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CONSTRUCTIVE ECOTOURISM: ENVIRONMENTAL VOLUNTEERING, CITIZEN
SCIENCE AND SUSTAINABLE DEVELOPMENT

Prof. Dr. Martin HAIGH
Oxford Brookes University
mhaigh@brookes.ac.uk

Abstract

Constructive ecotourism is tourism based on altruism. It engages well-meaning volunteers in
worthwhile environmental projects. This explores the motivations of environmental volunteers
using Maslow’s Hierarchy of Needs and India’s Triguna theory with its three modes of Nature.
Adopting different theoretical lenses is an easy path to attaining new insights. It also aids
understanding of the thinking of people from other cultures. Here, Triguna theory helped
explain the motivations of environmental volunteers engaged in three constructive ecotourism
ventures. In addition to the altruistic (Sattva) motivations that encourage participation, five
more general motivations emerged. These were the desires: to be good to the environment, to
gain the social benefits of working with similar people in a team; for education (Sattva), skills
development and career (cv) advancement (Rajas); to help the local community (Sattva and
Rajas) and, ultimately, create a sense of personal well-being (Sattva). No matter how long a
volunteer remains with a project, these five motivations remain much the same. Maslow’s
basic needs were less essential for this type of tourist who proved willing to sacrifice some
comfort and safety for other personal and social gains. However, it was essential that the
project proved to be challenging, worthwhile, educative, and involved teamwork. Every
volunteer had to feel appreciated. The main benefits for the environmental volunteers were
personal and social self-development. This has important implications for project design in
Constructive Ecotourism.

Keywords: Constructive Ecotourism, Volunteering, Motivation
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Ozet

Kitle turizminin olumsuz etkilerine bir ¢6zim yolu olarak ortaya ¢ikan siirdirilebilir turizm
anlayisi ile turist memnuniyetinin saglanmasinin yani sira destinasyonun ekonomik, gevresel,
sosyal ve kdiltirel bitunliguni tehlikeye atmadan, destinasyonda faaliyet gosteren tim
paydaslarin elde ettigi faydalarin maksimize edilmesi amaglanmaktadir. Ancak, destinasyon
paydaslari arasinda yer alan yerel halkin elde ettigi faydalar, strdirulebilir turizm gelisim
slirecini etkileyecek en dnemli unsurlar arasinda yer almaktadir. Clink{ yerel halk, yasamini
strdirdiga destinasyonda turizm gelisiminin olumlu ve olumsuz etkilerinden en fazla etkilenen
taraf olmaktadir. Bu nedenle, yerel halkin hayata gecirilecek turizm politikasi ve planlarinin
olusturulma ve uygulama asamalarina, toplum temelli turizm uygulamalari araciligiyla etkin bir
sekilde katihminin saglanmasi, strdurilebilir turizm gelisiminin basarisi igin dnem tagimaktadir.
En genel ifadeyle surdirilebilirlik ve katimcilik cergevesinde agiklanmaya c¢alisilan toplum
temelli turizm, turizmden elde edilen fayda ve maliyetlerin esit ve adil olarak paylasildig
alternatif bir turizm yaklasimini ifade etmektedir. Diger bir ifadeyle toplum temelli turizm,
toplumsal katihmin 6ne cikarildigl, dogal ve yerel kaynaklarin strdirilebilirlik ilkesine bagh
kalarak toplum yararina kullanildigi bir siire¢ olarak degerlendirilmektedir. Bu yaklasim ile yerel
halkin yasadigi destinasyondaki turistik kaynaklarin, yerel halk yararina kullaniimasi saglanarak,
yerel ekonominin glglendirilmesi, istihdam alanlarinin genisletilmesi, sosyo-kiltirel yapinin
korunmasi ve gevreye karsi sorumluluk hissinin gelistirilmesi hedeflenmektedir. Toplum temelli
turizm, strdardlebilir turizmin basarisi icin dnem arz eden bir yaklasim olmasina karsin, ilgili
alan yazin incelendiginde konuya yonelik sinirli sayida ¢alismanin yapildigi tespit edilmistir. Bu
baglamda, calisma ile yerel kalkinma ve sirdirlebilir turizmin bir araci olarak toplum temelli
turizmin kavramsal olarak incelenmesi ve ilgili yazina katki saglanmasi amacglanmaktadir.
Anahtar Kelimeler: Toplum Temelli Turizm, Strdirilebilirlik, Yerel Halk
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A CONCEPTUAL INVESTIGATION ON THE IMPORTANCE OF COMMUNITY-
BASED TOURISM PRACTICES IN SUSTAINABLE TOURISM

Abstract

With the perception of sustainable tourism which comes out as a solution to the negative
impacts of mass tourism, as well as providing tourist satisfaction, it is aimed to maximizing the
benefits of all the stakeholders operating in the destination without compromising the
economic, environmental, social and cultural integrity of the destination. However, the
benefits of the local community among the destination stakeholders are among the most
important factors that can affect the sustainable tourism development process. Because, the
most affected side by the positive and negative effects of tourism development in the
destination is local community. For this reason, ensuring the effective participation of local
community in the development and implementation of tourism policies and plans through
community-based tourism practices is considered as an integral part of sustainable tourism
development.

Community-based tourism, which is tried to be explained in terms of sustainability and
participation, expresses an alternative tourism approach where the benefits and costs of
tourism are shared equally and fairly. In other words, community-based tourism is considered
as a process in which social participation is emphasized and natural and local resources are
used for the benefit of the society while adhering to the sustainability principle. With this
approach, it is aimed to strengthening the local economy, expanding employment areas,
protecting the socio-cultural structure and to developing a sense of responsibility towards the
environment by ensuring that the touristic resources in the destination are used for the benefit
of the local people. Although community-based tourism is an important approach for the
success of sustainable tourism, a limited number of studies have been conducted in the
literature. In this context, the study aims to conceptually examine community-based tourism as
a tool of local development and sustainable tourism and to contribute to the relevant
literature.

Keywords: Community-Based Tourism, Sustainability, Local Community
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Ars. Gor. Oznur ISINKARALAR

Kastamonu Universitesi
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Ozet

Dinyada yasanan degisimler ile birlikte ortaya ¢ikan kalkinma hedefine yonelik olarak hizmetler
sektoriniin payi gelismislik diizeyi ile iligkili olarak artmaktadir. Hizmetler sektoriinin bir
pargasi olan turizm, kalkinma sireglerinde kentlerin rekabet performansi agisindan zamanla
daha 6nemli bir rol Ustlenmektedir. Bununla birlikte son yillarda turizmin diinyada en temel
ekonomik guglerden biri haline gelmesi sonucunda konuya ilginin giderek arttigi
gozlemlenmektedir. Turizmin sidrdirulebilirliginin  saglanabilmesi icin turizm tesislerinde
sunulan hizmeti kalitesi 6n plana ¢ikmaktadir. Calisma, hizmet kalitesi 6l¢limi icin 6nem-
performans analizi (IPA) yontemi kullanilarak Samsun’da oda-kahvalti hizmet veren konaklama
birimlerinde yapilmistir. Oda-kahvalti turizm tesislerinde hizmet kalitesi ile ilgili 6nem ve
performansi analiz etmek icin demografik istatistikler ve 24 adet hizmet kriterlerini iceren bir
anket tasarimi yapilmistir. Arastirma sonucunda, Onem-performans matrisi yardimiyla
belirlenen kriterlerin analizi yapilmistir. Yogunlasilmasi veya korunmasi gereken kriterler, dusik
oncelikli ya da olasi asiriliklar olarak kriterlerin siniflandirilmasi yapilmistir. Siniflandirmanin
ardindan elde edilen analizin sonuglari, konaklama birimine iliskin faktorlerin yeniden ele
alinisini belirlemekte kullaniimaktadir.

Anahtar Kelimeler: Hizmet kalitesi, Oda-kahvalti, Turizm, Konaklama, Samsun

MEASUREMENT OF SERVICE QUALITY BY IMPORTANCE PERFORMANCE
ANALYSIS: A RESEARCH ON BED AND BREAKFAST TOURISM FACILITIES

Abstract

The share of the services sector in relation to the development goal that arises with the
changes in the world increases in relation to the level of development. Tourism, which is a part
of the services sector, plays a more important role in the development processes of cities in
terms of competition performance. However, it has been observed that as tourism has become
one of the most basic economic forces in the world in recent years, interest in the subject has
increased gradually. In order to ensure the sustainability of tourism, the quality of service
provided in tourism facilities comes to the forefront. The study was carried out in
accommodation units providing bed and breakfast service in Samsun by using importance-
performance analysis (IPA) method for service quality measurement. In order to analyze the
importance and performance of the service quality in the bed and breakfast tourism facilities, a
guestionnaire was designed including demographic statistics and 24 service criteria. As a result
of the research, the criteria determined by the importance-performance matrix were analyzed.
The criteria to be concentrated or maintained are categorized as low priority or possible



IWAH) 25 IWACT’19

excesses. The results of the analysis obtained after classification are used to determine the
reassessment of the factors related to accommodation.

Keywords: Service quality, Bed and breakfast, Tourism, Accommodation, Samsun
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SURDURULEBILIR KIYI TURIZMi VE REKREASYONEL KULLANIMDA PEYZAJ
TASARIMI ONERIiSi: VAN GOLU KIYISINDAN BiR ORNEK

Dr. Ogr. Uyesi Feran ASUR
Van Yiiziinci Yil Universitesi
feranekasur@gmail.com

Betiil YILMAZ
Van Buyuksehir Belediyesi
betulyilmaz629@gmail.com

Ozet

Su ve kara parcalarinin bulustugu kiyi alanlari, tarihsel siireg icerisinde insanoglunun yerlesim
ve dinlenme yerleri agisindan ilgisini ¢ekmistir. Kiyi alanlari ekolojik 6zelliklerinin yani sira
turizm ve rekreasyon amagli kiltirel kullanimlar gibi ¢ok yonli mekansal ¢éziimlemelere de
olanak saglayan peyzaj degerleri yiiksek alanlardir. Bu alanlar 6zenle korunmasi ve en verimli
sekilde uygun amaglar igin kullanilmasi gereken dogal kaynaklarin pargalaridir. Bununla birlikte
kiyi kentleri her zaman insan kullanimlari yéniinden odak noktasi olusturmaktadir. Stirekli artan
nifusu ile peyzaji sekillendiren faktorlerden biri olan insan, kiyi kaynaklari Gzerindeki
beklentileri gesitlilik gdstermis ve degisimlere neden olmustur.

Van kalesinin gliney bati cephesindeki alan dogal ve kiltiirel peyzaj agisindan zengin olmasina
karsin mekansal anlamda insanlarin rekreason igin tercih ettigi bir durumda degildir. Bu
¢alismada, Van Golu kiyisinda Van Kalesinin giliney bati cephesinde yer alan yaklasik 2,002 km
uzunluktaki kiyr seridi ve yakin gevresindeki mevcut kullanimlar incelenerek rekreasyonel
kullanim potansiyeli ortaya konulmustur. Calismada yerinde inceleme ve arastirma ydntemi
kullanilmistir. Konu ile ilgili yayinlardan yararlanilmis, alan arastirmasi yapilmis, ilgili kisi ve
kurumlarla s6zIu gorasmeler yapilmistir. Bu dogrultuda Van kent merkezi ile yakin mesafede
yer alan kiyr alani igin slirdirulebilir kiyr turizmi ve rekreasyonuna yonelik dneriler getirilmistir.
Oneriler belirlenirken koruma-kullanma dengesi gozetilerek alternatif alan kullanimlari
Uretilmistir. Calisma sonunda adi gegen alan igin kiyi alani yonetimi ¢ergevesinde Onerilen
peyzaj tasarim projesi hazirlanmistir. Bdylece bu alan gorsel peyzaj degerleri sunabilen ve gesitli
sosyal aktivitelere olanak saglayan, ilgi ¢ekici bir rekreasyon alanina donistirilebilir.

Anahtar Kelime: Kiy1 Peyzaji, Rekreasyon, Stirdirilebilirlik, Van Golu

LANDSCAPE DESIGN PROPOSAL FOR SUSTAINABLE COASTAL TOURISM AND
RECREATIONAL USE: AN EXAMPLE FROM THE SHORES OF LAKE VAN

Abstract

The coastal areas where water and land pieces meet have attracted the attention of human
beings in terms of settlement and rest in the historical process. In addition to ecological
characteristics, coastal areas have high landscaping values that enable multi-dimensional
spatial analyzes such as cultural uses for tourism and recreation purposes. These areas are part
of the natural resources that must be carefully protected and used for the most efficient
purposes. However, coastal cities are always the focus of human use. As one of the factors that
shape the landscape with its constantly increasing population, human expectations on the
coastal resources have varied and caused changes.
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Although the area on the south-west front of the Van castle is rich in natural and cultural
landscape, it is not in a spatial sense that people prefer for recreation. In this study, the
potential of recreational use has been revealed by examining the 2,002 km long coastline on
the south-west front of the Van Fortress on the shores of Lake Van and its immediate
surroundings. On-site investigation and research method was used in the study. Publications
related to the subject have been utilized, field research has been conducted and oral interviews
have been conducted with the relevant persons and institutions. In this respect, suggestions
were made for sustainable coastal tourism and recreation for the coastal area located close to
the city center of Van. Alternative field uses have been produced by considering the
protection-use balance while determining the recommendations. At the end of the study, a
proposed landscape design project was prepared for the mentioned area within the framework
of coastal area management. Thus, this area can be turned into an interesting recreation area
that can provide visual landscape values and allow various social activities.

Keywords: Coastal Landscape, Recreation, Sustainability, Lake Van
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EKOLOJIK VE KULTUREL MIiRASIN KORUNMASINDA VAN — TUSBA, AYANIS
URARTU KALESi ORNEGI

Dog. Dr. Fevzi 0ZGOKGE
Van Yiziinci Yil Universitesi
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Prof. Dr. Mehmet ISIKLI
Atatiirk Universitesi
mehmet.isikli@gmail.com

Ozet

Eski Anadolu’nun en biyik kralliklarindan biri olan Urartu Kralligi Van Golu Havzasini kendine
yurt edinmis, ¢ ylz yil boyunca bu topaklarda politik ve kiltlirel hakimiyet sirmustir. Bu
kralhigin son goérkemli kalesi Ayanis Kalesi Van Goli’'nin Dogu kiyisinda Van sehrinin 38 km
kuzeyinde Tusba ilgesi sinirlar igerisinde yer alir. Glnimuizden yaklagik 2700 yil énce
Urartu’nun son biiyiik krali Il. Rusa (M.0 788-748) tarafindan kurulan bu kale géliin en giizel ve
en bakir kiyilarina hakim bir tepe lzerinde yer alir. Otuz yildir arkeolojik kazi ve arastirmalara
sahne olan bu kalede Urartu kiltiirel mirasinin tasinir tasinmaz on binlerce 6zgiin ve nadide
eseri glin 1sigina cikarilmistir. Bunlar arasinda Urartu’nun en giizel sur duvarlar dini ve krali
anitsal yapilari, devasa depo yapilari bulunmaktadir. Ayrica on binlerce essiz sanat eseri Van
Urartu Muzesi’'nin depo ve vitrinlerini sislemektedir.

Ayanis Kalesi ve tapinag tarihi degerlerine ek olarak dogal guzellikleri, cevresindeki ekolojik ve
biyolojik gesitlilik, su kaynaklari ve jeomorfolojik 6zellikleri ve Van Géliniin kiyisinda yer almasi
Turizm agisinda bolgenin cazibe merkezi olmasina biiyiik katki saglamaktadir.

Ozelde Tusba genelde ise Van ili turizm alaninda &ne ¢ikan dezavantajlarindan biri hi¢ kuskusuz
turistik degerlere yonelik ¢cevre diizenlemeleri ve altyapinin yetersiz kalmasidir. Bu agidan ¢ok
bakir turizm degerlerinin bulundugu Van’da kokli tarihe ve kiltiire sahip anit, abide, kale ve
kalintilarin korunmasi, restore edilmesi ve tanitilarak turizme kazandirilmasi olduk¢a 6nem arz
etmektedir. Ayanis’ta 2017-2018 vyillari arasinda Kalenin kismi oren yeri olarak turizme
kazandirilmasi ve ziyarete agilmasi igin gevre diizenlemesi planlanmistir. Kalenin dogal ekolojisi
korunarak, dogal yapiya uygun ahsap traversler ile ylriime yollari, bu yollar Gzerinde belirli
yerlerde seyir teraslari, alanin vaziyet plani, yonlendirme ve bilgilendirme tabelalari, dinlenme
tesisi, ihata citi, otopark, ana tapinak alaninin reflekte cam sistemiyle kapatilmasi, tim alanlara
geri donlslim kutularinin ve banklarin konumlandirilmasi gibi temel ¢evre diizenlemesi, tarihi
yapilarin restorasyonu ve tanitiminin yapilarak turizme kazandirilmasi bolge turizmi igin 6nemli
bir ¢alisma olmustur. Kalenin c¢evre diizenlemesi, restorasyonu, tarihi ve ekolojik yapisinin
korunmasi ve tanitiminin yapilmasi yoluyla Van’in turizm potansiyelinin gelismesine ve
sektoriin canlanmasina, bolgenin kalkinmasina énemli bir katki saglamistir. Akademi ve yerel
yonetim isbirliginin bu 0zglin ve Onemli projesi bu tlr calismalara oncilik edebilecek
niteliktedir.

Anahtar Kelimeler: Ayanis Kalesi, Cevre Diizenlemesi, Tusba, Urartu, Koruma, Turizm
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CONSERVATION OF ECOLOGICAL AND CULTURAL HERITAGE: VAN - TUSBA,
AYANIS URARTIAN CASTLE CASE STUDY

Abstract

The Urartian Kingdom which is one of the largest kingdoms of ancient Anatolia settled in the
Van Lake Basin and gained political and cultural dominance in this harsh zone for three
hundred years. The last magnificent castle of this kingdom, Ayanis Castle, is located on the
eastern shore of Van Lake within the boundaries of Tusba province, 38 km north of the modern
Van city. This castle was built by Rusa Il (685-645 BC) who was the last great king of Urartu
Kingdom about 2700 years ago. It is located on a hill overlooking the most beautiful and
untouched shores of the lake. Archaeological excavations and researches on this castle which
have been continued for thirty years, presented tens of thousands of original and rare works of
Urartian cultural heritage. Some of them are the most beautiful city walls, religious and royal
monumental structures, and huge storages of Urartu Culture. In addition, tens of thousands of
unique works of art which coming from Ayanis Castle decorate the warehouses and showcases
of the Van Urartian Museum. In addition to its historical and archaeological values, Ayanis
Castle has natural beauties, ecological and biological diversity. Its geomorphological features
and special location make a great contribution to the regional tourism. All of them makes the
region a center of attraction, especially in terms of tourism. The most important problem of
Van and Tusba regions in terms of regional tourism is the inadequacy of environmental
regulations and infrastructure investments. In this respect, restore and conserve the
archaeological remains which have tourism value in the region is very important. From this
point of view, at Ayanis Castle a landscaping project was carried out by Tusba Municipality
between 2017 and 2018 for dynamize the regional tourism. Within this scope, considering the
natural ecology of the castle and it's around, wooden walkways and observation and
panoramic terraces have been built on the castle. In addition to them guidance and
information signs, resting points, perimeter fence, parking, recycling bins and benches were
placed to certain places of the castle. The most important part of the project is to protect the
monumental temple with a permanent roof which is made of reflective glasses. This project,
which aims to protect the ecological and cultural heritage of Ayanis Castle, has made a
significant contribution to the revival of regional tourism. This unique and important project of
the cooperation between academy and local government will be able to lead such activities.
Keywords: Ayanis Castle, Landscaping Tusba, Urartu, Protect and Tourism
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DESTINASYON YONETiIM ORGUTU ORNEGI OLARAK GIRESUN iL TURIZM
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Ozet

Birlesmis Milletler Diinya Turizm Orgiitii (UNWTO), turizmin gelisiminin, y®&netiminin ve
pazarlamasinin entegre bir yapi ile ylrGtilmesi gerektigini ve kamu-6zel sektor isbirliginin en
ideal orgutlenme modeli oldugunu savunmaktadir. Birgok Ulke bu konuda bazi olusumlar
baglatmistir. Ancak Tirkiye, diinya turizm destinasyonlari arasinda onemli bir yer almasina
ragmen, destinasyon temelli orgiitlenme ve yonetim modelleri konusunda yeterli gelismeyi
henliz gosterememektedir. Hatta Turkiye’de kiltir ve turizm degerlerinin yonetiminde ve
pazarlanmasinda ¢ok basli bir yapi mevcuttur. Bu yapinin ortadan kaldiriimasina, esnek yonetim
modelleri ile kamu, 6zel sektor, Universiteler ve sivil toplum kuruluslarindan olusan karar
mekanizmalarina ihtiya¢c duyulmaktadir. Dolayisiyla, Tirkiye’de turizmin daha rekabetgi hale
gelmesi, paydaslar arasinda koordinasyon ve iletisimin etkin olmasi, kaynaklarin daha verimli ve
surdirilebilir kullanilmasi amaciyla, kamu, 6zel sektor, Gniversiteler ve sivil toplum kuruluglari
birlikteligi ile yerel, bolgesel, ulusal tim paydaslarin yer aldig1 “destinasyon temelli 6rglitlenme”
modellerinin olusturulmasi glinimuz igin bir gerekliliktir.

Bu calismada, son yillarda artan bir trendde turizm talebi olan Giresun’un il Turizm
Koordinasyon Kurulu ve alt kurullari, Tirkiye’de slrdurilebilir bir turizm destinasyon yonetim
drgiitli olusturulmasinda bir érnek olarak incelenmistir. Giresun il Turizm Koordinasyon Kurulu
ve alt kurullarinin olusumu ve yapisi bir vaka incelemesi olarak calisiimis ve “Giresun il Turizm
Stratejisi ve Eylem Plani” izerinden ikincil kaynak incelemesi yapilmistir.

Giresun, turizm sektoriinde gelisme gdstermeye baslayan bir destinasyondur. Kentte agirhkl
olarak doga, kiltir ve 6zel ilgi turizmi Grlnleri kendini gdstermektedir. Stirdralebilir bir turizm
destinasyonu olma siirecinde Giresun genelinde kamu, 6zel sektér ve sivil toplumla turizm
sektoriiniin tek elden yonetildigi bir yonetisim mekanizmasi kurulmus ve vyuratilmeye
baslanmistir. Bu yapilanma; il Turizm Koordinasyon Kurulu, Yénetim Kurulu, Sektérel izleme
Kurulu ile Doga ve Yayla Turizmi, Tanitim ve Pazarlama, Tarih ve Kuiltirel Miras, Ar-Ge ve
Egitim, Altyapi ve Planlama ve Gastronomi Calisma Birimlerinden olusmaktadir.

Giresun ili genelinde bes yillik siireg icerisinde turizm sektérinin gelistiriimesine yonelik eylem
plani hazirlanmis; bazilarinda tek kurulusun, bazilarinda birden ¢ok kurulusun sorumlu oldugu
2023 yilina kadar tamamlanmak lizere dnerilen 77 eylem, “Giresun il Turizm Stratejisi ve Eylem
Plan1” calismasi kapsaminda belirlenmistir. Turizm varliklari kapsaminda; yaylalar, Giresun
Adasi, Giresun Kalesi, Giresun Mizesi, Zeytinlik Mahallesi, Plajlar, Tirebolu Kalesi,
Sebinkarahisar Meryem Ana Manastiri, Yedi Degirmenler, Gelin Kayasi, Mavi Gol, Seyit Vakkas
Tirbesi, Kuzulan Selalesi, Giresun Yoresel mutfagi basliklari altinda yer alan konular ayrintili
olarak ele alinmistir.
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Turkiye’de turizm destinasyonlarinin 6rgitli yonetilmesi agisindan ilk uygulamalardan biri olan
Giresun il Turizm Koordinasyon Kurulu’nun incelenmesi, gerek diger destinasyonlarda
uygulanmasi gerekse Tiirkiye'deki turizm yazini igin 6nemli gorilmastdr.

Anahtar Kelimeler: Stirdirilebilir Turizm, Strdardlebilirlik, Destinasyon Yonetimi, Giresun

GIRESUN PROVINCIAL TOURISM COORDINATION COMMITTEE AS AN CASE OF
DESTINATION MANAGEMENT ORGANIZATION

Abstract

The United Nations World Tourism Organization (UNWTO) argues that the development,
management and marketing of tourism should be carried out with an integrated structure, and
that public-private cooperation is the ideal model of organization. For this, many countries
have initiated some formations. But Turkey, despite taking an important place in world tourism
destinations, not yet show enough improvement in the organization and management models
based on destination. In Turkey, there is no clear structure for management and marketing of
the tourism industry. Therefore, there is a need for decision-making mechanisms with flexible
management models consisting of public, private sector, universities and non-governmental
organizations. Thus, in Turkey "destination-based organizations" is a requirement for today.
Such organizations are important in order to competition, effective coordination and
communication among stakeholders, and efficient and sustainable use of resources.

In this study, Giresun Provincial Tourism Coordination Committee and its subcommittees were
examined as an example of the sustainable tourism destination management organization in
Turkey. The formation and structure of Giresun Provincial Tourism Coordination Committee
and its subcommittees were studied as a case study. Secondary resource review was
conducted through “Giresun Provincial Tourism Strategy and Action Plan.

Giresun is a destination that has started to develop in the tourism industry. Giresun is
dominated by nature tourism, cultural tourism and special interest tourism. In the process of
becoming a sustainable tourism destination, a governance mechanism in which the tourism
industry is managed from a single source has been established and implemented in Giresun.
This structure consists of Provincial Tourism Coordination Committee, Committee of Directors,
Sectoral Monitoring Committee and Nature and Highland Tourism, Marketing, History and
Cultural Heritage, R & D and Education, Infrastructure and Planning and Gastronomy Working
Units. Within the scope of the “Giresun Provincial Tourism Strategy and Action Plan”, an action
plan was prepared for the development of the tourism industry in Giresun, 77 actions were
identified to be completed by 2023. Within the scope of tourism assets; Plateaus, Giresun
Island, Giresun Castle, Giresun Museum, Zeytinlik Neighborhood, Beaches, Tirebolu Castle,
Sebinkarahisar Virgin Mary Monastery, Seven Mills, Bride Rock, Blue Lake, Seyit Vakkas
Mausoleum, Kuzulan Waterfall, Giresun local cuisine were discussed in detail.

Examining of Giresun Provincial Tourism Coordination Committee which is one of the first
applications in terms of the managing tourism destinations in Turkey, is important for other
destinations and tourism literature in Turkey.

Keywords: Sustainable Tourism, Sustainability, Destination Management, Destination
Management Organization, Giresun
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TURIZMIN CEVRESEL ETKILERINE YONELIK ALGILARIN iNCELENMESi: GENC
BIREYLER UZERINE BiR ARASTIRMA

Dr. Ogr. Uyesi Resat ARICA
Adiyaman Universitesi
rarica@adiyaman.edu.tr

Ogr. Gor. Nagehan SONMEZ GOK

Anadolu Universitesi
nagehans@anadolu.edu.tr

Ozet

Turizm sektorinin gelisimi ekonomik, sosyo-kiiltiirel ve cevresel Glcekte bir takim etkileri
beraberinde getirmistir. S6z konusu etkiler sektériin rekabet glici ve devamlili§inda belirleyici
hal almistir. Bu durum sektoriin yol agtigi olumlu etkileri arttirma, olumsuz etkileri azaltmaya
yonelik girisimleri elzem kilmistir. Bu baglamda turizmin temel 6znesi olan insan odakh
girisimler yayginlasmistir. Bu eksende hazirlanan ¢alismanin amaci, geng bireylerin turizmin
dogal cevre Uzerindeki etkilerine yonelik algilarinin belirlenmesidir. Arastirma nicel bir ¢alisma
olarak tasarlanmis, arastirma evrenini Anadolu Universitesinde egitim alan turizm &grencileri
olusturmus ve veri toplamada anket tekniginden yararlanilmistir. Toplamda 200 anket
formundan elde edilen veriler; SPSS istatistiksel analiz programi yardimi ile faktor analizi,
guvenilirlik analizi, frekans analizi, t testi ve korelasyon testlerine tabi tutulmustur. Genglerin
turizm dogal gcevre algilarinin, kirlilik, altyapi yetersizlikleri, iklim, bitki értlsi ve kiyi kirlenmesi
boyutlarinda yogunlastigi belirlenmistir. Arastirma sonuglari turizm sektériinde gelecegin
istihdam kapasitesini olusturacak lisans 0Ogrencilerinin ¢evresel algilarinin saptanmasi
bakimindan 6nemlidir. Arastirma Universitelerde turizm egitimi alan 6grencilerinin dogal cevre
algilarinin gelistirilmesine yonelik 6nerilerin gelistirilmesi adina dnem arz etmektedir.

Anahtar Kelimeler: Siirdiirilebilir Turizm, Dogal Cevre, Anadolu Universitesi, Geng Bireyler,
Turizm

INVESTIGATION OF PERCEPTIONS ON ENVIRONMENTAL IMPACTS OF
TOURISM: A RESEARCH ON YOUNG INDIVIDUALS

Abstract

The development of the tourism sector has brought economic, social-cultural and
environmental impacts. These impacts became determinant in the competitiveness and
sustainability of the sector. This has made the necessary initiatives of the sector to increase the
positive effects and to reduce the negative effects. In this context, people-oriented initiatives
which are the main subject of tourism have become widespread. The aim of this study is to
determine the perceptions of young people about the effects of tourism on the natural
environment. The research was designed as a quantitative study, the research population was
determined as the students of Anadolu University and the data were collecting the
questionnaire technique. Factor analysis, reliability analysis, frequency analysis, t test and
correlation tests were applied to the data obtained from a total of 200 questionnaire forms
with the help of SPSS statistical analysis program. Young people's perception of tourism natural
environment named as; pollution, infrastructure deficiencies, climate, vegetation and coastal
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pollution. The results of the research are important of determining the environmental
perceptions of undergraduate students who will constitute the employment capacity of the
future in the tourism sector. The research is important for the development of the suggestions
for the improvement of natural environment perceptions of the students receiving tourism
education in universities.

Keywords: Sustainable Tourism, Natural Environment, Anadolu University, Young Individuals,
Tourism
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ROUTE RECOMMENDATIONS FOR SUSTAINABILITY OF HISTORICAL AND
CULTURAL URBAN CENTERS: THE CASE OF ISTIKLAL STREET

Ars. Gor. Buse AGIK ETIKE
Adana Alparslan Tiirkes Bilim ve Teknoloji Universitesi
buseacik@atu.edu.tr

Dr. Ogr. Uyesi Selin YILDIZ
Yildiz Teknik Universitesi
selinydz@gmail.com

Abstract

Tourism, as a commodity product, has benefited many regions from cultural and economic
point of view. However, research conducted in recent years reveals that negative
environmental effects of tourism and differences in tourist expectations and behaviors cause
changes in the perception of tourism products. In particular, the fact that tourism is built on
unilateral attraction in historical and cultural centers and turning its back on the indigenous
people prevents product diversification and adversely affects the sustainability of the product.
For this reason, actors providing service in environment and community relations have been
looking for new methods in recent years and applied to Route Tourism as one of the alternative
tourism methods in order to increase tourism attractiveness and sustainability in natural and
built environments. This study examines the conceptual and fictional infrastructure of the
route phenomenon and includes a preliminary research on Istiklal Street, which is one of the
historical and cultural heritage centers of Istanbul. The results show that the creation of a route
on Istiklal Street can be an important model for the region to attract new attractions. In
addition, tangible and intangible values of the region provide various route opportunities. As a
result, it is expected that a research and planning activity with the participation of actors from
various disciplines will play an active role in the development of the region in route tourism
scenarios. In addition, the technological support of the route route is very important in terms
of the use of auxiliary elements, promotion and announcement of the route.

Keywords: Historic City Center, Route, Sustainable Tourism
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INNOVATION AND QUALITY IMPROVEMENTS STRATEGIES AT
ACCOMMODATION BUSINESSES

Prof. Dr. CETIN BEKTAS
Tokat Gaziosmanpasa Universitesi
cetin.bektas@gop.edu.tr

Abstract

The success of accommodation businesses in competition is directly related to innovation and
quality improvement. Innovation and quality are very important to meet increasing customer
expectations. Accommodation businesses should make strategic planning to improve
innovation and quality. Service innovation and quality improvement studies should be carried
out within the scope of strategic planning. The aim of this study; to explain innovation and
quality improvement strategies in accommodation businesses. In addition, service innovation
and service creativity elements are presented. This study was carried out in the forms of
literature research. Amabil's model was used as a model of innovation and creativity. This
model consists of two main parts. The first part focuses on creativity. Creativity consists of
expertise, creative talent and business motivation. The second part of the model covers the
elements of innovation. These includes are organizational resources, management practices
and organizational motivation. When the innovation and creativity elements are combined in
accommodation businesses, the quality of service will increase. The study describes the
conditions for success in innovation and creativity. However, the reasons for failure in
innovation and creativity are revealed.

Keywords: Hospitality Industry, Quality Improvement, Service Innovation
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E-GIRiSIMCILIK VE SANAL ORGANIZASYONLAR: AIRBNB UZERiNE BiR
ARASTIRMA

Ars. Gor. Dr. Ece DOGANTAN
Anadolu Universitesi
ecedogantan@gmail.com

Mehmet Ali DALGIN
mehmetali-21@hotmail.com

Ozet

Dijital teknolojilerin girisimcilige yansimasi olarak tanimlanan e-girisimcilik, son zamanlarda is
diinyasinda popller bir kavram olarak kullanilmaya baslanmistir. Sosyal medya, mobil internet,
buyuk veri analitigi ve bulut teknolojileri gibi dijital teknolojilerin ticari firsatlar yaratmak, bilgi
yaymak, musteriler ve ortaklar ile isbirligi yapmak igin arag¢ olarak kullanildigi e-girisimcilik,
ekonomik buyiume, istihdam olanaklari ve yenilikgilige katki saglamak agisindan 6nemli bir yere
sahiptir. Bu arastirmada gelisen teknolojilere bagli olarak kabuk degistiren girisimci bakig
acisinin bir Griinl olan e-girisimcilik Gizerine odaklaniimaktadir. E-girisimcilerin dijital ortamda
gerceklestirdigi faaliyetlerin birer sanal organizasyon faaliyetleri oldugu dusinilmekte ve bu
bakis agisindan hareketle sanal organizasyonlarin 6nemli dinamiklerinin turizmde basaril bir e-
girisimcilik uygulamasi olan ‘airbnb’ {zerinden degerlendirilmesi amacglanmaktadir.
Arastirmanin e-girisimcilik ile sanal organizasyon iliskisini ortaya konmasinin yani sira, turizmde
pek fazla ele alinmayan e-girisimcilige dikkat cekmesi ve tesvik etmesi agisindan énemli oldugu
distntlmektedir. Bu kapsamda airbnb sitesindeki veriler énceden belirlenen temalara gore
betimsel analiz yontemiyle degerlendirilmis, ayrica ikincil verilerden yararlaniimistir. Arastirma
sonucunda, girisimcilik uygulamalarinin sanal organizasyonlarda gelisiminin giderek
yayginlastigl ve airbn’nin bir e-girisimcilik 6rnegi olarak bilgi ve iletisim araglarini etkin bir
sekilde kullandigi belirlenmistir. Blinyesinde bilgi ve yetenek temelli ¢alisanlar bulundurdugu,
kullanicilarina ve galisanlarina 6zglirlik ve yaraticilik taniyan esnek bir organizasyon yapisina
sahip oldugu belirlenmistir.

Anahtar Kelimeler: E-Girisimcilik, Dijital, Degisim, Sanal Organizasyonlar

E-ENTREPRENEURSHIP AND VIRTUAL ORGANIZATION: THE CASE OF AIRBN
Abstract

E-entrepreneurship, defined as the reflection of digital technology to entrepreneurship, has
recently been used as a popular concept in the business world. E-entrepreneurship, where the
digital media such as social media, mobile internet, large data analytics and cloud technologies
are used as a means to create business opportunities, disseminate information, and collaborate
with customers and partners, has an important place in contributing to economic growth,
employment opportunities and innovation. In this study, after mentioning the emergence,
development, definitions and types of e-entrepreneurship, it was aimed to reveal
characteristics that differentiate e-entrepreneurships from traditional entrepreneurships will
be revealed. This research focuses on e-entrepreneurship which is the product of
entrepreneurship perspective.

In this study, e-entrepreneurs ' activities in the digital environment are considered as Virtual
Organization activities and from this point of view, it is aimed to evaluate the characteristics
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which are important dynamics of virtual organizations within the scope of e-entrepreneurship
applications in tourism enterprises. It is considered that the activities of e-entrepreneurs in
digital environment are virtual organization activities and it is aimed to evaluate the important
dynamics of virtual organizations through ‘airbnb’ which is a successful e-entrepreneurship
application in tourism. In this context, the data on the airbnb site were evaluated with
descriptive analysis method according to the predetermined themes and also secondary data
were used. As a result of the research, it has been determined that the development of
entrepreneurship applications in virtual organizations is becoming more widespread and
‘airbnb’ effectively uses information and communication tools as an e-entrepreneurship
example. It has been determined that it has knowledge and talent-based employees and has a
flexible organizational structure that gives freedom and creativity to its users and employees.
Keywords: E-Entrepreneurship, Digital, Change, Virtual Organizations
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SEHRIN GOZ ARDI EDILEN YUzU: TURiZM

Mehmet Sami ZUMRUT
Van Yiiziinci Yil Universitesi
mamoste_sami@hotmail.com

Ozet

Turizm, kentlerin ekonomik ve kiiltiirel talihini gelistirme kapasitesine sahip bir aktiviteler
bltinudur ve kentlere potansiyelinde olan sayginlklarini kazandirirken, kentlilere de essiz bir
ekonomik imkan sunmaktadir. Turizmin kentlere katkilarinin yaninda kuskusuz bazi
olumsuzluklari da beraberinde getirdigi iyi bilinmektedir.

Bu ¢alisma kapsaminda Diyarbakir’in sahip oldugu tarihi ve kiltirel gekicilikler siralanirken son
yillarda il sinirlari iginde yuritilen arkeolojik kazilar ile glin ytziine ¢ikarilan ve sehrin yerlesme
tarihini daha da eskilere gotiiren yeni 6ren yerleri ve buralara erisim imkanlari harita ve
fotograflar ile somutlastiriimistir. UNESCO’nun Dinya Kiltir Mirasi Listesi’'nde bulunan
Diyarbakir Surlari ve Hevsel Bahgeleri herkesge bilinen énemli 6ren yerleri iken Diyarbakir
yerlesme tarihini Ergani Cayonii’nden daha eskilere tasiyan Kortik Tepe ve Cinar Zerzevan Kalesi
son yillarda kentin yeni turizm gekiciliklerine katilmistir. Kentte; hanlar, hamamlar, koskler,
kiliseler, camiler, kopruler, kaplicalar, magaralar..vb dogal ve beseri cekicilikler turizm
envanterinde sayilabilmektedir.

Bu calisma, tarihi ve kiltlirel zenginlikleri ile Yukari Mezopotamya’da binlerce yil kesintisiz var
olmayi basarmis bir kentin gormezlikten gelinen yénine isik tutmayi amacglamistir. Diyarbakir
kentinin, sahip oldugu cekiciliklerle iyi bilinen kentlerden olmasi gerekirdi. Ne var ki kismen var
olan fakat abartilarak lanse edilen siddet olaylarinin sik¢a yasandigi algisi, bu zenginliklerin
goriinlir olmasini engellemistir. Bu calisma ile siddet algisiyla golgelenen turizm potansiyeli
harita ve fotograflarla somutlastiriimis, kenti gérmek isteyenler igin alternatif tur rotalar
olusturulmustur.

Anahtar Kelimeler: Turizm, Diyarbakir, Zerzevan Kalesi, Tur

THE IGNORED SIGHT OF THE CITY: TOURISM
Abstract

Tourism is a collection of activities holding the capacity to improve the economic and cultural
fate of cities, and while providing the cities with respect for their potential, it also provides a
unique economic opportunity for the citizens. It is well known that tourism has brought some
negativities along with its contributions to cities.

Within the scope of this study, while the historical and cultural attractions of Diyarbakir are
listed, archaeological excavations carried out within the provincial borders in recent years, the
new historical sites bringing the settlement date of the city even older times and the
accessibility to these places have been embodied with maps and photographs. Though the city
Walls of Diyarbakir and Hevsel Gardens being on UNESCQO's World Cultural Heritage List are
well-known historical sites by many people, Kortik Tepe and Cinar Zerzevan Castle carrying the
settlement history of Diyarbakir to the older times than Ergani Cayéni have joined the city's
new tourist attractions in recent years. In the city; inns, baths, pavilions, churches, mosques,
bridges, spas, caves, etc. natural and human attractions can be counted in the tourism
inventory.
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This study aims to uncover the ignored aspect of a city that has managed to exist for thousands
of years in Upper Mesopotamia with its historical and cultural wealth. The city of Diyarbakir
should have been one of the cities well known for its attractive features; however, the
perception that exaggerated violent incidents are frequently experienced but partially present
in reality has prevented these riches from being visible. In this study, the tourism potential
which is overshadowed by the perception of violence is embodied with maps and photographs,
alternative tour routes have been created for those wishing to see the city.

Keywords: Tourism, Diyarbakir, Zerzevan Castle, Tour
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Ozet

Dinya nifusunun biyik bir cogunlugu kentsel alanlarda yasamini devam ettirmektedir. Hizla
degisim gosteren sosyal, ekonomik ve teknolojik gelismeler ile kentsel alanlardaki fiziki altyapi
kavrami da 6nemini arttirmaktadir. Farkh kiltlr birikimine ve sosyal statliye sahip insanlar,
farkli kentlere birgok amagla kisa ve uzun vadeli ziyaretler gergeklestirerek kentsel turizm
kavramini olusturmustur. Kentlerdeki fiziki altyapi, kentsel turizm altyapisi ile birlikte kent
yasami ve ekonomisine olumlu ve olumsuz bircok etki gdstermektedir. Kentteki fiziksel ve
turizm altyapisi, yasanabilir bir kent ve stirdiiralebilirlik icin biiylik 6neme sahiptir. Bu ¢alisma,
Canakkale kentinde yurattlmustir. Calismanin ana materyalini Canakkale kentinin fiziki, dogal
ve kiltirel degerleri olusturmaktadir. Konu ile ilgili yapilan bilimsel ¢alismalar, ilgili kurum ve
kuruluslardan elde edilen veriler, kent merkezine ziyarete gelen yerli ve yabanci kisilere yapilan
anket calismasi ve arazi ¢alismalar yardimci materyalleri olusturmaktadir. Calismada kentin
turizm degerleri, kentin altyapisi ile birlikte ele alinmistir. Ziyaretgilerin kentsel turizm
altyapisini  nasil algiladiklari ile ilgili anket c¢alismasi yapilarak elde edilen veriler
degerlendirilmistir. Buna gore; kentin turizm degerleri ve segenekleri ile fiziki altyapisina ait
ozelliklerin algilanmasinda, ziyaretgilerin cinsiyet, yas, egitim gibi degiskenlerinin etkisi tespit
edilmistir. Canakkale kentinin tim dogal ve kiltirel degerleri incelendiginde, ziyaretgilerin
altyapi eksikliginden kaynakli kentin degerlerini tam anlamiyla algilayamadigi gortilmustir. Kent
icerisinde yasayan bireylerin yasam kalitesini gozetecek sekilde tim kentsel teknik altyapinin
gelistiriimesine yonelik planlama ve tasarim onerileri getirilmistir.

Anahtar Kelimeler: Canakkale, Kentsel Turizm, Kentsel Altyapi, Turizm Altyapisi
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PERCEPTION OF THE CONCEPT OF URBAN TOURISM FOR VISITORS
Abstract

The vast majority of the world's population lives in urban areas. The rapidly changing social,
economic and technological developments and the concept of physical infrastructure in urban
areas increase its importance. People with different cultural backgrounds and social status
formed the concept of urban tourism by making short and long term visits to different cities for
many purposes. Physical infrastructure in cities, together with urban tourism infrastructure,
has many positive and negative effects on urban life and economy. Physical infrastructure and
tourism in the city, has great importance for a livable city and sustainability. This study was
conducted in Canakkale. The main material of the study consists of physical, natural and
cultural values of Canakkale city. Scientific studies on the subject, data obtained from related
institutions and organizations, surveys conducted to local and foreign people visiting the city
center and field studies constitute the auxiliary materials. In this study, tourism values of the
city are discussed together with the infrastructure of the city. A survey was conducted on how
visitors perceive urban tourism infrastructure and the data obtained were evaluated. According
to this; the effect of variables such as gender, age and education of the visitors on the
perception of tourism values, options and physical infrastructure of the city were determined.
When all the natural and cultural values of the city of Canakkale are examined, it was observed
that the visitors could not fully understand the values of the city due to lack of infrastructure.
Planning and design proposals have been made for the development of the entire urban
technical infrastructure in a manner that respects the quality of life of individuals living in the
city.

Keywords: Canakkale, Urban Tourism, Urban Infrastructure, Tourism Infrastructure
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Ozet

Gilnlmizde cevrede meydana gelen degisiklikler, insanlarin yasam ve davranislari Uzerinde
onemli etkiler olusturmaktadir. Yasanan bu degisiklikler ile insanlar farkli kentlere gidip yeni
deneyimler kazanarak, alternatif turizme olan ilgiyi arttirmistir. Gegmisten beri var olan ve son
yillarda daha ¢ok ortaya gikan kent turizmi, ziyaretgilerin kisa sireli olarak faaliyet gosterdigi bir
turizm gesitidir. Kentlerin kimligini olusturan cografi ve iklimsel 6zellikler, meydan ve sokaklar,
tarihi glzellikler ve anit yapilar, folklorik ve sosyo kiltirel 6zellikler timiyle ziyaretgilere
sunulmaktadir. Kentler, kent imajini ve marka degerini arttiran stratejiler gelistirerek bir
rekabet ortaminda turizm olanaklarini gliclendirmektedir. Bu c¢alismada, dogal ve kiiltirel
ozellikleriyle zengin, kendine 6zgl bir kimligi olan Canakkale kenti, ana materyal olarak
secilmistir. Calismada literatlir taramasi yapilarak kent turizmi, kentlesme, kent kimligi,
markalasma kavramlarina yer verilmistir. Bu kavramlar géz online alinarak Canakkale’nin marka
kent olabilirligi ve kent turizmine etkisi incelenmistir. SWOT analizi yapilarak kentin gigli ve
zayif yonleri, kentin firsatlari ve kent gelisimini tehdit unsuru olarak etkileyecek faktorler
belirlenmistir. Buna gore; Gelibolu Tarihi Alani, Troya Antik kenti, Truva ati, Aynali Carsi, Saat
Kulesi, tabyalar vb zenginlikler Canakkale’nin marka kent olma yolunda énemli etkenler olarak
tespit edilmistir. Tespit edilen bu zenginlikler degerlendirilerek, Canakkale’nin bir marka kent
olmasi yolunda kent turizmi igin gesitli stratejiler belirlenmis ve birtakim éneriler gelistirilmistir.
Anahtar Kelimeler: Canakkale, Kent Kimligi, Kent Tuzimi, Marka Kent

THE EFFECT OF URBAN TOURISM ON BRAND URBAN FORMATION: CASE OF
CANAKKALE

Abstract
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Today, changes in the environment have significant effects on people's life and behavior. With
these changes, people went to different cities and gained new experiences and increased
interest in alternative tourism. Urban tourism, which has existed since the past and has
emerged more in recent years, is a type of tourism in which visitors operate for a short time.
Geographical and climatic features, square and streets, historical beauties and monumental
structures, folkloric and socio-cultural features that make up the identity of the cities are all
presented to the visitors. Cities, strengthen tourism opportunities in a competitive
environment by developing strategies that increase urban image and brand value. In this study,
the city of Canakkale, which has a unique identity with its natural and cultural characteristics,
was chosen as the main material. In the study, literature review is ma Taking these concepts
into consideration, the likelihood of Canakkale being a brand city and its effect on city tourism
were examined. The concepts of urban tourism, urbanization, urban identity and branding are
included. By SWOT analysis, the strengths and weaknesses of the city, the opportunities of the
city and the factors that will affect the development of the city as a threat are determined.
According to this; Gallipoli Historical Area, Troy Ancient City, Trojan Horse, Mirrored Bazaar,
Clock Tower, bastions, etc. were identified as important factors in becoming a brand city of
Canakkale. By evaluating these riches, various strategies have been determined for urban
tourism and some suggestions have been developed to make Canakkale a brand city.
Keywords: Canakkale, City Identity, City Tourism, Brand City
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Ozet

Bu arastirmanin amaci Erzincan’da faaliyet gbsteren turizm isletme yoneticilerinin Erzincan
turizmi hakkindaki gorislerinin belirlenmesidir. Bu amagla 4 seyahat acentasi ve 5 otel isletmesi
yOneticisi ile yari yapilandirilmis gériismeler gergeklestirilmistir. Arastirmada veri toplama araci
olarak yari yapilandirilmis milakat formu kullanilmistir. Gérisme metinleri betimsel analiz
yontemi ile kategorilestirilerek, analiz edilmistir. Katiimcilara iletilen sorular; turizmin Erzincan
ekonomisindeki yeri, oncelikli turizm alanlari, turizm arzinin yeterliligi, Erzincan ilindeki
alternatif turizm potansiyeli ve gelistirilmesi gereken turistik trtinler kapsamindadir. Arastirma
sonuglarina gore Erzincan’da turizm bilinci eksikligi, konaklama arz olanaklarinin yetersizligi,
seyahat acentalarinin paket tur olusturamamasi, ilde vyeterli sayida turist rehberinin
bulunmamasi, turistik Griinlerin (tulum peyniri, Erzincan Leblebisi, Ergan Dagi, Kemaliye Evleri
vb.) markalasamamasi gibi sorun alanlari bulunmaktadir. Ayrica katilimcilar bu sorun alanlarina
ragmen Erzincan’da doga sporlar turizmi (rafting, yamag parasuti vb.) , kis turizmi (Ergan
Dagl), Gastronomi turizmi (Cimin Uziimi, Erzincan Leblebisi, tulum peyniri), el sanatlari
(bakircilik), inang turizmi (Terzibaba, Sultan Melik tlrbeleri vb.) konularinda glicli turizm
potansiyelinin bulundugunu belirtmislerdir.

Anahtar Kelimeler: Erzincan, Turizm, Erzincan Turizm Potansiyeli

EVALUATIONS OF TOURISM BUSINESS MANAGERS ABOUT ERZINCAN
TOURISM

Abstract

The aim of this research is to determine the opinions of the tourism business managers about
Erzincan tourism. For this purpose, semi-structured interviews were conducted with 4 travel
agencies and 5 hotel business managers. In the research, semi-structured interview form was
used as data collection tool.Interview texts were categorized and analyzed with descriptive
analysis method. Questions presented to participants in the context of tourism; The place of
tourism in Erzincan economy, priority tourism areas, adequacy of tourism supply, alternative
tourism potential in Erzincan province and touristic products that need to be developed.
According to the results of the research, there are problem areas such as lack of tourism
awareness in Erzincan, inadequate supply of accommodation facilities, inability of travel
agencies to create package tours, lack of sufficient tourist guides in the province, branding of
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tourist products (tulum cheese, Erzincan’s roasted chickpea, Ergan Mountain, Kemaliye Houses
etc.). In spite of these problem areas, participants also participated in extreme sports tourism
(rafting, paragliding, etc.), winter tourism (Mount Ergan), Gastronomy tourism (Cimin Vineyard,
Erzincan’s roasted chickpea, tulum cheese, etc.), handicrafts (coppersmithing), faith tourism
(Terzibaba, Sultan Melik tombs, etc.) are reported to have a strong tourism potential.
Keywords: Erzincan, Tourism, Tourism Potantial of Erzincan Province
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Ozet

21. yazyilda teknolojinin hizla gelismesi eglence beklentilerinin ve bunun mekéansal
yansimalarinin déniismesine ve giincel bir ele alis kazanmasina sebep olmustur. Ozellikle
kapitalist projelerin etkisiyle olusan yeni diinya diizeninde insanlar, eglenmek i¢in yeni mekan
ve objelere ihtiya¢ duyar hale gelmistir. Ginlimizde mekanin metalagsmis durumu bos zaman
aktivitelerinin ve turizm yaklasimlarinin rekabete dayali yeni bir boyut kazanmasina sebep
olmustur. Bunun sonucunda populer kaltir alisveris merkezleri, rekreasyon alanlari, tema
parklar gibi sosyo-kiltlrel fonksiyonlari Giretmis ve 6n plana ¢ikarmistir. Bu baglamda ge¢miste
tarimsal amacgh kullanilan bir alan Gzerinde Ankara’nin turizm potansiyeli yiksek bir projesi
olmasi hedefiyle lretilen “Wonderland Eurasia Tema Parki” érnekleminde eglencenin karl bir
pazar alani olarak ele alinisi tartisiimaktadir. Bu cergcevede, alanda sunulan hizmetlerin
ziyaretgiler agisindan  6nem ve performans duzeylerini belirlemek, ziyaretgilerin
memnuniyetlerini ve ziyaret sonrasi dislncelerini ortaya koymak c¢alismanin amacini
olusturmaktadir. Bu dogrultuda alani ziyaret eden kisilerle anket yoluyla veriler elde edilmis ve
onem performans grafikleri yardimiyla Quatrant analizi kullanilarak degerlendirilmistir.
Arastirma sonucunda bir tiketim pratigi olmasinin 6tesinde sunulan hizmet performans
diizeyinin degerlendirilmesi yapiimistir.

Anahtar Kelimeler: Wonderland Eurasia, Tema Parklari, Turizm, Ziyaret¢i Memnuniyeti, Ankara

DETERMINATION OF VISITOR SATISFACTION LEVEL IN AMUSEMENT PARKS:
CASE OF WONDERLAND EURASIA THEME PARK

Abstract

The rapid development of technology in the 21st century has transformed the expectations of
entertainment and its spatial reflections and gained a current hand. Especially in the new world
order created by the influence of capitalist projects, people need new places and objects for
fun. Nowadays, the commodified state of the space has caused leisure activities and tourism
approaches to gain a new dimension based on competition. As a result, popular cultural
shopping centers, recreation areas, theme parks, such as produced and highlighted socio-
cultural functions. In this context, in the sample of “Wonderland Eurasia Theme Park” which
was produced with the aim of having a high tourism potential of Ankara on an area used for
agricultural purposes in the past, the discussion of the entertainment as a profitable market
area is discussed. In this framework, the purpose of the study is to determine the importance
and performance levels of the services offered in the field for the visitors, and to reveal the
satisfaction and post-visit thoughts of the visitors. In this direction, data were obtained through
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surveys with the visitors and the significance was evaluated using Quatrant analysis with the
help of performance graphs. As a result of the research, the performance level of the service
provided was evaluated besides being a consumption practice.

Key Words: Wonderland Eurasia, Theme Park, Tourism, Visitor Satisfaction, Ankara
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KAMUSAL MEKAN ORNEGI OLAN KALDIRIM KAFELERIN MEKANSAL TASARIM
ILKELERi DOGRULTUSUNDA iRDELENMESi: TRABZON ORNEGI
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Ozet

Dahil edici ve bitinlestirici 6zelligi olan kamusal mekanlar toplumun tiim bireyleri tarafindan
kullanilmakta olan sosyallesme mekanlaridir. Farkli sosyo-kiiltiirel gruplardan gelen bireylerin
kentli olabilmeyi deneyimlendigi kamusal mekanlar ayni zamanda mekanin kultirel kimliginin
olusmasinda da 6nemli rol oynamaktadir. Kentin yonetim erki tarafindan sosyallesme ve
dinlenme gibi ihtiyaclarin giderilebilecegi alanlar olarak tasarlanan kamusal mekanlar her gegen
gin 6nem kazanirken kullanici egilimleri ve ihtiyaglari dogrultusunda ki degisimler ile de zaman
icerisinde degiserek gelismektedir. Son yillarda kent merkezlerindeki mekansal degisimler,
turizme yonelik hizmet anlayisinin gelismesi, artan turist sayisi, degisen kullanici talepleri
dogrultusunda kamusal mekan da kaldirim kafeler 6n plana ¢ikmaya baslamistir. Son yillarda
Trabzon’da hem yore halki hem de turizm amagli gelen ziyaretgiler tarafindan yogun bir sekilde
kullanilan kaldirim kafeler bu ¢alismanin odak noktasini olusturmustur. Calismada Trabzon ili
meydan parki cevresinde yer alan kaldirm kafeler mekansal tasarim kriterleri baglaminda
irdelenerek alana 6zgli tasarim dnerileri gelistirilmistir.

Anahtar Kelimeler: Kamusal Mekan, Yaya Alanlari, Kaldirim Kafe, Tasarim, Turizm

EXAMINATION OF SIDEWALK CAFES AS EXAMPLES OF PUBLIC SPACES IN
ACCORDANCE WITH SPATIAL DESIGN PRINCIPLES: TRABZON CASE

Abstract

Inclusive and integrative public spaces are used by all members of society. Public spaces in
which individuals from different socio-cultural groups are experienced to be urban also play an
important role in the formation of the cultural identity of the space. The public spaces, which
are designed as areas where the needs of the city such as socialization and recreation can be
met by the management power, are gaining importance with each passing day and are shaped
by the changes in line with the user trends and needs. In recent years, in line with the spatial
changes in the city centers and changing user demands, the pavement cafes have become
prominent in the public space. In recent years, the pavement cafes, which are used extensively
by both locals and tourists in Trabzon, have been the focus of this study. In the study,
pavement cafes located around the square park of Trabzon province were examined in the
context of spatial design criteria. Site-specific design suggestions were developed.

Keywords: Public Space, Pedestrian Areas, Sidewalk Cafe, Design, Tourism
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Ozet

Kentler; insanlara ekonomik ve kultlrel gelisim olanaklari sunan mekan olmalarinin yaninda,
tarihi, sosyal, kiltirel, siyasi ve ekonomik 0&zelliklere sahip yerlesmeler olarak
tanimlanmaktadirlar. QOzellikle istanbul gibi metropoller modern, estetik, temiz, giivenli ve
daha fazla gesitliligi blinyesinde barindiran bir yerlesim birimi olarak algilanmakta ve turizmin
gelismesine zemin hazirlamaktadir. Kentlere yénelik turizm talebinin olusmasinda is gezileri,
konferans, sergiler, kisa sireli tatiller, glinlik geziler, arkadas ve akraba ziyaretleri, eglence vb.
pek cok farkli egilimler gerceklesmektedir. Turizm talebi ¢alismalarinda ¢ok fazla ele alinmayan,
arka planda kalan bir diger unsur ise Universitelerdir. Lisans egitimi icin yaklasik olarak 2 ila 6 yil
boyunca yasadiklari kentin digina ¢ikan 6grenciler, yliksekégretimleri icin geldikleri kentlerde
turist olarak tanimlanabilirler. Her ne kadar “Her ile Bir Universite” projesi ile Tiirkiye’nin bircok
iline bir veya birden fazla tiniversite agilmis olsa bile, istanbul sahip oldugu toplam 61 iniversite
ile yerli-yabanci &grenciler igin bir cekim noktasi olmaktadir. Bu calismanin amaci, istanbul
kentinde Universite egitimi goren o6grencilerin turizm hareketleri igerisindeki yerini ortaya
koymaktir. Bu dogrultuda istanbul Universitesi-Cerrahpasa Orman Fakiiltesi 6grencileri ile pilot
bir yapilmis ve ¢calisma sonucunda ortaya ¢ikan veriler irdelenmistir.

Anahtar Kelimeler: Kent Turizmi, Egitim Turizmi, Universite Ogrencileri

THE URBAN AND EDUCATION TOURISM
Abstract

Cities are defined as settlements with historical, social, cultural, political and economic
characteristics, as well as being a place that offers people economic and cultural development
opportunities. Especially metropolises such as Istanbul are perceived as a modern, aesthetic,
clean, safe and more diversified settlement and pave the way for the development of tourism.
There are many different trends in the formation of tourism demand for cities such as business
trips, conferences, exhibitions, short-term vacations, day trips, visits to friends and relatives,
entertainment and so on. Another factor is that the universities are not discussed in many of
the tourism demand studies. the students, who leave the city where they live for
approximately 2 to 6 years for undergraduate education, can be identified as tourists in the
cities they come for higher education. Even if one or more universities opened in many
provinces of Turkey with the "A University for Every City" project, Istanbul is still an attraction
center for local and foreign students by a total number of 61 universities. The aim of this study
is to reveal the place of university students the tourism movements of Istanbul. Therefore, data
obtained from the pilot study conducted with the students from Istanbul University-Cerrahpasa
Faculty of Forestry were examined.

Keywords: Urban Tourism, Educational Tourism, University Students
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Abstract

Safranbolu is one of the most important cultural tourism destinations in the Western Black Sea
Region. The city which was declared as an UNESCO World Heritage Site in 1994, attracts an
average of one million tourists every year. Considering the importance of Safranbolu in terms
of tourism industry; it is significant to determine the factors that tourists consider in choosing
Safranbolu as a tourism destination, the importance of these factors, and the success of
Safranbolu on these issues for providing tourist satisfaction. For this purpose, a quantitative
research design was used in this study and a structural questionnaire including 36 statements
about the attributes of Safranbolu was applied to 405 local tourists. In this study, the level of
importance given by tourists to the attributes of Safranbolu and the level of performance were
measured using the Importance - Performance Analysis (IPA).

The results of the research show that the historical and cultural richness, natural beauties of
Safranbolu, and the security issues are located in the "keep up the good work" quadrant (high
performance-high importance). In other words, visitors consider the city's historical, cultural
and natural attractions and security as important factors in choosing the destination. The
results also show that visitors' perceptions of performance for these factors are relatively high.
However; shopping facilities, recreational activities, daily tours, reasonable food and beverage
prices, sufficient car parking areas, competency of speaking foreign language by tourism staff
are located in the "possible overkill quadrant” (high importance-low performance) of IPA. This
shows that although visitors attach importance to these factors, but their performance
evaluations are below the average.

Keywords: Destination Choice, Importance-Performance Analysis, Safranbolu
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Ozet

Kentsel yesil alanlar canlilar icin bliyik dnem tasimaktadir. Giderek artan yapilasmanin yaninda
rekreasyonel aktivitelere olanak saglayan kentsel yesil alanlar, gin gectikce deger
kazanmaktadir. Onemli bir kentsel yesil alan niteligi tasiyan kent parklari, bireylerin yogun ve
stresli yasam ortamindan uzaklasip cesitli rekreasyonel faaliyetlere yonelimini saglar. Kentte
yasayan bireylerin kaliteli bir cevrede rekreasyonel faaliyet siirdirmesine olanak saglayan kent
parklari, fiziksel gevrenin 6nemli pargasidir. Yasamin her noktasinda kente ve igerisinde yasayan
bireylere konfor ve kalite sunmaktadir. Bu nedenle kent parklari yesil alan ihtiyacini karsilayan
onemli alanlar igerisindedir. Calisma alanini kentsel yesil alan olarak Balikesir igin blyik 6nem
tasiyan Atatlrk Parki olusturmaktadir. Calisma yontemini, literatlir taramalari, yerinde
incelemeler, tarih, elde edilen projeler ve vyerinde cekilen fotograflar ile incelemeler
kapsamaktadir. Parkin olusum asamalari ve gelisimine yer verildigi gibi Peyzaj Mimarliginda
Planlama ve Tasarim ilkeleri agisindan degerlendirilmistir. Cocuk oyun alanlari, bitkisel tasarim,
mimari yapilar, dosemeler tespit edilerek uygunlugu incelenmistir. Eksiklikler ve dezavantaj
yaratan kosullar belirlenmis ve bunlara yonelik éneriler sunulmustur.

Anahtar Kelimeler: Kentsel Yesil Alan, Kent Parki, Peyzaj, Balikesir

EVALUATION OF BALIKESIR ATATURK PARK IN TERMS OF LANDSCAPE
ARCHITECTURE PLANNING AND DESIGN PRINCIPLES

Abstract

Urban green areas are of great importance for living things. Urban green areas, which enable
recreational activities as well as increasing construction, are gaining value day by day. As an
important urban green area, urban parks allow individuals to move away from the busy and
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stressful living environment and to engage in various recreational activities. Urban parks, which
enable individuals living in the city to pursue recreational activities in a quality environment,
are an important part of the physical environment. It offers comfort and quality to the city and
its inhabitants at every point of life. For this reason, urban parks are among the important
areas that meet the need for green areas. The study area consists of Atatirk Park which is of
great importance for Balikesir as an urban green area. The formation stages and development
of the park are evaluated in terms of the principles of Planning and Design in Landscape
Architecture. Children's playgrounds, plant design, architectural structures, flooring were
identified and their suitability was examined. Deficiencies and disadvantageous conditions
were identified and recommendations were made.

Keywords: Urban Green Area, City Park, Landscape, Balikesir
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Ozet

Bahce tarih boyunca, insanlar tarafindan paylasilan ve gelecek kusaklara aktarilan semboller
sistemi olarak tanimlanan, kiltirin mekdna yansimasinin bir sonucu olarak bigimlenmistir.
Millet bahceleri halka rekreasyonel olanaklar saglayan, halkin dogayla ic ice olmasini saglayan,
tarihi dogal ve kiltirel degerleri koruyan, toplumun sosyo-kiiltiirel yapisini, yansitan ulkenin
vizyonunu gelistirip 6nemli katkilar saglayan alanlardir. Gegmis ve gelecek arasinda baglayici
ozellige sahip bu alanlar, kiltirlerin degisim ve gelisim siireglerinin incelenmesi igin toplumlar
hakkinda énemli bilgiler vermektedir. Osmanli doneminde Batililasma ile geleneksel toplumdan
modern topluma geciste yesil alanlar, anlamsal, bicimsel ve fonksiyonel agidan farklilasmistir.
Tanzimat ve 1slahat fermanlarindan sonra yapilan kanuni esaslariyla beraber vyeni
diizenlemelerle immet ve millet kavrami birlestirilmis ve yalnizca millet kavrami kullaniimistir.
Bu kapsamda hazirlanan Vilayet Nizamnamesi icinde yer alan bir konu da Millet bahgeleri
olmustur. Millet bahgeleri butlinligi simgeleyen bir kavramdir. Tarihten bu yana giliniimiize
kadar millet bahgesi anlayisi ve uygulamalari devam etmistir. Bu ¢alismada millet bahgesi
kavrami ve tarihgesinden yola gikarak millet bahgesinde olmasi gereken tasarim kriterlerinden
bahsedilmis, Kahramanmaras ili 15 Temmuz Millet Bahgesi’'nin projelendirme ve uygulama
asamalari incelenmistir.

Anahtar Kelimeler: Bah¢e, Milli Bahgesi, Rekreasyon, Kahramanmaras

CONCEPT OF NATION GARDEN; CASE OF KAHRAMANMARAS
Abstract

Throughout history, all gardens appear as areas created by the reflections of lived cultures on
physical spaces, which are transferred to future generations by people. Nation gardens are
areas that provide recreational opportunities to the public, ensure that the people are
intertwined with nature, protect historical, natural and cultural values, improve the vision of
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the country reflecting the socio-cultural structure of the society and provide important
contributions. These areas, which are binding between the past and the future, provide
important information about societies for the study of the change and development processes
of cultures. During the transition from traditional to modern society with Westernization in the
Ottoman period, green spaces were differentiated in semantic, formal and functional terms.
After the Tanzimat and reform edicts, with the new regulations, the concept of ummah and
nation was united and only the concept of nation was used. In this scope, the Nation gardens
was a subject in the Provincial Regulations. Nation gardens is a concept that symbolizes
integrity. Since then, the understanding and practices of the nation garden have continued. In
this study, the concept of the nation garden and the design criteria that should be in the
garden of the nation based on the history, the project design and implementation stages of the
15 July Nation Garden of Kahramanmaras were examined. The method of study includes
literature surveys, on-site examinations, history, projects and photographs taken on-site.
Keywords: Garden, National Garden, Recreation, Kahramanmaras
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Gunumuzde milteci ve siginmaci sorunu, diinya tlkelerinin cogunda oldugu gibi, Tirkiye'nin de
en temel sorunlarindan biridir. Jeopolitik konumu itibariyle Ulkelerarasi gegis konumundaki
Tirkiye'nin miilteci ve siginmaci sorunundan etkilenmemesi miimkiin degildir. Ozellikle sinir
bolgeleri ve buralara yakin kentler, milteci ve siginmacilara en ¢ok ev sahipligi yapan yerler
arasinda yer almaktadir. Tiirkiye'nin iran'la sinir sehri olan Van kenti siginmacilara ev sahipligi
yapma noktasinda 6nemli bir gorev tGstlenmektedir. Van ili 2019 yili itibariyle mlteci, sig§inmaci
ve gecici koruma statlisiinde bulunan yaklasik 10.000 insana ev sahipligi yapmaktadir. Farkli
etnik ve dini gruplara mensup bu insanlar, Turkiye disindaki farkli bir Glkeye gidene dek, bu
sehre dair bir yasam deneyimi elde etmektedirler. Tirkiye'de ve diinyada go¢ Uzerine
calismalar yapan arastirmacilar, Ulkelerinden ¢ok farkli nedenlerle gb¢ etmek zorunda kalmis
s6z konusu kisilerin ya da gruplarin, genellikle gé¢ etme nedenleri, gog siirecinde karsilastiklari
zorluklar, gog ettikleri yerlerde karsilanma bigimlerini arastirmis/arastirmaktadirlar. Oysaki
uluslararasi gég pretiginin aktorii pozisyonundaki bu insanlarin glindelik hayatlarinda deneyim
alanlari sadece yasamlarini stirdiirdiikleri mekanlarla sinirli degildir ve oldukca geniis bir yelpaze
olusturmaktadir. Milteci/Siginmaci ya da gegici koruma statlisinde bulunan insanlar gog
ettikleri sehirde yasamlarini  idame ettirirken, zorunlu olarak bazi mekanlari
deneyimlemektedirler. Ancak bu insanlar geldikleri yerdeki pozisyonlarina bagh olarak ( Egitim
dizeyleri, sosyo ekonomik durumlari vb.) bu zorunlu mekanlar disinda sehrin tarihsel, dogal,
kilturel ve sosyal mekanlariyla da bir diyalog gelistirmektedirler. Bu arastirmamizda Van
kentinde yasayan miilteci ve siginmacilarin sehrin tarihsel ve turistik mekanlarinin ggmenler
icin ne ifade ettigi, multecilerin sehir kimliginde 6n plana c¢ikan yerleri neden, nasil ve hangi
araliklarla deneyimledikleri arastirilacaktir. Bu arastirma, yukarida ana hatlariyla sinirlari gizilen
sorular etrafinda, nitel gdriismelerle Van'da yasayan iran, Afganistan ve Suriyeli gd¢menlerin
turistik deneyimlerini anlamaya donuk bir amag tasimaktadir.

Anahtar Kelimeler: Turizm, Miilteci, Gog, Kent

REFUGEE AND ASYLUM SEEKERS TOURISM: VAN EXAMPLES
Abstract

Novadays the refugees and asylum seekers problem is most basic problem in Turkey as a
majority of world countries. There is no posibilite to Turkey not affect the refugees and asylum
seekers problem. Because of transnational geopolitical position of Turkey. Especially The
border areas and nearby cities are hosting to majority of refugees. Van city, the border city of
Turkey has important role to about in hosting refugees as of 2019. Van city is hosting to about
10000 people with refugees, asylum seker and temproary protection status. These people who
belong to different ethnic and religious groups, get a life experience of this city until they travel
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to a different country outside Turkey. Researchers who work on migration in the world and
Turkey, they have investigated the reason of migration, difficulties, enccunlered during
micration process and the way they are met in the places they migrated. However, these
paople, who are actors of international migration practice are not limited to the places in which
they live and become very wide range. People with refugee/asylum seeker or temporary
protection status live their lives in the city they immigrated to, while they experience same
places as a necessity. However these people develop a dialogue with the historical, natural
cultural and social places of the city. In addition to the obligatory places depending on their
position (education level, social- economic status etc...)

In this research refugees and asylum seekers living in the van city will be investigated what the
historical and touristic places of the city mean for the migrants why, how and at what intervals
the refugees experience the place that stand out in the city identity. this study aims to
understand the touristic experinces of Iranian, afghan and syrian migrants living in van city
through qualitation interviews arround the questions autlined above.

Keywords: Tourism, Refugees, Migration, City
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TURiZM SEKTORUNDE KRiZ YONETiMI

Dr. Ogr. Uyesi Ayhan CESUR
Van Yiziinci Yil Universitesi
acesur650@gmail.com

Ozet

Ekonomik kalkinmanin temel engellerinin basinda gelen kriz durumu, ekonomik yapi icin
oldukga 6nemli olan turizm faaliyetlerini de etkileyen bir husus olarak 6n plana ¢ikmaktadir. Bu
noktada her ne kadar kriz yonetim uygulamalari giindeme gelse de yapilan uygulamalardan
nihai bir sonug alindigini sdylemek mimkiin degildir. Nitekim krizlerin beklenmeden ortaya
¢ikma gibi genel kabul géren bir 6zelligi vardir. Bu baglamda krizlere dair dnlemler alinsa da bu
onlemlerin net koruma sagladigini sdylemek muimkin degildir. Bununla birlikte yine kriz
durumlarinin ortaya cikis sekillerinde c¢oklu etkiden bahsedilebilmesi krizlerin dnlenmesine
engel olan bir diger unsur olarak degerlendirilebilir. Bunu turistik yapi {zerinden
orneklendirmek gerekirse; turizm faaliyetlerinde hem turistlerin gidecegi tlkenin ekonomik
veya sosyal yapisindaki kriz durumlari bu faaliyetleri etkilerken hem de turistlerin yasadiklari
lilkelerdeki benzer yapilarda yer alan kriz durumlari 6nem arz etmektedir.

Turizm faaliyetlerinde yirutilecek olan kriz yoénetiminde kriz slireci veya sonrasindan ziyade
kriz 6ncesi durumlarin glindeme getirilmesi ve 6nleme g¢alismalarinin yapilmasi noktasindaki
gereklilik kaginilmazdir. Nitekim 6zellikle dis turizm girdileri agisindan kriz durumundan kaynakh
olarak olusabilecek olumsuz durumlarin etkilerinin silinmesi zaman almaktadir. Bu baglamda
turizm faaliyetlerinde krizin etkisinin, kriz durumu sona erdikten sonra bile siirdiglini séylemek
mimkinddr.

Anahtar Kelimeler: Turizm, Kriz ve Turizm, Kriz Yonetim, Turizm Sektori

CRISIS MANAGEMENT IN TOURISM SECTOR
Abstract

The crisis situation, which is one of the main obstacles of economic development, is an issue
that affects tourism activities which are very important for the economic structure. At this
point, although the crisis management practices have come up, it is not possible to say that a
final result has been obtained from the practices. As a matter of fact, crises have a generally
accepted feature such as emergence unexpectedly. In this context, although measures are
taken for crises, it is not possible to say that these measures provide clear protection.
However, it is also possible to talk about multiple effects in the emergence of crisis situations.
To illustrate this through the touristic structure; While the crisis situation in the economic or
social structure of the country where the tourists will go, these activities affect the activities
and the crisis situations in the similar structures in the countries where the tourists live are
important.

In the crisis management to be carried out in tourism activities, it is inevitable that the pre-
crisis situations should be brought to the agenda rather than the crisis processor after and that
prevention activities should be carried out. As a matter of fact, especially in terms of foreign
tourism inputs, it takes time to erase the effects of negative situations that mayarise due to the
crisis. In this context, it is possibleto say that the impact of the crisis in tourism activities
persists even after the crisis has ended.

Keywords: Tourism, Crisis and Tourism, Crisis Management, Tourism Sector
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TURISTIK HEDIYELIK ESYA SATICILARININ ETiK ALGILAMALARI
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Ozet

Turistik amaclarla gidilen destinasyonda destinasyonu ve tatili hatirlatici Grlinler almak
tiketicilerin 6nemli davranislarindandir. Clinki tiketici hediyelik esya ile belki de bir kiltiira
tanima sansina sahip olacaktir. Bu nedenle turistik Grinlerin satisinda satis elemanlarinin
davraniglari 6nemli yer tutmaktadir. Calisanlarin etik olmayan davranislar sergilemesi hem
yoreye olan hem de drine olan imaji olumsuz etkileyebilir. Bu arastirmanin amaci turistik
hediyelik esya magazalarinda galisan satis elemanlarinin etik algilamalarini tespit etmektir. Bu
kapsamda Erzurum’da turistik hediyelik esya satan magazalarda Levy ve Dubinksy (1983)
tarafindan gelistirilen etik algilama 6lgeginden yararlanilarak satis elemanlarina anket formu
uygulanmistir. Ayrica satis elemanlarina demografik 6zelliklere yonelik sorular ve Erzurum’da
turizm gelisiminin satislar Gzerinde etkili olup olmadig ve oltu tasi islemeciliginin Erzurum igin
6nemine yonelik sorular yoneltilmistir. Anket Subat 2019 — Mart 2019 tarihleri arasinda
Erzurum Ristem Pasa Kervansarayi (Tashan) ve Erzurum 1. Vakif ishani Kuyumcular ve
Tesbihgiler Carsisinda 57 magazada 57 hediyelik esya saticisiyla yapilmistir. Elde edilen
bulgulara gore, satis elemanlarinin tamami turizm gelisiminin satislar izerinde etkili oldugunu
ve oltu tagl islemeciliginin Erzurum’un en énemli turistik Grind oldugunu belirtmislerdir. Satis
elemanlarinin etik olmayan satis davranislarini ¢ogunlukla yanlis bulduklari sonucu ortaya
cikmistir.

Anahtar Kelimeler: Etik, Satis Etigi, Turistik Hediyelik Esya Magazasi, Oltu Tasi, Erzurum

ETHICAL PERCEPTIONS OF TOURISTIC GIFTWARE SELLERS
Abstract

It is one of the important behaviors of the consumers, to buy products that remind them of the
destination and holiday in the destination for tourist purposes. Because, maybe the consumer
will have the chance to get to know a culture with souvenirs. For this reason, the salespeople's
behaviors play an important role in the sale of tourist products. Unethical behaviors of
employees may adversely affect the image of both the region and the product. The aim of this
research is to determine the ethical perceptions of salespeople in gift shops. Within this scope,
a questionnaire form which was developed by Levy and Dubinksy (1983) was applied to
salespeople in gift shop selling gifts in Erzurum. In addition, salespeople were asked questions
about demographic characteristics and whether tourism development in Erzurum had an
impact on sales and the importance of oltu stone processing for Erzurum. The survey was
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conducted through 57 survey from 57 gift shops in The Rustem Pasha Carvanserai (Tashan) and
1. Foundation Bazaar Jewellers and Rosaries Market between February 2019 and March 2019.
According to the findings, all of the salespeople stated that tourism development had an effect
on the sales and oltu processing was the most important touristic product of Erzurum. It is
concluded that salespeople often find unethical sales behaviors wrong.
Keywords: Ethics, Sales Ethics, Touristic Gift Shop, Oltu Stone, Erzurum
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VERi TABANLI PAZARLAMA VE MUSTERI SADAKATI iLiSKiSi: KUSADASI’NDAKi
4 VE 5 YILDIZLI OTEL YONETICILERi UZERINE BiR UYGULAMA
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Ozet

Veri tabanli pazarlama, isletmelerin misterilerini daha iyi taniyarak isletme ile musteriler
arasinda daha guiglii iliskiler kurulmasini saglayan, isletmelerin uzun vadede misteri sadakatini
kazanmasina yardimci olan ve isletmeye kar artisi getiren bir pazarlama stratejisidir. isletmeler
acisindan 6neme sahip olan veri tabanli pazarlama ve musteri sadakati kavramlarinin konu
alindigi bu c¢alismada, konaklama isletmelerinin uygulamis oldugu veri tabanh pazarlama
stratejilerinin mlsteri sadakati ile olan iliskisinin ortaya ¢ikarilmasi amacglanmaktadir. Arastirma
kapsaminda verilerin toplanmasi icin Kusadasi ilcesinde faaliyet gosteren 4 ve 5 vyildizh
otellerdeki yoneticiler lzerine anket gcalismasi yapilmistir. 41 otele yapilan anket galismasi
sonucunda elde edilen veriler ile otel yonetiminin musteri sadakatini kazanmak igin hangi
stratejilere basvurdugu ve bu stratejilerin musteri sadakatine olan etkisi ortaya konulmaya
¢alisiimaktadir.

Anahtar Kelimeler: Veri Tabanli Pazarlama, Musteri Sadakati, Kusadasi

THE RELATIONSHIP BETWEEN DATABASE MARKETING AND CUSTOMER
LOYALTY: AN APPLICATION ON THE MANAGERS FROM THE 4 AND 5 STAR
HOTELS IN KUSADASI

Abstract

Database marketing is a marketing strategy which provides a strong relationship between the
cooperation and the customer by getting to know the customers and try to gain the customer
loyalty in the long term and bring the increase in the profit. In this study that focuses on the
database marketing which is important for the cooperation and the concept of customer
loyalty, it is aimed to reveal the relationship between the strategies of database marketing and
customer loyalty. This questionaire has been applied to the directors from the 4 and 5 star
hotels in Kusadasi. By using the data obtained as a result of the questionaire that was applied
in 41 hotels, it is aimed to reveal which strategies does the hotel management apply in order to
gain the customer loyalty and the effect of these strategies on the customer loyalty.

Key Words: Database Marketing, Costumer Loyalty, Kusadasi
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Ozet

Termal kaynaklar, magma haznesine yakin olan ya da tektonik olarak aktif bolgelerdeki yer alti
sularinin magma nedeniyle i1sinarak yeryiliziine ¢ikmasi ile olusmaktadir. Bu siiregte, magma
icerisinde eriyik halde bulunan gesitli maddeler sicak suya karisarak kaynaklarin insan saghgi
icin sifali olmasini saglamaktadir. Kaplica, ilica gibi isimler de verilen bu kaynaklar, icerdikleri
metal ve yari metallere ragmen, sodyum, florir, kalsiyum gibi faydal elementler de
icerdiklerinden saglik turizmi agisindan siklikla tercih edilmektedir.

Tirkiye, aktif tektonik bir iilke olmasi nedeniyle ¢ok sayida termal kaynaga sahiptir. Ozellikle
Dogu Anadolu Bolgesi, Erzurum, Bingdl, Tunceli, Elazig, Agr, Bitlis ve Van illerindeki 6nemli
termal kaynaklari ile bu bdélgenin termal turizm agisindan 6nemli bir potansiyele sahip
oldugunun sinyalini verir. Arastirma alani olarak segilen Budakl kaplicasi da Bitlis ili Gliroymak
ilgesi sinirlari igerisinde, Nemrut kraterinin batisinda yer almaktadir. Tektonik ve volkanik
6neme sahip olan bu alan, yer altindaki sicak suyun fay hatlari ile yeryliziine ulasmasi
neticesinde yore halkinin kullanima agilmis olup gesitli rahatsizliklarin tedavisinde talep goérir
hale gelmistir.

Bu c¢alisma, Budakli termal kaynaginin icerdigi element o6zelliklerini tespit etmek, bu
elementlerin faydalarini ortaya koyarak hangi hastaliklarin tedavisinde kullanildigini ve
kullanilabilecegini arastirmak, heniiz fazlaca alt yapi eksikligi bulunan Budakli kaplicasinin
olanaklarinin gelistiriimesine katkida bulunmak amaciyla ele alinmistir. Bu kapsamda
gerceklestirilen arazi ve biro calismalari neticesinde, alanin cografi ve jeolojik yapisinin sicak su
kaynaginin olusumu ve yerylziine ulasmasindaki rolii incelenmis, kaplicadan alinan su
numunelerinin kimyasal analizleri yapilarak mineral icerikleri belirlenmistir. Buna gére Budakli
kaplicasi, 6nemli miktarda magnezyum, sodyum, radon ve floriir icermektedir. Bu nedenle,
romatizmal hastaliklar, eklem rahatsizliklari, sintizit ve fitik gibi rahatsizliklarin tedavisinde
giderek artan bir yogunlukta kullanilmaktadir. Ancak mevcut kullanim kosullarinin iyilestirilmesi
ve kullanim alanlarinin genisletilmesi (diger bazi fizyolojik ve ruhsal hastaliklarin tedavisinde
kullaniminin saglanmasi) gerekmektedir.

Anahtar Kelimeler: Bitlis, Budakli, Kaplica, Saglik Turizmi
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THE RELATIONSHIP BETWEEN GEOLOGICAL AND GEOGRAPHICAL STRUCTURE
OF MINERAL PROPERTIES OF BUDAKLI (BIiTLIS) SPA

Abstract

Thermal springs are formed when the groundwater near the magma reservoir or in the
tectonically active zones heats up due to magma. In this process, various substances dissolved
in the magma are mixed with hot water to ensure that the resources are healing for human
health. These sources, also known as hot springs, and hot springs are frequently preferred in
terms of health tourism because they contain useful elements such as sodium, fluoride and
calcium, despite the metals and semi-metals they contain.

Turkey, because it is a tectonically active country has many thermal springs. Especially with its
important thermal resources in Eastern Anatolia Region, Erzurum, Bingdl, Tunceli, Elazig, Agri,
Bitlis and Van provinces, this region has an important potential for thermal tourism. Budakh
hot spring, which is selected as a research area, is located to the west of Nemrut crater within
the boundaries of Gliroymak district of Bitlis province. This area, which has a tectonic and
volcanic importance, has been opened to use by the local people as a result of the hot water
reaching to the earth by the fault lines and has become demanded for the treatment of various
diseases.

This study was carried out in order to determine the elemental properties of the Budakli
thermal source, to reveal the benefits of these elements and to find out which diseases they
can be used in the treatment of, and to contribute to the development of the facilities of the
Budakh thermal spring, where there is still a lack of infrastructure. As a result of the land and
office studies carried out within this scope, the role of geographic and geological structure of
the area in the formation and reaching of the hot water source was examined and the chemical
contents of the water samples taken from the thermal springs were determined. Accordingly,
Budakl spa contains a significant amount of magnesium, sodium, radon and fluoride.
Therefore, it is increasingly used in the treatment of diseases such as rheumatic diseases, joint
disorders, sinusitis and hernia. However, the current conditions of use need to be improved
and their field of use expanded (to be used in the treatment of some other physiological and
mental diseases).

Keywords: Bitlis, Budakli, Spa, Health Tourism
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Abstract

In this study that emphasised scientific studies on positive effects of nature on living beings,
nature education provided with Let's Go Beyond Barriers Let’'s Meet with Nature (Engelleri
Asalim Dogayla Bulusalim) (project number is 118B356) supported by TUBITAK, the purpose
was to analyse effect of nature education on physically handicapped students’ changing
environmental awareness level and students’ view about nature education. Participants as
research material consisted of 15 physically handicapped students in different cities. Research
method was designed with single group pre-test post-test experimental pattern. For data
collection, as pre-test and post-test, form consisting of open ended questions was used after
environmental awareness test and activities. Paired sampling t-test was used to compare pre-
test and post-test scores in data analysis obtained with quantitative data. Content analysis was
conducted on qualitative data obtained from open-ended questions. Results of this study
showed that post-test results of individuals for dimensions of environmental awareness
increased.

Keywords: Nature education, Handicapped Students, Nature
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Ozet

Kaltirel miras, toplumlarin farkli yasama bicimlerinin ve Uretimlerinin tarihsel aktarimlariyla
ortaya cikan bir degerler bitlinidiir. Bugiine ulagmay! basarmis maddi ve maddi olmayan
unsurlarin bir arada yarattigl bu bitinin, korunarak buglinden sonrasina nasil aktarilacagi pek
¢ok disiplin ve kent planlamasi ¢alismalarinin da ele aldigi konular arasindadir. Tim galismalar
icerisinde izlenen ortak problem ise, degisen yasam bigcimi, mekansal ve sosyal gereksinmeler
temelinde islevsiz hale gelmis fiziksel olusumlarin yasamla ve yerlesme dokulari ile yeniden
nasil butlinlestirilebilecegi ile ilgilidir. Bu sorun kiltlrel mirasin sahip oldugu ilgi cekici 6zellikleri
degerlendiren bazi arayislari glindeme getirmis ve insanlarin merak ve izleme arzusu temelinde
“turizm” 6nemli bir ¢ikis noktasi olarak kullanilmaya baslamistir. Diinyada 20. yy’'in sonlarina
dogru yasanan kiiresel ekonomik degisimler de bu arayisi desteklemis ve “yer” ve “kimlik”
ekseninde sekillenen farkli turizm tiirleri tim diinyada ve ilkemizde yayginlk kazanmistir.
Ancak turizmin kilturel bilesenlerle temasinin yarattigi riskler ve 6zellikle de kitlesel turizm ile
ortaya c¢ikan sorunlar, son sirecte daha duyarli yaklasimlara olan gereksinmeleri artirmistir.
Sirdirlebilir turizm kavrami boyle bir arayisin Grinddir ve kitlesel turizmin olumsuz ¢evresel
ve sosyal etkilerine karsi bir tepki olarak ortaya ¢ikmistir. Temelinde dogal alanlarin, kilttrel
deger ve oOzelliklerin duyarh ve sinirlayici yaklasimlarla korunmaya calisiimasina yonelik bir
anlayis bulunmaktadir. Bu dogrultuda, stirdirilebilir turizme konu edilecek alanlarda ¢evreye
zarar vermeyecek faaliyetlerin yer almasi 6ngorilirken, ayni zamanda yerel halkin da bu
surecte sorumluluk almasi saglanmaya ¢alisiilmaktadir.

Bu ¢alisma Siirdarilebilir Turizm olgusunu, Tirkiye’nin 6zel bir ekosisteme sahip ender gukur
yaylalarindan biri olan ve 19. Yy’in sonlarindan itibaren yerel halkin boélgede yazlar stirdiirdigu
kirsal Gretim ve hayvancilik faaliyetleri ile dnemli bir kiltiirel miras alani haline doniisen Mugla-
Karabaglar Yaylasi temelinde ele almayl amaglamaktadir. Bugiin bu ozellikleri ile Kentsel ve
3.Derece Dogal Sit statllerine konu olan boélgenin karsi karslya bulundugu koruma sorunlarina
odaklanan ¢alismada, tarimsal Uretimin yapildigl tarlalarin kenarlarinda insa edilmis ve “isci
konutu” olarak adlandirilan tas ve 6zgiin mimari unsurlarin yeniden yasamla ve yerlesme ile
nasil butinlestirilebilecegine iliskin sorulara surdurilebilir turizm Uzerinden alternatif bir
yaklasim saglanmaya calisiilmaktadir. Bugilin tarimsal Gretim agisindan yasanan sorunlarin,
bolgeyi daha cok bir ikinci konut ve turizm bdlgesi olarak gelecege tasimaya yonelik arayislari
ortaya c¢ikarmis oldugu bir asamada, kiltirel miras, doga ve sosyal yasam etkilesimini
onemseyen bir ele alisin nasil yapilandirilabilecegi “is¢i konutlari” (izerinden tartismaya
aciimaktadir.

Anahtar Kelimeler: Kiiltiirel Miras, Siirdiiriilebilir Turizm, i¢ci Evleri, Mugla-Karabaglar Yaylasi
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AN EVALUATION ON THE CONTRIBUTION OF CULTURAL HERITAGE TO THE
SUSTAINABILITY OF TOURISM: THE CASE OF MUGLA-KARABAGLAR

Abstract

Cultural heritage is a set of values that emerge from the historical transfers of the different
ways of life and production of societies. How this whole, created by the material and
immaterial elements that have succeeded to reach today, will be preserved and transferred to
the future is among the topics covered by many disciplinary and urban planning studies. The
common problem is related to how to reintegrate these physical formations that have become
dysfunctional on the basis of changing life style, spatial and social needs, into life and
settlement patterns. This problem raises some quests that evaluate the interesting features of
cultural heritage. On the basis of people's curiosity and desire to know tourism has started to
be used as an important starting point. Global economic changes in the world towards the end
of the 20th century also supported this quest and different types of tourism, which take shape
in the axis of place and identity have become widespread throughout the world and in our
country.

However, the risks posed by the contact of tourism with cultural components and especially
the problems arising with mass tourism have increased the need for more sensitive
approaches. The concept of sustainable tourism is the product of such a quest and has
emerged as a reaction to the negative environmental and social impacts of mass tourism. It is
based on an understanding of protecting natural areas, cultural values and features with
sensitive and restrictive approaches. In this respect, it is envisaged that activities that will not
be harmful to the environment will take place in the areas to be subject to sustainable tourism,
while at the same time it is aimed to ensure that local people take responsibility in this process.
This study aims to address the phenomenon of sustainable tourism on the basis of Mugla-
Karabaglar Plateau. Karabaglar is one of the rare highland pit has a special ecosystem of
Turkey. The Mugla-Karabaglar Plateau has become an important cultural heritage site since the
end of the 19th century with the rural production and animal husbandry activities carried out
by local people in the region in the summers.

This study focuses on the conservation problems of the plateau which is subject to Urban and
3rd Degree Natural Sites status. There are stone buildings called “workers' houses” built on the
sides of the fields where agricultural production takes place in the plateau. The paper explores
how these buildings with the original architectural elements, can be integrated with life and
settlement. In this research, an alternative approach is tried to be provided through
sustainable tourism.

Today, the problems experienced in terms of agricultural production have revealed the search
for transferring the region into the future as a second residential and tourism region. At this
stage, the discussion on how to deal with the cultural heritage, nature and social life
interaction is discussed through “workers’ housing”.

Keywords: Cultural Heritage, Sustainable Tourism, Workers’ Houses, Mugla-Karabaglar Plateau
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SOMUT OLMAYAN KULTUREL MiRAS DEGERLERI: ERZURUM ORNEGI

Dr. Ogr. Uyesi Ugur AKDU
Giimishane Universitesi
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Oznur TABU
Giimiishane Universitesi
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Ozet

Kaltir, gegmisten ginimize kadar gelen maddi-manevi degerler buttintidir. Kaltlr, bulundugu
boélgenin, yorenin yasayis tarzini, orf, adet ve geleneklerini yansitmaktadir. Her bdlge igin kiiltiir
farkhhk gosterir. Bazi kiltirel miraslar yok olmaya yiz tutmaktadir bu kapsamda UNESCO
somut ve somut olmayan kiltirel miras listesi olusturmustur. Olusturulan bu liste ile toplumun
somut olmayan kiltirel miraslarinin gelecek kusaklara aktarilmasi saglamak ve korumak
hedeflenmektedir. Bu ¢alisma Erzurum ilinin somut olmayan kiiltiirel miraslarinin envanterinin
cikarilmasina yoneliktir. Bu kapsamda Erzurum’un az bilinen somut olmayan miraslarini ortaya
cikararak farkindaligi arttirmak, gelecek nesillere aktarilmasi icin kaynak olusturmak, somut
olmayan kulttrel mirasin korunmasina yonelik yapilacak planlara ve bolge turizmine katki
saglamak amaglanmistir. Bu dogrultuda nitel arastirma yontemlerinden dokiiman incelemesi
modeli tercih edilmis olup Kiiltlir ve Turizm Bakanligi ile Erzurum’un resmi kurum ve kuruluslari
tarafindan yayinlanan ikincil kaynaklardan elde edilen verilere dayanilarak degerlendirmelerde
bulunulmustur. Arastirmanin diger basamaginda ilin otoriteleri ve halki ile miilakat yapilarak
envanterin eksikliklerinin tamamlanmasi planlanmaktadir.

Anahtar Kelimeler: Unesco, Kiltir, Somut Olmayan Kiltiirel Miras, Erzurum

INTANGIBLE CULTURAL HERITAGE VALUES: ERZURUM EXAMPLE
Abstract

Culture is a collection of material-spiritual values from the past to the present. Culture reflects
the living style, customs, traditions and traditions of the region and region. Culturel structures
are varies for each region. Unfortunately some cultural heritages are damaging and passing
into oblivion around the world. Due to this reasons UNESCO has created a tangible and
intangible cultural heritage lists.Unesco aims to protect the tangible and intangible cultural
heritage of the society by transferring it to future generations with this lists. This study aims to
take inventory of the intangible cultural heritage of Erzurum.In this context, it was aimed to
raise awareness, to create resource for transfer to future generations, to contribute to the
plans to be made for the preservation of intangible cultural heritage and tourism by search out
the lesser known intangible cultural heritages of Erzurum. In this respect, document analysis
model which is one of the qualitative research methods has been preferred. Evaluations were
made based on the data obtained from secondary sources published by the Ministry of Culture
and Tourism and the official institutions and organizations of Erzurum. In the other step of the
research, it is planned to complete the deficiencies of the inventory by interviewing the
authorities and the people of the province.

Keywords: Unesco, Culture, Intangible Cultural Heritage, Erzurum
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DARENDE SOMUNCU BABA KULLIYESi iLE AFSIN ESHABI KEHF KULLIYESINiN
INANGC TURiZMi ACISINDAN DEGERLENDIRMESi
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Batman Universitesi
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Ozet

inang turizmi, kutsal yerlerin ziyaret edilmesi sonucu ortaya ¢ikan bir turizm sekli olup, Tirkiye
'de inang turizmi kapsaminda goriilebilecek birgok kutsal ve tarihi yer ile eserler bulunmaktadir.
Bu baglamda Anadolu’nun kilturel zenginligi inang turizminin de bir pargasi haline gelmis ve
guniimuizde kiltirel turlarla birlikte glizergah belirlenmesinde dnemli bir faktér olmustur.
Malatya cevresinde yer alan Nemrut Dagl, Eshab-1 Kehf ve Somuncu Baba gibi ziyaret yerleri
bunlardan bazilaridir. Bildiri kapsaminda, Malatya’dan baslayarak belirli bir glizargah
cercevesinde ayni giin gezilebilecek olan Darende Somuncu Baba Kiilliyesi ile Afsin Ashabi Kehf
Kalliyesi toplam 300 km lik bir mesafeyi kapsamaktadir. Dogrudan Malatya Kayseri yolunu takip
ederek Darende Merkezde yer alan Somuncu Baba tirbesi ziyaret edildikten sonra, Darende
¢ikisinda Elbistan yoluna saparak hem Giinpinar selalesi hem de Afsin Eshabi Kehf ziyaret yerine
rahat ulasilabilir.

Darende’nin merkezinde Tohma Irmagi kenarinda yer alan Somuncu Baba Killiyesi her yil
binlerce misafiri agirlamaktadir. Adina killiye kurulmus olan Seyh Hamid-i Veli (Somuncu Baba),
1331-1412 vyillari arasinda yasamis olup, bircok sehirde bulunmus nihai duragi ise Darende
olmustur. Tohma Kanyonu icerisinde yaptigl cilehanesi ve Tohma irmagi kiyisina kurdugu
dergahi ile etrafindakileri irsdd eden Somuncu Baba Hazretleri, 1412 yilinda Darende’de vefat
etmistir. Somuncu Baba Kiilliyesi dahilinde; Somuncu Baba Tirbesi, Hulusi Efendi Haziresi,
Somuncu Baba Miizesi, Hamidiye Carsisi, Abdesthaneler, Seyh Hamid-i Veli Kitiphanesi,
Kudret Havuzu, Somuncu Baba Cilehanesi, Tohma Kanyonu ve mesire alanlari bulunmaktadir.
Kahramanmarag’in Afsin ilgesi'nin 7 km. kuzeybatisinda yer alan kiilliye, Roma déneminden beri
kutsal sayillan ve Eshab-1 Kehf adiyla taninan kayalik bir tepenin yamacindaki magaranin
cevresine kurulmustur. Anadolu' da Afsin, Efes ve Tarsus'un disinda Asya, Avrupa ve Afrika
kitalarinin bircok yerinde bazi magaralara Eshab-1 Kehf denilmistir. Fakat bircok Misliiman
tarihgi ve tefsirci Eshab-1 Kehf magarasinin biyik bir ihtimalle Afsin'deki magara oldugu
konusunda birlesmislerdir. . Eshab-i Kehf, Bizans devrinde oldugu gibi, Selguklular'in fethinden
sonra da Hiristiyanlar ve Muslimanlar tarafindan kutsal bir mekan kabul edilerek énemli bir
ziyaret yeri olmustur. Buraya gelen ziyaretgilerin ihtiyaglarinin karsilanmasi ve konaklamalarinin
saglanmasi icin Anadolu Selguklularinin Maras Emiri Nusretiiddin Hasan Bey, ribat (1215), cami
(1215-1234) ve han (1232-33) yapilarindan olusan kiilliye insa ettirilmistir. Daha soma kiilliyeye
Dulkadir Beyligi (1337-1522) doneminde medrese (1480-1492), kadinlar mescidi (1500) ve
buk'a ilave edilerek blyutiilmastir. Killiyeye en son eklenen Pasa Cardagi, Osmanh
doéneminde 1531 yilinda insa edilmistir. Darende ve Afsin’de bulunan bu degerlerin kultir ve
inang turizmi agisindan gerekli ilgiyi gorip gérmedigi degerlendirilecektir. Bu kiilliyelerin alan
yonetimlerinin yapilip yapiimadigl; buna bagh alt ve st yapi ile gevre diizenlemesi ve
temizliginin ihtiyaci karsilayacak bicimde olusturulup, olusturulmadiklari irdelenecektir. Ayrica
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Bu iki killiyenin birbirine entegre edilerek ziyaret edilme olanaklari ortaya konmaya
¢aligilacaktir.
Anahtar Kelimeler: Eshab-1 Kehf, Somuncu Baba, Darende, Kiilliye, inang Turizmi

EVALUATION OF DARENDE SOMUNCU BABA COMPLEX AND AFSIN ESHABI
KEHF COMPLEX IN TERMS OF FAITH TOURISM

Abstract

Religious tourism, is a form of tourism resulting from a visit to the holy places and there are
many works of sacred and historic sites can be seen within the scope of faith tourism in Turkey,
In Turkey. In this context, the cultural richness of Anatolia has become a part of faith tourism
and has been an important factor in determining the route with cultural tours. Some of the
places to be visited in Malatya and its surroundings are Mount Nemrut, Eshab-1 Kehf and
Somuncu Baba. Within the scope of the study, starting from Malatya, Darende Somuncu Baba
Complex and Afsin Ashabi Kehf Complex, which can be visited on the same day within a certain
route, covers a total distance of 300 km. By following the way to Malatya — Kayseri, after
visiting visiting Somuncu Baba tomb in Darende Center, it can easily be got to both the
Glnpinar waterfall and Afsin Eshabi Kehf by taking the way to Elbistan when driving off
Darende. Somuncu Baba Complex, located in the center of Darende, on the banks of the
Tohma River, welcomes thousands of visitors each year. Sheikh Hamid-i Veli (Somuncu Baba),
in whose name a complex was established, lived between 1331-1412, had been to many cities,
however, Darende was the final stop. By building the suffer-house in Tohma Canyon and the
lodge on the banks of the Tohma River, he showed the true path to the ones around him. He
died in Darende in 1412. Within the complex of Somuncu Baba; there are Somuncu Baba
Mausoleum, Hulusi Efendi Burial Area, Somuncu Baba Museum, Hamidiye Bazaar,
Abdesthaneler, Seyh Hamid-i Veli Libraries, Kudret Pool, Somuncu Baba Suffer-house, Tohma
Canyon and recreation spots.

The complex, located 7 km. to the northwest of Afsi, Kahramanamaras, was built around a cave
on the slope of a rocky hill known as Eshab-i1 Kehf, which has been considered sacred since the
Roman period. Apart from Afsin, Ephesus and Tarsus in Anatolia, some caves were called
Eshab-1 Kehf in many parts of Asia, Europe and Africa. However, many Muslim historians and
commentators have agreed that the cave of Ashab-i1 Kehf is probably the cave in Afsin. Eshab-i
Kehf. As in the Byzantine period, Eshab-i1 Kehf was considered a sacred place and an important
place of visit by Christians and Muslims after by being conquest by Seljuks. In order to meet the
needs of the visitors and ensure their accommodation, the complex including ribat (1215),
mosque (1215-1234) and inn (1232-33) were constructed by Emiri Nusretiiddin Hasan Bey,
command of Maras of Anatolian Seljuks. Later, in the period of Dulkadir Principality (1337-
1522), the madrasah (1480-1492) was enlarged by adding to women mosque (1500) and buk.
Pasha Cardagi, which was added to the complex last, was built in 1531 during the Ottoman
period.

These values, found in Darende and Afsin, will be evaluated whether they are shown the
necessary interest in terms of culture and faith tourism. Whether the site management of
these complexes is made or not; whether the infrastructure and superstructure connected to it
and the landscaping and cleaning constructed meet the need or not will be examined. In
addition, the opportunity to visit these complexes by integrating each other will be put
forward.

Keywords: Eshab-1 Kehf, Somuncu Baba, Darende, Complex, Faith Tourism
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IRAN’DA IRAK-I ACEM’DEN QOMES’E HORASAN YOLU UZERINDEKIi SELCUKLU
MiMARI ESERLERI
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Ozet

Bu rota, iranin giineybatisindan baslayip, kuzeydoguya dogru uzanmaktadir. Bu giizergih
Uzerindeki sehirlerin buyuk bir kismi Irak-1 Acem bdlgesinde kalmaktadir. Gliinimizde pek
kullaniimayan Irak-1 Acem Qazvin, Hamedan, Rey, Saveh, Kum, Kasan ve giineyde isfahani igine
almaktadir. Irak-1 Acemin en 6nemli merkezi olan Rey, Sultan Tugrul déneminde Selguklu
ydnetiminin baskenti olmustur. Sultan Maliksah déneminde ise, Selcuklu baskenti isfahana
tasinmis olup, bundan sonra isfahan ve cevresi 6ne ¢ikmistir. Yine ayni rotanin Semnan ve
Damghan gibi sehirleri Qomes bolgesinde kalmakta ve Horasana uzanan yol lizerinde énemli
merkezler olarak dikkat cekmektedirler. Selcuklu yénetimi basindan beri, bu sehirlerde cami,
medrese ve kervansaraylar insa etmeyi basarmistir. Ayrica biyik alimler ve alimlerin varligiyla
Selguklu dénemi, islam diinyasinin bilimsel ve sanatsal Ronesans dénemi olarak adlandirilabilir.
Bu donemde, Rey kentine atfedilen Razi mimari tarzi olarak adlandirilan bir mimari tiri
yaratilmistir. Bu sehirlerde 6nemli mimari 6rneklerin olusmasinda etkili olan bu yoéntem,
donemin bilimsel-sanatsal kosullarinin belirlesmesini de saglamistir. Selguklu déneminin son
derece zarif mimarisi, 6zellikle Sultan Tugrul'un mezari gibi degerli anitlarin varhgi, kiltarel
turizm icin mitkemmel bir temel olusturmaktadir.

Kazvinden baslayip, sirasiyla Hamadan, Saveh, Rey lzerinden Veramin, Semnan ve Damgana
uzanan rota; Sahrud, Sebzevar ve Nisaburla Horasana ulagsmaktadir. Glinlimizde bu giizergah
iranda dort eyaleti icermektedir. Bunlar Kazvin, Hamedan, Tahran ve Semnan eyaletleri
seklinde bolimlenmistir. Bu rota Uzerindeki tarihi merkezlerde Tirkiyede az bilinen Selguklu
mimarisini yansitan bircok eser bulunmaktadir. Camiler, mezar anitlari, minareler, kaleler,
kervansaraylar bunlarin baslicalaridir. Kazvinin Mescidi Camisi, Harrekan Tirbeleri Hamedan
Alevian Tirbesi, Saveh mescidi cami ve minaresi, Rey Sultan Tugrul kubbesi, Veramin Mescidi
cami, Semnan Mescidi cami ve minaresi, Anusirvan kervansarayi, Damghan minareleri ve
turbeleri ile zengin Selguklu mirasi gdzler 6niine serilmis olacaktir.

Kazvin-Hamedan (284 km), Hamedan-Rey (327km), Rey-Damgan(342km) uzakliga sahiptir. Bu
bildiri kapsaminda rotanin igerisinde kalan merkezlerdeki Selguklu kiltlir mirasina dikkat
cekilerek bir “Selguklu Yolu” glizergahina dikkat ¢ekilmis olacaktir.

Anahtar Kelimeler: Selcuklu Mimarisi, Horasan Karayolu, Irak Ajam Ve Qomes ili, Kiiltiir Turizmi
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SELJUK ARCHITECTURAL WORKS IN IRAN ON THE IRAK-1 ACEM’'DEN QOMES’E
HORASAN ROAD

Abstract

This route starts from the southwest of Iran and extends to the northeast. Most of the cities
along this route remain in Irak-1 Acem region. Irak-1 Acem Qazvin, which is not widely used
today, includes Qazvin, Hamedan, Rey, Saveh, Kum, Kashan and Isfahan in the south. Rey,
which is the most important centre of Irak-1 Acemin, was the capital of the Seljuk rule during
the Sultan Tugrul period. As for during the reign of Sultan Maliksah, Isfahan became the capital
of Seljuk and after that Isfahan and its surroundings came to the fore. The cities of the same
route, such as Semnan and Damghan, remain in the Qomes region and stand out as important
centres on the road leading to Horasana.

At the very beginning of the Seljuk rule, it managed to build mosques, madrasas and
caravanserais in these cities. Moreover, with the presence of great scholars and scholars, the
Seljuk period can be called as the scientific and artistic Renaissance period of the Islamic world.
During this period, an architectural type called Razi architectural style was created. This
method, which was effective in the formation of important architectural examples in these
cities, enabled the determination of the scientific-artistic conditions of the period. Extremely
elegant architecture of the Seljuk period, especially the presence of valuable monuments such
as the tomb of Sultan Tugrul, provides an excellent base for cultural tourism.

The route, starting from Kazvain, and extend to Veramin, Semnan and Damgana via Hamadan,
Saveh, Rey in turn; reach to Shahrud, Sebzevar, Nishapur and Horasan. Today, this route
includes four states in Iran. These are divided into Kazvin, Hamedan, Tehran and Semnan. In
the historic centres on this route, there are many works that reflect the Seljuk architecture
which are not well-known in Turkey. Mosques, tomb monuments, minarets, castles,
caravanserais are the main ones. Kazvinin Masjid mosque, Harrekan Tombs, Hamedan Alevian
Tomb, Saveh small mosque and minaret, Rey Sultan Tugrul dome, Veramin Masjid mosque,
Semnan Masjid mosque and minaret, Anusirvan caravanserai, Damghan minarets and rich
Seljuk heritage will be revealed. Kazvin-Hamedan is 284km, Hamedan-Rey is 327 km and Rey-
Damgan is 342 km away. Within the scope of this declaration, by drawing attention to the
Seljuk cultural heritage in the centres within the route, attention will be drawn to the “Seljuk
Way” route.

Keywords: Seljuk Architecture, Khorasan Highway, Iraqg Ajam and Qomes Province, Cultural
Tourism
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Ozet

Diyarbakir Kalesi, Surlari ve Burglari, bolgede hikim siren medeniyetlerin, kiltirlerin ve
dénemin ihtiyaclar dogrultusunda sekillenerek, 6zgunlGgini ve 7 bin yillk tarihsel varhigini
halen siirdlren orijinal ve 6zgun kultir varhklari olarak yasamakta, diinya tarihi igin 6nemli bir
evrensel miras 6zelligini korumaktadir. Diinya Miras Komitesi, 2016 yilinda, “Diyarbakir Surlari
ve Hevsel Bahgeleri Kiiltlirel Peyzaj Alani” nin UNESCO Diinya Miras Listesi’ne kaydedilmesine
karar verdi.

Bu kilttr mirasi icinde, zamana yenik diisen, ancak gegcmisten giiniimiize nadide eserler olarak
kalan degirmenler ve bu degirmenleri ¢alistiran antik sular da yer almaktadir. Calismanin amaci;
Karacadag'dan Sur icine gelen, oradan Hz Sileyman camii icine verilen ve fiskayasindan
dokiilerek asagida yer alan iki tarihi degirmeni ¢alistiran ve oradan da Hevsel bahgelerine akip
bahgeleri sulayan c¢ok islevli antik suyun bilinmeyen macerasini, mimari diizen iginde
belgelemektir.

Calismanin yontemi, yerinde tespit ve gozlem ile konu ile ilgili literatlir taramasi, ayni zamanda
yerinde Ol¢iim, modelleme ve cizimlerle belgelemeler seklindedir. Calismanin sonug ve
bulgulari olarak; inang turizmi igin de 6nemi biiyiik olan Tarihi Hz Siileyman Cami ve cevresi,
hem tarihi miras ve mimari agidan, hem de su kaynaklarinin efektif kullanimi yoniinden
arastinlmistir. Ginumize kadar farkina varilmamis olan ¢ok islevli su kullaniminin galisma ile
kullanimi, hem de tarihi degerlerle daha da zenginlesen ve 6nemi artacak olan kentin,
turizminde ve tanitiminda énemli oranda yarari olacagi diisinilmektedir.

Anahtar Sozcikler: Diyarbakir Antik Sulari, Degirmenler, Hz Stiileyman Camii, Hevsel Bahgeleri

INVESTIGATION OF THE RELATIONSHIP BETWEEN ANTIQUE DIYARBAKIR
WATERS, MILLS AND HISTORY SULEYMAN MOSQUE IN TERMS OF TOURISM

Abstract

Diyarbakir Castle, Walls and Horoscopes are shaped in line with the needs of the civilizations,
cultures and periods that prevail in the region, and remain the original and original cultural
assets that maintain their originality and 7 thousand years of historical existence and maintain
an important universal heritage for world history. In 2016, the World Heritage Committee
decided to register the Pey Diyarbakir City Walls and Hevsel Gardens Cultural Landscape Area
‘on the UNESCO World Heritage List.

Within this cultural heritage, there are mills and ancient waters running these mills, which have
been succumbed to time, but remain as rare artifacts from the past to the present. Purpose of
the study; It is to document the unknown adventure of the multifunctional ancient water that
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comes from Karacadag into the city wall, which is given to the Prophet Siileyman Mosque and
which is poured from its fiskaya, runs the two historical mills below and then flows into the
Hevsel gardens and irrigates the gardens.

The method of the study is on-site detection and observation and literature review on the
subject, as well as on-site measurement, modeling and documentation with drawings. As the
results and findings of the study; Historical Suleyman Mosque and its surroundings, which are
of great importance for faith tourism, were investigated both in terms of historical heritage and
architecture and in terms of the effective use of water resources. It is thought that the use of
multifunctional water usage, which has not been realized until today, will be enriched with
historical values and will increase in importance and will have a significant benefit in tourism
and promotion.

Keywords: Diyarbakir Ancient Waters, Mills, Hz Stleyman Mosque, Hevsel Gardens
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TURIZM OZELLIKLERINi ARASTIRMAK
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Ozet

Anadolu yerlesmelerin ortak 6zelligi, surekli yerlesimler sonucu olusan fiziksel ve kilttrel
katmanlasmadir. Tarihi katmanlasma niteligi kentsel yerlesmeler kadar, kirsal yerlesmelerin de
ozglin karakteri olarak karsimiza c¢ikabilmektedir. Bu baglamda, arkeolojik kalintilariyla
geleneksel kirsal mimarisi icige gegmis bir bigimlenmeyle glinimiize ulasan 6rneklerden ikisi,
¢alisma kapsaminda incelenmistir. Bunlardan ilki; "Peygamberler Sehri" olarak bilinen
Sanliurfa'da Suayip Peygamber'in yasadigl ve Hazreti Musa ile bulustugu mekan oldugu sanilan
antik Suayip kenti; Digeri ise erken Bizans déneminde bir sinir garnizon kenti olarak kurulan ve
cogu ilk donemden kalan savunma, su yapilari ve nekropol alanlariyla dikkat ¢ceken Dara antik
kentidir.

Calismaya konu olan her iki antik kent’te de, geleneksel kirsal dokudaki yasanti giinimizde
devam etmektedir. Son donemlerde kirsal turizmin de 6n planda oldugu dustniliirse, bu
kentler, hem kirsal, hem de tarihi 6zellikleri ile bodlge turizmi igin can suyu niteligindedir.
Calismanin amaci: ayni bolgede yer almalarina karsin farkli amaclar igin kurulan bu iki antik
kentin, Kirsal ve Klltlrel Turizm degerlerini, mimari agidan irdelemek, benzer ve farkli yonlerini
kiyaslamak, tanitilmalarini saglayarak Ulke turizmine kazandirmaktir.

Bu amagla, ¢alismanin yontemi, literatlir taramasina ilave olarak, alanda tespit ve belgelemeler
yapmak, 6lcim ve modellemelerle 6zellikle ¢ok az bilinen Suayp kentini arastirip, kayit altina
almaktir. Sonugta elde edilen bulgularin kongrede paylasiimasi ile bu kentlerin turizm agisindan
potansiyellerinin artacagi, boéylece turizm rotalarina dahil edilecegi, dolayisiyla turizmin
ekonomik agidan bolgeye ve Ulkeye katki saglayacagi disiinilmektedir.

Anahtar Sozcikler: Suayip ve Dara Antik Kentleri, Kirsal Turizm, Kulturel Turizm

ARCHITECTURAL RESEARCH CHARACTERISTICS OF RURAL AND CULTURAL
TOURISM THE SUAYIP AND THE DARA ANTIQUE CITIES

Abstract

The common feature of most of the Anatolian settlements is the physical and cultural
stratification resulting from continuous settlements. Historical stratification can be seen as the
unique character of rural settlements as well as urban settlements. In this context, two
examples that have survived to date with archeological remains and traditional rural
architecture are examined within the scope of the study. The first of these; Known as the "City
of the Prophets" The ancient Suayip city, which is rumored to be the place where Suayip
Prophet lived and met Hazrat Musa in Sanhurfa; The other is the Dara ancient city, which was
established as a border garrison city in the early Byzantine period and attracts attention with
its defense, water structures and necropolis areas, many of which remained from the first
period. In both ancient cities, which are the subject of the study,

life in the traditional rural fabric continues today. Considering that rural tourism has been in
the forefront recently, these cities, with their rural as well as historical features, are the water
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of life for regional tourism. The aim of this study is to examine the values of rural and cultural
tourism of these two ancient cities, which were established for different purposes, although
they are located in the same region, to compare similar and different aspects and to introduce
them to the country tourism. For this purpose, in addition to the literature review, the method
of the study is to make determinations and documentation in the field, and to investigate and
record the city of Suayp which is very little known especially with measurements and modeling.
It is thought that the potential of these cities in terms of tourism will be increased by sharing
the findings obtained in the congress in the congress so that they will be included in tourism
routes and thus tourism will contribute to the region and the country in economic terms.
Keywords: Suayip and Dara Ancient Cities, Rural Tourism, Cultural Touris
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HAKKARi YEREL KONUTLARININ TURiZM ACISINDAN iRDELENMESi
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Yiziinci Yil Universitesi
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Dr. Ogr. Uyesi Yasar SUBASI DIREK
Van Yuziinci Yil Universitesi
Yasarsu2000@gmail.com

Ozet

Gunumuzde alternatif turizm kollari arayislari yayginlasmis ve bunlarin sonucunda, kdiltirel
degerlerin korunmasi ve yasatilmasi amaciyla bir takim g¢alismalar yapilmaya baslanmistir. Bu
galismalarin  basinda gelenlerden biri yerel/geleneksel konut vyapilarinin  topluma
kazandirilmasidir. Boylece kiltiirel degerler yasatilirken ayni zamanda turizm araciligiyla hem
kent tanitilmakta, hem de kent halkinin ekonomik agidan kalkinmasina kismen destek
olunmaktadir.

Bircok kilturle etkilesim icinde olan llkemizde de birbirinden farkli yerel/geleneksel konut
ortaya ¢cikmistir. Bu konutlar tlkenin bir ¢ok yerinde oldugu gibi Hakkari’de de insanoglunun
icinde bulundugu ortama, ekonomik kosullarina ve ihtiyaglarina yénelik olarak tasarlanmistir.
Hakkari sarp ve engebeli bir arazi yapisina sahip olmasindan dolayi kendine has bir sivil mimari
olusturmustur. Genellikle yoresel malzeme olan tas, kerpic ve ahsaptan geleneksel teknikler
kullanilarak insa edilmis bu konutlar, ¢ok buyiuk boyutlarda olmayip zamanla yapilan
eklemelerle genisletilmistir. Bu calismanin amaci, kentte bulunan ve orijinalligini halen
korumakta olan az sayidaki yerel konutlardan bir tanesi 0zelinde, Hakkari kentinin yerel
konutlarini tanitmak ve kent turizminin gelismesine katki saglamaktir.

Calismada amacina uygun olarak, Hakkari ili sehir merkezinde yer alan Naime Ozkan adli sahisa
ait olan 1930'lu yillarda insa edilmis tas konut segilmistir. Yontemi olarak, oncelikle literatur
arastirmasi yapilmis, ardindan alanda konutun 6lglim ve fotograflarla tespitleri belgelenmistir.
Alinan veriler Rol6ve gizimlerine donustirilmistiir. Daha sonraki siurecte, Yapinin sehir
merkezinde yer almasi sebebiyle konutun gerekli bakimlari yapildiktan sonra sehrin tanitimi
amaciyla konaklama veya miize gibi yeniden islevlendirilmesi icin proje hazirlanmis ve sonugta
Hakkari kentinin turizmine hizmet edecek bir yapi, kazandirilmaya c¢alisiimstir.

Anahtar Kelimeler: Yerel Konut, Hakkari, Kultir Degerleri

INVESTIGATION OF HAKKARi LOCAL HOUSES IN TERMS OF TOURISM
Abstract

Today, the search for alternative tourism branches has become widespread and as a result of
this, a number of studies have been started to preserve and maintain cultural values. One of
the most important of these studies is to bring local / traditional housing structures to the
society. Thus, while the cultural values are kept alive, at the same time, the city is promoted
through tourism and partly supported the economic development of the city people.

In our country which interacts with many cultures, different local / traditional dwellings have
emerged. These residences are designed for the environment, economic conditions and needs
of human beings in Hakkari as in many other parts of the country. Hakkari has a unique civil
architecture due to its steep and rugged terrain. Constructed using traditional techniques of
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stone, mudbrick and wood, which are generally local materials, these dwellings are not very
large and have been expanded with additions made over time. The aim of this study is to
introduce the local residences of Hakkari and contribute to the development of city tourism, in
particular one of the few local residences in the city which still maintains its originality.

In accordance with the purpose of the study, a stone house built in the 1930s belonging to a
person named Naime Ozkan in the city center of Hakkari was chosen. As a method, first of all
literature research was done and then measurements and photographs of the dwellings were
documented. The received data has been converted to the survey drawings. Later, due to the
fact that the building is located in the city center, after the necessary maintenance of the
house, the project was prepared for the promotion of the city, such as accommodation or
museum, and a structure that would serve the tourism of Hakkari was tried to be gained.
Keywords: Local Housing, Hakkari, Cultural Values
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Ozet

Kiresellesme ile birlikte 6zellikle de sanayilesmis Ulkelerde, kalabalik sehir yasantisindan
yorulan insanlarin dogal yasam 6zlemi duyduklari gézlemlenmektedir. Bunun sonucunda kirsal
alanlara yonelik turizm faaliyetlerine ilgi giderek artmaktadir. Van’in Baskale ilgesi dogal, tarihi
ve kultlrel degerleri ile kirsal turizm igin elverigli kosullara sahiptir. Kirsal turizm igin dnemli bir
unsuru, Baskale koylerinde yer alan ve y6renin 6zgun karakterlerini belirgin bir sekilde tasiyan
konutlar olusturmaktadir. Bolgede kolay bulunan ve dogaya en az atik birakan kerpig, tas ve
ahsap gibi ekolojik yapi malzemesi kullanilarak yapilan bu konutlar, yérenin kirsal turizme
kazandirilmasi amaciyla, kullanima uygun 6zelliktedir.

Bu calismada, Baskale’nin avantajlari 6n plana cikarilarak, kirsal turizm igin tanitimina 6énayak
olmasi ve bu sayede yerel mimarinin 6zglinlGgliyle korunmasi, ayni zamanda yore insanina
ekonomik gelir saglamasi amaglanmaktadir. Calismanin amacina uygun olarak, Bagkale koy
konutlarinin 6zelliklerinin ve yansimalarinin gogunun gériildiigli, YUKARI KUME kéyiindeki
nitelikli buyldk konut detayh olarak arastirilmis, kéy konutlarinin kirsal turizm agisindan
degerlendirilmesi icin bir proje hazirlanmistir.

Calismanin yontemi olarak, 6ncelikle literatlir arastirmasi yapilmis, ardindan ilgili kdye gidilerek
alanda konutun olgim ve fotograflarla tespitleri belgelenmistir. Alinan veriler Roléve
gizimlerine donistUrilmustir. Daha sonraki sliregte, gizimler turizm igin islev verme agisindan
projelendirilmistir. Boylece kentten uzak ve turistlerin gereksinimlerini karsilamakta dezavantaji
bulunan kirsalda, bu duruma ¢o6ziim o©nerisi gelistirilmistir. Konutlara cazip ve yeni islevsel
niteliklerin kazandiriimasi ile yerel konutlarin kirsal turizme katma deger olarak eklenmesi
distnilmektedir. Calisma sonucunda, Baskale ilgesinin kirsal turizme kazandirilmasi i¢in tanitici
misyon Ustlenmesi ve kirsal mimarinin tesvikine katki saglanmasi hedeflenmektedir.

Anahtar Kelimeler: Kirsal Turizm, Yerel Konut, Baskale, Van

EVALUATION OF BASKALE VILLAGES RESIDENCES IN TERMS OF RURAL
TOURISM

Abstract

With globalization, especially in industrialized countries, it is observed that people who are
tired of crowded city life longing for natural life. As a result, interest in tourism activities in
rural areas is increasing. Baskale district of Van has natural, historical and cultural values and
favorable conditions for rural tourism. An important element for rural tourism is the residences
located in Baskale villages, which have distinctive characteristics of the region. These
residences, which are easily found in the region and made of ecological building materials such
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as mudbrick, stone and wood, which leave the least waste to nature, are suitable for use in
order to bring the region into rural tourism.

In this study, it is aimed to bring Baskale's advantages to the forefront and promote it for rural
tourism and thus protect the local architecture with its originality and at the same time provide
economic income to the local people. In accordance with the aim of the study, the large
housing in YUKARI KUME village, where most of the properties and reflections of Bagkale
village houses were seen, was investigated in detail and a project was prepared for the
evaluation of village houses in terms of rural tourism.

As a method of the study, firstly literature research was done and then the village was visited
and the measurements and photographs of the house were documented. The received data
has been converted to the survey drawings. In the following process, the drawings were
designed to function for tourism. Thus, in rural areas, which are far from the city and have the
disadvantage of meeting the needs of tourists, a solution proposal has been developed. It is
envisaged that local housing will be added as an added value to rural tourism by providing the
houses with attractive and new functional qualities. As a result of this study, it is aimed to
contribute to the promotion of rural architecture and to undertake an introductory mission in
order to bring Baskale district to rural tourism.

Keywords: Rural Tourism, Local Housing, Baskale, Van
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Ozet

Safranbolu UNESCO Diinya Miras Alaninda Erisilebilir Turizm igin Alternatif Coziim Onerileri

21. yazyihn ilk insan haklari belgesi olarak kabul edilen engelli haklari Sézlesmenin 9’uncu
maddesinde yer alan engelli bireylerin hem erisilebilirlik hakki hem de 30. Maddedeki kiiltiirel
yasama katilim maddelerini referans alarak engelli bireylerin erisim olanaklarini iyilestirmeye
odaklanmistir. Bahsedilen soOzlesmeyi imzalayan tim taraf devletler engelli bireylerin
yasamlarini tek baslarina idame ettirmelerini ve hayatin tim alanlarinda aktif bir sekilde rol
almalarini saglamakla ytuktumliddrler.

Evrensel tasarim engelli bireylerin turizm, kiltirel yasama katilim, dinlenme ve bos zaman
aktivitelerine erisim icin her tirla fiziki cevrede rahatca hareket edebilmelerini saglayan temel
unsurdur. Bu baglamda tasarimcilara énemli goérevler diismekte olup dogal ve kiltiirel turizm
alanlarina erisimin saglanmasi ve mekan titizlikle tasarlanmasi gerektirmektedir. Bu nedenle
engelli bireylerin haklarini gdzeten evrensel tasarim kriterleri mekan tasarimlarinda dikkatle
irdelenmelidir.

Bu calismanin 6rneklem alani olarak segilen UNESCO diinya miras kenti Safranbolu tlkemizin
onemli kultlirel miras alanlarindan biri olup yaya ulasim akslari erisebilirlik agisindan
irdelenerek tarihi cevrelere yonelik tasarim onerileri gelistirilecektir.

Anahtar Kelimeler: Safranbolu, Unesco, Erisebilirlik, Turizm, Tarihi Cevre

ALTERNATIVE SOLUTIONS FOR ACCESSIBLE TOURISM IN SAFRANBOLU
UNESCO WORLD HERITAGE SITE

Abstract

Disability rights, which are accepted as the first human rights document of the 21st century,
are focused on improving the accessibility of people with disabilities by referring to both the
right of accessibility of individuals with disabilities in Article 9 of the Convention and the articles
of participation in cultural life in Article 30. All contracting states that have signed the
agreement are obliged to ensure that persons with disabilities are able to maintain their lives
on their own and to take an active part in all areas of life. Universal design is the basic element
that enables people with disabilities to move freely in any physical environment to participate
in tourism, cultural life, recreation, and leisure activities. In this context, the designers have
important duties and the access to natural and cultural tourism areas and the space requires
meticulous design. For this reason, universal design criteria that respect the rights of people
with disabilities should be carefully examined in space designs.
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Safranbolu, the UNESCO world heritage city chosen as the sampling area of this study, is one of

the important cultural heritage areas of our country. Pedestrian transportation axes will be

examined in terms of accessibility and design proposals will be developed for historical
environments.

Keywords: Safranbolu, Accessibility, Tourism, Historical Environment
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Hakkari, daha farkh sebepler yaninda cografi yapisinin bir sonucu olarak da dis diinya ile olan
irtibati ¢ok sinirli olmustur. Bunun sonucu olarak da dogal dokusu pek fazla tahrip olmadan
ginimuize kadar gelmistir. Bu baglamda gegcmiste yore halkinin sosyal yasaminda kullandigi
pek cok unsurla karsilasmak mimkindir. Bu unsurlar arasinda farkli amaglarla giyilen
ayakkabilari sayabiliriz.  1970°li yillara kadar Hakkari ve yoéresinde «leken» denilen kar
ayakkabisinin yani sira Ug ¢esit ayakkabi gorilmektedir. Bunlardan birincisi, tamamen kegi kili
ipligin yapilan «resik»; ikincisi, tabani araba lastiginden ve diger kisimlari kegi kili iplig§inden
yapilan «lastik»; Gglinclist ise dana veya manda derisinden yapilan «kalik» denilen ayakkabidir.
Bu (i¢ ayakkabi ¢cesidi malzeme ve kalite bakimindan farklilik gosterirler. Gegmiste bunlarin her
bir cesidi farkl statlideki insanlar tarafindan giyilirdi. Ginimuzdeki gibi ge¢miste isteyen
diledigi kalitede ve bicimde ayakkabi giyemezdi. Kisisel mal varligi yaninda kisinin statiisi de
bunda 6nemli bir etmen idi. Bu ¢alismada; Hakkari ve gevresinde geleneksel ydntemlerle
yapilan ayakkabilari ele alarak yorenin kiltir ve sanatinin tanitiminda ve bu alanda yapilacak
bilimsel calismalara katki saglanmasi amaglanmistir.

Anahtar Kelimeler: Hakkari, Geleneksel Ayakkabi, Resik, Lastik, Kalik

A STUDY ON HANDMADE SHOES OF HAKKARI
Abstract

Hakkari has had very limited contact with the outside world as a result of its geographical
structure besides the other reasons. As a result of this, its natural texture has survived to the
present day without much destruction. In this context, it is possible to encounter many
elements that the local people used in their social life in the past. Among these elements we
can also rate shoes worn for different purposes. Until the 1970s, except snow shoes called
«leken», three types of shoes can be seen. The first of these is the one made of goat hair yarn
called “resik”; the second is called “lastik”, whose sole is rubber and other parts have knitting
made of goat hair yarn; the third is a shoe called «kalik» made of calf or buffalo leather. These
three types of shoes differ in material and quality. In the past, each of them was worn by
people of different status. In the past, anyone could not wear shoes of the desired quality and
form. Besides the personal assets, the status of the person was an important factor in this.

In Hakkari, Van and Bitlis provinces, by adding different materials as well, shoes with similar
designs are still produced. Besides being worn by folklore groups, their models are kept as
ornaments in the most important corners of houses, workplaces and different businesses and
they are marketed to tourists as souvenirs. Thus, they constitute an important resource for
tourism as a cultural element. In this study; by considering the traditional methods of shoes
making in Hakkari and its surrounding, we aim to contribute to the promotion of the culture
and art of the region and scientific studies in this field.

Keywords: Hakkari, Traditional, Shoe, Culture, Tourism
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KIiTLE iLETiSiM ARACLARI VE BOS ZAMANLAR DEGERLENDIRILMESINDE
KULTUREL MIiRASIN ONEMI

Fidan VELIZADE
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Ozet

Zaman One dogru ilerlerken ge¢misin izlerini daim kendisi ile tasiyor. Bu yolgulukda bazi
engeller tarihin yapisini kendinde bulunduran essiz sanat eserlerini yok ederek tarih
sahnesinden siliyor. Fakat glinlimiize ulasmayi basarmis tarihsel yapilar bizlerin, tim diinya
halklarinin kiiltiirel mirasini artirmakta. Bizler bu mirasin tastyicilari, koruyuculariyik. Ulkesinden
asili olmayarak tim insanlar diinyanin essiz incileri olan bu sanatsal, muhtesem yapilari
korumali, bizlerden sonra gelecek nesiller icin muhafaza etmelidir.

Kulturel miraslar tim halklarin kendilerini diinyaya tanita bilmesinde 6nemli yere sahib bir
aracdir. Bunu turizm vasitasi ile basarmak mimkindir. Ginimuzde turizm ylksek hizla 6ne
dogru ilerlerken bizlerin amaci turizmden faydalanan cevrelerin kiltiirel miraslari daha
yakindan tanimalarina vasitaci olabilmek.

Zaman internet ve teknoloji asri olaraq kayda gegmis durumda. Tiim alanlarda bu konuda hizli
degisim gozler onlinde ogleyse neden turizm bu sirada olmasin?! Kitle iletisim araclari ve
reklam bu giin hayatimizin biyik bir kismini kaplamakda. Reklam dogru zamanda ve dogru
yerde yapildikda dogru sonuca hizli ulasmak muimkiin. Tanitim reklamlar turizm sektériani
blylk hedeflere ulastira bilecek nitelikde. Glinimuzin insanlarin ¢ogu bos zamanlarinda
seyahet yapmayi tercih ediyor. “Bos zamanlar” kiltlrel miraslarin tanitilmasi bakimindan daha
genis sekilde degerlendirilmelidir.

Kaltirel miraslar tim Glkelerin turizmine katki sagladigi icin bu giin diinyanin tim kisimlarinda
turizmin degisik alanlari olmak Uzere yeni yapilandirmalar yapilmakta, bunun yani sira bu
kaltirel miraslarin korunmasina daha g¢ok dikkat edilmektedir.

Tam bu yapilan isler, bir¢cok agidan degerlendirilebilir:

1.Ulkenin tarihi, medeni, dini medeniyetini tanitmaya muvaffak olmak

2.Turizmin klltirel miras sayesinde gelisimi

3.Turistlerin llkeye gelisi ile ekonomide irelileme kaydedilmesi.

4.Yetismekde olan neslin kiltlirel mirasi tanimasi ve bu mirasin gelecek nesillere ulasmasina
vasitaci olmak.

Anahtar Kelimeler: Kiiltiirel Miras, Bos Zamanlarin Degerlendirilmesi, Kitle iletisim Araglari

THE IMPORTANCE OF CULTURAL HERITAGE IN MASS MEDIA AND LEISURE
ACTIVITIES

Abstract

As time moves forward, it always carries the traces of the past with itself. In this journey, some
obstacles erase the unique artwork that holds the structure of history and erase it from the
stage of history. But the historical structures that have survived to the present day increase our
cultural heritage of all the peoples of the world. We are the bearers of this heritage, and
protectors. Without depending on citizenship, all people must preserve these artistic,
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magnificent structures, which are unique pearls of the world, and preserve them for
generations to come after us.

Cultural heritage is an important tool for all peoples to know themselves to the world. It is
possible to achieve this through tourism. Nowadays, while tourism is moving forward with high
speed, our aim is to help the tourism beneficiaries to get to know cultural heritage more
closely.

When the internet and technology is recording over a century. Mass media and advertising
cover a large part of our lives these days. When the advertisement is made at the right time
and in the right place, it is possible to reach the right result quickly. It can reach the big targets
of tourism sector, if promotional advertisements are carried out in right place and right time.
Most of today's people prefer to travel in their spare time. “Leisure time” should be spent
more broadly in terms of the promotion of cultural heritage.

Since cultural heritages contribute to the tourism of all countries, new structuring is being
made in different parts of the world and more attention is paid to the protection of these
cultural heritage.

All these things can be evaluated in many ways:

1. Introducing the country's history, civilization and religious civilization

2. The development of tourism through cultural heritage

3. Increasing the economy with the arrival of the tourists.

4. Recognizing the cultural heritage of the growing generation and to mediate this heritage to
reach future generations.

Keywords: Cultural Heritage, Leisure Time Evaluation, Mass Media
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Ozet

italya’da 1999 yilinda ortaya cikan Sakin Sehir (Cittaslow) Hareketi, diinyanin pek cok farkli
cografyasinda kabul gérmiis ve bir koruma politikasi olarak benimsenmistir. Bu hareketin
felsefesi; 6zglin olmayan, iletisimden yoksun ve sadece tiiketime odakli bir yasami reddetmek
tizerine kurulmustur. insanlari sahip olduklari &zgiin ve geleneksel yasam aliskanliklarini
modern bir yaklasimla sirdirmeye davet eder. Gegmisten gelen ve koruma degeri olan tiim
dogal ve kiltirel 6geleri kapsayici politikalar icerir. Yerel lretimi ozellikle tesvik eder. Boylece
biyuk kentlere gog ve yerel kimliklerin kaybolmasi gibi sorunlara ¢éziimler sunar.

Calisma alani olarak segilen ve Tirkiye’'nin en biyilk adasi olan Gokceada, Ege Denizi’'nin
kuzeydogusunda yer almaktadir. Onemli dogal peyzaj 6zelliklerinin yani sira, dikkat cekici bir
kiilturel zenginligi de sahiptir. Ayrica Gokgeada, Tirkiye’nin su kaynaklari agisindan en zengin
adasidir. Adada, tamami koruma altinda olan bes adet Rum Koyl ozellikle geleneksel mimari
ornekleri agisindan biliyik 6nem tasimaktadir. Ayrica geleneksel yontemlerle elde edilen
yoresel Urunler de (sarap, zeytinyagl) adanin korunmasi gereken diger kultlrel ogeleridir.
Gokegeada, uluslararasi sakin sehir agina 2011 yilinda dahil olmustur. Bu agin ilk ve tek adasidir.

Bu calismada; sakin sehir hareketinin, kiltirel peyzaj 6zelliklerinin strdirilebilirligine katkisi
Gokceada orneginde arastiriimistir. Bu amagla, sakin sehir manifestosunda yer alan konuyla
ilgili kriterler irdelenmistir. Yerinde yapilan gbdzlem ve incelemelerle, sakin sehir ilani ve
sonrasindaki surecte kiiltiirel peyzajlarin korunmasina yonelik yapilan calismalarin yeterlilikleri
ele alinmistir. Calisma sonunda; sakin sehir unvaninin Gokgeada’da istenen olglde etkili
olmadigl saptanmistir. Ek olarak, adada hizla gelisen turizm hareketlerinin kultlirel peyzaj
ogeleri Uzerindeki yikici etkilerini en aza indirgeyebilmek adina, sakin sehir yaklasimi
cergevesinde c¢esitli 6neriler getirilmistir.

Anahtar Kelimeler: Sakin Sehir Hareketi, Kiltlirel Peyzaj, Koruma, Gok¢eada, Canakkale

THE IMPORTANCE OF THE SLOW CITY MOVEMENT FOR THE CONSERVATION
OF CULTURAL LANDSCAPE IN GOKCEADA SAMPLE

Abstract

The Movement of Cittaslow was born in Italy in 1999 and it has been adopted as a conservation
policy by many different countries of the world. The philosophy of this movement; is based on
rejecting a life that is not original, devoid of communication and focuses only on consumption.
It invites people to maintain their original and traditional life habits with a modern approach. It
involves inclusive policies, for all natural and cultural elements from the past that have
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conservation value. It particularly encourages local production. Thus, it provides solutions to
problems such as migration to big cities and the loss of local identities.

Gokgeada, which is selected as a study area is Turkey's largest island and, it is located in the
northeastern of the Aegean Sea. In addition to important natural landscape features, it also has
a remarkable cultural richness. Also, Gokceada is the richest island in terms of water resources
in Turkey. Five Anatolian Greek villages, all of which are under protection, have great
importance especially in terms of traditional architectural examples. In addition, local products
(wine, olive oil) produced by traditional methods are the other cultural elements of the island
that should be protected. Gokgeada was joined in the international slow city network in 2011.
It is the first and only island in the network.

In this study, the contribution of the slow city movement to the sustainability of cultural
landscape features was investigated in the case of Gokgeada. For this purpose, the relevant
criteria in the slow city manifesto were examined. With the observations and investigations
carried out in-situ, the proficiency of the projects or activities on conservation of cultural
landscapes, from achieving the status of the slow city to today were discussed. At the end of
the study; it was found that the title of the slow city was not as effective as expected in
Gokegeada. In addition, in order to minimize the destructive effects of the rapidly developing
tourism activities on the cultural landscape elements, various suggestions have been made
within the framework of the slow city approach.

Keywords: The Movement of Cittaslow, Cultural Landscape, Conservation, Gokceada,
Canakkale
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Ozet

Konaklama, turizmin en &nemli ayaklarindan birini olusturmaktadir. Ozellikle bir turistik
bolgenin yabanci llkelerden veya uzak mesafelerden turist cekebilmesinin en 6nemli 6n sartlar
arasinda yer alir. Bu kapsamda turistik destinasyonlarda konaklama hizmetlerinin
iyilestirilmesine blylik 6nem verilir. Turistik konaklamada otel, motel gibi klasik konaklama
hizmetleri en yaygin olanlaridir. Ancak bunlar i¢in biyik yatirimlara ihtiyac olup, hem énemli
oranda sermaye gerektirir hem de cevresel etkilerinin boyutlari genis olur. Ozellikle kirsal
turizm gelisim bolgelerinde bu tir konaklama tesislerinin ¢evre ile uyumlu olmadigi ve yahut da
bolgenin turist ¢eken dogal yapisini bozucu etkilerinin ortaya ciktigi bircok uygulamada
gorilmistir. Bu kapsamda bu tir bolgelerde cgevresel etkileri minimum diizeyde kalacak,
yorenin dogal ve kiltirel yapisiyla gelismeyecek alternatif konaklama hizmetlerine ihtiyag
duyulmaktadir. Bu amaca hizmet edebilecek konaklama hizmetlerinin basinda da ev
pansiyonculugu gelmektedir. Ev pansiyonculugu, uygun kosullara sahip evlerin tamaminin ya da
bir veya birka¢ odasinin gelen ziyaretgilerin konaklamasi i¢in kullanilmasi hizmetidir. Bu
yontem, gerek diinyada ve gerekse Ulilkemizdeki bir¢ok kirsal turizm boélgesinde basariyla
uygulanmis ve uygulanmaktadir. Ev pansiyonculugu oncelikle yerel halkin gelir seviyelerinde
iyilesmeye neden olacak ve kirsal alanlarda hayat sartlarinin dizelmesine vesile olacaktir.
Ayrica gelen turistler de doga ile bas basa, sehrin yogun ve stresli hayatindan uzak bir tatil
gecirme firsati bulacaklardir. Bununla birlikte ev pansiyonculugunun kiltirel birikimin
korunmasina da bircok faydasi bulunmaktadir. Nitekim turistlere hizmet verecek bir geleneksel
meskenin belli onarim ve tadilattan geg¢mesi 6nemsendigi gibi, koruma bilinci de yore
ailelerinde gelisecektir. Artvin ili geleneksel meskenleri, ilin muhtelif alanlarinda halen varligini
koruyabilmistir. Ancak bircogu kullanilmamalarinin verdigi yipranma ile énemli oranda zarar
gormastir. Artvin ili kirsal alanlarinin turistik potansiyeli yiksek oldugu gibi bu evlerin ev
pansiyonculugu kapsaminda kullanilma potansiyelleri de oldukga yiksektir. Bu kapsamda bu
potansiyelin degerlendirilmesi ve ildeki belli kirsal alanlarin rasyonel planlamalar ile kirsal
turizme kazandirilmasi uygun olacaktir.

Anahtar Kelimeler: Turizm, Konaklama, Ev Pansiyonculugu, Artvin, Geleneksel Mesken

*Bu c¢alisma, Tiibitak tarafindan desteklenen proje (Proje No: 118K358) kapsaminda
gerceklestirilmistir.
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AN ALTERNATIVE METHOD FOR TOURISTIC ACCOMMODATION-HOME
PENSION AND APPLICABILITY IN TRADITIONAL ARTVIN HOUSES

Abstract

Accommodation is one of the most important pillars of tourism. Particularly, it is one of the
most important prerequisites for a tourist region to attract tourists from foreign countries or
distances. In this context, great importance is given to the improvement of accommodation
services in tourist destinations. Classic accommodation services such as hotels and motels are
the most common ones in tourist accommodation. However, there is a need for large
investments, which require significant capital and the extent of their environmental impact.
Especially in rural tourism development regions, it has been seen in many applications that
such accommodation facilities are not compatible with the environment or the effects of
disturbing the natural structure of the region attracting tourists. In this context, alternative
accommodation services are needed in such regions where environmental impacts will be kept
to a minimum and will not conflict with the natural and cultural structure of the region. One of
the leading accommodation services that can serve this purpose is home pension. Home
boarding is the service of using all or one or more rooms of suitable houses to accommodate
the visitors. This method has been successfully applied both in the world and in many rural
tourism regions in our country. Home boarding will primarily lead to improvements in local
people's income levels and will lead to improved living conditions in rural areas. In addition,
tourists will have the opportunity to spend a holiday away from the busy and stressful life of
the city. However, home pension has many benefits for the preservation of cultural
accumulation. As a matter of fact, it is important that a traditional residence to serve tourists
undergo certain repairs and renovations, and the awareness of protection will develop in the
local families. The traditional dwellings of the province of Artvin still exist in various areas of
the province. However, many of them suffered a significant amount of wear due to their non-
use. The rural areas of Artvin have a high touristic potential and the potential of these houses
to be used within the scope of home boarding is quite high. In this context, it would be
appropriate to evaluate this potential and to bring certain rural areas in the province to rural
tourism through rational planning.

Keywords: Tourism, Accommodation, House Pension, Artvin, Traditional Dwelling

68



IWAH) 25 IWACT’19

THE PROS AND CONS OF DIGITAL MARKETING STRATEGIES: APPLICATIONS
FROM THE HOTEL INDUSTRY

Dr. Ogr. Uyesi Gozdegiil BASER
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Abstract

Tourism is being expected to show a sustained growth and the number of international arrivals
is expected to be 1.8 billion by 2030 (UNWTO, 2019). Considering that tourism is a
multidimensional service system covering different actors and organizations, tourism
marketing is one of the vital tools to take share of this growing market. Digital marketing
strategies in tourism has been developing and applied by different actors in the sector. In
addition, tourism industry is one of the first service industries to adapt and use information
and communication technologies (ICT) for promoting its services (Sadr, 2013). Increasingly it is
evident that high-tech tourists and regions or enterprises meet in an electronic marketplace
and communicate directly through electronic channels, eliminating the need for spatial
concentration of production and distribution (Minghetti and Buhalis, 2010). However, tourism
is not a clear-cut sector but an all-embracing and pervasive domain of service and industrial
activities (Wahab and Cooper, 2001, p.5). Hotel industry tries to follow the latest technology
and tries to adapt to the new trends. This paper aims to propose digital marketing strategies in
tourism and discuss the advantages and disadvantages of these strategies. The research
method is qualitative. Semi-structured interviews are done with marketing managers from 5
star hotels in Antalya. The findings point out that digital marketing has been being mostly used
for “display advertising”, “pay per click” and “social media marketing”. The pros and cons of
every application is shown. Better management of data, more automation and use of artificial
intelligence and Internet of Things technologies may lead to better strategies in the future.
UNESCO and WTO have certainly indicated that countries need to respond to new tourists’
demands and this response can be achieved by using innovative techniques offered by
digitalization or new technology (Da Costa Liberato et al., 2018). The pros and cons of digital
marketing strategies point out the necessary actions and applications that may be followed.
Keywords: Digital Marketing, Strategy, Tourism
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Ozet

Turizm sektor tlke ekonomisinde milli gelire olumlu etkisi, istihdam agisindan dogrudan
dolayli ve uyarilmis etki yaratmasi, dis 6demeler dengesindeki pozitif etkisi ile katkida bulunan
bir sektordir. Turkiye’yi turizmde destinasyon olarak belirleyen en énemli Glkeler basta Rusya
olmak lizere Almanya, ingiltere gibi Avrupa’nin énemli Glkeleridir. Ayrica son yillarda turizm
potansiyeli ylksek cografi alan olarak Ortadogu Ulkeleri tarafindan Tirkiye turizm destinasyonu
olarak tercih edilmektedir. istanbul bu oranda en biyiik paya sahip destinasyon olarak
kargimiza gikmaktadir. Bu ¢alismayla, Turkiye’nin turizminde 6nemli destinasyonlardan biri olan
istanbul’a gelen uluslararasi turist profillerinin incelenmesi, turist profilinin degisiminde gérsel
ve dijital medyanin etkilerinin irdelenmesi ve destinasyon imaji baglamimda ele alinmasi
amaglanmistir. Calisma yontemi olarak konu hakkindaki istatistiklere ulasiimis, gorsel ve dijital
medya Uzerinden yuritilen galismalar tespit edilmis, Ortadogulu turistler ile gergeklestirilmis
roportajlar edinilmistir. Elde edilen veriler neticesinde gérsel ve dijital medyanin istanbul’'un
turist profili degisimindeki ve destinasyon imaji lizerindeki etkisi tartisiimistir. Bu baglamda, son
yillarda Ortadogu’da televizyon kanallarinda ve internet Uzerinden (netflix, youtube vd.)
yayinlanan Tirk dizilerinin, Ortadogu cografyasinda yasayanlarla dogrudan ve daha samimi
iletisim kurulabilmesi amaciyla goérsel ve dijital medya kanallari tGzerinden o llkenin dilinde
yerellestirilmis icerik paylasimlarinin ve farkl turizm cgesitlerinde goérsel ve dijital medyanin
kullanilmasinin Ortadogu’dan istanbul’a gelen turist sayisinin artmasindaki ve dolayisi ile
istanbul’un turist profili degisimindeki gérsel ve dijital medya etkileri oldugu gériilmektedir.
Destinasyon imaji baglaminda, kentin yerel 6zelliklerini kaybetmesi ve belirli bir profile hitap
etmeye baslamasi, turist profilinde gesitliligin azalmasina 6te yandan yerel halk ile yer
arasindaki baglantinin da zayiflamasina sebep olmaktadir.

Anahtar Kelimeler: Turist Profili Degisimi, istanbul, Gérsel Medya, Dijital Medya, Destinasyon
Imaji

VISUAL AND DIGITAL MEDIA FACTOR IN THE CHANGE OF TOURIST PROFILE:
THE CASE OF ISTANBUL

Abstract

The tourism sector contributes to the national economy with its positive impact on national
income, direct, indirect and stimulated effect on employment, and positive effect on the
balance of international payments. The most important countries that determine Turkey as a
tourism destination are particularly Russia, Germany and the UK which are the major European
countries. In addition, a high tourism potential in recent years by geographical area Middle
Eastern countries are preferred Turkey as a tourism destination. Istanbul is the destination with
the largest share in this ratio. In this study, the aim is to investigate the international tourist
profile coming to Istanbul, which is one of the most important tourism destinations in Turkey
and to evaluate the effects of visual and digital media on the change of the tourist profile. As
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the method of the study, statistical datas were reached on the subject, studies / policies
conducted on visual and digital media were determined and interviews that conducted with
Middle Eastern tourists obtained. As a result of the data obtained, the effect of visual and
digital media on the change of tourist profile of Istanbul and the destination image was
discussed. In the context of Visual and Digital Media, the one of the factors in increasing the
number of tourists coming from the Middle East to Istanbul is the Turkish series broadcasted
on television channels and the Internet (netflix, youtube et al.). On the other hand, sharing
localized contents in the language of that country through visual and digital media channels in
order to establish direct and more intimate communication with the people living in the Middle
East and the use of visual and digital media in different tourism types are among the effects of
visual and digital media. It shows that They all are the effects of visual and digital media on
change of Istanbul's tourist profile. In the context of the destination image, the loss of local
features of the city and the addressing to a specific profile, causes a decrease in the diversity of
the tourist profile, but also weakens the connection between the locals and the place.
Keywords: Change of Tourist Profile, Istanbul, Visual Media, Digital Media, Destination Image
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Ozet

istanbul gerek giiniimiizde gerekse de iilke turizminin tarihi icerisinde cok dnemli bir yere
sahiptir. 1888’de, diinyaca (inlii Orient Express’in Paris-istanbul seferlerine baslamasiyla birlikte
Orient Express yolcularinin aliskin olduklari yiksek standartlari saglayabilecek nitelikte bir otele
gereksinim duyulmasi ve bdylelikle istanbul’a gelen yabanci turistleri agirlamak amaciyla
1892’de Pera Palas Oteli'nin agilmasindan bu yana; istanbul Avrupa’nin en cok ziyaret edilen
lglncl, diinyada en ¢ok ziyaret edilen ilk on destinasyonu arasinda yer alan bir kiiresel turizm
merkezi haline gelmistir. Bu calismayla, Tirkiye’nin turizminde 6énemli destinasyonlardan biri
olan istanbul’a gelen uluslararasi turist profillerinin incelenmesi, turist profilinin degisiminde
onemli bir etkiye sahip olan gorsel ve dijital medya baglaminda, turist profilindeki bu degisimin
fiziksel ve sosyal c¢evre Uizerindeki etkilerinin ortaya cikarilmasi amacglanmistir. Calisma
kapsaminda istanbul’un en ¢ok ziyaret edilen yerlerinden biri olan istiklal Caddesi ele alinmistir.
Konu ile ilgili tanimlamalara ulagmak ve turizm sektoériindeki istatistiksel verilere ulagsmak igin
oncelikle literatlir taramasi yapilmis, alan calismasi slirecinde de turist profilinin etkisiyle
gelisen durumlarin tespiti icin fotograf ile belgeleme saglanmistir. istanbul’'un tarihi
ilcelerinden Beyoglu’nda bulunan ve turizm acisindan énemli merkezlerinden biri olan istiklal
Caddesi, son yillarda biyik degisimler gecirmektedir. Son dénemde Avrupali agirlikli turist
profilinin Ortadogulu agirlikli bir kitleye dénusmesiyle birlikte; alisveris egiliminden sanata,
konaklamadan mimariye bir¢cok alanda caddenin degisimler gegirdigi goriilmektedir. Calisma
kapsaminda bu noktalar detayli bir sekilde ele alinmistir.

Anahtar Kelimeler: Degisen Turist Profili, istanbul, istiklal Caddesi, Sosyal Cevre, Fiziksel Cevre

THE EFFECT OF TOURIST PROFILE CHANGING WITH VISUAL AND DIGITAL
MEDIA FACTOR ON SOCIAL AND PHYSICAL ENVIRONMENT: THE CASE OF
ISTIKLAL STREET

Abstract

Istanbul has an important place both at the present time and in the history of tourism of our
country. With the launch of Paris-Istanbul services of the world-famous Orient Express in 1888,
a hotel capable of meeting the high standards that Orient Express passengers are accustomed
to was needed. Thus, since the opening of the Pera Palace Hotel in 1892 in order to host
foreign tourists coming to Istanbul; it has become a global tourisim place which is the third
most visited in Europe and one of the top ten most visited destinations in the world. The aim of
this study is to investigate the international tourist profile of Istanbul, that is one of the most
important destinations in Turkey's tourism, and to reveal the effects of this change in tourist
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profile on the physical and social environment in the context of visual and digital media which
have a significant effect on the change of tourist profile. Within the scope of the study, one of
the most visited places of Istanbul, Istiklal Street is discussed. In order to reach the definitions
and to reach statistical data in the tourism sector, firstly literature review has been done and
photographic documentation has been provided for the determination of the conditions
developed by the tourist profile. Istiklal Street, which is one of the most important tourism
centers, is located in Beyoglu historical district of Istanbul and has been undergoing major
changes in recent years. With the recent transformation of the European dominantly tourist
profile into a Middle Eastern-dominated tourist profile, from the trend of shopping to art, from
accommodation to architecture, it is seen that the street undergoes changes in many areas.
Within the scope of this study, these points are discussed in detail.

Keywords: Changing Tourist Profile, Istanbul, Istiklal Street, Social Environment, Physical
Environment
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Ozet

Bir alternatif turizm tirG olarak gonilli turizmine (voluntourism) olan ilgi son yillarda diinya
capinda oldukga artmis durumdadir. Ozellikle az gelismis ulkelere ve diisiik gelirli topluluklara
yonelik faaliyetleri iceren génilll turizmi kapsaminda saglik bakim hizmetleri de yer almaktadir.
Kar amaci glitmeyen sivil toplum kuruluglari biinyesinde ve profesyonel saglik ¢alisanlari
tarafindan yapilan génilli saghk bakim hizmetleri harig tutulacak olursa bu alandaki faaliyetler
gonallh turizmi sektoériinde faaliyet gosteren kar amagh sirketler tarafindan gergeklestirilmekte
ve saglk profesyonelleri disindaki kisiler de bu faaliyetlerde gonilli olabilmektedir. Gonalltlik
programlarinin hassas ve karmasik yapisi, 6zellikle tibbi gonllilik s6z konusu oldugunda daha
da belirgin hale gelmektedir. Bu nedenle, bu faaliyetlere yonelik pek cok acidan etik
sorgulamalar yoneltilmektedir. Gelismis Ulkelerde, modern tip etiginin 6nemli ve yerlesik
kavramlari haline gelmis olan kanita dayali uygulama, 6zerklik ve riza gibi pek ¢ok kavramin,
gelismekte olan pek c¢ok lilkede 6nem ve oOncelik listesinde genellikle yiliksek olmadigi
bilinmektedir. Bu calismada, s6zi edilen kavramlar cergevesinde gonilli saglik bakim
hizmetlerinin yapisi irdelenecek, tip etigi perspektifinden farkli bakis agilarinca getirilen
elestiriler ¢cercevesinde mevcut durumun tespiti ve ilgili ¢c6ziim onerileri ele alinacaktir.

Anahtar Kelimeler: Gonlli Turizmi, saglk Bakim Hizmetleri, Tip Etigi

HEALTH CARE SERVICES IN VOLUNTOURISM: AN EVALUATION FROM THE
PERSPECTIVE OF MEDICAL ETHICS

Abstract

The interest in 'volunteer tourism' as a type of alternative tourism has increased considerably
in recent years worldwide. There are also health care services within the scope of volunteer
tourism, which includes activities especially for less developed countries and low-income
communities. Excluding non-profit and non-governmental organizations and voluntary health
care services provided by healthcare professionals, activities in this field are carried out by
profit-making companies operating in the volunteer tourism sector. Likewise, persons other
than healthcare professionals may be volunteer in these activities.

The vulnerable and complex nature of volunteering programs becomes more apparent,
especially in the case of medical volunteering. Therefore, ethical questions are directed
towards these activities in many respects.

It is a known fact that in developed countries, many concepts such as evidence-based practice,
autonomy and consent, which have become important concepts of modern medical ethics, are
often not high on the list of importance and priority in developing countries.

In this study, the structure of voluntary health care services will be examined within the
framework of the mentioned concepts. The current situation and related solutions will be
criticised within the different perspectives of medical ethics.

Keywords: Voluntary Tourism, Health Care Services, Medical Ethics
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Ozet
Gegmisten gliniimiize kadar gecen zaman igerisinde gelismis ve gelismekte olan tiim Ulkeler igin
biiylik 6nem arz eden turizm sektorii, 6zellikle gergeklestigi bolgenin sahip oldugu dogal ve
kilturel kaynaklardan ve destinasyonun sahip oldugu cekici unsurlardan 6nemli o&lglide
etkilenmektedir. Bu dogrultuda diinyada sadece Van Goli kapali havzasinin tuzlu-sodal
sularinda yasayabilen inci kefali balik tiirli, bolgenin turizm cazibesi agisindan olduk¢a 6nemli
bir yere sahiptir. Genis bir turizm potansiyeline sahip olan ve icerisinde dogal kiiltirel bir cok
turistik varlik bulunduran bu sehrin 6nemli gekici unsuralari icerisinde yer alan inci kefali ayni
zamanda bolgenin dogal, ekonomik ve kiltlrel degerlerinden biridir. Bu ¢alismanin amaci Van
Goli Havzasina ait endemik bir tir olan olan inci kefalinin bélgeye kazandirdigi turistik
zenginligi ve bolgenin turistik imaji agisindan Onemine vurgu yapmaktir. Bu kapsamda
¢alismada inci kefali balik tirtiniin diinden bugiine tarihi gegmisi ve Van Golu Havzasinda nasil
yasam surdiigi ile ilgili gerekli literatir taramasi yapilmistir. Devaminda bélgenin, bu balik
tlrdnd turizm agisindan nasil degerlendirdigi, tanitiminin hangi diizeyde yapildig1 incelenmistir.
Calisma bolgede var olan turistik varliklarin boélge imaji agisindan olumlu yénde kullaniimasi ve
farkindahginin artirilmasi agisindan 6nem tasimaktadir. Calisma nitel arastirma yontemi
kullanilarak tasarlanmis veri toplama araci olarak dokiiman analizi kullanilmis, ikincil verilerden
yararlanilmigtir. Calismanin sonucunda bolgeye ait endemik bir tiir olan inci kefalinin bolge
turizmi agisindan 6nemi ortaya konmustur.
Anahtar Kelimeler: Turizm, Van Golii Havzasi, inci Kefali

THE IMPORTANCE OF iNCi KEFALI, AN ENDEMIC TYPE OF VAN GOLU BASIN
FOR REGIONAL TOURISM

Abstract

The tourism sector, which is of great importance for all developed and developing countries in
the past, has been particularly affected by the natural and cultural resources of the region and
the attractive elements of the destination. In this respect, the pearl mullet, which can only live
in the salty-soda waters of the Van Lake closed basin, has a very important place in terms of
tourism attraction of the region. The pearl mullet, which is one of the most attractive elements
of this city which has a wide tourism potential and has many natural cultural assets, is also one
of the natural, economic and cultural values of the region. The aim of this study is to emphasize
the importance of the pearl mullet which is an endemic species of Lake Van Basin in terms of
touristic richness and touristic image of the region. In this study, the literature on the past
history of pearl mullet fish and how it survived in the Van Lake Basin was investigated. In the
following, how the region evaluates this fish species in terms of tourism and the level of its
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promotion is examined. The study is important in terms of using the touristic assets existing in
the region in terms of regional image in a positive way and raising awareness. Document
analysis was used as a data collection tool designed using qualitative research method and
secondary data were used. As a result of the study, the importance of pearl mullet, which is an
endemic species of the region, in terms of regional tourism has been revealed.

Keywords: Tourism, Lake Van Basin, Pearl Mullet
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Abstract

Studies on sustainable tourism have been expanding in the last three decades. Eventhough, it
has started with an enviromental conservationview, it is evolving to become a holistic field that
considers enviromental, sociocultural and economic aspects of tourism. Second home
ownership or summer residence is a phenomenon that should be examined carefully in terms
of sustainable tourism development. Thanks to the rapid socio-economic developments since
the 1960s, it is possible to observe functional changes in traditional Yaylasettlements in Turkey.
Traditionally, Yaylais a Turkish name designating highlands where locals keep livestock, but
some of them has become recrational areas hosting summer residences.

Surrounding Cukurova from east to west, the Taurus Mountains offer a cooler environment for
the individuals who seek a place to escape from summer heat. Therefore, highlands for
recreation purposes intensify in this region day by day. In this study, we aimed to investigate
development of second homes on three highlands (Suluhan, Horzum and Culluusagi) of Kozan
district in the north of Cukurova with a holistic approach. The selected highlands are the most
popular summer highlands in summer.

In this study, sustainable tourism is discussed from a holistic perspective. Sustainability has
been tried to be evaluated with its social, cultural and economic aspects without being reduced
to the conservation of natural resources. Development of second residences in Suluhan,
Horzum and Culluusagi highlands are explored. Since natural resources have an undeniable
importance for sustainable tourism development, environmental, spatial and temporal changes
related to the second home ownership in the region are examined with the help of satellite
imagery. This study sheds a light on the sustainability of settlements on highlands. The results
we have obtained here are considered as starting point to expand our investigation to other
aspects of sustainability in the region. This study offers a clearer understanding of the current
situation for all stakeholders, such as, local governments, people involved in recrational
activities on highlands, and other individuals living in the region.

Keywords: Sustainable Tourism, Second Homes, Highlands, Kozan-Adana

77



)

WAy ==

IWACT'19

INVESTIGATION OF ARCHITECTURAL BUILDING POTENTIALS IN TOURISM: THE
CASE OF ADANA

Ars. Gor. Buse AGIK ETIKE

Adana Alparslan Tiirkes Bilim ve Teknoloji Universitesi
buseacik@atu.edu.tr

Abstract

The phenomenon of alternative tourism arising from individualized tourist demands and the
need for a sustainable environment has changed the flow direction of the tourism activities of
the cities directly or indirectly and has created the awareness of their different potentials
within the scope of interest tourism. One of these potentials consists of building groups that
make up the physical structure of the city. Visiting not only the spaces used as a volume but
also the value of the structure creates a new tourism potential. Recognizing and introducing
the value of the structures that have survived from various civilizations in the historical flow of
Adana, the metropolitan city, has become a necessity in providing the tourist flow. For this
reason, the study aims to evaluate the potential of architectural structures in the creation of
tourism value through Adana. In this context, various architectural structures in Adana
province were examined and their historical and cultural importance, their contribution to
interest tourism and their functional uses were determined. During the study, a literature study
was conducted to obtain detailed information about the subjects and structures, and
photography and drawing techniques were used for recording. As a result, the present values
of the building, which forms the basis of architecture tourism in Adana, have been determined
and the potential of touristic activity in the city has been stated. Suggestions related to this
subject were presented at the end of the study.

Keywords: Historical Building, Tourism Destination, Alternative Tourism
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KOKEN ve GENETIK GECMiS TEMELLi SEYAHATLER BAGLAMINDA
“GENEALOGICAL TOURISM”

Onur Can KESKINOGLU
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Canakkale Onsekiz Mart Universitesi
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Ozet

insanlarin kokleri ve kékenlerini arastirmaya yonelik gerceklestirdikleri faaliyetler yepyeni bir
turizm fenomeni olarak ortaya c¢ikmaktadir. Miras turizmin bir alt tipi olan s6z konusu
seyahatler, insanlarin geg¢mislerine yonelik meraklari ile gelismektedir. Koken ve gecmisi
aramaya yonelik gerceklestirilen seyahatler iki grupta incelenmektedir. Bunlardan ilki akademik
ve bilimsel arastirmalar kapsaminda gergeklestirilen seyahatlerdir. S6z konusu seyahatler bilim
insanlari ve profesyoneller tarafindan gerceklestirilmektedir. Bu seyahatler genellikle insanligin
dogusu ya da belirli irklarin gelisimleri yasam sekillerini arastirmaya yoéneliktir. ikinci grup ise
insanlarin kendi koken ile ge¢cmisini aramaya yonelik gerceklestirdikleri seyahatlerdir. Bu
seyahatler bireysel ya da kitlesel olarak gerceklestirilse de dogrudan 6zel amaglara yoneliktir.
insanlar, ailevi miras bilgiler, resmi niifus kayitlari vb. yoluyla ya da DNA testleri ile kokenlerini
tespit edebilmektedir. Bunlarin tespiti sonrasinda ise kokenleri ve gegmisinin dayandigi yerlere
seyahatler gerceklestirerek atalarinin izlerini siirmektedir. Ozellikle bélgeler arasinda niifus
geciskenliginin cok oldugu dlkeler ile cografi bolgelerde yasayan insanlarin, nesiller sonrasinda
koklerinin uzandig1 bolgelere ziyaretler gercgeklestirdigi bilinmektedir. Bu calismanin amaci
koken ve gegcmisi aramaya yonelik seyahatler ile bu seyahatlere neden olan motivasyonlari,
bunlarla birlikte ortaya ¢ikan “genealogical tourism” kavraminin ortaya konulmasidir. ikincil
verilerden yararlanilarak hazirlanan ¢alisma ile ilgili konuda alana literatiir katkisi saglanmasi
hedeflenmektedir.

Anahtar Kelimeler: Koken, Genetik Gegmis, Genealogical Tourism

GENEALOGICAL TOURISM IN TERMS OF ROOT AND GENETIC ORIGIN BASED
TRAVELS

Abstract

Travels that carry out motivation to investigation one’s roots and origins emerge as a brand
new tourism phenomenon. These travels, a sub-type of heritage tourism, develop with
people's curiosity about their past. Travels to search for origin and history are examined in two
groups. The first of these is the travels carried out within the scope of academic and scientific
research. These trips are carried out by scientists and professionals. These travels are often
aimed at exploring the way of life, the progress of mankind or the development of certain
races. The second group is the journey of people seeking their own origins and history. These
travels are carried out individually or in mass, but are directly aimed at special purposes.
People could get information about their roots with family heritage information, official
records or by DNA tests. By determination of identification, people travel to their origins traces
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their ancestors. Genealogical travels are so common for countries or geographical regions
where there is population transitivity. The aim of this study is to reveal the concept of
genealogical tourism and the motivations that lead to attend to this tourism type. It is aimed

to contribute to the literature on the subject related to the study prepared by using secondary
data.

Keywords: Root, Genetic Origin, Genealogical Tourism
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EVALUATION OF THE TURKISH COFFEE IN TURKISH GASTRONOMY BY SWOT
ANALYSIS AND IT’S EXAMINATION IN ACCORDANCE WITH CULTURAL
SUSTAINABILITY

Dr. Ogr. Uyesi Gozde OZDEMIR
istanbul Aydin Universitesi
gozdeo@aydin.edu.tr

Abstract

Turkish coffee has a unique and critical value in Turkish cuisine with its tradition that goes back
to the 16th century. It is very important to examine the social representation of Turkish coffee
due to many reasons; it is one of the mostly consumed drink, it is a way of socialization and its
rituals have intrinsic value through the history. Despite this privilege and gastronomic value of
Turkish coffee, it is subject to some threats like globalization of foreign coffee chains, filtered
coffee industry, interest towards foreign brands by cultural degeneration or some speculations
over the origins of Turkish coffee. Therefore, this study aimed to conduct a SWOT analysis to
evaluate the strengths, weaknesses, opportunities and threats of Turkish coffee in accordance
with Turkish cuisine as well as tourism industry. The SWOT results are combined with the
current literature and researcher’s field notes revealing different countries’ perceptions
towards Turkish coffee. Study findings derived from SWOT analysis show that, one of the most
important opportunities of Turkish coffee against pre-mentioned threats is being registered on
UNESCO’s Representative List of the Intangible Cultural Heritage of Humanity on behalf of
Turkey in 2013. The national characteristics of Turkish people become a strength for the
sustainability of Turkish coffee, as it is the drink of special occasions, marriage proposals or
some religious festivals. However, there is a threat of international coffee chains and their
increasing popularity and market share in Turkey. Alternative coffee types such as espresso,
filtered coffee, cappuccino or iced coffees are well promoted and could be found everywhere
including coin-operated coffee machines or in markets as single use porsions. The Turkish
coffee’s main weakness is its inadequate marketing actions. Turkish coffee awareness, and its
promotion for foreigners are not efficient. The study shows that the Turkish coffee's strength
of standing a means of communication, promoting respect for cultural diversity that are open
to all individuals is found to be able to balance and overcome the possible threats. However, it
would be beneficial to be aware of these weaknesses and global threats to protect our
gastronomic value, maintain cultural sustainability as well as facilitating for tourism industry in
the long run.

Keywords: Turkish Coffee, Gastronomy, Swot, Culture, Sustainability
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TORENSEL YEMEKLERIN GASTRONOMIK COGRAFi iSARETLi URUN OLARAK
KULLANIMI: iSKiLiP DOLMASI ORNEGi
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Ozet

Tirkiye, oldukga zengin kiltlirel mirasa sahip bir Glkedir. S6z konusu zengin kiltirel mirasin en
onemli pargalarindan biri olan ve ‘soyut kiltirel miras’ olarak da adlandirilan mutfak kiltira
de, 6zglnlugi ve cesitliligi ile dikkat cekmektedir. Tirkiye'nin farkh yorelerinde; diigiin, nisan,
kina, dogum, 6lim, ilk dis ¢ikarma, yagmur duasi, asker ugurlama/karsilama, dini bayram ve
gunler, kiymetli misafir agirlama gibi 6zel glin ve olaylar nedeni ile hazirlanan térensel yemekler
yapilmakta, yiyecekler sunulmaktadir. Térensel yemeklerin tasidigi anlam ve énemin yanisira,
yapilacak ulusal ve uluslararasi ¢alismalarla, bu yemeklerin hazirlanis ve sunusunun kayit altina
alinmasi, tescili, korunmasi ve gelecek kusaklara aktariimasi da gerekmektedir. Birlesmis
Milletler Egitim, Bilim ve Kiltir Kurumu (UNESCO) tarafindan 2011 yilinda insanhgin somut
olmayan kiltirel mirasi listesine alinan ‘geleneksel toren keskegi’, bu konuda yapilmis
uluslararasi galismalarimiza giizel bir 6rnek olarak verilebilir. Ulusal diizeyde ise Tirk Patent ve
Marka Kurumu’na yapilan, yoresel nitelikli 6zglin Grlinlerin ‘cografi isaretli Grlin’ tescili
calismalari bu kapsamda dikkati cekmektedir. Ozellikleri veya {ini itibariyle, kaynaklandigi yére
ile 6zdeslesmis Uriinleri gosteren cografi isaretler; hem kendi iireticilerine ve yorelerine hem de
tilkeye 6nemli ekonomik katkilar saglamaktadir. Gastronomik Cografi isaretli Uriinler; Tirk
Patent ve Marka Kurumunca tescilli, islenmis veya islenmemis yoéresel gida Grlnlerini
nitelemektedir. 2019 Agustos ayi Tiirk Patent ve Marka Kurumu verilerine gore llkemizde 434
tescilli cografi isaretli Giriin vardir ve bunun 338'’i (%78) Gastronomik Cografi isaretli Uriinlerden
olusmaktadir. Ayrica, tescil basvurusu yapilmis 421 Griiniin 369’u (%88) da gastronomik cografi
isaretli Grtin kapsamindadir. Tescilli 93 gastronomik yemegin sadece 11'inin torensel nitelikli
dzel giin yemegi oldugu gériilmiistiir. Arastirmanin ana konusu iskilip Dolmasi’da 2005 yilinda
mahreg isaretli cografi Grin olarak tescili yapilmis térensel nitelikli yoresel bir yemektir.
Yapiminda kullanilan malzemelerden arag gerece, pisirme yontem ve tekniginden sunumuna
kadar oldukca 6zgiin ve folklorik bir deneyim sunmaktadir. Arastirma ¢alismasi, nitel bir yapiya
sahip olup, belge/dokiiman incelemesine dayali, betimsel bir karakter géstermektedir. Bu
calisma ile térensel bir yemek olan iskilip Dolmas’nin tanitilmasi, cografi isaretli riin
tescillenme galismalarinin 6nemine dikkat ¢cekilmesi ve torensel yemeklerin gastronomik cografi
isaretli Grunler olarak turizm pazarina sunulmasi gerekliligine vurgu yapiimistir.

Anahtar Kelimeler: Térensel Yemek, Gastronomi, Cografi isaret, iskilip Dolmasi, Corum

THE USE OF CEREMONIAL MEALS AS GASTRONOMIC GEOGRAPHICAL
INDICATIONS PRODUCTS: CASE OF ISKILIP DOLMASI

Abstract

Turkey is a country with a rich cultural heritage. Culinary culture, also called 'intangible cultural
heritage', which is one of the most important parts of this rich cultural heritage, draws
attention with its authenticity and diversity. In the different regions of Turkey, ceremonial
meals have prepare and offered for special occasions and events such as weddings,
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engagements, henna, birth, death, first teething, rain praying, soldier farewell/welcome,
religious holidays and days. In addition to the meaning and importance of ceremonial dishes,
the preparation and presentation of these dishes should be recorded, registered, protected
and transferred to future generations through national and international studies. The
‘ceremonial Keskek tradition’, which was listed by the United Nations Educational, Scientific
and Cultural Organization (UNESCO) in 2011, as an intangible cultural heritage of humanity, can
be given as a good example of our international studies on this subject. At the national level,
the Turkish Patent and Trademark Office's studies on the registration of unique local products
as a ‘geographical indications products' are attract attention. Geographical indications,
indicating the products identified with the region of origin in terms of their characteristics or
reputation; provides important economic contributions to its own producers, regions and to
the country. Gastronomic Geographical Indications Products, characterizes processed or
unprocessed local food products which are registered by Turkish Patent and Trademark
Office's. According to the Turkish Patent and Trademark Office data's, in April 2019, there are
417 registered geographical indications products in Turkey and 324 (78%) of these are
Gastronomic Geographical Indications Products. Also, 352 (86%) of the 408 products which
registration application has been made are covered by gastronomic geographical indications
products. iskilip Dolmasi which is the subject of the research, is a traditional regional dish,
registered as a geographical origin marked product in 2005. It offers a very unique and folkloric
experience from the ingredients to utensils its preperation, cooking methods and techniques
and presentation. The study has a qualitative structure and a descriptive character based on
document analysis. In this study, it is aimed to introduce iskilip Dolma which is a ceremonial
meal, to draw attention to the importance of registration studies with geographical indications
products and to emphasize the necessity of presenting ceremonial dishes to the tourism
market as gastronomic geographical indications products.

Keywords: Ceremonial Meal, Gastronomy, Geographical Indication, iskilip Dolmasi, Corum

83



IWAH) 25 IWACT’19

GASTRONOMI TURIZMi KAPSAMINDA VEGAN, VEJETARYEN, PESKETARYEN
YORESEL YEMEKLERi: DOGU KARADENIZ ORNEGI
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Oznur TABU
Giimishane Universitesi
oznurtabu@gmail.com

Ozet

Yoresel lezzetlerin popller oldugu ginimizde gastronomiye duyulan 6nem artmis bu
baglamda beslenme tarzinda farkli tercih ve istekler ortaya ¢ikmistir. Bu farkh tercih ve istekler
dogrultusunda son zamanlarda diinya genelinde vegan, vejetaryen ve pesketaryen Kkisilerin
sayisinda artig goriilmektedir. Dogu Karadeniz bolimi kendine has yerel bir kiltiire sahiptir.
Farkh kultlrlerden etkilesip geliserek zaman iginde kendi kiltiriini temsil eder hale gelmistir.
Bu calismada Dogu Karadeniz Bolgesi’nin sahip oldugu yoresel yemeklerin vegan, vejetaryen ve
pesketaryen kisiler icin envanterinin cikarilmasi amaglanmaktadir. Bu dogrultuda nitel
arastirma yontemlerinden dokiiman incelemesi modeli tercih edilmis olup Kiltiir ve Turizm
Bakanligl ile bélgenin resmi kurum ve kuruluslari tarafindan yayinlanan ikincil kaynaklardan
elde edilen verilere dayanilarak degerlendirmelerde bulunulmustur. Bu dogrultuda yoresel
yemekler il bazinda tespit edilmis ve bu yemeklerin vegan, vejetaryen ve pesketaryen kisilerin
tercihlerine yonelik olup olmadigini degerlendirilmistir. Elde edilen yoresel yemekler arasindan
vegan, vejetaryen ve pesketaryen tercihlerine uygun olan yemekler secilerek listelenmistir.
Calismanin, potansiyel ziyaretgilerin hangi ilde vegan vejetaryen ve pesketaryen yemekleri
yiyebilecekleri konusunda rehberlik ederek bdlgenin gastronomi turizmi agisindan gelismesine
katki saglayacag dusinilmektedir. Arastirmanin diger basamaginda ilin otoriteleri ve halki ile
mulakat yapilarak envanterin eksikliklerinin tamamlanmasi planlanmaktadir.

Anahtar Kelimeler: Gastronomi, Dogu Karadeniz Bolgesi, Vegan, Vejetaryen, Pesketaryen

VEGAN, VEGETARIAN, PESCATARIAN FOOD IN THE SCOPE OF GASTRONOMY
TOURISM: EASTERN KARADENIZ EXAMPLE

Abstract

Today, where local flavors are popular, the importance of gastronomy has increased and, in
this context, different preferences and desires have emerged in the nutrition type. In line with
these different preferences and desires, it can be said that there has been an increase in the
number of vegans, vegetarian and pescatarian people worldwide. The Eastern Black Sea region
has become a representation of its own culture over time by developing and interacting from
different cultures. In this study, aimed to make an inventory of the regional dishes of the
Eastern Black Sea Region for vegan, vegetarian and pescatarian people. In this respect,
document analysis model which is one of the qualitative research methods has been preferred.
Evaluations were made based on the data obtained from secondary sources published by the
various authors, Ministry of Culture and Tourism and the official institutions and organizations
of East Black Sea Region. In this context, regional foods were determined on a provincial basis
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and it was evaluated whether these foods were intended for the preferences of vegan,
vegetarian and pescatarian people. The dishes that are suitable for vegan, vegetarian and
pescatarian preferences has selected and listed from among the regional dishes. It is thought
that the study will contribute to the development of the region in terms of gastronomic
tourism by guiding the potential visitors. In the other step of the research, it is planned to
complete the deficiencies of the inventory by interviewing the authorities and the people of
the province.

Keywords: Gastronomy, Eastern Black Sea Region, Vegan, Vegetarian, Pescatarian
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COGRAFi iSARETLi URUNLER ACISINDAN TURKiYE’NiN GASTRONOMI
HARITASI

Prof. Dr. Saban ESEN

Bartin Universitesi
sabanesen@bartin.edu.tr

Giilbin Hilal TiTiz

Bartin Universitesi
glbn.hll.ttz@gmail.com

Ozet

Cografi isaret; belirgin bir niteligi, Gini veya diger 6zellikleri bakimindan kékenin bulundugu
yore, alan, bolge veya lke ile 6zdeslesmis Girlinli gosteren isarettir. Cografi isaretler, mense adi
ya da mahreg isareti olarak tescil edilir. Gida, tarim, maden, el sanatlari, sanayi Urinleri cografi
isaret tesciline konu olabilir.

Tirkiye’de cografi potansiyeli olan Urin sayisinin yaklasik 2500 adet oldugu tahmin
edilmektedir. An itibari ile Tlrk Patent ve Marka Kurumu tarafindan tescil edilen ve tescil icin
sireci devan eden Urin sayisi 836’dir. Tescil edilmis 419 adet cografi Uriinden 220’si
gastronomi kapsamindaki (yemek ve corbalar, firincilik ve pastacilik mamulleri, peynirler,
islenmis ve islenmemis et Grinleri vb. gibi) Grinlerden olusmaktadir. Yine tescil icin basvurusu
yapilmis 417 {irinden de 200 adeti bu kapsamda yani yiyecek-icerecek kapsamindaki
Urunlerden olugmaktadir.

Gastronomi potansiyeli olan Urtnlerin tliketilmesi noktasinda tiiketicilerin biyiik bir kisminin o
bolgeye gelmesi ile mimkin olacagindan bu sekilde ortaya ¢ikan turizm akimina da gastronomi
turizmi denmektedir.

Bu c¢alismanin amaci, tescili yapilmis ve tescil siireci devam eden gastronomi kapsaminda ele
alinabilecek Grlnlerin Turkiye’deki dagilimini ve bu dagilimin icinde alt gruplarin (et yemekleri,
sebze yemekleri, tatllar vb. gibi) iller ve bolgeler itibari ile bir haritasini gikarmak olacaktir.
GCalismada veri elde etmede ikincil kaynaklardan (Turk Patent ve Marka Kurumu)
yararlaniimistir.

Anahtar Kelimeler: Gastronomi, Cografi isaret, Mahreg isareti, Mense isareti

A MAP OF TURKEY’S GASTRONOMIC GEOGRAPHICALLY INDICATED
PRODUCTS

Abstract

Geographical indication; is a sign indicating the product identified with the region, area, region
or country where the origin is located in terms of its prominent quality, reputation or other
characteristics. Geographical indications are registered as name of origin or geographical
indication. Food, agriculture, mining, handicrafts, industrial products may be subject to
registration of geographical signs.

The number of products with geographical potential in Turkey is estimated to be approximately
2,500. Currently, the number of products registered by the Turkish Patent and Trademark
Agency is 836. Of the 419 registered geographic products, 220 consist of gastronomy products
(food and soups, bakery and pastry products, cheeses, processed and unprocessed meat
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products, etc.). Again, 200 of 417 products applied for registration consist of food-containing
products within this scope.

Since the consumption of the products with gastronomic potential will be possible with the
majority of consumers coming to that region, the tourism flow that occurs in this way is called
gastronomy tourism.

The purpose of this study, the registration was made and the registration process is ongoing
distribution in Turkey of products that may be covered in gastronomy and subgroups within
this range (meat dishes, vegetable dishes, desserts etc. Etc.) provinces and regions will bring
out a map with reputation.

In the study, secondary sources (Turkish Patent and Trademark Authority) were used to obtain
data.

Keywords: Gastronomy, Geographical Sign, Source Sign, Origin Sign

87



)

WAy ==

IWACT'19
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Ozet

Yeme-icme bilimi anlamina gelen gastronomi, turizm igeresinde son vyillarda ¢ok sik
kullanilmaya baslanilan bir kavramdir. Turistik seyahatlerin en 6nemli unsurlarindan birini
olusturan yeme-igme, turistin gidilecek yer ziyaretinde genellikle ikincil veya alt amaglar olarak
ortaya ciktigl gérilmektedir. Toplumlarin kiltirel zenginligini ortaya koyan unsurlarin basinda
mutfak kiltird gelmektedir. Yeryilziindeki en zengin i¢ mutfaklardan biri olan Turk mutfag
yerli yabanci turistlerin ilgilerini cekmektedir. Turistlerin yeni lezzetleri tatmak amaciyla seyahat
etmesi olarak adlandirilan gastronomi turizmi sayesinde, yoreye 6zgi yemekler sunularak o
yoreye ait kaltirel o6zellik yansitilmaktadir. Yemek kiltlirG diger turizm unsurlariyla
birlestirilerek turistlerin mutlu olarak tekrar ziyaretleri artirilabilmektedir. Arastirmanin amaci,
Tark mutfagindan Amasra’ya 6zgii Amasra Salatasinin tanitimina yonelik ilgili bireylere ve
kuruluglara oneriler sunmaktir. Bu arastirma, yorenin yemek kiltirinin 6ne cikartilmasi,
gastronomi turizmi amagch 6neriler getirilmesi ve yoresel kalkinma agisindan énem verilmesi
amacl tasimaktadir. Bu baglamda, ¢alisma nitel arastirma deseni lizerinden literatlir taramasi
yontemiyle gergeklestirilmistir. Dokiiman, kitap ve makalelerden yararlanilarak hazirlanan bu
calisma tarama modeli ile ylritilmus betimsel bir calismadir.

Anahtar Kelimeler: Gastronomi Turizmi, Bartin mutfagi, Amasra salatasi

AMASRA SALAD SPECIFIC TO BARTIN CUISINE IN GASTRONOMY TOURISM
Abstract

Gastronomy, which means the science of eating and drinking, is a concept that has been used
frequently in tourism in recent years. Food and drink, which constitutes one of the most
important elements of touristic travel, is generally seen as secondary or sub-purposes for
tourists visiting the destination. Culinary culture is one of the most important elements of the
cultural richness of societies. Turkish cuisine, one of the three richest cuisines in the world,
attracts the attention of local and foreign tourists. Thanks to the gastronomic tourism, which is
called as the travel of tourists to taste new delicacies, the cultural features of that region are
reflected by offering special dishes of the region. Food culture can be combined with other
tourism elements to increase the happiness of tourists visiting again. The aim of the study is to
provide recommendations to the individuals and organizations concerned with the
introduction of Amasra Salad specific to Amasra from Turkish cuisine. This research aims to
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emphasize the food culture of the region, to make suggestions for gastronomic tourism and to
give importance to local development. In this context, the study was conducted with the
literature review method over qualitative research design. This study is a descriptive study
conducted with survey model.

Keywords: Gastronomy Tourism, Bartin Cuisine, Amasra Salad
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Dogal olarak yetisen, gali formlu, 150-200 yil yasayan bir bitki olan kapari Anadolu’da “geber,
gebere, gebele, gedigen, kebere, yilan kabagi, seytan kiirli, tirmik, yabani karpuz, kedi tirnagi,
kedi cirnagi, tursu otu, keper inciri, sebellah” gibi bircok farkli isimlerle bilinmektedir.
Turkiye’de iki tirden toplam alti varyetesi dogal ortamlarinda yetismektedir. Son yillarda birgok
bolgede, tibbi ve aromatik bitkiler kapsaminda desteklendigi icin, tarim bitkisi olarak
yetistirilmeye de baslaniimistir.

Kapari bitkisi Eski Yunan, Roma, Osmanli ve Avrupa’da yemeklerde gesni olarak kullanilmistir.
Olgunlasmadan toplanan kapari meyveleri, aci oldugu icin taze olarak tiketilememektedir. Bu
nedenle, toplanan meyvelerden, salamura veya tursu vyapilarak aciigl gideriimekte ve
yemeklerde c¢esni olarak kullaniimaktadir. Gegmis donemlerdeki ve giinimuzdeki, sifali bitkiler
ve tip kitaplarinda da kapari bitkisinden bahsedilmektedir.

Kapari bitkisinin gicek tomurcuklari, kdkleri, meyveleri, tohumlari, yapraklari ve taze sirgtinleri
bazi hastaliklarin tedavisinde, kozmetikte, boyacilikta, hayvancilikta ve bdcek ilaci yapimi gibi
farkh alanlarda kullaniimaktadir.

Cok yillik bir bitki olmasi, kdklerinin 40 metre derinlige kadar inmesi, susuzluga dayanmasi,
verimsiz topraklarda yetisebilmesi gibi bircok oOzelliginden dolayr kapari bitkisi 6zellikle
erozyonla micadele iginde tercih edilmektedir.

Evliya Celebi seyahatnamesinde, Corum ili Osmancik ve Dodurga ilgelerinde yetisen gebere
isimli bitkiden yapilan tursudan bahsetmektedir. Osmanli Sarayina her yil buradan kapari
tursusu/salamurasi goénderildigine dair bilgiler bulunmaktadir. Son yillarda verilen tegviklerle
bolgede Uretimi artmaya baslamistir. Kapari bitkisinden elde edilen drinler, Corum’un
tanitiminda kullanilmaya baslanmustir.

Bu calisma, kaparinin kullanildig yiyeceklerin arastiriimasi amaciyla yapilmistir. Gegmiste ve
gunimuzde kapari kullanilarak yapilan yemekler/icecekler tespit edilmistir. Yayinlanmis olan
yemek kitaplari ve sifali bitkilerle ilgili kitaplardaki tarifler arastirilmistir. Ayrica yorede kapari
tarimi yapan kisilerle gériismeler yapilmistir.

Anahtar Kelimeler: Kapari, Corum, Yoresel Yemekler

USING OF THE CAPER IN DISHES
Abstract

Caper is a naturally grown, shrub-shaped plant that lives for 150-200 years. It is known in
Anatolia with many different names “geber, gebere, gebele, gedigen, kebere, yilan kabagi,
seytan kird, tirmik, yabani karpuz, kedi tirnagi, kedi cirnagi, tursu otu, keper inciri, sebellah.” A
total of six varieties of two species in Turkey are grown in their natural environment. In recent
years, it has been started to be cultivated as an agricultural plant because it is supported in
many regions within the scope of medicinal and aromatic plants.

The caper plant was used as a condiment for cooking in Ancient Greece, Rome, Ottoman and
Europe. Caper fruits collected from ripening cannot be consumed fresh as they are bitter. For
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this reason, the bitterness of pickled fruits is made by pickling or pickle and used as condiment
in meals. Caper plant is also mentioned in medicinal and medical books in the past and present.
Flower buds, roots, fruits, seeds, leaves and fresh shoots of capers are used in the treatment of
some diseases, cosmetics, painting, animal husbandry and insecticide production.

Caper plant is preferred especially in control soil erosion because of its many features such as
being a perennial plant, its roots going down to a depth of 40 meters, being resistant to thirst,
growing in inefficient soils.

In his travel book, Evliya Celebi mentions pickles made from a plant called “gebere”, which
grows in Osmancik and Dodurga districts of Corum province. There is information that the
caper marinade / brine is sent to the Ottoman Palace every year. With the incentives given in
recent years, production has started to increase in the region. The products obtained from the
caper plant began to be used in the promotion of Corum.

This study was carried out to investigate the meals that used capers. Foods and beverages
made using capers have been identified in the past and present. The recipes in the cookbooks
and medicinal plants published were searched. In addition, interviews were conducted with
people engaged in caper cultivation in the region.

Keywords: Capers, Corum, Local Foods
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GASTRONOMI TURiZMi VE COGRAFi iSARET KAPSAMINDA DiYARBAKIR iLiNiN
GASTRONOMIi POTANSIYELi UZERINE BiR ARASTIRMA

Dr. Ogr. Uyesi Serap AKDU
Gimishane Universitesi
serapakdu@gmail.com

Duygu KARAKAS
Giimishane Universitesi
serapakdu@gmail.com

Ozet

Gastronomi turizmi, insanlarin bilinenden farkh bir mutfak kaltirindeki yiyeceklerin tadimini,
sunumunu, Uretim asamalarini, restoranlarini ve yiyecek Ureticilerini kesfetmek amaciyla
gerceklestirilen turizm seklidir. Yoresel Uriinlerin gastronomi turizmi icerisindeki dnemi gin
gectikge diinya genelinde dikkat ¢ceken bir konuyu olusturmaktadir. Bu amagla kullanilan cografi
isaretleme ile Glkeler yoresel Urinlerinin strdirilebilirligini ve yasal olarak koruma altina
alinmasini saglamak istemektedirler. Calismanin alanini olusturan Diyarbakir ili de gerek dogal
gerekse tarihi ve kiltlrel yapisi ile bugiin cografi isaretlenebilecek ¢ok sayida gastronomik
Grane sahiptir. Bu dogrultuda nitel arastirma yontemlerinden dokiiman incelemesi modeli
tercih edilmis olup Tirk Patent ve Marka Kurumu’'ndan elde edilen verilere dayanilarak
degerlendirmelerde bulunulmustur. Bu dogrultuda Diyarbakir ilinin tescillenmis cografi isaretli
Urunleri ile tescil bagvurusu siiren gastronomik Uriinleri tespit edilmistir. Daha sonra Diyarbakir
ilinde cografi isaretlenebilecek uriinler tespit edilmeye calisiimis ve dncelikle tescillenebilecek
gastronomik drilnler ile ilgili onerilerde bulunularak gastronomi turizmi agisindan etkileri
degerlendirilmistir. Calismada Diyarbakir ilinin cografi isaretli Grlnlerinin tespiti ve cografi
isaret ile tescillenebilecek Urlnlerinin ortaya konulmasi ve bu dogrultuda basvurularin
yapilmasina dikkat ¢cekmek hedeflenmistir. Arastirmanin diger basamaginda ilin otoriteleri ve
halki ile mulakat yapilarak envanterin eksiklerinin tamamlanmasi planlanmaktadir.

Anahtar Kelimeler: Gastronomi Turizmi, Cografi Isaretleme, Diyarbakir

A RESEARCH ON GASTRONOMY POTENTIAL OF DIYARBAKIR PROVINCE IN THE
SCOPE OF GASTRONOMY TOURISM AND GEOGRAPHICAL INDICATION

Abstract

Gastronomy tourism is a form of tourism which is carried out in order to discover the tasting,
presentation, production stages, restaurants and food producers of the food in a different
culinary culture. The importance of local products in gastronomy tourism is a subject that
attracts attention throughout the world. With the geographical marking used for this purpose,
countries want to ensure the sustainability and legal protection of their local products.
Diyarbakir province, which constitutes the field of study, has a large number of gastronomic
products that can be geographically marked today with both its natural and historical and
cultural structure. In this respect, document analysis model was preferred among qualitative
research methods and evaluations were made based on the data obtained from Turkish Patent
and Trademark Authority. In this respect, the registered geographically marked products of
Diyarbakir and the gastronomic products for which the registration application is in progress
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have been determined. Afterwards, the products that could be geographically marked in
Diyarbakir were tried to be determined and firstly the suggestions were made about the
gastronomic products that could be registered and their effects were evaluated in terms of
gastronomic tourism. In this study, it is aimed to determine the products of Diyarbakir province
with geographical markings and to reveal the products that can be registered with geographical
markings and to draw attention to the applications made in this direction. In the other step of
the research, it is planned to complete the deficiencies of the inventory by interviewing the
authorities and the people of the province.

Keywords: Gastronomy Tourism, Geographical Marking, Diyarbakir
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VAN iLi COK YILLIK YEREL BiTKi GEN KAYNAKLARININ GASTRONOMiK DEGERI

Dog. Dr. Nurhan KESKIN
Van Yiiziinci Yil Universitesi
keskin@yyu.edu.tr

Prof. Dr. Faruk ALAEDDINOGLU

Van Yuziinci Yil Universitesi
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Ozet

Bilindigi lGzere Gastronomi turizmi, bir bolgeye 6zgi yemekleri sunarak ve bélgenin kultlrel
kimligini ve mirasini yansitarak s6z konusu bodlgeye rekabet avantaji saglayan, daha o6nce
yasanmamis bir yiyecek icecek deneyimi yasamak icin seyahat motivasyonu yaratan ve seyahat
davranislarinin gidilenmesine 6nemli 6lglide yardimci olan etkili bir turizm gesididir. Yeme-
icmenin bilime ve sanata donistlrilmesi olarak degerlendirilen gastronomi artik turizmle
bitinlesmeye ve ulke tanitimlarinda aktif bir rol Ustlenmeye baslamistir. Gastronominin,
turizm deneyiminin ayrilmaz bir pargasi olarak degerlendirildigi ve bazi durumlarda temel
seyahat motivasyonu olabilecegi de vurgulanmaktadir.

Cok yillik bahge bitkileri, Dlinya mutfaginin oldugu kadar Turk mutfaginin da vazgecilmezleri
arasindadir. Ozellikle vitamin, fenolik bilesik, antioksidan, lif, aroma ve mineral igerikleri ile
vicudu besleyen, yararli ve saghklh Urunlere sahiptir. Gastronomi turizminin gelistiriimesi
amaciyla ¢ok yillik bahge bitkilerden daha fazla yararlaniimasi gerekmektedir. Turistlerin dogala
en yakin drdnleri taze veya kuru olarak tliketmelerinin yani sira mutfak kaltirimuzdeki
kullanimlarini da deneyimleme ya da 6grenme egilimlerinden yola c¢ikarak planlanan bu
calismada, Van ili cografyasinda yetisen c¢ok yillik bahge bitkilerinin gastronomik bir ¢ekim
unsuru olarak kullanilabilirligi ve turizme katkilari incelenmistir.

Anahtar Kelimeler: Turizm, Bahge Bitkileri, Geleneksel Degerlendirme, Yerel Cesit

GASTRONOMIC VALUE OF PERRENIAL LOCAL PLANT GENE RESOURCES IN THE
VAN PROVINCE

Abstract

As it is known, Gastronomy tourism is an effective type of tourism that offers a region-specific
cuisine and reflects the cultural identity and heritage of the region, provides a competitive
advantage to the region in question, creates the motivation to travel for a food and beverage
experience that has never been experienced before and significantly helps to motivate travel
behaviors. Gastronomy, which is regarded as the transformation of food and drink into science
and art, has now started to integrate with tourism and take an active role in the promotion of
the country. It is also emphasized that gastronomy is considered as an integral part of the
tourism experience and in some cases may be the main travel motivation.

Perennial horticultural plants are among the indispensables of Turkish cuisine as well as world
cuisine. Especially vitamins, phenolic compounds, antioxidants, fiber, aroma and mineral
contents of the body that feeds, has beneficial and healthy products. In order to improve
gastronomy tourism, more perennial horticultural plants should be utilized. In this study, which
is planned based on the tendency of tourists to consume the products closest to the nature as
fresh or dry as well as to experience or learn their use in our culinary culture, the usability of
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perennial horticultural plants grown in the province of Van as a gastronomic attraction and
their contributions to tourism were examined.

Keywords: Tourism, Horticulture, Traditional Evaluation, Local Variety
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ORGANIK TARIM DESTEGINDE GASTRONOMIK YAKLASIMLAR

Dog. Dr. Nurhan KESKIN
Van Yiiziinci Yil Universitesi
keskin@yyu.edu.tr

Ozet

Hizli niifus artisi ve gida gereksinimi ile birlikte yayginlasan kimyasal girdi kullaniminin insan ve
hayvan saghg (zerine olumsuz etkilerinin hissedilmeye baslanmasi, organik Urln talebinin
artmasina neden olmustur. Diinyada giderek artan bir kabul géren organik tarim, ekolojik
sistemde hatali uygulamalar sonucu kaybolan dogal dengeyi korumaya yonelik insan ve gevre
dostu Uretim sistemlerini icermekte olup, esas itibariyle sentetik kimyasal ilaglar ve
gubrelemenin kullaniimasinin yasaklanmasi yaninda, organik ve yesil glibreleme, minavebe,
topragin muhafazasi, bitkinin direncini artirma ile birlikte, parazit ve predatorlerden
yararlanmayi tavsiye eden, tUretimde miktar artisini degil kalitesinin yikseltilmesini amaglayan
sertifikal bir yénetim seklidir

Son yillarda, tlkemizde organik Griinlerle yapilan yemekleri sunan yiyecek icecek isletmelerinin
sayisi artmaktadir. Ozellikle kirsal alanlardaki ciftlik evlerinin bio-pansiyon ve bio-hotel sekline
donustirildugu isletmelerde, GDO (Genetigi Degistirilmis Organizmalar) ‘lu ve BDM (Biyimeyi
Diizenleyici Maddeler)’ li yiyecekler kullanilmamaktadir. Konuklar organik Griinleri tiketmekte
tretim asamasini ve dogal ortami yasamaktadir. Konuklar tatil siiresince ve bu isletmelerde
ekmek pisirilebilmekte, recel, pekmez, salca, tursu gibi yoresel gidalar yapabilmekte ve
dalindan meyve sebze toplaya bilmektedir.

Anahtar Kelimeler: Eko-Turizm, Saglik, Bilingli Tliketim, Stirdlrulebilir Gastronomi

GASTRONOMIC APPROACHES IN SUPPORTING OF ORGANIC AGRICULTURE
Abstract

The rapid increase in population and the requirement of food as well as using of extensive
chemical inputs that start to feel the negative effects on human and animal health, have led to
an increase in the demand for organic products. Organic agriculture, which is increasingly
accepted in the world, includes human and environmentally friendly production systems to
protect the natural balance lost as a result of inappropriate applications in the ecological
system. Besides, it is a form of certified management that aims to increase quality, rather than
guantity in production and to recommend organic and green fertilization, alternation, soil
protection, increasing of plant resistance, using of parasites and predators, as well as
prohibiting for using of synthetic chemical drugs and fertilization

In recent years, the number of food and beverage firms that offer organic foods has been
increased in our country. GMO (Genetically Modified Organisms) and PGRs (Growth
Regulators) foods are not used in the firm, especially reformed from the farm houses into bio-
pension bio-hotels in rural areas. Guests consume organic products and experience the natural
environment of production. During the holiday, guests can bake bread, make local foods such
as jam, molasses, tomato paste, pickles, and pick fruit and vegetables from their branches.

In this study, gastronomic approaches to the supporting of organic agriculture are presented.
Key words: Eco-Tourism, Health, Conscious Consumption, Sustainable Gastronomy
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THE ROLE OF ETHNOBOTANICAL USES IN GASTRONOMY TOURISM IN VAN

Dog. Dr. Fevzi 0ZGOKGE
Van Yiziinci Yil Universitesi
f_ozgokce65@yahoo.com

Abstract

Traditional information about the plants used by the people living in Van for food purposes was
determined. The role of traditional foods in gastronomy tourism is increasing day by day in our
country and all over the world. In this study, the experiences and knowledge of the local people
in the field of gastronomy and plants used for food purposes were recorded. Ethnobotanical
uses in Van have been brought to a scientific platform with the contribution of other
disciplines, especially the place in gastronomic tourism, and offered to the service of humanity.
Gastroturists prioritize their health and taste. And they want to eat pure, ecological food on
time and on-site. The traditional way of serving Ethnobotanical foods and beverages belonging
to the Van cuisine in the historical Van Houses and Etnorestaurants are presented in this study.
The rituals of welcoming guests, the collection, preparation, cooking of the plants used in the
preparation of the food and the presentation stages are given to the guests, separately.

In rural areas, before the flowering period in spring, many plants (kari, pikask, tirso, akpincar,
gohbizin, pung, spitank, etc.) are collected and used as raw, brine or dried as organic foods,
spices or medicine. These plants are used in the preparation of traditional foods (keledos,
helise, esgili, sengeser, cilbir, cilbir, kiirt koftesi, vancacigl, herbal cheese etc.). It is also used as
a fragrance and flavor to traditional foods. Ethnobotanical uses of the people of the region are
the products of a long tradition and Van's place in Gastronomy tourism has been revealed.
Each meal of the ethnorestaurants serving in this area in Van has rich menus. The city of Van is
an important destination in Gastronomy tourism with its famous Van breakfast and local
lunches and dinners.

Keywords: Ethonobotany, Gastrotourism, Gastronomy Tourism, Van

97



IWAH) 25 IWACT’19

VAN DOGAL BiTKi ORTUSUNUN YEREL MUTFAGA KATKILARI; TURIZMIN
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Ozet

Anadolu iran’in batiya uzantisi iken iran da, Anadolu’nun doguya devami konumundadir.
Birbirinin devami olan Anadolu ve iran cografyasi tarihi ipek yolunu iizerindeki &nemli
duraklardandir. Bu cografyada Van GOli Havzasi,, orta nokta ve en oOnemli gegis
glzergahlarindan biridir. Bu ylizden turizm agisindan blylk bir potansiyele sahiptir. Fakat bu
potansiyelin yeterince kullanilnllamamaktadir. Bunun sepeplerinde biri de yeme ve igme
sektoriindeki stadarlarin gelistirlememesidir.

Van ilinin cografik ve iklim kosullari, kendine 6zgii bir bahge ve buna bagl olarak beslenme
kGltirinl ortaya c¢ikarmigtir. Bu da yerel kiltir agisindan zenginlik kaynagidir. Bolgede
bahcelerde veya daglardan toplanan bitkilerden, cesitli yemekler, tathlar ve igecekler
hazirlanmaktadir. Bunlardan yaygin olanlar; gil regeli, gul surubu, ayranasi, giris mihlasi, giris
plavi vb.

Turizmle kalkinan bolgelerde yeme icme sektériinde yerel standartlarin belirlendigi
bilinmektedir. Bélgemizde turizimden daha fazla hasilat almak icin yerel bitkilerden olusan
yiyeceklerdenin glinimiiz beslenme sekillerine gére modifiye edilebilirligi konusunda gorisler
bildirilecektir. Bunun gereklesmesi ve turizime kazandirilmasi durumunda vyerel tirlerin
korunmasina ve dogal tiirlerin kiiltiire alinmasina neden olacak buda bélgeenin tarimina kati
sagliyacaktir.

Anahtar Kelimeler: Van, Yerel Mutfak, Turizm, Yerel Bitki Ortiisi

CONTRIBUTION OF VAN VEGETATION TO LOCAL CUISINE; SUGGESTIONS FOR
DIVERSIFICATION OF TOURISM

Abstract

While Anatolia is the extension of Iran to the west, Iran is the continuation of Anatolia to the
east. The continuation of Anatolia and Iran is one of the important station on the historical silk
road. In this geography, Lake Van Basin has the central location and one of the important
transit routes. Therefore, it has great potential in terms of tourism. However, this potential is
not used sufficiently. One of the reasons for this is the local cuisine doesn’t take part in the
food and beverage sector properly and the inability to develop appropriate standards for this
sector.
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Thanks to the geographical and climatic conditions of Van province, a unique garden culture of
the city and accordingly nutrition culture emerged. This is a source of wealth for local culture.
Various dishes, desserts, and drinks are prepared from the plants collected from the gardens
and mountains in the region. The most common ones are; rose jam, roasted meat with sour
usgun, ayranasi, ¢iris mihlasi, giris with rice etc.

It is known that local standards are set in the food and beverage sector in the regions that
developed in tourism. In order to get more revenue from tourism in our region, opinions will be
given about the modification of foods consisting of local plants according to today's diets. If this
happens and it is given to tourism, it will lead to the protection of local species and the
cultivation of natural species, which will provide solid agriculture for the region.

Keywords: Van, Local Cuisine, Tourism, Local Vegetation
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Ozet

Dinyada yasanan gelisim ve degisimlere paralel olarak, turistlerin beklentilerinin de degismeye
basladig gorilmektedir. Bu degisim turizm sektoriinden pay alan Ulkelerin sunduklari turizm
Urunlerini gesitlendirmelerini kaginilmaz bir durum haline getirmistir. Sehirlerin sahip olduklari
kilturel degerler, glinimuzde turistleri seyahate yonlendiren ya da seyahat edecekleri sehirleri
secerken dikkat ettikleri 6nemli kriterlerdendir. Kiltiirel degerler igerisinde yer alan yoresel
ogeler bu noktada 6nemli bir unsur olarak karsimiza ¢ikmaktadir. Cesitli kilttirlerin yillarca bir
arada yasadigl kendine has bir iklim ve bitki ortiisiine sahip olan Siirt ilinde bolge ismini 6n
plana ¢ikararak rekabet avantaji saglayacak yoresel lriin ve yemekler bulunmaktadir. Bu
degerlerin tanitiminin yapilmasi ve sahip ¢ikilmasi gerekmektedir. Bu baglamda derleme olarak
planlanan ¢alisma ile Siirt iline ait yoresel Uriin ve yemekler incelenecek ve agiklanacaktir.
Calisma ile yerel degerlerinin tanitiminin yapilarak turizm Uriini olarak kullaniminin
yayginlagmasi ve bolge turizmine katki saglamasi amaglanmaktadir. Literatiirde Siirt ilinin
yoresel Grin ve yemeklerinin incelendigi ¢alismanin bulunmamasi ¢alismayi 6nemli kilmaktadir.
Calisma sonucunda yoreye has bu drinlerin kente katkisindan bahsedilerek korunmasi ve
tanitilmasina iliskin énerilerde bulunulacaktir.

Anahtar Kelimeler: Yoresel Uriin, Yoresel Yemek, Siirt

INTRODUCTION OF LOCAL PRODUCTS AND MEALS: THE EXAMPLE OF SiiRT
PROVINCE

Abstract

Parallel to the developments and changes in the world, it is seen that the expectations of
tourists have started to differentiate. This change has made it inevitable for countries that have
a share in the tourism sector to diversify their tourism products. Nowadays, the cultural values
of cities are one of the important criteria that they take into consideration when choosing the
cities to guide tourists or travel. The local items in the cultural values appear as an important
element at this point. Siirt province, which has a unique climate and vegetation where various
cultures live together for years, has regional products and dishes that will provide a
competitive advantage. These values should be needed to promote and adopt. In this context,
the study planned as a compilation will be examined and explained the local products and
dishes of Siirt province. The aim of this study is to promote the use of local values as a tourism
product and to contribute to regional tourism. Due to the lack of a study in the literature on
the local products and dishes of Siirt province, it makes the study important. As a result of this
study, the contribution of these local products to the city will be mentioned and suggestions
will be made for the protection and promotion.

Keywords: Local Product, Local Food, Siirt
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Ozet

Bilginin pazar dinamiklerinden biri haline geldigi turizm sektoriinde, sosyal iletisim aglari
pazarin populer bilgi kaynaklarindan biri haline gelmektedir. Sosyal iletisim aglarinda yapilan
paylasim ve degerlendirmeler bir yandan turistik bdlge ve isletme yoneticilileri 6te yandan
benzer ilgi alanina sahip potansiyel turistler icin bilgi ve deger Uretmektedir. Bu kapsamda
hazirlanan arastirmanin amaci, sosyal iletisim aglarinda yiyecek ve igecek isletmeleri
mdsterilerinin degerlendirmelerinin ve drettigi bilginin incelenmesidir. Bu baglamda Adiyaman
bulunan yiyecek ve icecek isletmelerine yonelik TripAdvisor sitesinde yapilan degerlendirmeler
incelenmistir. TripAdvisor sitesinde yapilan incelmeler neticesinde 40 farkli isletmeye yonelik
toplamda 453 degerlendirmenin yapildigi belirlenmistir. Elde edilen verinin analizinde nitel
arastirmalarda yaygin olarak kullanilan igerik analizi yonteminden yararlanilmistir. Arastirma
sonuglar turistlerin yiyecek ve icecek isletmelerine yonelik degerlendirmelerinin tatmin ve
tatminsizlik olarak isimlendirilen iki ana kategoride kiimelendigi géstermektedir. Arastirma
sosyal medya araciligiyla Uretilen bilginin isletme yoneticileri ve benzer ilgi alanina sahip
potansiyel musteriler Gzerinde ¢ok boyutlu etkilerinin olmaktadir. Calismada elde edilen
sonugclar, musterilerin isletmelere yonelik imaj algilarinin yoneticiler tarafindan anlasiimasina
yardimci olmakla kalmayacak, ayni zamanda turistlerin bilgi Uretici rollinlin yiyecek ve icecek
isletmeleri baglaminda incelenmesi konusunda arastirmacilara izlek olusturacaktir.

Anahtar Kelimeler: TripAdvisor, Sosyal iletisim Aglari, Yiyecek ve icecek isletmeleri, Adiyaman,
Turizm

EVALUATION OF COMMENTS ON THE TRIPADVISOR WEBSITE FOR FOOD AND
BEVERAGE BUSINESSES: EXAMPLE OF ADIYAMAN

Abstract

In the tourism sector where information has become one of the market dynamics, social
communication networks have become one of the popular information source of the market.
Sharing and evaluating the social communication networks generate information and value for
the destination managers and business executives on the one hand and potential tourists with
similar interests on the other. The purpose of this study is to examine the evaluations and
information generated by the customers of food and beverage businesses in social
communication networks. In this context, the reviews on the TripAdvisor website for food and
beverage businesses in Adiyaman were examined. As a result of examination on TripAdvisor, it
was determined that a total of 453 reviews which were made for 40 different businesses. In the
analysis of the data obtained, content analysis method were used which is widely used in

101



)

WA s IWACT’19

qualitative research. The results of the research show that customers' evaluations of food and
beverage businesses are clustered into two main categories named as satisfaction and
dissatisfaction. The results of the study will not only help the managers to understand the
image perceptions of the customers of the food and beverage businesses, but will also provide
the researchers with an insight into the investigation of the information producing role of the
tourists in the for food and beverage businesses.

Keywords: TripAdvisor, Social Networks, Food and Drink Business, Adiyaman, Tourism
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DETERMINATION OF FINANCIAL PERFORMANCE OF TOURISM COMPANIES IN
BIST BY ENTROPY BASED CP METHOD

Dr. Ogr. Uyesi Ayhan KARAKAS
Bartin Universitesi
ayhankarakas74@gmail.com

Dr. Ogr. Uyesi Ahmet OZTEL
Bartin Universitesi
ahmetoztel @gmail.com

Abstract

Businesses should periodically review their financial position to survive. Political, economic,
social and technological developments compel businesses to do so. In this context, it is
important to present the financial performances of tourism enterprises. Performance analysis
is used to measure the extent to which companies use their resources effectively and
efficiently for business purposes. The aim of this study is to measure the financial performance
of 9 tourism enterprises in the BIST by CP (Compromise Programming) method. For this
purpose, financial data between 2014-2018 were used. As evaluation criteria; The most
frequently used financial ratios are used in financial performance analysis. In order to
determine the relative significance levels of these ratios, the Entropy weighting method was
preferred. Entropy-based CP model; It provides an appropriate framework for conducting an
objective analysis without decision-makers or expert opinions. As a result of the analysis,
tourism enterprises in BIST are ranked according to their financial performance. The ranking
aims to provide an indicator that will give an idea to the stakeholders of the sector and
especially to the small investors

Keywords: Tourism Enterprises, Financial Performance, Entropy, CP, BIST
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TURIZMIN EKONOMIK KALKINMA UZERINDEKi ETKILERI

Dr. Ogr. Uyesi Ayhan CESUR
Yiziinci Yil Universitesi
acesur650@gmail.com

Ozet

Ekonomik kalkinma, en basit tanimlama veya anlamlandirma sekliyle tlkelerin iktisadi anlamda
refah seviyesi agisindan bulundugu noktay ifade etmektedir. Bu hususun ilk donemlerde
sanayilesme yapisi ile o6lguldigini goérmek mimkindir. Buna ek olarak yine bahsedilen
dénemlerde sanayi faaliyetleri altinda elde edilen gelirlerin de ekonomik kalkinmada 6lgut
olarak kabul edildigi goriilirken zaman iginde hizmet sektériinde yasanan gelismeler ve bu
alanda degerlendirilen turizm faaliyetlerinin de bu anlamda ele alindigi gorilmektedir.

Turizm faaliyetleri ile baslayan ekonomik girdilerin artmasi ile tlkelerin kalkinmasinda turizmin
ne derece etkili oldugunun da farkina varilarak bu alana yoénelik iyilestirme hamlelerinin
yapildig1 bilinmektedir. Bu baglamda diinya genelinde oldugu gibi Tirkiye’de de cumhuriyet
oncesinde baslayan turizme dair hamleler Cumhuriyet’in ilanindan sonra da devam etmistir. Bu
hamlelere kalkinma planlari, turizme dair resmi kurumlarin olusturulmasi, devlet tarafindan
turizm faaliyetlerine destek verilmesi vb. uygulamalari 6rnek gdstermek miumkindar.

Turizmin ekonomik kalkinma Uzerindeki etkileri ve bu alandaki ¢alismalarin konu edinildigi
¢alismamiz literatiirde yer alan farkh kaynaklarda bu alanda yazilan galismalarin bir araya
getirildigi derleme bir ¢alismadir.

Anahtar Kelimeler: Turizm, Ekonomik Kalkinma, Kalkinma, Turizm Ve Kalkinma

THE EFFECTS OF TOURISM ON ECONOMIC DEVELOPMENT
Abstract

Economic development, in the simplest form of definition or meaning, refers to the point
where countries exist in terms of economic welfare. It is possible to see that this was measured
by the industrialization structure in the early periods. In addition, it is seen that incomes
obtained under industrial activities in the mentioned periods are considered as criteria for
economic development, while the developments in the service sector and tourism activities
evaluated in this field are also considered in this sense. It is known that with the increase of
economic inputs starting with tourism activities, it is known tha ttourism is effective in the
development of countries and improvements are made in this field. In this context, as is the
entire World moves on tourism in Turkey started even before the republic was continued after
the proclamation of the Republic. These moves include development plans, the establishment
of official institutions for tourism, support for tourism activities by the state and so on. It is
possible to Show application sexample.

The study of the effects of tourism on economic development and the studies in this field is a
compilation of the studies written in different sources in the literature.

Keywords: Tourism, Economic Development, Development, Tourism and Development
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KULTUR, SANAT, EGLENCE, DINLENCE VE SPOR FAALIYETLERi OLARAK
REKREASYONUN GAYRiSAFi YURTICi HASILADAKI YERi

Dr. Ogr. Uyesi Umit GABERLI
Siirt Universitesi
umit.gaberli@siirt.edu.tr

Ozet

Bu ¢alismanin amaci, kiltir, sanat, eglence, dinlence ve spor faaliyetlerinin yarattigi ekonomik
hacim Uzerinden rekreasyonel faaliyetlerin GSYH igindeki yerini ve 6nemini ortaya koymaktir.
Calismanin yontemi istatiksel veri analizidir. Cikis noktasini yaratilan ekonomik hacim
olusturdugundan odak noktamiz ticari rekreasyondur. Ticari rekreasyonun kapsamini ortaya
koyabilmek igin rekreasyon siniflamasina deginilmistir. 1998Q1-2016Q2 ddnemi igin yapilan
analiz sonucunda, her yilin 2. ve 3. geyreginde bir 6nceki ceyrege gore sabit fiyatlarla (1998 baz
yili) artis yasandigi tespit edilmistir. Bu baglamda, ticari rekreasyon kapsamindaki faaliyetlerin
yiin  temmuz-arallk doneminde artis gostermesi mevsimsel etkilerin olduguna isaret
etmektedir. 2015 yih itibariyle yaklasik 250 milyon TL'lik bir ekonomik buyuklige ulasan ve
oldukga genis ileri-geri baglantilara sahip olan bu alan iyi bir planlama ile kayda deger bir
biyuklige ulastinlabilir. Bu anlamda, elde edilen bulgular iktisadi gelisme ve biyilime literatiiri
icin 6nemli bir katki niteligindedir.

Anahtar Kelimeler: Rekreasyon, Ticari Rekreasyon, Gayrisafi Yurtigi Hasila

RECREATION IN GDP AS CULTURE, ART, ENTERTAINMENT, RECREATION AND
SPORTS ACTIVITIES

Abstract

The aim of this study is to reveal the importance of recreational activities in GDP through the
economic volume created by culture, art, entertainment, recreation and sports activities. The
method of study is statistical data analysis. The focus is commercial recreation due to the our
starting point is created economic volume and recreation classification is mentioned to reveal
the scope of commercial recreation. As a result of the analysis carried out for the period
1998Q1-2016Q2, it is found that there is an increase in the second and third quarters of each
year according to the previous quarter with fixed prices (1998 base year). In this context, these
activities within the scope of commercial recreation increased in July-December period of the
year indicates that there are seasonal effects. This area, which reached an economic size of
approximately 250 million tl. in 2015, can be reached to a considerable size with good planning,
because it has very large backwards and forwards linkages. In this sense, the findings are an
important contribution to economic development and growth literature.

Keywords: Recreation, Commercial Recreation, Gross Domestic Product
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RTE UNIVERSITESINE AiT BATIPARK PROJESINE YONELIK MEKANSAL TASARIM
ONERILERI

Dog. Dr. Banu BEKCI
Recep Tayyip Erdogan Universitesi
bekcibanu@hotmail.com

Dr. Ogr. Uyesi Cigdem BOGENC
Recep Tayyip Erdogan Universitesi
cigdem.bogenc@erdogan.edu.tr

Ozet

Universite kampiisleri hem &grenciler hem de (niversite calisanlari igin dnemli sosyallesme
mekanlari arasinda yer almaktadir. Basarili bir sekilde planlanmis kampus yerleskeleri kent
kullanicilarina da farkh aktivitelere katilma imkanlari sunmaktadir. Kampis igerisindeki kamusal
mekanlar 6grenciler, akademik ve idari personeller kadar yerel halk tarafindan da belirli
donemlerde de kullanilmaktadir. Bu nedenle mekanlara yonelik yapilmasi distinilen peyzaj
tasarimlarinda kullanicilarin tim{ dikkate alinarak ¢o6ziim onerileri gelistirilmelidir. RTE
Universitesi yerleskesine ek olarak diisiiniilen Batipark projesi hem {niversite &grencilerinin
hem de calisanlarinin sosyal ve fiziksel ihtiyaglarini karsilayacak ortak kullanim alani olarak
distnilmekte olup bireysel ihtiyaglarin karsilanmasini temel unsur olarak almaktadir.
Alismanin birinci agsamasini rekreasyonel ihtiyaglarin ve beklentilerin belirlenmesi ikinci
asamasini ise mekansal peyzaj tasarim o©nerilerinin kullanicilar tarafindan irdelenmesi
olusturmaktadir. Yapilan calismanin sonucunda Universite kampis yerleskeleri mekan
tasarimlarina yonelik dneriler gelistirilecektir.

Anahtar Kelimeler: Universite, Rekreasyonel Alan, Gencler, Peyzaj Tasarimi

SPATIAL DESIGN RECOMMENDATIONS FOR BATIPARK PROJECT OF RECEP
TAYYiP ERDOGAN UNIVERSITY

Abstract

Public spaces of university campuses are used by the local people in certain periods as well as
students, academic and administrative staff. For this reason, solution proposals should be
developed for landscape designs that are planned to be made for spaces by considering all
users. As a supplementary building to RTE University campus, Batipark project is considered as
a common use area to meet the social and physical needs of both university students and
employees and takes individual needs as a basic element. In the first part of the study, the
determination of recreational needs and expectations is discussed and in the second part of
the study, the examination of spatial landscape design proposals by users is discussed. At the
end of the study, suggestions will be developed for the space design of university campuses.
Keywords: University, Recreational Area, Young People, Landscape Design
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KAMPUS YERLESKELERINE YONELIK REKREASYONEL PLANLAMA ONERILERI

Dog. Dr. Banu BEKCI
Recep Tayyip Erdogan Universitesi
bekcibanu@hotmail.com

Dr. Ogr. Uyesi Cigdem BOGENC
Recep Tayyip Erdogan Universitesi
cigdem.bogenc@erdogan.edu.tr

Ozet

Kentlerimizde oldugu gibi yerleskelerdeki fiziki cevrelerin mimari yapilarinda kullanilan
geleneksel doku cevre tasarimlarinda kullanilmamakta hatta sosyolojik acidan incelenen bu
mekanlarin bireylere zarar verdigi gorilmektedir. En kiglik ekosistemlerden en biylk
ekosistemlere kadar birbirleriyle olusturduklari etkilesimde, bir sistemin bozulma ve
dengesizligi diger sistemleri de olumsuz yonde etkilemektedir. Bu etkilesimler zamanla bireyleri
olumsuz etkileyerek cevrelerini algilayamamalarina sebep olmakta lakin mekansal tercihlerini
olumlu yonde etkilemektedir.

Bu baglamda calisma alani olarak segilen Recep Tayyip Erdogan Universitesi yerleskesinde
karsilasilan mimari ve ekolojik sorunlarin ¢éziimiinde indirgemeci yaklagimlardan kaginilarak
butlincul yaklasimi esas alan tasarimlara elestirel bir bakis agisi getirilecektir. Tasarlanan
mekansal ¢6zim oOnerileri ilerki kullanicilarina sorgularak yapilmasi distnilen tasarimlara
ornek olusturacaktir. Boylece Rize kent makro formu &lgeginde kentsel agik ve yesil alan
sistemlerinin bir pargasi olarak 6nem teskil edecektir.

Anahtar Kelimeler: Yerleske, Peyzaj Mimarligi, Planlama, Tasarim, insan-Cevre

RECREATIONAL PLANNING RECOMMENDATIONS FOR CAMPUSES
Abstract

As in our cities, the traditional texture used in the architectural structures of the physical
environments in the campuses is not used in environmental designs. Also, it is seen that these
spaces, which are examined from a sociological point of view, cause harm to individuals. From
the smallest ecosystems to the largest ecosystems, the interaction and disturbance of one
system adversely affects other systems. In this context, a critical perspective will be brought to
the designs based on the holistic approach by avoiding the reductionist approaches in the
solution of the architectural and ecological problems encountered on the Recep Tayyip
Erdogan University campus chosen as the study area.

Keywords: Campus, Landscape Architecture, Planning, Design, Human-Environment
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REKREATIF AMAGLI SPOR YAPAN BIREYLERIN SOSYAL FiziKi KAYGI
DUZEYLERININ VE EGZERSIZ YAPMA SEBEPLERININ ARASTIRILMASI

Ridvan UZUN
Van Milli Egitim il MadarlGgi
rm_uzun@hotmail.com

Dr. Ogr. Uyesi Fatih ERiS
Van Yiziinci Yil Universitesi
fatiheris@yyu.edu.tr

Ogr. Gor. Kemal SARGIN
Van Yiziinci Yil Universitesi
sargin_kemal@hotmail.com

Ozet

Kaygi, kavrami Batil kaynaklardan dilimize “anksiyete” kavraminin tercime edilmesi ile
girmistir. Kaygi, nedeni bilinmeyen bir sebepten 6tiri hissedilen belirsiz korku, endise ve sikinti
ile gosterir. Bireyde kot bir sey olacagina ve bunu engelleyemeyecegine iliskin bir diistincenin
belirmesiyle kaygi ortaya cikar. Bireyin dis gorinlsiinden dolayr duydugu endiseleri ile ilgili
kavramlardan birisi olan sosyal fizik kaygi, insanlarin fiziksel gértintslerinin baskalar tarafindan
degerlendirilirken hissettikleri endise, gerginlik olarak tanimlanmaktadir. Bu ¢alismanin amaci,
Van ilinde bazi 6zel spor salonu Uyelerinin sosyal fiziki kaygi dizeylerini arastirmaktir.
Galismanin 6rneklem grubu Van ilinde 6zel spor salonlarinda fitness, vucut gelistirme, plates ve
crossfit aktivitelerine katilan yetiskin bireylerden olusmaktadir. Calisma grubunu 50 erkek ve 50
kadin toplam 100 vyetiskin olusmaktadir. Verirlin analizleri igin, SPSS paket programi
kullanilirken, normaliti testi yapilmistir. Elde edilen veriler normal dagilim goésterdigi igin
arastirmada, independent- t test yontemi ve tanimlayici istatistik metotlari kullanildi. Arastirma
grubuna dis gorinasleri ile ilgili dusincelerini belirlemek icin sosyal fiziki kaygi Olcegi
uygulanirken, egzersize yonelik disincelerini belirlemek icin ise Egzersizde Davranissal
Diizenlemeler Olgegi uygulanmistir. Katiimcilar erkeklerde yas (29,53+6,944) ve kadinlarda yas
(30,14+7,129) ortalamalari ve standart sapmalari bulunmustur. Calismada kadinlar ve erkekler
arasinda anlamli bir fark bulunamamistir. P>0,441

Anahtar Kelimeler: Rekreasyon, Spor, Kaygi

REVIEWING THE REASONS OF DOING EXERCISE AND SOCIAL-PHYSICAL
ANXIETY LEVELS ON INDIVIDUALS DOING RECREATIONAL SPORTS

Abstract

The aim of this study is to review the social and physical anxiety levels of individuals who are
members of private gyms in city of Van. Sample group of the study consists of adults
participating in fitness, body building, pilates and crossfit activities in private gyms in Van. The
study group includes 50 male and 50 female participants, a total of 100 adults. For the data
analysis, SPSS program package was used and test of normality was performed. Due to the fact
that the obtained data showed normal distribution, independent T test method and descriptive
statistical methods were used. In order to define the opinions about physical appearances, the
research group was applied the Social Physical Anxiety Scale developed by Hart et al. (1989) of
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which Turkish validity has been checked by Mulazimoglu, Balli and Asci. And in order to define
their thoughts about exercises, Scale of Behavioral Regulations in Exercises, which was
developed by Mullen et al. (1997) and which was revised by Markland and Tobin (2004) (Ersoz
et al. (2012). The mean age and standard deviation for male participants were 29,536,944 and
30,14+7,129 for women. In the study, no significant difference was found between men and
women (P>0,441).

Keywords: Recreation, Sports, Anxiety
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VAN iLINDE OZEL SPOR SALONLARINDA SPOR YAPAN BiREYLERIN YASAM
KALITE DUZEYLERININ ARASTIRILMASI

Ogr. Gor. Serdar SAHIN
Van Yiiziinci Yil Universitesi
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Ozet

Kalite insanlarin, yasantinin ya da herhangi bir nesnenin, digerlerinden ayirt edici olan Ustiin
niteliklerini bildirir. Diinya Saglik Orgiitii (DSO) 1948 yilinda saghgi yalniz hastaligin bulunmayisi
olarak degil, fiziksel, ruhsal ve sosyal agilardan tam bir iyilik hali olarak tanimlamistir. Tam iyilik
halinin ne olduguna iliskin yapilan tanimlama calismalari yasam kalitesi kavramini ortaya
cikarmistir. Yasam kalitesi izerine ¢alisma yapan uzmanlar, yasam kalitesi saglama konusunda
egzersiz ve degerlendirme roliiniin énemli bir yer tuttugunu belirtmektedirler. Katilimcilarin
dizenli yaptiklar fiziksel aktiviteleri ile entelektiiel, sosyal, ruhsal, fizyolojik ve psikolojik iyi
oluslar gelistirilmeye calisiimaktadir. Fiziksel aktiviteler, dogru segildiginde sosyal ve psikolojik
degiskenler ile etkilesime gecerek kisilerin yasam kalitesini artirabilmektedir. Bu g¢alismanin
amaci, Van ilinde bazi 6zel spor salonlarinda spor yapan bireylerin yasam kalite duzeylerini
arastirmaktir. Calismanin 6rneklem grubu Van ilinde 6zel spor salonlarinda fitness, vucut
gelistirme, plates ve crossfit aktivitelerine katilan 40 erkek ve 40 kadin toplam 80 yetiskinden
olusmaktadir. Arastirma grubuna WHO’nun gelistirdigi 23 madde ve 5 alt boyuttan olusan
Yasam Kalitesi Olcegi “World Health Organization Quality of Life (WHOQOL-BREF)”
kullaniimistir. Olgek, Fiziksel Kalite (3 madde), Psikolojik Kalite (5 madde), Sosyal Kalite (3
madde), Cevresel Kalite (6 madde), Bagimsizlik Kalitesi (6 madde) olmak lizere bes alt basliktan
olusmaktadir. Arastirmada kullanilan olgeklerin her birinde aralikli 6l¢lim diizeyi olarak kabul
edilen 5'li Likert Olcegi kullanilmistir. Olgegin Tirkce gecerlik giivenirlik calismasi yapilmistir.
Verirlin analizleri igin, SPSS paket programi kullanilirken, normaliti testi yapilmistir. Elde edilen
veriler normal dagilim gosterdigi icin arastirmada, independent- t test yontemi ve tanimlayici
istatistik metotlari kullanildi. Katilimcilar erkeklerde yas (30,20+7,28) ve kadinlarda yas
(29,4046,36) ortalamalari ve standart sapmalari bulunmustur. Calismada kadinlar ve erkekler
arasinda anlamh bir fark bulunmustur. P< 0,05

Anahtar Kelimeler: Kalite, Yasam, Fiziksel Aktivite
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REVIEWING THE QUALITY OF LIFE LEVELS OF INDIVIDUALS WORKING OUT IN
PRIVATE GYMS IN VAN

Abstract

The aim of this study is to review the quality of life levels of individuals working out in private
gyms in the city of Van. Sample group of the study consists of 80 adults (40 male and 40
female) who join fitness, body building, pilates and crossfit activities. World Health
Organization’s Quality of Life (WHOQOL-BREF) Scale (1998) which consists of 23 items and 5
sub-dimensions was used for the research group. The scale includes five sub-categories which
are Physical Quality (3 items), Psychological Quality (5 items), Social Quality (3 items),
Environmental Quality (6 items), Independence Quality (6 items). In each of the scales used in
the study, 5 Point Likert Scale was used. Validity and reliability checks of the study was
performed by Sevil (2015). For the data analysis, SPSS program package was used and test of
normality was performed. As the obtained data showed normal distribution, independent T-
test method and descriptive statistic methods were used. The mean age and standard
deviation of male participants is 30,20+7,28 and 29,40+6,36 for female participants. There has
been a significant difference found between men and women in the study (P< 0,05).

Keywords: Quality, Life, Physical Activity
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gule_01@yahoo.com
Ozet

Van kentinin tarihi yapisina baktigimizda M.0. 15.000 - 8.000 kadar uzanan bir gegcmise sahip
bir kent oldugu gorilmektedir. Kent, tarihsel siiregte bircok medeniye ev sahipligi, Urartu
Kralligina ise baskentlik yapmistir. Bulundugu jeo-politik konum itibari ile bircok farkh kaltiiri
de icinde barindirmistir. Ancak bu kiiltiirel ve tarihsel zenginlige ragmen Van ilinin sosyal,
ekonomik ve kiiltiirel kalkinma boyutunda yeterli bir ilerleme kaydedemedigi Sosyo-Ekonomik
Gelisim Endeksi (SEGE) arastirmalarinda net olarak gorilmektedir. Buna gore bu ¢alisma Van'in
kalkinmasina yoénelik turizm politikalarinda 6nemli bir kurulus olan Kiltir ve Turizm
Bakanligi'nin stratejilerini belirleyerek bu stratejilerin yatirimlardaki yansimalarini ortaya
koymayi hedeflemektedir. Bu hedefler dogrultusunda Kiltiir ve Turizm Bakanlig’’nin Tirkiye
Turizm Stratejisi 2023 Eylem Plani 2007-2013 ile Kltir ve Turizm Bakanhgi 2015-2019 Dénemi
Stratejik Plani incelenerek Van iline yonelik yapilan yatirnmlar ve politikalar Van Roléve ve
Anitlar MidurlGga ¢atisinda degerlendirilmistir.

Anahtar Kelimeler: Sosyo-Ekonomik Gelismislik Endeksi, Turizm Politikalari, Kiltiir ve Turizm
Bakanligi Stratejik Planlar, Van Rol6ve ve Anitlar MidurlGga

REFLECTIONS OF TOURISM POLICIES FROM TO THE CENTRAL TO THE
PROVINCIAL

Abstract

A quick look to the past of the city of Van will reveal an extensive history reaching back to
15.000 — 8.000 BC. While the city housed numerous civilizations in its history, one of its most
prominent features is that it was the capital of the Urartian Kingdom for a certain period. Its
geo-political positioning has also caused the city to gather properties from numerous different
cultures. However, even though the city has such a vast cultural and historical treasure, the
Socio-Economic Development Index (SEDI) clearly reveals that the city of Van couldn’t achieve
the desired social, economic, and cultural progress along with it. Accordingly, this study aims to
identify the strategies of the Ministry of Culture and Tourism —which is amongst the most
prominent authorities regarding the tourism policies of the city of Van- and to find out their
reflections in actual investments. Within this perspective, the 2007-2013 portion of the Turkey
Tourism Strategy 2023 Action Plan, and the 2015-2019 Period Strategic Plan, of the Ministry of
Culture and Tourism were inspected, and the investments and policies towards the city of Van
were evaluated under the scope of Van Directorate of Surveying and Monuments.

Keywords: Socio-Economic Development Index, Tourism Policies, Ministry of Culture and
Tourism Strategic Plans, Van Survey and Monuments Directorate
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YEREL PAYDASLARIN CITTASLOW SEHIR AGINA YONELIK ALGI VE
TUTUMLARINA iLiSKiN BiR ARASTIRMA: AHLAT CITTASLOW SEHIR ORNEGI

Dr. Ogr. Uyesi Adnan ALKAN
Siirt Universitesi
ad_alkan@hotmail.com

Ozet

Cittaslow hareketi 1999 yilinda Greve in Chianti'nin eski belediye baskani Paolo Saturnini’nin
vizyonu dogrultusunda ortaya ¢ikmis olup sehirlerin yasam kalitesini ylkseltmek ve farkh bir
kalkinma modeli ortaya koymalari igin gelistirilmistir. Cittaslow (Yavas Sehir) hareketi, klltiir ve
turizm bilesenli bir anlayis olarak dogal ve kilturel degerlerin korunup yerel Olgekte
gelistirilmesini amag edinerek bolgesel ekonomik gelismeyi ve kalkinmayi da desteklemektedir.
Tiurkiye’de dogal ve kultirel birgok degeri olan, fakat gegmiste bunu yerel kalkinma araci olarak
kullanamayan kigik sehir ve kasabalar, yerel kalkinmalarini saglamak igin Cittaslow (Yavas
Sehir) hareketine katilmaktadir. Giinimuzde 28 lilkede 182 lyeye yayilan Cittaslow hareketinin
amacl Slow Food felsefesini kentsel boyuta tasimaktir. Tirkiye’de Cittaslow hareketine son
olarak 23 Mart 2019 tarihinde Koycegiz ve Ahlat’in dahil edilmesiyle birlikte bu harekete tye
olan kent sayisi 17 olmustur. Bu ¢alismada, Tiirkiye’de Yavas Sehir Hareketi’'ne en son dahil olan
Ahlat’'ta yerel paydaslari olusturan kamu kurum ve kuruluslari, sivil toplum 6rgitleri, meslek
orgutleri, turizm endustrisi icerisinde yer alan kisi ve kuruluslarin Yavas Sehir Hareketi’ni nasil
algiladigl incelenmistir. Ayrica s6z konusu hareketin sehrin kalkinmasi ve gelismesine katki
sunup sunmadigina iliskin yapilan arastirmanin bulgularina yer verilmektedir. Ahlat sehrindeki
verel paydaslarin Yavas Sehir Hareketine dair algi, tutum ve beklentilerini 6lgmeyi amaglayan
bu calisma, nitel bir arastirmaya dayali olarak gergeklestirilmistir. Bu kapsamda amacgh
orneklem yontemiyle belirlenen yerel paydaslarla derinlemesine gériisme yapiimistir. Gorlisme
sonuglari betimsel bir analizle degerlendirilerek, yerel paydaslarin Yavas Sehir Hareketine dair
algr ve yaklagimlari ortaya konmustur. Calismada elde edilen bulgulara gore Ahlat sehrinde
yerel paydaslarin Yavas Sehir Hareketi konusunda yeterli bilgiye sahip olmadiklari ve bu akimin
sehirde heniiz kalkinma ve gelismeye etki edecek bir diizeyde olmadigi anlasiimistir.

Anahtar Kelimeler: Yavas, Sehir, Ahlat, Turizm

A STUDY ON THE PERCEPTIONS AND ATTITUDES OF LOCAL STAKEHOLDERS
ON THE CITTASLOW CITY NETWORK: THE CASE OF AHLAT CITTASLOW CITY

Abstract

The Cittaslow movement emerged in 1999 in line with the vision of Paolo Saturnini, former
mayor of Greve in Chianti. The Cittaslow movement was developed to improve the quality of
life of cities and to present a different development model. The Cittaslow (Slow City)
movement supports regional economic development and development with the aim of
preserving and developing natural and cultural values on a local scale as a cultural and tourism
component approach. Small cities and towns with many natural and cultural values in Turkey,
cities and towns with many natural and cultural values in Turkey. Today the Cittaslow
movement, which spans 182 members in 28 countries, aims to carry the Slow Food philosophy
to the urban dimension. The number of members of the Cittaslow movement in Turkey
reached 17. with the inclusion of Koycegiz and Ahlat on March 23, 2019,
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The findings of the research on whether the Cittaslow movement contributes to the
development of the city. This study, which aims to measure the perception, attitude and
expectations of local stakeholders in the city of Ahlat about the Slow City Movement, is based
on a qualitative research. In this context, in-depth interviews were conducted with local
stakeholders determined by purposive sampling method. The results of the interviews were
evaluated with a descriptive analysis and the local stakeholders' perceptions and approaches to
the Slow City Movement were revealed. According to the findings of the study, it is understood
that local stakeholders in Ahlat city do not have sufficient information about the Slow City
Movement. Furthermore, it is understood that this trend is not yet at a level that will affect
development and development in the city.

Keywords: Slow, City, Ahlat, Tourism
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BOX-JENKINS MODELI iLE TURK TURiZM SEKTORUNDE TALEP TAHMINi
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Dog. Dr. Omer YALGCINKAYA
Agri ibrahim Cecgen Universitesi
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Ozet

Turizm sektord, gliniimizde Tirkiye dahil olmak tzere birgok gelismis ve gelismekte olan Ulke
ekonomileri igin 6nemli bir konumda bulunmaktadir. Turizm, en genel ifadesiyle, bir tGlkeye
dinlenmek, eglenmek, gormek ve tanimak gibi amaglarla yapilan turistik geziler ile turist
cekerek gelir elde etmek icgin iktisadi ve sosyo-kiltirel agidan yapilan ¢alismalarin bitini
olarak tanimlanmaktadir. Turizm sektorl, 6demeler bilangosu cari islemler hesabinin
uluslararasi hizmetler kisminda bulunmaktadir. Bu yoniyle turizm, gorlinmeyen bir ihracat
kalemi olup, sabit sermaye yatirimlarinin finansmani icin gerekli doéviz girisini saglamakta,
dogrudan ve dolayh etkilerle ekonominin alt sektorlerini uyararak dretim kapasitesini
genisletmekte ve ekonomik blylimenin saglanmasi ile kalkinma dizeyinin artirilmasinda 6nemli
bir rol oynamaktadir. Bu ¢alismada, diinya genelindeki gelismelerle paralel 1965 ve disa agilma
politikalariyla birlikte 1980 yillarindan itibaren turizm sektoriiniin giderek daha fazla 6nem
kazandig Tirkiye ekonomisinde turizm talebi bir Box-Jenkins metodu olan ARIMA modeli ile
incelenmektedir. Calismada, 2012 ile 2018 vyillari arasi aylik veriler kullanilarak 2019 yili igin
Tirkiye'ye gelen aylik ziyaretci sayilari tahmin edilmekte ve elde edilen tahminlerin glvenilirligi
degerlendirilmektedir.

Anahtar Kelimeler: Turizm Sekt6ri, ARIMA, Tirkiye

DEMAND FORECASTING IN THE TURKISH TOURISM SECTOR BY USING BOX-
JENKINS MODEL

Abstract

The tourism industry today is in a prime location for many developed and emerging economies,
including Turkey. Tourism, in general terms, is defined as the whole of economic and socio-
cultural studies in order to generate income by attracting tourists and tourist trips to a country
for resting, having fun, seeing and getting to know. In the tourism sector, the balance of
payments is included in the international services section of the current account. In this
respect, tourism is an invisible export item, providing foreign exchange inflows for the
financing of fixed capital investments, stimulating the sub-sectors of the economy with direct
and indirect effects, expanding its production capacity and playing an important role in
achieving economic growth and increasing the level of development. In this study, together
with the parallel 1965 and opening-up policy developments across the globe since the 1980
tourism demand in gaining more importance as Turkey's economy growing tourism sector are
studied with a Box-Jenkins, the method ARIMA model. In the study, 2012 and 2018 using
monthly data for 2019 are estimated from the number of monthly visitors to Turkey and
assessed the reliability of the estimates obtained.

Keywords: Tourism Sector, ARIMA, Turkey
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TURKIYE TURIZM GELIRLERININ YAKINSAMA ANALIZi: FOURIER BiRiM KOK
TESTINDEN KANITLAR
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Ozet

Son donemde gelismis ve gelismekte olan (Ulkeler Uzerine yapilan calismalarda turizm
sektoriiniin ekonomik buyimenin ve gelismenin en 6nemli kaynaklarindan birisi oldugu
sonucuna ulasiimaktadir. Turizm sektéri, sabit sermaye yatirimlarinin finansmani igin gerekli
doviz girisini saglamakta, dogrudan ve dolayli etkilerle ekonominin alt sektérlerini uyararak
Uretim kapasitesini genisletmekte ve ekonomik biiylimenin saglanmasi ile kalkinma duizeyinin
artinlmasinda 6nemli bir rol oynamaktadir. Turizmin ekonomik bliyiime ve kalkinma dizeyi
Uzerindeki s6z konusu etkileri ise turizm hareketleri sonucunda sektérde ortaya ¢ikan harcama-
gelir akiminin yarattigi carpan mekanizmasinin islemesiyle gerceklesmektedir. Turizm bir
tuketim faaliyeti oldugundan turistlerin yaptiklari tiketim harcamalari sonucunda artan turizm
talebini karsilamak zere yapilan yatirim harcamalari gerek turizm sektoériindeki gerekse turizmi
besleyen diger sektorlerdeki Gretim faktorleri sahiplerinin gelirlerini olusturmaktadir. Boylece,
turizm hareketleri sonucunda turizm sektoriinde ortaya ¢ikan harcama-gelir akimi, (lke
ekonomilerinde c¢arpan etkisi nedeniyle baslangi¢ta yapilan turizm harcamalarina kiyasla ¢ok
daha genis kapsamli gelir etkileri olusturmakta ve ekonomik bliyimenin saglanmasi ile
kalkinma dizeyinin arttirilmasina olanak saglamaktadir. Bunun yaninda turizm, gelirin gelismis
Ulkelerden gelismekte ve az gelismis llkelere dogru dagilimina katki yaparak s6z konusu ulkeler
arasinda yakinsamayi saglamaktadir. Bu kapsamda ¢alismada, turizm gelirleri agisindan, 1996-
2017 yillari arasini kapsayan dénem igin, Turkiye ile lider Glke konumunda bulunan Amerika
Birlesik Devletleri arasinda bir yakinsamanin olup olmadigi, zaman serisi analizi kapsaminda
Fourier birim kok testleriyle ekonometrik olarak incelenmektedir.

Anahtar Kelimeler: Yakinsama Hipotezi, Turizm Gelirleri, Fourier Birim Kok Testi

ANALYZING THE CONVERGENCE HYPOTHESIS FOR TURKEY’S TOURISM
REVENUES: EVIDENCE FROM FOURIER UNIT ROOT TESTS.

Abstract

In recent studies on developed and developing countries, it is concluded that the tourism
sector is one of the most important sources of economic growth and development. The
tourism sector provides foreign exchange inflows for the financing of fixed capital investments,
stimulates the sub-sectors of the economy with direct and indirect effects, expands production
capacity and plays an important role in achieving economic growth and increasing the level of
development. The effects of tourism on economic growth and development level are realized
by the multiplier mechanism created by the expenditure-income flow created in the sector as a
result of tourism movements. Since tourism is a consumption activity, the investment
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expenditures made to meet the increasing tourism demand as a result of consumption
expenditures of the tourists constitute the income of the owners of production factors both in
the tourism sector and other sectors that feed tourism. Thus, the expenditure-income flow in
the tourism sector as a result of tourism movements creates much more comprehensive
income effects than the initial tourism expenditures due to the multiplier effect in the
economies of the country and enables the economic growth to be achieved and increase the
level of development. In addition, tourism contributes to the distribution of income from
developed countries to developing and underdeveloped countries and thus provides
convergence among these countries. The study in this context, in terms of tourism revenue, for
the period covering the years 1996-2017 years, in the leading country with Turkey, where there
is a convergence between the United States, is being examined in econometrics of time series
analysis within the scope of Fourier unit root tests.

Keywords: Convergence Hypothesis, Tourism Receipts, Fourier Unit Root Test

117



)

IWAH) 25 IWACT’19
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Ozet

Seyahat ve turizm endustrisi, diinyanin en blyilik endustrileri arasinda yer almaktadir. Turizm
endustrisinin sosyal, kultirel, ekonomik olarak bir¢ok faydasi bulunmaktadir. Ancak tarihsel
siirecte bu endistriye olan talebin artmasi ile birlikte; dogal, tarihi ve kiltirel zenginlikler
Gzerindeki baski artmis, dogal ve yapay cevreler de bu durumdan olumsuz sekilde etkilenmistir.
Buylk kitleler ile plansiz olarak gerceklestirilen turizm faaliyetleri zamanla sorun haline
gelmeye baslamis ve bu olumsuz etkilerin ele alinmasi gerekliligi ortaya ¢ikmistir. Onceleri
konuya iliskin yaklasimlar ile baslayan bu farkindalik durumu ilk olarak, ekonomik kalkinma ile
cevrecilik arasinda bir yakinsamaya isaret eden ‘surdirilebilir kalkinma’ kavramini ortaya
cikarmistir. Daha sonraki sirecte siirdirilebilirlik anlayisinin turizme uygulanabilmesi amaci ve
turizm etkinliklerinin ¢evreye zarar vermeden yapilmasi, gelecek nesillere aktariimasi diisiincesi
ile  “strdardlebilir  turizm” kavrami  ortaya cikmistir.  Alternatif turizm gesitlerinin
uygulanabilmesi, devamhliginin saglanmasi ve desteklenmesi amaci ile uluslararasi alanda
komisyonlar/kurumlar kurulmus, niteligi bakimindan uluslararasi alanda 6nem arz eden birgok
zirve ve konferansta konuya iliskin tartismalar gerceklesmis ve dnemli giktilar saglanmistir.

Bu galismanin amaci, 1960 yilinda Devlet Planlama Teskilati’nin (DPT) kurulmasi ve 1963 yilinda
uygulanmaya baslanan kalkinma planlarinda turizm ile ilgili olarak yapilmis olan politikalar ile
belirlenmis olan hedef ve ilkelerde, turizmin ¢evresel etkilerinin nasil/ne sekilde yer aldigini
incelemektir. Bunun yaninda sirdirilebilir turizm kapsaminda yer alan alternatif turizm
tirlerine kalkinma planlarinda ne derece yer verildigi arastiriimis ve tartisilmistir. Calismada;
uluslararasi literatiirde konu ile ilgili kitap, makale ve dergiler ile ilkemizdeki kalkinma planlari
soylem analizi yontemi kullanilarak analiz edilmistir. Bu arastirma yapilirken tarihsel sirecte
uluslararasi kamuoyunda konuya iliskin olarak yapilan ¢alismalar ve buna uyan lkelerin
gerceklestirdigi uygulamalar ile Glkemiz kalkinma planlarindaki turizm politika, hedef ve ilkeleri
arasindaki tarihsel baglam da gozetilmis ve karsilastirma yapiimistir.

Elde edilen bulgular ve sonuglara bakildigi zaman, kalkinma planlarinda turizmin cevresel
etkilerine genel olarak deginilmedigi ve belirli donemlerde kitle turizminin tesvik edildigi
gorilmistir. Bunun yaninda kongre, saglik, termal, kis, su sporlari ve genclik turizmi gibi
alternatif turizm tirlerinin gelistiriimesine yonelik hedef ve ilkeler belirlenmistir. Uygulanmaya
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konan ilk kalkinma planindan son kalkinma planina kadar, yer yer dogal, tarihi ve kiiltiirel
degerlerin korunmasina yer verilse de, turizmin gevresel etkilerinin neler olduguna bu cevresel
etkilerden nasil korunulmasi gerektigi ve hangi 6nlemlerin alinmasi gerektigi planlarda yer
almamaktadir. ikinci kalkinma planindan itibaren kalkinma planlarinda turizm politikasi olarak
“kitle turizmi” belirtilmistir. Dérdlnct planda kitle turizmine ek olarak bireysel turizmde
planlarda yer almistir. ilk defa besinci planda kitle turizminin yaninda alternatif turizm tiirlerinin
de gelistiriimesine dikkat ¢ekilmistir. Stirdirulebilir turizm terimi ilk kez sekizinci planda yer
almistir. Dokuzuncu kalkinma planinda ekoturizm ile ilgili yonlendirme faaliyetlerinden
bahsedilmistir. Onuncu kalkinma planinda ise turizm politikasi olarak ¢evreye duyarli ve
sorumlu turizm anlayisi cercevesinde strdirilebilir turizm politikasi belirlenmistir.

Genel bir degerlendirme yapildiginda; turizmde siirdirilebilirlik anlayisi kismi olarak 2000’li
yillardan itibaren kalkinma planlarinda kendine yer bulabilmistir. Bu dogrultuda kalkinma
planlarindaki surdirulebilirlik anlayisi  tarihsel perspektiften degerlendirildigi  zaman,
uluslararasi alanda sirdurilebilirlik adina gergeklestirilen uygulama, ilke ve politikalar
sonradan takip ettigi sonucunu sdylemek mimkindr.

Anahtar Kelimeler: Kalkinma Planlari, Turizm, Cevresel Etki, Stirdiirilebilir Turizm, Tlrkiye

EVALUATION OF ENVIRONMENTAL EFFECTS OF TOURISM AND SUSTAINABLE
TOURISM UNDERSTANDING IN DEVELOPMENT PLANS IN TURKEY

Abstract

The travel and tourism industry is located among the largest industries in the world. There are
many social, cultural and economic benefits of tourism industry. However, with the increase in
demand for this industry in the historical process, the pressure on natural, historical and
cultural riches has increased and natural and artificial circles have been adversely affected by
this situation. Tourism activities carried out unplanned with large masses have started to
become a problem over time and the need to address these negative effects has emerged. This
state of awareness, which started with the approaches, related to the subject at first,
introduced the concept of ‘Sustainable Development’, which points to a convergence between
economic development and environmentalism. In the following process, the concept of
"sustainable tourism" has emerged with the aim of applying the sustainability approach to
tourism and with the idea of carrying out tourism activities without damaging the environment
and transferring them to future generations. With the aim of implementing, maintaining and
supporting alternative types of tourism, international commissions/institutions have been
established, discussions on the subject have taken place and important outputs have been
provided at many international summits and conferences which are of international
importance.

The aim of this study, the establishment of the State Planning Organization (SPO) in 1960 and
within the development plans which started to be implement in 1963; is to examine how the
environmental effects of tourism are included in the targets and principles be determined
made in relation to tourism. In addition, it has been investigated and discussed the extent to
which the alternative types of tourism included in the scope of sustainable tourism are
included in the development plans. In the study; books, articles and journals related to the
subject in international literature and development plans in Turkey were analyzed by using
discourse analysis method. In the course of this research, the historical context between the
tourism policies, targets and principles in the development plans of Turkey and the practices
carried out by the countries that comply with this and the studies carried out in relation to the

119



'w“&-’l} S IWACT'19
subject in the international public in the historical process were also observed and the
comparison was made.

When looking at the findings and results, it was observed that the environmental effects of
tourism were not generally mentioned in the development plans and that mass tourism was
encouraged in certain periods. In addition, objectives and principles for the development of
alternative tourism types such as congress, health, thermal, winter, water sports and youth
tourism have been determined. From the first development plan put into practice to the last
development plan, the topic of conservation of natural, historical and cultural values has been
given place. However, the environmental effects of tourism and how to protect from these
effects and what measures should be taken are not included in the plans. Since the second
development plan, “mass tourism" has been stated as the tourism policy in the development
plans. In addition to mass tourism, the fourth plan included plans for individual tourism. In the
fifth plan for the first time, attention was drawn to the development of alternative tourism
types besides mass tourism. The term sustainable tourism was included in the eighth plan for
the first time. In the ninth development plan, ecotourism-related was orientation activities are
mentioned.

When a general evaluation was made, the sustainability concept in tourism was partially able
to find its place in development plans since the 2000s. In this respect, when the concept of
sustainability in Turkey’s development plans is evaluated from a historical perspective, it is
possible to tell the conclusion that it falls behind the practices, principles and policies realized
in the name of sustainability in the international arena.

Keywords: Development Plans, Tourism, Environmental Impact, Sustainable Tourism, Turkey
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Ozet

Mekan, cografya ve cografyacilarin en temel ilgi alanidir. Mekanlarin fiziki ya da beseri
ozellliklerinin saptanabilmesi ve bunlarin insan yasamina olan etkisinin irdelenmesi turizm ve
rekreasyonel faaliyetler agisindan (zerinde 6nemle durulan arastirma konularindan biridir.
Bunun yaninda mekanin yeniden ele alinmasi, dogal mimarisinin tespiti ve olanaklarinin
saptanmasi, yenilikgi diislinceyle var olan dokunun iyilestirilip gelistirilmesi mekanin kazanimi
ve yeniden Uretimidir. Ekoturizm baglaminda mekan, turistik cekicilikleri saptanan ve bu
cekiciliklerin analiziyle gelistirilip turizme kazandirilan bir 6gedir. Ozellikle kirsal dokunun
ekolojik yapisi, giinimuzde alternatif turizm sirecinde hizla yikselen bir degerdir. Sinebel
Vadisi de ekoturizm baglaminda dogal cesitliligi zengin jeomorfik, hidrografik, litolojik 6zelligi
olan bir manzara sunmaktadir. Bu ¢alismada amag Sinebel Vadisi dogal cografya 6zelliklerinin
tanitilmasi ve turizm firsatlarinin belirtilmesidir. Sinebel Deresi, Pervari (Siirt) ilgesinde Botan
Cayi'nin yukari havzasinda yer alan yil boyunca akis gosteren bir akarsudur. Sinebel Vadisi'nin el
degmemis dogal yapisi ve bozulmamis habitati ekoturizm siirecinde, bu siirece katilanlarin
"dogal cevreye doyma, dogal cevreden tatmin olma'" oranini artiracaktir. Magara turizmi,
rafting ve kano turizmi, dagcilik, glini birlik yariyas (hiking), doga yuruyusleri (trekking),
botanik turizmi, ferrata (kaya tirmanisi), ekspedisyon (en az 1 haftalik kamplar) gibi ekoturizm
tir cesitliligi fazla olan Sinebel Vadisinde turistik peyzaj oldukga zengindir. Ayrica Sinebel
Deresi'nin sahip oldugu bogaz vadi karakterli morfojenik yapisindan dolayr vadinin st
yamaglarinda uygun yerlere kanyon vadilerde oldugu gibi yapilacak seyir teraslari da Sinebel
Vadisi'nde turizm olanaklarini arttirici bir rol oynayacaktir. Tum bunlardan hareketle Sinebel
Vadisi'nin dogal mekaninin yeniden ele alinmasi ve bu ele alis tarzinin ekoturizm odakl olmasi
bolgede alternatif turizmin degerlendirilmesi adina yapilacak en dnemli hamle olacaktir. Netice
olarak ekoturizm potansiyeli fazla olan Sinebel Vadisi igin, ekoturizm deger oraninin fazla
oldugu ve bolgesel kalkinmaya destek agisindan o6nemlerin dikkate alinmasi gerektigi
ongorilmektedir. Firsat ve tehditlerin iyi analiziyle Sinebel Vadisi, bélge igin 6nemli ekoturizm
destinasyonlarindan biri olacak potansiyele sahiptir.Mekan, cografya ve cografyacilarin en
temel ilgi alanidir. Mekanlarin fiziki ya da beseri 6zellliklerinin saptanabilmesi ve bunlarin insan
yasamina olan etkisinin irdelenmesi turizm ve rekreasyonel faaliyetler agisindan (zerinde
6nemle durulan arastirma konularindan biridir. Bunun yaninda mekanin yeniden ele alinmasi,
dogal mimarisinin tespiti ve olanaklarinin saptanmasi, yenilik¢i diisiinceyle var olan dokunun
iyilestirilip gelistiriimesi mekanin kazanimi ve yeniden Uretimidir. Ekoturizm baglaminda mekan,
turistik cekicilikleri saptanan ve bu cekiciliklerin analiziyle gelistirilip turizme kazandirilan bir
dgedir. Ozellikle kirsal dokunun ekolojik yapisi, giinimiizde alternatif turizm siirecinde hizla
yiikselen bir degerdir. Sinebel Vadisi de ekoturizm baglaminda dogal cgesitliligi zengin jeomorfik,
hidrografik, litolojik 6zelligi olan bir manzara sunmaktadir. Bu ¢alismada amag Sinebel Vadisi
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dogal cografya ozelliklerinin tanitilmasi ve turizm firsatlarinin belirtilmesidir. Sinebel Deresi,
Pervari (Siirt) ilgesinde Botan Cayi'nin yukari havzasinda yer alan yil boyunca akis gésteren bir
akarsudur. Sinebel Vadisi'nin el degmemis dogal yapisi ve bozulmamis habitati ekoturizm
siirecinde, bu siirece katilanlarin "dogal cevreye doyma, dogal ¢evreden tatmin olma' oranini
artiracaktir. Magara turizmi, rafting ve kano turizmi, dagcilik, gint birlik yarayus (hiking), doga
yuruyusleri (trekking), botanik turizmi, ferrata (kaya tirmanisi), ekspedisyon (en az 1 haftalik
kamplar) gibi ekoturizm tir cesitliligi fazla olan Sinebel Vadisinde turistik peyzaj oldukca
zengindir. Ayrica Sinebel Deresi'nin sahip oldugu bogaz vadi karakterli morfojenik yapisindan
dolayi vadinin Ust yamaglarinda uygun yerlere kanyon vadilerde oldugu gibi yapilacak seyir
teraslari da Sinebel Vadisi'nde turizm olanaklarini arttirici bir rol oynayacaktir. Tim bunlardan
hareketle Sinebel Vadisi'nin dogal mekaninin yeniden ele alinmasi ve bu ele alis tarzinin
ekoturizm odakli olmasi bélgede alternatif turizmin degerlendirilmesi adina yapilacak en 6nemli
hamle olacaktir. Netice olarak ekoturizm potansiyeli fazla olan Sinebel Vadisi icin, ekoturizm
deger oraninin fazla oldugu ve bolgesel kalkinmaya destek agisindan 6nemlerin dikkate alinmasi
gerektigi ongorilmektedir. Firsat ve tehditlerin iyi analiziyle Sinebel Vadisi, bolge icin dnemli
ekoturizm destinasyonlarindan biri olacak potansiyele sahiptir.

Anahtar Kelimeler: Sinebel Vadisi, Ekoturizm, Alternatif Turizm, Pervari

REPRODUCTION OF A RURAL SPACE=TOURISM OPPORTUNITIES OF SINEBEL
VALLEY (PERVARI) IN THE CONTEXT OF ECOTURISM

Abstract

Space is the main interest of geography and geographers. Determining the physical or human
characteristics of the spaces and examining their effects on human life is one of the research
topics that are emphasized in terms of tourism and recreational activities. In addition to this,
the reconsideration of the space, the determination of the natural architecture and
determination of the possibilities, the improvement and development of the existing tissue
with innovative thinking is the acquisition and reproduction of the space. The space in the
context of ecotourism is an element which is determined by tourist attractions and developed
by the analysis of these attractions and gained to tourism. Especially the ecological structure of
rural tissue is a rapidly rising value in the alternative tourism process nowadays. The Sinebel
Valley offers a geomorphic, hydrographic, lithological landscape with rich natural diversity in
the context of ecotourism. The aim of this study is to introduce the natural geography features
of Sinebel Valley and to identify tourism opportunities. Sinebel Stream is a river that is located
in the upper basin of the Botan Stream in Pervari (Siirt) district and is flowing throughout the
year. The untouched natural structure and unspoilt habitat of the Sinebel Valley will increase
the rate of “saturation and satisfaction with the natural environment” of the participants in the
ecotourism process. Touristic landscape in the Sinebel Valley with a wide variety of ecotourism
such as cave tourism, rafting and canoe tourism, mountaineering, hiking, trekking, botanical
tourism, rock climbing (ferrata), expedition (at least 1 week camps) is quite rich. Since the
bosphorus of Sinebel Stream has a morphogenic structure with valley-character, the terraces to
be built on the upper slopes of the valley as well as the canyon valleys will play a role in
increasing the tourism opportunities in the Sinebel Valley. Taking all of these into
consideration, reconsideration of the natural space of Sinebel Valley and its ecotourism-
oriented approach will be the most important step to be taken to evaluate alternative tourism
in the region. As a result, for Sinebel Valley, which has a high potential for ecotourism, it is
foreseen that ecotourism value ratio is high and the precautions should be taken into
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consideration in terms of supporting regional development. With a good analysis of
opportunities and threats, the Sinebel Valley has the potential to become one of the major
ecotourism destinations for the region.

Keywords: Sinebel Valley, Ecotourism, Alternative Tourism, Pervari
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BAHCESARAY iLCESINiIN TURIZM KAYNAKLARI VE CITTASLOW (SAKIN SEHIR)
ADAYI OLMA POTANSIVYELI

Ogr. Gor. irfan BAYTAR
istanbul Universitesi
irfanbaytar@hotmail.com

Prof. Dr. Mesut DOGAN
istanbul Universitesi
esutan@istanbul.edu.tr

Ozet

Turizm sektoérd, dinya nifusundaki artis, alim glicli ylikselen insan sayisinin nispeten artmasi,
sehirlerin bliylimesi, sanayilesme, sehirlerde artan is temposu ve trafik stresi gibi sorunlar
nedeniyle slrekli biylimektedir. Bu durum dinlenmeye olan ihtiyaci beraberinde getirmekte ve
turizm aktivitesine katilanlarin sayisini her gegen giin arttirmaktadir. Bu dogrultuda, sergiledigi
dogal ortam ozelligi sebebiyle Citta Slow’ler (Sakin Sehir), 6énemli ¢ekim merkezi haline
gelmektedir.

Bahcesaray ilcesinde; hava, su, toprak kalitesinin iyi olmasi, burada endistriyel ve evsel atik
probleminin bulunmamasi, trafik girdltisa, 1sik kirliligi gibi sorunlarin yer almamasi, bu ilgeyi
Citta Slow (Sakin Sehir) adayir olma potansiyelini degerlendirmeye imkan tanimaktadir.
Bahgesaray’in bu o6zellikleri ile birlikte sahip oldugu dogal zenginlikleri ve 6ren yerleri ile bu
yerlere erisim imkanlar Gzerinde durulmus, bunlar harita ve fotograflarla gorsellestirilerek
sunulmustur. Bu veriler 1si§inda ilgenin Sakin Sehir potansiyeli siirdirllebilirlik goz ardi
edilmeden irdelenmistir. Bahgesaray ilgesinde bulunan tarihi yapilardan Kirmizi Képr, Kartal
Koyld’'nde bulunan Fekiye Teyran’in tiirbesi, kilise kalintilari ve hanlar ile tabiat giizelliklerinden
Mukis Cayi (rafting icin elverisli), dogal cevizi ile bali 6nemli turizm cekicilikleri arasinda
bulunmaktadir.

Anahtar Kelimeler: Bahgesaray, Cittaslow, Sakin Sehir, Stirdirilebilirlik

TOURISM RESOURCES OF BAHCESARAY DISTRICT AND POTENTIAL OF
CITTASLOW (CALM CITY) CANDIDATE

Abstract

The tourism sector is constantly growing due to problems such as the increase in the world
population, the relative increase in the number of people whose purchasing power is
increasing, the growth of cities, industrialization, increasing business tempo and traffic stress in
cities. This situation brings with it the need for rest and increases the number of participants in
tourism activity day by day. In this respect, Cittaslow's (Calm City) is becoming an important
center of attraction due to its natural environment.

In the district of Bahcesaray; air, water, soil quality is good, there is no industrial and domestic
waste problem, traffic noise, light pollution, such problems do not take place, this district
allows Citta Slow (Calm City) potential to evaluate the potential. With these features of
Bahgesaray, natural wealth and historical sites and accessibility to these places are emphasized
and these are presented by visualizing with maps and photographs. In the light of these data,
the Calm City potential of the district has been examined without ignoring sustainability. The
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Red Bridge, the tomb of Fekiye Teyran in the village of Kartal, the ruins of the churches and the
inns and the natural beauty of Miikiis Stream (suitable for rafting), natural walnuts and honey
are among the important tourist attractions in Bahcesaray district.

Keywords: Bahgesaray, Cittaslow, Calm City, Sustainability
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ASSESSMENT OF ISPARTA CITY FOR ECO-TOURISM POTENTIAL

Emre KUZUGUDENLI
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Abstract

Travel choices of societies tend to change due to socio-economic developments. Therefore, it is
extremely important to develop different tourism types to answer changing tourism demand,
have more benefit from tourism and to achieve competitive advantage over competitors. One
of the alternative tourism types is eco-tourism. Various negative factors such a noise,
environmental pollution, monotony, stress etc due to increasing urbanisation has lead tourism
approach to slowly adopt eco-tourism.

Turkey has suitable geographical, cultural and social structure for eco-tourism. These rich
resources can meet increasing eco-tourism demand, country can have important share from
eco-tourism and highly benefit from advantages. However, as in all other tourism types, it is
important to mention that regional analysis are important in eco-tourism.

Identification of regional opportunities for eco-tourism is important to select more realistic
tourism strategies across the country. Strong and weak side, threats and opportunities of each
region with development potential for eco-tourism should be expressed and therefore,
roadmap should be created. Main purpose of this study is based on this idea. Eco-tourism
potential of Isparta city that can be an important region in our country for eco-tourism was
evaluated and recommendations for development were presented.

Keywords: Eco-Tourism, Isparta, Nature
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MANAGING THE INTERCULTURAL DIFFERENCES IN GUEST RELATIONS
MANAGEMENT: EXAMPLES FROM FIVE STAR HOTELS

Dr. Ogr. Uyesi Gozdegiil BASER
Antalya Bilim Universitesi
gozdegul.baser@antalya.edu.tr

Abstract

One of the greatest challenges facing hotel organizations today is the ever growing volume and
pace of competition (Kandampully and Suhartanto, 2000). Hence, customer relations has
become a field of great interest since hotels aim to attain higher customer satisfaction to cope
with competition. This fact urges hotel management to give higher priority for guest relations
management. Highly satisfied customers are much more loyal than satisfied customers (Tepeci,
1999). Guest relations managers try to achieve highly satisfied customers which will probably
lead to “loyal” customers. Customer loyalty is a concept that is in relation with mainly hotel
image, brand loyalty and customer satisfaction. Loyal customers will also help promote the
hotel by providing strong word-of-mouth, create business referals, provide references and
serve on advisory boards (Bowen and Chien, 2008). A satisfied tourist not only comes again,
but also “spreads the word” (Pizam and Mansfeld, 1999). The satisfied guests may lead to
“loyal customers”. Within the hospitality context, there is intense interest in identifying the
factors that determine guest loyalty to hotels because it is generally believed that loyal
customers lead to greater profitability. (Martinez and Bosque, 2013). However, intercultural
differences among guests may create problems to be managed. There may be differences in
the perceptions of guests because of cultural differences. The purpose of this study is to search
how the guest relations managers manage the intercultural differences among guests. For this
purpose, a qualitative study is done with guest relations managers from 5 star hotels in
Antalya. Semi-structured interviews are done with guest relations managers. The findings and
results will be reported in detail in the coming days as the study has been going on and will be
finalized in two weeks’ time.

Keywords: Intercultural Differences, Guest Relations, Management
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ARAP TURISTLERIN GASTRONOMI TURiZMINE YONELIK TUTUMLARI:
TRABZON ORNEGI

Ogr. Goér. Engin Ahmet MUHSIR
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Osman OZAKSU
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Ozet

Trabzon’un Yayla turizmi Eko turizm, Gastronomi turizmi gibi alternatif turizm destinasyonu
potansiyeline sahip sehirlerden biri oldugu bilinmektedir. Son yillarda Trabzon’a gelen Arap
turist sayisinda belirli bir artis gézlemlenmektedir. Bu artisin en énemli nedenleri arasinda
sehrin dogal gizellikleri ve gastronomik zenginligi 6n plandadir. Bu galismada Trabzon’un
Gastronomi Turizminin Arap turistler tarafindan ne olglide talep gordigl, ve satin alma
davranislarini nasil etkiledigini ortaya c¢ikarmak amaglanmistir. Bu amag cergevesinde bu yil
Trabzon’a gelen Arap turistlerle 450 anket yapilmis 385’inin saghkli sonuglar verdigi
belirlenmistir. Veriler lzerinde “yiizde”,”frekans’’ve “t testi “ analizleri gerceklestirilmistir.
Sonug olarak Arap turistlerin ¢ogunlugunun konaklama siirelerini uzatma egilimde oldugu ve
Trabzon ‘a tekrar gelmek istedikleri tespit edilmistir. Trabzon mutfaginin lezzetli ve doyurucu
oldugu sonucuna ulasiimistir. En diisiik ortalama sahip ifadeler ise ‘Uriinlerin fiyatini pahali
buluyorum’ ve”’Trabzon mutfagi hakkinda bilgi sahibi olmak icin konaklama siremi uzatmak
isterim “olarak belirlenmistir. Genel olarak Arap turistlerin Trabzon’un dogal gizelliklerini,
mutfagini sevdiklerini ve gelecek yillarda tekrardan bolgeye gelme egilimleri gosterecekleri
tespit edilmistir.

Anahtar Kelimeler: Arap Turist, Gastronomi Turizmi, Yoresel Mutfak

ATTITUDES OF ARAB TOURISTS TOWARDS GASTRONOMY TOURISM: CASE OF
TRABZON

Abstract

It is known that tableland tourism of Trabzon has alternative tourism destinations such as eco-
tourism and gastronomy. In recent years, a certain increase has been observed in the number
of Arab tourists visiting to Trabzon. Among the most significant reasons for this increase,
natural beauties and gastronomic richness are at the forefront. In this study, it is aimed to
reveal to what extent the gastronomy tourism of Trabzon is demanded by Arab tourists and
how it affects purchasing behavior. As part of this purpose, 450 surveys were conducted with
Arab tourists who came to Trabzon this year and 385 of these surveys were determined
positive. “Percent”, “frequency” and “t test” were performed on the data. As a result, it was
found that the majority of Arab tourists tend to extend their period of stay and want to come
to Trabzon again. It was concluded that Trabzon cuisine is delicious and satisfying. The lowest
average statements are “I find the price of products expensive” and “I would like to extend my
period of stay to get information about Trabzon cuisine. In general, it has been determined that
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Arab tourists love Trabzon’s natural beauties, cuisine and tend to come back the region in the
following years.

Keywords: Arab Tourist, Gastronomic Tourism, Regional Cuisine
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YiYECEK-iCECEK iSLETMELERINDE HiZMET ADALETi: SIRNAK ORNEGI
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Ozet

Yiyecek-icecek isletmelerinin nihai amaglarina ulasmalari igin, tiketicilerini memnun etmeleri
onemlidir. Ancak gliniimiizde, tiketici ihtiyaglari her gecen giin degismekte, tiketici
memnuniyetini saglamak ise zorlagsmaktadir. Tiketicilerin isletmelere olan sadakatleri
diismektedir. isletmeler, her ne kadar tiiketici memnuniyetini yiikseltmek igin sunduklari
hizmetin sorunsuz olmasina gayret gosterseler de, hizmet siirecinde birtakim hatalar
yapabilmektedir. Elbette isletmelerin bu hatalari sifira indirmeleri pek mimkin
goziikmemektedir. Zira ¢ok farkl slrecglerden gecen hizmeti tamamen kontrol altina almak
zordur. Ancak hizmet iyilestirme programlari ile hizmet siirecinde ortaya c¢ikan hatalari telafi
etmek mimkindir. Hizmet siirecinde ortaya cikan hatalarn dizeltecek ya da tiketicilerin
ihtiyaglarini karsilayacak birtakim iyilestirme ya da diizeltmeler yapildigi takdirde, tiketicinin
memnuniyetinin artmasi mimkiin olacaktir. Hizmet iyilestirmelerinin tiketici memnuniyeti
lizerindeki bu iyilestirici etkisi, tuketicilerin hizmet telafilerini nasil degerlendirdiklerini bilme
ihtiyacini ortaya c¢ikaracaktir. Bu durum da hizmet adaleti kavramini glindeme getirmektedir.
Yapilan arastirmalar, tlketicilerin basarisizlik sonrasi telafilerde galisanlarin adil olup olmadigini,
baska bir sekilde ifade etmek gerekirse hizmet adaletinin gézetilip gozetilmedigini dikkate
aldiklarini gostermektedir. Bircok kisinin, yiyecek-icecek isletmelerinde en az bir defa adaletsiz
bir hizmet yaklasimiyla karsilasmis olmasi, muhtemeldir. Bir restorana siparisini bekleyen bagka
musterilerden sonra giden birinin, siparisini daha ©6nce almasi, hizmet adaletine veya
adaletsizligine bir 6rnek olarak verilebilir. Gliniimizde tiketiciler artik kendine sunulan hizmeti
degerlendirmekle yetinmemekte, kendilerine sunulan hizmetle diger tlketicilere sunulan
hizmeti karsilastirabilmektedir. Bu karsilastirmada bir adaletsizlik algilandiginda, tlketiciler
gerek vyiyecek-icecek isletmesine gerekse s6z konusu isletmenin sundugu hizmete donik
birtakim olumsuz tutumlar gelistirebilmektedir. Bu agidan bakildiginda hizmet adaleti, yiyecek-
icecek isletmeleri igin dnemli bir faktdor konumuna gelmektedir. Ancak yiyecek-icecek yazini
incelendiginde, yiyecek-icecek isletmelerinde hizmet adaletinin pek incelenmedigi dikkati
cekmektedir. Yazindaki bu eksiklikten ve konunun yiyecek-icecek isletmeleri i¢in dneminden
yola cikilarak tasarlanan bu arastirmada, Sirnak sehir merkezinde faaliyet gosteren yiyecek-
icecek isletmelerinde hizmet adaletinin ne diizeyde oldugu incelenmektedir. Boylece, genelde
turizm 6zelde yiyecek-icecek yazinina katki sunmak ve yiyecek-icecek isletmeleri yoneticilerine
birtakim ©6nerilerde bulunmak amaglanmaktadir. Arastirmanin nilfusu, vyiyecek-icecek
isletmelerinin mevcut tiketicileridir. Arastirmanin veri toplama siireci devam etmektedir.
Anahtar Kelimeler: Hizmet Adaleti, Yiyecek-igecek isletmeleri, Sirnak
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SERVICE JUSTICE IN FOOD & BEVERAGE FACILITIES: CASE OF SIRNAK
Abstract

It is important for food & beverage facilities to satisfy their consumers in order to achieve their
ultimate goals. Today, however, consumer needs are changing day by day and it is becoming
more difficult to achieve consumer satisfaction. Loyalty of consumers to businesses decreases.
Businesses may make some mistakes in the service process. Of course, it is not possible for
businesses to reduce these errors to zero. Because it is difficult to fully control the service.
However, it is possible to compensate for the errors in the service process through service
improvement programs. If some improvements or corrections are made during the service
process, it will be possible to increase the satisfaction of the consumer. This effect will reveal
the need for to know how consumers evaluate service compensations. This raises the concept
of service justice.

Researches show that consumers take into account if employees are fair in post-failure
remedies. It is likely that many people have encountered an unfair service approach at least
once in food & beverage facilities. An example of service fairness or injustice is the fact that the
person who goes to a restaurant after the other customers waiting for their order receives the
order earlier. Indeed consumers compare the services offered to them with those offered to
other consumers. When an injustice is perceived in this comparison, consumers may develop
some negative attitudes towards the food & beverage facility and the service offered by the
facility. From this perspective, service justice is an important factor for food & beverage
facilities. However when food & beverage literature is examined, it is noteworthy that service
justice in food & beverage facilities is not examined much. This study, which was designed
based on this deficiency in literature, examines the level of service justice in food & beverage
facilities operating in Sirnak city center. The aim of the research is to contribute to food &
beverage literature and to make some suggestions to the managers of food & beverage
facilities. The population of the research is the current consumers of food & beverage
businesses. The data collection process of the research is ongoing.

Keywords: Service Justice, Food & Beverage Facilities, Sirnak
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Ozet

Hosap Cayi Havzasl, cografi bolge ayirimina gore, Dogu Anadolu Bolgesi'nin Yukari Murat-Van
Bolimii'nde yer almaktadir. Kuzeyinde Edremit ve ipekyolu ilgeleri, kuzeydogusunda Ozalp ve
Saray ilgeleri, dogusunda Baskale ilgesi, giineyinde Hakkari, glineybatisinda Catak ilgesi,
batisinda Gevas ilgesi ve Van Go6li bulunan havzanin toplam alani 2.551 km2’dir. Havzanin su
kaynaklarini toplayan Hosap Cayi, Van Goli'ne doékilmektedir. Havza, turizm kaynaklari
acisindan  onemli bir potansiyele sahip oldugu halde, bu potansiyelin yeterince
degerlendirilemedigi tespit edisimistir. Destinasyonlarin sahip olduklari turizm kaynaklarinin
belirlenmesi ve bu kaynaklarin belli bir planlama dahilinde turizme kazandirilmasi bliyiik 6nem
tasimaktadir. Dolayisiyla bu ¢calismanin amaci, gerek dogal ve gerekse beseri turizm kaynaklari
acisindan zengin olan Hosap Cayi Havzasi’'nin turizm kaynaklarini belirlemek ve bu kaynaklarin
degerlendirilmesine yoénelik onerileri gelistirmektir. Calisma kapsaminda, havzanin dogal ve
beseri kaynaklarina yonelik saha arastirmasini iceren incelemeler yapilarak gerekli veri, bilgi ve
bulgular elde edilmistir. Elde edilen tiim veriler Cografi Bilgi Sistemleri (CBS) ortamina
aktarilarak havzanin turizm kaynaklari haritalandiriimis ve analizler yapilmistir.

Anahtar Kelimeler: Hosap Cayi, Turizm, Turizm Kaynaklari, Turizm Planlamasi

TOURISM RESOURCES OF THE HOSAP RIVER BASIN AND RECOMMENDATIONS
FOR PLANNING OF THESE RESOURCES

Abstract

The Hosap River Basin is located in the Upper Murat Van Section of the Eastern Anatolia Region
according to the geographical region. The province of Van (Edremit and ipekyolu districts) in
the north, Ozalp and Saray districts in the northeast, Baskale district in the east, Hakkari in the
south, Catak district in the southwest, Gevas district in the west and Lake Van in the west have
a total area of 2,551 km2. Hosap River, which collects the water resources of the basin, is
poured into Lake Van. Although the basin has an important potential in terms of tourism
resources, it has been determined that this potential has not been adequately evaluated.
Determining the tourism resources of the destinations and bringing these resources into
tourism within a certain planning is of great importance. The purpose of this study is to
determine the tourism resources of the Hosap River Basin and to examine the proposals for the
evaluation of these resources. Within the scope of the study, investigations including the field
research for natural and human resources of the basin were carried out and necessary data,
information and findings were obtained. All data were transferred to Geographic Information
Systems (GIS) and the tourism resources of the basin were mapped and analyzed.

Keywords: Hosap River, Tourism, Tourism Resources, Tourism Planning
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Ozet

Bu c¢alismanin amaci, turizm verilerinin analizinde veri gorsellestirme araglarinin
kullanilabilirligini géstermektir. Bu amagla 2003-2018 vyillari arasinda Tirkiye'ye gelen turist
profili veri gorsellestirme araci olan Tableau ile incelenmistir. 15 yillik turizm verileri Turkiye
istatistik Kurumu’ndan alinmistir. Turistlerin  Tirkiye’'ye gelis amaglari ve degisimler
incelenmistir. Veriler incelenirken bubble, heatmap clustergam, motion chart ve dashboard
kullanilmigtir. Arastirmanin temel varsayimi, veri gorsellestirme araglari yardimiyla turizm
verilerinin daha anlasilir olacagidir.

Veri analizi, arastirmalarin ve problem ¢ézmenin vazgecilmez bir pargasidir. En temel veri
analizi yaklasimlari: gorsellestirme, istatistikler, veri madenciligi ve makine 6grenme
yontemleridir. Gorsel veri analizi, insanlarin bilissel becerilerine bagimlidir. insanin hayal giicii
ve yaraticihgi ile sinirli yapilandirilmamis eyleme gegirilebilir i¢ gorilerinin kesfedilmesine izin
verir. Veri gorsellestirme, verinin daha anlagilir olacak sekilde grafikler ile sunumudur. Veri
gorsellestirmenin en 6nemli amaglarindan biri de klasik formatta sunulan karmasik ve kafa
karistiran verileri, kolay algilanabilir grafik ara ylzler ile rahatca anlasilir hale getirmektir. Bu
terim her ne kadar 80’li yillarda dile getirilmisse de, bilgisayarla veri gorsellestirme 90’li yillarin
baslarinda hareketlenmeye baslamistir. Veri gorsellestirme ile; dikkat ¢eken detaylar veya
iyilestirmeye ihtiya¢ duyulan noktalar tanimlanabilir, hangi etkenlerin digerlerini nasil etkiledigi
daha rahat aciklanabilir. Hangi verinin nereye vyerlestirilecegi ve ne sonug¢ alinacagl
anlamlandirilabilir ve verilerden analizler yapilarak daha anlamli tahminler olusturulabilir.
Anahtar Kelimeler: Turist Profili, Veri Gorsellestirme, Tableau, Turizm Verileri

FROM 2013 TO 2018 PROFILE OF INCOMING TOURISTS TO TURKEY
EXAMINING VIA THE DATA VISUALIZATION TOOL TABLEAU

Abstract

The aim of this study is to show the usability of data visualization tools in the analysis of
tourism data. For this purpose, between the years 2003-2018 data visualization profile of
tourists coming to Turkey on which the vehicle was examined by Tableau. 15 years of tourism
data is taken from the Statistics Institute of Turkey. Tourists coming to Turkey objectives and
changes are examined. Bubble, heatmap clustergam, motion chart and dashboard were used
for data analysis. The basic assumption of the research is that tourism data will be more
understandable with the help of data visualization tools.

Data analysis is an indispensable part of research and problem solving. The most basic data
analysis approaches: visualization, statistics, data mining and machine learning methods. Visual
data analysis is dependent on people's cognitive skills. It allows the exploration of unconfigured
action insights limited by human imagination and creativity. Data visualization is a graphical
representation of data in a way that is more understandable. One of the most important
objectives of data visualization is to make complex and confusing data presented in classical
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format easily understandable with easy-to-understand graphic interfaces. Although this term
was expressed in the 80s, data visualization with computer started to be active in the early 90s.
With data visualization; attention-grabbing details or points in need of improvement can be
identified, explaining which factors affect others more easily. Which data will be placed where
and what results can be understood and more meaningful estimates can be made by analyzing
the data.

Keywords: Tourist Profile, Data Visualization, Tableau, Tourism Data
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VERi MADENCILiGi ARACLARI KULLANARAK TURKIYE'NiN TURizM
GELIRLERINiN AYLARA GORE YAPAY SiNiR AGLARI iLE TAHMiNLENMESi

Ogr. Gor. Serpil SEVIMLI DENiz
Van Yiiziinci Yil Universitesi
sdeniz@yyu.edu.tr

Ozet

Veri madenciligi, veriler arasindan faydal bilgiye ulasma, bilgiyi madenleme isidir. Blylk veri
yiginlari icerisinden gelecekle ilgili tahminde bulunabilmemizi saglayabilecek bagintilarin
bilgisayar programi kullanarak aranmasi olarak da tanimlanabilir. Yapay sinir aglari, veri
madenciligi ¢alismalarinda kullanilan yéntemlerden biridir. Yapay sinir aglari, insan beyninin
temel islem elemani olan néronu sekilsel ve islevsel olarak taklit ederek olusturulan
programlardir. Matematiksel yontemlere dayanan yapay sinir aglari tahminleme amacgh
kullanilabilir. Sebep ve sonug iliskisine dayanan bir tahmin probleminde, yapay sinir aginin
girdileri bagimsiz degisken, ciktisi ise bagimh degiskendir. Dogrusal olmayan bir regresyon
modeli olarak dusindlebilir.

Bu calismada, turizm sektoérinde bir tahmin probleminin ¢6zimi amaciyla yapay sinir agi
kullanilarak veri madenciligi aract WEKA ile modelleme ve ¢6ziimleme yapilmistir. Turkiye
istatistik Kurumu tarafindan yayinlanan, 1969- 2017 vyillani arasi aylk turizm gelirleri
verilerinden yararlanilmistir. Bu veriler YSA ile modellenerek, 2018 verileri tahminlenmistir.
Gergek veriler kullanildigi icin modelden elde edilen hata miktarlari igin 2019 da aylik bazda
elde edilebilecek turizm gelirleri tahminlenebilir. Modelleme tahmin problemlerinin
¢6ziminde o6nemli bir asamadir. Turizm sektorinde degisime uyum saglayip, rekabeti
yonetebilmek adina uygun tahminlemeler yapabilmek énemlidir. Bu tahmin galis—~malari, turizm
isletmeleri yoOneticilerine ve yerel yonetimlere, ileriye yonelik karar alma ve planla-ma
calismalarinda yol gosterici olacaktir.

Anahtar Kelimeler: Yapay Sinir Ag1, Tahmin, Turizm Gelirleri

ESTIMATION USING THE DATA MINING TOOLS WITH ARTIFICIAL NEURAL
NETWORKS TURKEY'S TOURISM REVENUES BY MONTHS

Abstract

Data mining is the process of accessing useful information from the data, and mining the
information. It can also be defined as using computer programs to find the relations that can
enable us to make predictions about the future from large data heaps. Artificial neural
networks are one of the methods used in data mining studies. Artificial neural networks are
programs created by mimicking the neuron which is the basic processing element of the human
brain. Artificial neural networks based on mathematical methods can be used for prediction
purposes. In an estimation problem based on the cause and effect relationship, the input of the
artificial neural network is an independent variable and the output is the dependent variable. It
can be considered as a non-linear regression model.

In this study, modeling and analysis of data mining tool WEKA was performed by using artificial
neural network to solve an estimation problem in tourism sector. Published by Turkey's
Statistics Institute, it has benefited from 1969- 2017 tourism revenues between monthly data.
These data were modeled with ANN and 2018 data were estimated. As the actual data is used,
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it is possible to estimate the tourism revenues that can be obtained on a monthly basis in 2019
for the error amounts obtained from the model. Modeling is an important step in the solution
of forecasting problems. It is important to be able to adapt to the change in the tourism sector
and to make appropriate estimates in order to manage the competition. These forecasting
studies will guide tourism management managers and local governments in forward-looking
decision-making and planning.

Keywords: Artificial Neural Network, Estimation, Tourism Incomes
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TURIZMIN ETKILERi KONUSUNDA YEREL HALKIN BAKIS AGISINI KONU ALAN
LISANSUSTU TEZLERIN BiBLIYOMETRIK PROFiLi

Ogr. Gor. Lutfullah Sadi TOPRAK

Van Yiziinci Yil Universitesi
lutfullahsaditoprak@yyu.edu.tr

Prof. Dr. ibrahim YILMAZ
Nevsehir Haci Bektas Veli Universitesi
iyilmaz@nevsehir.edu.tr

Rezzan CIKRIK

rezzanneu@hotmail.com
Ozet

Tirkiye'nin farkl turizm destinasyonlarinda turizmin gelismesiyle birlikte olumlu ve olumsuz
pek cok etki ortaya ¢ikmistir. Bu etkiler genellikle cevresel, ekonomik ve sosyo-kiiltiirel etkiler
seklinde kategorize edilmektedir. Bu konuda ¢ok sayida bilimsel ¢alisma yapildigi ve agirlikh
olarak yerel halkin s6z konusu etkilere iliskin bakis agisinin ortaya konuldugu bilinmektedir.
Ancak bu cgalismalari bibliyometrik bakis acisiyla gesitli kriterlere gore bir arada analiz eden
calisma sayisi oldukga sinirlidir. Bu baglamda calismanin amaci, Turkiye’de turizmin etkileri
konusunda yerel halkin bakis acisini ele almis lisansistli tezlerin cesitli kriterlere gore
bibliyometrik yontemle analiz edilmesidir. Calismada 2000-2017 yillari arasinda turizmin etkileri
konusunda yerel halkin gorislerini ortaya koyan 85 adet lisansiisti tez analiz edilmistir.
Analizlerde tezlere iliskin “yil”, “tur”, “yayinlandigi Gniversite”, “hazirlandigi enstitli ve anabilim
dali”, “danisman dnvani”, “arastirma alani” ve “temel bulgulan” kriterleri kullaniimistir.
Analizler sonucunda en fazla tezin 2014 ve 2015 yillarinda yazildigi ve tezlerin ¢ogunlugunun
yiksek lisans tezi oldugu belirlenmistir. En fazla tezin Gazi Universitesinde hazirlandig), tezlerin
cogunlukla sosyal bilimler enstitiileri biinyesindeki turizm isletmeciligi ana bilim dallarinda
hazirlandig1 saptanmistir. En fazla tez yiriten tez danismani invaninin Yrd. Dog. Dr. olmasi
dikkat cekmektedir. Arastirma alani olarak en ¢ok tercih edilen illerin sirasiyla Antalya, Mugla ve
izmir oldugu belirlenmistir. Son olarak, yerel halkin turizmin etkilerine yénelik yaklasimlarinin
genel anlamda olumlu oldugunu séylemek miimkindr.

Anahtar Kelimeler: Turizmin Etkileri, Yerel Halk, Bibliyometri, Lisansiistli Tezler, Turkiye.

*Bu calisma Rezan CIKRIK’ in “Turizmin Etkileri Konusunda Yerel Halkin Bakis Agisini Konu Alan
Lisanslsti Tezlerin Bibliyometrik Profili” isimli ylksek lisans tezinden tiretilmistir.

Anahtar Kelimeler: Turizmin Etkileri, Yerel Halk, Bibliyometri, Lisansistli Tezler, Tirkiye

BIBLIOMETRIC PROFILE OF POSTGRADUATE THESES RELATED TO IMPACTS OF
TOURISM FROM THE PERSPECTIVE OF LOCAL PEOPLE

Abstract

Many positive and negative impacts have emerged with the development of tourism in the
different destinations of Turkey. Usually, these impacts are categorized as environmental,
economic, and socio-cultural. It is seen that; a large number of scientific studies have been
done about this subject and mainly the subject is revealed with the local people’s point of view.
However, the number of studies that analyze these studies, according to various parameters is
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rather limited. Thus, the purpose of this study is to analyze post-graduate theses according to
various parameters with the bibliometric method. In the study, 85 post-graduate theses
prepared between the years of 2000-2017 have been analyzed. While analyzing, "year", "type",
"published university", "institute", "published department”, "the degree of the supervisor",
“research area” and “key findings” were used. According to the results, most of the theses
were written in the years of 2014 and 2015, were written in the area of master's degree, and
are written in Gazi University. Most theses are prepared intensively in the institutes of social
sciences and the departments of tourism management. Also the degree of the supervisor is
mostly assistant professor and the most preferred destinations as research areas are
respectively Antalya, Mugla and izmir. Finally, local people's attitudes and perceptions towards
the impacts of tourism are generally positive.

Keywords: Impacts of Tourism, Local People, Bibliometric, Postgraduate Theses, Turkey
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TURKIYE’DEN YURT DISINA OLAN SEYAHATLERIN ZAMANSAL DEGIiSiMi VE
MEKANSAL GORUNUMU

Dog. Dr. ismail KERVANKIRAN
Sileyman Demirel Universitesi
ikervankiran03@gmail.com

Dog¢. Dr. Murat CUHADAR

Sileyman Demirel Universitesi
muratcuhadar@sdu.edu.tr

Mehmet Fatih BAGMANCI

Sileyman Demirel Universitesi
mfatihbagmanci@gmail.com

Ozet

Tarkiye, her yil farkli tlkelerden milyonlarca kisiyi agirlamakla birlikte Tirkiye’den de her yil
farkli Gilkelere olan seyahatlerin gittikce arttigi goriilmektedir. Ulagilan sayinin gelismis tlkelere
oranla disiik olmasinin yaninda seyahatlerin hem niteligindeki degisim hem de niceliginde
meydana gelen artis ve konuya yonelik calismalarin sinirh olmasi bu calismanin temel
motivasyonunu olusturmaktadir. Calisma, turizmin sosyal, siyasi ve ekonomik boyutunun
yaninda, mekansal boyutunu; Tirkiye’den yurt disina yapilan seyahatlerin mekansal dagilimini,
gelisim sirecini, turizm hareketliliginin yonini, degisimin zamansal olarak karsilastirmasini
ortaya koymak amaciyla hazirlanmistir. 1970-2017 yillari arasini kapsayan bu g¢alismanin
istatistiki verileri, Diinya Turizm Orgiiti ve TUiK’den elde edilmistir. Verilerin zamansal ve
mekansal analizi ArcGIS 10.5 programi kullanilarak gergeklestirilmistir. 1960’1 yillarda 20-30 bin
civarinda olan yurt digsina ¢ikan vatandas sayisi, 2017 yilina gelindiginde 9 milyon seviyesine
yaklasmistir. “Gezi, eglence, sportif ve kilturel faaliyetler” amacli seyahatlerin payinin,
uluslararasi hareketlilige benzer sekilde her gecen giin artis gosterdigi tespit edilmistir. Yurt
disina c¢ikan vatandaslarin tercih ettigi Ulkeler, akrabalik, komsuluk iliskileri ve mekansal
yakinhgin etkisiyle Giircistan, Yunanistan, Bulgaristan, Almanya ve italya gibi Glkeler olmustur.
Dis aktif turizmde 6nemli paya sahip olan tlkemizin, kendi vatandasinin yurt disi seyahatlere
katiimini destekleyerek buna uygun bir ortamin olusturulmasi igin ¢aba sarf etmesi;
uluslararasi iliskiler, kiltir aktarimi, ¢evre koruma bilinci, insan haklari, ulus-6tesilik, ¢ok
kiltarlaluk, baris ve hosgorli ortamina katki, evrensel entegrasyon gibi acilardan biylik bir
6nem arz etmektedir. Gelismis Ulkelerde yurt disina seyahat edenlerin nifuslarina oranlari
%40’iIn lzerindeyken lilkemizde bu oranin diisik olmasi tzerinde tartisilmasi gereken bir konu
olarak gorilmektedir.

Anahtar Sozcikler: Turizm Cografyalari, Tiurkiye, Mobilite. Mekansal Goriinim

THE TEMPORAL CHANGE AND SPATIAL PERSPECTIVE OF TRAVELING ABROAD
FROM TURKEY

Abstract

While Turkey welcomes millions of people every year from different countries, the number of
trips made from Turkey to different countries has also increased steadily every year. The main
motivation of this study is to explore the reasons why the ratio of trips is low compared to
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developed countries and the number of studies in terms of the increase in the quality and
quantity of travel is limited. In addition to the social, political and economic dimensions of
tourism, the study explores the spatial dimension of tourism; the study has been carried out to
reveal the temporal changes by comparing the spatial distribution of traveling abroad from
Turkey, the development process and the direction of tourism activities. The statistical data of
this study, which covers the period between 1970 and 2017, was obtained from the World
Tourism Organization and TURKSTAT. The temporal and spatial analysis of the data was carried
out by using the ArcGIS 10.5 program. The number of citizens who went abroad in the 1960s,
which was around 20-30 thousand, reached 9 million by 2017. The share of travel for
“excursion, entertainment, sporting and cultural activities” has been increasing day by day,
similar to international mobility. The countries preferred by those traveling abroad were
Georgia, Greece, Bulgaria, Germany and Italy due to kinship, neighborhood relations and
spatial proximity. Our country, which has a significant share in foreign active tourism,
endeavors to create a suitable environment by supporting the participation of its citizens in
foreign travel; this is essential for international relations, cultural transfer, awareness for
environmental protection, human rights, transnationalism, multiculturalism, contributing to
peace and tolerance, and universal integration. While the ratio of those traveling abroad to the
population in developed countries is over 40%, the low rate in our country it viewed as a
matter that should be discussed.

Keywords: Tourism Geographies, Turkey, Mobility. Spatial Perspective.
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LOGOLARDA KULLANILAN YEREL SIMGELERIN KENT KiMLiGiNDEKi ONEMi
UZERINE BiR DEGERLENDIRME: BiTLiS ORNEGiI

Dr. Ogr. Uyesi Hasan KOSKER
Zonguldak Bilent Ecevit Universitesi
hasankosker@yahoo.com

Dr. Ogr. Uyesi Vedat YILMAZ
Van Yiziinci Yil Universitesi
vedatyilmaz1977 @gmail.com

Ozet

Bir kenti diger kentlerden ayirmak ve o kentin kurum kimligini ortaya koyabilmek icin kent
logolari kullanilmaktadir. Kent kimliginin gorsel gdstergesi olan logo ayni zamanda kenti tanitan
ve farkhhgini ortaya koyan kurumsal bir marka degeridir. Turizm pazarinda biyik pay sahibi
olan kentlerin, logolarinda yerel simge ve degerleri 6zenle kullandiklari goérilmektedir. Her
kentin kendine 6zgii tarihi bir gecmisi, dogal giizellikleri ve o kenti diger kentlerden ayiran yerel
simgeleri bulunmaktadir. Bu arastirmanin amaci; Bitlis ve ilgelerinin logolarinda kullanilan
tarihi, dogal ve yerel simgeleri tasarim, renk, sekil, kalite ve teknik agisindan degerlendirmektir.
Arastirma verileri Bitlis ve ilgelerine ait dokiimanlar, kurumsal internet siteleri, tanitim filmleri
ve kataloglar incelenerek elde edilmistir. Arastirmanin amaci dogrultusunda Bitlis Valiligi, Bitlis
Belediyesi ile 6 ilgenin kaymakamlik ve belediye logolari incelenerek betimsel analizleri
yapilmistir. Bulgular; Bitlis ve ilgelerinin tarihi, dogal ve yerel simgelerini logolarinda basariyla
kullandiklarini ortaya koymaktadir. Ancak hem logolarin tasariminda hem de logolarda
kullanilan simgelerde renk, sekil, kalite ve teknik agidan 6nemli eksiklikler tespit edilmistir.
Mevcut logolar icinde renk, sekil, kalite ve teknik agisindan en profesyonel logo olarak Ahlat
logosu gozikmektedir. Bunu Bitlis Valiligi ve Tatvan Kaymakamligi'nin logolari takip etmektedir.
Kentin marka degerinin yukseltilebilmesi icin logo tasariminda mutlaka profesyonel destek
alinmalidir. Logolarda kentin tarihi, dogal ve turistik degerlerini 6n plana gikarabilecek, onlara
marka degeri kazandirabilecek kaliteli, akilda kalici ve ¢agdas tasarimlar tercih edilmelidir.
Arastirma verileri Bitlis'teki kamu kurumlarina, yerel yénetimlere, 6zel sektor temsilcilerine ve
ilin tanitiminda aktif rol alan sivil toplum kuruluslarina saglikl veriler saglayabilir.

Anahtar Kelimeler: Bitlis, Kent Kimligi, Logo, Yerel Simge, Marka

AN EVALUATION ON THE IMPORTANCE OF LOCAL ICONS USED IN THE LOGOS
IN THE CITY: BITLIS CASE

Abstract

City logos are used to distinguish a city from other cities and to reveal the identity of the city.
The logo, which is visual indicator of urban identity, is also a corporate brand value that
introduces the city and reveals its difference. It is observed that the cities, which have a large
share in the tourism market, use local symbols and values carefully in their logos. Each city has
its own historical history, natural beauties and local symbols that distinguish it from other
cities. The purpose of this research; To evaluate the historical, natural and local symbols used
in logos of Bitlis and districts in terms of design, color, shape, quality and technique. The
research data were obtained by examining the documents, corporate websites, promotional
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films and catalogs of Bitlis and its districts. In line with the purpose of the study, Bitlis
Governorship, Bitlis Municipality and 6 districts of the district governor and municipality logos
were analyzed and descriptive analyzes were made. Results; It shows that the historical,
natural and local symbols of Bitlis and its districts are used successfully in their logos. However,
there are significant deficiencies in the color, shape, quality and technical aspects of the logos
and the symbols used in the logos. Within the existing logos, Ahlat logo appears as the most
professional logo in terms of color, shape, quality and technique. This is followed by the logos
of the Governorship of Bitlis and the District Governor of Tatvan. In order to increase the brand
value of the city, professional support should be taken in the logo design. In the logos, quality,
catchy and contemporary designs should be preferred to bring the city's historical, natural and
touristic values to the forefront and to give them brand value. Research data can provide
sound data to public institutions in Bitlis, local governments, private sector representatives and
non-governmental organizations actively involved in the promotion of the province.

Keywords: Bitlis, City Identity, Logo, Local Icon, Brand
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ORGUTSEL BAGLILIK KONUSUNDA YAZILMIS YUKSEK LISANS TEZLERINiN
BiBLIYOMETRIK ANALIZi

Ogr. Gor. Oznur YEKSAN
Van Yiziinci Yil Universitesi
oznuryeksan@hotmail.com

Ahmet GUMUS

istanbul Aydin Universitesi
ahmetgumus4006@gmail.com

Ozet

Bu calisma, orgitsel baglihk konusunda yazilmis yiksek lisans tezlerini bibliyometrik analiz
yontemi yoluyla incelenmesini amaglamaktadir. Calismada, 2014-2019 yillarinda yazilmis 300
adet yiksek lisans tezi belirli parametreler dogrultusunda incelenmistir.

Calismada elde edilen veriler SPPS 23 istatistik programina aktarilarak, verilerin frekans ve
ylizde analizleri yapilmistir. Yapilan analizler sonucunda tezlerin en ¢ok Tirkge dilinde yazildigl,
yillara gore tez adetleri incelendiginde, en fazla tezin 2018 yilinda yazilmis oldugu, konu ile ilgili
tezlerde daha ¢ok kadin yazarlarin yer aldigi, en cok tezin Beykent Universitesinde yazildigl,
anabilim dali olarak en fazla isletme alaninda oldugu, tezlerde en ¢ok is tatmini konusunun
calisildig ve nicel arastirma yonteminin yazarlarca tercih edildigi bulgulanmustir.

Galisma, yalnizca yuksek lisans tezleri ve on bir parametreyle sinirli tutulmustur. Gelecekte
yapilacak c¢alismalarda, doktora tezleri de ¢alismaya eklenebilir. Ayrica amag, atif sayisi,
orneklem grubu gibi parametreler de eklenerek galismanin genisletilebilecegi ve ilgili alan
yazinina katki saglayacagi disunilmektedir.

Anahtar Kelimeler: Orgiitsel Baglilik, Bibliyometrik Analiz, Ulisal Tez Merkezi

BIBLIOMETRIC ANALYSIS OF MASTER THESES ON ORGANIZATIONAL
COMMITMENT

Abstract

The aim of this study is to examine master's theses about organizational commitment through
bibliometric analysis method. In this study, 300 master theses written in 2014-2019 were
examined in accordance with certain parameters.

Data related to the parameters in the study were transferred to SPSS 23 statistical program and
frequency and percentage analyzes of the data were performed. Most of the theses were
written in Turkish, the number of theses was written in 2018 and the number of theses related
to the subject was mostly written by woman writers. The most theses were written in Beykent
University, the department was the most in the field of Business Administration, most of the
theses were the subject of job satisfaction and the quantitative research methods were chosen
by most writers.

The study was limited to only master theses and eleven parameters. In the future studies, phd
theses can be added to the study. In addition other parameters such as aim, number of
citations, sample groups that the study can be expanded and is thought to contribute the
relevant literature.

Keywords: Organizational Commitment, Bibliyometric Analysis, National Thesis Center
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YEREL HALKIN TURiZMIiN ETKILERINE YONELIK ALGILAMALARI: DOGU VE
GUNEYDOGU ANADOLU BOLGELERI UZERINE YAPILMIS ARASTIRMALARIN
iCERIK ANALIZ
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Ozet

Bu calismanin amaci Dogu ve Glineydogu Anadolu Bolgelerindeki illerde yasayan yerel halkin
turizmin etkilerine yonelik algilamalarini tespit etmektir. Bu amacla, Dogu Anadolu illerinden,
Bitlis, Erzincan, Erzurum Igdir, Van; Glineydogu illerinden Adiyaman, Diyarbakir, Gaziantep,
Mardin, Sanliurfa gibi iller UGzerine yapilan g¢alismalar incelenmistir. Calismada bahsi gegen
arastirmalarin bulgulari igerik analizi yontemi ile incelenmistir.

Arastirma sonucunda elde edilen bulgulara gore yerel halkin genel olarak turizme pozitif baktigi
ve gelecegi turizmde gordugl tespit edilmistir. Ayrica yerel halkin turizmin sosyo-kiltlrel ve
cevresel etkilerine kiyasla ekonomik etkileri konusunda daha olumlu distindukleri gérilmustir.
Yerel halkin, turizm gelisimiyle birlikte yasam biciminin degismesi, geleneksel deger yargilari ve
toplumsal ahlakin bozulmasi konularinda zaman zaman tedirginlikler yasadigi da saptanmistir.
Tirkiye'nin pek ¢ok bolgesinde oldugu gibi Dogu ve Gliney Dogu Anadolu boélgesindeki illerde
de benzer arastirmalar yapilmistir. Ancak bu arastirmalarin bulgularini bitinsel bir bakis
acisiyla analiz eden az sayida ¢alisma yapildigi goriilmektedir. Bu nedenle ¢alismanin ilgili alan
yazina katki saglayacagi ve bu alandaki boslugu dolduracagi diistintilmektedir.

Anahtar Kelimeler: Yerel Halk, Giineydogu Anadolu, Dogu Anadolu, icerik Analizi

PERCEPTIONS OF RESIDENTS TO TOURISM IMPACTS: CONTENT ANALYSIS OF
RESEARCH ON EAST AND SOUTHEASTERN ANATOLIA

Abstract

The aim of this study is to determine the perceptions of the local people living in the provinces
of Eastern and Southeastern Anatolia on the effects of tourism. For this purpose, Bitlis,
Erzincan, Erzurum Igdir, Van; Adiyaman, Diyarbakir, Gaziantep, Mardin and Sanliurfa from
southeastern provinces were studied. The findings of the researches mentioned in the study
were examined by content analysis method.

According to the findings of the research, it was found that the local people generally look at
tourism positively and see the future in tourism. In addition, it is seen that the local people
think more about the economic effects of tourism compared to the socio-cultural and
environmental effects of tourism. It has also been found that local people experience
uneasiness about the change of lifestyle with tourism development, traditional value
judgments and deterioration of social morality.
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In the provinces in Turkey, as in many parts of East and South East Anatolia were also made
similar investigations. However, few studies have analyzed the findings of these studies from a

holistic perspective. Therefore, it is thought that the study will contribute to the relevant
literature and fill the gap in this area.

Keywords: Local People, South East Anatolia, East Anatolia, Content Analysis
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BINGOL iLi TURiZM POTANSIYELININ YEREL PAYDASLAR TARAFINDAN
BELIRLENMESi

Ogr. Gor. Volkan TUNCEL
Bingdl Universitesi
volkantuncel44@gmail.com

Dog. Dr. Ahmet CAVUS
Atatiirk Universitesi
ahmetcavus@atauni.edu.tr

Ozet

Dogu Anadolu Bolgesi sinirlari icinde bulunan Bingdl ili doga ve kultlr turizmi agisindan bir ¢ok
kaynak degere sahiptir. Ayni zamanda halk oyunlari, geleneksel giyim, el sanatlari ve mutfak
kiltard agisindan onemli turistik gekicilikleri bulunan ilin yuzélgiminin %28’i ormanlik
alanlardan olusmaktadir. il sahip oldugu termal su kaynaklari, gélleri, kis turizmine uygun iklim
ozellikleri ve yerylizi sekilleri ile de dikkat cekmektedir.

Bu calismanin amaci, Bingdl ilinin turizm potansiyelini ortaya koymak, yapilabilecek alternatif
turizm tirlerini saptamak ve turizmle ilgili sorunlari tespit etmektir. Bu kapsamda ilde turizmin
gelismesinde etkili olan yerel yoneticiler ve uzmanlarla (Bingdl Valisi, Belediye Baskan, il Kiiltiir
ve Turizm Mudiri, Bingdl Universitesi turizm programi akademisyenleri, ilde faaliyet gdsteren
Firat Kalkinma Ajansi yoneticileri, sektor temsilcileri (konaklama, seyahat ve yiyecek icecek
isletmeleri yoneticileri) ile miilakat yapilarak veriler analiz edilmistir. ilin sahip oldugu dogal
alan, kis sporlarina uygun iklim ozellikleri, zengin jeotermal kaynaklari, ormanlik alanlari ve
golleri ilin turizmin gelismesinde dnemli avantajlaridir. ilin turistik dneme sahip oldugu dogal,
kilturel ve tarihi degerlerinin tanitimin yeterli diizeyde yapilmamasi, yerel halkin turizm
degerleri hakkinda yeterince biling diizeyine sahip olmamasi, hizmet kalitesindeki eksiklikler,
ulasim aginin yetersiz olmasi, bolgenin deprem kusaginda yer aldigindan var olan tarihi
yapilarda tahribatin olusmasi ve bodlgede terdr olaylarinin yasanmasi sebebiyle glivensizlik
ortaminin olugmasi baglica sorunlardir.

Anahtar Kelimeler: Bingdl, Turizm Potansiyeli, Turizm Bilegsenleri, Sorunlar

BINGOL PROVINCE OF TOURISM POTENTIAL DETERMINATION BY LOCAL
STAKEHOLDERS

Abstract

Bingol province, which is located within the borders of Eastern Anatolia Region, has various
resource value in terms, of nature and cultural tourism. At the same time, the province which
of have be found folk dances, traditional clothing, handicrafts and cuisine culture in terms of
important tourist attractiveness, 28% of the surface area consists of forested areas. The
province which have has attracted attention with its thermal water resources, lakes, climate
characteristics suitable for winter tourism and landforms.

The aim of this study, to reveal the tourism potential of Bingdl province, to determine
alternative tourism types and to identify problems related to tourism. In this context, local
managers and experts who are active in the development of tourism in the province (Bingol
Governor, Mayor, Provincial Culture and Tourism Manager, Bingdl University tourism program
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academicians, executive who is in service in Bingdl at Firat Development Agency, sector
representatives (accommodation and travel agency managers) in unison interview making by
data have had analyzed. The province have owned, natural area, climate characteristics
suitable for winter sports, rich geothermal resources, forested areas are important advantages
of the province in the development of tourism. Inadequate promotion of the natural, cultural
and historical values of the province, lack of awareness of the local people about tourism
values, deficiencies in the quality of service, inadequacy of the transportation network are the
main problems of the region. In addition to these problems; the destruction of the historical
structures existing in the earhquake region and the terror causing insecurity problems are also
creates problems for the region.

Keywords: Bingol, Tourism Potential, Tourism Components, Problems
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TURIST VERSUS KASiF: SABAN TEOMAN DURALI'NIN “DENiZ VE KASIFLIK”
ESERi UZERINE NOTLAR

Dog. Dr. idiris DEMIREL
Manisa Celal Bayar Universitesi
idiris.demirel@cbu.edu.tr

Ars. Gor. Haluk DOGAN

Manisa Celal Bayar Universitesi
hal_ukde@hotmail.com

Ozet

Saban Teoman Durali (1947--) son dénem Tirk distncesinin 6nemli isimlerinden biridir.
Felsefeye dair 6zglin eserleriyle taninmaktadir. O, bir felsefeci oldugu kadar bir seyyahtir da.
Asya’dan Avrupa’ya, Afrika’dan Amerika’ya diinyanin bir¢ok bdlgesine ve cografyasina seyahat
etmigtir. Seyahat ve kesif, onun vazgecilmez tutkusudur. Clinkii ona gore, felsefeyle kesfetme
istegi arasinda kopmaz bir bag vardir. Durali’ya gére kasif, miimtaz ve mistesna bir sahsiyettir.
O, bilme askiyla dolup tasan bireydir. Kasifin yolculugunun her asamasina merak duygusu eslik
eder. Gezilen gorilen yerleri tim unsurlariyla bilmek ve kavramak ister. Bu anlamda kasif, bir
bakimdan filozoftur da. Turist ise bu 6zelliklerden yoksundur. Onun yolculuguna merak ve
bilme istegi eslik etmez. Turistin amaci can sikintisini gidermekten ibarettir.

Bu galismanin amaci, Saban Teoman Durali’nin “Deniz ve Kasiflik” adli eserini temel alarak onun
seyahat, kesif, kasif ve turist gibi kavramlara yikledigi anlamlari ortaya koymaktir. Ayrica bu
calismada duslinirin seyahatle dogrudan ilgili gordugi felsefe, hayat, 6lim ve inang gibi
temalar da incelenecektir.

Anahtar Kelimeler: Seyahat, Kasif, Turist, Felsefe, Hayat

TOURIST VERSUS EXPLORER: NOTES ON SABAN TEOMAN DURALI’S BOOK OF
“DENIZ VE KASIFLIK”

Abstract

Saban Teoman Durali (1947--) is one of the important names of the recent Turkish thought. He
is known for his original works of philosophy. He is a philosopher as well as a traveler. He has
traveled from Asia to Europe, from Africa to America to many geographies of the world. Travel
and discovery are his indispensable passions. For him, there is an unbreakable link between
philosophy and the desire to explore. According to Durali, an explorer is a distinguished and
exceptional personality. S/he is an individual filled with love of knowing. His/her journey is
accompanied by a sense of wonder. S/he wants to know and comprehend the places visited. In
this sense, the explorer is also a philosopher. The tourist lacks of these features as the journey
is not accompanied by curiosity and desire to know. The goal of the tourist is to alleviate
boredom.

The aim of this study is to reveal the meanings attributed to concepts such as travel,
exploration, explorer and tourist based on Saban Teoman Durali's book of “Deniz ve Kasiflik”. In
addition, themes such as philosophy, life, death and belief that the thinker sees directly related
to travel will be examined.

Keywords: Travelling, Explorer, Tourist, Philosophy, Life
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TURiZM SEKTORUNDE MUSTAHSIL MAKBUZU UYGULAMASI

Dog. Dr. Yasar AYYILDIZ
Bolu Abant izzet Baysal Universitesi
yasarayyildiz@ibu.edu.tr

Dog. Dr. Yunus DEMIRLI
Bolu Abant izzet Baysal Universitesi
demirli_y@ibu.edu.tr

Ozet

Kirsal bolgelere yakin faaliyet gésteren turizm isletmeleri bazi ihtiyaglarini yorede Gretim yapan
ciftcilerden karsilayabilmektedirler. isletmelerin her tiirli alimlarini belgelendirmeleri zorunlu
olmakla birlikte, Ulkemizde ¢iftcilerin bliyik ¢ogunlugu gercek usulde vergiye tabi
tutulmadiklarindan satiglarinda fatura dizenleme zorunluluklari da bulunmamaktadir. Bu tir
durumlarda turizm igletmelerinin gercek usulde vergiye tabi olmayan giftcilerden yaptiklari
tedariklerini nasil belgelendirecekleri sorunu ortaya ¢ikabilmektedir.

213 sayih VUK’nun 235’inci maddesi, gercek usulde vergiye tabii olmayan ciftcilerden satin
alinan mallarin bedellerinin 6denmesi esnasinda mistahsil makbuzu diizenlenmesini zorunlu
kilmaktadir. Bu belge ayni zamanda fatura yerine de gegmekte ve alimlarin belgelendiriime
zorunlulugunu karsilamaktadir. Ancak, muistahsil makbuzu diizenlenmesi sirasinda, gelir vergisi
tevkifati (stopaj) ve bazi durumlarda sosyal glvenlik kesintisi yapilmasi da zorunlu oldugundan,
uygulama zaman zaman karisik bir hal arzedebilmektedir.

Calismanin amaci; turizm isletmelerinin bu tir alimlarinin belgelendirilmesinde dizenlenmesi
zorunlu olan mustahsil makbuzu uygulamasinda vergi hukuku agisindan dikkat edilecek dnemli
hususlarin detayli olarak ortaya konulmasi olarak belirlenmistir. Calismada; mistahsil makbuzu
uygulamasinin, taraflari, sekil ve sartlar, diizenleme esaslari ve zamani, makbuzlarin temini,
gelir vergisi tevkifati (stopaj) ve sosyal givenlik kesintisi yapilmasi uygulamasi gibi konular
mevzuattaki diizenlemeler 1s1ginda degerlendirlecektir. Calismanin, turizm isletmelerinin gergek
usulde vergiye tabi olmayan ciftcilerden yaptiklari tedariklerini mustahsil makbuzu ile
belgelendirirken vergi hukuku agisindan karsilasabilecekleri olasi sorun ve uyusmazliklarin
onlenmesine katkida bulunmasi beklenmektedir.

Anahtar Kelimeler: Mistahsil, Mistahsil Makbuzu, Vergi Hukuku, Gelir Vergisi Tevkifati (Stopaj)

PRODUCER RECEIPT APPLICATION IN TOURISM SECTOR
Abstract

Tourism enterprises operating in rural areas are able to meet some of their needs from local
farmers. Although it is compulsory for the enterprises to document all their purchases, the
majority of the farmers in our country are not subject to tax in the real procedure and there is
no obligation to issue invoices in their sales. In such cases, the problem arises as to how
tourism enterprises can document their procurement from farmers who are not taxable in real
terms.

Article 235 of the Tax Procedure Law (TPL) no 213 requires the issuance of producer receipts
during the payment of the prices of goods purchased from farmers who are not subject to tax
in the real procedure. This document also serves as an invoice and fulfills the obligation to
document purchases. However, during the issuance of the producer receipt, the application
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may be confused from time to time, since withholding tax and (in some cases) social security
deductions are mandatory.

Purpose of the study is to reveal the important issues to be considered in terms of tax law in
detail in the application of the receipt of the obligatory receipt in the documentation of such
purchases of tourism enterprises. In the study, the application of the producer receipt shall be
evaluated in the light of the regulations in the following aspects; parties, shapes and
conditions, regulation principles and time, supply of receipts, withholding tax and deduction of
social security and similar subjects.

Keywords: Producer, Producer Receipt, Tax Law, Income Tax Withholding
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DUZCE UNIVERSITESI’NDE TURIZM EGITiMi ALAN LISANS OGRENCILERININ
SPOR TURIZMINE YONELIK TUTUMLARININ iINCELENMESINE YONELIK BIiR
ARASTIRMA

Fatih TURGUT
Diizce Universitesi
fatihturgut100@gmail.com

Dr. Ogr. Uyesi Arif GUNGOR
Diizce Universitesi
arifgungor@duzce.edu.tr

Ozet

Spor turizmi Glkemiz basta olmak tzere tim diinya ekonomilerine katkida bulunan énemli bir
alternatif turizm cesididir. Ulkemiz bu alandan faydalanmak icin yeterli dogal giizelliklere
sahiptir. Yapilmasi gereken en 6nemli sey sahip oldugumuz geng ve dinamik insan glicimiizu
dogru kullanarak spor turizminde gelismis bir konuma gelmektir. Bu baglamda turizm
boéliminde 6grenim goren 6grencilerin, spor turizmine ydnelik tutumlarinin énemli oldugu
diistinilmistir. Bu calismada Diizce Universitesi’nde turizm egitimi géren lisans égrencilerinin
spor turizmine yonelik tutumlarinin incelenmesi amaglanmistir. Arastirmada nicel arastirma
yontemi kullanilmis, anket teknigi tercih edilmistir. Kardas ve Sadik (2018) tarafindan gelistirilen
‘Spor Turizmine Yénelik Tutum Olgegi’ kullanilarak égrencilerin tutumlari gesitli degiskenler
acisindan incelenmistir. Arastirma verileri SPSS 22 Paket Programi ile analiz edilmistir. Elde
edilen verilerin ¢oziimlenmesinde; frekans, t testi ve one way anova testi gibi analizlerden
yararlanilmistir. Yapilan analizler sonucunda Turizm Egitimi lisans 6grencilerinin demografik
ozellikleri ile spor turizmine yonelik tutum 6lgeginin boyutlari arasinda anlamli fakliliklar oldugu
tespit edilmistir. Yapilan arastirmada elde edilen bulgulardan; Turizm Egitimi lisans
ogrencilerinin spor turizmine yoénelik tutumlarinin genel olarak olumlu oldugu anlasiimistir.
Anahtar Kelimeler: Spor Turizmi, Diizce Universitesi, Tutum

AN INVESTIGATION ON THE ATTITUDES OF UNDERGRATUADE STUDENTS AT
THE TOURISM EDUCATION AT DUZCE UNIVERSITY TOWARDS SPORTS
TOURISM

Abstract

Sports tourism is an important alternative type of tourism that contributes to the world
economies, especially to our country. Our country has enough natural beauties to benefit from
this area. The most important thing that needs to be done is to use our young and dynamic
manpower to reach an advanced position in sports tourism. In this context, it is thought that
the attitudes of students studying in tourism department towards sports tourism are
important. In this study, it is aimed to investigate the attitudes of undergraduate students
studying tourism at Diizce University towards sports tourism. In the research, quantitative
research method was used and survey technique was preferred. The attitudes of students were
examined in terms of various variables by using the 'Attitude Scale towards Sport Tourism'
developed by Kardas and Sadik (2018). Data were analyzed with SPSS 22 Package Program. In
the analysis of the data obtained; frequency, t test and one way anova test. As a result of the
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analyzes, it was found that there are significant differences between demographic
characteristics of tourism education undergraduate students and the dimensions of attitude
scale towards sports tourism. According to the findings obtained in the research; It has been
understood that the attitudes of the undergraduate students of Tourism Education towards

sports tourism are generally positive.
Keywords: Sports Tourism, Diizce University, Attitude
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PACKAGING SHOPPING AS A CULTURAL EXPERIENCE: ONLINE PRESENTATION
AND MARKETING OF SHOPPING AS A TOURIST ACTIVITY IN SINGAPORE.

Prof. Dr. Voon Chin PHUA
Gettysburg College
vphua@gettysburg.edu

Jessica L. LAEMLE
Gettysburg College
laemje01@gettysburg.edu

Abstract

Tourism is a major industry with shopping as an important activity and significant source of
revenue. Studies have made a distinction between shopping tourism and tourism shopping and
examined different tourists purchasing patterns. However, few studies, if any, have focused on
examining how online websites help build an image of shopping in the context of tourism.
Specifically, we used Singapore as an example and examined different aspects of shopping that
these websites choose to feature. The first theme is to feature Singapore as a shopping hub
that offers a wide variety of products, a range of prices and convenience. The second theme
frames shopping not just as a retail engagement but also a cultural experience. Singapore’s
shopping destinations include a mix of chain stores, malls and local businesses that offer
convenience, services, amenities, cultural exposure, and innovative design elements. Tourism-
related websites leverage these aspects and use a bundled approach in presenting shopping as
a tourist activity in Singapore.

Keywords: Tourism, Shopping, Culture
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COGRAFi iSARET TESCILINDE iPiN UCU KACTI MI?

Prof. Dr. Saban ESEN
Bartin Universitesi
sabanesen@bartin.edu.tr

Giilbin Hilal TiTiz

Bartin Universitesi
glbn.hll.ttz@gmail.com

Ozet

Cografi isaret, belirgin bir niteligi, Gni veya diger 6zellikleri itibariyle kékenin bulundugu bir
yore, alan, bolge veya Ulke ile 6zdeslesmis bir Grlinl gosteren isaretlerdir. Cografi isaretler,
mense adi ve mahreg isareti olarak ikiye ayrilmistir. Cografi isaretli Grlinlerin ¢ok biiylk bir kismi
ayni zamanda turizm potansiyeli yiiksek olan iiriinlerdir. Ornegin yemek tiirleri veya gastronomi
kapsamindaki bitin Grlnler, hediyelik esyalar, bir yoreye has tarimsal Urinler (Taskopri
sarimsagl) ye da bir bélgenin dogal o6zellikleri (Pamukkale Travertenleri) gibi. Ozellikle son
yillarda cografi isaretli Grtinlerin tesciline yonelik egilim son derece ivme kazanmistir. Bu durum
bir yonuyle sevindirici olmakla birlikte bir diger yoniyle de endise verici bir duruma yol agmaya
baslamistir. Clinkl cografi isareti tescil ettirmek bir anlamda moda haline gelmeye baslamistir.
Bu da belirli bir yéreye has bir {irlinli siradanlastirmaya dogru gotirebilmektedir. Cografi isaretli
drtinlerin en 6nemli 6zelligi, bir yoreden/cografyadan beslenmesidir. Dolayisiyla bu husus ¢ok
dnemlidir. insanlar cografi isaretli bir Griinii satin alirken, iriiniin o ydreye ait oldugunu
distnerek satin almaktadirlar. Bir markette satilan ve lzerinde Gimishane Kémesi/pestili
yazan bir Grandn gercekten de Gimishane’ye has oldugunu nereden bilecegiz. 1996-2018
yillari arasindaki toplam cografi isaret tescilli Grlin sayisi 421 adettir. Ve bu rakamim 198 adeti
son iki yila aittir. Bu da toplam tescilli Urlnlerin %47’sinin son iki yilda yapildigini
gostermektedir. Bir diger rakam ise son iki yilda tescil siireci devam eden Uriin sayisi ise 470
adettir ki, bu rakam su ana kadar tescili yapilmis Uriin sayisindan fazladir. Rakamlardan da
goruldigu Uzere ozellikle son vyillarda cografi isaretli Grlin tescilinde ¢ok hizli bir artis
yasanmaktadir. Bu ¢calismanin amaci, son yillarda blyiik artis gésteren ve buyik bir cogunlugu
da turizm potansiyeli tasiyan bu cografi isaretli Girlinlerin denetim noktasindaki sikintilarin neler
olabilecegini ortaya koymak olacaktir.

Anahtar Kelimeler: Cografi isaret, Mahreg isareti, Mense isareti, Geseneksel Uriin

HAVE WE OVERSTEPPED THE LIMITS OF REGISTERING GEOGRAPHICAL
INDICATIONS?

Abstract

A geographical indication is a sign that indicates a product that is identified with a region, area,
region or country of origin in terms of its distinctive quality, reputation or other characteristics.
Geographical indications are divided into two as the name of origin and the geographical
indication. Most of the geographically marked products are also products with high tourism
potential. For example, all types of food or gastronomy, souvenirs, agricultural products
specific to a region (Taskopri garlic) or the natural characteristics of a region (Pamukkale
Travertines). Especially in recent years, the trend towards the registration of geographically
marked products has gained immense momentum. While this situation is pleasing in one
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aspect, it also leads to a worrying situation in another. Because registering the geographical
indication has become a fashion in a sense. This can lead to a normalization of a product
specific to a particular region. The most important feature of geographically marked products is
that they are fed from a region / geography. Therefore, this is very important. When people
buy a product marked geographically, they buy it considering that it belongs to that region.
How do we know that a product that is sold in a grocery store that says Glimushane Kémesi is
really unique to Gumiigshane. Between 1996 and 2018, the total number of registered
geographical products is 421. And this figure is 198 for the last two years. This shows that 47%
of the total registered products were made in the last two years. Another figure is 470 products
that have been registered in the last two years, which is more than the number of registered
products so far. As can be seen from the figures, especially in recent years, there has been a
rapid increase in the registration of geographically marked products. The aim of this study will
be to reveal the problems in the control point of these geographically marked products, which
have increased in recent years and most of them have tourism potential.

Keywords: Geographical Sign, Origin Sign, Traditional Product
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TURIZM SIRKETLERININ MESLEKi KURULUSLARA YAPTIKLARI UYELIK VE AiDAT
ODEMELERININ, VERGIDEN iNDIRILEBILME ACISINDAN iNCELENMESIi

Dog. Dr. Yasar AYYILDIZ
Bolu Abant izzet Baysal Universitesi
yasarayyildiz@ibu.edu.tr

Ozet

Turizm sirketleri, cesitli nedenlerle faaliyet alani ¢ercevesinde ¢ok sayida dernek, vakif, oda,
birlik ve benzeri mesleki kurulusa lye olmakta ve bu kuruluslara giris ve Uyelik aidati, katki pay,
masraflara katilma payr ve benzeri adlarla muhtelif 6demeler yapabilmektedirler. Bu
o6demelerin kurumlar vergisi matrahinin tespitinde gider sayilip sayilamayacagi bir baska ifade
ile indirim konusu yapilip yapilamayacagi 6zellik arzetmektedir. Kurumlar Vergisi Kanunu (KVK),
kurumlar vergisinin; bir hesap doénemi icinde elde edilen “safi kurum kazanci” Uzerinden
hesaplanacagini ve safl kurum kazancinin da, Gelir Vergisi Kanununun (GVK) “ticari kazang”
hakkindaki hiikiimlerince tespit edilecegini hilkme baglamistir. GVK da, safi kazancin tespitinde
indirilecek giderleri, genel giderler dahil, sayarak hiikiim altina almistir. Bir masrafin genel gider
olarak indirim konusu yapilabilmesi icin ise; gelirin elde edilmesi i¢in yapiimis olmasi, masrafla
is arasinda acik, gicla bir illiyet baginin mevcut olmasi, masrafin isin dnemi olgisiinde yapilmis
bulunmasi 6lgitlerine bakilmaktadir. Calismanin amaci; turizm sirketlerince liye olunan mesleki
kuruluglara aidat ve benzeri adlarla yapilan muhtelif 6demelerin kurumlar vergisi matrahinin
tespitinde gider olarak dikkate alinip alinmayacagl konusunda 6zellik arzeden durumlarin
detayll olarak ortaya konulmasi olarak belirlenmistir. Calismada, konu mevzuattaki
diizenlemeler yaninda, idarenin konuya bakis acisi da degerlendirilerek tartisilacaktir.
Calismanin, turizm sirketlerinin bu konuda karsilasabilecekleri olasi vergi uyusmazliklarinin
onlenmesine katkida bulunmasi beklenmektedir.

Anahtar Kelimeler: Turizm Sirketleri, Mesleki Kuruluslar, Uyelik Aidatlari, Vergiden indirilebilir
Giderler

REVIEW OF "THE MEMBERSHIP AND FEE PAYMENTS OF TOURISM
COMPANIES TO PROFESSIONAL ORGANIZATIONS" IN THE CONTEXT OF "TAX
DEDUCTIBLE EXPENSES"

Abstract

Tourism companies become members of numerous associations, foundations, chambers,
unions and similar professional organizations within the scope of their activities for various
reasons and can make various payments with entry and membership fees, contribution,
contribution to expenses and similar names. It is important whether these payments can be
counted as an expense in the determination of the corporate tax base, in other words, it can be
made subject to a discount. Acording to the Turkish Corporate Tax Law (CTL), it is stipulated
that "corporate tax" is calculated over the "net corporation profit" obtained during an
accounting period and "net corporation profit" is determined by the provisions of the
“commercial gain” in the Turkish Income Tax Law (ITL). The Income Tax Law also included the
expenses to be deducted in the determination of the net earnings, including general expenses.
In order for an expenditure to be accepted as an overhead, the following criterias are
considered: to be made in order to generate income, a clear, strong causal link between costs

156



IWA% S IWACT'19
and work and the expenditure is made to the extent of the importance of the work. Purpose of
the study: it has been determined as to reveal in detail the situations that are specific to
whether the various payments made to the professional organizations, which are members of
the tourism companies, by means of dues and similar names can be taken as expenses in the
determination of the corporate tax base. In the study, the subject will be discussed by
considering the regulations in the legislation and the administration's point of view. The study
is expected to contribute to the prevention of potential tax disputes that tourism companies
may face in this respect.

Keywords: Tourism Companies, Professional Organizations, Membership Fees, Tax-Deductible
Expenses
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TURIZM VE YEREL iSLETMELER: VAN KENT MERKEZINDEKi FIRMALAR iRANLI
TURISTLERE NASIL BAKIYOR

Dog. Dr. Suvat PARIN
Van Yiziinci Yil Universitesi
sparin@yyu.edu.tr

Ozet

Van'in sosyo-ekonomik yapisinda son yillarda iran'dan gelen turistler &nemli bir yer tutmaya
basladi. Fark edilebilir diizeyde ilk kez 2014 yilinda iran'da Nevruz Bayrami'nin agtig1 genis resmi
tatil olanagini degerlendirmek amaciyla Van'a yogun bir iranli turist kafilesi akin etmeye basladi.
Sonraki yillarda iran'dan gelen turistlerin hem sayisinda bir artis oldu hem de Van'a geldikleri
zaman araliklari batiin yila yayilmaya bagladi. Gelen turistler nasil bir profile sahiptir? Turistlerin
Van'a gelme amaglarinda hangi hedefler 6n plana ¢ikmaktadir? Gelen turistler ne kadar kaliyor?
Van'da bulunduklar siire iginde nasil bir konaklama tercihinde bulunuyorlar? Gelen turistler
ortalama kisi basi ne kadar harciyor? Van'a gelen iranh turistlerin sinifsal pozisyonlari nasil bir
ozellik gostermektedir? Bu ve benzeri sorular hem kentteki yerlesik nifusun hem ticari
birimlerin hem de akademik cevrelerin yanit aradigi tirden sorular olarak 6n plana cikti. Acikca
belirtmek gerekirse bu dizlemdeki s6z konusu sorulara yanit arayan hatiri sayilir
galismanin/arastirmanin yapildig1 gériilmektedir. Bu arastirma ise Van kent merkezinde faaliyet
gbsteren ve Iranl turistlere hizmet veren isletmelerin gézlyle iran turizmine bakisi merkeze
almaktadir. Baska bir ifade ile bu ¢alismanin amaci, isletmeler iran turizmine nasil bakiyor?
iranli turistlerle hangi hususlarda problemler yasamaktadirlar? Van kent ekonomisine dnemli
girdiler saglayan iranli turistlerin daha ¢ok gelmesini saglamak icin diplomatik diizeyde neler
yaptimali? iran konsoloslugunun ve bir iran bankasinin Van'da acilmasi isletmeler agisindan
nasil degerlendiriimektedir gibi arastirma problemleri (zerinden firmalarin konuyla ilgili
yaklasimlarini ortaya koymaktir. Calisma kapsaminda Tusba, ipekyolu, Edremit ve Gevas'ta
iranli turistlere yénelik hizmet veren 517 isletme ile gériisiildi. Arastirmanin analizleri 517
firma yetkilisi ile yapilan anket verilerine dayanmaktadir.

Anahtar Kelimeler: Van, iran, Turizm, isletmeler

TOURISM AND LOCAL ENTERPRISES: HOW DO THE COMPANIES IN VAN CITY
CENTER SEE IRANIAN TOURISTS?

Abstract

In recent years, tourists from Iran have begun to play an important role in the socio-economic
structure of Van. It was noticeably first in 2014 when an intense Iranian tourist group started to
flock to Van in order to enjoy the long official holiday of Nowruz in Iran. In the following years,
there was an increase in the number of tourists coming from Iran and also their arrivals
continued all the year at different intervals. What kind of profiles do the tourists have? What
primary goals do they have in coming to Van? How long do they stay? What kind of
accommodation do they prefer during their stay in Van? How much do they spend on average
per person? How do they differ in class statues? These and similar questions, which the settled
population in the city, the commercial units and academia sought, came to the fore. Obviously,
it is seen that there are considerable studies / researches seeking answers to these questions.
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This research focuses on the Iranian tourism through the eyes of enterprises operating in Van
city center and serving Iranian tourists. In other words, the purpose of this study is to reveal
the approaches of the companies on the subject through research problems such as; how do
the enterprises perceive Iranian tourism? What are the problems with Iranian tourists? What
should be done at the diplomatic level in order to attract more Iranian tourists who provide
important inputs to the Van city economy? How does the opening of the Iranian consulate and
an Iranian bank in Van affect the enterprises? Within the scope of the study, 517 business
firms, providing service to Iranian tourists in Tusba, ipekyolu, Edremit and Gevas, have been
interviewed. The analysis of the research is based on the survey data conducted with 517
company officials.

Keywords: Van, Iran, Tourism, Businesses
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OTEL iSLETMELERINDE SOSYALLESME TAKTiKLERI

Dr. Ogr. Uyesi Sedat CELIK
Sirnak Universitesi
sedattcelik@gmail.com

Ozet

Otel isletmelerinde calisanlarin isletmeye baghhgi, is tatmini ve orgitsel vatandashk gibi
tutumlari isletme performansi igin olduk¢a 6nemlidir. Rekabet ortaminin, yeni is imkanlari ile
birlikte ¢alisanlarin is tatminini saglamak ve isletmeye bagliliklarini arttirmak giiclesmektedir.
Sosyallesme taktikleri isletmelerde isgéren tatminini saglamak ve orgitsel bagliligini arttirmak
icin dnemli araclardir. Ozellikle yeni ise giren calisanlarin sosyallesmesi ve isletmeye adapte
olmasina yoénelik atilacak adimlar bir politika ¢ergevesinde yapilmalidir. Bu ¢alismada otel
isletmelerinde kurumsal ve bireysel sosyallesme taktiklerinin uygulanip uygulanmadigi ve gesitli
degiskenlerle iliskileri (demografik, is tatmini ve 6rgitsel baglilik) ortaya koymak amaclanmistir.
Bu amag cercevesinde nicel arastirma yontemi tercih edilmistir. Alanya’da bulunan 5 yildizh
otellerde ast olarak calisan 205 calisandan anket teknigi ile veriler toplanmistir. Toplanan
veriler SPSS paket programi ile amaca uygun olarak analiz edilmistir. Cikan sonuglarda otel
isletmelerinde sosyallesme taktikleri boyutlarindan daha ¢ok bireysel sosyallesme taktiklerinin
uygulandigi ve resmi olmayan bir sosyallesme dizeninin saglandigi ortaya c¢ikmistir.
Arastirmanin sosyallesme taktikleri konusunda isletmelere ve arastirmacilara farkindahk
olusturacagi disunilmektedir.

Anahtar Kelimeler: Sosyallesme Taktikleri, Otel isletmeleri, Turizm

SOCIALIZATION TACTICS IN HOTEL BUSINESS
Abstract

Attitudes of employees such as loyalty to the business, job satisfaction and organizational
citizenship are very important for business performance. With the competitive environment,
new job opportunities, it becomes difficult to ensure the satisfaction of the employees and
increase their loyalty to the company. Socialization tactics are important tools to provide
employee satisfaction and increase organizational commitment. In particular, the steps to be
taken to socialize and adapt to the new employees should be done within the framework of a
policy. In this study, it is aimed to determine whether corporate and individual socialization
tactics are applied in hotel establishments and their relationships with various variables
(demographic, job satisfaction and organizational commitment). For this purpose, quantitative
research method was preferred. Data were collected from 205 employees working as
subordinates in 5-star hotels in Alanya. The collected data were analyzed in accordance with
the purpose of SPSS package program. As a result, it was revealed that individual socialization
tactics were applied more than the dimensions of corporate socialization tactics and informal
socialization order was provided in hotel establishments. It is thought that the research will
raise awareness for businesses and researchers about socialization tactics.

Keywords: Socialization Tactics, Hotel Businesses, Tourism
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EXPLORING PERCEPTION OF PLACE, SATISFACTION AND INFORMATION
SOURCES OF TRAVELLERS VISITING MONASTERY OF MOR HANANYO IN
MARDIN

Dr. Ogr. Uyesi Faruk SEYITOGLU
Mardin Artuklu University
seyitoglu.f@gmail.com

Dr. Ogr. Uyesi Kadir CAKAR

Mardin Artuklu University
kadircakar@artuklu.edu.tr

Abstract

The aim of this study is to examine the perception of place and satisfaction of tourists visiting
Mor Hananyo Monastery in Mardin. Moreover, it is also aimed to investigate the information
sources they benefited. A questionnaire was implemented for the data collection. And thus,
the data was gathered during April-May, 2019. After the invaluable questionnaire forms were
removed, the data consisted of 341 surveys that were filled by local tourists. The data analysis
show that tourist satisfaction of visit was high. Also, among the three items of perception of
place (This is a religious place, This is just a touristic place for sightseeing, This is a historic and
legendary place) “this is a religious place” had the highest mean (6.01). The results also suggest
that travellers mostly preferred to use “Family/friends” and “Internet” as sources of
information during their decision-making process before the visit. Further implications are also
presented for destination managers and industry practitioners.

Keywords: Information Sources, Perception Of Place, Satisfaction, Mor Hananyo

161



IWAH) 25 IWACT’19

KONAKLAMA iSLETMELERININ YURT DISI REKLAM HARCAMALARININ KDV’DE
VERGI SORUMLULUGU ACISINDAN DEGERLENDIRILMESi

Dog. Dr. Yunus DEMIRLI
Bolu Abant izzet Baysal Universitesi
demirli_y@ibu.edu.tr

Ozet

Konaklama isletmeleri, hizmetlerini potansiyel misterilere tanitmak amaciyla yurt disi
pazarlarda c¢esitli reklam, tanitimi ile katalog dagitimi gibi pazarlama faaliyetlerine
basvurabilmektedir. Konaklama isletmeleri yurt disi pazarlama faaliyetlerini, dogrudan kendileri
veya bu faaliyetlerin gergeklestirilmesine aracilik eden seyahat acentalari, tur organizatérleri ve
reklam isletmeleri gibi aracilar eliyle gergeklestirmektedir. Pazarlama faaliyetleri ¢ergevesinde
yurt disinda ifa edilen reklam hizmetlerinin Tlrkiye’de Katma Deger Vergisi (KDV) bakimindan
vergi sorumluguna tabi olup olmayacagi konusunda tereddiitler yasanmaktadir. Bu ¢alisma ile
konaklama isletmelerinin yurt disi reklam ve tanitim harcamalarinin (hizmet ithalati) KDV’'de
vergi sorumluluguna tabi olup olmadigiyla ilgili teredditlerin giderilmesi amaclanmistir.
Calismada yontem olarak; KDV mevzuati ve konuyla ilgili muhtelif olaylari konu alan Bakanhk
Ozelgeleri incelenmistir. Calisma sonucunda, konaklama isletmelerinin yurt disi pazarlama
faaliyetleri kapsaminda ifa ettikleri reklam hizmetlerinin “yurt disinda gergeklesmesi” ve bu
hizmetlerden “yurt disinda yararlanilmasi” nedenleriyle bu hizmetlerin KDV sorumlulugu
kapsaminda bulunmadigl ve beyani gerekmedigi, internet reklamlarinin ise diinya g¢apinda
tuketicilere ulasmasi nedeniyle hizmetten Tiirkiye’de de yararlanilmasi s6z konusu oldugundan
KDV’de vergi sorumlulugu dogurdugu tespiti yapilmistir. Ancak kanun hiikiimlerinin yorumu ile
ortaya konulan ve 6zelgelerle desteklenen bu gorisiin, uygulama birligini saglamak ve mikellef
haklarini korumak amaciyla sirkiler veya genel teblig ile diizenlenmesi 6nerilmistir.

Anahtar Kelimeler: Konaklama isletmeleri, Yurt Disi Reklam Harcamalari, Vergi Hukuku, KDV’de
Vergi Sorumlulugu

EVALUATION OF THE ACCOMMODATION ESTABLISHMENTS’ FOREIGN
ADVERTISING EXPENDITURES IN TERMS OF TAX RESPONSIBILITY IN VAT

Abstract

Accommodation establishments may apply to marketing activities such as advertising and
catalog distribution in foreign markets in order to promote their services to potential
customers. Accommodation establishments carry out their overseas marketing activities either
directly by themselves or through intermediaries such as travel agencies, tour organizers and
advertising companies that mediate these activities. There are some doubts about overseas
marketing activities made within the scope of advertising services, whether it will be subject to
tax responsibility in terms of Value Added Tax (VAT) in Turkey. In this study, it is aimed to
eliminate the doubts about whether the foreign advertising and promotion expenditures
(import of services) of accommodation establishments are subject to tax liability in VAT, or not.
In the study; The VAT legislation and the Ministry's rulings on various incidents were examined.
As a result of the study, the following determinations were made: advertising services are not
within the scope of VAT liability and the declaration is not required because the advertising
services performed by the hospitality companies within the scope of foreign marketing

162



)

WAy =

IWACT'19

activities are performed abroad and these services are used abroad. On the other hand, for
internet advertisements, it has been determined that, because they reach consumers
worldwide and also due to the utilization of services in Turkey, causes tax liability in VAT.
However, it was proposed that this opinion, which was put forward by interpretation of the
provisions of the law and supported by rulings of ministry of finance, should be regulated by
"circular" or "general communique" in order to ensure the unity of implementation and protect
the rights of taxpayers.

Keywords: Accommodation Establishments, Foreign Advertising Expenditures, Tax Law, Tax
Liability in VAT
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KONAKLAMA iSLETMELERINDE BEDELSIiZ VERILEN HiZMETLERIN VERGISEL
BOYUTU

Dog. Dr. Yunus DEMIRLI
Bolu Abant izzet Baysal Universitesi
demirli_y@ibu.edu.tr

Dog¢. Dr. Yasar AYYILDIZ
Bolu Abant izzet Baysal Universitesi
yasarayyildiz@ibu.edu.tr

Ozet

Konaklama isletmeleri, acente temsilcileri ve rehberler gibi turizm pazarlamasinda aktif rol alan
sektor calisanlarina zaman zaman tanitim, satis, pazarlama ve 6diul amagli bedelsiz hizmet
sunumu yapabilmektedir. Bu hizmetlerin en bilindik olanlari; tanitima yoénelik konaklama
hizmeti verilmesi, sektér temsilcilerine bedelsiz oda tahsisi yapilmasi ve yemek/ziyafet
organizasyonlaridir. Konaklama isletmeleri i¢cin pazarlama gabasi olarak gorilebilecek bu tir
faaliyetlere yonelik harcamalar, vergi denetimlerinde gelir ve kurumlar vergisi ile KDV
uygulamasi bakimlarindan elestiri ve ceza konusu olabilmektedir. Bu ¢alismanin amaci;
konaklama isletmelerinin, acente temsilcileri ve rehberlere bedelsiz sunduklari hizmetlerin
vergi mevzuati karsisindaki durumunu tespit etmektir. Calismada yontem olarak; konaklama
isletmelerinin, gelir ve kurumlar vergisi bakimindan bedelsiz sunulan hizmet giderlerini indirim
konusu yapip yapamayacaklari ve bu hizmetler igin KDV yukimliliklerinin olup olmadigi
arastirilmistir. Bu kapsamda konuyla ilgili mevzuat hiikiimleri ile yargi kararlari ve 6zelgelerden
yararlanilmistir. Calisma sonunda; konaklama isletmelerinin iktisadi faaliyetini yayginlastirmaya
ve tanitmaya yonelik olarak bedelsiz sunulan hizmetlere iliskin giderlerinin bazi 6zellikleri
tasimasi halinde; gelir ve kurumlar vergisi matrahinin tespitinde gider yazilabilecegi ve bu
hizmetler (zerinden KDV hesaplanmayacagl ve vyiklenilen KDV’'nin genel hikimler
cercevesinde indirim konusu yapilabilecegi tespit edilmistir.

Anahtar Kelimeler: Konaklama isletmeleri, Bedelsiz Verilen Hizmetler, Vergi Mevzuati, Gelir
Vergileri, KDV

TAX-RELATED DIMENSIONS OF “FREE OF CHARGE SERVICES” PROVIDED BY
ACCOMMODATION ESTABLISHMENTS

Abstract

Accommodation businesses, from time to time, can provide free of charge services for
promotion, sales, marketing and reward purposes to sector employees who are active in
tourism marketing such as agency representatives and guides. The most known of these
services are; promotion of accommodation services, free room allocation to sector
representatives and dinner / banquet organizations. Expenditures for such activities, which
may be seen as marketing efforts for accommodation businesses, may be subject to criticism
and punishment in terms of income and corporate tax and VAT application in tax audits. The
aim of this study is to determine the status of the free of charge services provided by
accommodation establishments to agency representatives and guides, in terms of tax
legislation. In the study; It has been investigated whether accommodation enterprises can
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reduce the service expenses offered free of charge in terms of income and corporate tax and
whether they have VAT obligations for these services. In this context, the relevant legislative
provisions, judicial decisions and special tax rulings were utilized. At the end of the study; In
case the expenses related to the services provided free of charge to promote and promote the
economic activity of accommodation establishments have some characteristics; In the
determination of the income and corporate tax base, it is determined that expenses can be
written and VAT will not be calculated over these services and VAT incurred may be subject to
discount within the general provisions.

Keywords: Accommodation Establishments, Free Of Charge Services, Tax Legislation, Income
Taxes, VAT
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URBAN MOBILITY FROM HUB AIRPORTS TO CENTRALLY LOCATED HOTELS:
COMPARISION AMONG CASE STUDIES IN SOUTH AMERICA (SAO PAULO, RIO
DE JANEIRO AND BUENOS AIRES)

Assist. Prof. Dr. Claudia Maria ASTORINO
Universidade Federal De Sdo Carlos (Ufscar)
profclaudiaastorino@yahoo.com

Abstract

The research aimed to analyze urban mobility between hub international airports and hotels
located in central areas of the chosen destinations: Sdo Paulo, Rio de Janeiro and Buenos Aires.
It was carried out as a qualitative and descriptive study based on the comparision among these
three case studies in South America (Sdo0 Paulo Guarulhos International Airport/Rio de Janeiro
International Airport Tom Jobim and Buenos Aires Ezeiza International Airport). In order to
obtain objective results, the criteria adopted for the comparision of the urban mobility from/to
the airports to/from the selected hotels were: (i) terminal; (ii) timetable; (iii) journey time; (iv)
fares. The methodology consited of two parts: secondary reserach on the airports' websites
and in loco studies to analyze the conditions of the urban mobility provided to passengers.
Concerning the cases of Rio de Janeiro International Airport Tom Jobim and Buenos Aires
Ezeiza Inernational Airport, their executive airport buses were the objects under analysis, since
these two airports do not have any rail system (train nor metro). As for the selected airport in
Sao Paulo, apart form the executive bus, the inter-modality train + metro was also taken under
analysis. The research revealed that: (i) only the Buenos Aires executive bus has its own
terminal on the way from/to the airport; (ii) concerning timetable, the S3o Paulo airport inter-
modality train + metro proved to be the the most frequent means of transport in this research
universe; (iii) as urban mobility for both Rio de Janeiro and Buenos Aires selected airports
depend exclusively on buses, it may suffer delays since it is vulnerable to road traffic
conditions, whereas the S3o Paulo intermodality train + metro revealed more ponctuality in
comparision to the airport buses; (iv) as for the fares, the buses are more expensive than the
Sdo Paulo inter-modality train + metro.

Keywords: S3o Paulo, Rio de Janeiro, Buenos Aires, urban mobility, hub airports, centrally
located hotels
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YETENEK YONETiIMINiN CALISAN PERFORMANSINA ETKiSi: VAN OTEL
iSLETMELERINDE BiR ARASTIRMA

Dr. Ogr. Uyesi Abdullah OGRAK
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Nesrin AKSU
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Ozet

isletmelerde insan kaynaginin bir rekabet unsuru olarak goriilmesine paralel olarak insan
kaynagi ile ilgili uygulamalar isletmeler agisindan énemli hale gelmeye baglamistir. isletmeler
acisindan stratejik bir yaklasim olarak ele alinan yetenek yonetimi, bu uygulamalar arasinda
yerini almis ve isletmelerin Gzerinde énemle durmasi gereken bir yaklasim haline gelmistir.
Belirlenen hedefleri gerceklestirmek, rekabet lstinligl saglamak ve bu rekabet Gstinlugini
sirdirdlebilir hale getirmek isletme performansina bagh olmaktadir. Bu performansin
saglanmasinda da yetenekli calisanlar dnemli roller Gstlenmektedir. Bu nedenle isletmelerin
yetenekli calisanlari bulmasi ve isletmeye kazandirmasi gerekmektedir. Yetenekli calisanlara
sahip olmakla beraber bu yetenekleri en iyi sekilde yonetmek de gerekli olmaktadir. Dogru
kisilerin dogru islere yerlestirilmesiyle galisanlardan maksimum diizeyde fayda saglanmaktadir.
Etkili yetenek yonetimi uygulamalari isletme galisanlarinin performansini da etkilemektedir. Bu
calismanin amaci, yetenek yonetimi uygulamalarinin ¢alisanlarin performansina etkisini
belirlemektir. Bu dogrultuda Van ilindeki 5 yildizh ve 4 yildizh otel isletmelerinde anket
yontemine dayali bir arastirma yapilmistir. Arastirmanin orneklemini 161 otel c¢alisani
olusturmaktadir. Anket sorulari 3 bélimden olusmaktadir. ilk bélimde demografik sorulara yer
verilmistir. ikinci bélimde yetenek yonetimi ile ilgili sorular, tgiinci béliimde ise calisan
performansini 6lgmeye dayali sorular yer almaktadir. Arastirmada elde edilen veriler SPSS Paket
Programinda degerlendirilmistir. Arastirma sonucunda yetenek yonetimi ile ¢alisan performansi
arasinda anlamli bir fark oldugu sonucuna varilmistir.

Anahtar Kelimeler: Yetenek Yonetimi, Calisan Performansi, Turizm Sektori

THE EFFECT OF TALENT MANAGEMENT ON EMPLOYEE PERFORMANCE: A
RESEARCH IN VAN HOTEL BUSINESSES

Abstract

In parallel with the fact that human resources are seen as a competitive element in enterprises,
practices related to human resources have started to become important for enterprises. Talent
management, which is considered as a strategic approach in terms of enterprises, has taken its
place among these applications and has become an approach that companies should
emphasize with importance. Achieving the determined targets, providing competitive
advantage and making this competitive advantage sustainable are dependent on business
performance. Skilled employees play an important role in ensuring this performance. For this
reason, businesses need to find talented employees and bring them to the business. Although
it has talented employees, it is necessary to manage these talents in the best way. By placing
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the right people in the right jobs, maximum benefit is provided to the employees. Effective
talent management practices also affect the performance of business employees. The aim of
this study is to determine the effect of talent management applications on employee
performance. In this direction, a survey based on survey method has been conducted in 5-star
and 4-star hotels in Van. The sample of the research consists of 161 hotel employees. The
questionnaire consists of 3 parts. In the first part, demographic questions are given. The second
part includes questions related to talent management and the third part includes questions
based on measuring employee performance. The data obtained in the study were evaluated in
SPSS Package Program. As a result of the research, it is concluded that there is a significant
difference between talent management and employee performance.

Keywords: Talent Management, Employee Performance, Tourism Sector
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BRAND LOVE: EXPLORING CONSUMER-BRAND RELATIONSHIP IN RAINY DAYS

Ogr. Gor. Dr. Hidayet KISLALI
Afyon Kocatepe Universitesi
kislali.hidayet@gmail.com

Abstract

Using user-generated content from a collaborative platform, brand love as a recent
phenomenon is explored in this research. Considering the novelty of the concept in tourism
literature, rather than operationalizing a structured research, an exploratory study is designed
to explore relationships between anonymous users of a collaborative online platform and a
tourism company that has suffered from financial problems recently. User-generated content
about the company is analyzed with a data driven approach, and rather nuanced
understanding of relationships between users and the company are noted. Even though,
brandloveis another construct that sheds a light on anthropomorphic thinking of consumers,
extant research mostly fails to appreciate the uniqueness of interpersonal relationships and
their distinctiveness from human to non-human relations. Unlike the studies that conceptualize
brand love as a construct to study from interpersonal love point of view, in this research, |
explored that some users have quite strong feelings to a certain brand, but it should be noted
that brand love might not be direct reflection of interpersonal relationships.

Keywords: Brand Love, Anthropomorphism, User-Generated Content
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IMPORTANCE OF READING NON-VERBAL COMMUNICATION IN TOURISM
SECTOR; NON-VERBAL COMMUNICATION DIMENSION BETWEEN TOURISM
EMPLOYEES AND THE TOURISTS

Dr. Ogr. Uyesi Gozde OZDEMIR
istanbul Aydin Universitesi
gozdeo@aydin.edu.tr

Abstract

Tourism sector is a sector where communication is very important in terms of being human
oriented and content of its activities. There are many different dimensions of communication,
such as the communication of tourism employees with each other and with the management,
communication of tourists with each other, with tourism workers and with the local people.
Understanding and deciphering non-verbal communication elements is as important as
understanding the sentences formed by individuals. Because various non-verbal
communication elements such as body language reading, voice tone analysis, facial expression
and gesture analysis, personal space requirements or eye contact gain more importance in
tourism activities where people from different cultures come together. In this people-oriented
industry, it is essential to understand non-verbal clues due to cultural and linguistic differences.
It is vital to market tourist products, to increase customer satisfaction and to respond tourists’
demands efficiently. Any problems arising from communication related misunderstandings will
affect the experiences of the tourists negatively. The most important factor in choosing the
study subject is that there are very few studies in native and foreign literature related to the
tourism sector regarding the effects of body language usage and perception on tourism
activities. In many studies, body language and its diversity by different nations have been
mentioned, but it has not been elaborated on how employees who developed non-verbal
communication skills can contribute to business performance and customer satisfaction. Based
on this gap in the literature, the aim of the research is to examine the importance of
developing non-verbal communication skills in tourism sector, to provide data to sector
stakeholders as well as human resources experts, and to shed light on future research. In the
study, a qualitative method was adopted and the findings by the current literature were
examined through an in-depth literature review. “The Norton Communicator Style Construct”
is facilitated as a scale to analyze some factors of non-verbal communication in tourism sector.

Keywords: Tourism, Nonverbal Communication, Customer Satisfaction, Efficiency, Body
Language
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Abstract

Lombok Island has been rocked by multiple powerful earthquakes since July 2018 and it
remained hundreds of aftershocks. Statistically by August 2018 more than 400 people have lost
their lives. This tremendous disaster not only affected to damage infrastructures and trauma,
but also affected to tourism market of Lombok as one of the priority areas for the development
of tourism market in Indonesia. It is reported that tourism market in Lombok has decreased
dramatically after the earthquake from 1.3 million to 250 thousands tourists. The reduction of
tourists visiting Lombok was not only in the affected destinations but also in unaffected
destinations. To improve the number of tourists visiting Lombok, promoting several tourist
unaffected destinations was carried out after 4 months earthquake through sales missions and
fam trip. Sales missions were conducted in Philippine, Singapore, UK, Thailand and several main
cities in Indonesia, while fam trips were conducted in several affected destinations in Lombok.
The results showed that the buyer from sales missions reached to 475 pax and potential
transaction for fam trip reached up to 108 billion rupiahs within a month after the program.
Promotion of tourist destinations in Lombok after disaster is then continued with promoting
affected destination in 2019, such as Gili islands and Senggigi and Mataram. This resulted in
improvement of numbers of hotel occupation for around 10% within six months. Promotion
tourist destinations was not only proposed to improve number of tourists visiting Lombok but
also to improve and promote safety procedures during visiting affected destinations. It was
proved by existing of resemble points, safety briefing during event in all hotels and convention
halls in Lombok, as well as insurance cover in several tour package on the travel agencies.
However, in order to optimise tourism market, the government should also contribute in
providing better infrastructures and workshop for appropriate safety procedures to people
involving in tourism industries.

Keywords: Earthquake, Lombok, Destinations, Promotion, Safety
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Ozet

Uluslararasi iliskiler zaman zaman kesintiye ugramakta ve bunun bir¢ok sektére olumsuz
yansimalari olmaktadir. Yakin tarihimizde yasanan kisa siireli Tirkiye- Rusya ugak krizi bu
anlamda 6rnek olaylardan biri olup iki Glkenin siyasal, ekonomik ve kdltirel iliskilerini kokla bir
sekilde etkilemistir. Tim Ulkede olumsuz etkileri olan bu kriz en ¢ok da Tirkiye Turizminin
gozbebegi Antalya’da hissedilmistir. Tim sektorleri 6lgmek mUmkiin olmasa da olculebilir
degerler Uzerinden hareketle Hava ulasimi ve bununla baglantili olarak turizmin etkilenmesini
en 6nemli hususlar olarak ele almak gerekir. Bu ¢alismada Uluslararasi Antalya Havalimani
istatistikleri yardimiyla krizin boyutlari 6l¢tiilmeye ¢alisilmistir. Yk ve yolcu naklinde kriz 6ncesi
ve sonraki yillara ait kayitlarla olayin vahametinin ortaya konulmasi amaglanmistir. En ¢ok ugus
gerceklestiren milletler arasinda Rus yolcu ve yik naklinde meydana gelen degisiklikler
olcilmeye calisiimistir. Veriler havalimani istatistik biriminden elde edilerek, grafik ve sekillerle
sunulmustur. Havalimani yiik ve yolcu naklinde yurtici ugus, yolcu, yik miktarinda ¢ok degisiklik
olmazken, yurtdisi, ugus sayisi, yik ve yolcu naklinde 6onemli azalmalar yasanmistir. Kriz
ortaminin sonlanmasiyla kisa slirede degerler eski sevilerine yiikselmis, hatta artmistir. Sonug
olarak kriz ortamlarinin tim sektorleri 6zellikle turizm sektériini 6nemli dlgiide etkiledigi buna
baglh olarak da yik ve yolcu naklinde 6nemli degisikliklere sebep oldugu anlasiimaktadir.
Anahtar Kelimeler: Rusya, Tiirkiye, Ucak Krizi, Yolcu, Yik

EFFECTS OF AIRCRAFT CRISIS BETWEEN RUSSIA AND TURKEY TO ANTALYA
AIRPORT TRANSPORTATION AND TOURISM (2015-2017)

Abstract

International relations are interrupted from time to time and it has effect negatively many
sectors. Aircraft crisis which experienced between Russia and Turkey in 2015, is an
international example event. This crisis had affected relationships of two the country as
political, economic and cultural. It was felt most in Antalya which is international tourism place,
in addition to being felt throughout the country. Effects to air transport and Antalya tourism of
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the crisis measured on specific indicators and second data which are statistics of international
Antalya airport. The study data analysed as descriptive. In this study, was measured numbers of
passengers and incoming load amount to Antalya, before and after the crisis. Especially Russian
passenger and load transport were measured in this crisis. According to the findings of the
study, while domestic passenger traffic and freight transport were unaffected, there was had
influenced international passenger traffic and freight transport. After shortly time from the
crisis, was increased number of international passengers and load. As a result, international
political relationships that seen between two countries have effected number of tourist and
load amount.

Keywords: Aircraft Crisis, Tourism, Passenger, Load, Russia, Turkey
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KADIN VE ERKEK GiRiSIMCILIGINE STRATEJIK BiR BAKIS ACISI: TURIZM
SEKTORUNDE BiR UYGULAMA

Dr. Ogr. Uyesi Abdulkadir GUMUS
Van Yiiziinci Yil Universitesi
kadirgumus@yyu.edu.tr

Aysel DOGAC
Van Yiziinci Yil Universitesi
ayseldogacl@gmail.com

Ozet

Girisimciligin 6nemli yansimalarindan birisi olan hizmet sektériiniin Glkelerin ekonomik yapilari
baglaminda, 6énemi son yillarda hizla artmaya baslamaktadir. Bu sektordeki girisimlerde
yasanan donlsim; hizmet isletmelerinde sahip olunan; yénetim ve pazarlama davraniglarinda
da donlsiime sebep olarak, onlarin rekabetgilik tutumlarini gelistirmektedir. Bu agidan
bakildiginda hizmet sektoriinde kadin ve erkek girisimcilik davranislari artis gdstermektedir.
Arastirmanin evreni Van ilinde hizmet sektoriinde is yeri sahibi olan kadin ve erkek
girisimcilerdir. Bu amacla kartopu metodu kullanilarak ¢alismaya istekli olan 10 kadin girisimci
ile 10 erkek girisimci ile soru-cevap ve sohbet tarzinda yiz ylize milakat yapilmistir. 2019-
Haziran ayinda veriler toplanmistir. Gértisme sorulari literatlir taramasindan sonra ilgili uzman
gorusleri demografik sorularla beraber toplam 25 soru olmasina karar verilmistir. Veri toplama
araci olarak gorisme formu kullaniimistir. Sonug olarak is hayatindaki girisimci kadin ve
erkeklerin surddrilebilirlikleri icin uyguladiklari stratejiler, aldiklari ve verdikleri kararlar,
mdsteri ve ¢alisana karsi tutumlari vb. durumlarda farkhlik géstermektedir.

Anahtar Kelimeler: Girisimcilik, Kadin ve Erkek girisimcilik, Stratejik Bakis Agisi, Turizm

A STRATEGIC VIEW OF WOMEN AND MALE ENTREPRENEURSHIP: AN
APPLICATION IN TOURISM SECTOR

Abstract

The importance of the service sector, which is one of the important reflections of
entrepreneurship, in the context of the economic structures of the countries, has started to
increase rapidly in recent years. The transformation in the initiatives in this sector; owned in
service enterprises; management and marketing behaviors. In this respect, female and male
entrepreneurship behaviors increase in the service sector. The population of the research is the
male and female entrepreneurs who have a workplace in the service sector in Van province.
For this purpose, 10 female entrepreneurs and 10 male entrepreneurs willing to work using the
snowball method were interviewed face to face in question-answer and chat style. Data were
collected in 2019-June. Interview questions After the literature review, it was decided that
there would be a total of 25 questions including the expert opinions and demographic
questions. The interview form was used as a data collection tool. As a result, entrepreneurial
women and men in business life strategies implemented for their sustainability, decisions they
make and decisions, attitudes towards customers and employees, and so on. situations vary.
Keywords: Entrepreneurship, Women and Men entrepreneurship, Strategic Perspective,
Tourism
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INNOVATIV YONETIM TARZLARININ iSLETMELERDEKi YONETIM
PERFORMANSI UZERINE ETKILERi: VAN KONAKLAMA UZERINE BiR CALISMA

Dr. Ogr. Uyesi Abdullah OGRAK
Van Yiiziinci Yil Universitesi
aograk47@gmail.com

Aysel DOGAC
Van Yiziinci Yil Universitesi
ayseldogacl@gmail.com

Ozet

Bu arastirmanin amaci, inovatif yonetim tarzlarinin isletmelerdeki yonetim performansi
Uzerindeki etkisini incelemektir. isletmelerde inovasyon faaliyetlerinin ydnetilmesinde
yoneticiler dnemli bir rol oynamaktadir. Clinkii yoneticilerin sergiledikleri davranis ve tepkiler,
¢alisanlarin Uretkenligini ve motivasyonun pozitif veya negatif yonde etkilemektedir.
Yoneticilerin 6zellikleri ve tecribeleri yonetim tarzlarini belirlemektedir. Kiside var olan bu
yonetim tarzlarinin, inovasyon sirecini etkileyen en énemli etken oldugu disliniilmektedir.
Nicel arastirma yonteminin kullanildigi arastirmada, anket teknigiyle toplam 33 anket elde
edilmistir. Arastirma evrenini, Van ilinde hizmet sektoriinde faaliyet gosteren otel
isletmelerinin girisimci yonetici ve yoneticileri olusturmaktadir. Verilerin analizinde SPSS 20.0
paket programi kullanilmistir. Nicel arastirma yonteminin kullanildigl arastirmada, toplam 33
anket elde edilmistir. Arastirma 5 hipotez Ustiine dayanmaktadir. Arastirma sonuglarina gore,
isletmenin inovasyon performansini etkileyen en 6nemli liderlik tarzinin dénusimci liderlik
tarzi oldugu goérulmistiir. Arastirmada kullanilan baslica istatistiksel analizler, faktér analizi
yapilarak elde edilen veriler yorumlanmistir.

Anahtar Kelimeler: inovasyon, inovasyon Performansi, Liderlik Tarzlari, Otel isletmeciligi

THE EFFECTS OF INNOVATIVE MANAGEMENT STYLES ON MANAGEMENT
PERFORMANCE IN BUSINESS: A STUDY ON VAN ACCOMMODATION

Abstract

Managers play an important role in managing innovation activities in enterprises. Because the
behaviors and reactions of the managers affect the productivity and motivation of the
employees in a positive or negative way. The characteristics and experiences of the managers
determine the management style. These managerial styles are thought to be the most
important factors affecting the innovation process. A total of 33 questionnaires were obtained
by using the quantitative research method. The research universe is composed of
entrepreneurial managers and managers of hotel businesses operating in the service sector in
Van. SPSS 20.0 package program was used for the analysis of the data, In the study, which used
a quantitative research method, a total of 33 questionnaires were obtained. The research is
based on 5 hypotheses. According to the results of the research, the transformational
leadership style is the most important leadership style affecting the innovation performance of
the enterprise. The main statistical analyses and factor analysis used in the study were
interpreted.

Keywords: Innovation, Innovation Performance, Leadership Styles, Hotel Management
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ULUSAL TURiZM KONGRELERINDE ORGUTSEL DAVRANIS ALANINDA YAPILAN
BILDIRILERIN BiBLIYOMETRIK ANALIZzi
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istanbul Aydin Universitesi
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Ogr. Gor. Oznur YEKSAN

Van Yiziinci Yil Universitesi
oznuryeksan@yyu.edu.tr

Ozet

Bu ¢alismanin amaci 6rgiitsel davranis alaninda ulusal turizm kongrelerindeki bildiri kitaplarinda
yer alan tam metin bildirilerin hangi konular lizerinde odaklanildigina iliskin tespitler yapmaktir.
Bu amagla 2010-2018 vyillari arasinda ulusal turizm kongreleri bildiri kitaplarinda orgtsel
davranis alaninda yapilan tam metin g¢alismalari; kongrenin yapildigi yillar, kongrenin yapildig
iniversite, kongrenin temasi, bildiri konusu, bildirideki yazar sayisi, yazar Gnvani, yazarlarin
kurumlari, arastirma yontemleri, bildirinin sektori, ele alinan degisken sayisi ve 6rneklem sayisi
gibi parametrelerle bibliyometrik analize tabi tutulmustur. Arastirma bulgularina gére; orgitsel
davranis ile ilgili en fazla calismanin 2014 yilinda Gazi Universitesinin yaptigi Engelsiz Turizm
temal 15. Ulusal Turizm Kongresinde oldugu, en fazla g¢alisilan konularin is tatmini ve orgiitsel
baglilik oldugu, bildirilerin en fazla iki yazarla yapildigi gorilmektedir. Ayrica, bildirilerin
gogunlukla Dr. Ogr. Uyesi Ginvanindaki yazarlar tarafindan yazildigi, en fazla nicel veri toplama
yonteminin tercih edildigi tespit edilmistir.

Anahtar Kelimeler: Orgiitsel davranis, Turizm kongreleri, Bibliyometrik analiz.

A BIBLIOMETRIC ANALYSIS OF PRESENTATIONS IN THE FIELD OF
ORGANIZATIONAL BEHAVIOR IN NATIONAL TOURISM CONGRESSES

Abstract

The aim of this study is to determine which subjects are focused on the full text papers in the
national tourism congresses in the field of organizational behavior. For this purpose, in the
textbooks of national tourism congresses between the years 2010-2018, full text studies on
organizational behavior; bibliometric analysis was conducted with parameters such as years of
congress, university of congress, theme of congress, subject of paper, number of authors, title
of author, institutions of research, research methods, sector of paper, number of variables and
sample number. According to the research findings; it is seen that the most studies related to
organizational behavior were at the 15th National Tourism Congress with the theme of Barrier-
Free Tourism, which was conducted by Gazi University in 2014, the most studied subjects were
job satisfaction and organizational commitment and the reports were made with maximum
two authors. In addition, most of the papers were written by Assistant Professors. It has been
determined that the most quantitative data collection method was preferred by the authors.
Keywords: Organizational Behaviour, Tourism Congresses, Bibliyometric Analysis
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ECOSYSTEM ASSESSMENT OF MOLLAKASIM (TUSHBA/VAN) BLUE FLAG
PUBLIC BEACH

Dog. Dr. Fevzi 0ZGOKGE
Van Yuzuncu Yil University
f_ozgokce65@yahoo.com

Abstract

Lake Van, Turkey's largest lake is also the world's largest soda lake. Approximately one million
people in ten different collective settlements directly affect the shores of Lake Van.

Van Lake, which has an altitude of 1648 m and a coastline of approximately 400 km, was
awarded the Blue Flag for the first time in 2018 by the Municipality of Tushba. Mollakasim
(Tusba / Van) is located in Iran-Turan phytogeographic region. The most common type of
vegetation is steppe formation. There are two main ecosystems, Terrestrial and Aquatic, in this
area where the Blue Flag Beach is located. The terrestrial ecosystem is divided into sub-
ecosystems as natural meadows, rocky areas, steppes, agricultural areas, shrublands and
collective settlements. Aquatic ecosystems are a small stream and Lake Van. According to the
BERN Convention which is the European Convention for the Protection of Wildlife and Habitats,
no floristic taxa included in Annex | are found in and around the beach area. According to the
2000 IUCN Red Data Book categories, there are currently no globally endangered taxa in and
around the beach area. There is no taxa distribution of endangered species at European scale.
There is no sensitive natural area within 500 meters of any part of Mollakasim Blue Flag beach.
There is no sensitive natural area in terms of biodiversity and important ecosystems in and
around the beach area. In the light of all these assessments, this blue flag beach does not cause
any damage to the biodiversity and ecosystem. On the contrary, according to the blue flag
criteria, it is certain that it will conservation the beach area more than the previous situation,
especially the package facility and all other operating facilities.

Keywords: Mollakasim, Blue Flag, Public Beach, Ecosystem, Biodiversity, Van
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INTEREST: THE IMPORTANT FACTOR IN CAREER EDUCATION IN TOURISM
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Abstract

Efforts by career counseling and vocational psychology to answer the question of how
individual differences contribute to important vocational outcomes have resulted in the
emergence of several integrative theories. Interest is central constructs in such theories. One of
the most influential theories regarding career interests is Holland theory. In this theory,
Holland (1985, 1997) divides both people and environments into some combination of six
interest domains. These six domains are hexagonally organized, and include Realistic (e.g.,
outdoors, mechanical), Investigative (e.g., science, math), Artistic (e.g., art, language), Social
(e.g., helping, teaching), Enterprising (e.g., selling, business) and Conventional (e.g., details,
clerical), collectively known as RIASEC. Van is beautiful city that located in east of Turkey, with
high capacity for development in tourism by using in attract of tourists from Iran with attention
to distance there. For this, need to plan and choose able persons that enjoy of work in tourism.
It seems that persons with first code of S, E, A, C are more fit to work in tourism.

Keyworsd: Interest, Career, Tourism, RIASEC
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EMiNONU’NDE (iISTANBUL) BALIK EKMEK YEME DENEYiMLERI
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Ozet

Tlketici isteklerindeki hizli degisimler turistik Urlinlerin gesitlenmesine olan ihtiyaci arttirmig
olup, cesitli turizm tirlerinin ortaya ¢ikmasina neden olmustur. Farkli bir destinasyonu
kesfetmenin ve o destinasyonun kiltlrini tanimanin en 6nemli yollarindan biri de, gastronomi
turizmi kapsaminda degerlendirilen, sokak lezzetlerini tatmaktir. Yerli ve yabanci turistler
tarafindan siklikla tercih edilen Eminéni’nde 6nemli bir sokak lezzeti olan balik ekmek;
bulundugu destinasyonun kimliginin tamamlanmasinda ve destinasyonun pazarlanmasinda
dénemli bir cekicilik unsurudur. Bu arastirma Istanbul’da oldukca fazla turist agirlayan bir
destinasyon olan Emindni’nde balik ekmek tiiketen tiiketicilerin deneyim 6ncesi, deneyim
sirasinda ve deneyim sonrasi davranis kaliplarinin incelenmesi amaciyla yapilmistir. Bu amag
kapsaminda tiketicilerin sokak lezzetleri tiketim aliskanliklari, ballk ekmek yemeye iten
motivasyonlar, balik ekmek tiketimi sonrasi davranislar ve balik ekmek yeme tutumlari
hakkindaki verilere yari yapilandirilmis goérisme formu yardimi ile ulasilmistir. Goérisme
formunda sorulan her bir soru icin alinan cevaplar incelenmis ve bu dogrultuda bazi tema ve
kodlar olusturularak igerik analizi ve betimsel analiz yapilmistir. Arastirmanin sonuglarina gore
Eminénii’nde balik ekmek tiiketen tiiketicilerin genel olarak sokak lezzetlerini sik sik tercih
ettigi, balik ekmegin de sokak lezzetleri igerisinde énemli bir yerinin oldugu, lezzet ve fiziki
cevrenin kalitesi nedenleri ile de Emindni’nd tercih ettikleri sonucuna ulasiimistir. Yaninda bir
arkadasl, esi veya akrabasi ile gelen biitiin katiimcilarin balik ekmek deneyimi sonrasi memnun
ayrilip, cevresine de tavsiyede bulunacaklarina dair davranis kaliplari gelistirdikleri ancak hijyen
ve temizlik ile ilgili bazi teredditlerinin oldugu arastirmanin bir diger sonucudur. Arastirmada
sonuglar dikkate alinarak bazi 6neriler de bulunulmustur.

Anahtar Kelimeler: istanbul Sokak Lezzetleri, Sokak Lezzetleri, Eminonii, Balik Ekmek

EATING FISH & BREAD EXPERIENCES AT EMINONU (ISTANBUL)
Abstract

Rapid changes in consumer demand increased the need for diversification of touristic products
and caused various types of tourism to emerge. One of the most important ways of discovering
a different destination and getting to know the culture of that destination is to taste the street
flavors that are evaluated within the scope of gastronomic tourism. In Emindni, which is
frequently preferred by local and foreign tourists, fish & bread is an important street flavor; It
is an important attraction in completing the identity of the destination and marketing the
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destination. This study was conducted to investigate the behavioral patterns of the consumers
consuming fish & bread before, during and after the experience in Emindni, which is a
destination that welcomes many tourists in Istanbul. Within the scope of this aim, data on
street tastes consumption habits, motivations to eat fish & bread, behaviors after & fish bread
consumption and attitudes of eating fish bread were obtained with the help of semi-structured
interview form. For each question asked in the interview form, the answers received were
examined and content and descriptive analysis were done by creating some themes and codes.
According to the results of the study, it is concluded that consumers who consume fish & bread
in Emindnu often prefer street flavors, fish & bread has an important place in street flavors and
they prefer Eminonl because of the taste and quality of physical environment. It is another
result of the study that all participants who came with a friend, spouse or relative were
satisfied after the fish & bread experience and developed behavioral patterns that they would
recommend to their environment but had some hesitations about hygiene and cleanliness.
Some suggestions were made by taking the results into consideration.

Keywords: Istanbul Street Flavors, Street Flavors, Eminoni, Fish & Bread
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Ozet

Turistik talep, kitle turizminden alternatif turizm tirlerine kaymaktadir. Alternatif turizm
turlerinden birisi de magara turizmidir. Magaralar, icerdikleri jeolojik, klimatik, flora ve fauna
gibi degerlere istinaden turizmde c¢ok faklh sekillerde {riin olarak kullanilabilmektedirler.
Turistler, farkli tipteki magaralari 6zel ilgi alanlarina ve ihtiyaglarina gére deneyimlemek
istemektedirler. Bu calismanin konusu, 1996 yilinda turizme agilan Gimiishane’deki Karaca
Magarasi’ni ziyaret eden turistlerin deneyimleridir. Karaca Magarasi icerdigi; sarkit, dikit, stitun
vb. 6zelliklere istinaden gorsel magara niteligindedir. Ayrica halk arasindaki terapétik etkisi
olduguna yonelik inangla; Karaca Magarasini yurti¢ci ve yurtdisindan birgok turist ziyaret
etmektedir. Bu arastirmanin yontem, Karaca Magarasini ziyaret eden kisilerle anket yapilmasi
Uzerinedir. Elde edilecek veriler, istatistiksel analize tabi tutulacaktir. Magara ziyaretinde, saghk
ve rekreasyon deneyimi amaclandigi yargisina varilabilecektir.

Anahtar Kelimeler: Gorsel Magaracilik, Turist Deneyimi, Gimishane, Karaca Magarasi

AN INVESTIGATION FOR VISUAL CAVING EXPERIENCE: KARACA CAVE
Abstract

Tourist demand is shifting from mass tourism to alternative tourism types. One of the
alternative tourism types is cave tourism. Caves can be used as touristic products in very
different forms in tourism, utilizing their geological, climatic, flora and fauna features. Tourists
want to experience different types of caves according to their special interests and needs. The
subject of this study is the experience of tourists visiting Karaca Cave in Gumushane, which was
opened to tourism in 1996. It is contained in the Karaca Cave; stalactites, stalagmites, columns
etc. features a visual cave. In addition, with the belief that the therapeutic effect among the
public; Karaca Cave is visited by many tourists both at domestic and abroad. The method of this
research is to conduct a survey with people who visit Karaca Cave. The data to be obtained will
be subjected to statistical analysis. During the cave visit, it will be concluded that health and
recreation experience is aimed.

Keywords: Visual Caving, Tourist Experience, Giimiishane, Karaca Cave
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Ozet

Turizmin 6nemli ekonomik getirisi ve bdlgelerarasi gelismislik farklarini aza indirmedeki
katkisindan dolayi, yorelere 6zgl turizm tirlerinin gelistiriimesine yénelik adimlar atilmasi
1990’ yillardan sonra daha ¢ok giindeme gelmis ve alternatif turizm tirlerinin gelistirilmesi
kalkinma planlarinda yer almistir. Eko turizm, dogal ve kiiltiirel miras konulu, ziyaretgi ve yerel
halkin menfaatlerini gbézeten, korumaci ve egitsel, strdirilebilir turizm faaliyetleridir. Bu
calismanin amaci 1gdir'in eko turizm potansiyelini degerlendirmektir. Igdir, Tirkiye’nin dogu
sinirinda, yiiksek platolarin ve daglik kesimlerin genis yer kapladigi bir ilimiz olmakla birlikte, Ug
(iran, Nahcivan, Ermenistan) Ulkeye komsu olan tek ilimizdir. iran tizerinden gelip Dogubayazit,
Kars, Erzurum, Erzincan lzerinden i¢ Anadolu’ya uzanan tarihi ipek Yolu’'nun Igdir'dan gegmesi
il igin blylk 6nem tasimaktadir. Bununla birlikte 1§dir Ovasi, jeolojik yapisi ve iklim 6zellikleri
nedeniyle, meyve, sebze ve her tirli tarima elverisli topraklara sahip olmasi agisindan da
merak uyandirmaktadir. Igdir'da dagcilik, doga ylriylsi, magara turizmi, botanik turizmi, yayla
turizmi, kus gozlemciligi, kis turizmi, sportif olta balikgiligl, bisiklet turizmi ve aligveris turizmi
gibi pek cok turizm cesidi yapilabilir. Bu turizm cesitleri ayrintih degerlendirilerek, oneriler
sunulmustur.

Anahtar Kelimeler: Eco Turizm, Turizm Potansiyeli, Alternatif Turizm Tarleri

EVALUATION OF ECO TOURISM POTENTIAL OF IGDIR CITY
Abstract

Due to the significant economic impact of tourism and the contribution to reducing regional
differences in development, steps have been taken to develop local tourism types after the
1990s, and the development of alternative tourism types has been included in development
plans. Eco tourism is a conservation and educational sustainable tourism activity with a focus
on natural and cultural heritage, interests of visitors and local people. The aim of this study is
to evaluate Igdir's eco tourism potential. Igdir, Turkey's eastern border, although the high
plateaus of our city and occupies a large space in the mountainous areas, three (Iran,
Nakhichevan, Armenia) has no knowledge that the only neighboring country. It is of great
importance for the province to pass through the historical Silk Road from Igdir, which goes over
Iran and extends from Dogubayazit, Kars, Erzurum and Erzincan to Central Anatolia. However,
due to its geological and climatic characteristics, Igdir is also a source of curiosity for having
fruit, vegetables and all kinds of arable land. In Igdir there can be many kinds of tourism such as
mountaineering, nature walking, cave tourism, botanical tourism, highland tourism, bird
watching, winter tourism, sportive angling, bicycle tourism and shopping tourism. These types
of tourism are evaluated in detail and suggestions are presented.

Keywords: Eco Tourism, Tourism Potential, Alternative Tourism Types
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Ozet

Tuz, eski caglardan beri insan hayatinda 6nemli bir yer tutmus ve besin maddesi olarak
kullanilmistir. insanlar, yiyeceklerini tatlandirmak ayni zamanda yiyeceklerinin bozulmasini
onlemek ve yiyecekleri daha uzun sire saklamak igin tuzu kullanmislardir. Glnimizde
alternatif tedavi amagli kullanilan tuz magaralari daha 6nceden deniz ya da goél olan tuzlu su
yataklarinin yiizyillar siiren olusumu ile ortaya cikmistir. ikinci Diinya Savasi yillarindan beri
onemi anlasilan tuz magaralar 6zellikle ¢gocuklar arasinda ¢ok yaygin olan astim ve bronsit gibi
solunum yolu hastaliklarinin tedavisinde etkilidir. Tuz magaralarinin en 6nemli o6zelligi
antiseptik ve anti mikrobiyal olmasidir. Bunun disinda tiim akciger hastaliklarina iyi geldigi kabul
edilmektedir. Avrupa ve Asya’da bir tedavi yontemi olarak ¢ok sik basvurulan tuz magaralar
son yillarda tlkemizde de yiikselen bir alternatif tip merkezi olmustur. 1gdir'in Tuzluca ilgesinde
bulunan ve 55 donilimlik bir araziyi kaplayan tuz magarasi tlkemizin 100 yillik tuz ihtiyacini
karsilayacak kapasitededir. Glinlik 60 ton tuz lretilmektedir. Pek ¢ok solunum yolu hastaligina
iyi geldigi bilinen Tuzluca tuz magarasinin belli bir bolimi tuz hastanesine donustiirilecek; bu
sayede pek ¢ok yerli ve yabanci turistin 1gdir'a saglik ve magara turizmi igin gelebilecektir. Bu
calismada Tuzluca tuz magarasinin saglik turizmi potansiyeli degerlendirilecek ve oneriler
sunulacaktir.

Anahtar Kelimeler: Tuz, Tuz Magarasi, Saghk Turizmi, Tuzluca

EVALUATION OF HEALTH TOURISM CAPACITY OF TUZLUCA SALT CAVE
Abstract

Salt has taken an important place in human life since ancient times and has been used as a
nutrient. People used the salt to sweeten their food and to prevent food spoilage and to keep
food longer. Salt caverns, which are used for alternative treatment in the present day, have
emerged with the formation of salty water beds which were previously sea or lake for
centuries. Salt caves, which have been recognized since the Second World War, are particularly
effective in the treatment of respiratory diseases such as asthma and bronchitis, which are very
common among children. The most important feature of salt caves is that they are antiseptic
and anti microbial. In addition, it is accepted that it is good for all lung diseases. Salt caves,
which are frequently used as a treatment method in Europe and Asia, have become a rising
alternative medicine center in our country in recent years. The salt cave in the Tuzluca district
of Igdir covers an area of 55 acres and is capable of meeting the 100-year-old salt needs of our
country. 60 tons of salt are produced daily. A certain part of the Tuzluca salt cave, known to be
good for many respiratory diseases, will be converted into a salt hospital; In this way, many
domestic and foreign tourists can come to lgdir for health and cave tourism. In this study,
health tourism potential of Tuzluca salt cave will be evaluated and suggestions will be
presented.

Keywords: Salt, Salt Cave, Health Tourism, Tuzluca
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Ozet

Tarim ve hayvancik, insanoglunun avci toplumdan yerlesik yasama gecisinin en 6nemli
faktorlerden biri olmustur. Tarim ve hayvancilikta kullanilmak tzere Uretilen ilkel aletler,
dénemden doéneme farklilagarak buglinki modern sanayi makineleri igin ilham kaynagi
olmustur. Boylece gegmisten gliniimiize kadar gelen gelismelerin bunlar lizerine insa edildigini
gormekteyiz. Hakkari ve yodresinde yasayan insanlarin temel ge¢im kaynagl tarim ve
hayvanciliga dayalidir. Tarim makinelerinin ve tasimacilikta kullanilan kamyonlarin yaygin
olmadig dénemlerde bitin tarim isleri insan ve hayvan giiciine dayali idi. Tekerlekli araglar icin
yollarin olmadigi donemlerde Yiksekova ilgesi disinda Hakkari’de kagni gibi araclar bile
kullanilmamaktaydi. Hi¢ slUphesiz egimli arazinin bunda o6nemli bir etkisinin oldugunu
soyleyebiliriz. Yuk tasimaciligl at ve katir sirti disinda farklh kizaklarla yapilmaktaydi. Bu kizaklar
insan ve hayvan glicline dayali gekilenler olmak Uzere ikiye ayrilmaktadir. Bu tir kizaklar kuru
ot, kar veya kurak toprak {izerinde cekilebilmektedirler ve bunlar M.0O 4000 yillara kadar
tarihlendirilmektedirler. Ge¢miste Hakkari ve yoresinde 6n plana c¢ikan diger tarim aletleri
arasinda diven (cencere), karasaban, tirpan, orak, dirgen, kalbur, el degirmenleri, dibek, dibek
tokmag / tasi ve farkh tipteki sepetleri sayabiliriz. Bunlarin ¢ogunun yérede yasayan insanlarin
ginlik yasaminda halen kullaniliyor olmasi ve maketlerinin ev, isyerleri ve farkh isletmelerde
bulundurulmasindan ve hatira egya olarak pazarlanmalarindan dolayi yérenin kaltur turizmi igin
de onemli bir kaynak teskil etmektedirler. Bu calismada; Hakkari ve yoresinde tarim ile
hayvancilik islerinde gegmiste kullanilan ve glinimiizde halen bir kisminin kullanimina devam
edilen el yapimi etnografik eserlerini sanat tarihi perspektifinden irdeleyerek Hakkari’nin kiltar
ve sanat eserlerinin tanitiminda ve bu alanda yapilacak bilimsel ¢alismalara katki saglanmasi
amaclanmistir.

Anahtar Kelimeler: Hakkari, Tarim, Hayvancilik, Etnografik Eser, Turizm

A RESEARCH ON ETHNOGRAPHIC WORKS USED IN AGRICULTURE AND
LIVESTOCK IN HAKKARI

Abstract

Agriculture and animal husbandry have been among most important factors in the transition of
mankind from hunter society to settled life. Primitive tools produced for use in agriculture and
animal husbandry have differentiated from period to period and have been an inspiration for
today's modern industrial machinery. Thus, we see that the developments from the past to the
present day have been built on them. The main source of livelihood of people living in Hakkari
and its surroundings is based on agriculture and animal husbandry. In the period when
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agricultural machinery and trucks used in transportation were not widespread, all agricultural
work was based on man and animal power. Due to the lack of roads for wheeled vehicles, even
vehicles such as oxcarts were not used in Hakkari except in Yliksekova district. Undoubtedly,
we can say that sloping land had a significant effect on this. Cargo transportation was carried
out with different sleds except horses and mules’ back. These sleds are divided into two in
terms of pulling, by human and animal power. Such sledges can be pulled on dry grass, snow or
arid soil and they are dated to 4000 BC. Among other agricultural tools that have come to the
forefront in Hakkari and its surroundings in the past, we can name threshing sledge, wooden
plow, scythe, sickle, pitchfork, sifter, hand grinders, mortar, mortar pestle / stone and different
types of baskets. As most of them are still used in daily life of the people living in the region
and keeping their models in homes, workplaces and different businesses and marketing them
as souvenirs, they constitute an important resource for cultural tourism of the region. In this
study; we aim to examine the handmade ethnographic works used in agriculture and animal
husbandry works in the past and some of which are still in use today in Hakkari and its
surroundings from the perspective of art history and promote the cultural and artistic works of
Hakkari and to contribute to the scientific studies in this field.

Keywords: Hakkari, Agriculture, Animal Husbandry, Ethnographic Work, Tourism

Not: Bu bildiri Van Yiziinci Yil Universitesi SAP-2019-8490 nolu proje kapsaminda sunulmustur.
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EGITiM ETKINLIGININ OLCULMESINDE ROi HESAPLAMASI VE EGiTiM ORNEGI
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Ozet

Bu calismada, egitim etkinligi 6lcimi{ ile Yatinmin Geri Donust (YG) arasindaki iliski
incelenmistir. Bu amacla oncelikle isletmede egitimi uygulayan bélimler, egitim tirleri ve
olgme teknikleri incelenmistir. Ardindan, yatirim geri donisinin énemi, uygulama yontemleri
ve metodolojisi literatur taramasina dayali olarak agiklanmistir. Daha sonra, isletmelerin 6lgme
ve degerlendirmede kullandigl yontemler ve yatirim getirisi ile olan iliskisinden bahsedilmistir.
Yatinmin Geri doénusi, insan kaynaklari igin yeni bir degerleme alanidir. Genel olarak,
pazarlama stratejilerinde ve diger finansal yatirimlarda kullanilan arag¢ simdi insan kaynaklari
gibi maddi olmayan yatirimlarin maddi degerini hesaplamak icin insan kaynaklari departmanlari
tarafindan kullaniimaya baslanmustir. Egitimlere tahsis edilen bitcenin isletmeye geri donisi
oldukga yeni bir kavramdir ve heniiz literatiirde ¢ok fazla ¢alisma yoktur. Bu ¢alismanin amaci,
insan kaynaklari tarafindan yapilan egitim ve 6gretim faaliyetleri ile bu yatirnmlarin finansal
degerlerde geri donilisii arasindaki iliskiyi ana hatlariyla belirleyerek, maddi olmayan
yatirimlarin  degerlerinin gozlenebilecegini godstermektir. Ayrica, bu alanda gelecekteki
calismalar icin sirketlerin maddi olmayan faaliyetlerinin finansal degerlerini arastirmaya
yonlendirecek bir kaynak olusturmak da diger bir amactir.

Anahtar Kelimeler: Egitimin etkinligi, ROI, Yatirnmin Geri Déniisii, insan Kaynaklari Envanter

ROI CALCULATION IN MEASUREMENT OF THE EFFECTIVENESS OF EDUCATION:
A CASE OF TOURISM COMPANY

Abstract

In this study, the relationship between educational effectiveness measurement and Return on
Investment (ROI) was investigated. For this purpose, firstly the departments, training types,
and measurement techniques that apply education in companies are examined. Behinde, the
importance of investment return, application methods and methodology are extracted and
compiled by the literature review. Finally, the methods used by the company in measurement
and evaluation and its relationship with ROl are mentioned. ROl is a new resource for human
resources. In general, the tool used in marketing strategies and other monetary investments is
now being used by human capital departments such as human resources to calculate the
tangible value of intangible investments. Studying the return of budget allocated to trainings to
companies is a fairly new concept and there are not many studies in the literature yet. The aim
of this study is to contribute to the literature by outlining the relationship between education
and training activities made by human resources and return of this investment in monetary
values to show companies the intangible investments can be observed in tangible values.
Moreover create a path for future studies in this area that will investigate monetary values of
intangible activities of companies.

Keywords: Training efficiency, ROI, Return on Investment, Human Resources
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Ozet

Stok (envanter) yonetimi, para ve slrec Uzerinde dogrudan bir etkiye sahip olmasi nedeniyle
organizasyonlarda énemli gérevlerden birisidir. Stok yonetimi, ¢calisma ve pazarlama siiregleri
arasindaki baglanti noktasidir. Onem verilmesi gereken bir siire¢ olup diger departmanlarla
uyum icinde ¢alisabilmesi adina islemlerin iyilestiriimesi ve gelistiriimesi gerekmektedir.
Organizasyonun etkinligi ve basarisi stok ydonetiminde ortaya ¢iktigi ve onun tasidigi bu 6nem
nedeniyle calisma alani olarak bu konu secilmistir. Bu calisma stok yonetiminin rolini
gbstermeyi, ayrica stok yonetiminin organizasyon etkinligi agisindan 6nemini ortaya gikarmayi
ve stok yonetiminin karsilastigl problemleri ve faaliyetlerini sinirlayan zorluklari belirlemeyi
amaglamaktadir. Sonuglar, stok yonetiminin yapildigi yerdeki depo gorevlilerinin tedarik
yonetimi birimine bagh calismalari yerine stok yénetimi departmanina bagli ¢alismalarinin isleri
daha iyiye gotiirecegini 6ne sirmektedir. Ayrica arastirmaci, malzeme ydnetimi biriminin
adinin, midsteri hizmetleri bolimini de icerecek sekilde satin alma bolimi olarak
degistiriimesini ve depolama bélimiinin adinin ise bu bélimden ayrilarak stok yonetimi adi
altinda yeni bir yonetim gelistirilmesini 6nermektedir. Sirket merkezi ve alanlardaki stok
bolumleri ise sirketin ihtiyaclarini belirleyip, yapilan sézlesmeler isiginda o malzemelerin teslim
alinmasi, muhafazasi, kullanilmasi, takip ve kontrolini saglarlar

Anahtar Kelimeler: Envanter, Etkinlik, Organizasyon, Kontrol, Depo Calisanlari

THE EFFECTS OF INVENTORY MANAGEMENT ON THE ORGANIZATIONAL
EFFECTIVENESS: A RESEARCH ON THE CATERING DEPARTMENT OF LIBYA OIL
ENTERPRISES

Abstract

The stock management is one of the important job in organizations where it has a direct impact
on money and processes, as it’s the link between working and marketing processes, the thing
that needs to take attention to it and improves its processes to go fit with the rest of the
organization’s careers, according to this importance that the stock management is do, this
subject has been choose, which represented with inventory management and impact on the
effectiveness of organizations. This study aimed to trying to show the role of stock
management, the ability to show the importance of stock management according to
organization effectiveness and trying to select difficulties that the stock management is faced
and limiting its activity. The results have ensured that following storekeepers in locations of
stock management is better that following the supply management. The researcher is
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recommended to Change the name of materials management to purchasing management
where it’s contains purchasing section and customs clearance section, and storage section is
separated from it, from its work tasks buying materials according to the need of it with the
right amount, quality, time and price and Develop a new management under the name of stock
management including the headquarters of stock section and location stock section to select
the company’s need of materials under the concluded contract with it, receive it, save it, keep
release it according to the planning rate of spending and control provisions on it with what
ensure of spending it in the selected ways.

Keywords: Inventory, Effectiveness, Organization, Control, Storekeepers.
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Abstract

Travel Advisory, i.e. travel alert or travel warning, is a tool that initially was created to give
safety and security informational support to the American travelers who are visiting foreign
countries. Travel alerts are for short term safety and security issues, such as but not limited to
extreme weather conditions, security matters, civil unrest or disease; while travel warnings are
meant to deal with the long term ones. Eastern Anatolian regions have been suffering from a
reduction of tourists since 2016 that is mainly due to negative travel advisories issued by
exporting counties. This exploratory, descriptive and comparative with quantitative approach
will explore some studies that have been done in the field of US Travel Advisory to determine
the criteria used by the US Department of State to issue travel alerts and warnings, and to
determine if those Travel Advisories are politically influenced or not? Then this paper will try to
understand the nature of the US Department of State travel advisory issued for the city of Van
which is an Eastern Anatolian city. The paper will also explore data related to foreign arrivals to
the Van and how it is impacted by US Travel advisory in the past few years. In addition, Van will
be compared to a city with a higher record of terrorism attacks and how both cities are treated
through the US Travel Advisory.Finally, a better understanding of the nature of the US
Department of State travel advisory will be drawn and concluded based on those findings.
Keywords: Travel Advice, Bias, Developed Countries, Van

189



IWAH) 25 IWACT’19

SUSTAINABLE RESORT MANAGEMENT MODEL: NEW APPROACH TO THE
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Abstract

The paper arguments the necessity of applying a new approach towards the territorial
management of tourism in Bulgaria, in particular monitoring of sustainable development of
Bulgarian resorts of national statute. The conceptual framework of the study is based on the
general idea about the structural character of the tourist system of any type and rank. The
methodological framework applied in the study corresponds to the concept about the
relationships between the tourist system and its regional social-economic and cultural-
ecological environment. This allows the implementation of an innovative integrated (social,
economic, and ecological) approach towards the monitoring and the evaluation of sustainable
tourism development of national resorts. Besides, within the methodology, the thesis has been
admitted and elaborated upon that there is a straight relationship between the effectiveness of
the functioning of a tourist region and the sustainable development of national resorts within
the region’s territory. Based on this concept the author implements an integrated approach
towards the elaboration of a monitoring model. The algorithm of the process of sustainable
tourism monitoring comprises five (5) phases. The author also defines major principles for the
identification of monitoring indicators, making it possible to compare resorts’ performance,
and to evaluate the role of national resorts in tourist regions’ effectiveness.

Keywords: Tourist Regions, Resorts, Tourism Monitoring indicators
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Prof. Dr. Rafet CAVUSOGLU

Van Yuziinci Yil Universitesi
rcavusoglu@yyu.edu.tr

Ozet

Van Goli havzasindaki zenginlikler turizmin gesitlendiriimesine imkan saglayacak 6zelliklere
sahiptir. Bunlarin basinda kiltiir turizmi ve doga turizmi ilk iki sirayr olusturmaktadir. Kaltar
turizmi igin, tarihi eserler ve arkeolojik kazilarla ortaya c¢ikartilan tasinmaz kaltiir mirasi
onemlidir. Urartu Krallig’'na bagkentlik yapmis olan Van Kalesi, taginmaz kultiir mirasi agisindan
degerli kalintilan barindirmaktadir. MO 9-7 yizyillar arasinda kurulan Urartu Kralligi Van ve
cevresi basta olmak Uzere ¢ok sayida mimari kalintilar birakmigtir. Bunlardan bir tanesi de
Van’in 25 km. giineydogusunda, Giirpinar ilgesi’nde, Van-Hakkari karayolu {izerinde Cavustepe
mahallesinde yer alan Cavustepe Kalesi’dir. Kale, MO 8. yiizyilin ortalarinda Urartu Krali Il.
Sarduri tarafindan Sardurihinili (Sarduri’nin kenti) adi ile kurulmustur. Cavustepe Kalesi’ndeki ilk
kazilar, Prof. Dr. Afif ERZEN baskanhginda 1961-1986 yillari arasinda kesintisiz 25 yil sGrmstir.
ikinci dénem kazilari, Prof. Dr. Rafet CAVUSOGLU baskanliginda 2014 tarihinde baslamis ve
halen devam etmektedir. Kale, bereketli Glirpinar Ovasi’nin ortasinda ylkselen Bol Dagi’nin bati
ucundaki iki tepe Uzerine kurulmustur. Yaklasik 1 km uzunlugundaki kale, gli¢li surlarla
cevrilidir. Kale; “Yukari Kale” ve “Asagl Kale” olmak lizere iki b6élimden olugmaktadir. Kalede
saray bolimi, depo binalari, atélyeler, tapinaklar ile birgcok yasam alani arkeolojik kazilarla
ortaya cikartilmistir. Cavustepe Kalesi’'nde vyapilan arkeolojik c¢alismalarla kale, turizm
acentalarinin énemli ugrak noktalarindan biri olmustur. Bu durumun Van turizmine sundugu
katki 6nemlidir.

Anahtar Kelimeler: Urartu Kralligi, Van, Cavustepe Kalesi, Turizm

CONTRIBUTION OF CAVUSTEPE URARTIAN FORTRESS TO VAN TOURISM
Abstract

The riches in the Lake Van basin have features that will enable the several of tourism. Cultural
tourism and nature tourism are the first two in term of number of tourists. For cultural tourism,
immovable cultural heritage uncovered with historical objects and archaeological excavations
is important. Van Fortress, which was the capital of the Urartian Kingdom, contains valuable
remains in terms of immovable cultural heritage. The Urartian Kingdom, founded between 9-7
centuries BC, has left many architectural remains, especially in Van and its environs. One of
them is Cavustepe Fortress, located in Cavustepe District on the Van-Hakkari highway in
Gurpinar District, 25 km southeast of Van. The fortress was built in the middle of the 8th
century BC by King Urartu Il. Sarduri by Sardurihinili (city of Sarduri). The first excavations at
Cavustepe Fortress Professor Dr Afif ERZEN under the presidency of 1961-1986 lasted 25 years
without interruption. Excavations for the second period began in 2014 under the direction of
Prof. Dr. Rafet CAVUSOGLU and are still ongoing.The fortress is built on two hills at the western
end of Mount Bol, which rises in the middle of the fertile Gurpinar Plain. The Cavustepe
Fortress consists of two sections: "Upper Fortress” and "Lower Fortress". In the Cavustepe
Fortress, the palace section, storage areas, public or ceremonial buildings, workshops, temples
and many living areas have been uncovered by archaeological excavations. With the
archaeological work carried out at Cavustepe Fortress, the fortress has become one of the
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important stops of tourism agencies. The contribution of this situation to Van tourism is
important.

Keywords: Kingdom of Urartian, Van, Cavustepe Fortress, Tourism
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Ozet

1990’lardan bu yana 6nem kazanan ve incelenmeye baslanan korku kiltird, bireylerin ginlik
yasantilarinda etkili olan bir olgudur. Korku kavrami, genellikle literatlirde sosyoloji ve psikoloji
bilimlerinde bir arastirma konusu olarak karsimiza g¢ikmaktadir. Ancak bireysel davranisin
orgutsel davranisa etkisi dikkate alindiginda korku kiltlirG yonetim literatliriinde de 6nem arz
eden bir arastirma konusudur. Orgiitsel yapi, is gdrenlerin motivasyon diizeylerini ve 6rgiit
icinde sergiledikleri davranislari dogrudan etkileyen bir etken olarak kabul edilmektedir. Bu
nedenle korku kavraminin yoénetimsel bazda irdelenmesi orgitler icin 6nem tasimaktadir.
Orgiitlerde korku kiiltiiri ve ydnetimi hakkinda literatiirde gok fazla ¢alisma bulunmamakla
birlikte turizm isletmeleri agisindan spesifik olarak korku kiltirinin irdelendigi herhangi bir
¢alismaya rastlanmamistir. Ancak korku kiltlru her isletmede ortaya cikabilecegi gibi turizm
isletmelerinde de kendini gosterebilmektedir. Turizm endustrisinde; hizmetlerin Uretildigi yerde
tiketilmesi, turistik Griinlerin stoklanamamasi, lretim ve tiketimin es zamanl gergeklesmesi
faktorleri turizmi emek yogun bir sektor haline getirmektedir. Turizm sektorinde dretim
sirecinde gerceklestirilen faaliyetlere, calisanlarin katihmlarinin diger sektorlere kiyasla daha
ylksek oldugu gorilmektedir. Dolayisiyla ¢alisanlarin motivasyonunu ve orgite baghliklarini
dogrudan etkileyen bir faktér olan korku kaltirinln turizm isletmeleri bazinda incelenmesi
onem arz etmektedir. Bu dogrultuda ¢calisma kapsaminda oncelikli olarak korku, korku kaltiri
ve Orgut kultird kavramlar agiklanmistir. Calismada orgitsel bazda korku kiltlri yonetimi
Uzerinde durularak bunun turizm isletmeleri (izerindeki etkisi irdelenmistir. Calisma
kapsaminda literatir taramasi yapilarak ikincil verilerden yararlanilmistir.

Anahtar Sézciikler: Korku Kaltiird, Orgit Kaltiir, Turizm isletmeleri

FEAR CULTURE AND MANAGEMENT IN TOURISM
Abstarct

The fear culture, which has gained importance since the 1990s and is being studied, is an
important factor in the daily lives of individuals. The concept of fear generally appears in the
literature as a research topic in sociology and psychology. However, when the effect of
individual behavior on organizational behavior is considered, fear culture is an important
research topic in management literature. Organizational structure is accepted as a factor that
directly affects the motivation levels and behaviors of the employees. Therefore, it is important
for organizations to examine the concept of fear on an administrative basis. Although there are
not many studies in the literature about fear culture and management in organizations, no
studies that specifically examine fear culture have been found in terms of tourism enterprises.
However, the culture of fear can emerge in every enterprise as well as in tourism enterprises.
In the tourism industry; consumption of services at the place where they are produced, lack of
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stocking of tourist products, and simultaneous production and consumption make tourism a
labor intensive sector. It is observed that the participation of the employees in the activities
carried out during the production process in the tourism sector is higher than the other
sectors. Therefore, it is important to examine the fear culture on the basis of tourism
enterprises, which is a factor that directly affects the motivation and commitment of the
employees. In this context, firstly, the concepts of fear, fear culture and organizational culture
were explained. The study focuses on the management of fear culture on an organizational
basis and examines the impact of this on tourism enterprises. In the scope of the study,
secondary data were used in literature review.

Keyword: Fear Culture, Organizational Culture, Tourism Enterprises
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ANALYSIS OF MAJOR TOURIST ATTRACTIONS SHAPING THE SOFIA CITY IMAGE
AS A TOURIST DESTINATION

Prof. Dr. Sonia MILEVA
Sofia University

Abstract

The definition and identification of attractions at destination level is complex process and
difficult to measure and manage. The current paper explores the major challenges of managing
attractions as tourist resources at the destination level. The data from the empirical survey
covers Sofia city as a tourist destination with the main goal to identify the major attractions of
the capital city as factors of destination city. Destinations are faced with immerse competition
at global level, aggressive marketing campaigns and commercial brands. Destination images are
not solely based on Tourism attractiveness, but on wide and complex factors, based on media,
popularity, leisure products (e.g. movies, books), sportsmen achievements, etc. From
marketing and strategic development perspective the destinations should be able to identify
the most powerful determinants contribution to its image and coordinate, promote in a
competitive and sustainable way. Important to stress is that many of the associated images are
uncontrollable and subject to external microenvironment influences, inclusively geo-political,
mass media, political, societal, etc. From the supply side the destination image is not easily
branded, due to the complex and different attributes, difficult to be evaluated and managed. It
involves the inclusion and consideration of all stakeholders, often with shortage of clear links
and cooperation between different players involved (Destination Management Organization,
accommodation, transport, NGOs, etc.). Within the current paper the research is limited on
attractions as main and most recognizable symbols of a destination, evaluated form the
visitor’s perspective. From the demand side the visitors perceive the destination image based
on multiple channels and communication messages. Attractions are associated with the
destination, and in the context of tourism, these are usually places, sites, landmarks (natural)
and others that underlie the attraction, desire and motivation to see. In fact, attractions can be
natural, such as natural attractions, or created, such as anthropogenic attractions, and in a
more narrow sense purposefully created and constructed, such as theme and attraction parks.
Another difficulty is that before registering interest and affection, one cannot speak of
attraction, but rather of potential tourist resources. Depending on the degree of storage,
socialization is defined by the willingness to welcome tourists or plan activities for investment,
socialization or marketing in order to turn them into attractions. Next, it is the tourist interest
that determines whether a resource can be considered as a potential for attraction. Some
attractions exist with their history and purpose beyond tourism, such as urban agglomerations,
squares and parks, but nevertheless they are of interest and are extremely visited by tourists. It
is common for a number of strategic documents to list in detail the available tourist resources
in a destination, which does not necessarily mean that they can become an attraction. On the
contrary, attractions that are associated with negative impacts repel tourists and create a
negative image of the destination (such as Rio de Janeiro - crime levels, or Beijing and Delhi as
cities with higher level of air pollution).

Keywords: Attractions, Tourist Resources, Sofia, Destination
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SAGLIK TURIZMINDE STRATEJiK YAKLASIMLAR; VAN iL BUTUNU iCiN
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Ozet

Saglik turizmi; sagligin korunmasi, bir hastaligin tedavi edilmesi ve rehabilitasyon saglanmasi ve
mevcut saghgin gelistiriimesi amaciyla sunulan hizmetleri almak igin insanlarin seyahat
etmelerini kapsamaktadir. Tarihi uzun yillara dayansa da, saglik turizmi, buglinkii anlam ve
kapasitesine teknolojideki gelismelerle ulasmistir. ileri teknolojinin zor tedavilerde kullanimi,
yuksek maliyetli tedaviler, kolay ulagim ve haberlesme aglarinin gelisimi saghk turizminin
gelismesine neden olmustur. Tirkiye’de resmi otoriteler saghk turizminin kapsamini diinya
genelinde oldugu gibi ileri Yas ve Engelli Turizmi, Termal Saglk ve SPA-Wellness Turizmi ve
Medikal Turizm olarak belirlemistir. Diinya lzerinde saglk turizminde ABD, Avrupa, Uzakdogu
ve son zamanlarda Koérfez Ulkeleri on plana c¢ikmaktadir. Tirkiye bu sektoriin en 6nemli
aktorleri arasindadir. Saglik turizmi sektori getirdigi gelir itibariyle turizm tipleri icerisinde
destinasyonlarin en 6nemsedigi faaliyetler arasindadir. Tirkiye 2018 yilinda toplam 551.748
saghk turisti (saghk ve tibbi nedenlerle gelen) agirlamis ve kisi bagi ortalama harcama 2013 ABD
dolari olmustur. Tirkiye ve Dogu Anadolu Bodlgesi en fazla saglk turistini komsusu olan
devletlerden (Azerbaycan ve iran) almaktadir. Van il bitiinii ve kent merkezi; sahip oldugu ve
gelismekte olan medikal turizm altyapisi (kamu ve 6zel saglik tesisleri), uygun iklim kosullari ve
dogal kaynaklarin (termal su ve Van Golu) varhg ile saglik turizminin her (g tipi icin ylksek bir
potansiyel teskil etmekte ve bu potansiyeli kismen de olsa kullanmaktadir. Bu galisma, saglik
turizminde 6ne c¢ikan ulkelerdeki uygulamalardan kisa 6rnekler vermek, saglik turizmindeki
guncek kavramlardan bahsetmek ve sonugta Van igin saghk turizminin gelismesine yonelik
onerilerde bulunmak amaciyla hazirlanmistir.

Anahtar Kelimeler: Saglik Turizmi, Medikal Turizm, Van, Termal Saghk

STRATEGICAL APPROACHES IN HEALTH TOURISM; SUGGESTIONS FOR THE
ENTIRE VAN PROVINCE

Abstract

Health tourism comprises the travels of people to receive services provided for the protection
and maintenance of good health, treatment and rehabilitation of a disease/disorder and the
improvement of present health conditions. In spite of its long lasting history, health tourism
launched its present meaning and capacity with the advancements in technology. The use of
advanced technology in difficult treatments, high cost treatments, easy transportation and
development of communication networks have led to the development of health tourism.
Official authority has set the scope of health tourism in Turkey as well as in the world, as
Elderly and Disabled Tourism, Thermal Health and SPA-Wellness Tourism and Medical Tourism.
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USA, Europe, Far East and the Gulf countries have come to the forefront in health tourism in
the world. Turkey is among the most important actors of the sector. The health tourism sector
is one of the most important tourism types in terms of the income it brings for the
destinations. Turkey hosted totally 551.748 health tourists (coming for health and medical
reasons) in 2018 and average spending per person was US $ 2013. Turkey and East Anatolia
Region attracts the largest number of health tourists from the neighboring states (Azerbaijan
and Iran). Van province and city centre bear and use partially its potential for three subsectors
of health tourism with its developing health facility infrastructure for medical tourism, (public
and private health facilities), suitable climate conditions and natural resources (thermal water
and Van Lake). This study was prepared in order to give brief examples of the practices in the
prominent countries in health tourism, to talk about the current concepts in health tourism and
to make recommendations for the development of health tourism for Van.

Keywords: Health Tourism, Medical Tourism, Medical Tourism, Van, Thermal Health
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“KREATIF KENT VAN” KURGUSU iCERISINDE KREATIF TURIZM UYGULAMALARI
VE VAN KENT MERKEZi iCiN YAPILABILECEK AKTiVITELER
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Ozet

Yaratici kaltlr endistrisi kavraminin diinyadaki gelisimi ¢ok eski olmasa da, tim diinya gayrisafi
hasilasindaki payi ve katma degeri gittikge artmaktadir. Baslangicinda ve devaminda yaraticilik,
kendine 6zgilik ve en dnemlisi yetenekli olmayi barindiran bu kavram 6zellikle fikir olusturma
ve bunlari hayata gegirerek deger yaratmaya odaklanir. Yaratici kiltiir endistrisinde tasarim
agirhkh alt hizmet sektérleri (mimarlik, reklamcilik, moda tasarimi, film yapimciligi vs.) yer
alirken bunlarin son Grini gercek manada endustriyel Urinler olabilmektedir. Bir alanda
yaraticihgin olusmasi ve ilerlemesi her seyden once kaliteli insan kaynagina (yaratici sinif)
baghdir. Kentlerin kalkinmasinda vyaratict sinifin rolii Richard Florida’nin 3T teorisi ile
(technology, talent, tolerance) belirtiimektedir ve bir alanda teknoloji, yetenek ve toleransin
olmasiyla ekonomik ve sosyal kalkinmanin daha kolay saglanabilecegi 6ne surilmektedir.
Tirkiye’de yaratici endiistriler konusunda en ¢ok uzmanlasan iki kentin istanbul ve Ankara
oldugu belirtilmektedir. Yaratici kiltlrlerden yola c¢ikilarak 2000’li yillarin bagindan itibaren
turizmde de kultlir turizminin alt dali olarak yaratici turizm kavrami olgunlagsmaya baslamistir.
UNESCO’nun yaptig1 da dahil cok farkh tanimla karsimiza ¢iksa da yaratici turizm turistin gittigi
bir alandaki 6zgiin kdilturel aktiviteyi kendisinin yapmasidir. Tersi bir tanimla da kiltirel bir
aktiviteyi gergeklestirmek icin seyahat etmesidir. Deneyimlenmek istenen bu aktiviteler
geleneksel, 0zgiin, yerel, otantik, orijinal, kiiltir mirasi gibi ¢ok farkli 6zelliklere sahip
olmaktadir. Yaratici turizm kiltir turizmindeki kapali mekan miize gezme anlayisindan 6te dis
mekanda etkilesimli ve Gretmeye donik yeni nesil bir turizm anlayisidir. Egitim, sosyallesme ve
katimla etkilesim temel amaglardir. Bu anlamda hizmet sunan alanlarda turizm gelirlerinin
tamami yerele kalirken sosyal ve kiltiirel gelisim de daha kolay saglanabilir. Bunun yaninda,
yerel deger ve gelenekler siki sikiya korunur. Bu calismada, yaratici kiltir endustrisi kenti
olarak Van’in kisa tanimlarla degerlendirilmesi ve yaratici turizm ilkeleri agisindan Van’da
kullanilabilecek degerlerden bahsedilecektir.

Anahtar Kelimeler: Yaratici Turizm, Yaratici Ktlttr Edistrisi, Yaratici Kent, Van

CREATIVE TOURISM PRACTICES AND SUGGESTION OF POSSIBLE ACTIVITIES
FOR VAN CITY CENTRE IN THE SETUP OF CREATIVE CITY VAN

Abstract

Although the development of the concept of creative culture industry in the world is not very
old, its share and value added in the gross product of the world is increasing. This concept,
which includes creativity, specificity and most importantly talent at the beginning and
afterwards, focuses on creating ideas and creating value by implementing them. In the creative
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culture industry, there are sub-service sectors (architecture, advertising, fashion design, film
production, etc.), while the final product can be industrial products. The creation and
advancement of creativity in an area depends first of all on the quality human resource
(creative class). The role of the creative class in the development of cities is indicated by
Richard Florida's 3T theory (technology, talent, tolerance) and suggests that economic and
social development can be achieved more easily by having technology, talent and tolerance in
one area. Specialisation in creative industries in Turkey takes mostly place in the two cities,
Istanbul and Ankara. Starting from the beginning of the 2000s, the concept of creative tourism
as a sub-branch of cultural tourism has started to mature in tourism.Even though several
different definitions of creative tourism can be seen in the related documents including what
UNESCO does, creative tourism is originally the what tourist does by participating a cultural
activity in an area where she/he goes. From a reverse angle, it is to travel to perform a cultural
activity. These activities, which are desired to be experienced, have many different features
such as traditional, original, local, authentic, original and cultural heritage. Creative tourism is a
new generation tourism approach that is interactive and productive in the outer space rather
than the museum tour in the cultural tourism. Desirable interaction through training,
socialization and participation is the main objective. In this sense, while tourism revenues
remain local, social and cultural development can be provided more easily. In addition, local
values and traditions are strictly maintained. In the present study, the values to be used in Van
in convenience with the creative tourism principles are taken into consideration and the city is
evaluated as a creative culture industry briefly.

Keywords: Creative Tourism, Creative Cultural Industry, Creative City, Van
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Ozet

Glnimuzde turizm diinya 6lgeginde 6nemli bir fenomen haline gelmis ve ulkelerin ve sehirlerin
onemli bir gelir kalemini olusturmustur. Artik yapilan planlamalarda en 6nemli kalemlerden
birisinin de turizme yoénelik yatirnmlar oldugu goézlemlenmektedir. Bu baglamda turizmin
cesitlendirilmesi ve butlin bir yila yayilmasi turizm destinasyonlari icin 6nem arz etmektedir.
Turizm denildigi zaman akla ilk basta kitle turizmi gelmektedir. Bu baglamda kitle turizminin
etkilerini en aza indirgemek icin turizm faaliyetleri ¢esitlenmis ve bir anlamda kirsal turizm
olanaklari ortaya c¢cikmistir. Kirsal turizmde en 6nemli girdilerden biri de yerel ve folklorik
ogelerden faydalanmak ve kiiltiirel gesitliligi ortaya koymaktir. Bu baglamda bu ¢alismada Van
Gurpinar orneginde kirsal turizmde yerel kaynaklarin kullanimi degerlendirilmeye calisiimistir.
Gurpinar, Dogu Anadolu bdlgesinde yer alan Van ilinin yaklasik 37 bin nifuslu olan bir ilgesidir.
il merkezine olan mesafesi yaklasik 24 km’dir. 1936 yilinda ilge olan Girpinar, Konya
Cihanbeyli'den sonra Tirkiye'nin en buyuk ilgesi olarak belirtilmistir. Calisma kapsaminda
arastirilan Glrpinar ilgesinin yerel kaynaklari icerisinde yoreye ait yiyecekler, kullanilan esyalar,
tarihi gizellikler, yasam bicimleri ve mimari 6geler géz 6niinde bulundurularak bir turizm
politikasi gelistirmek istenmistir. Bu baglamda kirsal turizm etkinlikleri tanimlanmis ve
Gurpinar’in kiltlrel ve dogal kaynaklarinin buna etkileri saptanmistir.

Anahtar Kelimeler: Girpinar, Kirsal Turizm, Turizm, Yerel Kaynaklar

CONTRIBUTION OF LOCAL RESOURCES TO TOURISM IN RURAL TOURISM: VAN
GURPINAR CASE

Abstract

Today, tourism has become an important phenomenon on a global scale and has been an
important source of income for countries. Now, it is observed that one of the most important
items in the planning is investments for tourism. In this context, the diversification of tourism
and its spread over the whole year are important for tourism points. When it comes to tourism,
mass tourism comes to mind at first. In this context, in order to minimize the effects of mass
tourism, tourism activities have been diversified and rural tourism opportunities have emerged
in a sense. One of the most important inputs in rural tourism is to make use of local and
folkloric elements and to reveal cultural diversity. In this context, in this study, the use of local
resources in rural tourism in Van Glrpinar case was evaluated. Girpinar is a district of Van
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province in Eastern Anatolia with population of approximately 37,000. The distance to the city
center is approximately 24 km. In 1936 the district Glirpinar, after Cihanbeyli Konya is indicated
as Turkey’s largest district. Within the scrope of the study, it was aimed to develop a tourism
pilicy by considering the food, used goods, historical beauties, life styles and architectural
elements within the local resources of Gilrpinar district. In this context, rural tourism activities
are defined and the effects of Girpinar’s cultural and natural resources are determined.
Keywords: Girpinar, Rural Tourism, Tourism, Local Resources
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Ozet

GlnUmuzde kiiltlr turizmi en hizlh biytyen turizm tirlerindendir. Bir destinasyonda kiltir
turizminin gelistirilmesi icin seyahate katilan turistlerin profillerinin ve seyahat aliskanliklarinin
belirlenmesi dnem arz etmektedir. Alanyazin incelenmesinde kultlr turizmi agisindan énemli
bir potansiyele sahip olan Mardin’e gelen turistler Gzerine boyle bir calismaya rastlanmamistir.
Bu nedenle arastirmanin amaci Mardin’e gelen ziyaretgilerin profilinin ve seyahat
aliskanliklarinin belirlenmesidir. Arastirmada veri toplama yodntemi olarak Anket teknigi
kullanilmis olup Mardin’i ziyaret eden ziyaretcilere uygulanmis ve 492 kullanilabilir anket formu
elde edilmistir. Elde edilen veriler SPSS programi ile betimsel istatistiklerle incelenmistir. Elde
edilen verilere gore arastirmaya katilan ziyaretcilerin yarisindan fazlasi kadin ve 34 yasin
altindadir. Katihmcilarin yaklasik %80’i en az 6n lisans diizeyinde egitime sahip olup bilgi arama
kaynagli olarak sirasiyla internet, televizyon, film ve belgeselleri tercih etmektedirler.
Katihmcilarin yaklasik yarisi seyahatlerini kendileri planlarken diger yarisi da tur ile seyahat
etmektedir. Katilimcilarin Mardin’de konaklama ortalamalarinin disiik olmasi kentteki turizm
otoritelerinin ilgilenmesi gereken bir problem teskil etmektedir.

Anahtar Kelimeler: Mardin, Kiiltr Turisti, Turist Tipolojisi, Seyahat Aliskanhklar

CULTURAL TOURISM MARKET IN MARDIN: A RESEARCH ON PROFILE AND
TRAVEL HABITS OF VISITORS

Abstract

Today, cultural tourism is one of the fastest growing tourism types. In order to develop cultural
tourism in a destination, it is important to determine the profiles and travel habits of the
tourists visiting the destination. In the literature review, no such study has been found on the
tourists who come to Mardin, that has an important potential in terms of cultural tourism.
Therefore, the aim of the study is to determine the profile and travel habits of visitors coming
to Mardin. The questionnaire technique was employed to collect data and 492 usable
questionnaires were obtained. The obtained data were analyzed with descriptive statistics
using SPSS program. According to the findings, more than half of the visitors participated in the
survey were female and under 34 years of age. Approximately 80% of the participants have at
least associate degree education and prefer internet, television, film and documentaries as the
source of information. Half of the participants plan their own trip and the other half travel by a
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package tour. The results also reveiled that visitors have a low average of room nights which
make a challenge for authorities to cope with.

Keywords: Mardin, Cultural Tourist, Tourist Typology, Travel Habits
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UZERINE BiR ARASTIRMA
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Ozet

Bu calismanin amaci Van Yiziinci Yil Universitesi’nde lisans egitimine devam eden égrencilerin
6grenim gordikleri sehirde bulunan kiltirel ve tarihi varliklar hakkindaki farkindahk dizeylerini
belirlemektir. Bu ama¢ dogrultusunda, Van il'inin kiiltiirel ve tarihi eserlerinin bilinip
bilinmedigine yonelik sorulardan olusan anket formu hazirlanmistir. Hazirlanan anket formu,
2018-2019 akademik yili bahar déneminde, Van Yiiziincii Yil Universitesi’nde ve farkli fakiilte ve
ylksekokullarda 6grenim goren toplam 250 lisans 6grencisine kolayda 6rnekleme yontemi ile
uygulanmistir. Calisma verileri Veriler SPSS programi ile betimsel olarak analiz edilmistir.
Calisma sonucunda Ogrencilerin Van’daki kultirel ve tarihi varlklar hakkindaki farkindahk
dizeylerinin dusik seviyede oldugu tespit edilmistir. Ayni zamanda 6grencilerin kiltirel ve
tarihi varliklar hakkindaki farkindalik diizeylerinin boliimlere ve siniflara gore farklilik gésterdigi,
yasa ve cinsiyete gore farkhlik gostermedigi gorilmistir.

Anahtar Kelimeler: Kiiltiirel Miras, Van, Ogrenciler

THE AWARENESS LEVEL of UNIVERSITY STUDENTS TOWARD HISTORICAL AND
CULTURAL HERITAGE of VAN: A RESEARCH on VAN YUZUNCU YIL UNIVERSITY
STUDENTS

Abstract

The aim of this study is to determine the level of awareness of the cultural and historical assets
of students studying at Van Yiiziinct Yil University. For this purpose, a questionnaire consisting
of questions about whether the cultural and historical monuments of Van Province is known
has been prepared. The questionnaire was applied to 250 undergraduate students in Van
YiiziincU Yil University studying at different faculties and colleges in the spring term of 2018-
2019 academic year by easy sampling method. Study data were analyzed descriptively with
SPSS program. As a result of the study, it was revealed that the awareness level of the students
about the cultural and historical assets in Van is low. At the same time, it was observed that
students' awareness of cultural and historical assets differed according to departments and
classes but it did not differ according to age and gender.

Keywords: Cultural Heritage, Van, Students
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Ozet

Kiresellesmenin etkisiyle ginimuizde turizm taleplerinin giderek farkhlastigi gérilmektedir.
Turistler glines-deniz-kum turizminden sikilmalari nedeniyle alternatif turizm tirlerini tercih
etmeye baslamiglardir. Zamanla alternatif turizm tirlerinin 6nem kazanmaya baglamasiyla da
alternatif turizm turleri igerisinde yer alan kirsal turizm tiiri &nem kazanmaya baglamistir.

Bu g¢alismanin temel amaci, Elazig ilinde gittikce 6nem kazanmaya baslayan kirsal turizm
potansiyelinin ortaya cikarilarak analiz edilmesi ve ilin sahip oldugu bu potansiyelin var olan
durumunu goérerek gelecege yonelik onerilerde bulunmaktir. Bu ¢alismada, Elazig ilinin kirsal
turizm potansiyelinin belirlenmesi amaciyla kamu kurumu ve kuruluslari, 6zel sektor temsilcileri
ve yore halki ile gorismeler yapilmis ve bu goriismeler sonucunda elde edilen verilere SWOT
analizi uygulanmistir. Calismada elde edilen sonuglara gore Elazig ilinin kirsal turizm
bilesenlerinden olan kirsal miras, kirsal etkinlik, kirsal yasam ve kirsal alan unsurlarinin goguna
sahip oldugu, ancak kamu kurumu ve kuruluslar ile 6zel sektor temsilcileri ve yerel halkin bu
turizm potansiyeli konusunda vyeterince bilgi sahibi olmadig, dogal, kiltirel ve tarihi
kaynaklarin da giderek tahrip oldugu sonucuna ulasiimistir.

Anahtar Kelimeler: Kirsal Turizm, SWOT Analizi, Elazig

THE RURAL TOURISM POTENTIAL OF ELAZIG PROVINCE EVALUATION WITH
SWOT ANALYSIS TECHNIQUE

Abstract

With the effect of globalization, it is seen that tourism demands have been increasingly
differentiated. Since tourists are being bored with sun-sea, and sand tourism, they have started
to prefer alternative tourism forms. As the alternative tourism forms have started to gain
importance over time, the rural tourism type, which is among the alternative tourism types,
started to gain importance. The main aim of this study is to find out and analyse the rural
tourism potential which is gaining importance in Elazig province and to make suggestions for
the future by seeing the existing status of this potential. In this study, in order to determine the
rural tourism potential of Elazig province, interviews were conducted with public institutions
and organizations, private sector representatives and local people. SWOT analysis was applied
to the data obtained from these interviews. According to the results obtained in the study, it is
observed that Elazig province has many components of rural heritage, rural activity, rural life
and rural areas, however it is concluded that public institutions and organizations, private
sector representatives and local people do not have enough knowledge about this tourism

205



IWAH) 25 IWACT’19

potential and natural, cultural and historical resources therefore, they are gradually being
destroyed.

Keywords: Rural Tourism, SWOT Analysis, Elazig
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insan-gevre iliskisinin en énemli ve en géze carpan kiltiirel Griinii konutlardir. Konutlar plan,
sekil ve yapi malzemesi agisindan bir yerden digerine kisa mesafede degisiklik gdstermektedir.
Bu degisiklik tGzerinde hem dogal ¢evrenin hem de kilturiin farklihk ve benzerlikleri etkilidir.
Kiltirel tutumu yansitan konutlar halk kultirinin 6nemli somut unsurlarindan biridir.
inceleme alani olarak secilen Serik ilcesi Antalya kent merkezinin dogusunda yer almaktadir.
Guneyinde Akdeniz, kuzeyinde Toroslar, batisinda Aksu Cayi, dogusunda Kopri Cayr bulunan
ilce sinirlari icerisinde dogal ortam oOzellikleri ve insan etkilesimi son derece yiksektir. Bu
etkilesime en iyi orneklerden birisi dogal ortam sartlarinin yarattigi kirsal konutlardir. Bu
galismanin amaci Serik ilgesinin dogal ortam o6zelliklerinin sekillendirdigi kirsal konutlar ile
bunlarin konut ekolojisi 6zelliklerini incelemektir. Calismanin bir diger amaci ginimizde
yerlesime konu olmayan ancak korunmasi gereken eski tas evlere dikkat ¢ekmektir.
Modernlesme ile giderek azalan ve 6nemini yitiren tas evler, geleneksel meskenler, 6nemli
kilturel ve etnografik degere sahiptir. Ekoturizm ve kirsal turizm agisindan degerlendirilebilecek
kiltlrel unsurlardir. Calisma kapsaminda Serik ilgesinin kirsal mahallelerine arazi g¢alismalari
diizenlenmis, gerekli gérilen noktalarda fotograf cekimleri yapilmistir. Haritalama islemleri igin
araziden koordinatlar alinmis ve Arc — Map10.5 yaziimina aktariimistir. Kullanim kolayliklari,
plan ozellikleri, ¢evre diizenlemesi, yapi gereg ve tarzlari itibariyle gcevreyle uyumlu, sade ve
mutevaziligi 6lglsiinde bir takim konforlara da sahip olan tas evler asirlarin kilturel birikimi ve
sentezini tagimaktadir. Kirsal konut ekolojisi kapsaminda ele alinan tas evlerin Uretim ve
kullanim asamalarinda belirli 6l¢lide ekolojik duyarliliklar da tasidiklari gérilerek yeni yapilarda
da bu duyarliligin stirdiiriilmesi sonucuna ulasiimistir.

Anahtar Kelimeler: Kirsal Konut Ekolojisi, Tas Evler, Kirsal Turizm, Serik

RURAL HOUSING ECOLOGY OF SERIK DISTRICT (ANTALYA): STONE HOUSES
Abstract

The most important and most prominent cultural product of the human-environment
relationship is housing. Houses vary in short distance from one place to another in terms of
plan, shape and construction material. The differences and similarities of both natural
environment and culture are effective on this change. Housing reflecting the cultural attitude is
one of the important concrete elements of folk culture. Serik district, which is selected as the
study area, is located to the east of Antalya city center. The natural environment characteristics
and human interaction are very high within the borders of the district where the
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Mediterranean Sea to the south, the Taurus Mountains to the north, the Aksu River to the
west, and the Kopri River to the east. One of the best examples of this interaction is rural
housing created by natural environment conditions. The aim of this study is to investigate the
rural houses shaped by the natural environment characteristics of Serik district and their
ecology characteristics. Another aim of the study is to draw attention to the old stone houses
which are not subject to settlement but need to be preserved. Stone houses, traditional
dwellings, which have gradually diminished and lost their importance with modernization, have
important cultural and ethnographic values. Ecotourism and rural tourism. Within the scope of
the study, field studies were organized in rural neighborhoods of Serik district and photo
shootings were made at the necessary points. The coordinates were taken from the field for
mapping and transferred to Arc - Map10.5 software. Stone houses, which are compatible with
the environment in terms of ease of use, plan features, landscaping, building materials and
styles, and have some comfort in a simple and modest extent, carry the cultural accumulation
and synthesis of centuries. It has been seen that stone houses, which are considered within the
scope of rural housing ecology, also carry a certain degree of ecological sensitivities in the
production and usage stages, and this sensitivity has been reached in new buildings.

Keywords: Rural Housing Ecology, Stone Houses, Rural Tourism, Serik
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ISLETME YONETICILERININ MUSTERIDEN MEMNUNIYETi: VAN ORNEGI

Dr. Ogr. Uyesi Sakir iSLEYEN
Van Yiziinci Yil Universitesi
sakirisleyen@yyu.edu.tr

Ars. Gor. Duygu METIN
Van Yiziinci Yil Universitesi
duygumetin@yyu.edu.tr

Merve iSLEYEN

Van Yiziinci Yil Universitesi
Ozet
Hizmet, insanin yasam kalitesinin yikseltiimesindeki en ©&nemli unsurlardan biridir. Bu
kapsamda hizmetin dizeyi, Ulkelerin sosyo-ekonomik agidan gelismislik dizeyinin de bir
gostergesi olarak kabul edilmektedir. Akademik g¢alismalarda hizmet sadece musteri
memnuniyeti lzerine yogunlasmis ve hizmeti veren kurum, kuruluglarin veya kisilerin misteri
hakkindaki gorislerine deginilmemistir. Bu baglamda bir eksiklik olarak kabul edilebilecek bu
sorunu analiz etmek icin, basta saghk kurumlari olmak tizere ulasim hizmetleri, gida tedarik ve
sunum hizmetleri, konaklama gibi hizmet veren sektorlerin kime nasil hizmet ettiklerini, ne tir
sorunlarla karsilastiklarini ve karsilastiklari problemlerle nasil basettiklerini tespit etmek tzere
Van ilinde turizm hizmeti sunan 35 kurum ve kurum yoéneticileriyle ylzylize bir goriisme
yapilmistir. Bu birebir gériismelerde misterinin ozellikleri, beklentileri, davranislari, temizligi,
hassasiyetleri, toplum icindeki davranislari, diger misterilere karsi saygiyl 6lgebilecek cesitli
sorular sorulmus alinan cevaplar daha sonra diizenlenerek akademik bir formata
donistlrilmuistar. Bu calismada; hizmet sektoriinde hizmet alan musteri kadar hizmeti sunan
kurumlarin beklentileri, sorunlari ve hassasiyetlerinin tespit edilmesi ve literatlire katki sunmasi
hedeflenmistir.
Anahtar Kelimeler: isletme Yéneticisi, Miisteri, Memnuniyet, Hizmet

BUSINESS MANAGER’S SATISFACTION FROM CUSTOMERS: THE EXAMPLE OF
VAN

Abstract

Service is one of the most important factors in improving the quality of life. In this context, the
level of service is accepted as an indicator of the socio-economic development level of the
countries. In academic studies, the service focuses only on customer satisfaction and the
opinions of the institutions, organizations or persons who provide the service about the
customer are not mentioned. In order to analyze this problem, which can be considered as a
deficiency in this context, in order to determine to whom the service sectors such as
transportation services, food procurement and presentation services, accommodation services,
how they serve, what problems they face and how they deal with the problems they face,
interviews were conducted with 35 institutions and their executives in Van. In these one-on-
one interviews, various questions were asked to measure the characteristics, expectations,
behaviors, cleanliness, sensitivities, behaviors in the society, and respect of other customers,
and the answers were then arranged and converted into an academic format. In this study; It is
aimed to determine the expectations, problems and sensitivities of institutions providing
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services as well as customers receiving services in the service sector and to contribute to the
literature.

Keywords: Business Manager, Customer, Satisfaction, Service
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ONLINE SEYAHAT REZERVASYONLARINDA WEB SITELERI BASARISININ
DEGERLENDIRILMESI

Dr. Ogr. Uyesi Abdullah EREN
Yiziinct Yil Universitesi
abdullaheren@yyu.edu.tr

Ozet

Bilisim teknolojilerinin en iyi seviyede oldugu glinimiiz diinyasinda bilgiye erisme ve bilgiden
fayda elde etme imkani oldukga iyi hale gelmistir. Gelisen web siteleri ve uygulamalar sayesinde
insanlar bircok isi internet (izerinden rahat bir sekilde gerceklestirebilmektedirler. internet
teknolojisinin yayginlagmasi ile birlikte kullanicilar online aligveris ve islemleri daha kolay
yapabilmektedirler. Bu yizden sektorel bazda firmalar online aligverisler igin web sitelerini
daha iyi hale getirme ¢abasi igerisindedirler. Bu sekilde kullanicilara daha iyi hizmet sunma
imkani saglamis olmaktadirlar. Her alanda oldugu gibi turizm sektériinde de online web
sitelerinin rolt ¢ok buyuaktir. Kullanicilar birgok seyahat planlamasi ve rezervasyon islemlerini
web siteleri Gzerinden gergeklestirebilmektedirler. Turizm firmalari son yillarda online web
siteleri ile buylk oranda musterilerine ulasmaktadir. Dolayisi ile internet tabanli web sitelerinin
basarisi ve sagladigl faydalar bu anlamda 6ne ¢ikmaktadir. Bu galismada gevrimici web siteleri
lizerinden seyahat rezervasyon islemleri yapan kullanicilar {zerinde nicel arastirma
yontemlerinden olan anket ¢alismasi yapilmistir. Bu ¢alismada bilgi sistemleri basari modeli
cergevesinde web sitelerinin basarisinin belirlenmesi amaglanmistir. Calismada web siteleri
kullanimindan elde edilen bilgi kalitesi, sistem kalitesi, hizmet kalitesi, algilanan deger, algilanan
memnuniyet ve kullanim niyetleri yapilari degerlendirilmistir. Arastirma sonunda online
seyahat rezervasyon ve islemleri igin kullanilan web sitelerinin basarisini etkileyen yapilar ve bu
yapilar arasindaki iliski diizeyleri yapisal esitlik modellemesi ile agiklanmistir.

Anahtar sozcikler: Turizm, Web Siteleri, Online Rezervasyon

EVALUATION OF WEB SITE SUCCESS IN ONLINE TRAVEL RESERVATIONS
Abstract

In today's world that information technologies are at the best level, the opportunity to access
and benefit from information has become quite good. People can easily perform many tasks
over the internet by the advanced web sites and applications. Users can make online shoppings
and transactions easier by the spread of internet technology. Therefore, companies are trying
to improve their websites for online shopping on a sectoral basis. In this way, they provide
better services for users. The role of online websites in tourism sector is very big as in all other
areas. Users can perform many travel plannings and booking transactions on the websites. In
recent years, tourism companies have reached their customers with their online web sites.
Therefore, the success and benefits of internet-based web sites stand out in this sense. In this
study, a survey study which is a quantitative research method was used on users who make
travel reservation transactions through online websites. In this study, it is aimed to determine
the success of web sites within the framework of information systems success model. In this
study, information quality, system quality, service quality, perceived value, perceived
satisfaction and intention to use were evaluated. As a result of the research, the structures that
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affect the success of the websites for online travel reservation and transactions and the

relationship levels between these structures are explained with structural equation modeling.
Keywords: Tourism, Web Sites, Online Booking
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KULLANICILARIN SEYAHAT PLANLAMALARINDA WEB SITELERINi KULLANMA
NIYETLERINI ETKILEYEN FAKTORLERIN DEGERLENDIRILMESi

Dr. Ogr. Uyesi Abdullah EREN

Yiziinct Yil Universitesi
abdullaheren@yyu.edu.tr

Ozet

internet kullaniminin oldukga yaygin oldugu giiniimiiz diinyasinda internet iizerinden alisveris
yapma oldukga populer hale gelmistir. Akill mobil cihazlar, bilgisayarlar, televizyonlar gibi
internete erisim saglayan cihazlar sayesinde kullanicilar kolay bir sekilde online alisveris yapma
imkani bulmaktadirlar. Bu ylzden birgok alanda oldugu gibi turizm sektori de internet diinyasi
ve teknolojiden yararlanan is alanlarinin basinda gelmektedir. Kullanicilara online web siteleri
sayesinde ulasan firmalar web siteleri Gizerinden yapilan islemleri desteklemektedirler. Seyahat
planlama ve rezervasyon en popiiler gevrimici aktiviteler arasindadir. internetin diinya capinda
kullanimi, seyahat edenlerin planlama ve karar alma siireclerinde dnemli bir rol oynamaktadir.
Ozellikle cevrimici web siteleri kullanicilarina sunduklari hizmetler ile kullanicilarini memnun
etme c¢abasi icerisindedirler. Bu sayede kullanicilar da web sitelerine bagli hale gelmektedirler.
Bu yuzden kullanicilarin bu web sitelerini kullanma sebepleri 6nemlidir. Kullanicilarin bu web
sitelerini kullanma niyetlerinin belirlenmesi ve bu siteleri kullanmayi etkileyen faktoérlerin
belirlenmesi adina ampirik bir calisma yuritulmistur. Bu ¢alismada kullanicilarin web sitelerini
hangi diizeyde kabul ettigi ve bu kabulii etkileyen etmenlerin neler oldugu belirlenmistir. Sosyal
bilimlerde siklikla kullanilan anket ¢alismasi ile veriler elde edilerek yapisal esitlik modellemesi
ile degerlendirilmistir. Calismada algilanan memnuniyet, algilanan glven, algilanan risk, web
tasarimi, algilanan deger, algilanan kullanishhk, algilanan kullanim kolayhgi ve kullanim niyetleri
degiskenleri arasindaki iliskiler incelenmistir. Arastirma sonucunda kullanim kolayhgl ve
kullanishhgin kullanim niyetlerini etkiledigi belirlenmistir. Web tasarimi ve algilanan risk web
sitesi kullanim niyetlerini belirlemede etkisiz kalmistir.

Anahtar Sozcikler: Turizm, Web Siteleri, Online Rezervasyon.

EVALUATION OF THE FACTORS AFFECTING USERS’ INTENTION TO USE THE
WEB SITES IN THE TRAVEL PLANNINGS

Abstract

Online shopping has become quite popular in today's world where internet use is quite
common. Smart mobile devices, computers, television, such as devices that provide access to
the internet users can easily find the opportunity to online shopping. Therefore, as in many
other areas, the tourism sector is one of the leading business areas that benefit from the
internet world and technology. Companies that reach users through online websites support
transactions made through their websites. Travel planning and booking are among the most
popular online activities. The worldwide use of the Internet plays an important role in the
planning and decision-making processes of travelers. Especially online websites are in an effort
to satisfy their users with the services they offer to users. In this way, users are becoming more
dependent on the website. Therefore, the reasons why users use these websites are important.
An empirical study was carried out to determine the intention of users to use these websites
and to determine the factors affecting their use. In this study, the level of acceptance of the
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website by users and the factors affecting this acceptance were determined. Data were
obtained by a survey study which is frequently used in social sciences and evaluated by
structural equation modeling. In this study, the relationship between perceived satisfaction,
perceived trust, perceived risk, web design, perceived value, perceived usefulness, perceived
ease of use and intention to use were examined. As a result of the research, it was determined
that ease of use and usefulness affect the intention of use. Web design and perceived risk have
been ineffective in determining website usage intentions.

Keywords: Tourism, Web Sites, Online Booking
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DAVRANISSAL iKTISAT BAGLAMINDA TURISTLERIN TUKETiIM TERCIHLERI
UZERINE BiR UYGULAMA

Ayse AKBOZ

Mersin Universitesi

Dog¢. Dr. Meryem SAMIRKAS KOMSU
Mersin Universitesi
msamirkas@mersin.edu.tr

Ozet

Geleneksel iktisat bilimi, insanlari ekonomik faaliyetlerde tam bilgiye sahip, karar ve
davranislarinda tutarh ve faydalarini gozeterek akilci hareket eden bireyler olarak kabul
etmektedir. Bu nedenle geleneksel iktisat teorileri rasyonel insan modeline gore
olusturulmaktadir. Ancak insan her zaman rasyonel degildir. insanlar bazen yanhs kararlar
verebilmektedir. Bu nedenle, iktisadi olaylari agiklamak igin tipki iktisat bilimi gibi insani konu
alan psikoloji bilimine basvurulmustur. iktisat ve psikolojiyi birlestiren davranissal iktisat ad
verilen bu yeni akim, insanlarin her zaman rasyonel olmadigini, kimi zaman c¢esitli psikolojik ve
sosyal nedenlerden dolayi tiketim faaliyetlerine katilirken irrasyonel kararlar alabilecegini
actklamaya c¢alismaktadir. Bu c¢alismanin amaci, davranissal iktisat baglaminda, turizm
faaliyetlerine katilan turistlerin tliketim tercihlerinde rasyonel olup olmadiklarini incelemektir.
Bu baglamda calisma iki kissmdan olusmaktadir. Calismanin ilk kismi, nitel arastirma deseninde
kurgulanmis olup, ¢alisma grubunu Mersin merkezde yasayan ve turistik deneyimi olan 20
katilimci olusturmustur. Calismanin ikinci kisminda ise, ayni ¢alisma grubuna, davranigsal iktisat
alaninda gerceklestirilen c¢alismalardan yola ¢ikarak, ¢ temel konu olan batik maliyet,
cerceveleme etkisi ve zihinsel muhasebe ile ilgili sorular sorulmustur. Arastirma bulgularina
gore, tiketiciler tatil secimlerini yaparken arastirma yapmakta ve daha uygun oldugunu
distnduiikleri yerden tatil satin alma islemlerini gergeklestirmektedir ve tatil harcamalarini
biitcelerine gore planlama konusunda rasyonel hareket etmektedir.

Anahtar Kelimeler: Davranissal iktisat, Rasyonalite, Turizm

AN APPLICATION ON CONSUMPTION PREFERENCES OF TOURISTS IN THE
CONTEXT OF BEHAVIORAL ECONOMICS

Abstract

Traditional economics accepts people as individuals with full knowledge of economic activities,
consistent in their decisions and behaviors, and acting rationally in consideration of their
benefits.For this reason, traditional economic theories are formed according to the rational
human model.But man is not always rational.For this reason, to explain economic phenomena,
just like the science of economics, psychology is used to study human beings.This new
movement, called behavioral economics, which combines economics and psychology, means
that people are not always rational, that they can sometimes make irrational decisions when
participating in consumption activities for various psychological and social reasons. trying to
explain.The aim of this study is to examine whether tourists participating in tourism activities
are rational in their consumption preferences in the context of behavioral economics.In this
context, the study consists of two parts.The first part of the study was set up in the qualitative
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research pattern and the working group consisted of 20 participants living in mersin center
with tourist experience.ln the second part of the study, the same working group was asked
questions about submerged cost, framing effect and mental accounting, which are three main
topics, based on studies carried out in the field of behavioral economics.According to the
research findings, consumers conduct research when making holiday choices and make holiday
purchases where they think they are more appropriate, and holiday spending according to their
budget planning on the subject of rational acts.

Keywords: Behavioral Economics, Rationality, Tourism
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BOLGESEL KALKINMA VE TURIZM KUMELENMESiI

Dog¢. Dr. Meryem SAMIRKAS KOMSU
Mersin Universitesi
msamirkas@mersin.edu.tr

Ayse AKBOZ

Mersin Universitesi
OzET

Bolgesel kalkinma, ulusal gelirin lke sinirlari igerisinde adil bir bicimde dagilmasini saglamak ve
sanayilesmenin belirli bolgelerde toplanmasi sonucunda meydana gelen esitsizligi ortadan
kaldirarak Ulke igerisinde yer alan her bdlgenin ayni refah dizeyine sahip olmasini
amaclamaktadir. Bolgeler arasinda gelismislik farkhliklarinin giderilmesi, ekonomik ve kdlturel
alanda geri kalmis bolgelerin tlke ekonomisine katki saglamasi agisindan, bélgelerin etkinliginin
arttirilabilmesi igin kiimelenme uygulamalarindan yararlaniimaktadir. Bolgesel kalkinmanin bir
sonucu olan kiimelenme, ayni sektorde hizmet veren firmalarin bir araya gelerek birbirleri ile
given ve is birligi icerisinde olmasi olarak tanimlanabilmektedir. Giin gectik¢ce biylyen ve
gelisen turizm sektord turizm kiimelerinin olusumuna zemin hazirlamaktadir. Bélgesel kalkinma
Gstinluglnin saglanmasi agisindan turizm potansiyeline sahip illerin turizmden daha fazla gelir
elde etmek amaci ile turizm kiimelenmeleri ortaya cikmistir. ikincil verilere dayali olarak yapilan
bu ¢alismada bolgesel kalkinma ve kiimelenme kavramlari turizm sektorl agisindan ele alinip,
kiimelenmenin bdlgeler ve firmalar agisindan avantajlari anlatilacaktir. Ayrica turizm
kiimelemesinin daha iyi anlasilmasi icin calismada, Tlrkiye’de turizm kiimeleme 6rneklerinden
bazilarina yer verilmistir.

Anahtar Kelimeler: Bélgesel Kalkinma, Kiimelenme, Turizm Kiimelenmesi, Turkiye

REGIONAL DEVELOPMENT AND TOURISM CLUSTER
ABSTRACT

Regional development ensures fair distribution of national income within the country's borders
and eliminates the inequality caused by the collection of industrialisation in certain regions,
level. Clustering practices are used to increase the effectiveness of the regions in order to
eliminate the differences in development between regions and to contribute to the country's
economy of the regions that are economically and culturally backward. Clustering, which is a
result of regional development, can be defined as the fact that the companies serving in the
same sector come together and cooperate with them in trust and cooperation. The tourism
sector, which is growing and developing day by day, is setting the stage for the formation of
tourism clusters. In order to achieve regional development superiority, tourism clusters have
emerged in order to generate more income from tourism in the provinces with tourism
potential. In this study based on secondary data, the concepts of regional development and
clustering will be discussed in terms of tourism sector and the advantages of clustering for
regions and companies will be explained. In addition, some examples of tourism clustering in
Turkey have been included in the study for a better understanding of tourism clustering.
Keywords: Regional Development, Clustering, Tourism Clustering, Turkey
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Dr. Ogr. Uyesi Burcu TURAN TORUN
Van Yiziinci Yil Universitesi
burcuturan@yyu.edu.tr

Omer GUNSAN

Van Yuziinci Yil Universitesi
omergunsan@hotmail.com

Ozet

Yoresel drinlerin tescillenmesi, tanitilmasi ve turistik Grlin statlslinde yerini almasi, bolge
turizmini gelistirmek ve vyasal olarak yerel Urunleri korumak igin oldukga 6nemlidir. Bu
markalasmanin hem ({rinlerin degerlerinin korunmasi hem de turizm agisindan vyerel
ekonomiye katki saglayacagini soyleyebiliriz. Yiyecek icecek urinleri ¢abuk taklit edilebilir
oldugundan, belli standartlari tasidiktan sonra markalasan degerler, 6zgln lezzetlerin de saglikli
bir sekilde korunmasini saglayacaktir. Uzun vyillar ayni lezzeti ve ozglUnliginia kendi
cografyasinda koruyabilecek, turistik alanda da oldukga kaliteli devamlilik saglayabilecektir. Her
bolgenin kendine has orf adetleri, yemek aliskanliklari, kiltiirel zenginlikleri oldugu gibi Van
ilinin de kiilturel, dogal zenginliklerinin yaninda kendine has kahvalti kiiltiiri de bulunmaktadir.
Van ili cografi konum olarak ipek yolu lzerinde bulundugundan dolayi kahvalti geleneginin
olusmasinda etkili olmustur. Van Kahvaltisi, oldukga zengin menusu ile namini genis kitlelere
duyurmayi basarmistir. Zengin igeriginde yer alan tescillenmis Grinleri ile Van Kahvaltisi, en
blyluk 6zelligini tamamen dogal Urinlerden sofrasini olusturmasidir. Van kahvaltisi, zengin
iceriginde yaklasik 25 ile 35 arasinda gesit bulundurmaktadir. Bunlarin mevsimsel meyve ve
sebzelerin temin edilirken degiskenlik gostermesinden kaynakli sayilari degisebilmektedir.
Kahvalti sofrasi; hakiki Van bali, yogurt kaymagi, stt kaymagi, yayik tereyagi, cacik, otlu peynir,
orme peynir, beyaz peynir, kavurmali-sucuklu yumurta, zeytin, murtuga, kavut, gencirundan
meydana gelir.

insanlar hayatlarini siirdiirebilmek igin beslenmek zorundadir. Farkli toplumlarin farkl
kiiltirlere sahip oldugu bir gercektir. insanlarin ne yedikleri cografi kosullara bagl olmakla
beraber, o yorenin kiltirlyle de ilgilidir. Her toplumun beslenme aliskanliginda o toplumun
kilturel izlerinin tasidigl soylenebilir.  Ayni zamanda iklim sartlari ve cografi kosullar da
beslenme aliskanligi ve tiketilen besinlerin cesitliligini de etkilemektedir. Van’da yemek
zenginligi cesitliligi ile kendini gosterir. Yapmis oldugumuz calismada Van Kahvaltisi ve Van
yemeklerinin kapsaminda neler olduguna ve kavramsal olarak yoresel lezzetlere yer vermeye
cahsilacaktir.

Anahtar Sozcikler: Van Kahvaltisi, Van Yemekleri, Yoresel Lezzetler

A CONCEPTUAL PERSPECTIVE ON VAN BREAKFAST AND VAN DiSHES
Abstract

The registration, promotion and promotion of local products in the status of touristic products
is very important for developing local tourism and legally protecting local products. We can say
that this branding will contribute to the local economy both in terms of preserving the value of
the products and tourism. Since food and beverage products can be imitated quickly, the
values that are branded after carrying certain standards will ensure the preservation of original
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tastes in a healthy way. For many years, it will be able to preserve the same taste and
originality in its own geography and provide high quality continuity in the tourist area. Each
region has its own customary traditions, food habits, cultural richness, as well as the cultural
and natural richness of Van province, as well as its own breakfast culture. Since Van is located
on the Silk Road as a geographical location, it has been effective in the formation of breakfast
tradition. Van Breakfast has succeeded in making its reputation known to the masses with its
very rich menu. Van Breakfast, with its registered products in its rich content, is the most
important feature of it which constitutes the table of all natural products.

The Van breakfast includes between 25 and 35 different varieties. Their number may vary due
to the variation in seasonal fruit and vegetable supply. Breakfast table; It consists of genuine
Van honey, yoghurt cream, milk cream, churned butter, tzatziki, herbal cheese, knitted cheese,
feta cheese, roasted-sausage eggs, olives, murtuga, kavut.

People have to be fed in order to survive. It is a fact that different societies have different
cultures. What people eat depends on geographical conditions, but also on the culture of that
region. It can be said that each society carries the cultural traces of that society in their feeding
habits. At the same time, climatic and geographical conditions also affect the feeding habits
and the variety of foods consumed. The variety of food in Van is manifested by its diversity. In
this study, what is going on within the scope of Van Breakfast and Van dishes and conceptual
regional tastes will be tried to be included.

Keywords: Van Breakfast, Van Dishes, Local Flavors
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iS DOYUMU iLE TUKENMISLIK iLiSKiSi: VAN iLi A GRUBU SEYAHAT
ACENTELERi UZERINDE BiR ARASTIRMA

Dr. Ogr. Uyesi Songiil OZER
Van Yiziinci Yil Universitesi
songulduz@yyu.edu.tr

Yusuf BABUR
Van Yiziinci Yil Universitesi
yusuf_bbr@hotmail.com

Ozet

Turizm sektoriinde 6nemli bir isletme grubu olan seyahat acenteleri; konaklama isletmelerinde
konaklayacak misafirlere aracilik etmek, ucak ve otobis bileti satmak, tur diizenlemek ve arag
kiralamak isteyen musterilerin taleplerini karsilamak {izere turizm sektériinde énemli roli olan
isletme gruplaridir. Bununla birlikte bu isletmelerde ¢alisan personel gruplari yogun galisma
saatleri, dizensiz yatinlan (Ucretler, kullanilamayan izinler vb sebeplerden tiikenmislik
hissederler. Arastirmamizin literatiir kisminda is doyumunu ve tiikenmislik ele alinmistir. Bu
arastirmanin amaci ise seyahat acentelerinde calisan bireylerin is doyumunu etkileyen
faktorleri belirlemeye calisip bu faktérlerin bireylerin tiikenmislikleri ile iliskileri ve bireylerdeki
is doyumunun tikenmislige oranda etki ettigini ortaya koymaktir. Arastirmanin evrenini Van
ilinde faaliyet gosteren seyahat acenteleri ¢alisanlari olusturmaktadir. Arastirmada nicel
yontem kullaniimis olup, 5 li likert tipi 6lgek kullaniimis. Van ilinde faaliyet gosteren 73 A grubu
seyahat acentesi ¢alisanlarinin 6rneklem buyikligi 148 olarak tespit edilmis olup evrene anket
uygulanmistir. Arastirmanin sonucunda elde edilecek bulgularin seyahat isletmeleri sahip ya da
yoneticilerine; ¢alisanlarin is doyumlarini arttiracak ve buna bagl olarak ¢alisanin tiikenmislik
diizeyini diisiirmelerine yonelik tedbirler almasi yoniinde yol gdstermesi beklenmektedir. Sonug
olarak i¢ musteri memnuniyeti saglammis ve boylelikle hizmet sektériinde faaliyet gosteren
seyahat acenteleri misterilerinin de memnuniyetlerinin artmasi beklenmektedir.

Anahtar Sézciikler: is doyumu, Tiikenmislik, Seyahat Acenteleri

THE RELATIONSHIP BETWEEN JOB SATISFACTION AND BURNOUT: A
RESEARCH IN TRAVEL AGENCIES OF VAN PROVINCE

Abstract

Travel agencies, important business group in tourism sector, have significant roles in tourism
sector to meet the needs of their customers who want to rent car,to organise tours, to sell
plane and bus tickets and intercede for guests who will accomodate at accomodation facilities.
However, staff at these facilities feel burnout due to busy working hours, irregular wages, off
days from which can not be benefited. In the literature section of our study job satisfication
and burnout have been studied. The aim of this study is to determine the factors that affect job
satisfication and burnout of those working at travel agencies and reveal how these factors
affect the burnout and job satisfication of these staff. Population of the study consists of staff
of travel agencies operating in Van. Quantitative method and five point likert scale have been
used in the study. Sample size of staff working at 73 A group travel agencies operating in Van
have been determined as 148 and population survey has been carried out. The findings which
will be obtained after the study are expected to show the way regarding to increase job
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satisfication of staff and to decrease burnout level of the staff as a result of this. As a result,
satisfication of domestic customer are expected to be settled and thus satsfication of
customers of travel agencies operating at service sector will rise.

Key Words: Job Satisfication, Burnout, Travel Agencies
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ERCiS iLCESiNDE EKOTURIZM VE CEKiM KAYNAKLARININ
DERECELENDIRILMESI
Prof. Dr. Faruk ALAEDDINOGLU
Van Yuziinci Yil Universitesi
alaeddinoglu@yyu.edu.tr
Ozet

Ercis yerylzu sekilleri ve beseri hayat bakimindan oldukga renkli ve bir o kadar farkhilklar
biinyesinde barindiran bir ilgedir. ilge ayni zamanda belli 6lciide giinimiize kadar cevresel
tehditlerden uzak kalmis ve korunmus yeryizi sekillerine ve tarihi gekiciliklere sahiptir. Ayrica
ekoturistler igin dogayla bas basa kalma, giinlik yasamin baskisindan ve stresinden kagma,
trekking, kus gézleme, fotosafari gibi 6zel ilgi ve aktiviteleri gergeklestirme firsatini saglayabilir
niteliklere sahiptir. Dolayisiyla Ercis ilgesinin bu 6zelligi koruma kullanma dengesi gézetilmek
suretiyle turizme kazandirilabilir ve yoredeki yerlesmelerin ekonomik kalkinmalarina katki
sunabilir. Zira hali hazirda yore halki agirlikhi tarim faaliyetleriyle ugrasmaktadir. Dolayisiyla
oldukga zengin sayida dogal ve tarihi degerlere sahip olan ilgenin bu kaynaklarini turizme konu
etmesi ve bu anlamda gelir elde etmesi mimkinddr.

Bu baglamda oncelikle Ercis’te yer alan ve turizme konu olabilecek kaynaklarin ekonomik
anlamda vyoreye katki sunabilecek vyeterlilikte olup olmadiklarinin ortaya konulmasi
gerekmektedir. Zira birgok dogal kaynagi blinyesinde barindiran yore, ¢ekim seviyesi, altyapi
destegi, cevresel bozulma seviyesi ve ulasilabilirlik kategorilerinde degerlendirilmistir.
Arastirma alanindaki kaynaklar, nitelik yoniinden incelendiginde, ulusal alanda kabul géren ve
degerli atfedilen daglik sahalara, sahillere, koylara ve diger morfolojik sekillerden olusan ¢ekim
alanlarina, i¢ kesimlerde kalan ve yakin cevreleriyle birlikte farkindalik yaratan volkanik
olusumlara ev sahipligi yapmaktadirlar. Bu glnkl sartlarda ekoturistlerin ihtiyaclarini belli
Olctde karsilayacak begeri yapilara sahip olan ilge, kultlrel degerler agisindanzengin ve ayni
zamanda gevresel bozulmadan en az etkilenmis yerlerden biridir. Ercis’in 10 (on) farkh kategori
izerinden yapilan derecelendirmesine gore, ¢cekim seviyesi,altyapi destekleri, cevresel kalite ve
ulasilabilirlik bakimindan anlamli puanlar aldigi gorilmektedir. Derecelendirme c¢alismasi ve
yapilan gortsmeler neticesinde yoérenin yapilacak turizm yatirimlariyla ekonomik anlamda
gelisecegi ve yakin cevresine katki sunacagi anlasiimaktadir.

Anahtar Kelimeler: Ercis Van Goli, Dogal Kaynaklar, Ekoturizm

GRADING THE ECOTOURISM AND ATTRACTION SOURCES IN ERCiS DISTRICT
Abstract

Ercis is a rich town in terms of different earth shapes and human life. To some extent the
district has been preserved from environmental threats which preserved the different earth
forms and historical attractions. In addition, it has the potential to provide special
opportunities and activities for eco-tourists such as to be alone at nature, escape from the
pressure and stress of daily life, wildlife watching, trekking, bird watching, and photography.
Therefore, this feature of the Ercis district can be used for tourism project purpose, taking in
consideration a conservation plan while implementing tourism projects, which will contribute
to the economic development of the people in the district. As a matter of fact, the local people
are mainly working in agricultural activities. Therefore, it is possible for the district, which
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possesses very rich features of natural and historical values, to employ these resources to
tourism development and generate income.

In this context, first of all, it is necessary to determine whether the resources in Ercis, which
could be used for tourism development, are economically sufficient to contribute to the region.
The region, which contains many natural resources, is evaluated in terms of attraction level,
infrastructure support, and environmental degradation level and accessibility categories. The
areas evaluated in this research, which host volcanic formations and are located in the inner
areas, create recognition with their immediate surroundings of mountainous terrain, beaches,
rocks, and other morphological forms that when examined qualitatively are considered to be
nationally recognized and valued. The district, which has human structures to meet the needs
of eco-tourists to a certain extent in today's conditions, is rich in cultural values and is also one
of the least affected areas of environmental degradation. According to Ercis's rating based on
ten different categories, it receives significant scores in terms of attraction level, infrastructure
supports, environmental quality and accessibility. As a result of the rating work and interviews,
it is understood that potential tourism investments will contribute economically to the area.
Keywords: Ercis Van Lake, Natural Resources, Ecotourism.
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ORGUTSEL SiNiZM: TEORIK BiR INCELEME

Ogr. Gor. K. Seckin KARAHAN
Van Yiiziinci Yil Universitesi
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Ozet

Yonetim alaninda sirekli yenilikler ve degisimler yasanmaktadir. Rekabet GstlnlGgi saglamak
icin yeni Uretim teknikleri gelistiriimekte ve maliyet yontemleri {izerinde surekli ¢calisiimaktadir.
Yapilan bu galismalar, g¢alisani ve onun mensubu oldugu 6rgiti olumlu bazen de olumsuz
yonde etkilemektedir. Bu olumsuzluklardan birisi orgitsel sinizmdir. Calisanin kendisini ve
mensubu oldugu 6rgiiti olumsuz yonde etkileyen orgiitsel sinizm; calisan performansi, 6rgit
performansi, etkinlik, verimlilik, karlilik gibi bircok gosterge lzerinde olumsuzluklara sebep
olabilmektedir.

1990’h yillarda batida ve 2000'li yillarda Tirkiye’de 6rgitsel sinizm calismalarina baslanmistir.
Bununla birlikte iteratur incelendiginde, orgiitsel sinizm ile ilgili cok sayida yerli ve yabanci
ampirik arastirma yapilmis iken, teorik arastirma sayisinin goreceli olarak yeterli duzeyde
olmadigi gériilmektedir. Orgiitsel sinizm teorisinin olusmasi ve 6neminin anlagilmasi agisindan
teorik calismalara ihtiya¢ duyulmaktadir. Bu ¢alisma, orglitsel sinizm ile ilgili yapilmis ampirik ve
teorik ¢alismalar incelenerek yuritilmastir. Calisma ile orgltsel sinizmin ne oldugunun, alt
formlarinin, boyutlarinin, nedenlerinin, sonugclarinin ve orgiitsel sinizme karsi alinabilecek
onlemlerin vurgulanmasi amaglanmistir. Konunun 6nemine gore akademik calismalarin daha
¢ok yayginlasmasi gerekmektedir. Calismanin sonuglari ve onerileri ile oOrgltsel sinizmin
etkilerinin vurgulanmasi, mevcut literatiire teorik bir katki saglanmasi, yoneticilerin ve diger
bilgi kullanicilarinin istifade etmesi hedeflenmektedir.

Anahtar Kelimeler: Orgiitsel sinizm, biligsel sinizm, duyussal sinizm, davranissal sinizm

ORGANIZATIONAL CYNICISM: A THEORETICAL INVESTIGATION
Abstract

There are continuous innovations and changes in the field of management. New production
techniques are developed and cost methods are constantly being studied to provide
competitive advantage. These studies have positive and sometimes negative effects on the
employee and the organization he/she is a member of. One of these drawbacks is
organizational cynicism. Organizational cynicism that adversely affects the employee and
his/her organization; employee performance, organizational performance, efficiency,
productivity and profitability.

In the 1990s and 2000s it has begun to study organizational cynicism in West and Turkey.
However, when iterations are examined, it is seen that while there are many domestic and
foreign empirical researches about organizational cynicism, the number of theoretical
researches is not at a sufficient level. In order to understand the formation and importance of
organizational cynicism theory, theoretical studies are needed. This study was conducted by
examining empirical and theoretical studies on organizational cynicism. The aim of this study is
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to emphasize what organizational cynicism is, its sub-forms, dimensions, causes, consequences
and measures that can be taken against organizational cynicism. According to the importance
of the subject, academic studies should become more widespread. It is aimed to emphasize the
effects of organizational cynicism with the results and suggestions of the study, to make a
theoretical contribution to the existing literature, and to benefit the managers and other users
of information.

Keywords: Organizational Cynicism, Cognitive Cynicism, Affective Cynicism, Behavioral
Cynicism
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PRODUCTION ON ENTREPRENEURSHIP STRUCTURE AND TOURISM: A CASE OF
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Abstract

City branding is an important concept in the tourism advancement of a city such as Van. In this
sense, it is necessary to reflect a critical perspective into reproduced spaces in the city. While
producing spaces in the town, the idea behind of reproduction is still missing in the term of
paradigm shifts, particularly in the planning process. This study therefore provides a critical
insight into the issue of how the culture street in the town has been designed by the
integration of postmodernist perspective. Followings are simply be questioned in this study:

1-What is the entrepreneurship structure of culture street?

2-Does the postmodernism dominate the reproduction of the space?

3-Does the reproduction reflect the thematic name of the street?

4-What are the problems and opportunities facing the street having restructured?

In order these questions to be achieved, a qualitative-based case-study design was employed,
including face-to-face interviews, participant observation and ethnographic fieldwork in the
street. The preliminary findings were presented in this proceeding paper. The structure of
entrepreneurship showed that the male-dominated and local-owners running the cafes and
bistros along the street. Although postmodernism simply reflects an “automatic” culture, the
street is slightly lag behind of postmodernist perspective that the design of the street might be
placed at somewhere in the middle of modernism and postmodernism. A mix structure of
spaces was also observed in the place where the entertainment and residential areas were
blended. Although there is still core of aims of the street were available in the cafes. This name
is slightly changed from being a space to cultural activities to socialisation activities which are
still important and valid. There some problems and challenges emerged by the café owners are
simply commodification and the changing perspective of business in the street.

Keywords: Reproduction of Space, Postmodernism, Entrepreneurship and City Branding, Van-
Culture Street-Turkey.
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Ozet

Dogu Anadolu Bolgesinde yer alan Van sehri cografya bakimindan énemli bir konuma sahip ve
bircok medeniyete ev sahipligi yapmistir. Sehir sinirlari igerisinde Van Goli, Akdamar Kilisesi,
"kaleler kenti" olarak anilmasini saglayan kaleleri, diinyaca UnlQ kedisi, kahvaltisi ve Van otlu
peyniri ile sikca adindan s6z ettirmektedir. Van, sahip oldugu bu zenginlikleriyle ve pek ¢ok
turizm aktivitesine olanak veren cografyasi ile Dogu'nun 6nemli bir turizm kentidir. Bu
calismada, onemli yerel bir lezzet olan ancak turistik Grin olarak heniliz yeterince
degerlendirilemeyen Van otlu peyniri ve peynirin yapimi siirecinde yogun emegi olan kirsal
kadinin rolu cahsilmistir. Van’in doért farkl ilgesinde yuritilen calismada nitel arastirma
tasariminda g¢oklu vaka galismasi yapiimistir. Calismada ayrica etnografik yontemde kullanilarak
gozlemci olarak da katildigimiz arastirma ile peynir yapimi siirecinin her agamasinda yogun
emegi olan kadinlarin siireci yonetmeleri, katkilari, gunlik yasamlari, kiltlrleri, peynirin
hayatlarindaki yeri hakkinda veri toplamak amaciyla yiiz yiize milakatlar gergeklestirilmistir.
Arastirma alanlari, Van Tarihi Peynirciler Carsisinda yapilan goérlismeler neticesinde
belirlenmistir. Buna gore Van’in Baskale ilgesinin Orta Yol Koyu, Catak ilcesinin Gérentas Koy
Badilhali yaylasi, Ozalp ilgesi’'nin Asagi Molla Hasan K&y, Giirpinar ilgesi’nin Yol Diistii Ky ele
alinmistir. Arastirmada belirtilen mahallelerde(koylerde) 25 kadin ile ve ayrica ziyaret edilen
koylerde muhtarlar ve yaylalarda ise ¢obanlar ile gorismeler yapilmistir. Arastirma halen
devam ettiginden dolayi bildiride sadece bazi 6n bulgulara yer verilecektir. Bu 6n bulgular; Van
otlu peynirinin yapim siirecinde calisilan sahalar arasinda ortaya ¢ikan benzerlik ve farkhliklari
icermektedir. Ornegin; peynir yapiminda kullanilan mayalarin yapimi, peynire katilan otlarin
farkh karisimlar ile kullaniimasi (sirmo, mendi, heliz, yabani nane, kekik) kadinlarin siireg icinde
yer alma ve ekonomik giktilardan faydalanmalari degiskenlikler icermektedir. Peynir yapiminin
ve peynirin turistik Griin olmasi noktasinda ise heniiz ciddi olarak ele alinarak ¢ozilmesi
gereken sorunlar oldugu gorilmustdr.

Anahtar Sézciikler: Turistik Uriin, Van Otlu Peynir, Kadin, Van, Kiltiirel Miras.

TRADITIONAL VAN HERBY (OTLU) CHEESE ON THE WAY OF BEING TURISTIC
PRODUCT AND THE ROLE OF THE RURAL WOMEN IN THIS PROCESS

Abstract
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The city of Van, which is located in the Eastern Anatolia Region, has an important position in
terms of geography and has hosted many civilizations. Van Lake, Akdamar Church, and the
castles in the city that make it known as the city of castles, its world-famous cat, breakfast and
herby cheese are frequently mentioned in the tourism potential of city. Van is an important
tourism city of the East with its richness and assets that allows many tourism activities. In this
study, the role of rural herby cheese, which is an important local flavour but not yet adequately
evaluated as a touristic product, and the role of rural women in the process of making cheese
were studied. The study was conducted in four different districts of Van, multiple case studies
were employed in the manner of qualitative research design. In this study, the ethnographic
method and face-to-face interviews were mainly employed to collect data on the issues of the
management process, contributions, daily life, culture and the role of women in the production
cheese who have intensive labour at every stage of the cheese making process. The case study
areas were determined as a result of the interviews conducted with the most experienced
people working for Van Historical Cheese Marketers. Accordingly, the Middle Road Village in
Bagskale province, Badilhali plateau of Gorentas Village in Catak province, Ozalp District's Lower
Molla Hasan Village, Gurpinar District's Road Down Village were studied. Interviews were
conducted with 25 women in the neighbourhoods (villages) mentioned in the research, as well
as with the headmen in the visited villages and shepherds in the plateaus. Since the research is
still ongoing stage, only some preliminary findings will be included in this paper. These
preliminary findings include such issues as similarities and differences between the fields
studied during the production process of Van herby cheese. For example; there is a variety in
the production of yeasts used in cheese making; in the use of herbs added to the cheese with
different mixtures (sirmo, mendi, heliz, wild mint, oregano); in the role of women in the
production process as well as in receiving benefits from economic output. Finally, it has been
seen investigated that there are still serious problems that need to be solved on the way of
producing cheese and making cheese as a touristic symbol.

Keywords: Touristic Asset, Van Herby Cheese, Van “Otlu” Cheese, Gender, Cultural Heritage,
Rural Women
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Ozet

Turizm insanlarin talep ve beklentilerinden etkilenen, dogayi, kiltlirli ve sosyal yasami etkileyen
dinamik bir sektordiir. Bu durum basta turist tiplerinde ve turizm gesitlerinde bir degisme ve
farkhlasmaya neden oldugu gibi turizmin zamana ve mekana yayilmasini da saglamaktadir.
Dolayisiyla yeni gelisen alternatif turizm gesitleri ve bu turizm gesitlerini deneyimlemek isteyen
turistlerin varhigi turizmin dinamik olmasini saglamaktadir. Bu baglamda turistlerin talep ve
beklentileri sonucu ortaya cikan ekoturizm, klasik turizm olarakta adlandirilan deniz, kum,
gilnes turizmine alternatif olarak ortaya c¢ikmistir. Ekoturizm doganin ve kiltirin korunmasini
hedeflerken ayni zamanda yerel kiiltir unsurlarina saygi gésteren ve korumaya 6zen gosteren
alternatif bir turizm gesididir. Ekoturizmde, kiltiirin 6neminden dolayi yerel Griinler dnemli bir
yer tutmaktadir. Bu nedenle galismada Bati Akdeniz Bolgesinde Doguda Cirali, Batida Dalyan
sinirlari igerisinde yer alan yerlesmelerdeki ekoturizm ve yerel drinler galismaya konu
edilmistir. Calismada veri elde etme yontemi olarak gozlem ve goriismelere yer verilmistir. Elde
edilen bulgular sonucunda ekoturizm ve yerel Uriinler arasinda dogrudan bir iliski oldugu
anlasilmistir. Arastirma sahasinda ekoturizmin yayginhgini koruyor olmasinda yerel Urinlerin
siirece katki sundugu ve siirecin dogru yonetilmesi sartiyla bolgede strdirilebilir bir turizmin
gerceklestirilebilecegi sonucuna varilmistir. Ayni zamanda bolgedeki ekoturizme konu olan
alanlarda yerel Grtinlerin 6nemli motivasyon kaynaklari oldugu bilgisine ulagilmistir.

Anahtar Sézcutkler: Ekoturizm, Akdeniz, Yerel Uriin, Strdurilebilir Turizm

ECOTOURISM AND LOCAL PRODUCT RELATIONSHIP IN THE WESTERN
MEDITERRANEAN REGION

Abstract

Tourism is a dynamic sector which is influenced by the demands and expectations of people
and affects nature, culture and social life. This situation causes a change and differentiation
especially in the types of tourists and types of tourism, as well as the spread of tourism to time
and space. Therefore, the newly developing alternative tourism types and the presence of
tourists who want to experience these types of tourism ensure that tourism is dynamic. In this
context, ecotourism, which emerged as a result of the demands and expectations of the
tourists, emerged as an alternative to the sea, sand and sun tourism, also called classical
tourism. Ecotourism is an alternative type of tourism that aims to protect nature and culture
while at the same time respecting and protecting local cultural elements. In ecotourism, local
products have an important place because of the importance of culture. Therefore, in this
study, ecotourism and local products in the settlements located in the borders of Cirali in the
East and Dalyan in the West were studied. Observations and interviews were included in the
study as a method of obtaining data. As a result of the findings, it was found that there is a
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direct relationship between ecotourism and local products. It is concluded that sustainable
products can be realized in the region provided that local products contribute to the process
and that the process is managed properly. At the same time, it has been found out that local
products are important sources of motivation in areas subject to ecotourism in the region.
Keywords: Ecotourism, Mediterranean, Local Product, Sustainable Tourism
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Ozet

Carsi 2018 yilinda Dogu Anadolu Kalkinma idaresi Baskanligi tarafindan desteklenen projede
yeniden onarim yapilmis ve sadece peynirciler garsisi olarak yeni ylziine kavusmustur. Yapilan
bu calisma ile “Van Tarihi Peynirciler Carsisi” ve c¢arsi icinde faaliyet yuriten girisimlerin yapisi
turizm girisimciligi odakh analiz edilerek ¢arsinin Van turizmi icin 6nemine ortaya konulacaktir.
Arastirmada nitel arastirma yontemi ve yapilandiriimamis mulakat teknigi kullanilmistir. Van
Tarihi Peynirciler Carsisinda amagsal drneklem ve ikincil olarak kartopu 6rneklem yéntemi ile
ulagilan 16 kisi ile derinlemesine ylz ylize gérusmeler yapilmis olup veriler ses kayit cihazina
kaydedilmis ve ¢ozimlenmistir. Bazi girisimcilerin birden fazla isletmesi olmasi ve goriismelerde
elde edilen bilgilerin tekrar etmeye baslamasi nedeni ile gériismeler 16 kisi ile bu sunum yeterli
gorilmistir. Ancak makale siirecinde tim evren ile gorlismeler tamamlanacaktir. Peynirciler
Carsisinda toplam 55 Adet Diikkan bulunmaktadir. 9 'u Ozel Miilkiyet 46 Adeti Van Biiyiiksehir
Belediyesine aittir. Van Tarihi Peynirciler Carsisinda yer alan toplam 55 Adet isletme icinde ’Siit
ve Siit Uriinleri’ alaninda faaliyet gdsteren 41 Adet Girisimci. Tarihi Peynirciler garsisini yer alan
girisimciler ile yapilan goérismeler degerlendirildiginde girisimcilik yapisi, sorunlari ve turizme
katkisi noktasinda asagidaki bulgulardan bahsedebiliriz. Peynirciler c¢arsisinda yer alan
girisimcileri cogunlukla aile biliytklerinden ikinci nesle gecenler olusturmakta. Carsida ilk peynir
saticisi olarak c¢alisan girisimcilerde bunun yani sira yer almaktadir. Carsida yer alan
isletmelerde goriisme yapilan girisimcilerden sadece birisi disinda hepsi sadece satici oldugunu
belirtmektedir. Onceki halinde sakatat kaynakl ciddi bir kokunun oldugunu ve gériintiiniin
ziyaretgileri rahatsiz ettigini disinmekteler. Carsida kadin girisimci yer almamaktadir.
Girisimciler kadin girisimci noktasinda veya sadece satis elamani olarak bulunmasi noktasinda
ikiye ayrilmaktadir. Ancak, c¢ogunlukla milk sahiplerinin kadinlarin ¢alismasina sicak
bakmalarina ragmen, rolleri konusunda ise sadece satis danismani olmalari gerektigini ifade
edilmektedir. Calismada ayrica garsinin yenilenmesiyle birlikte peynirin pazarlanmasi siirecinde
cesitli avantajlar ve dezavantajlar ortaya ciktigl da gorilmektedir. Carsinin yapisal anlamdaki
durumunda ise hala yasal statislyle ilgili cesitli sorunlarin da oldugu ortaya ¢ikmistir.

Anahtar Kelimeler: Girisimcilik, Van Tarihi Peynir Carsisi, Sehir Turizmi, Van “Otlu” Peyniri
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THE EFFECT OF VAN'’S HISTORIC CHEESE BAZAAR ON TOURISM SECTOR AND
TOURISM ENTREPRENEURSHIP

Abstract

In 2018, the bazaar was reconstructed under the auspicious of the project which was
supported by the Eastern Anatolia Development Agency. With this study, the Bazaar of Van
Historical Cheese and its entrepreneurship structure operating has been investigated with a
focus on tourism entrepreneurship and the role of the bazaar for Van tourism. As a part of
qualitative research method, unstructured interview technique was used in this study. In-depth
face-to-face interviews were conducted with 16 people who were approached by the means of
purposive sampling and secondary snow-ball sampling method in Van Historical Cheese Bazaar.
The collected data were recorded and analysed. Because of the fact that some entrepreneurs
have more than one company and that the information obtained in the interviews reached to
the saturation, this number of the interviewees were considered to be sufficient with 16
people. However, during the article process, conversations with remaining part of the universe
will be completed. There is a total of 55 Shops in the Van Cheese market. Regarding shop
ownership, there is imbalanced distribution such as the fact that despite 46 Private Ownerships
owned by the locals, 9 belong to Van Metropolitan Municipality. Of which, 41 Entrepreneurs
operating in the field of Milk and Milk Products in Van Historical Cheese Market. When the
transcripts of interviews with the entrepreneurs involved in business of cheese in the market
were evaluated, the following findings in terms of entrepreneurship structure, problems and
contribution to tourism were emerged. Entrepreneurs in the cheese market are mostly
heritage to them from the family elders. This means that the 2nd generation is the dominant
figure in this business area. In addition to this, entrepreneurs working as the first cheese seller
in the bazaar. All but one of the entrepreneurs interviewed in the bazaar states that they are
only sellers. In the previous case of the bazaar (before reconstruction process), they think that
there is a serious smell of offal and that the image was slightly discouraging for the visitors.
Indeed, there is no women entrepreneurs in the bazaar. Entrepreneurs are divided into two as
a female entrepreneur or only as a salesperson. However, it is often stated that although
landlords are warmly attracted to the participation of women, they should only be sales
consultants regarding their roles. In the study, it is seen that various advantages and
disadvantages emerged during the marketing of cheese soon after the renewal of the bazaar.
In the structural sense of the bazaar, there are still various problems regarding its legal status.
Keywords: Entrepreneurship, Van Historic Cheese Bazaar, City Tourism, Van Herby Cheese (Van
“Otlu” Cheese)
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KIRSAL SU KULTURUNUN UNUTULAN YUZLERi: SU SARNICLARI “BODRUM-
KIZILAGAG SU SARNICLARI KULTUR-TURiZM ROTASI”

Dog. Dr. Kiibra CIHANGIR CAMUR
Gazi Universitesi
ccamurster@gmail.com

Ozet

Bu calismada, Bodrum Yarimadasi’nin hemen tamaminda insaa edilen ve “gimbet” olarak
tanimlanan, Bodrum’un tarihsel, kiltirel ve cografi oOzelliklerini yansitan su sarniglarinin
konumlari, yarimadadaki dagilimlari ve yigilmalari incelenmis, bir kultlir rotasi olusturma
olasiliklari Gzerinde calisiimistir. Bodrum Yarimadasi sarniglari, yerel bilgiye gére Osmanli
Kanuni déneminde Rodos Seferi siirecinde ordunun su ihtiyacinin karsilanmasi igin insaa
edilmeye baslanmistir ve ilk 6rneklerin mimarinin Mimar Sinan olduguna inanilmaktadir. Rodos
seferi sonrasinda da yerel su kiltlridn bir bileseni olarak kurak mevsimlerde su ihtiyacini
karsilamak, yagmur suyunu depolayip kullanmak Gzere zamanin ileri gelenleri tarafindan hayrat
olarak insa edilmelerine devam edilmistir. Bu ilk 6rneklerden glinlimiize ulasabilen az sayida
kitabeli sarniclardan en erkeni 1722’ye tarihlenebilmektedir. Farkli kaynaklara gore sayilari
300 ile 474 arasinda degisen Bodrum yoresi sarniglarina iliskin, Bizans dénemi sarniglariyla
karsilastirldiginda az sayida galisma bulundugu gorilmektedir.

Bu calismanin ortaya g¢ikmasini saglayan su sarniglarinin varligini bilmekle birlikte, mekansal
yigilmalarina iligkin ilk izlenim, Planlama Stidyosu-5 kapsaminda Ekim-2018'de Bodrum
Yarimadasi teknik arastirma gezisi slirecinde olusmustur. Yapilan literatlir arastirmasinda,
Yarimada’daki 500’e vyakin sarnigtan 102’sinin fotograflarini ve koordinatlarini iceren
“Sabahattin  Bilsel Cistern/Sarnic Fotograf Arsivi’ne ve sarniglarin  bir boliminin
koordinatlarina ulasilmistir.  Sarniglarin  koordinat bilgileri kullanilarak Google Earth
uygulamasindan yerleri tespit edilerek NET-CAD programina aktarilmis ve sarnig¢ konumlari
sayisallagtinilmistir.  Sarniglarin  Bodrum Yarimadasi, Yali Mevkii, Kizilagag Mahallesi’'nde
yogunlastigi gorilmustir.

Calismanin bulgulari, Anadolu cografyasinda “sardirilebilir su kaltirinin temsilcileri ve
unutulan ydzleri olan su sarniglarinin korunmasi ve sirdirilmesi” temel hedefi ekseninde
“Bodrum Yarimadasi Sarni¢ KdiltlrG-Turizm Rotasl” Onerisinin  gelistiriimesinin althgini
olusturmustur. Leleg ve Karia Yollari ile Kizilga¢’ta bulusan 6neri “Su Sarniglari Kiiltir Rotasl”,
Bodrum’un mevcut kiltir rotalarina katki saglayacak bir bilesendir. Calismada oOnerilen
arastirma ile koruma-planlamada butincil bir yaklasim ve isbirligi hedeflenmis, yerel-merkezi
aktorlerin slirece dahil olmasinin 6nemi ve geregi vurgulanmis; tim sarniglarin konumlarinin
belirlenmesi, tescili ve korunmasinin dnemi ortaya koyulmustur.

Anahtar Sozclikler: Su Sarniglari, Kirsal Su Kiltiirli, Koruma Planlamasi, Kiltiir-Turizm Rotasi,
Bodrum-Kizilagag Tirkiye.

THE FADING FACES OF RURAL WATER CULTURE: WATER CISTERNS “BODRUM-
KIZILAGAG WATER CISTERNS CULTURE-TOURISM ROUTE”

Abstract

In this study, the locations, distributions, agglomeration, and the possibility of forming a
cultural route of water cisterns are examined. These cisterns are defined as “giimbet" locally,
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and constructed in almost all of the Bodrum Peninsula, reflecting historical, cultural and
geographical characteristics of Bodrum. According to local knowledge, the Bodrum Peninsula
cisterns started to be built to meet the water needs of the Ottoman army during the Rhodes
during the Kanuni Period and it is believed that the architect of the first examples was Sinan
the Architect. After the Rhodes Expedition, as a component of the local aquaculture, they
continued to be built by the notables of the time to meet the water demand during dry seasons
and to store and use rainwater. The earliest of the few examples with inscriptions, dating from
these early examples, can be dated to 1722. According to different sources, there are very few
studies on the Bodrum cisterns, which vary between 300 and 474, compared to the Byzantine
cisterns.

Although we know the existence of the water cisterns that led to this study, my first impression
of spatial agglomeration occurred during the Bodrum Peninsula technical tour in October-2018
within the scope of Planning Studio-5. In the continuation of the study, the literature search led
us to the Sabahattin Bilsel’s Cistern Photo Archive that contains the photographs and
coordinates of 102 of the approximately 500 cisterns in the Peninsula. Using the coordinate
information of the cisterns, the locations of the cisterns were determined from the Google
Earth application and transferred to the NET-CAD program and the cistern locations were
digitized. The digitized findings show that the cisterns are located mainly in the Bodrum
Peninsula, Yal Mevkii, Kizilaga¢ Neighbourhood.

The outcomes of this study underpin the need for developing the “Bodrum Peninsula Cistern
Culture-Tourism Route” proposal that firstly aims the determination, registration, and
protection-maintenance of all 500 water cisterns which are representatives of forgotten faces
of Anatolia sustainable water culture. The proposed “Kizilaga¢ Water Cisterns Culture and
Tourism Route” can also be a part of Leleg and Caria Roads and contribute to the cultural
routes of Bodrum.

The research proposed in this study aimed at a holistic approach and cooperation in
protection-planning and emphasized the importance and necessity of the involvement of local-
central actors; and the significance of determination of the location, registration, and
protection of all cisterns has been revealed.

Keywords: Water Cisterns, Rural Water Culture, Protection Planning, Culture and Tourism
Route, Bodrum-Kizilagag-Turkey
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YENi TURiZM TESISLERi UYGULAMA YONETMELIGi: KIYI KULLANIMLARI VE
YAPILASMA UZERINE ETKILERIN DEGERLENDIRILMESI

Dog. Dr. Kiibra CIHANGIR CAMUR
Gazi Universitesi
ccamurster@gmail.com

Dr. Ogr. Uyesi Emine CIHANGIR
Van Yiziinci Yil Universitesi
eccihangir@gmail.com

Ekinsu CAMUR
Ankara Universitesi
ekinsucamur@gmail.com

Ozet

Kiyilar ve kiyr kanunu kapsamimdaki kiyi bolgeleri, Tiirkiye'de devletin hiikiim ve tasarrufu
altindadir. Kiyilar herkes tarafindan esit ve Ucretsiz kullanima agiktir. Kiyi bolgelerinden ve kiyi
seritlerinden yararlanirken halkin kullanimi 6ncelikle gbz 6niinde bulundurulur. Kiyi alanlari ve
ozellikle kiyi-orman birlikteligini tasiyan alanlarin bozulmaya daha fazla egilimli hassas alanlar
oldugu ve kiyi planlamasinin entegre bir baglamda yapilmasi gerektigi tzerinde uzlasilan bir
konudur. 06 Temmuz 2019’da Tirkiye’de yeni bir dort ve bes yildizli turizm tesisleri yénetmeligi
ylrarlige girmistir. Bu diizenleme ile, Kiltlir ve Turizm Bakanligi'nin yetkisinde olan kiyi-orman
alanlarinin planlamasinda degisiklikler getirilmistir. Halihazirda ormandan turizm tesis alani
tahsis edilmis ve tahsis edilecek olan 4 ve 5 yildizli turistik tesislere ek yapilasma haklari
taninmistir.

Bu ¢alisma yeni mevzuatin, kiyi kullanimlari, kiyilarin kontroli ve 4-5 yildizli tesislerin ek insaat
haklarinin  kiyillar Gzerindeki etkilerinin degerlendiriimesine odaklanmaktadir. Asil soru
“ormandan tahsisli tesislere komsu kiyi alanlarinin halk tarafindan kullaniminda nelerin
degisecegidir?

Ayrica, ¢alismada Ozellikle kiyr bolgelerinde planlama, yonetim ve kullanimda gevreye etkiler
temelinde ortaya cikabilecek olumsuzluklar irdelenecektir. Kiyi mevzuati, gegmis, bugiin ve
gelecekteki icerigine gore degerlendirilecektir. Kiyi alanlari planlamasi, kurumlar, orgitler ve
kiyr alanlarina yonelik uluslararasi koruma mevzuati, bitiincll bir yaklasimla incelenecek, kiyi-
orman arazilerinin tahsis kosullarindaki degisimler turizme ve kamusal kullanima olasi
etkileriyle incelenecektir.

Anahtar Soézcukler: Turizm Tesisleri Uygulama Yénetmeligi, 4-5 Yildizh Turizm Tahsisleri, Kiyi
Alanlari, Kiyi Planlamasi ve Koruma, Tirkiye

NEW TOURISM FACILITIES IMPLEMENTATION REGULATION: AN EVALUATION
OF IMPACTS ON COASTAL USAGE AND CONSTRUCTION

Abstract

The coasts and adjacent coastal areas are under the rule and control of the state in Turkey.
Coasts are open to equal and free use by all. The public interest is primarily taken into
consideration when benefiting from coastal areas and coastal lanes.
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It is agreed that coastal areas and especially coastal-forest areas are much more prone to
degradation and coastal planning should be done in an integrated context.

New 4 and 5-star tourism facilities regulation has been enacted in July 2019 Turkey. This
regulation changed the planning rules of coastal-forest areas that are under control of the
Ministry of Culture and Tourism. It granted new and additional construction rights to 4 and 5-
star tourist facilities that are and will be allocated.

This study focuses on an evaluation of the impacts of the new legislation on coastal uses,
coastal control and additional construction rights of those 4 and 5-star facilities. The main
question is "what will change in the use of coastal areas by the public?” and this is already a
very problematic area for them.

Besides, the effects of the legal amendment will be examined to clarify the possible negative
effects that may arise especially in planning, management and use of coastal areas on the basis
of environmental considerations. The fragile relationship between nature, public use and
coastal economic uses such as tourism will be assessed according to their past, present, and
future status in relation to former and actual coastal legislation. Coastal protection planning,
institutions, organizations and international protection legislation for coastal areas will also be
examined with a holistic approach and changes in the allocation conditions of coastal-forest
lands will be examined with possible effects on tourism and public use.

Keywords: Tourism Facilities Implementation Regulation, 4-5 Star Tourism Allocations, Coastal
Areas, Coastal Planning and Protection, Turkey
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SEHIRDE YASAMA iSTEGININ MARKA KiSiLiGi VE MARKA ALGISI, TUTUM VE
MEMNUNIYET UZERINDE YARATTIGI FARKLILIKLAR: VAN iLi ORNEGI
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Ozet

Kentleri birbirinden ayiran, onu essiz yapan dogal glzellikleri, tarihi mirasi ve sosyo-kiltirel
yasamidir. Bu 6zellikler kentlere zengin bir kisilik ve gugli bir kentsel marka imaji kazandirir.
Kentte yasayan bireylerin yasadiklari kente yonelik algilari, bu algilarin sonucunda o kente
iliskin tutumlari ve nihayetinde olusan olumlu veya olumsuz memnuniyetleri, kentin 6énemli bir
destinasyon merkezi olabilmesi, kiiresel sermayeyi kendine ¢cekecek pazarlara dontstirebilmesi
ve kendini cazibe merkezi haline getirecek projelerin hayata gecirilebilmesi ve nihayetinde
pazarlanabilir glcli bir kent markasi olusturmasi agisindan énemli ipuglari sunar. Bu ¢alismada
kentin kisilik ve markasina yoénelik olusan algl kentte yasamlarini strdirmek isteyen kent
sakinleri ile gelecekte bu kentte yasamak istemeyenler kapsaminda degerlendirilmistir.
Arastirmanin 6rneklemini Van’da yasayan bireyler olusturmaktadir. 1018 kisi ile gerceklestirilen
arastirmada Kentin Kisilik ve Marka algisina yonelik olarak gruplar arasinda istatistiki agidan
anlamli farkhliklarin oldugu belirlenmistir.

Anahtar Kelimeler: Kent Markasi, Kentin Marka imaji, Kent Sakinleri, Kentin Kisiligi, Kentin
Marka Algisi

THE EFFECT OF THE LIVING DESIRE IN THE CITY ON BRAND PERSONALITY AND
BRAND PERCEPTION, ATTITUDE AND SATISFACTION: A CASE OF VAN
PROVINCE

Abstract

It is the natural beauties, historical heritage and socio-cultural life that makes the cities unique.
These features give cities a rich personality and a strong urban brand image. Perceptions of
the city residents attitudes and their positive or negative satisfaction, give important clues for
the city to become an important destination center, to transform the global capital into
markets that will attract itself and to realize the projects that will make itself a center of
attraction and to create a marketable strong city brand.
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In this study, the perception of the personality and brand of the city was evaluated within the
scope of the city residents who want to live in the city and those who do not want to live in the
city in the future. The sample of the study consists of individuals living in Van. In the study
conducted with 1018 people, it was found that there were statistically significant differences
between the groups regarding the city's perception of personality and brand.

Keywords: City Branding, City Image, City Residences, City Personality, Residences Perception’s
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VAN-IiRAN iLiSKILERINE STRATEJIK BiR BAKIS ACISI: KAPIKOY SINIR KAPISI
ETKiSi
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Ozet

Gegmisten glnimize giderek 6nemi artan ve 6nemli bir gelir kaynagi olarak gosterilmeye
baslayan turizm hem hizmet sektorl icin hem de toplumlar arasi etkilesimde pozitif bir rol
oynayarak aktif bir pazar haline gelmistir. Ozellikle gelisimini tamamlayamamis sehirlerimiz igin
ekonomik, sosyalve kiiltiirel yénden birgok firsatlar sunmus se sunmaya devam etmektedir.
Turizmi Glkemizin dogu ve glineydogusunda bulunan iller igin ele aldigimizda dikkatimizi ceken
ise sinir kapilarimizin bu pazara etkisi. Zira sinir kapilarimizin iki Gilke arasindaki dogal olarak
olusturdugu ticaret ekonomisine canlilik getirirken, refah seviyesinin yiikselmesi ve istihdamin
artmasina neden olmaktadir. Ozellikle Van son yillarda bayramlarda ve nevruz da iranl
turistlerin yogun bir ilgisiyle karsilanmaktadir. Yeni acilan Kapikdéy sinir kapisi Van ile iran
arasinda dnemli bir baglantidir.” Bu ¢alismanin amaci Van’a gelen iranli turistlerin tiiketici
ozelliklerinin belirlenmesi ve Van ilinin turizm potansiyelinin gelistiriimesinde potansiyelin
olmasina karsin gesitli nedenlerden dolayi diger illere gore turizmden az yararlanmakta olan
Van ilinin en dnemli hedef kitlesi olan ve Van’i ziyaret eden iranh turistlerin &zelliklerinin
belirlenmesi amaclanmistir. Bu nedenledir ki bu ¢alisma, Van ili i¢in aktif bir Pazar olan iranli
turistlerin Van ilini ziyaretleri ile ilgili kapikdy sinir kapisinin verilerinin elde edilmesi ve bu
verilerin degerlendirilmesine gére Van ile iran iliskilerinde stratejik bir bakis agisi amaglanmustir.
Anahtar Sozcikler: Kapikdy, Iran, Ticaret, Sinir Kapisi

A STRATEGIC PERSPECTIVE ON VAN-IRAN RELATIONS: KAPIKOY BORDER
CROSSING EFFECT

Abstract

Tourism has become an active market by playing a positive role both for the service sector and
for inter-communal interaction, which has been increasingly recognized as an important source
of income from the past to the present. It continues to offer many economic, social and
cultural opportunities especially for our cities which have not completed their development.
When we consider tourism for the provinces located in the east and southeast of our country,
the effect of our border gates on this market is our attention. Because while it brings vitality to
the trade economy naturally created by our border gates between the two countries, it leads
to an increase in welfare and employment. Especially in recent years, Van and Nevruz have
been attracted by Iranian tourists with great interest. The aim of this study is to determine the
consumer characteristics of Iranian tourists coming to Van and to improve the tourism
potential of Van province. The aim of this study was to determine the characteristics of Iranian
tourists visiting Van. For this reason, this study aimed to obtain the data of the Kapikoy border
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crossing regarding the visits of the Iranian tourists, which are an active market for Van, to Van
province, and to evaluate these data, a strategic perspective in Van-Iran relations.
Keywords: Kapikoy, Iran, Trade, Border Crossing
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SEHIR OTELLERINDE UYGULANAN REKREATIF AMAGLI ANiIMASYON
FAALIYETLERININ HiZMET SATISLARINA ETKiSi: VAN iLi ORNEGI
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Ozet

Gilnumizde ¢alisma kosullarinin iyilestirilmesi sonucunda bos zamanin artmasi ve kiiresellesme ile birlikte
sinirlarin kalkmasi, insanlarin turizm faaliyetine katiima egilimleri de artmistir. Sayfiye otelleri agisindan
bakildiginda, son vyillarda turistlerin tatil tercihlerini etkileyen en 6nemli faktorlerin basinda ise otel
blinyesinde gercgeklestirilen rekreatif amagli animasyon faaliyetleri gelmektedir. Ancak sehir otelleri
agisindan rekreatif amagli animasyon faaliyetleri incelendiginde ise otellerin hizmet satislarini nasil
etkiledigi merak konusu olmaktadir. Bu galismada Van ilinde faaliyet gdsteren 4 ve 5 yildizli turizm isletme
belgeli ve belediye belgeli oteller biinyesinde gergeklestirilen rekreatif amagl animasyon faaliyetlerinin
hizmet satiglari Gzerindeki etkisi incelenmektedir. Bu g¢alismada inceleme (survey) yontemi kullaniimig
olup veri toplama teknigi olarak anket uygulanmistir. Calismanin evrenini Van ilinde faaliyet gésteren 4 ve
5 yildizli otel isletmeleri yoneticileri olusturmaktadir. Bu yoneticiler arasinda otel genel muddrleri, satis ve
pazarlama mdaddrleri ile 6nbiro madirleri yer almaktadir. Calismanin sonucunda sehir otellerinde
rekreatif amagli animasyon faaliyetlerinin s6z konusu otellerdeki hizmet satislarini nasil etkiledigi tespit
edilmistir.

Anahtar Kelimeler; Turizm, Rekreasyon, Animasyon, Sehir Otelleri

THE EFFECT OF RECREATIVE PURPOSE ANIMATION ACTIVITIES APPLIED IN
CITY HOTELS: THE CASE OF VAN

Abstract

Nowadays, as a result of improving working conditions, increasing leisure time and increasing borders
along with globalization, people's tendency to participate in tourism activities has increased. In terms of
holiday hotels, the most important factor affecting the holiday preferences of tourists in recent years is
the recreational activities carried out within the hotel. However, when the animation activities for
recreational hotels are examined in terms of city hotels, it is wondered how the hotels affect the service
sales. In this study, the effects of recreational animation activities carried out in hotels with 4 and 5 star
tourism operation certificate and municipal certificate in Van province on service sales are examined. In
this study, survey method was used and questionnaire was applied as data collection technique. The
population of the study consists of managers of 4 and 5 star hotels operating in Van. These managers
include hotel general managers, sales and marketing managers and front office managers. As a result of
this study, it has been determined how recreational animation activities in city hotels affect service sales
in these hotels.

Keywords; Tourism, Recreation, Animation, City Hotels
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TURIZM SEKTORUNDE KURUMSAL SOSYAL SORUMLULUK UYGULAMALARI:
VAN iLi ORNEGI
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Van Yiziinci Yil Universitesi
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Ozet

Kiresellesmeyle beraber gliniimiiz isletmeleri strdirilebilirlik ve karhlklarini sadece isletme igi
faktorlerle iliskilendirmekle kalmayip toplumsal sosyal sorumluluk, cevre egitim gibi
degiskenlerle de bagdasmaktadir. Kiiresellesmenin olumlu olumsuz sonuglariyla birlikte
tiiketiciler de isletmelerin sorunlara duyarsiz kalmalarini istememektedir. isletmeler toplumun
amaglarina hizmet ederek ve deger olcutlerine uygun politikalar belirleyerek faaliyetlerini
ylratmek zorundadirlar. Bu ylizden kurumlar dis ¢cevreden gelen baskiyla beraber sosyal
sorumluluk faaliyetlerine yonelme ihtiyaci duymuslardir. Yapilan arastirmalar ise ozellikle
turizm sektériinde kurumsal sosyal sorumluluk uygulamalarinin 6nemli bir role sahip oldugunu
ortaya koymaktadir. Calismada Van ilinde bulunan turizm sektorinin 6nemli temsilcilerinden
olan otel igletmelerinin kurumsal sosyal sorumluluk anlayisini ve uygulamalarini belirlemek
amagclanmistir.

Anahtar Sézciikler: Turizm, Sosyal Sorumluluk, isletmeler

CORPORATE SOCIAL RESPONSIBILITY PRACTICES IN TOURISM SECTOR: THE
CASE OF VAN PROVINCE

Abstract

Along with globalization, today's businesses not only link their sustainability and profitability
with internal factors, but they are also compatible with variables such as social social
responsibility and environmental education. Together with the positive and negative
consequences of globalization, consumers do not want businesses to be insensitive to the
problems. Businesses are obliged to carry out their activities by serving the aims of the society
and determining policies in accordance with the criteria of value. Therefore, the institutions felt
the need to engage in social responsibility activities with the pressure from the external
environment. Researches show that corporate social responsibility practices play an important
role especially in tourism sector. In this study, it is aimed to determine the corporate social
responsibility understanding and applications of hotel enterprises which are one of the
important representatives of tourism sector in Van.

Keywords: Tourism, Social Responsibility, Businesses
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TURiZM SEKTORUNDE TERS MOBBING KAVRAMI
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Ozet

Ters mobbing, bir veya birden fazla astin Ustiine (yoneticisine) karsi psikolojik bir savas acarak
Ustun hiyerarsik yapisini bozmaya yonelik politik oyunlar igerisine girmesidir.Ters mobbing
kavraminin mobbing kavramindan farki mobbingde ¢alisanin isini kaybetmesi s6z konusu iken
ters mobbingte ydnetici pozisyonunda olan kisinin pozisyonunu kaybetmesi s0z
konusudur.Dolayisiyla bu pozisyon kaybinin isletme,o6rgiit veya organizasyona yasattigl kayip
gdz Online alindiginda ters mobbing zaman zaman mobbingten daha tehlikeli olan bir
tutumdur.Bu sebeple ters mobbing davranisinin olusmasina sebep olan ig,dis,kisisel tim
etmenlerin incelenmesi gerekmektedir. Bu c¢alismamizda Van Konaklama isletmelerinde
yoneticilerin astlar tarafindan ters mobbing davranisina maruz kalip kalmadigi, bu davranislar
varsa ne Olglide ve ne siklikla bu davranisa ugradiklari incelenmeye calisilacaktir.Calismada
yoneticilerin bu davraniglarla ilgili farkindalklari ve gelistirdikleri yada uyguladiklari ¢ézim
onerileride ortaya konmaya c¢alisilacaktir.

Anahtar Kelimeler: Mobbing, Tersmobbing, Konaklama isletmeleri.

THE CONCEPT OF REVERSE MOBBING iN TOURISM SECTOR
Abstract

Reverse mobbing is one of more than one subordinate (manager) by opening a psychological
war against the superior hierarchical structure to enter into the political games to disrupt the
mobbing concept. Therefore, considering the loss caused by this position loss to business,
organization or organization, reverse mobbing is a more dangerous attitude from time to time
than mobbing. In this study, it will be tried to examine whether managers have been exposed
to reverse mobbing behavior by subordinates in Van Hospitality establishments, and if so, how
often and how often they have been subjected to this behavior

Key words: Mobbing, Tersmobbing, Hospitality
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Ozet

Sehirler kendilerini gelistirmek ve uluslararasi alanda kabul gérmek icin stirekli rekabet ederler.
Bu rekabetin temel nedenlerinden biri de yeterli diizeyde turizme konu olmaktir. Stphesiz
turist almak icin 6ncelikle dogal ve beseri ¢ekim kaynaklarina sahip olmaniz ve sonrasinda
bunlari pazarlayabilmek icin dogru stratejiler gelistirmeniz gerekmektedir. O nedenledir ki triin
ve pazar iligkisi turizm arastirmalarinin en popiler (6nemli) konularindan biri olmustur.

Bu calismada Van’in turizme konu olan kaynaklari, turizm pazari, uluslararasi turistlerin
profilleri konulari ele ahinmistir. 1970’lerden beri uluslararasi turizme konu olan Van, énemli
turizm cekiciliklerine sahip olmasina karsin turizm karar vericiler dogru stratejiler
gelistiremedigi icin yeteri kadar gelisememistir. Dahasi oransal olarak gerileme yagsanmistir.
Ayrica ilin dogal sartlarinin olumsuzlugu, gelismis bolge ve illerden uzak olmasi, dogal afetlerin
yarattigi yikim, is imkanlarinin yetersiz olmasi ve hizli niifus artisi maalesef Van’in uluslararasi
turizme yeterince konu olmasini engellemistir. Ancak il bir bitin olarak incelendiginde
gelismesini  ve kalkinmasini  bilylk oOlgiide turizm Uzerinden gerceklestirebilecegi
anlasilmaktadir. Bu baglamda yapilan literatlir arastirmalari ve sahadan elde edilen bulgular,
Van’in, 1980’li yillarda agirlikli olarak Bati Avrupal turistleri agirladigini ancak giinimizde ne
yazik ki uluslararasi turizm pazarindaki payinin buyik 6l¢lide daraldigini géstermektedir. Van
gecmiste Amerika, Avrupa ve Uzak Dogu gibi genis bir pazara hitap edebiliyorken glinimizde
rekabet etkinligini cesitli sebeplerden dolay! kaybetmis ve maalesef sadece iranli turistlere
endekslenen bir turizm pazari haline gelmistir. Bu ¢erceveden bakildiginda uluslararasi turizm
pazarinin yonetilmesi konusunda dogru kararlarin alinamadigi soylenebilir. Van turizminin
gelisimine dair zaman cizelgesi incelendiginde turizm pazarlama stratejileri ve destinasyon
algisinin iyi yonetilmedigi ve bu konunun bir turizm destinasyonu olmanizda ne kadar 6nemli
oldugu calismada ele alinmistir. Ayrica calismada uluslararasi turizm stratejileri ve Van’in bu
anlamda nerede oldugu bilgisine de yer verilmistir.

Anahtar Kelimeler: Van, Uluslararasi Turizm, Turizm Pazari, Destinasyon, Turizm Stratejisi

INTERNATIONAL TOURISM MARKET OF VAN
Abstract

Cities compete with each other contuniously in order to develop themselves and to be
accepted in international arena. One of the major reasons of this competition is to be subject
to tourism enough. It is no doubt that to take tourist first of all you need to have natural ve
human attraction resources and then you need to develop right strategies in order to market
them. It is for this reason that product and market relation has been one of the most popular
(essential) topics of tourism researches.
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In this study, the resources of Van which have been topic to tourism, its tourism market, the
profiles of international tourists have been handled. Van, where has been topic to international
tourism since 1970’s, hasn’t developed enough because of the fact that deciders haven’t
developed right strategies although it has important tourism attractions. What is more, there
has been a proportional decline. Unfortunately, the negative natural conditions of the
province, the distance from developed regions and cities, the destructiond caused by natural
disasters, insufficient job opportunities and rapid population growth have had negative effect
on the development. However, when the province is examined as a whole, is it understood that
it owes its development and evolution primarily to tourism. Literature researches which have
been made in this context and field findings show that Van has hosted mainly West European
tourists in 1980’s but Unfortunately, its share in the international tourism market has shrunk to
a great extent today. While Van was able to cater to a wide market such as America, Europe
and the Far East in the past, today it has lost its competition efficiency for various reasons and
unfortunately it has become a tourism market only indexed to Iranian tourists. From this
perspective, it can be said that right decisions haven’t been made about managing
international tourism market. When the timeline related to the Van’s tourism development is
examined, it is seen that tourism marketing strategies and the perception of destination
haven’t been managed well and this study handles how much this topic is important for being a
tourism destination. In addition, this study includes information on international tourism
strategies and where Van is located in this sense.

Keywords: Van, International Tourism, Tourism Market, Destination, Tourism Strategy
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Ozet

Dinyada degisen tlketim aliskanliklari ve buna bagh olarak geleneksellesmis Grin ya da
degerlerin bagh bulundugu yoreye gore nasil konumlandirildigl ve turizm Grlini olarak nasil
sunuldugu gergegi mevcuttur. Kendi yoresine uygun ve yeme icme aliskanliklarina gore
sekillenen ve gastronomik bir kimlige sahip olan bdlgesel uriinler 6zgiin kalabilme ve korunma
sorunlari yasayabilmektedirler.

Van ilinin 6nemli degerleri arasinda yer alan Van Kahvaltisi; hakiki Van bali, yogurt kaymagi, sit
kaymagi, yayik tereyagi, cacik, otlu peynir, 6rme peynir, beyaz peynir, kavurmali-sucuklu
yumurta, zeytin, murtuga, kavut ve gencirundan meydana gelir. Baslica 6zelligi yiyeceklerin
tamamen dogal Urlinlerden olusmasi olan Van Kahvaltisi, taze demlenmis semaver cay! ve tas
firinlarda pisirilen lavas ekmegi ve Van Céregi ile sunulur (Van il Kiiltiir Ve Turizm Mudirliga).
Son yillarda taninirligr giderek artan Van Kahvaltisi, tlke genelinde yayginlasmis ve ¢esitli
biyukliklerdeki isletmelerde sunulmaya baslanmistir. Van Kahvaltisinin sunumu ve driin
kalitesinde isletmeden isletmeye farklihk gosterebilmektedir. Ayrica bu farklihk, bazen
markalasma yolunda ilerlemis ve bilinirligi artmis bu Grlnin imajina zarar vermekte, Grin
hakkinda olumsuz 6rnekler olusturabilmektedir.

Van Kahvaltisi hakkinda cesitli sosyal medya platformlarinda kullanicilar tarafindan yorumlar
yapilmistir. Bu c¢alismada Van’da ve diger illerde bulunan Van kahvaltisi adiyla Griinlerini
hizmete sunan isletmeler ele alinmig, bu isletmeler igin TripAdvisor web sitesi Gzerinden online
olarak yapilan ziyaretgi yorumlari incelenmistir. Van kahvaltisinin ziyaretgi yorumlari agisindan
degerlendirilerek 6zgiinliigiine uygun olumlu ve olumsuz yonlerinin ortaya konulmasi
amaglanan bu c¢alismada, online topluluklarin paylasimlarindan elde edilen veriler {izerinden
icgdri edinmeyi amaglayan Netnografi yontemi benimsenmistir. Kullanici yorumlari incelenmis
ve isletmelerin Van Kahvaltisinin sunus sekillerinde hem olumlu hem de olumsuz farkhliklar
olustugu gorilmistar.

Anahtar Sozcikler: Van Kahvaltisi, Gastronomi, TripAdvisor, Netnografi

EVALUATION OF VAN BREAKFAST CONCEPT THROUGH VISITOR’S
COMMENTS: CASE OF TRIPADVISOR

Abstract

There is a changing consumption habits in the world and the fact that traditional products or
values are positioned according to the region they are connected to and presented as a tourism
product. Regional products that are suitable for their region and shaped according to their
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eating and drinking habits and which have a gastronomic identity may have problems of being
able to remain original and protected.

Van Breakfast, which is one of the important values of Van province; It consists of genuine Van
honey, yoghurt cream, milk cream, churned butter, cacik, cheese, feta cheese, roasted-sausage
eggs, olives, murtuga, kavut and gencir. The main feature of the food is that it consists of all-
natural products, served with freshly brewed samovar tea and lavash bread cooked in stone
ovens and Van Donuts (Van Provincial Directorate of Culture and Tourism). The Van Breakfast,
which has become increasingly popular in recent years, has become widespread throughout
the country and has started to be served in businesses of various sizes. The presentation and
product quality of Van Breakfast may vary from business to business. In addition, this
difference, sometimes on the way to branding and increased awareness of the image of this
product, damaging the image, can create negative examples about the product.

Users commented on Van Breakfast on various social media platforms. In this study, the
companies that offer their products under the name of Van Breakfast in Van and other
provinces are discussed and the visitors' comments made online for these businesses are
examined. In this study, it is aimed to evaluate the Van breakfast in terms of visitor comments
and to reveal the positive and negative aspects of the breakfast in accordance with its
originality. User comments were examined and it was seen that there were both positive and
negative differences in the way of presentation of Van Breakfast.

Keywords: Van Breakfast, Gastronomy, TripAdvisor, Netnografi
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