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ONSOz

Diinya, diin oldugu gibi bugiin de ekonomik, sosyal, politik
ve daha bircok bilesen acisindan siirekli degisiyor ve
donuslyor. Bunda birgok sektoriin etkisi ve katkisi vardir. Bu
sektorlerden birisi de hi¢ stiphe yok ki turizmdir. Turizm
diinyanin ekonomik, sosyal ve kiiltlirel dinamikler agisindan
degisimine katki sundugu gibi yasanan bitin ekonomik
olumsuzluklara ve krizlere ragmen sirekli bliyliyen nadir
sektorlerden biridir. Uzun yilhk ortalamalarda % 5'ler

civarinda bilytyen turizm, maalesef Tirkiye hari¢ Bati Asya
cografyasinin bircok Ulkesinde istenilen diizeyde gelisme gostermemis, lilkelerin sosyal
ve ekonomik kalkinmasinda bir ara¢ olamamistir. Oysa Tiirkiye'nin de icinde bulundugu
Bati Asya cografyasi, bliylik olciide deneyimlenmeyi bekleyen oldukca zengin ve
cogaltilarak yasatiimasi gereken degerlere sahip bir bolgedir. Dolayisiyla bu cografyanin
turizme yeni bir yaklasim getirmesi ve yeniden bolgesel bir deger olarak ele alinmasi
gerekmektedir. Zira turizme konu olan degerler acgisindan oldukga zengin olan bu boélge,
ayni zamanda modern bir glivenlik konusu olan savas ve onun uzun dénemli sonuglarina
ve derin sosyal etkilerine maruz kalmistir. Buglinde bu siirecin kismen yasandigi bolgede
mevcut yapidan en olumsuz etkilenen sektorlerden birisi de turizmdir. Tam da bu
noktada savasin karsisinda, barisin ise yaninda yer olan turizm bolgede en ¢ok ihtiyag
duyulan ve gelistirilmesi gereken bir sektoérdir.

Post-modern dislince ve gelisen teknoloji sayesinde zaman ve mekan arasinda
yakinlasma, modernlige duyulan endise ve egitime verilen énem, insanlarin yeni
cografyalari ve kiltirleri gorme, tanima ve etkilesimde bulunma durtlstni artirmistir.
Bu yaklasim icinde bulundugumuz Bolge icin bir firsattir. Bu firsati kullanmanin ve yeni
yaklasimlar gelistirmenin en &6nemli araglarindan biri de uluslararasi kongre
organizasyonlaridir. Bilindigi tizere turizm arastirmalari konusunda agirlikh olarak Bati
Diinyasinin turizm paradigma degisimlerine 6ncilik ettigi, arastirma konu ve alanlarini
bilyik olgide sekillendirdigi ve ilgili platformlarda tartismaya actigi kabul gormektedir.
Bununla birlikte Tiarkiye'nin de icinde bulundugu Cografya'da, turizm arastirmalarina
iliskin akademik calismalar her gecen giin hem nicelik hem de nitelik agisindan ¢ok daha
iyi noktalara tasinmaktadir. Gelinen bu noktayr hem akademik hem de ziyaret sayisi
acisindan daha ileri bir noktaya tasimak icin Boélge Ulkeleri turizm konusunda birlikte
hareket etmeli ve isbirligi yapmalidirlar. Ayrica Bolgede barisin insasinda da turizmin
roli unutulmamalidir. Zira Bolge Ulkelerindeki insanlarin turizm adina yapacaklari
karsilikli ziyaretler hem birbirlerini anlama hem de tanimalari adina bir firsattir. Bu
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organizasyon (IWACT 2017), her seyden Once soyut bir mekan {izerine temellendirilen
Bati Asya'yi kismen de olsa somut bir gergeklik tizerine insa etme firsati vermis ve bélge
Ulkelerinin turizme iliskin sorunlarini ortak bir platformda tartisma imkani sunmustur.

Bu baglamda Turkiye'de akademik anlamda hizla gelisen bu siirece katkida bulunmak bir
sorumluluk oldugu gibi, Bati Asya cografyasinin tamamina hitap etmeyi amaglayan bu
organizasyona (IWACT 2017) ev sahipligi yapmak bir gerekliliktir. Birincisini
diizenleyecegimiz bu organizasyon inaniyorum ki 6niimizdeki yillarda bolge (lkelerinin
¢ok daha etkin katihmi ile daha iyi noktalara gelecek ve ayni zamanda turizm alanindaki
ishirliklerinin cogalmasina katki sunacaktir. Bu vesileyle organizasyonun gerceklesmesi
siirecinde hem diisiinsel hem de ekonomik katkilarindan dolayi Van YYU Rektérii Sayin
Prof. Dr. Peyami BATTAL hocamiza, Van Valimiz Sayin Murat ZORLUOGLU beyefendiye
ve kongrenin diizenlenmesi ve gerceklesen harcamalarin dnemli bir kismini karsilayan
Asya Ajans Fuarcilik ve Organizasyon Yoénetim Kurulu Baskani Sayin Siileyman GULER
beye tesekkiirlerimi sunmak istiyorum. Ayrica kongreye tesrifleriyle bizleri onurlandiran
degerli katihmcilara ve ¢agrili konusmacilarimiz olan Prof. Dr. Flisun BAYKAL ve Robert
GOVERS'a tesekkiir ederim.

Dlizenleme kurulu olarak, yapilagelmis birgok basarili kongre organizasyonundan ilham
alarak gergeklestirmeye calistigimiz bu yeni organizasyonumuzla turizm arastirmalarina
katki sunmaktan ve siz degerli katilimcilara hizmet vermekten blyuk bir keyif
duydugumuzu bir kez daha ifade etmek istiyoruz.

Diizenleme Kurulu Baskani

Dr. Faruk ALAEDDINOGLU
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AVRUPA’DAN BATI ASYA’YA TURKIYE TURiZMiNiN DEGERLENDIRILMESi

Prof. Dr. Fiisun BAYKAL
Ege Universitesi
fusun.soykan@ege.edu.tr

Ozet

Turizm arzinin en temel gekiciliklerinden biri cografi konumdur. Dogal ve kiilturel gekiciliklerin,
ulasilabilirligin, talebin, rekabetin ve hatta glivenli ortamin da cografi konumla dogrudan iliskisi
vardir. Bitln bunlar, bir Glkenin turizm potansiyeline, politikasina ve turizm gelecegine yon
vermektedir. Ayrica dinya turizmindeki egilimler ve teknolojik gelismeler de 6nemli birer
aktordir. Bu galismanin temel amaci, Tirkiye turizmini turizm cografyasi yaklagimiyla ve merkeze
cografi konumu koyarak degerlendirmektir. Dolayisiyla; blyik oranda cografi konumdan
kaynaklanan turizmle iligkili her konu, Tiirkiye 6zelinde ve Avrupa-Bati Asya glizergahinda mercek
altina alinacak ve gelecege 151k tutulacaktir. Calisma yontemi niteliksel ve niceliksel verilerin
analizine dayanmaktadir. istatistiksel verilerde ve bazi énemli yayinlarda UNWTO referans
alinmistir.

UNWTQ'ya gore uluslar arasi turizm hareketlerinde en fazla turist kabul eden ve génderen odak
bolge Avrupa’dir ve Tiirkiye de bu boélgeye dahildir. Diger taraftan ikinci bolge Asya-Pasifik’in en
bati ucu Turkiye’ye komsudur. Dliinya turizminde bdyle kavsak bir konumda yer alan Tirkiye’'nin
bugiin turizmde geldigi nokta ve gelecegine iliskin dngoriler, bu konumla dogrudan iliskilidir.
Nitekim, yakin gecmiste Balkanlarda ve Dogu Avrupa’da yasanan siyasal degisimler, son yillarda
giney Akdeniz llkelerindeki siyasi bunalimlar, diger taraftan Ortadogu’daki kaotik ortam,
Tirkiye'ye olan turistik talep tzerinde son derece etkilidirler. Tlrkiye'nin diinya turizminde 6n
siralara yikselmesi, sliphesiz sahip oldugu essiz ve farkh, dogal ve kiltirel cekiciliklerle de
yakindan ilgilidir. Bu zenginlik, Turkiye’nin rekabet glicini ylkseltiyor ise de bircok riskler ve
zayifliklar da bulunmaktadir. Tirkiye turizminin geleceginde diinya turizmine entegre olmus
planli bir turizm basi ¢ektigi gibi, turist gdbnderen kaynak ulkeleri ¢esitlendirme politikasi da gok
biiyik 6nem tasimaktadir.

Anahtar sozciikler: Turizm, Cografi Konum, Rekabet, Turkiye

EVALUATION OF TURKEY TOURISM FROM EUROPE TO WESTERN ASIA
Abstract

One of the attractions of the tourism offer is geographical location. Natural and cultural
attractivenesses, accesibility, demand, competitiveness, and even the safe environment are
either related with the geographical location. All of these steer a country’s tourism potential,
policy and future. Moreover, technological developments and tourism trends arround the world
are also important actors. The main purpose of this study is to evaluate Turkey’s tourism by
mainly considering geographical location and by using the approach of tourism geography. Thus,
each topic which is related with tourism, mostly originated by geographical location, will be
examined specific to Turkey and Europe-Western Asia route, and enlighten the future.
Methodology of the study is based upon the analysis of qualitative and quantitative data.
UNWTO was taken as a reference on statistical data and some important publications.

In international tourism movements, Europe is the focus region and Turkey is includedi into this
region. On the other side, Asia-Pacific where is the second focus neighbours with Turkey from
its most western location. Predictions and the point that Turkey where has become a cross road
in world tourism are directly related with this location. For instance, recent political changes in
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the Eastern Europe and the Balkans, political crises among Southern Mediterranean countries,
and chaotic situation in the Middle East are very influential on touristic demand to Turkey. High
ranking of Turkey in global tourism is certainly and closely related with its cultural and natural,
unique and different attractivenesses. Although this opulence raise the competitive ability of
Turkey, it also contains several risks and weaknesses. Asthe planned tourism which is integrated
with global tourism would lead the future of Turkey’s tourism, the policy to diversify the
resource countries which send tourists is very crucial as well.

Key words: Tourism, Geographical Location, Competition, Turkey



International West Asia Congress Of Tourism Research IWACT'17

EMPLOYEE RECRUITMENT AND SELECTION PROCESS WITHIN HOTEL
ESTABLISHMENTS: A COMPARATIVE CASE STUDY

Yrd. Dog. Dr. Kadir Cakar
Mardin Artuklu University
kadircakar@artuklu.edu.tr

Abstract

Human resources are considered to be one of the most crucial assets for hotel establishments
and resort communities. Due to the increasing intensity of competition employee selection and
recruitment process are becoming significantly important for hotel establishments to meet
customers’ needs and expectations. By employing a qualitative research method, the present
study sought to investigate employee selection and recruitment process of hotel establishments
from a comparative perspective. Data were gathered from General Manager of a four stars Hotel
in Athlone-Ireland and Human Resources Manager of a five stars Hotel in Antalya-Turkey through
e-mail based on qualitative semi-structured and structured questions form that was sent to the
participants. In order to analyse the data content analysis was used. Findings of the present
research revealed differences rather than commonalities in terms of the application process of
both hotel establishments regarding employee selection and recruitment process. Results
present meaningful insights and significant implications for Human Resource Managers and
General Managers.

Key words: Human Resource Management, Employee Selection, Recruitment Process, Hotel
Establishments
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SEFERIHISAR HALKININ SAKIN SEHIR KAVRAMINA iLiSKIN METAFORIK
ALGILARI

Ars. Gor. Pelin YAGCI
Van Yiziinci Yil Universitesi
pelinyagci@windowslive.com

Prof. Dr. Cevdet AVCIKURT
Balikesir Universitesi
avcikurt@balikesir.edu.tr

Ozet

Sakin sehir anlayisi, kiiresellesmenin kentler Gzerinde yarattigl aynilasmayi ortadan kaldirmak
amaciyla atilmis bir adim olarak kabul edilmektedir. Sakin sehir anlayisinin, kentlerde tarihi
kimligi koruma, strdurilebilirligi saglama, yerel degerlere, el sanatlarina, gelenek ve géreneklere
sahip ¢ikma, yerel yemeklere ve yoresel mimariye dncelik verme gibi kapsamli bir felsefesi
bulunmaktadir. Gerekli kriterleri yerine getirerek sakin sehir agina dahil olan kentler bu
felsefeleri benimsemekte ve devam ettirmektedir. Felsefenin benimsenmesi ve devam
ettirilmesi noktasinda yerel halkin sakin sehir kavramina iliskin farkindaliginin ve kavramin yerel
halk zihninde ne canlandirdiginin belirlenmesinin énemli oldugu distnilmektedir. Buradan
hareketle calismada, Tiirkiye’de 2009 yilinda sakin sehir agina katilan ilk sehir olan izmir
Seferihisar'da yasayan vyerli halkin “sakin sehir” kavramina iliskin algilarini belirlemek
amaglanmaktadir. Calismanin amaci dogrultusunda veri elde etmek igin “Sakin sehir ..........
gibidir. Cunki .......... ” ifadesinin yer aldigi soru formlari yerli halka dagitilmistir. Yerli halktan
formda yer alan ifadeyi yalnizca bir metafor ile doldurmalari ve bdylece sakin sehir ile ilgili
dislincelerini aktarmalari istenmistir. Arastirma olgu bilim deseninde gergeklestirilmis, elde
edilen veriler igerik analizine uygun olarak ¢6ziimlemeye tabi tutulmus, veri analizinde SPSS 21.0
istatistiksel paket programindan vyararlanilmistir. icerik analizine uygun c¢éziimlemeler
sonucunda gecerli metaforlar tespit edilmis ve metaforlar farkli kavramsal kategoriler altinda
toplanmistir. istatistiksel paket program yardimiyla elde edilen betimsel istatistikler (frekans,
ylizde vb.) ise arastirmanin amacina uygun olarak sunulmustur.

Anahtar sozciikler: Metafor, Sakin Sehir, Seferihisar.

METAPHORICAL PERCEPTIONS ON THE CONCEPT OF CITTASLOW OF
SEFERiIHISAR RESIDENTS

Abstract

The concept of cittaslow is accepted as a step taken on the purpose of annihilating the
dedifferentiation that globalization is created over the cities. The concept of cittaslow has a
comprehensive philosophy such as preserving the historical identity in cities, protecting
sustainability, coping with local values, crafts, traditions and customs, giving priority to local food
and local architecture. The cities that are included in network of cittaslow by carrying out the
required criteria adopt and maintain these philosophies. At the point of adopting and
maintaining the philosophy, it is considered to be important being determined the awareness of
the concept of cittaslow of local resident and what the concept picture in the local resident. From
this point of view, it is aimed to determine the perceptions on the concept of cittaslow of people
living in Seferihisar, izmir which is the first city in Turkey participating the network of cittaslow
in 2009. In the direction of the aim of the research, the questionnaire which the statement is
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placed “The cittaslow is like............... Because........cu..... " are distribute to local resident to obtain
the data. They were asked to fill in the statement with only a metaphor and convey their
thoughts about the concept of cittaslow. In the research, phenomenological method is used,
obtained data is analysed in accordance with the content analysis and in the data analysis SPSS
21.0 statistical package program is used. In the result of appropriate analysis, valid metaphors
are determined and subsume under certain categories. Descriptive statistics, obtained with the
help of statistical package program (frequency, percentage etc.) are presented as appropriate
for the purpose of the research.

Key words: Metaphor, Cittaslow, Seferihisar
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GELIBOLU TARiHi ALAN BOLGESINDE YASAYAN YEREL HALKIN TURIZMDEN
BEKLENTISI

Yrd. Dog. Dr. Nilay KOLEOGLU
Canakkale Onsekiz Mart Universitesi
nkoleoglu@comu.edu.tr

Ozet

Turk ve Diinya tarihin de yasanan en blyilk savaslardan birine taniklik eden GCanakkale’nin
Gelibolu ilgesi turizm agisindan da blylk 6neme sahiptir. Turizmin gelismesinde herkese bir
takim sorumluluk diismekte olup ancak yerel halkin katkisiyla olumlu sonuglara gidilebilmektedir.
Bu galismanin amaci; Hiizin turizminin yasandig Gelibolu tarihi alan bdlgesinde yasayan halkin
turizmden beklentisini ortaya koymak ve stratejik planlamalarda yer alacak yerel halkin etkisini
belirleyebilmektir. Gelibolu tarihi alan bélgesi kapsaminda yer alan eski isimleriyle birlikte anilan
koyler, Alcitepe (Kirtre), Behramli (Buyik Behramh), Bigali (Camyayla/Bogali), Bliylikanafarta,
Kilitbahir (Kilit-tl-bahir), Kocadere, Kiigikanafarta, Seddulbahirdir. Veriler bolgede yasayan 319
kisiye anket yapilarak toplanmistir. Yapilan analizler sonucunda yerel halkin turizmin artmasinda
hevesli oldugu, yapilacak her tirli yatirnmda yer almak istedikleri ve bolgenin gelismesine en
biyuk katkinin turizmden beklediklerini ifade etmislerdir.

Anahtar sozciikler: Yerel Halk, Gelibolu Tarihi Alan bolgesi, Hliziin Turizm

EXPECTATIONS FROM TOURISM OF THE RESIDENTS LIVING IN GALLIPOLI
HISTORICAL SITE AREA

Abstract

The Gallipoli county of Canakkale, which witnesses one of the greatest wars in the history of
Turkey and the world, also holds great importance in terms of tourism. Everyone is responsible
for the development of tourism, but local people can contribute to the positive results. The
purpose of this study is to reveal the expectations of the people living in the Gallipoli historical
area under the influence of dark tourism and to determine the influence of the local people to
take place in strategic planning. The villagers who are mentioned together with their former
names in the area of Gallipoli historical area are Algitepe (Kirtre), Behramli (Bliyiik Behramli),
Bigali (Camyayla / Togal), Bliylikanafarta, Kilitbahir (Kilit-al-bahir), Kocadere, Kigiikanafarta,
Seddilbahir. Data were collected by conducting a survey on 319 people living in this region. As a
result of the analysis, local people expressed their enthusiasm for increasing tourism, wanted to
take part in all kinds of investments to be made, and they expected the greatest contribution to
the development of the region from tourism.

Key words: Resident, Gallipoli Historical Site Area, Dark Tourism
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TURIZMIN DiYARBAKIR HALKININ YASAM KALITESi UZERINE ETKILERI

Dog. Dr. Faruk ALAEDDINOGLU
Yiziinci Yil Universitesi
alaeddinoglu@yyu.edu.tr

Vedat KAYA
Yiiziincii Y1l Universitesi
vedtkaya@hotmail.com

Cigdem OZDEMIRALP

Yuziincd Yil Universitesi
Ozdemiralp21@hotmail.com

Ozet

Turizm, yerel, ulusal ve uluslararasi etkileri olan bir endistridir. Bu arastirma ozellikle bu
endustrinin yerel ayagi lizerine odaklanmigtir. Calismanin yerel ayaginda turizmin bolge insani
lizerinde yarattigi ekonomik, sosyal ve gevresel etkiler ele alinmistir. Arastirma alani olarak
secilen Diyarbakir ili Tiirkiye'nin Gliney Dogu Bolgesinde yer almaktadir. Dogal, tarihi ve kilturel
turizm degerleri bakimindan zengin bir potansiyele sahip olan ilde turistik aktiviteler kitlesel
boyutta olmasa da her zaman popiiler olmustur. Ancak bugiin bu deger oransal olarak azalmis
ise de yerel halkin turizme asinaligl ve beklentileri oldukga yiksektir. Dolayisiyla beklentinin
yiksek ve icinde bulundugu bélgeye gore turizm sektériiniin giicli oldugu bir ilde turizmin yerel
halkin yasam kalitesi Uzerine etkisinin Olglilmesi 6dnemlidir. Yorede yasayan insanlarin algilari
Uzerinden degerlendirilen bu gcalismada, turizmin Diyarbakir'da yarattigi ekonomik, sosyal ve
cevresel etkilerin boyutlari ve bunlarin Diyarbakir halkinin yasam kalitesi lizerindeki etkileri
Olctilmeye cahisilmistir. Arastirma, bolge insaninin yasadigi mekan bilgileri, kiiltlir ve degerler
sistemi icinde ele alinmis ve elde edilen bulgular bu cercevede degerlendirilmistir.

Bu baglamda 450 kisiye anket uygulanmis ve yapilan gériismelerde gelirden cevresel duyarliliga
kadar yaklasik 91 soru katilimcilara yoneltilmistir. Katiimcilara yoneltilen ilk sorulardan biri ayhk
aile gelirlerinin ne kadarinin turizmden oldugu bilgisidir. Bu soruya katilimcilarin % 23'i az ya da
¢ok turizmden gelir elde ediyoruz seklinde cevap vermislerdir. Turizm gegmisi 1990'li yillara kadar
giden Diyarbakir'da turizm hangi safhadadir seklindeki soruya katilimcilarin % 76's1 hala baslangig
ve gelisme safhasindadir seklindeki cevaplari oldukga diisindiricidir. Stphesiz turizmin
ekonomik etkilerinin yaninda sosyal yasama da etkileri arastirmanin konulari arasindadir. Bu
kapsamdaki sorulara katilimcilarin agirlikli bir kismi olumsuz bakmislardir. Her ne kadar gelir,
meslek ve egitimle iliskilendirildiginde bu oranlar farklilassa da genel olarak egilim turizmin bu
anlamda orta diizeyde katki sundugu seklinde olmustur. Katilimcilarin gevreye iliskin gorisleri
kendi icerisinde oldukga farkhlasmaktadir. Zira denekler gevreyi her anlamda kirletenin turistler
olmadig, bilakis isletmelerin bu konuda duyarsiz olduklarini ifade etmislerdir. Dahasi turizmin
belli dlclilerde g¢evre konusunda iyilesmelere dahi yol agacagina inanilmaktadir. Arastirmada
katiimcilara onlarca soru sorulmus ve bu sorular farkli analizlere tabi tutulmustur. Yasam
memnuniyet dizeyi, kiltlrel iliskiler, sosyal ¢atisma alanlari, glivenlik ve benzeri alanlarda
oldukga anlamli sonuglar elde edilmistir. Dolayisiyla denilebilir ki arastirma, turizmin Diyarbakir
halkinin yasam kalitesini hem objektif gerceklere ve etkenlere hem de algi ve degerlendirmelere
dayali subjektif etkenler gcercevesinde ele almis ve bu anlamda agiklamaya ¢alismistir.

Anahtar so6zciikler: Diyarbakir, Yasam Kalitesi, Turizmin Ekonomik Etkisi, Yerel Halk
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THE EFFECTS OF TOURISM ON THE LOCAL PEOPLE’S QUALITY OF LIFE IN
DiYARBAKIR

Abstract

Tourism is an industry with local, national and international influences. This research focuses
specifically on the industry sustainable issues at a local level. The research addresses the
economic, social and environmental impacts of tourism on people of the region. The chosen area
of research, i.e. Diyarbakir Province, is located South East Region of Turkey. Natural, historical
and cultural tourism values are potentially rich. Tourist activity has always been popular,
although not on a mass scale. Today, the proportion of visitors may have declined, however the
familiarity and expectations of the local people to tourism are still very high. Thus, according to
the region's high expectations and the region involvement, it is important to measure the impact
on local people's quality of life in a province with a strong tourism industry. In this research, the
perceptions of people living in the region have been taken into account when trying to measure
the impact of economic, social and environmental dimensions on the quality of life for the people
of Diyarbakir. Information has been gathered according to space, culture and cultural values of
the people and the findings have been evaluated in this context. A questionnaire was
administered to 450 people in this regard and questions ranging from income to environmental
sensitivity were directed to approximately 91 questions. One of the first questions directed at
the respondents was how much monthly they earned from tourism. % 23 of the respondents
answered that they generate income from tourism. The history of tourism in Diyarbakir dates
back to the 1990's and once participants were asked the question “in what phase tourism in
Diyarbakir was?”, % 76 responded: tourism was still in the beginning and development phase,
which is thought provoking. Undoubtedly tourism’s impacts on social life as well as its economic
impacts are among the topics of research. A large part of the respondents have negative views
regarding this context. Although income, occupation and general tourism trend in these ratios
differ from when it is associated with education, the overall trend has been in the form of tourism
which contributes moderately in this sense. The views of respondents to the environment are
quite differing within themselves, as the respondent thought that it was not the tourists who
pollute the environment, but rather stated the insensitivity of businesses in the area.
Furthermore, it is believed that tourism will lead to improvement in the environment to some
extent. Surely the research survey asked many questions and these questions were subjected to
various analyses. Highly significant results were obtained in areas such as life satisfaction,
cultural relations, social conflict areas, security and similar areas. Thus it can be said that the
research has tried to explain the impact of tourism on the quality of life, the public of Diyarbakir,
in terms of objective facts and factors as well as subjective factors based on perception and
evaluation.

Key words: Diyarbakir, Quality of Life, Economic Impact of Tourism, Local People
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TURiZMIN SOSYAL PSiKOLOJi ACISINDAN DEGERLENDIRILMESi

Yrd. Dog. Dr. Sedat CELIK

Sirnak Universitesi
s.celik@sirnak.edu.tr

Ozet

Sosyal psikoloji birey-grup, birey-toplum arasindaki iliskileri inceleyen bir bilim dah olarak son
yillarda hizla gelismektedir. Turizm hareketliligine katilan turistlerin turist gruplari, yerel halk ve
turizm calisanlari ile etkilesimde bulunmalari ve bu etkilesimin olumlu ve olumsuz sonuglarinin
turizm sektoriine yansimalarindan dolayi sosyal psikoloji ve turizm alaninin g¢alisilmasi 6nemli
hale gelmistir. Turizm ve sosyal psikoloji ¢alismalarinin ulusal ve uluslararasi literatiirde kisith
caligildigr gérulmektedir. Oysaki turizmin ekonomik, kilturel, cevresel ve sosyolojik etkilerinin
yaninda sosyal psikolojik etkileri uluslararasi, kiltirlerarasi, milletlerarasi birgok sorunun ¢éziimi
icin 6nemli etkisi olabilmektedir. Birgok calismada (Pizam, Jafari ve Milman, 1991; Pizam,
Fleischer ve Mansfield, 2002; Milman, Reichel ve Pizam, 1990) toplumsal 6nyargilarin ve
dismanliklarin turizm sayesinde azaldigi ortaya ¢ikmistir. Clinkii belli kosullar altinda, turizm,
insanlarin birbirleri ile sosyal temasta bulunmalarini saglayarak, medyadan, kitaplardan,
cevresinde anlatilanlardan elde etmis oldugu kalip ve 6n yargilarin azalmasini saglamaktadir.
Nitekim Allport’'un (1979) sosyal temas kurami, bu durumu agiklayan en 6nemli kuramlardan
biridir. Farkli etnik koken, dini gruplar veya diger karsit gruplar arasindaki onyargilarin
azaltilmasinda gruplararasi temasin oldukga etkili bir yontem oldugunu ifade etmistir. Gruplar
arasi temas kavramiyla iki ya da daha fazla grubun birbiri ile iliskisi ve etkilesimi ifade
edilmektedir. Bu teori, gruplar arasi diismanligin, gruplarin birbirine yabanci ve uzak olmasindan
kaynaklandigini ve bu dismanligin, gruplarin etkilesimi ile azaltilabilecegini varsaymaktadir. Bu
baglamda bu c¢alismanin amaci sosyal psikoloji konulari agisindan turist yerel halk iliskilerinin
Uzerinde durmak ve tutumlarin turizm sayesinde nasil degistigini ortaya koymaktir. Bu kapsamda
ilgili literatir incelenmis ve yapilan ¢alismalar ortaya konulmustur. Sonug olarak turizm,
toplumsal mesafeleri, 6nyargilari, dismanlklari ve birgok olumsuz duygu ve disunceleri
azaltarak diinya barisina katki sunan dnemli bir sektordiir. ileriki calismalarda sosyal psikoloji ile
turizm disiplinlerinin birlikte ¢alisilarak turizmin sosyal psikoloji agisindan énemi ortaya koymaya
ihtiya¢ duyulmaktadir.

Anahtar sozciikler: Turizm, Sosyal Psikoloji, Onyargi, Kalipyargi, Baris

EVAULATION OF TOURISM IN TERMS OF SOCIAL PSYCHOLOGY
Abstract

Social psychology has developed rapidly in recent years as a science discipline that examines the
relationship between individual-group, individual-society. Social psychology and tourism studies
has become important. Because, consequences of tourists interact with tourist groups, local
people and tourism worker generate positive or negative reflection on individual or society.
Tourism and social psychology studies are seen to be limited in national and international
literature. However, besides economic, cultural, environmental and sociological effects of
tourism, social psychological influences can important role for solution of many international,
intercultural and international problems. In many studies (Pizam, Jafari and Milman, 1991;
Pizam, Fleischer and Mansfield, 2002; Milman, Reichel and Pizam, 1990), it has become clear
that social prejudices and hostilities are reduced by tourism. Because under certain conditions,
tourism provides people with social contact with each other, reducing the stereotypes and
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prejudices that have been obtained from the media, from the books, and from the surrounding
areas. Allport's (1979) social contact theory is one of the most important theories explaining this
situation. The concept of group contact refers to the relationship and interaction between two
or more groups. Allport has stated that group interaction is an effective method for reducing
prejudices among different ethnic groups, religious groups or other opposing groups. This theory
supposes that hostility between groups is due to the fact that groups are foreign and distant
from each other and that hostility can be reduced by the interaction of groups. In this context,
the purpose of this study is to emphasize the tourist and local people relations in terms of social
psychology issues and to reveal how attitudes change by way of tourism. In this aim, relevant
literature has been examined and studies carried out have been put forward. As a result, tourism
is an important sector that contributes to world peace by reducing social distractions, prejudices,
hostilities and many negative feelings and thoughts. In the recent studies, social psychology and
tourism disciplines need to work together to reveal the importance of tourism in terms of social
psychology.

Key words: Tourism, Social Psychology, Prejudice, Stereotype, Peace
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YEREL HALKIN TURiZMIN SOSYOKULTUREL ETKILERINE iLiSKIN ALGILARI

Ayhan DAGDEVIREN
Cankiri Karatekin Universitesi
ayhandagdeviren@karatekin.edu.tr

Ahmet TAYFUN
Gazi Universitesi
ahmettayfun@gazi.edu.tr
Ozet

Arastirmanin  amaci, yerel halkin turizmin sosyokdltlrel etkilerine iliskin algilar ile
sosyodemografik ozellikleri arasinda istatistiki olarak anlamli bir farklihk olup olmadigini
saptamaktir. Arastirmanin evrenini Antalya ilinde yasayan 18 vyas ve Usti yerel halk
olusturmaktadir. Arastirma, Antalya ilinin turizmin en yogun yasandigi ilceleri Kemer, Manavgat
ve Alanya’nin merkezlerinde gergeklestirilmistir. Arastirmada veri toplama araci olarak anket
kullanilmigtir. Toplam 1200 kisiye anket uygulanmig ve bu anketlerin 1161’i degerlendirmeye
alinmistir. Arastirmadan elde edilen verilerin frekans ve ylizde dagilimlari verildikten sonra faktor
analizi, gecerlilik ve glvenirlik analizleri yapilmistir. Daha sonra, arastirmanin amacina uygun
olarak bagimsiz 6rneklemler t testi ve tek yonli varyans analizi ile veriler analiz edilmistir.
Arastirma sonucunda; yerel halkin turizmin sosyokiiltirel etkilerine iliskin algilari ile “yas”,
“turizm sektoriinde ¢alisma durumu”, “hanedeki kisi sayisi” arasinda istatistiki olarak anlaml bir
farkhhk tespit edilmezken “cinsiyet”, “medeni durum”, “dogum yeri”, “cocuk durumu”, “ikamet
siresi”, “egitim durumu”, “meslek”, “gelir’, “mulkiyet durumu”, “turistlerle iletisim kurma
durumu” arasinda istatistiki olarak anlamh bir farkhlik tespit edilmistir.

Anahtar sozciikler: Yerel Halk, Turizmin Sosyokiiltiirel Etkileri, Algi, Sosyo-demografik Ozellikler

LOCAL PEOPLE’S PERCEPTIONS REGARDING SOCIO-CULTURAL IMPACTS OF

TOURISM
Abstract

The aim of study is to determine whether there is a statistically significant difference between
local people’s perceptions regarding socio-cultural impacts of tourism and sociodemographic
characteristics. The universe of study consists of local people who are 18 aged and over living in
Antalya province. The study was carried out in the central Kemer, Manavgat and Alanya, the
most intense tourism districts of Antalya province. In the study, survey was used as data
collection tools. The survey was applied to total 1200 people and 1161 of these surveys were
evaluated. Factor analysis, validity and reliability analyses were performed after the frequency
and percentage distributions of the data obtained from the study were given. Then, data were
analysed by independent samples t-test and one-way analysis of variance in accordance with the
aim of the study. As a result of research, it has been determined that there is a statistically
significant difference between local people’s perceptions regarding socio-cultural impacts of
tourism and sex, marital status, birthplace, child status, length of residence, educational status,
occupation, income, ownership status, status of contact with tourists, while determining there
is not a statistically significant difference between local people’s perceptions regarding socio-
cultural impact of tourism and age, working status in the tourism sector, number of people in
household.

Key words: Local People, Socio-Cultural impacts of Tourism, Perception, Sociodemographic
Characteristics
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TURIZM FAALIYETLERININ POPULER KULTURUN YAYGINLASMASINA ETKiSi

Ogr. Gor. Lutfullah Sadi TOPRAK
Yiziinci Yil Universitesi
toprak_sadi58@hotmail.com

Yrd. Dog. Dr. Faruk Kerem SENTURK
Diizce Universitesi
keremsenturk@duzce.edu.tr

Ozet

Gundelik yasamin kaltrQ olarak tanimlanan popiler kiltiir emegin giindelik olarak yeniden
Gretimini saglayan eglenceyi icermekte, bu yoni ile yasam tarzi ve tiketim kavramlari ile
bicimlenmektedir. Popiler kiltlrtn tim kultir formlarinin ortak paydasi oldugu, toplumun tiim
siniflarinin ayni anda tiikettikleri, en yaygin ve vakit gecirmeye/eglenceye dayali bir kiltir oldugu
ifade edilebilir (Uygunkan, 2007: 10; Karakog, 2009: 4). Esasinda turizm ve kiiltiir, insanlarin
birlikte yasamalari ve birbirlerini etkilemeleri sonucu ortaya g¢ikan olgulardir. Kiltir tasiyicisi
olarak turizm faaliyetlerinin, insan ve insan topluluklari arasindaki baglari kuvvetlendirdigi
sdylenebilir (Ozdemir, Giirkam ve Kiral, 2000: 80). Bu calismanin amaci, turizm faaliyetlerinin
popdiler kultlrian yayginlasmasina etkisini irdelemektir. Bu baglamda nitel bir arastirma deseni
Gzerinden ve literatlr taramasi yontemiyle arastirmanin amacina ulasilmasi hedeflenmistir.
Turizmin etkisiyle kiltirel yayilma, uluslar arasi organizasyonlar gibi benzeri faktérler mekanlar
arasi farkliliklari ortadan kaldirip, her yerin birbirine benzemesine yol agmaktadir. Bu bir anlamda
yerel, bélgesel, ulusal kimligin ve imajin ortadan kalkmasidir ve bu agidan (Emekli, ibrahimov ve
Soykan; 2006: 5) turizm, kiltiirel degisime ve kiltir yayilmasina araci olan en 6nemli sektérdir
(Avcikurt, 2009: 66). Dolayisiyla turizm, diger yoniyle farkli kaltlrlerdeki insanlari birbirine
yaklastirarak kiilturel alisverise olumlu veya olumsuz katki saglamakta yerel halkin ve turistlerin
kiiltir anlayisini genisletmektedir (Stylidis, 2012: 40). Ornegin; Tawai‘de yapilan bir arastirmada
koylilerin turistlerin giyim tarzini 6zendikleri igin geleneksel kiyafetleri tercih etmedigi,
koylilerin geleneksel ve modern kiyafet arasinda bir kiyafet tarzini benimsedigi anlagiimaktadir
(Huttasin, 2008: 185). Bu bakimdan yerel halk, turistlerin davranislarini ve maddi varliklarini
gozlemleyerek onlarin giyim-kusam tarzlarini/eylemlerini taklit edebilir. Ozendirme etkisi olarak
adlandirilan bu durum bir toplumu sahip olmadiklari degerlere yonelik ¢caba gdstermeye
cesaretlendirdigi durumlarda olumlu sonuglara yol acarken diger taraftan yikici bir etki olarak
ortaya c¢ikabilir (Williams, 1998: 152-153). Sonug olarak dinlenme/eglence faaliyetlerine dayanan
turizmin popiler kilturd etkilemesi ve popdler kiiltiirden etkilenmesi kaginilmazdir.

Anahtar sozciikler: Turizm, Popiiler Kiltir, Kaltar

THE EFFECTS OF TOURISM ACTIVITIES ON SPREADING POPULAR CULTURE
Abstract

Popular culture which is defined as the culture of everyday life, includes entertainment that
allows daily reproduction of labor and is shaped by the concepts of life style and consumption.
It can be argued that the popular culture is the common stake of all cultural forms and that it is
the most common and time-consuming / entertainment-based culture that all classes of society
consume at the same time Uygunkan, 2007: 10; Karakog, 2009: 4). Actually, tourism and culture
are the phenomenon emerge related to the consequences of people living together and
influencing one another. As a cultural carrier, it can be said that tourism activities strengthen the
ties between human and human communities (Ozdemir, Giirkam ve Kiral, 2000: 80). The purpose
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of this study is to examine the impact of tourism activities on spreading populist culture. In this
context, it was aimed to reach the purpose of the research through a qualitative research design
and literature review method. Similar factors, such as cultural spreading and international
organizations remove the differences between places and lead to similarities everywhere due to
tourism activities. It’s a sense that local, regional, national image and identity disappears (Emekli,
ibrahimov ve Soykan; 2006: 5) and tourism becomes the most important sector that effects the
cultural exchange and spread (Avcikurt, 2009: 66). Tourism, on the other hand, contributes
positively or negatively to cultural exchange by bringing people in different cultures together and
expanding the cultural understanding of local people and tourists (Stylidis, 2012: 40). For
example, in a study conducted in Taiwan reveals that villagers do not prefer traditional clothes
due to emulating tourist clothing style and prefer a clothing style between modern and
traditional clothing style (Huttasin, 2008: 185). In this respect, local people can imitate tourists’
clothing-style / actions by observing their behaviour and material assets. This situation, called
the encouragement effect can lead to positive results where a society is encouraged to try to
have what they do not have, but it can be a devastating effect from the other side (Williams,
1998: 152-153). As a result, it is inevitable that tourism based on recreational activities will
influence popular culture and be influenced by popular culture.

Key words: Tourism, Popular Culture, Culture
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TEROR SALDIRILARININ TURIZM FAALIYETLERINE ETKILERININ ¢OZUM
ONERILERI CERCEVESINDE DEGERLENDIRILMESI

Ogr. Gor. Ebru BAGCI
Beykent Universitesi
ebrubagci@beykent.edu.tr

Terérizm kurbanlari degil, gézleyen halki amaglar (Brown, 2004)
Ozet

Bu calismada, teror ve terdrizm kavramlari, terér saldirilarinin diinya ve Turkiye ekseninde turizm
ile olan baglantisina ve bu saldirilarin turizm faaliyetlerine olan etkileri ayrintili bir sekilde ele
alinip incelenmeye calisiimistir. Calisma nitel bir calismadir bu nedenle ikincil kaynaklardan elde
edilen bilgiler derlenmeye calisiimistir. Yasanan teror olaylarinin teror ve terérizm kavramlarina
getirdigi yeni tanimlamalar yaninda kamusal alanda yapilmasi zorunlu degisikliklere de
deginilmistir. Teror saldirilarinin yogunlukla terér olayinin gergeklestirildigi bolge disindan
turistlerin bulundugu turistik alanlarda turistleri hedef alacak sekilde gergeklestirilmesinin
sebeplerine deginilmistir. Teror orgitlerinin eylem planlamasindaki hedef sec¢imi ve teror
eyleminin gerceklestirilecegi eylem seklini segme sebeplerine deginilmistir. Terdr olaylarinin
yasandigl bolgelere ait olayin yasandigi donem ve sonraki dénem istatistiki verilerine ulasilip bu
veriler arasinda farkin olup olmadigina bakilmis ve bu durumla ilgili degerlendirmelere yer
verilmistir. Turizmi hedef alan terdrist saldirilari Diinya ve Tirkiye ¢cercevesinde derlenmis, neden
oldugu kayiplarla birlikte tablolastirilmistir. Teror gruplarinin etkinlik donemleri ve savunduklari
ideolojiler gcergevesinde gruplandiriimalarina deginilmistir Turizmin gelisimi igin gerekli ortam
ozellikleri ve bu ortami engelleyici faktorlerden bahsedilmistir. Elde edilen bu bilgiler ile teror
saldinilarinin turizm faaliyetlerine olan etkilerini en alt seviyede tutmak icin yapilmasi gerekenler
oneriler seklinde verilmistir. Bu calisma ileride teror saldirilari ve turizm faaliyetlerine etkileri
konularinda yapilacak olan galismalara 6n fikir olusturmasi ve bu konularin farkli boyutlariyla ele
alinmasina kaynak olusturabilecektir.

Anahtar Sozciikler: Terdr, Terér Saldirilari, Turizm, Terdr Saldirilari ve Turizm iligkisi

EVALUATION OF RESPONSE PROPOSALS ON THE EFFECTS OF TERRORISM TO
TOURISM ACTIVITIES

Abstract

In this search, it is tried to study in a detailed way about the concepts of terror and terrorism,
the relation of terror attack with tourism and the effects on tourism activities in Turkey and the
World. The study is a qualitative and the secondary sources are used for getting information,
because of that, In addition to the new definitions introduced by the terrorist incidents in the
concepts of terrorism, the necessary changes in the public arena have been mentioned. It has
been mentioned that the terrorist attacks are carried out in such a way as to target the tourists
in the touristic areas where the terrorist acts are carried out from outside the region. The
selection of targets for terrorist organizations' action planning and the way in which terrorist acts
are carried out are mentioned. Terrorist attacks were collected in the framework of World and
Turkey and tabulated with the losses. The period of activity of the terrorist groups and the period
of terrorist activity were examined. It is mentioned that their advocates are grouped on the basis
of ideology. It is advised the ways how to keep the effects of terrorism attack on tourism at the
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bottom. This study will become on source for the other studies about terror attack and their
effects on tourism activities as preliminary idea and a detailed research.
Key words: Terror, Terror Attacks, Tourism, Relationship Between Terror Attacks and Tourism
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TUKETIRKEN TUKENIYORUZ FARKINDA(MI)YIZ

Ogr. Gor. Figen SEVING
Bartin Universitesi
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Dog. Dr. Erol DURAN
Canakkale Onsekiz Mart Universitesi
eroldurantr@yahoo.com

Ozet

Deniz turizmi, cevresel duyarliligl, ulusal ve uluslararasi diizeydeki yatirimlari, gelistirdigi is hacmi,
istihdam olanaklari, doéviz girdileri, sosyo-ekonomik ve sosyo-kiltiirel etkisi ile turizmi bir
kalkinma araci olarak goren Glkeler icin dnemli hale gelmis, bircok tilkede deniz turizmine yonelik
yatirmlar ve tesvikler hiz kazanmistir. Bu hizli gelismeler turizmin, tiketimin artmasini
kolaylastiran ve tilketilebilen bir alana donistirilmesine, cevresel tehditlerin 6zellikle kiy
llkelerinde goz ardi edilemeyecek boyutlara ulagsmasina sebep olmaktadir. Cevrenin sinir
tanimadigl géz online alindiginda, eylem planlari ve projelerin zorunlu bir gereksinim haline
geldigi, tuketim kaltirinin yayginlasarak turizm faaliyetlerine yansidigi, her ani 6nemsenen
isten arda kalan zamanlarin tiiketimsel ve metalasan bir boyuta donlstigu gorilmektedir.
Buradan hareketle ¢alismada, bir kisir dongi haline gelen tiketim ve turizm uygulamalarina
deginilmekte, diinyada hizla yayilmaya baslayan ¢op adalar kavramsal ¢ergevede ele alinmakta
ve surdurilebilir uygulamalara yonelik 6nerilerde bulunulmaktadir.

Anahtar so6zciikler: Tiketim KiltlrQ, Deniz Turizmi, Strdirilebilirlik, Cop Adalar

ARE WE AWARE THAT WE ARE CONSUMED WHILE CONSUMING?
Abstract

Marine tourism has become important for the countries which consider tourism as a means of
development thanks to its environment awareness, national and international investments,
volume of business, employment opportunities, foreign exchange earnings, socio-economic and
socio-cultural impacts, and the investments, and incentives for marine tourism have accelerated
in @ number of countries. These rapid developments have caused tourism to turn into a field
which makes the increase in consumption easier and itself becomes consumable, as well as the
environmental threats to reach a dimension that can no longer be ignored especially in coastal
countries. Considering that environment cuts across all the boundaries, it has been observed
that action plans and special projects have become crucial, consumption culture has become so
prevalent that it affects the tourism activities, and leisure times left from the work, of which each
moment is precious, have developed into a consumption-relevant and commodified dimension.
Thus, this study refers to the consumption and tourism practices that have turned into a vicious
circle, investigates the pollution islands that have swiftly spread in the world within a conceptual
framework, and makes suggestions with regard to some sustainable practices.

Key words: Consumption Culture, Marine Tourism, Sustainability, Pollution Islands
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BULUT (TAR) SELALESi VE CEVRESININ REKREASYON POTANSIYELI

Yrd. Dog. Dr. Salih BIRINCI
Atatiirk Universitesi
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Ars. Gor. Caglar Kivang KAYMAZ
Atatiirk Universitesi
ckkaymaz@gmail.com

Aykut Camci
Atatiirk Universitesi
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Ozet

Sanayilesme ve beraberinde gelisen kentlesme sireci ve sehir hayatinin getirdigi stres ve
yorgunluk insanlarin dinlenme ve eglenme ihtiyaglarini karsilanmasina yonelik olarak turizm ve
rekreasyon hizmetlerinin gesitlenmesi ve gelismesine yol agmistir. Bu gergevede 6zellikle son
yillarda dogaya dayall turizm ve rekreasyon faaliyetleri 6n plana ¢ikmaya baslamistir. Bu
kapsamda jeolojik, jeomorfolojik, flora, fauna ile hidrografik kaynaklar gerek Glkemiz gerekse de
diinyada en cok tercih edilen kaynaklarin basinda gelmektedir. Ozellikle ilkemizde turizmin
cesitlendirilmesi ve Ulke geneline yayginlastiriimasi amaciyla alternatif turizme agirlik verilmesi
ve bu kapsamda yapilan ¢alismalar dogaya dayali turizmin gelismesine katkida bulunmustur. Bu
kapsamda Tirkiye’de dogaya dayali turizm agisindan potansiyeli en yiksek sahalarin basinda
Dogu Karadeniz Bolimi gelmektedir. Bu alanda dogaya dayali bircok saha turizme agilmis
olmakla birlikte glinimizde dogal guzelligini koruyabilen dogal alanlar bulunmaktadir. Bu
calismada bu alanlardan biri olan Bulut Selalesi ve gevresinin rekreasyon potansiyeli ortaya
konularak surdirilebilir turizm agisindan ¢esitli dnerilerde bulunulmasi amaglanmaktadir. Selale
Rize iline bagh Camlihemsin ilcesi Kaplica Kéyu sinirlari icinde yer almaktadir. ilce merkezine
yaklasik 9 km, Ayder Turizm Merkezine ise 5 km uzakliktaki calisma sahasi selale disinda flora ve
fauna ve kirsal yasam ézellikleriyle de dikkat cekmekte ve bu yéniiyle Orman ve Su isleri Bakanligi
Milli Parklar Genel MidurlGgl tarafindan 2016 yilinda tabiat aniti olarak koruma altina alinmistir.
Turizme acilan sahada atli doga yuruyusu, trekking, foto safari gibi etkinlikler yerli ve yabanci
turistlerin ilgisini ¢ekmektedir. Calismada sahanin rekreasyon potansiyeli Giilez (1990)
yontemine gore belirlendikten sonra sahadaki turizm ve rekreasyon faaliyetlerinin siirdrebilirligi
cevredeki diger turizm merkezleri ve korunan alanlarla entegre bir sekilde siirdirilebilir yonetimi
acisindan 6nerilerde bulunulmustur.

Anahtar sézciikler: Bulut Selalesi, Rekreasyon, Turizm, Rize, Camlithemsin

RECREATION POTENTIAL OF THE BULUT (TAR) WATERFALL AND ROUNDS
Abstract

Industrialisation and urbanisation progress and the stres which is cause by the busy city life have
led to the development and variation of tourism and recreation services in order to meet the
people’s relaxation and entertaintment needs. Within this scope, especially in recent years
tourism and recreation activities based on nature started to come into prominence. In this
content, geological, geomorphological, floral, faunal, and hydroghraphical sources are the most
favoured sources both in our country and around the world. Especially variation of tourism and
concentration on alternative tourism for its popularisation in the nation and the actions taken in
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this area have done a huge contribution to the development of nature based tourism. Within
this content, in Turkey among the areas with high potential in terms of nature based tourism,
Eastern Blacksea Area has the highest potential. In this area, many fields have been opened for
tourism and there are many areas with well preserved beauty to this day. In this study, it is aimed
to show the recreational potential of Bulut Waterfall and its roundabouts in terms of sustainable
tourism. The waterfall is located in the borders of Kaplica Village which belongs to Camlihemsin
town of Rize. Construction site which is about 9kms from county seat and about 5kms from Ayder
Tourism Center, besides the waterfall it draws attention with its floral, faunal, and rural life
features and with its aspects, the area was taken under protection by the Directorate of Nature
Conversation and National Park Ministry of Forestry and Water Affairs as a nature monuments
in 2016. In the areas which are open for tourism, activities such as horseback riding, trekking,
photo safari attracts both domestic and foreign tourists. During the study, potential of the area
was determined according to Giilez (1990) method and suggestions on sustainability of
recreational activities, other tourism centers in the area and protected areas in order them to be
well integrated with each other in terms of sustainability were made.

Key words: Bulut Waterfall, Recreation, Tourism, Rize, Camlihemsin
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BEYDAGLARI YORUK GOC YOLLARININ DOGAL VE KULTUREL COGRAFYA
OZELLIKLERi VE TURiZM AMACLI KULLANIMINA YONELIK PLANLAMA
ONERILERI

Cemali SARI

Akdeniz Universitesi
cemsari@yahoo.com

Ozet

Bu g¢alismanin amaci, Antalya’nin batisinda yer alan Yéruk gog yollarini belirlemek, bu yollarin
cevresindeki dogal ve kiltlrel cografya ozelliklerini ortaya ¢ikarmak ve turizm amach kullanimina
yonelik planlama 6nerileri sunmaktir.

Kemer, Kumluca, Finike ve Elmali ilcelerinde, 37 kdyde, 13 sorudan olusan yari yapilandiriimis
gorisme formu arastirmaci tarafindan gorismeyi kabul eden 21 kisiye yoneltildi. Katihmci
gozlem ve gorisme ile elde edilen verilerden Yorik gruplari tarafindan en ¢ok ragbet géren
yaylanin Beydagi yaylasi oldugu anlasildi.

Beydagi Yaylasi Yorik Gog Yolu'nda yaylak ile kislak arasindaki glizergahta ¢alismalar baslatildi.
Mavikent, Yesilkdy, Adrasan(Cavuskoy) yakin cevresinde ve Kumluca ovasinda kislayan gocerlerin
Beydag yaylasi arasindaki goc yolu, bu gé¢ yol Gizerindeki glintbirlik ve kisa siireli konaklama
yerleri GPS ile tespit edildi ve ArcMap haritalama metodu kullanilarak gég rotalari haritalandirildi.
Mavikent koéyl ve cevresindeki kislaklardan Akpinar yaylasina kadar ulasan gé¢ yolu yaklasik
101.4 km kadardir. Kislaktan yaylaga go¢ 5-8 giin sirmektedir. Cataltepeler, Agildibi ve Kepez'de
bir, Ayipinari’nda ise 1-5 gece konaklanir. Bunun yani sira gé¢ esnasinda hayvanlarin durumuna
gore kisa konaklama yerleri de vardir.

Kiglaktan yaylaga kisa ve uzun konaklama yerlerinde yapilacak cografi isaretlemelerle Beydagi
Yaylasi Yorik Gog Yolu ekoturizm, kirsal ve kiiltir turizmi kapsaminda degerlendirilebilir.
Anahtar so6zciikler: Beydag Yaylasi, Yorlik Gog Yollari, Turizm, Bati Toroslar, Antalya.

THE NATURAL AND CULTURAL GEOGRAPHICAL FEATURES OF ROUTES OF
YORUKS MIGRATION IN THE BEYDAGLARI (WESTERN TAURUS MOUNTAINS)
AND PLANNING SUGGESTIONS FOR THE PURPOSE OF TOURISM USE

Abstract

The purpose of this study is to identify Turkish nomad migration routes in the western part of
Antalya, reveal natural and cultural geographical features along this route and make suggestions
regarding the planning to use it touristic purposes.

The semi-structured interview form consisting of 13 questions were asked to 21 local people in
37 villages in Kemer, Kumluca, Finike and Elmali counties. The data obtained from participant
observation and interviews have shown that the most favourable plateau for the nomad groups
are Beydagi Plateau.

The route between Beydagi Plateau where nomads winter over at Mavikent, Yesilkdy and
Adrasan (Cavuskoy) and in the vicinity. Along this route, excursion and short-term
accommodations were detected with GPS and migration route was mapped by ArcMap mapping
method. Migration route was taken directly from the scene via GPS and resorts aggregation in
the way of GCS WGS 1984.

The migration route to Beydagi highland from the winter quarters of Mavikent village is
approximately 101.4 km long. Migration from winter quarters to summer pasture takes 5-8 days.
Nomads were hosted in Cataltepeler, Agildibi and Kepez one day and in Ayipinari 1-5 days. In
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addition to this, accommodation places for shorter periods of time existed considering the needs
of animals.

From winter quarters to summer pasture, via geographical indication Beydagi Yoriik Migration
Route can be evaluated within the scope of ecotourism, rural and cultural tourism. The
revitalization efforts of nomad migration-an important ritual organized every year-could be
organized along Beydagi migration route identified in the study.

Key words: Beydagi Plateau, Yoruk Migration Routes, Tourism, West Taurus, Antalya
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ALTERNATIF TURIZM KONSEPTLERi KAPSAMINDA BiR DESTINASYON
POTANSIYELINiN iNCELENMESi

Yrd. Dog. Dr. Birgiil UYAN
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Ozet

Son yillarda kentsel ve bolgesel diizeyde sosyo-ekonomik gelisme lizerine odaklanmis galismalar
yogunlasmistir. Kentsel ve bolgesel diizeyde sosyo-ekonomik gelismelerin ulusal ekonomiye
olumlu yansimalari olmaktadir. Tam bu noktada alternatif turizm konseptleri kentin sahip oldugu
sosyal, kilturel, dogal varliklarin, kaynaklarin degerlendirilmesi ve kentlerin sosyo-ekonomik
olarak gelisimine katki saglamasi agisindan 6nemli firsatlar sunmaktadir. Bu ¢alismada alternatif
turizm konseptleri kapsaminda bir destinasyon potansiyeli olarak K.Maras, Hatay, Gaziantep ve
Sanliurfa kentleri incelenmektedir.

Anahtar sozciikler: Alternatif Turism, Turistik Destinasyon, Kent Turizmi

INVESTIGATION OF A DESTINATION POTENTIAL IN THE SCOPE OF
ALTERNATIVE TOURISM CONCEPTS

Abstract

In recent years, studies have concentrated on socio-economic development at the urban and
regional level. Socio-economic developments at the urban and regional level are the positive
reflections of the national economy. At this point, alternative tourism concepts offer significant
opportunities in terms of social, cultural and natural assets that the city possesses, resources
assessment and contribution to urban socio-economic development. In this study, the cities of
K.Maras, Hatay, Gaziantep and Sanliurfa are examined as a destination potential within the scope
of alternative tourism concepts.

Key words: Alternative Tourism, Touristic Destination, Urban Tourism
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TURIZM SEKTORUNDE DESTINASYON MARKALAMASI: VAN DESTINASYONU
iCIN “DORT AYAKLI” MARKALASMA MODELi ONERISI

Dog. Dr. Cagatan TASKIN
Uludag Universitesi
ctaskin@uludag.edu.tr

Aras. Gor. Onur OZTURK
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Ozet
“Bacasliz sanayi” olarak da adlandirilan turizm sektori, glinimuzde pek ¢ok tlkenin ekonomik
kalkinmasinda temel rol oynamaktadir. Diinya turizm pazarinda artan rekabet ise Ulkeleri
farklilagmaya ve hedef kitleler igin 6zgilin turizm Grlinleri sunmaya zorlamaktadir. Diinya Turizm
Orgiitii (WTO) verilerine gore, Tiirkiye uluslararasi turist sayisi agisindan 2015 yilinda altinci
sirada yer almistir. Ayni yil, uluslararasi turizm geliri agisindan ise 12. siradadir. WTO verileri
temel alindiginda, 2015 yilinda yabanci turist basina elde edilen gelir ise 673 dolar olarak
gerceklesmistir. Ayniyil Turkiye’nin diinya turizm pazarindaki payi sadece %2.11’dir. Buna karsin,
ABD ve Cin’in toplam pazar payl %25’tir. WTO verilerinden anlasilacagi lGzere Tirkiye istenen
turizm pazar payina sahip degildir.
Genel olarak, turizm sektoriinde “deniz, kum ve gilines” liglistine dayali rekabet eden Tiirkiye'nin
pazar payini arttiracak, 6zellikle “tarih ve kiltir” ile “dogal glzellikler” nitelikleri Gzerinden
turizm pazarlarinda konumlandirilacak yeni destinasyonlara ihtiyaci vardir. Potansiyel olarak,
Tirkiye'nin Dogu ve Gluneydogu Anadolu bolgelerindeki destinasyonlar s6z konusu niteliklere
olduk¢a uygundur. Bu calismanin amaci, ilgili literatiirde Muhterem ilgiiner ve Christer
Asplund’in ortaya koydugu “dort ayakh” (Kultirel miras, dogal yapi ve cevre, 6zgiin cikti ve
yerlesik beceri) markalasma modelini Van destinasyonu icin uyarlayarak bir markalasma modeli
ortaya koymaktir. Markalasma modeli cergevesinde Van destinasyonunun paydaslari igin
pazarlama stratejileri 6nerilecektir.
Anahtar sozciikler: Markalasma Modeli, Kiiltiirel Miras, Turizm, Van Destinasyonu

DESTINATION BRANDING IN TOURISM INDUSTRY: A “FOUR DIMENSIONAL”
BRANDING MODEL PROPOSAL FOR VAN DESTINATION

Abstract

Tourism industry, which is also called as “smokeless industry”, plays an essential role in the
economic development of many countries. Increasing competition in the world tourism market
forces the countries to differentiate and offer unique tourism products for their target markets.
According to World Tourism Organization (WTO) data, Turkey ranked 6th place in terms of
international tourist numbers in 2015. In the same vyear, it has the 12th place in terms of
international tourism income. Based on WTO data, income per foreign tourist was realized as
673S in 2015. Turkey's share in the world tourism market was only 2.11%. By contrast, total
market share of the USA and China was 25%. As understood from WTO data, Turkey does not
have the desired tourism market share.
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Turkey, competing in the tourism industry based on the “sea, sand and sun” trio, needs new
destinations to be positioned especially through their “history and culture” and “natural
beauties” attributes to increase its tourism market share. Destinations in the Eastern and South-
eastern Anatolian regions of Turkey have potential in terms of these attributes. The aim of this
study is to establish a branding model by adapting the model of Muhterem ilgiiner and Christer
Asplund, so-called “four-dimensional” (Cultural heritage, natural structure and environment,
unique output and local skill) branding model to Van destination. Marketing strategies will be
proposed for the stakeholders of Van destination.

Key words: Branding Model, Cultural Heritage, Tourism, Van Destination

23



International West Asia Congress Of Tourism Research IWACT'17

DiM CAYI VADISI’NiN EKOTURIZM POTANSIYELI

Dog. Dr. Mustafa ERTURK
Akdeniz Universitesi
merturk19@hotmail.com

Ars. Gor. Gokhan GOKDEMIR
Akdeniz Universitesi
gokhan_gok@outlook.com

Ozet

Gunumuzde degismekte olan turist beklenti ve tercihlerinin bir sonucu olarak, turizm anlayisi ve
uygulamalari da giderek farkhlasmaktadir. Bugiin pek ¢ok turist, klasik turizm olarak adlandirilan
“deniz, kum ve glines” anlayisi yerine ekoturizm faaliyetlerine yénelmeye baslamistir. Bu sayede
yeni turizm duraklari da giderek &nem kazanmaktadir. Onemli bir turizm potansiyeline sahip olan
Ulkemiz, ekoturizm faaliyetleri agisindan da uygun pek ¢ok yer barindirmaktadir. Alanya ilgesinde
bulunan Dim Cayi ve Dim Magarasi da dnemli ekoturizm duraklarindan bazilaridir.

Calismada Alanya’nin 6nemli dogal alanlarindan biri olan Dim Cayi Vadisi, ekoturizm faaliyetleri
acisindan incelenmistir. Bu dogrultuda vadi Gzerinde gergeklestirilen ve gerceklesebilecek turizm
faaliyetleri, vadiyi ziyaret eden turistlerin profilleri ve turizme dair beklentiler ele alinmistir. Elde
edilen bilgiler dogrultusunda ekoturizm faaliyetlerinin durumu, gelisimi ve gelecegi hakkinda
cikarimlarda bulunulmustur. Yapilan tespitler sonucu ekoturizm faaliyetlerinin strdirilebilirligi,
yonetimi ve tanitimi konusunda gesitli problemler oldugu gériilmektedir. Dogal cevreyle uyumlu
bir planlama ve tanitim ile Dim Cayr Vadisi'nin ekoturizm potansiyelinin artacagi
distuntlmektedir. Kamu kurumlari ve yerel isletmelerin birlikte atacagi adimlarla Dim Cayi Vadisi
onemli bir ekoturizm merkezi haline gelebilir.

Anahtar sozciikler: Dim Cayi, Dim Magarasi, Ekoturizm, Alternatif Turizm, Alanya

ECOTOURISM POTENTIALS OF DIM RIVER VALLEY
Abstract

Today, as a result of changing tourist expectations, understanding of tourism has begun to
change gradually and tourism activities have begun to diversify. Now, many tourists are turning
to ecotourism types from the classic tourism called sea, sand, sun triology. In this way, new
tourism destinations are gaining importance. Turkey has a lot of appropriate places for
ecotourism activities and Alanya is one of these with Dim River, Dim Cave and etc.

In this study; it was wanted to research Dim River Valley, which is one of the important areas for
ecotourism of Alanya, and discover its tourism potentials. It was tried to find out tourism status
like what are the tourists’ profiles, which activities are preferred and what are the tourism
expectations. Obtained information was analysed then made inferences about ecotourism
status, future and development. According to obtained results there are some problems in
management, sustainability and also advertisement. It is thought that Dim Valley may have a
greater tourism potentials if true planning and promotion are made. If the right steps are taken
with public institutions and local businesses Dim River Valley may become a more important
destination for ecotourism.

Key words: Dim River, Dim Cave, Ecotourism, Alternative Tourism, Alanya
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Abstract

Tourism revenues are a major source of foreign exchange, especially for developing countries.
Additionally, a country’s level of financial development influences its long-term economic growth
as a result of the mobilization of savings and efficient allocation of economic resources, amongst
other things. Therefore, this study examines the relationships among tourism receipts, financial
development, and economic growth in 14 West Asian countries: Armenia, Azerbaijan, Bahrain,
Cyprus (which comprises North and South Cyprus), Georgia, the Islamic Republic of Iran, Israel,
Jordan, Kuwait, Lebanon, Oman, Turkey, the United Arab Emirates, and Yemen. GDP per capita,
tourism receipts per capita (in terms of U.S. dollars), and domestic credit provided by the
financial sector (as % of GDP) are used as respective proxies of economic growth, tourism
revenues, and level of financial development. Data were obtained from the World Bank’s World
Development Indicators 2016 database. Pedroni’s (1999, 2004) and Kao’s (1999) panel
cointegration tests were applied to identify any long-term relationships among the relevant
variables, due to the availability of yearly data from 1997 to 2013. Then, the cointegrating
coefficient was estimated according to Pedroni’s (2004) panel group mean FMOLS (Fully
Modified Least Squares) estimator. The results clearly show that tourism receipts, level of
financial development, and economic growth are cointegrated; 1% increases in tourism receipts
and levels of financial development are matched by 0.69% and 0.32% increases, respectively, in
GDP per capita over the long run. Additionally, country-specific findings also indicate that the
tourism coefficient is positive and statistically significant for 12 of the 14 West Asian countries
(nearly 86%). These findings reveal that in order to promote economic growth in the long run,
policy makers in these West Asian countries should transfer some of their resources to the
tourism sector.

Key words: Tourism Receipts, Financial Development, Economic Growth, West Asian Countries
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Ozet

Bir tilke ya da bolgede turizmin istenilen diizeyde gelisip, insanlarin sosyo ekonomileri ve yasam
kalitelerinin artirilmasinin en énemli kosullarindan biri, turizm ile ilgili tim potansiyellerin
toplanip, degerlendirildikten sonra tasarimlanmasiyla mimkindir. Turizmde siirdiirilebilirlik ve
verimlilik isteniyorsa ilk yapilmasi gerekenin, turizmin yapilmasi ile ilgili tim verilerin toplanip,
degerlendirilmesi ile dogru kararlarin ve girisimlerin yapilacagini bilmek durumundayiz. Turizmin
gelisip istenilen diizeye gelmesinde hi¢ unutulmamasi gerekenin turistin glvenlik ve
memnuniyetinin 6n planda tutulmasidir. Turizmin bir yerde gelismesinde resmi kurum ve
kuruluslarin, halkin, 6zel sektorin, sivil toplum orgitlerinin, is adamlari ve turizm ile ilgili herkesin
turizm konusunda bilgili, istekli ve koordineli hareket etmelerinin 6nemi ve degeri gz ardi
edilmemelidir.

Turizmin gelismesinin tarim, hayvancilik, sanayi, ulasim, saglk sektorlerinin de gelismesinde
onemli bir paya sahip oldugu bilinmelidir. Bunlarin yaninda, kisal turizm, spor turizmi, giftlik
turizmi, dag turizmi, doga turizmi, yayla turizm, magara turizmi gibi kirsal turizm cesitleri arasinda
entegrasyonlarin  saglanmasi  kirsal turizmin gelismesinde vyaratacagl olumlu etkiler
unutulmamalidir. Ayrica bolgedeki issizligin azaltilmasinda, gogiin 6nlenmesinde, doganin
korunmasinda, gelistiriimesinde, halkin bilinglenmesinde, ¢arpik kentlesmenin dnlenmesinde,
ulagim vyollarinin gelistiriimesinde, hatta halkin sosyallesmesinde turizmin katkilari agikca
gorilebilecek nitelikte olacaktir. Bu kadar genis etkisi ve katkisi olabilecek olan turizmin
gelismesinin istenilen diizeyde olabilmesinin 6n sartinin turizmin baslangici asamasinda her tiirlu
potansiyel ve veriler toplanip, Swot gibi analiz yontemleri ve diger yontemlerle degerlendirilip,
en uygun tasarimlarinin yapilarak baslanmasina baglh oldugu gercegi gézden kagiriimamaldir.
Bu calismada turizmin agiklanmasi ve temel kurallari 6z olarak verildikten sonra, Yozgat ilindeki
kirsal turizm cesitleri ve potansiyeli agiklanacaktir.

Anahtar sozciikler: Turizm, Surdurulebilirlik, Kirsal Turizm, Tasarim, Yozgat

BASIC RULES IN TOURISM DEVELOPMENT; A RURAL TOURISM EXAMPLE IN
YOZGAT

Abstract

One of the most important conditions for improving tourism in a country or in a region to the
desired level and for increasing people’s socioeconomics and quality of life is possible by
designing it after collecting all potential for tourism and assessing it. If sustainability and
productivity are required in tourism, we should be aware that the first thing to do is to know

26



International West Asia Congress Of Tourism Research IWACT'17

right decisions and initiatives are made by collecting and assessing all data about tourism. The
thing that should never be forgotten for tourism to develop and reach the desired level is to
prioritize tourist’s security and satisfaction. When tourism is developing somewhere, the
importance and value of acting knowledgeable, willing and coordinated by official institutions
and organizations, public, private sector, non-governmental organizations, business people and
everyone involved in the tourism sector should not be ignored!

It should be know that development of tourism has an important share in the development of
agriculture, animal, husbandry, industry, transportation, and health sectors. Moreover, it
shouldn’t be forgotten that providing integration among rural tourism types such as rural
tourism, sports tourism, farm tourism, mountain tourism, nature tourism, highland tourism, and
cave tourism has positive effects on the development of rural tourism. Additionally, tourism
contributions will be clearly visible in reducing unemployment in the region, preventing
immigration, preservation and development of nature, people’s becoming conscious, preventing
crooked urbanization, improving transportation and even in the socialization of the people. It
shouldn’t be overlooked that the prerequisite of tourism’s development that can have such a
wide impact and contribution to be at the desired level is to collect all kinds of potentials and
data in the initial phase of tourism; to analyze it by analysis methods such as Swot and other
methods and to do most appropriate designs.

In this study after introduction of tourism and basic rules are summarized, the types of rural
tourism in Yozgat province and their potential will be explained.

Key words: Tourism, Sustainability, Rural Tourism, Design, Yozgat

27



International West Asia Congress Of Tourism Research IWACT'17

SANGHAY iSBiRLIGi ORGUTU’NUN TURKIYE TURiZM GELIRLERi UZERINE
MEVCUT VE POTANSIYEL ETKILERi

Yrd. Dog. Dr. Mustafa Can SAMIRKAS
Mersin Universitesi
mustafa.can@mersin.edu.tr

Dog¢. Dr. Meryem SAMIRKAS KOMSU

Mersin Universitesi
msamirkas@mersin.edu.tr

Ozet

Tirkiye ekonomisi icin hayati 6neme sahip sektorlerden birisi olan turizm sektori, her gecen gin
mevcut potansiyelini koruma ve gelistirme yoninde énemli adimlar atmaktadir. Artan turizm
yatirimlarinin ekonomiye gelir olarak dénmesi ve turizm gelirlerinin ekonomi icindeki payini
arttirmasi beklenmektedir.

Tirkiye'ye gelen turistlerin dnemli bir kismi Avrupa’dan gelmekte olup, Tirkiye’nin ihracat
gelirlerinde oldugu gibi turizm gelirlerinde de 6nemli payin Avrupa’ya ait oldugu gorilmektedir.
Bununla birlikte, bdlgenin glicli ekonomilerinden olan Rusya Federasyonu agisindan da Tirkiye
popdiler bir turizm destinasyonu olarak goérilmektedir. Bu baglamda, Rusya’dan gelen turistlerin
de turizm gelirleri icerisinde 6nemli bir paya sahip oldugunu séylemek mimkiindir. 2008 yilinda
yasanan kiresel finansal krizle birlikte Avrupa’da yasanan talep daralmasi, 2015 yilinda Rusya’yla
yasanan kriz ve Almanya, Hollanda gibi Avrupa ulkeleriile yaganan gerginlikleri Tlrkiye’nin turizm
gelirlerine 6nemli etkisi olan olumsuzluklar olarak belirtmek mimkindur. Nitekim 2015 yilina
kiyasla 2016 yilinda, basta Rusya olmak Uzere, Irak, ingiltere, Almanya ve Hollanda’dan gelen
turist sayisinda 6nemli diistisler oldugu gorilmektedir. Bu nedenle turizm gelirlerini arttirabilmek
icin oncelikle Turkiye'ye gelen turist sayisinin korunmasi ve buna ek olarak farkli turistik amaclarla
seyahat edebilecek ve Tirkiye'yi tercih edebilecek ilke sayisinin ¢cogaltiimasi gerekmektedir.
Turkiye turizminde gelen (lke gesitlendirmesi, uzun zamandir dile getirilen bir konu olmasina
karsin, 6zellikle son yillarda hem sektor temsilcileri hem siyasi otoriteler hem de arastirmacilar
tarafindan Uzerinde durulan bir konu haline gelmistir. Gerek uluslararasi konjonktiirel
degisimlerin gerekse ulkeler arasindaki iliskilerin turizm gelirlerine 6nemli etkileri oldugu
gorilmektedir. Tarkiye icin Ozellikle batiya bagimhligin azaltilmasi amaciyla ekonominin
cesitlendirilmesi denildiginde, akla ilk gelen alternatif &rgiitlerden birisi, Sanghay Iisbirligi
Orgiitii'diir. 2012 yilinda, Sanghay isbirligi Orgiitii, Tirkiye’ye orgiitle belirli alanlarda sinirli
isbirligi yapilmasina imkan saglayan diyalog ortakhg statiisi vermis ve 2017 yilinda Bakanlar
Kurulu karariyla onaylanan muhtira ile Tirkiye'nin diyalog ortakhigi siireci tamamlanmistir. Bu
baglamda, bu calisma kapsaminda, Sanghay isbirligi Orgiiti Glkelerinin Tirkiye’nin turizm
gelirleri Gzerine mevcut ve potansiyel etkileri ortaya konulacaktir.

Anahtar Sozciikler: Tiirkiye, Sanghay isbirligi Orgiitii, Turizm, Turizm Gelirleri

SHANGHAI COOPERATION ORGANIZATION’S CURRENT AND POTENTIAL
EFFECTS ON TOURISM REVENUES IN TURKEY

Abstract

The tourism sector which is the one of the economical sectors that play a critical role for the
Turkish economy is starting new steps to protect and develop its own potential continuously. It
is supposed to be that the increasing investments in tourism sector will be gained as revenue for
the economy and the percentage of tourism revenues will increase in economy.
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The large proportion of the foreign tourists who visit Turkey is European origin and it is also
observed that the Europe is the significant source of Turkey's tourism revenues as in Turkish
export revenues. On the other hand, the Turkey is regarded as a popular touristic destination by
Russian Federation which is the one of the strong economies of the region. Within this context,
it is possible to argue that the tourists who come from Russia have a large part in total tourism
revenues.

The demand shrinking in Europe due to global financial crisis in 2008, the crisis with Russia in
2015 and some diplomatic crises between Turkey and European countries such as Germany and
Netherlands have resulted in negative effects on Turkish tourism. Hence, there had been sharp
declines in number of foreign tourists particularly from Russia and Iraq, Netherlands, Great
Britain and Germany. Thus, in order to increase the tourism income it can be disscussed that
maintaining the current situation initially then raising the number of countries with tourists who
intended to travel for different touristic purposes, might be regarded as basic necessities.
Despite the diversification of countries of foreign tourists in Turkish tourism has been discussed
for a long time, finally it has become an issue which is argued by politicians, sectoral
representatives and researchers. It is obvious that both international cyclical situations and
international relations have crucial effects on tourism income. Additionally, when discussing the
economic diversification in order to reduce the Turkey's economic dependency on the West, The
Shangai Cooperation Organization is the one of the conceivable choices. In 2012, The Shangai
Cooperation Organization granted permission Turkey for dialogue partnership. After that, the
process of dialogue partnership has been completed through cabinet decree in 2017. Within this
paper, The Shangai Cooperation Organization's member countries' current and potential effects
on Turkish tourism income will be defined, in this regard.

Key words: Turkey, Shanghai Cooperation Organisation, Tourism, Tourism Revenue
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Ozet

Rekabetin yalnizca firmalar ve Urinler arasinda degil llkeler ve kentler arasinda yogun sekilde
sirdaglu kiresel ekonomi sartlarinda sirdirilebilir rekabet Gstinliglu elde etmek isteyen
kentlerin markalasma adina kentin tim dinamikleri ile birlikte akilci, hedef odakl ve en dnemlisi
bitlinsel ¢aba gostermeleri 6nemlidir. Bir kentin markalagsmasi, odak noktasinda marka
kimliginin gelistiriimesi olan, kente ek gekiciliklerin kazandiriimasi siirecidir (Cevher; 2012), ancak
bir kentin markasinin gigli bir marka haline getirilmesi oncelikle o kentte marka olmayi
destekleyecek degerlerin ve niteliklerin bulunmasini da gerektirmektedir. (Ozdemir, Karaca;
2009). Var oldugu dusinilen deger ve niteliklerin ortaya konmasinda ise kentte yer alan cesitli
dinamiklerin bitlinsel ¢abasi 6nemlidir. Bu baglamda, toplumsal dinamikler icinde 6nemli bir
aktor olan ve icinde bulunduklari toplumun beklenti ve ihtiyaglarina yonelik olarak politikalar
Ureterek toplum yasamindaki etnik, kultlrel, dinsel, ideolojik, ekonomik degisimlerde rol
oynayan Sivil Toplum Orgiitlerinin (STO), kentin markalasmasi siirecinde etkili olup olmadiginin
arastinlmasi ve silirece katkilarinin pozitif yonlu etkisine yonelik neler yapilabileceginin
sorgulanmasi anlamli  gériilmektedir. Calismada bu cerceve icinde STO’lerin  kentin
markalasmasinda oynadiklari role ve basta turizm sektéri olmak lizere gesitli sektorlerde
yarattigl etki arastirilacaktir. Bu ¢ergevede Ozellikle su sorulara yanit aranacaktir: Van’da sanayi
ve hizmet sektorlerine déntk (turizm, saglik, egitim gibi) olarak kurulmus 6zel hedefleri iceren
STO’ler var mi? Van’in ekonomisine katma deger yaratacak dis veya yerel yatirimlari cekmesinde
STO’lerin rolii nedir? Van’in bir cazibe merkezi haline gelmesinde STO’lerin son 20 yilda ne gibi
faaliyetleri olmustur? STO’lerin Van’in ulusal ya da uluslararasi tanitiminda tiim bu cerceve de
rolleri ne? STO’lerin Van’in markalasmasina yonelik 6zel stratejileri var midir? Belirlenen
arastirma sorularina yanit bulabilmek icin bu arastirmada nitel arastirma dizayni kapsaminda
yari-yapilandirilmis miilakat teknigi kullanilacaktir. Arastirma sonuglari ile STO lerin kentin
markalasmasi strecinde oynadigi rollin belirlenmesi yani sira Avrupa Birliginin temel politikasi
olan toplumunun sivillestiriimesine yonelik olarak STO lerin bu anlamda karsi karsiya kaldiklari
zorluklar ve firsatlar da belirlenerek sorunlara yonelik cesitli ¢oziim 6nerileri sunulacaktir.
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THE ROLE OF NON-GOVERNMENTAL ORGANISATIONS (NGOs) IN TOURISM-
ORIENTED BRANDING OF THE TOWN: A CASE STUDY OF VAN’S NGOs

Abstract

The competition for the growth of economy is not only amongst the brands and companies, but
being between the countries and cities. It is therefore important to move with the dynamics of
the cities with the power, determination and participation. The conceptualisation of town
branding premises a process of developing identification for the city while discovering additional
attractions to the town (Cevher; 2012). In order to strength the brand of the town, there should
have been some basic values and qualities which might support the process of being a brand
(Ozdemir, Karaca; 2009). While determining the inherited values and attractions, the completed
support of local dynamics is a salient factor. This subject needs to be studied, not least because
the NGOs with its specific focus on producing policies for the local communities plays an vital
role in changing, directing and understanding the locals’ culture, values, economical, and ethnic
values, being deserved to be studied on if it has an important role in branding the town as well
as in what they might make contribution to this process. In this study, it will, therefore, be
discovered the fact that how the NGOs have already made contribution to branding of the city,
with particular emphasis on their effects on the tourism sector. While understanding this aim,
this study will emphasise on the following research questions: Does Van has any specialised
NGOs in industry and service (tourism, healthy and education) sectors? What is the role of NGOs
in receiving domestic and international investments into the town? What kinds of activities did
the NGOs undertaken in the last two-decade for making Van town as a brand? What is the role
of NGOs in advertising the town’s attractions to national and international market? Does NGOs
have any specific strategies for making the town as a brand? In order to answer these questions,
a qualitative research design with semi-structured interview technique has been implemented
to collect data from the relevant NGOs in the town. With the results of the study, the impact of
NGOs on branding of the town has been revealed in addition to the fact that this study has finally
produced some suggestions for the challenges and opportunities facing the NGOs in the basic
policy of the EU that expects the local authorities to include the civic platforms into the
governance process.

Key words: Non-Governmental Organisations, (NGOs), Tourism, City Brand
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Ozet

ipek Yolu Cin’den baslayarak Anadolu ve Akdeniz (izerinden gegerek Bati’da son bulan Kizildeniz
Gzerinden de Afrika’ya uzanan ticari yollar aginin adidir. En ¢ok ticareti yapilan ve 6nemli
mallardan biri olan ipekten adina alan bu yol ticaret yolunun 6tesinde kiiltiirlerin, insanlarin,
buluslarin tasindigi insanlk kulturiniin mayasiyla mayalanmig yollar agidir. Cografi kesiflerle
birlikte 6nemi kaybolan bu yollar agi Cin’in 6nciiliigiinde “Tek Kusak Tek Yol projesi kapsaminda
diger 65 llkenin de katkisiyla tekrar giindeme gelmistir. Bu projeyle birlikte diinyayla entegresi
saglanmamis bolgeler turizmin de katkisiyla diinya diizenine uyumlu hale geleceklerdir. Projenin
Orta Koridor giizergahinda bulunan Tiirkiye Modern ipek Yolu Projesi kapsaminda Londra ile
Pekin’i kesintisiz baglayacak olan ‘Demir ipek Yolu’ aginin orta koridorunda yer almaktadir.
‘TRACECA’ projesi ile Turkiye’nin Kafkasya ve Orta Asya’ya baglayacak demiryolu aglarinin bir
kismi olan ‘Baki-Tiflis-Kars(BTK)" demiryolu projesi kapsaminda Kars ile Edirne hizli tren
projesiyle baglanacaktir. Alt projeler kapsaminda da istanbul limanindan Odesa’ya Varna’dan
Samsun ve Batum limanlarina birgok noktada yogun feribot ve ro-ro seferlerinin yapilmasi
beklenmektedir. Turizm endustrisinin olmazsa olmazi ulagim unsuru ulasim aglari yatirimlariyla
Turizme ciddi katkilari olacaktir. Seyahat acenteri ve tur operatérlerine bu bélgelerde turizmin
canlandiriimasi bakimindan 6nemli gérevler diismektedir. Bu calismada Modern ipek Yolu projesi
kapsaminda gelistirilmesi 6ngoérilen ulasim aglarinin  turizm endistrisine olan katkilari
incelenecektir.

Anahtar sozciikler: Orta Koridor, Traceca, Btk, Turizm Ulagtirmasi

IN THE FRAME OF MODERN SILK ROAD PROJECT TOURISM CONTRIBUTION OF
TRANSPORTATION NETWORKS

Abstract

Silk Road starts in China which passes over Anatolia and Mediterranean it ends in West. And it
passes over Red Sea to reach Africa, the named of commercial road network. It takes the name
a most traded and significant good which is silk. This road is over the commercial road it means
that has been carried cultures, peoples, inventions which has been fermented by culture of
human ferment roads network. It loses importance with Geographical Discoveries which is that
roads network, under the leadership of China within project of “One Belt One Road” within
ensuring with other 65 states again has been come to an end. The locations which couldn’t
integrated with world, within this project’s ensuring as well tourism will be have integrated world
order. Turkey located in middle corridor route within Modern Silk Road which located in middle
of ‘Rail Silk Road’ route uninterrupted connection London to Pekin. Kars and Edirne will have
been connected each other within ‘TRACECA’ project which will have connected to Turkey
Caucasus and Middle East by some part of ‘Baku-Tiflis-Kars (BTK)’ fast train project. istanbul port
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to Odesa, Varna to Samsun and Batum port at many points expecting to arrange Ferry and ro-ro
services within sub projects. Necessarily element of tourism industry which is transportation, it
will have been serious contribution with investments in transport networks. Major missions fall
to travel agencies and tour operators for tourism revitalization. In this research to foresee
developing the transportation networks ensuring the tourism industry within Modern Silk road.
Key words: Middle Corridor, Traceca, Btk, Tourism Transportation
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Ozet

isletmeler rekabet avantaji elde etmek ve rakiplerine karsi avantaj kazanmak icin y&netim
alanindaki gelismeleri yakindan izlemekte ve bu degisime ayak uydurmaya calismaktadir.
isletmelerin en iyi mal veya hizmeti iiretebilmesi icin en iyi calisana ihtiyaci vardir. Bu sebeple
calisanlarin 6zenle secilmesi ve isletmeye bagl kisiler olmasi dnem arz etmektedir. Ote yandan
¢alisanlarin tatmin diizeyinin yliksek olmasi ve gelistirici egitim programlarinin diizenlenmesi igin
isletmelerin ¢caba harcamasi gerekmektedir. Bu ¢alisma kapsaminda personel yonetimi anlayisi
ile baslayan ve insan kaynaklari yonetimi anlayisi ile devam eden, gliniimuzde ise yeni bir boyut
kazanarak yetenek yonetimi olarak anilmaya baslayan yonetimsel bir uygulama (zerinde
durulmustur. Yetenekli calisanlari isletmeye cekmek ve onlari gelistirerek isletmeye baglh hale
getirme amacini giiden bu yaklasiminin turizm sektérindeki algisini belirlemeyi amaglayan bu
¢alisma, Sanhurfa ilinde faaliyet gosteren 4 ve 5 yildizli otel isletmelerinin yéneticileri ile yapilan
mulakat sonuglarinin bulgularina dayanmaktadir. Elde edilen bulgular 1s18inda yetenek ydnetimi
uygulamalari kapsaminda bir farkindalik olmasina ragmen bu yaklasimin gerektigi gibi
uygulanmadigi tespit edilmistir.

Anahtar sozciikler: Personel Yonetimi, insan Kaynaklari Yonetimi, Yetenek, Yetenek Yénetimi,

Sanliurfa
EVALUATION OF TALENT MANAGEMENT APPLICATIONS IN HOTEL
BUSINESSES
Abstract

Businesses to achieve competitive advantage and closely monitors developments in the field of
management to gain advantage over their competitors and is trying to keep pace with these
changes. Businesses are the best to produce goods or services are in need of the best employees.
For his reason it is important to have employees are carefully selected and connected to the
business people. On the other hand, satisfaction of employees and the high level of developer
training programmes for businesses a lot of effort. In scope of this study, it has focused on an
administrative application that begins with understanding of personnel management and
continues with human resources management mentality, begins to refer as a talent management
by gaining a new dimension. This study that aims to determine the perception of this approach
in tourism sector that aims to attract talented employees to the enterprise and make them
dependent to enterprise is based on findings of the results of the interview that made with 4 and
5 stars hotel managers in Sanliurfa. According to the findings, although there is an awareness in
the context of the talent management applications, it has been identified that this approach not
applied as needed.

Key words: Personnel Management, Human Resource Management, Talent, Talent
Management, Sanliurfa
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Ozet

Kimelenme yaklasimi rekabet edilebilirligin arttirlmasinda énemli bir aragtir. Kiimelenmenin
olusturulabilmesi icin dncelikle bolgedeki sektérlerin tanimlanmasi ve kiimelenme potansiyeli
ylksek olanlarin belirlenmesi gerekmektedir. Kimelerin en 6nemli 6zelligi, aktorler arasindaki
vizyon birligi ve stirekli isbirligi yapisinin kurulmus olmasidir. Kimelenmeler rekabeti Ug ana
yoldan etkilemektedirler bunlar, kiimelenme iginde kurulmus olan isletmelerin tretkenliginin
arttinlmasi, verimliligi ylikseltecek ve yeni Urlnlerin olusmasini saglayacak yenilikgiligin
yonlendirilmesi ve kiimelenmenin kendisini genisleten ve gliclendiren yeni is alanlarinin ortaya
cikmasini tesvik edilmesidir.

Turizm sektorliinin giderek blylimesi ve genislemesi bolgesel boyutta turizm kiimelerinin
olusumuna neden olmaktadir. Sektoérel kimelenmeler, kiimelenmeye dahil olan isletmelere,
kendi esnekliklerinden feragat etmeden, biiyik 6lcekli ya da diger isletmelerle resmi baglantilara
sahip isletmeler gibi fayda elde etmelerini saglar. Glinimuzde bolgesel rekabet tstiinligiiniin
saglanmasinda turizm kiimelenmeleri 6nemli roller Gstlenmektedir. Turizm potansiyeli agisindan
onemli bir bolge olan Van ilinin Turizm Kimelenme potansiyelinin belirlenmesi énemlidir. Bu
arastirma ile Van’da turizm kiimelenme potansiyelinin incelenmesi amaglamaktadir. Ug yildiz
analizi yapilan ¢alismada, konaklama, yiyecek ve icecek hizmeti faaliyetleri ve seyahat acentesi,
tur operatorliglu rezervasyon hizmetleri sektoérlerinde Sgk’ dan edinilen 2015 verileri
kullanilmistir. Ug sektdrdeki istihdam orani Van’daki toplam istihdam oraninin % 4’4 kadardir.
Ayrica bu sektérlerdeki firma sayisinin Van’daki toplam firma sayisinin % 6’s1 oldugu goze
carpmaktadir. Mevcut durumda kiimelenme potansiyeli olan sektoér yoktur fakat yiyecek ve
icecek hizmeti faaliyetleri sektoriindeki basatlik kriterinin karsilandigl gézlenmistir. Yine seyahat
acentesi, tur operatorligi rezervasyon hizmetleri sektériinde uzmanlik skorunun kritik degere
cok yakin oldugu gérilmektedir.

Anahtar sozciikler: Kimelenme, Van Turizm Kiimelenmesi, Turizm isletmeleri

INVESTIGATION OF VAN TOURISM CLUSTERING POTENTIAL
Abstract

The clustering approach is an important tool in increasing competitiveness. In order to form the
cluster, it is necessary to first identify the sectors in the region and identify those with high
clustering potential. The most important feature of the clusters is the vision and unity of
cooperation between the actors. Clusters influence competition in three main ways: by
increasing the productivity of the clustered enterprises, by promoting innovation that will
increase productivity and enable the creation of new products, and to encourage the emergence
of new business areas that expand and strengthen the cluster itself.

The growing and expanding tourism sector is causing the formation of tourism clusters at the
regional dimension. Sectoral clusters provide benefits to businesses involved in the cluster, such
as businesses with large-scale or other formal business contacts, without waiving their flexibility.
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Today, tourism clusters play an important role in ensuring regional competitive advantage. It is
important to determine the tourism clustering potential of Van, an important region in terms of
tourism potential. This research aims to examine tourism cluster potential in Van. In the three-
star analysis study, 2015 data obtained from Sgk in the sectors of accommodation, food and
beverage services and travel agency, tour operator booking services were used. The employment
rate in the three sectors is 4% of the total employment rate in Van. In addition, the number of
firms in these sectors is 6% of the total number of firms in Van. At present, there is no sector
with potential for clustering, but it is observed that the dominance criteria in the food and
beverage service sector are met. It is also seen that the expertise score in the travel agency, tour
operator booking services sector is very close to the critical value.

Key words: Clustering, Van Tourism Clusters, Tourism Enterprises
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ERZURUM KENTi HALKININ, KURESEL iKLiM DEGiSiMi iLE iLGiLi FARKINDALIK
VE iLGi DUZEYLERiINiN BELIRLENMESI
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Ozet

Cevre sorunlarinin en onemlilerinden biri kiresel iklim degisimidir. Kiresel iklim degisikligi
diinyada oldugu gibi, Turkiye’nin de en 6nemli kis kenti kimligi tasiyan illerinden biri olan Erzurum
kentini de etkilemistir. Bu ¢alisma, Erzurum kentinde yasayan halkin, kiresel iklim degisimi
hakkindaki yaklasimlari, farkindalik ve ilgi diizeylerinin belirlenmesi amaciyla yapilmistir.
Turkiye’nin en ylksek sehri olan Erzurum kenti (1893 m), kiresel iklim degisiminin meydana
getirdigi etkilerin ortaya koyularak yorumlanmasinda biiyik 6nem tasir.

Arastirmanin ana materyali konuyla ilgili literatiir, Devlet Meteoroloji istasyonlarinin 1975-2016
yillarini kapsayan iklim verileri ve deneklere uygulanan 262 yiiz yiize anket ¢alismasindan elde
edilen verileridir. Calisma 2017 yih Agustos ayi icerisinde gercgeklestirilmistir. Anket kisinin
bireysel 6zellikleri, iklim degisikligi farkindalik duizeyi, iklim degisikligi insan aktivitelerine etkisi,
iklim degisikligi gelen zorluklar, iklim degisikligi ile miicadele ¢abalari ve politikalar ile ilgili sorular
olusturulmusgtur.

Arastirmada sonucunda, anket sonuglari degerlendirilerek katilimcilarin  konuya iligkin
goruslerinin farklilik gosterip godstermediginin tespiti yapilmis ve elde edilen bilgilere gore
uygulanabilir stratejiler olusturulmaya calisiimistir. Ayrica kentin temel gecim kaynaklarindan biri
olmaya aday kis turizm sektori tzerindeki olumsuz etkileri irdelenerek, iklim degisimine karsi
kentsel ve peyzaj planlama yoninden alinmasi gerekli 6nlemler ve halkin gérisleri dogrultusunda
onerilerde bulunulmustur.

Anahtar sozciikler: Erzurum, Farkindalik Diizeyi, iklim Degisikligi, Kiiresel Isinma

DETERMINATION AWARENESS AND INTEREST LEVEL OF THE PEOPLE OF
ERZURUM CITY ON GLOBAL CLIMATE CHANGE

Abstract

One of the most important environmental problems is global climate change. As global climate
change isin the world, it has also affected the city of Erzurum, which is one of the most important
winter city idols in Turkey. This study was conducted in order to determine the approaches,
awareness and level of interest of the people living in Erzurum city about global climate change.
Erzurum city (1893 m), Turkey's highest city, is of great importance in interpreting the effects of
global climate change.

The main materials of the study are literature related to the subject, climate data of State
Meteorological Statios covering 1975-2016 and survey data applied to 262 respondents. The
study was carried out in August in 2017. The survey questions are related to person's individual
characteristics, the level of awareness on climate change, the impact of climate change on
human activities, the challenges of climate change, the policies and efforts to combat climate
change.
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At the result of the study, evaluating the survey result it was assessed whether there has been
any difference between views of the respondents on the subject and it was tried to create
applicable strategies according to information obtained. In addition, negative effects on the
winter tourism sector, which is considered to be one of the basic livelihoods of the city, have
been examined and suggestions have been made in line with the necessary measures to be taken
in terms of urban and landscape planning against climate change and opinions of the public.
Key words: Awareness Level, Climate Change, Erzurum, Global Warming
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RELATIONSHIP BETWEEN PERSONALITY TRAITS RELATED TO FOOD,
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Abstract

Food and gastronomy festivals present to visitors an authentic lifestyle experience in a pleasant
environment. But it cannot be said that each visitor is satisfied with the events they attend. While
some tend to try new foods others have prejudices against new foods. In this sense, it can be
said that personality traits play an important role in predicting and explaining human behaviour.
For this reason the main objective of this study is to examine the relationship between
personality traits related to food (food neophobia, food sensitivity) with satisfaction and loyalty.
In order to measure the relationship between variables, the FNS (food neophobia scale) and FIS
(Food Involvement Scale) scales were developed as measuring tools after being subjected to
preliminary tests after they were translated into Turkish. The survey data has been obtained
from 407 participants of the 13 Istanbul International Gastronomy Festival on a voluntary basis.
As a result of statistical analysis of the data, negative correlation between food neophobia and
food sensitivity, negative correlation between food neophobia and loyalty, positive correlation
between food sensitivity and satisfaction, as well as positive correlation between satisfaction
and loyalty were found.

Key words: Food-Related Personality Traits, Food Neophobia, Food Sensitivity
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Ozet

Son yillarda literatiire giren ve psikoloji biliminde yeni bir akim olan pozitif psikoloji kavrami
isletmenin basarisini dogrudan etkileyen insan kaynaginin verimliliginin arttirilmasi bakimindan
onemli bir arag haline gelmektedir. Calisanlarin 6rgitle istenen bagi olarak tanimlanan o6rgiitsel
o6zdeslesmeye katki saglayacagl ve personel devir hizini azaltacagl degerlendirilen pozitif
psikolojik sermaye kavraminin ve bu kavrama ait bilesenlerin, isletme yoneticilerine ve 6zellikle
insan kaynaklari yoneticilerine performansin arttirilmasi ve galisan mutlulugunun saglanarak
isletme veriminin yikseltilmesi konusunda fikir vermesi beklenmektedir. Gliniimiiz sartlarinda
insan kaynaginin etkili yonetimi yalnizca lcret 6ddemek ile miimkin olmamakta, calisanlarin
orgitsel 6zdeslesmelerinin saglanmasi daha fazla 6nem arz etmektedir. Bu galismanin amaci;
turizm sektoriinde pozitif psikolojik sermaye ile orgilitsel 6zdeslesme arasindaki iliskiyi
incelemektir. Clnk turizm, hem (ilke ekonomisine hem de istihdama ¢ok ciddi katkilar saglayan
onemli bir ekonomik enstrimandir. Bu ekonomik basarinin en 6énemli bilesenleri musteri
memnuniyeti ve hizmet kalitesi oldugundan, sektor calisanlarinin 6rgltsel 6zdeslesmeleri ve
pozitif psikolojik sermayelerinin 6nemi daha da artmaktadir. Arastirmada nicel verilere dayal
arastirma ve Olgme yontemi kullanilmis ve veri toplama araci olarak anket yonteminden
yararlaniimigtir. Uygulama turizm sektériiniin onci sehirlerinden birisi olan ve hem yerli hem
yabanci turist hareketliliginin en yuksek oldugu sehir olan Antalya’da yapilmis ve elde edilen
verilerin analizi ile turizm sektorl yoneticilerine 6neriler sunmak amaglanmistir.

Anahtar sézciikler: pozitif psikolojik sermaye, 6rgiitsel 6zdeslesme, turizm

THE RELATIONSHIP BETWEEN POSITIVE PSYCHOLOGICAL CAPITAL AND
ORGANIZATIONAL IDENTIFICATION IN THE TOURISM SECTOR: A CASE STUDY
IN ANTALYA

Abstract

Positive psychology, which has got involved in the literature in recent years and which is a new
movement in the Psychology, has become an important instrument in the way of increasing the
productivity of human resources effecting the success of the company directly. It is supposed
that the concept of positive psychological capital and its components, which has been assessed
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to contribute the organizational identification defined as desirable link between employee and
organization and to decrease the personal turn-over rates, give an opinion about increasing
performance and raising productivity of the company by making employees happier to managers
of the organizations and chiefs of human resources especially. The effective management of
human resources in nowadays is not possible only with paying salaries. Moreover, to provide
organizational identification of employees has more importance. The aim of the study is to
examine the relationship between positive psychological capital and organizational identification
in tourism sector. Because tourism is an important economical instrument that contributes to
both economical level of the country and the employment. The importance of organizational
identification and positive psychological capital of the employees in tourism sector has become
more important due to the fact that the most important components of the economic success
are customer satisfaction and quality service. In the study, research and measuring method
based on quantitative data was used and questionnaire method was practiced as data collection
tool. The study was conducted in Antalya, which is one of the leader cities in tourism sector and
has top level activity of both domestic and foreign tourists, and aimed to present suggestions to
the managers in tourism sector by analyzing collected data.

Key words: Positive Psychological Capital, Organizational Identification, Tourism
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VAN GOLU HAVZASINDA KULTUR ROTASI PLANLAMA DENEMESI
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Ozet

Kultur turizmi, insanin yeni seyler kesfetme ihtiyacindan dogar. Kultir turizmi; dogal alanlar,
anitsal ve sivil mimari yapilar, sanat trtinleri, kiltirel kimlik ve gelenekler gibi somut ve somut
olmayan kdltlr mirasinin tim Grdnlerini tanimayi amaglayan bir gezi tiirlidir. Kiltir mirasinin
korunmasinda etkili yontemlerden birinin turizm oldugu bilinmektedir. Kiltlr turizmi ve kiltirel
miras birbirini destekleyen iki dnemli ara¢ olarak degerlendirilmeli ve Kiiltiir turizminin énemli
bir kaynak oldugu gz 6niinde tutulmalidir.

Van goll havzasi 6nemli cografi konuma sahip olmasi nedeniyle ¢ok eski donemlerden beri
yerlesim alani olmus ve birgok uygarligin izlerini tasimistir. Pek ¢ok turizm aktivitesine olanak
veren cografyasi ile dogunun 6énemli bir turizm merkezi olan van goli havzasi korunmasi gerekli
bircok dogal ve kdltirel alana sahiptir. Bu ¢alismada Van Goli Havzasinda yer alan kiltirel ve
dogal miras kullanilarak, kiltlr turizminin gelismesi amaciyla, varsa tarihin bir doneminde
kullanilmis bir glizergahin tespit edilmesi, yoksa ge¢cmiste kullanilmamis ancak giinimuizde s6z
konusu alanlari birbiriyle iliskilendiren bir kiltlr rotasi planlanmasi galismanin amacidir. Diger bir
degisle tim kilturel varlik tarlerinin (anitsal yapilar, kentsel sitler, arkeolojik sitler, kilturel
peyzaj alanlari) sahip olduklari 6nemi arttiracak bir sistem olusturmak amaglanmaktadir. Bunun
icin ilk olarak kaltiir rotasi planlamasi hakkinda kapsamh literatlr taramasi yapildiktan sonra
kilttrel miras 6gelerinin mekansal dagihmlari ve arazi kullanim bigimleri degerlendirilerek,
kalttrel mirasi, dogal alanlar ve kirsal dokuyla baglantili olacak sekilde bitlncil bir yaklasimla
ele alan kiltir rotasi planlanacaktir. Béylelikle planlanan kiltiir rotasi Van Goli Havzasinda yer
alan kaltrel mirasi korumak ve yasatmak icin firsat olabilecektir.

Anahtar sozcukler: Kiltlrel Miras, Kaltar Turizmi, Ktltlr Rotasi

AN ATTEMPT TO PLAN THE CULTURAL ROUTE IN THE LAKE VAN BASIN
Abstract

Cultural tourism arises from the human need to discover new things. Cultural tourism is a trip
type intended to get to know all tangible and intangible pieces of cultural heritage, such as
natural areas, monumental and civil architectural buildings, art products, cultural identity, and
customs. It is well known that one of the effective methods to preserve cultural heritage is
tourism. Cultural tourism and cultural heritage should be acknowledged as two crucial
instruments supporting each other and cultural tourism should be considered to be a significant
resource.

The Lake Van Basin has been an ancient settlement area and has had the relics of various
civilizations because of its geographical location. Van, which is an important tourism center in
eastern Turkey with its geography providing the opportunity to carry out multiple touristic
activities, has numerous natural and cultural areas in need of protection. In order to develop the
cultural tourism by using the cultural and natural heritage in teh Lake Van Basin, the aim of this
study is to identify, if any, the route used in a period in the past, or, if not, to plan a cultural route
connecting present touristic areas. In other words, it is intended to create a system to enhance
the importance of all cultural property types (monumental buildings, civic protected areas,
archeological protected areas, cultural landscape areas). For this reason, after a thorough
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literature review about planning a cultural route, the spatial distribution and land usage ways of
cultural heritage elements will be evaluated. Then, the cultural route approaching the cultural
heritage in an encompassing manner in connection with natural areas and rural fabric will be
planned. Thereby, the cultural route would be an opportunity to preserve and sustain the
cultural heritage in the Lake Van Basin.

Key words: Cultural Heritage, Cultural Tourism, Cultural Route
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Abstract

Tourism is a very lucrative industry that provides good income for a nation’s economy, and
employs much of its workforce. However, it is a fragile industry. When a minor turmoil hits a
country, tourism is often the first and most affected. The most evident disorder is terrorism. Top
tourism destinations have been facing terrorist attacks for the past five decades and their
procedures to cope and recover from the negative effects of terrorism have been developed
significantly since then.

When a terrorist attack hits a destination, travel agencies, beside others, will cancel their
booking, which includes flights, accommodation and other reservations such museum visits and
restaurants. As a result, the local economy suffers due to the waves of cancelations. It is
incumbent upon tourism stakeholders in such vulnerable top destinations to find solution(s) to
mitigate these challenges.

This paper will explore the measures taken in the top tourism destinations during past terrorist
attacks, and how the recovery response period has developed from the 1970s to the start of the
twenty first century. In addition, the study will also examine some more minor destinations such
as Egypt and Republic of Yemen, and the methods employed after a terrorist attack. The paper
will also try to provide different suggested procedures for Turkey to manage any potential
terrorist attack.

Key words: Tourism Destinations, Terrorist Attack, Tourism Recovery
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GELISMEKTE OLAN KENTLERDE TURiZM: DISSAL VE iCSEL ENGELLER
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Ozet

1970’lerden itibaren hizli gelisen 6zellikle sanayilesememis ve ekonomik agidan geri kalmis tlke
ya da bolgelerde turizm, ekonomik gelisme icin 6nemli bir alternatif olarak goriilmektedir.
Turizm, diger ekonomik sektorlere gore cevresel kaynaklari en ¢ok kullanan sektérdir. Bu
nedenle turizm potansiyeline sahip alanlarda tarihi, kiiltiirel ve fiziki kaynaklarin korunmasi,
¢ekicilik unsurlari olan ¢evresel kaynaklarinin siirdirilebilirligi de olduk¢a ©6nemlidir.
Surdurulebilir bir turizm planlamasinda, yerel diizeyde turizm potansiyeline sahip bolge ya da
alan temelli planlama ve uygulamalarinin basarisi 6nemlidir. Turizm potansiyeline sahip
gelismekte olan Turkiye'nin Van vb. Dogu ve Glneydogu bolgelerinde surdurilebilir bir turizm
planlamasi yaklasiminin benimsenerek turizmin ekonomik bir firsata donistirilebilmesi sadece
ilgili bolge kentlerin gelisimine katki saglamakla kalmayacak ayni zamanda bélgelerarasi
esitsizligin azaltilmasina da katki saglayacaktir. Bu bildiri kapsaminda sirdirilebilir turizm
sdyleminden énce gelismekte olan bir bolgenin 6nemli bir kenti olarak Van 6rnegi Gizerinden yola
¢ikilarak turizm sektoriiniin gelisiminde etkili olan faktorler ele alinarak yatirnmlarin dagilimi,
givenlik hassasiyeti gibi dissal (siyasi, cografik, ekonomik vb.) ve girisimcilik, pazarlama,
farkindalk, gibiicsel (yonetsel, sosyal, ekonomik, vb.) sorunlar, engeller tartisilarak bunlarin nasil
asllabilecegi ya da asilacagi yoniinde gelistirilen 6neriler sunulacaktir.

Anahtar sozciikler: Turizm Sektdrii, Turizmde Dissal Ve i¢sel Sorunlar, Van

TOURISM IN DEVELOPING CITIES: EXTERIOR AND INTERIOR BARRIERS
Abstract

Beginning from 1970s tourism has been seen an important alternative for financial development
especially in rapidly developing, not industrialized and economically underdeveloped
countries. Tourism, compared to other economic sectors, uses environmental resources the
most. For this matter, in the areas with tourism potential, the sustainability of environmental
resources with attractiveness and preservation of historical, cultural and physical resources is
quite significant. In a sustainable tourism planning, the success of regional or area-based
planning and implementation in regions with local level of tourism potential is crucial. Adopting
a sustainable tourism planning approach in the developing eastern and southeastern regions of
Turkey with a tourism potential such as Van and so on will contribute not only the development
of the related regional cities but also to reducing the regional inequalities at the same time. In
the context of this study before underlying the sustainable tourism concept, the factors effecting
the Van city being a representative of an important developing region is going to discussed from
reasoning to the solution proposals. These factors may be exterior such as distribution of the
investments, security, political, geographical and ethnic issues, or may be interior factors that
covers enthuronoplasim, marketing, governmental, social and economic issues.

Key words: Tourism, Factors On Tourism Development, Van City, Sustainable Tourism
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Ozet

Calisma alani, Van ve Agri illeri il sinirlarinda yer alan sénmemis bir volkanik dag olan Tendirek
Dagr'dir. Bu calisma Tendilirek Dagi’nin jeoturizm potansiyelinin arastiriimasi kapsaminda
manzara kalitesinin de incelenmesi amaclanmistir. Kendi alaninda uzman farkli mesleklerden
insanlarin gorls ve degerlendirmeleri yontem olarak kullaniimistir. Tendirek Dagi jeoturizm
potansiyelinin bilesenlerinden birisi alanin, manzara kalitesidir. Alanin manzara kalitesinin
olmasi, alandaki jeolojik ve jeomorfolojik peyzajlarinda incelenmesine hem olanak vermekte
hem de jeoturizm potansiyeline katki saglamaktadir. Jeoturizm potansiyeli icerisinde alandaki
jeolojik ve jeomorfolojik yapilarda 6nem kazanmistir. Bu jeolojik ve jeomorfolojik yapilar
manzara kalitesinin artmasinda énemli bir etkendir. Alani ziyaret edecek farkli meslek grubundan
insanlar hangi amacla alani inceleme ya da gezmeye gelirlerse gelsinler, alandaki manzara
kalitesinin yliksek oldugu yerlerden goriintiileme yapacaklardir. Bu goriintileme ihtiyaci sonucu,
¢alisma alaninin genel olarak manzara kalitesi yoninden yiliksek bir degerde oldugunu
gostermektedir. Manzara kalitesinden kaynakli yogun ve bilingsiz kullanimin olmamasi igin peyzaj
planlama kapsaminda 6neriler sunulmustur.

Anahtar sozciikler: Jeoturizm, Jeolojik-Jeomorfolojik Yapi, Peyzaj Planlama, Manzara Kalitesi

IMPORTANCE OF LANDSCAPE IN ECOTOURISM A SAMPLE OF MOUNT
TENDUREK

Abstract

The study area is Mount Tendirek, an unimpacted volcanic mountain located on the provincial
borders of Van and Agri. In this study, it is aimed to examine the landscape quality within the
scope of investigating the geotourism potential of Tendiirek Mountain. Opinions and evaluations
of people from different professions in their field have been used as methods. One of the
components of geotourism potential of Tendiirek Mountain is landscape quality of the area. The
quality of the landscape of the area provides both an opportunity to examine it in the geological
and geomorphological landscapes and a contribution to the potential of geotourism. The
geological and geomorphological structures within the area of geotourism potential has gained
importance. These geological and geomorphological structures have an important influence on
the quality of the landscape. People from the different professions that will visit the area will
monitor from the places where the quality of the landscape in the area is high, no matter what
their purpose of visit is. The final result of this imaging is that the study area is generally of a high
value in terms of landscape quality. Suggestions have been presented in the context of landscape
planning to avoid intense and unconscious use due to landscape quality.

Key words: Geotourism, Geological-Geomorphological Structure, Landscape Planning,
Landscape Quality
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Ozet

Kiresellesme ile yasam biciminde olusan farkhiliklarin turizm endistrisine yansidigi ve farkl
beslenme tirlerinin zamanla sunulan hizmetler arasinda yer aldigi gorilmektedir. Bununla
birlikte icinde bulundugu cografyanin kiiltiirel 6zelliklerine gére farklilik gosteren yeme-icme
ahskanliklari, yasanan gelismelerden etkilenmekte, mevcut tiiketim odakli konsepte hizla
entegre olmaktadir. Buradan hareketle, bu g¢alismada dinyada hizla yayillmaya baslayan ¢ig
beslenme tirl kavramsal c¢ergcevede ele alinmakta, yasayan besinlerin farkli mutfak
uygulamalarina deginilmekte ve tiiketim kiltirindeki algisina yer verilmektedir.

Anahtar sozciikler: Yasayan Besinler, Canli-Yari Canli Beslenme, Cig Beslenme, Tuketim Kultira

RAW FOOD AND LIVING FOOD IN THE CONSUMPTION CULTURE
Abstract

It has been observed that the variations experienced in the lifestyles with the globalization have
been reflected in the tourism industry, and a variety of nourishment types have attained a place
among the services provided day by day. In addition, food and beverage habits, displaying
difference according to the cultural features of the geography to which they belong have been
expeditiously integrated into the present consumption-oriented concept. Thus, this study
investigates a conceptual framework on raw food, which has swiftly spread in the world,
examines a variety of cuisine applications for the live food, and includes the perception of live
food in the consumption culture.

Key words: Living Food, Live Food, Raw Food, Consumption Culture
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KARATAS MAGARASI’NIN TURiZM POTANSIYELI
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Tugba YENIGUN

Akdeniz Universitesi
Ozet

Bu calismanin konusunu Antalya ili, Aksu ilgesi, Yesil Karaman mahallesinde yer alan Karatas
magarasl olusturmaktadir. Calismanin amaci, Antalya merkeze 23, havaalanina 18 ve turizm
bolgesi Kundu’ya 20 km uzaklikta olan Karatag magarasinin turizm potansiyeli ortaya koyarak
surdurilebilir turizm kapsaminda alternatif turizm planlamasina yonelik dneriler sunmaktir.
Calismada baslangigta ilgili literatlir taranmis, sonra arastirma yontemi olarak gezi- gézlem
teknigi kullanilmis, son olarak arastiricilar tarafindan olusturulan yari yapilandiriimis ziyaretgi
gorisme formu uygulanmistir ve elde edilen bulgular degerlendirilmistir.

Magara, 2011 yilinda 6zel aile sirketi tarafindan ziyarete acilmistir. igerisinde sifali camur, gesitli
tip sarkit, dikit olusumu, golet ve galeri bulunan Karatas magarasi, yaklasik 213 m. uzunluga
sahiptir. Karatas, MO 333 yilinda Biiyiik iskender déneminde yapilan Sagalossos ¢ikarmasinda
silahlarin muhafaza ve yarali askerlerin sifali gamurla tedavi edilmesinde kullaniimistir.

Karatas magarasinin Antalya’da turizme acilan diger magaralara gore ziyaret agisindan geride
kaldigi, yillik ziyaretgi sayisinin turizm potansiyelinin altinda oldugu gozlemlenmektedir. Elde
edilen veriler magaranin 6nemli bir turizm potansiyeline sahip oldugu fakat tanitiminin yeterince
yapilamadigi, henliz turizm sirketlerinin tur glizergahlarina girmeyi basaramadigi, dolayisiyla
magaraya beklenilenin altinda ziyarette bulunuldugu sonucuna ulasiimistir.

Anahtar sozciikler: Karatas Magarasi, Magara Turizmi, Alternatif Turizm, Turizm Planlamasi,
Aksu, Antalya

TOURISM POTENTIAL OF THE CAVE KARATAS
Abstract

The subject of this study consist of cave Karatas which is located in Antalya, district Aksu,
neighborhood Yesil Karaman. The purpose of the study is revealing the potential tourism of the
cave Karatas (which is 23 km from the center of Antalya,18 km from the airport and 20 km from
th Kundu turist area.)and offering suggestions for alternative tourism planning within the scope
of tourism.

In the study, initially related literature has been searched and than tour-observation technique
is used as a research method. Lastly semi-structured visitor interview form(which has been
implemented by researchers) has been applied and the findings evaluated.

In 2011 it was opened to visitors by a private family company. Cave Karatas has healing mud,
various types of stalactile, stalagmite formation, pond and gallery and it has approximately 213
km lenght. Karatas is used as storage of weapons and in the treatment of wounded soldiers with
healing mud in B.C 333 extraction of the Sagalossos during the reign of Alexander the Great.
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It was observed that Cave Karatas stayed behind from a visit point of view compared to other
caves which is open to tourism in Antalya, and the annual number of the visitor is below the
tourism potential. The findings show that the cave has an important tourism potential but as its
promotion has not been done sufficiently it has not been able to enter the tour routes of the
tourism companies. So the cave has visitors less than expected.

Key words: Cave Karatas, The Tourism Of The Cave, Alternative Tourism, The Planning Of The
Tourism, Aksu, Antalya
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Ozet

Artan refah diizeyine paralel olarak insanlarin farkl kiltir ve etkinlikleri tanima istekleri, yeni
tatlar kesfetmek amaciyla yapilan seyahatler turizme her gegen giin katki sunmaktadir. Artik
yemek yemenin fizyolojik bir ihtiyagtan ziyade sosyal bir ihtiyag olarak ta goriilmeye baslanmasi,
turistlerin bir Ulkeyi ziyaret ederken o bodlgenin yoresel mutfak kaltirini tanima arzusu
gastronomi turizmini dinamik hale getirmektedir.

Gastronomi turizminin gerek ekonomik gerek toplumsal kalkinmaya katkida bulunmasi
beraberinde gastronomik tekniklerin gelistirilmesini de getirmistir. Birbirinden farkh proses
teknik ve ekipmanlar sayesinde malzemelerin molekiler yapilari ile oynayarak yemek bilim ve
sanatin bulugmasi molekiiler gastronomi olarak bilinmektedir. Diinyada bircok restoranda
molekiler gastronomi uygulamalarinin yapildigi bilinmektedir. Bu restoranlar arasinda
sayilabilecek The Fat Duck (ingiltere), elBulli (ispanya) ve Noma (Danimarka) gibi restoranlarin
her yil milyonlarca turisti agirladigi bilinmektedir. Molekuler gastronomi uygulamalari Glkemizde
henliz yeni bir kavram olmasina ragmen bazi kamu ve 6zel isletmeler ile birgok Universite bu
uygulamalari desteklemekte ve konu ile ilgili egitim faaliyetleri ve yarismalar diizenlemektedir.
Ancak bu uygulamalarin diinya ¢apinda poplileritesinin arttirilmasi gerekmektedir.

Molekiiler gastronomi multidisipliner bir kavramdir. Ozellikle molekiler mutfak tekniklerinin
olusturulmasinda gidanin hem fiziksel yapisi hem kimyasal dokusu Uzerinde ciddi degisimler
meydana getirilmektedir. Bu anlamda gida kimyasi ve biyokimyasi biliminden yararlaniimaktadir.
Ote yandan kullanilan bazi katki maddelerinin hangi konsantrasyonlarda hangi amag igin
kullanilacagi konusu detaylica bilinmelidir. Elde edilecek gidanin saklama yontemleri gida
muhafaza ilkeleri kapsaminda ayrica arastiriimalidir. Gida Kimyasi, Gida isleme Yéntemleri, Gida
Muhafaza Teknikleri, Gida Katki Maddeleri gibi egitimlerle donatilarak mezun olan gida
miihendislerinin bu sektdrdeki rolii ve dnemi oldukca agiktir. Dolayisiyla gastronomik teknikler
gelistirilirken gida mihendislerinin bilgi ve tecriibelerinden yararlanilarak daha yaratici mutfaklar
elde edilip turistik ¢ekicilik arttirilabilir.

Anahtar sozcukler: Molekliler Gastronomi, Gastronomi Turizmi, Gida Bilimi
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THE CONTRIBUTION OF ROLE AND IMPORTANCE OF FOOD ENGINEERING IN
MOLECULAR GASTRONOMY TO THE GASTRONOMY TOURISM

Abstract

Because of increasing levels of prosperity, the desire to recognize new cultures and activities and
the desire to discover new tastes contribute to the toruism day by day. Eating is seean as a social
necessity rather than the physiological need nowadays and when tourists visit a country, the
desire to know the culinary culture of that region makes the gastronomy tourism dynamic.

The contribution of gastronomic tourism to both economic and social development has also led
to the development of gastronomic techniques. It is known as molecular gastronomy by playing
with the molecular structures of materials through different process techniques and equipments
thanks to food science and art. Molecular gastronomy applications are being made in many
restaurants around the world and these restaurants are welcoming millions of tourists every year
like The Fat Duck (England), elBulli (Spain) and Noma (Denmark). Although the application of
molecular gastronomy is a new concept in our country, some public and private enterprises and
many universities support these practices and organize training activities and competitions.
However, the popularity of these applications needs to be increased worldwide.

Molecular gastronomy is a multidisciplinary concept. In the creation of molecular kitchen
techniques, physical structure and chemical texture of food are seriously changed. So, Food
Chemistry and Biochemistry is the main subject for molecular gasronomy. Moreover, Food
Additives is also very important subject because it should be known what concentration they are
to be used for what purpose. The storage conditions of foodstuffs should also be known.

The role and importance of food engineers who graduated from such courses as Food Chemistry,
Food Processing, Food Additives etc., is obvious in this sector. Therefore, while gastronomic
techniques are being developed, more creative kitchens can be gained by utilizing the knowledge
and experience of food engineers to increase tourist attraction.

Key words: Molecular Gastronomy, Gastronomy Tourism, Food Chemistry
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Ozet

Cografi isaret kisaca yerel bir gidanin veya degerin belirli yasalar ¢cergevesinde koruma altina
alinmasidir. Bir cografi isaret genellikle gidanin elde edildigi yerin isminden olusmaktadir. Tespit
edilen degerlerin en az bir 6zelligi ile sinirlari belli bir bélgeden kaynagini almasi uygulamanin
temelini olusturmaktadir. Bu sekilde Ulkelerin hem kdiltiir hem de iktisadi hayatina 6énemli
kazanimlar saglanmaktadir. Kokli gegmisiyle Tirkiye’de cografi isaret kaynag bakimindan
oldukga zengin bir Ulke olup, cografi isaret almayi bekleyen ¢ok sayida gida bulunmaktadir.
Cografi isaretli Grlin gesitliliginin arttirilmasinda geleneksel gidalarimizin 6nemli bir lke firsati
oldugu, turistik Grin olarak kullaniminin sehirler ve bdlgeler icin 6nemli bir ¢ekicilik unsuru
olusturacagl dustnllmektedir. Bu nedenle, bu calismada cografi isaretlenmis gidalar ve
gastronomi turizmi agisindan 6nemine deginilecektir.

Anahtar sozciikler: Cografi isaretleme, Gastronomi Turizmi, Geleneksel Gidalar

THE IMPORTANCE OF GEOGRAPHICAL INDICATION FOODS IN GASTRONOMY
TOURISM

Abstract

Application of geographical indication is the protection of a local food or value within certain
laws. A geographical indication usually consist of the name of the place where the food is
obtained. It is the basis of the application to get its source from a certain region with at least one
characteristics of the detected values. In this way, significant gains are supplied to both in the
culturel and economic life of countries. Turkey is a very rich country in terms of geographical
indication source with has a deep history. To increase the geographic diversity of indicated
products, traditional foods are an important opportunity in our countries and it is a fact that an
important element of attractiveness for cities and regions by using of these foods as a tourist
product. Therefore, in this study geographical indicated foods and it’s importance in terms of
gastronomy tourism will be discussed.

Key words: Geographical indication, Gastronomy Tourism, Traditional Foods
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Bir destinasyonun sahip oldugu mutfak kiltird, yoresel Griinleri ve yemekleri o destinasyonun
en degerli gekicilik unsurlarindandir. Ayrica sahip oldugu bu degerler o yoreyi ziyaret eden
turistlerin tekrar ziyaret etme niyetlerini 6nemli o6lglide etkilemektedir. Ayni zamanda
toplumlarin kiltirlerini, gegmislerini yansitmaktadir. Gastronomi turizminin gelismesi ile birlikte
yoresel Urlinlere olan ilgi artmis ve bu Urinler destinasyonlarin markalasmasinda aktif rol
oynamaya baslamistir. Turistlerin bliyik ¢cogunlugu gittikleri destinasyonlara ait yoresel yiyecek
ve icecekleri satin alarak ikamet ettikleri yerlere gotiirmekte, ailesiyle, arkadaslariyla vb.
paylasmaktadir. Bu baglamda ¢alismanin amaci Van mutfaginda Cografiisaret ile tescillenen Van
Otlu Peynirinin gastronomi turizmi acgisindan 6nemini ortaya koymak, milakat yontemi
aracihigiyla peynirin malzemelerini ve tarifini arastirmak ve Van Otlu Peynirinin turistik tanitimina
yonelik 6neriler getirmektir.

Anahtar sézciikler: Gastronomi, Turizm, Yoresel Uriin, Otlu Peynir

A PRODUCT PECULIAR TO VAN CUISINE IN TERMS OF GASTRONOMY
TOURISM: VAN HERBY CHEESE

Abstract

The culinary culture, local food and meals are the most precious attraction for a destination.
Also, these values have a significant impact on the revisit intention of tourists. At the same time,
it reflects the cultures and past of societies. With the development of gastronomy tourism, the
interest has increased to local food and these food has started to play an active role on
destination branding. The most of tourist buy local food and beverage at destinations and take
them to place where they reside to share with their family, friends etc. In this context, the aim
of this study is to reveal the importance of Van Herby Cheese which has Geographical Sign in
terms of gastronomy tourism, to investigate the ingredients and recipe of the cheese by
interview method and to bring suggestions for touristic promotion intended for Van Herby
Cheese.

Key words: Gastronomy, Tourism, Local Food, Herby Cheese.
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TURKIYE’DEKi EGiTiM POLITIKALARININ BESERi COGRAFYADAKi
UYGULAMALARI: TURiZM TEMASI ORNEGI

Dog. Dr. Nurettin OZGEN
Ankara Universitesi
nozgen@gmail.com

Ozet

Beseri cografya, insan- mekan iliskiselligine odaklanan ¢ok boyutlu bir alt disiplindir. Bu disipline
iliskin kapsam ve temalarin politik karar vericiler tarafindan belirlenmesi ve teknik birimler
tarafindan cesitli kriter ve planlamalara gore organize edilmesiyle, hem Milli Egitim, hem de
Yiiksek Ogretim mevzuatlarina uygun sekilde olusturulan miifredatlarla yiiriirlige konulur. Bu
mifredatlara uygun sekilde vyetistirilen bireyler ilkdogretimden yilksekogretimin tim
basamaklarina kadar, belirlenen politik yapiya uygun sekilde ve 6zenle yetistirilir. Boylelikle,
yapisal baglamda butiinlestirici bir dongliye islerlik kazandiriimaktadir. Bu politik yapilanma,
genel olarak; bir olguyu, degeri veya yapiti, bir bitiin olarak anlamlandiran “yapisalcihgin”
Uretimine isaret etmektedir. Genel olarak butincil, donlisim ve 6zde-dizenleme seklinde
aciklanabilen “yap1” kavraminin gindelik yasamda; bilimden sanata, egitimden politik
uygulamalara kadar bircok alanda gorilmektedir. Piaget’in de ifadesiyle, yerine gore bir kaltira
yerine gore bir toplulugu ya da bir séylemin timini temsil edebilmektedir. Yapisalci uyumun
korunmasi, alt birimlerin st merkezi alanda birlesmelerini yani degisime zorlanmalarini ifade
etmektedir. Bu vyapi, tam da Tirkiye’deki egitim politikalarinin uygulama formlarini
tanimlamaktadir. Beseri cografya ders mifredatinin neredeyse tamamen tematik bilgilerin
yapisal odakl bitinlesme ve donisiime (somut degerler ve sosyoekonomik gelisime) iliskin bir
arag olarak kullaniimasi bu yaklasimi dogrular niteliktedir. Benzer sekilde, lise ve yiiksekdgretim
ders kitaplarinda, turizm temasinin yapisal Uretiminin/politik bilginin disinda, farkli olgu ve
edinimlere uzak tutulmasi da benzer zafiyetlere isaret etmektedir. Ayrica, turizme hizmet eden
ve degerler bitlinu olarak tanimlanan kiiltlir kavraminin, somut ve somut olmayan unsurlar
seklinde ifade edilmesine karsin, ders kitaplarinda, yalniza somut kiltiirel simgeler lzerinden
yapilan bir betimleme s6z konusudur. Bu ¢alisma, betimsel analiz modeliyle yapiimis ve
Tirkiye'nin soyut kiltirel turizm degerlerinin ders kitaplarinda yer almamasinin yapisal-politik
baglamlarina odaklanilimistir.

Anahtar sozciikler: Beseri Cografya, Turizm, Kiltdr, Politik Kiltdr, Egitim Politikalar

THE APPLICATIONS IN HUMAN GEOGRAPHY OF EDUCATIONAL POLICIES IN
TURKEY: A CASE OF TOURISM

Abstract

Human geography is a multidimensional sub-discipline that focuses on human-space
relationality. The scope and themes of this discipline are determined by political decision makers
and are organized by technical departments with regard to various criteria and plans, and are
put into practice with curricula that are formed in accordance with both the National Education
and Higher Education legislation. Individuals who are educated in accordance with these
curricula are raised from primary education to all levels of tertiary education in accordance with
the determined political structure. In this way, an integrative cycle is brought into force within
the structural context. This political structuring, in general, refers to the production of
"structuralism," which give meaning to a fact, a value and a work as a whole. The concept of
'structure’, which can be generally described as holistic, transformation, essential-regulation, is
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also observed in various fields such as science, art, education and political practice in daily life.
As Piaget says, the concept of 'structure' can be represented by depending on any culture,
community or any discourse. Maintaining the structuralist harmony refers to the juncture of the
subunits in the upper central area, which means their being forced to change. This structure
describes exactly the application forms of education policies in Turkey. The use of the human
geography curriculum as a tool for structurally oriented integration and transformation (tangible
values and socioeconomic development) of almost all thematic information confirms this
approach. Likewise, in high school and higher education textbooks, the avoidance of different
phenomena and acquisitions apart from the structural production of political tourism/ political
knowledge also point to similar absences. Furthermore, the concept of culture, which renders
service to tourism and is defined as a whole of values, is expressed as concrete and non-tangible
elements. Nevertheless, in the textbooks, there is only the description made by means of
concrete cultural symbols. This study has been conducted by means of a descriptive analysis
model and it focuses on the structural-political contexts of Turkey's lack of intangible cultural
tourism values in textbooks.

Key words: Human Geography, Tourism, Culture, Political Culture, Education Policies
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VAN’IN TARIHSEL ZENGINLiGiNiN TURiZME KAZANDIRILMASI

Yrd. Dog. Dr. Nese COSKUN
Yiziinci Yil Universitesi
nese_tozkoparan@hotmail.com

Ozet

Urartu Krallig'na baskent olmasindan bugline kadar Van sehri daimi olarak muteber bir yagam
alani olarak gorilmustir. Bolgenin engebeli arazisi en temel gereksinim olan givenlik ihtiyacina
cevap verirken gol ise hem iklimi yumusatmis hem de bdlge insaninin ulasim ve beslenme
faaliyetlerinde cesitlilik saglamistir. Bélgede yiizlerce yildir devam eden farkh etnik ve dini
gruplarin nufiis hareketliligi ve gogler hem etno-kdiltirel zenginlik saglamis hem de zengin bir
tarihi gegmisin yaraticisi olmustur. Baska bir ifadeyle 1500’'lerde devlet kontroliinde demografik
yapinin degistirilmesi ile baslayan sureg ilerleyen yiizyillarda da devam etmis, 1915 senesindeki
isyan sonrasinda Musliman ve Turk unsurlarin sehirden ayrilisi, iki yil sonra hem bdlgeden giden
hem de yakin cografyalarda ikamet eden Tirk ve Mislimanlarin sehre yerlesmesi ve 1992
sonrasinda yogunlasan i¢ go¢ kentin nufisunun artisina ve farkli nitelikteki insanlarin etkilesimine
sebep olmustur.

Sehirdeki nufus artisi iiretimle ayni oranda olmamistir. Ozellikle son 20 yilda i¢ ve dis politik ve
militer gelismeler yatirimcilari sehirden uzak tutmustur. Ekonomik gelismenin nufus artisinin
geride kalmasi bolge halkina olumsuz yansimigtir. Daimi bir ¢ekim alani olan Van’in etnik ve
kiltrel tarihi ve zenginliginin tretimin sinirlh oldugu boélge halkinin sosyo-kilturel ve ekonomik
seviyesine katki sunacagi asikardir. Klasik bir ifadeyle bacasiz sanayi olan turizm bdlge ve (lke
ekonomisine kiymetli katkilar sunacaktir. Bu ise sehrin zengin tarihinin yazili, gérsel ve sosyal
medya Uzerinden sirekli ve yogun bir tanitim kampanyasi ile tim diinya insanlarina anlatiimasi
ile mimkiin olacaktir. Calismada birinci ve ikinci el kaynaklar kullanilarak kadim sehrin tarihinin
bolge turizmine arti deger saglayacak sekilde tanitilmasi amaglaniimistir.

Anahtar Soézciikler: Van, Tarih, Turizm

GAINING VAN’S MAGNIFICIENT HISTORY TO TOURISM
Abstract

Van, a beautiful city with its special weather conditions and weather and historical places to visit,
is one of most important town of Eastern Anatolia region of Turkey, after being capital city of
Urartian Kingdom, as a constant settlement. Van continued its importance during the history of
world. .

Van also have importance in terms of international and national aspects. In 1500’s
demographical structure had been changed officially. After that time the city became an
attractive place to live. People of different nations and religions came and lived there.

Because of political and military situations both in internal and external aspects, investors have
not wanted to open factories, ateliers or any other production areas. Population is increasing
rapidly owing to the migrations to the town. However financial sources are not enough for
people to gain their own lives. Here tourism exists as an important alternative to chance people’s
social, economic and cultural level positively.

Key words: Van, History, Tourism
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TURiIZMi KONU ALAN LISANSUSTU CALISMALARININ iCERIK ANALIzi
YONTEMIYLE DEGERLENDIRILMESI
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Ozet

Turizmi konu alan calismalar giderek yayginlik géstermekte ve bu konuda nitelikli ¢alismalar
yapilmaktadir. Yillar itibariyle incelendiginde yapilan galismalarin niceliksel olarak da arttig
gorilmektedir. Turizmi konu alarak yapilan ¢alismalarin siniflandiriimasi ve tasnif edilmesi hangi
konularda yogunlasildigini gdstermesi agisindan énem tasimaktadir. Bu baglamda galismanin
amaci turizm konusunda son beg yil igerisinde yapilan lisansistu ¢alismalarinin siniflandirilarak
analiz edilmesidir. Calisma lisansiisti tezlerin hangi alanlarda yogunlastigini, yillar bazinda hangi
konularin siklikla incelendigini, turizmin diger bilim dallari ile etkilesimini ortaya koymasi
nedeniyle 6nem ve 6zglinlik tasimaktadir. Calismada kullanilacak olan yontem icerik analizidir.
Olusturulacak kategoriler araciligiyla ¢calisma amaci dogrultusunda anlamli ¢ikarimlar yapilmasi
hedeflenmektedir. Bu kategorilerde calismalarin hangi Universitelerde yapildigi, yillar goz
onlinde bulunduruldugunda hangi konularin 6n plana giktigi, kullanilan arastirma yéntemlerin
agirhkli olarak hangisi oldugu, lisansusti ¢alismalarin doktora ya da yiksek lisans amagh mi
yapildigi, tezlerde herhangi bir kisitlamaya gidilip gidilmedigi gibi sorulara yanit aranacaktir.
2017-2013 yillari itibari ile bakildiginda 552 lisansistl ¢alisma yapilmistir. Calisma kapsaminda
tam sayim érnekleme kullanilacaktir. Olusturulan kategoriler araciligiyla tiimevarim yapilacaktir.
Anahtar sozciikler: Egitim, Lisanststt Calismalar, Turizm

ANALYSIS OF THE GRADUATE STUDIES ON TOURISM WITH THE CONTENT
ANALYSIS METHOD

Abstarct

Studies on tourism are becoming increasingly prevalent and quality studies are being done in
this context. When the studies conducted are examined by years, it is observed that they have
increased in quantity too. Classification and assortment of the studies on the subject of tourism
are important in terms of showing the subjects they focus on. The aim of the study in this context
is to classify and analyze the graduate studies on tourism carried out over the last five years. The
study is of importance and authenticity since it focuses on the areas in which the graduate theses
concentrate, which topics are frequently examined by years, and tourism's interaction with the
other scientific disciplines. The method to be used in the study is content analysis. Through the
categories that will be created, the goal is to make meaningful deductions in accordance with
the aim of the study. In these categories; answers will be searched for questions such as which
universities were the studies carried out in, which topics were prioritized, which research
methods were predominantly used, whether for doctorate or graduate schools were the
graduate studies conducted, whether there were any restrictions on the theses, and so on. By
the years of 2017-2013, 552 graduate studies were conducted. A full census sampling will be
used within the scope of the study. Induction will be done through the categories created.
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DIGITALIZATION IN TOURISM AND HOSPITALITY INDUSTRY: THE CASE OF VAN
HOTELIERS
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Ozet

Tourism and hospitality industry is one of the most important income generation sector and
plays an important role in the global economy, representing more than half of service exports in
countries like Turkey, Greece, Spain, or Mexico, and covering more than 3% of global GDP.

As world become more digital hospitality industry and tourism become more competitive. Today
competitiveness is a key role for development and sustainability especially for the services
industry. Innovative and digital industries have to compete more than any other sectors.
Increasing adaptability of the digital trends on tourism and hospitality forces organizations
manage to create digital solutions to improve their sales, brand image and awareness.

Travel and tourism industry GDP represents more than 3% of global GDP, with a share of 2.7
trillion dollars in 2016 it was larger than the automotive manufacturing and chemical
manufacturing sectors.

The development of digital business provides managers the necessary tools that allow their
organizations to expand into new markets, enhance stakeholder’s interaction and lower the
costs.

Digitalization stimulates the global and local competitiveness of tourism and hospitality industry,
digital business models are now critical for any major organization.

This paper gives brief about the role of “Digitalization” on hospitality network regarding to
develop tourism and innovative change of all type of tourism businesses.

Within research process, interviews with 10 GMs in local Hospitality companies, NGOs,
University, Municipality, Governorate and Public Institutions have been interviewed regarding
to find out their perspective on digital tourism and innovation perspective on digitalization in the
tourism industry. Research shows that digital companies has strong networking ability as an
awareness raising tool can develop people minds on saving time, employment, and focusing
innovative sustainable tourism development.

This research suggested digitalization as the way that innovative tourism development and
sustainable tourism networking in tourism industry.

Key words: Digitalization, Tourism, Innovation, Hospitality, Van Hoteliers
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TURiZM OGRENCILERININ Oz YETERLILIK iNANC DUZEYLERiI AKADEMIK
BASARILARINI ETKiLER Mi?
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Ozet

Bu calismanin amaci, turizm egitimi alan 6grencilerin 6z yeterlilik inancglarinin akademik basari
Uzerindeki etkisini arastirmaktir. Arastirmada 6z yeterlilik inancinin alt boyutlari ile akademik
basari arasindaki iliski incelenmistir. Arastirmanin evrenini Alanya’da lise, 6nlisans ve lisans
diizeyinde turizm egitimi veren kurumlar olusturmaktadir. 1500 yakin 6grencinin olusturdugu
evrende 680 dgrenci ile anket yapilmistir. Ogrencilerin 6z yeterlilik inanci algilarinda farkliliklar
test etmek icin t-Testi, Anova analizi, Regresyon analizi, Korelasyon analizi ve tanimlayici bazi
spss uygulamalari kullanilmistir. Kullanilan 6lgeklerin glivenilirlikleri Cronbach Alpha ile test
edilmistir. Yapilan analizler sonucunda 6grencilerin 6z yeterlilik inanci, cinsiyet ve ailenin aylik
ortalama gelir durumu agisindan farklilik gostermezken, 6gretim tirleri farkli boyutlara gére
farklilik géstermektedir. Yine 6z yeterlilik inang dlizeyinin akademik basarariyi etkiledigi ama bu
etkinin dislk bir etki oldugu goriilmastr.

Anahtar Sézciikler: Akademik Basari, Oz Yeterlilik, Turizm Ogrencileri

DOES TOURISM STUDENTS’ SELF-SUFFICIENCY BELIEFS AFFECT THEIR
ACADEMIC ACHIEVEMENT?

Abstract

The aim of this study is to investigate the impact of self-sufficiency beliefs of students having
tourism training on academic achievement. In this study, the relation between sub-dimensions
of self- sufficiency belief with academic achievement was examined. The population of research
consists of institutions providing training for tourism education at high school, undergraduate
and graduate level in Alanya. Questionnaire was applied to 680 students in the research
population constitute of approximately 1500 students. ANOVA, t-Test, Correlation, Regression
analysis and some identifying SPSS applications were used to examine students’ differences
about their perceptions of self-sufficiency belief. The reliability of scales used in the study was
tested with Cronbach's alpha. As a result of analysis, it was observed that the dimensions of self-
sufficiency do not differ according to students’ gender, class levels and academic achievements,
but differs education types. Also, it was found out that level of self-sufficiency effects the
academic achievement but Its affect is low.

Key words : Self-Sufficiency, Academic Achievement, Tourism Students.
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TURIZM iSLETMELERININ PAZARLAMA YONELIMLERI: BiR ALAN ARASTIRMASI
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Ozet

Turizm sektoriiniin en 6nemli paydaslarindan olan otel isletmeleri ve seyahat acentalarinin
pazarlama kararlarini hangi kriterlerle verdiklerinin bilinmesi bdlge turizmine katki saglamasi
acisindan 6nem arz etmektedir. Bu calisma alternatif turizm c¢esitliligi acisindan 6nemli
potansiyele sahip olan Erzincan’da faaliyet gosteren otel isletmeleri ve seyahat acentalarinin
pazarlama stratejilerini belirlemeyi amaglamaktadir. Bu kapsamda, Erzincan il merkezinde
faaliyet gosteren turizm isletme ve belediye belgeli oteller ile seyahat acentalari yoneticileriyle
Oztiirk ve Turkmen (2006) tarafindan gelistirilen 6lgek ile yiiz yiize anket uygulamasi
gerceklestirilmis, elde edilen bulgular dogrultusunda isletmelere yonelik 6neriler sunulmustur.
Anahtar sézciikler: Turizm Isletmeleri, Pazarlama Stratejileri, Erzincan

MARKETING TRENDS OF TOURISM BUSINESSES: A FIELD RESEARCH
Abstract

The most important stakeholders of the tourism sector which are hotel management and travel
agencies one of the criteria according to which decisions in the marketing of they gave to
knowing that it is important to contribute to tourism in the region. This study aims to determine
the marketing strategies of hotel managements and travel agencies operating in Erzincan, which
have significant potential in terms of alternative tourism diversity. In this context, a face-to-face
survey was conducted with the scale developed by Ozturk and Turkmen (2006) with the tourism
business and municipal authorities operating in the province centre of Erzincan and the travel
agency managers, and proposals regarding the operations in the findings were obtained.

Key words: Tourism Businesses, Marketing Strategies, Erzincan
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Ozet

Tanitim gorselleri tiketici ve bolge pazarlamacilari arasinda koprii gorevini Ustelenerek
potansiyel tiiketicilerin yeterli bilgiye dogru ve kisa siirede ulasmasini saglamaktadir. Bu gorseller
tiketici ve Uretici agisindan hem hizl algilanabilmeli hem de mesaji hizli verebilmelidir. Ancak,
gostergelerde verilmek istenen anlam izleyici veya okuyucu tarafindan dogrudan
gorilemeyebilir. Bu nedenle reklamlarda yer alan goéstergelerin acgiga cikarilmasi ve amaca
ulasabilmesi icin gostergebilimsel analize ihtiya¢c duyulmaktadir. Clinkli gostergebilim analiz
sadece dilsel analiz degil, temsili olan ve anlamli bir bitiin olusturan nesne, olgu veya varlik
belirten 6gelerin ele alinis bigcimine ve kullanilan yonteme gore dil metotlarini dil metaforlarina
déniistiiren her seyi incelemektedir. Bu ¢alisma, Van il Kiltiir ve Turizm Miidirligi tarafindan
2017 yihinda hazirlanan “Van Guzel” isimli tanitim gorselinin tiiketici zihninde biraktigi etkiler ve
gorselde kullanilan gostergeler Ronald Barthes’in gostergebilim analiz yontemi esas alinarak
incelenmistir. Bu amag dogrultusunda, dilsel ileti, sifrelenmemis ve sifrelenmis gorintisel ileti
olmak Uzere (¢ ana diizlemde gostergebilimsel ¢ozlimleme gergeklestirilmistir.

Anahtar Sozciikler: Van, Gorsel, Gostergebilim, Gostergebilimsel Coziimleme.

SEMIOLOGICAL ANALYSIS OF TOURIST INFORMATION IN VAN TOURISTIC
PUBLICTY VISUAL

Abstract

Promotional visuals are a bridge between consumers and regional marketers, enabling potential
consumers to reach adequate information in a short time. This visual must be perceived both by
the consumers and the producers in a fast way and should be able to give the message fast.
However, the intended meaning of the indicators may not be directly visible to the viewer or the
reader. For this reason, semiological analysis is needed in order to be able to reveal and reach
the ads in the advertisements. Because the analysis of grammaticism is not just a linguistic
analysis, it examines everything that represents the object, phenomenon, or entity that
represents and constitutes a meaningful whole, and how it transforms language methods into
language metaphors according to the method used.

This study examined the effects left by the Van Provincial Culture and Tourism Directorate in
2017 on the consumer mind of "Van Guizel" publicity visual and the indicators used in visual arts,
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based on Ronald Barthes' methodology of analysis. For this purpose, semiological analysis has

been performed on three main planes as linguistic message, unencrypted and encrypted visual
message.

Key words: Van, Visual, Semiotics, Semiotic Analysis
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Ozet

Stratejik olarak planlanan ve ydritilen kurumsal pazarlama c¢alismalarinda, hedef kitlenin
kurumsal markaya ulasabilmesi agisindan, “reklamcilik” dnemlidir.

Bu galismanin amaci; turizm sektériini bilgilendirmek, gorsel mesajlar hakkinda genel bilgiler
elde edebilmektir. Bu nedenle galismada, turizm sektoriine hizmet eden reklam stratejilerinde
kullanilan, gorsel tasarim unsurlarinin etkisi ve dnemi incelenmistir. Clinkl reklamlar, soyut ve
somut kurumsal marka degeri tasiyan gorsel ve tipografik nitelikli mesajlarin butiintdur.
Tanitim; kurumlarin, tiiketiciye vermis oldugu gliven ilkesine dayanmaktadir. Tanitimi yapan
kisinin, grafik sanatgisinin gérevi; tanitimi yapilacak kurumun veya anlatilmasi gereken hizmetin,
benzerleri arasinda segiciliginin arttirlmasini ya da 6n planda tutulmasini, anlatim dilinin
yalinhgini kullanarak o6ncelikli tercih edilebilirligini saglamaktir. Tanitim materyallerinin ise;
dogrulugunun ve inandiricihginin gergek olmasi, hedef kitlesinin demografik yapisina uygun
olmasi, dikkat ¢ekici olmasi, kolay ulasilabilmesi ve toplumu aydinlatici, evrensel nitelikli olmasi
gerekir. Turizm sektorine yonelik yapilan reklam tasarimlarinda; grafik kurallarindan sureklilik,
cekicilik ve zamanlama vb. unsurlar da 6nemlidir. Clinkii hedef kitlesinin, reklamdaki gorsel
tasarimlarla karsilasma sekli, zamani ve bicimi farkli olacaktir. Ayrica, reklam uzerindeki
benzerlik, bicim, ¢izgi, aralik, yon, doku, renk, ton, 1sik, uygunluk, zitlk, golge ve tekrarlarda hedef
kitlenin etkilenebilecegi diger unsurlardir. Turizm sektoriiniin reklam faaliyetleri de niteligine
iliskin mevzuatlarla dizenlenmektedir. Hedef kitlesinin tanitim materyallerinden beklentileri yas,
cinsiyet, gelir dizeyi, mesleki durum, yasadiklari bolge, sosyo-kiltirel durumlarina gore
degismektedir. Bu nedenle tanitim materyallerinde kullanilan; gorsel objelerin, tanitim
mesajlarin, renk evrenlerin reklam tizerinde etkisi blyuktir.

Turizm sektoriinde; reklamin hedef kitle izerindeki olumlu ya da olumsuz stratejik etkilerini
tespit etmek amaciyla ve gorsel tasarimin 6nemine yonelik sonuglarin saptanmasi icin betimsel
ve bagintisal tarama yontemi ile 20 sorudan olusan anket, turizm sektoriinde hizmet alan hedef
kitleye uygulanmistir. Ankette hedef kitlenin; kisisel, sosyo-kiltirel bilgilerine ve turizm alaninda
reklam amagli yazilh materyallerine karsi ilgilerinin degiskenligi saptanmistir. Verilerin analizinde
ylizde ve frekans ile ¢apraz tablo bulgulari sonucunda, turizm sektoriinde gorsel tasarimin 6nemi
tanimlanmaya ¢alisilmistir. Calisma sonucunda elde edilen veriler dogrultusunda 6neriler ortaya
konmustur.
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THE IMPORTANCE OF GRAPHIC DESIGN IN ADVERTISEMENTS AS A
PROMOTIONAL ACTIVITY IN TOURISM SECTOR

Abstract

“Advertising” holds crucial importance in the strategically planned and executed corporate
marketing activities, for enabling the target audience to reach the corporate brand.

The aim of this study is to inform the tourism sector and to reach general conclusions about
visual messages. For this reason, the study examines the influence and importance of visual
design elements used in advertising strategies serving the tourism sector. Advertising is made up
by visual and typographic messages that carry abstract and concrete corporate brand values.
Promotion is founded upon the principle of confidence that institutions have given to consumers.
The task of the promoter and the graphic designer is to increase the preferability of the
institution and its services in the eyes of consumers through employing a simple language in
advertising activities. Promotion materials, on the other hand, must be authentic and credible;
be appropriate to the demographic structure of their target audience; be remarkable, easily
accessible and carry universal qualities. In advertising designs made for the tourism sector,
graphic elements such as continuity, charm and timing, as well as the shape, spacing, texture,
tone and repetition on advertisements are factors that can affect the perception of target
audience.

The tourism sector is regulated by legislation on the quality of its advertising activities. The
expectations of the target audience of the promotional materials are observed to vary according
to their age, gender, income level, occupational status, locality, socio-cultural class.

The study applied a questionnaire consisting of 20 questions employing descriptive and
relational screening methods to the target group, members of which serve in the tourism sector.
The purpose of the questionnaire was to determine the positive and negative effects of the
advertising strategies. By employing the cross-tabulation findings with percentage and
frequency, suggestions have been made on the importance of visual designs.

Key words: Advertisement, Graphic Design, Promotional Activity
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TURIiZM EGIiTiMi ALAN OGRENCILERIN KULTUREL MiRAS UNSURLARINA
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OzZET

Bu calismada, turizm egitimi alan 6grencilerin kiltirel miras unsurlarina yonelik tutumlarini
dlgmek amaclanmistir. Bu kapsamda Erzincan Universitesi Turizm ve Otelcilik Meslek
Yiiksekokulunda 2016-2017 6gretim déneminde egitim alan ve kdltiirel miras alanlarini ziyaret
etmis 6grencilerin kiiltlirel miras unsurlarina yonelik tutumlarini 6lgmek icin Yesilbursa (2011)
tarafindan gelistirilen Somut Kiltiirel Miras Tutum Olgegi'nden vyararlaniimistir. Anket
uygulamasi 115 o6grenciyle gergeklestirilmistir. Elde edilen bulgular sonucunda arastirmaya
katilan 6grenciler, kiltlrel mirasin ilgi ve koruma boyutuna arkeolojik alan ve hafiza boyutlarina
gore daha yuksek katihm ortalamasi gostermislerdir. Ayrica, genel olarak 6grencilerin kilttrel
miras unsurlarina yonelik tutumlarinin olumlu oldugu séylenebilir.

Anahtar soézclikler: Kultliirel Miras, Somut Kilttrel Miras

ATTITUDES OF TOURISM STUDENTS TOWARDS CULTURAL HERITAGE
ELEMENTS

Abstract

In this study, it was aimed to measure the attitudes of tourism educated students towards the
elements of cultural heritage. In this context, a Tangible Cultural Heritage Attitude Scale
developed by Yesilbursa (2011) was used to measure the attitudes of the students who were
educated in Erzincan University Vocational School of Tourism and Hospitality during the 2016-
2017 academic year to the elements of cultural heritage. The survey was conducted with 115
students. As a result of the findings, the students who participated in the research showed higher
participation averages for the interest and protection dimension of the cultural heritage than the
archaeological area and memory dimensions. In addition, it can be said that the attitudes of the
students towards cultural heritage elements are generally positive.

Key words: Cultural Heritage, Tangible Cultural Heritage
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Kapadokya yoresi turizm olanaklari giderek cesitlenmekte ve zenginlesmektedir. Son yillarda
yorede balon turizmi biyldk 6nem kazanmistir. Bu gelisme yorenin dogal kosullari ve tarihi
guzelliklerinden ayri disiinilemez. Goreme kasabasinda 1990’ i yillarda baslayan bu faaliyet
guniimizde diger yerlesmelere de yayilan énemli bir ekonomik ugrag haline gelmistir. Kuskusuz,
balon turizmini, alternatif turizm olarak da degerlendirmek mumkiindiir. Yeralti sehirleri,
kiliseler, peribacalar gibi gekicilikleriyle yogun turist ¢eken bu yoérede balon turizmi turistik
faaliyetlere yeni bir boyut olarak eklenmistir. Bu faaliyetle y6renin ayni anda havadan da
algilanmasi mimkindur. Balonculuk, manzara seyri, fotosafari, havacilik sporu gibi faaliyetlerin
birlikte gerceklestirildigi kompleks bir faaliyettir. Yorede bu faaliyeti gergeklestiren sirket,
istihdam edilen isglicii ve bu faaliyete katilanlarin sayisi hizli bir gelisme gostermektedir.
Katilanlarin gogunlugunu yabancilarin olusturdugu faaliyet llke ve yore tanitimi ve ekonomisine
onemli katki saglanmaktadir.

Anahtar Sozciikler: Kapadokya, Nevsehir, Goreme Kasabasi, Balon Turizmi

GEOGRAPHICAL PRINCIPLES OF BALLOON TOURISM IN THE CAPPADOCIAN
REGION

Abstract

The touristic facilities offered in the Cappadocia Region has gradually been diversified and
enriched. Recently, balloon tourism has gained much importance in the region. This
development cannot be dissociated from the natural conditions and historical beauty of the
region. Today this facility that started in Géreme, in around 1990’s has become an important
economic occupation spreading to the other parts too. It may, undoubtedly, be regarded as a
form of alternative tourism.

Balloon tourism has brought a new dimension to the touristic facilities in this region which has
many other touristic attractions such as underground cities, churches and fairy chimneys. By
using this new facility, it is possible to see this region in bird’s eye view. Aerostation is a
heterogeneous facility that is comprised of landscape viewing, photo-safari and aviation.The
number of the companies that organize this facility in the region, the labor force employed and
the participants’ numbers have rapidly been increasing. This facility, the participants of which
are mostly foreign tourists, contributes much to the advertisement and economy of the region
and the country.

Key words: Cappadocia, Nevsehir, Town Of Géreme, Hot Air Balloon Tourism
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UZAKDOGULU TURISTLERiIN HEDIYELiK ESYA SATIN ALMA DAVRANISI:
SAFRANBOLU'YU ZiYARET EDEN TURISTLER UZERINE BiR CALISMA
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Ozet

Turistlere gecirdikleri tatili ve tatil tecribelerini hatirlatan hediyelik esyalar, ziyaretgiler
tarafindan siklkla satin alinan turistik Grinlerdir. Turizm destinasyonlarinda giyim esyalarindan,
sanat eserlerine, yoresel el sanatlarindan yiyecek iceceklere kadar pek ¢ok hediyelik esya satisa
sunulmaktadir. Turistlerin hediyelik esya harcamalari turistik destinasyonlar agisindan énemli bir
gelir kaynagi yaratmakta olup turist harcamalarinin % 30’unun hediyelik esya satin almak igin
yapildigl tahmin edilmektedir. Bu baglamda ziyaretgilerin hediyelik esya satin alma davranisi;
Gran satin alma sikliklari, hangi tiir Grinleri talep ettikleri, Griin satin alirken dikkate aldiklari
faktorler, hediyelik esyalar icin ne kadar 6demeye hazir olduklari v.b. hususlar hediyelik esya
talebinin arttirilmasi ve pazarinin gelistirilmesi agisindan 6nem tasimaktadir. Boylece yerel
ekonominin canlanmasina, 6zellikle kiiglik esnaftan olusan hediyelik esya saticilarinin gelirlerinin
arttinlmasina da katki saglanacaktir.

Safranbolu'yu her yil ortalama 40 bin Uzakdogulu turist ziyaret etmektedir. Uzakdogulu
turistlerin hediyelik esya satin alma davranisi hediyelik esya satiglarinin arttirilmasi agisindan
onem tasimaktadir. Bu ¢alismanin amaci Safranbolu'yu ziyaret eden Uzakdogulu turistlerin
hediyelik esya satin alma davranislarini belirlemektir. Bu amagla Mart-Mayis 2016'da yiz ylze
gorisme yontemi ile 180 Uzakdogulu turiste (Cinli ve Tayvanli) anket uygulanmis ve gecerli olan
169 anket degerlendirmeye alinarak analiz edilmistir. Calismada Uzakdogulu turistlerin
%37,3’Unln hediyelik esyalari kendileri kullanmak igin, %59,2’sinin ailesine, %46,2’sinin ise
arkadaslarina hediye etmek igin satin aldiklari belirlenmistir. Uzakdogulu turistler, agirhkli olarak
Safranbolu seyahatlerinde lokum/helva/recel (%40,2) buzdolabi stsi/magnet, (%27,8)
anahtarlk (%27,8) satin almaktadirlar. Turistlerin hediyelik esya satin almalarini etkileyen temel
faktorler sirasiyla hediyelik esya diikkaninin 6zellikleri, kisisel faktorler (saticinin davranislari),
hediyelik esyalarin fiyati, hediyelik esyalarin 6zellikleri ve promosyonel faktorlerdir. Satin alma
sirasinda Urinle ilgili olarak turistler en ¢ok UrGnun otantik/y6reye 6zgl olmasina,
benzersiz/baska yerde bulunmayan bir Griin olmasina, estetik olmasina, kolay tasinabilir ve kolay
kirlmayan bir Grlin olmasina dikkat etmektedirler. Fiyatla ilgili olarak makul ve ucuz olmasi,
hediyelik esya dikkaninin o6zellikleri ile ilgili olarak dikkanin dekorasyonu, dikkanin kolay
ulasilabilir yerde olmasi ve dikkanin gekiciligi olan yerlere yakin olmasi 6nem tasimaktadir.
Promosyonla ilgili olarak turistler Grlnle ilgili tavsiyelere (Saticinin, arkadaslarin vb.) 6nem
vermektedirler. Satin almada saticilarin davranislari yani nezaketi ve misafirperverligi de 6nem
tasimaktadir. Safranbolu'yu ziyaret eden Uzakdogulu turistler Safranbolu'da satilan hediyelik
esyalardan biliyiik oranda memnundurlar. En cok memnun olduklari hususlar tirlinlerin benzersiz
ve otantik olmasi, dikkanin ozellikleri, satis elemanlarinin davranislari ve sunulan hizmet,
fiyatlarin makul ve/veya indirimli olmasi ve trln gesitliligidir.

Anahtar Sozciikler: Hediyelik esya, satin alma davranisi, Uzakdogulu turistler, Safranbolu
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SOUVENIR PURCHASING BEHAVIORS OF THE FAR EAST TOURISTS: A STUDY
ON THE VISITORS TO SAFRANBOLU

Abstract

Souvenirs, representing the holiday experiences, are the touristic goods mostly purchased by
tourists. The souvenirs sold in tourism destinations include textile products, art objects,
handmade crafts, food, and beverage, etc. Given the fact that approximately 30 percent of the
touristic expenditures are made for souvenirs, these goods are significant source of revenue for
tourism destinations. Therefore, in order to increase the demand for souvenirs and to expand
the market for souvenirs, souvenir purchasing behaviours of tourists, frequency of buying
souvenirs, type of the souvenirs in demand as well as the factors which the tourists take into
account while purchasing the souvenirs and the amount of money they are likely to spend for
souvenirs need to be examined as important factors since souvenirs make a notable contribution
to local economy and, specifically, to the income of souvenir shop owners, who are actually the
small entrepreneurs of a given destination.

Nearly 40,000 Far East tourists visit Safranbolu on a year basis. Analysis of the consumer
behaviour of these tourist groups is of great importance in order to increase the investments on
souvenirs in Safranbolu. Therefore, the chief objective of the present study is to examine the
souvenir purchasing behaviours of the Far East tourists visiting Safranbolu. To this end, a face-
to-face questionnaire is applied to 180 tourists from the Eastern Asia countries (especially China
and Taiwan) in March-May 2016 and 169 valid questionnaires are analysed within the scope of
the research. The findings of the survey demonstrate that 37.3 percent of the interviewees
bought souvenirs for themselves while 59.2 percent and 46.2 percent bought for their family
members and friends in that order. The Far East tourists mainly buy Turkish delight, halva or jam
(40,2 percent), magnet (27,8 percent), and keychain (27,8 percent) during their stay in
Safranbolu. Factors which have influence on the purchasing behaviours of the tourists include,
but not confined to the quality of the souvenir shops, behaviours of the sellers, price and the
features of a souvenir, and the promotion per se respectively. While purchasing, tourists
generally tend to consider the product-based factors, such as the authenticity, uniqueness, and
the aesthetic of a souvenir as well as to its being easy to carry and not being fragile. For the price,
the survey indicates that the tourists attach particular importance to reasonable price. Asto the
souvenir shop, its decoration, accessibility, and proximity to the main tourist attractions are
important for the participants. Regarding the promotion, the tourists are more likely to rely on
the recommendations by the seller and the comments of the friends, family members,
acquaintances, etc. Furthermore, the behaviour, courtesy, and the hospitality of the seller also
affect the purchasing decision of a tourist. Consequently, the present study reaches that the Far
East tourists are most satisfied with the souvenirs they purchased in their trip to Safranbolu as
well as with the uniqueness and the authenticity of their souvenirs, quality of the shops,
behaviours and the service of the sellers, reasonable/reduced prices of the souvenirs, and the
wide variety of the souvenirs in that order.

Key words: Souvenirs, Purchasing Behavior, Far East Tourists, Safranbolu
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Ulusal ve uluslararasi anlamda turizm sektoriinde artan rekabet ortaminda basarili olmak isteyen
isletmelerin temel hedefi tiiketici tatminini saglayabilmektir. Bunun saglanabilmesinin dncelikli
sartiise tliketicilerin isteklerine, ihtiyaclarina ve beklentilerine uygun trtinler sunabilmek ve satin
alma davraniglarini analiz edebilmektir. Bu ¢alismanin amaci yerli turistlerin satin alma karar
sureci davranislarinin (tatil motivasyonlari, bilgi arama, alternatiflerin degerlendirilmesi, satin
alma karari ve satin alma sonrasi egilim) incelenmesi ve tatil tercihlerinin belirlenmesidir. Bu
amag dogrultusunda 402 katilimcidan anket uygulamasi ile elde edilen veriler SPSS programi
aracihgiyla analiz edilmistir. Arastirma sonucunda, vyerli turistlerin temel itici motivasyon
faktérinin “dinlenme ve rahatlama”, temel c¢ekici motivasyon faktérinin ise “giivenlik ve
emniyet” oldugu belirlenmistir. Yerli turistlerin bilgi arama kaynagi olarak en fazla interneti
kullandiklari ve tatil kararlarinda durumsal faktorlerin etkili oldugu gorilmistiir. Ayrica
katilimcilarin satin aldiklari tatillerden beklentilerinin karsilandigi ve tatillerinden tatmin olduklari
sonuglarina ulagiimigtir.

Anahtar sézciikler: Yerli Turistler, Satin Alma Davranislari, Tliketici Davranislari

TOURISM PREFERENCES AND PURCHASING BEHAVIORS OF DOMESTIC
TOURISTS

Abstract

The main objective of businesses that want to be successful in the increasing competition
environment in the national and international tourism sector is to be able to provide consumer
satisfaction. The prerequisite for achieving this is to be able to offer products that suit
consumers' wants, needs and expectations, and to analyze purchasing behavior. The purposes
of this study are to examine the buying behavior decision of domestic tourists (Vacation
motivations, search for information, evaluation of alternatives, purchasing decision and post-
purchase trends) and to determine vacation preferences. For this purpose, the data obtained
from the questionnaire application from 402 participants were analyzed by SPSS program. As a
result of the research, it has been determined that the internal motivation factor of the domestic
tourists is the "rest and relax" and the external motivation factor is the "safety and security". It
is seen that domestic tourists use the internet as a source of information and situational factors
are influential in vacation decisions. It was also concluded that the participants were met their
expectations from the vacations they had purchased and were satisfied with their vacation.

Key words: Domestic Tourists, Purchasing Behaviors, Consumer Behaviors
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iliskisel pazarlama uygulamalari giiniimiizde benzer hizmet isletmelerinin rekabet Ustiinliigi
saglamak icin kullandig1 son dénem pazarlama stratejilerinden biridir. Tamamen musterinin istek
ve beklentilerine odaklanan iligkisel pazarlamada uygulama agisindan bir¢ok zorluk
bulunmaktadir. Bu sebeple yoneticilerin iliskisel pazarlama uygulamalarina yonelik tutumlarinin
onemli oldugu belirtilebilir. Bu arastirmada Van ilinde faaliyet gésteren konaklama isletmeleri
yoneticilerinin iliskisel pazarlama uygulamalari konusundaki tutumlari ortaya koymak
amaglanmistir. Dolayisiyla arastirma evrenini s6z konusu isletmelerdeki yoneticiler
olusturmaktadir. Arastirma derinlemesine bilgi edinmek amaciyla nitel arastirma olarak
tasarlanmis ve yari yapilandirilmis mulakat teknigi kullanilmistir. Yapilan gérismeler sonucunda
elde edilen veriler igerik analizi yardimiyla somut bulgular haline getirilmistir. Calisma sonucunda
yoneticilerin iliskisel pazarlama uygulamalarini uygulamak icin istekli olduklari ve teknolojik
altyapilarinin bunun igin yeterli oldugunu disindikleri sonucuna ulasiimistir. Ortaya ¢ikan bir
diger sonuca gore ise yoneticilerin bir kismi iliskisel pazarlama uygulamalarini hayata gegirmek
icin gerekli en 6Gnemli unsurlardan biri olan personelin bu konuda yeterli egitime sahip olmadigini
belirtmektedirler.

Anahtar sozciikler: iliskisel Pazarlama, Otel Yéneticileri, Van

A RESEARCH ON THE ATTITUDES OF THE HOTEL MANAGERS TOWARDS THE
RELATIONSHIP MARKETING PRACTICES: THE CASE STUDY OF VAN

Abstract

Relational marketing practices are one of the most recent marketing strategies that similar
service enterprises use to provide competitive advantage. There are many difficulties in
implementing relational marketing, which focuses entirely on the wishes and expectations of the
customers. For this reason, it can be stated that managers' attitudes towards relational
marketing applications are important. In this research, it was aimed to reveal the attitudes of the
managers of accommodation enterprises operating in Van province on the subject of relational
marketing applications. Therefore, the research universe constitutes the managers of such
business enterprises. The research designed as a qualitative research to obtain in-depth
knowledge and semi-structured interview technique was used. The data obtained as a result of
the interviews were made into concrete findings with the help of content analysis. The result is
that managers are eager to implement relational marketing practices and that their
technological infrastructure is sufficient for this. According to another result, small number of
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the manager point out that the personnel who are one of the most important factors to
implement relational marketing practices are not educated enough in this respect.
Key words: Relational Marketing, Hotel Managers, Van Province
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Cevre etigi, insanoglunun doga ile olan iliskilerinde etkili olabilecek her tiirli tutum ve davranisi
inceleyen kuramsal bir disiplindir. Cevre etiginin odak noktasinda Sanayi Devrimi’nden
guniimize kadar gegen siirede 6zellikle iklimlere bagh ¢evre sorunlarinin ortaya ¢ikisi ve bunun
online gecilmesi icin gerekli olan tutum ve davranislarin belirlenmesi vardir. Cevre etigi kavrami,
her ne kadar ortak bir odak noktasina sahip olsa da farkh bilim insanlari tarafindan farkh sekilde
yorumlanmis ve ¢evreye yonelik farkl yaklasimlar ortaya ¢ikmistir. Ekosentrik (Cevre merkezli),
Antroposentrik (insan merkezli) ve Biosentrik (Canli merkezli) yaklasimlar bilim insanlari
tarafindan Gzerinde en fazla durulan yaklasimlardir. Arastirmanin amaci, lisans ve lisansisti
dizeyinde turizm egitimi alan 6grencilerin gevreye yonelik etik yaklagimlarini ve kendilerini
cevreye karsi nasil konumlandirdiklarini belirlemektir. Arastirmanin ¢alisma grubunu, 2016-2017
egitim-6gretim yilinda Balikesir Universitesi Sosyal Bilimler Enstitiisi’nde 6grenim géren
lisanslisty 6grencileri ve Turizm Fakiltesi’'nde 6grenim goren gelecegin turizm isgérenleri ve
yoneticileri olusturmaktadir. Arastirma grubundan elde edilecek veriler, “Ekosentrik,
Antroposentrik ve Cevreye Yonelik Antipatik Tutum Olcegi” ile toplanacaktir. Ayrica arastirmada
ogrencilerin cevreye yonelik algilarinin demografik 6zelliklerine, cinsiyetlerine, sinif diizeylerine,
cevre lizerine herhangi bir ders alip almadiklarina ve herhangi bir ¢evre kurulusuna Uye olup
olmadiklarina gore farkllik gosterip gostermedigi test edilecektir. Elde edilen sonuglar 1siginda
gerek egitim gerekse sektor agisindan tzerinde durulmasi gereken noktalar konusunda oneriler
gelistirilecektir.

Anahtar sozciikler: Cevre, Cevre Etigi, Cevre Etigi Yaklasimlari, Turizm, Balikesir

ECONENTRIC, ANTROPHENOTRIC AND ANTIPATIC ATTITUDES TOWARD THE
ENVIRONMENT: A RESEARCH ON TOURISM STUDENTS

Abstract

Environmental ethics is a theoretical discipline that examines every kind of pinch and behaviour
that can be effective for the nature and relationships of human beings. At the focus of
environmental ethics is the determination of attitudes and behaviours that necessary for the
emergence of environmental problems due to climatic conditions, especially during the period
from Industrial Revolution to daylight. Although the concept of environmental ethics has a
common focal point, it has been interpreted differently by different scientists and different
approaches have emerged towards the environment. Ecocentric, Anthropocentric and Biocentric
approaches are the most focused approaches by scientists. The aim of the research is to
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determine the ethical approach of the students who are studying tourism at the undergraduate
and post graduate levels and how they locate themselves towards the environment. The working
group of the research is composed of post graduate students studying at the Institute of Social
Sciences of Balikesir University in 2016-2017 academic year and the tourism occupations and
managers of the future studying in the Faculty of Tourism. The data, which is obtained from the
research group, will be collected with the Ecocentric, Anthropocentric and Anti-phatic Attitude
Scale towards the Environment. It will also be tested whether the students' perceptions of
environmental perceptions differ according to their demographics, gender, grade levels,
whether they take any courses on the environment, and whether they are affiliated with any
environmental organization.

Key words: Environment, Environmental Ethics, Environmental Ethics Approaches, Tourism,
Balikesir
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Turizmin tarihi insanhgin tarihi ile baslar. Bilimin gelismesi, buluslarin artmasi ve sanayilesme ile
turizm sektérii de gelismis ve daha kitlesel bir hal almistir. insanoglunun yeni yerler gérme ve
o6grenme meraki, eski ¢caglardan giinimize birgok insani ekonomik, kiltiirel ve diger nedenlerle
seyahat etmeye zorlamistir. Sosyal ve ekonomik gelismeye paralel olarak, kisisel gelir diizeyinin
yukselmesi, ulasim araglarinin hiz ve kapasitesinin artmasi, enformasyon ve iletisim
teknolojilerindeki gelismeler, ¢alisma siresinin azalmasi, tcretli tatillerin artmasi gibi nedenlerle
zamanla bitiin diinya insanlarini etkileyen turizm faaliyeti, bugiin cok biyiik boyutlara ulasarak,
uluslararasi bir nitelik kazanmustir.

inang turizmi; insanlarin siirekli olarak yasadiklari, olagan gereksinimlerini karsiladiklari yerlerin
disinda, dini gereksinimlerini yerine getirmek, inang¢ c¢ekim merkezlerini gérmek amaciyla
yaptiklari gezilerin turizm olgusu icerisinde degerlendirilmesi olarak tanimlanmaktadir (Bingol,
2007: 1). inanglar geregi zorunlu gérdiigii kutsal mekanlari ziyaret ederek hem manevi hem de i¢
huzuru arayan insanlarin katilmis oldugu bir alternatif turizm tartdur. Farkli kilttre ve farkl
inanglara sahip olan insanlarin dini agidan énemli gérdikleri farkli sehir veya llkedeki kutsal
yerlere manevi ihtiyaglarini gidermek amaciyla yaptiklari seyahatler bitiiniinG olusturur.
Arastirmamiz Mor Gabriel Manastiri ve buray! ziyaret eden turist profili Gzerinedir. Mor Gabriel
Manastiri, Turkiye“nin Gineydogu Anadolu Bolgesi“nde, Suryani yazarlarin Turabdin (Mardin-
Midyat bolgesi) olarak adlandirdiklar bolgede, eski adi Kartmin olan Yayvantepe koylnln
kuzeydogusunda 397 yilinda Mor Smuel ve Mor Semun tarafindan kuruldu. Manastir, 1614 yillhk
tarihiyle diinyanin halen faal birkag manastirindan biridir. Baska bir deyisle Manastir, sadece
bolgenin ve Tirkiye“nin degil ama dinyanin da devam eden en eski birka¢ dini kurumundan
biridir.

Arastirma sahamizda anket teknigini kullanarak manastira gelen turist profili izerinden veriler
elde edilmeye calisilacaktir.

Anahtar Sozciikler: Mor Gabriel Kilisesi, inang Turizmi, Turist profili

A RESEARCH ON THE PROFILE OF TOURISTS TO VISIT THE MOR GABRIEL
MONASTERY

Abstract

Seeing new places and learning curiosity of mankind, from ancient times to the present day,
many people of economic, cultural and other reasons has forced me to travel. Parallel to social
and economic development, tourism activity, which affects people all over the world over time
due to increase in personal income level, increase in speed and capacity of transportation tools,
improvement in information and communication technologies, decrease in working time,
increase in paid holidays, Quality.
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Religious tourism; people are constantly in their usual meeting place outside of the
requirements, to fulfill the religious requirements of faith are made with the intent to see the
attraction(Bingdl, 2007: 1). Religious tourism; People's beliefs that saw a requirement of visiting
the holy sites, both spiritually and made with the desire of seeing new places by both to be happy
is a type of alternative tourism. People who have different cultures and different beliefs form
the whole of the journey they have made to the sacred places in different cities or countries that
they see important in terms of their religion in order to save their spiritual needs.

Our research is about the Mor Gabriel Monastery and the tourist profile that visited it. The Mor
Gabriel Monastery was founded by Mor Semuel and Mor Semun in 397 in the north-east of the
village of Yayvantepe, formerly called Kartmin, in the region of Turkey's Southeastern Anatolia
Region, which Syriac authors termed Turabdin (Mardin-Midyat region). The monastery is one of
the world's few active monasteries dating back to 1614 years. n other words, Monastery is one
of the oldest religious institutions not only of the region but of Turkey but also of the world.
The purpose of the research is to evaluate the tourism activities of the people's beliefs in
accordance with their tourism activities. Qualitative research methods will be used in this study.
In this study, data will be collected by survey technique within the framework of the field study
and interpreted within the framework of principles of geography.

Key words: Mor Gabriel Church, Faith Tourism, Tourist Profile.
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Ozet

Bu calismada Olimpiyat Gelenegi agisindan yeni sayilabilecek olan Avrupa Olimpik Genglik Kis
Festivali (EYOWF) incelenecek ve Erzurum’un ev sahipligi yapacagi 2017 EYOWF un Erzurum’a
olasi etkileri tartisilacaktir. EYOWF genel olarak Olimpiyat havasini tagisa da bir¢ok anlamda Kis
Olimpiyat Oyunlarindan daha kiigiik 6lgekli bir organizasyondur. Ev sahibi sehir agisindan etkisi
daha sinirhdir. Buna ragmen EYOWF ev sahibi sehir agisindan ciddi bir organizasyon tecriibesi ve
gelecekte diizenlenmesi planlanan benzer organizasyonlar igin bir referans noktasi olarak
gorilebilir. 2017 EYOWF Erzurum’un kis sporlari merkezi olarak taninirhgini arttiracak énemli bir
firsattir ve bu calismada ortaya koyulan onerilerin amaci, 2017’de gerceklestirilecek olan
EYOWF un Erzurum’a olan etkisinin en yiksek seviyeye gikarilmasina katki saglamaktir. Olimpiyat
Oyunlarina kiyasla daha az arastirilmis olan EYOWF un potansiyelini ve olasi etkilerini arastiran
bu calisma daha sonra yapilacak olan analizlere yol gostermesini umdugumuz bir baslangig
niteligindedir.

Anahtar sézciikler: Avrupa Olimpik Genglik Kis Festivali, Erzurum, Bliyik Caplh Organizasyon
Planlamasi

INVESTIGATING THE POSSIBLE EFFECTS OF EUROPEAN YOUTH OLYMPIC

WINTER FESTIVAL (EYOWF) 2017 IN ERZURUM
Abstract

European Youth Olympic Winter Festival (EYOWF), which is said to be a new concept for Olympic
tradition, is evaluated and possible effects of EYOWF 2017 to be held in Erzurum in the city are
discussed in the scope of the present study. Even though EYOWF bears in general ambience of
Olympic, it is far smaller in size than Winter Games from many perspectives and its effects are
more limited for the host city. However, EYOWF can serve as a serious organization experience
source for the cities hosting it and a reference point for the organizations intended to host.
EYOWF 2017 Erzurum is good opportunity which can absolutely increase the recognition of the
city as a winter sport centre. The aim of the suggestions proposed in the present study is to
contribute to increasing the positive effects of EYOWF 2017 Erzurum in the city. This study is
accepted to be a beginning by investigating the potentials and possible effects of relatively less
studied EYOWF than winter games since it can lead to new analytic studies and project in the
future.

Key words: European Youth Olympic Winter Festival, Erzurum, Large Extended Organization
Planning
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KIS TURIZMIYLE SOSYO — EKONOMIK KALKINMA BASARISI VE ERZURUM iCIN
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Ozet

Turizm farkli potansiyelleri kullanarak ve sektérler arasi ¢coklu etkilesimler olusturarak bir yerin
kalkinmasi igin kilit sektér konumuna gelebilmektedir. Bu agidan bakildiginda, turizmin herhangi
bir tipinin alanin potansiyeline gore temel alindigl ve Ulzerine stratejiler gelistirilerek farkli
sektorlerin turizm deger zincirine katilarak topyekiin bir kalkinma saglandigi 6rnekler de
mevcuttur. Bu g¢alisma, boyle bir 6rnekten, Snowpolis, yola gikilarak Tirkiye'de, kis turizmi
ekseninde 6ne ¢ikan merkezlerden biri olan Erzurum’la ilgili benzerlikler, farkliliklar ve olabilecek
uyarlamalari ele alip 6nerilerde bulunmak amaciyla yapilmistir. Calisma sonunda, Erzurum’un
turizm temelinde diger sektorleri de tetikleyerek kalkinabilmesi icin; yerel aktorler arasinda siki
ve etkin isbirligini saglamasi, Ar-Ge ve inovasyon lretebilecek kapasitesini teknopark vasitasiyla
iniversite ve yerel aktorlerin isbirligi ile gelistirmesi ve son olarak da mevcut Universite 6grencisi
potansiyelinden turizmde tanitim ve nitelikli insan kaynagi olusturma konusunda yararlanmasi
gerekliligi ortaya konulmustur.

Anahtar sézciikler: Kis Turizmi, Erzurum, Snowpolis

SUCCESS IN SOCIOECONOMIC DEVELOPMENT THROUGH WINTER TOURISM
AND SNOWPOLIS, A GOOD PRACTICE EXAMPLE FOR ERZURUM

Abstract

Tourism may sometimes become key sector for the development of an area benefitting from
various existent potentials and establishing multi — facet interactions between sectors. From this
point of view, there are some good practice examples, where any type of tourism is accepted to
be a base depending on the potentials of the area in question and an overall development is
achieved by producing different strategies and involving different sectors in tourism value chain.
Present study is related to such a good practice example, Snow-polis, and some practices
implemented in it may be adjusted to Erzurum, which is prominent for winter tourism by
considering similarities, differences and example to apply. As the result of the study, it is
suggested that Erzurum should improve tight and effective cooperation between local actors
based on tourism, increase research and development and innovation capacity through techno-
parks and cooperation between university and local actors again, and benefit from a capacity
from university students using them to be promotion materials and quality human resources.
Key words: Winter Tourism, Erzurum, Snowpolis
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Alternatif turizm cesitlerinden biri olan ekoturizm, 1980’li yillarda dogal ve kdltirel alanlara
yonelik yapilan bir etkinlik olarak ortaya ¢ikmis ve turizm endustrisinin hizla biylyen alt
sektorlerinden biri haline gelmistir. Ekoturizmin bir ¢esidi olan magara turizmi son zamanlarda
macera ve doga sporlarina merakh pekgok ziyaretgi icin alternatif bir turizm ¢esidi olmustur.
Ulkemiz sahip oldugu 40.000'in (izerinde magara sebebiyle, diinyadaki diger ilkelerle
karsilastirildiginda “magara cenneti” olarak tanimlanabilir.

Calismada yer alan ve Erzurum iline baglh ispir ilcesinde yer alan Elmali Magarasi, sahip oldugu
ilging jeolojik ve jeomorfolojik yapisi, sarkit ve dikitleri ve 400 m ye ulasan uzunluguyla tilkemizin
o6nemli magaralarindan birisidir. Birbiriyle baglantili ve paralel uzanish iki galeri ve toplam 8
salondan meydana gelen magarada sig goller, ¢cok cesitli damlatasi olusumlari (sarkit, dikit, situn
vb) goriilmeye degerdir. Bu arastirmanin amaci, Erzurum ilinin alternatif turizm potansiyelinin
incelenerek, bolgenin sahip oldugu magara turizmi potansiyelin nasil turizm sektoriine
kazandirabilecegini Elmali magarasi 6rneginde ortaya koymaktir. Bu kapsamda “Elmal
magarasinin mevcut turizm potansiyeli belirlenip, bu potansiyelin, dogal ve kulturel kaynak
degerleri agisindan oldukga zengin olan Erzurum iline saglayacaklari katkilar konusunda bir
degerlendirme ortaya koyulmustur. Calismada SWOT Analizi yapilarak, alanin magara turizmi
potansiyeli agisindan, giicli ve zayif yonleri ile gelecekte olusabilecek firsat ve tehditlerin neler
olabilecegi belirlenmeye ¢alisiimistir.

Anahtar Sozciikler: Ekoturizm, Magara Turizmi, Erzurum (ispir), Elmali Magarasi

CAVE TOURISM AS AN ECOTOURISM ACTIVITY; THE SAMPLE OF ERZURUM
ELMALI CAVE

Abstract

Ecotourism, one type of alternative tourism, appeared first in 1980s as an activity using natural
and cultural areas and turned out to be one of the fastest growing subsector of tourism. Cave
tourism, one type of ecotourism, has been preferred in recent years by the visitors keen on
adventure and nature sports. Turkey can be defined as cave heaven with over 40.000 caves it
shelters.

Present study is related to EImali Cave, in ispir District, Erzurum. The cave is one of the most
important caves in Turkey with its unique and fascinating geological and geomorphological
structure, stalactites and a 400 metres length. The cave shelters two galleries lying in parallel
and connectedly to each other; eight halls, shallow lakes, various drop stones and many others.
The aim of present study is to investigate alternative tourism potential of Erzurum province, and
how to combine potential cave tourism in the region with other tourism types in the sample of
Elmali cave. In this scope, present tourism potentials of ElImali cave were determined by
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evaluating the contributions of these potentials to Erzurum covering a rich natural and cultural
source values and analysing strengths and weaknesses and opportunities and threats (SWOT) of
the area for cave tourism potentials.

Key words: Ecotourism, Cave Tourism, Erzurum(ispir), Elmali Cave
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Abstract
Alternative tourism is one of the important steps towards the sustainability in the tourism
marketing trends, which needs attention in the developing countries such as Turkey. Turkey is a
large territory which offers different types of tourism, including environment-oriented,
historical, cultural attractions. Cappadocia is a place in the central part of Turkey with dry
environment, being a place with a unique geomorphological-oriented shape featuring fairy
chimneys, caves and stone gallerias. This feature gives an opportunity to experience different
types of activities in the region such as trekking, cultural-tour, wine tasting, experiencing the
ceramic making, horsing and hot balloon trip on the air, all of which supports the local economy
in the region. Hot-air ballooning is usually environment-friendly way of experiencing the touristic
attractions in the local environment which is usually open to anthropogenic effects of tourism
activities. However, in the less positive side, it has also some disadvantages in such activities as
footprint issue and accidents. The latter probably makes less positive reputation for this type of
tourism. Nevertheless, it creates a great economy with 100 million Euros a year in the tourism
market. Therefore it is important to analyzing this case as a good practice in the country, not
least because the newcomers to the tourism sector might need some suggestions as well as
solutions to the challenges facing the hot-balloon tourism sector in the region. This study is
therefore aimed to provide a critical insight into this type of tourism activities in the Cappadocia
region of Turkey. To achieve this goal, this study will discover the following research questions:
1) What is the story of emergence of balloon tourism from the perspective of ‘great-and-goods’?
2) What is the role of balloon activities in the development of tourism at the Cappadocia region?
3) How does the balloon business change the region’s tourism potential?
4) What are the effects of balloon business on the emergence of culture-oriented local tourism?
5) What are the challenges facing the balloon tourism?
In order these questions to be achieved, a mix methodology including qualitative and
guantitative techniques will be employed. Interview technique will held with the tour seller
officers, and the owners/managers of balloon business companies, as well as the balloon drivers.
A questionnaire including some open-ended questions will be implemented with the tourists
experiencing the hot-balloon tours in the region. At the end of the study, a list of suggestions will
be developed, which might help the entrepreneurs to set up and run ballooning activities in the
remaining part of Turkey.
Key words: Hot Air Ballon, Cappadocia (Turkey), Tourist Profile, Balloorism, Alternative Tourism
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Jeoturizm (jeolojik turizm), bir bolgedeki jeolojik miras alanlarinin gormek amaciyla gezilmesi ve
ziyaret edilmesi faaliyetidir. Amaci, halkin yerbilimine yakinlagsmasini, boylece jeolojik mirasin
korunmasi kavraminin 6neminin anlasiimasini, yayginlasmasini ve tiim bunlari yerine getirirken
yerel/bolgesel kalkinmayir da saglamaktir. Jeoturizm, ilk defa tanimlandigi 1995 yilindan
guniimlze kadar gelisim gostermis ve ¢ogunlukla jeopark kavrami ile birlikte anilmaya
baslamistir. Jeoparklar, ayni veya farkh tirden jeositlerin bir arada bulundugu alanlardir.
Dinyada birkag kilometrekareden birkag bin kilometrekareye kadar gesitli biyiklikte olanlar
kurulmustur. Kiigcik veya blylk tim jeoparklarin egitim, koruma ve jeoturizm fonksiyonlari
vardir. Jeoturizmin gelisimine katki saglayan jeoparklara; Hong Kong Jeoparki (Cin), Lesvos
Jeoparki (Yunanistan), Copper Coast Jeoparki (irlanda), Beigua Jeoparki (italya), Naturtejo
Jeoparkini (Portekiz) 6rnek vermek mimkindir. Bu jeoparklar ve digerleri incelendiginde,
icerdikleri jeolojik olusumlarin bir¢ogunun Ulkemizde mevcut oldugu goérilmektedir. Yiz
milyonlarca yildir olusagelen jeolojik olaylar, meydana getirdikleri her tiirden kaya, fay, mineral,
fosil vb. ile Turkiye’nin jeolojik anlamda varlikh bir {ilke olmasini saglamistir.

Van Golu (Van ve Bitlis), Tuz Goliu (Ankara, Konya ve Aksaray), Pamukkale (Denizli) (UNESCO
Dinya Miras Listesinde yer almaktadir), Kapadokya (Orta Anadolu) (UNESCO Diinya Miras
Listesinde yer almaktadir.), Meke — Acigdl Maari (Karapinar, Konya), Nemrut Kalderasi (Tatvan,
Bitlis), Kirmizi Mutluluk Vadisi (Narman, Erzurum), Glivem Balik Fosilleri (Kizilcahamam, Ankara)
Taslasmis Agag Fosil Ormani (Camlidere — Ankara), Kula Volkan Konileri (Manisa) Turkiye'de
jeoturizm faaliyetine konu olan énemli jeolojik miras alanlaridir. Buna karsin, Glkemizde yalnizca
Kula Jeoparki (2013 yilinda kabul edilmistir), Birlesmis Milletler Egitim, Bilim ve Kiiltir Orgit
(UNESCO) tarafindan kabul edilmis jeoparklar listesinde yer almaktadir. Ulkemizdeki jeoparklarin
sayisini arttirma galismalari gesitli kurum ve kuruluslarin gayretleriyle stirdiriilmektedir. Bununla
birlikte, jeoparklarin olusturulmasinda ve jeositlerin korunmasinda yerel yonetimlerin ve halkin
istegi, cabasl en onemli unsurlardir. Komsumuz Yunanistan’daki Lesvos (Midilli) adasi jeoparkini
her yil 80.000 kisi ziyaret etmekte olup, jeopark olarak kabul edildigi 2000 yilindan bugiine kadar
1 milyonu askin jeoturisti agirlamistir. Her bir ziyaretgi jeopark giris lcreti olarak 5 euro
odemektedir. Diger turistik harcamalar da g6zoniine alindiginda jeoparkin adaya on milyonlarca
euro kazandirdigi agiktir. Bu ornekten anlasilacagi lizere jeoturizm faaliyetleri yerel ekonomiye
de 6nemli katki saglamaktadir.

Anahtar Sozciikler: Tirkiye, Jeoturizm, Jeopark, Jeolojik Miras
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THE CONCEPT OF GEOTOURISM: EXAMPLES OF GEOTOURISTIC AREAS FROM
THE WORLD AND TURKEY

Abstract

Geotourism (geological tourism) is a sightseeing and visiting activity to see geological heritage
sites in a region. The aim of geotourism is to ensure that the people get closer to geology, so that
the concept of preservation of geological heritage is understood and spread, and local / regional
economic development is achieved. Geotourism has developed from the first time it was defined
in 1995 to the present day, and it has begun to be remembered mostly together with the concept
of geopark. Geoparks are areas where same or different geosites coexist. In the world, a few
kilometres to several thousand square kilometers geoparks have been established. All small or
large geoparks have functions of education, protection and geotourism. Examples of geoparks
that contribute to the development of geotourism are Hong Kong Geopark (China), Lesvos
Geopark (Greece), Copper Coast Geopark (Ireland), Beigua Geopark (Italy), Naturtejo Geopark
(Portugal). When these geoparks and others are examined, it is seen that many of the geological
formations they contain are present in our country. The geological events that have occurred for
hundreds of millions of years formed all kinds of rocks, faults, minerals, fossils etc. and made
Turkey a geologically wealthy country. Lake Van (Van and Bitlis), Salt Lake (Ankara, Konya and
Aksaray), Pamukkale (Denizli) (Located in UNESCO World Heritage List), Cappadocia (Middle
Anatolia) (Located in UNESCO World Heritage List), Meke - Acigél Maar (Karapinar, Konya),
Nemrut Caldera, (Bitlis)) Red Happiness Valley (Narman, Erzurum), Glvem Fish Fossils
(Kizilcahamam, Ankara) Petrified Wood Fossil Forest (Camlidere - Ankara) and Kula Volcano
Cones (Manisa) are the important geological heritage areas subject to geotourism activity in
Turkey. On the other hand, only Kula Geopark (accepted in 2013) in Turkey is on the list of
geoparks accepted by United Nations Educational, Scientific and Cultural Organization
(UNESCO). The studies to increase the number of geoparks in Turkey are being carried out with
the efforts of various institutions and organizations. However, the desire of local governments
and the public for the creation of geoparks and the protection of geosites are the most important
elements. Lesvos (Midilli) island geopark in Greece has been hosting 80.000 people every year,
and has hosted more than 1 million geotourists since 2000, when it was accepted as geopark.
Each visitor pays 5 euros for the geopark entrance fee. Considering other tourist expenditures,
it is clear that the geopark has earned the island tens of millions of euros. As can be seen from
this example, geoturism activities have also a significant contribution to the local economy.

Key words: Turkey, Geotourism, Geopark, Geological Heritage
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Kardes sehir kavrami, sehirler, ilgeler veya eyaletler arasinda kurulan stratejik amagli ve uzun
vadeli yapilan bir ortaklik bigimidir. Bu ortakhk kiiltirel, ticari, kalkinma ve ¢atisma ¢dzim gibi
pek cok sebebe dayanmaktadir.

Dinyanin kiresellesme siirecinde olmasi ile, Glkeler arasindaki sinirlar ortadan kalkmakta, farkh
milletler arasinda bulunan insanlarin iliskileri turizm, sosyal medya ve ulkeler arasi kaltir
iletisimleri ile insanlar arasi iligki birligi kurulmaya baslanmistir. Farkli Glkelerdeki kentlerin,
temsilcileri araciliglyla dogrudan iliski ve iletisim kurarak tecriibe, insan, sermaye kiltir akisinin
saglanmasinda, kardes sehirlerin birbirleri ile diyalogu ¢ok dnemlidir. Yerel yonetimler asindaki
Kardes Sehir iliskisi, catismalarin énlenmesinde, c¢atismalarin bariscil yollarla ¢6zimi, cevre
politikalari ve kiiresel mirasin korunmasinda énemli bir role sahip olmaktadir.

Bu bildiri kapsaminda Tirkiye ve Suriye ile tarihsel bir ishirligi bulunmaktadir. Gelecekte iliskilerin
dizeltilmesiicin, Tlirkiye ve Suriye sinirlari cevresindeki illerle ilgili bir vaka ¢alismasi yapilacaktir.
Bu calismada, iki tilke arasindaki kiiltiirel, ekonomik ve turizm gelismesi tizerinde durulacaktir. iki
tlke halklarinin kaynasmasi icin, yapilmasi gereken faaliyetler hakkinda bilgi verilecektir.
Anahtar sézciikler: Kardes Sehir, iliskiler Yonetimi, Turkiye, Suriye

IMPROVING CULTURAL INTEGRATION BETWEEN TURKEY AND SYRIA, THE
IMPORTANCE OF SISTER CITY IMPLEMENTATION

Abstract

The concept of a sister city is a form of strategic purpose and long-term partnership between
cities, counties or rulings. This partnership is based on many factors such as cultural, commercial,
development and conflict resolution.

With the world being in the process of globalization, the borders between the countries have
been lifted and people's relations among different nations have begun to be established
between tourism, social media and intercultural communication with people. Dialogue between
the sister cities is very important in the flow of experience, people, capital culture by establishing
direct contact and communication through the representatives of the cities in different
countries. The sister city relationship in local governments has an important role to play in the
prevention of conflicts, peaceful solution of conflicts, environmental policies and preservation of
global heritage.

Within this declaration, there is a historical cooperation between Turkey and Syria. In order to
improve relations in the future, a case study will be done about the ills around the borders of
Turkey and Syria. In this study, cultural, economic and tourism development between the two
countries will be emphasized. Information on the activities to be carried out will be provided for
the integration of the peoples of the two countries.

Key words: Sister City, Relations Administration, Turkey, Syria
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ilk insan Hz. Adem ayni zamanda ilk peygamber olarak gérevlendirilmis bu da insanligin
varolusuyla birlikte dini inanclarin da beraber var oldugunu géstermektedir. insanlk tarihiyle
birlikte seyahat olgusu da ortaya ¢ikmis ve dini amacli seyahat eden ilk kisi Hz. Adem olmustur.
Buradan yola gikarak insanoglu tarih boyunca bir seylere inanmis ve bu inandiklari degerlere
kutsallik atfederek belirli donemlerde buralara seyahat etme ihtiyaci hissetmistir. Bu seyahatler
“inang turizmi”ni dogurmustur. inang turizmi insanoglunun inanglarini yagsamalari amaciyla
kutsal olarak nitelendirdikleri yerleri ziyaret etmeleri ile baslamis ve zamanla daha da 6nem
kazanarak gliniimiizde kitleler halinde yapilan seyahat olgusu haline gelmistir.

Semavi dinlerde inang turizminin énemli bir yeri vardir. Hristiyanlik, Yahudilik ve islamiyet’te bir
cok mekan kutsal sayilarak belirli dénemlerde inanglari geregi ziyaret edilmektedir. Bu seyahatler
Yahudilik ve Hiristiyanlkta hac olarak karsimiza gikmaktadir. islamiyet’in 610 yilinda dogusuyla
dini mekanlar Mislimanlar agisindan da ¢ok biyilik 5nem arz etmis ve buralara seyahatler biyuk
Onem arz etmeye baslamistir. Diinyada semavi dinlere inanan 2.2 milyar Hiristiyan, 1.6 milyar
Misliman ve 13.2 milyon Yahudi bulunmaktadir. Ulkemizde semavi dinlere ait bir cok kutsal
mekan bulunmakta ve bu kadar inanani bulunan semavi din mensuplari igin tGlkemiz 6nemli bir
destinasyon haline gelmelidir. Bu calismamizda Tirkiye’deki inang turizminin strdurilebilir
turizm kapsaminda degerlendirilerek semavi din mensuplari i¢cin 6nemli bir destinasyon haline
gelmesi amacglanmaktadir.

Anahtar Kelime: inang Turizmi, Siirdiiriilebilir Turizm, Semavi Dinler

IN THE SCOPE OF SUSTAINABLE BEAUTY TOURISM, BETWEEN BELGIUM
TOURISM AND SEMAVY RELIGIONS IN TURKEY

Abstract

The first person Hz. Adam was appointed as the first prophet at the same time, which shows that
religious beliefs coexist together with the existence of mankind. Traveling with the history of
humanity has also emerged and the first person to travel for religious purposes Hz. It's Adam.
From this way, mankind believed in something throughout history and felt the need to travel
around the country during certain periods, attributing sacredness to the beliefs they believed.
These travels have produced '"religious tourism". Faith tourism has begun with Vvisiting
humanity's places of beliefs as sacred for their lives and gaining in importance over time,
becoming a mass travel phenomenon today.

Faith tourism has an important place in Semavi religions. Many places in Christianity, Judaism
and Islam are regarded as sacred, and their beliefs are visited in certain periods. These travels
are antagonistic to pilgrimage in Judaism and Christianity. In 610 years of Islam, religious places
were of great importance for Muslims, and local travels became very important. There are 2.2
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billion Christians, 1.6 billion Muslims and 13.2 million Jews in the world who believe in the Semavi
religions. There are a lot of sacred places belonging to the Sema religions in our country and for
our members who are so believers, our country should become an important destination. In this
study, it is aimed that belief in tourism in Turkey will be evaluated within the scope of sustainable
tourism and become an important destination for members of Semavi religions.

Key words: Faith Tourism, Sustainable Tourism, Semavi Religious
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SEHIR AGI iCIN AHLAT KENTINiN POTANSIYELINiIN ARASTIRILMASI

Yrd. Dog. Dr. Yasar SUBASI DIREK
Yiziincii Yil Universitesi
yasarsu@yyu.edu.tr

Ozet

Dunyada sonyillarda surdirulebilir turizm ve yerel kalkinma modeli olarak sakin sehir hareketi ve
agl giderek marka kentler olusumunda deger kazanan ve 6nemi giderek artan bir yonelimdir. Bir
grup eylemci tarafindan Romada 1986 yilinda, kiltiirel yozlasmaya neden oldugu gerekgesiyle
fast food zincirine karsi slow food hareketi baslatilmis, bu hareket giderek bir yasam tarzina
dénusmustir. Bu yasam tarzini benimseyen kentlere slowcity/cittaslow/sakin sehir denilmis, bu
kentler igin kiresellesmenin sehirlerin  dokusunu, sakinlerini ve yasam tarzini
standartlastirmasini ve yerel 6zelliklerini ortadan kaldirmasini engellemek ig¢in 1999°da bir
kentlerbirligi organizasyonu kurulmustur.

Cittaslow kiresellesmenin yarattigi homojen mekanlardan biri olmak istemeyen, yerel kimligini
ve ozelliklerini koruyarak diinya sahnesinde yer almak isteyen kasabalarin ve kentlerin katildigi
bir birliktir. Cittaslow agindaki sehirler ayni zamanda strdirilebilir bir yerel kalkinma modeli
olarak sosyal, ekonomik, kiltiirel, mekansal, ekolojik vb. yonlerden kentsellige ve yasam
kalitesine katkida bulunmaktadir. Diinyadaki dogal kaynaklarin korunarak, gelecek nesillerin
kendi ihtiyaclarini karsilama yetenegini tehlikeye atmadan bugiinkl neslin ihtiyaglarint mimkin
oldugunca karsilanabilmesi  anlayisi  slirdlrllebilir ~ kalkinmanin mihenk  noktasini
olusturmaktadir.

Sakin Sehir yapilanmasi ¢ercevesinde bu aga dahil olan sehirlerde; mevcut glizellikleri olan
dogasini, tarihini, kaltirinl, ekonomisi, yemeklerini yani kisacasi o kenti o kent yapan
ozelliklerinin yanina yeni cazibe noktalari ekleyerek, hem ilge sakinleri hem de ziyaretgiler igin
kaliteli ve konforlu bir yagam ortami olusturarak siirdirilebilir bir yerel kalkinmanin olabildigi
gorilmektedir. Cittaslow agindaki sehirlerde bir taraftan var olan dogal, kiiltirel, tarihi
zenginlikler gercevesinde yasam kalitesi yukseltilirken diger taraftan da sehrin kendi kimligini
gozeterek farkli gelisim yontemleri uygulanarak yerel bir kalkinma saglanmak istenmektedir.
Gunumuzde 28 lke ve 182 Uyeye yayilan Cittaslow hareketine Tlrkiye’den 13 kent tyedir. Bu
calismanin amaci sehirlerin hangi alanlarda 6énemli ve 6zel olduklarini distiinmeleri ve bu
ozelliklerini korumak icin yerel kalkinma strateji gelistirmeleri temeline dayanan Cittaslow Agini
inceleyip, Ahlat’daki yasami kolaylastirabilme ve siirekli yasanabilir bir Ahlat igin, ilgenin bu
kentler agina dahil olabilmesi agisindan, sosyal ve ekonomik yapisi irdelenerek, uyelik
potansiyelinin degerlendirilmesi olacaktir.

Anahtar sozcukler: Yerel Kalkinma, Cittaslow, Ahlat

INVESTIGATION ON THE POTENTIAL OF AHLAT CITY FOR CITTASLOW
NETWORK AS A MODEL OF THE SUSTAINABLE LOCAL DEVELOPMENT AND
TOURISM

Abstract

In recent years, as a model of sustainable tourism and local development in the world, the calm
city movement and network has become increasingly important and increasingly important in
the formation of brand cities.Cittaslow consists of the words in Italian Citta (city) and in English
slow and it means 'calm city'. In 1986, reaction movement 'slow food ' appeared against the
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restaurant of fast food chain seen as a reason of the prevention of soeialising and eultural
degeneration by a group of aetivist in Rome. In 1999, Cittaslow is a union taken part in by towns
and cities not wanting to be one of the homogeneous places created by globalization but wanting
to take part in the world stage by preventing its local identity and features. The cities in Cittaslow
Network, at the same time as a model of the sustainable local development, contribute to the
urbanization and the quality of life from the aspects of social, economical, cultural, spatial,
ecological etc. The understanding of sustaining the needs of today's generation as much as
possible formed the basic point of the sustainable development model by preserving natural
resources in the world and by not putting the next generation's ability of sustaining the needs
itself in danger. It can be seen that there can be a sustainable local development by adding new
attractiveness points near the exist beauties - its nature, history, culture, economy and meals -
briefly the features of making it the real city and by creating qualified and comfortable
environment for both residents and visitors. In the cities of Cittaslow Network, a local
development is wanted to be provided on the one hand by rising of the life quality within the
framework of exist natural, cultural, historical wealth on the other hand by applying different
methods of development by seeking an identity of the city. Today, from Turkey 13 city become
a member of Cittaslow movement spreading over 182 cities in 28 countries . The purpose of the
work will be an evaluation of membership potential by seeking social and economical strueture,
cities' thinking of in which fields they are important and special and to protect these features,
making the life in Ahlat easy by seeking Cittaslow Network based on improvements of local
development strategies and for permanently livable Ahlat from the aspect of the city's being part
in this city network.

Key words: Local Development, Cittaslow, Ahlat
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Ozet

Turizm planlamacilarin amaglari arasinda insanlar igin saghkl, huzurlu, gtivenli ve termal konforlu
mekanlar tasarlamak bulunmaktadir. Termal konforlu mekanlar igin gliniimtzde kullanilan ¢ok
sayida iklim degerlendirme, gelecege doniik simiilasyonlar ve termal konfor hesaplama modelleri
bulunmaktadir. Kirsal veya kentsel her tiirli sirdirilebilir turizm planlamada saghkl veri
kullaniimasi yadsinamaz bir gergektir. Ozellikle plan kararlarina aktarilacak iklim odakl bu tip
¢alismalara fazlaca ihtiya¢ duyulmaktadir.

Bu amagla; termal konforun belirlenmesi calismalarinda kullanilan, RayMan modeli ile
hesaplanan Fizyolojik esdeger sicaklik (PET), iklim igerikli turizm planlama (CTIS), balik gozi
mercekle ¢ekimleri yapilan gokytzi goriandrliik oranini gésteren SVF, termal kamera kayitlari,
yine saatlik meteorolojik veriler kullanilan ENVI-met modeli ve gelecege doniik iklim degisikligi
simulasyonlari Greten UrbClim modeli tanitilmistir. Bu modellerin turizm amacgh nasil ve
nerelerde kullanildigi Erzurum kenti 6rneginde analiz edilmistir.

Modellerle elde edilen verilerle, daha yasanabilir kentler, termal konforlu tasarimlar,
sirdirdlebilir turizm plan kararlari ve kentsel donisiimde kullanilabilecek nitelikte dnerilerde
bulunulmustur. Termal agidan konforlu bir kentte yasamak, kent insanlari icinde fiziksel ve
psikolojik yonden de avantajli olacaktir. Bu sebeple, yasanabilir akilli kentlesme icin farkli meslek
disiplinlerinin; kent planlamaci, peyzaj mimari, sanatgi, iklim bilimci, felsefeci, mimar, siyasetci
vb. bir ekip olarak ¢alismasi bir zorunluluk olarak gorilmesi gerektigi vurgulanmistir.

Anahtar sézciikler: iklim Modelleri, Fizyolojik Esdeger Sicaklik, ENVI-met, SVF, UrbClim

ALTERNATIVE CLIMATE MODELS USING IN TOURISM SUSTAINABLE PLAN
DECISIONS: ERZURUM URBAN ANALYSIS

Abstract

Designing healthy, peaceful, safe and thermal comfortable spaces for people are among the
purposes of tourism planners. Today, there are a number of climate assessments, futuristic
simulastions and thermal comfort calculation models for thermal comfort spaces. The use of
healthy data is the gospel truth that can use in all kinds of rural or urban sustainable tourism
plan. There is a great need for climate-focused work which transferred to tourism plan decisions
especially.

For this purpose; it was introduced that Physiologically Equivalent Temperature (PET), Climate
Tourism Information Scheme (CTIS) calculated by RayMan model is used for the determination
of thermal comfort works, Sky View Factor (SVF), showing made sky visibility rate that use fisheye
lens shots, thermal camera records, again hourly meteorological data used ENVI-met model and
UrbClim model which produce climate change simulations for the future. These models was
analyzed in the example of Erzurum city that how and where they used.
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It was founded with datas which obtained by models that more livable cities, thermal comfort
designs, sustainable tourism decisions and suggestions that can be used in urban
transformations. All planner aims to provide physically and psychologically comfortable
environment for people. Therefore, it was emphasized that working as a team from different
professional disciplines such as urban planner, landscape architect, artist, climate scientist,
philosopher, architect, politician etc. should be seen as a necessity for livable intelligent
urbanization.

Key words: Climate Models, PET, CTIS, ENVI-Met, SVF, Urbclim
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Ozet

Son yillarda turizm kavraminin algilanmasinda ve turizm bigimlerinde 6nemli degisimler
olmustur. Alternatif turizm bigimlerinin olusmasi bu degisimin 6nemli gostergelerindendir. Kirsal
turizm, kirsal alanlarda kirsal kalkinmayi destekleyen, kiltiirel etkilesimi saglayan alternatif
turizm bicimlerinden biridir. Tarihsel deger iceren, geleneksel mimariye sahip, 6zglin degerlerini
koruyan yoreler, dogal yasama duyulan ilgi nedeniyle tercih edilmektedir. Tarihin ilk yerlesimleri
olan kirsal yerlesimler insanlarin temel gereksinimlerinin karsilandigi yerlerdir. Ayni zamanda
doga-insan-kiltir etkilesiminin gergeklestigi mekanlardir. Binlerce yillik gegmisin birikimiyle
guniimuze kadar gelen kirsal mimarlk érnekleri dogal ve kilturel gevrenin olusmasini saglamistir.
Kirsal mimarlik genellikle konutlar igin kullanilan, belirli bir yoreye 6zgi, yerel gereksinimlere
gore yerel malzemeyle uygulanan mimarhktir. Kiltirel birikimimizin en 6nemli 6geleri ve insan-
doga etkilesiminin Grlini olan kirsal mimarlik kaltiir, korunmasi gerekli bir kalttr varligi olarak
o6nem tasimaktadir. Gelecek kusaklar icin dogal ¢cevreyi korumanin yani sira tarihsel dokuyu ve
kirsal mimarlik Griinlerini korumak da 6nem tagimaktadir.

Kulturel mirasin bir pargasi olan kirsal mimari bu galismanin ana eksenini olusturmaktadir.
insanlarin bulunduklari cografyanin dogal ve iklimsel 6zelliklerine gére, o yérede bulunan
malzemelerle, dogal yapiya uygun olusturduklari yasam alanlar, kiltirel degerlerin olusmasini
ve mimarinin bicimlenmesini saglamistir. Bu nedenle kirsal mimarlk mirasinin arastirilmasi,
belgelenmesi ve korunmasi gerekli kiltir varligi olarak degerlendirilmesi gerekmektedir. Bu
calismanin amaci Van ilinde kirsal kiltiirel mirasin korunmasini saglayacak stratejiler gelistirmek
ve kirsal turizm araciligiyla kirsal ekonominin gelismesine katki sunmaktir. Bu ¢galismada ilk olarak
kirsal turizmin ne oldugu ve neden onemli oldugu kapsamh literatlir galismasiyla ortaya
koyulduktan sonra Van ilinin sahip oldugu tarihi, kiiltiirel ve dogal degerlerin kirsal alanlarda ne
Olctde bulundugu incelenerek, kirsal turizm potansiyeli ve sahip oldugu kiiltiirel miras 6geleriyle
iliskisi degerlendirilecektir. Son olarak da sahip olunan tarihi mirasin korunmasini ve
sirdardlebilirligini saglamaya yonelik politikalar belirlenecektir.

Anahtar sozciikler: Kiltlrel Miras, Kirsal Mimari, Kirsal Turizm

BENEFITING FROM RURAL AREAS IN VAN CITY FOR RURAL TOURISM AS
CULTURAL HERITAGE

Abstract

Important changes have occurred to the ways of perceiving tourism concept and types of
tourism. Creation of alternative tourism types is an important indicator of this phenomenon.
Providing for cultural interaction, rural tourism happens to be one of the rural tourism types that
support rural development in rural areas. Regions covering historical values, having traditional
architecture and protecting their own unique values are preferred due to interest in natural life.
Rural areas, as the first settlements in history, are locations that people have met their basic
needs. At the same time, interaction between nature-people-culture is maintained. With
accumulation of thousands of years of history, rural architectural examples provide for creation
of natural and cultural environment. Rural architecture is generally used for residents, unique to
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regions, applied with local materials depending on local needs. As one of the most important
factors of our cultural accumulation and a product of interaction between people and nature,
culture of rural architecture has importance as a cultural asset to be protected. In addition to
prevent natural environment for the next generations, it is also important to prevent historical
texture and rural architectural examples.

This study is centered upon rural architecture which is a part of cultural heritage. Living areas
that people build according to local natural and climatic conditions and by using local materials
in accordance with natural structure has enabled creation of cultural values and shaping of
architecture. Therefore, rural architectural heritage should be examined, documented and
evaluated as a cultural asset to be prevented. The purpose of this study is to develop strategies
that support prevention of rural cultural heritage in Van City and to contribute the development
of rural economy through rural tourism. In this study, after presenting what rural tourism is and
why it is important, through a comprehensive literature review; the historical, cultural and
natural values of Van City will be analyzed as which degree they are present in rural areas; hence
the potential of rural tourism and its association with the current cultural heritage elements will
be evaluated. Finally, policies to prevent the current historical heritage and toward its
sustainability will be determined.

Key words: Cultural Heritage, Rural Architecture, Rural Tourism
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Abstract

Given that the social sciences give a prominence to women studies in a wide variety of the
subjects. Although tourism management has received great attention from the studies of
business and marketing, the role of women in the tourism management is relatively an
understudied subject. This study emphasises therefore on the women managers in the hotels
with a feminist perspective, including a comparative case study approach. The aim of this study
is to evaluate the gender-based challenges as well as opportunities facing women in the tourism
sector while managing hotels. The followings are the major research questions of this study:
1-What is the background of women managers?

2-What are the challenges facing the women managers in ladder of their management career?
3-What are the potential opportunities facing the women managers in the hotel management
career steps?

4-What would be the suggestions for the early career managers in the sector?

In order to achieve these goals, a qualitative research will be employed. Thus, unstructured
interview will be held with the potential hotel manages (Sales manager, Housekeeping manager,
HR manager and General Manager) both in izmir and Van cities of Turkey. Given that the women
is rather confined to the roles in middle and lower positions at the hotels, the number of the
interviews will be around twenty (ten from each town). Finally, the study aims to provide a set
of suggestions for the early career managers in the sector.

Key words: Feminist Theory, Tourism Management, Qualitative Research, Izmir, Van
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Ozet

Turizm ekonomik ve gevresel etkileri ile hizmet saglayan kiiresel bir etkinliktir. Genis bir bakis
acisiyla, eglenme ve dinlenme icin gergeklestirilen turizm etkinlikleri genellikle “Kitle Turizmi”
olarak tanimlanir. Son yillarda kitle turizmine alternatif olarak ortaya ¢ikan turizm sekilleri de
“Alternatif Turizm” olarak adlandiriimaktadir. Alternatif turizm bigimi olarak ekoturizm, 1980’li
yillarda ortaya ¢ikmis ve turizm endistrisinin en hizh biylyen alt sektéri haline gelmistir.
Ekoturizm o6zellikle dogal ve kiltiirel alanlara yonelik yapilan bir etkinliktir. Katilimcilara bilgi
veren deneyimler saglarken, yerel halklarin sosyo-ekonomik refahini gelistirir, dogal ve kiiltirel
alanlarin korunmasi icin ekonomik faydalar saglar.

Calismada 6nemli dogal ve kiiltiirel degerlere sahip olan ispir Yedigéller bélgesi ile yakin gevresi
incelenmis, alandaki mevcut ve gelistirilebilir turizm-rekreasyon aktiviteleri belirtilmistir.
Arastirmada konu ile alakali literatlr taramasi ve yerinde gézlem yontemleri kullanilmistir. Elde
edilen veriler 1518inda alan ve yakin gevresinin ekoturizm potansiyelinin degerlendirilmesi, alan
potansiyelinin gelistiriimesi ve turizm yoluyla sirdirilebilir kalkinma saglamasi amaciyla
onerilerde bulunulmustur.

Anahtar sozciikler: Ekoturizm, ispir, Rekreasyon, Sirdiiriilebilirlik

DETERMINATION OF THE ECOTOURISM POTENTIAL OF THE iSPiR YEDIGOLLER
REGION

Abstract

Tourism is a global activity providing services due to its economic and environmental effects.
From a broad perspective, tourism activities performed for fun and rest are defined as Mass
Tourism. Some alternative forms of tourism to mass tourism seen in recent years are called
“Alternative Tourism”. Ecotourism as an alternative tourism appeared in 1980s and became one
of the most developing subsector of tourism industry. Ecotourism is an activity which is
performed in especially natural and cultural areas properly. While it provides experiences giving
the knowledge it also improves the socioeconomic well-being of local community and has
economic benefits to conserve the natural and cultural areas.

The study investigated ispir Yedigdller region and its close proximity sheltering important natural
and cultural values and indicated existent tourism-recreation activities which can be developed
in the area. In the study, related literature was reviewed and in situ observation methods were
conducted. In the light of the results obtained some suggestions were offered for the evaluation
and development of the ecotourism potential in the area through tourism to make possible
sustainable development.

Key words: Ecotourism, Ispir, Recreation, Sustainability
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19. Yuizyilin baslarinda pargalanma siirecine giren Osmanli imparatorlugu’nun kurtarilmasi ve
yasatilmasi sorusunun yanitlarindan biri goriilen Batililasma ve bu kapsamda Bati ile artan iliskiler
kiiltirel, ekonomik ve giindelik hayati degistirmeye zorladi. Osmanli istanbul’unun dikkat cekici
mekanlarindan biri olan Pera da demografik yapisinin ve Bati ile irtibatinin etkisiyle degisimin
yogun olarak yasandigi bir bolge haline geldi ve pek ¢ok sanatsal aktivitenin, eglencenin ev sahibi
oldu. Avrupada oldugu gibi burada pek cok magaza ve diikkan agildi. Bélgede uzun yillar boyunca
olusan bu ortam, yeni yerler kesfetmeyi isteyen zegin turistlerin dikkatini c¢ekti. Zira bitln
ihtisamiyla istanbul ve Pera, turistleri adeta kendisine ¢ekiyordu. Bu durum baglantili olarak otel
kavraminin taninmasina ve han yerine modern otellerin insa edilmesine neden oldu.

1839 tarihli (inli Tanzimat Fermani sonrasinda istanbul ve bilhassa Pera’ya gelen bu turistlerin
agirlanmasi icin burada oteller agilmaya baslandi. 19. yiizyilin sonlarinda insaatina baslanan ve
kisa slirede bitirilerek Tirkiye’nin turizm tarihinde seckin yer edinen otellerden biri Pera Palas
idi. Oldukga liks ve konforlu olan, ¢ok cesitli 6zellikleriyle ilkleri blinyesinde barindirarak
turistlerin ugrak mekani olan Pera Palas pek ¢ok devlet adamini, sanatgiyr ve Osmanli’nin seckin
isimlerini agirladi. Birinci Dlinya Savasi’na kadar altin ¢agini yasayan Pera, Birinci Diinya Savasi’'ni
takip eden yillarda renkli ve kozmopolit havasini yavas yavas kaybetmeye basladi. Cumhuriyet
donemi ile birlikte musteri kitlesi degisse de Pera Palas yine de ¢ok 6nemli simalari ve turistleri
agirlamaya devam etti.

Bu galisma Osmanli/Tlrk modernlesmesi cercevesinde Osmanli’dan Cumhuriyet’e Pera Palas
Otelinin gecirdigi donlisimi acgiklamayr amaglamaktadir. Bu baglamda Pera Palas’in
Osmanli/Tirk sosyo-kiltirel hayatini nasil etkiledigine odaklanilacaktir. Calisma agirlikli olarak
arsiv kaynaklari ve dénemin sireli yayinlari Gizerinden hazirlanacaktir.

Anahtar Sozciikler: Modernlesme, Pera Palas, Turizm Tarihi, Otel

A LEGENDARY HOTEL FROM OTTOMON STATE TO TURKISH REPUBLIC: PERA
PALAS

Abstract

Desire for Westernization and increasing relations with the West in this context, which was seen
as one of the answers to the question of the rescue and survival of the Ottoman Empire, which
entered the process of disintegration in the early 19th century, forced cultural, economic and
everyday life to change. Due to its demographic structure and influence of its contact with the
West, Pera, one of the most remarkable places of Ottoman Istanbul, became a region where
change was being intensively experienced and it became the host of many artistic activities, fun.
Many shops and stores were opened here as they were in Europe. This environment, which was
formed in the region through many years, attracted the attention of the rich tourists who wanted
to discover new places. Because Istanbul and Pera in all their splendor attracted the tourists to
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themselves. In connection with the situation, this led to the recognition of the concept of the
hotel and the construction of modern hotels instead of inns.

After the renowned Imperial Edict of Reorganization (Tanzimat Fermani) in 1839, ho-tels started
to be opened here to accommodate these tourists coming to Istanbul and especially to Pera.
Pera Palas was one of the places that started to be constructed in the late 19th century and was
completed in a short time and has a distinguished place in the tourism history of Tur-key. Pera
Palas, which is quite luxurious and comfortable, became a popular place for tourists by breaking
grounds in many senses with its various qualities, and it welcomed many states-men, artists and
distinguished Ottomans. Pera, which lived its golden age until the First World War, gradually
began to lose its colorful and cosmopolitan air in the years that followed the First World War.
Although its customer group changed with the Republican era, Pera Palas nevertheless
continued to host very important figures and tourists.

The study aims to explain the transformation of the Pera Palas Hotel from Ottoman to Republic
in the frame of Ottoman/Turkish modernization. In this context, Pera Palas will fo-cus on how it
influenced the Ottoman/Turkish socio-cultural life. The study will be prepared archival resources
and periodicals of the period.

Key words: Modernization, Pera Palas, History of Tourism, Hotel
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TANZIMAT SONRASI OSMANLI’DA OTELCILIK TESEBBUSLERI VE OSMANLI
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Ozet

XVII. yuzyillda sanayi inkilabinin sirdirdlebilirligini temin etme adina ¢esitli iktisadi
enstriimanlarin ihdasi ve gilincellenmesi giindeme gelmis ve bu aktialite konaklamaya iliskin
aliskanliklari da yeniden tanimlamistir. Bu tanimlamanin en 6nemli g¢iktilarindan biri “otel” tiri
yeni bir konak kaltlriiniin ve mimarisinin orta c¢ikisi olmustur. Konaklama kilttrine iliskin
gelenegi, mirasgisi ve komsusu oldugu diinyanin verileri Gzerine insa eden Osmanli Devleti, bu
kiltirin akttalizme edilmis halinden ibaret olan “otelciligi” de ayni hassasiyetler lzerinden
okumustur. Bu baglamda 1868 tarihinde istanbul’da oteller insa edilmesi maksadiyla “Osmanli
Oteller Kumpanyasi” adiyla bir sirket kurulmustur.

Boyle bir hassasiyetin dncelemesine sebep olan gelismeler, Tanzimat dénemi fikir ve pratiklerinin
siyasi ictimai ve iktisadi hayatta meydana getirdigi karsiliklardan kaynaklanmistir. Bu karsiliklari
daha sistematik bir sekilde karsilama kaygilarindan neset eden bu kumpanya, seyahat ve
konaklama sisteminde 6nemli degisikliklere sebep olacak bir ortam meydana getirmistir.
istanbul’da ilk modern otel &rneklerine 1840’larda rastlaniimis olsa da bu tiir drneklere sistemli
bir hiiviyet kazandiran gelismeler, Osmanli Oteller Kumpanyasi gibi devlet destekli sirketler
vasitasiyla gergeklesmistir.

Bu calismada XIX. ylzyll Osmanlisinda yasanan cagdaslasma tesebbislerinin konaklama
kiltirinde ne tir degisimlere ortam hazirladigi arastiriilmaktadir. Osmanl Oteller Kumpanyasi
ornegi lzerinden anlamlandirilacak olan bu calismada arsiv kaynaklari basta olmak Uzere
doénemin sireli ve suresiz yayinlari kullanilacaktir.

Anahtar Sozciikler: Osmanli, Tanzimat, Otel, Sirket

HOTEL MANAGEMENT ENTERPRISES IN THE OTTOMANS AFTER TANZIMAT
PERIOD AND OTTOMAN HOTEL COMPANY (KUMPANYA)

Abstract

In order to ensure the sustainability of the industrial revolution in the eighteenth century, the
introduction and updating of various economic instruments has come into force and this
actuality has also redefined the habits of accommodation. One of the most important outputs of
this definition is the "hotel" type of new mansion culture and architecture. The Ottoman Empire
has built on the teachings of the world that it is a cultural heritage and neighboring
accommodation. In the Ottoman Empire, this culture is read through the same sensitivities as
"hotelism" which is actuated state. In this context, a company was established with the name of
"Ottoman Hotel Company (Kumpanyasi)" in order to build a hotel in Istanbul in 1868.

The developments leading to such sensitivity are due to the needs of the Tanzimat era ideas and
practices brought about in political social and economic life. This company, which established to
achieve these needs in a more systematic way, has brought an environment that will cause
significant changes in the travel and accommodation system. Although the first modern hotels
in Istanbul were found in the 1840s, developments that gave a systematic identity to such
examples took place through state sponsored companies such as the Ottoman Hotel Company
(Kumpanyasi).
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This study is being investigated how the modernization attempts in the 19th century Ottoman
Empire prepare the environment for the accommodation culture. This work, which will be
interpreted through the example of Ottoman Hotel Company (Kumpanyasi), will use periodical
and indefinite publications especially archival sources.

Key words: Ottoman, Tanzimat, Hotel, Company
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Ozet

Bolgesel kalkinma ajanslari, merkezi hiikimet ve yerel yonetim ana yapisinin disinda, ¢ogunlukla
yumusak politika araglarini bltiinlesmis bicimde kullanarak yerel iktisadi kalkinmayi destekleyen,
bolgesel temelde yerlesik, kamu tarafindan finanse edilen kurumlar olarak tanimlanmaktadir.
Bolgesel kalkinma ajanslarinin temel amaglarindan biri dengeli bolgesel kalkinmanin
saglanmasidir. Turizmin en 6nemli olumlu ekonomik etkilerinden biri de bolgeler arasi dengeli
kalkinmayi gerceklestirmektir. Dolayisiyla bolgesel kalkinma ajanslarinin faaliyet gosterdikleri
bolgelerde dnem verdikleri konulardan biri de o boélgedeki turizmin dogru ve planl bir sekilde
gelismesidir. Bu nedenle kalkinma ajanslarinin destek ¢agrisina ¢iktiklari alanlarin basinda turizm
gelmektedir. Tirkiye'nin kiltir ve doga turizmi potansiyeli agisindan 6nem arz eden bolgeleri
olan Dogu ve Glineydogu Anadolu boélgelerindeki kalkinma ajanslari turizm sektériine yonelik
onemli destekler sunmaktadirlar. Nitel veri toplama yontemlerinden internete dayali dokiiman
analizi tekniginin kullanildigi bu ¢alismanin amaci, Dogu ve Gilineydogu Anadolu bélgesinde
faaliyet gosteren kalkinma ajanslarinin turizm sektorine sagladiklari desteklerin detayh bir
sekilde incelenmesidir. Toplanan veriler icerik analizi teknigiyle analiz edilecektir. Boylece bu
bolgelerdeki turizmin gelisim seyri ajanslarin verdikleri destekler gergevesinde ortaya konulmus
olacaktir. Calisma ajans yoneticileri ve turizm alaninda destek alma potansiyeli bulunan kurum
ve kuruluslara yonelik 6nerilerle son bulmaktadir.

Anahtar sézciikler: Bolgesel Kalkinma, Kalkinma Ajanslari, Turizm Sektéri, Destekler

SUPPORTS OF REGIONAL DEVELOPMENT AGIENCES TOWARDS TOURISM
Abstract

Regional development agencies are defined as regional-based, publicly funded institutions,
which are apart from the central government and local government in terms of their main
structure, support local economic development, mostly by integrating soft policy instruments.
One of the main objectives of regional development agencies is to achieve a balanced regional
development. One of the most important positive economic impacts of tourism is also the
realization of balanced inter regional development. Therefore, one of the issues that regional
development agencies place in the regions where they operate is a correctly planned tourism
development. So, tourism is one of the important field for development agencies to call for
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support. The Eastern and Southeastern Anatolia regions, which are important regions for
Turkey’s cultural and natural tourism potential, development agencies provide immense
supports for the tourism sector. The purpose of this internet based document analysis paper is
to examine in detail the supports to the tourism sector provided by the development agencies
operating in the Eastern and Southeastern Anatolia regions. The collected data will be analyzed
by content analysis technique. Thus, the development of tourism in these regions will be
presented in the context of the supports provided by the agencies. The study concludes with
suggestions for the agency directors and institutions that have the potential to receive support
in the tourism field.

Key words: Regional Development, Development Agencies, Tourism Sector, Supports
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Abstract

As one of the fastest growing and largest sectors of world, tourism has a great importance for
countries’ economies. It creates job opportunities, positive impacts on trade balance deficits and
also if it well is planned, tourism may help to alleviate the regional inequalities. Besides the
economic impacts tourism is multidimensional sector which has both socio-cultural and
environmental impacts. Moreover, kaleidoscopic structure of tourism may alter the perceptions
of locals and the society towards tourism. Therefore, tourism affects lives of the locals within
every aspects and the local people’s support for tourism is very crucial. People will support
tourism development if they have positive thoughts on tourism and this support will influence
the tourist satisfaction (Gursoy et al., 2002, Diedrich and Garcia-Buades, 2009, Nawijn and Mitas,
2012). But, local people will behave unfriendly and even hostilely to visitors, and tourism
development will be “unsustainable” if negative perceptions arise. Therefore, understanding of
the effects of tourism on individuals and society will ensure that more effective decisions are
taken and implemented at both local and national level.

in this scope, the impacts should be evaluated from local people’s views. In this study, local
people’s attitudes towards tourism development in Konya province (Turkey) have been
examined. In the study quantitative research methods were used and a questionnaire form was
used to collect data. The data obtained from 269 questionnaires were analysed by SPSS program.
The results of the study show that people primarily consider economic effects but they do not
ignore its socio-cultural and environmental impacts. In addition, the expectations and
satisfaction of local people regarding the tourism sector have been analysed.

Key words: Tourism, Impacts Of Tourism, Local People, Tourism Perception, Attitude
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Ozet

Yilin ¢ok kisa bir dénemine sikismis klasik “deniz-kum-giines “ turizmine alternatif turizm
faaliyetleri son yillarda oldukca ilgi gdrmektedir. insanlarin alternatif turizm arayislarina cevap
verecek en keyifli turizm faaliyetlerinden olan “Gastronomi Turizmi” glinimuzde oldukga ragbet
goéren ve diinyada yayginlasan alternatif turizm faaliyetlerinden biri olmustur. Ozellikle kirsal
bolgelerde veya denize uzak bdlgelerin de turizm pastasindan pay almalarini saglayacak bir
turizm faaliyeti olan Gastronomi Turizmi, turizm faaliyetlerinin yilin dért mevsimine yayilmasina
oldukga biyik katkilar saglamaktadir.

Calismamizin ilk béliminde Gastronomi, Gastronomi Turizmi ve elektronik tanitim kavramlari
aciklanmustir. ikinci bélimde; yapmis oldugumuz arastirmadan elde ettigimiz bulgulara gore;
Kuzey Kibris’a 6zgli ve tamami geleneksel olarak Uretilen yiyecek ve icecekler, bunlarin regeteleri
ve bu lezzetlerin Kuzey Kibris’ta en iyi yapildigi sehir ve kdylere ait bilgiler yer almaktadir. Ugilincii
bolimde; Kuzey Kibris” ait cok 6zel yiyecek ve igecekleri Gastronomi Turizmi kapsaminda diinyaya
tanitacak “Kuzey Kibris E-Gastronomi Haritasi” adli web site projesi yer almaktadir. Son
béliminde ise sonug ve Oneriler yer almaktadir.

Anahtar Sozciikler: Kibris, Gastronomi, Gastronomi Turizm, Elektronik Tanitim

GASTRONOMY TOURISM AND NORTHERN CYPRUS E-GASTRONOMY MAP
PROJECT

Abstract

The alternative tourism activities to the classic "sea-sand-sun" tourism stuck to a very short
period of the year are attracting much attention in recent years. "Gastronomy Tourism", one of
the most enjoyable tourism activities that people will answer to alternative tourism quests, has
become one of the most popular and popular alternative tourism activities in the world.
Gastronomy Tourism, which is a tourism activity, provides great contributions to the spread of
tourism activities into the four seasons of the year, if a company is operating, especially in rural
areas or seaside regions.

In the first part of our study, the concepts of Gastronomy, Gastronomy Tourism and electronic
promotion are explained. In the second chapter; According to the findings we have made without
conducting research; Food and beverages that are unique to northern Cyprus and all of which
are traditionally produced, their prescriptions and information about the best cities and villages
in Northern Cyprus. In the third chapter; there is a web site project "North Cyprus E-Gastronomy
Map" which will introduce the special foods and drinks of North Cyprus to the world within the
scope of Gastronomy Tourism. In the last part, conclusions and suggestions are given.

Key words: Cyprus, Gastronomy, Gastronomy Tourism, Electronic Promotion
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Ozet

Yoresel yemek kiiltiiri bir Gilkenin veya destinasyonun en dnemli kiltirel degerlerinden biridir.
Nitekim son yillarda yoresel yemek kiltiiri turistlerin bir lkeyi ziyaret etmelerinde de 6nemli rol
oynamaktadir. Tirkiye’nin iginde bulundugu cografi konum ve tarihsel siire¢ boyunca diger
kalturlerle yasanan etkilesim nedeniyle Glkenin her bolgesinde farkli yemek kdiltirlerini gormek
mimkiindiir. Bu anlamda Tiirkiye oldukca zengin yemek kiiltiiriine sahip bir tlkedir. Ozellikle de
Tlrkiye'ye gelen yabanci turistlerin ziyaret nedenleri arasinda en onemlilerinden biri de Tark
mutfagina 6zgi yoresel yemekleri tatmak yer almaktadir. Yéresel yemek kiltUriine ilginin artmasi
ile birlikte 6nde gelen turizm destinasyonlari turizm gelirlerini arttirmak ve turizmi on iki aya
yayabilmek amaciyla bolgede turizmi cesitlendirmede yoéresel yemek kultirini 6n plana
cikarmaktadirlar.  Bu baglamda yoresel yemek kiltirinin destinasyonda bulunan otel
isletmeleri ve restoranlarin menilerinde yer almasi o bolgeye gelen turistlerin deneyimlerini
zenginlestirmekte ve turistlere bolgenin yemeklerini tatma imkani saglamaktadir.

Adiyaman her ne kadar dogal ve kiltirel cekicilikler agisindan zengin bir destinasyon olsa da
bolgede turizm mevsimi kisa slirmekte ve bolgeye gelen turistler en fazla bir gece
konaklamaktadirlar. Bu bakimdan Adiyaman’da bulunan otel isletmelerinin mutfaklarinda
yoresel yemeklerin kullanilmasi bélgenin yoresel yemek kiltirinin tanitilmasina ve bdlge
turizmini gesitlendirilmesine olanak saglayacagi disliniilmektedir. Bu baglamda Adiyaman ilinde
bulunan otel isletmelerinin menilerinde yoresel yemek kiltirinin kullaniimasi ve yéneticilerin
yoresel yemek kiiltlriine yonelik goruslerini belirlenmesi calismanin konusu olusturmaktadir. Bu
amaca ulasmak icin literatlir incelemesi yapilmis ev elde dilen bilgiler dogrultusunda alan
arastirilimasi yapilmistir. Verileri toplamak amaciyla nitel arastirma yodntemlerinden vyari
yapilandiriimis gériisme teknigi kullanilmistir. Bu kapsamda 15 otel yoneticisi ile gériisme
yapilmistir. Elde edilen veriler analiz edildikten sonra menilerde yoresel yemek kaltlriinin
kullanilip kullaniimadigi veya hangi yemeklerin kullanildigi tespit edilmis olacaktir. Ayrica yoresel
yemek kiltirinin mendilerde kullanilmasinin bélge turizmine olan faydalari belirlenmis
olacaktir.

Anahtar Sozciikler: Turizm, Yemek Kultlr(, Adiyaman

103


mailto:songulduz@yyu.edu.tr

International West Asia Congress Of Tourism Research IWACT'17

KEEPING LOCAL FOOD CULTURE ALIVE IN HOTEL MENUS: THE CASE OF
ADIYAMAN PROVINCE IN TURKEY

Abstract

As a result of the increasing interest in local food culture with the rapid development of
gastronomic tourism in recent years, destinations that want to get more share from tourism pie
have begun to foreground the local food culture. The efforts to protect and display the local
foods that started with the slow food movement and spread all over the world has been accepted
in many countries. Due to Turkey's geographical position, many cultures interacted with each
other during the historical process, so there is a rich food culture in its each region. Local food
culture is one of the most important cultural values of a country or destination. Indeed, in recent
years, local food culture has played an important role in the preferences of tourists for visiting a
country. Especially one of the most important reasons leading the tourist to visit Turkey is to
taste local dishes in Turkish cuisine. In this context, the representation of local food cultures in
hotel and restaurant menus located in the tourism destinations enriches the experience of
tourists who visit that regions and provides the opportunity to serve regional dishes to tourists.
Although Adiyaman is a rich destination in terms of natural and cultural attractions, the tourism
season lasts short in this region. In addition, the average number of nights spent in the region
remains very low compared to rival destinations. In this respect, it is thought that if the hotels in
Adiyaman are able to use local dishes in their cousins, they will contribute in promotion of the
region’s local food culture and diversification of the regional tourism facilities. In this context,
this study examines the use of local food culture in the menus of the hotels in Adiyaman province
and receives the opinions of hotel managers about the local food culture. In order to achieve this
aim, a literature review was conducted and field research was carried out in accordance with the
information obtained. Semi-structured interview technique was used as a qualitative research
method in order to collect data. In this context, 15 hotel managers were interviewed. After the
analysis of the obtained data, this study will determine which dishes are included in the regional
hotels’ menus and which factors prevents these un-used dishes to be included in those menus.
It will also determine what the benefits of using local food culture in the hotel menus are for the
regional tourism.

Key words: Tourism, Local Food, Adiyaman
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Bu calismada, Van Bolgesi'nde bulunan Bendimahi Cayinin gole dokilen noktasindaki su ve
toprak numunelerinin, 6zellikle agir metalce kirliliginin tespit edilmesi amaglanmistir. Bu amag
dogrultusunda dort kritik noktadan belirli periyotlarla numuneler alinmis ve numuneler igin
cesitli parametreler tayin edilmistir. Deneysel ¢alismalar Mart 2014 — Subat 2015 dénemlerini
kapsamaktadir. Arastirma i¢in numuneler Van Goli’ne ulasan Bendimahi Cayi’'nin géle dékaldiigi
yerlerden, agir metal igeriklerinin tayini igin segilen merkezlerden, su ve toprak o6rnekleri
toplandi. Su numuneleri 12 ay boyunca toprak numuneleri ise mevsimsel olarak alinmistir. Bu
siire boyunca alinan numune 6rnekleri gesitli kimyasal islemlerden gecirildikten sonra ICP-OES
(induiktif Eslesmis Plazma-Optik Emisyon Spektrometresi) cihazinda agir metal analizi yapilmis ve
zaman icindeki degisim gozlenmistir. Yapilan dlgimler sonucunda su ve toprak numunelerinde
agir metal kirliligi tespit edilmis olup bir an 6nce kirletici kaynaklara gerekli dnlemlerin alinmasi
gerektigi sonucuna varilmistir. Gerek su gerekse toprak analizleri gdstermistir ki, Van yoresindeki
Bendimabhi ¢ayin ve bazi ¢aylardaki toprak numuneleri kirlilik boyutuna heniiz gelmemis olsa da
bu sekilde devam etmesi durumunda gelebilecegi anlasiimaktadir. Van Goli cevresindeki
kentlerde Uretilen atiklar, bliylik oranda aritmaya tabi tutulmadan direkt g6l ve derelere desarj
edilmeye baslanmistir. Bu durum, havzada ciddi bir ¢cevre sorununa neden olmaktadir. En fazla
su kirliliginin goraldigu yerler Tatvan, Van, Adilcevaz, Ercis ve Gevas kiyilaridir. Tam bu kirlilik
gelecekte Van goluni etkileyecek ve bunun sonucunda turizm olumsuz yonde etkilenecektir. Van
ilinin bir simgesi olan Van goli gevre kirliligi ile anilirsa bunun faturasi gelecekte agir olabilir.
Turizmi canli tutabilmek icin ¢evreye 6nem vermek zorundayiz. Havasi, Topragi ve Suyu kirlenen
bir yerin turistleri cekmesi beklenemez. Cevre ve insan iliskisini vurgulayarak agir metal kirliligini
artirma egilimini gosterecek Endistriyel ve Evsel kirliliklerden aritma tesislerine dnem verilmesi
gerekliligini ortaya ¢ikarir. Bu durumda, insan ve ¢evre saghgi acisindan tehlike arz etmedigi fakat
gelecekte tehlike arz edecegi géz 6niline alinarak gesitli 6nerilerde bulunulmustur. Yaptigimiz bu
calismanin rutin olarak yapilmasi onerilir. Dahasi Van Golii'ne dokiilen caylarda yasayan su
canhlarinda da agir metal birikim diizeyleri bu verilere paralel olarak yiiriitilmelidir. Van Goélinin
suyu sodali oldugundan saglik turizmi igin dnem arz edebilir. Bu durum arastirilarak Van Gola
saglk turizmine kazandiriimalidir.

Anahtar Sozciikler: Saglik, insan ve Cevre, Kirlilik, Agir Metal Toksikolojisi, Saglik Turizmi
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THE INVESTIGATION OF THE CHANGES OF HEAVY METAL AMOUNTS IN
WATER AND SLUDGE EXAMPLES AT THE AREAS WHERE BENDIMAHI RIVER
FLOWS INTO THE VAN LAKE IN DIFFERENT CLIMATIC CONDITIONS AND
EFFCTS ON TOURISM

Abstract

In this study, it is aimed to determine the water and soil samples, especially the pollution in terms
of heavy metal, at the point where the Bendimahi Stream located in the Van region flows into
the lake. For this purpose, samples were taken at specific periods from four critical points and
various parameters were determined for the samples. Experimental studies cover the periods
from March 2014 to February 2015. For the research water and soil samples were collected from
the places where the Bendimahi Stream reaches Van Lake, and from centres which are selected
for the determination of heavy metal contents. Water samples were taken for 12 months, but
soil samples were taken seasonally. During this time the samples that were taken were subjected
to various chemical treatments and then heavy metal analysis was performed on the ICP-OES
(Inductively Coupled Plasma-Optical Emission Spectrometer) and the change over time was
observed. As a result of the measurements, heavy metal pollution was detected in water and soil
samples and it was concluded that necessary precautions should be taken for pollutant sources
as soon as possible. Both water and soil analyses have shown that the soil samples in Bendimahi
Stream and in some streams in Van region have not come to the point of pollution but that does
not necessarily mean that it will not in the future. Wastes produced in cities around Lake Van, to
be largely interested in the Lake and stream directly from your club is the discharge starts. In this
case, it causes serious environmental problems in the basin. The water pollution is most seen on
the coasts of Tatvan, Van, Ercis, Adilcevaz and Gevas. All these will affect the future Van Lake
pollution and, consequently, tourism will be affected in a negative way. Is a symbol of the Lake
Van Van province, environmental pollution is the moment with that Bill would be in the future.
We have to give importance to the environment to keep tourism alive. Air, soil and Water
contaminated a place cannot be expected to attract tourists.

Emphasizing environmental and human relations, it is necessary to attach importance to
industrial and domestic pollution treatment plants which tend to increase heavy metal pollution.
On this point, various proposals have been made taking into account the fact that there is no
danger in terms of human and environmental health for now but it might present a danger in
the future. It is recommended that the experiment we have conducted be done routinely.
Furthermore, the levels of heavy metal accumulation in water creatures living in streams flowing
into Van Lake should be specified in parallel with this data. Van Lake water is of paramount
importance to medical tourism with soda. This research should be given to the health tourism
Lake Van.

Key words: Health, Human and Environment, Pollution, Heavy Metal Toxicology, Health Tourism
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ERZURUM iLi UNITO BOLGESiI EKOTURIZM FAALIYETLERININ iLCELERE GORE
DAGILIMININ DEGERLENDIRILMESi
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Atatiirk Universitesi
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Dog. Dr. Siileyman TOY
Atatiirk Universitesi
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Ozet

Ekoturizm, turistik tesislerin dogal kaynaklara ve cevreye zarar vermeden, insanlarin doga ile
dogrudan iliski kurmasina ve kullanmasina olanak vererek, yérenin, bolgenin ve tlkenin sosyo-
ekonomik gelisimine katkida bulunacak sekilde gereken kalkinma diizeyine ulasmasini saglayan
bir turizm tirid olarak tanimlanabilir. Ekoturizm, bu amag ¢ercevesinde gerceklestiginde, cevre
bilinci olugmasi, dogayi koruyarak ve gelistirerek kullanan bir toplum yapisina sahip olma
dislncesinin yerlesmesi, yerel yonetim ve halkla isbirligi icinde gelisen sorumlu bir turizm olarak
6zendirilmesi ve turizmin negatif etkisinin en alt dlizeye indirilmesi amaciyla sosyo-kdltiirel ve
dogal gevreye yonelik strduarilebilir turizm anlayisi icerisinde gelismesi yoniinde 6nemli bir role
sahip olacaktir.

Calisma Erzurum iline baglh UNITO Bélgesi olarak isimlendirilen (Uzundere, Narman, ispir,
Tortum, Oltu ve Olur ilgelerinin) alanin ekoturizm potansiyelini degerlendirmek amaciyla
yapilmistir. Bahsi gegen bolge ve yakin gevresi el degmemis dogal glzellikleri ve kilturel yapisi
ile ekoturizm igin Gnemli bir potansiyel sergilemektedir. Bu amagla yapilan literatiir arastirmalari
sonucu, hangi ilcede, hangi aylarda, ne tir ekoturizm faaliyetinin olabilecegi belirlenmeye
cahsilmistir. Calisma sonucunda, alanin mevcut potansiyeli degerlendirilmis, mevcut kaynaklarin,
dogal ve kiiltiirel cevreye zarar vermeyecek ve ekonomik faydalar Uretebilecek bir ekoturizm
planlamasi ile turizm sektoriine kazandirilmasi amaciyla atilmasi gereken adimlar konusunda
onerilerde bulunulmustur.

Anahtar sozciikler: Eko-turizm, UNITO Bdlgesi, Erzurum

EVALUATION OF THE DISTRIBUTION OF ECOTOURISM ACTIVITIES IN UNITO
REGION IN ERZURUM

Abstract

Ecotourism can be defined to be a tourism type contributing to local, regional and national
socioeconomic development by enabling humans to connect directly with nature without
harming natural resources and environment. When ecotourism activities are performed within
the scope of these aims, it may have a vital role in the constitution of environmental awareness,
adoption of a thought of having a social structure to use nature by conserving and improving it.
Ecotourism should be given priority by local administrations and developed in cooperation with
people as a responsibly developing tourism type, which minimises the negative impacts of
tourism in the understanding of sustainable tourism from both socio cultural and natural
environment.

Present study is related to a region so-called in the study UNITO, the acronym of capital letter of
the districts of Uzundere, Narman, Ispir, Tortum, Oltu and Olur in Erzurum. In the study,
ecotourism potential of the mentioned region was evaluated by considering its unique and
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untouched natural beauties and cultural structure for ecotourism as potentials. In this respect,
literature review was conducted and ecotourism activities were suggested for each district with
the suitable time-periods to perform them. As the result of the study, present potential of the
region was assessed and some suggestive steps were proposed to produce economic benefits
without harming present resources, natural and cultural environment in a planning approach to
contribute to tourism sector.

Key words. Eco-tourism, UNITO Region, Erzurum
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VAN’DA KAHVALTI KULTURU VE KAHVALTI SALONLARI

Yrd. Dog. Dr. Meryem NAKIiBOGLU
Yiziincii Yil Universitesi
meryemnakiboglu@yyu.edu.tr

Ozet

Verimli bir giin gecirmenin temel taglarindan birini sabah kahvaltisi olusturur. Kahvalti, giine
istekli baslamayi ve daha verimli stirdiirmeyi saglar. Sabah kahvaltisi hem uzun siiren aghk
sonrasinda alinan ilk 6gin olmasi bakimindan hem de tim gilini etkilemesi sebebiyle altin
degerinde ana 6glindiir. Uzmanlara gore aksam yemegi ile kahvalti arasinda yaklasik on iki saatlik
bir zaman dilimi vardir. Gline zinde baslamak ve gilin igerisinde yapilacak tiim faaliyetlerde;
anlama, algilama, hatirlama ve verimli bir sekilde galismak igin kahvaltinin 6nemi gok buyuktur.
Van kahvaltisi da gerekli olan tim besleyici ve enerji igerikli kahvalti gesitliligiyle yurt icinde
yayginlasmis ve kendine 6zgi yoresel zenginlikleri de i¢inde barindirmaktadir. Van ve gevre
yerlesimlerindeki stirekli demografik degisimler sehrin mutfak kaltirind, 6zellikle farkli etnik
gruplara mensup ve farkl kahvalti kiltiriine sahip insanlarin sehre katiimiyla zenginlesmistir.
Van ili, tarihi, dogasi, zengin kultlrel yapisi ve mutfak kiltiiriyle 6zel bir konuma sahiptir.
Gunumuzde Van kahvaltisi tlke ¢capinda duyulmus, yurtdisinda da tanitimlar yapmak igin gesitli
faaliyetler yuritilmekte ve markalasma ¢abalari da devam etmektedir. Bu amagla 1 Haziran 2016
tarihinde Van’da 51. 793 kisinin katihmiyla Van Kahvaltisi Guiness rekorlar kitabina girmis ve Van
kahvaltisinin diinya ¢apinda ne kadar 6nemli oldugu boylece tasdik edilmistir. Kahvalti kiiltiirt
Van’in turizm gelisiminde 6nemli bir yere sahiptir. Van esnafi icin gelir, halk icin de istihdam
kaynagidir. Bu bildiride geleneksel Van kahvaltisinin tarihi ve 6nemi anlatilarak 6rnekler
sunulacaktir. Bildiri niteliksel ydontemle incelenecektir. Bunun i¢in kahvalti salonlari sahipleri ile
birebir gorusllip elde edilen bilgi ve gorisler derlenecektir.

Anahtar Sozciikler: Van Kahvaltisi, Kahvalti Urtinleri, Turizm, Kahvalti Salonlari

BREAKFAST CULTURE IN VAN AND BREAKFAST SALOONS
Abstract

Van, one of the most important place of settlement in Eastern Anatolia Region of Turkey because
of its historical backgrounds and cultural wealth, owing to having people of different nations and
rich culture of gastronomy, has importance in terms of breakfast traditions. In facts as a main
meal after hunger of 12 hours, breakfast is very important for peoples’ lives. In the example of
Van breakfast, all nutrition facts takes places in the tradition that became a global trade mark in
near future. In fact Van breakfast is quite popular in the country. The biggest breakfast activity
of the world organized in the city. Culture of breakfast has important place in the rapid
development of touristic activities that means gain not only for the sellers but also all settlers.
Key words: Van Breakfest, Breakfest Product, Tourism, Breafast Saloon.
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HANDLING THE WOOLEN SOCKS OF HAKKARI AS A CULTURAL TOURISM
ASSET

Asst. Prof. Dr. Hasan BUGRUL
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Yuzuncu Yil University
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Abstract

The sheep, breeding on the plateaus of Hakkari where great deal of plants grow, constitute a
significant source of livelihood for the people. While yogurt, cheese and butter is obtained from
milk, besides bed materials such as pillows, quilts and mattresses, various knitting and weaving
works are made from their wool. In addition to weaving works such as carpets and rugs, a great
importance is given to the work of knitting woollen socks.

Woollen socks made by Hakkari knitter women are far beyond simple winter necessities. Besides
having high quality materials, Hakkari woollen socks dazzle with their motifs and patterns. The
motifs and patterns used on the woollen socks, not only reflect the imagination, emotions and
thoughts of the knitters, but also the long-standing culture, beliefs and traditions of the
community in which they live. With these features, each of them is a cultural and artistic value.
We can see that there is a great potential of woollen sock knitters in Hakkari which has been
ignored by local authority. If this potential is put in action, there will be a great production of the
woollen socks that may contribute to the economy of the locals and promotion of the province
culture in tourism context. In this paper; we aim to attract attention to this potential and how it
can be made into a way of livelihood. Regarding this, after mentioning the woollen socks of
Hakkari in terms of their materials, ornament, types, the meaning of each motif carry and so on,
we will examine the term touristic assets in general. Finally, we will try to make an evaluation on
how the woollen socks of Hakkari can be handled as touristic assets. We hope that this study will
make a contribution on how a cultural asset can be valued in tourism sector.

Key words: Hakkari, Woollen Socks, Cultural Asset, Tourism
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SOGUKSU MiLLi PARKININ EKOTURiIZM POYANSIYELi VE SURDURULEBILIRLiGi

Dog. Dr. Abdurrahman DING
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Ozet

Dogayi kendi emelleri sebebiyle katleden insanoglu, son yillarda geg olsa da dogayi koruyabilmek
icin onlemler almaya baslamistir. Kiiresel isinma, iklim degisikligi, ekolojik dengenin bozulmasi ve
cevre kirliligi olarak ortaya ¢ikan bu bozulmanin toplumlar tarafindan farkina varilmasi
sonucunda dogal kaynaklarin siirdirilebilir kullanilmasi gerekliligi ortaya ¢ikmistir.
Surdurulebilirlik kavrami son dénemin en popiler kavramlarindan biri olsa da hala net olarak
anlasilabilmis ve uygulanabilmis degildir. Ancak dogayl korumak amaciyla yapilan en 6nemli
¢alismalardan birisi doga koruma ve milli park alanlari olusturulmus olmasidir. 2017 yili verilerine
gore Tirkiye’de 44 adet milli park bulunmakta olup bunlardan birisi de Ankara ili Kizilicahamam
ilcesi sinirlart icerisinde bulunan Soguksu milli parkidir. Karadeniz bélgesinden, i¢c Anadolu
bolgesine gecis kusaginda yer alan Soguksu mili parki; ormanlarin hakim oldugu, belli hayvan
turlerine evsahipligi yapmaktadir. Ayrica Ankaralilar icin Ozellikle haftasonlari ¢cok 6nemli bir
regreasyon alanidir.

Bu calismanin amaci bu denli énemli olan Kizilcahamam Soguksu Milli parkinin ekoturizm
potansiyelini irdelemek ve bu potansiyeli strdirilebilirlik kavrami gercevesi de incelemektir.
Milli park alaninda trekkingten termal turizme, doga fotografciligindan ornitolojiye kadar pek ¢ok
ekoturizm faaliyetinin yapildigi bilinmektedir. Bu ¢calismada milli park sahasinin gelecek nesillere
birakilmasi amaciyla yapilmasi gerekenler tizerinde durularak ¢6ziim onerileri sunulacaktir.
Anahtar sézciikler: Kizilcahamam, Soguksu, Milli Park, Ekoturizm, Strdirilebilirlik

ECOTOURISM POINTS AND SUSTAINABILITY OF THE SOGUKSU NATIONAL
PARK

Abstract

The human being who has massacred nature due to his own emotions has begun to take
precautions in order to protect nature even in the last years. As a result of global warming,
climate change, deterioration of ecological balance and environmental pollution, it is necessary
for sustainable use of natural resources as a result of society being aware of this degradation.
Although the concept of sustainability is one of the most popular concepts of the last period, it
is still not clearly understood and practicable. However, one of the most important works carried
out in order to protect the nature is that nature conservation and national park areas have been
established. According to the data of 2017, there are 44 national parks in Turkey, one of which
is the Soguksu national park located in the borders of Ankara's Kizilcahamam district. The
Soguksu Mile Park, located on the transition zone from the Black Sea region to the Central
Anatolia region; Are dominated by forests, and are host to certain species of animals. It is also a
very important regeneration area especially for the weekends.

The purpose of this study is to examine the ecotourism potential of Kizilcahamam Soguksu
National Park and to examine the framework of this potential sustainability concept. It is known
that there are many ecotourism activities in the national park area from trekking to thermal
tourism, nature photography to ornithology. In this study, solution proposals will be presented
focusing on what needs to be done in order to leave the national park area to future generations.
Key words: Kizilcahamam, Soguksu, National Park, Ecotourism, Sustainability
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AMASYA MUZELERiINiIN KULTUREL MiRAS YONUNDEN DEGERLENDIRILMESi
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Ozet

Muzeler tarihi kaltlrt yansitmalarinin yani sira bu unsurlari aktarma ve koruma gorevini de
tstlenirler. Gegmisten giinimiize kadar aktarilan varlklar toplumsal bilincin olusmasina katki
saglar. Kultlrel ya da tarihsel olarak dnemli olan unsurlarin sergilenmesi toplumsal bilinci diri
tutmaya ayni zamanda ge¢misimizi daha iyi tanimayi da miimkiin kilar. Gegmisi gorerek gelecegin
sekillendirilmesine olanak tanir. Glnimizde 187’si Bakanhga bagh 183’G ise Bakanlik
denetimindeki 6zel mizeler olmak lizere 370 miize vardir. Amasya ilinde ise Ferhat ile Sirin
Asiklar Mizesi, Amasya Arkeoloji Miizesi, Sabuncuoglu Tip ve Cerrahi Tarih Mizesi, Minyatir
Amasya Mizesi, Sehzadeler Mizesi, Saraydiizi Kisla Binasi Milli Miicadele Miizesi olmak lizere 6
miize vardir. Bu ¢alismanin amaci Amasya’daki miizecilik faaliyetlerinin mevcut durumlarini
ortaya koymaktir. Bu dogrultuda gérisme teknigi kullanilarak Amasya’daki miize muddrleri ile
yliz yuze gorisilerek bulgular elde edilmistir. Sergilenen eserler, eserlerin kiltirel miras
acisindan 6nemi, miizeler hakkinda bilgiler, pazarlama faaliyetlerine nasil yén verildigi ve
miizecilik sorunlari gibi sorular yonlendirilmistir. Calismada 6rneklem yontemi olarak tam sayim
ornekleme yapilmistir. Calisma Amasya ilinin tarih ve kiltlrel agidan zengin olmasina ragmen
miizecilik faaliyetleri ile ilgili arastirmanin ilk kez yapilmasi sebebiyle 6nem tasimaktadir.
Anahtar Sozciikler: Amasya Muzeleri, Mizecilik, Miizecilik ve Pazarlama

ASSESSMENT OF MUSEUMS IN AMASYA IN TERMS OF CULTURAL HERITAGE
Abstract

In addition to reflecting historical culture, the museums are also responsible for transferring and
protecting these elements. The assets transferred from the past to the present contribute to the
formation of social awareness. The exhibition of the culturally or historically important objects
keeps social awareness active and also enables us to better understand our past. It allows to
shape the future by depicting the past. There are 370 museums today, 187 of which belong to
Ministry and 83 of which are private museums under the control of the Ministry. There are 6
museums in Amasya namely, Ferhat and Sirin Lovers Museum (Ferhat ile Sirin Asiklar Mizesi),
Amasya Archeology Museum (Amasya Arkeoloji Mizesi), Sabuncuoglu Medical and Surgical
History Museum (Sabuncuoglu Tip ve Cerrahi Tarih Mizesi), Miniature Amasya Museum
(Minyatiir Amasya Miizesi), Princes Museum (Sehzadeler Miizesi), Saraydiizii Barracks Building
National Struggle Museum (Saraydizi Kisla Binasi Milli Miicadele Miizesi). The purpose of this
study is to reveal the current state of museology activities in Amasya. In line with this purpose,
findings have been obtained by making in-person interviews with museum managers in Amasya
using interview technique. The questions on exhibited objects, the importance of the objects for
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the cultural heritage, information about the museums, the direction of the marketing activities
and the problems of the museology have been asked. Complete counting has been used as the
sampling method in the study. Despite the fact that Amasya is rich in history and culture, the
study is the first research on museology activities therefore, it is important.

Key words: Amasya Museums, Museology, Museology and Marketing
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ETiK LIDERLIK ANLAYISININ DUYGUSAL EMEK VE ISKOLIKLIK ILE iLISKiSi: KARS
OTELLERINDE BiR ARASTIRMA
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Ozet

Yarinin bugiinden daha iyi olmasi zorunlulugu icerisinde hareket eden isletmeler, dogruluga,
diristlige, kendini gelistirmeye ve calisanlariyla olumlu iliskiler gelistirmeyi ifade eden ve
ginimiz liderlik teorilerinde yerini alan etik liderlik anlayisiyla daha glgli olma cabasi
icerisindedirler. Duygusal bir varlik olan insan, is yerinde hem duygularini hem de davranislarini
orglit amaglarina hizmet edecek sekilde dizenlemesi gerekmektedir. Duygusal emeklerini
isletmenin amaglari icin duizenleyen galisanlar, islerinde kendilerinden beklenen performanstan
daha fazlasini yapmanin gayreti igerisinde olmaktadirlar. Bunun yaninda galisanlarin is yerinde
daha fazla ¢alismasini ifade eden ve bazen olumlu bir durum bazen de olumsuz bir durum olarak
ifade edilen iskoliklik ginimiizde 6nem arz etmektedir.

Hem calisanlarin duygusal emek gostermelerinde hem de iskoliklik durumlarinda etik liderligin
etkili oldugu dustinilmektedir. Bu dlstince dogrultusunda tasarlanan bu calisma Kars'ta
faaliyette bulunan otellerde gergeklestirilecektir. Arastirma bu yonuyle iki konu agisindan 6nem
arz etmektedir. Birincisi Kars'ta boyle bir calisma yapilmamis olmasi dolayisiyla 6nem arz
etmektedir. ikinci yonii ise arastirma yapilan isletmelerin Kars’ta faaliyetini siirdiiren énemli
orgitler arasinda yer almasidir. Arastirmada veri toplama yontemi olarak anket yontemi
uygulanacaktir. Literatiirde Yilmaz tarafindan uyarlanan ve 44 sorudan olusan etik liderlik lgegi,
Diefendorff ve arkadaslari tarafindan gelistirilen duygusal emek olcegi ve Spence ve Robbins
tarafindan gelistirilen iskoliklik &lcekleri kullanilacaktir. Arastirmanin tasarimina goére uygun
analiz yontemleriyle sonuglar elde edilecek ve konu ile ilgili bulgularin yorumlarina, dnerileri yer
verilecektir.

Anahtar sézciikler: etik liderlik, duygusal emek, iskoliklik

THE RELATIONSHIP OF ETHICAL LEADERSHIP WITH EMOTIONAL LABOR AND
WORKAHOLISM: A RESEARCH IN KARS HOTELS

Abstract

Enterprises who are in need of being better tomorrow than today are striving to be stronger with
an understanding of ethical leadership that takes place in today's leadership theories in the
direction of truth, honesty, self-improvement and positive relationships with their employees. It
is necessary for a person who is an emotional organism to organize both his feelings and
behaviors in the workplace to serve the purposes of the organization. Employees who organize
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their emotional labor for the purposes of the employer are striving to do more of the
performance they expect from their work. In addition to this, it is important now that
workhacolism, which describes the situation in which employees work more in the workplace, is
sometimes expressed as a positive situation and sometimes as a negative situation.

Ethical leadership is thought to be influential both in emotional labor and in work situations. This
study, designed in line with this idea, will be carried out in an operation in the hotels in Kars. This
aspect of research is important in terms of two issues. First of all, since such a study has not been
done in Kars, it is important. Secondly, the surveying companys are one of the important
organizations in Kars.

Survey method will be applied as data collection method in the survey. Ethical leadership scale
composed of 44 questions, adapted by Yilmaz in the literature, emotional labor scale developed
by Diefendorff et al., And workaholism scales developed by Spence and Robbins will be used.
According to the design of the researcher, the results will be obtained with appropriate analysis
methods and the interpretation of the findings will be given a recommendation.

Keywords: ethical leadership, emotional labor, workaholism
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VAN TURIZMINIiN A’WOT ANALIzi
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Ozet

Turizmde, glicll ve zayif yonlerin agikca bilinmesi ve analiz edilmesi, hedeflere uygun stratejilerin
secilmesine yardimci olacaktir. Turizm talebi esnek oldugu igin stratejik planlama turizmde
onemli bir konudur. Bir ilin glgli oldugu yanlarinin vurgulanmasi, zayif oldugu yanlarinin
giderilmeye ¢alisilmasi, kendisine karsi olan tehditlerin farkina varilmasi ve sahip oldugu firsatlar
da iyi degerlendirmesi gereklidir. Bu unsurlarin analizinde swot analizi, yaygin olarak uygulanan
bir aragtir. Fakat analitik olarak faktérlerin 6nemini belirleyemez veya SWOT faktorleri ile karar
alternatifleri arasindaki uyumu degerlendiremez. Bu eksikligi giderebilmek amaciyla A’wot
analizi kullanilabilir. A’wot, Swot analizi ve AHP birlikte kullanilarak olusturulmus hibrit metottur.
Analitik hiyerarsi streci (AHP), cok kriterli karar problemlerinde karar vermek amaciyla kullanilan
bir yéntemdir. AHP ile, swot ¢6zimlemelerindeki gruplar ve her bir swot grubu icerisindeki SWOT
faktorlerine ait oncelik degerleri sayisal olarak belirlenebilmektedir. Bu ¢alismada “A’'WOT
Teknigi” kullanilarak VAN ili turizmi degerlendirilmistir.

Calismada oncelikle ilde bulunan alternatif turizm tiirleri ele alinmakta ve turizmin mevcut
durumu ortaya konulmaktadir. ilk asamada SWOT analizi yapilmis, VAN turizminin gii¢lii ve zayif
yonleri ile firsatlari ve tehdit unsurlar tespit edilmistir. ikinci asamada bu unsurlar AHP ile
sayisallastirilmistir. Van turizminin en gigli yonleri; goz alici manzaralara, ilging cografi
dzelliklere sahip yerler (%46) ve endemik ornitoloji ve floraya sahip (%26) olmasidir. il turizminin
en zayif yonleri ise; yetersiz guvenlik ve kisisel risk algilamasinin ylksek olmasi(%31), bolgenin
farkindahginin yeterli olmayisi(%17), uzaklik ve maliyetli yolculuklar (%8) dir. Ayrica ilin yeterli bir
imajinin olmamasi (0,40), yeni bir imaj olusturulmasi agisindan en biyiik firsat olarak goralirken,
komsu Ulkelerdeki istikrarsizhiklar(0,46) VAN turizminin en buyuk tehdit unsuru olarak tespit
edilmistir.

Anahtar Soézcikler: Van Turizmi, Swot, A’'wot

A’WOT ANALYSIS OF VAN TOURISM
Abstract

Clearly knowing and analysing the strengths and weaknesses in tourism will help to select
strategies that are appropriate to the objectives. Strategic planning is an important issue in
tourism because tourism is flexible. It is necessary to emphasize the strengths of a province, to
try to eliminate weaknesses, to recognize the threats against them, and to evaluate
opportunities that they have. In analysing these elements, SWOT analysis is a widely applied tool.
But SWOT analysis cannot analytically determine the importance of factors or evaluate the
compatibility between SWOT factors and decision alternatives. Swot analysis can be used to
detect this deficiency. The Analytic Hierarchy Process (AHP) is a method used to make decisions
in multi-criteria decision problems. With AHP, the priority values of the groups in SWOT
resolutions and the SWOT factors in each SWOT group can be quantified. In this study, VAN
tourism was evaluated using "A'WOT Technique".
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In the study, alternative tourism types that are located on the ground are considered and the
current situation of tourism is put forward. SWOT analysis was conducted at the first stage, and
the strengths and weaknesses of VAN tourism, opportunities and threats were identified. In the
second stage, these elements are digitized with AHP. The strongest aspects of Van tourism are;
(46%) and endemic ornithology and floral (26%), which have interesting geographical features.
The weakest aspects of provincial tourism are; (31%), insufficient awareness of the zone (17%),
distance and costly journeys (8%). In addition, the lack of a sufficient image of the province (0.40)
was seen as the greatest opportunity to create a new image, while the instability in the
neighbouring countries (0.46) was identified as the greatest threat to VAN tourism.

Key words: Van Tourism, Swot, A'wot
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Giinay VAN
Yiziinci Yil Universitesi
m.gunayvan@gmail.com

Ozet

ITB Diinya Seyahat Trendleri, HotelPro-2016 Global Seyahat istatistikleri, 2017 Seyahat ve
Turizm Rekabet Edebilirlik Raporu (TTCR), Dinya Seyahat ve Turizm Konseyi Raporlari
(WTTC), Tiirkiye Istatistik Kurumu (TUIK), Tirkiye Seyahat Acentalari Birligi (TURSAB), T.C.K(iltir
ve Turizm Bakanhg ve Diinya Turizm Orgiiti (UNWTO)'niin verileri incelenerek betimsel
istatistikler yardimiyla Dlnya, Turkiye ve Van ilinde Turizmin yeri ekonomik veriler yardimiyla
degerlendirilecektir. UNWTO (2013)'a gbre son on yil icinde, gelisiminin yani sira artan cesitliligi
ile de dinyada en hizli ilerleyen ekonomik sektoérlerinden biri olarak kabul edilmektedir.
Uluslararasi turizm gectigimiz 30 yil icerisinde yaklasik olarak doért kat buyimus. Bu artis turizm
sektorlinii doviz getiren, gelir ve istihdam olusturan énemli ekonomik sektérlerden biri haline
getirmistir (TUSIAD 2012).

2016 yilina ait Diinya ¢apinda Turizmin GDP'ye direk etkisi 2.306,0 milyar dolar katki saglarken
diinya ¢apinda toplam GDP'nin %3,1'ini olmustur Tirkiye'de Turizm'in 2016 yilinda GDP'ye direk
etkisi 87,9 milyar TRY (29,1 milyar dolar) dir. Diinya genelinde %4,1 lik GDP'ye direk katkisi ile
14.sirada yer almistir. Turizm sektoérd 2015 yilinda Tirkiye GSMH’nin %6,2’sini olustururken,
2016 yilinda yasanmis olaylarin etkisi ile bu oran %2,6'i olusturmustur. 2016 yilinda Tirkiye'yi
6.099.924 yerli, 25.265.406 yabanci turist ziyaret ederken 2016 yilinda Van'i ziyaret eden turist
sayisi 736.083 yerli, 276,516 olmak lizere toplamda 1.012.597 kisidir. Van ili turizm gelirleri
Tirkiye' turizmin gelirinin %3 'lik kismini tegkil etmektedir.

Anahtar sézciikler: Diinya'da Turizm, Tiirkiye'de Turizm, Van'da Turizm, Turizm Istatistikleri

TOURISM PLACE AND IMPORTANCE IN WORLD, TURKEY AND VAN WITH
STATISTICS DATA

Abstract

The data of ITB World Travel Trends, Hotel Pro-2016 Global Travel Statistics, Travel and Tourism
Competitiveness Report 2017 was published by the World Economic Forum, Turkish Statistical
Institute, Turkish Travel Agencies Association (TURSAB), Republic of Turkey Ministry of Culture
and Tourism and World Tourism Organization (UNWTO) will be examined. Through the
comparison of the World, Turkey and Van's tourism data, the importance of the tourism sector
will be assessed statistically.

According to UNWTO (2013), in the last decade, with its development and increasing diversity,
it is considered as one of the fastest growing economic sectors in the world. International
tourism has grown about four times in the past 30 years. This increase has made the tourism
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sector one of the important economic sectors that generate foreign exchange, income and
employment (TUSIAD 2012).

The direct impact of the global tourism to GDP in 2016 has contributed $ 2.306 billion, while it
has been 3.1% of world's total GDP. Direct impact of tourism in Turkey to GDP in 2016 has
contributed TRY 87.9 billion ($ 29.1 billion). It has been ranked 14th in the world with a direct
contribution of 4.1% to GDP.

Although tourism sector constituted 6.2% of Turkey's GNP in 2015, this rate was 2.6% in 2016.
In 2016, 6,099,924 native and 25,265,406 foreign tourists visited Turkey. In 2016, the number of
tourists who visited Van is 736,083 native and 276,516, which is 1,012,597 persons in total. Van
provincial tourism incomes constitute 3% of Turkey's tourism income.

Key words: Tourism in The World, Tourism in The Turkiye, Tourism in The Van, Tourist Statistics
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Ozet
Calisma kosullari isyerinde calisanlarin saghgini ve giivenligini etkileyen énemli bir unsurdur.
Hizmet sektoriindeki olumsuz galisma kosullari galisanlarin sagliginin ve giivenliginin yani sira
musterilerin de saghgini ve glvenligini riske atan bir durum olarak karsimiza ¢ikmaktadir. Bu
durum is saghgi ve giivenligini hizmet isletmelerinde daha kritik bir noktaya tasimaktadir. Hizmet
isletmelerinde basaril bir sekilde gergeklesen is saghgi ve guvenligi uygulamalari, ¢alisanlarin
verimliligini ve etkinligini arttirarak mdasterilerin  memnuniyetine de olumlu katkilar
saglamaktadir. Bu arastirmada, Van ilinde faaliyet gosteren otel isletmeleri, is saghgi ve glivenligi
kapsaminda degerlendirilecektir. Bu arastirma ile otel isletmelerindeki is sagligi ve givenligi
risklerinin tespit edilmesi ve isletmelerdeki is saghg ve glivenligi uygulamalarin ne diizeyde
gerceklestirildigi ortaya konulmaya cahsilacaktir. Arastirmada gozlem ve yerinde inceleme
yontemi ile veri elde edilecektir. Arastirma alanindaki isletmeler is sagligi ve glivenligi uzmaninin
da dahil oldugu arastirmacilar tarafindan incelenerek mevcut riskler ve gergeklestirilen is saghgi
ve glvenligi uygulamalari degerlendirilecektir. Bu degerlendirme sonucunda otel
isletmelerindeki mevcut riskler ortaya konularak bu risklerin ortadan kaldirilmasi icin ¢6zim
onerileri sunulacaktir.
Anahtar sozciikler: Otel isletmeleri, is Saglig, is Glvenligi, Van

A RESEARCH ON THE EVALUATION OF OCCUPATIONAL HEALTH AND SAFETY
PRACTICES IN HOTEL OPERATIONS

Abstract

Working conditions are an important factor affecting the health and safety of employees at work.
Negative working conditions in the service sector arise as a risk that the health and safety of the
employees as well as the health and safety of the customers arise. This places occupational
health and safety at a more critical point in service enterprises. Successful implementation of
occupational health and safety practices in service businesses also contributes positively to
customer satisfaction by increasing employee productivity and effectiveness. In this research,
hotel enterprises operating in Van province will be evaluated within the scope of occupational
health and safety. With this research, it will be tried to determine the risks of occupational health
and safety in hotel enterprises and the level of occupational health and safety implementations
in the enterprises. Observation and on-site inspection method will be used in the research.
Investigators will be assessed by researchers, including occupational health and safety
specialists, to assess current risks and occupational health and safety practices. As a result of this
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evaluation the existing risks in the hotel enterprises will be revealed and a solution proposal will
be presented to eliminate these risks.
Key words: Hotel Enterprises, Job Health, Job Security, Van
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Ozet

isletmeler, faaliyetlerini siirdiirirken dogal cevrenin de icinde bulundugu cesitli girdileri
kullanarak toplumun gereksinim duydugu mal ve hizmetleri ¢ikti olarak topluma sunarlar. isletme
faaliyetleri sonucunda ortaya ¢ikan buyuk miktardaki atiklar ve dogal kaynaklarin her gegen giin
artan oranda tiketilmesi, dogal ¢evre i¢in biylk bir tehdit olusturmaktadir. Dolayisiyla bir
isletmenin dogal cevreyi korumaya yonelik olarak strateji gelistirmesi, bircok agidan isletmenin
uzun vadede varligini sirdirmesine, surdirilebilir rekabet UstiinlGgli saglamasina ve
ortalamanin (zerinde getiri elde etmesine olumlu katki saglayacaktir. Yapilan arastirmalar,
isletmelerin sahip oldugu orgutsel kaltlran, isletmelerin 6grenmeyle ilgili yetenekleri ve inovatif
davraniglarinin yani sira isletmelerin olusturacaklari cevresel stratejileri Uzerinde etkili
olabilecegini gdstermektedir. Orgit kiiltiriiniin isletmelerin is yapma yol ve yéntemlerini
sekillendirdigini, 6grenme yeteneklerini, inovasyon davranislarini ve isletmenin tiim stratejileri
Uzerinde etkili oldugu bir¢ok arastirmaci dile getirilmektedir. Bir isletmenin gevre kosullarina
etkin bicimde adapte olmasi igin gerekli olan 6rgitsel 6grenme, isletmeler icin rakiplerine kiyasla
uzun vadeli deger yaratir. Orgiitsel 6grenme, rgiit iyeleri cevreyle etkilesim kurdugu, bu tir
etkilesimlerin  sonuglarini gozlemledigi ve neden-sonug iliskileri hakkindaki inanglarini
gincellestirdigi zaman olusur. Benzer sekilde, isletmelerin stratejilerini pazar degisikliklerine
uyarlamasina olanak saglayan inovasyon, orgitsel deger ve rekabet Ustlinligl yaratmak igin
kritik 6nem tasimaktadir. Bu arastirmanin amaci, 6rgit kaltirl, érgitsel 6grenme, inovasyon ve
cevresel stratejiler arasindaki iligkileri ortaya ¢ikartmaktir. GCalisma, Turkiye icinde faaliyet
gosteren 272 otelde calisan 506 (st dizey yoneticiden anket yoluyla alinan verilerle
gerceklestirilmistir. Arastirma kapsaminda kullanilan veri toplama araglarinin aciklayici ve
dogrulayici faktor analizleri yapildiktan sonra, arastirma yapilari arasindaki iliskiler yapisal esitlik
modellemesiyle ortaya cikartiimistir. Otellerin sahip oldugu yildiz sayisi, yasi ve c¢alisan sayisi
kontrol degiskeni olarak kullanilmistir. Yapilan analizler sonucunda, 6érgit kiltlriniin inovasyon,
orgitsel 6grenme ve cevresel stratejiler izerinde, 6rglitsel 6§renmenin inovasyon ve cevresel
stratejiler tizerinde ve inovasyonun da sadece cevresel stratejiler tizerinde pozitif bir etkiye sahip
oldugu ortaya cikartilmistir.

Anahtar sozciikler: Orgiit Kiltiirli, Cevresel Stratejiler, inovasyon, Otel isletmeleri, Orgiitsel
Ogrenme
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THE ROLE OF ORGANIZATIONAL CULTURE, ORGANIZATIONAL LEARNING AND
INNOVATION AS DETERMINANTS OF NATURAL ENVIRONMENTAL
STRATEGIES: A RESEARCH IN THE TURKISH HOTEL INDUSTRY

ABSTRACT

Businesses, while continuing their activities, offer the output of goods and services that the
society needs by using the various inputs that the natural environment includes. The large
amount of wastes and natural resources that arise as a result of operating activities are
increasingly consumed every day, posing a great threat to the natural environment. Therefore,
an enterprise's strategy to protect the natural environment will, in many respects, make a
positive contribution to the sustainability of the enterprise's long-term presence, to its
sustainable competitive advantage and to its return on average. Research shows that
organizational cultures owned by businesses have an impact on businesses' learning abilities and
innovative behaviors, as well as environmental strategies that businesses will create. Many
researchers have expressed that organizational culture has shaped the ways and means of doing
business, its learning abilities, innovation behaviors and all the strategies of the business.
Organizational learning, which is necessary for an operator to effectively adapt to environmental
conditions, creates long-term value relative to competitors for businesses. Organizational
learning occurs when members of the organization interact with the environment, observe the
consequences of such interactions, and update their beliefs about cause-and-effect
relationships. Similarly, innovation, which allows businesses to adapt their strategies to market
changes, is critical to creating organizational value and competitive advantage. The aim of this
research is to reveal relationships between organizational culture, organizational learning,
innovation and environmental strategies. The study was conducted through questionnaires from
506 senior executives working in 272 hotels operating in Turkey. After explanatory and
confirmatory factor analysis of the data collection measurement instruments used in the
research, relations between research structures were revealed by structural equation modeling.
The number of stars, age and number of employees owned by the hotels were used as control
variables. As a result of the analysis, it has been found out that organizational culture has a
positive influence on innovation, organizational learning and environmental strategies,
organizational learning on innovation and environmental strategies, and innovation on
environmental strategies only.

Key words: Organizational Culture, Environmental Strategies, Innovation, Hotel Industry,
Organizational Learning.
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Ozet
Bu calismada oncelikle llgaz ilgesinin turizm potansiyelinin incelenmesi, ardindan ilgenin SWOT
analizinin yapilmasi amaglanmistir. S6z konusu calismada ilgenin turizm potansiyeli; “doga ve
spor”, “kultur” ve “saglik” kapsaminda degerlendirilmistir. Yapilan SWOT analizi sonucunda, ligaz
ilge turizminin gicli ve zayif yonleri ile firsatlari ve tehditleri saptanmistir. llgaz ilge turizminin
baslica glcli yonleri; endemik bitki cesitliligi, dag ve kis sporlari turizmi ile yayla turizmi ve diger
alternatif turizm tiirleri agisindan zenginligi, Karadeniz Bélgesini ic Anadolu lizerinden Akdeniz'e
baglayan llgaz 15 Temmuz istiklal Tiinelidir. ilge turizminin baslica zayif ydnleri ise tanitim ve
pazarlama eksikligi, alt ve Ust yapi eksikligi, turizm bilincinin yetersizligi, llgaz Dag1 Milli Parki’nin
ligaz ilgesi sinirlarinda kalan kisminda yeterli sayida tesisin bulunmamasidir. Cankiri-ligaz-
Kadingayiri Yildiztepe’nin Bakanlar Kurulu karariyla Kiltir ve Turizm Koruma ve Gelisim Bolgesi
olarak ilan edilmesi ve llgaz Turizm ve Otelcilik Yiiksekokulunun varhgi ilge turizminin baslica
firsatlarini olustururken doganin bilingsizce tahrip edilmesi (6zellikle endemik bitki tiirlerinin
tehlike altinda olmasi), Devrez gayindaki kirlilik, ilce genelinde yasanan hava kirliligi ise ilge
turizminin baslica tehditlerini olusturmaktadir.
Anahtar sézciikler: llgaz ilgesi, turizm potansiyeli, SWOT analizi

TOURISM POTENTIAL OF ILGAZ DISTRICT
Abstract

In this study, first of all it is aimed to examine the tourism potential of the llgaz district, after it is
aimed to make the SWOT analysis of the district. In the mentioned study, tourism potential of
district has been evaluated within "nature and sports", "culture" and "health". As a result of the
SWOT analysis, the strengths and weaknesses, opportunities and threats of ligaz district tourism
have been determined. The main strengths of ligaz district tourism are endemic plant diversity,
mountain and winter sports tourism, tableland tourism and other alternative tourism types, the
ligaz 15 July Independence Tunnel linking the Black Sea Region to the Mediterranean via Central
Anatolia. The main weaknesses of the district tourism are lack of promotion and marketing, lack
of substructure and superstructure, inadequacy of tourism consciousness, and the lack of
facilities in llgaz district of llgaz Mountain National Park. While the declaration of Cankiri-ligaz-
Kadingayiri Yildiztepe as a Cultural and Tourism Conservation and Development Region with the
decision of the Council of Ministers and the presence of ligaz School of Tourism and Hotel
Management constitute the main opportunities of the district tourism, the unconscious
destruction of nature (especially endemic plant species being endangered), the pollution in
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Devrez Streamlet, air pollution throughout the district constitute the main threats of the district
tourism.
Key words: llgaz District, Tourism Potential, Swot Analysis
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Abstract

The main reason for the feminist theory is to make women more visible in the society, although
this perspective has some challenges for the patriarchal society. As for the tourism research, it
is also always important to reflect women experience in tourism potential of the place. While
doing this, there is an important role of the civic society’s views, including women-focussed
NGOs perspectives. Therefore, this study aims to provide an insight into the development of
tourism potential, including the women involvement within the city of Van. In this manner,
tourism potential of the town will be discovered from the opinions of Women-oriented NGOs in
the city. The main research questions of the study are as follows:

1. What is the tourism potential of Van, including the gender role?

2. What are the challenges facing women entrepreneurs in Van?

3. What are the opportunities for the women in Van regarding tourism potential?

4. What are the women’s roles in the planning and supporting the development of tourism
potential in the town?

In order to achieve these aims, a qualitative research will be employed. Thus, a focus group will
be organised with the relevant nine NGOs in the city of Van (Turkey). Given that while the women
is major focus for some of the NGOs in the town, the remaining ones might interested in proving
their views into the issues underlined above. Therefore, if a NGO with women manager and
women branch, they will also be included into the study. Finally, the study aims to provide a set
of suggestions for the sector which needs guidance and cooperation.

Key words: Feminist Theory, Tourism Management, Qualitative Research, Van
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Ozet

Jeoturizm (jeolojik turizm), bir bolgedeki jeolojik miras alanlarinin gormek amaciyla gezilmesi ve
ziyaret edilmesi faaliyetidir. Amaci, halkin yerbilimine yakinlasmasini, boylece jeolojik mirasin
korunmasi kavraminin éneminin anlasiimasini, yayginlasmasini ve tiim bunlari yerine getirirken
yerel/bolgesel kalkinmayi da saglamaktir. Van Go6llu ¢evresinde ¢ok sayida jeolojik miras alani
bulunmaktadir. Van ili sinirlari igerisinde; Ergek Golli, Gedikbulak Kéyu Timar Mevkii’ndeki Bazalt
siitunlar, Muradiye Selalesi, Edremit ilgesi Cicekli Beldesi Anda¢ Kéyi’'ndeki Sismitler, Edremit
Traverteni, Baskale ilcesi Dereici Kdyii'ndeki Travertenler, Baskale ilgesi Yavuzlar Kéyii’ndeki
Peribacalari baslica jeolojik miras alanlaridir. Bitlis ili sinirlari igerisinde Bitlis Masifi kayaglari,
Adilcevaz Kiregtaslari, Nemrut Kalderasi, Stiphan Dagi, Ahlat Tasi (ignimbirit), Van Golu
icerisindeki mikrobiyalitlerin jeolojik miras 6zelligi bulunmaktadir. Bu bildiri kapsaminda, s6z
konusu alanlarin jeoturizm potansiyellerine deginilecek, bu potansiyellerin nasil
degerlendirilebilecegi tartisilacaktir.

Anahtar sozciikler: Jeolojik Miras, Jeoturizm, Van Gol, Van, Bitlis

GEOTOURISM POTENTIAL OF LAKE VAN AND ITS AROUND
Abstract

Geotourism (geological tourism) is a sightseeing and visiting activity to see geological heritage
sites in a region. The aim of geotourism is to ensure that the people get closer to geology, so that
the concept of preservation of geological heritage is understood and spread, and local / regional
economic development is achieved. There are many geological heritage sites around Lake Van.
Lake Ergek, Columnar Basalts in Timar around Gedikbulak Village, Muradiye Waterfall, Seismites
in Cicekli Town of Edremit County, Edremit Travertine, Travertines in Dereigi Village of Bagkale
County, Fairy Chimneys in Yavuzlar Village of Baskale County are the geological heritage sites
within the borders of the Van province. Rocks of Bitlis Massif, Adilcevaz Limestones, Nemrut
Caldera, Mount Suphan, Ahlat Stone (ignimbrite), Microbialites in Lake Van have geological
heritage features within the borders of the Bitlis province. Within the scope of this paper,
geotourism potentials of these areas will be mentioned and how these potentials can be
evaluated will be discussed.

Key words: Geological Heritage, Geotourism, Lake Van, Van, Bitlis

128



International West Asia Congress Of Tourism Research IWACT'17

KONAKLAMA iSLETMELERINDE KADINLARA OZEL KATLAR KONSEPTI

Avsin AYHAN
Yiziinci Yil Universitesi
avsinayhan@gmail.com

Dog. Dr. Faruk ALAEDDINOGLU

Yiiziincii Y1l Universitesi
alaeddinoglu@yyu.edu.tr

Yrd. Dog. Dr. Mehmet SEREMET

Yuziincd Yil Universitesi
mseremet@yyu.edu.tr

Ozet

Turizmde yeni arayislar ve hizla gelisen 6zel ilgi turizm hareketleri basta destinasyonlar
dizeyinde olmak Uzere daha kiglik olcekte konaklama isletmelerinde de yeni yaklagimlari
zorunlu kilmistir. Zira insanlarin yasadigi sosyo-kdiiltirel ortam, ekonomik diizey, egitimli olma
durumu ve daha birgok faktor onlari birbirinden farkli yapmakta ve dogal olarak davranislarinda
da farkliliklar meydana getirmektedir. insanlarin tercih farkliliklari arasinda cinsiyetler faktérii de
onemli bir yer tutmaktadir. Bu nedenle (zerinde arastirma yapilmasi gereken tiketici
gruplarindan bir tanesi de kadinlardir. Her gecen giin degisen konaklama isletmeleri
incelendiginde kadinlar igin bir dizi yenilik yapiimaya baslandigi gézlemlenmektedir. Konaklama
isletmelerinde kadin misafirler igin etek askilari, kadin tuvalet takimlari saglama ve daha kadinsi
bir oda dekoru tasarimi bu yeniliklere 6rnek olarak verilebilir (Bulut,2011; 394).

Bu baglamda calismada ilk olarak gerek Avrupa gerek Amerika’da gelisim gostermekte olan
kadinlara 6zel oteller veya katlar trendi incelenmis ve bu yaklagimin yalnizca kadinlar igin degil
diger gruplar (LGBT) icin de hizla yayginlastigi gézlemlenmistir. Arastirmamiza konu olan kadin
temall konaklama tesislerinin sayica artmasinin arkasindaki temel nedenler, bu tesislere talebin
olup olmadigl ve benzeri sorulara cevaplar aranmis ve bulgular dogrultusunda konu ayrintili
olarak incelenmistir. Ayrica Turkiye'de yer alan konaklama tesislerinde de benzer uygulamalarin
gerceklestirilip gerceklestirilmedigi arastirmaya konu edilmistir. Zira Tiirkiye, hem konaklama
isletmeleri, hem de hizmet kalitesi noktasinda uluslararasi standartlara sahip bir tlkedir. Bu
nedenle gelistirilebilecek olan odak pazar gesitleriyle konaklama isletmelerindeki farkliliklar
zenginlestirilebilir.  Kadinlarin odak noktasi olmasi, toplumdan soyutlanmalari veya
otekilestirilmeleri adina degil aksine kendilerini 6zel, giivende ve rahat hissetmeleri adina 6nem
tasimaktadir. Surekli gelisen bu trendin takipgisi olmak yeniliklere ayak uydurma konusunda da
etkili bir yéntemdir. isletmelerin siirdiiriilebilirligi adina yeniliklerin gerisinde kalmamak sektdrde
varligini sirdirebilmek adina 6nem arz etmektedir. Dolayisiyla Tlrkiye'de bu tip nis pazarlara
veya en azindan otel uygulamalarina ihtiyag oldugu anlasiimaktadir.

Anahtar sozciikler: Kadin Turistler, Ozel ilgi Turizmi, Nis Pazar, Konaklama isletmeleri

CONCEPTS OF WOMEN'S SPECIAL FLOORS IN HOSPITALITY INDUSTRY
Abstract

Today, the main factor behind the success and sustainability of businesses are the people
themselves. Social and cultural environment people have grown in, economic stability,
educational background, and some other factors determine the differences between people that
affect their behaviour as well. Gender differences also determine why people choose to act
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differently. This is why women consumers should be a research topic. If we were to examine the
shifts in the accommodation businesses, we would easily see the changes made specifically for
women. For example, having skirt hangers, toilet appliances and rearrange the decor for a more
feminine look (Bulut,2011; 394).

In this context the changing hotels and floors trend specifically for women have been looked
closely in Europe and then America; and observations shown that this approach is not just valid
for women but also LGBT community. The reason behind the increase in women-themed hotels,
which we just talked about, was deeply thought through and findings were discussed. The
research also included if any of the businesses were affected by this change in Turkey. Turkey
indeed is a country that lives up to international standards in terms of quality of service and the
level of business accommodations. This is why new focused markets can emerge and the variety
of business accommodations can exist. Women being in the centre of these new markets do not
mean they are being separated from the community; as a matter of fact, it is important for them
to feel special and feel comfortable with the changes. Being a close follower of the new trends,
it is really important for the sector to adapt to the new environment and adjust accordingly.
Sustainability of these businesses rely heavily on the adaptation to the new world. For all these
reasons, Turkey needs these special markets and type of hotel applications to continue its
growth.

Key words: Women Tourists, Alternative Tourism, Niche Market, Accommodation Establishment
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AYVAINi MAGARASI TURiZM POTANSIYELi UZERINE BiR CALISMA
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Ozet

Magaracilik, bilimsel adi ile Speleoloji, glinlim{izde tercih edilen bir spor ve turizm faaliyeti olarak
kabul edilmektedir. Turkiye, macera turizmi alaninda gelismekte olan benzer (ilkelere kiyasla cok
sayilda magarasi ile magaracilik turizmi potansiyeli oldukg¢a yiksektir. Sportif magaracilik
turizminin, diinyanin her boélgesinden ziyaretgi cekme potansiyeli oldugu distinilmektedir. Bu
faaliyetlerin arttirilmasi lilke ekonomisi ve tanitimina katki saglayacagi 6ngorilmektedir.
Galismanin amaci, Ayvaini Magarasinin, sportif magaracilik turizminde tanitilmasi ve pazarlama
faaliyetlerinde kullanilmasina yonelik 6nerilerde bulunmaktir. Bu dogrultuda nitel veri analizi
yontemi olan literatiir taramasi kullanilarak Ayvaini Magarasi Uzerine yapilan ¢alismalar
incelenmis ve bolgenin magaracilik turizmi agisindan potansiyeli ortaya konulmaya cahsiimistir.

Anahtar sozciikler: Ayvaini Magarasi, Magara Turizmi, Sportif Magaracilik

A STUDY ON TOURISM POTENTIAL OF AYVAINi CAVE
Abstract

Caving, scientific name is Speleology, can be considered as today's preferred sport and tourism
activity. Turkey has high potential to have caving tourism with a large number of caves compared
to similar countries that have developing adventure tourism. Sportive caving tourism is thought
to have the potential to attract visitors from all over the world. It is envisaged that the increase
of these activities will contribute to increase of the country’s promotion and economy. The aim
of the work is to introduce Ayvaini Cave in sportive caving tourism and to make suggestions for
the use of marketing activities. In this direction, studies on Ayvaini Cave were investigated by
using literature review which is a qualitative data analysis method and attempted to put forth
the potential of the region in terms of caving tourism.

Key words: Ayvaini Cave, Cave Tourism, Sportive Caving.
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MOBIL UYGULAMALARIN TURiZMDE KULLANILMASI: MOBIL KENT REHBERI
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Ozet

Bilgiye ulasmanin, onu elde etmenin ve kullanmanin giinimizde énemini arttirdigi; kaginilmaz
bir olgu haline gelmistir. internet teknolojilerinin ve bilisim sistemlerinin kendini siirekli yeniledigi
su zamanlarda bilgiye her zaman ve her yerde ulasabilme istegi ile beraber mobil uygulamalar
ginimuizde yaygin olarak kullanilmaya baslanmistir. Mobil cihazlarin kullanimin artmasi ile
birlikte turizm sektoriinde de turizme bakis acisi da degismektedir. Gelistirilen mobil
uygulamalarin yayginlasmasi ile turizm anlayisinda ve yonetiminde yeni bakis agilari ortaya
gtkmaktadir. insanlarin kullandigi mobil turizm uygulamalari ile kentlerin turizm yénetimleri de
degismektedir. Bu uygulamalar ile elektronik turizm rehberligi gibi kavramlar da ortaya
ctkmaktadir. Ozellikle lokal bélgelerde kullanilan uygulamalar kullanildigi kentte birgok kisiye
kolayliklar saglayabilmektedir. Bu ¢alismada teorik bir yaklasim ile mobil uygulamalarin yerel
turizmdeki yeri incelenmistir. Seyahat edenlerin yeni tercihlerinden biri olan mobil uygulamalarin
ortaya cikis sireci, yapisi ve yenilikleri bu ¢alismada kavramsal olarak ele alinmis olup; kent
rehberi olarak kullanilabilecek bir mobil uygulama onerisi de bu ¢alismada ortaya konulmustur.
Anahtar sozciikler: Turizm, Mobil Uygulama, Kent Rehberi

USE OF MOBIL APPLICATIONS IN TOURISM: MOBILE CITY GUIDE ADVICE
ABSTRACT

It has become an inevitable fact that accessing, acquiring and using information is now increasing
in importance. Nowadays internet technologies and information systems are constantly
renewing themselves, mobile applications are being widely used nowadays with the desire to
access information anytime and anywhere. Along with the increase in the usage of mobile
devices, the point of tourism in the tourism sector also changes. With the spread of developed
mobile applications, new perspectives are emerging in tourism understanding and management.
With the mobile tourism applications that people use, tourism governments of cities also change.
With these applications, concepts such as electronic tourism guidance also appear. Especially
applications used in local areas can provide facilities for many people in the city where they are
used. In this study, a theoretical approach and the place of mobile applications in local tourism
are examined. The emergence process, structure and innovations of mobile applications, one of
the new preferences of travelers, have been conceptually addressed in this study; and a mobile
application proposal that can be used as a city guide has also been put forward in this study.
Key words: Tourism, Mobile Application, City Guide
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TURiZM iSLETMELERINDE YONETICi VE CALISAN BAGLAMINDA DUYGUSAL
ZEKA VE DUYGUSAL EMEK iLiSKisi
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Ozet

Calisanlarin duygu gosterimi turizm isletmeleri agisindan vazgecilmezdir. Bir isletmenin misteri
beklentilerini en iyi sekilde karsilamak icin kendisinden beklenen uygun duygular sergilemesi
misteri memnuniyeti acgisindan 6nem arz etmektedir. Ancak muisteriye uygun duygular
gecirebilmek icin bir ¢calisanin hem kendi duygularinin hem de bagkalarinin duygularinin farkinda
olmasi gerekmektedir. Kendi duygularinin farkinda olmayan ve duygularini kontrol edemeyen
birinin duygulari yonetebilmesi mimkiin gérinmemektedir. Literatiirde bu durum duygusal zeka
olarak bilinmektedir. Bu baglamda, duygusal zeka duygusal emek gosterimlerinde énemli bir rol
oynamaktadir (Geng, 2013).

Gunumuzde duygusal zeka duygusal emegin 6ncillerinden gérilmektedir. Yapilan arastirmalar,
duygusal zekanin 6gretilebilir ve gelistirilebilir oldugunu ortaya koymaktadir (Boyatzis, 2008).
Duygusal zekanin 6gretilebilir olmasi hizmet sektériinde farkli musteri profilleriyle karsilasmis
¢alisanlarin yasadiklari tecriibe agisindan olduk¢a 6nemlidir. Baska bir ifade ile tecribeli
¢alisanlarin ya da yasanmigliklarin duygusal emek ve duygusal zeka ile iligkisi bulunmaktadir. Bu
iliski yoneticilerin g¢alisanlari yonlendirmesi ve musterilerle yasanan olaylari anlamlandirmasi
bakimindan oldukca énemlidir. Onceki calismalar duygusal zekanin duygusal emek tzerindeki
etkisini incelemesine (Geng, 2013) ragmen yonetici calisan ayrimini ortaya koymamaktadir.
Yonetim bir anlamda insani anlama sanatidir ve yoneticilerin duygulari daha kontrol edebilir
olmalari ve bu kapsamda calisanlardan farklilik gdéstermesi beklenmektedir. Bu amagla
yoneticilerin duygusal emek gosterimleri ile ydnetici olmayan c¢alisanlarin duygusal emek
gosterimleri arasinda farkhlik olabilecegi arastirmanin hipotezini olusturmaktadir. Ayni sekilde
arastirmanin diger bir hipotezi de ydneticilerin duygusal zekalari ile yonetici olmayan galisanlarin
duygusal zekalari arasinda anlamli farkhliklar bulunmaktadir. Bu arastirmada nicel paradigma
tercih edilmis ve Alanya’da bulunan 4 ve 5 vyildizli otel isletmeleri ve A grubu seyahat
acentalarinda gergeklestirilmistir. Bu isletmelerin tercih edilmesinin ana nedeni, diger otel ve
seyahat acentalarina nazaran profesyonel bir yénetim anlayisi oldugu diistincesidir. Sonug olarak
yonetici ve calisanlar arasinda duygusal zeka ve duygusal emek gosterimlerinde anlamli
farkhhklar bulunmustur.

Anahtar sozciikler: Turizm isletmeleri, Duygusal Zeka, Duygusal Emek

THE RELATIONSHIP BETWEEN EMOTIONAL INTELLIGENCE AND EMOTIONAL
LABOUR IN THE CONTEXT MANAGER AND EMPLOYEE IN TOURISM
ENTERPRISES
Abstract

Emotion display of employees is indispensable in terms of tourism enterprises. It is important in
terms of customer satisfaction that should exhibit the appropriate emotions expected from
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him/her in order to best meet customer expectations. However, in order to a customer to be
able to feel on appropriate emotions, an employee must be aware of their own feelings as well
as the feelings of others. It is not possible to manage emotions someone who is unaware of their
own feelings and who cannot control their emotions. In this context, emotional intelligence plays
an important role in emotional labour displays (Geng, 2013).

Nowadays emotional intelligence is seen as the premises of emotional labour. Research shows
that emotional intelligence can be taught and improved (Boyatzis, 2008). To be able to teach
emotional intelligence, the experience of employees who encounter different customer profiles
in the service sector is important. In other words, experienced employees or experiences are
related to emotional labour and emotional intelligence. This relationship is crucial for directing
managers and for understanding the events that are happening with customers. Although
previous studies have examined the effect of emotional intelligence on emotional labour (Geng,
2013), it does not reveal the manager-employee division. Management means to understand
people in a sense, and managers are expected to be able to control emotions more and to differ
from employees in this context. For this purpose, this is the hypothesis of the research that
managers may be different between emotional labour displays and emotional labour displays of
non-managers. Another hypothesis of the research in the same way is that there are significant
differences between the emotional intelligence of managers and the emotional intelligence of
non-managerial employees. In this research, a quantitative paradigm was preferred and were
operated 4 and 5 star hotels and A group travel agencies in Alanya. The main reason for
preferring these enterprises is that they have a professional management approach compared
to other hotels and travel agencies. As a result, significant differences were found between
managers and employees in emotional intelligence and emotional labour displays.

Key words: Tourism Enterprises, Emotional Intelligence, Emotional Labour
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Ozet

Bu arastirma ile Mavi Okyanus ve Kizil Okyanus Stratejileri incelenerek Van’in Mavi Okyanus
Stratejileri baglaminda degerlendirilmesi amaclanmistir. Bu baglamda ikincil verilerden
yararlanilarak gerekli bulgulara ulasiimistir. Sonug olarak Van’in turistik bir destinasyon olarak
deger yenilemesi icin gerekli durumlar tespit edilmistir.

Anahtar sozciikler: Mavi Ve Kizil Okyanus Stratejileri, Turizm Destinasyonu, Van

BLUE OCEAN STRATEGY AND EVALUATION OF VAN CITY IN FOUR ACTION
SCOPE

Abstract

The aim of this study is to examine the Blue and Red Ocean strategies and evaluate the Van city
in the context of Blue Ocean strategies. In this context, secondary data have been used and
neseccary findings have been obtained. As a result, some cases have been identified for value
renewal of the Van as a tourist destination.

Key words: Blue And Red Ocean Strategies, Tourism Destination, Van City
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TURKIYE OTEL iSLETMELERINDE CEVRESEL STRATEJILER VE ORGANIZASYONEL
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Dogal cevreye olan baglilik mevcut rekabetci senaryolar icinde 6nemli bir degisken haline
gelmistir. Birgok arastirmaci, isletmelerin dogal cevreyi korumayla ilgili girisimlerini ve
uygulamalarini, onlarin siirdiirilebilir rekabet avantaji kazanmasina ve performans diizeylerini
gelistirmesine yardimci olan énemli bir ara¢ olarak gérmektedirler. Dolayisiyla bir isletmenin
dogal cevreyi korumaya yonelik olarak strateji gelistirmesi, bircok agidan isletmenin uzun vadede
varligini sirdirmesine, strdirilebilir rekabet GstinlGgld saglamasina ve ortalamanin Uzerinde
getiri elde etmesine olumlu katki saglayacaktir. Yapilan arastirmalar, isletmelerin sahip oldugu
orgutsel kiltlran, isletmelerin 6grenmeyle ilgili yetenekleri ve inovatif davranislarinin yani sira
isletmelerin olusturacaklari gevresel stratejileri lizerinde etkili olabilecegini gostermektedir.
Orgiit kiiltiiriiniin isletmelerin is yapma yol ve yéntemlerini sekillendirdigi; 6grenme yetenekleri,
inovasyon davraniglari ve isletmenin tim stratejileri lizerinde etkili oldugu birgok arastirmaci
tarafindan dile getirilmektedir.

Bir isletmenin cevre kosullarina etkin bicimde adapte olmasi icin gerekli olan érgitsel 6grenme,
isletmeler icin rakiplerine kiyasla uzun vadeli deger yaratmaktadir. Orgiitsel 6grenme, drgiit
tyeleri cevreyle etkilesim kurdugu, bu tir etkilesimlerin sonuglarini gézlemledigi ve neden-sonug
iliskileri hakkindaki inanclarini giincellestirdigi zaman olusmaktadir. Benzer sekilde, isletmelerin
stratejilerini pazar degisikliklerine uyarlamasina olanak saglayan inovasyon, érgitsel deger ve
rekabet UstlinlGgl yaratmak igin kritik dnem tasimaktadir. Bu arastirmanin amaci, 6rgut kaltirg,
orgitsel 6grenme, inovasyon ve cevresel stratejiler ile organizasyonel performans arasindaki
iliskileri ortaya ¢ikartmaktir. Calisma, Tirkiye icinde faaliyet gosteren 272 otelde calisan 506 (st
diizey yoOneticiden anket yoluyla alinan verilerle gergeklestirilmistir. Arastirma kapsaminda
kullanilan veri toplama araglarinin agiklayici ve dogrulayici faktér analizleri yapildiktan sonra,
arastirma yapilari arasindaki iliskiler yapisal esitlik modellemesiyle ortaya ¢ikartiimistir. Otellerin
sahip oldugu yildiz sayisi, yasi ve galisan sayisi kontrol degiskeni olarak kullanilmistir. Yapilan
analizler sonucunda, 6rgit kaltlrindn inovasyon, orgitsel 6grenme ve cevresel stratejiler
lizerinde, 6rgltsel 6grenmenin inovasyon ve gevresel stratejiler (izerinde, inovasyonun cevresel
stratejiler ve organizasyonel performans Uzerinde ve gevresel stratejilerin de organizasyonel
performans lzerinde pozitif bir etkiye sahip oldugu goérilmistr.

Anahtar Sézciikler: Cevresel Stratejiler, inovasyon, Otel isletmeleri, Orgiitsel Ogrenme,
Organizasyonel Performans
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ENVIRONMENTAL STRATEGIES AND ORGANIZATIONAL PERFORMANCE IN THE
TURKEY HOTEL INDUSTRY

Abstract

The commitment to the natural environment has become an important variable in existing
competitive scenarios. Many researchers view businesses' initiatives and practices related to
conservation of the natural environment as an important tool to help them gain sustainable
competitive advantage and improve their performance levels. Therefore, an enterprise's
strategy to protect the natural environment will, in many respects, make a positive contribution
to the sustainability of the enterprise's long-term presence, to its sustainable competitive
advantage and to its return on average. Research shows that organizational cultures owned by
businesses have an impact on businesses learning abilities and innovative behaviours, as well as
environmental strategies that businesses will create. Many researchers have pointed out that
organizational culture has shaped the ways and means of doing business, its learning abilities,
innovation behaviours and all the strategies of the business. Organizational learning, which is
necessary for an operator to effectively adapt to environmental conditions, creates long-term
value relative to competitors for businesses. Organizational learning occurs when members of
the organization interact with the environment, observe the consequences of such interactions,
and update their beliefs about cause-and-effect relationships. Similarly, innovation, which allows
businesses to adapt their strategies to market changes, is critical to creating organizational value
and competitive advantage. The aim of this research is to reveal the relationship between
organizational culture, organizational learning, innovation and environmental strategies and
organizational performance. The study was conducted through questionnaires from 506 senior
executives working in 272 hotels operating in Turkey. After explanatory and confirmatory factor
analysis of the data collection instruments used in the research, relations between research
structures were revealed by structural equation modelling. The number of stars, age and number
of employees owned by the hotels were used as control variables. The analysis revealed that
organizational culture has a positive influence on innovation, organizational learning and
environmental strategies, organizational learning on innovation and environmental strategies,
innovation on environmental strategies and organizational performance, and environmental
strategies on organizational performance.

Key words: Organizational Culture, Environmental Strategies, Innovation, Organizational
Performance, Organizational Learning
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Ozet

Bu calismada Diizce ilindeki konaklama isletmelerinin iist diizey yoneticilerinin kariyer ve kariyer
yonetimine bakis agilari incelenmistir. Calismada oncelikle kariyer kavramina deginilmistir.
Ardindan kariyerin kisisel ve oOrglitsel oneminden bahsedilerek, kariyer evreleri, kariyer
planlamasi, kariyer gelistirme, kariyer yonetimi ile ilgili kavramlar ve kariyer yonetimi araglarina
yer verilmistir. Nicel arastirma yontemi tercih edilen bu galismada veriler konaklama isletmeleri
st dlzey yoneticileri icin hazirlanan anket ile elde edilmistir. Anket sonuglari ile Ust diizey
yoneticilerin, kendi kariyerlerini gelistirmede neleri dikkate aldiklari belirlenmeye ¢alisilmistir.
Otel yoneticilerinin egitim durumlarn dikkate alinarak belirli bir kariyer yapma istekleri
degerlendirilmistir. Ayrica yoneticilerin galisanlarinin kariyer planlama asamalarinda yetkinlikleri
olup olmadigi dlgilmeye galisiimistir. Konaklama isletmelerinde hiyerarsik yapinin kati olmasinin
¢alisanlarin fikir ve isteklerini dile getirmede, yeteneklerini, gdstermede buyik bir engel teskil
edip etmeyecegi arastirilmistir. Anketin sonuglarina gore tartisma, sonug ve oneri kismi
olusturularak arastirmanin sagladigi yararlar aciklanmistir. Bu ¢alismanin, literatiirde konaklama
isletmeleri acisindan kariyer yonetimi ile ilgili bolgesel calismalarin azligi sebebiyle
akademisyenlere, 6grencilere ve bu konuya ilgi duyanlara yardimci bir kaynak olusturmasi
distnilmektedir.

Anahtar sozciikler: Kariyer, Kariyer Yonetimi, Turizm, Dlizce

THE CAREER MANAGEMENT PERCEPTION OF TOP EXECUTIVES IN HOTELS: A
SAMPLE OF DUZCE

Abstract

In this study the perspective of top executives of the hotels in Diizce for career and career
management were examined. In the study, firstly the concept of career has been mentioned.
Then, by mentioning personal and organizational importance of career, career stages, career
planning, career development, concepts related to career management, and career
management tools have been described. Quantitative research methodology was preferred in
this study by a questionnaire prepared for top executives of hotels in Diizce. By the survey
results, it is tried to determine what senior managers considered in their career development.
Career making wishes of hotel executives have been evaluated considering their field of
education. Also, it has been tried to measure whether the managers' competencies in planning
in the career planning stages of their employees. It has been researched whether the rigid
hierarchical structure of the accommodation enterprises could be a great obstacle to employees
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in expressing their ideas and requests, in showing their talents. According to the results of the
survey, discussions, conclusions and suggestions have been created and the benefits of the
research have been explained. This study is intended to provide a source of help to academicians,
students and those interested in this subject due to the lack of regional studies on career
management in terms of accommodation management in the literature.

Key words: Career, Career Management, Tourism, Diizce
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Bu ¢alismada Van ilin de doga temelli alternatif turizmi olarak adlandirilan doga sporlarindan
dagcilik ve bisiklet parkurlarinin gelistiriimesine katki saglamak icin, en popiler tirmanis ve
bisiklet rotalarini belirlemek amaglanmistir.

GCalismanin 8rneklemini Van merkezde aktif olarak bu sporu yapan 100 katilimci olusturmaktadir.
Katihmcilardan Van ilindeki doga turizmine katki saglayacak de alternatif on dag ve bisiklet
parkurunu 1'den 10'na  kadar puanlayarak belirtmeleri istenmistir.  Verilerin
degerlendirilmesinde, frekans (f) ylizde (%) ortalama (x) ve standart sapma (ss) gibi tanimlayici
istatistiksel yontemler kullanilmistir. Calisma 6ncesinde, amacla baglantili olarak, TDF il temsilcisi
ve yerel rehberlerle yapilan gériismeler dogrultusunda Van ili doga turizminde kullanilabilecek
mevcut parkurlar belirlenmis ve sonrasinda calismada kullanilacak bilgi edinme formu
olusturulmusgtur.

Katihmcilarin degerlendirme sonuglari dogrultusunda en ¢ok segilen ilk 3 sira degerlendirilmeye
alinmistir. Tirmanis parkurlari igerisinde birinci sirada % 53.6 ile Artos Dagi, ikinci sirada % 35.5
ile Baset Dagl, Uglincl sirada % 29.8 ile Esriik Dagi yer almaktadir. Bisiklet parkurlari ise birinci
sirada % 48.8 ile Van Edremit bisiklet turu, ikinci sirada %36.9 la Van Merkez Kale bisiklet turu ve
lglinct sirada % 23.8 ile Edremit bahgeler bisiklet turu yer aldigi elde edilmistir.

Van ilinde heniiz doga turizmi potansiyeli yeterince degerlendirilemese de Van iline her yil
diinyanin gesitli yerlerinden ¢ok sayida turist dag tirmanigi, yrlylsi ve bisiklet kullanmak igin
gelmektedir. Ayrica yerli turistler igin de énemli bir aktivite haline gelen Van ili doga turizmi,
Kultir ve Turizm Bakanhgi tarafindan gelistiriimeye ve yayginlastirilmaya galisiimaktadir. Bu
baglamda elde etmis oldugumuz veriler, doga turizmini gelistirmeye ve yayginlastirilmaya galisan
kullpler, dernekler ve kamu kuruluslarina yol gosterici bir veri tabani olusturacaktir.

Anahtar Sozciikler: Doga Turizmi, Doga Sporu, Turizm, Dagclilik, Bisiklet

DETERMINATION OF VAN NATURAL TOURISM POTENTIAL IN RESPECT TO
MOUNTAINEERING AND BICYCLE SPORTS

Abstract

In this study, it was aimed to contribute to the nature based alternative tourism by developing
mountaineering and cycling routes in Van province.

The sample of this study is composed of 100 participants who actively perform this sport in the
Van center. Participants were asked to grade ten mountain and bicycle routes that would
contribute to Van province, from 1 to 10. In the evaluation of the data, descriptive statistical
methods such as frequency (f) percent (%) mean (x) and standard deviation (ss) were used. For
the study, purposeful sampling was used. The purpose was indicated as being actively involved
in nature tourism activities. For this purpose, the sample consisted of local guides, educators,
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Turkish Mountain Federation Van Province representor and individuals who attended national
tourism activities.

The first 3 most frequently selected results were evaluated. Among climbing routes the first place
is the Artos Mountain with 53.6%, the second is the Baset Mountain with 35.5% and the third is
the Esriik Mountain with 29.8%. As for bicycle routes the first place is Van-Edremit bicycle tour
with 48.8%, the second place is Van-Castle bicycle tour with 36.9%, and the third is Edremit
gardens bicycle tour with 23.8%.

Van province is not well regarded as a potential for nature tourism, yet every year many tourist
from all parts of the world come to Van for mountain climbing, trekking, and cycling. Nature
tourism, which has become an important activity especially for domestic tourists, is being
developed and disseminated by the Ministry of Culture and Tourism.

In this respect, the data we have obtained will constitute a database for the clubs, associations
and public institutions that are trying to develop and disseminate nature tourism.

Key words: Nature Tourism, Nature Sports, Tourism, Recreation
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VAN iLiNDE TERCiH EDILEN DAG TURiZMi BOLGELERiINiIN AYRINTILI OLARAK
ROTALANDIRILMASI

Okt. Fatih ERIS
Yiziinct Yil Universitesi
fatiheris@yyu.edu.tr

Yrd. Dog. Dr. M. Biilent ASMA
Yiziincii Yil Universitesi
mbulentasma@yyu.edu.tr

Ars. Gor. Miicahit SARIKAYA
Yiziinci Yil Universitesi
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OZET

Bu ¢calismanin amaci; Van ilinde doga sporlari yapan bireylerin etkinlik planlarken tercih ettikleri
en popliler tirmanis ve yirlyls rotalarinin haritalandirilmasidir. Van ilinde doga sporlari
etkinliklerine katilan bireylere faaliyet tercihlerini belirlemeye yénelik bir anket uygulanmistir.
Anket sonuglarina goére 86 katiimcinin zirve ve yiriyus etkinliklerinde daha fazla katilmak
istedikleri 8 rota belirlenerek arastirmanin evreni tespit edilmistir. Parkurlarin yiriyls ve
tirmanista 6nemli olan gesitli degiskenler yoniinden incelenmesi ve 5 uzman kisi ile ayrintili
milakatlar yaratalmistir. Uzman kisilerden elde edilen bilgiler parkurlarin analizinde direkt
alinti seklinde verilmistir. Parkurlardaki her rota Google Earth programi lzerinde calisilarak
haritalanmistir. Bu haritalar tzerinde Google Earth programi kullanilarak her bir rotanin gorsel
olarak baslangi¢ ve bitis noktalari arasindaki giizergahlari gizimlerle gosterilmistir.

Arastirma sonucunda Van ili tirmanis ve yiriyls rotalarinin 8 tanesi belirlenerek igerisinde;
parkur ve rota sayilari, rotalardaki tarihi ve dogal yerler haritalar Gzerinde ayrintili olarak
isaretlenmistir. Elde edilen bulgularin Van ili doga turizmi potansiyelini arttirarak yurt ici ve yurt
disindan gelecek katilimcilara rehberlik edecegi distintilmektedir.

Anahtar sozciikler: Van, Rota, Harita, Dag

DETAILED ROTATION OF MOUNTAIN TOURISM REGIONS PREFERRED IN VAN
Abstract

The aim of this study is mapping the most popular climbing and trekking routes preffered by
individuals doing nature sports in the city of Van. A survey was conducted to determine the
activity preferences of the individuals participating in nature sports activities in Van province.
According to the survey results, the scope of the research was determined by specifying 8 routes
that 86 participants wanted to participate more in summit and trekking activities. The tracks
were examined for various variables that were important in trekking and climbing, and detailed
interviews were conducted with 5 experts. The information obtained from experts is given as a
direct quote in the analysis of the routes. Each route on the track is mapped by working on the
Google Earth program. The routes between the starting and ending points are visually illustrated
for each of the routes on the maps by using Google Earth program.

As a result, 8 of the climbing and trekking routes were determined; Track and route numbers,
historic and natural places are marked in detail on the maps. The findings will increase the
potential of nature tourism of Van province and will guide to domestic and foreign tourists.

Key words: Van, Route, Map, Mountain
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KARAYOLU PEYZAJININ KENT SiLUETi UZERINDEKi ETKiSi; RiZE ORNEGI
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Ozet

Karayollari insan-doga iliskilerinin kurulmasinda énemli bir rol tstlenmektedir. Modern ulasim
sistemleri disliniildigliinde metro, ucak ve gemi arag¢ kullanimlari insanlar tarafindan tercih
edilse de bu noktalara ulasim karayollari ile saglanmaktadir. Karayollarinin bu 6zelligi dikkate
alindiginda insanlarin bir yerlesim yeri hakkinda ilk diisiincelere bu diizlemler izerinde sahip
olduklari gérilmektedir. Karayollarinin diizlemsel yaklasim 6zelliklerinden yola ¢ikarak Rize sehir
merkezini denizden ayiran sehirlerarasi karayolu glizergahi Gzerindeki 28 Agustos Fetih Parki
calisma alani olarak secilmistir. Secilen bu park alaninin stratejik konumu dikkate alindiginda,
parkin gorsel kalitesinin karayolu peyzaji agisindan irdelenmesi hem Rize’nin sardirilebilir
turizmi hem de kent imajina olumlu katkilar sunacak olup, kentin planlanmasi ve tasarimina
yonelik sonuglar gelistirilebilecektir.

Anahtar sozciikler: Kentsel Peyzaj, Karayolu Peyzaji, Rize, Gorsel Kalite

THE EFFECT OF HIGHWAY LANDSCAPING ON THE URBAN SKYLINE: A CASE
STUDY OF RIZE

Abstract

Highways play an important role in the establishment of human-nature relations. When the
modern transportation systems are considered, it is seen that the transportation vehicles such
as metro, airplanes and ships are mostly preferred by people, but the transportation to these
points is provided via highways. Considering this feature of highways, it is seen that people’s first
thoughts on a settlement are related to these platforms. On the basis of the planar approach
characteristics of highways, the 28 August Conquest Park on the intercity highway route
separating the Rize city center from the sea was chosen as the study area. Considering the
strategic position of this selected park, it is seen that the examination of the visual quality of the
park in terms of highway landscaping will make a major contribution to both the sustainable
tourism and city image of Rize and develop some results for planning and design of Rize.

Key words: Cityscape, Highway Landscaping, Rize, Visual Quality
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CAZIBE MERKEZi OLARAK VAN RUS PAZARI CARSISININ TURIZME KATKISINI
ARTIRMAK iCiN MEKANSAL ACIDAN DEGERLENDIRILMESi

Yrd. Dog. Dr. Yasar SUBASI DIREK
Yiziincii Yil Universitesi
yasarsu@yyu.edu.tr

Ozet

Van ve carsi denilince akla ilk gelen, biiyiik bir bélimi iran’dan getirilen pek ¢ok gesit Griiniin
satildig1 ve kentte bir cazibe merkezi olan Rus pazari, kuruldugu 1993 yilindan bu yana hizmet
vermektedir. Kentin gerek yerli halki, gerekse turizmi agisindan 6énemi buyik olan bu carsi,
mekansal olarak 3 ana sokak ve yaklasik 297 dikkandan olusur. Gida hari¢ neredeyse her Griin
yelpazesinden satisin yapildigl bu diikkanlar, gerek ucuz fiyatlari, gerekse orijinal bazi hediyelik
esyalariyla kentin vazgegilmez bir merkezini olusturur. Bu ¢alismada, Van Rus Pazari garsisinin
mekansal 6zellikleri ve kentin turizmine katkisini artirmak agisindan, daha gelistirilebilmesi igin
yapilmasi gereken oneriler ele alinip degerlendirilecektir.

Anahtar sozciikler: Van, Carsi, Rus Pazari

THE SPATIAL ASSESMENT OF THE RUSSIAN BAZAAR FOR TOURISM, AS A THE
ATTRACTION POINT OF VAN CITY

Abstract

Van and the bazaar are the first to come to mind, a large part of the products brought from Iran
and many of the products sold in the city and a centre of attraction in the Russian market since
its establishment in 1993 has been serving. This bazaar, which is a big city in terms of tourism, is
composed of 3 main streets and 297 shops. These stores, where food is sold in almost every
product range except food, are an indispensable centre of the city with its cheap prices and some
original gift items. In this study, the suggestions to be made to improve the spatial characteristics
of the Van Russian Market and the contribution of the city to tourism will be discussed and
evaluated.

Key words: Van City, Bazaar, Russian Bazaar
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Ozet

insanlar yasadiklari ve ziyaret ettikleri yerler ile diisiinsel, duygusal ve eylemsel boyutta bag
kurarlar. Bu silrecte, dogal ve kilturel 6zelliklerine bagl olarak rekreasyon yararlari saglayan
peyzajlar, kullanicilarinin yer duygularinin gelisime katki saglamaktadir. Calismada, Van kent
merkezi ve yakin ¢evresinde yasayan kisilerin rekreasyonel alan tercihleri, rekreasyona verdikleri
onem ve yer duygulari arasindaki iliskiler incelenmistir. Calisma kapsaminda, Van kentindeki ve
yakin cevresindeki peyzaj degerlerini ve yore halkinin Van ile kurdugu baglari belirlemek
amaciyla, 254 kisi ile uygulanan anket calismasindan elde edilen veriler kullanilmistir. Anket
katimcilarinin rekreasyonel tercihleri, agik uclu sorular ile edilen verilerin, CBS yogunluk
analizleri araglari yardimiyla incelemesi sonucu mekansal olarak tanimlanmistir. Katilimcilarin yer
duygusu ozellikleri; mekan kimligi, mekana bagliik ve mekana islevsel baghlik alt basliklari
altinda, Likert tipi sorularla incelenmistir. Anket katilimcilarinin bireysel 6zellikleri, rekreasyonel
alan tercihleri, rekreasyona verdikleri 6nem, yer duygulari arasindaki iliskiler korelasyon
analizleri ile incelenmistir. Bulgular, su ve tarih gibi dogal ve kultirel peyzaj ozelliklerinin,
bunlarin birlikteliginin, ulasilabilirligin ve rekreasyon altyapisinin, rekreasyona verilen énemde
baslica belirleyici unsurlardan oldugunu gostermektedir. Bulgular ayni zamanda, rekreasyona
verilen 6nemin, ankete katilan kisilerin Van’a baghlik 6zelliklerini olumlu yonde etkiledigini
gostermektedir. Bu baglamda, kent ici ve yakin cevresindeki mevcut rekreasyonel alanlarda ve
rekreasyon potansiyeli olan alternatif alanlarda, reakreasyon altyapisinin gelistiriimesinin, yore
insani ve ziyaretgilerin bu alanlardaki olumlu deneyimlerini artirarak, Kent ile kurduklari baglari
olumlu yonde giliclendirecegini diisiindirmektedir. Rekreasyonel alanlarin altyapi kalitesindeki
artis ve yer duygusunun gi¢lenmesi, kullanicilarinin rekreasyon memnuniyetinin iyilesmesine
olumlu katki saglayacagi gibi, uzun vadede Van’in dogal ve kiiltiirel peyzaj degerlerinin
sirdarilebilirligine ve Van’da yasam kalitesinin iyilesmesine yardimci olabilecektir.

Anahtar so6zciikler: Rekreasyon, Yer Duygusu, Peyzaj Degerleri, Van

RECREATION VALUES OF LANDSCAPES AND RELATIONSHIPS TO PLACE
Abstract

People connect and build bonds with the places they reside and visit through thinking, feeling
and through their actions. In this process, landscapes that provide recreation benefits based on
their natural and cultural features, contribute to the development of the sense of place of their
users. In this context, the relationships between the preferences of the residents of Van city for
recreational areas, the importance they assign on recreation and their sense of place are
investigated. Within the scope of the study, the data obtained from a questionnaire survey that
was developed to identify the landscape values and the connections of local people with Van
was used. 254 person participated to the survey. The recreational preferences of the survey
participants were identifed through open-ended questions and spatialy defined with the help of
GIS density analysis tools. The sense of place characteristics of the participants were analysed
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with Likert type questions under sub-dimensions such as place identiy, place attachment and
place dependence. The relations between personel characteristics of survey participants,
recreational area preferences, given importance to recreation and sense of place were analyzed
by correlation analyses. Findings show that natural and cultural landscape features such as water
and history, their cooccurence, accessibility and recreation infrastructure are the main
determinants of the importance given to recreation. Findings also show that the given
importance to recreational places affects the respondents’ connections to Van positively. In this
context, it is suggested that the development of the recreational infrastructure in the existing
recreational areas and in the potential, alternative ones within and around the city of Van will
increase positive experiences of the local people and visitors in these areas and will strengthen
the bonds they have established with the city in a positive way. The increase in the infrastructure
quality of recreational areas and increase in sense of place will help to improve the recreation
satisfaction among the users, as well as will help the sustainability of Van's natural and cultural
landscape values and the improvement in the quality of life in Van in the long term.

Key words: Recreation, Sense of Place, Landscape Values, Van
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ERZURUM NENE HATUN TARiHi MiLLi PARKI’'NDA YER ALAN TABYALARIN
TURIZME KAZANDIRILMASINA DAIR GORUSLER
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Ozet

Tirk harp tarihi icerisinde son derece 6nemli bir yere sahip olan yapilar arasinda yer alan
Mecidiye Tabyasi ve Aziziye Tabyalari Erzurum Nene Hatun Tarihi Milli Parki igerisinde koruma
altina alinmistir. Orman ve Su isleri Bakanhgr 13. Bélge Mudirliigi’niin sorumlulugunda Uzun
Devreli Gelisme Plani (UDGP) hazirlanip onaylanan Tarihi Milli Park’in “tarihi 6zelliklerinin yani
sira dogal ve kilturel 6zelliklerinin de koruma — kullanma dengesi gozetilerek, belirli bir plan
dahilinde siirdirilebilir korunmasi, yonetimi ve kullanimini saglamak” ana amag¢ olarak
belirlenmistir (Anonim 2012). Koruma altina alinan alan Erzurum’da bulunan diger tabyalar ve
tarihi eserlerle beraber 2011 yil igerisinde oldukca genis bir paydas katkisi ile hazirlanan
Kuzeydogu Anadolu Bélgesi inovasyona Dayali Bélgesel Turizm Stratejisi ve Eylem Plani (IDBTSEP)
icerisinde de yer almis ve sadece Erzurum’da degil tim bolgede tarih ve kiltlirel miras turizminin
gelistirilmesi agisindan bu yapilarin fonksiyon ylklenmesi gerektigi vurgulanmistir.

Bu calisma, IDBTSEP kapsaminda Tarih ve Kiiltiir Mirasi Turizminin gelistirilmesi adina Nenehatun
Tarihi Milli Parki’'ndan ve parkta yapilacak dizenlemelerden beklentileri bu beklentilerin
muhtemel sonuglarini ele almaktir. Calismada bu amagla, Orman ve Su isleri Bakanligi 13. Bélge
Mudurligi ile Kuzeydogu Anadolu Kalkinma Ajansi koordinasyonundaki Erzurum Tarih ve Kiltar
Mirasi Turizmini Gelistirme Komitesi isbirliginde 28 Kasim 2012 tarihinde yapilan “Nene Hatun
Tarihi Milli Parki Tabyalarinin islevsellestiriimesi Ortak Akil Calistay’ndan elde edilen sonuglar
degerlendirilmis ve IDBTSEP’e gére bu sonuglarin uygulanabilirligi ele alinmistir.

Anahtar sozciikler: Tabya, Erzurum, Tarih ve Kiltiir Turizmi

VIEWS ON THE USE OF BASTIONS IN THE BORDER OF ERZURUM NENE HATUN
HISTORICAL NATIONAL PARK IN THE SERVICE OF TOURISM SECTOR

Abstract

Among the most important structures in Turkish War History, Mecidiye Bastion and Aziziye
Bastions were taken under protection in Erzurum Nene Hatun Historical National Park. In the
“Long term Development Plan” of the area prepared and approved by 13™ Regional
Administration of Forest and Water Affairs, it was aimed to use, manage and protect the area
sustainably by considering use — protection balance and natural, historical and cultural
characteristics of the area (Anonymous 2012a). Together with the bastions mentioned above,
several others in Erzurum were taken into consideration in Innovation Based Regional Tourism
Strategy and Action Plan (IDBTSEP) prepared with the participation of local actors in 2012 and it
was emphasised in the document to give priority and functions to these structures to develop
history and cultural tourism in the region.

Present study mentions the expectations from bastions in Erzurum Nene Hatun Historical
National Park to develop history and cultural tourism by considering the results of a workshop
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conducted on 28th Nov 2012 in cooperation with 13t Regional Administration of Forest and
Water Affairs and Northeast Anatolia Development Agency (KUDAKA) and iDBTSEP.
Key words: Bastion, Erzurum, History and Culture Tourism
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TURIZMDE iSLETME iMAJI VE iSLETME UNUNUN DEVAMLILIGINDA KULLANICI
GUDUMLU iCERIKLERIN ONEMI
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Ozet

Hizmet sektoriinde faaliyet gdsteren turizm isletmelerine gelen ziyaretgilerin, ekonominin diger
sektorlerindeki gibi trlinli veya hizmeti kullanmadan ya da satin almadan 6nce test etme veya
deneme sansi yoktur. Bu nedenle potansiyel ziyaretgiler bilgi toplamak amaciyla internet
ortaminda vyaratilan kullanici glidimli igeriklere yonelmekte ve isletme hakkinda bilgi
aramaktadirlar. Kullanici gidimli igerikler olumlu yonde olabilecegi gibi olumsuz yonde de
olabilmekte ve bu olumsuz icerikler isletme imajina ve Giniine zarar verebilmektedir. Oysa isletme
imajinin ve inlinln tim isletmeler icin 6nemli oldugu cesitli calismalarda ve arastirmalarda da
ortaya konmustur. Bu nedenle bu galismada turizm sektoriinde isletme imajinin ve lniiniin
devamhhginin  saglanmasinda kullanici  gidumli igeriklerin - 6neminin ortaya konmasi
amagclanmaktadir.

Anahtar sézciikler: isletme imaj, isletme Undi, Turizm, Kullanici Gidiimli igerik.

THE IMPORTANCE OF USER GENERATED CONTENTS IN THE CONTINUITY OF
CORPORATE IMAGE AND REPUTATION IN TOURISM SECTOR

Abstract

Because the enterprises in the tourism sector are one each of the service enterprises, the clients
who prefer these enterprises have not got any change to test or try the products or services of
these enterprises before buy or use them differ from the other sectors in economy. For this
reason, potential visitors tend towards user generated content which are created on the internet
and inquire about enterprises on the purpose of gathering information. User generated contents
are able to be negative as they can be positive, and these negative contents are able to damage
the corporate image and reputation. However, it has also been revealed in various studies that
the corporate image and reputation are important for all enterprises. For this reason, in this
study, it is aimed to reveal the importance of user generated contents in providing the continuity
of corporate image and reputation in tourism sector.

Key words: Corporate Image, Corporate Reputation, Tourism, User Generated Content.
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Ozet

Muzecilik faaliyetleri gecmisi glinimiize tasimakla birlikte gelecek nesillere aktarma goérevini de
Gstlenmektedir.  Miuzeler geg¢mis yasanmishklari gelecek koprisiyle bulusturmaktadir.
Teknolojik gelismeler ve tiiketicilerin istekleri degisim gosterse de mizecilik faaliyetleri daima
onemini koruyan bir unsurdur. Gaziantep ilinde yer alan Zeugma Mozaik Muzesi 9 Eylil 2011
yilinda ziyaretgilere acilmistir. Mize kiiltiirel miras agisindan énem tasimaktadir. Bu ¢alismanin
amacl Zeugma Muzesindeki eserlerin kiltiirel mirasimiz agisindan énemini ortaya koymaktir.
Calisma kapsaminda 29-30 Mayis 2017 tarihlerinde miize ziyaret edilmistir. Mlzede yer alan
eserler arastirmacilar tarafindan fotograflanmistir. Ziyaretgilerin eserlere olan ilgisi
gozlemlenmistir. Ayni zamanda mdize igerisinde kullanilan teknolojik araglarin ziyaretgiler
tarafindan algilanis bicimleri de irdelenmistir. Calisma Zeugma Miizesinin miizecilik faaliyetlerini
ortaya koymasi agisindan 6nem tasimaktadir.

Anahtar Sozciikler: Kiiltirel Miras, Mizecilik, Zeugma Moazik Mizesi.

ZEUGMA MOSAIC MUSEUM'S PLACE IN MUSEOLOGY ACTIVITIES
Abstarct

As well as carrying the past to the present day, museology activities also assume the duty of
transferring the past to the future generations. Museums bring the past experiences together
with the bridge of the future. Even though technological developments and consumers' requests
change, museum activities are eternally significant. Zeugma Mosaic Museum, located in the city
of Gaziantep, was opened to visit on September 9, 2011. The museum has a significance with
regard to cultural heritage. The purpose of this study is to show the importance of the works in
Zeugma Mosaic Museum with regard to our cultural heritage. Within the scope of the study, the
museum was visited on May 29-30, 2017. The works in the museum were photographed by the
researchers. Visitors' interest towards the works was observed. At the same time, the ways in
which the technological tools used in the museum were perceived by the visitors were also
examined. The study carries a significance with regard to the exhibition of the museum activities
of Zeugma Museum.

Key words: Cultural Heritage, Museology, Zeugma Mosaic Museum
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VAN EFSANELERININ TURISTIK CEKIME DONUSTURULMESI
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Ozet

Efsaneler bir milletin en dikkat ¢eken kultur Grinleridir. Uzun suredir iskan edilen bolgelerde ise
etnik ve dini gesitliligin dogal bir sonucu olarak séylence sayisi son derece fazladir. Van sehri bu
duruma kayda deger bir 6rnektir. Urartu déneminden giinimuze kadar sirekli ve yogun
yerlesime sahne olan bdlgede onlarca farkli efsane vardir. Bu sdylenceler bir digerinden farkli
etnik ve dini gruplara mensup insanlar kendilerine ait 6geleri anlatilarda bulabilmektedir.
Glnimuz yagsami bilgi ve hizmetin hizla tretilip ayni hizla tuketildigi bir donglidir. Bu karmasa
icinde pek ¢ok insan igin mitolojik 6geler barindiran sdylenceler adeta hayata kisa bir mola
vermek anlamina gelmektedir. Tatil olarak planlanan zaman dilimlerinde ise sdylencelerin gegtigi
mekanlar bu nedenle 6nem arz etmektedir. Van efsanelerine konu olan olaylarin yasandigi var
sayllan yerlerin turistik anlamda pazarlanmasi pratikte misafir sayisinin nitelik ve nicelik agilardan
artisi anlamina gelmektedir. Sadece Akdamar Adasi ile iliskilendirilen Tamarra Efsanesi degil
golde yasadigl sdylenen Van Canavari da dogru bir pazarlama stratejisiyle bu artisa vesile
olabilecektir. ingilizlerin Kaleler ve bu yapilarda gériindigii rivayet edilen hayaletlerin
pazarlamasini yapmasi ve “Hayalet Turizmi”’nden her sene kayda deger bir finansal kaynak
tretmesi efsanelerin turizm gelirine donistirilebileceginin somut kanitidir. Van sehrinde de
benzeri bir pazarlama stratejisinin uygulanmamasi icin hicbir sebep yoktur. Calismada birinci ve
ikinci el kaynaklar kullanilarak sehrin efsaneleri anlatilacak ve bu sdylencelerin yazili ve goérsel
ulusal medya ile 6zellikle sosyal medya araglarinda tanitiminin yapilabilme yollari ortaya
konulacaktir. Bu sekilde bolgede meskun olmayan insanlar igin turistik ¢ekim saglanmasi
gayesine ulasiimasi nihai amagtir.

Anahtar Sozciikler: Van, Efsane, Turizm

AN ATTRACTIVE WAY TO TAKE ATTENTION IN TERMS OF TOURISTIC
ACTIVITIES: LEGENDARIES OF VAN

Abstract

Legends are most important cultural production of a nation, owing to the places’ national and
regional diversity, appears more in number. Van, having a great historical background, is an
undisputed place in terms of having various legends.

Today crowded cities, difficult life and profession conditions led people not to imagine or read
legends, fairy tales or mythological papers. But in fact they all need it. In spare and vocational
times, people want to realize their dreams.

In the example of United Kingdom, castles and ghosts of these places attract people. This kind of
tourism became a real financial gain. So, in the example of Van, legends and figures of the stories
like monster of the lake can be easily used to gain income from touristic activities.

Key words: Van, Legends, Tourism
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Ozet

Kis turizm merkezlerinin kurulabilmesinde 6ncelikli degisken kis turizmine uygun dogal kosullarin
var olmasidir. Ancak, ulasim sistemlerinin olusturulmasi, saha diizenlemeleri, fiziksel ve mekanik
tesis kurulumlar gibi beseri degiskenler de en az dogal kosullar kadar 6nemlidir. Dogal sartlarin
destekledigi ancak beseri midahale ve degiskenlerin turizme konu ettigi kis turizm alanlari
eglence turizminin en populer mekanlaridir. S6z konusu alanlar son yillarda artan taleple birlikte
sayica hizla artmaktadirlar. Ancak kis turizm merkezlerinin kitlesel talebe cevap verebilmesi hem
dogal hem de beseri kosullarin yeterliligi ile dogrudan iliskilidir.

Eglence turizmi ve kis sporlarinin en 6nemli bileseni olan kis turizm merkezleri (kayak merkezleri)
bu arastirmaya konu olmustur. Bu baglamda, Van ve Bitlis illerinde bulunan kis turizm
merkezlerinin gerek dogal gerekse beseri donatilarinin yeterliligi ve ziyaretcileri memnun etme
dizeyleri o6lglilmeye calisiimistir. Tesislerin yeterlilikleri ulusal ve uluslararasi kriterler esas
alinarak degerlendirilmis ve kayak merkezlerinin s6z konusu standartlar gcergcevesinde ne anlam
tasidiklari sorusuna cevap aranmustir. ikinci olarak ise ziyaretgilerin tesislerden beklentileri ve
memnuniyet dlzeyleri 6lglilmeye ¢alisiimistir. Bu kapsamda ziyaretgcilere (465 kisi) 23 sorudan
olusan bir anket uygulanmistir. Oldukga ilgi cekici arastirma bulgularinin yer aldigi ¢calismada
ulusal ve yerel katilimcilar arasinda farkhliklarin oldugu anlasiimistir. Ornegin kar kalitesi
acisindan ¢ok iyi standartlara sahip olmayan kayak merkezlerinde yerli ziyaretgiler kar kalitesinin
cok ylksek oldugunu ve diger bilesenlerin oldukga yeterli oldugunu ifade etmislerdir. Dolayisiyla
bu sonug bizlere beklenti ile memnuniyet arasinda dogru bir iliski oldugunu goéstermektedir.
Diger bir ifadeyle uluslararasi kriterler ne olursa olsun memnuniyet derecesini ziyaretgilerin
farkindalklari ve beklenti duizeyleri belirlemektedir.

Anahtar Sozciikler: Kis Turizmi, Kis Turizm Merkezi, Van, Bitlis

A FIELD RESEARCH ON THE LEVEL OF QUALITY OF SKI CENTERS: THE EXAMPLE
OF VAN AND BITLiS PROVINCES

Abstract

The primary component in the establishment of winter tourism centres is the natural conditions
that are suitable for winter tourism. However, human components such as the creation of
transport systems, site regulations, the construction and technicality of the site are as important
as natural conditions. Winter tourism areas, which are supported by natural conditions but
subjected to human intervention and other tourism variables, are the most popular areas of
entertainment tourism. These areas are rapidly increasing in numbers due to the increasing
demand in recent years. However, the ability of winter tourism centres to respond to the massive
demand is directly related to both the natural and the adequacy of human conditions.
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Winter tourism centres such as ski resorts, which are the most important component of
entertainment in tourism during winter sports, is the subject of this research. This paper tries to
evaluate the adequacy of natural conditions and humanistic facilities of winter tourism centres
in Van and Bitlis provinces; and the level of satisfaction of visitors. In this study, the adequacy of
the facilities are evaluated on the basis of national and international criteria, and expectations
and satisfaction degrees of visitors are aimed to be measured. Accordingly, a questionnaire
consisting of 23 questions was applied to 465 visitors. The research findings show that there are
differences between national and local participants. For example, in ski resorts that don't have
very good standards in terms of snow quality, the domestic visitors indicate that snow quality is
very high and the other components are quite adequate. This shows that there is a right
relationship between expectation and satisfaction. In other words, regardless of international
criteria, satisfaction degrees are determined by visitors’ awareness and expectations levels.
Key words: Winter Tourism, Winter Tourism Center, Van and Bitlis Province
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OzZET

Selguklu ve Osmanli gibi eski Tirk uygarliklarina ev sahipligi yapmis olan Erzurum kenti gliniimuize
s6z konusu tarihine dair yalnizca kiimbet, medrese, tabya gibi 6nemli mimari eserleri
taslyabilmistir. Kent merkezinde bulunan s6z konusu yapilarin yani sira kentte ¢ok sayida tescilli
bina bulunmaktadir. Fakat bu yapilarin ¢ogu atil durumda kalmig ve kentin tarihini géz 6niine
sermekten uzaktir. Calisma kapsaminda kent cekirdeginde bulunan tescilli yapilardan ‘geleneksel
eV’ tiriinde olanlar ve diger kiltirel tescilli yapilarla konumlari incelenerek, tescilli yapilara
fonksiyon yiklenip kentte kiltir turizminin gelismesine katki saglamak amacglanmaktadir.
Erzurum Blylksehir Belediyesi’ nden alinan ilgili dokiimanlar, literatiir arastirmasi ve arazide
yapilan gozlemler neticesinde yapilarin kent merkezinde konumu, tarihi siire¢ icerisinde
kullanimi analiz edilmistir. Erzurum kenti halihazir harita tzerinde ilgili tescilli yapilar tespit
edilmis ve isaretlenmistir. Tarihi ile 6ne ¢ikmis kentlerin tescilli yapilari glinUmuz kosullarinda
kullanim amaglari tespit edilmistir. Sonug olarak kent merkezinde fonksiyonu sanat okulu, miize,
gastronomi evine donustirilerek kimbet, medrese gibi 6nemli mimari eserlerin durak noktasi
oldugu kultlr rotasi 6nerilmistir. Rota onerisi sunulurken, Erzurum kiltiirlini ve ruhunu ortaya
cikaran yeni mekanlar gerek vyerli halki gerekse kente gelen turistlerin kentin kimligini
hissedebilmesi igin sireklilik arz edecek bicimde yapilar arasinda yaya yolu ve bisiklet yolu
seklinde olusturulmasi énerilmistir.

Anahtar sézciikler: Tescilli Yapi, Kentsel Donlisim, Rota

INSIDE OF ERZURUM CITY REGISTERED STRUCTURES RECOVERY OF CULTURAL
HERITAGE SCOPE AND CREATING NEW CULTURAL ROUTE

Abstract

Selcuklu and Ottoman state, such as the ancient Turkish civilizations that hosted the Erzurum
city of history, only the cupolas, madrasah, redoubt such as important architectural works were
able to care. In addition to the buildings in the city centre, there are many registered buildings
in the city. But most of these buildings remain idle and are far from overlooking the history of
the city. Within the scope of the study, it is aimed to contribute to the development of cultural
tourism in the city by examining the locations of the traditional houses and other cultural
registered structures in the city core and by uploading the functions as a registered structure.
Related documents taken from Erzurum Metropolitan Municipality were analysed literature
survey and the location of the buildings in the city centre and their use in the historical process
that after observations made in the field. In Erzurum city, the registered buildings are marked on
the map. In today’s conditions, the purpose of using the buildings of the historical towns has
been determined. As a result, in the city centre; the function of the registered buildings has been
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transformed into art school, museum, gastronomy house and a cultural rota has been suggested
where important architectural works such as cupolas, madrasah are the stops. When to put
forward of route suggestion, to exposes of Erzurum’s culture and soul new places still native, still
comes of city tourists for feels identity, shape of the continuousness to put forward on between
the structures was suggested creating shape of the pedestrian and bicycle way.

Key words: Proprietary Structure, Urban Transformation, Route
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Ozet

Son zamanlarda bitiin diinyada meydana gelen hizl degisimler, érgitleri ve 6rgitin en 6nemli
parcalari olan is gorenleri de degisime mecbur etmektedir. Fakat degisim ile birlikte rekabet
ortamlarinda durmaya gayret eden orgltler, 6rgitin yalnizca verimliligiyle ilgilenip, bireylerin
tutumlari ile hislerini 6nemsememektedirler. Bundan dolayi da is gorenler 6rgiite karsi negatif
davraniglar gelistirmeye ve dis kirikhgina ugramaya baslamaktadirlar. Sinizm kavrami son
zamanlarda orgiitsel alanda 6nem verilen konulardan biridir. Sinizm ile ilgili galismalar heniiz cok
yeni ve az olsa da, orgutleri yakindan ilgilendiren bu konuda gerek teorik, gerekse deneye dayali
calismalarin yapilacagi ongérilmektedir. Clnkl orgitsel sinizm, orgitlerin basarisini olumsuz
etkileyen nedenler arasinda siralanmaktadir. Sinizm kavraminin esasinda dis kirikligi, stres,
umutsuz olma vb. hislerin olusmasina neden olan dikkat ¢eken sebeplerin en basinda, is
gorenlerin orglitin dlslince yapisi ve izlemlerine, is arkadaslarina, patronlarina ve idarecilerine
hissettikleri gliven noksanligi gelmektedir. Calismanin amaci Van ilinde yer alan konaklama
isletmelerinde ¢alisanlarin orgitsel sinizm ve 6rgitsel baglilik iliskilerini ortaya koymaktir.
Orgiitsel Sinizm; is gdrenin galismis oldugu kuruma karsi (i¢ boyutu kapsayan olumsuz bir
davranis olup, bu boyutlarin, kognitif, hissi ve davranis ile ilgili boyutlar oldugu bilinmektedir.
Orgiitsel Baglilik;kisinin hareketlerinden &tiirii bagh hale gelmesi durumu ve bu hareketler
aracihigiyla faaliyetleri ve kendi katilimini devam ettirme diistincesidir.

Arastirmada orgitsel sinizm ve orgutsel baghhk arasindaki iligkiyi tespit etmek igin anket
yonteminden faydalaniimistir. Modeldeki degiskenleri en iyi sekilde temsil edecek olgekler
belirlendikten sonra arastirmanin uygun bir 6rneklem {zerinde yapilmasi hedeflenmistir. Bu
nedenle arastirmanin evrenini Van llinde yer alan konaklama isletmeleri c¢alisanlari
olusturmaktadir. Calismada elde edilen bulgular SPSS 21.0 istatistik paket programi yardimiyla
degerlendirilecektir.

Orgiitsel bagllik genel olarak; calisanlari devam ettirmek icin pozitif bir istek duyma, érgiitiin
amaglarina glcli bir inang yaratmak ve 6rglitte goniilli caba harcamak olarak tanimlanmaktadir.
Sinizm kavrami ise, orgiitte bireyi harekete geciren gidi ve davraniglarda iyilige ve diuristlige
inanmama, kiicimseyerek hata bulma egilimi seklinde ifade edilmektedir. Orgiitsel sinizm ise,
Brandes’in tanimiyla, “bireyin ¢alistigi 6rgiite yonelik gelistirdigi, bilis duygu-davranis boyutlarini
iceren negatif bir tutum” dur. Bu tavir orgltte duristligiin eksik oldugunailiskin negatif bir
duygudur. Bu sonuglara gore, calisanlarin érglitsel sinizm dizeyleri artis gosterdiginde 6rgitsel
bagliliklarinin azalacagini séylemek miimkin olabilir.

Anahtar sozciikler: Sinizm, Orgiitsel Sinizm, Orgiitsel Baghlik
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THE RELATIONSHIP ORGANIZATIONAL CYNICISM AND ORGANIZATIONAL
COMMITMENT: VAN PROVINCE EXAMPLE

Abstract

The rapid changes that have taken place all over the world in recent years, the organizations and
employees that are the most important parts of the organization are forced to change. However,
organizations that strive to stay in competitive environments with change, do not care about
behave and feelings of individuals, only interested in productivity. Because of this, employees
are beginning to develop negative behaviours towards the organization and are disappointed.
One of the issues that have recently been emphasized in the organizational context is the
concept of cynicism. Although the studies on cynicism are very new and few, it is anticipated that
theoretical and experimental works will be done on this subject which is closely related to the
organizations. Because organizational cynicism is among the reasons that negatively affect the
success of organizations. At the beginning of the noteworthy causes that lead to the creation of
disappointment, stress, hopelessness and similar feelings on the basis of the concept of cynicism
is the lack of trust that the employees feel to their colleagues, their organizational structure and
their views, their colleagues, their bosses and administrators. The aim of the study is to reveal
the relationships between the organizational cynicism and organizational commitment of the
employees in the accommodation enterprises in Van province.

Organizational cynicism: It is known that the employees is an adverse behaviour involving three
dimensions against the organisation in which it works and these dimensions are related to
cognitive, emotional and behavioural dimensions.

Organizational commitment: The situation of becoming connected due to the movements of the
person and the idea of continuing their activities and their participation through these
movements.

The survey method was used to determine the relationship between organizational cynicism and
organizational commitment in the research. It was aimed to make the research on a suitable
sample after the scales that best represent the variables in the model were identified. For this
reason, the area of the research is the employees of the accommodation enterprises in Van
province. The data obtained in the study will be evaluated with the help of SPSS 21.0 statistical
package program.

Organizational commitment is generally defined as a positive desire to maintain employees, a
strong belief in organizational goals and voluntary efforts in the organization.

The concept of cynicism is expressed as a tendency to believe in goodness and honesty in
motivations and behaviours that motivate the individual in organization, and to find mistakes in
disdain. Organizational cynicism, in the definition of Brandes, is a "negative attitude that includes
the dimensions of cognition and behaviour that the individual develops in relation to the working
knee." This attitude is a negative feeling that honesty is lacking in organization. According to
these results, it may be possible to say that organizational commitment will decrease when the
level of organizational cynicism increases.

Key words: Cynicism, Organizational Cynicism, Organizational Commitment
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Ozet

Bu arastirmada, isletmeler tarafindan pek oOnemsenmeyen kisilik kavraminin 6neminin
anlasilmasi hedeflenmis, calisanlarin kisilik 6zelligine uygun ve dogru iste calistirilmasinin 6n
plana cikarilmasi ile birlikte, calisanlarin kisilik yapilari ile tikenmislik cesitli yonleriyle
incelenmistir. Arastirmada kisilik ile tlikenmislik arasindaki iliskinin incelenmesi amaciyla,

ey

gecerliligi ve giivenirligi arastirmaci tarafindan test edilen “Bes Faktor Kisilik Ozellikleri Olcegi” ve
“Tikenmislik Olgegi” kullaniimistir. Bu calisma TRA2 (Igdir, Kars, Agri, Ardahan) bélgesindeki otel
isletmelerindeki 268 calisana uygulanmustir. Arastirma sonucunda Bes Faktérli Kisilik Ozellikleri
olcegindeki gelisime aciklik ve uyumluluk boyutunun tikenmislik Gzerinde negatif ve anlamli
etkileri vardir. TRA2 otel galisanlarinin baskin kisilik tipinin uyumluluk boyutu oldugu ilaveten
tikenmislik boyutlarindan duygusal tiikenme ve kisisel basarida azalma alt boyutlarinin orta
diizeyde, duyarsizlagsma alt boyutunun disik diizeyde oldugu tespit edilmistir.

Anahtar sézciikler: Kisilik, Tikenmislik, Konaklama isletmeleri

THE RELATIONSHIPS BETWEEN CHARACTERISTICS, BURNOUT: AN
APPLICATION ON HOTEL MANAGEMENT EMPLOYEES IN THE TRA2 REGION

Abstract

In this study, it is aimed to understand the importance of personality concept which is generally
disregarded by the organizations and in that way the employees’ personality, burnout and
relations of these concepts have been examined from different aspects by featuring the
importance of harmony between the personality of the employee and the job. The last part of
the study consists of findings gathered from “Five Factor Personality Scale”, “Burnout Scale” tests
whose credibility and validity have been tested by the researcher in order to scrutinize the
relationship between personality and burnout. This study was undertaken with 268 hotel
management employees in the TRA2 (Igdir, Kars, Ardahan, Agri) region. The results of the
research indicate that the openness of improvement and agreeableness dimensions have
negative and significant effect on burnout. It has been found out that agreeableness dimension
is the dominant personality type of TRA2 hotel employees and emotional exhaustion from
burnout dimensions and decrease in personal achievement are moderate and the
depersonalization sub-dimension is low.

Key words: Personality, Burnout, Hotel Business

158



International West Asia Congress Of Tourism Research IWACT'17

DUYGUSAL EMEK VE STRESSLE BASA CIKMA iLiSKiSi: UNIVERSITE
OGRENCILERI ORNEGI

Ars.Gor. Fazil KAYA
Giimishane Universitesi
fkaya@gumushane.edu.tr

Ars.Gor. Salih YILDIZ

Atatiirk Universitesi
salih.yildiz@atauni.edu.tr

Ars.Gor. Ozan ATSIZ

istanbul Universitesi
ozan.atsiz@istanbul.edu.tr

Ogr. Gor. Sabina AGHAYEVA
Sabina.Agayeva@kapitalbank.az

Ozet

Turizm, emek yogun {zerine temelli bir sektérdiir. isgdrenler ve misteriler arasinda oldukca
yogun bir iletisim mevcuttur. Musterilerin istek ve arzularinin karsilanmasi, memnuniyetlerinin
saglanmasi ve tekrar isletmeyi tercihte bulunmasi, turizm isletmelerinin temel bir hedefidir. Bu
amagla isgorenlerin performansi bu siirecin en 6nemli pargasidir. Dolayisiyla turizm isletmeleri,
isgorenlerinden fiziksel ve zihinsel emekleri ile beraber, duygularinin da isin gerekliliklerine
sergilenmesini beklemektedir. Ancak bu durum isgorenlerin kendi gergek duygulari ile beklenen
duygulari sergilemesi acisindan yogun bir caba sarfetmesine neden olmaktadir. Bu asamada
sarfedilen her bir caba strese de yol acabilmektedir. Bu noktadan hareketle, bu ¢alismanin amaci
isgorenlerin is ortaminda harcadiklari duygusal emek ile bu siiregte yasadiklari stress durumlari
arasindaki iliskiyi belirlemektir. Bu arastirmada, literatiirde mevcut olan duygusal emek ve stresle
basa ¢ikma olgekleri kullanilarak, anket teknigi kullaniimistir.

Anahtar Sozciikler: Duygusal emek, stressle basa ¢ikma, Universite 6grencileri

THE RELATIONSHIP BETWEEN EMOTIONAL LABOR AND COPING WITH STRESS:
THE CASE OF UNIVERSITY STUDENTS

Abstract

Tourism is an labor intensive sector and there is an intensive communication between
employees and customers. The fact that to meet needs and wants of customers and to expect
from guest to revisit the business can be regarded as a main purpose of tourism businesses. In
this case, performance of employees is one of the most important part of this process. Thus,
businesses are expected to show from employees not only their physical and mental abilities but
also their emotions. However, it causes to make an intensive effort by employees in terms of
showing their existing emotions and expected emotions. In this process, every efforts made by
employees also causes stress. In this case, the purpose of this paper is to explore the relationship
between emotional labor of employees and stress which occurred in this process. In this
research, a questionnaire method has been applied using scales of emotional labor and coping
with stress which existed in the literature.

Key words: Emotional Labor, Coping With Stress, University Students
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OZET

Bireylerin turizm hareketliliginde secilen turizm cesidi kadar destinasyon noktalarinin 6zellikleri
de 6nemli bir yere sahiptir. Turistik tliketicinin satin alma karari temelde dért ana gruptan
(bireysel, kilturel, toplumsal ve psikolojik) olusmasina ragmen, bu karar turizm gesitleri
diisinildiiginde bir noktaya kadar etkili olmaktadir. Ozellikle turistlerin algiladiklari imajlar
(gudilenme, algilanma, 6grenme, inang ve diistinceler) dustintldigiunde psikolojik faktorlerin de
onemli bir rol oynadigi gorlilmektedir. Rize ilinin turistler Gzerinde dlslindirdigia imaj
algilarindan yola c¢ikarak 4 farkh cay toplama, isleme ve rekreasyonel alana sahip destinasyon
noktasi calisma alani olarak belirlenmistir. Belirlenen bu destinasyon noktalarinin Di Gregoria ve
Licari'ye (2006) gore destinasyon imaj faktorleri irdelenerek hem Rize’nin turizm imajina katki
hem de surdirilebilir turizm yonetimine yonelik sonuglar gelistirilecektir.

Anahtar sézciikler: Destinasyon imaiji, Turizm, imaj Algisi, Rize

INVESTIGATION OF THE FACTORS CONSTITUTING DESTINATION IMAGE IN
THE MEASURE OF TEA GARDENS

Abstract

In addition to the preferred type of tourism, the characteristics of the destination points have an
important place in the tourism mobility of individuals. Although the purchasing decision of a
tourist consumer mainly comprises of four main groups (individual, cultural, social and
psychological), this decision is effective to some extent when the different types of tourism are
considered. Especially when the images perceived by tourists (motivation, perception, learning,
beliefs and thoughts) are considered, it is seen that psychological factors also play an important
role. Four destination points, which have different tea collection, processing and recreational
areas, were determined as the study area based on tourists’ image perceptions of Rize.
Destination image factors of these destination points will be analyzed according to Di Gregoria
and Licari (2006). Consequently, a contribution will be made to the tourism image of Rize and
some results will be developed for the sustainable tourism management.

Key words: Destination Image, Tourism, Image Perception, Rize
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ZIGANA DOGA OKULUNUN ALTERNATIF TURIZM UYGULAMALARI

Savas AYDIN
Zigana Doga Okulu
info@ziganadogaokulu.org

Ozet

Son Dénemde ilkemizde, gines, deniz ve kum birlikteligini, kisaca sahil turizmi dedigimiz,
turizme 6nem veren ve sosyal patlamalar yapacagi disiiniilen turizme agirlik verilmistir. Oysaki,
yeni dénemde gelismis (ilke vatandaslari gelismekte olan tlkelerin alternatif turizm kaynaklarina
yonelmislerdir ekolojik temelli turizm, dinyanin vazgegilmezleri arasindadir. Az gelismis bir
bolgede bulunan Zigana cografyasinda kalkinma siirdirdlebilir alternatif turizm tiirlerine baghidir.
Dogu Karadeniz daglari ve Zigana cografyasi, sahip oldugu jeolojik ve ekolojik mirasi, kuzeyi ve
guneyi arasindaki iklim farkhhg ve buna bagh endemizim yiksek fauna ve flora, zengin
biyogesitliligi ile Glkemizin korunan alanlarina dahil edilmesi gereken nadir doga alanlarindandir.
ekoturizm potansiyeli ile bolgemizin ¢ekim merkezlerinden olan, Zigana Dagi ve Kurum ( Kromni)
Vadisini altyapisi olmadan yapilan bilingsiz turizm yatirimlari tehdit etmeye baslamistir. Zigana
dag), Karaca Magarasi, Cehennem Vadisi Kanyonu, Kurum- imera Antik kenti ve Maden Ocaklari,
zengin biyocesitlilik barindiran essiz gizelliklere sahip bu alanin korunmasi ve kollanmasi icin, ilk
asamada Zigana Doga okulu ve Bitki Muzesi (Herbaryum) olusturularak ziyaretgilere agiimistir.
Cografyada bulunan 9 adet Nadir bitkinin farkindaliklarina dikkat gekici ¢alismalar yapilmistir.
Tiirkiye ‘de bir ilk yapilarak Orman Ve Su isleri Bakanlig ile isbirligi cercevesinde “1. Foto Kamp
Gumiushane de dizenlenmistir.” .Bu ¢calismada Zigana Dagi ve bolgede Alternatif turizme dayali
kalkinma igin yapilmasi gerekenler irdelenmistir.

Anahtar Sozciikler: Zigana Doga Okulu, Alternatif turizm, Zigana Koy(

ZIGANA NATURE SCHOOL'S ALTERNATIVE TOURISM APPLICATIONS
Abstract

In the last period of Turkey, beach tourism had been more priorthan other tourism types. But in
the new period, developed country citizensare oriented towards alternative tourism resources
of deveoping countries. Ecological based turism is among the indispensables of the world. Zigana
geography, which is in an underdeveloped region, is dependent toalternative tourism.

With its jeological and geological heritage, climate differencebetween north and south and
endemic high fauna and flora due to this, richbiodiversity, East Black Sea Mountains and Zigana
geography are rare areasthat need to be included Turkey's protected areas. Zigana Mountain
andKurum (Kromni) Valley are being threatened by untapped tourism. To protect Zigana
Mountain.

Key words: Zigana Nature School, Alternative Turism, Zigana Village
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VAN'DAKi TURIZM iSLETMELERiI YONETICILERININ BATI ASYA ULKELERINDEN
GELEN ZiYARETCILERE iLiSKiN ALGILARI

Yrd. Dog. Dr. Sagbetullah MERIC
Yiiziincii Y1l Universitesi
smeric@yyu.edu.tr

Ogr. Gor. Sedat SAHIN

Yiiziincii Y1l Universitesi
sedatsahin@yyu.edu.tr

Ozet

Bir kisiye veya toplumsal kesime karsi belirli sart, olay ve goriintiilere dayanarak 6nceden
edinilmis olumlu veya olumsuz yargilar, o kisiye veya toplumsal kesime yodnelik davranisi
etkilemektedir. Olumlu yargilar kisiye veya toplumsal kesime sempati duyulmasina neden
olurken, olumsuz yargilar kisiye veya toplumsal kesime oOfke ve nefret duyulmasina neden
olmaktadir. insanlarin daha ¢ok etkilesimde oldugu turizm sektériinde bu durum ¢ok ciddi
sonuglar dogurabilmektedir. Bu dogrultuda arastirmanin amaci Tiirkiye'nin bati Asya'ya acilan
kapisi olarak kabul edilen Van ilindeki turizm isletmeleri yoneticilerinin, bati Asya llkelerinden
gelen ziyaretgilere yonelik olumlu ve olumsuz yargilarini belirlemektir. Arastirmada veri elde
etmek amaci ile yari yapilandiriimis milakat teknigi kullanilmistir. Elde edilen veriler yardimi ile
yoneticilerin Suriye, iran, Irak, Azerbaycan gibi ilkelerden gelen ziyaretcilere karsi daha cok
olumsuz yargilara sahip oldugu tespit edilmistir. Yoneticiler, bu llkelerden gelen ziyaretgilere
yonelik olumsuz yargilara sahip olmalarinin nedenlerini genel olarak bu Ulkelerden gelen
ziyaretgilerin tesisi uygun kullanmamasi, odadan malzeme galinmasi, odalarda yemek yapilmasi
gibi yasanan olaylarla agiklamaktadir. Ancak yoneticilerin bu ziyaretgileri gelir kaynagi olarak
gordikleriigin daha fazla ziyaretci gelmesi isteginde oldugu da tespit edilmistir. Arastirmaya dahil
olan yoneticilerin ¢cogu bu olumsuz yargilarin davranislara yansimadigini iddia ederek, olumlu
yargl birakan ¢ok fazla misteri oldugunu da belirmistir. Bu sonuglar dogrultusunda ziyaretgiler
ile yoneticilerin daha fazla etkilesim icinde olacagi ortamlarin olusturulmasi ve yoneticilerin sahip
oldugu olumsuz yargilarin giderilmesi igin egitimler gerceklestirilmesi ¢alisma sonucunda dneri
olarak sunulmustur.

Anahtar sézciikler: Turizm isletmeleri, On yargi, Sempati, Yabanc Ziyaretci Algisi, Van

PERCEPTIONS OF TOURISM ENTERPRISES’ MANAGERS IN VAN TOWARDS THE
VISITORS FROM WEST ASIAN COUNTRIES

Abstract

Positive or negative judgments previously acquired on the basis of certain conditions, events and
images against a person or a social segment affect the behaviour towards that person or social
segment. While positive judgments lead to the sympathy of the person or society, the negative
judgments cause the person or the society to feel anger and hatred. This situation can have
serious consequences in the tourism sector where people are interacting more. The aim of the
research in this direction is to determine the positive and negative judgments of the tourism
enterprises’ managers in Van province, which is regarded as Turkey's gateway to Western Asia,
regarding the visitors from West Asian countries. A semi-structured interview technique was
used to obtain data in this study. With the help of the obtained data, it was determined that the
managers had more negative judgments against the visitors coming from countries such as Syria,
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Iran, Iraq, and Azerbaijan. The managers explain the reasons for having negative judgments
about the visitors from these countries in general, such as the inappropriate use of the facility,
the stealing of materials from the room, making their own food in the rooms. However, it was
also found that the managers wanted these visitors to come more because they regarded them
as a source of income. Many of the managers involved in the investigation have also stated that
these negative judgments do not reflect on their behaviour, and that there are too many
customers leaving the positive judgment on them. In the direction of these results, setting up
the environments where the managers will interact more with the visitors and educating the
managers to overcome the negative judgments they have were presented as suggestion.

Key words: Tourism Enterprises, Prejudice, Sympathy, Foreign Visitor Perception, Van Province
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TOPLUMSAL CiNSIYET ALGISI iLE GiRiSIMCILiK EGiLiMi ARASINDAKI iLiSKiNiN
TURiZM SEKTORU ACISINDAN DEGERLENDIRILMESi

Ogr. Gor. Onur KAVAK

Kafkas Universitesi

Selguk TURK

Kafkas Universitesi

Erman KAYGIN

Kafkas Universitesi

Ozet

Bu calismada, kadinin ve erkegin sosyal olarak belirlenmis kisilik 6zelliklerini, rol ve
sorumluluklarini ifade eden toplumsal cinsiyet ile toplumlarin yapilanmasi, kalkinmasi ve refah
seviyesini ylikseltmesinde dnem arz eden girisimcilik egilimi arasindaki iliskinin turizm sektoru
acisindan belirlenmesi amaglanmistir. Olaganisti tarihi ve dogal glzelliklerinin yaninda kis
sporlari ve kis turizminin cazibe merkezi olmaya aday olan Kars ve Sarikamis’ta turizm sektériinde
faaliyet gosteren isletme sahiplerinin toplumsal cinsiyet algilari ile girisimcilik egilimleri arasindaki
iliski, bolgenin turizmdeki basarisini dogrudan etkileyecek énemli bir faktérdir. Clnka tim bu
guzellikler, kaliteli hizmet ve dogru turizm politikalari ile birlegsmedigi siirece turizm potansiyelinin
yiikselmesini saglayamayacaktir. isletme sahiplerinin toplumsal cinsiyet algisi isletmelerde
sunulan hizmetlerin kalitesini etkileyecek, isletme ve calisanlarinin misafirlerin istek ve
ihtiyaclarini degerlendirmesinde belirleyici olacaktir. Bu yoniyle dnemli oldugu degerlendirilen
calismada, Kars ve Sarikamis’ta faaliyet gosteren otel ve turizm acentesi sahipleri tizerinde bir
arastirma yapilmistir. Arastirmada nicel verilere dayali arastirma ve 6lgme yéntemi kullaniimis ve
veri toplama araci olarak anket yonteminden yararlanilmistir. Toplumsal cinsiyet algisini 6lgmek
icin Zeyneloglu tarafindan uyarlanan 6lgek kullanilmistir. Olgek 38 soru ve 5 boyuttan
olusmaktadir. Girisimcilik egilimini 6lgmek amaciyla Koh’un (1996) Hong Kong’'da tezsiz yiiksek
lisans 6grencilerine uygulamis oldugu, Bozkurt tarafindan 2005 yilinda dilimize uyarlanmis 6lgek
kullanilmistir. Bu 6lgek 36 soru ve 6 boyuttan olusmaktadir. Arastirmada Kars ve ilgeleri turizm
potansiyeli acisindan bir bitiin olarak degerlendirilmis ve turizmde 6nci iki merkez olan Kars ve
Sarikamis’ta bulunan otel ve turizm acenteleri evren olarak secilmistir. Degiskenler arasindaki
iliskiyi ve etkiyi tespit etmek amaciyla korelasyon analizi ve regresyon analizi yapilmis ve anlamli
sonuglar elde edilmistir.

Anahtar sozciikler: Toplumsal cinsiyet, girisimcilik, girisimcilik egilimi, otel, turizm.

AN ASSESMENT OF THE RELATIONSHIP BETWEEN PERCEPTION OF SOCIAL
GENDER AND TENDENCY FOR ENTERPRENEURSHIP IN TERMS OF TOURISM

Abstract

In this study, it was aimed to determine the relationship between social gender, which means
that man and woman’s characteristic features, roles and responsibilities stated as socially, and
tendency for entrepreneurship, which has importance in organizing, development and raising
welfare level of the communities, in terms of tourism. The relationship between perception of
social gender and tendency for entrepreneurship of the owners of the companies in Kars and
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Sarikamis, which is a nominee for the attraction center of winter sports and winter tourism in
addition to their extreme natural and historical beauties, is an important factor that can effect
success of this province in tourism. Because all these beauties cannot provide to increase
potential of tourism unless they combine with quality service and true tourism policies. The
perception of social gender of owners of companies will effect the quality of service and will be
determinant for the fact that companies and their employees satisfy demands and needs of their
guides. In this study, which is considered as important in this way, a research was conducted on
the owners of hotels and tourism agencies in Kars and Sarikamis. In the study, research and
measuring method based on quantitative data was used and questionnaire method was
practiced as data collection tool. The scale adapted by Zeyneloglu was used to measure
perception of social gender. The scale is consisted of 38 questions and 5 sub-dimensions. In order
to measure tendency for entrepreneurship, the scale, which was practiced by Koh (1996) to the
students of non-thesis master’s program in Hong Kong and adapted to Turkish by Bozkurtin 2005,
was used. This scale is consisted of 36 questions and 6 sub-dimensions. In the study, Kars and its
towns were assessed as a whole in terms of tourism potential and hotels and tourism agencies
in Kars and Sarikamis, leader centers of tourism, were determined as population. Regression
analysis and correlation analysis were carried out in order to determine the relation between
variables and effects on each other, and it was seen significant findings.

Key words: social gender, entrepreneurship, tendency for entrepreneurship
hotel,tourism
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COGRAFi KONUMUN TURIZME ETKiSi: HATAY ORNEGi

Hiiseyin YUMUSAK
Mustafa Kemal Universitesi
huseyinyumusak@hotmail.com.tr

Ozet

Hatay, Dogu Akdeniz Boélgesinin dnemli kentlerinden biridir. Cografi konumu dolayisiyla tarihsel
donem igerisinde 6nemini korumus ve korumaya devam etmektedir. Sahip oldugu turizm
potansiyeli, ulusal ve uluslararasi turistlere hizmet edebilecek cesitlilige sahiptir. Bu ¢alismada
Hatay ilinin cografi konumunun turizme olan etkisi, avantaj ve dezavantajlariyla belirlenmeye
¢alisiimistir. Hatay iline gelen turistlerin Hatay ilini tercih etmesinde cografi konumun etkisini
belirlemek ¢alismanin nihai amacini olusturur. Yapilan c¢alismanin bilimsel dayanaginin
arttinlmasi amaciyla iki farkli yontem kullanilmistir. Verilerin toplanmasinda anket teknigi
kullaniimigtir. Ayrica cografi konumun turizme etkisini tespit etmek amaciyla SWOT analiz
yontemi kullanilmistir. Yapilan anket sonuglarina gére Hatay iline gelen Ortadogulu turistlerin
Hatay’i tercih etme nedenleri arasinda cografi yakinlk, deniz turizmi, termal turizm, eko turizm,
kutsal mekanlarin varhg gibi gesitli secim imkanlarinin bulunmasi, ayrica akrabalik baglarinin
olusu tercihlerinde etkili nedenler arasindadir. Yurtdisina ¢calismaya giden Tiirk vatandaslarinin
tatillerini kendi memleketlerinde gegirmek istemeleri gibi nedenler de tespit edilmistir.

Sonug olarak Hatay ilinin cografi konumu, kara, hava ve deniz yollari gibi cesitli ulagim imkanlari
neticesinde turizm hinterlandinin bulundugu bdlgeye hitap ettigi tespit edilmistir. Hatay ilinin
ekonomisine turizm gelirleri payinin arttirilmasi igin 6zellikle Ortadogu cografyasinda pazarlama
ve tanitim olanaklarinin iyilestirilmesiyle saglanabilir.

Anahtar sozciikler: Hatay, Cografi Konum, Turizm Potansiyeli

THE IMPACT OF GEOGRAPHICAL LOCATION ON TOURISM: INSTANCES OF
HATAY

Abstract

Hatay is one of the most important cities of eastern Mediterranean region. Due to its
geographical location, it has maintained its importance throughout the historical period and it
still continuing to maintain its importance. The tourism potential of the city has variety to serve
the national and international tourist. In the study, it is tried to determine the advantages and
the disadvantages of the geographical location effect of the city on tourism. Determine how
much the geographical location of Hatay province affects tourists’ preferences while choosing
Hatay is the ultimate goal of this study. Two different kinds of methods were used increase the
scientific basis of the study. Questionnaire techniques were used while gathering the data.
Besides, SWOT analyzing method also used to determine the effect of geographical location on
tourism. Geographical adjacency, marine tourism, thermal tourism, eco-tourism, sacred places,
the relatives in the city are the reasons of Middle East tourist preferences while choosing Hatay.
Other reasons are also detected like Turkish citizens who went abroad for work want to have
their holiday in their hometown.

As a result, it is suggested that the geographical location of Hatay and the different types of
transportation varieties like highway, air way, seaway makes the city appeal to the place where
tourism hinterland located. Marketing and the promotional opportunities in the Middle East
have to be enhanced to increase the tourism revenge percentages of economic of Hatay
province.

Key words: Hatay, Geographic Location, Tourism Potential
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YOKSUL YANLI — PRO POOR TURiZM UZERINE BiR ARASTIRMA

Prof. Dr. Mithat Zeki DINCER
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Prof. Dr. ismail KIZILIRMAK
istanbul Universitesi
ikizilirmak@istanbul.edu.tr

Bilgenaz AKBAS
istanbul Universitesi
bilgenaz.akbas@ogr.iu.edu.tr

Ozet

Yoksul yanli turizm, yoksul insanlarin turizme dolayh ya da dogrudan katilimlarini saglamak ve
turizmden gelir elde etmelerini saglamayi amaglamaktadir. Ancak turizmin bir tirt degil, turizm
olayina bir yaklasim olarak degerlendirilmektedir. Turizm sektoriiniin, bitiin paydaglar tizerine
disen gorevleri yerine getirip organize bir sekilde ¢alistiginda, ekonomik olarak gelismemis
bolgeleri kalkindirmada bir arag olarak kullanilabilecegi savunulmaktadir. Bu ¢alismada turizmin
yoksullugu azaltmadaki etkileri incelenmektir. Turizm endustrilesmesinin sirdardlebilirlige
verdigi zarar gbz 6nine alinarak, yoksul yanh turizmin Tirkiye’de daha fazla 6ne ¢ikmasina katki
saglamak amacglanmaktadir. Nitel veri analizi yontemi olan literatir taramasi yontemi
kullanilarak yoksul yanli (pro-poor) turizm Gzerine yapilan ¢alismalar incelenmis ve turizmin bu
yoninin gelistiriimesine yonelik dneriler tartismaya sunulmustur.

Anahtar Soézciikler: Yoksulluk, Yoksul Yanli Turizm, Strdurilebilirlik

AN INVESTIGATION ON PRO POOR TOURISM
Abstract

Pro-poor tourism aims to provide indirect or direct participation of poor people to tourism and
to provide income from tourism. However, it is not a type of tourism but an approach to tourism.
Itis argued that the tourism sector can be used as a means to develop economically undeveloped
regions when it fulfills its duties on all stakeholders and works organised. This study examines
the effects of tourism on reducing poverty. In this study, it is aimed to contribute to the
prominence of the pro poor tourism in Turkey, taking into consideration the damage caused by
the industrialization of tourism to sustainability. The studies on pro-poor tourism were
investigated using literature survey method which is a qualitative data analysis method and
proposals for improving this side of tourism were presented.

Keywords: Poverty, Pro-Poor Tourism, Sustainability
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DOGA TURiZMi ETKiNLIKLERINE KATILAN BiREYLERIN BU ETKiNLiKLERi
YAPMA NEDENLERi VE ELDE ETTIKLERi FAYDALAR

Yrd. Dog. Dr. Funda COSKUN
Yiiziincii Y1l Universitesi
fcoskun@yyu.edu.tr

Ars. Gor. Volkan SERT

Yiiziincii Y1l Universitesi
volkansert@yyu.edu.tr

Ozet

Bu ¢alismanin amaci; Van ilin de doga turizmi etkinliklerinden tirmanis, bisiklet ve doga yiriyisi
aktivitelerine katilan bireylerin bu etkinlige katilma nedenleri ve elde ettikleri faydalar tespit
etmeye yoneliktir.

Calismanin orneklemini 20- 40 yas arasinda % 25.7’si bayan %74.7' si erkek olan diizenli olarak
bu etkinliklere istirak eden toplam 70 katimci olusturmaktadir. Calisma kapsamina dahil edilen
deneklere 36 sorudan olusan bir anket uygulanmistir. Arastirmamizda elde edilen veriler SPSS
versiyon 20.0 paket programinda, frekans, ylizde, crosstab analizleri uygulanmistir.
Arastirmamizin sonucunda elde edilen bulgulara gore, katihmcilarin egitim dizeyleri; % 25.7'si
lise ve alti, %74,3'U Universite ve {stii bir egitime sahip olduklari ve %47,6'sininda diizenli bir isi
oldugu belirlenmistir. Ayrica katilimcilarin % 27.1'nin evli, % 68.6'nin bekar ve % 4.3'ln(n ise
bosanmis oldugu kaydedilmistir. Doga turizmi etkinligini yapma nedenlerine bakildiginda,
katilma nedeni olarak ilgi alanlari olmasi, sagliklarini olumlu yonde etkileyecekleri diistincesi ve
arkadaslari ile olma istekleri oldugu, elde ettikleri faydalarda ise kendilerini sosyallestirdigi,
arkadaslarla birlikte olmayi sagladigi ve stresi azalttig belirlenmistir (p<0.05).

Doga turizmi etkinliklerinden tirmanis, bisiklet ve doga ylrlylsu etkinligine katilan bireylerin;
egitim duzeylerinin yiksek oldugu ve yiksek oranda bekar olduklari sonucu elde edilmistir. Doga
turizmi etkinliklerine katilma nedenleri ve faydalarini genel olarak yorumlayacak olursak; egitim
diizeyi yuksek olan bireylerin bu etkinlikleri isteyerek ve sagliklarini olumlu yénde etkileyecegi
disiincesinden hareketle arkadaglari ile birlikte glzel vakit gegirme igin yaptiklari
distintlmektedir.

Anahtar sozciikler: Doga Turizmi Etkinlikleri, Saglik, Bisiklet, Tirmanis, YirliyUs

THE REASONS AND INDIVIDUAL OUTCOMES OF TO NATURE TOURISM
ACTIVITIES

Abstract

The purpose of this study is to determine the reasons why individuals engaged in nature sports
participate in these activities and the benefits they achieve.

Sample of currented of 70 participants aging from 20 to 40 ages, 25.7% are female, and 74.3%
are male. Demographic characteristics were assessed by a demographic information form. The
questionnaire determined the reasons and achievements for doing nature sports by using
frequency distributions. For data evaluation, descriptive statistical calculations such as
frequency (f), percent (%), mean (x) standard deviation (ss) and crosstab were used.

25.7% of participants had high school or below education, and 74.3% had a university or higher
education. Additionally, 47.6% had a regular job. Moreover, 27.1% of participants were married,
68.6% were single, and 4.3% were divorced. In general, the reasons for participation to such
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sports were beliefs about their positive effects on health and desire to be with friends. The
outcomes were stated as socializing, spending time with friends and stress reduction.
Individuals were found to prefer to participat in activities such as climbing, cycling and hiking.
Based on the results, it can be concluded that because of high education levels, participants were
more interested in nature tourism activities, had high individual interests and were with more
friends. Furthermor, by these activities, it was found that individuals felt more positively both
mentally and psychologically, in other words they thought that they got rid of stress and
suffering.

Key words: Nature Tourism Activities, Bicycl, Climbing, Walking
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VAN iLINDE DOGA TURiZM POTANSIYELINE SAHiP DAGLARIN BELIRLENMESi
VE ETKIiNLIKLERIN PLANLANMASINA YONELIK ONERILER
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Ars. Gor. Miicahit SARIKAYA

Yiziincii Yil Universitesi
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Ozet

Doga turizm agisindan popdler yere sahip olan dagcilik etkinliklerine katilan bireylerin Van ilinde
katildiklari tirmanis faaliyetlerinde tercih edilen yerlerin sebepleriyle belirlenmesi amaglanmistir.
Calismanin 6rneklem grubu Van merkezde aktif olarak doga turizmi etkinliklerinde bulunan yerel
rehberler, egitmenler, Tiirkiye Dagcilik Federasyonu (TDF) Van il Temsilcisi ve doga turizmi
etkinliklerine katilan bireylerden olugmaktadir. Katiimcilar 18'i kadin ve 66'si erkek olarak
belirlenirken, bu faaliyetleri ortalama olarak 5.00 = 3.21 yil yaptiklari belirlenmistir. Calisma
oncesinde, amagla baglantili olarak, TDF il temsilcisi ve yerel rehberlerle yapilan gorismeler
dogrultusunda Van ili doga turizminde kullanilabilecek mevcut parkurlar belirlenmis ve
sonrasinda ¢alismada kullanilacak bilgi edinme formu olusturulmustur. Gelistirilen bilgi edinme
formu ile katihmcilarin belirlenen parkurlara katilip katilmama durumlari frekans dagilimlariyla
belirlenmistir. ilk (¢ siradaki daglar analiz sonucunda ortaya konulmustur. Katiimcilarin bilgi
edinme formunda sunulan dagcilik faaliyetlerini tercih etme ve etmeme durumlari ise 6nem
sirasina gore glvenlik, zorluk, mesafe, zaman, flora-fauna ve gorsellik bakimindan
degerlendirilmistir.

Katilimcilarin dagcilik faaliyetlerine katilma durumlarina gore birinci sirada % 60.7 ile Artos Dagi,
ikinci sirada % 59.5 ile Kizil Hag Rotasi ve Uguinci sirada % 54.8 ile Yuva Rotasi yer almaktadir.
Katilmama durumlarina goére birinci sirada % 86.9'la Kuru Hayal Dagi, ikinci sirada % %77.4'le
Mevzi Dagl, liciincl sirada % 73.8 ile Esriik Dagi yer almaktadir. Dagcilik faaliyetlerini tercih edilen
ve tercih edilmeyen ilk {i¢ siradaki tirmanig ve yiriyUs rotalarina katilim ve katilmama durumlari
ise 6nem sirasina gore guvenlik, zorluk, mesafe, zaman, flora-fauna ve gorsellik bakiminda her iki
durum icinde ilk Gg sirada givenlik, mesafe ve zorluk yer almaktadir.

Kapladigi alan itibariyle Tirkiye’nin en genis, en yiksek ve cesitli dogal cografya Ozelliklerine
sahip olan Dogu Anadolu Bolgesi; jeomorfolojik, klimatik, hidrografik ve florastik kosullar
bakimindan zengin bir doga turizm potansiyeline sahiptir. Buradan hareketle yapmis oldugumuz
calisma sonuglari Van ilinde stirdirilebilir doga turizm bakimindan popliler ve populer olmayan
rotalari ve buralarin tercih edilip edilmeme durumlarinin nedenleri hakkinda bilgi sahibi olmamizi
saglamistir.

Anahtar so6zciikler: Doga Turizmi, Turizm, Doga Sporu, Rekreasyon, Doga Turizmi, Dagcilik

SUGGESTIONS FOR DETERMINATION AND PLANNING OF NATURAL TOURISM
POTENTIAL IN VAN
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Abstract

The aim of this study is to determine the reasons of preference for individuals participating in
climbing activities in Van.

For the study, purposeful sampling was used. The purpose was indicated as being actively
involved in nature tourism activities. For this purpose, the sample consisted of local guides,
educators, Turkish Mountain Federation Van Province representor and individuals who attended
national tourism activities. Additionally, sample of the study consists of 18 female and 66 male
participants, who actively participated in nature tourism activity for 5.00 + 3.21 years in the
centre of Van.

One result of the questionnaire was showed that the first three preferred and the three
undesirable mountains. Preference and non-preference were evaluated according to security,
difficulty, distance, time, flora-fauna and visuality. Preference status of the climbers pointed that
Artos Mountain was the first with 60.7%, Kizil Hac Rote was the second with 59.5% and Yuva
Rote was the third with 54.8%. Undesired mountains were Kuru Hayal Mountain (86.9%), Mevzi
Mountain (77.4%) and Esrik Mountain (73.8%). The first three preferred and undesired
mountains were evaluated in terms of safety, distance, difficulty, time, flora-fauna. For both
preference and non-preference groups, determining aspects were security, difficulty and
distance.

n terms of the area it covers the Eastern Anatolia Region has the widest, highest and various
natural geographical features; and it has a natural tourism potential rich in geomorphological,
climatic, hydrographic and floristic conditions. The results of this study enabled us to acquire
information about the popular and unpopular routes in respect to sustainable tourism in Van.
Key words: Tourism, Nature Sports, Recreation
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SAGLIK TURIZMiNDE YURTDISI YATIRIMLAR VE MARKA YONETIMI
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Ozet

Saglik turizminde, saglk kuruluslari yurt ici ve yurtdisinda birbirleriyle blylk bir rekabet
halindedirler. Saglkta ucuz ve kaliteli hizmet saglayamayan ulkelerden, teknolojik donanimi
guclu ve ilgili tedavilerde daha deneyimli ulkelere saglik turizmi gergeklesmektedir. Bu
potansiyelden faydalanmak ve karliliklarini yikseltmek isteyen saghk kuruluslari cesitli
pazarlama, PR (halkla iliskiler), dijital pazarlama aktiviteleri ile rekabette 6ne ¢ikmak icin ¢aba
sarf etmektedirler. Ancak bu tip tanitim faaliyetlerinin basarisi, saghk kurulusunun kendi
tUlkesindeki ve faaliyet gosterdigi yabanci ulkelerdeki marka bilinirligi ile dogru orantili olarak
artmaktadir. Marka bilinirligi, yapilan pazarlama ve PR aktivitelerinde kurumlara maliyetlerin
azaltilmasi ve galismalarin daha verimli olmasini saglamaktadir. Marka bilinirliliginin olumlu
anlamda saglanmasi ise hedef pazardaki Glke imajiyla dogru orantili olarak artmaktadir.

Saglik turizmi giin gectikce blylyen bir pazar olusturmakla birlikte, bu pazardan pay almak
isteyen 6zel saglk kuruluslari da glin gectikce cogalmaktadir. Saglk turistinin tilkemize tedavi icin
gelmesinde direkt olarak ilgili Glkelerdeki hastane ve hekimlerle ¢alisma yontemi yerini, marka
bilinirliligini artiran kuruluslarda direkt olarak yabanci hastadan herhangi bir araci olmadan
basvuru alma sistemine déniismektedir. Saglik turizmindeki potansiyelden aldiklari payi artirmak
isteyen saglik kuruluslari, marka bilinirligini saglamak adina gegici ¢ozliimler Gretmek yerine, daha
kalict adimlar atarak hedef pazarlarinda bulunan (lkelerde vyatinmlar yapma yoluna
gitmektedirler. Bu yatirimlarda ilk asama, ilgili tilkede irtibat ofisi agma ve bu ofis yoluyla tlkede
bilinirligi artirma calismalari yer almaktadir.

Saghk kuruluslar Glkede yaratmak istedigi algiyt bu tip yatirnmlar (zerinden yaparak ve
pazarlama, PR ve dijital pazarlama calismalari ile bu sistemi destekleyerek Ullkede marka
yonetimini saglamak adina 6nemli adimlar atmaktadir.

Bu ¢alismanin amaci, saglik turizm pazarlamasina yonelik olarak yapilan yurtdisi yatirimlarinin
saglk kuruluslarinin marka imaji ve algisina katkisini irdeleyerek marka bilinirliginin sagladigi
yarar ve firsatlari degerlendirmek ve yarattig katkiyi ortaya koymaktir.

Anahtar sézciikler: Saglik Turizmi, Yurtdisi Yatirim, Marka Yonetimi
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FOREIGN INVESTMENTS AND BRAND MANAGEMENT IN MEDICAL TOURISM
Abstract

In medical tourism, healthcare organisations are in a state of competition at both international
and domestic spheres. Medical tourism mainly takes place from countries which cannot provide
affordable and quality service in healthcare, to countries which are more technologically and
clinically advanced in their service. Healthcare organisations, to make use of this potential and
to increase their profitability, are striving to stand out in the competitive market by employing
various digital marketing and public relations strategies. Nevertheless, the success of such
promotional activities ultimately depends on the brand awareness of the organisations in the
countries which they operate. The positive recognition of brand awareness would reduce costs
and increase the efficiency of marketing and public relations activities of the healthcare
organisations.

Proportionate to the continuous growth of the medical tourism market, is the growing number
of private healthcare organisations that would like to join the competition. There has been a shift
on how and why health tourists are attracted to the services in our country. It used to be the
case that tourists chose their doctors and their treatment techniques without having direct ties
with healthcare organisations. Now, healthcare organisations of strong brand awareness
receive applications directly from health tourists without any intermediaries. This shift
encourages healthcare organisations to invest in more permanent solutions and to raise their
brand awareness internationally. The first step in such investments has been to start a liaison
office in the target countries.

Healthcare organisations successfully manage their brands by investing on brand perception
activities and by supporting these investments via marketing, public relations and digital
marketing strategies.

The aim of this study is to evaluate the benefits and opportunities provided by brand awareness.
It will examine the contribution of foreign investments, aimed at the health tourism marketing,
to the brand image and perception of the healthcare organisations.

Key words: Medical Tourism, Foreign Investments, Brand Management
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DUNYADA VE TURKIYE’DE TERMAL TURiZM, TURKIYE’DEKi KAPLICALAR,
TERMAL OTELLER VE TERMAL TATIL KOYLERi UZERINE BiR iNCELEME

Ogr. Gor. Yilmaz MARTIN
Sakarya Universitesi
ylmzmrtn@gmail.com

Prof. Dr. Said KINGIR

Sakarya Universitesi
saidkingir@hotmail.com

Ozet

Bu galismanin amaci, turizm enddstrisinin bir alt dali olan termal turizm hakkinda literatiire bir
katki saglamak ve Tirkiye’de termal turizm alaninda faal olan veya yatirim yapmayi disiinen
girisimcilere fikir vermektir. Yapilan bu ¢alismada, gegmisten glinimize termalin insan hayati
Uzerindeki etkileri ve bunun turizme yansimalari incelenmistir. Bir literatur arastirmasi olan bu
¢alisma Kultur ve Turizm Bakanhgi ile Saghk Bakanligindan alinan sayisal verilerle desteklenmistir.
Bu ¢alismada termalin tarihgesinden, diinyada ve Tirkiye’de termal turizmden yola ¢ikilarak hem
Kaltir ve Turizm Bakanhgindan belgeli hem de Saglik Bakanlhgindan belgeli tesisler ele alinmistir.
Literatir calismasi niteliginde bir arastirma yapilmistir. Arastirma sonucunda hem diinyada hem
de Turkiye’de termal turizmin, hem saglikli hem de sagliksiz bireyler tarafindan tercih edilebildigi
tespit edilmistir. Tlrkiye’de sektdrin 6niinlin acgilmasi ve dinya pazarindan daha fazla pay
alinabilmesi igin termal turizm alaninda yapilmasi gerekenlere sonug ve 6neriler kisminda yer
verilmistir.

Anahtar sozciikler: Termal Turizm, Kaplica, Termal, Saglk, Turkiye

AN INVESTIGATION ON THERMAL TOURISM IN TURKEY AND THE WORLD AND
TURKEY ON THERMALS, THERMAL HOTELS AND THERMAL HOLIDAY VILLAGES
IN TURKEY

Abstract

The aim of this study is to provide a literary contribution to the thermal tourism, a sub-branch of
the tourism industry, and to give an idea to entrepreneurs who are active in the field of thermal
tourism in Turkey or are considering investing. In this work done, the effects of the past day-to-
day thermals on human life and its reflections on turism have been examined. This study, which
is a literature search, is supported by the Ministry of Culture and Tourism and Ministry of Health.
In this study, the thermal history of the world and the thermal tourism in Turkey and in the world,
both from the Ministry of Culture and Tourism and the Ministry of Health have been
documented. A research on the literature study has been done. As a result of the research, it has
been found that thermal tourism in both world and Turkey can be preferred by both healthy and
unhealthy individuals. In order to open up the sector in Turkey and to get more share from the
world market, the results and suggestions for thermal tourism should be mentioned.

Key words: Thermal Tourism, Thermal, Thermal, Health, Turkey
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FARUK SUYUNUN SAGLIK TURiZMi ACISINDAN ONEMi
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Van’in 13 kilometre uzaginda bulunan Késebasi kdylinde bobrek taslarina iyi geldigi sdylenen ve
halk arasinda ‘Faruk Suyu’ olarak bilinen sifali su kaynagi yerel halk ve ¢evre illerde konaklayan
insanlar tarafindan ziyaret edilmektedir. Ancak tanitim yetersizligi, gtivenlik kaygilari ve gerekli
dnlemlerin alinamamasi nedeniyle dnemini zamanla yitirmeye baslamistir. insanlar sabahin
erken saatlerinde yer bulabilmek i¢in su kaynagini ziyaret etmekte, icimi ve kokusu rahatsiz edici
olmasina ragmen suyu sifa bulmak niyetiyle icmektedirler. Saglik turizmi agisindan énemli bir yer
arz edebilecek olan bu potansiyelin tanitilmasi ve gerekli 6nlemlerin alinarak yazili ve gérsel,
ulusal medya vasitasiyla halka pazarlanmasi amacglanmistir. Calismaya konu olan su kaynagi
hakkinda literatiirde herhangi bir sosyal ve bilimsel ¢calisma bulunmadigi icin milakat tekniginden
yararlanilmis ve muhtemel pazarlama stratejileri izerinde durulmustur. Calisma sonucunda
gerekli 6neriler sunulmustur.

Anahtar sozciikler: Faruk Suyu, Saglik Turizmi, Turizmde Pazarlama

IMPORTANCE OF FARUK SUYU IN TERMS OF HEALTH TOURISM
Abstract

Health tourism is one of the most important side of touristic activities. Especially European
countries promise health centres of natural sources and so that they get a great amount touristic
gain. In the example of Van, Faruk Suyu, a source of mineral water may be used to effect people
to come and visit the city. Among people a belief is common that Faruk Suyu (water of “Faruk”)
helps people to be healthy and to solve kidney’s problems. In the earlier hours of the day, they
go and drink this natural mineral water. This assumed that this water is really effective, although
itis wretched taste and smell. By promising the place a great amount of visitors may come to the
city to be healthy. Not only natives of the area, but also people of other settlements may led
people to earn money by health tourism.

Key words: Water of Faruk, Health Tourism, Touristic Marketing
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Bilimsel yayinlarin etkinligi genellikle bu yayinlari tarihsel gelisim slrecinde hem nicelik hem de
nitelik agisindan sorgulayan yontemler ile degerlendirilmektedir (Al, Soydal ve Yalgin, 2010). Bu
yontemlerden biri de bibliyometridir. Bibliyometri kavrami; yayinlanmis dergi, kitap gibi bilimsel
bilgi paylasim araglarinin matematiksel ve istatistiksel tekniklerle incelenmesinde kullanilan bir
yontem olarak tanimlanmaktadir (Pritchard, 1969). Bibliyometrik arastirmalarda yayinlarin yillar
itibariyle belirli 6zellikleri analiz edilerek gesitli bulgular elde edilmektedir (Al ve Costur, 2007;
Barca ve Hiziroglu, 2009). Bu bulgular ile hem bir bilim alaninin gelisim sireci
degerlendirilebilmekte hem de o alanailiskin gelecege yonelik ¢ikarimlarda bulunulabilmektedir.
Elde edilen bulgular o alanda ortaya ¢ikan sorunlarin takibini kolaylastirdigi gibi, sorunlari
gidermeye yonelik dizenlemelerin tartisiimasini da saglamaktadir. Dolayisiyla, bibliyometrik
arastirmalardan Ulkenin belirli bir alandaki bilim politikasina yon vermek amaciyla makro
dizeyde de vyararlanilabilmektedir (Kozak, 1995; Karagéz ve Kozak, 2014). Bu ¢alismada
Tirkiye'de turizm alaninda yapilan ve ilgili literatlirin taranmasi sonucunda ulasilan 40’in
Uzerinde bibliyometrik calisma cesitli kriterler/parametreler agisindan bibliyometrik analize tabi
tutulmustur. Bu calismalar 6zellikle 2000°li yillarin basindan glinimize kadar olan siregte
oldukga yogunlasmis ve en fazla yayin ise 2014 yilinda gergeklestirilmistir. Bilimsel makalelerin
yani sira, makalelerin yayimlandigi dergilerin, lisansisti tezlerin ve ulusal kongre, sempozyum
gibi etkinliklerde sunulan bildirilerin analizine yoénelik bibliyometrik calismalar yapildig
gorilmektedir. S6z konusu g¢alismalar turizm pazarlamasi, turizm cografyasi, seyahat
isletmeciligi, yiyecek-igecek isletmeciligi, turist rehberligi, gastronomi ve mutfak sanatlari gibi
konularda gergeklestirilmistir. Ayrica suirdirulebilir turizm yaklagimi yaninda saglik turizmi,
engelli turizmi, deniz turizmi ve kirsal turizm gibi turizm tirleri Gzerine yapilan ¢alismalar da
dikkat cekmektedir. Netice olarak, bu calisma belirli kriterler/parametreler agisindan tarihsel
siirecte Turkiye’deki turizme 6zgl bibliyometrik yayinlarin profiline isik tutmaktadir.

Anahtar sozciikler: Bibliyometri, Turizm, Tiirkiye

PROFILE OF BIBLIOMETRIC PUBLICATIONS IN TOURISM IN TURKEY
Abstract

The effectiveness of scientific publications is often assessed by methods that questioning these
publications in terms of both quantity and quality in the historical development process. One of
these methods is bibliometric. The concept of bibliometric is defined as a method used in the
study of scientific information sharing tools such as published journals and books with
mathematical and statistical techniques. Bibliometric researches analyse specific characteristics
of publications over years and obtain various findings. With these findings, both the
development process of a scientific field can be evaluated and the inferences regarding the
future related to that field can be found. The findings make it easy to follow the problems that
arise in the field and also provide a discussion of the arrangements for avoiding the problems.
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Therefore, bibliometric researches can also be used at the macro level to guide the science policy
of the country. In this study, more than 40 bibliometric studies conducted in tourism in Turkey
have been subjected to bibliometric analysis in terms of various criteria/parameters. These
studies have been particularly intensive from the beginning of the 2000s to the present day, with
the most publication being made in 2014. In addition to analysis of scientific articles, bibliometric
studies have been carried out on the analysis of journals, graduate theses, and reports presented
at national congresses, symposiums and other events. Such studies have been carried out in such
topics as tourism marketing, tourism geography, travel management, food and beverage
management, tourist guidance, gastronomy and culinary arts. In addition to the sustainable
tourism approach, studies on tourism types such as health tourism, disabled tourism, marine
tourism and rural tourism are also remarkable. As a result, this study sheds light on the profile
of tourism-specific bibliometric publications in Turkey in terms of certain criteria/parameters.
Key words: Bibliometrics, Tourism, Turkey
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inanglarinin  dogdugu topraklari gérmek, dinlerinin 6nemli merkezlerini ziyaret etmek,
inanglarinin zorunlu gordiigu ziyaretleri yaparak haci olmak isteyen ve bu sekilde manevi tatmin,
ic huzuru arayan insanlarin beklentilerine inang turizmi hizmet etmektedir. Giin gectikge de inang
turizmine yonelik ilgi daha da artmakta ve inan¢ turizmi daha genis kitleleri ilgilendiren bir
faaliyet alani olmaktadir. inang turizmine olan bu ilginin her gecen giin artmasi dinler agisindan
kutsal sayilan alanlarin da zarar gérmesine neden olmaktadir. Bu nedenle inang turizmine yonelik
alanlarin mevcut kaynak degerlerinin korunmasi ve ¢ok yonli kullanimina yoénelik 6zellikle
kullanim seviyesinin ve yonetim stratejilerinin gelistirilmesinin gerekliligi 6nem kazanmistir. Bu
kapsamda gelistirilen yonetim modellerinden biri de ziyaret¢i yonetimidir. Bu noktadan
hareketle bu ¢alismanin amaci inang turizmine yénelik alanlarda ziyaretci yonetimi cergevesinde
turist rehberlerinin rol ve sorumluluklarini ortaya koymaktir.

Anahtar sézciikler: inang Turizmi, Ziyaretci Yénetimi, Ziyaretgi Etki Yonetimi, Turist Rehberleri.

THE ROLE AND RESPONSIBILITIES OF TOURIST GUIDES IN THE FRAMEWORK
OF VISITOR MANAGEMENT ON THE AREAS OF RELIGIOUS TOURISM

Abstract

Religious tourism serves the expectation of the people who desire to see the land where their
beliefs are born, to visit the important centres of religions, to go on pilgrimages by making visits
that their beliefs make compulsory and thus, guest mental tranquillity, spiritual satisfaction. Day
by day, the interest in religious tourism has increased, being an activity area that deals with larger
masses. This increasing interest in religious tourism causes to be damaged the areas which are
considered to be sacred in terms of religions. For this reason, the necessity of being protected
the values of existing resource on the areas of religious tourism and especially being improved
management strategies and the level of usage on multiple utilization has become even more
important. One of the management models which is developed within this framework is visitor
management. From this point of view, the aim of this study is to reveal the role and
responsibilities of tourist guides in the framework of visitor management on the areas of
religious tourism.

Key words: Religious Tourism, Visitor Management, Visitor Effect Management, Tourist Guides
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OZET

Gunumuzde egitim, gelir ve bos zamanda ortaya ¢ikan artisa baglh olarak turistler kitle turizmi
yerine alternatif turizm tirlerine ilgi duymaya baslamistir. Bir kiltiriin tanitimi amaciyla yillik ya
da diizenli araliklarla diizenlenen festivaller, fuarlar, sergiler ya da diger kiiltiirel olaylar, alternatif
turizm gesitleri arasinda yer almaktadir. Bu nedenle festivaller, farkli kiltiirler ve deneyimler
yasamak isteyen turistler tarafindan tercih edilmektedir. Diger taraftan festival, senlik ve fuarlar
kent imajina olumlu katki yapmasi bakimindan yapildigi bolgenin ulusal ve uluslararasi tanitimi
bakimindan 6nem tasirlar. ilki 1976 yilinda Yildizeli (Sivas) ilgesi, Banaz kdyiinde yapilan Pir Sultan
Abdal Anma Etkinlikleri de bunlardan birisidir. Anma etkinliklerinin yapildigi Banaz Kdyii Sivas ili,
Yildizeli ilgesi sinirlari icerinde yer almakta olup Sivas Merkez ilgesinden 45 km uzakhkta
bulunmaktadir. Bu etkinlik gegmiste gesitli sebepler ile kesintiye ugrasada, giiniimiizde her yil
haziran ayi sonu veya temmuz ayi baslarinda yurtici ve yurt disindan ¢ok sayida ziyaretginin
katildig kaltlrel bir etkinlige donlismistir. Bu yil 26-27 Haziran tarihlerinde 28.’si diizenlenen
etkinlikte halk sanatgilarinin konserleri ve Semah gosterisi sunulmustur. Calisma ile ilgili bilgiler
vapilan saha c¢alismalari, milakat ve uygulanan anket sonuglarindan elde edilmistir. Bu
calismada, sorulan anket sorulari neticesinde etkinlige katilanlarin yas, cinsiyet, egitim, medeni
durum ve katihm amaci tespit edilmistir. Arastirma sonucunda elde edilen bulgular bu anma
etkinliginin kalturel bir festival oldugunu ortaya koymustur.

Anahtar soézciikler: Alternatif Turizm, Festival Turizmi, Banaz, Pir Sultan Abdal Anma Etkinlikeri,

ALTERNATIVES IN CULTURAL TOURISM: FESTIVAL TOURISM AND PIR SULTAN
ABDAL COMMEMORATIVE EVENTS EXAMPLE

Abstract

Nowadays, due to the increase in education, income and leisure time, tourists have started to
become interested in alternative tourism types instead of mass tourism. Festivals, fairs,
exhibitions or other cultural events have been organised annually or at regular intervals for the
purpose of promoting a culture which are among the alternative tourism varieties. Therefore,
the festivals are preferred by tourists who want to different cultural experiences. On the other
hand, festivals and fairs are important in terms of national and international promotion of the
region in which they make a positive contribution to the image of the city. One of them is the Pir
Sultan Abdal commemorative event organised in the village of Banaz in the District of Yildizeli
(Sivas) in 1976. Banaz village, where commemorative event is organised, is located within the
boundaries of the district of Yildizeli and located 45 km from district of Sivas City Centre. This
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event has been transformed into a cultural event which has been interrupted by various causes
in the past and which is attended by many visitors from within the country and abroad. This year,
concerts of folk artists and ‘Semah’ show were presented in the 28th event on 26-27 June. The
information about the study was obtained from the field studies, the interviews and the survey
results. In this study, age, gender, education, marital status and participation purpose of those
who participated in the activity were determined. Findings obtained as a result of the research
revealed that this commemorative event is a cultural festival.

Key words: Alternative Tourism, Festival Tourism, Banaz, Pir Sultan Abdal Commemorative
Events
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BOLGESEL KALKINMADA RESTORASYON CALISMALARININ EKONOMIK
ACIDAN ETKiSi: VAN AKDAMAR ORNEGi

Derya GETINOGLU
Diizce Universitesi
deryacetinoglu@gmail.com

Yrd. Dog. Dr. Zeynep MESCI
Diizce Universitesi
zeynepmesci@duzce.edu.tr

Ozet

Turizmin ayrilmaz pargasi olarak gorilen tarihi yapilarin restorasyon calismalariyla yeniden
onarilarak hem bolgeye kazandirilip hem de gelecek kusaklara aktariimasi saglanmaktadir.
Calismada, bolge de gercgeklestirilen restorasyon calismalarinin tamamlandiktan sonra turizm
gelirleri agisindan sagladigi etkiler arastirmak amaglanmistir. Arastirma Van Akdamar Kilisesi
restorasyonu lizerinden yiritilmustar.

Calismada nitel arastirma yontemlerinden biri olan dokiiman analizi teknigi uygulanmistir. 2010
yilinda restorasyon calismasi tamamlanan Van Akdamar Kilisesinin 2010- 2016 yillari arasinda
turist sayisindaki artis ve bu artis ile birlikte bolgedeki ekonomik anlamda gelisim incelenmistir.

Van Akdamar Kilisesi restorasyon calismasi tamamlandiktan sonra 6énemli bir inang¢ turizmi
potansiyeli oldugu sonucuna varilmis ve turist sayisinda énemli bir artis olmustur.

Arastirmanin sonuglarina gore, Van Akdamar Kilisesi bolge icin énemli bir destinasyon olmasiyla
birlikte yapilan restorasyon calismasiyla hem turist sayisindaki artis hem de bolgeye ekonomik
gelir olarak énemli bir katki saglamaktadir. Restorasyon galismasi sonrasinda bulundugu bélge
halkina yeni is imkanlari saglayarak istihdam arttirici etkisiyle de olumlu sonuglar dogurmustur.

Anahtar sézciikler: Bolgesel Kalkinma, Restorasyon Calismalari

A CASE STUDY ON THE ECONOMIC EFFECTS OF THE RESTORATION WORKS ON
REGIONAL DEVELOPMENT: VAN AKDAMAR

Abstract

Historical places regarded as an inseparable part of tourism can remain assets belonging to the
region through restoration so that they can be passed on to future generations. The study
intends to establish the effects of restoration on tourism revenues. The case study was carried
out on Akdamar Church in Van.

Document analysis technique was used in the study. The restoration of Akdamar Church in Van
was completed in 2010. The study aims to determine whether there was an increase in the
number of tourists and if there was any rise in tourism revenues in the region from 2010 to 2016.
Akdamar Church has become an attraction for faith tourism and there has been a significant
increase in the number of tourists since its restoration was completed. According to the study,
Akdamar Church, an important destination in the region, has contributed to the revenues after
the restoration giving a rise in the number of tourists. Furthermore, the restoration has provided
more employment creating new job opportunities for the people in the region.

Key Word: Regional Development, Restoration
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CORUH NEHRIi UZERINDEKI ENERJi YATIRIM PROJELERININ YUSUFELI'DEKi
TURISTiK FAALIYETLERE ETKiSi

Prof. Dr. Unsal BEKDEMIR
Giresun Universitesi
unsal.bekdemir@giresun.edu.tr

Fatih UZUN
Giresun Universitesi
giresunlul@hotmail.com

Ozet

Yusufeli, Karadeniz Bolgesi'nin Dogu Karadeniz Bolimi’nde, Artvin iline bagh bir ilge yonetim
birimidir. Kuzeyden Altiparmak Daglari, Kuzeybatidan Kagkar Daglari'nin uzantilari igerisinde
kalan saha, Dogu Karadeniz kiyi kusagi ile Erzurum-Kars arasinda kaldigindan cografi 6zellikler
acisindan her iki bélge arasinda gegis sahasi durumundadir. Ozellikle daglik alanlarin fazlaligi,
ilcede derin vadilerin olusmasina ve buna bagli olarak da yeni barajlar ve HES projelerinin
yapilmasina imkan saglamistir.

Tirkiye'de enerji aciginin kisa zamanda kapatilmasi amaci ile son yillarda hizla artan baraj ve HES
projeleri gindeme gelmektedir. Bu cercevede, son yillarda baslatilan en kapsamli programlardan
biri de hi¢ kuskusuz Coruh Vadisi Enerji Yatirim Projeleri’dir. Bu proje kapsaminda Coruh Nehri
Gzerinde 10 adet biyik baraj ve yan kollarinda da 17 adet HES olmak (izere toplam 27 adet tesis
yapimi planlanmistir.

Planlanan enerji yatirim projelerinin Yusufeli ilgesi icerisinde bulunan alanlar tzerinde olumsuz
etkilerinin oldugu ve bu galismalarin sonucunda ilgedeki flora ve faunanin yani sira tarihi ve
kiilturel turistik alanlarin da zarar gérdigi bilinmektedir. Bu nedenle baraj ve HES ¢alismalarinin
yapimina baslanmadan 6nce, yapilmasi gereken arazi etiitleri bliyik 6nem tasimaktadir.

Ancak, arazinin fiziksel yapisinin oldukca sarp ve asiri egimli olmasi nedeniyle bu projelerin insaati
sirasinda Coruh Havzasi'ndaki ekosistem (izerinde ve yerlesim yerlerinde biyik bozulmalar ve
yok olmalar meydana gelmektedir. Bu bozulma ve yok olmalarin biyik bir kismi vadi igerisindeki
yol yapim galismalari sirasinda olmaktadir. Bu durum ilgede gergeklestiriimekte olan rafting,
kano, kus gozlemi, doga yuruyusl, botanik turizmi, av turizmi, foto-safari ve benzeri turistik
faaliyetleri olumsuz yonde etkilemektedir.

Bu baglamda c¢alismamizin amaci; Coruh Vadisi icerisinde yapilan barajlarin ve HES'lerin dogal ve
beseri turistik cekiciliklere olan etkileri lizerinde durulmustur. Ayrica, baraj yapimlarinin
tamamlanmasiyla birlikte ortaya ¢ikabilecek olan yeni turistik faaliyetlere deginilmis ve vadide
turizmin stirdirdlebilirligini saglama adina neler yapilabilecegi Gizerinde durulmustur.

Anahtar Sozciikler: Coruh Nehri, Enerji Projeleri, Yusufeli ilcesi, Turizm, Cevresel Etkiler

THE EFFECT OF TOURIST ACTIVITIES ON THE GORUH RIVER IN YUSUFELI
ENERGY INVESTMENT PROJECTS

Abstract

Yusufeli, Black Sea region in the eastern part of the Black Sea, a district of Artvin province is the
administrative unit. The altiparmak mountains from the north, from the northwest extensions
of the field in the Kackar mountains of Eastern Black Sea coastal belt and the Erzurum-Kars area
was between the transition between the two regions in terms of geographical features.
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Especially to the formation of the county in excess of the valleys in mountainous areas and,
consequently, has allowed for new dams and hydro projects to be made.

The short time of energy deficit in Turkey rapidly increasing in recent years with the aim of closing
out at Dam and HEPP project comes into the picture. In this context, one of the most
comprehensive programs launched in recent years, no doubt Coruh Valley Energy Investment
Projects. The scope of this project 10 major dams and hes on Coruh River in the side arm 17 in a
total of 27 units the construction of the facility is planned.

Located within areas of planned Energy Investment projects have negative effects on the town
of Yusufeli, in the county and the flora and fauna as a result of these studies, as well as historical
and cultural tourist areas of the damage is known. Therefore, the work before the construction
of Dam and HEPP, studies need to be made of that land is of great importance.

However, the land is fairly steep and extremely slanted because of the physical structure of the
ecosystem in the settlements during the construction of this project on Coruh basin and large
changes and extinctions occur. Extinctions during road construction work in the valley and a large
part of this corruption. This situation, which is being held in the county rafting, canoeing, bird
watching, hiking, botanical tourism, hunting tourism, photo-Safari, has a negative impact on
tourist activities and so on.

In this context, the aim of our study attractiveness of hydropower plants and dams in the Coruh
Valley focuses on the effects of natural and human tourism. In addition, the completion of the
construction of the dam that may arise with any new tourist activities in the valley and look at a
few of focuses on what can be done to ensure sustainable tourism.

Key words: Coruh River, Energy Projects, The Town Of Yusufeli, Tourism, Environmental Effects.
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VAN iLi’NDE ALTERNATIF BiR TURiZM KAYNAGI OLARAK SULAK ALANLARIN
DEGERLENDIRILMESI
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Ars. Gor. Bahtiyar AYDIN
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Ozet

Turizm ahskanliklarinin degistigi gliniimizde alternatif turizm kaynaklarina yonelim hizla
artmaktadir. Uzun vyillar boyunca deniz-kum-giines Uglisinin birincil destinasyonu
olusturmasinin ardindan insanlar yeni arayislar icerisine girmekte ve farkl deneyimler yasamak
arzusuyla yeni turizm cesitlerine yogun talep gostermektedirler. Bu nedenle talebe cevap
verebilecek yeni turizm gesitlerinin ortaya gikarilmasi ve bu alanlarin tanitilmasi oldukga buyik
onem arz etmektedir. Bu noktada alternatif turizm faaliyetlerinin yuritilebilecegi 6nemli alanlar
icerisinde suphesiz sulak alanlar da yer almaktadir. Sulak alanlar birgok canli tiiriiniin barinmasina
ve gelismesine olanak saglayarak biyolojik cgesitliligin arttirilmasini ve devamhhgini saglayan
alanlardir. Sagladigi biyolojik cesitlilik sayesinde bu alanda basta ornito-turizm (kus gézlemciligi)
olmak tizere cesitli turizm faaliyetlerine konu olabilmektedir. Calismamiza konu olan Van ili, cok
sayida kus tirlinlin belli donemlerde ugrak alani olan sulak alanlar yoniinden oldukga zengindir.
Sulak alanlar bu kaynaklar sayesinde giinlimiizde artan ilgiyle popiler bir turizm faaliyeti halini
alan kus gézlemciligi agisindan yiiksek bir potansiyele sahiptir. Van ili’nde bu yiiksek potansiyeli
olusturan alanlarin basinda Ercek, Gériindii, Dénemeg, Karasu, Van Sazligi, Bendimahi, iron
Sazlig, Celebibagi sazliklari gibi énemli sulak alanlar ve Akdamar, Carpanak ve Adir adalari
gelmektedir. Bu ¢alismanin temel amaci 6nemli bir kus gézlemciligi potansiyeli tasiyan Van ilinin
bu alternatif turizm potansiyelini ortaya ¢ikarmak ve bu dogrultuda yapilmasi gereken ¢alismalar
noktasinda fikir ve éneriler sunmaktir.

Anahtar Kelimeler: Van, Van Goli, Alternatif Turizm, Sulak alanlar, Ornito-turizm (Kus
Gozlemciligi).

ASSESSMENT OF WETLANDS AS AN ALTERNATIVE TOURISM SOURCE IN VAN
PROVINCE

Abstract

At the present time tourism habits have changed and the tendency towards alternative tourism
resources is increasing rapidly. After long years of sea-sand-sun triple formed as the primary
destination, people are entering new quests and demanding new kinds of tourism in order to
experience different experiences. For this reason, it is very important to reveal new kinds of
tourism and the introduction of these varieties. At this point, wetlands are undoubtedly among
the important areas where alternative tourism activities can be carried out. Wetlands, which are
enable the growth and sustainability of biodiversity by allowing many living species to survive
and develop. Due to the biodiversity provided, various tourism activities can be carried out in
wetlands, especially ornitho-turism (bird watching). Van Province, which is the subject of our
work, is very rich in wetlands which are frequented by numerous bird species in certain periods.
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Wetlands in Van thanks to these resources, it has a high potential in terms of bird watching,
which is becoming a popular tourism activity with increasing interest today. At the start of this
high potential areas in Van Province, Ergek, Gorlindli, Donemeg, Karasu, Van Reeds, Bendimahi,
iron Reeds, Celebibagl Reeds and Akdamar, Carpanak and Adir islands.. The main aim of this
study is to reveal the potential of this alternative tourism of Van, which carries an important bird
observing potential, and to present ideas and suggestions at the point of the work to be done in
this direction.

Key Words: Van, Van Lake, Alternative Tourism, Wetlands, Ornito-tourism (Bird Watching).
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AN ANALYSIS OF LOCAL AND SPATIAL DYNAMICS IN THE EMERGENCE OF
TOURISM-BASED ENTREPRENEURSHIP IN THE CASE OF GOREME-
NEVSEHIR/TURKEY

Assoc. Prof. Dr. Kiibra CIHANGIR CAMUR
Gazi University
ccamurster@gmail.com
Assist. Prof. Dr. Emine CIHANGIR
Van Yiziinci Yil University
eminecihangir@yyu.edu.tr
Abstract

The tourism industry is one of the most promising sectors that are currently attempting to
increase its share in the export budget of both the developing countries and the developed ones
owing this success from new technologies in transportation and communication, and the
increasing travel demand of people worldwide. In this context, most of the natural coastal areas
with sun-sea and sand have transformed into highly frequented coastal tourism destinations.
This transformation has also led to the restructuring of local economies simultaneously. Large
scaled tourism firms and local tourism entrepreneurs are the two main suppliers and
shareholders of the tourism economy since they upsurge each other in different ways by feed
backing and creating new services, which certainly sell in a well-organized market.

Although large scaled touristic firms hold the biggest share in touristic earnings of countries, it
has been started to be discussed that local tourism entrepreneurships have also been very
effective in stimulating growth of tourism industry as a whole.

Thesis of this study is that, the local and geographic characteristics of touristic destinations and
local entrepreneurships are mutually effective in unique and irreplaceable improvement of
tourism industries when compared to large scaled tourism firms and tourism chains.

The study will first focus on the main differences between "tourism entrepreneurship" and
"tourism-based local entrepreneurship" concepts. Tourism entrepreneurship will be under
discussion in relation to globalization and tourism industry dynamics; while tourism based local
entrepreneurship will be explained through uniqueness and creativeness concerns. Second, the
interaction between economic actors, local know-how creation, and local learning processes will
be questioned. Since the horizontal and vertical relationships among the firms with different
sizes and origins are extremely essential to sustainability of the tourism industry, face-to-face
relations and network structures will be surveyed due to their remarkable importance.
Furthermore, the research will underline the impact of “unique geographic conditions” for
emerging local entrepreneurships in the tourism sector. In this context, Goreme as one of the
developed and a well-known domestic and international touristic destination of the Nevsehir
province, which is located at central Anatolia-Turkey, has been selected as the case study area.
In the scope of the study, qualitative interviews will be conducted with local tourism
entrepreneurs, large scaled firms and touristic hotel chain representatives that operate in
Goreme-Nevsehir. Consequently, the relations between the tourism-based local
entrepreneurship and the original local dynamics that contribute to the progressive
transformation of tourism sectors will be under evaluation. A qualifying statement of the main
factors behind the unique and innovative emergence of local tourism entrepreneurships, and
their associations to large scaled tourism firms and sub-sectors besides the tourism authorities
at different levels will mark the study results. The findings possibly suggest implications for
policy-makers and representatives of the tourism sector. Outcomes may also be helpful in
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assessment of the existing legislation and government programs that play an important role in
the development of the tourism industry and tourism-based local entrepreneurships.
Key words: Tourism industry, Tourism-Based Local Entrepreneurship, Goreme-Nevsehir/Turkey
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Ozet

Calismada seflerin ascilik egitimi alan 6grencilerin niteliklerine iliskin géruslerinin tespit edilmesi
amaglanmaktadir. Arastirmada nitel yaklasim cgergevesinde veri toplama teknigi olarak yari
yapilandiriimis gériisme; veri analizi olarak da igerik analizinden yararlanilmistir. Bu baglamda 30
Nisan—7 Mayis 2017 tarihlerinde Bolu Mengen’de diizenlenen Ill. Ulusal Ascilik Kampi’'nda egitim
veren 7 ascibasi ve ascibasi yardimcisi ile gorismeler gergeklestirilmistir. Seflerin tamaminin
erkek, lise ve lisans mezunu oldugu ve calisma siirelerinin de 9 ile 21 yil arasinda degistigi tespit
edilmistir. Elde edilen bulgular neticesinde seflerin géruslerinin iki adet ana kategori ile sekiz alt
kategoriden meydana geldigi goérilmektedir. Bireysel nitelikler ana kategorisinde calisma
disiplini, ekip calismasi ve motivasyonlar alt kategorileri yer almaktadir. Gida guivenligi, hijyen ve
sanitasyon, ekipman ve ekipman kullanimi bilgisi, Uriin bilgisi ve pisirme, hazirlama ve sunum
teknik ve yontemleri alt kategorileri de mesleki nitelikler ana kategorisini olusturmaktadir.
Calismada 6grencilerin teorik bilgisinin Ust diizeyde oldugu ancak uygulama yeterliliginin ise
kisith oldugu da saptanmustir.

Anahtar sozciikler: Ascilik Egitimi, Seflerin Gorusleri, Mesleki Nitelikler, Bireysel Nitelikler

CHEFS’ OPINIONS ABOUT THE QUALIFICATIONS OF CULINARY TRAINEE
STUDENTS

Abstract

The purpose of this study is to determine the chefs’ opinions about the qualifications of culinary
trainee students. For data collection and analysis; within the frame of qualitative approach, semi
structured interview technique and content analysis were applied. In this regard, between the
dates: April 30 and May 07, 2017, 7 chefs providing training for Ill. Bolu Mengen National Culinary
Camp, were interviewed. All chefs were male, got high school and graduate degree and were
working for 9-21 years. According to the findings, its seen that the chefs’ opinions consist of two
main and eight sub- categories. Personal qualifications category consists of; work discipline,
team work and motivations. Food safety, hygiene and sanitation, equipment and equipment
usage information, product information and cooking, preparation, presentation technique and
methods constitute the main category of professional qualifications. It was also determined that,
students theoretical information is at top level but application efficiency is limited.

Key words: Culinary Training, Chefs’ Opinions, Professional Qualifications, Personal
Qualifications
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XX. YUZYILIN BASINDA TURK-ERMENI iLISKILERININ VAN’IN TARiHi, KULTURU
VE TURIZMINE ETKILERi
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Ozet

Osmanl Devleti’nin dogusunda yer alan ve konumu itibari ile dnemli bir vilayet olan Van, sahip
oldugu cografi o6zellikler ve askeri-stratejik yoni nedeniyle dogu-bati arasinda merkez
konumundaydi. Van’in bu konumu kentin, ytzyillar boyu farkh etnik kéken ve kilturlerin bir
arada, baris ve huzur iginde yasamalarina ortam hazirlamisti. Ancak, Osmanli’nin son dénemine
gelindiginde ingiltere, Fransa, Rusya ve Almanya gibi bircok devlet Van’in bu 6zelliginden
yararlanarak; burada iktisadi, istihbari ve misyonerlik faaliyetlerinde bulunmus ve bunun
sonunda “Sadik Millet” tabir edilen Ermenileri isyan etmeye tesvik etmislerdi. Nihayette Van’da
yasayan Ermeniler, isyan etmis ve gikan |. Dinya Savasi’'nda Ruslarla isbirligi yapmiglardi. Bu
durum Van'in isgali ve tahrip olmasini kolaylastirmistir. Bu baglamda buyik bir tarihi gegmise
sahip eski Van’da farkli etnik kokene bagl insanlarin birikimi olan Van Vilayeti, Van Kalesi,
hikimet binalari, kitiphaneler, gazete matbaalari ve el sanatlari ile dokumacilik merkezleri gibi
kaltar ve turizm degerleri hasar gérmustdr.

Bu c¢alismanin amaci, Van’in sahip oldugu tarihi ve kiltlrel degerlerin tarih biliminin ilkeleri
dogrultusunda arsiv belgeleri, ddnemin gazeteleri, hatira ve fotograflarla giin yiziine gikarilmasi
ve kentin Van Kalesi yanindaki eski konumu ile kiiltlir-turizm potansiyelini ortaya koymaktir.
Calismayla ayrica biyilk bir gecmise sahip olan Van’in diinya bilim, kiltlr ve turizmine katki
saglayacak sekilde tanitilmasi, turizm degerlerine dikkat ¢cekilmesi ve bunlarin gelecek kusaklara
aktarilmasi konusunda yapilacak ¢alismalara destek olmasi hedeflenmektedir.

Anahtar Sozciikler: Van, Tarihi ve Turizmi, |. Diinya Savasi, Ermeni isyanlari, Ruslar.

EFFECTS ON HISTORY, CULTURE AND TOURISM OF VAN OF TURKISH-
ARMENIAN RELATIONS THE BEGINNING OF THE XX. CENTURY

Abstract

Van was in the center between east-west due to its has geograpical features and military-
strategic direction. Van was at the center between east-west with its geographical features and
military-strategic position. This position of Van has provided an atmosphere for the centuries of
different ethnicity and cultures to live together in peace and tranquility. However, in the last
period of the Ottoman Empire, many states such as England, France, Russia and Germany have
benefited from this feature of Van; where they were engaged in economic, intelligence and
missionary activities, and at the end of which they encouraged the Armenians, who were called
“Loyal Nation”, to rebel. Eventualy, the Armenians living in Van, revolted and cooperated with
the Russians in the First World War. This situation facilitated occupation and destruction of Van.
In this context, cultural and tourism values such as Van Province, Van Castle, government
buildings, libraries, newspaper printing houses and handcrafts with weaving centers those
accumulation of people connected to different ethnic roots have been damaged in Old Van,
which has a great historical background.

The purpose of this study is to reveal the historical and cultural values that Van possesses in
terms of the principles of history science, archive documents, newspaper of that period,
memorabilia and photograps and reveal the cultural and tourism potential of the city with the
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old position next to Van Castle. This study also aims to promote Van, which has a great history,
to contribute to the world science, culture and tourism to draw attention to tourism values and
to provide support for their efforts to transfer them to future generations.

Key words: Van, History and Tourism, World War I, Armenian Uprisings, Russians
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Ozet

Ozellikle endiistrilesme ve hizli kentlesmenin goriildiigi kentlerde niifus artisina paralel olarak
artan yapi yogunlugu ve plansiz gelismeler, kentler ile kirsal alanlar arasindaki iliskilerin
kopmasina, mevcut agik ve yesil alanlarin hizla tiiketilmesine, kentlerin insan yasami igin sosyal,
kilturel ve biyolojik agidan yetersiz cevreler haline doniismesine neden olmustur. Cankiri
kentinin 6nemli yesil alanlarindan biri olan ve Eldivan ilgesinde ormanlik bir alan igerisinde yer
alan Bulbidl Pinari Mesire Yeri ise, kentte yasayan insanlarin rekreasyonel ihtiyaglarini biyiik
oranda karsilayan bir alan olma o0zellig§inden dolayl arastirma alani olarak segilmistir. Bu
arastirmada; mevcut alanin peyzaj tasarimi kapsaminda degerlendirilmesi, sorunlarinin ortaya
konulmasi ve bu kapsamda karsilasilan sorunlu alanlara 6zgl Oneri peyzaj tasarimlari ve
gorsellestirmelerin yapilmasi amaglanmistir.

Peyzaj tasarim g¢alismalarinda tasarim gliciniin yani sira gorsel iletisimin gliclenmesinde 6nemli
olglide avantajlar saglayan modelleme teknikleri blylik 6nem tasimaktadir. Tasarimciya karar
verme asamasinda yardimci olan goérsel modeller ayni zamanda kullanicilarin - mekani
tanimlayabilmesi ve algilayabilmesini kolaylastirmakta ve alternatif projeler arasinda se¢im
yapabilmesini saglamaktadir. Peyzaj tasarim c¢alismalarinda modellemenin 6nemini de
vurgulamayi amaglayan bu arastirma kapsaminda 6ncelikle bilgisayar destekli tasarimin peyzaj
mimarligr meslek disiplini alanindaki kullanim yeri ve 6nemi hakkinda bilgi verilmis, daha sonra
ise 6nemli rekreasyon alanlarindan biri olan mesire yerleri tasarim ilkeleri kapsaminda
irdelenmistir. Son asamada ise; yapilan alan etit-analiz ¢alismalari sonucunda kullanicilarin
tercihleri ile alanda karsilastiklari kullanim sorunlari da dikkate alinarak ve AutoCAD 2016, Adobe
Photoshop CC, Sketchup 2015 ve Lumion 6.0 gizim programlari kullanilarak mesire alaninda
saptanan sorunlu alanlara yonelik Oneri peyzaj tasarimlari gelistiriimis ve (¢ boyutlu
gorsellestirmeler yapilmistir.

Anahtar sézciikler: Peyzaj Tasarimi, Modelleme, Rekreasyon, Mesire Yeri, Cankiri

THE EVALUATION OF CANKIRI, ELDIVAN, BULBUL PINARI PROMENADE AREA
IN THE FRAME OF LANDSCAPE DESIGN

Abstract

In cities, especially, where industrialization and rapid urbanization, increasing density of
buildings and unplanned developments in parallel with population growth have caused the
disconnection of relations between cities and rural areas, the rapid depletion of existing open
and green areas, and consequently, cities have become socially, culturally and biologically
inadequate environments for human life. Bulbul Pinar promenade area, one of the important
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green areas of the city of Cankiri and located in a forested area in the district of Eldivan, has been
chosen as a research area since it meets the recreational needs of people living in the city. This
research has aimed to evaluate the existing area within the frame of landscape design, to put
forward its problems, and to make suggestions about landscape designs and visualizations
specific to the troubled areas within this context.

In landscape design studies, apart from the design strength, modelling techniques, which provide
significant advantages in strengthening the visual communication, are of great importance.
Visual models not only assist the designer in the decision-making phase but also make it easier
for users to identify and perceive the space and allow them to choose between alternative
projects. This research aims to emphasize the importance of modelling in landscape design
studies. Firstly, the importance and the area of use of computer aided design in landscape
architecture were introduced. Secondly, promenade areas, as being one of the important
recreation areas, were discussed within the frame of design principles. And finally, both
according to the results of the field survey-analysis and taking into account the preferences of
the users and the problems they face within the area, the associated landscape designs and 3-D
visualizations were developed for the problematic places in the promenade area by using
AutoCAD 2016, Adobe Photoshop CC, Sketchup 2015 and Lumion 6.0 drawing programs.

Key words: Landscape Design, Modeling, Recreation, Promenade Area, Cankiri
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TURiZM OLANAKLARI KAPSAMINDA DEGERLENDIRILMESI
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Ankara Universitesi
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Ozet

Kitle turizminin artan ¢evresel ve sosyo-kiltlrel etkileri nedeni ile dogal, kiltlrel ve tarihi peyzaj
degerlerinin zarar gérmesi alternatif turizmin 6nem kazanmasini saglamistir. Dogal kaynaklarin
korunmasi ve surdurebilirligini glivence altina alan, yerel halkin ekonomik agidan gelisimini
saglayan ve geleneksel yasam ile entegre olmus, yoresel deger ve kaynaklar farkh nitelikte
kullanan bir turizm tiirl olan alternatif turizmin gelisiminde turizmin gesitlendirilmesi ve tim yila
yayllmasi yoniindeki ¢alismalar etken olmustur.

Bu bildiride; cografi niteligi, dogal, kultirel, tarihi ve arkeolojik peyzaj degerleri, iklimsel
ozellikleri, jeotermal kaynaklari, turizm olanak ve aktivite cesitliligi ile alternatif turizme olanak
saglayan bir yore olma 0zelligi nedeni ile Cesme ilcesi ve yakin gevresi arastirma alani olarak
secilmistir. Calismanin gergeklestiriimesinde izlenen yéntem {i¢ asamalidir. ilk asamada konu ile
ilgili kaynak arastirmasi yapilmis, ikinci etapta alan etiit ve analiz ¢alismalari gergeklestirilmis son
asamada ise elde edilen bulgular sentezlenerek éneriler gelistirilmistir.

Bu kapsamda; dncelikle yorenin dogal, kiiltiirel, tarihi degerleri ve kaynak potansiyeli ile kiltirel
peyzaj 6zellikleri tanimlanmistir. Daha sonra gelismis kiyi turizmi, sorf turizmi, yat turizmi, dalig
turizmi, dag turizmi, doga turizmi, kamp karavan turizmi, tarih ve kdltlr turizmi, inang turizmi,
kongre turizmi ile ekoturizm, agroturizm, gastro turizm, saglik ve termal turizm vb. gibi alternatif
turizm tdrleri agisindan ulusal ve uluslararasi boyutta énemli bir potansiyele sahip olan yore
alternatif turizm olanaklari kapsaminda degerlendirilmistir. Yani sira, Cesme ilcesi ve yakin
cevresi sahip oldugu turizm olanaklari baglaminda tartisilarak karsilasilan sorunlar irdelenmis,
kaynaklarin surdurilebilir kullanimi ve gelecek nesillere aktarimi dogrultusunda o6neriler
gelistirilmistir.

Anahtar sozciikler: Alternatif Turizm, Doga Koruma, Kiltlrel Peyzajlar, Cesme

THE EVALUATION OF iZMiR, CESME DISTRICT AND ITS NEAR ENVIRONS IN THE
FRAME OF ALTERNATIVE TOURISM

Abstract

Degradation of natural, cultural and historical landscape values due to increasing environmental
and socio-cultural effects of mass tourism has increased the importance of alternative tourism.
As a type of tourism, alternative tourism ensures the preservation and sustainability of natural
resources, brings economic development to the local people, and uses regional values and
resources in different qualities which are integrated with the local traditional values. Studies held
on both the diversification of tourism and the prolongation of tourism season to a whole year
has significant contribution in the development of alternative tourism.

In this declaration; Cesme district and its near environs have been selected as research area since
the region enables alternative tourism with its geographical characteristics, natural, cultural,
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historical and archaeological landscape values, climatic characteristics, geothermal resources,
tourism activities and its diversity. The method used in this study has three main stages. At the
first stage, literature study was made, then the research area was analysed the data obtained
from the first two stages were synthesized and suggestions were offered.

In this context; first of all the region was introduced with its natural, cultural and historical values
and landscape characteristics. Then, at the second stage the area was evaluated as far as its
developed coastal tourism, surf tourism, yacht tourism, diving tourism, mountain tourism,
nature tourism, camping caravan tourism, history and culture tourism, faith tourism, congress
tourism, and ecotourism, agro tourism, gastro tourism, health and thermal tourism, and these
are concerned as a potential at both national and international scales. And at the final stage,
tourism possibilities of Cesme district and its near environs were discussed and suggestions were
developed within the frame of sustainable use of resources and transfer to future generations
by examining the problems encountered.

Key words: Alternative Tourism, Nature Conservation, Cultural Landscapes, Cesme
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Ozet

Kentte yasayan insanlarin rekreasyonel ihtiyaclarini karsilamak amaciyla kent ici ve yakin
cevresinde dogal ya da suni olarak tesis edilen kent ormanlari Tiirkiye’de 6zellikle son yillarda
6nem kazanmistir. Kentsel yasam kalitesinin gelisiminde etkin rol oynayan kent ormanlarinin
kent ekolojisine de katkilari biyuktiir. Bu arastirma ile Gankiri ili Kenbag Mevkiinde bulunan
Gankiri Kent Ormani’nda gergeklestirilen rekreasyonel faaliyetlerin (piknik, yuriiylUs vb.) toprak
ozellikleri Gzerine etkilerinin belirlenmesi amaglanmistir. Bu kapsamda arastirma alani igerisinde
rekreasyonel faaliyetlerin gerceklestirildigi ve rekreasyonel faaliyetlerden etkilenmeyen
alanlardan 0-30 cm derinlikten toprak orneklemesi yapilacaktir. Alinan toprak 6rneklerinde
toprak organik maddesi (TOM), toprak kum, kil ve silt icerigi, pH, hacim agirhigi (HA), elektriksel
iletkenlik (EC) ve toprak sikismasi 6lglilecektir. Arastirma sonucunda Cankiri Kent Ormaninda
gerceklestirilen rekreasyonel faaliyetler tespit edilecek ve bu faaliyetlerin genel toprak 6zellikleri
lizerine etkileri kapsaminda Oneriler gelistirilecektir.

Anahtar sozciikler: Kent Ormani, Rekreasyon, Toprak Sikismasi, Ekoloji, Cankir

EFFECTS OF RECREATIONAL ACTIVITIES IN URBAN FOREST ON SOIL
PROPERTIES

Abstract

In order to supply with the recreational requirement of the people living in the city, the urban
forests which are natural or artificially established in the city and its near environs, have gained
importance especially in recent years in Turkey. Urban forests, which play an active role in the
development of urban quality of life, also contribute to urban ecology. With this research, it was
aimed to determine the effects of recreational activities (picnic, hiking, etc.) on soil
characteristics in Cankiri Urban Forest which is located in Kenbag, Cankiri province. In this
context, soil sampling will be taken 0-30 cm depth from areas which are effected and unaffected
from recreational activities. Soil textural separates, pH, bulk density (BD), electrical conductivity
(EC), soil organic matter (SOM) content and soil compaction were measured on the soil samples.
Result of this research, recreational activities will be determined in Cankiri Urban Forest and
suggestions will be developed within the frame of the effects of these activities on general soil
characteristics.

Key words: Urban Forest, Recreation, Soil Compaction, Ecology, Cankiri

195


mailto:ebru@karatekin.edu.tr
mailto:nkuter@karatekin.edu.tr

International West Asia Congress Of Tourism Research IWACT'17

BAYBURT-ERZURUM iLi KOP DAGI MUDAAFASI TARiHi MiLLi PARKI’NIN
EKOTURiIZM KAPSAMINDA DEGERLENDIRILMESi
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Ozet

Dogal, kulturel ve tarihi alanlarin korunmasi, siirdirilebilirliginin saglanmasi amaci ile tlkesel
kalkinma strecinde dogal ve tarihi alanlar milli park olarak ilan edilmektedir. Kop Dagi Miidafaasi
Milli Parki; 2016 yilinda Bayburt ili Merkez ilgesi ile Erzurum ili Askale ilgesi arasinda konumlanmis
Tarkiye’nin 42. Milli parki olarak tescillenerek koruma altina alinmistir. Kop Dagi Mudafaasi Milli
Parki sahip oldugu dogal degerlerinin yaninda I. Diinya Savasi’nda Rus ordusunun
durdurulmasinda biyiik dnem tasimasi ve gerek savasin gerekse Tirklerin geleceginin seyrini
degistiren 6nemli bir cephe olmasi nedeni ile tarihi ve anitsal degere sahip bir alandir. Tarihi cok
daha eski dénemlere dayanan alan tarihi ipek yolu giizergahinin tam ortasinda yer almakta,
yorede ipek yolu kalintilari halen bulunmaktadir. Kop Dagi Miidafaasi Milli Parki alanin tarihi
degeri ve alan igerisinde bulunan ¢ok sayida sehitliklerinin yani sira nesli tehlike altinda olan
Stschys Bayburtensiz isimli endemik bitki varli§i ve Turkiye’nin en zengin kelebek alanlarindan
biri olmasi, 10’u endemik 37’si nadir olmak tizere 134 kelebek tiriini barindirmasi nedeni ile milli
park stattsuni almistir. Tlrkiye ulusal tarihinde énemli bir yere sahip olan bu cephenin tarihi
kimligi, milli parkin siirdirilebilir kalkinma ve dogal kaynak ve degerlerinin gelecek nesillere
iletilmesi 6nem tasimaktadir. Bu kapsamda gergeklestirilen bu ¢alisma ile s6z konusu milli parkin
kaynak degerleri irdelenerek, sorun ve olanaklari ortaya konularak tlke ekonomisine katki
saglamasi ve sorumlu ve ekolojik temelli turizm vyaklasimi olan ekoturizm agisindan
degerlendiriimesine yonelik éneriler gerceklestirilecektir. Tarihi, dogal ve kiltiirel degerlerinin
envanterinin olusturulmasina katki saglamasi ve benzer ¢alismalara 6rnek olusturulmasi
amagclanmistir. Ekoturizm aktiviteleri ile alani ziyarete gelecek hemen her yas grubunun ulke
tarihi ile ilgili Gnemli olaylara sahne olmus bu tiir alanlar ile ilgili bilgi edinmeleri ve deneyim
yasamalari saglanacaktir. Ekoturizm olgusu irdelenerek bilesenleri ortaya konulacaktir. Son
asamada Kop Dagi Midafaasi Milli Parki alani icin ekoturizm kapsaminda koruma ve kullanma
onerileri gelistirilecektir. Bélgenin turizm potansiyeli g6z onlinde bulundurularak yorenin
kalkinmasi ve siirdirilebilirligine alternatif kullanimlar ortaya konulacaktir.

Anahtar sozciikler: Milli Park, Kop Dagi Midafaasi, Koruma, Ekoturizm, Bayburt, Erzurum

EVALUATION OF ECOTURISM CONSEPT IN CASE OF BAYBURT-ERZURUM THE
KOP MOUNTAIN DEFENSE NATIONAL PARK

Abstract

In order to conserved and sustain natural, cultural and historical values, areas subject to these
values are restricted as national parks. Kop Mountain National Park which is situated between
the cities of Bayburt and Erzurum was restricted in 2016 as the 42", National park of Turkey.
Kop Mountain National Park is important as being a defense area against Russian army during
First World War as well as it’s natural, historical and memorial values. So, the area has a great
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memorial and historical value. Besides, the area is situated on the mid point of old silk road. On
the other hand, there are the cemeteries of the died in the war besides an endemic plant namely
“ Stschys Bayburtensiz” and a rich habitat of butterfly area in habiting to endemic and 37 rare
migue butterfly species. in the context, the consenation og the area with it’s historical iden tity
and natural resource values gains importance in this study decleration, first of all the resorces of
the area will be identific and the problems and potentials of the nation park and it’s near envirous
will be set. The ecoturism approach will be discussed with all the components. At the final stage
suggestion the conservation and usages for Kop Mountain National Park area in the frame of
ecoturism will be proposed. On the other hand, alternative usages and potentials for the
devolopment and sustainable of the area in case of ecoturism as for as it’s tourism potantial is
concerved will be offered.

Key words: National Park, Kop Mountain, Conservation, Ecotourism, Bayburt, Erzurum
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Abstract

Tourism receipts can play an important role in stimulating economic growth through channels
such as foreign exchange earnings and new infrastructure. The impact of tourism revenues is
first seen in the current account balance, which is a major indicator used in the economic and
financial system to monitor the sustainability of economic growth. According to the World Travel
and Tourism Council (WTTC, 2016), annual international tourist arrivals have reached nearly 1.2
billion, the sector has reached an annual output of US$7.6 trillion, and tourism is expected to
grow by 4% annually over the next 10 years. Therefore, this study examines the long-run
relationship between tourism receipts and the current account balance for 10 West Asian
countries—Armenia, Azerbaijan, Bahrain, Cyprus (which comprises North and South Cyprus),
Georgia, Israel, Jordan, Kuwait, Oman, and Turkey—using panel co-integration tests for the
period of 1997 to 2013. Both tourism receipts and current account balance are identified as
ratios to GDP. Pedroni (1999, 200) and Kao (1999) panel co-integration tests were employed to
investigate whether these variables have long-run relationships. Then, to obtain robust results,
the long-run coefficients were estimated using Pedroni’s (2004) panel group mean FMOLS (Fully
Modified Least Squares), DOLS (Dynamic Ordinary Least Square), and Pesaran et al.’s (1997,
1999) PMG (Pooled Mean Group) estimators. Panel results show that the relevant variables have
a statistically significant and negative long-run relationship, implying that an increase in tourism
receipts generally helps reduce the current account deficits of the investigated West Asian
countries.

Key words: Tourism Receipts, Current Account Balance, West Asian Countries, Panel Data
Analysis
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Ozet

Ozellikle dogal ve kiiltiirel alanlara yonelik yapilan bir etkinlik olan ekoturizm, katilimcilara bilgi
verip deneyimler saglarken yerel halklarin sosyo-ekonomik refahini gelistirip, dogal ve kiilturel
alanlarin korunmasi icin ekonomik faydalar saglamaktadir. Van ilinin Gevas ilcesi dogal peyzaj
guzellikleri ve kilturel peyzaj degerleri ile ekoturizmin gergeklestirilebilecegi potansiyeline
sahiptir. Calisma alani olarak segilen Van iline bagh Gevas ilgesi gol varligi, daglari, ormanlik
alanlari, caylari gibi dogal varliklari, degisken topografik yapisi, biinyesindeki flora ve fauna
zenginlikleri, el sanatlari ve geleneksel Uriinleriyle, tarihsel zenginligi ve kiiltiirel mirasi ile
ekoturizm agisindan 6nemli kayanaga sahiptir. Bu ¢alismada, Gevas ilgesinin peyzaj kaynaklarinin
varligiyla ekoturizm potansiyelini belirlemek amaglanmistir. Arastirmada yontem olarak literatiir
taramasi yapilarak, ilgili kurumdan bilgi alinmis, bazi ekoturizm etkinliklerine uygunlugu yerinde
gozlemlerin gergeklestirilmesi ve bolgede yapilan c¢alismalar yardimiyla potansiyel turizm
etkinlikleri ortaya konulmustur.

GCalismanin sonucu olarak; Gevag'in ekoturizmin gelismesi ve iyilesmesi icin ¢6zim 6nerileri
getirilmeye calisilmistir. iicede dogal ve kiiltiirel peyzaj varliklariyla, cografi ve sosyo-kiiltiirel
bakimindan ekoturizme kaynak olusturabilecek énemli degerler bulundugu ve bélgenin yerel
yonetim, sivil toplum, Universite ve kamu yatinnmlariyla dnemli bir ekoturizm merkezi olabilecegi
distnulmustir.

Anahtar Sozciikler: Dogal Peyzaj, Kiltlrel Peyzaj, Ekoturizm, Gevas Turizmi

RELATIONSHIP OF LANDSCAPE VALUES AND ECOTOURISM POTENTIAL OF
GEVAS DISTRICT OF VAN PROVINCE

Abstract

Ecotourism is an activity especially for natural and cultural areas, providing experiential
knowledge and experience while improving the socio-economic prosperity of local people and
providing economic benefits for the protection of natural and cultural areas.

Gevas District of Van Province has the potential to realize eco-tourism with its natural landscape
beauties and cultural landscape values. The Gevas district of the province of Van, which is
selected as a study area, has natural resources such as lakes, mountains, forests and teas, a
varied topographic structure, flora and fauna within it, handicrafts and traditional products,
historical richness and cultural heritage has significant resources in terms of ecotourism. In this
study, it is aimed to determine the potential of ecotourism by the existence of landscaping
resources of Gevas district. Literature survey was conducted as a method in the research,
information was obtained from the related institution, potential observations were made in
accordance with some ecotourism activities and potential tourism activities were conducted
with the help of studies conducted in the region.

As a result of study; Gevas’'s attempts to develop solutions for the development and
improvement of ecotourism have been tried. It is thought that the region has important values
that can create ecotourism in terms of geographical and socio-cultural aspects with its natural
and cultural landscaping assets and it is thought that the region could be an important
ecotourism centre with local government, civil society, university and public investments.

Key words: Natural Landscape, Cultural Landscape, Ecotourism, Gevas Tourism
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Ozet

Bu calismada, is gorenlerin isletme sahiplerinin veya yoneticilerinin is gérenlerine kargi diirlst
olacaklarina ve onlara karsi vermis olduklari taahhitleri yerine getireceklerine dair is gorenlerin
inang ve desteklerinin saglanmasi durumunu ifade eden orgitsel giiven ile is gbrenlerin galistig
orgite karsi gelistirdigi, bilissel, duygusal ve davranissal boyutlari iceren negatif bir tutum olan
orgitsel sinizm arasindaki iliskinin belirlenmesi hedeflenmistir. Bu amagla Kuzeydogu Anadolu
bolgesinde bulunan 3,4 ve 5 yildizli otellerde ¢alisan 340 is géren (izerine bir calisma yapiimistir.
Arastirmada nicel verilere dayal arastirma ve 6lgme yéntemi kullanilmis ve veri toplama araci
olarak anket yénteminden yararlaniimistir. Orgiitsel giiven algisi ydneticiye giiven ve 6rgiit igi
giliven algisi olmak izere iki boyutta ele alinmistir. is gérenlerin yéneticilerine karsi olan giiven
algilari Schoorman (1996) ve arkadaslari tarafindan gelistirilen ve 4 ifadeden olusan bir dlgek ile
is gorenlerin 6rglt ici gliven algisi ise Nyhan ve Marlow (1997) tarafindan gelistirilmis olan ve
yine 4 ifadeden olusan bir 6lgekle belirlenmeye calisiimistir. is gdérenlerin érgiitsel sinizm
tutumlarini belirlemeye yonelik ise Dean (1999) ve arkadaslari tarafindan gelistirilmis olan ve 13
ifadeden olusan orgutsel sinizm olgegi kullaniimigtir.

Olgeklerin giivenilirlik diizeyleri icsel tutarliik yéntemi ile hesaplanmis ve cronbach alpha
givenilirlik élgiitd kullanilmistir. Olgegin gecerliligi; yiizeysel, yakinsama, ayrisma gegerliligi ve
faktor analizleri yapilarak ortaya konulmustur. Korelasyon analizi ile degiskenler arasinda iliskinin
var oldugu belirlendikten sonra, degiskenler arasindaki iliskinin matematiksel bir model olarak
actklanmasini ifade eden regresyon analizinden yararlaniimistir. Elde edilen bulgular, is
gorenlerin 6rgitsel gliven algilari ile 6rgitsel sinizm tutumlari arasinda negatif yonla bir iliskinin
oldugunu gosterir niteliktedir.

Anahtar sozciikler: Orgiitsel Giiven, Orgiitsel Sinizm, Yéneticiye Giiven, Orgiit i¢i Giiven

THE RELATIONSHIP BETWEEN ORGANIZATIONAL CONFIDENCE PERCEPTION
AND ORGANIZATIONAL CYNICISM ATTITUDE OF THE WORKING STAFF IN
TOURISM BUSINESS

Abstract

In this study, we aimed to determine the relationship between organizational confidence, which
expresses the state of provision of belief and support that the working staff have concerning that
business owners or managers will be honest and will fulfill their commitments to them; and a
negative attitude, organizational cynicism, including cognitive, emotional and behavioral
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dimensions that working staff develop against his business. For this purpose, a study was
conducted on 340 working staff working in 3,4 and 5 star hotels in Northeast Anatolia region.
Research and measurement method based on quantitative data was used in the study and
questionnaire method was used as data collection tool. The organizational confidence
perception was analyzed in two dimensions as the confidence perception to their managers and
the intra-organizational confidence perceptions. The confidence perception of the working staff
to their managers was tried to be determined through a scale with 4 definitions which was
developed by Schoorman (1966) and his friends and also organizational confidence perception
of the working staff again was tried to be determined through a scale with 4 definitions
developed by Nyhan and Marlow (1997). As for to determine the organizational cynicism attitude
of working staff , the organizational cynicism scale with 14 definitions developed by Dean (1999)
and his friends was used.

Reliability levels of the scales were calculated by the internal consistency method and cronbach
alpha credibility measure was used. The validity of the scale was put forth by conducting
superficial, convergence, decomposition validity and factor analysis. Once it is determined that
there is relationship among variables via the correlation analysis, regression analysis which
explains the relationship between variables as a mathematical model was used. Findings
obtained show that there is a negative relationship between the organizational confidence
perception and the organizational cynicism attitude of working staff.

Key words: The Organizational Confidence, The Organizational Cynicism, The Confidence To The
Manager, The Intra-Organizational Confidence
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Ozet

GUnUmuzln hizla degisen karmasik is ortaminda, yoneticiler problemleri ¢ézmek icin bilgi elde
etmekte olduk¢a zorlanmaktadir. Yoneticiler var olan problemleri ¢oziip orgitsel etkinligi
artirmak igin galisanlarinin fikir ve diistincelerine ihtiya¢ duymaktadir. Bu baglamda, ¢alisanin risk
alip yoneticisiyle is kosullarini degerlendirmesi ve is ile ilgili problemler hakkinda konugmasi
oldukga ©nemlidir. Calisanin is yerindeki problemleri ¢ézmeye yodnelik olarak fikirlerini,
distncelerini ve varsa kaygilarini séylemesi calisan sesliligi olarak adlandirilmaktadir (Morrison,
2011: 375).

Seslilik kavramini ilk olarak Hirschman (1970),calisanin memnun olmadigi ¢alisma kosullarini
iyilestirmeye yonelik sergiledigi ¢aba olarak tanimlamistir (Travis 2011). Bazi ¢alisanlar, is
kosullarindan memnun olmadigi zaman bu durumu ydneticisiyle paylasip ¢dziim aramak yerine,
is ihmali yapmayi tercih etmektedir. is ihmali, calisanin isin yapilmasi hususunda tam bir caba
gostermeme ve isyerinde yapilan faaliyetleri sinirlama gabasini iceren verimsiz ¢alisma davranig
bicimidir (Bennett&Robinson, 2000). Morrison’a goére is yerinde var olan galisan sesliligi is
gorenin kararlara katilmasini, sorunlara ¢éziimler Gretmesini, is yerinde ortaya ¢ikan olumsuz
davraniglarin azalmasini, orgiitsel performansin ve is tatmininin artmasini saglayacaktir
(Morrison, 2014). Bu bilgiler i1sigindakurumun gelisimine katki saglayan calisan sesliliginin, is
tatminini artirip is ihmalini azaltmasi beklenmektedir. is tatmini yiiksek olan galisanlarin islerini
severek ve daha verimli bir sekilde yaparken; is ihmali yapmayacagi dngorilmektedir.
Arastirmanin amaci, literatiirde sessizlik kadar fazla ¢alisiimamig olan galisan sesliliginin is tatmini
ve isihmali Gzerindeki etkisini tespit etmektir. Bu amacla Van’da bulunan otel ¢alisanlari Gizerinde
yapmis oldugumuz anket uygulamasi devam etmektedir. Elde edilen verilerle SPSS (22.0) paket
programi kullanilarak givenilirlik ve faktér analizleri ile birlikte belirlenen hipotezlerin test
edilmesi icin tanimlayici istatistikler, ANOVA, korelasyon ve regresyon analizleri yapilacaktir.
Anahtar Sozciikler: Calisan Sesliligi, is Tatmini, is ihmali
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TALK, BE SATISFIED AND DO NOT NEGLECT YOUR WORK: A PRACTICE FOR
DETERMINING THE IMPACT ON WORKER VOICE, JOB SATISFACTION AND JOB
NEGLECT

Abstract

In today's rapidly changing and complex business environment, managers are having a hard time
getting information to solve problems. Managers need ideas and ideas from their employees to
solve existing problems and increase organizational effectiveness. On this way, It is very
important for the employee to take risks by evaluating the business conditions with the manager
and to talk about the problems related to the business. What employees express their ideas,
thoughts, and, if they have, anxiety in order to solve problem at the work place is called as
employee voice (Morrison, 2011: 375).

Firstly, the concept of voice was defined, Hirschman (1970) as an effort by the employee to
improve working conditions that the employee is not satisfied with (Travis 2011). When some
employees are dissatisfied with the job conditions, they prefer to do business neglect rather than
share this with their manager and look for a solution. Job neglect is a form of ineffectual work
involving an effort to limit the work done at the workplace and not to make a full effort to do
the job (Bennett & Robinson, 2000). According to Morrison, employee voice at the work place
provides them joining to the decisions, to solve the problems, to decrease the number of
negative behaviours at the workplace, to increase the number of organizational performance
and job satisfaction. In the light of this information, employees' voice that contributes to the
development of the company is expected to increase job satisfaction and reduce job neglect.
While the employees with high job satisfaction are doing their jobs lovingly and efficiently, it is
foreseen that they will not neglect work.

The aim of the research is to determine the effect of employee voice on job satisfaction and job
neglect which has not been studied as much as silence in the literature. For this purpose, the
survey that we have done on the hotel workers in Van is ongoing. The data which is obtained will
be analyzed with descriptive statistics, ANOVA, correlation and regression to test hypothesis
which is determined with reliability and factor analysis by using the pocket program SPSS (22.0)
Key words: Employee Voice, Job Satisfaction, Job Neglect
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CALISANLARIN DEMOGRAFiIK OZELLIKLERI ACISINDAN TUKENMISLIK
ALGILARI: BELEK’TEKi 5 YILDIZLI OTELLER UZERINE BiR ARASTIRMA

Ogr. Gor. Ahmet AKNAR
Hitit Universitesi
ahmetaknar@hitit.edu.tr

Yrd. Dog. Dr. Berat GiCEK
Mus Alparslan Universitesi
b.cicek@alparslan.edu.tr

Yusuf Emre KARAKAS
inéni Universitesi
y.emrekarakas@gmail.com

Ozet

Cagimizda giderek karmasiklasan is yapma usulleri ¢alisanlar agisindan bir¢cok olumsuzlugu da
beraberinde getirmistir. islerin yapilis sekillerinin zorlasmasi, insan iliskilerinde giderek artan
gerginlikler ve ben merkezlik gibi yayginlasan davranislarin neticesinde; ¢alisanlarin streslerinin
artmasi, ise yabancilagsmasi, is tatminlerinin dismesi seklinde sonuglar ortaya ¢ikmaya
baslamistir. Bu ¢alismada sozii edilen sonuglara benzer olan tiikenmislik sendromu ele alinmaya
cahsilmistir. Tikenmisligi; “basarisiz olma, yipranma, enerji ve gliclin azalmasi veya tatmin
edilemeyen istekler sonucunda bireyin i¢ kaynaklarinda meydana gelen tikenme durumu”
seklinde tanimlayabiliriz.

Bu calismada otel isletmesi calisanlarinin demografik ozellikleri agisindan tikenmislik
dizeylerinin ortaya konulabilmesi amaglanmistir. Bu baglamda galismaya veri toplamak, nicel bir
arastirma gerceklestirmek ve galisanlarin mesleki tikenmiglik diizeylerini belirlemek amaciyla
Kristensen ve arkadagslari (2005) tarafindan gelistirilmis olan “Tiikenmislik Olcegi’”’nden
faydalaniimistir. Olgek tek boyut ve 7 ifadeden olusmaktadir. Anket Antalya-Belek bélgesinde
faaliyette bulunan 5 yildizli otel isletmesi ¢alisanlarina Ocak — Nisan aylari arasinda uygulanmistir.
Ankete 197 calisan geri donls yapmistir. Arastirma bulgularinin literatiire katki saglamasinin yani
sira, uygulamada otel isletmelerine problemin tespiti agisindan ¢dziim Onerileri getirmesi
hedeflenmektedir.

Anahtar Sézciikler: Tiikenmislik, Tikenmislik Sendromu, Otel isletmeleri

BURNOUT PERCEPTION OF EMPLOYEES IN THE TERMS OF THEIR
DEMOGRAPHICAL AFFAIRS: A RESEARCH ON FIVE STAR HOTELS IN BELEK

Abstract

Work procedures which increasingly become more complex recently have brought many
negativeness up for employees. With the increasing difficulties in making works, rising tension
in human relations and behaviors like egocentrism, end up with increases in the stress of
employees, alienation of work, and decreases in job satisfaction have begun to emerge. In this
study, it is achieved to handle burnout syndrome which is similar to those results that talked
about. Burnout conception can be defined as, “failure, worn out, reduced energy and power, or
exhaustion of the individual's internal resources as a result of unfulfilled wishes.” In this study, it
is aimed to investigate burnout level of hotel employees in the terms of demographical affairs.
In this context, data collection to work has been utilized in the "Burnout Scale" developed by
Kristensen et al. (2005) in order to conduct quantitative research and determine occupational
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burnout levels of employees. The scale consists of one dimension and seven expressions. The
survey was conducted between January and April for 5-star hotel employees which are located
in Antalya-Belek region. 197 employees returned to the survey. It's expected to provide
contributions to literature through the findings of the research. In addition to that, it is aimed to
find some solutions for the hotel firms in the meaning of defining the problem.

Key words: Burnout, Burnout Syndrome, Hotel Firms
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KiLiS iL’'NiN GASTRONOMI TURiZMi POTANSIYELINiN BELIRLENMESi VE
UNIVERSITE OGRENCILERININ KiLiS MUTFAGINA YONELIK ALGILARI

Ogr. Gor. Melda HARBALIOGLU
Kilis 7 Aralik Universitesi
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Ozet

Tirk mutfagl giin gectikce diinya mutfaklari arasinda yerini almakta ve gastronomi turizmi
kapsaminda 6nem arz etmektedir. Kilis mutfagi eksili malhita, lebeniye, Kilis tava, oruk,
kiimbulmusviyye, sihiimdhse, bulamag, gerebig, zlngdll, Kilis katmeri, mayanali kahke, gin
pekmezi, sucuk hapisasi ile gastronomi turizmi agisindan turistlerin taleplerini karsilayabilecek
potansiyele sahiptir. Bu galismada zengin Tiirk mutfagi ve Halep mutfaginin 6zelliklerini yansitan
Kilis ilinin gastronomi turizmi potansiyelinin ve Kilis yemeklerini en etkin bir sekilde tanitimini
saglayabilecek Universite 6grencilerinin Kilis yemeklerini tanima durumlarinin belirlenmesi
amaglanmistir. Bu amag¢ dogrultusunda Kilis mutfaginin gastronomi turizmi potansiyelini
belirlemeye yonelik kavramsal bir inceleme yapilmis ve Kilis ilinde 6grenim géren universite
ogrencilerine Kilis mutfagini tanima durumlarini belirlemeye yonelik anket uygulanmis olup, Kilis
yemeklerinin taniirligina ve surdirdlebilirligine yonelik dneriler getirilmistir.

Anahtar sozciikler: Kilis, Gastronomi Turizmi, Universite Ogrencileri

GASTRONOMY TOURISM POTENTIAL OF KiLiS AND UNIVERSITY STUDENTS'
PERCEPTIONS FOR KiLiS CUISINE

Abstract

The Turkish cuisine is gradually taking its place among the world cuisines and it is important
within the scope of gastronomic tourism. Kilis cuisine has the potential to meet the demands of
tourists in terms of gastronomy tourism with Eksili Malhita, Lebeniye, Kilis Tava, Oruk,
Kimbilmisviyye, Sthilmdhse, Bulamag, Gerebig, Zingil, Kilis Katmeri, Mayanali Kahke, Giin
Pekmezi, Sucuk Hapisasi. In this study, it was aimed to determine the gastronomic tourism
potential of Kilis province, which reflects the characteristics of rich Turkish cuisine and Aleppo
cuisine, and it was aimed to determine the recognition of Kilis cuisine by university students who
can provide the most effective presentation of Kilis cuisine. For this purpose, a conceptual study
was carried out to determine the gastronomic tourism potential of Kilis cuisine. Then, a
guestionnaire was applied to university students who were studying in Kilis to determine the
status of recognition of Kilis cuisine. Finally, suggestions have been made for the recognition and
sustainability of Kilis cuisine.

Key words: Kilis, Gastronomy Tourism, University Students

206


mailto:gozel@kilis.edu.tr

International West Asia Congress Of Tourism Research IWACT'17

VAN YUZUNCU YIL UNIVERSITESI KREDi YURTLAR KURUMUNDA KALAN
OGRENCILERIN REKREASYON ETKiNLiKLERIN iINCELENMESi
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fcoskun@yyu.edu.tr
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Okt. Fatih Eris
Yiiziinci Y1l Universitesi
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Ozet

Bu arastirma Universitede 6grenim gérmekte olan ve 6grenci yurdunda ikamet eden 6grencilerin
rekreasyon faaliyetlerini degerlendirme amaciyla yapiimistir.

Calismanin evrenini 2015-2016 egitim-6gretim yilinda Van Yiziinci Yil Universitesinde égrenim
goren ve Kredi Yurtlar Kurumu Yurtlarinda ikamet eden % 56's1 erkek, % 44'G kadin toplam 301
dgrenci olusturmaktadir. Ogrencilerin % 24,6'si Edebiyat Fakiiltesi, % 17,3'U Egitim Fakiltesi, %
7,3'Ui iktisat Fakiltesi, % 14’ ilahiyat Fakiiltesi, % 7’si Meslek Yiiksekokulu, % 4,3'0 Beden Egitimi
Yiiksekokulu, % 4,3'l Tip Fakiltesi, % 3’0 Veterinerlik Fakiltesi, % 6.3’( Ziraat Fakultesi ve %9,3’0
Muhendislik faklltesinde 6grenim gérmektedir.

Bu calismada 6grencilerin yas, cinsiyet, 6grenim gordigi bolim, aylik harcama, ¢alisma durumu
ve bos zaman degerlendirme tercihleri belirlenmeye ¢alisiimistir. Bu amaca yonelik 20 sorudan
olusan anket uygulanmistir. Calismaya katilan 6grencilerin fakiltelerine gore tercih ettikleri
rekreasyon aktivitelerini karsilastirmak igin SPSS programlarindan ANOVA testi, cinsiyete gore
tercih ettikleri rekreasyon aktivitelerini karsilastirmak igin ise independent t-test uygulanmustir.

Arastirma sonucunda; 6grencilerin bos zaman etkinliklerinde yas, bir iste ¢alisip ¢alismama
durumu ve aylik harcamalar degiskenlerinde her hangi bir anlamli farkhlik bulunmazken
(P>0.005), cinsiyet ve okuduklari bélium degiskenlerinde anlamli bir farkhhk bulunmustur
(P<0.005). Ayrica 6grencilerin 6ncelikli olarak yaptiklari ilk bes rekreasyon etkinlikleri ise, muzik
dinlemek, arkadas sohbetine katilma, ¢ay bahgesine ve sahile gitme, spor yapma ve kisisel
hobileri ile ugrasma olarak belirlenmistir.

Anahtar sézciikler: Bos Zaman Etkinligi, Rekreasyon, Fiziksel Aktivite, Spor

THE ANALYSIS OF RECREATION ACTIVITIES OF STUDENTS RESIDING AT
YUZUNCU YIL UNIVERSITY DORMITORIES

Abstract

Current research was conducted to evaluate recreational activities of students who study at Van
Yuzuncu Y1l University and reside at dormitory.

Sample of the study consists of 301 students who study at Yuzuncu Yil University and reside at
dormitories. 56 % of participants are male and 44 % are female. 24.6 % of the students are at the
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Faculty of Literature, 17.3 % are at the Faculty of Education, 7.3 % are at the Faculty of
Economics, 14 % are at the Faculty of Divinity, 7 % are at Vocational School, 4,3 % of are at Faculty
of Medicine, 3 % of are at Veterinary Faculty, 6.3 % of are at Faculty of Agriculture, and 9,3 % of
are at Faculty of Engineering.

For current research, age, gender, department, working or not working and monthly spending
of participants were tried to be indicated. In order to indicate these variables, a questionnaire,
including 20 questions was applied. Parametric tests, namely independent t-test and ANOVA
were conducted.

No significant difference between leisure time activities of students and age, working status and
monthly spending were found (P>0.005). However, significant differences between gender and
department they attended were determined (P<0.005). The top five recreational activities were
listening to music, participating in chat with friends, going to tea houses and beach, doing sports,
and dealing with personal hobbies.

Key words: Recreation Activities, Recreation, Physical Activity, Sport
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REKREASYON ETKINLIKLERi ESNASINDA YA DA SONRASINDA ORTAYA CIKAN
SAKATLIK VE RAHATSIZLIKLAR
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Yiiziincii Y1l Universitesi
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Yiiziincii Y1l Universitesi
volkansert@yyu.edu.tr

Ozet

Bu ¢alismada, doga turizmi temelli rekreasyon aktivitelerinden olan tirmanis, yiriyds ve bisiklet
etkinlikleri ile ugrasan bireylerin etkinlige 6zgu fiziksel sakatlik yada rahatsizlik yasama ve
yasamama oranlarini belirleyerek etkinlik tiriine gore rahatsizliklarin yada sakatlklarin
siniflandiriimasi amaglanmistir. Boylece doga turizmi etkinlikleri diizenleyecek resmi kurumlar,
spor kullpleri ve katihmcilar igin etkinlik 6ncesi, esnasinda ve sonrasinda olasi sakatliklarin ve
rahatsizliklarin  bilinmesiyle doga turizmi acgisindan faydali bilgiler ortaya konularak
sirdardlebilirlik hedeflenmistir.

Calismanin 6rneklemini 20 ile 40 yas arasi Van merkezde aktif ortalara bu aktiviteleri yapan, 18’
kadin 57'si erkekten olusan, toplam 75 katilimci olusturmaktadir. Katilimcilar i¢in hazirlanilan
bilgi formlar sayesinde demografik ozellikleri, etkinlige 6zgi fiziksel sakatlik ya da rahatsizlik
yasaylp yasamama durumlari elde edilmistir. Bu veriler dogrultusunda frekans dagilimlarina
bakilarak etkinlik tirline 6zgli rahatsizlik ya da sakatlik yasama durumlari belirlenmistir. Cross-
tap analizi ile de etkinlik tiirline 6zgli sakatlik ya da rahatsizlik isimleri ile etkinlikler arasi iliski
belirlenmistir.

Katihmcilarin etkinlige 6zgl fiziksel sakatlik ya da rahatsizlik yasayip yasamama durumlarina
baktigimizda %50.7'nin sakatlik ya da rahatsizlik yasadigi, % 49,3'niin ise boyle bir durum ile
karsilasmadigl sonucuna ulasiimistir. Yapilan rekreasyon etkinliginin tirine gére katilimcilarin
yasadiklari sakatlik yada rahatsizliklarin ise, yurlyUs etkinliklerinde; %26.7 diz sakathklari(n=4),
%66.7 ayak bilegi burkulmasi (n=10), tirmanis etkinliklerinde; %28.6 diz sakathigi (n= 4), %57.1
ayak bilegi burkulmasi (n=8), % 14.3 kas spazmi ve bisiklet etkinliginde ise %11.1 (n=1) diz
sakathgl, %88,9'zu da kas spazmi yasadiklari belirlenmistir. Bu sakatlik ve rahatsizliklarin etkinlik
esnasinda rastlandigi zamanlara bakildiginda ise etkinlik basinda her (g etkinlikte de
rastlanmadig, bisiklet etkinliginde etkinlik sonu, ylriyis ve tirmanista ise donis yolu ve etkinlik
sonrasli olustugu belirlenmistir.

Yapmis oldugumuz ¢alismada katilimcilarin yarisinin sakathk ya da rahatsizlik yasamis olduklari
ortaya ¢ikmistir. Ayrica ortaya ¢ikan sakatlk ve rahatsizliklarin neler oldugunun ve etkinliginin
hangi safhasinda yasanmis oldugu belirlenmistir. Elde edilen bu sonuglarin bilinmesi
katilimcilarin farkindaligini yiikseltip daha bilingli 6nlem almalarini saglayarak siirdirdlebilir doga
turizm potansiyelini arttiracagi distinilmektedir.

Anahtar sézciikler: Doga Turizmi, Rekreasyon, Sakatlik, Rahatsizlik, Doga Sporlari
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SOCIAL AND RELIEF RELEVANT DURING OR AFTER RECREATION ACTIVITIES
Abstract

For current study, two aims were tried to be reached. Firstly, it was aimed to determine injury
and discomfort rates of individuals engaged in climbing, hiking and cycling, commonly known as
nature-based recreational activities Secondly, it was tried to identify injuries and discomforts
according to the activity types.

The sample consisted of 75 participants, residing in Van and actively performing such activities.
Their age ranged from 20 to 40. 18 of the participants were female where 57 were male.
Demographic information, in addition to injuries and discomforts peculiar to activities were
determined by a questionnaire. In the light of acquired data, frequency distributions were
examined and the results were specified according to activity types. With cross-tap analysis, the
names of injury and discomfort peculiar to activities and the relation between activities have
been determined.

When cases of physical injury or discomfort due to the activities of participants were examined,
it was seen that 50.7% of them experienced disability or discomfort and 49.3% of them did not
experience such a situation. Injury and discomforts according to the type of recreation activity;
trekking: 26.7% knee injuries (n = 4), 66.7% ankle sprain (n = 10), climbing: (N = 4), 57.1% of ankle
sprain (n = 8), 14.3% of muscular spasms, cycling: 11.1% (n = 1) knee injuries and 88.9% of muscle
spasms. Injuries and discomforts were not specified at the beginning of the three activities,
instead for cycling they have been occurred at the end of the activity where for climbing and
trekking the problems were realized to be occurred on return or after the activities.
Participation to recreational activities are seen to increase day by day and the number of
application areas increases as well. Besides, positive developments have been observed
regarding the techniques and equipments used in these activities. With such developments, less
injuries and discomforts are encountered during or after all activities.

However, awareness about whereabouts of injuries and discomforts will help the reduction of
such undesirable situations.

Key words: Recreation, Injury, Nature-Based Activities
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TURKIYE’DE TURiZM iSLETMELERINE SAGLANAN DEVLET TESVIiKLERINiN
DUNU BUGUNU
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Ozet

Turizm sektori Tarkiye'de 6zellikle 1980 yilindan sonra 6nemli bir gelisme géstermeye baslamis
ve ilkemizin ekonomisine biyik katkilar saglayan gelir kaynaklarindan bir tanesi haline gelmistir.
Buna karsin turizm sektorine yapilan yatirimlar; geri donlst uzun yillar siren, siyasi, ekonomik,
sosyal ve dogal olaylardan kolayca etkilenebilen riskli yatirimlardir. Bu nedenle ekonomik
kalkinmaya yardimci olabilmesi ve sektoriin gelistirilebilmesi adina gesitli yasal diizenlemelerle
birtakim tegvikler tretilmistir. Ozellikle 1982 yilinda cikarilan 2634 sayili “Turizm Tegvik Kanunu”
ile saglanan tesviklerin olumlu etkisiyle turizm sektori biyuk bir ivme kazanmistir.

Bu ¢alismada, Tirkiye’de turizm sektoriine saglanan tesviklerin tarihsel gelisimi ele alinmistir. Bu
amagla ilk olarak tesviklerin amaclari, 6zellikleri, ilkeleri ve turizm sektorinin tesvik edilmesini
gerektiren nedenler agiklanmistir. Ayrica 1982’de c¢ikarilan ve Turkiye’de turizmin buglinki
anlamda gelismesinde biiyik rol oynayan 2634 Sayil Turizmi Tegvik Kanunu ile sektore saglanan
diger tegvikler yillar itibariyle incelenmistir. Son olarak turizm faaliyetlerinin sona ermesi ile devir
halinde tesviklerin durumu ve tesvik sistemindeki eksiklikler degerlendiriimeye ¢alisilmistir.
Calismada ozellikle mevcut tegvik sistemindeki yapisal karmasikligin tesviklerin etkinligini
azalttigi ve verimliligini dtisirdGgi sonucuna varilmistir.

Anahtar so6zciikler: Devlet Tesvikleri, Turizm Sektori, Turizmi Tesvik Kanunu

YESTERDAY AND TODAY OF THE GOVERNMENT GRANTS PROVIDED TO
TOURISM COMPANIES IN TURKEY

Abstract

Tourism sector has started to show significant progress in Turkey, especially after 1980s, and
become one of the sources of income that makes great contributions to the economy of our
country. Investments in the tourism sector, on the other hand, are risky investments that take
very long time to receive the full investment return and also can be easily affected by political,
economic, social and natural events. For this reason, some government grants have been
produced in order to promote economic and sectorial development. The tourism sector in
Turkey has gained a great momentum especially with the positive effect of the grants provided
by the "Law for the Encouragement of Tourism" numbered 2634 issued in 1982.

This study examines the historical development of the grants provided to the tourism sector in
Turkey. For this purpose, the objectives, characteristics, principles and reasons for promoting
the tourism sector were explained at first. In addition, the Law for the Encouragement of Tourism
which plays a major role in the development of tourism in Turkey in the present sense and the
relevant grants provided in the sector have been investigated over the years. Finally, it has been
tried to evaluate the issues including grants in the case of a transfer due to end of tourism
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activities, and shortcomings in the grants system. This study particularly concludes that
structural complexity in the grant system reduces efficiency and productivity of the grants.
Key words: Government Grants, Tourism Sector, Law for the Encouragement of Tourism
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REKREATIF AMACLA YAPILAN DOGA TURiZMi ETKiNLIKLERINE KATILAN
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Ozet

Bu calismada, Van ilinde doga turizmi alaninda dagcilik ve bisiklet etkinliklerine katilan bireylerin
sosyo-ekonomik yapilarinin belirlenmesi amaglanmistir.

Arastirmanin érneklemini Van ilinde Dagcilik ve Bisiklet Faaliyetlerine katilim saglayan 100 birey
olusturmaktadir. Arastirmada durum tespitine yonelik 20 sorunun yer aldigi bilgi edinme formu
kullanilmistir. Verilerin degerlendirilmesinde, frekans (f), ylizde (%), ortalama (x) ve standart
sapma (ss) gibi tanimlayici istatistiksel analizler kullanilmistir.

Elde edilen verilerin degerlendirilmesi sonucunda ¢alismaya katilan bireylerin %71,4'Gnin bekar,
% 69,2 sinin Universite mezunu oldugu, %75'inin bir kuliip binyesinde aktivitelere katildigi,
%56'sInin ailesinde spor gegcmisine sahip bireyler oldugu ve bunlarin %42,9'unun doga sporlariyla
ugrastigl gorilmektedir. Calismaya katilan bireylerin gelir diizeylerine baktigimizda, %35'inin
asgari Ucretin altinda gelire sahip oldugu, % 48.2'sinin bu etkinlik icin aylik 50TL ve Ustlinde bitce
ayirdiklart bulunmustur. Katilim siireleri ise ortalama 3 yil rekreatif amagli olarak bu etkinlikle
ilgilendiklerini gdstermektedir.

Elde edilen bulgular dogrultusunda bu ¢alismada doga turizmi etkinliklerine katilmayi tercih eden
bireylerin genelde bekar ve egitim duzeyi yiksek bireyler oldugu, bu etkinlikleri yiksek oranda
bir kulip blinyesinde yapmayi tercih ettikleri tespit edilmistir. Ayrica bu bireylerin ailelerinde
spor yapan bireyler olmasi ve bunlarin doga sporlari ile ugrasiyor olmasi katilimcilarin bu etkinligi
tercih etme nedenleri lizerinde etkili olabilecegini diisiindiirmektedir. Tim bunlara ek olarak
doga turizmi etkinliklerine katilan bireylerin gelir diizeyleri disiik olsa da bu etkinlik igin belirli bir
biitce ayirdiklari ortaya ¢ikmistir.

Anahtar Sozciikler: Doga Turizmi, Rekreasyon, Fiziksel Aktivite, Bisiklet, Dagcihk

SPECIFICATION OF THE PROFILES OF INDIVUALS WHO PERFORM NATURE
TOURISM ACTIVITIES WITH RECREATIONAL PURPOSE

Abstract

The purpose of this study is to determine the social-economic status of individuals who were
performing nature sports, namely climbing and bicycling in Van.

The sample of this study consists of 100 individuals who participate in mountaineering and
cycling activities in Van Province. A questionnaire including 20 questions was developed to
gather information for this purpose. Questions look for the demographic characteristics of the
participants and the elements that they give importance when participating in nature activities.
For the evaluation, descriptive statistical analysis, namely frequency (f) percent (%) mean (x) and
standard deviation (ss) were used.

After evaluating the data, findings about individuals participating in cycling and hiking activities
were as following: 71.4% were single, 69.2% weree college graduates, 75% were participating in
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activities with clubs, 56% were sportspeople, and 42.9% of them were engaged in nature sports.
35% of these who engaged in nature sports in Van had income below minimum wage, even so
they participated in recreational activities. Majority of them claimed to allocate 50TL or less in
natural sports monthly. Moreover, participants were found to involve in recreational nature
sports for three years.

It can be concluded from the results that individuals who preferred to involve in national nature
tourism activities were generally single and had high-educational level. Additionally, it was found
that they preferred to do these activities highly under a club. Moreover, it is thought that having
a relative in the family who was engaging in such sports activities had an effect on individual
preference of these sports. Furthermore, the results showed that although individuals who
participated in these activities had low income level, they created some budget for them.

Key Words: Nature Tourism, Recreation, Physical Activity, Bicycle, Climbing
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EKOTURIZM BOLGELERINDE HiZMET KALITESINiN EOSERV OLCEGI iLE
OLCULMESI: TURKIYE ORNEGI

Dog. Dr. $afak UNUVAR
Selguk Universitesi
safakunuvar@selcuk.edu.tr

Ogr. Gor. Melih AYDIN

Kilis 7 Aralik Universitesi
maydin@kilis.edu.tr

Ozet

Literatlirde ekoturistlerin kalite beklentileri ile ilgili ilk 6lcek, 2003 yilinda Khan tarafindan
gelistirilmistir. Hizmet, hem turizm sektériinde, hem de diger sektorlerde adindan sik¢a sz
edilebilecek bir kavramken, hizmet icrasi ve alinan hizmetin algilanmasi ve degerlendirmesi
hususunun ekolojik unsurlari ve tagsima kapasiteleri dikkate alinarak degerlendirilmesi, uzun yillar
arastirmacilarin dikkatinden kagmis bir konu olarak karsimiza gikmaktadir. ECOSERV modeli, eko
fiziksel unsurlar, fiziksel unsurlar, glivence, givenilirlik, duyarlilik(karsi tepki) ve empati
alanlarinda alti hizmet kalitesi boyutundan olusmaktadir. Bu arastirmada, Tirkiye’de farkl
cografi bolgelerde yer alan ve ekoturizm potansiyeline sahip dnemli turizm merkezlerini ziyaret
etmis olan turistlerin hizmet kalitesi algi ve beklentilerinin, anket uygulanarak belirlenmesi
amaglanmistir. Calisma bulgularina goére, ekoturizm bolgelerini ziyaret etmis turistlerin
beklentileri algilarindan yuksek ¢ikmis olup, eko fiziksel unsurlar boyutunun, 6 boyut arasinda
turistler agisindan en 6nem atfedilen boyut oldugu tespit edilmistir.

Anahtar Sozciikler: ECOSERV, Hizmet Kalitesi, Ekoturizm, Algilanan Hizmet Kalitesi

MEASURING SERVICE QUALITY WITH ECOSERV SCALE IN ECOTOURISM
REGIONS: THE CASE OF TURKEY

Abstract

In the literature, the first scale of ecotourists' quality expectations was developed by Khan in
2003. Service is a concept that can be frequently mentioned both in the tourism sector and in
other sectors; in addition to this, perception and evaluation of the service, taking into account
the ecological elements and carrying capacities, is a problem that has been overlooked by
researchers for many years. ECOSERV model consists of six service quality dimensions that are
eco-tangibles, assurance, reliability, responsiveness, empathy, and tangibles. Eco-physical
elements (ecotangible) are a part of the ECOSERV model which is used to evaluate the quality of
service in hotel enterprises. In this research, it is aimed to determine the quality of service
perceptions and expectations of tourists who have visited important tourism centers with the
potential of ecotourism in different geographical regions in Turkey, through ECOSERV scale by
applying a questionnaire. According to the findings of the study, expectancy of tourists who
visited ecotourism regions was higher than their perceptions and study determined that the
ecotangibles dimension is the most important dimension among the 6 dimensions according to
the tourists.

Key words: ECOSERYV, Service Quality, Ecotourism, Perceived Service Quality

215



International West Asia Congress Of Tourism Research IWACT'17

ANKARA’NIN BOTANIK TURiZMi POTANSIYELI

Yrd. Dog. Dr. Ziihal DILAVER
Ankara Universitesi Ziraat Fakdltesi
Peyzaj Mimarhgi Bolum
dilaver@agri.ankara.edu.tr

Ozet

Ankara florasi 99 familya, 495 cinse ait 271'i (% 19.85) endemik, 1365 gicekli bitki tlirline sahiptir.
Ankara’ya 0Ozgl tlr sayisi ise 22'dir ve bunlarin arasinda Beypazari geveni (Astragalus
beypazaricus), bey siimbili (Muscari adilii), yanardoner (Centaurea tchihatcheffii) gibi tehdit
altinda dar endemik tiirler bulunmaktadir. Ankara’da yaygin olarak goriilen bozkirlar yaninda
sinirli bolgelerde orman, sulak alanlar ve tuzlu topraklar gibi tiir zenginligini destekleyen farkl
yasam ortamlarina rastlanmaktadir. Kizilcahamam, Karagdl, Beynam gibi sinirh orman
alanlarinda goknar (Abies nordmanniana subsp. bornmuelleriana), sarigam (Pinus sylvestris)
karagam (Pinus nigra) gibi tirler yer almaktadir. Botanik turizmi dogal kaynaklarin
sirdardlebilirligini saglarken yerel halkin refahini gézeten, ¢evreye duyarl bir turizm koludur.
Ozellikle sinirli orman alanlarinin ve tehlike altindaki bitkilerin korunmasi agisindan rehberler
esliginde ve belirlenmis rotalarda yiritilen bir aktivite olarak uygun bulunmaktadir. Ayrica yerel
halk ve turistlerde farkindalik yaratma ve koruma bilinci olusturma agisindan da 6nemlidir. Bu
¢alismada Ankara’nin botanik turizmi potansiyeli ortaya konacak ve bu potansiyelin uygun
sekilde kullanilmasina yénelik 6neriler gelistirilecektir.

Anahtar sozciikler: Ankara, Botanik Turizmi, Ekoturizm, Endemik Bitkiler, Dogal Bitkiler

BOTANY TOURISM POTENTIAL OF ANKARA
Abstract

The flora of Ankara has 1365 flowering plant species belonging to 99 family, 495 genus of which
271 (19.85%) is endemic. The number of species particular to Ankara is 22 and there are some
restricted endemic species among them which are under threat such as Astragalus beypazaricus,
Muscari adilii and Centaurea tchihatcheffii. In addition to the widespread steppes in Ankara,
there are different habitats in the limited areas that support species richness such as forests,
wetlands and saline soils. Species such as fir (Abies nordmanniana subsp. bornmulleriana),
yellow pine (Pinus sylvestris), black pine (Pinus nigra) are found in limited forest areas such as
Kizilcahamam, Karagél and Beynam. Botanical tourism is an environmentally sensitive tourist
resort that takes care of the prosperity of the local people while ensuring the sustainability of
natural resources. It is particularly suitable as an activity carried out in company with guides and
in designated routes for the protection of limited forest areas and endangered plants. It is also
important in terms of creation of protection awareness in local people and tourists. In this study,
the potential of botanical tourism in Ankara will be revealed and proposals will be developed to
use this potential appropriately.

Key words: Ankara, Botany Tourism, Ecotourism, Endemic Plants, Natural Plants
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DUNYADA VE TURKIYE’DE iLERi YAS TURIZMi

Dog. Dr. Burhan AYDEMIR
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Ars. Gor. Sultan Nazmiye KILIC
Balikesir Universitesi
sultan.kilic@balikesir.edu.tr

Ozet

Saglik turizminin alt tiirlerinden biri olarak kabul edilen ileri yas turizmi, diinya ¢apinda yaslanan
nifus nedeniyle 6nem kazanmaya devam etmektedir. Bu 6nemi nedeniyle diinyada ve
Tirkiye’de hikliimet politikalari icerisinde yer almaktadir. Bu dogrultuda uzun vadeli hedefler
belirlenip calismalar yapilmaktadir. Bu calismada, diinyada ve Tirkiye’de ileri yas turizmi ile ilgili
uygulamalarin incelenmesi amaglanmistir. Bu kapsamda, “Yurt disinda hangi uygulamalar var?”
ve “Turkiye’de ne yapiliyor?” gibi sorulara cevaplar aranmistir. Nitel arastirma yodntemi
kullanilarak ilgili bilgiler ikincil kaynaklardan derlenmistir. Bu kapsamda, kurum ve kuruluglarin
web siteleri, yayinlari, ilgili haberler, yerli ve yabanci literatiir incelenmistir. ileri yas turizmi ile
ilgili farkh tlkelerde genel olarak sosyal turizm kapsaminda ¢alismalarin bulundugu gérilmistir.
Tirkiye ise bu alanda ilerleme kaydetmeye devam etmektedir.

Anahtar sozciikler: Tiirkiye’de ve Diinyada ileri Yas Turizmi, Uglincii Yas Turizmi, Yash Turizmi

ADVANCED AGE TOURISM IN TURKEY AND IN THE WORLD
Abstract

Advanced age tourism, considered as one of the subtypes of health tourism, continues to gain
importance due to the aging population around the world. Due to this significance, it is involved
in government policies in the World and in Turkey. Accordingly, long-term targets are identified
and studies are being carried out. In this study, it is aimed to examine practices related to
advanced age tourism in the world and Turkey. Within this scope, answers to questions such as
"What are practices abroad?" and "What is being done in Turkey?" were searched. Using
qualitative research method, related information is compiled from secondary sources. In this
context, web sites and publications of institutions and organizations, related news, domestic and
foreign literature are examined. It has been seen that practices generally exist within the scope
of social tourism in different countries. Turkey, on the other hand, continues to make progress
in this field.

Key words: Advanced Age Tourism in Turkey and in the World, Third Age Tourism, Elderly
Tourism
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BES YILDIZLI KONAKLAMA iSLETMELERi MUTFAGINDA CALISAN BULASIK
PERSONELI YONETICILERININ MESLEKLERINE iLiSKiN ALGILARI VE MESLEGIN
PROFESYONELLESMESINE YONELIK BiR DEGERLENDIRME

Dr. Ersin ARIKAN
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Ogr. Gor. Adem ARMAN

Akdeniz Universitesi
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Ozet

Bir meslegin veya s6z konusu meslek ile ugrasan bireylerin profesyonellesmesinde en 6nemli
unsurlardan biri olarak galisanlarin meslege iliskin algilarindan bahsedilebilir. Bu arastirmada
mutfak igerisinde degerlendirilen ancak 6zellikleri bakimindan ¢ok farkl niteliklere sahip olan
steward mesleginin yapisi ve bu yapi igcerisinde meslegin profesyonellesmesinin 6niindeki
engeller ve ¢dzim Onerilerini ortaya koymak amaglanmistir. Bu baglamda derinlemesine bilgi
edinmek amaciyla ve arastirma desenine uygunlugu agisindan nitel arastirma yonteminden
yararlaniimistir. Nitel arastirmanin uygulanmasinda 6ne ¢ikan unsurlardan biri evreni temsil
etme kaygisi tasimamasidir. Bu nedenle bu calisma da 6rneklem yerine bir galisma grubu
kullanilmistir. Arastirma kapsaminda Istanbul il'indeki bes yildizli konaklama isletmelerinin
mutfak departmaninda galisan ve arastirmaya katilma konusunda gonalli 12 steward sefi ile
calistlmistir. Yari yapilandirilmis goriisme teknigi ile toplanan veriler igerik analizinden
faydalanilarak analiz edilmistir. Yapilan analiz sonucunda, bu meslegi yiriiten stewardlarin
kimyasal, hijyen ve sanitasyon, temizlik ve is glvenligi konularinda egitimli olmasi gerektigi
ortaya cikmistir. Meslege personel kabuliiniin kolay, hizmet ici egitim ve denetiminin yetersiz
oldugu ve toplumsal statlye iliskin alginin da diisik oldugu elde edilen diger sonuglardir.
Anahtar sozciikler: Steward, Meslek Algisi, Konaklama isletmeleri, Profesyonellesme

PERCEPTIONS OF THE STEWARD STAFF MANAGERS WORKING IN KITCHEN OF
FIVE STAR HOTELS TO THEIR PROFESSIONS AND AN EVALUATION TOWARDS
PROFESSIONALIZATION OF THE OCCUPATION

Abstract

As one of the most important elements in the professionalization of an occupation or individuals
who deal with related occupation, the perception of the profession can be mentioned. In this
research, it was aimed to reveal the structure of the steward profession which has been
evaluated in the kitchen but has very different qualities, and to propose the obstacles in the
professionalization of the profession and solutions in this structure. In this context, a qualitative
research method was used in order to get in-depth knowledge and in terms of the
appropriateness of the research design. One of the key elements in the implementation of
qualitative research is the lack of concern about symbolizing the universe. For this reason, a study
group was used instead of the sampling in this study. Within the scope of the research, 12
steward chiefs working in the kitchen department of five star accommodation enterprises in
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Istanbul and volunteering to participate in the research were employed. The data collected by
using semi-structured interview technique were analyzed using the content analysis. As a result
of the analysis, it has been revealed that stewards carrying out this profession must be trained
in chemical, hygiene and sanitation, cleaning and work safety issues. Other consequences are
that the acceptance of staff in the job is inadequate, the in-service training and supervision is
insufficient, and the perception towards social status of the occupation is low.

Key words: Steward, Perception of Occupation, Accommodation Enterprises, Professionalization
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KIS SPORLARI TURIZMiNDE BOLGESEL iSBiRLiGi FIRSATI: 2026 ERZURUM-
ERZINCAN-KARS KIS OLIMPiYAT OYUNLARI ADAYLIGI

Yrd. Dog. Dr. Tuna BATUHAN
Atatiirk Universitesi
tuna.batuhan@atauni.edu.tr

Ozet

Bu galismada, 2026 Erzurum-Erzincan-Kars Kis Olimpiyatlari adayligi fikrinin bélgenin kig sporlari
turizmi potansiyeline etkileri incelenerek, bu etkinin en Ust seviyeye c¢ikarilmasi igin atilmasi
gereken adimlar ve bolgesel isbirligi firsatlari tartisiimistir. Bu galisma kapsaminda Erzurum,
Erzincan ve Kars illerinin kis turizmi potansiyeli resmi belgeler ve diger yazili dokiimanlar
incelenerek tarihsel sireg icerisinde incelenmis ve her bir ilimizin 2026 Kis Olimpiyatlari ortak
adayhgi hedefi dogrultusunda bir araya getirilmesi ile ortaya ¢ikabilecek firsatlar analiz edilmis.
Erzurum’un uluslararasi organizasyon tecriibesinin Erzincan ve Kars’in kis sporlari potansiyeli ile
birlestirilmesi, 2026 Erzurum-Erzincan-Kars Kis Olimpiyat Oyunlari Adayhgini daha gigli hale
getirmektedir. Yapilan analizler sonucunda, 2026 Kis Olimpiyatlarina ortak adaylik fikrinin bile
bolgede bir sinerji yarattigl, bolgesel anlamda kalkinma igin bir umut oldugu gérilmistir. Ortak
adayhgi fikrinin resmi hale gelmesi ile yeni kis sporlar tesislerinin kazandirilmasi, altyapinin
iyilestirilmesi ve diger yatirimlarin yapilmasinin 6ni agilmis olacak; bolgede kis turizmi sayesinde
refah artisi saglanarak ekonomik, sosyal ve kiltirel canlilik ortaya ¢ikmis olacaktir. 2026
Olimpiyat adayhg fikrinin bolgesel isbirligini gliclendirerek daha kalici ve etkin sonuglar ortaya
koyabilmesi igin: 1) Uzun vadeli bélgesel turizm hedefleri ile 2026 Kis Olimpiyatlari adaylk stireci
entegre edilmeli, 2) Kis Olimpiyatlari adayliginin potansiyelinin ekonomik kalkinmaya ve kis
sporlari kaltrindn olusturulmasina yansitiimasi saglanmali, 3) Bolgesel 6lgekte birbiriyle isbirligi
ve dayanisma icerisinde altyapi ve sportif tesislesme ihtiyaci karsilanarak daha gticli bir kis
sporlari potansiyeli tim bolge icin saglanmalidir. Bolgesel Olcekte ortaya cikacak bir isbirligi,
sporcu yetistirilmesi ile tanitim ve sponsorluk ihtiyaglarinin karsilanmasi konusunda da
kaynaklarin etkin ve verimli kullaniimasina fayda saglayacaktir. Sonug olarak, 2026 Erzurum-
Erzincan-Kars Kis Olimpiyat Oyunlari adayligi, bu kentlerin turizm potansiyelinin yil boyunca
genislemesi icin gerekli isbirligi ortamini da saglayacaktir. Bu firsat iyi degerlendirilebilirse,
bolgesel bilgi ve tecriibe paylasimi, rekabet yerine dayanisma-isbirligi ve sonug olarak bolgesel
olgekte kamu ve sivil toplum birlikteliginin de 6ni agilmis olacaktir.

Anahtar Sozciikler: Kis Olimpiyat Oyunlari, Kis Turizmi, 2026 Erzurum-Erzincan-Kars Kis Olimpiyat
Oyunlari Adayhgi

REGIONAL COOPERATION OPPORTUNITY IN WINTER SPORTS TOURISM: 2026
ERZURUM-ERZINCAN-KARS WINTER OLYMPIC GAMES CANDIDACY

Abstract

In this study, the impacts of the 2026 Erzurum-Erzincan-Kars Winter Olympics candidacy on the
potential of winter sports tourism in the region were examined and the steps to be taken to bring
this impact to the top level and regional cooperation opportunities were discussed. In this study,
winter tourism potential of the city of Erzurum, Erzincan and Kars were examined through
analysing the official and other written documents; and the opportunities that could be revealed
by bringing together each of our provinces in line with the goal of 2026 Winter Olympics joint
candidacy were analysed. The merger of Erzurum's international organization experience with
the potential of winter sports in Erzincan and Kars makes the 2026 Erzurum-Erzincan-Kars Winter
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Olympic Games candidacy stronger. As a result of the analyses made, it was seen that even the
idea of joint candidacy for the 2026 Winter Olympics is creating a synergy in the region, a hope
for regional development. With the formalization of the idea of common candidacy, the addition
of new winter sports facilities, improvement of infrastructure and other investments will be
paved; economic, social and cultural vitality will emerge by increasing the prosperity through
winter tourism in the region. In order for the 2026 Olympic candidacy idea to strengthen regional
co-operation and achieve more lasting and effective results: 1) Long-term regional tourism
objectives and 2026 Winter Olympics candidacy should be integrated, 2) The potential of the
Winter Olympics candidacy should be reflected in the economic development and the formation
of winter sports cultures, and 3) At the regional level, stronger winter sports potential must be
provided for the whole area by meeting the need for infrastructure and sporting facilities in
cooperation and solidarity with each other. A cooperation that will emerge at the regional scale
will benefit the efficient and efficient use of resources in the training of athletes and in meeting
the needs for promotion and sponsorship. As a result, the 2026 Erzurum-Erzincan-Kars Winter
Olympic Games candidacy will also provide the necessary cooperation atmosphere for the
tourism potential of these cities to expand to year round. If this opportunity can be assessed
well, regional knowledge and experience sharing, solidarity-cooperation rather than
competition, and consequently the unity of public and civil society on the regional scale will be
opened up.

Key words: Winter Olympic Games, Winter Tourism, 2026 Erzurum-Erzincan-Kars Winter
Olympic Games Candidacy
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YERLi HALKIN iKiNCi KONUTLARIN YARATTIGI TURiZM ETKILERINE YONELIK
ALGILARININ BELIRLENMESi: AKCAY ORNEGI
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Ozet

Son otuz yilda ozellikle kiyilarda hizla artis gosteren ikinci (yazhk) konutlar turizm
destinasyonunda olumlu ya da olumsuz pek ¢cok ekonomik, sosyo-kiiltiirel ve cevresel etki
yaratmaktadir. 1980’li yillardan sonra Tirkiye’de ikinci konutlara olan talep hizla artmis, Niifus
ve Vatandaslik isleri Genel Miidiirligii verilerine gére, 2008 yilinda, Tiirkiye’de ikinci konut sayisi
546 bin 454'e ulagmistir. Bu ¢calismanin amaci, Akgay halkinin Akgay'da bulunan ikinci konutlarin
yarattigi turizm etkilerine yonelik algilarinin belirlenmesidir. Bu amagla, yapisal bir anket formu
kullanilarak ikincil konutlarin yogun olarak bulundugu Balikesir'in Akgay ilgesinde sirekli olarak
ikamet eden 399 kisi ile yliz ylze bir anket ¢alismasi ylrGtilmustir. Kolayda 6rnekleme metodu
kullanilarak gerceklestirilen arastirma Temmuz-Ekim 2016 tarihleri arasinda yarutilmastar.
Arastirma bulgulari Akgay halkinin ikinci konutlarin yarattigi olumlu ekonomik etkileri, sosyo-
ekonomik ve gevresel etkileri olumsuz etkilerden daha ¢ok algiladigini géstermektedir. Calismada
yerli halkin gelir seviyesi ile yazlik konutlarin yarattigi ekonomik ve sosyo-kiiltlirel etkiler arasinda
anlamli bir farkliligin oldugu belirlenmis olup gelir seviyesi 1500 TL'nin altinda olan katilimcilarin
ekonomik etkileri ve sosyo-kiiltiirel etkileri daha olumsuz algiladiklari gériilmektedir. 5501 TL
Gzerinde gelir elde eden katilimcilar ikinci konutlarin yarattigi ekonomik etkileri ve 3500 TL ve
Gzeri gelir elde edenler ise sosyo-kiltirel etkileri daha olumlu algilamaktadir. Bununla birlikte
algilanan c¢evresel etkinin katilimcilarin gelir durumuna goére bir farkliik yaratmadigi
gorilmektedir.

Anahtar Sozciikler: ikinci Konutlar, Yazliklar, Turizmin Etkileri, Akcay.

DETERMINATION OF PERCEPTIONS OF RESIDENTS ON TOURISM IMPACTS OF
SECOND HOMES: THE CASE STUDY OF AKCAY

Abstract

Second homes, rapidly increasing particularly along the shores of Turkey in the last thirty years
yield both positive and negative economic, socio-cultural, and environmental impacts in a given
destination. Since the 1980s, the demand towards second homes in Turkey has gradually
increased. According to the Turkish General Directorate of Civil Registration and Nationality, the
total number of second homes, as of 2008, reached to the number of 546,454. Therefore, the
chief objective of this study is to examine the perceptions of residents in Akcay of Balikesir
province on the tourism impacts of second homes. To this end, a questionnaire was applied
through face-to-face interviews with 399 respondents living in Akgay where second homes are
intensively located. Findings of the research demonstrate that the residents of Akgay perceive
the positive economic, socio-cultural and environmental impacts of second homes more than
the negative impacts and further indicate that while there is a significant difference between the
level of income and the perceptions of residents towards the economic and socio-cultural
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impacts of second homes, there is no difference among the perceived environmental impacts of
these homes based on level of income, that is, while respondents with income level under 1500
TL consider the economic and socio-cultural impacts of second homes more negative,
respondents with income level over 5501 TL perceive the economic impacts and those with
income level of 3500 TL and over conceive the socio-cultural impacts more positive in
comparison to other impacts.

Key words: Second Homes, Summer Houses, Tourism impacts, Akgay
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KULTUREL SURDURULEBILIR TURIZMINIiN GELiISIMINDE KAMU
HiZMETLERINiN ROLU: MARDIN ORNEGI

Ars. Gor. Mehmet Nazim UYGUR
Sirnak Universitesi
mn_uygur@hotmail.com

Ozet

Surdurulebilir turizm gevresel, sosyal ve kiltiirel degerlerin korunmasini igerir. Strdurilebilir
turizm sayesinde kiltirel, sosyal ve cevresel degerlerin korunmasi ve gelistirilmesi
saglanabilmektedir. Gelen turistlerin ev sahibi topluluklarin kiltiirel degerlerini kolaylikla
kesfetmesini saglayabilmesi sirdirdlebilir turizm sayesinde gergeklestirilebilir. Bu, kultirel
mirasin korunmasina ve kdltirler arasi anlayisin da gelismesine olanak saglamaktadir.
Surdurilebilir turizmin gelismesinin en énemli etkenlerinden biri kamu hizmetleridir. Kiltirel
miraslarin korunmasi ve restorasyonu, ¢evrenin korunmasi ve altyapi ¢alismalari gibi kamu
hizmetleri turizmin siirdirilebilirligine biiyiik katki sunmaktadir. Ulkeler icin biyiik bir gelir
sektorl olan turizmin gelisimi icin idarenin uyguladigi hizmetlerin ne 6l¢lide etkin oldugu sorusu
bu calismanin yapilmasi icin 6nemli bir fikir olusturmustur. Bu kapsamda bu calismanin amaci
sirdardlebilir turizmin gelistirilmesi acgisindan kamu hizmetleri eliyle kaltiirel degerlerin
korunmasinin 6nemine Mardin 6rnegi cercevesinde dikkat ¢cekmektir. Bu amag c¢ercevesinde
kiltarel kamu hizmetleri ele alinmig olup bunlarin sirdurilebilir turizme katkilari ortaya
konmustur. Diinya Miras listesinde yer almasi 6nerilen Mardin Kultlrel Peyzaj Alaninda bulunun
ve kilturel etkilesim sonucu ortaya ¢ikan yapilarin kamu hizmetleri eliyle yapilan restorasyon
calismalari cergevesinde bir degerlendirmede bulunan bu ¢alisma kdltirel sirdardlebilir turizmin
gelisimi icin de ihtiyag¢ duyulan turizm politikalarinin belirlenmesi icin yol gosterici niteligindedir.
Turistlerin turizm destinasyonlarini talep etmelerinde diger etkenlerin yani sira kilturel
degerlerin de blylik 6nemi oldugundan kiltirel stirdirilebilir turizm icin kamu hizmetlerinin
verimli sunulmasi blyiik 6nem arz etmektedir.

Anahtar sozcukler: Stirdirulebilir Turizm, Kamu Hizmetleri, Kiiltlir, Mardin

THE ROLE OF PUBLIC SERVICES ON THE DEVELOPMENT OF CULTURAL
SUSTAINABLE TOURISM: MARDIN SAMPLE

Abstract

Sustainable tourism includes the protection of environmental, social and cultural values through
sustainable tourism, cultural and social and environmental values can be protected and
developed. Sustainable tourism can make it possible for incoming tourists to easily discover the
cultural values of host communities. This allows the preservation of cultural heritage and the
development of intercultural understanding. One of the most important factor for development
of sustainable tourism is public services. Public services such as conservation and restoration of
cultural heritage, conservation of the environment and infrastructure studies have contributed
to the sustainability of tourism. The question of how effective the services provided by the staff
for the development of tourism, which is a large income sector for the countries, is an important
idea for this study. In this context, the aim of this study is to draw attention to the importance
of preserving the cultural values with the help of public services in terms of sustainable tourism
development in the frame of Mardin case. Within this aim, cultural public services have been
dealt with and their contribution to sustainable tourism has been revealed. This study, which is
located within the Mardin Cultural Landscape Area, which is proposed to be on the World
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Heritage List, and which is based on the restoration works carried out by the public services of
the structures resulting from the cultural interaction, is a guide for determining the tourism
policies needed for culturally sustainable tourism development. Since cultural factors as well as
other factors in tourists' demand for tourism destinations are also a great asset, it is of utmost
importance that public services are provided efficiently for cultural sustainable tourism.
Keywords: Sustainable Tourism, Public Services, Culture, Mardin
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BOOKING.COM'UN TURKIYE'DEKi FAALIYETLERININ DURDURULMASINA
iLiSKiN OTEL YONETiICi GORUSLERI (AKSARAY iLINDE BiR ARASTIRMA)

Yrd. Dog. Dr. Sait DOGAN
Aksaray Universitesi
dogansait@gmail.com

Ozet

Dinya genelinde 2017 itibariyle toplam niifusun neredeyse yarisi (%49,6); Tiirkiye’de ise toplam
niifusun %59,6’si internet kullanicisidir. internet kullaniminin yayginlasmasi ile birlikte otel
rezervasyonlari ve ¢evrimigi satin alimlarda da artis yasanmaktadir. Buna paralel olarak internet
Gzerinden satis yapan cevrim ici seyahat acentesi sayisi da giin gectikce artmaktadir.
Booking.com, Trivago.com, Expedia.com gibi rezervasyon siteleri diinya genelinde taninmakta ve
diinyanin her bolgesine giinde milyonlarca otel rezervasyonu yapmaktadir. Bu galismanin amaci
yakin zamanda booking.com internet sitesi ile ilgili olarak Turkiye’'ye yonelik faaliyetlerinin
durdurulmasi yoniinde alinan kararin, otel rezervasyonlari ve turizm sektoriine olan etkilerini
belirlemektir. Bu kapsamda Aksaray ilindeki booking.com internet adresi lizerinden satis yapan
otellerin yoneticileri ile gorismeler yapilmistir. Calisma kapsaminda 4 otel yoneticisi ile gériisme
yapilmis, yapilan gorismeler neticesinde booking internet sitesinin Tirkiye faaliyetlerinin
durdurulmasi sonucunda otellerin ciddi misafir kayiplari yasamadiklari, misafirlerin
rezervasyonlarini farkl kanallar kullanarak da yaptiklari ortaya ¢ikmistir. Otel yoneticilerinin de
bu siiregte farkli ¢evrim igi seyahat acentesi kanallari (Expedia, HRS vb.) ile yeni anlasmalar
yapmak kaydi ile ¢6zim arayiglarina girdikleri belirlenmistir. Bunun yani sira otel yoneticileri,
booking internet sitesinin yanhs bir donemde kapatildigini ifade etmislerdir.

Anahtar Sozciikler: Aksaray ili, Cevrimici Rezervasyon Siteleri, Oteller

VIEWS OF HOTEL MANAGERS ON THE DISCONTINUATION OF ACTIVITIES OF
BOOKING.COM IN TURKEY (A STUDY IN AKSARAY PROVINCE)

Abstract

Almost half of the world population (49,6%) and 59,6% of the Turkish population are internet
users as of 2017. There has been an increase in hotel reservations and online purchases since
the spread of internet use. In parallel with this, the number of online travel agencies that sell via
internet is increasing each passing day. Reservation sites like Booking.com, Trivago.com,
Expedia.com are known worldwide and make millions of hotel reservations in all regions of the
world every day. The objective of this study is to determine the effects of decision that has
recently been made regarding the discontinuation of activities of booking.com in Turkey on hotel
reservations and the tourism sector. In this context, interviews were conducted with managers
of hotels that sell via booking.com in Aksaray province. 4 hotel managers were interviewed
within the scope of the study and as a result of these interviews, it was determined that hotels
did not have serious guest losses due to the discontinuation of activities of booking.com in
Turkey and guests were also able to make their reservations via different channels. It was also
determined that hotel managers sought solutions in this process by making new agreements
with different online travel agency channels (like Expedia, HRS vb.). In addition to this, hotel
managers stated that booking.com was closed in an undesired period.

Key words: Aksaray Province, Online Reservation Sites, Hotels
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SAFRANBOLU'YU ZiYARET EDEN YERLI TURISTLERIN DESTINASYON iMAJI
ALGILARI

isa UGUR
Karabiik Universitesi
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Ars. Gor. Samet GOKKAYA
Karabiik Universitesi
sametgokkaya@karabuk.edu.tr

Ars. Gor. Aysegiil ACAR
Karabiik Universitesi
aysegulacar@karabuk.edu.tr

Ozet

Zengin ve c¢ekici tarihi mimarisi ile 6nemli destinasyonlardan biri olan Safranbolu, 6zellikle kaltir
turizmi baglaminda yerli ve yabanci turistler diizeyinde popilaritesini artirmaktadir. Bu gelisim
sirecinde Safranbolu'yu ziyaret eden veya edebilecek turistlere yonelik arastirmalar
destinasyonun gelecegi ve rekabet giici agisindan 6nem arz etmektedir. Bu arastirmada sehrin
altyapi, ulagim hizmetleri ve destinasyon imaji faktorleri géz onlinde tutularak, destinasyonu
ziyaret eden yerli turistlerin demografik 6zellikleri (cinsiyet, yas, medeni durum, egitim durumu,
gelir durumu, kalis siiresi, ziyaret bilgi kaynagi) bu faktorlerle iliskilendirilerek ortaya konulmaya
cahisilmistir Ayrica, bu yerli turistlerin Safranbolu imajina iliskin tutum ve algilarinin belirlenmesi
ile kentte gelmeden 6nce bilgi diizeylerinin ne durumda oldugunun tespiti amaglanmaktadir. Bu
kapsamda Safranbolu destinasyonunu ziyaret eden yerel turistlerin destinasyon imaji algilari
lizerine kavramsal bir yapi olusturulmustur..Bu baglamda veri toplama araci olarak diizenlenen
anket yiiz ylze gorisme yontemi teknigi kullanilarak 310 vyerli turiste uygulanmistir fakat
calismada kullanilabilecek anket sayisi 277 olarak tespit edilmis ve veriler SPSS 20 istatistik
programi ile analiz edilmistir.. Yerli turistlerin destinasyon imaji baglaminda kentin dokusuna
uygun tarihi yapi ve binalarin varligindan memnun olduklari belirlenmis olup destinasyon imajina
yonelik algi ve tutumlarinin demografik 6zelliklere gore farkhlik gosterdigi de ayrica tespit
edilmistir.. Ziyaretgilerin kentteki ‘ulagim’ ve ‘alt yap1’ imkanlarinin yeterliliginden orta diizeyde
memnun olduklari sonucu da ortaya ¢ikmistir. Ayrica kente gelmeden dnce 6zellikle kiiltiirel
degerler, tarihi yapilar ve kentle 6zdesmis simgeler hakkinda bilgi diizeylerinin yiksek oldugu
fiyat, ulasim imkanlari ve yerel halk hakkindaki bilgi dizeylerinin disik oldugu da tespit
edilmistir. Bu sonuglar kapsaminda Safranbolu destinasyonunda mevcut yére imajinin korunmasi
ve daha da ylikseltilebilmesi i¢in; turizme kazandirilmamis atil kiiltir kaynaklari (folklor, yemek
kalturd v.b.) degerlendirilerek gekicilik arttirilmali, tur programlarini hazirlayan tur operatorleri
ve seyahat acenteleri ile karsilikli iyi iliskilerle yérenin tanitimi ve tur programlarina daha ¢ok
dahil olmasi saglanmali ve turizm isletmeleri, turistleri daha ¢ok tanimaya calisip talep ve
sikayetlerini dinlemeli, turistlerden elde edilecek geri bildirimlere goére (rin ve hizmet
politikalarini olusturmali gibi 6neriler getirilmistir.

Anahtar Sozciikler: Imaj, Destinasyon imaji, Tarihi ve Kiiltiirel Degerler, Safranbolu
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DESTINATION IMAGE PERCEPTIONS OF LOCAL TOURISTS VISITING
SAFRANBOLU

Abstract

Safranbolu, which is one of the important destinations with its rich and attractive historical
architecture, has increased its popularity both at the level of local and foreign tourists especially
in the context of cultural tourism. Research for tourists visiting or will visit Safranbolu have
importance with regard to future of the destination and competitiveness. In this research, the
demographic characteristics of domestic tourists (gender, age, marital status, educational status,
income status, duration of stay, visit information source) visiting the Safranbolu have been tried
to be related with these factors, taking into account the infrastructure, transportation services
and destination image factors of the city. In addition, it is aimed to determine the attitudes and
perceptions of these local tourists regarding the image of Safranbolu and what the level of
knowledge is before arriving in the city. In this context, a conceptual structure was built on the
perception of destination images of local tourists who visited Safranbolu Destination. In this
context, the questionnaire, which was prepared as a data gathering tool, was applied to 310 local
tourists using the face-to-face interview technique. However, the number of questionnaires that
could be used in the study was confirmed 277 and the data were analyzed with the SPSS 20
statistical program. Within the context of destination image of the local tourists, it is determined
that tourists are satisfied with the existence of historical structures and buildings suitable for
urban fabric. Besides, it has also been determined that the perception and attitudes towards the
destination image differ according to the demographic characteristics. It has also come to the
conclusion that visitors are moderately satisfied with the adequacy of the 'transport' and
'infrastructure' facilities in the city. Moreover, although it was determined that their level of
knowledge about cultural values, historical structures and city symbols was high, the level of
knowledge about price, transport facilities and local people is low before arriving in the city.
Within the scope of these results, in order to protect and further upgrade the current image of
the region the following suggestions have been made; attractiveness must be improved by
evaluating of untouched idle cultural resources (folklore, food culture etc.), It should be ensured
that Safranbolu should be more involved in promotion and tour programs with the mutual
affinity between tour operators and travel agencies, tourism business must listen tourists'
complaints by trying to know them more, and product and service policies must be created
according to feedback from tourists.

Key words: Image, Destination Image, Historical and Cultural Assets, Safranbolu
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OSMANIYE iLi TURISTiK CEKiCiLiIK POTANSIYELiNiN DEGERLENDIRILMESi

Prof. Dr. Murat TURK
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Ogr. Gor. Melda HARBALIOGLU
Kilis 7 Aralik Universitesi
mharbalioglu@kilis.edu.tr

Ozet

Tirkiye bircok medeniyete ev sahipligi yapmasiyla birlikte Osmaniye ili dogasi ve cografyasi ile
turistik cekicilik kapsaminda degerlendirilebilecek bircok dogal, tarihi ve kultiirel zenginlige
sahiptir. S6z konusu turistik c¢ekiciliklerin degerlendirilebilmesi giinden gline degisen turistik
ihtiyaclara cevap verme konusunda énem arz etmektedir. Osmaniye ilinde bulunan Karatepe -
Aslantas Agik Hava Miizesi, Kastabala Antik Kenti, Toprakkale Kalesi, Hemite Kalesi, Harun Resit
Kalesi, GCardak Kalesi, Savranda Kalesi, Karafenk Kalesi, Babaoglan Kalesi, Cangan Mezar
Magaralari, Zorkun Yaylasi, Maksutolugu Yaylasi, Bagdas Yaylasi, Hasanbeyli-Alman Pinari
Yaylasi, ve Kirmitli kus cenneti ile kiltir, yayla ve doga turizmi agisindan turistlerin alternatif
turizm taleplerine karsilayabilecek potansiyele sahiptir. Bu baglamda Osmaniye ilinde kiltir,
yayla ve doga turizmine yonelik kavramsal bir inceleme yapilmis kiiltir, yayla ve doga turizminin
Osmaniye iline olasi etkileri belirlenip stirdirilebilirligine yonelik oneriler getirilmistir.

Anahtar sézciikler: Osmaniye ili, Kltir Turizmi, Yayla Turizmi, Doga Turizmi

EVALUATION OF TOURISM ATTRACTION POTENTIAL OF OSMANIYE PROVINCE
Abstract

Osmaniye province has many natural, historical and cultural riches that can be evaluated within
the scope of nature and geography and tourist attraction with Turkey hosting many civilizations.
In other words, it is important to be able to evaluate touristic attractions in order to meet the
changing tourist needs from day to day. The Karatepe - Aslantas Open Air Museum, Kastabala
Antique City, Toprakkale Castle, Hemite Castle, Harun Resit Castle, Cardak Castle, Savranda
Castle, Karafenk Castle, Babaoglan Castle, Cancan Mezar Caves, Zorkun Plateau, Maksutolugu
Plateau, Bagdas Plateau, Hasanbeyli - The German Plateau, and the Kirmitli bird's paradise in
Osmaniye province have the potential to meet tourists' alternative tourism demands in terms of
culture, plateau and nature tourism. In this context, a conceptual study was carried out on
culture, plateau and nature tourism, have been determined possible effects of culture, plateau
and nature tourism and have been introduced proposals for sustainability in Osmaniye province.
Key words: Osmaniye Province, Culture Tourism, Plateau Tourism, Nature Tourism
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Ozet

Tirkiye'nin Glineydogu Anadolu Bolgesi’nde yer alan Adiyaman aralarinda Hitit, Grek, Roma ve
Osmanh kulturleri olan 19 farkli medeniyete ev sahipligi yapmis diinyanin en eski yerlesim
yerlerinden biridir. Tarihsel ve kiltiirel agidan stratejik bir dneme sahip olan Adiyaman ayni
zamanda oldukga yiksek bir turizm potansiyeline sahiptir. Bu arastirmanin temel amaci
Adiyaman turizminin mevcut durumu ve yapilabilirligini ortaya konmasidir. Bu kapsamda kamu
kurumu temsilcileri, akademisyenler ve 6zel sektér temsilcilerinin de aralarinda bulundugu 12
kisi ile Adiyaman turizminin mevcut durumuna dair fikirleri sorulmus degerlendirmeleri
alinmistir. Calismada nitel arastirma yontemlerinde yari yapilandirilmis gorisme teknigi
kullanilmigtir. Arastirmada veri toplama araci olarak gelistirilen gorlisme formuna uzman
gorusleri sonunda son sekli verilmistir. Buna gore hazirlanan 9 sorunun birincisi katilimcilarin
demografik ozelliklerini belirlemeye yonelik diger 8 soru ise Adiyaman turizminin mevcut
durumuna ve yapilabilirligine yoneliktir. Arastirma sonucunda, Adiyaman turizminin gugli ve
zayIf yonleri ortaya konacaktir. Bununla birlikte Adiyaman turizmine yonelik yapilabilirligin de
ortaya konmasi bu arastirmanin sunacagl diger bir katkidir. Ayrica Adiyaman turizminin
gelismesine yoénelik sunulacak onerilerin gelecek arastirmalar igin yol gosterici olacagi
distnilmektedir.

Anahtar sozciikler: Turizm Potansiyeli, Yapilabilirlik, Adiyaman

CURRENT SITUATION AND FEASIBILITY OF ADIYAMAN TOURISM
Abstract

Adiyaman, located in the Southeastern Anatolia Region of Turkey, is one of the oldest
settlements in the world that has hosted 19 different civilizations including Hittite, Greek, Roman
and Ottoman cultures. Adiyaman, which has a historical and cultural strategic importance, also
has a very high tourism potential. The main aim of this research is to show the current situation
and feasibility of Adiyaman tourism. In this context, opinions of the present situation of
Adiyaman tourism with 12 people including public institution representatives, academicians and
private sector representatives were asked and evaluated. In this study, semi-structured
interview technique was used in qualitative research methods. Research on expert opinion to
the interview form developed as a data collection tool was eventually given final shape.
According to this, the one question to determine the demographic characteristics of the
participants is the other eight question current situation and feasibility of Adiyaman tourism. As
a result of the research, the strengths and weaknesses of Adiyaman tourism will be revealed.
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However, the feasibility of Adiyaman tourism is another contribution of this research. In addition,
suggestions for the development of tourism in Adiyaman will be a guide for future research.
Key words: Tourism Potential, Feasibility, Adiyaman
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CAY VE TURIZM iLiSKiSi: KAVRAMLAR, KAYNAKLAR VE UYGULAMALAR

Ars. Gor. Gokhan YILMAZ
Akdeniz Universitesi
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Ozet

Yiyecek ve icecekler, turizm endistrisinde dnemli bir rol oynamakta ve turistlere hatirlanabilir
yeni deneyimler yasama ve kesfetme imkani sunabilmektedir. Boylece turistler, gittikleri
destinasyonda dogal, tarihi ve kiltirel yerleri ziyaret etmenin yani sira yerel yiyecek ve icecekler
gibi yerel mutfak kultlrini de kesfetmek isteyebilmektedir. Bazi turistler ise yerel mutfaklara
ozel bir ilgi duymakta ve gastronomik deneyim yasama amaciyla seyahat etmektedir. Bu turistler
icin yerel yiyecek ve igecekler glgli bir gekicilik olabilmektedir. Bu baglamda cay ve cay ile ilgili
kaynaklar da turistik bir Grlin olarak turistlere sunulmaktadir. Bu ¢alismada gay ve turizm iligkisi
Uzerine ilgili alanyazinin incelenmesi, ¢ay turizmi kaynaklarinin tespit edilmesi ve turistik bir tGriin
olarak sunulan gay ve ilgili unsurlara yénelik destianasyonlarin uygulamalarindan bahsedilmesi
amaglanmaktadir.

Anahtar sézciikler: Cay ve Turizm iliskisi, Cay Turizmi, Cay Turizmi Kaynaklari, Cay Turizmi
Uygulamalari

THE RELATION BETWEEN TEA AND TOURISM: CONCEPTS, SOURCES AND
PRACTICES

Abstract

Foods and beverages play an important role in tourism industry and offer the possibility of
discovering and having new memorable experiences for the tourists. So, the tourists like to
discover the culture of the local cuisine such as foods and beverages in addition to visiting
natural, historical and cultural places in the destination. Some tourists, however, have a special
interest in the local cuisines and travel with the purpose of gastronomic experience. For them
local foods and beverages can be powerful attractions. In this context, tea and tea related
sources are offered as tourist products. In this study searching the literature on the relation
between the tea and the tourism, determining the sources of tea tourism, tea as a touristic
product and mentioning the practices of the related destinations are targeted.

Key words: Relation Between Tea and Tourism, Tea Tourism, Tea Tourism Sources, Tea Tourism
Practices
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Ozet

Belli amaglari gergeklestirme istegi ile bir araya gelen insanlardan olusan orgitler amaglarina
ulasabilmek icin; dijital donlsum, farkhlklar ve gelismelere adapte olabilmek adina
sirdardlebilirligi saglamak icin en degerli kaynaklarin basinda gelen insan kaynagina gereken
Onemi gostermek gerekmektedir.

Orgiitsel Adalet, Orgiitsel baghlgin saglanmasina destek olmakta; hatta temel yapi tasini
olusturmaktadir. Galisanlar icin 6énemli olan faktor, adaletli bir ortamda ¢alistiklarina dair olan
inanglarinin olusmasidir. Esit sartlarda ve is ortaminda ¢alismak motivasyonu arttiran bir aractir,
esitlik teorisinde, kisilerin is basarisi ve tatmin olma derecesi ¢calistigl ortamlailgili olarak algiladigi
esitlik ya da esitsizlikle ilgilidir. Orgiitsel Adalet bireyin 6rgiitiindeki uygulamalarla ilgili olarak
adalet algilamasidir. Orgiitlerin yeni yeni farkina vardigi bir sorun olan “Presenteeism: iste Var
olmama” calisanlarin fiziki olarak isyerinde bulunmalarina karsin psikolojik olarak islerinin
basinda olmamalarini ifade etmektedir. Genellikle saglik sorunu yasayan calisanlarin bir sorunu
olarak gorilen presenteeism, aslinda fiziki olarak saglikli olan ancak ruhen isinin basinda var
olamayan galisanlarin da sorunudur. Calisanlar performanslarini sergileyememekte ve tamamen
isini kaybetme kaygisi ya da hedeflerine ulasma arzusundan kaynakli is yerinde olmamalari
gerektigi halde is yerinde bulunmalari durumunun ortaya c¢ikmasidir. Ozellikle hizmet yogun
sektorlerde ortaya cikan “Orgiitsel Adalet ve Presenteeism” kavramlarinin konaklama isletmeleri
¢alisanlar Uzerindeki etkisini aragtirmak lizere Van ilindeki konaklama tesisi ¢alisanlari ile anket
uygulamasi yapilmistir. Van ilinde faaliyet gosteren turizm yatirim ve turizm isletme belgeli
toplam 9 konaklama tesisi bulunmaktadir. Bu isletmelerin yatak kapasiteleri 1615’dir. Bu
dogrultuda Van ilinde toplam 9 konaklama isletmesinde ¢alisan 300 isgdren Ulzerinde ylritilen
uygulama ile arastirmanin verileri toplanmistir. Ayrica yapilan arastirmada cinsiyet, galisilan yil
ve egitim degiskenleri agisindan farklilasip farklilasmadigina da bakilmistir. Bu ¢calisma ile sosyo-
ekonomik acgidan Tirkiye'nin en az gelismis bolgesi olan TRB2 bdlgesinde yer alan Van il
konaklama isletmelerinin 6rgit yapisi ortaya ¢ikariimaya calisiimistir.

Anahtar sozciikler: Orgiit, Adalet, Presenteeism

ORGANIZATIONAL JUSTICE AND PRESENTEEISM: A CASE STUDY OF
HOSPITALITY INDUSTRY IN VAN PROVINCE

Abstract

With contemporary management mentality, people have been focusing of the management
science and every subject of problems occurs during the labour force period that concern
employees on the basis of the studies carried out in management. Globalization, digitalization,
adaptability of changes in global economy has force management to focus on the mostimportant
investment as human. The importance and value attached to people have been more important
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than ever before. Presenteeism is the problem of those who have to work in today’s competitive
work environment. Organizational Justice supports the provision of organizational commitment;
it even forms the basis of the mentality. An important factor for employees is their belief that
they work in a fair environment. Working on equal terms and in the workplace is a means of
increasing motivation, in equality theory, about equality or inequality perceived by the people in
terms of workplace success and satisfaction. Organizational Justice is the perception of justice in
relation to the practices of the individual's organization. "Presenteeism" refers to the fact that
employees are physically at work but are not psychologically at the work. Presenteeism, which
is often seen as a problem for employees who have health problems, is also a problem for
employees who are physically healthy but cannot focus to the work. Employees are unable to
demonstrate their performance and are completely anxious to lose their job or to be at the
workplace due to their desire to achieve their goals, and to be present at work when necessary.
It is aimed to this study is to find out effect of the "Organizational Justice and Presenteeism",
especially in hospitality industry in Van. Within the scope of the task registered hotels will be
taken survey to analyse impact. It will be an impact assessment. There are nine registered hotels
to the Ministry of Tourism and Culture. Those companies have 1615 bed capacity. There are
approximately 600 employees working in the industry in Van. It was aimed to complete
approximately 300 surveys with those who is in target group. In this direction, data on the
application and research conducted on 300 staff selected by simple random sampling method
among 600 staff operating in nine hospitality companies in Van Province. In addition, the survey
has also examined whether gender, year studied and educational variables differed. Within this
study organizational structure of the Hospitality Enterprises located in Van aimed to be found
out. TRB2 region is the least developed region of Turkey in terms of socio-economic aspect.
Key words: Organization, Justice, Presenteeism
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KULTUREL TURiZM MEKANLARININ TANITIM VE PLANLAMASINA YONELIK BiR
DEGERLENDIRME: SiiRT ORNEGI

Dog. Dr. Nurettin OZGEN
Ankara Universitesi
nozgen@gmail.com

Siileyman Cengiz EGE
Ankara Universitesi
cengizege@yahoo.com

Ozet

Turizm, ¢ok boyutlu yasamsal bir eylemi, baska bir ifadeyle, duyussal ve bilissel edinimleri ifade
etmekte ve mekana iliskin orlintllerin envai gesit kazanimlarini icermektedir. Turizme iliskin
faaliyetlerin hayata gecirilmesinde, basta toplumsal suhulet ve mevsimsel kosullarin uygunlugu
olmak lzere, ulasim, konaklama ve en 6nemlisi de insanlarin dikkatini cekecek tiirden bir aidiyet
ya da somut ve soyut degerlerin varligi en 6nemli etkendir. Boylelikle, kadim ve gorilmesi
gereken yerleri/mekanlari gezip gormek, kiltirel etkilesimde bulunmak, dinlenmek, dokunmak
ve bu alanlar hakkinda yerinde ve yasayarak bilgilenmek, baslica kazanimlar olarak
tanimlanabilir. Farkli kiltiirel formlara alan agan ve birgok disiplinle etkilesimde bulunan turizmin
en kapsamli ve etkin 6riintlisiind ise, kilturel turizm aktiviteleri olusturmaktadir. Kiiltiirel turizm
aktiviteleri, Turkiye’deki farkli cografi bolge ve lokasyonlara bagli olarak gesitli yapisal zenginlikler
ve beseri formlar barindirmaktadir. Bu zengin kiiltlirel lokasyonlardan biri de Siirt yoresidir. Yore,
sahip oldugu zengin kiltirel turizm potansiyeline ragmen, degerlendirilmeye iligkin tanitim,
sosyopolitik sorun ve koordinasyon eksikligi, en dnemli zafiyetler olarak dikkat cekmektedir.
Yérenin sahip oldugu inang turizm mekanlan (Tillo’daki ibrahim Hakki Hazretleri tiirbesi ve
miizesi, Veysel Karani Hazretleri Tlrbesi, Mir Yakup, Holaniye ve Handevis Kiliseleri, Ulu Cami),
geleneksel halk oyunlari (Seyhani, govent, mirani, girani, botani, garzani, cacani, hirpani, roskani),
yoresel giyim, kusam ve mutfak kiltiirt gibi. Ayrica gesitli aidiyet ve kimliklerin varligi da yoredeki
cok kalturltligin baslica zenginliklerindendir. Betimsel tarama modelinden yararlanilarak
gerceklestirilen bu galismada, orta ve uzun vadeli planlamalarla, yoreye 6zgi kilttrel turizm
potansiyellerinin nasil gelistirilebilecegine odaklaniimistir. Bu baglamda oncelikle, yoredeki
kiiltarel turizm unsurlarinin betimlenmesi, uygun koordinasyon ve tanitimlarinin yapilmasi ve
boylelikle hem yorenin sosyokiiltirel taninirligina, hem de ekonomik gelisimine 6nemli katkilar
saglayacagi disunilmektedir. Dahasi hem yoére halkinin kaltlrel turizme iliskin farkindaliginin
arttirilmasi, hem de yerel yonetimlerin ve ulusal eksenli politikalarin gelistiriimesine yonelik
cesitli Oneriler gelistirilmistir.

Anahtar sozciikler: Siirt, Kiiltiir Turizmi, inang Turizmi, Tillo, Veysel Karani

AN EVALUATION FOR INTRODUCTION AND PLANNING OF CULTURAL
TOURISM SPACES: CASE OF SiiRT

Abstract

Tourism, a vital multi-dimensional action, affective and cognitive achievements include myriad
varieties of expression to the achievements of space and related patterns. The implementation
of activities related to tourism, particularly social suitable environment and including the
suitability of the weather conditions, transportation, a sense of belonging or the presence of
tangible and intangible value from the accommodation and most importantly a kind draw
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people's attention is the most important factor. Thus, the ancient and the place to be seen for /
sightseeing places to see, to have cultural interaction, to relax, to touch and to be informed by
place and live on these areas, defined as major achievements. The most comprehensive and
effective pattern of tourism, which opens up space for different cultural forms and interacts with
many disciplines, constitutes cultural tourism activities. Cultural tourism activities have various
structural riches and human forms depending on different geographical regions and locations in
Turkey. One of these rich cultural locations is the Siirt region. Such as faith tourism venues in the
region (ibrahim Hakki Hazretleri shrine and museum in Tillo, Veysel Karani Hazretleri shrine, Mir
Yakup, Holaniye and Handevis churchs, Ulu mosque), traditional folk dances, local clothing,
sowing and culinary culture.

Performed utilizing descriptive research model in this study, with medium and long-term
planning, the focus was on how to improve the region's unique cultural tourism potential. In this
context, first, describing elements of cultural tourism in the region, and thus the appropriate
implementation, coordination and promotion of the region and the socio-cultural recognition,
and it is also expected to provide a significant contribution to economic development. Moreover,
various proposals have been developed to increase the awareness of local people about cultural
tourism, as well as the development of local governments and national axis policies

Key words: Siirt, Cultural Tourism, Faith Tourism, Tillo, Veysel Karani
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GELENEKSEL VAN OTLU PEYNIiRiINiN OZELLIKLERI VE GASTRONOMI
TURIZMINDEKi ONEMI

Yrd. Dog. Dr. Senol KOSE
Yiziinci Yil Universitesi
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Ozet

Son zamanlarda, geleneksel gidalarin gastronomi turizmi igerisindeki énemi tim diinyada
artmaktadir. Geleneksel gidalarin tescillenmesinde, tanitilmasinda ve tescillenerek taklitlerine
karsi yasal olarak korunmasinda cografi isaretleme 6nemli bir aractir. Yerel yonetimler cografi
isaretlemeyi bolge turizmini gelistirmek icin kullanmaktadirlar. Bu kapsamda ¢alismanin amaci,
cografi isaret basvurusu yapilan Otlu peynirin besin degeri hakkinda bilgi vererek gastronomi
agirlikli turizm agisindan énemine deginmektir. Bu arastirma, Van ilinde geleneksel yéntemle
tretilen Otlu peynirin 6n plana ¢ikartilmasi, diger turizm tirleri ile gastronomi amagli turizmi
birlestirmeye yonelik dneriler getirebilmesi ve bolgesel kalkinma agisindan ilgili kurum, kurulus
ve kisilere ¢cikarimlar sunabilmesi agisindan 6nem tasimaktadir.

Anahtar Sozciikler: Geleneksel Gidalar, Cografi isaretleme, Van Otlu Peyniri

THE CHARACTERISTICS OF TRADITIONAL VAN HERBY CHEESE AND
IMPORTANCE IN GASTRONOMY TOURISM

Abstract

Recently, the importance of traditional foods in the gastronomic tourism is increasing all over
the world. The Geographical Indication is an important instrument in registration, promotion and
legally protect of traditional foods against imitation by registering. Local authorities use
Geographical Indication to develop regional tourism. The aim of study in this context is to reveal
the importance in terms of gastronomy tourism giving information nutritional value of herby
cheese. This research is important as it provides inferences to institutions, organizations and
people in terms of regional development, emphasizing the herby cheese produced by traditional
method in Van province and making recommendations for combining gastronomy tourism with
other types of tourism.

Key words: Traditional Foods, Geographical Indication, Van Herby Cheese
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TURKIYE’DEKi OZEL ASCILIK OKULLARININ MEVCUT DURUMU UZERINE BiR
ARASTIRMA
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Ozet

Bir ilkede turizm sektoriiniin basarili olabilmesi icin mutlaka nitelikli personel istihdam edilmesi
gerekmektedir. Turizm sektorinin olmazsa olmazi yiyecek-icecek hizmetleri s6z konusu
oldugunda ise kalifiye mutfak personeli istihdam etmek biyik énem arz etmektedir. Rekabet
ortaminin hakim oldugu yiyecek-icecek sektoriinde isletmeler dinamik, yenilikleri takip eden,
tiim diinya mutfaklarina hakim, hijyen kurallarina maksimum diizeyde 6zen gosteren, yabanci dil
bilen, ekip ¢calismasina uygun sefler ile calismak istemekte ve bu 6zellikleri tagiyan seflere oldukga
ylksek Ucretler 6demektedir. S6z konusu sefleri Turkiye’de yetistiren kurumlar ise cesitlilik
gostermektedir. Tirkiye’de ascilik egitimi hem devlet tarafindan hem de o6zel kuruluslar
tarafindan her yasta insana, farkli kademelerde verilebilmektedir. Ozel ascilik okullari da egitim
veren s6z konusu kurumlar arasinda yer almaktadir. Tirkiye’de faaliyet gosteren 6zel ascilik
okullarinin mevcut durumlari Gizerine olan bu aragtirma teorik bir ¢alisma olup, literatiir taramasi
ile elde edilen veriler derlenerek hazirlanmistir. Calismanin, konunun muhataplarina ve literatiire
katki saglamasi amaglanmaktadir.

Anahtar Soézciikler: Ascilik Egitimi, Ozel Ascilik Okullari, Turkiye.

A RESEARCH ON CURRENT SITUATION OF PRIVATE CULINARY SCHOOLS IN
TURKEY

Abstract

In order for a tourism sector to be successful in a country, it is absolutely necessary to employ
qualified personnel. It is very important to recruit kitchen personnel particularly if the tourism
sector is the sine qua non of food and beverage services. In the food and beverage sector, where
competition is dominant, businesses want to work with dynamic chiefs who follow the
innovations, have full knowledge of world cuisines, pay maximum attention to hygiene rules,
speak a foreign language, and are able to perform teamwork, and they pay very high fees to
these chiefs with these qualifications. There are various institutions which train said chiefs in
Turkey. Culinary education in Turkey can be provided to people at all ages at different levels by
both government and private organizations. Private culinary schools are also among said
institutions that provide education. This research on the current situation of private culinary
schools that are active in Turkey is a theoretical study and is prepared by compiling the data
obtained by literature review. It is an object of this study to contribute to the persons skilled in
the respective field and to the literature.

Key words: Culinary Education, Private Culinary Schools, Turkey
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KENTSEL DONUSUMUN TURIZME ETKiSi: ERZURUM KALESi VE CEVRESI
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Ozet

Ulkemizde Cumbhuriyetin ilk yillarindan itibaren kendini hissettiren kentlesme hareketi, 1950’li
yillardan sonra kirsal alanlardan kentlere yasanan yogun gog ile ivme kazanmistir. Bu durum
sehirlerde gecekondu yerlesim alanlarinin olusmasina, plansiz kentlesmeye, tarihi ve kiltlrel
dokunun zarar gérmesine ve bir takim fiziksel sorunlara neden olmustur. Kentsel alanlarda
yasanan bu problemlerin ¢6ziime kavusturulmasi amaciyla yapilan tim calismalar kentsel
donlisim kavrami ile ifade edilmektedir.

Ulkemizdeki kentsel dénisim projelerinin ilk ornekleri 1980’li yillardan sonra 6zellikle
gecekondu boélgelerinde goriilmektedir. Kentsel donldsiimiin dneminin anlasildigi ve bu amagli
calismalarin hizlandirildigi dénem ise 1999 Marmara Depremi sonrasidir. Nitekim bu tarihten
sonra 775 Sayili Gecekondu Kanunu’nda yapilan bazi degisiklikler ve Afet Riski Altindaki Alanlarin
Donistlrilmesi Hakkindaki Kanun ile Tirkiye genelinde kentsel donlsim birgok yerde
baslamistir. Bu kanunda kentsel donlsiimiin amaci afet riski altindaki alanlarda ve bu alanlarin
diginda riskli yapilarin bulundugu sahalarda, saglikli ve giivenli yasama gevrelerini teskil etmek;
iyilestirme, tasfiye ve yenilemeler yapmak olarak belirlenmistir.

Kentsel donlisimdeki amacglardan biri de tarihi ve kiiltlirel yapilarin korunarak gelecek nesillere
aktarilmasi ve turizme kazandirilmasidir. Ulkemizde bu amacla kentsel déniisim yapilan
yerlerden biri de Erzurum Kalesi ve cevresidir. Erzurum Kalesi, Cifte Minareli Medrese, Ug
Kimbetler, Ulu Camii gibi tarihi eserlerin bulundugu bu saha, Erzurum sehrinin tarihi nlvesini
olusturmaktadir. Bu bolgede kentsel donlsim calismalarina 2011’de baslanilmis olup, 2017
itibariyle dnemli ilerlemeler saglanmistir. Arastirmamiz da yerel halkin ve turistlerin Erzurum
Kalesi ve gevresindeki kentsel dontsiime bakislari, kentsel doniistimiin turizme etkisi ve sorunlari
konularina yogunlasiimistir. Bu amacla 300 yerel halk ve 200 turist ile yiz ylze gorisme
yapilmistir. Arastirma sonucu, hem yerel halkin hem de turistlerin Erzurum Kalesi ve ¢evresindeki
kentsel donlisiim projesini begendiklerini, yuritilen ¢alismalarin tarihi yapilarin korunmasina ve
turizmin gelisimine olumlu katki yapacagini distndiklerini ortaya koymaktadir. Erzurum’un
tarihi ve kiilttrel degerlerini 6n plana gikaracak bu ve benzeri ¢alismalarin kis turizmiyle taninan
Erzurum’a alternatif turistik destinasyonlar olusturacagi dustinilmektedir.

Anahtar Kelimeler: Kentsel Déniisiim, Erzurum, Turizm, Erzurum Kalesi, U¢ Kiimbetler

THE EFFECTS OF RECONSTRUCTION URBAN ON TOURISM: THE CASE OF THE
ERZURUM CASTLE AND ITS WIDER AREA

Abstract

The Urbanisation movement has been effected since the early years of the establishment of
Turkish Republic, soon after the 1950s, the immigration was gained momentum. The
‘Gecekondu’ settlement area was created; unplanned urbanisation and historical and cultural
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values were negatively affected by the fact of physical reasons. Therefore, reconstruction of
urban areas has been referred as a concept for the solution against these kinds of problems.

In Turkey, the first cases of reconstruction projects have been seen in the ‘Gecekondu’ areas of
the towns. Havind understood the importance of urban redevelopment, the rapid process of
redevelopments happened soon after the Marmara earthquake in 1999. It is the main driver on
fact that there has been some changes in the 775 Gecekondu Law and with effect of the law of
redevelopment in the Natural Hazards Risk Areas, redevelopment in the country began in many
parts of the country. In this context, the aim of reconstruction of the city is to set up healty and
reliable living conditions in the areas where there is a risk of natural hazards by making
refreshment, discharge, restoration.

Further aims of the redevelopment is to conserve the historical and cultural values which needs
to be sustained for the future and eventually turned into the tourism attractions. In Turkey, with
this aim, the areas are Erzurum Castle, Cifter Minerali Medrese, U¢ Kiimbetler, Ulu Cami which
are consisting of the Erzurum’s main touristic attraction sites. In this region, reconstruction
project was begin in 2011, the good progress made in the recent years. In this study focuses on
the problems and challenges of the local people as well as the tourists visiting the areas. In this
manner, 300 local people plus 200 tourists were interviewed by face-to-face. The results of the
study showed that the participants were satisfied with the result of reconstruction in the Castle
of Erzurum and its wider region. This means that they are optimistic about the fact that the
projects will have an positive effect on the protection of historical and cultural values as well as
the development of touristic movements. Finally, this study suggests that with the proctection
and reconstruction of historical and cultural values in Erzurum might develop alternative tourism
attractions against the Winter tourism of the town.

Key words: Reconstruction of the Urban, Erzurum, Tourism, Erzurum Castle, U¢ Kiimbetler
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Ozet

Modern dinyadaki gelismelerin hizlanmasi turizm dinamiklerinin degismesine yol agmakta ve
destinasyonlar arasindaki rekabet de gittikce artmaktadir. Destinasyonlarin diinya ¢apindaki
basarisi ve taninirligi turizm endistrisi icerisinde faaliyet gdsteren ve destinasyon yonetiminde
s6z sahibi olan paydaslarin katkisi ile gerceklesmektedir. Destinasyonun uzun vadede sosyo-
ekonomik agidan gelismesinin yonetim baglaminda basarili olmakla iliskili oldugu sdéylenebilir.
Uzun vadeli ve stratejik dislnildiginde bir destinasyonun taninirhgl uzun vadeli basarilari
beraberinde getirebilir. Tirkiye de gelismekte olan destinasyonlardan bir tanesi de Sarikamis’tir.
Sarikamis Ozellikle kis turizmi agisindan yilksek potansiyele sahip gelisime acik bir
destinasyondur. Fakat bu destinasyonun tanitimi  konusunda vyeterli faaliyetlerin
gerceklestirilmedigi  disliniilmektedir. Bu dogrultuda ydritilen bu ¢alismanin amaci
Sarikamis’taki destinasyon yonetim o6rgitlerinin tanitim baglaminda yonetimsel miyopluk
icerisinde olup olmadiklarini ortaya koymaktir. Bu amagla, yonetimsel miyopluk ve turizm
tanitimi literatlrl temel alinarak Sarikamis’taki turizm paydaslari ile yapilandirilmis milakat
yoluyla elde edilen bilgiler dogrultusunda ildeki turizm paydaslarinin miyopik kararlar alip
almadiklari tespit edilmeye cahlsilmistir. Yapilan gorismeler sonucunda su bulgular elde
edilmistir: Tanitim faaliyetlerinde karsilan zorluklarin yeterince ciddiye alinmadigi, sunulan sinirli
secenekler arasinda sec¢im vyapilarak tanitim faaliyetlerinin uzun vadeli dusinilmeden
planlandigl, daha ¢ok geleneksel tanitim faaliyetleri cergevesinde hareket edildigi, Sarikamis’ta
turizmin gelistirilmek istendigi ancak paydaslar arasindaki iletisim ve koordinasyon eksikliginden
dolayi uluslararasi tanitim faaliyetlerinin istenen olclide gerceklesmedigi ortaya konmustur.
Calisma sonucunda Sarikamig’in tanitiminin gelistirilmesi ve uzun vadeli bakis acisiyla hareket
edilmesi konularinda gesitli 6nerilerde bulunulmustur.

Anahtar sézciikler: Miyopluk, Turizm, Tanitim

EVALUATION OF THE SARIKAMIS DESTINATION AS A MYOPIA VIEW
Abstract

The acceleration of developments in the modern world leads to the change of tourism dynamics
and competition between destinations is increasing. The world-wide success and recognition of
destinations is occurred through the contribution of stakeholders who are active in the tourism
industry and have a say in destination management. It can be said that the long-term socio-
economic development of the destination is related to the success in the context of
management. When it is considered long-term and strategic recognition of a destination can
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bring long-term success. One of the developing destinations in Turkey is Sarikamis. Sarikamis is
open for improvement especially for winter tourism with high potential. However, it is
considered that sufficient activities have not been carried out to promote this destination.
Accordingly, the aim of this study is to show whether or not the destination management
organizations in Sarikamis are within the managerial myopia in the context of advertising. For
this purpose, based on the literature on managerial myopia and tourism, it has been tried to
determine whether the tourism stakeholders on the right have taken myopic decisions in
accordance with the information obtained through structured interview with the tourism
stakeholders in Sarikamis. As a result of interviews, the following findings were obtained: The
difficulties encountered in the promotion activities were not taken seriously, the advertising
activities were planned in the long term without considering thoughts by choosing enough and
the limited options were offered, mostly traditional promotional activities were carried out and
tourism was wanted to be developed in Sarikamis but international promotion activities have
not been achieved to the desired extent due to the lack of communication and coordination
among the stakeholders. As a result of the study, various suggestions were made about the
development of Sarikamig and acting with a long-term perspective.

Key words: Mypoia, Tourism, Advertising

242



International West Asia Congress Of Tourism Research IWACT'17

YABANCI HASTALARIN MEDIKAL HiZMETLERDEN MEMNUNIYETiNIN
ARASTIRILMASI

Dog. Dr. Sedat BOSTAN
Giimiishane Universitesi
sbostan29@gmail.com

Ars. Gor. Cihan UNAL
Giimishane Universitesi
cihan@gumushane.edu.tr

Yrd. Dog. Dr. Bilal YALCIN
Giimiishane Universitesi
byalcin@gumushane.edu.tr

Elif AKDENIZ

Giimiishane Universitesi

Ezgi BAKAC

Giimiishane Universitesi
Ozet

Medikal turizm diinyada giderek yayginlasan bir alan olup, son yillarda tlkemizde de glindeme
gelmektedir. Bu dogrultuda bazi 6zel ve kamu hastaneleri 6zel ¢alismalar yapmaktadir.

Medikal turizminde misteri memnuniyeti énemli bir yer tutmaktadir. Medikal turizmine
katilanlarin tercihlerini etkileyen faktorler; Hizmetin 6denebilirligi, hizmetin erisebilirligi,
hizmetin ihtiyaciyla uyusmasi, bakim kalitesi, turizm unsuru olarak destinasyonun cekiciligi
sayilabilir.

Amag: Bu calismanin amaci Trabzon ve Ordu il merkezinde bulunan hastanelerde saglik hizmeti
alan yabanci hastalarin aldiklari hizmetler hakkindaki memnuniyete yonelik gérislerinin tespit
edilerek, medikal turizm alaninda yapilacak galismalara yabanci hasta memnuniyet konusunda
katki yapmaktir.

Yontem: Arastirma Trabzon ve Ordu il merkezlerinde bulunan hastanelere basvuran yabanci
hastalari kapsamaktadir. Calisma igerisinde 52 yabanci hastaya ulasiimistir. Oteller igin
gelistirilmis olan “iyilik” Olcegi yazarlar tarafindan Tirkceye cevrilmis ve hastanelere
uyarlanmistir. Olgek uygulamasinin Cronbach Alfa giivenirlik katsayisi,95 olarak hesaplanmistir.
Olgegin gecerliligi faktdr analiziyle test edilmis olup, tek faktdr altinda toplanan sorular varyansin
%55’ini agiklamaktadir ve uygundur.

Bulgular ve sonug: Katilimcilarin Glkelerine gore dagilimlari incelendiginde, 2’si Hollandali, 7’si
Suudi Arabistanl, 3’0 Almanyali, 1’i isvigreli, 1’i Rusyali, 4'ii Azerbaycanli, 4'U Giircistanl, 8'i
KKTC’li, 9’u Pakistanh, 1’i Ukraynali, 2’si Bulgaristanli, 2’si Slovenyal, 5’i Afganistanh, 3’G Misirli
oldugu gorilmektedir.

Katilimcilarin ~ kendilerini glivende hissetme, saygli ve nezaket gorme durumlari
memnuniyetlerinin yiksek oldugu durumlar olup, kendilerini anlatabilme ve 6dedigi paranin
karsiligini almayla ilgili memnuniyet diizeyinin ise en disiik diizey oldugu tespit edilmistir.
Ayrica hastalarin tlkelerine gére memnuniyet diizeyini farklilastigi anlasiimistir.

Bu bulgulara goére; hastane calisanlarin dil konusunda kendilerini gelistirmeleri gerektigi ve
verilen hizmetin 6denen (creti karsiladigl konusunda ikna edici olmasi gerektigi soylenebilir.
Anahtar Sozciikler: Medikal Turizm, Yabanci Hasta, Hasta Memnuniyeti
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RESEARCH OF SATISFACTION OF MEDICAL SERVICES OF FOREIGN PATIENTS
Abstract

Medical tourism is becoming an increasingly widespread area in the world and in recent years
our country is also on the agenda. In this direction, some private and public hospitals conduct
special studies.

Customer satisfaction plays an important role in medical tourism. Factors affecting the
preferences of those participating in medical tourism; pay ability of the service, accessibility of
the service, matching with the service need, quality of care, attractiveness as destination of
tourism.

Objective: The aim of this study is to determine the opinions of foreign patients in Turkey about
the services they receive and to contribute to the satisfaction of foreign patients in the field of
medical tourism.

Method: The study was carried out on foreign patients referred to hospitals in Trabzon and Ordu
provincial centers. 52 foreign patients were reached in the study. The "well-being" scale
developed for the hotels has been translated into Turkish by the authors and adapted to the
hospitals. The Cronbach's alpha reliability coefficient of the scale application was calculated as
95. The validity of the scale was tested by factor analysis, and the questions collected under the
single factor account for 55% of the variance and are suitable.

Findings and conclusion : When the participants were analyzed according to their distribution,
2 were Dutch, 7 were Saudi Arabia, 3 were Germans, 1 was Swiss, 1 was Russian, 4 were
Azerbaijan, 4 were from Georgia and 8 were from TRNC, 9 are Pakistani, 1 is Ukrainian, 2 are
Bulgaria, 2 are Slovenian, 5 are Afghanistan and 3 are Egyptian.

Participants' feelings of security, respect and courtesy were high and their level of satisfaction
with explaining themselves and receiving the money they paid was the lowest level.

It has also been understood that patients differ in their level of satisfaction according to their
country.

According to these results; It can be said that hospital staff should be convinced that they need
to improve themselves about the language and that the service provided meets the fee paid.
Key words: Medical Tourism, Foreign Patient, Patient Satisfaction
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MEDIKAL TURiZMDE AKILLI TELEFONLAR ARACILIGIYLA PAZARLAMA iLETiSiMi
YONTEMLERI
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Dog. Dr. Giilfer BEKTAS
Acibadem Universitesi
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Uzm. Fatih OLMEZ
Acibadem Saglik Grubu
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Ozet

Medikal turizm, kisilerin ihtiya¢ duyduklar tedavi hizmetini almak amaciyla bagka bir tGlkeye
gitmeleri olarak tanimlanmaktadir. Sunulan tedavi hizmetlerinin farklilagmasi, alternatif tedavi
yontemlerinin gelistirilmesi, devlet tesviklerinin artmasi, uluslararasi ulasimin kolaylasip
alternatiflerin tliremesi ve bilgi teknolojilerindeki gelismelerin de katkisiyla medikal turizm
stirekli biiytiyen ve rekabeti de stirekli artan bir sektér olmustur.

Hastalar ve hasta yakinlari ekonomik sebeplerin yani sira, marka algisi, hekim kadrosu, teknolojik
yeterlilik, kalite politikasi, sertifika ve akreditasyonlar gibi dncelikli sebeplerden 6tiiri medikal
turizm araciligiyla farkl bir tlkede tedavi almayi planlamaktadir. Bu potansiyelden faydalanmak
ve karliliklarini ylkseltmek isteyen saglik kuruluslari, cesitli pazarlama faaliyetleri ile hastalar ve
hasta yakinlari ile iletisim kurmakta, tercih edilen kurum olmayi amacglamaktadir. Glinimizde
ozellikle de dijital pazarlama kanallarinin giin gectikce daha gicli ve Ozenli kullanildig
gozlenmektedir.

Son yillarda kullanilan akilli telefon sayisinin artmasinin yani sira, akilli telefonlarin gtinlik
hayatimizdaki kullanim orani da artis gostermistir. Akilli telefonlara duyarli web siteleri, mobil
uygulamalar, konum bazl hizmetler, yakin mesafe haberlesme sistemleri ve bunlarin entegre
oldugu sistemler kullanicilara katma degerli toplam fayda saglamis ve kullanici hayatinin her
alanina dahil olmayi basarmistir. Tum bu hizmetler bir yandan kullanicilara gesitli faydalar
saglarken diger yandan da kurumlara kullanici davranislarini izleme imkani saglamistir.
Kurumlarin gesitli araglar ve Uglincl parti yazilim destekleri sayesinde kullanici davraniglarini
izleyebilmesi, medikal turizm agisindan da kitlesel iletisim yontemlerinin 6tesine gegerek hastaya
ozellestirilmis, kisisellestirilmis hedefleme yontemlerine yeni bir boyut ve firsat kazandirmistir.
Yabanci hastalarin ve hasta yakinlarinin saglik sorunlari, tedavi arayislari ve nihayet medikal
turizme olan egilimleri onlari her an ceplerinde bulundurduklari bir araca; akill telefonlarina
yonlendirmekte ve medikal turizm sektériinde yer alan kurumlar icin tercih edilebilme olanagini
sunmaktadir.

Bu calismanin amaci, akilli telefonlarin pazarlama iletisimi araci olarak saglik turizm sektorindeki
kullanimi ile yarattigi degisimi ve firsatlari ortaya koymaktir.

Anahtar sozciikler: Medikal Turizm, Akilli Telefon, Pazarlama iletisimi
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MARKETING COMMUNICATION STRATEGIES BASED ON SMART PHONES IN
MEDICAL TOURISM

Abstract

Medical tourism is defined as people traveling to a country other than their own to obtain
medical treatment. Medical tourism represents a growing and competitive sector owing to the
availability of different treatments, the development of alternative treatment methods, the
increased state incentives, the availability of inexpensive flights and increased marketing and
online consumer information about the medical services.

Patients and their relatives choose to obtain medical services from another country not only for
economic reasons, but also for reasons such as brand perception, physician staff, technological
competence, service quality policy, certificates and accreditation from internationally recognised
institutions. Healthcare organisations, to make use of this potential and increase their
profitability, reach potential patients and their relatives using various marketing methods.
Today, it is observed that digital marketing channels are employed more and more frequently
with a greater emphasis on its power.

In recent years, the increase in the number of smartphones is followed by the increase in their
usage in our daily lives. The development of Smartphone-enabled web sites, mobile applications,
and location-based services bolstered the integration of this technology. In addition to the
apparent benefits of such services to smart phone users, it also allowed organisations to monitor
user behaviour on internet using third party software support systems and various methods.
Healthcare organisations can use these technological advancements to develop patient-specific
and personalised marketing methods that go beyond the usual mass communication methods
previously employed in medical tourism.

The aim of this study is to analyse the changes and opportunities created by the use of
smartphone as a marketing communication tool in the medical tourism sector.

Key words: Medical Tourism, Smart Phones, Marketing Communication
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TURISTIK KONAKLAMA iSLETMELERINDE NEPOTIZMIN iC KONTROL SiSTEMI
UZERINE ETKILERI; VAN iLi ORNEGI

Ogr. Gor. Erhan POLAT
Sirnak Universitesi
epolat@sirnak.edu.tr

Ozet

Turkiye sahip oldugu dogal, tarihi, kultiirel, cografi degerleri ile birgok turistin ilgisini geken bir
tlkedir. Bu sayede turizm sektoriniln llkeye ekonomik, sosyal ve kiiltiirel anlamli 6nemli etkisi
vardir. Turizm sektériiniin gelismesinde en 6nemli etkenlerden biri konaklama alaninda geng ve
modern yapiya sahip konaklama isletmelerinin olmasidir. Konaklama isletmeleri yeme-igme,
oyun ve spor aktiviteleri, konaklama, dinlenme, ylizme gibi bircok faaliyeti kapsayan kompleks
bir yapiya sahiptir. Bu kompleks yapinin iyi bir sekilde yonetilmesi ve beklenen basari hedeflerine
ulagsmasi icin denetim sisteminin gii¢cli olmasi elzemdir. Bu nedenle konaklama isletmeleri, iyi
olusturulmus i¢ kontrol sistemine ihtiyag duyar. lyi bir i¢ kontrol sistemi; isletme varliklarinin
korunmasi, faaliyetlerin etkin ve verimli olmasi, finansal raporlamanin givenli olmasi, yasa ve
diizenlemelere uyumun saglanmasi gibi bircok fayda saglayan bir sistemdir. i¢ kontrol sistemi
konaklama isletmelerinin yonetim politikalarina ve isletme 0Glcegine bagh olarak
degisebilmektedir. Ulkemizde isletmelerin yaklasik %90’dan fazlasi aile isletmesi oldugundan
dolayr yonetim ve personellerin segciminde akrabalarin istihdam edilmesine ©ncelik
verilmektedir. Aile isletmelerinde akraba iliskilerinden dogan istihdam ve yonetim anlayisi
nepotizmi ortaya cikararak énemli sorunlara yol agmaktadir. Bu kapsamda galismanin amaci,
turistik konaklama isletmelerinde kurumsallasmanin temel dinamiklerinden biri olan i¢ kontrol
sistemine nepotizmin etkilerini anket yontemi kullanilarak tespit etmektir. Calisma, Van ilinde
bulunan konaklama isletmelerinde gerceklestirilecektir. Bu bakimdan nepotizmden kaynakh
ortaya ¢ikan i¢ kontrol sistemine yonelik sorunlari ortaya koymasi ve sorunlarin engellenmesine
yonelik ¢6zim o6nerileri ortaya koyan bu ¢alisma konaklama isletmeleri agisindan énem arz
etmektedir.

Anahtar sozciikler: Turizm, Konaklama isletmeleri, Kurumsallasma, i¢ Kontrol Sistemi, Nepotizm

EFFECTS ON NEPOTITHMINAL INTERIOR CONTROL SYSTEM IN TOURISTIC
ACCOMMODATION PROCESSES; VAN RIVER SPECIMEN

Abstract

Turkey is a country that attracts many tourists with its natural, historical, cultural, geographical
values. In this respect, the tourism sector has significant economic, social and cultural impact on
the country. One of the most important factors in the development of the tourism sector is the
accommodation enterprises with young and modern structures in the accommodation area.
Accommodation operators have a complex structure that covers many activities such as eating
and drinking, playing and sports activities, accommaodation, recreation and swimming. It is
essential that this complex structure is well managed and that the control system is strong
enough to achieve the expected success goals. For this reason, accommodation enterprises need
a well-established internal control system. Good internal control system; It is a system that
provides many benefits such as protecting business assets, ensuring that activities are efficient
and efficient, financial reporting is safe, compliance with laws and regulations. The internal
control system may vary depending on the management policies of the accommodation
enterprises and the operating scale. Since there are more than 90% family businesses in our
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country, priority is given to employment of relatives in the selection of management and staff.
Employment and management understanding arising from family relations in family business
leads to important problems by revealing nepotism. The aim of working in this context is to
determine the effects of nepotism on the internal control system, which is one of the basic
dynamics of institutionalization in tourist accommodation enterprises, by using survey method.
The work will be carried out in accommodation enterprises located in Van province. In this
respect, this study, which reveals the problems related to the internal control system arising
from nepotism and suggests solutions to prevent problems, is important in terms of
accommodation operations.

Key words: Tourism, Accommodation Management, Institutionalization, Internal Control
System, Nepotism.
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VAN KALESIN’DE ANALI-KIZ KANALI GELENEGI

Hacer KARADUMAN
Yiziincii Yil Universitesi
karaduman.hacer93@gmail.com

Ozet

Van merkez olmak lizere bolgede biiylk bir medeniyet kuran Urartularin krali I. Sardur tarafindan
yaptirilmis ve ylzyil kadar adi gegen kralligin baskenti olan Van Kalesinin o zamanki adinin Tuspa
oldugu Asur ve Urartularin givi yazil kitabelerinde belirtilmistir. Diinyadaki sayili eski yapilardan
biri olan Van Kalesi, aradan 3000 yil kadar bir zaman ge¢mis olmasina ragmen bugilin biyuk
kismiyla hala ayakta durmaktadir. Dogu-bati istikametinde géle dogru uzanan kale, 1800 m.
uzunlugunda, 120 m. genisliginde ve takriben 100 m. yukseligindeki kalker bir kayahgin Gzerinde
kurulmustur. Giineyden sarp ve dik-kuzeyden meyili topografik bir 6zellik gdstermektedir. Ug
bolimli kalenin kuzeydeki c¢ikis yolu, batidan doguya dogru hafif rampa seklindedir. Kale
icerisinde yazitlar, mezar odalari, tas odalar, minare, kapi, su kulesi, bur¢ ve Urartu medeniyeti
doéneminde tanrilara adanan kurbanlarin kesildigi, gliniimiizde ise evlenmek isteyen kizlarin dilek
tutarak kaydigi Anali-Kiz Kanali bulunmaktadir. Ustii agik olan bu kanal ana kayaya oyularak
yapilmistir. Genelde evlenmek arzusunda olan gencler o kanali adeta bir kaydirak gibi kullanarak
kayarken ‘ o yanim kege bu yanim kege elime helal siit emmis biri gece’ tekerlemesini soylerler.
Daha sonra evlilik gergeklestiginde yeni evli giftin ziyareti ilk bu kanala olur. Kanala gelen ciftler
beraberinde getirdikleri sekerleri oradaki ¢ocuklara ikram ederler. Calismada mulakat yontemi
kullaniimis yerel halkin gelenek hakkindaki dustinceleri, gorisleri alinmis ve bunun yaninda ikincil
veri kaynaklarindan faydalaniimistir. Bu ¢alismanin amaci bu gelenegin tanitimini saglayarak,
vakin yerlerde oturan ve evlilik ve ¢ocuk sahibi olma beklentisinde olan insanlarin bdlgeye
ziyaretlerine vesile olmak ve bu sekilde boélge turizmine arti deger saglamaktir. Bu calisma
neticesinde Van Kalesinin icindeki Anali-Kiz kaydiraginin kiiltir ve inang turizmi agisindan énemli
bir turizm potansiyeline sahip oldugu belirlenmistir. Ancak tanitim ve turizm aktiviteleri
konusunda eksiklikler oldugu gortlmustir. Anali-kiz kaydiraginin sahip oldugu turizm
potansiyelinin gerekli 6l¢lide degerlendirilmedigi sonucuna varilmistir. Degerlendirmeler isiginda
sonug kisminda yapilabilirlik agisindan uygun 6neriler sunulmustur.

Anahtar sozciikler: Van Kalesi, Evlilik, Gelenek, inang

TRADITION OF ANALI-KIZLI CHANNEL IN VAN CASTLE
Abstract

Urartian kingdom one of the important state of the human history, existed in 900-600 BC, chose
Van city as the political and military capital. To have security. Van castle had been built against
the enemies. In fact it is was not only a military built but also a place to live all settlers. Inside the
castle, people lived and prayed. Their religion was polytheistic and they sacrificed animals to
have satisfaction of gods and goddess. At that time Anali-Kiz Channel had been carved into the
rock to drain the bloods of presented animals. By time all traditions have been changed.
Nowadays, the channel is used as a wish stone by man and women to get married. They slide on
it and say: “o yanim kege, bu yanim kece elime helal siit emmis biri gege”. After wedding people
pray to marry, come with his or her spouse and distribute candies to children living around the
castle. In fact Anali-Kiz Channel is not well-known both in Turkey and other countries. Its history
and cultural place in the life of local people may be promoted Especially in Europe such places,
in which praying for marriage or love are very popular. And they are very important to effect
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people to visit the countries to gain. In the example of the channel, an effective promotion may
easily effect people to visit the city.
Key words: Van Castle, Married, Tradition, Belief
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FAALIYET TABANLI MALIYET HACiM KAR ANALizZi: KONAKLAMA
ISLETMELERINDE BiR UYGULAMA
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Ozet

isletmelerin ayakta kalmalari ve devamliliklarini saglamalari biiyiik élciide faaliyetlerini karli ve
verimli sekilde yiiriitmelerine bagldir. isletme karinin, “satis fiyati”, “satis hacmi”, “degisken
maliyet” ve “sabit maliyet” degiskenlerinin etkisi altinda hesaplanmasini saglayan Maliyet Hacim
Kar (MHK) Analizleri yoneticilere kar planlamasi ve saglikli kararlar alma gibi birgok alanda
kolayhk saglar. Ancak isletmelerin kullandiklari maliyetleme yontemleri yapilacak MHK
analizlerinde kullanilan degiskenlerin farklilasmasina neden olacagindan sonuglar da
farkhlasacaktir. Geleneksel MHK analizlerinde kullanilan sabit ve degisken maliyetler isletmenin
dretim hacmi dikkate alinarak siniflandirilir. Faaliyet Tabanli Maliyetleme (FTM) yontemi ise
isletmede maliyetlere faaliyetlerin sebep oldugunu ve mamullerin de bu faaliyetleri tiikettigi
anlayisindan hareket etmektedir. FTM yontemi maliyetleri; birim diizeyde, mamul dizeyde, parti
diizeyinde ve tesis dlzeyinde faaliyet maliyetleri olarak siniflandirir. Bu galismanin amaci,
geleneksel ve FTM yontemlerinin maliyetleri siniflandirmada getirdikleri farkhlklarin MHK
analizleri kapsaminda yapilan kar ve basabag noktalari hesaplamalari tizerindeki etkilerini ortaya
koymaktir. Bu amag dogrultusunda hizmet Uretimi geregi farkh bir maliyet yapisina sahip olan
konaklama isletmeleri tercih edilmis ve bes yildizli bir konaklama isletmesinde 6rnek uygulama
yapilmistir. Calisma sonucunda Geleneksel yontemle, Faaliyet Tabanli MHK analizine gére daha
disuk katki orani ortaya ¢ikmasina ragmen daha ytiksek bir kar ve basabas noktasina ulasiimistir.
Buradan hareketle isletmenin, Faaliyet Tabanl MHK analizi sonucu isletme karini azaltan faaliyet
maliyetlerine odaklanmasi isletmeye basta maliyet kontrolii olmak Uzere bir¢ok fayda
saglayacaktir.

Anahtar Soézciikler: MHK Analizi, Faaliyet Tabanli Maliyetleme, Konaklama isletmeleri

ACTIVITY BASED COST VOLUME PROFIT ANALYSIS: AN APPLICATION IN
HOSPITALITY

Abstract

Survival and providing continuity of businesses depend mostly on running their activities in
profitable and productive way. Cost Volume- Profit(CVP) Analysis that helps to calculate
business’ profit under the ifluence of veriables of “sale price”, “sales volume”, “operating costs”
and “constant cost”. Nevertheless, as costing methods used by businesses will cause variables
changes used in CVP analysis, the results will change, too. Constant and operating costs used in
classic CVP analysis are categorised according to business’ production volume. Activity Based
Costing (ABC) method is based on the understanding that activities causes costs in business and
products also consumes these activities. ABC method costs are categorised as activity costs on
the level of unit, on the level of product, on the level of lot and on the level of facility. The

purpose of this study is to demonstrate the effects of the differences in classifying costs of
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traditional and ABC methods on the calculations of profit and breakeven points within the scope
of CVP analysis. For this purpose, accommodation enterprises having a different cost structure
for service production were preferred and a sample application was made in a five star
accommodation operation. As a result of the study, a higher profit and breakeven point has been
reached, although a lower contribution rate has emerged in the traditional method than the
Activity Based CVP analysis. From this point of view, the focus of the enterprise on operating
costs, which reduces the operating profit of the Activity Based CVP analysis, will provide many
benefits, especially cost control, to the operation.

Key words: Cost Volume Profit Analysis, Activity Based Costing, Hospitality Businesses
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EXPO 2016’NIN ANTALYA’NIN BUGUNUNE VE GELECEGINE ETKILERININ
iINCELENMESi

Yrd. Dog. Dr. Tuna BATUHAN
Atatiirk Universitesi
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Ozet

Bu galismada, EXPO 2016’ya ev sahiplig§i yapan Antalya’nin organizasyona adaylik, hazirlik ve
planlama sireci ayrintili olarak incelenerek, EXPO’nun Antalya’ya kisa, orta ve uzun vadede
saglamasi beklenen katkilar analiz edilmistir. EXPO, bliyik 6lgekli organizasyonlar icinde ev sahibi
kente kisa, orta ve uzun vadede katki saglama potansiyeli ile 6n plana ¢ikan 6nemli ve saygin
organizasyonlardan biridir. Ulkemizde ilk kez diizenlenen bu 6lcekteki bir organizasyonun
planlanmasi ve sahnelenmesi ¢ok dnemli bir planlama deneyimidir. Bu ¢alismada, EXPO adaylik
ve hazirlik stirecinde uygulanan politikalar ve stratejiler 1siginda Antalya’nin kisa, orta ve uzun
dénem hedeflerinde ne tiir degisiklikler oldugu analiz edilmistir. Bu calisma kapsaminda birincil
ve ikincil kaynaklardan elde edilen bilgilerin yani sira EXPO organizasyonunda yer alan kurum ve
kuruluslardan elde edilen veriler kronolojik sirayla tg farkli evrede sunulmus; 1. EXPO adaylgl
oncesi, 2. EXPO adayligi ve hazirhk evresi, 3. EXPO deneyimi sonrasi. EXPO’nun Antalya’ya
gorinlr /somut (sehrin altyapisinda yapilan iyilestirmeler ve organizasyonun katalizor etkisiyle
gerceklesen diger yatirmlar) ve goérinmez/soyut (EXPO’nun Antalya’nin ydnetim ve
organizasyon yapisina sagladigi katkilar, sosyo-kiltirel yapiya olan etkiler gibi) katkilarinin
oldugu tespit edilmistir. Ayrica, EXPO Olgeginde bir organizasyonun getirisi olarak Antalya’nin
uluslararasi olgekte bilinirligini ve taninirligr artmis, EXPO tecriibesi ile Antalya’nin uluslararasi
alanda daha 6n plana gikan ve bir¢ok alanda tercih edilen bir sehir olmasi ihtimali artmistir. EXPO,
ev sahibi kente O©nemli miraslar birakabilecek Olgekte bir organizasyondur ve bu
organizasyondaki basari gelecekte dlizenlenmesi muhtemel benzer organizasyonlarin
planlanmasinda 6nemli bir referans noktasidir. Bu c¢alisma kapsaminda edinilen bilgiler,
dizenlenmesi muhtemel benzer biyuk 6lgekli organizasyonlarin planlanmasi ve sahnelenmesi
asamasinda yol gosterici niteliktedir.

Anahtar Sézciikler: Biiyiik Olgekli Organizasyon Planlamasi, EXPO, Antalya

EXAMINING THE IMPACTS OF EXPO 2016 ON ANTALYA’S TODAY AND FUTURE
Abstract

In this study, the possible short-, medium- and long-term impacts of EXPO 2016 on Antalya is
evaluated by investigating in detail the preparation and planning processes of Antalya, the host
city of EXPO 2016. EXPO is one of the important and prestigious large-scale organizations that
have the potential to contribute the host city in the short, -medium, and long terms. Planning
and staging an organization on this scale, which has been organized in our country for the first
time, is a promising planning experience. In this study -through the assessment of adapted
policies and implemented strategies during the candidacy and planning phases of EXPO- the
changes on Antalya’s short-, medium- and long-term goals are analysed. In this study, the data
obtained from the primary and secondary sources as well as from the institutions and
organizations that were involved in the EXPO organization are presented in chronological order
in three different phases; 1. Before the EXPO candidacy, 2. EXPO candidacy and preparation
phase, 3. Post-EXPO phase. It has been determined that EXPO has visible/tangible (the
improvements in the infrastructure of the city and other investments realized by the catalytic
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effect of the organization) and invisible/intangible (EXPO contribution to the management and
organization structure of Antalya, effects on the socio-cultural structure etc.) contributions to
Antalya. In addition, Antalya's international reputation and recognition has increased as a result
of an organization at the scale of EXPO, and with the experience of EXPO, it is more likely that
Antalya will become a city on the foreground on the international arena and a preferred city on
many fields. EXPO is a large-scale organization that can leave significant legacies to the host city,
and success in this organization is an important reference point for planning similar organizations
that are likely to be regulated in the future. The information gained within the scope of this work
is a guide in the planning and staging of possible similar large-scale organizations.

Key words: Large-scale organization planning, EXPO, Antalya
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TEMALI RESTORANLAR’IN YIYECEK VE iICECEK iSLETMELERi ARASINDAKI YERI
VE ONEMI

Prof. Dr. Nurten CEKAL
Pamukkale Universitesi
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Bahar ASLAN
Pamukkale Universitesi
baslan112@gmail.com

Ozet

Yiyecek ve icecek isletmeleri hizmet sektériinde énemli bir yere sahiptir. Bu isletmelerden biri
olan temali restoranlarin temel amaci musterilerinin temel ihtiyaclarini karsilarken baska sekilde
deneyimleyemeyecekleri duygulari yasatip kendilerini 6zel hissetmelerini saglamaktir. Dinyanin
cesitli Glkelerinde bulunan temali restoranlar, tema olarak uzay, tuvalet, hastane, hapishane, film
karakterleri gibi unsurlari kullanmaktadirlar. Tiirkiye’de de temali restoran bulunmasina ragmen
sayllari olduk¢a azdir ve bazilari temayi uygun bir sekilde kullanamamaktadirlar. Bu konuda
literatr taramasi yapildiginda ulusal ve uluslararasi kaynak sayisinin olduk¢a az oldugu
gorilmektedir. Bu calismada temali restoranlar lizerinde durulmaktadir. Temali restoranin
ortaya cikisi, siniflandirilmasi ve farkli tema uygulamalari konularina yer verilmistir.

Anahtar sozciikler: Yiyecek ve icecek isletmeleri, Temali Restoran

THE PLACE AND IMPORTANCE BETWEEN FOOD AND BEVERAGE OPERATIONS
OF THEMED RESTAURANTS

Abstract

Food and beverage businesses have an important place in the service sector. One of these
businesses is to ensure that the main purpose customers of the themed restaurants experience
the feelings they can not otherwise experience while meeting their basic needs and feel special.
The themed restaurants in various countries of the world use themes such as space, toilet,
hospital, prison, movie characters. Despite the fact that there is a themed restaurant in Turkey,
the numbers are very small and some of them can not use the theme appropriately. When the
literature survey is conducted on this issue, it is seen that the number of national and
international sources is very small. This study focuses on themed restaurants. The theme of the
restaurant is the emergence, classification and application of different themes.

Key words: Food and Beverage Operations, Restaurant With A Theme
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ABANT TABIAT PARKI’NIN EKO TURiZM POTANSIYELiINiN DEGERLENDiRILMESi
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Ozet

Cesitli nedenlerle turizm talebinin yapisinda yasanan degisimler dogal arz kaynaklarini
bunyesinde barindiran destinasyonlari sansli bir konuma getirmektedir. Bu sans genellikle eko
turizm odakli ortaya ¢ikmaktadir. Ozellikle az gelismis ve gelismekte olan destinasyonlarda eko
turizm, stirdirilebilir kalkinma adina énemli bir arag olarak ifade edilmektedir. Bu arastirtmada
ikincil veri kaynaklarindan yararlanilarak Abant Tabiat Parki’'nda uygulama alani olan eko turizm
trlerinin ortaya koyulmasi amaglanmistir. Ayrica ikincil kaynaklardan elde edilen veriler alanda
yapilan gozlemlerle desteklenmistir. Elde edilen verilere gore, Abant Tabiat Parki’nin eko turizm
potansiyelinin zenginlik gdstermesiyle birlikte cesitli eko turizm etkinliklerinin farkh diizeylerde
gerceklestirildigi sonucuna ulasiimistir.

Anahtar sézciikler: Eko Turizm, Alternatif Turizm, Abant Tabiat Parki

EVALUATION OF ABANT NATURE PARK TO ECO TOURISM POTENTIAL
Abstract

The changes in the nature of tourism demand for various reasons bring fortunate destinations
with natural resources. This luck usually comes out of ecotourism focus. Particularly ecotourism
in under-developed and developing destinations might be an important vehicle for the
sustainable development. In this research, it was aimed to reveal ecotourism types which are
application area in Abant Nature Park by using secondary data sources. In addition, data
obtained from secondary sources were supported by field observations. According to the
obtained data, Abant Nature Park's ecotourism potential has been enriched and various
ecotourism activities have been realized at different levels.

Key words: Eco tourism, alternative tourism, Abant Nature Park
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KIRSAL DESTINASYONLARDA KULTUREL TURIZMIiN SOSYO-EKONOMIK
ETKILERi: HIDIRBEY VE VAKIFLI KOYLERI(SAMANDAG) ORNEGI

Dog. Dr. Nurettin OZGEN
Ankara Universitesi
nozgen@gmail.com

Miisliim REYHANOGULLARI

Ankara Universitesi
muslum_reyhan@hotmail.com

Ozet

Kaltirel turizm; farkli deger, kimlik, inang, gelenek-gérenek ve yasam formlarinin merak edilmesi,
bu tdr kiltirel formlara iliskin  mekanlarin ziyaret edilmesi, gezip-goriilmesi ve
deneyimlenmesidir. Bu tir deneyimler, bilissel ve duyussal Olgekli bir¢cok kazanimi da
icermektedir. Ziyaret edilen kiltiirel turizm destinasyonu hem farkli kiltiirel degerlere sahip
toplumlarhem deayni kiltiire mensup insanlar tarafindan ziyaret edilmekte ve bdylelikle,
kiltarel turizme iliskin sosyal, kiltirel ve ekonomik gelismelere katkida bulunulmaktadir.
Samandag(Hatay) ilcesindeki Hidirbey ve Vakifli kéylerindeki kiltirel turizm zenginlikleri 6rnek
verilebilir. ilgede, Musa dagi eteklerinde yer alan bu iki destinasyon farkli semavi inanca sahiptir
ve birbirine G¢ km mesafede bulunmaktadirlar. Bu destinasyonlardan birincisi, Hidirbey
Koy’ ndeki “Musa Agaci” ve ilgili rivayetine dayanmaktadir. Binlerce yillik gegmise sahip olan bu
tarihi agacin hem ruhani hem de olaganistii fiziksel yapisi, énemli bir kulturel zenginlik olarak
gorilmekte ve ziyaret edilmektedir. Diger dnemli kiltlrel turizm potansiyeli ise, Tiirkiye’nin
mevcut tek Ermeni Koyl olarak bilinen Vakifli K6yl ve bu kdydeki tarihi Surp Asdvadzadzin
Ermeni Kilisesi’dir. Kiltlrel zenginlikleri gormek, dinlenmek ve bilgilenmek adina bu iki kdyin
tarihi ve inangsal mekanlarinin ziyaret edilmesi, yoreye 6zgi cesitli kiiltirel Grinlerinde tanitim
ve pazarlanmasina olanak sunmaktadir. Bu bagintisal stiregler, yorenin ekonomik ve toplumsal
gelisimine énemli katkilar saglamaktadir. Bu baglamda, iki destinasyonun yoéresel ekonomik ve
toplumsal etkilerinin incelenmesi, kiltirel turizm faaliyetleriyle yoérenin yasam standartlarindaki
degisimleri ve daha da 6nemlisi kirsal destinasyonlardaki kiltiirel degerlerin surdirilebilir bir
anlayisla korunmasi ve bu alanlardaki eksikliklerin belirlenerek ¢éziim énerilerinin gelistirilmesi,
¢alismanin temel amacini olusturmaktadir. Arastirma, betimsel tarama modeli ve goriisme
teknigi kullanilarak gercgeklestirilmistir. Resmi kurumlardan temin edilen verilerin yani sira her iki
yoreden farkli yas ve cinsiyete sahip toplam32 katilimci ile gorismeler yapilarak kiltirel turizme
ickin degerlendirmeler yapilmis, turizm etkinliklerinin gelistiriimesi ve yasam alanlarindaki
kaynaklarin planlamasi, koordinasyonu ve pazarlanmasi hususunda gesitli dneriler gelistirilmistir.
Anahtar Sozciikler: Samandag,Musa Agaci, Hidirbey Koyi, Vakifli Kéyl, Surp Asdvadzadzin
Ermeni Kilisesi, Kirsal Destinasyon

SOCIO-ECONOMIC EFFECTS OF CULTURAL TOURISM IN RURAL DESTINATIONS:
THE EXAMPLE OF HIDIRBEY AND VAKIFLI VILLAGES (SAMANDAG)

Abstract

Cultural tourism is to be curiosity of different values, identity, beliefs, traditions and forms of life,
to visited the venues for such cultural forms, to seen and experienced. Such experiences include
many acquisitions with cognitive and affective scales. Visited cultural tourism destination is
visited by people, both communities have different cultural values and belonging to the same
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culture, thus, contributing to social, cultural and economic development related to cultural
tourism. In Samandag(Hatay) township, Hidirbey and Vakifli villages are examples of cultural
tourism richness. In the township, these two destinations, located on the piedmont of Mount
Moses (Musa), have different monotheistic religion and are located three kilometers from each
other. The first of these destinations is based on the “Moses (Musa) Tree” in Hidirbey Village and
related to narrations. The spiritual and extraordinary physical structure of this historic tree,
which has thousands of years of history, is seen and visited as an important cultural asset.
Another important cultural tourism potential is Turkey’s only Armenian village known as the
Vakifli village and in this village Armenian Surp Asdvadzadzin Historical Church. Visiting the
historical and religious places of these two villages for the purpose of seeing, resting and
informing the cultural riches, it is possible to advertise and market various cultural products
peculiar to the region. In this context, examination of local economic and social effects of two
destinations, cultural tourism activities in the region with life changes and more importantly, in
standart a sustainable approach protection of cultural values in rural destinations an to develop
proposals for solutions identified deficiencies in these areas, constitute the main purpose of the
study. The research was conducted using descriptive survey model and interview technique. In
addition to the data obtained from the official institutions, for evaluate to cultural tourism, is
interviewed with 32 participants with different ages and sexes from the two communities,
developed various suggestions fort he development of tourism activities and the planning,
coordination and marketing of resources.

Key words: Samandag, Musa Agaci (Moses Tree), Hidirbey Village, Vakifli Village, Surp
Asdvadzadzin Armenian Church, Rural Destination
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Ozet

Turizm endiistrisi gelistikce farkli turizm cesitleri de ortaya cikip gelismektedir. Ozellikle
diinyadaki modernlesme cabalari insanlarin istek ve ihtiyaglari Uzerinde onemli etkiler
birakmistir. Bu anlamda turistlerin istek ve beklentileri dogrultusunda ortaya ¢ikan bazi turizm
cesitleri hem destinasyonlarin, hem de konu ile ilgili arastirmacilarin bu konularda ¢alisma
yapmalarina zemin hazirlamaktadir. Gastronomi turizmi de gelisen turizm hareketleri ve degisen
tuketici davranislari sonucu ortaya c¢ikan bir turizm tdrtdir. Bu konuda, destinasyonlar
kaltarlerinin 6nemli bir pargasi olan mutfaklarini 6ne ¢ikarirken, arastirmacilarda konuyu farkli
acilardan ele alarak bilimsel temellerini olusturmaktadir. Turizm endustrisi icerisinde ve bilimsel
¢alismalarda 6nemi giderek artan gastronomi turizminin, Tirkiye'nin yerli literatiirtindeki
durumunu ortaya koymak ve yeterligini tartismak bu g¢alismanin amacini olusturmaktadir. Bu
kapsamda, Turkiye’de yayinlanan dergilerin veri tabanlarina gastronomi turizmini ¢agristiracak
kelimeler yazilarak makalelere ulasiimis ve bu makaleler incelenmistir. Calismanin sonuglarina
gore, Turkiye’deki gastronomi turizmi literatlriinde genellikle alanin kavramsal ve betimleyici
yonu plana ¢ikarken, metodolojik yoniinde eksikliler bulunmaktadir.

Anahtar Soézciikler: Gastronomi, Gastronomi Turizmi, Yerel Literatiir

IS LOCAL LITERATURE ENOUGH FOR GASTRONOMY TOURISM?
Abstract

With the developments in tourism industry, new tourism varieties show up and improve.
Especially the modernisation efforts all over the world effected people’s needs and desires
greatly. In this context, in live with the desires and expectations of tourist there have come up
some new tourism variations. These new variations forms a basis for the destination authorities
and research specialists to carry out studies. Gastronomy tourism is a product of developing
tourism motions and changing consumer behaviours and emerges as a new tourism type. In this
respect while destinations put forward their cuisines as an important part of their culture,
research specialists view the topic differently and constitute scientific basis. The importance of
Gastronomy tourism keeps rising both in tourism industry and scientific studies. The aim of this
study is to reveal the situation of Gastronomy tourism’s literature in Turkey and discussing its
sufficiency. In this context the databases of journals published in Turkey have been scanned via
the words associated with Gastronomy tourism. With this scanning method articles are being
collected and analysed. The analyses shows that the Gastronomy tourism literature in Turkey
has strengths in cognitive descriptive parts but weaknesses in methodological ways.

Key Words: Gastronomy, Gastronomy Tourism, Local Literature
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Ozet

20. yy ile birlikte modern turizm hareketlerinde meydana gelen gelismeler, 21. yy‘da hiz
kesmeden devam etmektedir. Bu hizli gelismeler sonucunda biiyiik veya kiigik diizeyde birgok
destinasyon gelisen pazardan pay alma arayisina girmektedir. Pazardan pay almak ise pek kolay
degildir. Yerel ve otantik diizeyde birgok faktér, taninabilirlik ve pazardan pay almak adina yogun
bir sekilde kullaniimaktadir. Bu faktorlerin en ©&nemlilerinden biri de yerel yemeklerdir.
Gastronomi turizminin de giderek 6nem kazanmasiyla birlikte, yerel mutfaklara 6zgii yemekler
destinasyonlarin taninirhgina énemli katkilar saglamaya baslamistir. Bu bilgiler 1siginda yapilan
calismada, yerel yemeklerden “Bliryan Kebabinin” bir destinasyon olarak Siirt ilinin
taninmasindaki rolinin belirlenmesi amaglanmaktadir. Calisma literatlir incelemesine
dayanmaktadir. Calismanin soncuna gére bir “Cografi isaret” olarak “Biiryan Kebabinin” Siirt
ilinin taninirhga 6nemli katkilar sagladigi ifade edilebilir.

Anahtar so6zciikler: Destinasyon, Yerel Yemekler, Biiryan, Siirt

THE ROLE OF LOCAL MEALS FOR THE RECOGNITION OF THE DESTINATIONS:
THE BURYAN SAMPLE

Abstract

With 20th century there have seen rapid developments in tourism industry and such
developments continious without slowing down in 21st century. With these rapid developments
a great number of major and minor destinations are in search of taking a share from the
developing market. Yet taking a share from the market is not easy. In local and authentic level
many factor are being used in order to create recognizability and take a share from the market.
Local food outshines as one of the most important among the factors. With Gastronomy tourism
gaining great importance, foods peculiar to local cuisines started to have significant effects on
destination recognizability. In the light of given information, this study aims to determine the
role of “bliryan kebap” over destination recognizability of Siirt province. The study is based on
literature reviews. As a conclusion it is found out that “biliryan kebap” as a “Geographic sign”
has crucial contrubitions over destination recognizability of Siirt province.

Key words: Destination, Local Food, Biiryan
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Ozet

Bircok bolgede dogal, ekonomik, kiiltiirel ve sosyal sartlardan dolay! yetistirilen Griinlerde
farkhhklar gorilmektedir. Bu farkhliklar, bélgesel Grin karakteristigini olusturmakta ve ayirt edici
mutfak kiltiriiniin ortaya ¢itkmasina zemin hazirlamaktadir. Béylece yetisen drinler o bélgenin
mutfaginin gelismesine ve gesitlenmesine katki sagladi. Bu calismada, Karadeniz Bolgesinin ana
yemeklerinin igeriginde bolgede yetistirilen Urlinlerin ne siklikla kullanildiginin tespit edilmeye
¢alisiimistir. Kapsamda bolgede bulunan 14 sehir ele alinmis ve ikincil veriler yardimiyla bu
sehirlerin 6nemli ana yemekleri listelenmistir. Bu yemeklerde kullanilan malzemelerin/arinlerin
belirlenmesi icin igerik analizine tabi tutulmustur. Verilerin analiz edilmesinde QDA MINER
programi kullanilmistir. Calisma sonuglarina gére, bolgenin sosyo-ekonomik, kiltirel, cografik ve
demografik yapisini yansitan Urinlerin, bélgedeki ana yemeklerin temel malzemeleri arasinda
oldugu sonucuna ulasiimistir.

Anahtar Sozciikler: Karadeniz Bélgesi, Ana Yemekler, Bélgesel Uriinler

CONTENT ANALYSIS OF MAIN COURSE IN EASTERN ANATOLIA REGION
Abstract

There are differences in products grown in many regions due to natural, economic, cultural and
social conditions. These differences constitute the regional product characteristic and lay the
groundwork for the emergence of distinctive culinary cultures. Thus, the crops contributed to
the development and diversification of the cuisine of that region. In this study, it was tried to
determine how often the products grown in the region are used in the content of the main meals
of the Eastern Anatolia Region. The 14 cities in the region were covered and the main dishes of
these cities were listed with the help of secondary data. It has been subjected to content analysis
to determine the materials / products used in these dishes. When the data were analysed, the
QDA MINERAL PROGRAM was used. According to the results of the study, the products reflecting
the socio-economic, cultural, geographical and demographic structure of the region were found
to be among the main ingredients of the main meals in the region.

Key words: Eastern Anatolia Region, Main Courses, Regional Products
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UNESCO YARATICI SEHIRLER AGI iCiN BiR ONERI: BiTLiS GASTRONOMIi KENTi
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Ozet

Turkiye’nin Dogu Anadolu Bolgesi'nde yer alan Bitlis kenti, kendi adini tasiyan ilin yonetim
merkezidir. Bu kent, Glineydogu Toroslar lzerinde Bitlis Cayi tarafindan agilmis kuzeyi glineye
baglayan bir ulasim koridoru lzerindedir. Bu ylGzden tarih boyunca Anadolu’nun dogu yarisinin
idare ve kiiltiir merkezi 6zelligini kazanmustir. ilk Tiirk baskenti olan Ahlat’tan sonra, Anadolu’nun
ikinci bagkenti Bitlis’tir. S6z konusu iki yerlesme, gerek Orta Asya’dan ve gerekse Mezopotamya
Bolgesi'nden alinan géclerle niifuslanmistir. Bitlis ve Ahlat; pek cok 6zellikleriyle Tiirk-islam
Diinyas! icin 8nemli sayilan kentler arasinda anilir. Ahlat: Kubbet’(l islam ve Bitlis: Medreseler
Kenti unvanlarini tagimaktadir. Bu nedenle her iki kent, belli bir kiiltur birikimine sahip merkezler
olarak taninir. Ozellikle Bitlis kenti hem Asya yemek kiiltiiriiniin hem de Mezopotamya yemek
kaltarinin karsilastig, karisip kaynastigi ve bunlarla birlikte yeni yemek tiirlerinin ortaya ciktigi
bir merkez olarak dikkati ¢eker. Hizli go¢ veren bir alan olmasi ylGziinden bugiin kismen
unutulmus olsa bile 200’den fazla yemek cesidiyle Gastronomi alaninda ¢ok 6nemli bir yere
sahiptir. Ozellikle Biiryan Kebabi, Bitlis icli Kéftesi, Tutmang Asi, Kari Agi, Klorik ve Cortu Asi gibi
Bitlis’e 6zgl yerel yemekler bir gastronomi kentinin basyemekleri olarak 6n plana gikarilmalidir.
Bitlis kentinin turizmi destekleyecek dogal giizelliklere ve ¢ok énemli tarihi eser stokuna sahip
olusu ile bir yemek kiltiir alani olmasi, buranin UNESCO Yaratici Sehirler Agi’'na dahil edilmesini
ve bir Gastronomi Kenti olarak ilan edilmesini gerektirmektedir. Bununla birlikte UNESCO’nun
belirledigi kriterlerin saglanmasi icin altyapinin hazirlanmasi ve yoére halkinin egitilmesi
zorunludur. Bolgesel kalkinmayi saglamada cok 6nemli olan bu tlr girisimlerin basariya
ulagabilmesi ancak Universiteler ve yerel yonetim isbirligi ile mimkin olabilir.

Anahtar sézciikler: Gastronomi Kenti, Bitlis, Yemek Kiltiird, ilk Tirk Baskentleri, Biiryan Kebab

A SUGGESTION FOR UNESCO CREATIVE CITIES OF GASTRONOMY: BITLIS THE
CITY OF GASTRONOMY

Abstract

Bitlis, the city located in Eastern Anatolian Region of Turkey, is the centre of city bearing its own
name. This city is on a transportation corridor, opened by Bitlis River, connecting north to south
on South-eastern Taurus Mountains. Therefore, it has gained the administrative and cultural
centre features of the eastern half of Anatolia throughout history. After Ahlat which is the first
Turkish capital, Bitlis is the second capital of Anatolia. Two settlements in question have been
populated by migrations from both Central Asia and Mesopotamia. Bitlis and Ahlat with many
features are mentioned among the cities considered as important for Turkish-Islamic World.
Ahlat has the title “Kubbet’iil islam” and Bitlis has the title “The City of Madrasahs”. Accordingly,
both cities are known as centres with a current cultural accumulation. Especially, Bitlis has an
attention as the centre in which both Asia cuisine and Mesopotamia cuisine combine with each
other and in the meantime, new kinds of food emerge. It has an important role in the field of
gastronomy with its food over 200 kinds, even if forgotten partially because of being a rapid
migration area. Particularly, local food specific to Bitlis such as Biiryan Kebabi, Bitlis icli Koftesi,
Tutmang Asl, Kari Asi, Klorik ve Cortu Asi should feature as head meals of a city of gastronomy.
Bitlis which has natural beauties supporting tourism and very important stock of historic

262



International West Asia Congress Of Tourism Research IWACT'17

monuments along with being a food culture area is needed to count in UNESCO Creative Cities
and to announce as a city of gastronomy. In addition to this, infrastructure must be prepared to
provide the criteria determined by UNESCO and the community must be educated. The success
of such initiatives very important to provide regional development could be possible with just a
cooperation between universities and the local authority.

Key words: The City of Gastronomy, Bitlis, Food Culture, First Turkish Capitals, Blryan Kebabi.
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Ozet

Cografi isaret kavrami, cografya eksenli beseri, ekonomik ve tarihsel siireci ihtiva eden kultlrel
geleneklerin yasamsal niteliklerine 6zgl Uretimlerin dogal cevre ile beseri eksenli formlar
arasindaki bagintiy1 ve sirecleri en 6znel sekilde temsil eden iliskisellik unsurlarinin cografi
Uretimini ifade eder. Yerel dlgekli bir cografi 6genin veya rlinln, kiiresel diizeyde taninirhgi ve
onemi lizerinden, marka degeri olarak tanimlanmasi ve kiltirel 6znelligin taninmasinin yani sira;
basta toplumsal ve ekonomik parametreler olmak Gzere, yasamin farkli alanlarina sirayet edecek
tirden, dnemli Gretimlere alan agmasi ve stirdirilebilir kilinmasi adina gerekli bircok eylemselligi
kapsamaktadir. Boylelikle, herhangi bir cografi yorede/alanda tespit edilen 6znel degerlerin
belirgin niteliklerinin ve sinirlari belli olan cografyanin tanimlanmasi, cografi isaretler stirecinin
temelini olusturmaktadir. Hem matematiksel, hem de 6zel cografi konumu itibariyle, farkli
morfografik ve klimatik 6zelliklere sahip alanlarda, gesitli cografi degerleri barindiran Tirkiye’nin
bu zenginliklerinin tanimlanmasi ve tanitilmasi, hem Grtiniin/degerinin yer aldig1 yore ve bolge
acisindan, hem de Tiirkiye'nin gelisimi ve uluslararasi taninirhg agisindan énemli bir kazanim
oldugu muhakkaktir. Bu baglamda, Turkiye'nin cografi isaretler bakimindan zengin Uriin
desenlerine sahip lokasyonlarindan biri de Siirt yoresidir. Yore, morfografik ve klimatik
ozelliklerin yani sira, diger dogal unsurlarin da paydas oldugu ve kadim kdltiirel formlarinin
deneyimleriyle Uretilegelen bircok cografi isaretlere ev sahipligi yapmaktadir. Pervari bali, Siirt
biryani, Siirt kilimi, Siirt perde pilavi, Zivzik nari ve bittim sabunu bu cografi isaretlerden
bazilandir. Sonug olarak, bu ¢alismada; Siirt yoresine 6zgli cografi isaretlerin nitelikleri, yerel
cografi ozellikleri ve bu zenginliklerin, yorenin sosyoekonomik ve kiltlrel gelisimine ne tur
katkilar sagladigina dair iliskisel eksenli bilgiler degerlendirilmis ve hem toplumsal, hem de
yonetsel diizeyde, bilissel farkindaligin gelisimine yonelik ¢esitli dnerilerde bulunulmustur.
Anahtar sozciikler: Cografi isaret, Siirt, Zivzik Nari, Pervari Bali, Bittim Sabunu

GEOGRAPHICAL INDICATIONS AND SOCIOECONOMIC EFFECTS: CASE OF SiiRT
Abstract

Geographical sign concept, geography axis refers to the geographical production of humanities,
economic and historical processes containing cultural traditions of the vital qualities specific to
the relationship between human axis forms with the natural environment of production and
processes representing the most subjective form of relational elements. A local scale geographic
features or products on a global level through the recognition and importance, as well as the
identification and recognition of cultural subjectivity as well as brand value; especially social and
economic parameters, the kind that spread to different areas of life, in the name of open space
and sustainability of major production covers many actions required. Both mathematical, and
special geographical location, in areas with different morphologic and climatic characteristics,
identification of various geographical values hosts Turkey's wealth and promotion, and product
/ value located where in terms of areas and regions, as well as Turkey's development and
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international There is no doubt that there is a significant gain in terms of recognition. In this
context, Siirt region is one of Turkey's locations with rich product patterns in terms of
geographical indications. The region's morphologic and climatic features, as well as other
stakeholders in the natural elements and serves many ancient geographical indications host of
cultural forms produced by the experience. Pervari honey, Siirt biryan, Siirt rug, Siirt veiled pilaf,
Zivzik pomegranate and Bittim soap are some of these geographical indications. In conclusion,
in this study; geographical indications attributes specific to Siirt region, local geographic features
and these riches, the region's socio-economic and relational axis information about what kind
contributions provided to the cultural development was evaluated and both social, as well as the
administrative level, there have been various proposals for the metacognitive development.
Key words: Geographical Indication, Siirt, Zivzik Pomegranate, Pervari Honey, Bittim Soap
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TATIL MEMNUNIYETiNIN KONAKLAMA DEGISKENLERINE GORE ANALIZi

Aras. Gor. Dr. Caner GUGLU
Akdeniz Universitesi
canerguclu@akdeniz.edu.tr

Yrd. Dog. Dr. Faruk Kerem SENTURK
Diizce Universitesi
keremsenturk@duzce.edu.tr

Ozet

Ziyaretgilerin destinasyonda yasadiklari ve edindikleri deneyimler destinasyona olan sadakati
etkilemektedir. Arastirmacilar farkli calismalarda konforlu tesisler, giivenlik ve altyapi, kilttrel
mekanlar ve alisveris, turistik yerler ve ambiyans, cesitlilik ve erisilebilirlik gibi destinasyon
niteliklerinin destinasyon sadakatini etkiledigini belirtmektedir. Yapilan bu arastirmanin temel
amaci da turistlerin tatil deneyimleri sonucundaki memnuniyetleri ile iliskili olan kavramlari
belirlemek ve iliski dizeylerini ortaya koymaktir. Bu baglamda destinasyona gelis sikligl,
konaklama siresi, planlanan ve gergeklestirilen harcama miktari, konaklanan otel ve pansiyon
tard, tatil sdrecinin kiminle gecirildigi gibi kategorik veriler ile tatil memnuniyeti arasindaki
iliskiler ele alinmistir. Arastirmanin evrenini Tlrkiye’'nin 6nemli turistik destinasyonlarindan biri
olan Alanya’ya gelen yabanci turistler olusturmaktadir. Evrenin tamamina ulasilamayacagi igin
ornekleme yoluna gidilmis ve 384 katilimcinin evreni temsil edebilecek nitelikte oldugu tespit
edilmistir. Arastirma yontemi olarak nicel yontem tercih edilmis ve veri toplama teknigi olarak
anket kullanilmistir. Elde edilen analiz sonuglarina gore turistlerin tatil memnuniyetleri gelis
sikhigina, konaklama siiresine, planlanan ve gercgeklestirilen harcama miktarina, konaklanan otel
ve pansiyon tdriine ve tatil siirecinin kiminle gegirildigine gore herhangi bir farklilik ortaya
cikmamistir.

Anahtar sézciikler: Tatil Memnuniyeti, Tatil Tecrlibesi, Alanya

ANALYSIS OF HOLIDAY SATISFACTION BY ACCOMODATION VARIABLES
Abstract

The experience that visitors live and learn in the destination affects the loyalty to the destination.
Researchers indicate in different studies that destination characters such as comfortable
facilities, security and infrastructure, cultural spaces and shopping, tourist attractions and
ambiance, diversity and accessibility influence the loyalty of the destination. The main purpose
of this research is to determine the concepts related to the satisfaction of the tourists because
of their vacation experiences and to reveal the levels of these relationship. In this context, the
relation between categorical data such as destination frequency, duration of accommodation,
amount of planned and realized expenditure, type of hotel and boarding house, holiday period
and holiday satisfaction were discussed. The universe of the research is constituted by foreign
tourists coming to Alanya which is one of the important tourist destinations of Turkey. We
preferred sampling and found that 384 participants could represent the universe. The
guantitative method was preferred as the research method and the questionnaire was used as
the data collection technique. According to the results of analysis, there is not any differences in
holiday satisfaction of tourists according their visit frequency, length of stay, the amount of
expenditure, type of hotel, type of pension and type of accompaniment.

Key words: Holiday Satisfaction, Holiday Experience, Alanya
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UNIVERSITE OGRENCILERININ YEMEK TERCIHLERi: AKSARAY UNiVERSITESI
OGRENCILERI UZERINE BiR ARASTIRMA

Yrd. Dog. Dr. Aysu ALTAS
Aksaray Universitesi
aysuhatipoglu@gmail.com

Yrd. Dog. Dr. Funda VARNACI UZUN
Aksaray Universitesi
fundavarnaci@hotmail.com

Ozet

Son yillarda yasam biciminde, gelirde ve tlketim aliskanlklarinda gorilen degisimler, tim
diinyada oldugu gibi Tiirkiye’de de etkili olmus ve tlke vatandaslarinin énemli bir kismi biitceleri
cercevesinde, siklikla evleri disinda yemek yemeye baslamistir. Glinlimiz insaninin sahip oldugu
hizli yasam bigimiyse, bireyleri genellikle kisa sirede hazirlanan yemeklere ydneltmistir. Bu
durum, ozellikle gida servis sektorii icinde fast food ve toplu yemek servisi veren restoranlarin
hizla gelismesine neden olmustur. Misteriye fazla diisinme zamani birakmayan, kisith bir
moniyle, hizh bir sekilde yiyecek-igcecek hizmeti sunan fast food isletmelerine olan ilginin
artmasi; disarida yemek yiyen kisileri sulu yemek hizmeti sunan mekanlardan nispeten
uzaklastirmis ve tencere yemeklerinin genellikle unutulmasina, yeni nesiller tarafindan daha az
taninmasina, bu yemeklerin yiyecek-icecek isletmelerinin monilerinde daha az yer bulmasina
sebep olmustur. S6z konusu bakis agilarindan hareketle hazirlanan bu c¢alismada Aksaray
Universitesi’nde 6grenim géren fakiilte 6grencilerinin konu hakkindaki bakis acilari irdelenmeye
¢alisiimis ve onlarin yemek tercihleri arastirilmistir. Arastirma kapsaminda 366 kisiye anket
uygulanmis, elde edilen veriler bilgisayar programi vasitasiyla analiz edilmis ve bulgular
yorumlanmistir. Calismadan elde edilen veriler dogrultusunda 6grencilerin ¢ogunlugunun
haftada bir kez disarida yemek yedigi, hizli servis yapan ve ucuz olan mekanlari tercih ettigi
soylenebilir. Calismanin sonunda ise konuyla ilgili bazi 6nerilere yer verilmistir. Calismanin
literatiire katki saglamasi beklenmektedir.

Anahtar Sozciikler: Aksaray, Ogrenci, Tercih, Yemek

FOOD PREFERENCES OF UNIVERSITY STUDENTS: A STUDY ON AKSARAY
UNIVERSITY STUDENTS

Abstract

Recent changes in life style, income and consumption habits have affected Turkey just like the
whole world and caused an important part of citizens to frequently eat out within the scope of
their budgets. Fast life style of today’s people, on the other hand, has steered individuals into
foods that are generally prepared fast. This condition has caused restaurants that provide fast
food and institutional catering service especially within the food service sector to develop
rapidly. Increase of the interest in fast food enterprises that do not allow customers to think
much and that provide a fast catering service with a limited menu has relatively detracted people
who eat out from going to restaurants that provide pot food service and caused people to
generally forget these foods, younger generations to know them less and catering enterprises to
involve them less on their menu. Considering from these points of view; this study tries to
examine the opinions of students studying in faculties of Aksaray University about this subject
and investigates their food preferences. Within the scope of the study, questionnaires were
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applied to 366 people and the acquired data were analyzed via computer software and findings
were interpreted. According to the data acquired from the study, it might be suggested that
majority of students eat out once a week and prefer cheap restaurants that provide fast food
service. Some relevant suggestions are made at the end of the study. It is expected that the study
will contribute to literature.

Key words: Aksaray, Student, Preference, Food
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HELAL KONSEPTLi OTEL MUSTERILERININ BiLGi VE HASSASIYET DUZEYLERININ
BELIRLENMESi UZERINE BiR ARASTIRMA

Dr. Ziileyhan BARAN
Sakarya Universitesi
zuleyhanbaran@duzce.edu.tr

Prof. Dr. Orhan BATMAN
Sakarya Universitesi
obatman@sakarya.edu.tr

Prof. Dr. Mehmet Selami YILDIZ
Diizce Universitesi
selamiyildiz@duzce.edu.tr

Ozet

Son yillarda bireylerin inanglarina uygun konseptte otel arayiglarina girmeleriyle helal konseptli
otel isletme sayilarinin artmasi, bu konuda yapilan arastirmalarin da farkli boyutlarda ele
alinmasini saglamistir. Bu arastirmada helal konseptli otel isletmelerini tercih eden misterilerin
helal kavrami, gida giivenligi, gida sertifikalari hakkindaki bilgi diizeyleriyle; helal gidayla ilgili
tuketim, alisveris ve sertifika konularindaki hassasiyet diizeyleri ele alinmistir. Ayrica her bir
boyut icin demografik 6zelliklerle kiyaslama yapilacak sekilde hipotezler olusturulmustur. Bu
amag dogrultusunda helal otel ve helal gida belgeli bir otel isletmesinde konaklamayi tercih eden
musterilerin bilgi ve hassasiyet diizeylerinin belirlenmesi icin, begsli likert 6lgegine gore hazirlanan
anket toplam 500 musteriye uygulanmistir. Elde edilen anket verilerine SPSS programiyla faktor
analizi yapilmistir. Ortaya ¢ikan sonug helal konseptli otel isletmelerini tercih eden misterilerin
bilgi ve hassasiyet diizeylerinin anlamli oldugunu gosterirken, alisveris boyutunu helal gidayla
ilgili yer alan kavramlar arasinda degerlendirmedikleri yoniindedir. Helal gida konusunda bilgi
dizeyini belirleyen unsurlar; gida kalite sertifikasi, giivenli ve glivenli olmayan gida bilgisi olarak
ortaya ¢ikmistir. Helal gida konusunda hassasiyet diizeyini belirleyen unsurlar ise; helal gida
tiketim ve helal gida sertifikasi hassasiyeti olarak ortaya ¢ikmistir. Sonug olarak misteriler
tarafindan degerlendirilen alisveris boyutu haricindeki bilgi ve hassasiyet diizeylerinin anlamh
diizeyde olduklari tespit edilmistir. Ayrica hipotezlerle ilgili yargilar degerlendirildiginde
erkeklerin ve 60 yas Ustlindeki bireylerin bilgi dizeylerinde anlamli bir farkhlik tespit edilmis olup,
hassasiyet konusunda demografik 6zelliklere gore bir farkhlik olmadigl tespit edilmistir. Bu
verilerden yola ¢ikarak ge¢cmisten giiniimiize musterilerin helal gidayla ilgili bilgi ve hassasiyet
konularinda blyik gelisme gosterdikleri ancak alisveris boyutuyla ilgili bir agiklama
getiremedikleri gozlenmistir. Elde edilen bulgular degerlendirilmis ve helal kavrami konusunda
misteri bilincinin arttirilmasina yonelik bir takim o6nerilerde bulunulmustur. Bunlardan en
onemlisi, helal kavramiyla ilgili yonetim ve pazarlama konularinda mdisteri bilincinin artmasina
yonelik farkh ¢alismalarin yapilmasinin 6nem arz ettigi diistiniilmektedir.

Anahtar sozciikler: Otel isletmeleri, Helal Kavrami, Helal Hassasiyet, Helal Gida Bilgisi
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A RESEARCH ABOUT DETERMINATION OF INFORMATION AND SENSITIVITY
LEVELS OF HALAL CONCEPT HOTEL CUSTOMERS

Abstract

In recent years, hotel searches that are people's beliefs suitable have led to increase number of
halal-concept hotel enterprises and this situation has made it possible to research different
aspects. Knowledge about halal concept, food safety, food certificates and sensitivity levels
about halal food consumption, shopping and certificate subjects have taken up at the research
of customers who prefer halal concept hotel enterprises. In addition, hypotheses were created
to compare the demographic characteristics of each dimensions. In accordance with this
purpose, the survey prepared according to the five-point Likert item were applied to 500
customers to determine the level of knowledge and sensitivity of customers who prefer to stay
at an hotel that certified by halal hotel and halal food. Factor analysis was applied by SPSS
program on the obtained survey data. The result is that, they have information and sensitivity
levels are significant but not evaluated it among the concepts related to halal food shopping
dimension of customers who prefer halal concept hotel. Factors that determine the level of
knowledge are about halal food items food quality certificate, safe and unsafe food information.
Factors that determine the level of sensitivity are halal food consumption and halal food
certificate. As a result, it was determined that the level of information and sensitivity except for
the shopping dimension evaluated by the customers were significant. Furthermore, when the
decisions about hypotheses were evaluate, a significant difference was found in the knowledge
levels of males and individuals over 60 years old and there is no difference in sensitivity according
to demographic characteristics. By way of this data customer ideas have made great progress in
terms of information and sensitivity about of halal food from past to present day on the other
hand they did not bring an explanation about the dimensions of shopping. The consequences
have been discussed and some suggestions have been made to increase customer consciousness
about halal concept. The most important one, different management and marketing studies are
required about halal concept to increase customer consciousness.

Key words: Hotel Management, Halal Concept, Halal Sensitivity, Halal Food Knowledge
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RESTORAN iSLETMELERINDE HiZMET KALITESI VE DAVRANISSAL EGiLiM
iLiSKiSINDE TATMINiN ARACILIK ROLU: UNIVERSITE OGRENCILERi UZERINE
BiR ARASTIRMA

Ars. Gor. Dr. Bekir Bora DEDEOGLU

Nevsehir Hac Bektas Veli Universitesi
b.bora.dedeoglu@nevsehir.edu.tr

Ars. Gor. Erhan BOGAN

Sakarya Universitesi
erhanbogan@sakarya.edu.tr

Ozet

Mevcut arastirmada Universite 6grencilerinin yiyecek icecek isletmelerinin hizmet kalitesine
iliskin algilamalarinin tatmin diizeyleri ve davranissal egilimleri tizerindeki etkisi incelenmistir. Bu
kapsamda Sakarya Universitesi 6grencilerinden elde edilen veriler kullanilmistir. Toplamda 198
0grenciden elde edilen veriler analize tabi tutulmustur. Yiyecek igecek isletmelerinin hizmet
kalitesi fiziksel cevre, glivenilirlik, Grlin ve karsilama olmak lzere 4 boyutla ele alinmistir. Mevcut
arastirmada ayrica 6grencilerin hizmet kalitesi boyutlarina iliskin algilamalarinin davranigsal
egilimleri Uzerindeki etkisinde tatmin dizeylerinin aracilik roli de incelenmistir. Elde edilen
bulgulara gore fiziksel gcevrenin tatmin diizeyleri Gzerinde anlamli bir etkisi olmadigi tespit
edilirken, karsilama, givenilirlik ve Griin faktorlerinin tatmini pozitif sekilde etkiledigi
bulunmustur. Bunun yaninda tatminin givenilirlik ve davranissal egilim iliskisinde kismi, trtin ve
davranissal egilim iliskisinde tam araciliga sahip oldugu tespit edilmistir.

Anahtar Sozciikler: Hizmet Kalitesi, Tatmin, Davranissal Niyet

THE MEDIATION ROLE OF SATISFACTION IN THE RELATION BETWEEN SERVICE
QUALITY IN RESTAURANTS AND BEHAVIORAL INTENTION: A RESEARCH ON
UNIVERSITY STUDENTS

Abstract

This study examined university students’ service quality perceptions towards restaurants and its
effect on their satisfaction and behavioural intentions. In this context, the data collected from
Sakarya University is used. In total, data from 198 students are analysed. Service quality concept
in restaurants composed of four dimensions as physical environment, reliability, product/service
and greeter. In addition, this study examined also the mediation role of satisfaction in the
relation between service quality and behavioural intention. According to findings, it is obtained
that while physical environment has no significant effect on satisfaction, the dimensions as
greeter, reliability and product/service affect satisfaction positively. Besides, satisfaction play
partial mediation role between reliability and behavioural intention, and full mediation role
between product/service and behavioural intention.

Key words: Service Quality, Satisfaction, Behavioral intention
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TURIZM ALANYAZININDA ENERJI, SU VE ATIK YONETIMI iLE iLGilLi
CALISMALARIN BiBLIYOMETRIK PROFiLi (2006-2016)

Ars. Gor. Mehmet BOYRAZ
Afyon Kocatepe Universitesi
mboyraz@aku.edu.tr

Omer Alper GUVENEN
Afyon Kocatepe Universitesi
alperguvenenn@gmail.com

Ozet

Turizm endustrisi, buglin diinyanin en blylik endustrilerinden biri haline gelmis ve hizli gelisim
gostermeye devam etmektedir. 2030 yilinda 1,8 milyara ulasmasi beklenen turist sayisi ile turizm
aktivitelerinin yogunlugunun ve kaynak tiketimlerinin artmasinin yani sira birtakim ekonomik,
toplumsal, cevresel ve etik sorunlarin ortaya g¢ikmasina neden olmaktadir. Bu dogrultuda
kaynaklarin ve ortaya cikan etkilerin yonetilmesi ihtiyaci dogmus ve turizmde siirdiirilebilirlik
kavrami ortaya c¢ikmistir. Son vyillarda sirdirilebilir turizm kapsaminda birgok akademisyen
cesitli incelemeler ve arastirmalarda bulunmuslardir. Bu arastirmanin amaci; turizmde
strdardlebilirligin alt boyutu olan gevre ydonetimi kapsaminda enerji ydnetimi, su yonetimi ve atik
yonetimi konularinda literatlirde yer alan calismalarin igerik agisindan ve bibliyometrik
ozelliklerinin incelenmesidir. Bu dogrultuda literatirdeki calismalar tarih, amag, yontem, kapsam
ve sonuglari bakimindan degerlendirilerek, cevre yonetimi ile ilgili gergeklestirilen ¢alismalarin
alt boyutlar itibariyle genel sinirlarinin gizilmesi hedeflenmektedir. 2006-2016 yillarinda yazilmig
olan YOK lisansustii tezler, gesitli ulusal dergilerde yer alan makaleleri ile Tiirkiye’de diizenlenen
ulusal ve uluslararasi kongre ve sempozyumlarda yer alan bildiriler arastirmanin evrenini
olusturmaktadir. Arastirmada metot olarak nitel arastirma yontemlerinden arsiv-dokiiman
taramasi teknigi kullanilacaktir. ilgili calismalara ulasabilmek igin anahtar kelime havuzu
olusturulmus ve arastirmanin evrenini temsil eden yayinlar butinld tespit edilmesi igin
calisiimistir. Tespit edilen galismalar istatistiksel analize tabi tutularak incelenmistir. Elde edilen
veriler ise tarih siralamasina gore verilerek bulgular, sonu¢ ve degerlendirme kisimlarinda
kullantimustir.

Anahtar Sozciikler: Turizm Alan Yazini, Enerji Yonetimi, Su Yénetimi, Atik Yonetimi, Bibliyometrik
Profil

BIBLIYOMETRIC PROFILE OF ENERGY, WATER AND WASTE MANAGEMENT
STUDIES ON FIELD OF TOURISM (2006-2016)

Abstract

The tourism industry has today become one of the world’s largest industries and continues to
show rapid growth. The number of tourists expected to reach 1.8 billion by 2030 which plays a
significant role in the emergence of a number of economic, social, environmental and ethical
problems as well as an increase in the intensity of tourism activities and resource consumption.
In this direction, the necessity of effective management of sources and the resulting effects are
aroused, and the concept of sustainability in tourism emerged. In recent years, many researchers
have been involved in various review and studies within the scope of sustainable tourism. The
purpose of this research; in the context of energy management, water management and waste
management in the context of environmental management, which is the sub-dimension of
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sustainability in tourism, examine content and bibliometric properties of studies. In this
direction, the studies in the literature are evaluated in terms of history, purpose, method, scope
and results, and aimed to draw general boundaries of the studies carried out in relation to
environmental management by sub-dimensions. The postgraduate thesis, articles in various
national journals, and notifications, papers or reports in national and international congresses
and symposiums organized in Turkey that all published between years of 2006 and 2016
constitute the universe of research. In the research, archival-document scanning technique will
be used as a qualitative research method. A keyword pool has been created to reach relevant
studies and work has been done to identify the publications that represent the universe of the
researches. The studies were evaluated by statistical analysis. The obtained data are presented
according to the date order and used in the findings, results and evaluation parts.

Key words: Field of Tourism, Energy Management, Water Management, Waste Management,
Bibliographic Profile
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KIRSEHIR TERMAL SAGLIK TURiZMi POTANSIYELINiN VE KURULACAK OLAN
FTR HASTANESI YATAK KAPASITESINiN BELIRLENMESI

Prof. Dr. Musa OZATA
Ahi Evran Universitesi
musaozata@gmail.com

Aras. Gor. Emrah GURLEK
Ahi Evran Universitesi
e.gurlek@gmail.com

Ozet

Amag: Bu calismanin amaci Kirsehir'de termal enerjiye dayal saglik turizmi potansiyelinin ve
amagla kurulacak olan Fizik Tedavi ve Rehabilitasyon (FTR) Hastanesi yatak kapasitesin
belirlenmesidir.

Yontem: Tanimlayici nitelikte olan bu ¢alisma saglik istatistikleri taranarak ve hastane yoneticileri
ile telefon goriismesi yapilarak gergeklestirilmistir. Calismada ilk olarak Turkiye’deki FTR hasta
sayisi, hastalik tirleri, mevcut hastanelerin kapasiteleri, hastanelerin doluluk oranlari ve
jeotermal hastanelerin durumu belirlenmistir. Daha sonra Kirsehir ve Kirsehir’e hasta gnderme
ihtimali olan illerin talep durumlari ortaya konularak kurulacak bir hastanenin yatak
blyuklGginin ne olmasi gerektigi belirlenmeye calisiimistir.

Bulgular: Saglik Bakanhgi 2015 yil istatistiklerine gore Turkiye’deki FTR hastanesi sayisi 10 adet
olup, bu hastanelerde toplam 1.583 yatak bulunmaktadir. Saghk Bakanhgi hastanelerinin tamami
dikkate alindiginda ise toplam 7.364 FTR yatagi faaliyet gostermektedir. FTR yataklarinin doluluk
orani % 85,9 civarindadir (Doluluk orani agisindan 3. sirada). Hastalarin hastanede ortalama kalis
suresi 15 glin (4. Sirada) olarak gergeklesmistir. Hastalarinin yatak bekleme stresi 1-2 yil arasinda
degisebilmektedir.

Kirsehir'e; Ankara, Kayseri, Yozgat, Aksaray, Kirikkale ve Nevsehir illerinden yogun sekilde hasta
gelme ihtimali bulunmaktadir. Bu baglamda kurulacak olan bir hastanenin yaklasik 8 milyonluk
bir nifusa hitap etme imkani vardir.

Sonug: Ankara ve Kayseri gibi iki bliyk sehrin ortasinda yer alan Kirsehir'de agilacak Termal Su
ozelligi olan, 150-200 yatak kapasitesine sahip bir FTR hastanesinin, bélgenin ihtiyaclarina cevap
vermesi agisindan énemli katkilar saglayacagi diisiintilmektedir.

Anahtar Sozciikler: Termal Saglik, Termal Saglik Turizmi, FTR, Hastaneler

DETERMINATION OF KIRSEHIR THERMAL HEALTH TOURISM POTENTIAL AND
BED CAPACITY OF PTR HOSPITAL SETTING

Abstract

Objective: The aim of this study is to determine the thermal tourism potential based on thermal
energies in Kirsehir and the bed capacity of Physical Therapy and Rehabilitation (PTR) Hospital
to be established for this purpose.

Method: This descriptive study was conducted by screening health statistics and telephone
interviews with hospital managers. Firstly, in the study, the number of FTR patients in Turkey,
disease types, capacities of existing hospitals, occupancy rates of hospitals and the status of
geothermal hospitals were determined. Later on, the demands of the cities that are likely to send
patients to Kirsehir and Kirsehir have been put forward and it has been tried to determine what
should be the bed size of a hospital to be established.
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Findings: According to Ministry of Health (MoH) 2015 statistics, the number of PTR hospitals in
Turkey is 10 and there are 1,583 beds in these hospitals. When all of the MoH hospitals are
considered, a total of 7,364 PTR beds are operating. The occupancy rate of PTR beds is around
85.9% (3™ place in terms of occupancy rate). The average length of stay in patients at the hospital
is 15 days (4" place). The bed waiting period of patients can vary between 1-2 years.

There is a possibility of patients from provinces, Ankara, Kayseri, Yozgat, Aksaray, Kirikkale and
Nevsehir, are likely to come to Kirsehir intensively. A hospital to be established in this context
has the possibility of addressing a population of about 8 million.

Conclusion: It is thought that a PTR hospital with thermal water feature of 150-200 beds, which
will be opened in Kirgehir in the middle of two big cities like Ankara and Kayseri, will provide
important contributions to meet the needs of the region.

Key words: Thermal Health, Thermal Health Tourism, PTR, Hospitals

275



International West Asia Congress Of Tourism Research IWACT'17

VAN’DA YER ALAN A SINIFI SEYAHAT ACENTALARININ DUZENLEDIGI
GUNUBIRLIK TUR iCERIKLERINiIN iNCELENMESI

Ogr. Gor. ismail UZUT
Sakarya Universitesi
ismailuzut@maltepe.edu.tr

Prof. Dr. Orhan BATMAN
Sakarya Universitesi
obatman@sakarya.edu.tr

Ozet

Turizm sezonunun uzatiimasi, turistik faaliyetler agisindan zaman ve mekan baskisini énleyici
etkilere sahiptir. Bu etkiler hem cevresel sirdirilebilirlige hem de sirduarilebilir kalkinmaya
destek saglayacaktir. Bu baglamda kirsal kesimlerde yapilan turizm faaliyetleri (ilke agisindan
o6nemli bir role sahiptir.

Bu ¢alisma Van'in turistik kaynaklarinin tanitilmasi ve pazarlanmasinda kritik bir role sahip olan
A sinifi seyahat acentalarinin Van’da diizenledigi gunibirlik turlar ve igeriklerini incelemeyi
hedeflemistir. Calisma ile Van ilini kapsayan glndbirlik turlar icerisinde vurgulanan detaylar ile
birlikte Van’da yer alan A sinifi seyahat acentalarinin internet sayfalari da incelenmistir.
Calismanin ilk bolimiinde seyahat acentalarinin turizm igerisindeki rolii, paket tur ve glintbirlik
tur kavramlari tizerinde durulmustur. ikinci bélimde Van’da faaliyet gésteren A sinifi seyahat
acentalarinin internet sayfalarindan elde edilen bulgular incelenmistir. Son bélimde ise yapilan
incelemeler dogrultusunda elde edilen sonuglar ve bu dogrultuda gelistirilen oOneriler
sunulmustur.

Calisma kapsaminda Van’da faaliyet gésteren ve Tirkiye Seyahat Acentalari Birligi’ne (TURSAB)
kayithh 63 A sinifi seyahat acentasinin dizenledigi, Van ilini kapsayan glinlbirlik turlar
incelenmistir. Seyahat acentalarina ait tanitim materyalleri incelenirken de igerik analizi
yonteminden faydalaniimistir. Elde edilen bulgular dogrultusunda seyahat acentalarinin
dizenledigi gunubirlik turlarin tanitiminda daha cok dogal ve tarihi kaynaklara yer verildigi
gozlemlenirken Van’da bulunan 63 A sinifi seyahat acentasindan sadece 5 tanesinin internet
sayfalarinda giinubirlik Van turlariyla ilgili bilgi paylasmasi da ¢alismanin diger bir ¢arpici sonucu
olusturmaktadir.

Anahtar Sozciikler: Van, Giinlbirlik Tur, icerik Analizi

INVESTIGATION OF DAILY TOUR CONTENTS ORGANIZED BY CLASS A TRAVEL
AGENTS WHICH ARE LOCATED IN VAN

Abstract

Extension of tourism season has preventive effects on time and space pressure in terms of
touristic activities. These effects will support both environmental sustainability and sustainable
development. In this context, tourism activities in rural areas play an important role for the
destinations.

Travel agencies have critical role for promoting and marketing touristic resources of Van and this
study aimed to investigate daily tour contents which are organized by A class travel agencies.
With this study not only daily tour contents investigated but also A class travel agencies’ internet
pages investigated. In the first section of the study role of travel agencies in tourism, package
tour and daily tour concepts are emphasized. In the second section of the study findings that
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have been obtained from the travel agencies’ internet pages were discussed. In the last section
of the study findings and suggestions obtained from the study are presented.

Within the scope of the study, daily tours covering the province of Van organized by the 63 A
class travel agency operating in Van and registered with Association of Turkish Travel Agencies
(TURSAB) were examined. The content analysis method was used in examining the promotional
materials of travel agencies. It has been observed that in the promotional materials of daily tours
organized by travel agencies mostly use natural and historical resources. The other striking result
of the study is only 5 of the 63 A-class travel agencies in Van share information about daily tours
on the internet pages.

Key words: Van, Daily Tour, Content Analysis
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TURIZMIN SOSYO-EKONOMIK ETKILERINiN ALGILANMASI: UNIVERSITE
OGRENCILERININ GORUSLERi UZERINE BiR ARASTIRMA

Dog. Dr. Burhanettin ZENGIN
Sakarya Universitesi
bzengin@sakarya.edu.tr

Yrd. Dog. Dr. Burak ERYILMAZ
Amasya Universitesi
brkeryilmaz@gmail.com

Ars. Gor. Umit SENGEL
Sakarya Universitesi
umits@sakarya.edu.tr

Ozet

Turizm enddstrisinin giderek bliytimesi, bu endustri ile ilgili algilari 6nemli dl¢tde etkilemektedir.
Turizmin gelistigi bolgelerde yasayan insanlar igin turizmin sosyo-ekonomik etkilerinin nasil
algilandigi zaman zaman arastirmalara konu olmaktadir. Ozellikle bulunduklari bélgede
demografik 6zellikleri itibariyle daha homojen olan gruplarin arastirmalara dahil edilmesi, konu
ile ilgili karsilastirmali arastirma sonuglarinin daha anlamli olmasina zemin hazirlamaktadir.
Universite &grencilerinin bdyle homojen bir grup vyapisina sahip olduklari séylenebilir.
Arastirmada nicel arastirma yontemleri kullanilmistir. Veri toplama araci olarak anket tercih
edilmistir. Veriler Sakarya Universitesi ve Durham Universitesinden elde edilmistir. Sonuglara
gore iki Universite 6grencilerin bolgesel turizm algilarinin degisiklik gosterdigi tespit edilmistir.
Anahtar Sozciikler: Turizm Algisi, Sosyo-ekonomik Etki, , Sakarya, Durham

DETERMINATION OF SOCIO-ECONOMIC EFFECTS OF TOURISM: A RESEARCH
ON THE VIEWS OF UNIVERSITY STUDENTS

Abstract

The growing tourism industry has a significant impact on perceptions about this industry. From
time to time, how the socio-economic impacts of tourism are perceived for people living in
tourism-developed regions is the subject of research. The inclusion of groups that are more
homogeneous in their demographic characteristics, especially in the area they are in, paves the
way for comparative research results to be more meaningful. It can be said that university
students have such a homogeneous group structure. Quantitative research methods were used
in the research. Survey was preferred as data collection tool. The data were obtained from
Sakarya University and Durham University. According to the results, regional tourism perceptions
of the two university students were found to vary.

Key words: Tourism Perception, Socio-economic Impact, Sakarya, Durham
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GELENEKSEL EL SANATLARI KAPSAMINDA GUMUSHANE iLi KURTUN ILCESi VE
CEVRESINDE DEMIRCILIK

Yrd. Dog. Dr. ismail CALIK
Giimishane Universitesi
icalik@gumushane.edu.tr

Ogr. Gor. Murat ODEMIS
Giimishane Universitesi
modemis@gumushane.edu.tr

Ozet

Geleneksel el sanatlari glinimizde giderek 6nemini kaybetse de, toplumlarin kiltird, degerleri,
distince sistemi hakkinda fikir veren temel unsurlar arasinda sayilabilir. Geleneksel el
sanatlarinin korunmasi ve gelecek nesillere ulastiriimasi; sahiplenilmesi ve desteklenmesi ile
mumkiindir. Bu arastirmada Ulkemizin Dogu Karadeniz Bolimii’nde yer alan Gumishane ili
Kurtln ilgesi ve gevresinde uzun yillardir insanlarin gegim kaynagi olan “demircilik” el sanatinin
gecmise gore durumu, hangi Urlinlerin Uretildigi, el sanatinin zor ve 6zglin taraflari, retim
siregleri, ilgi diizeyi ve turizmin bu degerlerin korunmasindaki roliiniin demirci ustalarinin bakis
actlar ile anlatilmasi amacglanmaktadir. Bu kapsamda Kurtin ilcesinde geg¢miste demircilik
meslegini ylriten veya halen meslege devam eden demirci ustalar ile yari yapilandiriimis
milakatlar gercgeklestirilmistir. Elde edilen goriisme metinleri tematik kategorilere ayrilarak
icerik analizi yontemi ile analiz edilmistir. Arastirma sonucunda 6zellikle genglerde demircilik
meslegine yonelik ilginin farkl nedenlerden dolayi diisiik oldugu, Kiirtiin’de glinimiizde zil, balta,
omuz kantari reten ustalarin zor sartlarda meslegi stirdiirdigi, el sanatinin korunmasinda ve
gelecek nesillere ulastiriimasinda ciddi sorun alanlarinin oldugu vurgulanabilir.

Anahtar sézciikler: El Sanatlari, Strdirilebilir Turizm, Gimiishane, Kirtln

WITHIN THE SCOPE OF TRADITIONAL HANDICRAFTS FORGING IN
GUMUSHANE PROVINCE KURTUN COUNTY AND SURROUNDINGS

Abstract

Although traditional handicrafts are becoming increasingly lose its significance today, they are
among the basic elements that provide insight into the culture, values, and thought system of
societies. It is possible to protect traditional handicrafts and to reach them by future generations,
to own and support them. In this research, it is aimed to determine the status of the "forging"
handicraft, which has been a source of people's livelihood for many years, in the Kiirtlin county
of Gimuishane. In this context, semi-structured interviews were conducted with “forgings” in
the Kirtiin who have been engaged in “forgings” in the past or are still in the profession. The
interview texts were analyzed by content analysis method by separating thematic categories. As
a result of the research, it can be emphasized that young people are especially low due to
different reasons for “forgings”, and that masters who produce bells, axes and shoulder
calenders in the Kirtin; today are in serious difficulty in maintaining their profession under
difficult conditions and handing them to future generations.

Key words: Handicrafts, Sustainable Tourism, Gumushane, Kirtin
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SURIYE (iC) SAVASI VE TURKIYE’NiN TURIZMINE ETKILERi: SAMANDAG
(HATAY) ORNEGI

Dog. Dr. Nurettin OZGEN
Ankara Universitesi
nozgen@gmail.com

Miisliim REYHANOGULLARI

Ankara Universitesi
muslum_reyhan@hotmail.com

Ozet

Turizm, ¢ok boyutlu beseri/toplumsal etkinlik ve faaliyetleri kapsayan eylemler tiimlesigidir. Bu
timlesik etkinlik ve faaliyetler, basta ekonomik ve sosyal etkilesim ve dénisiimler olmak Gzere
cesitli kultlrel yayihm ve Gretimlerin gelismesine alan agmaktadir. Turizm etkinliklerindeki ¢cok
boyutlu yansima ve uretimler, turizm destinasyonu ve yakin gevresindeki toplumsal suhulet ve
huzur ortamiyla yakindan ilintilidir. Kaos ve catisma bdlgelerindeki olumsuzluklar ve insan
hayatini tehdit eden gelismeler, turizm aktivitelerine dogrudan yansiyan sonuglar tretmekte,
hem maddi hem de manevi olumsuzluklaradogrudan veya dolayl bir sekildealan agmaktadir.
Suriye (i¢) savasinin Tirkiye turizmine ickin yansimalari da bu tiirden olumsuzluga 6rnek
verilebilir. Son bes yillik stregte, Suriye’de devam eden catismalarin, bu Glkenin sinirlarini
asaraktipki Turkiye’de (Samandag yoresi/ Hatay’da) oldugu gibihem yerel hem de llke genelinde
¢esitli olumsuzluklara neden olmasi, turizmin etki ve kapsaminin yasamsal derinligini
gostermektedir. Bu baglamda, Suriye sinirinda yer alan Samandag ilgesi, s6z konusu ¢atisma ve
kaos ortamindan en fazla etkilenen yorelerden biridir. Hem sosyal ve kiltiirel hem de inang ve
kiyi turizmi alaninda énemli potansiyele sahip Samandag yoresi, sahip oldugu uygun klimatik
kosullarin yani sira farkli kiltirel ve inangsal kimliklerin varsilligi da yorenin turizm alanindaki
6nemini 6zetler niteliktedir. Samandag yoresinin sahip oldugu turizm potansiyellerinin, Suriye i¢
savasindan kaynakli olumsuzluklardan 6tiirli yorenin ¢atisma ve savas alani olarak algilanmasi ve
turizm aktivitelerinde énemli kayiplara neden olmasi, yoredeturizm sektériiniin 6nemli oranda
kayiplar vermesine alan agmistir. Béylelikle, hem Samandag yoresi hem de Tirkiye genelinde
turizm endeksli sosyal, kiiltiirel ve ekonomik refaha dair gesitli olumsuzluklar bas géstermistir.
Calisma, betimsel tarama modeli ve goriisme teknigi kullanilarak gergeklestirilmistir. Yore
turizmiyle ilgili olarak basta resmi kuruluslarin olmak Uzere, turizm aktivitelerinin etkilesim
alaninda yer alan cgesitli isletme ve katiimcilarin da nabzi tutularak temin edilen veriler
degerlendirilmis ve ilgili literatire dayali calismalardan da yararlanilarak cesitli 6nerilerde
bulunulmustur.

Anahtar Sozciikler: Samandag, Suriye Savasi, Turizm ve Savas, Kiiltlir Turizmi, inang Turizmi

SYRIAN (CIVIL) WAR AND THE EFFECTS TO TURKEY'S TOURISM: EXAMPLE OF
SAMANDAG (HATAY)

Abstract

Tourism is the integration of actions that encompass multidimensional human/social activities.
These integrated activities open up the development of various cultural sprawl and productions,
in particular economic and social interactions and transformations. The multi-dimensional
reflection and production of tourism activities are closely related to the tourism destination and
the social harmony and peaceful environment in its immediate surroundings. The negativities in
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chaos and conflict areas and developments that threaten human life produce results that are
directly reflected in tourism activities and open up to direct or indirect, both material and
spiritual negativity. The internal reflections of the Syrian (civil) war on Turkey tourism can also
be an example of this kind of negativity. Over the last five years, the ongoing conflicts in Syria
have shown the vital depth of the impact and scope of tourism as it crosses the borders of this
country and causes various negativities both locally and across the country, just as it is in Turkey
(Samandag region/Hatay). In this context, the Samandag district on the border of Syria is one of
the regions most affected by conflict and chaos. Samandag region, which has significant potential
both in terms of social and cultural as well as belief and coastal tourism, as well as proper climatic
conditions, the richness of different cultural and religious identities also summarizes the
importance of tourism in the region. The tourism potentials that the Samandag region possesses
are perceived as conflicts and battlefields due to the negativities stemming from the Syrian civil
war and cause significant losses in tourism activities. As a result, various negative appear on
tourism-related social, cultural and economic welfare both in the Samandag region and
throughout Turkey. The study was conducted using a descriptive survey model and interview
technique. Regarding the tourism of the region, data obtained by holding the pulses of various
enterprises and participants in the field of interaction of tourism activities, especially the official
organizations, were evaluated and various suggestions were made by making use of related
literature based studies.

Key words: Samandag, Syrian War, Tourism and War, Cultural Tourism, Faith Tourism
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GEVAS’TAN BASKALE’YE KULTUR YOLU PROJESININ BOLGE TURIZMINE
KATKISI UZERINE BiR DEGERLENDIRME

Yrd. Dog. Dr. Mehmet TOP

Van Yuziinci Yil Universitesi
mtop@yyu.edu.tr

Ozet

Ulkemizde kiiltiir yolu calismalari ve projeleri hiz kazanmis olup, bunlar bazen bélgesel, bazen il
merkezi ve bazen de belirli bir tema ¢ercevesinde ele alinmaktadir. Kiiltir yolunun temel
sartlarindan biri kendi fonksiyonuna iliskin olarak blinyesinde somut ve soyut kiltirel miras
ogelerini barindiriyor olmasidir. Bu da beraberinde egitimli zengin turistin gelmesini, yerel
ekonomiyi desteklemesi ,kirsal kalkinmayi arttirmasi, ekonomik bilinglenmeyi saglamasi,
korumacilik ve gevre bilincini arttirmasi, yerel yoneticilerin kaltlir ve turizm konularina egilmeleri
ve glizergahtaki kultur varliklarinin tanitim bakim ve onarimlarini gergeklestirilmesi gibi dolayl
ve dolaysiz etkiler olusturmaktadir. “Gevag’'tan Baskale’ye Kiiltir Yolu Projesi’nde Kuzgunkiran
tinelinin c¢ikisindan baslayip, Van-Hakkari il siniri olan Karasu koprisiine kadar devam eden
mevcut karayolu glzergahi  kullanilacaktir. Bu glizergah Van'in (g ilcesini aktif olarak
degerlendirecek olup; bunlar Gevas, Glrpinar ve Baskale ilgeleridir. Van yo6resinin Orenyeri
olarak kullanilan Akdamar Kilisesi, Cavustepe Kalesi ve Hosap Kalesi bu yol tizerinde hemen
hemen yola sifir olarak yer almaktadir. Bunun disinda bu giizergahin farkli noktalarinda M.0. 10
bin yillarindan baslayan ve Urartu, Ortacag ve Osmanli donemlerinde devam eden birgok
uygarhga ait Magara resimleri, kaleler, kilise ve manastirlar, camiler, su kanallari, medreseler,
tirbeler ve mezartaslari gibi eserleri Gzerinde barindiran bir hat c¢izmektedir. Kiltir yolu
sayesinde bu eserler birbirine entegre edilecek ve duyarlilik artacaktir. Bu proje kapsaminda
baslangic noktalarinda ve onemli kavsaklarda kiltir yolu biylik tabelalarla duyurulacak ve
aralara da reklam panolariile eserlere ilgi arttirilmaya galisilacaktir. Herbir 6renyeri ve eserle ilgili
bilgiler standart levhalarla tanitilacak; bunlar bilgi agina entegre edilecek v.b. yapilabilecekler de
projede detayli olarak yer alacaktir. Bu bildiri kapsaminda bu projenin Van turizmine 6zellikle
kiltar turizmine neler kazandiracaginin irdelenmesi yaninda; yol tzerindeki farkli kiltirlere ve
dénemlere ait kiltiir varliklarina da dikkat ¢ekilmis olacaktir.

Anahtar sé6zciikler: Kiltiir Yolu, Gevas, Glrpinar, Baskale, Akdamar Kilisesi, Hosap Kalesi

AN EVALUATION ON THE CONTRIBUTION OF REGIONAL TOURISM OF
CULTURAL ROAD PROJECT FROM GEVAS TO BASKALE

Abstract

Nowadays in our country the cultural road works and the projects have gained momentum.
These are sometimes addressed in regional, provincial, and sometimes also within a specific
theme. One of the basic requirements of the cultural road is that it contains concrete and
abstract cultural heritage items in its functioning.

This is accompanied by indirect and direct influences such as the arrival of educated rich tourists,
local economic support, increasing rural development, raising economic consciousness,
increasing protectionism and environmental awareness, orienting local administrators on
culture and tourism issues and carrying out promotional maintenance and repairs of cultural
assets on the route.

The existing “Cultural Road Project from Gevas to Baskale” starting from exit of the Kuzgunkiran
Tunnel the current road continuing to Karasu Bridge by the Van-Hakkari provincial border will be
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used. This route will actively evaluate the three districts of Van; these are the districts of Gevas,
Gurpinar and Baskale. Akdamar Church, Cavustepe Castle and Hosap Castle, which are used as
ruins of the Van region, are located almost on the road.

Apart from this, at different points of this route starting from 10 thousand years BC, Urartu,
medieval and Ottoman era draws a line which contains of cave paintings, castles, churches and
monasteries, mosques, canals, madrassas, tombs and gravestones.

Through the cultural way these works will be integrated each other and sensitivity will increase.
Within the scope of this project, the cultural road will be announced at the starting points and
atimportant crossroads with big signs and the works will be tried to be increased with advertising
panels.

Information about each ruin and the cast will be presented on standard plates; they will be
integrated into the information network and others will be detailed in the project. In the context
of this proceeding, it is examined how this project will make Van tourism, especially cultural
tourism; the different cultures on the road and cultural assets belonging to the periods will be
noted.

Key words: Cultural Road, Gevas, Glrpinar, Baskale, Akdamar Church, Hosap Castle
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SAFRANBOLU TANITIM FOTOGRAFLARININ SEMiYOTIiK (GOSTERGEBILIMSEL)
ANALIZi: ZIYARETCi YORUMLARI UZERINE BiR ARASTIRMA

Dog. Dr. Nuray Tiirker
Karabiik Universitesi
nturker@karabuk.edu.tr

Biisra Meltem Tiirkmen
Karabiik Universitesi
mltmturkmen@gmail.com

Ozet

Semiyoloji, insanlarin birbirleriyle anlasmak icin kullandiklari dilsel veya gorsel (davranislar,
goruntuler, reklamlar, trafik isaretleri, sanat eserleri, moda, v.b.) gosterge dizgelerini
¢6ziimlemek icin kullanilan bir ¢ézimleme yontemidir. Bir Griinlin, hizmetin ya da bir yerin
tanitiminda agirlikh olarak gorsel gostergelerden yararlanilmaktadir. Gorsel bir endistri olan
turizm sektoriinde de bir destinasyonun, tesisin ya da bir Griiniin tanitiminda, ¢ok gesitli goérsel
araclar kullaniimaktadir. Kullanilan bu gérsel malzemeler o destinasyonun ya da triiniin imaji
hakkinda somut bilgiler vermektedir. Turizm sekt6rd ile ilgili olarak yapilan ¢alismalarda, gorsel
malzemeler (fotograf, brosir, TV reklamlari v.b) kullanilarak bu gorsel materyallerde yer alan
insanlar, dogal unsurlar, sekiller, v.b. incelenmekte ve turistlerin bu {irlin ya da destinasyonla ilgili
yorumlari elde edilmeye calisiimaktadir. Bir yerin tanitiminda kullanilan gorseller, turistlerin
destinasyon sec¢imini, o Ulke ya da bolge hakkindaki tutumlarini ve seyahat etme davranigini
olumlu ya da olumsuz bigimde etkilemektedir. Bu ¢alismada gostergebiliminden yararlanilarak
turistlerin perspektifinden Safranbolu'nun gorsel ¢dziimlemesinin yapilmasi amaglanmigtir.
Safranbolu fotograflarinin gostergebilimsel incelemesi igin ise Peirce’in gostergebilim kurami
kullanilmistir. Bu amagla Safranbolu brosiirlerinde ve Kaltlr ve Turizm Mudirligi'ndn internet
sitelerinde kullanilan 7 fotograf secilerek numaralandirilmis ve kolayda ornekleme yontemi
kullanilarak secilen 15 ziyaretciye gosterilerek bu fotograflari yorumlamalari istenmistir. Calisma
Mayis 2017 'de gergeklestirilmistir. Katilimcilarin yorumlamalari ses kayit cihazi ile kaydedilmis,
icerik analizi ile ¢ozimlenmis ve siklikla tekrar edilen tanimlayici ifadeler dikkate alinarak analiz
edilmistir. Katihmcilarin 2 tanesi yabanci, 13 tanesi ise yerli turisttir. Katihmcilarin 12'si kadin,
3'U ise erkektir. Yasaralig1 36-45 yastir. Calismadan elde edilen sonuglar, Safranbolu'nun kilturel
ve tarihi degerlerinin turistik acidan ilgi ¢ceken en 6nemli 6zellikleri oldugunu gostermektedir.
Fotograflardaki insan, arag, gibi unsurlar ne kadar 6n plana ¢iksa da Safranbolu’nun essiz tarihi
glzellikleri, Arnavut kaldirimh sokaklari daha ¢ok dikkat cekmekte, turistlerde geleneksel yasami
tecriibe etme istegi uyandirmaktadir. Safranbolu evlerinin i¢ mekanlarindaki ahsap uygulamalar,
minderler, sedirler, perdeler v.b bir uyum igerisinde bir araya gelmekte, genis odalar huzuru ve
dinginligi ifade etmektedir. Giysiler, perdeler, 6rtiiler Gizerine islenen geleneksel motifler zengin
kiiltiirel mirasin bir gostergesidir. Uziim asmalari ile donanmis sokaklarda bulunan geleneksel
lezzetlerin sunuldugu kafe ve restoranlar, dingin, ferah ve stressiz bir ortam yaratmaktadir.
Safranbolu pek ¢ok turist icin nostalji, "blylikannemin evi", romantizm, estetik, UNESCO markasi,
konukseverlik, "korunmasi gereken"i ifade etmektedir. Genel olarak analiz sonuglar
degerlendirildiginde Safranbolu brosirlerinde kullanilan fotograflarda Safranbolu'nun bir kiltir
ve tarih destinasyonu oldugu vurgulanmaktadir. Fotograflar araciligi ile turistler tarafindan
algilanabilecek en 6nemli mesajlar nostalji, geleneksel yasam, huzur, dinginlik, estetik ve
romantizmdir.

Anahtar Sozciikler: Gostergebilim, Destinasyon, imaj, Safranbolu
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THE SEMIOTIC ANALYSIS OF SAFRANBOLU PHOTOGRAPHS: A CASE STUDY ON
VISITORS’ COMMENTS

Abstract

Semiology is an analysis method, which is used in order to analyze linguistic or visual sign system
including behaviours, images, advertisements, traffic signs, art pieces, fashion and etc. that
people use in order to communicate with each other. Visual signs are of commonly used in
promotion of a product, a service or a place. Also in tourism business, which is a visual industry,
numerous visual signs are used in the promotion of a destination, a facility, or a product. These
visual materials provide perceptible information about the image of the destination or product.
In the research studies carried out in tourism industry, the people, natural attractions, figures,
and etc. in the images (photographs, brochures, television advertisements) are analyzed by the
tourists in order to receive their comments about the product or the destination. The images
which are used for the promotion of a destination, affect the tourists’ destination choices, their
attitudes towards a country or a region and their travel motivations positively or negatively. In
this study, it was aimed to analyze the photographs of Safranbolu from the perspectives of
tourists using semiotic analysis. Pierce’s theory of signs was used for the semiotic analyses of the
photographs. For this purpose, 7 photos which are used in Safranbolu brochures and on the
website of The Directorate of Culture and Tourism were selected and then enumerated. 15
visitors who were selected by the convenience sampling method were asked to make comments
on these photographs. The study was conducted in May, 2017. The comments of the
participants were recorded, then analyzed by the content analysis method, and by focusing on
the frequent descriptive statements. The participants were composed of 2 foreign and 13
domestic tourists. 12 participants were female and 3 were male. Their age is between 36-45.
The findings of the study indicate that the cultural and historical values of Safranbolu are the
most important touristic attractions in the destination. Although the figures such as people or
vehicles commonly stand out in the photos, the unique historical attractions and the streets
paved with cobblestone draw more attention and arose interests in tourists to experience the
traditional life. Wood craftsmanship, diwans, sofas, curtains and etc. in Safranbolu mansions are
in a harmony and the large rooms symbolize peace and stillness. The traditional motifs crafted
on dresses, curtains and covers are the symbols of the rich cultural heritage. The cafe and
restaurants located in the streets which is surrounded by the grape vines and where traditional
tastes are offered provide calm, fresh and stressless area for visitors. What Safranbolu means
for many tourists is nostalgia, “my grandma’s house”, romanticism, aesthetic, UNESCO brand,
hospitality and "the area worth to protect" for a lot of tourist. The results show that in the
Safranbolu photos, it is stressed that Safranbolu is a cultural and historical destination. The most
important messages that is perceived by tourists through photos can be nostalgia, traditional
life, peace, stillness, aesthetic and romanticism.

Key words: Semiology, Destination, image, Safranbolu
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TURIZM GELISMELERINDE YEREL HALKIN YAKLASIMLARININ BELIRLENMESi:
VAN ORNEGI

Ogr. Gor. Oznur YEKSAN
Gevas Meslek Yiksekokulu
oznuryeksan@yyu.edu.tr

Ozet

Kuresellesmenin etkisi ile teknoloji, iletisim ve 6zellikle ulasimdaki hiz, konfor, kapasite acindan
biylk gelismeler yasanmistir. Bu gelismeler diger birgok sektori etkiledigi gibi turizm sektoriini
de dogrudan etkilemistir. Turizm sektori, 6zellikle dogal, kiiltlrel ve tarihi zenginlikleri olan Glke
ve bolgeleri ekonomik, sosyal ve kiltiirel agidan etkilemede 6nemli bir géreve sahiptir.

Bu calismada; turizmin yogunluk kazanmaya basladigi Van bélgesinde turizmin ekonomik sosyal
ve kiltlrel agidan gelismelerine yerel halkin nasil bir yaklasim sergiledikleri belirlenmeye
¢alisimistir.  Bu amagla standart formlar ile yerinde anket ydontemi kullanilarak farkli sosyo-
ekonomik yapidaki kisilere anket galismasi uygulanmistir. Arastirma sonucunda, Van Bolgesinin
tarihsel, kiltirel ve dogal degerleri ile alternatif turizm gesitleri icin uygun potansiyele sahip
oldugu, bu ozelliklerin Van bdlgesinde turizmin cesitlendirilmesine ve farkli mevsimlere
yayllmasina katkida bulunacagi saptanmistir.

Anahtar Sozcukler: Van, Turizm, Yerel halk

DETERMINATION OF LOCAL PEOPLE’S APPROACHES IN TOURISM
DEVELOPMENTS: THE CASE OF VAN

Abstract

With the impact of globalization, technology, communication, and especially speed, comfort and
capacity in transportation have been greatly improved. These developments have influenced
many other sectors as well as the tourism sector directly. The tourism sector has an important
influence on the economic, social and cultural aspects of countries and regions, especially those
with natural, cultural and historical riches.

In this study; it has been tried to determine how the local people have taken an approach in the
economic, social and cultural development of tourism in the Van region where tourism has
begun to gain intensity. For this purpose, questionnaires were applied to people in different
socio-economic structures by using standard forms and on-site questionnaire. As a result of the
research, it is found that the Van region has a potential for historical, cultural and natural values
and alternative tourism varieties, which will contribute to the diversification of tourism in the
Van region and spreading to different seasons.

Key words: Van, Tourism, Local People
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JEOTERMAL KAYNAKLARIN TERMAL TURIZM AGISINDAN
DEGERLENDIRILMESi: “ILGIN”

Ogr. Gor. isa Serhan CIHANGIR
Nevsehir Haci Bektas Veli Universitesi
iscihangir@nevsehir.edu.tr

Ozet

Gun gectikge gelisen sanayi ve teknoloji ile birlikte diinya niifusunda yasanan artis enerji kullanim
ihtiyacini artirmaktadir. Yenilenebilir ve gevreci 6zelligi itibariyle ihtiyaglara cevap verebilecek
onemli enerji kaynaklardan bir tanesi de jeotermal kaynaklardir. Jeotermal kaynaklar potansiyel
yapilari gbz 6nine alindiginda 1sitma, elektrik Gretimi, endlstriyel uygulamalar, termal turizm
gibi bircok alanda yararlanabilir bir yapiya sahiptir. Jeotermal kusak Gizerinde yer alan birgok llke
yenilenebilir olan jeotermal kaynaklardan daha verimli ve etkin bir sekilde faydalanabilmek
amaciyla saglik odakli turizm anlayisini 6n plana g¢ikarmaktadir. Oyle ki, turizm hareketlerine
katihmin en &nemli motiflerinden birisini saghk veya tedavi olusturmaktadir. insanligin
varolusundan ginumuze kadar insanlar doganin saglk verici 6zelliklerinden yararlanmak
istemisler ve jeotermal kaynaklarin bulundugu yerleri ziyaret ederek, kaybettikleri saglklarina
yeniden kavusmayi amaglamislardir. Saghk amach yer degistirme hareketleri ise, bir alternatif
turizm gesidi olan “termal turizmi” dogurmustur. Bu turizm hareketi 6zellikle saglkli yasam ve
insan sagligina 6nem veren gelismis ve gelismekte olan diinya llkelerin de 6nemli 6lglide deger
bulmaktadir. Yaslanan niifusun saglik sorunlarina ¢éziim olusturulmasi noktasinda ise talep
edilebilirligini Gst diizeye ¢ikarmaktadir.

Onemli bir jeotermal kusak tizerinde yer alan Tirkiye’de jeotermal kaynak zenginligi agisindan
diinyada ilk 7 tlke arasinda yer almaktadir. Ancak, gerek debi ve sicaklik gerekse fiziksel ve
kimyasal 6zellikleri ile Avrupa’da ki termal kaynaklardan daha Ustiin nitelikler tasimasina ragmen
termal turizm hareketlerinden yeterli diizeyde istifade edememektedir. istatistiki veriler dikkate
alindiginda bu seyahat motifiyle llkeye gelen turist sayisi diger Ulkelere gore oldukga disiik
kalmaktadir. Ayni durum uygun iklimi, potansiyeli yiksek termal kaynaklari, alternatif ve kolay
ulagim olanaklari, Konya iline yakinhgi gibi ¢ekiciliklerine ragmen turizm hareketlerinden
yeterince pay alamayan lligin ilgesi icin de gegerlidir.

Bu baglamda calismanin amaci; ligin ilgesindeki en 8nemli dogal cekiciliklerden birisini olusturan
jeotermal kaynaklarin detayl bir envanterinin gikarilarak turizm amach kullanimini akademik
boyutta ele almaktir. Ayrica ¢alismada konuyla ilgili literatlir taramasinin yani sira bélgesel
verilerin toplanip analiziyle, ilgede termal turizmin gelistirilmesi, yil icine yayilmasi ve ulke
genelindeki turizm gelirlerinden daha fazla pay alabilmesine yoénelik stratejiler belirlenerek
oneriler getirilmesidir.

Anahtar Sozciikler: ligin, llgin Kaplicalari, Termal Kaynaklar, Turizm, Termal Turizm

THERMAL TOURISM EVALUATION IN TERMS OF GEOTHERMAL RESOURCES
“ILGIN”

Abstract

Day by day increase experienced in developing industrial and technology with the world's
population is increasing energy needs. Geothermal resources are in one of the most important
energy sources to respond to needs as renewable and environmentally friendly features. When
considering the potential of geothermal resources for heating buildings, power generation,
industrial applications, can benefit in many areas such as thermal tourism has a structure.
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Health-oriented renewable geothermal generation over many countries in order to benefit from
geothermal resources more efficiently and effectively raises the tourism concept to the
forefront. So, one of the most important motives of participation in tourism activities constitute
health or treatment. People from human existence until today they want to benefit from the
health-giving properties of nature and visiting places where geothermal resources, they aim to
regain their lost health. The movement for health purposes displacement, thermal tourism was
born as an alternative kind of tourism. This tourism movement finds particular emphasis on
wellness and improved health and emerging value of the significant countries of the world.

At the point of creation solution to the health problems of an aging population it is maximize the
availability request. Located on a major geothermal generation is among the top seven countries
in the world in terms of geothermal resources in Turkey wealth. However, both the flow rate and
temperature as well as physical and chemical properties with more qualities of thermal springs
in Europe are not benefiting sufficiently from thermal tourism movement despite the move.
Statistical data when considering the number of tourists coming to the country with the travel
motif is quite low compared to other countries. At the same favourable climatic conditions, the
potential of high thermal sources, alternative and easy transportation facilities, such as Konya,
despite the attractiveness of its proximity to the city cannot get enough share of the tourism
movement also applies to the llgin district.

In this context, the purpose of the study, which is one of the most important natural attraction
in the town llgin subtracting a detailed inventory of the use of geothermal resources for tourism
purposes is discussed in academic dimensions. Also working with the collection and analysis of
regional data, as well as related literature with the issue, thermal tourism development in the
county, years into the spread and countries determined strategic for to take up a greater share
of tourism revenues in the general recommendation is made.

Key words: llgin, llgin Tehermal, Geothermal Reseources, Tourism, Thermal Tourism
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Ogr.Gor.Aysun SEHIT
Bozok Universitesi
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Ozet

Ankara ilinde Bagcilik kultliri, asma gen kaynaklari ve sosyo-ekonomik yasamda ge¢misten
bugiine 6nemini koruyan degerlerden biri olmustur. Ankara ili, Glkemiz asma gen kaynaklari
icerisinde basta diinyaca taninan Kalecik Karasi olmak Gzere Gil tGziimi ve Karagevrek Giziim
gesitlerinin orijinal ekolojisi olarak dnem tasimaktadir. Onde gelen bu isimlerin ana yurdu olan
Kalecik ve Beypazari ilcelerinde strdiriilmekte olan geleneksel ve modern bagcilik ve Gzlim
Uranlerine dayah bagcihk kaltard, turizm odakl kirsal kalkinmaya katki sunmaktadir. Ancak bu
katkinin surddrtlebilir olmasi ve gelistiriimesinin ise bagcilik ekonomisine paralel olacagi
aciktir.Uretimin sofralik tiiketime sunulmasinin yaninda, katma degeri yiiksek geleneksel veya
modern isleme tekniklerine dayali Gziim Urlinleri olan sarap, sira, Uziim suyu, pekmez, tatli cevizli
sucuk, pestil gibi Urinlere islenerek tiiketime sunulmaktadir. Asmanin meyvesi kadar degerli
diger bir Urin olan taze veya salamura yapragi Tirk mutfaginin 6nde gelen lezzeti olan yaprak
sarmasinin ham maddesidir.

Bu calismada Ankara ilinin Beypazari ve Kalecik ilgelerinde bagcilik kiltiirliniin turizm kavrami
icindeki durumu ve gelistirilme olanaklari incelenmistir.

Anahtar sozciikler: Turizm, Bagcilik, Uziim, Geleneksel Uziim Uriinleri, Ankara

THE ROLE OF VITICULTURE AND GRAPE PRODUCS ON TOURISM MOVEMENTS
OF THE CAPITAL ANKARA: BEYPAZARI AND KALECIK DISTRICS

Abstract

With ecological, social and financial aspects, viticulture is an important horticultural sector in in
agricultural production of Ankara, from past to present. Also, the well-known grape cultivars
such as, Kalecik Karasi, Gullizimi and Karagevrek and more have been originated in this area. In
the studies on germplasm evaluation Beypazari and Kalecik districts are the main growing land
of these varieties. Therefore grape and grape products are important economic values in
Beypazari and Kalecik provinces and present different possibilities for tourism oriented rural
development with traditional and modern vineyards and grape products. It is obvious that this

289



International West Asia Congress Of Tourism Research IWACT'17

effect is parallel to the viticulturally economy. Grape production is mainly focused on table and
wine grapes. However traditional or modern processed products such as, must, grape juice,
molasses, moles with walnut sausage are considered as high valuable grape products. On the
other hand, grape leaf is worthy product of grapevine as much as its grapes. Fresh or fermented
grape leaf stuffed name as dolma is one of the leader of Turkish gastronomy. In this study, the
issue whether viticulture can be a part of tourism movement and development in Beypazari and
Kalecik districts of Ankara was investigated.

Key words: Tourism, Viticulture, Grape, Traditional Grape Products, Ankara
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JEOTURIZM VE JEOMIRAS ACISINDAN DEREICi (BASKALE, VAN)
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Ozet

Pamukkale benzeri travertenleri ile Unlii Dereici Koyl, Van’in Baskale ilcesinin glineyinde yer
almaktadir. Travertenlere, Bagkale — Hakkari karayolunun 30. Km’sinden itibaren batiya ayrilan
yol ile 12 km sonra ulasim saglanmaktadir. Bu ¢alismada, travertenlerin jeomiras 6zellikleri ile
bunlarin jeoturizm 6gesi olarak degerlendirilebilirligi tartisilmistir. Travertenler jeomiras 6geleri
acisindan ele alindiginda; bir tane sirt tipi traverten, sirt tipi traverteni olusturan gatlagin
aciimasi sonucu gelisen yirliyts kanali, bir traverten koprisu, bir kismi aktif olmayan teras tipi
traverten (Pamukkale benzeri) ve bir selale ile dikkat ¢cekmektedir. Bunlara ek olarak sirt tipi
travertenin kuzeydogu yamaci boyunca egimin etkisiyle asagi sliziilen sularin olusturdugu dogal
duvar goriinimleri de gorilmeye deger gilizelliklerdendir.

Bolge, gerekli diizenlemeler ve iyilestirmeler yapildiktan sonra tek basina bile turizm kaynagi
olarak kullanilabilecegi gibi kendine benzer ender jeolojik olusumlar (Yavuzlar Kyt Peribacalari,
Camlik travertenleri sicak su cikislari, Van Goli mikrobiyalit olusumlari, Gedikbulak sttun
bazaltlari ve Muradiye Selalesi gibi) eklenerek olusturulacak jeoparkin bir 6gesi olarak da
degerlendirilebilir. Yine kurulacak olan bu jeoparka tarihsel ve kiiltirel gizellikler de katilarak
zenginlestirilmelidir. Ulkemizdeki Kula Jeoparki bu konuda érnek teskil etmektedir.

Bu sebeple Dereici Travertenleri, jeo-turizm agisindan degerlendirilmeye ve korunmaya alinmasi
gereken bolgelerin basinda gelmektedir. Ancak bu jeolojik varliklar hem bilimsel hem de turistik
acidan hak ettikleri ilgiyi bulamadiklari gibi, ayni zamanda mermercilik sektérinin hedefi haline
gelmis olup hizla yok olma tehdidi altindadirlar. Catlaklardan g¢ikan hidrotermal sularin gittikge
azalmasl nedeniyle bu teraslarin bir kismi kurumus, bir kismi da kuruma asamasina gelmek
Uzeredir. Bu bildiride ayni zamanda dogal olusumun devam edebilmesi icin alinacak 6nlemler de
tartisilacaktir.

Anahtar Sozciikler: Dereigi, Traverten, Jeomiras, Jeo-Turizm, Baskale, Van

EVALUATION OF DEREIGi (BASKALE, VAN) TRAVERTINES IN TERMS OF
GEOTOURISM AND GEOHERITAGE

Abstract

Dereigi village which is famous for its Pamukkale-like travertines is located to the south of the
Baskale district of Van. The travertines are located 12 km after the 30th km of Baskale-Hakkari
highway with the road left to the west. In this study, geoheritage characteristics of travertines
and their possibility as geotourism topic are discussed. When the travertines are considered in

291



International West Asia Congress Of Tourism Research IWACT'17

terms of geoheritage items; one ridge type travertine, a travertine bridge with a walking canal
resulting in the opening of the crack forming the ridge type travertine, some inactive terraced
type travertine (like Pamukkale) and a waterfall attracts attention. In addition to this, the natural
wall appearances of the ridge type travertine formed by the downwind water due to the
inclination of the northeast patchwork are also worth seeing.

The region can be used as a tourism resource even after the necessary arrangements and
improvements are made, and it is a kind of geopark that will be formed by adding rare geological
formations like Yavuzlar Village earth pillars, Camlik travertines hot water exits, Van Lake
microbialite formations, Gedikbulak columnar basalts and Muradiye Waterfall. This geopark,
which will be established again, should be enriched by participating in historical and cultural
beauties. The Kula Geopark in our country is an example of this.

For this reason, Dereici Travertines is one of the most important areas to be evaluated and
protected from the perspective of geo-tourism. However, these geologic assets have not been
found to be interesting in terms of both scientific and tourist interest, they have also become
the targets of the marble industry and are at a risk of extinction. Some of these terraces are dried
up and some of them are about to come to the stage due to the decreasing hydrothermal waters
coming out of the cracks. This declaration also discusses measures to be taken in order for the
natural formation to continue.

Key words: Dereici, Travertine, Geoheritage, Geo-Tourism, Baskale, Van
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SECIMLERi UZERINE ELESTIiREL BiR YAKLASIM

Ars. Gor. Bahtiyar AYDIN

Yuziincd Yil Universitesi
bahtiyaraydin@yyu.edu.tr

Dog. Dr. Faruk ALAEDDINOGLU

Yiziinci Yil Universitesi
falaeddinoglu@hotmail.com

Ozet

GUnUmuzin gelisen teknolojisi sayesinde kis sporlari her ne kadar dogal kosullara bagimli
olmadan gergeklestirilebiliyor olsa da kitlesel kis turizmine konu olan kis spor faaliyetleri yikselti,
baki, egim, kar yagisi, kar kalinhgi ve karin yerde kalma stiresi gibi bir takim dogal sartlarin uygun
oldugu alanlarda gergeklestirilebilmektedir. Tercih edilen lokasyonun bu sartlar agisindan uygun
olmasinin yani sira ulasilabilirlik, kayak tesisinin kapasitesi, konaklama tesislerinin varligi ve
niteligi ve diger turizm altyapisi bilesenleri bakimindan da yeterli olmasi gerekmektedir.
Dolayisiyla yukaridaki bilesenlerden bir veya bir kaginin eksikligi kis turizm alanlarinin
yatirimlardan istenilen diizeyde faydalaniimasini engelleyebilecegi gibi etkin kullanilmasinin da
online gecgecektir.

Bu baglamda bu ¢alismada Van ve Bitlis illerinde yer alan kis turizm merkezlerinin yer segimleri,
dogal kosullarin destekleme diizeyi, ulasilabilirlik, tesislesme, pazara yakinlk ve diger birtakim
degiskenler Uzerinden elestirel bir yaklagimla ele alinmis ve degerlendirilmeye calisiimistir. Elde
edilen bulgulardan hareketle degerlendirildiginde, 6rnegin Nemrut Kayak Merkezi kurulus yeri
olarak baki faktori goz ardi edilmis ve gliney yamagta kuruldugu goriilmektedir. Bu durum hem
kar kalitesini dislirmekte hem de kayak sezonunu kisaltmaktadir. Buna benzer diger tesislerde
de gbz ardi edilen 6nemli problemler bulunmaktadir. Bu galismada tesislerin yer se¢iminden
kaynaklanan problemler tespit edilmeye calisiimis ve bunlarin ¢éziimleri noktasinda birtakim
oneriler gelistirilmistir. Ayrica yapilan alan arastirmalarinda elde edilen uzman gordisleri ve diger
yer secim degiskenleri verilerinden faydalanarak alternatif kayak pisti yer secimi onerisinde
bulunulmustur.

Anahtar Sozciikler: Kis Turizmi, Spor, Kar Yagisi, Kayak

A CRITICAL APPROACH OF SELECTING WINTER TOURISM CENTERS IN VAN
AND BITLiS PROVINCES

Abstract

With today's developing technology, winter sports can be carried out without being dependent
on natural conditions, but winter sports activities, which are subject to mass winter tourism, can
be found in areas where natural conditions such as elevation, view, slope, snowfall, snow depth
and snow cover duration are suitable. The preferred location should be adequate in terms of
these conditions but also in terms of accessibility, capacity of the ski resort, availability and
quality of the accommodation facilities and other components of the tourism infrastructure.
Therefore, the lack of one or more of the above components will prevent the winter tourism

293



International West Asia Congress Of Tourism Research IWACT'17

areas from being utilized as it was expected from the investment, and will prevent the use of
them effectively.

In this context, the study tried to evaluate the winter tourism centers in Van and Bitlis with a
critical approach based on location selection, support level of natural conditions, accessibility,
installation, proximity to the market and some other variables. When assessing the result
findings, for example, the establishment of the Nemrut Ski Center ignored the importance of its
location and was established on the southern slope. This situation both reduces the quality of
the snow and shortens the ski season. Other similar facilities have some critical problems that
are ignored. In the study, the problems arising from the site selection of the facilities were
determined and some suggestions were developed for solutions. In addition, alternative ski slope
location suggestions were made by applying experts’ opinions obtained from field surveys and
other variables of location selection.

Key words: Winter Tourism, Sport, Snow Snow, Ski
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Son yillarda sdrdirilebilirlik kavrami hemen hemen tiim alanlara yansimistir. Beseri yasamin
bir gerekliligi olarak ortaya ¢ikmis ve tarimin, kentlerin, turizmin, teknolojinin vb. bircok
ornegin sirdurdlebilirligi, farkh alanlarda oOrnek niteligi tasimistir. Ekoturizm kavrami,
surdirilebilirlik kavrami ile birlikte glindeme gelen bir kavramdir. Ekoturizm, ekosistemin yerli
halka saygil bir yaklasimla korunmasini kapsayan bir seyahat tlriadir. Ekoturizm genis
alanlardaki ekolojik yapiyla birlikte distintilmesi gereken bir turizm tirid oldugundan, bitin
aktivitelerde ekolojik dengeyi bozacak miidahalelerden kaginilmasi ana amag olmaktadir.
Ekoturizmde, kitle turizminin aksine turist sayisini aza indirmek ve turizmi yil icinde yaymak,
dogal cevreye yapilan baskiyi azaltmak, tahribati dizeltmeye degil, 6nlemeye yonelik
surdirilebilir planlar yapmak ve uzun vadeli ekonomik gikarlari gézetmek daha 6n planda
gelmektedir.

Bu amaglari ortaya koymaya yarayan uygulama araglarindan son 30 yildir giindemde olan gesitli
sertifikasyon sistemleri olusturulmus ve yodnetimde etkinlik ve kalitenin arttirilmasinin
saglanmasi hedeflenmistir.

Calismada, ekoturizm eylemlerinin yapilacagl korunan alanlar igin strdirilebilir bir turizm
stratejisi ve eylem plani hazirlanmasi amaciyla olusturulan sertifikasyon sistemlerinden PAN
Parks, EuroParcs, The European Wilderness Society, Kosta Rika ve Yeni Zelenda Sertifikasyon
sistemleri irdelenmistir.

Anahtar sozciikler: Sertifikasyon Sistemleri, Ekoturizm, Strdirilebilirlik

ECOTOURISM AND CERTIFICATION SYSTEM
Abstract

In recent years, the concept of sustainability has reflected in almost all areas. It has emerged as
a necessity of human life, and it has become a necessity for agriculture, urban areas, tourism,
technology etc. and has become sample for many different areas. The concept of ecotourism has
come to the agenda with the concept of sustainability. Ecotourism is a type of travel that involves
protecting the ecosystem with a respectful approach to the indigenous people. Since ecotourism
is a type of tourism that should be considered together with its ecological structure in large areas,
the main aim of it is to avoid interventions that distort ecological balance in all activities.

In ecotourism, contrary to mass tourism, reducing the number of tourists and extending the
touristic activities over the year, reducing the pressure on the natural environment, preparing
sustainable plans for prevention, and taking long-term economic interests are of more
importance.
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Various certification systems that are in agenda for the last 30 years have been created from the
application tools which enable to reveal the targets of ecotourism and increasing the efficiency
and quality in management has been aimed.

PAN Parks, EuroParcs, The European Wilderness Society, Costa Rica and New Zelenda
Certification systems have been examined in this study, which have been created to establish a
sustainable tourism strategy and action plan for the protected areas where ecotourism actions
will be held.

Key words: Certification Systems, Ecotourism, Sustainability
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TICARET ATASESIi GOZUYLE SON 3 YIL ICERISINDE iRAN’IN BATI EYALETLERI iLE
DOGU iLLERiIMiZDEKi TOPLUMSAL DAVRANIS DEGISiKLiKLERi

Feyyaz OZER
Urmiye Ticaret Atesesi
Ozet

Diinyada mevcut en eski sinirlardan biri olan Tiirkiye iran siniri cografi ve siyasi sinir olma disinda,
iki tlke arasindaki dostlugun bir gostergesi olan vize muafiyeti nedeniyle yore halki igin kolay
asilan bir sinir niteligi tasiyor.

Son yillarda artan yogun ihtiyaca ragmen sadece li¢ kapi hizmet vermektedir. Bir zamanlar sadece
sinir boyunda yasayan ve genellikle akraba olan yore halkina hizmet veren Esendere ve Kapikoy
gumrikleri artik sinira yakin havaalanlarini kullanmak suretiyle gerek ticari gerek turistik
seyahatlerini gergeklestirenlere de hizmet vermektedir.

Urumiye Baskonsoloslugu Il. Abdiilhamit doneminde agiimistir. Ancak Ticaret Ataseligi li¢ yil 6nce
faaliyete gegmistir.

Turistik gezilerde insanlarin harcama egilimlerinin arttig gozlemlenmistir. Baska ulkeleri gezip
gdrme meraki icgiidiisel bir davranistir. Ornegin bati sahillerimizdeki tatil merkezlerinden Yunan
adalarina tarifeli vapur seferleri vardir. Bu seferler biiylik olglide iki tlke esnafinin destegiyle
surdirilmektedir. Clinki bu seferlerde giden turist kadar gelen turist de vardir.

Ayni dizeni dogu yakamizda tek yanli olarak baslattik. Goreve basladigimdan bu yana Van ve
havalisinden Urumiye ve iran’in bati sehirlerine hemen her yil ziyaretler gergeklestirildi. iranli
dostlarimiz iki Glke arasindaki turizmin tek yanh olmasindan hep sikdyet ettiler. Biz de her
seferinde turizmin tanitimla mimkin oldugunu soyledik. Ancak bélgesel turizm etkinliklerinin
dengesiz olmasinin bir nedeni daha var. Tiirkiye’ye gelen iran vatandaslari gelir diizeyi yiiksek
kesimden. Ne yazik ki Tirkiye’nin iran’a komsu olan illeri igin ayni tesbiti yapmak kolay degil.
Ayrica iran kiltiirinde gezmenin 6nemli bir yeri var. Mesela Nevruz’da mutlaka bir yere gidilir.
Herkes kendi biitgesine gore bir yere gider. Hi¢ gidemeyen ¢adir kurar.

iran’dan Van’a gecerken Kapikdy Giimriigiinden gegilir. Bir zamanlar giinde 250-300 kisinin gegis
yapacagi diisinulerek dizenlenen bu kapidan gegislerde bu yaz giinde 7000 kisiye ulasiimistir.
Gondl isterdi ki diger iki kapimizin hizasina denk gelen Yiiksekova ve Dogubayazit da turizmden
pay alsin. Tirk —iran iliskilerinde Van’in hep &zel bir yeri olmus. Toplumsal hafiza bunu bir sekilde
degerlendirdi. Ornegin Esendere Giimriik Terminal binasinin insaati gegen sene tamamland.
Yiiksekova Havalimanindan iki yildir Ankara ve istanbul’a diizenli seferler yapiliyor. Ama insanlar
terminal insaati nedeniyle toz toprak igindeki Kapikdy’den Van’a gelmeyi tercih ediyorlar.
Yolcularin bu sikintilari gekmemesi igin demiryolunun faal hale getirilmesi iran tarafindan ¢ok
istendi ama gergeklestirilemedi.

Tirkiye ve iran arasindaki ticaret hicbir zaman istenilen diizeye gelmedi. Gelmesi de ¢ok zor
gdziikliyor. Turkiye ve iran sosyal yapilari kadar ekonomik yapilari da birbirine cok benzeyen iki
tlkedir. Hemen hemen Uretim yapilari da aynidir. Bu durumda birbirimize ne satacagiz? Turizm
en mantikl alisveris olarak goziikiiyor. Cunki iran topraklar kesfedilmeyi bekleyen tarihi
hazinelerle dolu. Tirkiye icin bir sey soylemem gerekmiyor. Urumiye’de; Canakkale’den
iskenderun’a kadar biitiin limanlari sirasini sasirmadan ezbere sayan insanlara rastladim.
Tirkiye tarafinda siniri gegtikten sonra yollar birden bire milkemmellesir. Ayni alt yapiyi iran’dan

da bekliyoruz.
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Ozet

Turistlerin bir Ulkeyi ziyaret etmelerinin 6nemli etmenlerinden biri de mutfak kiltiiradir. Bir
bolgenin mutfak kdltirinG farkh insanlara tanitmak ve farkh bolgelerden insanlarla iletisim
halinde olmak gastronomi turizmi sayesinde olmaktadir. Diinyanin en zengin mutfaklarindan biri
olan Turk mutfaginin gastronomi turizmi agisindan 6énemi her gecen giin artmaktadir. Bu
baglamda, Ulkemizin zengin mutfak kultirinin 6n plana c¢ikartilmasi, yerel yiyeceklerin
tescillenmesi ve tanitilmasi gerekmektedir. Bu ¢alisma ile kendine has y6resel lezzetleri bulunan
Giresun iline ait mutfak kiiltirinden bahsedilerek, bu yoresel Uriinlerin gastronomi turizmi
acisindan 6nemine deginilecektir.

Anahtar so6zciikler: Giresun Mutfagi, Gastronomi Turizmi, Mutfak Kaltir(

THE IMPORTANCE OF GIRESUN CUISINE FOR GASTRONOMY TOURISM
Abstract

One of the important factors for tourists to visit a country is cuisine culture. Promote a cuisine
culture of a region to different people and communicating with people from different regions is
thanks to gastronomy tourism. The importance of gastronomy tourism in the Turkish cuisine
which is one of the richest in the world increases day by day. In this context, emphasizing the
cuisine culture of our country, must be registered and promotion of local food. It will be describe
the cuisine culture of Giresun province which has its own local flavors and the importance of
these regional products in terms of gastronomic tourism will be discussed with this study.

Key words: Giresun Cuisine, Gastronomy Tourism, Cuisine Culture
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Abstract

Health tourism in the world and our country has a rapidly rising trend in recent years and has
become a very important alternative tourism type. In order to get health, health tourism is called
for going to another country for the purpose of treatment for a reason other than the country
where it resides. There are three types of health tourism, medical tourism, thermal tourism and
elderly and disabled tourists, which is the main reason to get health again in a different country.
Our country are 42 JCI (Joint Commissions International) and accredited health institutions in our
country. Many hospitals in Turkey are provided with oncologic therapies, cardiovascular surgery,
orthopaedics, neurosurgery, paediatric surgery, advanced technological health services in
aesthetic surgery. Old and disabled tourists in our country have clinical guesthouses and geriatric
treatment centres. Our country offers a unique health tourism environment as a result of the
combination of its high cultural, natural values and climatic characteristics of the thermal water
potential with effective therapeutic properties thanks to its high mineralization content. As
thermal tourism, we are the first in the world and the seventh in Europe. This area is equipped
with a well-equipped and well-established thermal hotel. As a result, we present the climate of
the country, its natural beauty, its historical and cultural regions, all the people living around us
as if we are our own people, health services and thermals in the western standards of our
hospitals. It is necessary for Turkey to become a leader country in the sector by increasing the
current situation in health tourism and to be able to sustain this situation and to make
breakthroughs not only in the field of medicine but also in many other sectors in order to
increase competitiveness and to ensure integration between the sectors.

Key words: Thermal, Cardiovascular, Old
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Abstract

Objective: In this study, it is aimed to discuss the importance of the thermal resources in Turkey
in seeking health aid. Method: The study was prepared by reviewing full articles that were
reached with scanning key words such as health tourism, thermal sources, health tourism in
Turkey from Google academics, National database, Scopus and Pubmed databases. Conclusion:
According to general economic evaluations in alternative tourism options in the world and in
Turkey, health tourism is developing very fast. According to the sources of The Ministry of Health,
there are three main types of health tourism in our country. These are thermal and spa-wellness
tourism, old and disabled tourism, medical tourism. Thermal and spa-wellness tourism are used
for treatment, rehabilitation and recreation of various types of spas such as water bath, drinking,
inhalation, mud bath. Because Turkey has volcanic and tectonic active areas, it is rich in thermal
resources. Today, there are more than 900 thermal and mineral resource groups in the country
that have temperatures of 1002C. Sources show healing properties against various diseases and
disorders in terms of their physical and chemical properties. Therefore, these sources in our
country are preferred both by domestic and foreign tourists. The Ministry of Health recommends
that the provisions of the hot spring regulation on the training of health personnel be exercised
sensitively by training personnel working in the areas where thermal resources are used more
effectively.

Key words: Health tourism, health tourism in Turkey, thermal sources.
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Abstract

Objective: In this study, the discussion of oncological treatment was aimed in the sense of
medical tourism in Turkey. Method: The study was prepared by reviewing full articles that were
reached with scanning key words such as cancer, medical tourism and oncology from Google
academics, National database, Scopus and Pubmed databases. Conclusion: The term of medical
tourism can be defined as "journeys made with the purpose of treatment". Turkey has made
important developments in medical tourism in recent years. It is known that many patients from
different countries prefer health institutions in Turkey for treatment. The most important reason
for this is the fact that the medical operations are carried out with low cost and high quality and
high technological standards and at reasonable prices in Turkey. The number of health tourists
for oncological treatment has increased in both private and public health institutions in Turkey.
A study published in 2008 shows that 71.82% of the health tourists applied to the department of
oncology in private hospitals and 28.28% of them applied to the public hospitals. Another study
in 2009 shows that whereas 82.53% of health tourists applied to private hospitals, 17.47% of
them went to public hospitals. It has been shown that these statistics changed into 82.14% of
the private sector applications and 17.86% of the public sector applications in 2010. In the field
of oncology, the rate of growth in the private sector is more than the growth rate in the public
sector. While the number of foreign patients in private hospitals has increased by about 700%,
the number in public hospitals has increased by about 400% in the recent years. In terms of both
sectors, it can be said that there is a remarkable demand for the oncology service.

In this article, the preferences of foreign patients seeking oncologic assistance in Turkey were
reviewed.

Key words: Cancer, Medical Tourism, Oncology
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Abstract

Talassotherapy is a combination of the Greek words 'talasso' (sea) and 'therapy' (care).
Talassotherapy is a medical surveillance and control system with the use of all beneficial agents
that are specific to marine and marine environments in combination with different routes such
as thalassotherapy, marine climate, sea water, sea mud, moss, sand and sea. Used as an
alternative to the thermal health and applied to many countries nowadays, this method is
available to draw clean lake water from the depths of the sea, thus able to be used by heating
up to 30 degrees. In this way, the body can absorb ions or cations which it is not able to absorb
from sea water or could absorb in very small amounts. When sea water is heated up to body
temperature, the oligo element (iron, iodine, zinc, manganese, copper, selenium, chromium etc.)
can be absorbed more easily. It is known that it has some features such as relieving muscles,
weakening spasms, and make analgesic effect. Due to its temperature, thalassotherapy is not
recommended to people with heart failure, hypertension, allergic asthma, advanced degree
heir, iodine allergy However it can easily be performed for relieving and treating muscle pain,
colitis, skin problems, rheumatologic diseases and calcifications

The people of Van know that Lake Van water is good for the positive effects on treatment of
skin diseases such as body fungus and eczema, and its sodium hydroxide water has benefits on
skin aging. In terms of health tourism it is considerably important to evaluate Van Lake which is
believed by Van people to have treating force. Along with the developments in the tourism sector
in the world and our country, alternative tourism options come to the question and health
tourism which spreads to twelve month time slot, gains importance as well as seasonal coastal
tourism. One of the reasons that directs people to travel is health. By taking the economic
contribution and the introduction of the region into account, Lake Van water should be more
and more researched. The thalassotheraputic aspects of the Lake Van water required to be
putting forward in order to come the right place in health tourism.

Key words: Van, Lake, Sea, Talassotherapy
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Abstract

Objective: In this article, it is aimed to evaluate the effective factors of Turkey to be preferred in
medical tourism. Method: The study was prepared by reviewing full articles that were reached
with scanning key words such as psychiatry, medical tourism, psychiatry in health tourism from
Google academics, National database, Scopus and Pubmed databases. Conclusion: When looking
at the reasons why patients go abroad in health tourism, it’s noticed that low cost, quality,
inability to provide services in their own country, geographical proximity or cultural links play an
important role. The patients apply Turkey’s hospitals because of urgent reasons occuring during
travels in Turkey for any reasons. The second reason is that the treatment fees in their own
countries are higher than these in Turkey. Foreign patients who apply to almost every branch
prefer Turkish health institutions because of the high quality and technology standards at low
cost. When looking at the distribution of treatment branches of foreign patients treated
outpatient by outpatient treatment, it is seen that emergency medicine services, followed by
internal medicine, eye diseases, cardiology and orthopedics departments are the most treated
branches among the total number of patients. For inpatient treatment, it seems that there is so
much demand for psychiatry after gynecology. According to a survey, the rate of psychiatric
patients is 2.03% of all distant patients and 8.52% of inpatients. In this sense, it can be said that
psychiatry has an important place in our country in terms of medical tourism. When the factors
influencing the choice of selection are examined; Apart from emergencies, it is seen that the
second effective factor is the recommendation of someone who has gone to the hospital before.
Key words: Medical tourism, psychiatry, psychiatry in health tourism.
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Abstract

Objective: In this article, it is aimed to discuss the effectiveness and roles of nurses in health
tourism. Method: The study was prepared by reviewing full articles that were reached with
scanning key words such as health tourism and nursing, medical tourism, medical tourism and
nursing from Google academics, National database, Scopus and Pubmed databases. Conclusion:
With increasing transport facilities and advancing technology, search for medical assistance
across borders has increased in recent years, and health tourism is becoming increasingly
important. There are many definitions related to the concept of health tourism. In summary,
health tourism can be expressed as "journeys made with therapeutic purpose". It includes health
tourism, preventive health services, treatment services and rehabilitation services. At this point;
Undoubtedly, care, improvement of health and raising the quality of life are among the
important roles of the nurse. The nurse can act as a caregiver and act as a patient coordinator
as the health tourism can develop a role as an assistant role, advise patients about the possible
locations of illness appropriate health services, alert them about possible risks and legal
contradictions. The trainer can give training to individuals at the point of getting the right
treatments in the field of health tourism. In this sense, it is suggested that nurses should take
lessons about the importance of curriculum health tourism in education stages, intercultural
interaction and support for foreign language education at this point as nurses in order to take
more active role as professionals in health tourism.

Key words: Health Tourism And Nursing, Medical Tourism, Medical Tourism And Nursing
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Ozet

Alternatif turizm arayislari kapsaminda giindeme gelen ve sirdirilebilir turizm kapsaminda
gelisen agroturizm; turistlerin tarimsal aktivitelere katilimi, ¢iftlik yasaminin deneyimlenmesi gibi
cografi, kiltirel ve geleneksel o6zelliklere dayandiriimis, kentsel-kirsal ve sosyal iletisimi
gugclendiren, gevre duyarli bir turizm yaklasimi olup, daha g¢ok kirsal alanlarda uygulama olanagi
bulmaktadir.

Doga temelli bir turizm tiirt olan agroturizmin 6nemini vurgulamak amaciyla yapilan bu bildiride;
cografi, iklimsel, toprak 6zellikleri ve tarim potansiyeli nedeni ile organik tarim faaliyetlerinin
yayginlasmasi ve kiraz, karadut gibi 6zel tarim driinlerine 6zgi her yil dizenli olarak
gerceklestirilen festivalleri ile alternatif turizme olanak saglayan bir kent olma 6zelligi nedeni ile
Cankiri kenti ve yakin gevresi 6rnek alan olarak secilmistir. Bu kapsamda; dncelikle agroturizm
tanimlanmis, agroturizm kapsaminda farkli cografi, iklimsel ve gevre ozellikleri ile biylk
cesitlilige ve potansiyele sahip olan Tirkiye’nin farkli yorelerinde baslatilan 6rnek uygulamalar
ile Dilnya oOrnekleri tartisiimis, Cankiri kenti ve yakin c¢evresinin agroturizm olanaklari
degerlendirilmis ve 6neriler gelistirilmistir.

Anahtar sézciikler: Strdirulebilirlik, Kirsal Alanlar, Ekoturizm, Agroturizm, Cankiri

AGROTOURISM: CANKIRI CASE
Abstract

Agrotourism, which comes into the agenda within the scope of alternative tourism quests and
develops within the scope of sustainable tourism, is an eco-friendly tourism approach based on
geographical, cultural and traditional features such as the participation of tourists in agricultural
activities and the experience of farm life. It also strengthens the urban-rural and social
communication and it is mostly implemented in rural areas.

In this study made to emphasize the importance of agrotourism, which is a nature-based tourism
type; Cankiri city and its near environs have been selected as sample areas with the reason of its
geographical, climatic, soil characteristics and agricultural potential and the fact that organic
farming activities are spreading and alternative tourism is made possible with festivals regularly
held every year peculiar to special agricultural products like cherry and black mulberry. In this
context, firstly agrotourism was defined and within the scope of agrotourism, sample
applications in different regions of Turkey, which have great diversity and potential with different
geographical, climatic and environmental features and samples in the world were discussed,
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agrotourism possibilities of Cankiri city and its near environs were evaluated and suggestions
were developed.
Key words: sustainability, rural areas, eco-tourism, agrotourism, Cankiri
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Abstract

The reasons for encouraging people to leave their permanent living spaces and visit other places
are answered by tourism experts. However, the factors determining travel behavior, the choice
of places to go, the route they will follow, and the activities to be handled vary from person to
person. The preferences of the families with children are more extensive than those who are
traveling alone and without children. Children should have a structure that facilitates traveling
with children so that they can have fun with their parents on tourist trips and have a good time.
On touristic trips, it is considered fun for children to have special animations and activities for
children. The testing of local foods is indispensable for touristic trips, but the fact that children
have special menus is one of the points that determine the family's travel preferences. Safe and
healthy travel is a priority for everyone. However, families with children need to be more
sensitive about safety. The most important advantage of tourist travels is that they have cultural
knowledge. The families set tourist travel preferences in terms of the stated factors.

Key words: Child 1, Tourist travel 2, Family 3
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Abstract

Van is very rich in terms of the spa. Van springs have been carrying on their existence for
centuries. However, there are no qualified thermal facilities due to some factors. There are many
hot springs of different sizes on the city limits. All of these have been formed millions of years
ago, and they have surfaced on the ground during the movements of the earth's crust. Van Lake,
a tectonic region, also has many medical water sources around its basin. For example, there are
2 different sources in the town of Muradiye, Caldiran. These are Dergezin and Dervish hot spring.
The temperature of the water is 36 degrees. There are 3 different thermal springs within the
boundaries of the Bashkale district at a distance of 115 km from the city center. The warmest of
these is the Zereni hot spring with a temperature of 55 degrees. Apart from these, Kanlibudak
and Hozi are used in the treatment of many ilinesses with 14-degree heat. There are 2 types of
thermal springs in Ercis county. One of them is Hasanabdaz hot spring with 68-degree water
temperature in Delicay village and Akbas water 19-degrees in Akbas village. It is thought that
these should be introduced to textbooks, introduced and opened to health
tourism.

Key words: Van 1, Thermae 2, Lake 3
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