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OzZET

2013 yilinda Oxford ingilizce S6zIigii tarafindan sadece bir yil gibi kisa bir siire icerisinde kullanim
orani %17.000 arttigi icin yilin kelimesi olarak ilan edilen selfie, akilli telefon, internet ve sosyal
medya mecralarinin artan kullanimi sayesinde glindelik hayatin bir pargasi haline gelmistir. Bu
durum turistlerin tatil yeri segimlerine de yansimis ve turistler sadece glzel ve hatta sira dis
selfieler ¢ekip sosyal medyada paylasabilmek adina seyahatler yapmaya baslamistir. S6z konusu
seyahatleri gerceklestiren kisilerin genellikle yine sosyal medya lizerinden takip ettikleri baska
insanlarin yaptigl seyahatlerden ve cektigi selfielerden etkilendigi ve bu motivasyonla seyahatleri
gerceklestirdikleri goriilmektedir. Turistik destinasyonlarin bazilari ise turistlerin bu tercihlerine
kayitsiz kalmamis ve selfie cekebilmeleri igin turistlere gesitli ortamlar yaratmaya baslamislardir.
Bu baglamda 6zellikle glizel manzaraya hakim yerlerde kurulan salincaklarin selfie cekmede en
stk kullanilan ekipmanlar oldugu gézlemlenmistir. Bu ¢alisma ile selfie turizmi kavraminin sadece
bir moda ya da bir akim mi oldugu sorgulanmis, bir alternatif turizm tirl olarak alanyazinda
kendine bir yer edinip edinemeyecegi arastirilmistir. Kavramsal bir ¢alisma olan bu arastirmanin
alanyazina ve sonraki arastirmacilara katki saglayacagi disliniilmektedir.

Anahtar Sozcukler: Selfie, Turizm, Alternatif Turizm

COULD SELFIE TOURISM BE A TYPE OF ALTERNATIVE TOURISM?
ABSTRACT

Declared as the word of the year by the Oxford English Dictionary in 2013 as the usage rate
increased by 17,000% in just one year, the selfie has become a part of daily life thanks to the
increasing use of smartphones, the internet, and social media. This situation was reflected in the
choice of vacation destinations by tourists and tourists started to travel just to take beautiful and
even extraordinary selfies and share them on social media It is seen that the people who make
these trips are generally affected by the travels and selfies of other people they follow on social
media and they travel with this motivation. Some of the tourist destinations have not been
indifferent to these preferences of tourists and have started to create various environments for
tourists to take selfies. In this context, it has been observed that the swings set up in places with
a beautiful view are the most frequently used equipment for taking selfies. With this study, it has
been questioned whether the concept of selfie tourism is only a fashion or a trend and whether
it can gain a place for itself in the literature as an alternative tourism type has been investigated.
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This research, which is a conceptual study, is thought to contribute to the literature and future
researchers.

Keywords: Selfie, Tourism, Alternative Tourism
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OzZET

Anadolu, tarihin 6nemli bir siireci boyunca Tirk kiltlrinin yaylldigi bir anayurt vazifesini
Ustlenmistir. Anadolu cografyasi hem kadim uygarliklarin kilttirel mirasini nesiller ve uygarlklar
boyunca tasinmasi hem de sahip oldugu flora ve fauna zenginligiyle medeniyetin ve yasamin
kaynagini ve gelecegini temsil eder. Bahsi gecen ¢ok yonli zenginliklerle donanmis bu cografya,
insanlarin sosyo-kdltirel 6zelliklerini yansitma kabiliyeti agisindan en yetkin alanlardan biri olan
mutfagin da kendine has zellikler kapsaminda gelismesini saglamistir. insanligin yerlesik hayata
gecerek bitkileri kiltire aldig ve dolayisiyla medeniyeti baslattigl cografyayl temsil etse de
Anadolu'da, vahsi dogada yetisen otlar glinimizde dahi mutfak kiltlrinin énemli bir 6gesi
olarak yer tutmaktadir. Bununla birlikte kiiresellesmenin etkisiyle hizlanan ve tek tiplesen
tiketim, vahsi dogada yetisen otlar gibi yoresel gastronomik miras 6gelerinin ancak yeni nesil
farkindahgi ylksek arastirmacilarca talep edilmesi sonucunu dogurmus ve kirsaldaki kullanimi
disinda yerel halk tarafindan talebi sinirlanmistir. Diger yandan yiyecek-icecek profesyonelleri,
ortaya c¢ikan gastronomi akimlarinin da etkisiyle giderek daha minimalist ve siirdirilebilir Gretim
ve sunum yontemlerini benimsemektedir. Yiyecek-icecek isletmeciliginde bir st nokta olarak
kabul edilen Michelin yildizina sahip restoranlarda ortaya ¢ikan bir egilim de s6z konusu
Minimalist yaklasimlar cercevesinde, ozellikle sunumlarda kullanilacak bitkileri kendi
blinyelerinde Uretme yaklasimidir. Son dénemde vyenilikgi hareketlere 6nciilik eden Michelin
yildizli sefler, vahsi otlarin yeniden kesfine de odaklanmis ve siirdirilebilir bir ydontem olarak,
vahsi otlarin konumlarinin yer aldigi bir sosyal medya uygulamasinin gelistiriimesine oncilik
etmislerdir. Uygulama Yiyecek-icecek isletmelerinin basarisiyla 6n plana ¢ikan kuzey tlkelerinden
Danimarka’da hayata gecirilmistir. Uygulamanin hayata gecirilmesinin bir sonucu olarak, yerel
otlarin tanimlanmasi, kullanilmasi ve kirsal cekicilikler olarak ortaya c¢ikmasi kaginilmazdir.
Yiyecek-icecek isletmeciligi konusunda hem isletme sayilari hem de sunulan deger baglaminda
glclenen Tiark girisimciler ve uygulayicillarin da benzer uygulamalan hayata gecirilmesi
dogrultusundaki, hem zengin Anadolu cografyasinda yayillim gosteren yoresel otlarin yeniden
kesfini saglayabilecek hem de bu otlarin gorilmesi ve deneyimlenmesine yonelik olarak
gerceklestirilecek  aktivitelerin ek  cekiciliklerle  destelenmesiyle  kirsal  turizm
desteklenebilecektir. Bununla birlikte yeni endemik tiirlerin kesfi ve var olanlarin korunmasina
yonelik farkindaligin olusmasi da s6z konusu uygulamanin hayata gecirilmesinin bir baska olumlu
sonucu olarak degerlendirilebilir.

Anahtar Sozciikler: Anatolian Cuisine, Sustainability, Vild Mad
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BRINGING THE LOCAL HERBS OF ANATOLIA TO THE GASTRONOMY SECTOR:
THE CASE OF “VILD MAD"” APPLICATION

IWACT'21

ABSTRACT

Throughout an important period of history, Anatolia has undertaken the duty of a homeland
where Turkish culture has spread. The Anatolian geography represents the source and future of
civilization and life with its richness of flora and fauna, as well as carrying the cultural heritage of
ancient civilizations across generations and civilizations. This geography, equipped with the
aforementioned multifaceted riches, has enabled the cuisine, which is one of the most
competent areas in terms of the ability to reflect the socio-cultural characteristics of people, to
develop within the scope of its unique features. Although it represents the geography where
humanity has settled down, cultured plants and thus initiated civilization, herbs grown in the
wild in Anatolia are still an important element of culinary culture even today. However, the
consumption, which accelerated and became uniform with the effect of globalization, resulted
in the demand of local gastronomic heritage items such as herbs grown in the wild only by
researchers with high awareness of the new generation, and the demand by the local people
was limited except for the use in the countryside. On the other hand, food and beverage
professionals gradually adopt more minimalist and sustainable production and presentation
methods with the effect of the emerging gastronomy trends. A trend emerging in restaurants
with Michelin stars, which are considered to be a top point in food and beverage business, is the
approach of producing plants to be used in presentations within the framework of the
aforementioned Minimalist approaches. Michelin-starred chefs, who have recently pioneered
innovative movements, have also focused on the rediscovery of wild herbs and pioneered the
development of a social media application that includes the locations of weeds as a sustainable
method. The application was implemented in Denmark, one of the northern countries that
stands out with the success of food and beverage businesses. As a result of the implementation
of the practice, it is inevitable that local herbs will be identified, used and emerge as rural
attractions. Turkish entrepreneurs and practitioners who are getting stronger in terms of both
the number of businesses and the value offered in food and beverage management, will be able
to rediscover the local herbs that spread in the rich Anatolian geography and to support the
activities to be carried out with additional attractiveness. rural tourism can be supported. On the
other hand, the discovery of new endemic species and awareness of the protection of existing
ones can be considered as another positive result of the implementation of this practice.
Keywords: Anatolian Cuisine, Sustainability, Vild Mad
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OzZET

Turizm enddstrisi farkl kriz turleri ile ok sik karsi karsiya kalmaktadir. Ekonomik durgunluk, terér
saldinlari, dogal afetler ve politik sorunlarin sonuglari bolgesel etki gostermis ya da kiresel
turizme etkileri sinirli diizeyde olmustur. Ornegin 2008 yilindaki kiiresel ekonomik krizin etkisi
turist sayisinda % 5 dislse neden olmustur. Salgin hastaliklarin daha kolay yayilabilmesi etkisi
sonuglarinin kiiresel dizeyde 6nemli sorunlar olusturmasina neden olabilmektedir. 2019 yilinin
sonunda Cin’de ortaya ¢ikan COVID-19 salgini 2020 yilinin baslarinda tim dinyaya yayilmistir.
Seyahat kisitlamalari ile birlikte kiiresel turizm endustrisi 2020 yilinda benzersiz bir kriz yasamis
ve turist sayisi bir 6nceki yila gore yaklasik %75 oraninda diistis gostermistir. Krizler isletmeler
icin de 6nemli sorunlar olusturmus ve tedarik zincirinde ortaya ¢ikan sorunlar ve enfekte olan
cahsanlarin ise gelememesi isletmelerin hizmet slirecinde sorunlar yasamalarina neden
olmustur. Ayrica diinyada 6nemli bir istihdam kaynagi olan turizm endustrisinin yasadigi bu kriz
bircok calisanin bu siirecte issiz kalmasina neden olmustur. Salginin getirdigi riskler turistlerin
tatil tercihlerini de etkilemis ve doga ile i¢ ice olan tatil tirlerine olan ilgi daha da artmistir. Bu
arastirma ikincil veri kaynaklarindan elde edilen veriler Gizerinden gergeklestirilmistir. Bu verilere
gore de kiiresel turizm sektoriniin COVID-19 salgin krizinden olduk¢a olumsuz etkilendigi ve bu
etkilerin sadece turist sayisi ve turizm geliri ile sinirli kalmadigi sonucuna ulasiimistir.

Anahtar Soézciikler: Turizm Sektoérd, Krizler, Covid-19

EFFECTS OF CRISES ON TOURISM SECTOR
ABSTRACT

The tourism industry is frequently faced with different types of crises. The consequences of
economic recession, terrorist attacks, natural disasters and political problems have had a
regional effect or have had a limited impact on global tourism. For example, the effect of the
global economic crisis in 2008 caused a 5% decrease in the number of tourists in 2009. The
effects of epidemics that can spread more easily can cause significant problems at the global
level. The COVID-19 epidemic, which emerged in China at the end of 2019, spread to the whole
world in early 2020. With travel restrictions, the global tourism industry experienced a unique
crisis in 2020 and the number of tourists decreased by approximately 75% compared to the
previous year. Crises have also created important issues for businesses. Supply chain problems
and the quarantine process of infected employees have caused businesses to have problems in
the service process. In addition, this crisis experienced by the tourism industry, which is an
important source of employment in the world, has caused many employees to be unemployed
in this process. The risks brought by the epidemic have also affected the holiday preferences of
tourists and the interest in holiday types intertwined with nature has increased even more. This
research was carried out on data obtained from secondary data sources. According to these data,
it has been concluded that the global tourism industry has been adversely affected by the COVID-
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19 epidemic crisis and that these effects are not limited to the number of tourists and tourism
income.

Keywords: Tourism Industry, Crises, Covid-19
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OzZET

1.7 trilyon dolarlk ihracat hacmiyle turizm dinyanin ilk bes ihracat sektériinden biridir. Modern
turizm, kalkinma ile yakindan iliskilidir ve artan sayida yeni destinasyonlari kapsamaktadir. Bu
dinamikler turizmi sosyo-ekonomik gelisimin anahtar faktori haline getirmistir. 2020 yilinda
baslayan Covid-19 salgini turizm sektoriine yikici bir etki yapmistir. 2021’de uluslararasi turist
variglarinda 2020 Ocak ayina oranla % 87 duslsle salginin etkileri devam etmektedir (Dinya
Turizm Orgiitli, 2021a, 2021b, 2020). Bu calismada destinasyonlarin Covid-19 salgini etkilerinden
toparlanma stratejilerine 6rnek olarak Horwath HTL (2020) tarafindan yayinlanan yol haritasi
inceleme konusu yapilmistir. Bu yol haritasinin incelenmesinin ana nedeni énerdigi destinasyon
yonetim ve pazarlama faaliyetlerinin Covid-19 salginindan etkilenen destinasyonlar agisindan
toparlanma igin bir rehber kaynak olma potansiyelidir. Sonug olarak toparlanma yol haritasinda
yer alan faaliyetler icin destinasyonlarin yapmasi ve yapmamasi gerekenleri belirleyebilmek,
krizin atlatilmasi ve toparlanma stratejileri agisindan 6nemlidir. Bu amaca temel olusturmak igin
Covid-19 salgini toparlanma stratejileri ile ilgili Tirkiye’ye dair bir durum tespiti
gerceklestiriimeye calisiimistir.

Anahtar Sozciikler: Destinasyon Yonetimi, Destinasyon Pazarlamasi, Covid-19 Salgini,
Toparlanma Stratejileri

AN EXAMPLE OF RECOVERY STRATEGIES OF DESTINATIONS: HORWATH HTL
COVID-19 RECOVERY ROADMAP

ABSTRACT

With an export volume of 1.7 trillion dollars, tourism is one of the top five export sectors in the
world. Modern tourism is closely related to economic growth and includes an increasing number
of emerging destinations. These dynamics have turned tourism into a key factor of socio-
economic development. The Covid-19 pandemic that started in 2020 had a devastating effect on
the tourism industry. The effects of the pandemic continue with a decrease of 87% in
international tourist arrivals in 2021 compared to January 2020 (World Tourism Organization,
2021a, 2021b, 2020). In this study, the roadmap published by Horwath HTL (2020) was examined
as an example of the recovery strategies of the destinations from the effects of Covid-19. The
main reason for the examination of this roadmap is the possibility that the proposed destination
management and marketing activities can be used as a guideline for recovery in terms of
destinations affected by Covid-19. As a result, determining the do's and don'ts of the destinations
for the activities included in the recovery roadmap is important in terms of overcoming the crisis
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and recovery strategies. In order to establish a basis for this purpose, this study tries to exert a
due diligence about Turkey regarding the Covid-19 pandemic recovery strategies.

Keywords: Destination Management, Destination Marketing, Covid-19 Pandemic, Recovery
Strategies
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OzZET

Gunlimuzde isletmeler ortaya koyduklari hedeflere ulasabilmeleri igin yonetim fonksiyonlarini
dogru bir sekilde kullanmalari gerekmektedirler. Bu fonksiyonlardan biri de kontrol
fonksiyonudur. Kontrol fonksiyonu dogru kullanila bilmesi icin mutlaka giincel yaklasimlar goz
ontine alinmasi gerekmektedir. Bu glincel yaklasimlardan biride performans degerlendirme
sistemidir. Performans degerlendirme sistemi oldukga genis bir konu olmakla birlikte altinda
bircok performans degerlendirme yontemleri bulundurmaktadir. Bu performans
yontemlerinden biride balance skor kartidir. Balance skor karti iyi tasarlanmasi gereken
performans yontemlerinden biridir. Glinimiizde Ulkeler icin 6nem arz eden sektorlerden biri de
turizm gelmektedir. Bu sektorde performans oldukga 6nemli bir argiiman durumuna gelmistir.
Ozellikle bu sektérde alinacak kararlarda ve performans karsilastirmalarda balance skor karti
oldukga kullanigh bir yontemdir. Bu agidan bakildiginda ¢alismanin amaci balance skor karti
kullanarak, Kars ilinde faaliyet gésteren konaklama isletmelerinde hem misteri hem de yonetici
bakis agisi gbz oniline alinarak performans degerlendirmesi yapilmistir. Calisma Kars ilindeki
faaliyet gosteren konaklama isletmeleri tizerinde yapilmistir. Bu ¢alismada 6ncelikle balance skor
kart boyutlari gbz Online alinarak muisteri ve yoneticilerin konaklama isletmelerinin
performanslarina yonelik karar ve secim dizeyleri tespit edilmeye calisiimistir. Calismada
konaklama isletmelerinde konaklayan 405 misteriye ve 48 otel yoneticisine anket uygulanmistir.
Anketler covid 19 o6ncesi Ekim 2018 ile Subat 2019 arasinda yapilmistir. Anketlerde 6nce
musterilere ylz ylze goriisme metoduyla anketler yapilmisi, daha sonra ise ayni yontemle ilgili
konaklama isletmelerin yoneticilerine anket uygulanmistir. Bu anketler sonucunda ve elde edilen
veriler bilgisayar ortaminda analiz edilerek yorumlanmistir. Cikan sonuglar karsilastiriimis ve
konaklama isletme yoneticileri ile musterilerin performans acisindan bakildiginda ayni seylere
onem vermedikleri tespit edilmistir.

Anahtar Sozcuikler: Balance Skor Karti, Kars ili, Performans

PERFORMANCE EVALUATION IN ACCOMMODATION ESTABLISMENTS WITHIN
THE SCOPE OF BALANCED SCORECARD: AN APPLICATION IN KARS

ABSTRACT

Today, businesses need to use management functions correctly in order to achieve their goals.
One of these functions is the control function. In order for the control function to be used
correctly, current approaches must be taken into account. One of these current approaches is
the performance evaluation system. Although the performance evaluation system is a very broad
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subject, it includes many performance evaluation methods. One of these performance methods
is the balance score card. Balance scorecard is one of the performance methods that should be
well designed. Tourism is one of the most important sectors for countries today. Performance
has become a very important argument in this sector. Balance scorecard is a very useful method
especially in the decisions to be taken in this sector and in performance comparisons. From this
point of view, the aim of the study is to evaluate the performance of the accommodation
businesses operating in Kars, by using the balance score card, considering both the customer and
the manager's point of view. The study was carried out on accommodation establishments
operating in Kars province. In this study, first of all, by considering the balance score card
dimensions, it was tried to determine the decision and choice levels of customers and managers
for the performance of accommodation businesses. In the study, a questionnaire was applied to
405 customers and 48 hotel managers staying in accommodation establishments. The surveys
were conducted between October 2018 and February 2019 before covid 19. In the
guestionnaires, firstly, questionnaires were made to the customers by face-to-face interview
method, and then a questionnaire was applied to the managers of the accommodation
enterprises related to the same method. The results of these surveys and the data obtained were
analyzed and interpreted in the computer environment. The results were compared and it was
determined that accommodation business managers and customers did not give importance to
the same things in terms of performance.

Keywords: Balanced Scorecard, Province of Kars, Performance
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OzZET

Keder turizmi, insanlarin gegmiste yasanan acilara, lziintiilere, kahramanlik ve fedakarliklara
karsi hissettikleri minnet duygusundan hareketle, yasanan elim olaylari yerinde goérme ve
bunlardan ders ¢ikarma maksadiyla gercgeklestirdikleri seyahatler neticesinde ortaya ¢ikmis bir
kavramdir. Keder turizminin insanlar Gizerinde ki gekiciliginin birgok farkl sebebi vardir ancak
bunlarin arasinda genellikle manevi ve milli sebepler 6n plana ¢ikmaktadir. Bir millet igin
gecmiste yasanan milli vakalar, ulusal birlik ve beraberlik bilincinin olusumuna katki saglayan
onemli unsurlardir. Bu pencereden bakildiginda Sarikamis ve Sarikamis benzeri 6nemli olaylarin
yasandigi yerlerin (lkemiz icin ne derece 6nemli oldugunu anlamak ¢ok daha kolay olacaktir.
Bilindigi izere ginimuzde savas alanlarini birgok kisi ziyaret etmektedir. Bu gibi yerlere gelen
ziyaretcilerin manevi ve milli duygulari 6n plana g¢ikmaktadir. Sarikamis’taki sehitleri anma
programi ve kis sartlarinda sehitleri anma yiriylisi de gelen ziyaretgilerin manevi duygularini 6n
plana g¢ikarmaktadir.  MacCannell (1976)’'in “mabetlesme sireci” icerisindeki bes asamasi
(adlandirma, sinirlama ve ylkseltme, anitlastirma, mekanik cogaltma ve sosyal ¢ogaltma)
mekansal bellek ile iliskilendirilerek, hiiziin turizmi agisindan Sarikamis Sehitleri incelenmistir.
Calismamizda keder turizmi ile ilgili genel literatir bilgisi verilerek, keder turizminin tilkemizdeki
yeri ve Sarikamis’in keder turizmi bakimindan énemi lizerinde durulmaktadir. Bu ¢alisma ikincil
verilerden yararlanilmistir. Nitel arastirmada dogrudan gozlem ve gériismenin olanakli olmadigi
durumlarda, ¢alisilan arastirma problemiyle iliskili yazili ve gorsel materyal ve malzemeler de
arastirmaya dahil edilebilmektedir.

Anahtar Sozciikler: Turizm, Keder Turizmi, Sarikamis Sehitleri

“SARIKAMIS MARTYRS” IN THE CONTEXT OF GEAR TOURISM
ABSTRACT

Their sites and take a lesson from them, with reference to the feeling of gratitude they have for
the pain, sadness, heroism and self-sacrifices experienced in the past. There are many different
reasons of the attractiveness of dark tourism on people, but among these, spiritual and national
reasons usually come to the forefont. For a nation, national events experienced in the past are
important factors that contribute to the creation of awareness of national unity and solidarity.
When viewed from this aspect, When viewed from this window, it will be much easier to
understand how important Sarikamis and the places where Sarikamis-like important events took
place are for our country. The spiritual and national feelings of visitors to such places come to
the fore. The martyrs commemoration program in Sarikamis and the march to commemorate
the martyrs in winter conditions also highlight the spiritual feelings of the visitors. MacCannell
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(1976)'s five stages in the "temple process" (naming, limiting and amplification,
monumentalisation, mechanical reproduction and social reproduction) associated with spatial
memory, Sarikamis Martyrs were examined in terms of sadness tourism. In our study, by giving
geneDirect observation and interview in qualitative research In cases where it is not possible,
written and visual materials and materials related to the research problem studied can also be
included in the research.ral literature information about dark tourism, the place of dark tourism
in our country and the importance of Sarikamis in terms of dark tourism are emphasized. This
study utilized secondary data.

Keywords: Tourism, Dark Tourism, Sarikamis Martyrs
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OzZET

Son yillarda teknolojide meydana gelen gelismeler ve dijitallesmeyle birlikte turizm sektérinde
de sosyal medyanin rolii giderek artmistir. Ozellikle sosyal medya kullaniminin artmasi, sosyal
medya Uzerinden bilgi arama ve sosyal medyanin tanitim amaciyla kullanilmasindan dolayi
turistler sosyal aglar Uzerinden seyahatlerini planlamakta ve tatil satin alma kararlarini
vermektedirler. Dolayisiyla sosyal medya turistlerin davranissal niyetlerini (satin alma niyetlerini)
ve gercek anlamda davranislarini etkilemektedir. Bu baglamda c¢alismanin amaci, turist
davranisinda sosyal medyanin roliiniin yapisal esitlik modeli ile incelenmesidir. Calisma
kapsaminda gevrimigi anket teknigi ile Tirkiye de ikamet eden kisilerden 365 adet veri elde
edilmistir. Anket linki Whatsapp, Facebook, Instagram vb. sosyal medya kanallarinda paylasiimis
ve bireylerin ankete katilimlari istenmistir. Verilere PLS-SEM ile Dogrulayici Faktoér Analizi ve Yol
Analizi uygulanmistir. Analiz sonucunda ilk olarak 6lgegin uyum, yakinsak ve ayrisma gecerliligini
sagladigi ve glvenilir bir olgcek oldugu gorilmustiir. Yol Analizi sonucunda ise Sosyal Medya
Kullaniminin, Turizm Tanitiminin ve Bilgi Arayisinin Davranissal Niyeti yaklasik %65 oraninda
pozitif ve anlamli bir sekilde acikladigi; Turist Gergcek Davranisini ise yaklasik %71 oranindan
pozitif ve anlamli bir sekilde acgikladigi sonucuna ulasiimistir.

Anahtar Sozciikler: Turist Davranisi, Sosyal Medya, Davranissal Niyet, Yol Analizi, PLS-SEM

EXAMINING THE ROLE OF SOCIAL MEDIA IN TOURIST BEHAVIOR WITH
STRUCTURAL EQUALITY MODEL

ABSTRACT

With the developments in technology and digitalization in recent years, the role of social media
in the tourism sector has gradually increased. Especially due to the increase in the use of social
media, the search for information on social media and the use of social media for promotional
purposes, tourists plan their travels and make holiday purchase decisions over social networks.
Therefore, social media affects the behavioral intentions (purchase intentions) of tourists and
their actual behavior. In this context, the aim of the study is to examine the role of social media
in tourist behavior with the structural equation model. Within the scope of the study, 365 data
were obtained from people residing in Turkey with the online survey technique. Survey link
Whatsapp, Facebook, Instagram etc. shared on social media channels and individuals were asked
to participate in the survey. Confirmatory Factor Analysis and Path Analysis were applied to the
data with PLS-SEM. As a result of the analysis, firstly, it was seen that the scale provided
convergent, convergent and discriminant validity and was a reliable scale. As a result of the Path
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Analysis, it was found that Social Media Usage, Tourism Promotion and Information Seeking
explained Behavioral Intention in a positive and meaningful way at a rate of 65%; It has been

concluded that it explains the Tourist Real Behavior in a positive and meaningful way with a rate
of 71%.

Keywords: Tourist Behavior, Social Media, Behavioral Intent, Path Analysis, PLS-SEM
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OzZET

Otel isletmelerinde gergeklesen hizmet ve Gretimin strekliligi 5nemlidir. Stirekliligin saglanmasi
hususunda yoneticilerin personellere yaklasiminin etkisi blyiktir. isletmelerin  kendi
personellerinin yaninda isyeri egitimini gerceklestiren 6grenciler de hizmet ve lretim amaci ile
isletmelerde yer almaktadir. Ozellikle yogun sezonda &grencilerin isletmelere sagladigi katkilar
fazladir. isletmelerin kendi personelleri ile isyeri egitimini gerceklestiren &grencileri ayni
yaklasimda bulunmasi énerilmektedir. Konu ile ilgili otel isletmeleri yoneticilerinin goriislerinin
Onem arz ettigi bu arastirmada Universite 6grencilerini yoneticilerin degerlendirmesine yonelik
gorisler incelenmistir. Nitel arastirma yontemlerinden yari yapilandirilmis milakat teknigi
kullanilarak katilimcilardan veriler elde edilmistir. Elde edilen veriler betimsel analiz ile
degerlendirilmistir. Calismanin amaci, turizm isletmelerinde yoneticilerin isyeri egitiminde
bulunan 6grenciler hakkindaki diisiincesini ortaya koymak, genel sorunlari belirlemek ve ¢dziim
onerileri gelistirmektir. Calisma, konuyla ilgili bir yazin taramasi yapildiktan sonra Isparta’da yer
alan 6 turizm isletmeleri yoneticisi ile yliz ylize goriisme gergeklestirilerek veriler elde edilmistir.
Katihmcilarin - ¢ogunlugu turizm sektériinde ogrencilerin  6nemli bir unsur oldugunu
vurgulamaktadir. Katihmcilar isyeri egitiminde bulunan 6grencileri kendi personellerinden ayri
tutmadiklarini vurgulamaktadir. Calisma ve is saatleri ile ilgili sikintilarin yasanabildigi sonucu
ortaya cikmistir. Sikinti yasanan konular ile ilgili yasal dizenlemelere gerek duyuldugu ifade
edilmektedir.

Anahtar Sozciikler: isyeri Egitimi, Turizm, Turizm isletmeleri

EVALUATION OF STUDENTS IN WORKPLACE EDUCATION BY MANAGERS
WORKING IN 4 AND 5 STAR HOTELS IN ISPARTA

ABSTRACT

Continuity of service and production is important in hotel businesses. The approach of the
managers to the personnel has a great impact on ensuring continuity. In addition to the
personnel of the enterprises, the students who perform the workplace training also work in the
enterprises for service and production purposes. Particularly in the busy season, the contribution
of students to businesses is high. It is recommended that businesses adopt the same approach
as their own staff and students doing workplace training. In this study, in which the views of
hotel managers on the subject are important, university students' views on the evaluation of
their managers were examined. Data were obtained from the participants by using the semi-
structured interview technique, one of the qualitative research methods. The obtained data
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were evaluated by descriptive analysis. The aim of the study is to reveal the opinions of the
managers in tourism enterprises towards students in workplace training, to identify general
problems and to develop solutions. In the study, after the literature review on the subject, data
were obtained by making face-to-face interviews with 6 tourism operators in Isparta. The
majority of the participants emphasize that students are an important element in the tourism
sector. Participants emphasize that they do not keep students studying at the workplace
separate from their own staff. It has emerged that there may be problems with working and
working hours. It is stated that there is a need for legal regulations on problematic issues.
Keywords: Workplace Training, Tourism, Tourism Businesses
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Otel isletmeleri farkli hizmet c¢esitleri ile misafir memnuniyetini amaglamaktadir. Otel
isletmelerinde yer alan yiyecek igecek bolimu misafirlerin istek beklentilerine yonelik Griin
hazirliklarini gergeklestirmektedir. Otel isletmelerinde memnuniyeti etkileyen énemli bolimler
arasinda yer almaktadir. Yiyecek icecek bolimi catisinda yer alan mutfak personelleri kendi
yetkinliklerine ve isletme konseptine yonelik meni igeriklerini planlamaktadir. Misafirler
tarafindan olusan memnuniyet isletmenin siirekliligine katkilar saglayabilir. Mutfak alanlarinda
surekliligin saglanmasi icin mutfak planlamasinin énemi blyliktiir. Gorev dagilimlari ile mutfak
cahsanlari yetkinliklerine uygun {riin igeriklerini sunmaktadir. Mutfak personelleri Grin
hazirhklarinin yaninda isleyisin aksamadan sirdirilebilir olmasi icin mutfak planlamasi hakkinda
bilgi sahibi olmalidir. Bu c¢alismanin amaci, Antalya merkezi ve ilgelerindeki 5 yildizli otel
isletmelerinde calisan mutfak calisanlarinin mutfak planlamasinin 6nemi ve personelin bilgi
dizeylerinin belirlenmesine iliskin distncelerinin ele alinmasi hedeflenmektedir. Mutfak
cahsanlarinin demografik 6zellikleri ile mutfak planlamasi bilgi diizeyi arasindaki iliskinin ortaya
cikariimaktadir. Antalya merkezinde ve ilgelerinde 2021 yilinda faaliyet gdsteren bes yildizli otel
mutfaklarin ¢alisan mutfak c¢alisanlarinin olasiliga dayali 6rnekleme yontemlerinden basit
tesadiifi yontem ile secilen mutfak calisanlari ile anket uygulamasi gerceklestirilmistir. istatistik
yontemi ile analizlerin gerceklestirilmistir. Arastirmaya katilan mutfak calisanlarinin yas grubu,
cinsiyet, egitim durumu goz éniinde bulundurularak mutfak planlamasi bilgi diizeylerine yonelik
hipotezler gelistirilmistir. Ulasilan sonug¢ kapsaminda turizm sektérindeki isletmelere, isletme
yoneticilerine ve diger paydaslara yonelik tavsiyelerde bulunulmaktadir.

Anahtar Sozciikler: Mutfak, Mutfak Planlamasi, Mutfak Personeli

DETERMINING THE KNOWLEDGE LEVEL OF KITCHEN EMPLOYEES ABOUT THE
KITCHEN PLANNING OF HOTEL OPERATIONS: ANTALYA CASE

ABSTRACT

Hotel businesses aim at guest satisfaction with different types of services. The food and beverage
department in the hotel businesses carries out the product preparations for the expectations of
the guests. It is among the important parts that affect satisfaction in hotel businesses. The
kitchen staff under the roof of the food and beverage department plans the menu contents
according to their own competencies and business understanding. The satisfaction created by
the guests can contribute to the continuity of the business. Kitchen planning is of great
importance to ensure continuity in kitchen areas. Kitchen staff presents product contents
suitable for their competencies with the distribution of duties. In order for the operation to be
sustainable without interruption, besides the product preparations, the kitchen staff should have
knowledge about kitchen planning. The aim of this study is to discuss the thoughts of kitchen
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workers working in 5-star hotels in Antalya center and its districts on the importance of kitchen
planning and determining the level of knowledge of the personnel. The relationship between the
demographic characteristics of kitchen workers and their knowledge of kitchen planning has
been revealed. In 2021, a survey was conducted with kitchen workers selected by simple random
method, one of the probability-based sampling methods, working in the kitchens of five-star
hotels operating in the center and districts of Antalya. Analyzes were carried out by statistical
method. Considering the age group, gender and education level of the kitchen workers
participating in the research, hypotheses were developed for the kitchen planning knowledge
levels. Within the scope of the result, suggestions were made for businesses in the tourism
sector, business managers and other stakeholders.

Keywords: Culinary, Culinary Planning, Culinary Staff
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ABSTRACT

Thermal tourism, which is among the main preferences of domestic and foreign tourists, is also
one of the health tourism options. Thermal springs are especially preferred for partial healing of
some ailments that require rehabilitation or cause permanent damage. In this context, health
services offered in thermal facilities are supported by different alternative methods such as
balneotherapy, climatotherapy, peloidoterapy, SPA and wellness. Thermal tourism, which has
become widespread in the world, especially in Central Europe and Far East countries, is thus
becoming an important source of income for countries. Turkey comes first among European
countries and seventh among overall countries in the world in terms of thermal tourism
resources In this context, cities in the Aegean, Marmara and Central Anatolia regions have a very
important position in terms offering a wide range of thermal tourism destinations. There was a
target of providing services to a total of 1,5 million foreign tourists, 600 thousand of which are
for treatment purposes with 100.000 beds capacity in thermal tourism, and thus 3 billion USD
income generation in the Action Plan for the Development of Health Tourism for 2018. In
addition, a 500 thousand thermal bed capacity is planned to be put into operation in the long-
term thermal tourism master plan covering the years 2017-2023. The aim of this study is to
examine to what extent the targets set have been achieved and determining at what stage of
the other targets set for the future by Turkey in thermal tourism. In this context, it has been
explained to what extent Turkey's thermal tourism targets have been affected within the scope
of health tourism, especially during the COVID-19 pandemic

Keywords: Thermal Tourism, Thermal Destination, Health Tourism, Covid-19
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OzZET

isletmeler, yasamak ve biiylimek icin karlilik gibi amacglarini gerceklestirmek zorundadirlar. Ancak
sayisiz isletme ici ve disi faktor, isletmelerin amaglarina ulasmalarini (olumlu veya olumsuz)
etkilemektedir. Yoneticiler, basarili olmak igin sektoérel kosullari géz oninde bulundurarak
isletmelerini etkileyen temel faktérleri tamimali, izlemeli ve gerekli kararlari zamaninda
almalidirlar. Bu ¢alismanin amaci, konaklama isletmelerinin basarisini etkileyen temel faktorleri
belirlemek, etkilerini degerlendirmek ve dneriler gelistirmektir. Bu amacla, alti otel yoneticisine,
basari faktorlerine iliskin degerlendirme ve gorlslerini almaya yonelik nitel bir arastirma
gerceklestirilmistir. Arastirmanin katilimcilarinin st diizey yoneticiler olmasi géz onilinde
bulundurularak, arastirmaya hiz ve pratiklik katmasi amaciyla kolay ulasilabilir 6rneklem tercih
edilmistir. Arastirmaya dahil edilen isletmelerden 3’G Balikesir, 2’si Afyonkarahisar, 1'i ise
Giresun il sinirlari icinde bulunmaktadir. Arastirmada, literatiirden hareketle belirlenen énemli
basar faktorleri izerinden yola cikilarak, yari yapilandirilmis gériisme formu olusturulmustur.
Nitel arastirma yonteminden faydalaniimasinin konu hakkinda derinlemesine analiz olanagi ve
farkh bakis acilari sagladigi dusinilmektedir. Sonug olarak, arastirma kapsamindaki otel
yoneticileri, olasi basari faktorlerine iliskin dusincelerini ifade etmektedirler. Katiimcilar
tarafindan ifade edilen dislinceler analiz edildiginde, belirlenen basari faktorlerine iliskin
gorislerde, uygulama ve ¢6ziim asamasinda farkli bakis acilarinin oldugunu ve isletme niteliginin
de bu konuda oldukga 6nemli rol oynadigini gérilmustir.

Anahtar Sozciikler: Konaklama isletmeleri, Basari/Basarisizlik, Kontrol Edilebilir Faktérler,
Kontrol Edilemez Faktorler

EXECUTIVE OPINIONS ON SUCCESS FACTORS IN ACCOMMODATION
BUSINESSES

ABSTRACT

Businesses have to fulfill their goals such as profitability in order to survive and grow. However,
numerous internal and external factors affect (positive or negative) the achievement of the
objectives of the businesses. In order to be successful, managers should recognize and monitor
the main factors affecting their businesses, taking into account the sectoral conditions, and take
the necessary decisions on time. The aim of this study is to determine the main factors affecting
the success of accommodation businesses, to evaluate their effects and to develop
recommendations. For this purpose, a qualitative research was conducted to obtain the
evaluations and opinions of six hotel owners and managers on success factors. Considering that
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the participants of the research were senior managers, an easily accessible sample was preferred
in order to add speed and practicality to the research. 3 of the enterprises included in the
research are located in Balikesir, 2 in Afyonkarahisar, and 1 in Giresun. As a result, hotel
managers within the scope of the research express their thoughts on possible success factors.
When the opinions expressed by the participants were analyzed, it was seen that there were
different points of view regarding the determined success factors, in the implementation and
solution stages, and the kind of the business played a very important role in this regard.
Keywords: Accommodation Businesses, Success/Failure, Controllable Factors, Uncontrollable
Factors
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Diinya genelinde bircok sektoriin teknolojiden yararlanilarak Uretilen mal ve hizmetlerden
faydalandigi goriilmektedir. Turizm sektoriiniin de teknolojik destekli inovatif gelismelere adapte
olarak sisteme fayda saglayacak icerikler Gretmeyi hedeflemesi gerekmektedir. Bu kapsamda
dijitallesmenin konuya iliskin uygun g¢iktilarin yaratilmasinda etkin rol oynayacagi bilinmektedir.
Ayrica dijitallesmenin pandemi siireciyle beraber hayli 6n plan ¢ikmasinin yaninda pandemi
sonrasinda da hiz kesmeden etkisini gosterecegi 6n goriilmektedir. Buradan yola ¢ikarak
heniiz gelistiriime asamasinda olsalar da turizme entegrasyonu kacinilmaz olan sanal gergeklik
ve arttirlmis gerceklik uygulamalari, dijitallesmenin 6nemli gostergeleri arasinda
konumlanmaktadir. Hali hazirda turizm sektorinin belirli alanlarinda yer verilmeye galisilan
uygulamalarin 6zellikle sanal turlar kapsaminda 6ne ciktigi gortilmekte olsa da bu tir turlarin
geleneksel turist rehberi eslig§inde es zamanli olarak yapilan uygulamalardan uzak oldugu
bilinmektedir. Belki de bugline kadar ulasilabilir gordikleri bir ¢ok destinasyon hakkinda
genellikle profesyonel olmayan kisiler tarafindan yapilan tanitimlari yeterli bularak heves ve
meraklarini gidermeye calisan turist adaylarinin pandemiden kaynakli gelinen noktada
tatminsizlik yasayacagi 6n gorilmektedir. Bu kapsamda, diinyada o6rnekleri gorilmus fakat
istenilen seviyelere getirilemeyerek gecerliligini kaybetmis uygulamalardan ziyade Turkiye
destinasyonlarinin sanal gergeklik ekipmanlarina sahip profesyonel rehberler aracihigi ile
meraklilarina yeni kesifler sunmasi saglanabilir. Turizm Bakanligi tarafindan bu silirecin
olusturulmasinda saglanacak alt yapi destegi sayesinde engelli bireyler, belirli bir yasin tstiinde
olup seyahetten kaginan, normal sartlar altinda gérme sansinin olmadigi, zamansal engellere
takilan ve pandemi kaynakl riskleri gbze almak istemeyen insanlar risksiz bir ortamda turizm
faaliyetlerini gerceklestirebileceklerdir. Bu sistem rehberlerin yonetiminde 360 derece kayit ve
gorlinti alabilen gozlukler, kameralar, dronelar ve giyilebilir teknolojiler yardimiyla
desteklenerek mevcut sartlarda gercege en yakin seyahat deneyimleri olusturulabilir. Ayrica bu
gezilerin mobil uygulamalardan takibi saglanabilir. Bu sayede isine hakim profesyonel turist
rehberleri geleneksel mesleklerini siididiriken dijital ortamdaki turistlere teknolojinin destegi
ile maksimum verimi saglayabileceklerdir. Bu alanin etkinligi o6zellikle arttirilmis gerceklik
uygulamalarinin devreye girmesi ile zirve noktaya ulasacaktir. Kullanilan sensérler yardimi ile
dokunma, koku ve tat algilarinin devreye girmesi saglanarak, tanitilan ortamda olma hisssi
gercege cok yakin bir hal alacaktir. Teorik yontem Uzerine hazirlanan bu ¢alisma, COVID-19
pandemisinin ve etkisinin uzun yillar boyunca seyahat unsurunu etkileyecegi disliniildiginde,
kamu veya 6zel sektor temsilcilerine sanal gerceklik ve artirilmis gerceklik uygulamalarinin
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faydalarini tanitmayr amaglamaktadir. Bu uygulamalar sayesinde insanlar evlerinden ¢ikmadan
miize, anit yerleri ve tarihi kentler gibi turistik ¢ekicilikleri gérebilme imkanina sahip olacaklardir.
Pandemi siirecindeki belirsizlik nedeniyle etkilenebilecek turizm hareketliliginin teknolojik
uygulamalar ile farkh boyutlara getirilmesi ve gelistirilmesi turizm adina 6nemli bir adim
olacaktir. Sanal gergeklik ve artirilmis gergeklik uygulamalari sadece pandemi doneminde degil
normallesme sureci ile birlikte ekonomik uzaklik bélge igerisinde yer alan destinasyonlarin rahat
bir sekilde gezilebilmesine olanak saglayacaktir.

Anahtar Sozciikler: Ziyaretgi Tercihleri, Sanal Gergeklik, Artirllmis Gergeklik, Sanal Rehberlik
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NEW TRENDS IN VISITOR PREFERENCES: VIRTUAL REALITY AND AUGMENTED
REALITY INTEGRATION IN TOUR GUIDE

ABSTRACT

It is seen that many sectors around the world benefit from the goods and services produced by
utilizing technology. The tourism sector should also aim to produce content that will benefit the
system by adapting to technologically supported innovative developments. In this context, it is
known that digitalization will play an active role in creating appropriate outputs on the subject.
In addition, it is predicted that digitalization will come to the fore with the pandemic process,
and it will show its effect without slowing down after the pandemic. From this point of view,
virtual reality and augmented reality applications, which are still in the development stage, but
whose integration into tourism are inevitable, are among the important indicators of
digitalization. Although it is seen that the applications that are currently tried to be included in
certain areas of the tourism sector stand out especially within the scope of virtual tours, it is
known that such tours are far from the applications carried out simultaneously with the
traditional tourist guide. Perhaps, it is predicted that the tourist candidates who try to satisfy
their enthusiasm and curiosity by finding the promotions made by non-professional people
sufficient about many destinations that they have seen so far, will be dissatisfied at the point
reached due to the pandemic. In this context, it can be ensured that Turkish destinations offer
new discoveries to their enthusiasts through professional guides with virtual reality equipment,
rather than applications that have been seen in the world but have not been brought to the
desired levels and lost their validity. Thanks to the infrastructure support to be provided by the
Ministry of Tourism in the creation of this process, people with disabilities, people who are over
a certain age and avoid travel, who do not have the chance to see under normal conditions, who
are stuck with temporal obstacles and do not want to take risks arising from the pandemic will
be able to carry out tourism activities in a risk-free environment. This system can be supported
by the help of glasses, cameras, drones and wearable technologies that can record and view 360
degrees under the management of the guides, and travel experiences that are closest to reality
can be created in the current conditions. In addition, these trips can be tracked from mobile
applications. In this way, professional tourist guides who dominate their business will be able to
provide maximum efficiency to the tourists in the digital environment with the support of
technology while continuing their traditional professions. The effectiveness of this field will reach
its peak, especially with the introduction of augmented reality applications. With the help of the
sensors used, the sense of touch, smell and taste will be activated, and the feeling of being in
the advertised environment will become very close to reality. This study, prepared on the
theoretical method, aims to introduce the benefits of virtual reality and augmented reality
applications to public or private sector representatives, considering that the COVID-19 pandemic
and its impact will affect the travel element for many years. Thanks to these applications, people
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will have the opportunity to see touristic attractions such as museums, monuments and
historical cities without leaving their homes. Bringing the tourism mobility, which may be
affected by the uncertainty in the pandemic process, to different dimensions with technological
applications and developing it will be an important step in the name of tourism. Virtual reality
and augmented reality applications will allow comfortable travel to destinations within the
economic distance region, not only during the pandemic period, but also with the normalization
process.

Keywords: Visitor Preferences, Virtual Reality, Augmented Reality, Virtual Guide
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Ekonomik degerleme yontemleri ile belirli bir piyasasi olmayan dogal kaynaklarin ve kdltlrel
varliklarin turizm amaciyla kullaniimasinin ekonomik fayda degeri belirlenebilmektedir. Piyasa
degeri olmayan dogal kaynaklarin ve kiiltiirel varliklarin turizm agisindan ekonomik degerinin
belirlenmesinin iki 6nemli nedeni bulunmaktadir. Bunlardan birincisi, dogal kaynaklarin ve
kiltdrel varliklarin turizm amagh kullanilmasi sonucu ortaya ¢ikan faydanin tespit edilmesidir.
Ekonomik degerleme yontemleriyle dogal kaynaklarin ve kiltirel varliklarin sagladigi faydalarin
Ulkelerin biylme hizinin bir 6l¢tsi olan milli gelire etkisi hesaplanabilmektedir. Boylece belirli
bir piyasasi olmayan dogal kaynaklarin ve kiiltiirel varliklarin turizm amaciyla kullanilmasi sonucu
milli gelire saglayacagi katki bulunmaktadir. Ikinci 6nemli neden ise, turistlerin dogal kaynaklari
ve kultlrel varliklari bilingsizce kullanmalar sonucu ortaya cikabilecek zararlari 6nleyerek,
gelecek nesillerin de bu kaynaklardan ve varliklardan faydalanmalarini saglayacaktir. Dogal
kaynaklarin ve kultlrel varliklarin korunmasini, dolayisiyla da suirdirulebilir olmasini saglamak
icin bu tur varlklarin ekonomik degerlerinin belirlenmesi gerekmektedir. Bu ¢alismada piyasa
degeri olmayan dogal kaynaklarin ve kiltirel varliklarin turizm amaciyla kullanilmasi sonucu elde
edilen ekonomik fayda degerini belirleyen calismalarin literatlir incelemesinin yapilmasi
amaclanmistir. Literatir incelemesinde ¢alismalarda kullanilan ekonomik degerleme yontemi,
orneklem ve bulgulara ait bilgiler verilmistir. Calismanin bulgularina gére ¢ogunlukla rekreasyon
amach kullanim ve seyahat maliyet yontemin kullanildigi tespit edilmistir. Sonug¢ olarak,
ekonomik degerleme yodntemlerinin uygulanarak belirli bir piyasa degeri olmayan dogal
varliklarin ve kiltirel varliklarin turizme kazandirilmasi ve turizm amaciyla kullanilmasi sonucu
Glkelerin milli gelire sagladigi katki ortaya konulmustur.

Anahtar Sozciikler: Turizm, Ekonomik Deger, Ekonomik Degerleme Yontemleri

APPLICATIONS OF ECONOMIC VALUATION METHODS IN TOURISM: A
LITERATURE REVIEW

ABSTRACT

With economic valuation methods, the economic benefit value of the use for tourism purposes
of natural resources and cultural assets that do not have a specific market can be determined.
There are two important reasons for determining the economic value of natural resources and
cultural assets that have no market value in terms of tourism. The first of these is to determine
the benefit resulting from the use of natural resources and cultural assets for tourism purposes.
With economic valuation methods, the effect of the benefits of natural resources and cultural
assets on national income, which is a measure of the growth rate of countries, can be calculated.
Thus, there is a contribution to national income as a result of using for tourism purposes of
natural resources and cultural assets that do not have a specific market. The second important
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reason is that it will prevent the damages that may occur as a result of the unconscious use of
natural resources and cultural assets by tourists, and will enable future generations to benefit
from these resources and assets. In order to ensure that natural resources and cultural assets
are protected and therefore sustainable, the economic values of such assets need to be
determined. The aim of the study is to review the literature of the studies that determine the
economic benefit value obtained as a result of the use for tourism purposes of natural resources
and cultural assets with no market value. In the literature review, information about the
economic valuation method, sample and findings used in the studies are examined. According to
the findings of the study, it was determined that mostly recreational use and travel cost method
were used. As a result, the contribution to the countries’ national income as a result of using
economic valuation methods and bringing natural assets and cultural assets that do not have a
certain market value to tourism and using them for tourism has been revealed.

Keywords: Tourism, Economic Value, Economic Valuation Methods
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Bugline kadar birgok kiltire ev sahipligi yapmis olan Adiyaman, tarihi degerlerinin yani sira
gliniimuze kadar geleneksel kiltirini devam ettirebilmis ender sehirlerden birisidir. Adiyaman
mutfaginda yer alan yemekler kusaktan kusaga aktarilarak giinimiize kadar gelmistir. Geleneksel
yemek kiltirinin ana bilesenleri bugday, mercimek, biber, domates, patlican, iziim, incir,
badem ve antepfistigidir. Hayvansal gidalar ise koyun, kegi ve kiimes hayvanlari lzerinde
yogunlasmistir. Bolgenin geleneksel yemek kiltiiriinde tas firinlarda pisirme yontemi yaygindir.
Basta kahvalti olmak Uzere her 6glinde sebzeler tas firinlarda kozlenerek tiketilmektedir.
Sebzelerin kdzlenmesi ile hazirlanan yemeklerden birisi de dovmecgtir. Dévmeg yapilirken tas
firnda biber, patlican ve domates odun atesinde kozlendikten sonra kabuklari soyulur ve
sonrasinda ezilir. Hazirlanan sebzelere sarimsaklar ezilerek kanstirilir. Karisimin (zerine yag
dokulip firinda Gzeri kizarincaya kadar pisirildikten sonra servis edilir. Bir porsiyon dévmeg
tiketildiginde 241 kcal enerji ile glnlik enerjinin %12’si, glinlik posa ihtiyacinin %37’si
karsilanmaktadir. Dévmecte kullanilan sebzeler C vitamini kaynagi oldugu icin, yenilen bir
porsiyon dévmeg ile C vitamini gereksiniminin %40’indan daha fazlasi saglanmaktadir. Boylece
doévmeg sadece geleneksel mirasin devamhhligini saglamak icin degil ayni zaman da icerdigi besin
ogeleri nedeniyle saglikl oldugu icin de tiketilmesi 6nerilmektedir. Bu ¢alismanin amaci saglikli
bir yemek olan Dovmeg yemeginin besin oOzelliklerini belirleyerek unutulmasini 6nlemek ve
gelecek nesillere aktarilmasini saglamaktir. Bu amacla dévmeg yemeginin geleneksel tarifiyle bir
porsiyonun enerji ve besin dgeleri icerigi BEBIS 7.2 programi ile belirlenmis ve giinliik referans
degerleri ile karsilastirilarak gereksinim karsilama ylzdesi hesaplanmistir.

Anahtar Sozciikler: Geleneksel Mutfak, Dovmeg, Beslenme, Adiyaman

HEALTH FROM THE PAST: DOVMEG, ADIYAMAN TRADITIONAL BAKERY DISH
ABSTRACT

Adiyaman, which has hosted many cultures until today, in addition to hosting several
civilizations, is a rare city that has preserved traditional culture to the present day. The dishes in
Adiyaman cuisine have been passed down from generation to generation and have survived to
the present day. The traditional cuisine is typically composed of wheat, lentil, pepper, tomato,
and eggplant, as well as fig, grape, mulberry, almond, and pistachio. Animal foods are derived
from sheep, goats, and poultry. Cooking in Adiyaman culinary culture is mostly done in stone
ovens with oak wood. Vegetables are roasted in stone ovens at every meal, particularly
breakfast. Dévmeg is one of the dishes made by roasting vegetables. While preparing dévmeg,
peppers, eggplants, and tomatoes are roasted in the forged stone ovens over a wood fire, then
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their skins are peeled and crushed. The prepared vegetables are mixed with crushed garlic. After
sprinkling oil on the mixture, it is baked until it turns brown. One serving of dévmeg with 241
kcal energy, provides 12 percent of daily energy, 37 percent of pulp requirement. Since the
vegetables used in the dovmeg are a source of vitamin C, more than 40% of the vitamin C
requirement is provided with an edible portion of dévmeg. Thus, consuming dévmeg is suggested
not just to preserve the continuation of the traditional legacy, but also because of the nutrients
it provides. The aim of this study is to determine the nutritional properties of Dévmeg dish, which
is a healthy dish, to prevent it from being forgotten and to transfer it to future generations. For
this purpose, the energy and nutritional content of a portion of the traditional recipe of Dovmeg
dish was determined with the BEBIS 7.2 program and the percentage of meeting the requirement
was calculated by comparing it with the daily reference values.

Keywords: Traditional Cuisine, Dvmeg, Nutrition, Adiyaman
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OzZET

21. ylzyillda diinya iktisadi, siyasi, sosyal ve kultirel agilardan yeni bir déneme girmistir. Yeni
doénem, dordiincu sanayi devrimi ve otonom uretim kavramlariyla nitelendirilmektedir ve genel
olarak dijital ekonomi olarak isimlendiriimektedir. Dijital ekonomi, sektorlerin is yapma
sureglerini, yatinnmlari, pazarlamayi ve tiketici davranislarini etkilemektedir. Yeni ekonominin
unsurlari arasinda blokzincir, yapay zeka, otomasyon, 5G teknolojisi ve (i¢ boyutlu baski gibi bu
ylzyila 6zgl teknolojiler bulunmaktadir. S6z konusu yeni teknolojilerin bir¢ok sektorde oldugu
gibi turizm sektorinde de 6nemli etkileri vardir. Bu ¢alismanin amaci dijital ekonominin turizm
sektori Uzerindeki etkilerini yeni teknolojiler baglaminda incelemektir. Calismada nitel arastirma
yontemi kullanilmistir. Bu amagla, cesitli arastirma makalelerinden, raporlardan, internet
kaynaklarindan ve giincel analizlerden yararlanilmistir. Calismanin bulgulari; dijital ekonomi
caginda ortaya cikan yeni teknolojilerin turizm sektoriindeki isletmelerde, Urlinlerde ve
destinasyonlarda énemli yeniliklere yol agacagini ve éniimuzdeki yillarda sektordeki geleneksel
rollerin sorgulanacagini ve dénisimin hiz kazanacagini gostermektedir. Dijital teknolojilerdeki
ylkselis sonucu yasanacak bu hizlh dontsimin ise, sektordeki rekabetciligi farkh bir boyuta
taslyacagl ve iktisadi faaliyetlerin artmasina bagl olarak yapisal degisikliklere neden olacagi
sonucuna ulasiimistir.

Anahtar Sozciikler: Dijital Ekonomi, Yeni Teknolojiler, Turizm

TOURISM IN THE ERA OF DIGITAL ECONOMY
ABSTRACT

In the 21 st century, the world entered a new era of economic, political, social and cultural
aspects. The new era is characterized by the fourth industrial revolution and the concepts of
autonomous production and is commonly referred to as the digital economy. The digital
economy affects the business processes, investments, marketing and consumer behavior of the
sectors. Features of the new economy include such as blockchain, artificial intelligence,
automation, 5G technology, and three-dimensional printing. These new technologies have
significant impact on tourism as well as in many industries. The aim of this study is to examine
the effects of the digital economy on the tourism sector in the context of new technologies.
Qualitative research method was used in the study. To this end, various research articles,
reports, internet resources and current analysis have been used. The findings of the study show
that new technologies emerging in the age of digital economics will lead to significant
innovations in tourism businesses, products and destinations, and that traditional roles in the
industry will be questioned and transformation will be accelerated in the coming years. This rapid
transformation due to the rise in digital technologies has been concluded that it will take
competitiveness in the industry to a different dimension and will result in structural changes due
to increased economic activity.

Keywords: Digital Economy, New Technologies, Tourism, istanbul
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OzZET

insanoglu varligindan bu yana yasamda kalabilmesi icin beslenmesi gerekmistir. Beslenme igin
oncelikli olarak toplayicilik yoluyla, daha sonra avlanma yoluyla elde ettigi yiyecekleri tiiketmistir.
Zamanla tarimi 6grenen insanoglu bugday ve arpa yetistirmeye baslamistir. Atesin bulunmasiyla
birlikte taslar yardimiyla 6gitiilen tahillar un haline getirilerek ekmek yapilmis, isitilan taslar
Gzerinde ya da kil icerisinde gibi yontemlerle pisirilmistir. Medeniyet besiklerinden birisi olan
Anadolu’da bir¢ok uygarlk yasamis, bugday, arpa ve dari gibi tahillardan bircok ekmek tiri
yapilmistir. Bunlardan en yaygin olanlari tandir, lavas, yufka ve bazlama olarak sayilabilir.
Bazlamanin yapildig yoreye gore “bazlamag, bezdirme, bezirme ve tablama” gibi bir¢ok
isimlendirmesi bulunmaktadir. Bazlamanin kokeni Orta Asya’ ya kadar dayandigi, Eski Turklerin
tikettigi ekmekler arasinda oldugu (somun, yufka ve bazlama) ifade edilmektedir. Bunun yaninda
Anadolu’da yasamis olan Hititlerin de bircok ekmek cesidi yaptiklari bilinmektedir. Yapilan
arastirmalarda Hititlerin kullandigi ekmekler ve glinimiizde Anadolu’da yapilan ekmekler
arasinda benzerlik oldugu belirlenmistir. Bu ¢calisma ile Ankara Kizilcahamam’da yapilan bazlama
hakkinda literatiir taramasi ile elde edilen verilerin derlenmesi amaclanmistir. Elde edilen veriler
1Isiginda bazlama yapimi ve arag geregleri hakkinda da bilgi verilmistir.

Anahtar Sozciikler: Ekmek, Bazlama, Kizilcahamam Bazlamasi, Yiyecek Kiltird, Kiltirel Miras

A BREAD FROM CENTRAL ANATOLIA: KIZILCAHAMAM BAZLAMASI

ABSTRACT

Since the existence of human beings, he has to be fed in order to survive. For nutrition, he
consumed as food obtained primarily through foraging, then through hunting. Mankind, who
learned agriculture over time, started to grow wheat and barley. With the discovery of fire, the
grains ground with the help of stones were turned into flour and bread was made, and it was
baked on heated stones or in ash. Many civilizations lived in Anatolia, one of the cradles of
civilization, and many types of bread were made from grains such as wheat, barley and millet.
The most common ones are tandoori, lavash, yufka and flatbread. According to the region where
bazlama is made, it has many namings such as “bazlamag, bezdirme, bezirme and tablama”. It is
stated that the origin of bazlama dates back to Central Asia and is among the breads consumed
by the Old Turks (loaf, yufka and bazlama). In addition, it is known that the Hittites who lived in
Anatolia made many types of bread. In the researches, it has been determined that there is a
similarity between the breads used by the Hittites and the breads made in Anatolia today. With
this study, it is aimed to compile the data obtained from the literature review about bazlama
made in Kizilcahamam in Ankara. In the light of the data obtained, information was given about
the production of bazlama and tools.
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SOSYAL BILGILER OGRETMEN ADAYLARININ VAN’IN TARiHi VE KULTUREL
TURiZM DEGERLERINE YONELIK FARKINDALIKLARI

IWACT'21

Dog. Dr. Kemal KAYA
Van Yiiziinci Yil Universitesi
kemalkaya@yyu.edu.tr

OzZET

Kiltirel turizm potansiyeli agisindan incelendiginde Ulkemizin ve Van'in son derece zengin
degerlere sahip oldugu gorilmektedir. Yasadigimiz cografya, diinyanin en eski uygarliklarina ev
sahipligi yapmistir. Kaltlrel turizmin bir alt dali olan tarihi mekanlara yonelik turizm, yerel tarihe
olan ilgiyi artirmaktadir. Bu ilginin artmasi ise tarihi ve kiltiirel degerlere olan farkindahgin
artmasi ile dogru orantilidir. Giiniimiizde yerel tarihe 6nem verilmesi gerektigi konusunda ¢ok
farkh gerekgeler de zorlayici olmaktadir. Bu arastirma, sosyal bilgiler 6gretmen adaylarinin Van'in
tarihi ve kilturel turizm degerlerine yoénelik ilgi ve farkindalik dizeylerini belirlemeyi
amaclamaktadir. Nicel arastirma yontemiyle verilerin toplandigi bu ¢alisma, betimsel bir alan
arastirmasidir. Arastirma, ¢alisma grubunda yer alan 167 katiimci ile gergeklestirilmis ve ulasilan
sonuglara gore; aile egitim durumu Universite olanlarin digerlerine; kadinlarin erkeklere gore ilgi
ve farkindalik seviyelerinin daha yiiksek oldugu tespit edilmistir. Tarihi mekanlara yonelik turizm
tlrind tercih eden 6gretmen adaylarinin diger turizm tirlerini tercih edenlere gére Van'in tarihi
ve kilturel turizm degerlerine karsi daha ilgili olduklari bulgusuna ulasiimistir. Ancak tarihi ve
kiltirel turizm degerlerine yonelik tutumlarin yiiksek olmasina ragmen bu durumun pratik
hayata yansimasi konusunda (bilgi testinden alinan puanlar incelendiginde) 6gretmen
adaylarinin tarihi ve kilturel turizm degerlerine yonelik daha c¢ok bilgilendirilmeleri gerektigi
gorilmektedir.

Anahtar Sozciikler: Tarihi Ve Kdiltiirel Degerler, Sosyal Bilgiler Ogretmen Adaylari, ilgi ve
Farkindalik, Turizm, Van

INTEREST AND AWARENESS OF THE SOCIAL STUDIES PRESERVICE TEACHERS
ON THE HISTORICAL AND CULTURAL TOURISM HERITAGE OF VAN

ABSTRACT

When examined in terms of cultural tourism potential, it is seen that our country and Van have
extremely rich values. The geography we live in has hosted the world's oldest civilizations.
Tourism for historical places, which is a sub-branch of cultural tourism, increases the interest in
local history. The increase in this interest is directly proportional to the increase in awareness of
historical and cultural values. Today, many different reasons are compelling about the need to
give importance to local history. This study, in which data were collected by quantitative research
method, is a descriptive field research. The research was carried out with 167 participants in the
study group and according to the results; to others whose family education is university; It has
been determined that women have higher levels of interest and awareness than men. It has been
found that teacher candidates who prefer the type of tourism for historical places are more
interested in the historical and cultural tourism values of Van than those who prefer other types
of tourism. However, despite the high attitudes towards historical and cultural tourism values, it
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is seen that teacher candidates should be informed more about historical and cultural tourism

values in terms of the reflection of this situation in practical life (when the scores from the
knowledge test are examined).

Keywords: Historical and Cultural Heritage, Social Studies Preservice Teachers, Interest and
Awareness, Tourism, Van
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OzZET

Deniz salyasi veya baska bir tabirle misilaj olarak ifade edilen kavram (balikgi tabiriyle kaykay),
denizdeki biyolojik hayatin ilk adimini olusturan fitoplankton ismi verilen mikroskobik bitkilerden
bazilarinin fazlaca ¢ogalmasiyla meydana gelen, jelimsi yapida, siimiksi bir olusumdur. Deniz
salyasinin son donemlerde Marmara Bolgesindeki sahil kesimlerinde yogun bir sekilde
gorilmesinin en 6nemli nedenlerinden birisi de iklim degisikliginin denizlere olan etkisidir.
Marmara Denizi’nin uzun yillar ortalamasina gére (1982-2021) deniz ylzeyi sicakliklari yaklasik
2.5 °C artis gostermistir. Deniz salyasinin (musilaj) ozellikle Marmara bolgesindeki turistik
destinasyonlara etkilerini ortaya koymayl amaglayan bu c¢alisma bir derleme calismasidir.
Derleme c¢alismalari, belirlenen konu ile ilgili literatlir vasitasiyla ¢6zim odakl
degerlendirmelerin yapildigi ¢alismalar olarak ifade edilebilir. Bu c¢alismada, literatiirden
hareketle deniz salyasinin (misilaj) Marmara bdlgesindeki turistik destinasyonlara etkilerine
yonelik degerlendirmeler yapiimistir. Bu kapsamda, deniz salyasinin etkilerine yonelik yapiimis
arastirmalari inceleyebilmek igin lisansistl tezler, makaleler ve arastirma yazilarina yonelik
literatlir taramasi yapiimistir. Konu ile ilgili Turkiye’deki lisansistil tezlerin incelenebilmesi icin
YOK Ulusal Tez Merkezi veritabani (yazar tarafindan kisitlanmamis tezler) kullanilmistir. Makale
ve arastirma yazilarinin incelenebilmesi igcin de “TUBITAK ULAKBIM”, “DergiPark Akademik”
veritabani ve “Google Akademik” veritabani kullanilmistir. ilgili veri tabanlarinda arama
yapabilmek icin “deniz salyasi”, “musilaj”, “Marmara Bolgesi”, “deniz yosunu” ve “deniz kirliligi”
gibi anahtar kelimeler belirlenerek tarama yapilmistir. Yapilan tarama sonucunda elde edilen
arastirmalarin, calismaya dahil edilebilmesi icin Marmara bolgesini ve deniz salyasi (musilaj)
konularini ele almasi, deniz kirliligine vurgu yapmasi ve deniz kirliliginin destinasyonlara etkisini
ortaya koymasi gibi birtakim kriterler belirlenmistir. Bu kriterlerin bulunmadigi calismalar
degerlendirme disinda tutulmustur. Literatlr taramasi sonucunda elde edilen calismalar detayli
bir bicimde analiz edilmis ve deniz salyasinin Marmara bolgesindeki turistik destinasyonlara
etkilerine yonelik bulgulara ulasiimistir. Ortaya ¢ikan sonuglar, deniz salyasi sorununun ilerleyen
zamanlarda sadece Marmara kiyilarindaki turistik destinasyonlari degil ayni zamanda Ege ve
Akdeniz kiyilarindaki turistik destinasyonlari da olumsuz etkileyecegini géstermektedir.

Anahtar Sozciikler: Deniz Salyasi, Misilaj, Marmara Bolgesi, Turistik Destinasyon

INVESTIGATION OF THE EFFECTS OF SEA SALIVA (MUCILAGE) ON TOURISTIC
DESTINATIONS IN THE MARMARA REGION

ABSTRACT

The concept, which is expressed as sea saliva or mucilage in other words, is a slimy formation
with a gel-like structure, which is formed by the excessive proliferation of some of the
microscopic plants called phytoplankton, which is the first step of biological life in the sea. One
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of the most important reasons why mucilage has been seen intensely in the coastal areas of the
Marmara Region in recent years is the effect of climate change on the seas. Compared to the
long-term average of the Sea of Marmara (1982-2021), sea surface temperatures increased by
approximately 2.5 °C. This study, which aims to reveal the effects of sea saliva (mucilage) on
touristic destinations, especially in the Marmara region, is a compilation study. Compilation
studies can be expressed as studies in which solution-oriented evaluations are made through the
literature on the determined subject. In this study, based on the literature, evaluations were
made on the effects of sea saliva (mucilage) on touristic destinations in the Marmara region. In
this context, a literature review was conducted for postgraduate theses, articles and research
articles in order to examine the researches on the effects of sea saliva. In order to examine the
postgraduate theses related to the subject in Turkey, YOK National Thesis Center database (these
are not restricted by the author) was used. “TUBITAK ULAKBIM”, “DergiPark Academic” database
and “Google Scholar” database were used to examine articles and research articles. In order to
search the relevant databases, keywords such as “sea saliva”, “mucilage”, “Marmara Region”,
“seaweed” and “sea pollution” were determined and scanned. In order for the researches
obtained as a result of the screening to be included in the study, some criteria were determined
such as addressing the Marmara region and sea saliva (mucilage) issues, emphasizing sea
pollution and revealing the effect of sea pollution on destinations. Studies that did not meet
these criteria were excluded from the evaluation. The studies obtained as a result of the
literature review were analyzed in detail and the findings on the effects of sea saliva on the
touristic destinations in the Marmara region were reached. The results show that the sea saliva
problem will negatively affect not only the touristic destinations on the Marmara coasts, but also
the touristic destinations on the Aegean and Mediterranean coasts.

Keywords: Sea Saliva, Mucilage, Marmara Region, Touristic Destination

IWACT'21

35



nm&\ =

DISARIDA YEMEK YEME DAVRANISI VE ASIYA GUVEN ARASINDAKI iLi§Ki:
RiZE’DEKi YEREL HALK UZERINE BiR UYGULAMA

IWACT'21

Ars. Gor. Gokhan ONAT
Recep Tayyip Erdogan Universitesi
gokhan.onat@erdogan.edu.tr

Dr. Ogr. U. Yusuf KARAKUS
Recep Tayyip Erdogan Universitesi
yusuf.karakus@erdogan.edu.tr

OzZET

Bati Avrupa’da sanayilesme ve kentlesme siireglerine entegre olarak ortaya ¢ikan disarida yemek
yeme olgusu modernlesmenin 6énemli bir gostergesi olarak gérilmektedir (Scholliers, 2008).
Ozellikle 2. Diinya savasinin ardindan diinya genelinde gdzlenen sosyal, kiiltiirel ve ekonomik
gelismelerin ardindan (ilke mutfaklarinda da bu gelismelerin etkisi hissedilmistir (Beardsworth ve
Keil, 2012). Modernlesme ve kentlesmenin etkisiyle birlikte 18. ylzyill ortalarinda modern
restoran kavrami Fransa’da ortaya g¢ikmistir (Shore, 2008). Paris’te temelleri atilan restoran
kavrami tiim diinya genelinde genis yankilar uyandirmistir. ilk asamada restoran bireyleri zinde
tutmak ve sifa vermek icin corba servis edilen yer olarak bilinmekteydi. ilerleyen safhalarda et ve
diger bircok yemegin yapildigi ve servis edildigi mekanlar haline evirilmistir. Tiketiciler ilk
zamanlarda restoranlara fizyolojik ihtiyaclarini gidermek igin gitseler de daha sonraki evrelerde
sosyallesmek, eglenmek ve iyi vakit gecirmek icin bu mekanlari kullanmislardir. Hatta glinimizde
kimin hangi restorana gittigi bir sosyal statli gostergesi haline gelmistir. Durum bdyle olunca
tuketiciler farkli nedenlerden dolayi disarida yemek yeme aliskanliklari kazanmiglardir. Bireyleri
disarida yemek yemeye yonlendiren nedenler arasinda birgcok faktorii saymak mimkinddr.
Ancak icerisinde bulundugumuz pandemi doneminin etkisi ile yiyecek ve icecek endistrisinin
zarar gordigini soylemek yanhs olmayacaktir. Covid-19 korkusu, devletlerin aldigi mobilite
sinirlamalari ve engelleri, gibi bazi sebeplerle bireylerin disarda yemek yeme egiliminin azaldig
soylenebilir. Tuketicilerin evlerinden c¢ikarak eski normallere donebilmesi icin 6nerilen
¢6ziimlerden birisi de asilanma olarak karsimiza g¢ikmaktadir. Ancak asilama faaliyetlerinin
basariya ulasabilmesi icin toplum tarafindan benimsenmesi ve kabul gérmesi gerekir. Toplumun
aslya giuvenmemesi ve nihayetinde nifusun vyeterli ¢ogunlugunun antikorlu olmamasi
durumunda pandemi déneminin sona ermesi pek mimkin goérinmemektedir. Bu ¢alismada,
insanlarin covid-19 asisina givenleri ile disarida yemek yeme egilimleri arasinda olumlu bir etki
oldugu varsayilmaktadir. Bu baglamda Rize genelinde yasayan yerel halk izerinde bir uygulama
yapilmasi planlanmaktadir. Elde edilen verilerin analizi ile olusturulan model sayesinde,
toplumun covid-19 asisina guveni ile disarda yemek yeme egilimlerine yonelik bulgular ortaya
koyulacak ve ilgili paydaslar igin 6neriler Gretilecektir.

Anahtar Sozciikler: Asiya Gliven, Disarda Yeme Egilimi, Covid-19

THE RELATIONSHIP BETWEEN EATING OUT BEHAVIOR AND TRUST IN
VACCINATION: AN APPLICATION ON LOCAL PEOPLE IN RIZE

ABSTRACT
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The phenomenon of eating out, which emerged as an integrated part of the industrialization
and urbanization processes in Western Europe, is seen as an important indicator of
modernization (Scholliers, 2008). After the social, cultural and economic developments observed
throughout the world, especially after the Second World War, the impact of these developments
was also felt in the cuisines of the country (Beardsworth and Keil, 2012). With the effect of
modernization and urbanization, the concept of modern restaurant emerged in France in the
mid-18th century (Shore, 2008). The concept of restaurant, which was founded in Paris, has had
wide repercussions all over the world. In the first stage, the restaurant was known as a place
where soup was served to keep individuals fit and heal. In the following stages, it has evolved
into places where meat and many other dishes are made and served. Although consumers went
to restaurants to meet their physiological needs at first, they used these places to socialize, have
fun and have a good time in the later stages. Even today, who goes to which restaurant has
become a social status indicator. As such, consumers have gained the habit of eating out for
different reasons. It is possible to count many factors among the reasons that lead individuals to
eat out. However, it would not be wrong to say that the food and beverage industry has been
damaged by the effect of the pandemic period we are in. It can be said that the tendency of
individuals to eat out has decreased for some reasons such as fear of Covid-19, mobility
restrictions and barriers taken by governments. One of the suggested solutions for consumers
to get out of their homes and return to their old normal is vaccination. However, in order for
vaccination activities to be successful, they must be adopted and accepted by the society. It
seems unlikely that the pandemic period will come to an end if the society does not trust the
vaccine and, ultimately, a sufficient majority of the population does not have antibodies. In this
study, it is assumed that there is a positive effect between people's trust in the covid-19 vaccine
and their tendency to eat out. In this context, it is planned to make an application on the local
people living in Rize. Thanks to the model created by the analysis of the data obtained, findings
regarding the trust of the society in the covid-19 vaccine and the tendency to eat out will be
revealed and suggestions will be produced for the relevant stakeholders.

Keywords: Trust in Vaccine, Eating out Tendency, Covid-19
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Bu galismada, biyilk veri isleme alaninda metin madenciligi ve makine 6grenme algoritmalari
yontemleri yardimi ile Antalya'da ayni turizm bdlgesinde faaliyet gosteren Ug¢ otele ait
TripAdvisor.com, Google yorumlar ve Trivago.com adresinde ¢ikmis olan Ug¢ binin Gzerindeki
yorumun algoritmalarla okunarak otellerin gugli ve zayif Ozelliklerinin ortaya cikarilmasina
cahsilmistir. Bu sayede turizm sektoriinde bulyiik veri analitiginin imkanlari ve geleneksel
yontemlere gore Ustlnliklerinin tanitilmasi amaglanmaktadir. Blyik veri analitiginin bir faydasi
olarak verilerin tamami derlendiginden bir 6rneklemden ziyade anakitlenin tamaminin analiz
edilmesi s6z konusu olmustur. Bu amagla bu yorumlar web kazima adi verilen yéntemle
bulunduklari web sayfalarindan cekilerek derlenmistir. Daha sonra bu verilerl gergeklestirilen
analizde YAKE adli makine 6grenme algoritmasi ile otellerin 6zellikleri ortaya gikariimistir. Devam
eden arastirmada ilk bulgulara gore personeller ve restaurant konusunda olumsuz
degerlendirmelerin daha fazla oldugu gorilmistir. Bu algoritma gozetimsiz olarak adlandirilan
ve 6grenme verisine ihtiyag duymayan bir algoritmadir. Bu sayede Tirkge'nin de dahil oldugu bir
cok dilde igerigi giiclii bir sekilde kategoze edebilmektedir. Turizm istemelerin itibar yénetiminde
¢ok hizli sonug veren, yansiz ve manuel insan giiciine ihtiya¢ birakmayan bu analiz yonteminin
benzer problemlerin ¢6zimiinde bir 6rnek olarak kullanilabilecegi degerlendirilmektedir. Bu
sayede turizm isletmeleri misterilerin tercihlerini ¢ok etkileyen yorumlari, heniiz daha fazla
okura ulasmadan 6nce inceleyerek gereken islemleri yapabilme sansina sahip olacaktir.
Anahtar Sozciikler: Yapay Zeka, Makine Ogrenmesi, itibar Yonetimi

REPUTATION MANAGEMENT TOOL FOR TOURISM BUSINESSES WITH TEXT
MINING AND MACHINE LEARNING ALGORITHMS

ABSTRACT

In this study, with the help of text mining and machine learning algorithms methods in the field
of big data processing, over three thousand reviews of three hotels operating in the same
tourism region in Antalya, which were published on TripAdvisor.com, Google online reviews, and
Trivago.com, were read by algorithms and the strengths and weaknesses of the hotels were
revealed. It is purposed to show the possibilities of big data analytics for the tourism industry. As
a benefit of big data analytics, all datum are collected. In other words, there is no need for
sampling because all universe of observations is collected. For this purpose, these comments
were scraped from the web pages. Then, the preprocess and analysis has performed with these
data. The good and bad features of the hotels were extracted with the machine learning
algorithm named YAKE. This algorithm is called unsupervised and does not need training data. In
this way, it can categorize content in many languages, including Turkish. It is considered that this
analysis method, which gives very fast results in the reputation management of Tourism
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Businesses, does not require impartial and manual manpower can be utilized as an example in
solving similar problems. In this way, tourism businesses will have the chance to take the

necessary actions by examining the comments that affect the preferences of the customers very
much before they reach more readers.

Keywords: Artifical Intelligence, Machine Learning, Reputation Management
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OzZET

Farkh kultarlere olan ilginin mutfak agisindan ele alindig1 gastronomi miizeleri turizmde gekici bir
unsur haline gelmistir. Ozellikle 20. yiizyilin sonlarina dogru insanlarin ilgisini cekmeyi basararak
blyk birivme kazanmistir. Kar amaci olmayan kuruluslar arasinda yer alan gastronomi miizeleri,
kiltirel agidan geg¢misin anlasilmasina katki saglamanin yaninda destinasyon ve lilkelere de
turizmde cekiciligi acisindan deger katmaktadir. Bu baglamda, Turkiye’nin ilk zeytinyagi mizesi
olan Adatepe Zeytinyagi Mizesi’nin turizmde cekicilik unsuru olarak kullanimi ve boélgenin turizm
faaliyetlerine katkisinin belirlenmesi amaglanmaktadir. Mizenin ortak kurucularindan olan (¢
kisi ile hem yiiz ylize hem de dijital ortamda gériisme yapilmistir. Calismada nitel veri toplama
yontemlerinden gorisme teknigi ve gdzlem kullaniimistir. Arastirma sonuglarina gére mizenin
bulundugu Kigikkuyu ilcesinde mize agilmadan 6nce turistik faaliyetlerin fazla olmadig tespit
edilmistir. Adatepe Zeytinyagl mizesi kurulduktan sonra egitim ve gurme turlari ile beraber
miunferit turistik ziyaretlerin de arttigi belirlenmistir. Sonug olarak, gastronomi miizelerinin
destinasyonun ya da bdlgenin turizm potansiyeli Gzerinde olumlu bir katkisi oldugu ifade
edilebilir.

Anahtar Sozciikler: Destinasyon Cekiciligi, Gastronomi Mizesi, Adatepe, Adatepe Zeytinyagl

Mizesi
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GASTRONOMY MUSEUMS AS A ATTRACTIVE ELEMENT IN TOURISM: THE CASE
OF ADATEPE OLIVE OIL MUSEUM

IWACT'21

ABSTRACT

As a manifestation of the interest in different cultures in terms of cuisine, gastronomy museums
have become an attractive element in tourism. It managed to attract the attention of people
especially towards the end of 20th century, and gained a great momentum. Among organizations
that do not have non-profit, gastronomy museums not only contribute to understanding the past
in cultural terms, but also bring value to destinations and countries by increasing attraction in
tourism. In this context, the study aims to analyse the use of Adatepe Olive Oil Museum, the first
olive oil museum in Turkey, as an element of attraction in tourism, and its contribution to the
tourism activities of the region. Three people, who are co-founders of the museum, were
interviewed both face-to-face and through digital teleconference. Qualitative data collections
methods, interview and observation, were used in the study. According to the results of the
research, it was determined that touristic activities were not at a high level in the province of
Kigukkuyu before the museum was opened. It was observed that individual touristic visits
increased after Adatepe Olive Oil museum was established and educational and gourmet tours
started. Therefore, it can be suggested that gastronomy museums have a positive contribution
to the tourism potential of the destination or region.

Keywords: Destination Attraction, Gastronomy Museum, Adatepe, Adatepe Olive Oil Museum
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OzZET

GUnlmuzde turist rehberleri turizm sektoriinlin en ©6nemli isgérenlerinden biri olarak
nitelendirilmektedir. Ayni zamanda meslegin tarihi gegmisi oldukca eskiye dayanmaktadir. Ancak
rehberlik mesleginin yasal bir statliye kavusmasi ve resmi bir sekilde meslek olarak kabul
edilmeye baglanmasi 22 Haziran 2012 tarihinde ylrirlige giren 6326 sayili “Turist Rehberligi
Meslek Kanunu” sayesinde gergeklesmistir. Bu arastirmanin temel amaci da; turist rehberlerinin
“Turist Rehberligi Meslek Kanunu”na iliskin algilarinin tespit edilmesidir. Belirlenen bu amaci
gerceklestirmek icin metafor yorumlamaya basvurulmus ve metafor analizi kullanilmistir.
Arastirmada her bir turist rehberinden “Turist Rehberligi Meslek Kanunu”na iliskin bir metafor
Uretmeleri ve bu metafora iliskin temel gerekgeyi yazmalari beklenmistir. Arastirmanin verileri
2021 Mayis-Haziran aylari arasinda 81 turist rehberlerinden elde edilmistir. Ancak verilerin
degerlendirilmesi asamasinda; metafor belirtmeyen ya da metafora iliskin gerekce belirtmeyen
3 form elenmis ve arastirmanin analizleri 78 form (izerinden gergeklestirilmistir. Bu arastirmada
nitel arastirma yontemleri binyesinde yer alan “fenomenoloji deseni (olgubilim)” kullaniimistir.
Elde edilen veriler siniflandirildiktan sonra yizde ve frekans dagilimlari belirtilmistir. Turist
rehberlerinden elde edilen veriler neticesinde gegerli 66 metafor iretildigi saptanmistir. Uretilen
bu metaforlar ortak o6zellikleri g6z onlinde bulundurularak gruplandiriimis ve bes kategori
belirlenmistir. Belirlenen bu kategoriler; “6nem acisindan Turist Rehberligi Meslek Kanunu”,

”

sosyal glivence agisindan Turist Rehberligi Meslek Kanunu”, “yasamsal degerler agisindan Turist
Rehberligi Meslek Kanunu”, “aydinlatici bir unsur olarak Turist Rehberligi Meslek Kanunu” ve
“yetersiz olmasi agisindan Turist Rehberligi Meslek Kanunu” olarak adlandiriimistir. Arastirmada
en fazla metaforun “yetersiz olmasi agisindan Turist Rehberligi Meslek Kanunu” kategorisinde
Uretildigi sonucuna ulasiimistir.

Anahtar Sozciikler: Turist Rehberi, Turist Rehberligi Meslek Kanunu, Metafor

INVESTIGATION OF TOURIST GUIDES' PERCEPTIONS REGARDING THE
"VOCATIONAL LAW OF TOURIST GUIDANCE"

ABSTRACT

Today, tourist guides are considered as one of the most important employees of the tourism
sector. At the same time, the history of the profession dates back to very old times. However,
the legal status of the guiding profession and its official acceptance as a profession were realized
thanks to the "Tourist Guiding Profession Law" numbered 6326, which entered into force on 22
June 2012. The main purpose of this study is to determine the perceptions of tourist guides
regarding the “Tourist Guiding Profession Law”. Metaphor analysis was used in order to realize
this determined purpose by applying metaphor interpretation. In the study, each tourist guide
was expected to produce a metaphor for the "Tourist Guiding Profession Law" and to write the
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main reason for this metaphor. The data of the study were obtained from 81 tourist guides
between May and June 2021. However, during the evaluation of the data; 3 forms that did not
specify a metaphor or justify the metaphor were eliminated and the analysis of the study was
carried out on 78 forms. In this study, "phenomenology design (phenomenology)", which is
included in qualitative research methods, was used. After the data obtained was classified, the
percentage and frequency distributions were stated. As a result of the data obtained from the
tourist guides, it was determined that 66 valid metaphors were produced. These produced
metaphors were grouped considering their common features and five categories were
determined. These identified categories were named as “Tourist Guiding Profession Law in terms
of importance”, “Tourist Guiding Profession Law in terms of social security”, “Tourist Guiding
Profession Law in terms of vital values”, “Tourist Guiding Profession Law as an illuminating
element” and “Tourist Guiding Profession Law in terms of inadequacy”. In the study, it was
concluded that the most metaphors were produced in the category of "Tourist Guiding
Profession Law in terms of inadequacy".

Keywords: Tourist Guide, Tourist Guiding Profession Law, Metaphor
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ABSTRACT

Abstract The Covid-19 pandemic, which continues to influence the whole world, negatively
businesses, tourism, education, and even sports events. Numerous competitions, World Cup
series, Tokyo Olympics, and even the European Football Championship have been postponed
because of this pandemic situation. In terms of financial implications, it has caused $ 756 billion
in losses to sports globally, sports finance professionals have pointed out (EPSI, 2020). At first, a
solution was devised to postpone races until the statistics show better results, then most were
finally abolished or a very distant date was set for retention. Each sporting event is conducive to
getting to know the country, city, and region, which can attract tourists. Therefore, the primary
aim of this research is to reveal the effect of foreign spectators participating in The European
Football Championship on the tourist attraction of Hungary during the pandemic situation and
its secondary purpose is to reveal the effects of the measures taken under pandemic conditions
and financial losses during Covid-19 pandemic. Therefore, this research collected data by using
the survey method with 220 foreign spectators who participated in The European Football
Championship during the Covid-19 pandemic period in Hungary. As a result of the
research, it has been revealed that sports events contribute significantly to the economy of
Hungary and increase its attractiveness as a tourist destination. Another result of the research is
that watching sports competitions in the open air has been a reason for the preference for
people since people prevent them from participating in indoor activities during the pandemic
process.

Keywords: Covid-19 Pandemic, Sport Events, Tourism
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OzZET

Mirasin yorumlanmasi, kilturel miras turizminin dnemli bir pargasi olarak gérilmektedir. Miras
yorumlama ve sunum, halkin kiiltiirel mirasi korumasinin yani sira aitlik ve bag hissinin olusmasini
saglamaktadir. Miras yorumlama teknikleri; miras alanina yonelik duygu, anlam, bag, sanat,
heyecan, istek, merak gibi duygulari harekete gegirecek, deneyimler yasatarak, farkli egitim
faaliyetleri ile kultlrel miras bilinci olusturmaktadir. Kiltlrel miras turizmi ise bu duygulari
deneyimlemeyi ve miras bilincini kiiresel 6lgekte yayginlastirmayi saglamaktadir. Bu baglamda,
kiltirel mirasinin yorumlanmasi ve sunumu kiltiirel miras korunmasinda ve sirdirulebilir
turizmin gelismesinde kilit rol oynamaktadir. Miras yorumlamada en 6nemli uluslararasi aktor
ICOMOS’tur. Turkiye’de kalturel ve dogal alanlarin yorumlanmasi ise 2004 vyilina kadar
uzanmaktadir. Resmi Gazetede 27 Temmuz 2004 tarihinde yayimlanan 5226 sayilh “Kiltir ve
Tabiat Varliklarini Koruma Kanunu ile Cesitli Kanunlarda Degisiklik Yapilmasi Hakkinda
Kanun”’da; kultirel varliklarin etkili bir sekilde korunmasi ve tarihi alanlarin etkili bir sekilde
planlanmasi, yonetimi, yorumlanmasi ve tanitimi amacglanmistir. Buna gore arastirma,
surdirilebilir kaltirel mirasa yonelik koruma ve kullanma dengesini dikkate alarak, gelisen
teknolojilerin bir sonucu olarak ortaya ¢ikan yorumlayici araglarin kullanilmasiyla Carpanak Adasi
icin kapsamli ve tamamlayici “planlama ve tasarim kriterleri” gelistirmeyi amaglamaktadir. Sonug
olarak, Carpanak Adasi ve Adadaki Saint Jean Manastiri (Ktouts-TUC)'un 6nemini ziyaretgilere
cesitli araclarla yorumlayarak ziyaretcilerin ihtiyaglarini karsilayacak binalar ve acik alanlar ile
ziyaretin givenli bir sekilde strdirilmesi i¢in dolasimi kontrol edecek tasarim ilkeleri Ada’nin
kiltirel miras rotasindaki konumunu zenginlestirecektir. Boylece, kiiltlirel mirasin korunmasini
saglayarak farkl aktivitelerle Carpanak Adasini ve Saint Jean Manastiri (Ktouts-TUC)’na ziyaret
imkani olusturularak alanin ekonomik-sosyal-kiiltiirel sirdirilebilirligi saglanacaktir.

Anahtar Soézciikler: Kiilttrel Miras, Kiltlrel Miras Turizmi, Yorumlama ve Sunum, Carpanak Adasi

INTERPRETATION OF CULTURAL HERITAGE AND BRINGING IT TO TOURISM:
THE CASE OF CARPANAK ISLAND
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ABSTRACT

Heritage interpretation is seen as an important part of cultural heritage tourism. Heritage
interpretation and presentation provide the public with a sense of belonging and connection, as
well as protect the cultural heritage. Heritage interpretation techniques create an awareness of
cultural heritage with different educational activities by creating experiences that will stimulate
feelings such as emotions, meaning, connection, art, excitement, desire, and curiosity towards
the field of heritage. Cultural heritage tourism, on the other hand, provides to experience these
feelings and to spread the cognizance of heritage on a global scale. In this regard, the
interpretation and presentation of cultural heritage plays a pivotal role in the preservation of
cultural heritage and the development of sustainable tourism. The most important international
actor in heritage interpretation is ICOMOS. The interpretation of cultural and natural sites in
Turkey dates back to 2004. In the "Amendment Act No. 5226 concerning revision of legislation
called as law concerning Conservation of Cultural and Natural Entities", published in the Official
Gazette on July 27, 2004; the effective protection of cultural assets and effective planning,
management, interpretation, and promotion of historical sites are aimed. Accordingly, the
research aims to develop comprehensive and complementary "planning and design criteria" for
Carpanak lIsland by using interpretative tools that come out as a result of developing
technologies, taking into consideration the balance of protection and use for sustainable cultural
heritage. Consequently, by interpreting the importance of Carpanak Island and the Monastery
of Saint Jean (Ktouts-TUC) on the Island with various tools, the buildings and open spaces that
will meet the needs of the visitors and the design principles that will control the circulation for
the safe continuation of the visit will enrich the position of the island on the cultural heritage
route. Thus, the economic-social-cultural sustainability of the area will be ensured by providing
the opportunity to visit the Carpanak Island and the Saint Jean Monastery (Ktouts-TUC) with
different activities by securing the protection of the cultural heritage.

Keywords: Cultural Heritage, Cultural Heritage Tourism, Interpretation and Presentation,
Carpanak Island
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ABSTRACT

Sinop is located on Black Sea side of Turkey with its magnificent natural beauties and cultural
sources. It is one of the oldest cities in the Anatolia region. It is possible to encounter the ruins
of ancient civilizations in the city because many tribes tried to invade Sinop for dominance in the
Black Sea and also settlement reasons. Though Sinop possesses number of tourism resources, it
could not reach the optimum tourist level. In this regard, as a preliminary step, the purpose of
this study is to investigate the service quality perceived by visitors coming to Sinop/Turkey. A
SERVQUAL model dimensions was adopted for the measurement. For this study, a sample of 102
visitors from different hotel locations in the province were surveyed. The results of the study
were tested using the SPSS 21 statistical program. In the study, descriptive statistics, reliability
and validity analysis, factor analysis, and means were performed. Results show that the
perception of the respondents towards the hotel service quality was favorable in general.
However, a noticeable fact is that the respondents were not much agree with the statements
under tangibility dimension. They were not much satisfied with the infrastructure in the hotels
such as the equipments, physical facilities, and personnel appearance. This study provides
implications for the destination management organization and useful guidelines to practitioners
in terms of managing service quality. The current study was the first empirical research in
investigating service quality of Sinop hotels, so, this provides further contribution to tourism and
hospitality management literature as well.

Keywords: Service Quality, Hotel, Customer Satisfaction, Servqual, Sinop, Select One
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OzZET

Covid-19 salgini, turizm isletmeleri agisindan uluslararasi mobiliteyi azaltmasindan dolayi 6nemli
etkilere sahiptir. Ayni zamanda Covid-19'un finansal piyasalara etkisi, finansal piyasalar agisindan
ani bir kirlma olarak sayilabilir. Turkiye ekonomisi igin ise turizm sekt6ri ekonomik performansta
dnemli bir rol oynamaktadir. Turizm sektériiniin GSYiH icindeki pay 2019 yilinda Tirkiye
ekonomisinde % 4,5 civarindadir. Ayrica turizm sektori, Tlrkiye ekonomisinde cari islemler
dengesinde hayati bir role sahiptir. Bu nedenle Tirkiye ekonomisinin yani sira turizm firmalarinin
da doviz kurundaki dalgalanmalara ve dis soklara duyarli oldugu bir ¢ergevede turizm firmalari
Gzerinde Covid-19 'un etkisinin incelenmesi gerekmektedir. Covid-19 'un neden oldugu belirsizlik
altinda, bu tir belirsizligin etkilerini azaltmak icin sokaga ¢ikma yasagi, sinirlarin kapatilmasi ve
havayolu seyahatinin durdurulmasi gibi bir dizi ciddi proaktif politika bulunmaktadir. Tirkiye'de
Covid-19 vakalarinin baslamasinin ardindan i¢ turizm icin alisveris merkezleri, restoranlar ve
miuzelerin de kapatildigi goriilmektedir. Bu c¢ercevede bu c¢alismada Covid-19’un turizm
firmalarinin hisse senedi getirilerine olan etkisi bu ¢alismada Genellestirilmis Otoregresif Model
(GARCH) ve Kesintili Zaman Serisi Analizi (KZSA) cercevesinde Borsa istanbul’a kote olan 12
turizm firmasi icin incelenmektedir. Elde edilen bulgular, Covid-19’un ilk déneminde turizm
firmalarinda 6nemli diizey bir hisse senedi fiyati soku ortaya ¢ikardig yoniindedir. Ancak bu
sokun daha sonra bir V seklinde toparlanmaya isaret ettigi goriilmektedir. Bu ¢alismada turizm
firmalarinin hisse senedi fiyatlarinin Covid-19 donemindeki ilk soka verdigi tepki 6lgtilmektedir.
Anahtar Sozciikler: Covid-19,Turizm Firmalari Hisse Fiyatlari, GARCH Modeli, Kesintili Zaman
Serisi Analizi

THE EFFECT OF COVID-19 ON THE ECONOMY OF TOURISM COMPANIES: AN
EARLY LEVEL ANALYSIS FOR THE TURKISH ECONOMY

ABSTRACT

The Covid-19 outbreak has significant impacts on tourism businesses as it reduces international
mobility. At the same time, the impact of Covid-19 on financial markets can be counted as a
sudden break in financial markets. For the Turkish economy, the tourism sector plays an
important role in economic performance. The share of the tourism sector in GDP is around 4.5%
in the Turkish economy in 2019. In addition, the tourism sector has a vital role in the current
account balance in the Turkish economy. For this reason, it is necessary to examine the impact
of Covid-19 on tourism companies in a framework where tourism companies are sensitive to
exchange rate fluctuations and external shocks, as well as the Turkish economy. Under the
uncertainty caused by Covid-19, there are a number of serious proactive policies in place to
mitigate the effects of such uncertainty, such as curfews, closing borders, and halting air travel.
It is seen that shopping centers, restaurants, and museums for domestic tourism have also been
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closed after the start of Covid-19 cases in Turkey. In this context, in this study, the effect of Covid-
19 on the stock returns of tourism companies is examined for 12 tourism companies listed on
Borsa Istanbul within the framework of Generalized Autoregressive Model (GARCH) and
InterruptedTime Series Analysis (ITSA). The findings are that in the first period of Covid-19, a
significant stock price shock occurred in tourism companies. However, this shock appears to
indicate a later V-shaped recovery. In this study, the reaction of the stock prices of tourism
companies to the first shock in the Covid-19 period is measured.

Keywords: Covid-19, Share Prices of Tourism Firms, GARCH Model, Interrupted Time Series
Analyzes
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OzZET

Para politikalarindaki degisim turizm sektoriini doviz kurlari ve politika faizlerine bagl olarak
sermaye hareketleri aracilig ile etkilemektedir. Ayrica turizm sektériin, turistin geldigi Glkedeki
ekonomik gelismislik seviyesi ile uygulanan para politikalar ve/veya finansal sistemdeki
gelismeler de etkilemektedir. Bununla birlikte gelismekte olan tlkelerdeki ekonomik belirsizlik,
doviz kurunun yikselmesine neden olmaktadir. Déviz kurundaki artis, gelismekte olan (ilkelerde
turizm sektoriinde nispeten diistk fiyatlara neden olmaktadir. Bu durum yabanci turistler icin
cazip oldugundan, turizm sektoriindeki dislik fiyatlar, yabanci turistlerin gelismekte olan
Ulkelerdeki turizm harcamalarini artirmaktadir. Bununla birlikte TCMB’nin faiz indirim karari
sonrasinda, politika faiz oraninda meydana gelen diisiis, Tirkiye ekonomisinde sermaye
akimlarina neden olmaktadir. Boylece sermaye Tiirkiye’den gikarak, doviz talebindeki artisa bagli
olarak kuru yikseltmekte ve Tirk lirasinin degerini diisirmektedir. Béylece yine turist sayisinin
artmasina bagl olarak, turistlerin Tirkiye’de yapacaklari turizm harcamalari ve dolayisiyla turizm
gelirleri artacaktir. Calismada 2010-2021 dénemine iliskin olarak M2 para arzi, politika faizi ve
doviz kurlariile turizm harcamalari arasindaki iliski incelenmistir. Calisma neticesinde degiskenler
arasinda iliskinin varligi gézlemlenmistir.

Anahtar Sozciikler: Para Politikasi, Turizm Gelirleri, Tlirkiye Ekonomisi

THE EFFECT OF MONETARY POLICY ON TOURISM INCOMES IN THE TURKISH
ECONOMY

ABSTRACT

The change in monetary policies affects the tourism sector through capital movements
depending on exchange rates and policy interest rates. In addition, the tourism sector is affected
by the level of economic development in the country where the tourist comes from and the
monetary policies implemented and developments in the financial system. However, economic
uncertainty in developing countries causes the exchange rate to rise. The increase in the
exchange rate leads to relatively low prices in the tourism sector in developing countries. Since
this situation is attractive to foreign tourists, low prices in the tourism sector increase the tourism
expenditures of foreign tourists in developing countries. However, following the CBRT’s decision
to cut interest rates, the decrease in the policy interest rate causes capital flows in the Turkish
economy. Thus, the capital will come out of Turkey and is supposed to raise the exchange rate
due to the increase in foreign currency demand and cause the value of the Turkish lira to
decrease. Thus, due to the increase in the number of tourists, the tourism expenditures of
tourists in Turkey will increase, and therefore tourism revenues will increase. The study
examined the relationship between M2 money supply, policy interest, exchange rates, and
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tourism expenditures for 2010-2021. As a result of the study, the presence of a relationship
between the variables was observed.

Keywords: Monetary Policy, Tourism Incomes, Turkish Economy

51



nm&\ =

DIJITAL GASTRONOMININ GELENEKSEL MUTFAKLARA YANSIMALARI

IWACT'21

Dr. Ogr. U. Ziileyhan BARAN
Diizce Universitesi
zuleyha_baran@hotmail.com

OzZET

Gastronomi turizminin strdirulebilirliginin saglanmasi, ¢ogu kez turizm sektériinde yaganan
teknolojik gelismelerin ortaya c¢ikardigl trendlere uyumu ve yeni faaliyet planlamalarinin
gelistirilmesini gerekli kilmaktadir. Gastronomi alanindaki teknolojilerin ¢ok hizli gelismesi ve
benimsenmesi, bu kavramin geleneksel mutfaklara nasil yansiyacagi sorunsalini da beraberinde
getirmektedir. Bu ¢alismada dijital gastronomi donlisiminiin geleneksel mutfak kiltiiriine nasil
yansiyacagl ve yagsanan teknolojik gelismelerden nasil etkilenecegi ortaya c¢ikarilmaya
cahsiimistir. Bunun igin nitel arastirma yontemleri kapsaminda literatir taramasi yapilarak
derleme bir ¢alisma olusturulmustur. Literatlir incelemesi sonucunda dijital gastronomi ve
gastronomi 4.0 kapsaminda gelisen teknolojinin dijital mutfak, hibrit mutfak, NoN mutfak, yapay
zeka teknolojili robotik mutfak, artiriimis gergeklik teknolojili mendiler, akilli masalar, 3D yazici,
laboratuvarda uretilen gidalar (et, yumurta, sebze) gibi bir cok konuyu kapsayan yonde gelistigi
gozlenmistir. Geleneksel yemek pisirmeyi bilisim teknolojileriyle birlestiren bir mutfak vizyonu
olarak tanimlanan dijital gastronomi ile tim bu akimlarin geleneksel yemek kavramina nasil
yansidigl ortaya cikarilmaya calisiimistir. Dijital gastronomide amag¢ yemek pisirmede yapay
zekaya sahip robotik mutfak uygulamalariyla israfi 6nlemek ve ideal besin degerlerine sahip
kisiye 6zel yemekler pisirmeyi hedeflemektedir. Boylelikle mutfak seflerinin tiiketicinin ihtiyag ve
taleplerini bireysel olarak ele almasi, besin icerigini kolayca hesaplamasi, pisirmenin kimyasal
reaksiyonlarini dogru analiz etmesi ve yemekleri kisisel zevklere dijital olarak uyarlamasi
mumkin olmaktadir. Yapilan bu ¢alisma ile dijital gastronomi uygulamalarinin geleneksel mutfak
kavramini ¢cok daha ileri boyutlara tasiyarak mutfak kilttriniin korunmasina katki saglamasinin
yaninda her yerde uygulanabilmesiyle dlinya ¢apinda bilinirliginin artmasina da yardimci olacagi
on gorulmistir.

Anahtar Sozciikler: Dijital Gastronomi, Robotik Mutfak, Hibrid Mutfak, Geleneksel Yemek,
Geleneksel Mutfak

DIGITAL GASTRONOMY ON TRADITIONAL CUISINE REFLECTIONS
ABSTRACT

Ensuring the sustainability of gastronomic tourism necessitates the adaptation to the trends
revealed by the technological developments in the tourism sector and the development of new
activity plans. The development and adoption of gastronomy technologies day by day brings with
it the problem of how this concept will be reflected in traditional cuisines. In this study, it has
been tried to reveal how the digital gastronomy transformation will reflect on the traditional
culinary culture and how it will be affected by the technological developments. For this purpose,
a compilation study was created by making a literature review within the scope of qualitative
research methods. As a result of the literature review, many of the technologies developed
within the scope of digital gastronomy and gastronomy 4.0 such as digital cuisine, hybrid cuisine,
NbN cuisine, robotic cuisine with artificial intelligence technology, menus with augmented reality

52



*

IWAH) =

IWACT'21

technology, smart tables, 3D printer, foods produced in the laboratory (meat, eggs, vegetables)
It was observed that it developed in a direction covering the subject. With digital gastronomy,
which is defined as a culinary vision that combines traditional cooking with information
technologies, it has been tried to reveal how all these trends are reflected in the concept of
traditional food. The aim in digital gastronomy is to prevent waste and to cook personalized
meals with ideal nutritional values with robotic cuisine applications with artificial intelligence in
cooking. Thus, it is possible for cuisine chefs to individually address the needs and demands of
the consumer, to easily calculate the nutritional content, to analyze the chemical reactions of
cooking correctly, and thus to adapt the dishes digitally to personal tastes. With this study, it has
been foreseen that digital gastronomy applications will contribute to the preservation of the
culinary culture by carrying the traditional cuisine concept to a much further level, as well as
helping to increase its awareness around the world by being applied everywhere.

Keywords: Digital Gastronomy, Robotic Cuisine, Hybrid Cuisine, Traditional Food, Traditional
Cuisine
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TURIZM KALKINMASI VE PLANLAMASINA iLiSKiIN ONGORULER: Z KUSAGININ
TURISTIK COGRAFI GORUNUM TALEPLERININ BELIRLENMESi
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OzZET

Nifusun sosyo-demografik ve ekonomik 6zelliklerinde yagsanan degisimi fark edebilme yetenegi
turizm endustrisinde etkili politikalar gelistirebilme acgisindan kritiktir. Bu baglamda bu
arastirmada Z kugaginin turistik cografi gériinimine iligkin algilarina odaklanilmistir. Turistik
cografi gorinim dogal, beseri ve algisal olmak lzere (¢ boyutlu bir fenomen olarak
kavramsallastirilmistir. Nicel veri toplama ve analiz tekniklerinden faydalanilan arastirma 102
katilimci ile ydrattlmusttr. Verilerin toplanmasinda gevrimici anket formu kullaniimistir.
Katihmci yanitlari ise icerik analizi ile ¢6zimlenmistir. Arastirmanin temel arastirma bulgulari su
sekildedir: Glinesli ve sicak yaz-ilkbahar mevsimleri Z kusagi agisindan en ideal seyahat dénemi
olarak kabul edilmektedir. Akarsu, gol, selale gibi su kaynaklari icinden Z kusagi icin en ilgi cekici
olani deniz olup ormanlar ve magaralar dogal cografi goriiniime iliskin diger dikkate deger
cekiciliklerdir. Beseri gorinim bilesenlerinden olan mimari agisindan en fazla geleneksel
mimariyi ¢ekici bulmakta olup yoresel ve sokak lezzetlerini 6ncelikli yemek tercihi olarak ifade
etmektedirler. Konaklama tesislerine iliskin degerlendirmeleri ise ¢esitlilik gostermekte olup otel
ve karavan konaklamasi éncelikli yanitlardandir. Yerel halkla iletisime yonelik ilgileri ise oldukga
fazladir ve katiimcilarin ¢ok biyik bolimi ziyaret ettikleri destinasyonda yerel halk ile temas
kurmak istediklerini ifade etmislerdir. Bir destinasyonda en fazla gormek istedikleri rengin yesil
ve mavi, en fazla duymak istedikleri sesin doganin kendi sesi, en fazla duymak istedikleri kokunun
ise deniz, agac ve ¢icek kokulari oldugunu belirtmislerdir. Algisal gériinime iliskin son degisken
olan ziyaret ettiginiz destinasyonda hangi duyguyu hissetmek istersiniz sorusuna ise huzur,
mutluluk ve heyecan yanitini vermislerdir. Z kusagi, tim diinyada oldugu gibi Tlrkiye turizminin
gelecegi agisindan kritiktir. Arastirma bulgulari ve arastirma konusuna iliskin gelecek arastirmalar
Z kusagina dahil olan turistlerin gelecekteki talep yapisini anlama ve etkili turizm politikalar
gelistirme agisindan énemlidir.

Anahtar Sozciikler: Turizm Cografyasi, Turizm Kalkinmasi, Cografi Gorliniim, Z Kusagi

FORECASTS ON TOURISM DEVELOPMENT AND PLANNING: DETERMINING THE
DEMANDS OF THE GENERATION Z FOR TOURISM LANDSCAPE

ABSTRACT

Recognizing the change in the socio-demographic and economic characteristics of the population
is critical in terms of developing effective policies in the tourism industry. In this context, this
research focuses on Generation Z's perceptions of the tourism landscape. The tourism landscape
is conceptualized as a three-dimensional phenomenon: natural, human, and perceptual. The
study, which used quantitative data collection and analysis techniques, was conducted with 102
participants. An online questionnaire was used to collect data. Participant responses were
analyzed by content analysis. The main research findings of the study are as follows: Sunny and

54



nm& g

hot summer-spring seasons are considered the most ideal travel period for Generation Z. Among
the water resources such as streams, lakes, and waterfalls, the sea is the most interesting for the
Z generation, and forests and caves are other remarkable attractions related to the natural
tourism landscape. In terms of architecture, which is one of the components of the humanistic
tourism landscape, they find traditional architecture the most attractive and express local and
street flavors as their primary food preference. Reviews of accommodation facilities are quite
diverse. However, hotel and caravan accommodation are among the priority responses. Their
interest in communication with the local people is quite high, and most of the participants stated
that they want to contact the local people in the destination they visit. They stated that the color
they most want to see in a destination is green and blue, the sound they want to hear the most
is the sound of nature, and the smell they want to hear the most is the scents of the sea, trees,
and flowers. The last variable regarding the perceptual tourism landscape, the question “Which
emotion do you want to feel in the destination you visit?”, answered peace, happiness, and
excitement. Generation Z is critical for the future of tourism in Turkey, as it is in the rest of the
world. Research findings and future research on the subject are important in terms of
understanding the future demand structure of tourists included in Generation Z and developing
effective tourism policies.

Keywords: Tourism Geography, Tourism Development, Landscape, Generation Z
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COVID 19 PANDEMI SURECININ GETiRi YONETiMi KAPSAMINDA
DEGERLENDIRILMESi: BiR OTEL iSLETMESINDE UYGULAMA
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OzZET

Hizmete dayali otel isletmeleri stoklanamayan Uriinler Gretmektedir. Bu uriinler, ugaklarda ve
trenlerde koltuk, araba kiralama sirketlerinde otomobil, restoranlarda sandalye, otel
isletmelerinde ise odalardir. Otel isletmeleri sabit bir kapasiteye sahiptir ve kisa zamanda
kapasite arttirmak ¢ok zordur. Getiri yonetimi, sabit kapasiteyle Uretilen trlnlerden en yiksek
geliri elde etmeyi amaglamaktadir. Zaman icerisinde satilmayan odalar isletme agisindan zarar
demektir. Dolayisiyla, talep, kapasite ve fiyat en verimli sekilde yonetilmelidir. 2019 yilinin Aralik
ayinda Cin’in Wuhan kentinde ilk Coronaviriis vakasinin tespit edilmesinin hemen ardindan tim
dinyaya hizla yayllmis ve turizm Urinlerine olan talep, kisitlamalar, korku, seyahat yasaklari
nedeniyle durma noktasina gelmistir. Bu nedenle bu galismanin temel amaci, Marmaris’te
faaliyet gosteren ve yiksek gelir grubuna hitap eden bes yildizli bir resort otel isletmesinin 2020
yaz sezonunda getiri yonetimi kapsaminda uyguladiklari stratejileri ve buna bagh olarak
gerceklesen performansi degerlendirmektir. Bu amagla, literatiirden faydalanilarak amaca
yonelik sorular belirlenmistir. Talep yonetiminden sorumlu olan satis-pazarlama boélimi,
kapasite yonetiminden sorumlu olan 6n biro bélimi yoneticileri ile yari yapilandiriimis milakat
teknigi ile “Google Meet” gorismeler yapilmistir. Arastirma kapsaminda elde edilen veriler
betimsel analiz yontemiyle analiz edilmistir. Arastirma sonuglari liks bir otel isletmesinin, covid-
19 siirecinde uyguladiklari stratejileri ve performansini ortaya koymaktadir.

Anahtar Sozciikler: Liiks Otel isletmeleri, Covid 19, Pandemi, Getiri Ynetimi

EVALUATION OF THE COVID 19 PANDEMIC PROCESS WITHIN THE SCOPE OF
YIELD MANAGEMENT: IMPLEMENTATION IN A HOTEL BUSINESS

ABSTRACT

Service-based hotel businesses produce products that cannot be stocked. These products are
seats in planes and trains, cars in car rental companies, chairs in restaurants, and rooms in hotel
businesses. Hotel businesses have a fixed capacity and it is very difficult to increase capacity in a
short time. Yield management aims to generate the highest income from products which are
produced at fixed capacity. Rooms that are not sold in time mean loss for the businesses.
Therefore, demand, capacity and price must be managed in the most efficient way. Right after
the first case of Coronavirus was detected in Wuhan, China in December 2019, it spread rapidly
all over the world and the demand for tourism products came to a standstill due to restrictions,
fear, and travel bans. For this reason, the main purpose of this study is to evaluate the strategies
and actual performances accordingly of a five-star resort hotel operating in Marmaris, which
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appeals to the high income group, in the 2020 summer season within the scope of yield
management. For this goal, purpose-oriented questions were determined by making use of the
literature. Interviews were held with the managers of the sales-marketing department, which is
responsible for demand management, and the front office department, which is responsible for
capacity management via “Google Meet” by using a semi-structured interview technique. The
data taht is obtained within the scope of the research were analyzed by descriptive analysis
method. The results of the research reveal the strategies and performance of a luxury hotel
business during the covid-19 process.

Keywords: Luxury Hotels, Covid 19, Pandemic, Yield Management
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COGRAFi BILGIi SISTEMLERI VE ANALITIK HIYERARSI SURECI YONTEMI iLE
EKOTURIZM POTANSIYELINiN TESPIT EDILMESi
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OzZET

Ekoturizm kitle turizmine tepki olarak dogan ve glinimizde 6ne ¢ikan 6nemli bir fenomendir.
Ekolojik ve doga temelli olan ekoturizm, dogal ve kiiltiirel degerlerin stirdiirtlebilirligini esas alan
yerel halki ve ekonomiyi destekleyen sirdirilebilir alternatif bir turizm gesidir. Ekoturizm
potansiyelinin tespit edilmesi ekoturizm planlanmasi icin oldukg¢a 6nemlidir. Bir bolgedeki ya da
bir alandaki ekoturizm potansiyelinin tespit edilmesi i¢in Cografi Bilgi Sistemleri (CBS) énemli bir
arag sunmaktadir ve karar vericilere ekoturizm planlanmasi icin énemli katkilar saglamaktadir.
CBS, belirlenen kriterler ile uygunluk analizleri dogrultusunda bir bélgedeki/alandaki ekoturizm
potansiyelinin ortaya ¢ikarilmasini saglar. CBS ile ekoturizm potansiyelinin tespit edilmesine
dayali ¢alismalar incelediginde Cok Kriterleri Karar Verme (CKKV) tekniklerinden o6zellikle Analitik
Hiyerarsi Surecinin (AHS) yogun olarak kullanildigi goérilmektedir. Ekoturizm igin uygunluk
analizlerinde CBS ve AHS nin birlikte kullanilmasi daha giivenilir sonuglar verdigi birgok ¢calismada
kanitlanmistir. CBS ve AHS nin entegre oldugu arastirmalarda yaygin izlenen yontem sirasiyla su
sekildedir: Ekoturizm icin 6nemli olan kriterlerin belirlenmesi, kriter haritalarinin olusturulmasi,
her bir kriterin agirlik puanlarinin verilmesi, toplam uygunluk puanlarinin hesaplanmasi ve
uygunluk haritalarinin olusturulmasidir. Bu c¢alismada CBS ve AHS yontemleri kullanilarak
ekoturizm potansiyelinin tespit edilmesi igin bir ydntem cercevesi olusturulmustur.

Anahtar Sozciikler: Ekoturizm, Ekoturizm Potansiyeli, Cografi Bilgi Sistemleri, Analitik Hiyerarsi
Sureci

SITE SUITABILITY EVALUATION FOR ECOTOURISM USING GIS AND AHP
ABSTRACT

Ecotourism is an important phenomenon today. Ecotourism, which is ecological and nature-
based, is a sustainable alternative tourism type that supports the local people and economy
based on the sustainability of natural and cultural values. Determining the potential of
ecotourism is very significant for ecotourism planning. Geographic Information Systems (GIS)
provide a critical tool for determining the ecotourism potential of a region/site. GIS provides
important contributions to decision-makers for ecotourism planning. GIS reveals the ecotourism
potential of a region/site in line with suitability analysis. In the literature, it is seen that GIS and
Multi-Criteria Decision Making (MCDM) techniques are integrated together. Especially the
Analytical Hierarchy Process (AHP) is mostly used. It has been proven in many studies that the
use of GIS and AHP together in suitability analysis for ecotourism gives more reliable results. The
method commonly followed in studies respectively as follows: determining the criteria for
ecotourism, creating criteria maps, giving weight points for criteria, calculating the total
suitability scores, and creating suitability maps. In this study, a methodology was created to
determine the ecotourism potential by using GIS and AHS methods.

Keywords: Ecotourism, Ecotourism Potential, Geographic Information Systems, Analytical
Hierarchy Process
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Bu ¢alismada Diyarbakir ili, Dicle ilgesi sinirlari igerisinde yer alan Kalbin Magarasinin tanitimi ve
turizm potansiyelinin ortaya konmasi amaglanmistir. Kalbin Magarasi, Dicle ilgesinin glineyinde,
Dicle ve Kralkizi Barajlarina oldukga yakin bir konumda yer almaktadir. Dicle Nehri tabanina goére
yaklasik 200 m yliksekte olan magara, Hobra Deresinin dogusunda, Ugrak deresinin batisinda yer
alir. Gliineydogu Anadolu Bindirme kusagi glineyinde bulunan Kalbin Magarasi, Alt Miyosen
donemli kiregtasi tabakalari lizerinde, D-B dogrultusunda uzanan faylara bagli olarak olusmustur.
Magaranin girisinde yikselti 975 m olarak 6l¢llmistiir. Magara girisi ile tabani arasinda yaklasik
40 m’lik yukselti farki bulunmaktadir. Magara icerisinde genislik 20 m ile 3-4 m arasinda
degismektedir. Kalbin Magarasinda sarkit, dikit ve stitun olusumlari gézlenmis ve bu olusumlarin
glincel olarak devam ettigi gorilmustir. Magara c¢evresinde lapya ve uvala olusumlari da
gorilmektedir. Magara igerisinde sicaklik disariya gore hissedilir derecede dusliktiir. Yakin
cevrede zeytin, menengic, incir agaglan ile tahrip edilmis meseler bulunmaktadir. Magaraya,
Kalbin (Bozaba) koylinden stabilize bir yolla baglanilir. Yakin g¢evresinde sarkit, dikit ve sttun
olusumlarinin nadir olarak gorildGgi bir magaradir. Magaranin bitiin 6zelliklerinin ortaya
konmasi, tanitiimasi, baglanti yollarinin modern hale getirilmesi gerekmektedir. Magara
icerisinde yer alan sarkit, dikit ve situnlar tahrip edilmis, korsan kazilar yapiimistir. Bu nedenle
magaranin tescillenerek korumaya alinmasi gerekmektedir.

Anahtar Sozciikler: Kalbin (Bozaba) Magarasi, Dicle, Diyarbakir, Turizm

KALBIN CAVE ( DICLE-DIYARBAKIR ) AND ITS TOURISM POTENTIAL
ABSTRACT

The objective of this study is to introduce Kalbin Cave which is located within the borders of
Dicle district, Diyarbakir, and its tourism potential. Kalbin Cave is located in the south of Dicle
district, and is rather close to Dicle and Kralkizi dams. Having a height of 200 m from the Dicle
River’s base, the cave is situated to the east of Hobra Creek and to the west of Ugrak Creek. Being
in the Southeast Anatolian Thrust belt, Kalbin Cave has formed on the lime stones from Lower
Miocene-period and as a result of faults lying in E-W direction. At the entrance of the cave, the
altitude was measured as 975 m. there is a 40m of difference in height between the base and
the entrance of the cave while the width varies from 3-4 m and 20m. Inside of the cave there
have been seen stalactites,dickites and stilts and these are currently being formed. There are
also lapia and uvala observed to be formed. The temperature inside the cave is perceptibly low
compared to that of outside. In the vicinity there are olive, fig and ruined oak trees. The cave can
be reached via a stabilized road through Kalbin ( Bozaba ) Village. It is a cave in the vicinity of
which there are rarely formings of stalactite, dickite and stilt. All of the cave’s features must be
discovered, introduced and the connection roads to it must be modernized. The stalactites,
dickites and stilts inside the cave have been damaged and illegal diggings took place. For this
reason, the cave must be officially registered and preserved.

Keywords: Kalbin ( Bozaba ) Cave, Dicle, Diyarbakir, Tourism
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OzZET

Doga temelli turizm tiirlerinden olan ve konaklama tesisi bakimindan oldukga farkli nitelik tagiyan
cadir kampgihginin 6nemi giderek artmaktadir. Calismada kullanici tarafindan (retilen
iceriklerden olan sosyal medyada paylasilan fotograflarin/kolaj ve videolarin incelenerek
paylasimlarda bulunan ¢adir kampgiligina yonelik unsurlarin ortaya gikarilmasi amaglanmistir. Bu
dogrultuda nitel arastirma yaklasimi benimsenmis olup dokiman incelemesi yapilmistir.
Instagram Uzerinden ‘campingturkey’ etiketiyle yapilan fotograf/video paylasimlari ve ayrica
paylasim sahibinin paylasima iliskin agiklamalari olmak Uzere iki dokiiman tiirG arastirma
kapsamina dahil edilmistir. Arastirmada 6 Nisan 2021 tarihinden itibaren gegmise yonelik yapilan
paylasimlar incelenmis olup toplam 33 paylasim igerisinde bulunan 78 fotograf, 3’ii 90 sahnelik
biri 15 dakikalik olmak iizere 8 video incelenmistir. inceleme kriterleri arasinda; paylasan profil,
paylasilan alan, paylasilan unsurlar, paylasim igerisine giren kisilerin 6zellikleri, hava sartlari,
glniin vakti, kaynak tlke ve paylasimcilarin olumlu-olumsuz kisisel agiklamasini iceren yazilar
bulunmaktadir. Verilerin analize hazirlanmasinin saglanmasi i¢in arastirma éncesinde akademik
uzman gorlsl alinarak inceleme kriterleri belirlenmis ve bu kriterlere gore fotograf/video ve
acitklamalardan veriler elde edilmis olup verilere gore kodlama yapilmistir. Calismaya farkli
platformlarin dahil edilmemesi, yapilan incelemelerin programdan vyararlanmadan el ile
yapilmasi ve incelenen paylasimlarin sayisinin gérece az olmasi ¢alismanin sinirhliklarini
olusturmaktadir. Calismada gun ici paylasimlar agirlikta iken birden fazla zaman dilimini iceren
paylasimlarin oldugu; paylasimlarin muhtemelen bahar ve yaz aylari nedeniyle daha hava
durumunun agik oldugu tespit edilmistir. Arkadas gruplari, tek ve aile tGyeleri ile kampciliga
katilimlarin oldugu tespit edilmistir. Paylasimlarin bazilarinda kamp hazirligina iliskin bilgiler,
kamp alanina ulasim ve alana iliskin bilgiler, motor ve bisiklet gibi araglarla yapilan seyahatlere
iliskin bilgiler bulunmaktadir. En fazla i¢ turistin katihm gosterdigi, Slav dili konusan Ulkelerden
de katilimlarin oldugu anlasilmaktadir. Daha ¢ok deniz, orman, nehir yakinlarinda ve dagcilik
faaliyeti kapsaminda engebeli ve karli alanlarda kamplarin yapildigi tespit edilmistir. Kamp
alanlarina yonelik unsurlar, cadir ve kampa iliskin ara¢ gerecler, arka planda varsa diger
cadirlardaki insanlar, kamp atesi, dogal hayat, kamp alanina yakin yerlerdeki biiytikbas hayvanlar,
kanyon, nehir, orman, dag, deniz temali manzaralar paylasimlar arasinda bulunmaktadir. Bazi
paylasimlarda ozellikle ¢adirlar icin yerden yiksek platformlar, temel ihtiyaclara erisim ve
sunulan cesitli hizmetler vurgulanmaktadir. Bazi kamp alanlarinin mintika temizligine 6zen
gosterdigi, ayrica bazi kamp alanlarinda g¢adirlar arasi mesafenin kisa bazilarinin ise gérece uzun
oldugu tespit edilmistir.

Anahtar Sozciikler: Doga Temelli Turizm, Cadir Kampgiligl, Kamp Turizmi, Kullanici Tarafindan
Uretilen icerik, Gorsel Veri Analizi
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ANALYLSIS OF USER-GENERATED CONTENT ON TENT CAMPING:
#TURKEYCAMPING

ABSTRACT

The importance of tent camping, which is one of the nature-based tourism types and has a very
different quality in terms of accommodation facilities, is increasing. Within the study, it is aimed
to reveal the elements of tent camping by examining shares on social media, which are one of
the user-generated contents, including the photograps/collage and videos. In this direction, a
qualitative research approach has been adopted and document analysis has been carried out.
Within the scope of the research two document types which are photographs/video shares made
with the tag of 'campingturkey' on Instagram and also the explanations of the shareholder about
the his/her sharing were included. Shares before April 6, 2021 were examined, and 78 photos in
33 posts and 8 videos, 3 of which were 90 scenes and one was 15 minutes, were examined. The
examination criteria consist of the democraphic information about the sharer’s profile, shared
area, shared elements, the characteristics of the people who share, weather conditions, time of
day, source country and also writing and comments containing positive or negative personal
explanations of the sharers. In order to prepare the data for analysis, the examination criteria
were determined by taking the opinion of an academic expert before the research, and according
to these criteria, data were obtained from photographs/videos and explanations, and then
coding was made according to the data. The limitations of the study are the relatively low
number of shared posts, since different platforms are not adopted to the study and the reviews
are done manually without benefiting from the program. In the study, it has been determined
that while intraday shares are dominant, there are shares that include more than one time
period and also the weather conditions are generally sunny, probably due to the spring and
summer months. Also it has been determined that there are participation in camping with
groups, individual and family members. In some of the posts, there is information about
preparation for camping, access to the campsite and information about the area, and
information about travels by vehicles such as motorbikes and bicycles. It is understood that
domestic tourists attend the most, and there are also participations from Slavic speaking
countries. It has been determined that camping is mostly made near the sea, forest, river and in
rugged and snowy areas within the scope of mountaineering activities. Items for camping areas,
tents and camping equipment, people in other tents, campfires, natural life, cattle near the
campsite, canyon, river, forest, mountain and sea themed landscapes are among the shares. In
some posts, especially high platforms for tents, accessing to basic needs and various services are
emphasized. It has been determined that some camping areas pay attention to the cleanliness
of the area, and the distance between the tents in some camping areas is short and some is
relatively long.

Keywords: Nature Based Tourism, Tent Camping, Camping Tourism, User-Generated Content,
Visual Data Analysis
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KURESEL ISINMANIN TURIZME ETKILERI: FIRSAT MI, TEHDIT Mi?

Ars. Gor. Dr. Bekir DERINOZ
Balikesir Universitesi
bekirderinoz@balikesir.edu.tr

OzZET

Turizm tiim dinya Ulkelerin ekonomisi agisindan vazgegilmez bir sektordir. Bu sektor iklim ile
yakindan iliskilidir. Kiiresel isinma bulundugumuz ¢agda iklim degisikligi ile kendini gbstermekte
ve tiim dunyay: etkilemektedir. Kuresel isinmanin mevcut durumunu anlamak ve gelecege dair
etkilerini tahmin edebilmek turizmin planlanmasi, yonetimi ve surdirilebilirligi agisindan
oldukga 6nemlidir. Bu galismanin amaci tim diinyayi etkisi altinda bulunduran kiiresel isinmanin
turizm Uzerindeki olasi etkilerini incelemek, turizmde ginimizde ve gelecekte olabilecek
degisim ve dontsimlere dikkat cekmek ve kiiresel isinmanin turizm agisindan ne tir firsatlar ya
da tehditler olusturabilecegini ortaya koymaktir. Bu kapsamda belirlenen arastirma sorulari:
Kiresel isinmanin turizm Gzerindeki etkileri nelerdir? Bu etkiler gelecekte turizm kaliplarinda,
faaliyetlerinde, arz ve taleplerinde ne tiir degisimlere yol agabilir? Bu degisimler turizm agisindan
birer firsat midir, yoksa tehdit midir ve turizmin gelecegini ne yénde etkileyecektir? Calismada
belirlenen arastirma sorularini cevaplamak amaciyla nitel arastirma yontemlerinden literatir
taramasi yontemi kullaniimis, gilincel gelismeler ve galismalar isiginda siire¢ yorumlanmis,
bilimsel sonuglara dayanan aktarmalarla ¢alisma desteklenmistir. Yapilan arastirmalar oncelikle
kiiresel 1sinmanin insanlik tarafindan gec¢ fark edildigini ortaya koymustur. Bununla birlikte
kiiresel 1sinma ile turizmi iliskilendiren g¢alismalarin azhgi dikkat ¢ekmistir. Hikiimetler uzun yillar
kiiresel 1sinmanin turizm Uzerindeki etkilerini yok saymislardir. Kiiresel i1sinmanin turizm
Gzerindeki etkileri ¢ok genis alanlarda hissedilmeye baslanmis, diinyadaki buylk turizm
destinasyonlarinin yani sira bu alanlarin 6nimizdeki donemde daha da genisleyecegi
Ongorilmustir. Dinya turizmini yonlendiren aktorler turizmin iklim degisikligine uyum saglamasi
ve turizm Uretim sisteminde onemli degisiklikler yapilmasi gerektigini vurgulamaktadir. Bu
degisikliklerin 21. ylzyill sonuna kadar olan dénemde turizm arz, talep ve destinasyon
ozelliklerinde ciddi degisimlere neden olacagi diisiinilmektedir.

Anahtar Sozciikler: Kiiresel Isinma, Turizm, iklim Degisikligi, Turizmde Firsat ve Tehditler

THE EFFECTS OF GLOBAL WARMING ON TOURISM: OPPORTUNITY OR
THREAT?

ABSTRACT

Tourism is an indispensable sector for the economy of all countries in the world. This sector is
closely related to the climate. Global warming manifests itself with climate change in our age
and affects the whole world. Understanding the current situation of global warming and
predicting its future effects is very important in terms of tourism planning, management and
sustainability. The aim of this study is to examine the possible effects of global warming, which
affects the whole world, on tourism, to draw attention to the changes and transformations that
may occur in tourism today and in the future, and to reveal what opportunities or threats global
warming can create for tourism. Research questions determined in this context: What are the
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effects of global warming on tourism? What kind of changes might these effects lead to in the
future tourism patterns, activities, supply and demand? Are these changes an opportunity or a
threat for tourism and how will they affect the future of tourism? In order to answer the research
questions determined in the study, the literature review method, one of the qualitative research
methods, was used, the process was interpreted in the light of current developments and
studies, and the study was supported by transfers based on scientific results. Studies have shown
that global warming is noticed late by humanity. However, the scarcity of studies linking global
warming with tourism has attracted attention. Governments have ignored the effects of global
warming on tourism for many years. The effects of global warming on tourism have begun to be
felt in very large areas, and it is predicted that these areas will expand further in the coming
period, as well as major tourism destinations in the world. The actors that direct the world
tourism emphasize that tourism should adapt to climate change and significant changes should
be made in the tourism production system. It is thought that these changes will cause serious
changes in tourism supply, demand and destination characteristics until the end of the 21st
century.

Keywords: Global Warming, Tourism, Climate Change, Opportunities and Threats in Tourism
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KIiTLE KAYNAKLI GPS iZLERi KULLANILARAK SAKLIKENT MiLLi PARKI'NDAKi
ZIYARETCi DAVRANISLARININ ANALIZi

IWACT'21

Ogr. Gor. Ahmet USLU
Kiitahya Dumlupinar Universitesi
ahmet.uslul@dpu.edu.tr

OzZET

Milli parklarin yonetimi igin ziyaretgilerin zamansal-mekansal kullanim modelleri, davranislari ve
tercihleri hakkinda gergek zamanli verilere ihtiyag duyulmaktadir. Cesitli amaglar igin
kullanilabilen, Ucretsiz ve genis veri setlerinden olusan kitle kaynakli uygulamalar, milli parklarda
ziyaretgci varligi ve davraniglar hakkinda essiz ve yerinde veri kaynagi sunmaktadir. Bu galismada,
Saklikent Milli Parki’'nda doga yiriyilsi faaliyetlerinin analizi ve kesfi icin kitle kaynakli verilerin
potansiyeli arastirilmistir. Ziyaretgilerin doga yiiriiyislerine ait GPS izleri dogrudan kitle kaynakli
bir ¢cevrimigi platform olan Wikiloc’tan elde edilmistir. Wikiloc’tan doga yirily(lsu aktivitelerine
iliskin toplam 64 adet GPS yoriingesi toplanmistir. GPS izleri aracihigiyla, doga yirlylsu
gerceklestiren ziyaretgilerin mekansal dagilimi, en ¢ok ziyaret edilen ilgi ¢ekici noktalar, glizergah
agl ve zamansal modeller gibi cesitli analizler gergeklestirilmistir. Calismanin sonuglari; kitle
kaynakh verilerin, milli parklarin 6zelliklerini degerlendirmek ve zamansal-mekansal yonlerini
analiz etmek igin yararh bir kaynak olusturdugunu, gelecekteki arastirmalar igin yeni firsatlar
sundugunu ortaya koymustur. Ayrica ¢alismanin, milli parklardaki rekreasyonel aktivitelerin
surdirdlebilir kullanimi igin park yetkililerinin kararlarina ve eylemlerine katki saglayabilecegi
dusinilmektedir.

Anahtar Sozciikler: Kitle Kaynakli Veri, Saklikent Milli Parki, Doga Yurliylsi, Mekansal Analiz

ANALYSIS OF VISITOR BEHAVIORS IN SAKLIKENT NATIONAL PARK USING
CROWD-SOURCE GPS TRACKS

ABSTRACT

Real-time data on the temporal-spatial usage patterns, behaviors and preferences of visitors is
needed for the management of national parks. Crowdsourcing apps, consisting of free and
extensive data sets that can be used for a variety of purposes, provide a unique and on-site
source of data on visitor presence and behavior in national parks. In this study, the potential of
crowdsourced data for the analysis and discovery of trekking activities in Saklikent National Park
was investigated. GPS traces of visitors ' nature walks have been obtained directly from Wikiloc,
a crowdsourced online platform. A total of 64 GPS orbits related to trekking activities were
collected from wikiloc. Various analyses were carried out through GPS tracks, such as the spatial
distribution of trekking visitors, the most visited points of interest, the route network and
temporal models. The results of the study; it found that crowdsourcing data provides a useful
resource for assessing the characteristics of national parks and analyzing their temporal-spatial
aspects, providing new opportunities for future research. It is also thought that the study could
contribute to the decisions and actions of park officials for the sustainable use of recreational
activities in national parks.

Keywords: Crowdsourcing Data, Saklikent National Park, Trekking, Spatial Analysis, Kiitahya
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ABSTRACT

Medical tourism industry grew to become a major player driving global health travel in recent
years. However, since the beginning of the epidemic conditions, environmental change emerges
in all sectors, including medical tourism. So the moves of countries through and after the COVID-
19 pandemic need to form new normals for them to emerge to the markets more then ever. As
the health tourism is the planned travels of patients outside their own countries in order to
receive qualified and affordable health services, there is a great contribution to the economies
of countries as well as organizations, which is predictable. On the other hand, starting from the
beginning of COVID-19 the reports of World Tourism Organization (UNWTO) found out that it is
the worst year in global tourism history so does medical tourism. Based on all these mentioned,
the aim of the study is to examine the current situation of medical tourism practices in the world
and in Turkey, to interpret the leading countries in the stated field and how COVID-19 affects
their long and short term competitive strategies by looking at the premises, to make suggestions.
In this context it is much more necessary to examine the national and international documents
and reports in order to plan the strategies of a sector for countries and organizations. From this
point of view, the methodology of this study is a qualitative content analysis of trends and
statistics derived from the national and international formal reports and documents of
ministeries of health and tourism in Turkey, health organizations and tourism organizations
world wide in the field. It is found that different types of health tourism strategies are
implemented like vaccination tourism in different countries whereas some of them let tourists
vaccinated for free only to make them travel to boost tourism. Also new destinations become
favourite during the COVID-19 whereas old ones happen to be out of trend. So it can be said that
this study is important in terms of revealing the trends and gaps in the research field on health
tourism in the global context.

Keywords: Content Analysis, Covid-19 Pandemic, Medical Tourism, istanbul

65



nm&\ =

TURIST BAKISINDAKI KOR NOKTA: TURKIYE’NIN YURT-DISI REKLAMLARI
UZERINE BiR ANALIZ
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Istanbul Gniversitesi
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OzZET

Turizm yerel kiltirel mirasin yalnizca farkh diinya halklarinin erismesini saglayan; klttirler arasi
karsilasma ve etkilesimi arttiran bir faaliyet degildir. Ayni zamanda yerel kiltirel orintilerin
kiresel piyasa ve jeo-politik/ulusal stereotipler dogrultusunda yeniden (retilmesine hizmet
edebilir. Sosyolog John Urry’e gore turist bakisi otantik bir deneyim arayisindaki turistlerin
beklenti ve 6n yargilarin finansal bir fayda saglamasina adina yerel topluluga yansitilmasina
dayanir. Lokasyonlarin ulusal ya da uluslar-arasi temsiliyeti gormek istenenler kadar gérmek
istenmeyenleri de iceren bir kiltlrel degere kavusmaktadir. Kimi siniflar igin yerel topluluklarin
cazibesi kimi siniflar igin sdylemsel bir dislama tretebilmektedir. Turist bakisinin Gzerinde bir kor
nokta olusturan bu geliski yaygin 6n yargilari ¢arpici bir bicimde tedaviile sokan reklam ve
tanitimlarin can alicl 6zelligidir. 2019 yili itibariyle Turkiye Turizm Tanitim ve Gelistirme Ajansi
kurulmustur. 2020 yilinda 14 llkede TV reklamlari yayinlanirken 57 Ulkede 54 dijital reklam
kampanyasi yapilmis ve bu reklamlar 1 milyarlik bir erisim sayisina ulagsmistir. 2020 yilinda How
was Turkey kampanyasi kapsaminda gesitli reklam filmleri ¢ekilmistir. Bu ¢alismada Kiltur ve
Turizm Bakanligi'nin destekledigi Go Turkey platformunun Youtube kanalinda 2015-2020 yili
arasinda yayinlanmis reklam filmlerinin géstergebilimsel analizi yapilacaktir. S6z konusu reklam
filmleri iki eksende (yerel-kozmopolit, kiiresel-tematik) analiz edilecek ve reklam filmlerin
niyetlenen hedef kitlesi/ gdsterilen degeri aciga cikartilacaktir. ikinci olarak s6z konusu hedef
kitlelerin baslica turistik tutumlari ve oncelikleri Gzerinden bu yapimlarin degistirmek yerine
yeniden Urettigi steryotipler yorumlanmaya calisilacaktir. Kiiresel kiltiriin Turkiye hakkinda
Urettigi on yargilarin nasil (resmi) bir Turkiye temsiline donustiigline odaklanan bu ¢alisma,
turizmde alternatif bir Tlrkiye imgesinin insasina katki saglamayi amaglamaktadir.

Anahtar Sozciikler: Dijital Tanitim, Gosterge Ekonomi Politigi, Etnosentirizm

THE BLIND SPOT IN THE TOURIST GAZE: AN ANALYSIS OF GO TURKEY ADS
ABSTRACT

Tourism provides access to local cultural heritage only to different peoples of the world; It is not
an activity that increases intercultural encounter and interaction. It can also serve to reproduce
local cultural patterns in line with the global market and geo-political/national stereotypes.
According to sociologist John Urry, the tourist gaze is based on the projection of expectations
and prejudices of tourists seeking an authentic experience into the local community in order to
provide a financial benefit. The national or international representation of locations gains a
meaning that includes what is wanted to see as well as what is not wanted to see. For some
classes, the attraction of local communities can produce a discursive exclusion for others. This
contradiction, which creates a blind spot on the tourist gaze, is the crucial feature of
advertisements and promotions that dramatically circulate established prejudices. As of 2019,
Turkey Tourism Promotion and Development Agency was established. While TV ads were
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broadcast in 14 countries in 2020, 54 digital advertising campaigns were made in 57 countries
and these ads reached a reach of 1 billion. In 2020, various commercial films were shot as part
of the How was Turkey campaign. In this study, the semiotic analysis of the commercials
published between 2015-2020 on the Youtube channel of the Go Turkey platform, supported by
the Ministry of Culture and Tourism, will be made. The commercial films in question will be
analyzed on two axes (local-cosmopolitan, global-thematic) and the intended target
audience/signified of the commercials will be revealed. Secondly, it will be tried to interpret the
stereotypes that these productions reproduce instead of changing them, based on the main
touristic attitudes and priorities of the target groups. This study, which focuses on how the
prejudices produced by global culture about Turkey turn into an (official) representation of
Turkey, aims to contribute to the construction of an alternative Turkey image in tourism.
Keywords: Digital Promotion, Political Economy of the Sign, Ethnocentirism
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DIJITAL PAZARLAMANIN TURiZM SEKTORUNDE KULLANILMASI

Ars. Gor. Kaan YIGENOGLU
Van Yiziinci Yil Universitesi
kaanyiye@gmail.com

OzZET

Turizm sektori neredeyse her donemde gelisen ve biiyliyen bir sektor olarak dikkat gekmektedir.
Doviz getirisi saglamak isteyen ulkelerin yatirnm yaptiklari sektorlerin basinda gelen turizm
sektor, diger birgok sektoriin de gelismesinde 6nemli rol oynamaktadir. Sektoriin tGlkeye yatirim
¢ekme noktasindaki etkisi de ayrica 6nemlidir. Kirsal kalkinma agisindan oldukga etkili bir yatirnm
potansiyelinin degerlendirilmesinde alternatif turizmin rolii géz ardi edilemez. S6zi edilen pozitif
dissalliklara sahip olmasi bakimindan turizm sektérinde pazarlamanin roli giinimuzde daha
onemli duruma gelmistir. Teknolojideki gelismeyle birlikte sektorde klasik pazarlamadan ziyada
dijital pazarlamanin arttigina sahit olunmaktadir. Bu nedenle dijital pazarlamanin dogru ve
yerinde kullaniimasi sektoriin rekabet giiciini belirleyen en 6nemli faktérlerden bir tanesi
olmustur. Bu ¢alismada turizm sektoriine iliskin bilgiler sunulduktan sonra, dijital pazarlama
araglari ve dijital pazarlamanin sektordeki kullanimina iliskiler gézlemler anlatilmaktadir. Dijital
pazarlamanin sektoriin gelecegini etkisi ve potansiyel kullanim alanlar belirlenmeye
cahsilmaktadir. Calismada nitel arastirma yonteminden yararlanilmistir ve giincel veriler ve
cahsmalar 1siginda bir analiz yapilmistir. Calismanin sonucunda turizm sektoriinde faaliyette
bulunan firmalarin web sitesi tasarimi, mobil uygulamalar, arama motorlarinin kullanimi gibi
bircok dijital pazarlama araglarini etkin kullanmalarinin sektérel ve firma degerlerini artirdig
sonucuna ulasiimistir.

Anahtar Sozciikler: Turizm Sektord, Dijital Pazarlama, Teknoloji

USING OF DIGITAL MARKETING IN THE TOURISM SECTOR
ABSTRACT

The tourism sector draws attention as a developing and growing sector in almost every period.
The tourism sector, which is one of the sectors in which the countries that want to earn foreign
currency return invest, plays an important role in the development of many other sectors. The
effect of the sector in attracting investment to the country is also important. The role of
alternative tourism cannot be ignored in the evaluation of a very effective investment potential
in terms of rural development. The role of marketing in the tourism sector has become more
important today in terms of having the mentioned positive externalities. With the development
in technology, it is witnessed that digital marketing has increased rather than classical marketing
in the sector. For this reason, the correct and appropriate use of digital marketing has been one
of the most important factors determining the competitiveness of the sector. In this study, after
presenting information about the tourism sector, observations on digital marketing tools and the
use of digital marketing in the sector are explained. The effect of digital marketing on the future
of the sector and its potential usage areas are tried to be determined. Qualitative research
method was used in the study and an analysis was made in the light of current data and studies.
As a result of the study, it has been concluded that the effective use of many digital marketing
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tools such as website design, mobile applications, use of search engines by companies operating
in the tourism sector increases their sectoral and company values.

Keywords: Tourism Sector, Digital Marketing, Technology, istanbul
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YERKURENIN GiZEMINE BiR YOLCULUK: JEOTURIZM
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OzZET

Turizm pratiklerinde her gegen giin degisimlerin yasandigi diinyada yeni turizm yaklagimlari 6n
plana ¢ikmaktadir. Bu yaklasimlar ayni zamanda turizmde yeni destinasyonlarin Uretilmesini ve
bu sayede kitle turizmine alternatif alanlar olusturulmasini saglamaktadir. Bu yaklasimlardan biri
de 20. ylizyilin son doneminde ortaya gikan jeoturizmdir. Jeoturizm en basit ifadeyle yerkiirenin
gizemli tarihiyle ilgilenmekte, jeoloji ve jeomorfolojiyi 6ncelemektedir. Bu galismanin amaci yakin
gecmiste ortaya ¢ikan jeoturizm yaklasimini ve temel 6zelliklerini incelemek; yersizlesen diinyada
jeoturizmi bir alternatif olarak sunmaktir. Calismada literatiir taramasi yontemi kullanilarak
kapsamli bir inceleme yapilmistir. Bu inceleme sonuglari gostermektedir ki jeoturizm koklerini
yerkireninilging ve gizemli jeolojisi ve jeomorfolojisinden almaktadir. Ancak jeoturizm dayandig
bu temel Gzerine kiltiir unsurunu da ekleyerek cografi bir karakter kazanmaktadir. Jeoturizm bu
nedenle yerkirenin kimliginin anlasilir bir dille tanitimidir. Jeoturizm 21. ylzyilda turizmde
alternatif destinasyonlarin Gretilmesinde, strdirilebilir kirsal kalkinmada, yerel kultirlerin ve
jeomirasin-jeogesitliligin  korunmasinda, yerkiire ile ilgili bilimsel ve egitsel calismalarin
surdiridlmesinde, kiresellesen diinyadaki yer duygusu ve yerellik vurgusunda 6nemli bir arag
olarak ortaya ¢ikmaktadir.

Anahtar Sozciikler: Jeoturizm, Jeomiras, Yerkiire, Jeo Cesitlilik

A JOURNEY TO THE MYSTERY OF THE EARTH: GEOTOURISM
ABSTRACT

In the world where changes are experienced in tourism practices day by day, new tourism
approaches come to the fore. These approaches also enable the production of new destinations
in tourism and thus the creation of alternative areas to mass tourism. One of these approaches
is geotourism, which emerged in the last period of the 20th century. In the simplest terms,
geotourism deals with the mysterious history of the earth, prioritizing geology and
geomorphology. The aim of this study is to examine the geotourism approach and its basic
features that have emerged in the recent past; to present geotourism as an alternative in the
displaced world. In the study, a comprehensive examination was made using the literature
review method. The results of this study show that geotourism takes its roots from the
interesting and mysterious geology and geomorphology of the earth. However, geotourism gains
a geographical character by adding the cultural element on this basis. Geotourism is therefore
the presentation of the earth's identity in an understandable language. In the 21st century,
geotourism emerges as an important tool in the production of alternative destinations in
tourism, in sustainable rural development, in the preservation of local cultures and geoheritage-
geodiversity, in the continuation of scientific and educational studies about the earth, in the
sense of place and emphasis on locality in the globalizing world.

Keywords: Geotourism, Geoheritage, Earth, Geodiversity
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“Online (gevrim ici) pazarlama”, “cevrimici pazarlama”, “internet pazarlamasi” olarak da ifade
edilen dijital pazarlama kavrami turizm isletmesi ve tiiketici arasinda acik bir pazar haline gelmis
ve ilgili paydaslar arasinda yogun bir rekabetin yasanmasina sebep olmustur. Web siteleri, arama
motorlari, sosyal medya, e-posta gibi dijital pazarlama kanallari turizm isletmelerinin siklik¢a
kullandiklari veya kullanmak zorunda kaldiklar dijital pazarlama kanallari haline gelmistir. Dijital
pazarlama stratejilerinin kullanilmasi; turizm isletmelerinin ilgili pazarlarda rekabet giglerini
artirmakta, tlketicilerle (turist) yakin ve etkili bir bag kurulmasina olanak saglamakta ve diger
pazarlama araglarina oranla daha ucuz bir etkilesim araci olmaktadir. Turizm isletmeleri ile
turistler arasinda aninda ve kolay gercgeklestirilebilen islemlere olanak saglayan dijital pazarlama
araglari, glnimiz turizm pazarlama anlayislarina interaktif ve dinamik uygulamalar
getirmektedir. Alici ve satici (turizm isletmesi - turist) arasinda bilgi ve veri akisini hizlandiran bu
uygulamalar, isletmelerin ve tiiketicilerin pazarlama ve bu pazardan yararlanma stratejilerini
dogrudan etkilemektedir. Bu dogrultuda, calisma kapsaminda oncelikle pazarlama, turizm
pazarlamasi, kiresel gelismeler ve dijital pazarlama kavramlari ele alinmaktadir. Sonrasinda,
turizm endustrisindeki dijitallesme ve pazarlama entegrasyonunun mevcut uygulamalari ile ilgili
bilgiler otel isletmeleri 6zelinde ulusal ve uluslararasi literatlirdeki kaynaklar araciligiyla
sunulmaktadir. Elde edilen bu bilgileri desteklemek amaciyla turizm endistrisinde faaliyet
gosteren otel isletmelerinde dijitallesme ve turizm pazarlamasi iliskisi mevcut ornek ve
uygulamalar ile incelenmektedir. Calismanin sonucunda ise dijitallesmenin turizm
pazarlamasindaki gelecege yonelik kullanim alanlari degerlendiriimekte, gelecek yillarda otel
isletmelerinde kullanilmasi muhtemel dijital uygulamalardan érnekler sunulmaktadir.

Anahtar Sozciikler: Turizm Pazarlamasi, Dijital Pazarlama, Otel isletmeleri

A REVIEW OF THE ROLE OF DIGITALIZATION IN TOURISM MARKETING
ABSTRACT

The concept of digital marketing, which is also expressed as "online marketing", "online
marketing", "internet marketing", has become an open market between the tourism business
and the consumer and has led to intense competition among the relevant stakeholders. Digital
marketing channels such as websites, search engines, social media, and e-mail have become
digital marketing channels that tourism businesses frequently use or have to use. Using digital
marketing strategies, increases the competitiveness of tourism businesses in the relevant
markets, enables a close and effective bond with consumers (tourists), and is a cheaper
interaction tool compared to other marketing tools. Digital marketing tools, which enable instant
and easy transactions between tourism businesses and tourists, bring interactive and dynamic
applications to today's tourism marketing understandings. These applications, which accelerate
the flow of information and data between the buyer and the seller (tourism business - tourist),
directly affect the marketing and utilization strategies of businesses and consumers. In this
direction, within the scope of the study, primarily marketing, tourism marketing, global
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developments and digital marketing concepts are discussed. Afterwards, information about the
current applications of digitalization and marketing integration in the tourism industry is
presented through the sources in the national and international literature, specific to hotel
businesses. In order to support this information obtained, the relationship between digitalization
and tourism marketing in hotel businesses operating in the tourism industry is examined with
existing examples and applications. As a result of the study, the future uses of digitalization in
tourism marketing are evaluated, and examples of digital applications that are likely to be used
in hotel businesses in the coming years are presented.

Keywords: Tourism Marketing, Digital Marketing, Hotel Businesses, Artvin
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OzZET

Surdirilebilir Kalkinma Hedefleri'nin besincisi, Diinya Turizm Orgiiti (UNWTO) tarafindan
belirlenen cinsiyet esitligidir. Diinya genelinde cinsiyet esitligini ve kadinin giglenmesini
(empowerment) saglamak amaciyla 6nemli ¢alismalar yapilmaktadir. Empowerment (gliclenme)
kavrami, strdirilebilir kalkinma hedeflerine ulasmada 6nemli bir ara¢ olmasi sebebiyle bu
c¢alismanin konusunu olusturmaktadir. Arastirmanin amaci, kadinlarin gii¢clenme algilarini
anlamakla beraber giiclenme kavraminin kadinlar i¢in ne anlama geldigini, kadinlarin ifadelerine
yer vererek ortaya ¢ikarmaktir. Gliglenme konusu lizerine nicelik bakimindan literatiirde yeterli
calisma olmasina karsin, farkli yasam bigimleri olan kadinlarin farkh algilar gelistirdigine vurgu
yapan nadir arastirmalardan biri olmasi, bu ¢alismanin énemini ortaya ¢ikarmaktadir. Nitekim
glclenme algisi, cok boyutlu bir kavramdir ve toplumlarin yasam sekilleri, inanis bigimleri,
kiltlrleri gibi etmenlerce sekillenip Ulkeden Ulkeye hatta bolgeden bolgeye farklilik
gosterebilmektedir. Gliglenme kavraminin kadinlar tarafindan nasil algilandigini anlamak igin
turizm sektoriinde calisan 15 kadin ile yiz ylze gorismeler yapilmistir. Gériisme sorularina
verilen yanitlar, kadinlarin gliclenmeye yonelik fikirlerini ifade etmelerini saglayarak arastirmanin
verilerini olusturmaktadir. Arastirma ciktilarinin, cinsiyet esitligini saglamak icin kadinlarin
fikirlerini dikkate alan somut bir ara¢ olmasi literatiire 6nemli katkilar saglayacaktir. Bu anlamda
arastirma bulgularinin, politika yapicilara ve arastirmacilara oldugu kadar yerel yonetimler,
kalkinma ajanlari gibi kurumlara da fayda saglamasi beklenmektedir.

Anahtar Sozciikler: Sirdirilebilir Kalkinma Hedefleri (SDG), Turizm, Van, Kadinlarin Glglenmesi

EMPOWERMENT PERCEPTION OF WOMEN WORKING IN THE TOURISM IN
SUSTAINABLE DEVELOPMENT: THE CASE OF VAN PROVINCE

ABSTRACT

Sustainable Development’ the fifth Goals is gender equality determined by the World Tourism
Organization (UNWTO). Important studies are carried out to ensure gender equality and
women's empowerment around the world. The concept of empowerment is the subject of this
study as it is an important tool in achieving sustainable development goals (SDGs). The aim of
the research is to understand women's perceptions of empowerment and to reveal what the
concept of empowerment means for women by giving place to women's statements. Although
there are sufficient studies in the literature on the issue of empowerment in terms of quantity,
the fact that it is one of the rare studies emphasizing that women with different lifestyles develop
different perceptions reveals the importance of this study. As a matter of fact, the perception of
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empowerment is a multidimensional concept and it can be differ vary from country to country
and even from region to region by being shaped by factors such a societies’ lifestyles, beliefs and
cultures. In order to understand how the concept of empowerment is perceived by women, face-
to-face interviews were conducted with 15 women working in the tourism sector. The answers
given to the interview questions constitute the data of the research by enabling women to
express their ideas about empowerment. The fact that the research outputs are a concrete tool
that takes into account the ideas of women in order to achieve gender equality will make
significant contributions to the literature. The research findings are expected to benefit policy
makers and researchers as well as institutions such as local governments and development
agents.

Keywords: Women Empowerment, Tourism, Van, Sustainable Development Goals (SDG)
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OzZET

Dunyadaki sosyal, teknolojik ve dogal degisimlere paralel olarak, artik turizm tiirlerinde de
onemli degismeler gozlenmektedir. Hem tiiketim kaliplarindaki, hem de turist profilindeki
degisiklikler, klltiirel ve dogal gevrenin koruma-kullanma dengesi icinde tasiyan “ekolojik
turizm” gibi kavramlarin olusmasina neden olmustur. Dogayl bozmayan ve koruyan bir turizm
anlayisi olan kisaca Ekoturizm seklinde tanimlanan Ekolojik Turizm, dogal alanlara ve g¢evreye
duyarl olarak sidrdirdlebilir bir anlam ve siire¢ de igerir. Ekolojik turizm, ekolojik duyarlhgi,
ekonomik verimliligi ve toplumsal sorumluluk glidisiini bir arada tasiyan, dogal ¢evre ile turizm
faaliyetini bagdastiran bir turizm faaliyetidir. Ekoloji ile ilgili diger bir kavram da ekolojik
mimaridir. Ekolojik mimari; son dénemlerde 6zellikle glindemde olan, kiiresel iklim degisimi ile
onemi daha da anlasilan ve dogayi, ¢evreyi ve dogal kaynaklari korumaya yonelik ekolojik
anlayislarin yayllmasi sonucu ortaya konulan; Cevresel, Yesil, Ekolojik, Stirdirulebilir Tasarim,
kavramlariyla birlikte islevlik kazanmistir. Bu ¢alismada, Ekoturizm igin yapilan yapilarda ekolojik
mimari uygulamalari ve bu uygulamalarin turizme etkisi incelenecektir. Her iki kavram da somut
olarak mekanlar tizerinde yani lg¢lincii boyutta hayat buldugundan, calismada amag, Uglinci
boyuttaki ekolojik turizm ile ekolojik mimari iliskisini ele almak olacaktir. Calismada 6ncelikle
ekolojik turizm, ekolojik mimari kavramlari detayl irdelenecektir. Daha sonra da ekolojik
mimarinin olmazsa olmazi olan ekolojik yapi malzemeleri ile yapilmis ve ekolojik turizme hizmet
eden mimari 6rneklerle, ekoturizm ile ekolojik mimarinin iliskisinin 6nemini vurgulanacaktir.
Anahtar Sozciikler: Ekoturizm, Ekolojik Mimari, Ekolojik Yapi Malzemeleri, Ekolojik Turizm
Yapilarn

EXAMINING THE RELATIONSHIP OF ECOLOGICAL ARCHITECTURE AND
ECOTOURISM WITH ARCHITECTURAL EXAMPLES

ABSTRACT

In parallel with the social, technological and natural changes in the world, significant changes
are observed in tourism types. Changes in both consumption patterns and tourist profile have
led to the formation of concepts such as "ecological tourism", which carries the cultural and
natural environment in the balance of protection and use. Ecological Tourism, which is briefly
defined as Ecotourism, which is a tourism understanding that does not spoil and protects nature,
also includes a sustainable meaning and process sensitive to natural areas and the environment.
Ecological tourism is a tourism activity that combines ecological sensitivity, economic efficiency
and social responsibility motive, and reconciles the natural environment with tourism activity.
Another concept related to ecology is ecological architecture. ecological architecture; In recent
years, especially on the agenda, the importance of which is understood more with the global
climate change and the spread of ecological understandings aimed at protecting nature, the
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environment and natural resources; It has gained functionality with the concepts of
Environmental, Green, Ecological, Sustainable Design. In this study, ecological architectural
practices in buildings built for ecotourism and the effects of these practices on tourism will be
examined. Since both concepts come to life in the third dimension concretely on spaces, the aim
of the study will be to discuss the relationship between ecological tourism and ecological
architecture in the third dimension. In the study, first of all, ecological tourism and ecological
architecture concepts will be examined in detail. Then, the importance of the relationship
between ecotourism and ecological architecture will be emphasized with architectural examples
made with ecological building materials, which are indispensable for ecological architecture, and
serving ecological tourism.

Keywords: Ecotourism, Ecological Architecture, Ecological Building Materials, Ecological Tourism
Structures, Van
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OzZET

Uluslararasi turizm ulasim, konaklama ile yiyecek ve igecek sektorleri basta olmak tizere onlarca
yan sektore is ve istihdam saglamaktadir. Ancak son yillarda Pandemi ile birlikte gelismekte olan
Ulkelerin dis aktif turizm gelirlerinde dislts yasanmis, Ulkelerin makro iktisadi dengelerinde
sapmalar olmus hatta uluslararasi turizm bu donemde darbe almistir. Uluslararasi uguslar
durdurulmus, Ulke ici yolculuklar dahi yapilamaz hale gelmistir. Pandeminin sadece turizm
acisindan degil toplumsal agidan da etkisi olmustur. Asi pasaportu olarak bilinen "AB Dijital Covid
Sertifikasi" AB Komisyonu, AB Konseyi ve Avrupa Parlamentosu (AP) arasinda yurUtilen
miuizakerelerde uzlasiya varildigi agiklanmasina ragmen AB Dijital Covid Sertifikasi daha 6nce ilan
edilen “dijital yesil sertifika’”’dan farkli olarak kart halinde tasinabilecegi ve lzerinde QR kodu
bulunacagi ifade edilmistir. Avrupa Birligi’'ne seyahat edebilme bu belge ile gerceklesebilecektir.
Diinya Turizm Orgiitii (WTO), koronaviriis salgini sonucu kiiresel turizm sektériinde 1 trilyon 300
milyar ABD dolari gelir kaybi ve 100 milyon isin tehlikede oldugunu bildirmistir. Karantina
onlemleri, fiziksel mesafe ve hijyen toplumda yalnizlik kavramini 6ne g¢ikarmaya, komsuluk ve
akrabalik iliskilerinde mesafe araya girmeye baslamis, kaygi bozuklugu ve depresyon riski ortaya
cikmistir. Bu ¢alismanin amaci uluslararasi turizmde karsilasilan talep eksikliginin Tirkiye icin de
etkiledigi iktisadi streci degerlendirerek sosyo-ekonomik etkilerini analiz etmek ve Pandemi
doéneminde toplumun i¢ ve dis turizme yaklasimini incelemektir. An

Anahtar Sozciikler: Turizm, Uluslararasi Turizm, Dis Aktif Turizm, Sosyal Etki

THE STATUS OF INTERNATIONAL TOURISM DURING THE PANDEMIC PERIOD,
ITS ECONOMIC AND SOCIOLOGICAL IMPACT IN TURKEY

ABSTRACT

International tourism provides jobs and employment to dozens of sub-sectors, especially
transportation, accommodation, food and beverage sectors. However, in recent years, together
with the Pandemic, there has been a decrease in inbound tourism revenues of the developing
countries, there have been deviations in the macroeconomic balances of the countries and even
international tourism has been hit in this period. International flights have been suspended and
even domestic travel has become impossible. The pandemic has had an impact not only on
tourism but also on society. Although it was announced that an agreement was reached in the
negotiations between the EU Commission, the EU Council and the European Parliament (EP), It
is stated the "EU Digital Covid Certificate" known as the vaccine passport can be carried in card,
unlike the previously announced "digital green certificate" and that there will be a QR code on
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it. Even traveling to the European Union will be possible with this document. The World Tourism
Organization (WTO) has reported that the coronavirus epidemic puts a loss of 1 trillion 300 billion
US dollars in income and 100 million jobs in the global tourism sector. Quarantine measures,
physical distance and hygiene have started to highlight the concept of loneliness in the society,
distance has started to interfere in neighborhood and kinship relations and the risk of anxiety
disorder and depression has emerged. The aim of this study is to analyze the socio-economic
effects by evaluating the economic process that the lack of demand in international tourism
affects for Turkey as well and to examine the society's approach to domestic and foreign tourism
during the pandemic period.

Keywords: Tourism, International Tourism, Inbound Tourism, Social Impact

IWACT'21

78



nm&; i
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Somut veya soyut, dogal, tarihi, glincel her tiirli kdltir GrininG kapsayan kiltir turizmi, son
doénemlerde ¢ok yayginlasan turizm tiirlerinden birini olusturmaktadir. Kaltiir turizmi iginde yer
alan dogal ve tarihi kiltlrel miras ise, uluslararasi toplum iginde bir tlkeye kimlikli bir konum
saglayan, ayni zamanda kentlere kimlik ve kendine &zgulik, kentte yasayanlara da sahiplik,
aidiyet ve given veren varliklardir. Bu agidan bakildiginda llkemiz, blinyesinde barindirdig
sayisiz dogal ve tarihi kiltlrel mirasla, kiltir turizmi agisindan son derece 6nemli bir konumda
bulunmaktadir. Kultiir turizmi agisindan énemli konumda olan Ulkemizin dogal ve kdlturel
miraslarini tanitmak ve turizme kazandirmak amaciyla her bolge ve hatta kente yapilan farkli
turizm rotalari bulunmaktadir. Bunlardan son yapilanlardan biri de, tlkemizin glineydogusunda
bitlncdl turizm rotasi gelistirmek ve kiltlir turizmini gliclendirmek amaciyla “Mezopotamya
altin tggeni” olarak adlandirilan kiiltlir ve inang rotasi olusturulmasi galismalaridir. Genel olarak
“Mezopotamya altin licgeni” olarak adlandirilan bu rota, Diyarbakir, Mardin ve Sanhurfa illerini
kapsamakta olup, builler son donemlerde olduk¢a 6nemli projelere, kazilara, tarihsel bulgulara
ve arkeolojik ¢calismalara da ev sahipligi yapmaktadir. Yapilan arkeolojik calismalarda diinya
tarihini degistiren Gobeklitepe’den, Mithras tapinagina dinyada ses getiren, Ulkemizin
tanitimina katkida bulunan gok sayida eserler ve mekanlar bu kentlerde yer aldigindan, kiiltir ve
inang turizmi agisindan bu rota daha da onemsenmektedir. Antik dénem mimarileri
incelendiginde, ilk yapilan mekéanlarin basinda ibadet/inang mekénlar gelmektedir. Dolayisiyla
bu calismamizda Mezopotamya Altin Uggenindeki (i¢ farkli kentte yer alan ibadet mekanlari
olarak Ug¢ glines tapinagl incelenecektir. Bu tapinaklar: Diyarbakir Zerzevan Kalesinde son
doénemlerde ortaya cikarilan ve 6nemli tapinak mekanlarindan biri olan Mithras tapinagi, Mardin
Dara Antik kentinde yer alan gilines tapinagi ve Sanliurfa Sogmatar Antik kentinde yer alan iki
tapinaktan biri olan, ancak ne yazik ki bugiin ayakta olmayan gilines tapinagidir. Calisma
kapsaminda Antik donemlerdeki tapinak yapilarinin 6nemi ele alinacak, ardindan bu lg kentteki
tapinak yapilari hakkinda bilgiler verilerek, birbirleriyle benzer ve farkh yénleri kiyaslanacaktir.
Bu calisma ile Mezopotamya altin Gggeni kiltlr turizmi rotasinda 6nemli yer tutan i 6nemli yapi
tanitilarak, kultdr turizmine katki sunulmasi hedeflenmektedir.

Anahtar Sozciikler: Kiiltiir Turizmi, Mezopotamya Altin Uggeni, Antik Ddnem Giines Tapinaklari
Mimarisi

INVESTIGATION OF THREE MONASTERIES IN THE GOLDEN TRIANGLE OF
MESOPOTAMIA WITHIN THE SCOPE OF CULTURAL TOURISM

ABSTRACT

Cultural tourism, which includes all kinds of cultural products, tangible or intangible, natural,
historical and contemporary, is one of the tourism types that has become very common in recent
years. Natural and historical cultural heritage, which is included in cultural tourism, is the assets
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that provide a country with an identity in the international community, as well as giving identity
and uniqueness to cities, ownership, belonging and trust to the people living in the city. From
this point of view, our country is in an extremely important position in terms of cultural tourism
with its numerous natural and historical cultural heritages. There are different tourism routes to
each region and even to the city in order to promote the natural and cultural heritage of our
country, which is in an important position in terms of cultural tourism, and to bring it to tourism.
One of the most recent of these is the creation of a culture and belief route called the
"Mesopotamian golden triangle" in order to develop a holistic tourism route in the southeast of
our country and to strengthen cultural tourism. This route, which is generally called the
"Mesopotamian golden triangle", covers the provinces of Diyarbakir, Mardin and Sanliurfa, and
these provinces have recently hosted very important projects, excavations, historical findings
and archaeological studies. This route is more important in terms of culture and faith tourism,
as many artifacts and places that made a worldwide impact, from Gobeklitepe, which changed
the history of the world, to the Mithras temple, and contributed to the promotion of our country,
are located in these cities. When the ancient architectures are examined, the first places to be
built are places of worship/belief. Therefore, in this study, three sun temples as places of worship
in three different cities in the Mesopotamian Golden Triangle will be examined. These temples
are: Mithras temple, one of the important temple places and recently unearthed in Diyarbakir
Zerzevan Castle, the sun temple in the ancient city of Mardin Dara, and the sun temple, one of
the two temples in the ancient city of Sanliurfa Sogmatar, but unfortunately not standing today.
Within the scope of the study, the importance of temple structures in ancient times will be
discussed, then information about the temple structures in these three cities will be given, and
their similar and different aspects will be compared. With this study, it is aimed to contribute to
cultural tourism by introducing three important structures that have an important place in the
cultural tourism route of the Mesopotamian golden triangle.

Keywords: Cultural Tourism, Mesopotamian Golden Triangle, Architecture of Ancient Sun
Temples
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OzZET

Covid-19 salgini ve Agik Bankacihgin zorluklari, kiiresel ekonomiyi ve tiketicilerin finansal
bankacilik hizmetleriyle etkilesimini giiclestirdi. Gelenekgi misteriler, banka subelerinden uzak
dururken, bankalar ve diger finansal kurumlar varliklarini siirdirebilmek igin musteri
gereksinimlerini karsilayacak teknolojik ve diger dénlisiimlerini benimsemeye zorlandi. Yeni
gerceklik, bircok finans kurumu igin, i¢ ve dis dijitallesme sireclerinin hizlandirilmasi, digerleri
icin tuketicilerin ihtiyaclarini karsilamadaki zayifliklarin ortaya ¢ikmasi anlamina gelmektedir.
Aslinda, internet bankacihigl "sahip olunmasi hos" kaginilmaz bir "gegici anlasma" haline
geldiginden, bir¢cok yeni nesil bankalar teknolojik bosluktan yararlandi. Boylece, Avrupa Birligi
diizenlemelerinden elektronik 6deme hizmetleri (PSD2), yerlesik bankalar igin yeni pazar payi
elde etme ve baska tlrli ulasamayacaklari musterilere Uriin satma firsati haline geldi. Son
yillarda, internet bankaciligl, finans sektoriiniin dijitallesmesi ve donisiimu ile esanlamh hale
geldi ve internet ¢aginin orijinal ideallerini temsil ediyor: Tlketiciye, gerceklestirilen finansal
hizmetler izerindeki kontroli geri veriliyor ve bunlara erisimin dniindeki engeller azaltiliyor. Ayni
zamanda, dijital bankalar (internet bankaciligl)) ve yeni nesil bankalar (mobil bankacilik),
tiketiciler icin finansal islemleri kolaylastirmak, daha fazla zaman esnekligi (her zaman
kullanilabilir) sunmak, hizli ve kolay erisim saglamak temel amaci ile dogmus, yalnizca internet
Gzerinden faaliyet gosteren, pratikte dijital olan her seye blylk bir tercih gosteren giinimiz
dinyasinin trendlerine milkemmel uyum saglayan her tiirli islem performansina sahip yeni nesil
bankalardir. Ayrica, bankalarin dijitallesmesi, misterilerin kesisen, entegre, daha akici ve daha
hizli hizmetler bekledigi icin bankanin stirekli olarak yeniden icat edilmesi gerektigi ilkesinden
baslamasi gereken organizasyon kiltlrinin radikal bir dontsimiini ima etmektedir. Bu makale,
cagdas ekonomik gercekligin, finansal bankacilik Griin ve hizmetlerinin tiketicilerin
davraniglarini ve finansal aracilarin evrimini nasil belirledigini vurgulamaktadir.

Anahtar Sozciikler: Dijital Bankalar, Yeni nesil Bankalar, Misteri ihtiyaglari, Misteri Davranisi,
Finansal Bankacilik Hizmetleri, Bankalarin dijitallesmesi

CONTEMPORARY DIRECTIONS ON HOW CONSUMERS INTERACT WITH
FINANCIAL-BANKING SERVICES

ABSTRACT

The COVID-19 pandemic and the disruptive forces of Open Banking have disturbed the global
economy and the way consumers interact with financial-banking services. While consumers
stayed away from branches, banks and other financial services providers (who were reluctant to
change their traditional models) were forced to adopt technology and other transformations to
remain relevant in the market by meeting customer’ requirements. For many financial
institutions, the new reality has meant accelerating their internal and external digitization
processes, while for others it has revealed weaknesses in meeting consumer’ needs. In fact, as
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online banking has gone from being "pleasant to have" to an indispensable "modus vivendi",
many neobanks have benefited from the technological gap. Thus, PSD2 has become an
opportunity for established banks to gain new market share and sell products to customers they
would not otherwise have reached. In recent years, Open Banking has been synonymous with
the digitalisation and transformation of the financial sector and represents the original ideals of
the internet era: the consumer is given back control over the financial services performed and
the barriers to accessing them are reduced. At the same time, digital banks and neobanks are
practically a new generation of banks operating exclusively through the Internet, which were
born with the fundamental objective of facilitating financial operations for consumers, offering
greater time flexibility (always available) and allow fast and easy performance of all types of
operations, adapting perfectly to the trends of today's world, which has shown a great
preference for everything that is digital. Moreover, the digitalization of banks implies a radical
transformation of the organizational culture, which should start from the principle that the bank
must be constantly reinvented, because customers expect cross-cutting, integrated, more fluid
and more agile services. This paper highlights how contemporary economic reality determines
the behavior of consumers of financial-banking products and services and the evolution of
financial intermediaries.

Keywords: Digital Banks, NeoBanks, Customers' Needs, Customers' Behavior, Financial-Banking
Services, digitization of bank
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Bu arastirmada, Sivasilindeki tiketicilerin cografi isaretli Griinlere yonelik algilarinin belirlenmesi
ve bu algilarinin daha fazla 6deme istekleri lizerine etkisinin tespit edilmesi amaglanmaktadir.
Veri toplamak amaciyla nicel arastirma yontemlerinden anket tekniginden faydalaniimistir. S6z
konusu anket formu ekonomik destek (5 ifade), kiltir ve gelenek (3 ifade), kalite ve glivenirlik (6
ifade), cografi isaretlere yonelik bakis agisi (6 ifade) ve daha fazla 6deme istegi (6 ifade) olmak
Gizere toplamda 5 boyut ve 26 ifadeden olugmaktadir. Arastirmanin evrenini Sivas ilindeki cografi
isaret ile tescillenmis yoresel Uriin tiiketenler olusturmaktadir. Ancak s6z konusu evreni
olusturan tuketiciler hakkinda sayisal verilerin eksik olmasi sebebiyle arastirma orneklemini
kartopu 6rnekleme yontemi ile belirlenen 194 tiiketici olusturmaktadir. Tiketicilerle Mart-Nisan
2021 tarihleri arasinda yiz yize, telefon ile goriiserek ve Google Forms yardimiyla anketler
uygulanmis ve toplamda 183 anket analize tabii tutulmustur. Yapilan analizler sonucunda
katilimcilarin cografi isaretli Grinleri kaliteli ve glvenilir olarak algiladiklari belirlenmistir.
Katihmcilar cografi isaretli Urlinlerin yorenin kdltirini ve geleneklerini temsil ettigini
belirtmislerdir. Ayrica katihmcilarin cografi isaretli Grtinlere yonelik daha fazla 6deme istegi
konusunda kararsiz kaldiklari tespit edilmistir.

Anahtar Sozciikler: Cografi isaret, Algi, Daha Fazla Odeme, Tiiketici, Sivas.

CONSUMERS' PERCEPTION OF GEOGRAPHICALLY INDICATED PRODUCTS AND
WILLINGNESS TO PAY MORE: THE CASE OF SIVAS

ABSTRACT

In this research, it is aimed to determine the geographical indication perceptions of consumers
in Sivas and to determine the effect of these perceptions on their willingness to pay more.
Questionnaire technique, one of the quantitative research methods, was used to collect data.
The aforementioned questionnaire form has 5 dimensions in total, including economic support
(5 statements), culture and tradition (3 statements), quality and reliability (6 statements),
perspective on geographical indications (6 statements) and willingness to pay more (6
statements) and consists of 26 expressions. The population of the research consists of those who
consume local products registered with the geographical indication in Sivas province. However,
due to the lack of numerical data about the consumers constituting the universe in question, the
research sample consists of 194 consumers were determined by snowball sampling method.
Surveys were conducted with consumers face-to-face, by telephone and with the help of Google
Forms between March-April 2021, and a total of 183 surveys were analysed. As a result of the
analysis, it was determined that the participants perceived the geographically marked products
as high quality and reliable. Participants stated that geographically marked products represent
the culture and traditions of the region. In addition, it was determined that the participants were
undecided about their willingness to pay more for geographically indicated products.
Keywords: Geographical Indication, Perception, Pay More, Consumer, Sivas
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OzZET

Yoresel Urunlerin ve geleneksel yontemlerin korunmasi gastronomi turizmi potansiyelinin
arttirilmasina katki saglamaktadir. Bu kapsamda cografi isaret ile koruma altina alinmis yoresel
Urlinlere yonelik gerceklestirilen ¢alismalar 6nem tasimaktadir. Bu calismada da Tiirk mutfagina
ait yoresel Urtinlerden bir tanesi olan ve cografi isaret ile tescillenmis leblebiler arasinda yer alan
Agin Leblebisi’nin Giretim siirecinin incelenmesi amaglanmaktadir. Calisma amaci dogrultusunda
nitel arastirma yontemlerinden yari yapilandiriimis gériisme teknigi kullanilarak 01-20 Mayis
2021 tarihleri arasinda Elazig ilinin Agin ilgesinde yer alan, uzun yillardir Gretim yapan leblebi
Ureticileri ile goriismeler gerceklestirilmistir. Yapilan gériismeler sonucunda katilimcilarin diger
leblebi Uretim sirecinden farkli olarak yoreye ait daglardan elden edilen kum kullanilarak
leblebiyi hazirladiklari tespit edilmistir. S6z konusu kum ¢ok ince bir yapida oldugu igin ve
sicakhgini uzun siire kaybetmemesinden dolayi tercih edilmektedir. Ayrica nohutlarin haslanmasi
siirecinde icerisinde mese kili bulunan su kullaniimaktadir. istenilen gevrekligin elde
edilebilmesi icin de hava sicakhginin 6nemli oldugu belirlenmistir. Uygun saklama kosullarinin
saglanmasi durumunda leblebinin 12 ay boyunca gevrekligini korudugu sonucuna ulasiimistir.
Anahtar Sozciikler: Cografi isaret, Yoéresel Uriin, Agin Leblebisi, Uretim Siireci

INVESTIGATION OF THE PRODUCTION PROCESS OF GEOGRAPHICALLY
INDICATED LOCAL PRODUCTS: AGIN ROASTED CHICKPEA

ABSTRACT

The preservation of local products and traditional methods contributes to increasing the
potential of gastronomic tourism. In this context, the studies carried out for local products that
are protected with geographical indications are important. In this study, it is aimed to examine
the production process of Agin Roasted Chickpeas, which is one of the local products of Turkish
cuisine and is among the roasted chickpeas registered with geographical indication. In line with
the purpose of the study, interviews were conducted with the roasted chickpea producers who
have been producing for many years in Agin district of Elazig province between 01-20 May 2021
by using semi-structured interview technique, which is one of the qualitative research methods.
As a result of the interviews, it was determined that the participants prepared the roasted
chickpea using sand obtained from the mountains of the region, unlike the other roasted
chickpeas production process. The sand in question is preferred because it has a very fine
structure and does not lose its heat for a long time. In addition, water containing oak ash is used
in the boiling process of chickpeas. It has been determined that the air temperature isimportant
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in order to obtain the desired brittleness. It was concluded that the roasted chickpea preserves
its crispness for 12 months if suitable storage conditions are provided.

Keywords: Geographical Indication, Local Product, Agin Roasted Chickpea, Production Process
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OzZET

Kuresel 1sinma, diinyanin birgok yerinde iklim bolgelerinin degismesine, sonug olarak, birgok bitki
ve hayvan tiirQ sayisinda ve gesitliliklerinde degisimler ve mevsimsel aktivitelerde kaymalar
yaratmaktadir. iklim degisikligi, deniz seviyesinde yiikselme, kuraklik, sel, buzul ve buz
tabakalarinin erimesi, sicaklik ve yagis rejiminin degismesi gibi daha kapsaml ve uzun dénemli
etkileri isaret etmekte ve iklimin ortalama durumunda ya da onun degiskenliginde uzun yillar
boyunca siiren istatistiksel olarak anlamli degisimler olarak kabul edilmektedir Arastirma, kiiresel
isinma ve iklim degisikliginin Tlrkiye turizmine olasi etkilerine odaklanmistir. Bu baglamda,
literatlir arastirmasindan elde edilen veriler 1siginda, Tiirkiye’de turizminin iklim degisikliginin hali
hazirdaki ve senaryolara gore olasi etkileri (izerinden nasil bir yon alacagi ve almasi gerektigine
iliskin degerlendirmeler yapilmistir. Bu baglamda Turkiye’nin tim turizm tirleriyle birlikte iklim
degisikliginden olumsuz etkilenecegi 6ngorilmektedir. Tiirkiye'nin turizmde agirligi olan bir lke
olmasi, Akdeniz ¢canaginda yer almasi, kiyi alanlarinin yonetimiyle ilgili sorunlar ve tath su
kaynaklarindaki azalma nedeniyle, acil olarak adaptasyon calismalari yapmasi gerekmektedir.
iklim degisikligine bagli stratejilerinin olusturulmasi ve uygulama calismalarinin yiriitilmesi;
etkileri hafifletmek i¢in azaltim ve uyum ¢alismalarinin yapilmasi 6nem arz etmektedir. Ayrica
kirsal ve kentsel alanlarin iklim degisikliginden etkilenebilirligi ve gozlemlenen etkileri dikkate
alinarak, yine uyum ve azaltim 6nerilerinin gelistirilmesi ve calismalarin yirutilmesi kritiktir.
Anahtar Sozciikler: Kiiresel Isinma, iklim Degisikligi, Turizm

THE IMPACTS OF GLOBAL WARMING AND CLIMATE CHANGE ON TOURISM:
AN EVALUATION ON TURKEY

ABSTRACT

Global warming has been causing changes in climate zones in many parts of the world, the
diversity of many plant and animal species, and shifts in the seasonal activity. Climate change
refers to more comprehensive and long-term effects such as rise in sea level, drought, flood,
melting of glaciers and ice sheets, changes in temperature and precipitation regime, and are
accepted as statistically significant changes in the state of the climate. The research focuses on
the possible effects of global warming and climate change on tourism in Turkey. In this context,
in the light of the data is obtained from the literature research, it has evaluated that if how
Turkey's tourism will be impacted by the current and possible results of climate change. In this
context, it is predicted that Turkey will be adversely affected by climate change along with all
types of tourism. Due to the intensity of tourism in Turkey, its location in the Mediterranean

86



IWACT'21

basin, problems related to the management of coastal areas, and the decrease in freshwater
resources, adaptation studies are urgently needed. Creating strategies related to climate change
and carrying out implementation studies are important to carry out mitigation and adaptation
studies. In addition, considering the vulnerability of rural and urban areas to climate change and
its observed effects, it is critical to develop adaptation and mitigation proposals and to carry out
studies.

Keywords: Global Warming, Climate Change,Tourism
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Ozet Gastronomi, kiiltiirel bir miras olarak iilkelerin tarihinde &nemli bir yer tutmaktadir. Farkl
lezzetler ve mutfak kiltirlerine olan ilgi de diinyada giderek artmaktadir. Tarihi, kiiltirel ve dogal
mekanlari gérmenin yani sira 6zglin lezzetleri tadabilmek de turistlerin 6ncelikleri arasinda yer
almaktadir. Bu anlamda destinasyonlar da kendilerine 6zgl yiyecek ve lezzetleri daha iyi
tanitabilme ve sunabilmenin yarisi icindedirler. Bu yarista destinasyonlara rekabet avantaji
kazandirabilecek en 6nemli unsurlar arasinda ise yerel Urlinler bulunmaktadir. Yoreye 6zginliik,
organik olma ve taklit edilme gigligu yerel Griinleri gastronomi kiiltlirl ve turizminde stratejik
unsur haline getirmektedir. Dolayisiyla yerel Girtinleri dogru tanimlama, analiz etme, koruma ve
gastronomi turizmine basariyla yansitma g¢abalari blyik 6nem tasimaktadir. Bu ¢abalar ulusal ve
yoresel mutfaklarin tanitimi kadar gelecek kusaklara aktarimi agisindan da énemlidir. Bu anlamda
yoresel bazda da yerel Grin potansiyelinin ortaya cikarilmasi, kayda gecilmesi vazgecilmezdir.
Dolayisiyla bu c¢alismada da birer yerel Urin olarak Aydin yoéresi otlu yemekleri konu
edilmektedir. Aydin yoresi otlu yemeklerinin yore envanterine gecirilmesi ve gastronomi
turizminde basariyla pazarlanmasina katki ana amactir. Bu baglamda calismada oncelikle
gastronomi, gastronomi kultird ve gastronomi turizmi kavramlari ele alinmaktadir. Ayrica
gastronomi turizmini tetikleyen unsurlar ile yiyecek icecek isletmeleri, mizeler, tur ve geziler,
festivaller, kongre ve sempozyumlar, okul ve uygulama merkezleri gibi gastronomi turizminin ana
bilesenleri aciklanmaktadir. Bu baglamda calismada yerel Uriin olarak Aydin yoéresi otlu
yemekleri ele alinmaktadir. Calismada arastirma yéntemi olarak dékiiman analizi ve yerel halk ile
miulakat yontemi kullaniimistir. Bu cercevede Aydin yoresine ait 12 adet otlu yemegin, hazirlanis
ve sunum usulleri acgiklanmaktadir. Ayrica  Aydin yoresi otlu yemeklerinin gastronomi
kiltirandeki yeri ve pazarlama stratejilerine iliskin 6neriler de calismada yer almaktadir.
Anahtar Sozciikler: Gastronomi, Gastronomi Kiltiiri, Yerel Uriin, Otlu Yemek, Aydin.

GASTRONOMY AS A CULTURAL HERITAGE AND A RESEARCH STUDY FOR
AYDIN GREEN FOODS

ABSTRACT

Gastronomy, as a cultural heritage, has an important place in the history of nations. Also, the
interest for different tastes and cuisines has been increasing in the world. In addition to visiting
historical, cultural places and natural beauties, tasting different foods and beverages has one of
the priorities of tourists. In this context, destinations have been in a severe competition to
present their authentic foods and tastes very well. Local foods are one of the most important
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elements that can create a competitive advantage for destinations in this competition.
Authenticity, organicness and inimitability make local goods and foods strategic elements in
gastronomy culture and tourism. Therefore, the efforts for describing, investigating, preserving,
and marketing of local foods successfully in gastronomy tourism have a great importance.
Recording and exposing of local foods in a regional or local context is inevitable. Thus, as local
foods, Aydin region green foods are examined in this study. Making a contribution to recording
and marketing of Aydin region green foods successfully in gastronomy tourism is the main aim
of this study. In this context, “gastronomy”, “gastronomy culture” and “gastronomy tourism”
concepts are firstly examined in this study. Additionally outstanding cuisines of the world, the
elements stimulating gastronomy culture, and gastronomy tourism components such as foods
and beverage firms, museums, routes and walks, festivals, congress and symposiums, schools
and workshops are explained in the study. In this context, as local foods, Aydin region green
foods are examined in the study. Document analysis and interview method with local people
were used to determine the green foods of Aydin province. Cooking and serving procedures of
Aydin region 12 green foods are explained. Discussing the role of local foods in gastronomy
culture and recommendations for marketing strategies of Aydin region green foods are
presented in this study.

Keywords: Gastronomy, Gastronomy Culture, Local Food, Green Food, Aydin
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OzZET

Yerel yiyecek ve icecekler; toplumlarin kendi halklari tarafindan belirli cografi sinirlar icerisinde
yetistirilen Grlnlerin islenmesiyle elde edilen yiyecek ve icecekleri ifade ederken, yoresel yiyecek
ve icecekler; belirli bir bolge ya da yorede Uretilen yiyecek ve icecekler olarak ifade edilmektedir.
Her devirde oldugu gibi, yoresel halk mutfagimiz varligini kendi olanak ve olglleri icinde
surdirmektedir. Bu yemekler yorenin gelenek, gorenek ve aliskanliklarini, ekonomik olanaklarini,
kendine 6zgl yemek hazirlama sekillerini icermektedir. Sivas’in mutfak kiltirii Orta Asya’dan
Anadolu’ya uzanan ve yemek kiiltlirinin vazgecilmez pargasi olan et ile 6n plana ¢ikmaktadir.
Sehrin iklim ve cografi 6zelliklerinin etkisi ile hayvanciligin yaygin oldugu bir bélge olmasi, yemek
kiltirinde etin 6n plana ¢ikmasinda etkili olmustur. Gegmisten glinlimiize Sivas sehrinin et ve
et Urlnlerine ragbeti hi¢c azalmamistir. Bu galismada, Sivas’in tarihi cografyasi, mutfak kaltirl ve
yoresel yemeklerinin neler oldugu, bu bdlgede hangi turizm gesitlerinin var oldugu, Sivas’in
yoresel yemeklerinin Tiirk gastronomi turizmine etkisi ve Sivas Cumhuriyet Universitesi’nde
egitim goren gastronomi ve mutfak sanatlari bolimi 6grencilerinin  Sivas’in  yoresel
yiyeceklerinin gastronomi turizme etkileri Gizerine bilgi dizeylerinin arastiriimistir. Bu amacgla 189
katilimciya 25 adet soruluk anket uygulanmistir. Anket sorularindan 6 tanesi demografik
ozellikler Gzerine olup 19 tanesi Sivas mutfak kultlrd Gizerine 5’li likert skalah sorulardir. Calisma
sonuglari degerlendirildiginde gastronomi ve mutfak sanatlari egitimi alan 6grencilerin, Sivas’in
yoresel yemek kiiltirini sevdiklerini, daha ¢ok Sivas koftesi, etli ekmek, hingel gibi yemekleri
tercih ettigi belirlenmistir. Ticari olarak en c¢ok satilan Sivas koftesi ve Sivas etli ekmeginin
gastronomi turizmine etkili oldugu ancak Sivas'a ait diger yoresel yemeklerin tanitiminin eksik
oldugu sonucuna varilmistir.

Anahtar Sozcukler: Sivas, Gastronomi, Gastronomi Turizmi, Yoresel Mutfak

INVESTIGATION OF THE KNOWLEDGE LEVEL OF THE STUDENTS OF THE
GASTRONOMY AND CULINARY ARTS DEPARTMENT ON THE EFFECTS OF SIVAS
LOCAL FOODS ON GASTRONOMY TOURISM

ABSTRACT

Local food and beverages refer to the food and beverages obtained by the processing of products
grown within certain geographical boundaries by the communities' own people, local food and
beverages; It is expressed as food and beverages produced in a particular region or region. As in
every period, our local folk cuisine continues its existence within its own possibilities and
dimensions. These dishes include the traditions, customs and habits of the region, their
economic opportunities, and their unique ways of preparing food. The culinary culture of Sivas
stands out with meat, which is an indispensable part of the food culture and extends from
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Central Asia to Anatolia. The effect of the climate and geographical characteristics of the city and
the fact that it is a region where animal husbandry is common has been effective in the
prominence of meat in the food culture. From past to present, Sivas city's demand for meat and
meat products has never decreased. In this study, the historical geography, culinary culture and
local dishes of Sivas, what types of tourism exist in this region, the effect of Sivas's local dishes
on Turkish gastronomy tourism and the students of the gastronomy and culinary arts
department studying at Sivas Cumhuriyet University will be examined. In this study, the
knowledge levels of the local foods of Turkey on the effects of gastronomy tourism were
investigated. For this purpose, a questionnaire of 25 questions was applied to 189 participants.
6 of the survey questions are on demographic characteristics and 19 of them are questions on
Sivas cuisine culture with a 5-point likert scale. When the results of the study were evaluated, it
was determined that gastronomy and culinary arts students liked Sivas's local food culture and
preferred dishes such as Sivas meatballs, meat bread and hingel more. It has been concluded
that Sivas meatballs and Sivas meat bread, which are the most sold commercially, are effective
in gastronomy tourism, but the promotion of other regional dishes of Sivas is lacking.
Keywords: Sivas, Gastronomy, Gastronomy Tourism, Local Cuisine, Sivas
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Sakin Sehir hareketi, italya’da ortaya ¢ikmis bir belediyeler birligidir. Tiirkiye ve Diinyada yiizlerce
sehir, Sakin Sehir hareketine dahil olmustur. Dolayisiyla her gegen giin artan Sakin Sehirler
Gzerinde yapilan arastirmalar, sehirlerin pazarlamasi igin gesitli tanitim ve sirdirilebilirlik
faaliyetlerinin hayata gecirilmesi, bunun sonucunda da sehirlerin kiresel o6lgekte deger
kazanmasi agilarindan énem arz etmektedir. Bu gereklilikten yola gikarak planlanan arastirmanin
amaci; Turkiye’de son 10 yilda (2011-2021) Sakin Sehirler ve sehir pazarlamasi baslklarini konu
edinen makale ve yiksek lisans tezlerinin analiz edilmesi ve mevcut durumun ortaya
konulmasidir. Arastirma, literatiir taramasi yéntemi kullanilarak gergeklestirilmistir. ilgi makale
ve ylksek lisans tezlerine, DergiPark, ResearchGate, Yiksekogretim Kurulu Baskanligi Tez
Merkezi ve Sosyal Arastirmalar veri tabanlari kullanilarak ulasiimistir. Sakin Sehir hareketi ve
sehir pazarlamasi kapsaminda Tiirkiye'de son 10 yilda yapilmis makale ve yiksek lisans tez
calismalarinda; Sakin Sehirlerin sehir pazarlamasi ekseninde tanitiminin ulusal diizeyde basariya
ulassa da, kiresel diizeyde basariya ulasamadigi gortlmistir. Belirli Sakin Sehirlerin kabul
edilebilir oranda dahi bir tanitim ¢alismasi yapmadiklari anlasilmistir. Bu arastirma, Sakin Sehir
hareketi ve sehir pazarlamasi ekseninde yapilmis arastirmalar icin bir derleme niteligindedir.
Anahtar Sozciikler: Cittaslow, Sakin Sehir, Strdirilebilir Kent, Sehir Pazarlamasi

CITTASLOW AND CITY MARKETING RELATIONSHIP: EXAMINATION OF
NATIONAL SCALE STUDIES

ABSTRACT

The Cittaslow movement is a union of municipalities that arose in Italy. Hundreds of cities in
Turkey and around the world have been involved in the Cittaslow movement. Therefore, the
researches on Cittaslows, which are increasing day by day, are important in terms of
implementing various promotional and sustainability activities for the marketing of cities, and as
aresult, the cities gain value on a global scale. Based on this requirement, the aim of the research
planned is; analyzing the articles and master's theses and presenting the current situation in the
last 10 years (2011-2021) in Turkey on the topics of Cittaslows and city marketing. The research
was carried out using the literature review method. Relevant articles and master's theses were
accessed by using the DergiPark, ResearchGate, Yiksekogretim Kurulu Baskanligi Tez Merkezi
and Social Arastirmalar databases. Within the scope of the Cittaslow movement and city
marketing, in the articles and master's thesis studies conducted in Turkey in the last 10 years;
Although the promotion of Slow Cities on the axis of city marketing has achieved success at the
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national level, it has been observed that it has not achieved success at the global level. It has
been understood that certain Cittaslows do not carry out promotional activities even at an

acceptable rate. This research is a compilation of research on the Cittaslow movement and city
marketing.

Keywords: Cittaslow, Slow City, Sustainable City, City Marketing
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insanlarin is ve para kazanma amaglari disinda gezme, gérme, eglenme, dinlenme vb. amaglarla
yaptigl seyahatler ve bu seyahatlerden dogan konaklamalar olarak tanimlanan turizmde turist
profili de oldukga 6nemli bir konudur. Gliniimiizde kentlerin ve Ulkelerin daha fazla turist almak
icin yaristiklari bir ortamda turist profilinin bilinmesi, taleplerini karsilama ve onlari memnun
etme konusunda son derece 6nemli bir husustur. Bu ¢alismanin amaci Dogu Anadolu bdlgesine
gelen yabanci turistlerin egitim durumu, meslekleri ve gelis amaglari gibi gesitli niteliklerini
incelemektir. Calismada kullanilan veriler TUiIK’in turizm veritabanindan elde edilmistir. Bu
calisma turistlerin gesitli niteliklerinin nicel olarak ele alindigi bir arastirma 6zelligi tasimaktadir.
2012 yili verilerine gore Dogu Anadolu Bolgesi'ndeki secilmis illere gelen turistlerin egitim
durumlarina bakildiginda, okuryazar olmayanlarin oranin %6,8; ilkokul mezunlarinin oraninin
%9,1; ortaokul mezunlarinin oraninin %18,7; lise, fakilte-yiksekokul mezunu ile yliksek lisans-
doktora mezunlarinin oraninin ise sirasiyla %45,2; %17,2 ve %3,1 oldugu gorilmektedir.
Verilerden de anlasilacagi Gizere bélgede secilmis illere gelen turistler icinde en yiiksek paya sahip
olanlar lise mezunlaridir. 2012 yih verilerine gére Dogu Anadolu Bolgesi'nde secilmis illere gelen
yabanci turistlerin mesleklere gore dagilimi incelendiginde, tesis-makine operatérleri ve
montajcilarin %12,2 ile en biyik paya sahip oldugu bunlari %9,1’le nitelikli tarim, hayvancilik,
avcilik, ormancilik ve su Grinleri calisanlarinin, %7,8'le nitelik gerektirmeyen islerde ¢alisanlarin,
%7,7 ile sanatkarlar ve ilgili islerde ¢alisanlarin takip ettigi goriilmektedir. Bolgede secilmis illere
gelen yabancilarin %6,7’si profesyonel meslek gruplarinda ¢alisanlardan, %4,6’si hizmet ve satis
elemanlarindan, %4'Q isletme sahipleri, %2’si kanun yapicilar, lst dizey yoneticiler, midurler
vb.lerinden, %2’si ise yardimci profesyonel mesleklerde ve biiro-misteri hizmetlerinde
cahsanlardan olusmaktadir. Dogu Anadolu secilmis illere gelen yabanci turistlerin gelis amaclari
incelendiginde gezi, eglence, sportif ve kiiltirel faaliyetler icin gelenlerin % 52,6 ile en biyilk paya
sahip oldugu, bu grubu %22,4 ile yakinlari ziyaret icin gelenlerin takip ettigi goriilmektedir.
Alisveris amaciyla gelenlerin orani %6 iken is, egitim ve saghk amaciyla gelenlerin orani son
derece dusuktir. Bolgede secilmis illere gelenlerin %9,9’u beraberinde gelenlerden olusurken
yine ayni oranda kisi ise diger bazi farkli amaglarla gelmistir Yukarida detayl olarak aciklanan
verilere gore bolgeye gelen yabanci turistlerin %65’inin lise ve daha (st bir 6gretim kurumundan
mezun oldugu anlasiimaktadir. Bu da bolgede secilmis illere gelen yabanci turistlerin 6grenim
durumlarinin iyi oldugunu goéstermektedir. Yukarida agiklanan verilerden de anlasilacagi lzere
bolgeye gelen turistlerin 6nemli bir kisminin alt ve orta gelir diizeyine sahip kisilerden
olustugunu, isletme sahipleri, kanun yapicilar, st dizey yoneticiler, middrler gibi daha iyi gelir
durumuna sahip olanlarin ise bolgeye gelenlerin ¢ok az bir kismini olusturdugunu
gostermektedir. Verilerden de anlasilacagi tizere bolgeye gelen turistlerin yaridan fazlasi gezme,
eglenme, sportif ve kiltirel amaclarla seyahat edenlerden olusmaktadir. Hatta beraberinde
gelenlerin ¢ogunun da bu grupla geldigi varsayilirsa segilmis illere gelenlerin %60 civarindaki bir
kisminin rekreasyonel faaliyetler icin geldigi sylenebilir.

Anahtar Sozciikler: Dogu Anadolu, Turizm, Turist Profili, Gelis Amaci
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PROFILE OF FOREIGN TOURISTS COMING TO THE EASTERN ANATOLIA REGION
ABSTRACT

IWACT'21

Tourism is a way for people to travel, see, have fun, rest, etc., apart from their business and
money-making purposes. It is defined as the travels made for the purpose of travel and the stays
arising from these travels. Tourist profile is also a very important issue in tourism. Today, in an
environment where cities and countries are competing to attract more tourists, knowing the
tourist profile is an extremely important issue in meeting their demands and satisfying them. The
aim of this study is to examine the various qualities of foreign tourists coming to the Eastern
Anatolia region, such as their education level, occupation and purpose of arrival. The data used
in the study were obtained from the tourism database of TUIK. This study has the characteristics
of aresearch in which various qualities of tourists are handled quantitatively. According to 2012
data, when the educational status of tourists coming to selected provinces in the Eastern
Anatolia Region is examined, the rate of illiterate people is 6.8%; 9.1% of primary school
graduates; 18.7% of secondary school graduates; the ratio of high school, faculty-college
graduates and graduate-doctorate graduates is 45.2%, respectively; It is seen that it is 17.2% and
3.1%. As it can be understood from the data, those who have the highest share among the
tourists coming to the selected provinces in the region are high school graduates. According to
2012 data, when the distribution of foreign tourists coming to selected provinces in the Eastern
Anatolia Region according to occupations is examined, it is seen that plant-machine operators
and assemblers have the biggest share with 12.2%, they are qualified agriculture, animal
husbandry, hunting, forestry with 9.1%. and fishery products, 7.8%, those who work in jobs that
do not require qualifications, and 7.7%, those who work in crafts and related jobs. 6.7% of the
foreigners coming to selected provinces in the region are working in professional occupational
groups, 4.6% are service and sales personnel, 4% are business owners, 2% are lawmakers, senior
managers, managers etc. 2% consists of those working in auxiliary professional occupations and
office-customer services. When the purpose of arrival of foreign tourists coming to selected
provinces of Eastern Anatolia is examined, it is seen that those who come for sightseeing,
entertainment, sports and cultural activities have the largest share with 52.6%, followed by those
who come to visit their relatives with 22.4%. While the rate of those who come for shopping is
6%, the rate of those who come for business, education and health is extremely low. While 9.9%
of those who came to the selected provinces in the region consisted of those who came with
them, the same number of people came for some other different purposes. According to the
data explained in detail above, it is understood that 65% of the foreign tourists coming to the
region have graduated from a high school or higher education institution. This shows that the
educational status of foreign tourists coming to selected provinces in the region is good. As it
can be understood from the data explained above, it shows that a significant portion of the
tourists coming to the region are composed of people with low and middle income levels, while
those with better incomes such as business owners, lawmakers, senior managers, and managers
make up a very small portion of those who come to the region. As can be understood from the
data, more than half of the tourists coming to the region are those who travel for sightseeing,
entertainment, sportive and cultural purposes. In fact, if it is assumed that most of those who
come with them come with this group, it can be said that around 60% of those who come to
selected provinces come for recreational activities.

Keywords: Eastern Anatolia, Tourism, Tourist Profile, Purpose of Arrival
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TURIZM VE SANAT BAGLAMINDA GELENEKSEL TURK EBRU SANATININ
KULTUREL ETKILERI
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OzZET

Bu calisma geleneksel sanatlarin turizm ile olan devinimsel, ruhsal ve maddesel iliskisinin
anlamlandiriimasi lzerine temellendirilmektedir. Bu g¢alismada geleneksel Tirk sanatlarindan
olan ebru sanatinin farkli kiiltiirlere mensup bireylerin sanat algilarinda boyutsal bir farkindahk
kazandirmasi 6nem arz etmektedir. Sanat insanligin var olma arayislarinin temelindeki en giigcli
kavramlardan biridir. Sanat ve turizm arasindaki iliskiyi incelerken, iki kavraminda birbirini
tamamlayan bir atif unsuru ve duyussal cercevelerinin kendi i¢selligindeki nedensellik boyutu
dizleminde kaginilmazdir. Turizm kavraminin ve bu kavramin ortaya cikis bigcimlerini
anlamlandirirken sanat kavrami yeteri kadar kusatici, estetik bir deger ifade ediyor olmasi,
kavaramlar olusumunda oldukga 6nem arz etmektedir. Sanatin blyik anlatilari ve akimlari sanati
anlamlandirmada yardimci olurken, turizm olgusunun gelismesine yon veren tiim detaylarin
yaninda sadece golgede kalan alanlari, ara tonlari ve mikro olusumlari ne 6lglide turizme
yansitmaktadir. Bu olgudan hareketle gelenekli sanatlar baglaminda ise bati sanati algisindan
oldukga zengin ve mistik degerler sunar bireye. Farkli medeniyetlerin i¢csel donelerine sahip
bireylerin turizm faaliyetleri esnasinda farkli bir sanat yaratisi ile karsilasmasi duyussal ve
sanatsal yeni metaforlari olusturmaktadir. Turizmin genis kapsami igerisinde bireye yeni
yanilsamalar sunmak ve bunlari turizm faaliyetleri icerisinde tanimaya ¢alistigi farkli kiltirlerle
anlamlandirmak olduk¢a 6nemli veriler olacaktir. Geleneksel Tirk sanatlari turizm gibi blytk bir
kavramin unsurlarini ve nianslarini  anlamlandirmada katki saglayacagl g6z oninde
bulundurulmalhdir. Bu katki sanat ve 06zellikle icerisinde bulundugu kadim medeniyetin bir
parcasiysa etki en Ust noktada olacaktir. Turizm etkinlikleri kapsaminda bireylere sanatsal
aktiviteler olusturmak ve bu sanatsal faaliyetlerde kiiltiirel doneler 6nemli yer edinmektedir.
Geleneksel Tirk ebru sanati gerek anlamsal gerekse metodolojik baglamda sunula bilecek esiz
zengin bir sanat degeridir. Calismada betimsel yontem kullaniimaktadir. Bu ¢alismada sonug
olarak Turk ebru sanatinin turizme olan katkisi ve bireylerin kiltlrel sanatlara bakis agilarindaki
duyussal zenginlik kazanimlarinin turizm uygulayicilarina fikir vermesi noktasinda kaynak teskil
etmesi dusinilmektedir.

Anahtar Sozcuikler: Ebru, Geleneksel, Sanat, Turizm

CULTURAL EFFECTS OF TRADITIONAL TURKISH MARBLING ART IN THE
CONTEXT OF TOURISM AND ART

ABSTRACT

This study is based on making sense of the dynamic, spiritual and material relationship of
traditional arts with tourism. Art is one of the most powerful concepts underlying humanity's
guest for existence. When examining the relationship between art and tourism, an attribution
element that complements each other in the two concepts and the causality dimension of their
affective frameworks are inevitable. It is very important in the formation of these concepts that
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the concept of art expresses a sufficiently encompassing and aesthetic value while making sense
of the concept of tourism and the forms of emergence of this concept. While the great narratives
and movements of art help to make sense of art, to what extent they reflect only the shadowed
areas, intermediate tones and micro formations to tourism, as well as all the details that shape
the development of the tourism phenomenon. Based on this phenomenon, in the context of
traditional arts, it offers rich and mystical values to the individual from the perception of western
art. The encounter of individuals with internal data of different civilizations with a different art
creation during tourism activities creates new emotional and artistic metaphors. It will be very
important data to present new illusions to the individual within the broad scope of tourism and
to make sense of them with the different cultures that they try to get to know within tourism
activities. It should be considered that traditional Turkish arts will contribute to the
understanding of the elements and nuances of a great concept such as tourism. If this
contribution is a part of art and especially the ancient civilization it is in, the effect will be at the
highest point. Creating artistic activities for individuals within the scope of tourism activities and
cultural data take an important place in these artistic activities. Traditional Turkish marbling art
is a uniquely rich art value that can be presented both in a semantic and methodological context.
In the context of this study, it is thought that the contribution of Turkish marbling art to tourism
and the emotional richness of individuals' perspectives on cultural arts give an idea to tourism
practitioners.

Keywords: Marbling, Traditional, Art, Tourism, Malatya
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OzZET

Son yillarda online aligveris yapma egilimleri tim diinyada oldukga yaygin hale gelmistir. Bu
baglamda turizm sektérii de online islemler konusunda ilk siralardadir. insanlar seyahat
planlamalarini  yaparken bu alandaki web siteleri veya sosyal medya uygulamalarini
kullanmaktadirlar. Ozellikle seyahat islemleri ve gezi rotalarini belirlemede web siteleri ve sosyal
medya kanallari kullanicilarina tercihlerinde buyiik kolayhklar saglamaktadirlar. Kullanicilarin
seyahat planlamasi yaparken bir¢ok uygulama igerisinden hangi uygulamayi sececegi de bu
anlamda problem olabilmektedir. Kisilerin ihtiyaclarini karsilayacak ozellikler ve sececekleri
dogru uygulamalar bu anlamda 6nem kazanmaktadir. Bu ylzden bu galismada online seyahat
islemlerinde dijital olarak hangi 6zelliklerin 6ne ¢iktigi arastirilmistir. Buna bagh olarak hangi
uygulamalarin kisilerin tercihlerini belirlemede oncelik tasidigi da incelenmistir. Bu sekilde
kullanicilarin dijital ortamdaki karar verme siireglerinin iyilestiriimesi ve alternatifler icerisinden
dogru kararlar verebilmesi hedeflenmistir. Bu arastirmada kisilerin dijital tercih seceneklerini
belirlemede ve alternatifleri siralamada AHP ve TOPSIS ydntemleri kullaniimistir. Buna gére
online seyahat islemlerindeki uygulamalarda ana kriterler olarak kullanishlik, memnuniyet,
etkilesim imkani, erisilebilirlik, icerik kalitesi ve web tasarimi kriterleri siralanmistir. Ayrica bu
kriterlere ek olarak 16 adet alt kriter belirlenmistir. Web siteleri, bloglar, Instagram, Facebook,
Twitter, Google Yorumlar ise alternatif uygulamalar olarak ele alinmistir. Buna gore seyahat
islemlerini gerceklestirmede igerik kalitesi kriteri 6ne c¢ikarken, web siteleri alternatifi ise en
ylksek degeri almistir. Anahtar Kelimeler: Online Seyahat, AHP, TOPSIS, Sosyal Medya

Anahtar Sozciikler: Online Seyahat, AHP, TOPSIS, Sosyal Medya

DETERMINING TRAVEL PLANS IN DIGITAL ENVIRONMENT WITH AHP AND
TOPSIS METHODS

ABSTRACT

In recent years, the trends of shopping online have become quite common all over the world. In
this context, the tourism sector also ranks high among online transactions. When people use
travel planning, they use websites or social media in this field. In particular, websites and social
media channels in determining travel operations and sightseeing routes provide great
convenience in their preferences. In this sense, it can be a problem for users to choose which
application among many applications while planning their travel. Accurate applications to meet
the needs of people and the correct applications are important in this sense. Therefore, in this
study, it has been investigated which digital features stand out in online travel transactions.
Accordingly, it is also examined that the applications are prioritized in determining the
preferences of people. In this way, users are aimed to improve the decision-making processes in
the digital environment and to make the correct decisions from alternatives. In this study, AHP
and Topsis methods have been used in determining the digital preference options of people and
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the alternatives. Accordingly, usefulness, satisfaction, interaction, accessibility, content quality
and web design criteria are listed in applications as the main criteria in online travel transactions.
In addition, 16 sub-criteria were determined in addition to these criteria. Websites, Blogs,
Instagram, Facebook, Twitter, Google Reviews are addressed as alternative applications.
Accordingly, while the lead content quality by performing the travel process, websites are
alternative has the highest value.

Keywords: Online Travel, AHP, TOPSIS, Social Media
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YEREL TURISTLERE GORE DOGU ANADOLU BOLGESI’NiN DESTINASYON iMAJi
VE MARKA KiSiLiGi UZERINE NIiTEL BiR ARASTIRMA
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OzZET

Yuzolgimi itibariyle (%21) Glkemizin en blyik boélgesi olmasina ve pek ¢ok dogal gekiciligi
barindirmasina karsin, Dogu Anadolu Bolgesi, sahip oldugu turizm potansiyelinin altinda
performans gosteren bir bolgedir. Oysa, turizm, bolgenin sirdurilebilir gelismesine katkida
bulunacak 6ncelikli sektorlerden biri olarak dikkat cekmektedir (Kosan, 2006:451). Bélgenin her
mevsime uygun farkli mekansal turizm zenginliklerine sahip olmasina ragmen (rafting, yayla, kis
sporu turizmi gibi) bu zenginliklerin degerlendiriimemesi 6énemli bir eksikliktir (Ozgen,
2010:1411).Kuskusuz turizmin bir bolgede gelisebilmesi icin sadece dogal gekicilikler yeterli
degildir ve turizm pek ¢ok alt sistemden olusan bir ekosistem olup, sosyal, kiltiirel, ekonomik ve
politik pek ¢ok etmenden etkilenmektedir. Keskin’in (1998) yaptigl arastirmaya gore, Dogu
Anadolu Bolgesi’'nde yer alan isletmecilerin kendilerini gelistirememe nedenlerinin, ulagim, iklim
kosullar, turizm arz kaynaklarinin yetersizligi ve teror gibi nedenlere baglanmasina karsin;
bolgede turizm ile ilgili bilgi ve istegin az olmasinin da 6nemli bir etken oldugu disinilmektedir
(Keskin, 1998:44). Ne var ki, son yillarda Dogu Anadolu Bolgesi, Dogu Ekspresi, kis ve kaltur turlar
ile Gilkemizde giderek daha fazla ilgi cekmektedir. Turistik anlamda ilginin ve destinasyona olan
talebin artmasi icin destinasyonun imaji ve marka kisiliginin belirlenmesine ve bu bilgilerin
pazarlama alaninda kullanilmasina ihtiyag vardir. Destinasyon imaji, bireylerin bir destinasyon
hakkindaki bilgileri (inang), duygulan ve izlenimleridir (Crompton 1979; Baloglu ve McCleary
1999). Dogu Anadolu Bolgesi’'nin destinasyon imajinin ve marka kisiliginin belirlenmesinin,
bolgenin tanitimina ve turistik gelisimine katki saglamanin yanisira, pazarlama stratejilerinin
belirlenmesine de katki saglayacag dusinilmektedir. Bu dogrultuda, bu arastirma kapsaminda,
yerel turistlere gore Dogu Anadolu Bolgesi’nin destinasyon imaji ve marka kisiliginin belirlenmesi
amaclanmistir. Bu kapsamda farkli meslek ve yas gruplarindan kisilerle birebir mulakatlar
yapilmistir. Nitel arastirmada olay ve olgular kendi dogal ortaminda ele alinir ve katilimcilarin
yasanmis deneyimlerine odaklanilir (Klenke, 2008:12). Arastirma, nitel arastirma desenlerinden
olgubilim (fenomenoloji) deseni kapsaminda ele alinmistir. Olgubilim deseni, bireylerin bir
kavram veya olgu ile ilgili yasadiklari deneyimlerin ortak anlamini agiklamaya odaklanir. Diger bir
deyisle, olgubilim deseninin amaci bir olguyla ilgili bireysel deneyimleri evrensel nitelikteki bir
actklamaya indirgemektir (Creswell, 2007:57-58). Bu amaca ulasmak (izere arastirmaci belirli bir
olguya odaklanarak derinlemesine bilgi toplar ve ardindan katilimcilarin olgu hakkindaki ortak
algilarini belirler (Fraenkel vd., 2005:13). Arastirma bulgulari tema analizi ile siniflandirilmistir.
Arastirma kapsaminda, Dogu Anadolu Bolgesi denilince katimcilarin akillarina neler geldigi,
turizm acisindan nasil degerlendirdikleri, insan olarak kisiligini nasil tammlayacaklari,
kendilerinde uyanan duygular, turizmin gelismesi icin neler yapilmasi gerektigi, ziyaret edilen ve
edilmek istenilen yerlerin neler oldugu vb. sorular yoneltilmistir. Arastirma bulgulari, Dogu
Anadolu Bolgesi’nin imaji, Dogu Anadolu Bolgesi’nin turizm acisindan imaji, Dogu Anadolu
Bolgesi’nin marka kisiligi, Dogu Anadolu Bolgesi’'nin uyandirdigi duygular ve seyahat motivasyonu
basliklari ile temalandiriimistir. Arastirma sonuglari, Dogu Anadolu Bolgesi’nin, turizm agisindan
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yeterince taninmadigini, imajinin olumlu olmakla birlikte gelismeye ihtiya¢ duydugunu ve marka
kisiliginin cok farkli algilandigini ortaya koymaktadir. Katiimcilar destinasyon imaji ve turizmin
gelisimi icin Oneriler de sunmuslardir. Arastirmanin Dogu Anadolu Bdlgesi’'nin destinasyon
imajinin gelisimine ve marka kisiliginin olusmasina katki saglamasi beklenmektedir.

Anahtar Sozciikler: Destinasyon imaji, marka kisiligi, Dogu Anadolu, Tirkiye
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A QUALITATIVE RESEARCH ON THE DESTINATION IMAGE AND BRAND
PERSONALITY OF THE EASTERN ANATOLIA REGION ACCORDING TO LOCAL
TOURISTS

ABSTRACT

Although it is the largest region of our country (21%) in terms of area and has many natural
attractions, the Eastern Anatolia Region is a region that performs below its tourism potential.
However, tourism draws attention as one of the priority sectors that will contribute to the
sustainable development of the region (Kosan, 2006: 451). Although the region has different
tourism attractions, suitable for all seasons (such as rafting, highland, winter sports Tourism etc.),
it is an important deficiency that these attractions are not evaluated well enough (Ozgen,
2010:1411). Natural attractions alone are not enough for tourism to develop in a region, and
tourism is very important. It is an ecosystem consisting of subsystems and is affected by many
social, cultural, economic and political factors. According to Keskin's (1998) research, although
the operators in the Eastern Anatolia Region cannot develop themselves, they are attributed to
reasons such as the transportation of the region, climatic conditions, inadequacy of tourism
supply sources and terrorism; It is thought that the lack of information and requests regarding
tourism in the region is also an important factor (Keskin, 1998:44). However, in recent years, the
Eastern Anatolia Region has been attracting more and more attention in our country with the
Eastern Express, winter and cultural tours. In order to increase the touristic interest and demand
for the destination, it is necessary to determine the image and brand personality of the
destination and to use this information in the field of marketing. Destination image is individuals'
knowledge (beliefs), feelings and impressions about a destination (Crompton 1979; Baloglu and
McCleary 1999). It is thought that determining the destination image and brand personality of
the Eastern Anatolia Region will contribute to the determination of marketing strategies as well
as contributing to the promotion and touristic development of the region. In this direction,
within the scope of this research, it is aimed to determine the destination image and brand
personality of the Eastern Anatolia Region according to local tourists. In this context, one-to-one
interviews were conducted with people from different professions and age groups. In qualitative
research, events and phenomena are handled in their natural environment and focused on the
lived experiences of the participants (Klenke, 2008:12). The research was handled within the
scope of phenomenology, one of the qualitative research designs. The phenomenological design
focuses on explaining the common meaning of individuals' experiences with a concept or
phenomenon. In other words, the purpose of the phenomenology design is to reduce individual
experiences about a phenomenon to a universal explanation (Creswell, 2007:57-58). In order to
achieve this goal, the researcher focuses on a specific phenomenon and collects in-depth
information and then determines the participants' common perceptions about the phenomenon
(Fraenkel et al., 2005:13). Research findings were classified by theme analysis. Within the scope
of the research, questions like what comes to mind of the participants when the Eastern Anatolia
Region is mentioned, how they evaluate it in terms of tourism, how they will define their
personality as a human, the feelings awakened in them, what should be done for the
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development of tourism, what are the places visited and desired to be visited etc. were asked.
The research findings are themed with the titles of the image of the Eastern Anatolia Region, the
image of the Eastern Anatolia Region in terms of tourism, the brand personality of the Eastern
Anatolia Region, the emotions and travel motivation of the Eastern Anatolia Region. The results
of the research reveal that the Eastern Anatolia Region is not known enough in terms of tourism,
its image is positive but needs improvement, and the brand personality is perceived very
differently. Participants also offered suggestions for the destination image and the development
of tourism. It is expected that the research will contribute to the development of the destination
image and the formation of the brand personality of the Eastern Anatolia Region.

Keywords: Destination Image, Brand Personality, Eastern Anatolia, Turkey, Antalya
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OzZET

Diinyada teknolojik, sosyal, ekonomik ve ulasim gibi bir¢ok alanlarda yasanan gelismeler ile
turizm hareketliligi canlilik kazanmaktadir. Artan turizm hareketliligi ile insanlari farkli deneyimler
yasamaya itmekte ve kiltir turizmine yonlendirmektedir. Kultlirel miras Unesco ve Ilcomos gibi
evrensel kurumlarin kiltirel mirasi sdyle kategorilendirilmistir. Bu kategoriler sdyle beliritimistir;
eSomut Kiiltiirel Miras - Tasinir Kiiltlirel Miras (tablo, heykel, sikke, el yazmalari, arkeolojik
eserlervb.) -  Tasinmaz Kulturel Miras (anit, arkeolojik sit, tarihi kent dokulari vb.) e Sualti
Kultirel Mirasi (batiklar, sualti kalintilari ve kentleri) Somut olmayan Kiltlirel Miras
(sozlu gelenekler, gosteri sanatlari, ritiieller vb.) ¢ Dogal Miras (kiltirel boyutu olan dogal
sitler, klltUrel peyzajlar, fiziki, biyolojik ve jeolojik formasyonlar vb.) Kiltir turizminin alt
boyutlarindan biri olan mit ve efsane turizmi diinyada oldukca dikkat cekmektedir. Ulkeler ve
destinasyonlar efsane ve mit turizminden bircok fayda saglamaktadir. Bu faydalarin basinda;
rekabet avantaji saglamakta, imaj yaratmakta ve kendi tanitimlarini yapabilmektedir. Bu
kapsamda diinyaca (inli olan Yunan mitolojisinde bahsi gegen giizellik yarismasinin efsane ve mit
turizmi kapsaminda incelenmistir. Yapilan arastirmada diinyada efsane ve mit turizminin
destinasyonlara hatta Ulkelere cesitli konularda fayda sagladigi gorilmistiir. Calismanin
sonucunda Canakkale’nin Bayramig ilcesine bagli olan Evciler Koyi’'nliin efsane ve mit turizmi
kapsaminda degerlendirimis ve bazi 6nerilerde bulunulmustur.

Anahtar Sozciikler: Efsane, Mit, Turizm, Kaz Daglari

THE EVALUATION OF THE IDA MOUNTAINS BEAUTY CONTEST AS AN
ABSTRACT CULTURAL HERITAGE

ABSTRACT

With the developments in many areas such as technological, social, economic and
transportation in the world, tourism mobility is gaining vitality. With the increasing tourism
mobility, it pushes people to experience different experiences and directs them to cultural
tourism. Cultural heritage The cultural heritage of universal institutions such as Unesco and
Icomos has been categorized as follows. These categories are specified as follows; eTangible
Cultural Heritage - Movable Cultural Heritage (paintings, statues, coins, manuscripts,
archaeological artifacts, etc.) - Immovable Cultural Heritage (monuments, archaeological sites,
historical urban textures, etc.) ¢ Underwater Cultural Heritage (wrecks, underwater ruins and
cities) e Intangible Cultural Heritage (oral traditions, performing arts, rituals, etc.) ¢ Natural
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Heritage (natural sites with a cultural dimension, cultural landscapes, physical, biological and
geological formations, etc.) Myth and legend tourism, which is one of the sub-dimensions of
cultural tourism, draws attention in the world. Countries and destinations derive many benefits
from myth and myth tourism. At the beginning of these benefits; provides a competitive
advantage, creates an image and can make its own promotions. In this context, the beauty
contest mentioned in the world-famous Greek mythology was examined within the scope of
legend and myth tourism. In the research, it has been seen that legend and myth tourism in the
world provides benefits to destinations and even countries in various subjects. As a result of the
study, the village of sahibinden.com, which is connected to the Bayramig district of Canakkale,
has been evaluated within the scope of legend and myth tourism and some suggestions have
been made.

Keywords: Myth, Tourism, Ida Mountains
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2026 KIS OLIMPIYAT OYUNLARI EV SAHIPLIGi iCiN ADAY OLAN SEHIRLERIN
KARSILASTIRMALI ANALizi VE ERZURUM iCiN ONERILER

IWACT'21

Dog. Dr. Tuna BATUHAN
Atatiirk Universitesi
tunabatuhan@gmail.com

OzZET

Dunyanin en saygin ve kapsamli sportif organizasyonlarindan birisi olan Olimpiyat Oyunlarina ev
sahipligi yapabilmek icin birgok llke yarismaktadir. Yaz ve Kis Olimpiyat Oyunlari olarak dort yilda
bir dizenlenen bu organizasyonlar, ev sahibi sehirler icin sportif bir etkinligin cok Otesinde
anlamlar tagimaktadir. Aday sehir, bolge ve llke icin ekonomik, sosyal ve gevresel bir firsat olarak
goriilen Olimpiyatlar uzun vadede kentsel gelisime etki etme potansiyeline de sahiptir. Bu
¢alismada 2026 Kis Olimpiyat Oyunlarina ev sahipligi icin diyalog asamasinda yer almis olan
Calgary (Kanada), Erzurum (Tirkiye), Milan-Cortina d’Ampezzo (italya) ve Stockholm (isveg)
sehirleri incelenmistir. Bu incelemede 2026 Kis Olimpiyat Oyunlari adaylik sireci igin 10C
tarafindan gelistirilen ve Olimpiyat ev sahipligiyle ilgilenen sehirler icin énemli reformlari
barindiran “Olimpiyat Giindemi 2020” ve “Yeni Norm” siireci esas alinmistir. IOC'nin ilk kez 2026
Kis Olimpiyatlar adaylik slirecinde tam olarak uygulamaya koydugu bu yeni siiregler potansiyel
aday sehirlerin fizibilite calismasini yaparak, her aday sehrin projesinin uygulanabilirligi,
firsatlarini ve risklerini vurgulamaktadir. Bu ¢alisma kapsaminda 2026 Kis Olimpiyat Oyunlarina
ev sahipligi adayligini agiklayan ve diyalog silirecinde yer Erzurum’un diger aday sehirlerle farkli
degiskenler dikkate alinarak karsilastirmali analizi yapilacaktir. Bu analiz sonucunda elde edilen
bulgular Erzurum’un gelecek dénemdeki benzer organizasyonlara ev sahipligi adaylig icin yol
gosterici niteliktedir. Bu kapsamda ¢alismanin son kisminda Erzurum’un sportif organizasyonlarla
ilgili gelecek stratejisinin nasil sekillenmesi gerektigi ile ilgili oneriler ortaya koyulacaktir.
Anahtar Sozciikler: Kis Olimpiyat Oyunlari, Olimpiyat Planlamasi, Erzurum

ANALYSIS OF CANDIDATE CITIES TO HOST 2026 WINTER OLYMPIC GAMES
AND SUGGESTIONS FOR ERZURUM

ABSTRACT

Many countries compete to host the Olympic Games, one of the most respected and
comprehensive sports organizations in the world. These organizations, which are held every four
years as the Summer and Winter Olympic Games, have meanings far beyond a sporting event for
the host cities. The Olympics, which are seen as an economic, social and environmental
opportunity for the candidate city, region and country, also have the potential to affect urban
development in the long run. In this study, the cities of Calgary (Canada), Erzurum (Turkey),
Milan-Cortina d'Ampezzo (Italy) and Stockholm (Sweden), which took part in the dialogue phase
to host the 2026 Winter Olympic Games, were examined. This review is based on the “Olympic
Agenda 2020” and “New Norm” process developed by the 10C for the 2026 Winter Olympic
Games candidacy process, which includes important reforms for cities interested in hosting
Olympics. These new processes, which the 10C has fully implemented for the first time in the
nomination process for the 2026 Winter Olympics, conduct a feasibility study of potential
candidate cities, emphasizing the feasibility, opportunities and risks of each candidate city's
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project. Within the scope of this study, a comparative analysis will be made of Erzurum, which
explains its candidacy to host the 2026 Winter Olympic Games and takes place in the dialogue
process, with other candidate cities, taking into account different variables. The findings
obtained as a result of this analysis are guiding for Erzurum's candidacy to host similar
organizations in the future. In this context, in the last part of the study, suggestions about how
the future strategy of Erzurum regarding sports organizations should be shaped will be put
forward.

Keywords: Winter Olympic Games, Olympic Planning, Erzurum
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BAHARATLAR VE CUKUROVA BAHARATLARI

Dr. Ogr. U. Seda DERINALP GANAKCI
Kafkas Universitesi
sedaderinalp@yahoo.com

OzZET

Baharat, ticaret aglari yoluyla diinyayi dolasmis ilk Griinlerden biridir. Binlerce yildir yazili ve s6zli
kaynaklarda adindan sik¢a soz ettirmistir. Baharat, yemeklere getirdigi tat, koku ve renklerle
toplumlarin yemek kiiltirlerinin bicimlenmesinde basrolii oynamistir. Ulkemizin ¢ok zengin
baharat gesitliligi bulunmakta ve bu baharatlar yaygin bigimde tiketilmektedir. Farkh bolgelerin
sahip olduklari bitki ortlisi ve c¢evresel faktorler yetistirilen baharatlarin kalitesini de
etkilemektedir. Baharat bireylerin yalnizca damaklarina veya koku alma duyularina hitap
etmekle kalmayip sosyal bir rol Gstlenerek kiiltirlerini de etkiler. Baharat yemeklere getirdigi tat,
koku ve renklerle toplumlarin yemek kdltiirlerinin bicimlenmesinde de basrolii oynamistir. Bu
¢alismanin amaci Cukurova mutfak kiltiiriinde yer alan baharatlari ortaya ¢ikarmaktir. Calismada
oncelikle Tirkiye’deki baharatlar ve Tirkiye'nin baharati ile bilinen 6nemli yiyecekleri ortaya
konulmustur. Ardindan Cukurova mutfak kiltiirlinde baharatlari ile bilinen en 6nemli yiyecekler
alan yazin derlemesi sonucu aktarilmistir. Alan yazin derlemesi sonucunda ortaya konulmasi
planlanan Cukurova mutfak kdltirindeki 6ne ¢ikan en 6nemli yiyecekler malzemeler ve
hazirlanisi ile degerlendirmeye alinmistir.

Anahtar Sozciikler: Baharat, Cesni, Cukurova

SPICES AND CUKUROVA SPICES
ABSTRACT

Spice was the first product to travel the world through trade networks. It has been mentioned
frequently in written and oral sources for thousands of years. Spices have played a leading role
in shaping the food cultures of societies with the taste, smell and colors it brings to the food. Our
country has a very rich variety of spices and these spices are widely consumed. The vegetation
and environmental factors of different regions also affect the quality of the spices grown. Spices
not only appeal to the palate or sense of smell of individuals, but also influence their culture by
playing a social role. Spices have also played a leading role in shaping the food cultures of
societies with the taste, smell and colors they bring to the dishes. The aim of this study is to
reveal the spices in Cukurova culinary culture. In the study, first of all, spices in Turkey and
important foods known with Turkey's spice were revealed. Then, the most important foods
known with their spices in Cukurova culinary culture were transferred as a result of the literature
review. The most important foods in Cukurova cuisine culture, which are planned to be revealed
as a result of the literature review, were evaluated with their ingredients and preparation.
Keywords: Spices, Seasonings, Cukurova
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KULTUREL DEGiSiM CERCEVESINDE BIiREYLERIN BULUSMA MEKANI
TERCIHLERININ ZAMANSAL DEGi$iM ANALIZi: SAMSUN ORNEGI

IWACT'21
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Samsun Universitesi
mucahit.yildirim@samsun.edu.tr

OzZET

Nesilden nesile aktarilirken zamana ve toplumsal degisime gore sekillenen kultir, dinamik bir
yaplya sahiptir ve mekansal ve zamansal agidan degisim icermektedir. Ortak yasam alani olarak
ayni sehirde yasayan insanlar da, bu degisim sonucunda birbirleri ile bulusma noktalar olarak
belirledikleri mekanlari degistirmekte, kultlrel degisimi somut olarak ortaya koymaktadir.
Kilturel kimlik ve toplumsal anlayisa gore mekan algisi ve se¢imi degisirken, yas gruplarina ve
icinde bulunulan zamana gore de insanlarin birbirleri ile bulusmak i¢in belirledikleri bulusma
noktalar degismektedir. Bu farkli yer segimleri, insanlarin ilgi, ihtiya¢ ve tercihlerine gore
sekillenmekte, kentlesme siirecindeki kentteki degisimden de etkilenmektedir. Meydana gelen
bu degisim ise, yakin zaman igerisinde toplumun ve kisilerin sahip oldugu kiltirel 6zellikleri ile
kiltdrel farkhhklarinin hangi boyutta oldugunu ortaya koyan bir gésterge olarak karsimiza
¢ikmaktadir. Bu arastirmada, Samsun’da son 50 yil icerisinde insanlarin birbirleri ile bulusma
noktalar belirlemedeki tercihlerinde yasanan degisimi ortaya koymak amaglanmaktadir. Bu
amag dogrultusunda farklh yas, cinsiyet ve sehirde bulunma siiresine gore belirlenen 30 katihmci
ile yapilan goriismeler sonucunda elde edilen bilgiler derlenerek sehrin zamana gore degisen
bulusma mekanlari tespit edilmis, haritalandiriimis ve kiiltiirel degisimin mekan secimi tizerindeki
etkisi ortaya gikarilmistir. Arastirma sonucunda bulusma mekan tercihlerinin kiltirel degisime,
zamana, teknolojik gelismelere ve sehirde meydana gelen mimari degisime gore sekillendigi ve
degistigi sonucuna ulasilmistir. Onceki yillarda sehrin en islek cadde girisleri, sehir meydani,
kiitliphane ve kitapgilar, sehir merkezindeki okul 6nleri, belirli blylk bakkal, market ve isletmeler
olarak tercih edilen bulusma mekanlarinin giiniimiizde daha ¢ok AVM’ler ve kafeler seklinde
degisime ugradigi tespit edilmistir. Meydana gelen bu mekan tercih degisimleri géz éninde
bulundurularak gelecek nesillerin tercih ve segimlerinde kiiltiirel degisimin olumsuz sonuglarina
yonelik tedbirler alinmali, projeler tretilmeli ve mekan kullanim ve tercihlerinde Tirk kultlr ve
geleneklerine uygun mekan kullanimlari 6zellikle kiiltiirel mirasin korunmasi baglaminda goéz ardi
edilmemelidir. Ayrica sehir ici rekreasyon alanlarinin planlanmasi ve hizmete sunulmasi
noktasinda da kiiltiirel degisim ve insanlarin tercih ettikleri bulusma mekanlari dikkate alinmall,
ozellikle tarihi ve kiiltirel mekanlarin bulusma mekan tercihleri arasina alinmasina yonelik
cahismalar yapilmahdir.

Anahtar Sozciikler: Kiltur, Kaltirel Degisim, Bulusma Mekani Degisimi, Samsun

TEMPORARY CHANGE ANALYSIS OF INDIVIDUALS' MEETING SPACE
PREFERENCES WITHIN THE FRAMEWORK OF CULTURAL CHANGE: THE CASE
OF SAMSUN

ABSTRACT

Culture, which is shaped according to time and social change while being transferred from
generation to generation, has a dynamic structure and includes changes in spatial and temporal
terms. As a result of this change, people living in the same city as a common living area also
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change the places they have determined as meeting points with each other and present the
cultural change concretely. While the perception and choice of place changes according to
cultural identity and social understanding, the meeting points that people determine to meet
each other change according to age groups and the time they are in. These different location
choices are shaped by people's interests, needs and preferences, and are also affected by the
changes in the city during the urbanization process. This change, on the other hand, is an
indicator that reveals the cultural characteristics of the society and people and the extent of their
cultural differences. In this research, it is aimed to reveal the change in the preferences of people
in determining meeting points with each other in the last 50 years in Samsun. For this purpose,
the information obtained as a result of the interviews with 30 participants determined according
to different ages, genders and duration of stay in the city was compiled and the meeting places
of the city that changed according to time were determined, mapped and the effect of cultural
change on the choice of place was revealed. As a result of the research, it was concluded that
meeting place preferences were shaped and changed according to cultural change, time,
technological developments and architectural changes in the city. It has been determined that
the meeting places, which were preferred as the busiest street entrances of the city in the
previous years, the city square, library and bookstores, school fronts in the city center, certain
large grocery stores, markets and businesses, are now changing into shopping malls and cafes.
Considering these place preference changes that have occurred, measures should be taken
against the negative consequences of cultural change in the preferences and choices of future
generations, projects should be produced, and the use of spaces suitable for Turkish culture and
traditions in the use and preferences of space should not be ignored, especially in the context of
the protection of cultural heritage. In addition, cultural change and meeting places preferred by
people should be taken into account at the point of planning and putting into service urban
recreation areas, and studies should be carried out to include historical and cultural places
among the meeting place preferences.

Keywords: Culture, Culturel Excance, Meeting Place Exchange, Samsun
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BiLGi ALMA iHTiYACI VE SEYAHAT TARZI ARASINDAKI iLiSKi: Y KUSAGI
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OzZET

Bu ¢alisma, Y kusaginin karakteristik 6zellikleri ile birlikte ilgi alanlari, beklentileri, is hayatlar gibi
pek ¢ok agidan karsilastirilarak, tatil planlamasinda bilgi alma ihtiyacinin seyahat tarzina etkisini
detayl bir sekilde arastirmak, turizm isletmelerinin misteri beklentilerini karsilayacak triin ya da
hizmet gelistirmesi, yeni musteriler kazanabilmesi ve alternatif turizm tirlerinin gelistiriimesine
iliskin tavsiyelerde bulunmak amaciyla yapilmistir. Calismada nicel arastirma yodntemleri
uygulanmis, anket tekniginden faydalaniimis, Turkiye’nin yedi bolgesinden pilot iller belirlenerek
bu kusagl temsil eden ve 6rnekleme yontemiyle belirlenen kisilere yiiz yiize anket galismasi
yapilmistir. Hipotezlerin testi icin SPSS 15 ve AMOS 22 istatistik programlarindan faydalaniimistir.
Arastirmanin sonuglarina gore katilimcilarin cinsiyetleri, egitim durumlar, gelir dizeyleri gibi
demografik ézelliklerinin seyahat tarzini etkiledigi gériilmistiir. Ote yandan, Y kusaginin seyahat
tercihlerinde dinlenme ve eglenmenin yani sira alternatif olarak yeni yerler gérme istegi ile
hareket ettigi, kaliteli ve liiks bir tatili uygun fiyata arayan bireylerden olustugu séylenebilir. Bu
kusagin turizme dair taleplerinin Ulkemizdeki alternatif turizm sahalarinin gelisimine olumlu
yonde katki saglayacagi dusinilmektedir.

Anahtar Sozciikler: Y kusagi, Bilgi alma ihtiyaci, Seyahat tarzi, Alternatif turizm

THE RELATIONSHIP BETWEEN THE NEED FOR INFORMATION AND TRAVEL
BEHAVIOUR: A RESEARCH ON GENERATION Y

ABSTRACT

This study aims to investigate in detail the effect of the need for information in holiday planning
on the travel style by comparing the characteristics of the Y generation, as well as their interests,
expectations, business life, in many respects. Accordingly, it aims to provide advice for tourism
enterprises to develop products or services that will meet customer expectations, to gain new
customers and development of alternative tourism types. In this research, survey technique,
which is one of the quantitative research methods was used. Pilot provinces from seven regions
of Turkey were determined and a face-to-face survey was conducted with people who represent
this generation and determined by sampling method. SPSS 15 and AMOS 22 statistical programs
were used to test the hypotheses. According to the results of the research, it was seen that the
demographic characteristics of the participants such as gender, educational status, income level
affected the travel style. On the other hand, it can be said that the Y generation is driven by the
desire to rest, have fun and see new places in their travel preferences and also consists of
individuals who are looking for a quality and luxury holiday at an affordable price. It is thought
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that the demands of this generation regarding tourism will contribute positively to the
development of alternative tourism areas in our country.

Keywords: Generation Y, Need for Information, Travel Behaviour, Alternative Tourism
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ALTERNATIF TURiZM: AFET TURIzZMi
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OzZET

Turizm, Ulkeler igin doviz kaynagi olmasi, istihdam yaratmasi, lilke ekonomisine katki saglamasi
nedeniyle siirekli gelisen en biiyiik sektérlerden biri haline gelmistir. insanhgin var olusundan bu
yana yeme, icme, glivenlik, saglik, ticaret vb. sebeplerden dolayi goriilen turizm olgusu da bu
gelismeyle birlikte degisime ugramistir. Onceleri agirlikli olarak deniz-kum-giines olarak gériilen
kitle turizmi tlrt zamanla yerini alternatif turizme birakmistir. Nitekim kisilerin farkli deneyimler
yasama istegi, yeni pazar arayisi gibi faktorler bu olgunun gergeklesmesini hizlandirmistir. Ortaya
cikan alternatif turizm alanlarindan literatirde siklikla karsilasilan ve en ilgi cekici kavramlardan
biri de afet turizmi/kara turizm (hiizin turizmi) olmustur. Bu derlemede hizin turizmin
tarihcesine deginilerek, O6nemli destinasyon alanlarinin anlatilmasi ve afet turizminin
geleceginden bahsedilmesi amaclanmistir. 19. ylizyilda Sanayi Devrimi ile Gretim yapisi degismis,
insanlarin bos zamaninda ve harcanabilir gelirlerinde artis gorilmeye baslanmistir. Bununla
birlikte gelisen teknoloji, turizm arz kaynaklarinin iyilestirilmesi gibi faktorler turizm
hareketlerindeki artisi tetiklemistir. Dinya niifusunun artmasi ile, yasam standartlarn gelismis,
degisen insan talepleri, kiiresellesme, teknoloji ve inovasyon tim sektorlerde hakim olmaya
baslamistir. Bu hakimiyet kendini turizm sektériinde de gostermis, turizm sektorinde
farklilasmaya dogru gidilmistir. Bu durum turizmin ginUmizde kiresel pazar haline gelmesine
vesile olmustur. Ge¢miste daha c¢ok alisveris, inang, saglik ve ticaret motivasyonlari amaciyla
goriilen turizm olgusu, glnimizde kitlesel boyuta blriinmdstir. Bununla birlikte arz ve
taleplerde de ciddi bir sekilde degisimler goriilmeye baslanmistir. Nitekim 1900’10 yillardaki klasik
turizmden oOzel ilgi alanlarina yonelik olan alternatif turizm faaliyetlerine dogru bir yonelim
gozlenmistir. Bu durum turizm faaliyetlerde farkli destinasyonlarin olusmasini ve sektorin
yayginlasmasini saglamistir. Ozellikle 2.Diinya Savasindan sonra bircok Ulkenin gelir kaynag
alternatif turizm olmustur. Bu 6zel ilgi alanlarindan biri de hiizin turizmi olarak karsimiza
cikmaktadir. Hazin turizmi, son zamanlarda artan talep gérmesiyle birlikte literatiirde sikg¢a
karsilasilan popdiler bir alandir. Bununla birlikte alternatif turizm baglaminda turistlere farkh bir
turizm tiir( olanagi saglamistir. ilk defa Foley ve Lennon tarafindan 1996 yilinda ortaya konulan
bu kavram 6liim, hizin ve kederli olaylarin yasandigi mekanlarin ziyaret edildigi alanlar olarak
tanimlanmistir. HUzdn turizmi; savas alanlari, hapishane, mezarliklar, doga veya insan kaynakl
afetlerin meydana geldigi yerler, toplu 6lim olaylarinin gercgeklestigi mekanlar, soykirimlar,
cezaevleri gibi bolgelerde gergeklestirilen ziyaretlerdir. Turistler bu boélgelere yapilan ziyaretlerde
acl, keder, hiiziin, korku ve 6lim duygularini yasamaktadir. Kara turizm ziyaret alanlari arasinda
yurt disinda pandemi ile ilgili Fransa—Catacombs of Paris (Paris Yeralti Mezarlari), savas alanlari
ile ilgili olarak Kapali Maras bolgesi, Japonya — Hirosima Baris Aniti (Atom Bombasi Kubbesi),
Kambogya — Oliim Tarlalari, Almanya — Berlin Duvari, soykirim ile ilgili olarak Polonya—Auschwitz
Toplama Kampi, KBRN vakalari ve diger afet alanlari ile ilgili olarak Ukrayna—Cernobil Felaketi,
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italya—Pompeii, Marshall Adalari — Bikini Atolii, isko¢ Gruinard Adasi &rnek olarak
gosterilebilirken, hapishane ortami olarak Sinop Cezaevi ve savas alanlari olarak Gelibolu Anzak
Koyu ve Sehitlik Aniti Glkemizdeki hiiziin turizmi mekanlarina érnektir. Yakin ge¢cmisimizde afet
alanlarinin hemen afet sonrasinda alternatif turizm alani olarak kullanilmasi da dikkat gekicidir.
2005 yilinda Katriana Kasirgasindan sonra New Orleans’da biyik hasar géren mahallelere,
patlayan sel setlerine ve duvarlarina rehber esliginde otobdis turlari diizenlenmesi, 2010 yilinda
Eyjafjallajokull Volkani patladiginda bélge halki tahliye edilirken patlayan volkani gostermek igin
turlar dizenlenmesi afet alanlarinin hemen turizm amagh kullaniimasina 6rnek olarak
gosterilebilir. insanlari sira digi yerleri, afet alanlarini gérmeye iten sebepler ister oradaki kisilerin
neler yasadiklarini hissedip empati yapabilmek, ister merak isterse tamamen tiiketim toplumu
oldugumuz bu donemde farkli bir arayis icinde olunmasi olsun afet turizmi/kara turizm
tartisilmasi gereken bir konudur.

Anahtar Sozciikler: Turizm, Alternatif Turizm, Afet Turizmi, HGzln Turizmi
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ALTERNATIVE TOURISM: DISASTER TOURISM
ABSTRACT

Tourism has become one of the biggest continuously developing sectors as it is a source of
foreign currency for countries, creates employment, and contributes to the country's economy.
Since the existence of humanity, eating, drinking, security, health, trade, and so on. The
phenomenon of tourism, which is seen for various reasons, has also changed with this
development. The type of mass tourism, which was previously seen mainly as sea-sand-sun, has
left its place to alternative tourism over time. As a matter of fact, factors such as the desire of
people to experience different experiences and the search for new markets accelerated the
realization of this phenomenon. Among the emerging alternative tourism fields, one of the most
interesting and frequently encountered concepts in the literature has been disaster
tourism/black tourism (sad tourism). this review is aimed to mention the history of sadness
tourism and important destination areas and disaster tourism. In the 19th century, with the
Industrial Revolution, the production structure changed, and an increase in people's spare time
and disposable income began to be seen. However, factors such as developing technology and
improving tourism supply sources have triggered the increase in tourism movements. With the
increase in the world population, living standards have improved, changing human demands,
globalization, technology and innovation have begun to dominate in all sectors. This dominance
has also shown itself in the tourism sector, and differentiation has been made in the tourism
sector. This situation has caused tourism to become a global market today. The phenomenon of
tourism, which was seen mostly for shopping, faith, health, and trade motivations in the past,
has taken on a massive dimension today. At the same time, serious changes have started to be
seen in supply and demand. As a matter of fact, a trend has been observed from classical tourism
in the 1900s to alternative tourism activities for special interests. This situation has enabled the
formation of different destinations in tourism activities and the spread of the sector. Especially
after the Second World War, the source of income of many countries has been alternative
tourism. One of these special interest areas is sadness tourism. Dark tourism is a popular area
frequently encountered in the literature with its increasing demand recently. However, in the
context of alternative tourism, it has provided tourists with a different type of tourism. This
concept, which was first introduced by Foley and Lennon in 1996, was defined as places where
death, sadness, and sorrowful events are visited. Dark tourism; These are the visits made in areas
such as war zones, prisons, cemeteries, places where natural or man-made disasters occur,
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places where mass death events take place, genocides, prisons. Tourists experience feelings of
pain, grief, sadness, fear, and death during their visits to these regions. Dark tourism visit areas
include the French-Catacombs of Paris (Paris Catacombs) related to the pandemic abroad, the
Closed Varosha region related to the battlefields, Japan - Hiroshima Peace Memorial (Atomic
Bomb Dome), Cambodia - Killing Fields, Germany - Berlin Wall, Poland-Auschwitz Concentration
Camp, Ukraine-Chernobyl Disaster, Italy-Pompeii, Marshall Islands-Bikini Atoll, Scottish Gruinard
Island can be given as an example regarding genocide, Sinop Prison and battlefields as a prison
environment. Gallipoli Anzac Cove and Martyrdom Monument are examples of dark tourism
places in our country. It is also remarkable that disaster areas were used as an alternative
tourism area immediately after the disaster in our recent past. The organization of guided bus
tours to neighborhoods, exploding flood banks and walls in New Orleans after Hurricane Katrina
in 2005, and the organization of tours to show the erupted volcano when the Eyjafjallajokull
Volcano erupted in 2010, while the locals were evacuated, can be given as examples of the
immediate use of disaster areas for tourism purposes. Disaster tourism/land tourism is a subject
that needs to be discussed, whether the reasons that push people to see extraordinary places
and disaster areas are to be able to feel and empathize with what the people there are going
through or to seek a different kind of curiosity in this period when we are a pure consumer
society.

Keywords: Tourism, Alternative Tourism, Disaster Tourism, Dark Tourism
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OzZET

Hem Dulnya’da hem ulkemizde turizm sektdri dnemli bir paya sahip olmaya devam ederken,
farkli turizm kollarinin dogmasi da rekabetin ve turizm sektoriniin daha ¢ok alanda kendini
gostermesinde etkili olmustur. Turizm alanina yapilan harcamalarin artmasi hem turizm
sektériiniin  payinin artmasina hem de kiresellesme yoniinden etkinligini arttirmistir.
GiUnimuzde kiresellesme yolunda biylk adimlar atilirken turizm sektérii kiresel baglamda
onemini arttirmistir. Bu arastirma kapsaminda Van ilinde faaliyet gosteren turizm
alanlarinin pazarlanabilme olanaklari, yeni pazarlara da Van ili turizm degerlerinin nasil
kazandirilabilecegi yoniinde bilimsel bir model olusturmaya ¢alismaktir. Bu ¢calismamizda kiiresel
alanda Van ilinin turizm degerlerini pazarlayabilmek adina hangi stratejiler kullanilabilecegine
dair bilgi ve orneklere deginilmistir. Van ilinde faaliyet gosteren turizm isletmeleri kiresel
pazarda bu stratejilerden esinlenerek daha fazla kitleye ulasabilecek hem mali hem de ihtiyag
duyduklari kurumsal genislige ulasarak giiclenebilecekleridir. Van ilinde faaliyet gosteren turizm
isletmeleri bu dogrultuda istedikleri hedeflere daha kolay ulasabilecekler ve hem (ilkemizde hem
de kiresel pazarda etkinliklerini arttirabileceklerdir. Vanili icin de ayri bir deger olmus olacaktir.
Anahtar Sozciikler: Yeni Pazar, Kiresellesme, Kiiresel Turizm Sektérd, Yeni Pazar Stratejisi

ENTRY STRATEGY FOR NEW MARKETS IN THE TOURISM SECTOR: THE CASE OF
VAN

ABSTRACT

While the tourism sector continues to have an important share both in the world and in our
country, the emergence of different tourism branches has also been effective in the competition
and the tourism sector to show itself in more areas. The increase in the expenditures made in
the field of tourism has increased both the share of the tourism sector and its effectiveness in
terms of globalization. Today, while great steps have been taken towards globalization, the
tourism sector has increased its importance in the global context. The aim of our study is to try
to create a scientific model for the marketing possibilities of the tourism areas operating in the
province of Van and how the tourism values of the province of Van can be brought to new
markets. In this study, information and examples about which strategies can be used in order to
market the tourism values of Van province in the global arena are mentioned. Tourism
businesses operating in Van will be inspired by these strategies in the global market, and they
will be able to reach more audiences and become stronger by reaching both the financial and
the institutional width they need.

Keywords: New Market, Globalization, Global Tourism Sector, New Market Strategy
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OzZET

Calisan ile yonetici arasinda var olan iliski duygusal veya pratik iliskiye baglidir.
Calisanlarin bu iliskideki rolii ile yonetimin Gistlenmis oldugu davranissal etkilesim sirketin temel
yapi tasini olusturmaktadir. Karsilikl seffaf ve olumlu bir iliski oldukga ekip ¢alismasi artiya dogru
ivme kazanmakta, lUretkenlik ve fayda yikselmektedir. Daha 6nce yapilan birgok ¢alismada da
iletisimin bu roll ispat edilmistir. Seffaf ve saglikli iletisime sahip olan sirketlerde kisisel gelisim
daha iyi olmakla birlikte basari da beraberinde gelmektedir. Bu arastirma kapsaminda da Van
ilinde faaliyet gosteren turizm isletmelerinde var olan yonetici ile ¢alisan arasindaki iliskinin covid
doéneminde nasil oldugunu anlamak, bu iliskinin sonuglarinda ise nasil bir duruma sebebiyet
verdigini saptamaya calismaktir. Calismamizin sonucunda galisan ve yonetici iliskisinin sirket igi
problemlerin 6niine ne derece gecebildigine bakarak tavsiyelerde bulunmaya calisilacaktir.
iliskinin dogru sekilde yénlendirildigi sirketlerin basarilarinin en biyik rolii yoneticilerin
cahisanlari ile olan iliskilerindeki motivasyon olacaktir. Bu baglamda sirketler ulasmak istedikleri
kurumsallasma politikalari yolunda da bir 6érneklem ile destek alabilecekleridir.

Anahtar Sozciikler: Covid Siireci, Calisan- Yonetici iletisimi, iletisim Sureci

EMPLOYEE — MANAGER COMMUNICATION PROCESS IN THE COVID PROCESS:
A STUDY ON VAN TOURISM MANAGERS

ABSTRACT

The relationship that exists between the employee and the manager depends on the emotional
or practical relationship. The role of the employees in this relationship and the behavioral
interaction undertaken by the management constitute the basic building block of the company.
As long as there is a mutually transparent and positive relationship, teamwork gains momentum,
productivity and benefit increase. This role of communication has been proven in many previous
studies. In companies with transparent and healthy communication, personal development is
better and success comes with it. In our study, we try to understand how the relationship
between the manager and the employee in the tourism enterprises operating in the province of
Van is during the covid period, and to try to determine what kind of situation this relationship
causes in the results. As a result of our study, we will try to make recommendations by looking
at the extent to which the employee and manager relationship can prevent internal problems.
The biggest role in the success of the companies where the relationship is directed correctly will
be the motivation in the relations of the managers with their employees.In this context,
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companies will be able to get support with a sample in the way of institutionalization policies
they want to reach.

Keywords: Covid Process, Employee-Manager Communication, Communication Process
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OzZET

Arastirmada akilli turizm ve akilli sehir uygulamalari baglaminda Turk turizm sektorindeki
teknolojik uygulamalarin SWOT Analizi yontemiyle degerlendirilmesi amaglanmistir. Calismada
ikincil veri yontemi kullanilarak veriler toplanmistir. Verilerin elde edilme siirecinde konuyla
alakall akademik calismalar, resmi raporlar, dokiimanlar ve internet siteleri incelenmistir.
Toplanan veriler SWOT Analizine tabi tutulmustur. Veriler, glicll yonler, zayif yonler, firsatlar ve
tehditler olarak kategorize edilmistir. Elde edilen bulgular 1siginda asagidaki neriler getirilmistir:
Turkiye’deki 6nemli turizm destinasyonlari, konuyla ilgili olarak kapsamli bir ¢alisma yaparak
destinasyona 6zgl akilli turizm destinasyon modeli ortaya koymalidir. Tirkiye’deki énemli
destinasyonlarin bulundugu genis kapsamli ve 6zellikli bir mobil uygulama, kullanicilarin
deneyimine sunulmahdir. Kullanicilar/Turistler kisisel verilerin nasil korunacagl konusunda
yeterince bilgilendirilmeli ve konu hakkinda yasal bir diizenleme yapilmaldir. Destinasyonlarda
yapilmasi disilinldlen teknolojik yatirimlarin planlanmasi ve tek merkezden dogru sekilde
yonetilmesi icin sehirdeki tiim paydaslarin yer aldigi bir yapilanma (Orn: Akilli Turizm Destinasyon
Koordine Merkezi) kurulmalidir.

Anahtar Sozciikler: Akilli Turizm, Akilli Turizm Destinasyonlari, Turizm ve Teknoloji

EVALUATION OF THE TURKISH TOURISM SECTOR USING THE SWOT ANALYSIS
METHOD WITHIN THE SCOPE OF SMART TOURISM APPLICATIONS

ABSTRACT

In the research, it is aimed to evaluate the technological applications in the Turkish tourism
sector in the context of smart tourism and smart city applications using the SWOT Analysis
method. Data were collected using the secondary data method in the paper. Academic studies,
official reports, documents and websites related to the subject were examined in the process of
obtaining the data. SWOT Analysis was applied to the collected data. The data is categorized into
strengths, weaknesses, opportunities and threats. In the light of the findings, the following
recommendations were made: Crucial tourism destinations in Turkey should establish a
destination-specific smart tourism destination model by conducting a comprehensive study on
the issue. A wide-ranging and featured mobile application with important destinations in Turkey
should be available to the users' experience. Users/Tourists should be adequately informed
about how to protect personal data and a legal regulation should be made on the subject. A
structure involving all stakeholders in the city should be established in order to plan and properly
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manage the technological investments that are considered to be made in the destinations from
a single (e.g: Smart Tourism Destination Coordinating Center).

Keywords: Smart Tourism, Smart Tourism Destinastions, Tourism and Technology
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OzZET

Turizm sektori kiresel anlamda siirekli bliytime géstermektedir. Bu durum ozellikle kiyi (deniz-
kum-glines) turizminin yapildigi destinasyonlarda yigilmalara ve c¢evre kirliligine sebep
olmaktadir. Kitle turizminin ¢evreye verdigi zarari en aza indirgemek ve farkl 6zelliklere sahip
yerlerde de turizm hareketinin olusmasi icin alternatif turizm tirlerinin gelistirilmesi ihtiyaci
dogmustur. Surdirilebilir anlayisla cevreye minimum zarar vermeyi hedefleyen alternatif turizm
tirlerinin, ayrica bolgede yasayan yerel halkin ekonomik gelir elde etmesi, istihdam etkisi ve
sosyo-kiltirel gelisim gibi bolgesel kalkinma etkileri de vardir. Turizm hareketleri genelde sadece
yaz aylarinda yapilirken, sunulan strdirulebilir turizm tirleriyle, turizm hareketinin yil boyu
gerceklesmesi saglanmaktadir. Strdurilebilir turizm tiirlerinden biri olan jeoturizm, bir bélgenin
fiziki olusumu, bolgede yasamis ve hala yasamakta olan canli tiirlerine ve bélgede yasanmis doga
olaylarina ilgi duyan ziyaretgiler tarafindan ragbet goren bir turizm tiri olarak karsimiza
cikmaktadir. Jeoturizmin en 6nemli etkeni olan jeositlerin korunmasi, gelir elde edilmesi ve
egitim amagli kullanimi amaciyla UNESCO tarafindan belirlenen sartlari saglayan sit alanlari
Jeopark olarak ilan edilmektedir. Bu ¢calismanin amaci, Turkiye’nin sahip oldugu jeositlerin turizm
acisindan degerlendirilmesi ve sosyo-ekonomik faydalarinin potansiyel etkilerini tartismaktir.
Calismada Turkiye’ deki jeositler ile ilgili calismalar literatir taramasi yontemiyle toplanmistir. Bu
dogrultuda calismada tarama yontemi kullanilmistir. Yapilan arastirmada, yerel ve ulusal
yonetimlerin, ekolojik cevreyi korumaya yardimci olan ve siirdirilebilirligi saglama anlaminda
onemli olan bu turizm tiirG Gzerine yeterli calismayi gergeklestirmedikleri sonucuna ulasiimistir.
Anahtar Sozciikler: Jeoturizm, Strdirilebilir Kalkinma, Jeosit, Jeolojik Miras

THE POTENTIAL OF GEOTOURISM IN TURKEY
ABSTRACT

The tourism sector is constantly growing globally. This situation causes agglomeration and
environmental pollution especially in destinations where coastal (sea-sand-sun) tourism is made.
The need to develop alternative tourism types has arisen in order to minimize the damage
caused by mass tourism to the environment and to create a tourism movement in places with
different characteristics. Alternative tourism types, which aim to cause minimum damage to the
environment with a sustainable approach, also have regional development effects such as
economic income for the local people living in the region, employment effect and socio-cultural
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development. While tourism movements are generally carried out only in the summer months,
with the sustainable tourism types offered, the tourism movement is ensured to take place
throughout the year. Geotourism, which is one of the sustainable tourism types, emerges as a
type of tourism that is in demand by visitors who are interested in the physical formation of a
region, the species that lived and still live in the region, and the natural events experienced in
the region. Site areas that meet the conditions determined by UNESCO in order to protect
geosites, which are the most important factors of geotourism, to generate income and to use
them for educational purposes, are declared as Geoparks. The aim of this study is to evaluate
the geosites of Turkey in terms of tourism and to discuss the potential effects of their socio-
economic benefits. In the study, studies on geosites in Turkey were collected by literature review
method. In this direction, the scanning method was used in the study. In the research, it was
concluded that local and national governments did not carry out sufficient studies on this type
of tourism, which helps to protect the ecological environment and is important in terms of
ensuring sustainability.

Keywords: Geoturism, Sustainable Development, Geosite, Geological Succession
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Bireylerin talep ve beklentileri dogrultusunda sekillenen turizm, dogal ve kdltlrel cevreyi
etkiledigi gibi kendiside bu degiskenlerden etkilenmektedir. Dolayisiyla siirekli degisime maruz
kalan turizmin alternatif arayislara ydnelmesi kaginilmazdir. Ozellikle entelektiiel insanlarin
sayica artmasi ve kadin hareketleri gliniimizde siklikla kullanilan stirdirilebilir turizm gesitlerinin
dogmasina ve yaygin olarak tiiketilmesine olanak sunmustur. Bu turizm gesitlerinden biri olan
ekoturizm dogal ve kdltirel mirasin korunmasi amaciyla ortaya ¢ikmis bir anlayisi temsil
etmektedir. Ekoturizm uygulamalarinada ¢evreye karsi bir hassasiyet gosterilmesi beklenir ve
destinasyonlarin korunarak gelecek kusaklara aktarilmasi en temel argiimanidir. Ekoturizm ayni
zamanda yerel kiltlr unsurlarinin benimsenmesine ve korumak icin ¢aba sarf edilmesine hizmet
eden bir turizm seklidir. Dolayisiyla yerel drinler ekoturizm igin 6nem arz etmektedir. Bu
baglamda Bati Akdeniz Bolgesinde yer alan Cirali ve Dalyan’da gergeklestirilen ekoturizm
uygulamalari ve yerel Urlinler arastirmaya konu edilmis ve ayni zamanda birbirleriile olan iliskileri
ve kadinlarin bu iliski icerisindeki ki rolii de incelenmistir. Calismada nitel ve nicel arastirma
yontemleri bir arada kullanilmistir. Arastirma kapsaminda ilk ©6nce nitel arastirma
yontemlerinden dokiiman inceleme teknigi ile ekoturizm ve yerel Uriinlerin ne oldugu ortaya
konmus, ardindan bolgede ki turistlere konu ile ilgili nitel ve nicel sorularin bir arada bulundugu
anket uygulanmistir. Arastirma neticesinde bolgenin ekoturizm ve yerel Grin potansiyelinin
oldukga yiiksek oldugu, yerel Griinler, kadin ve ekoturizm arasinda dogrudan bir iliski bulundugu
ve turistlerinde bolgeyi dogal ve kiilturel gtizellikleri icin tercih ettikleri sonucu ortaya ¢ikmistir.

Anahtar Sozciikler: Bati Akdeniz, Ekoturizm, Ekoturizm Uygulamalari, Yerel Uriinler, Kadin

THE IMPORTANCE OF LOCAL PRODUCTS AND FEMALE EMPLOYEES IN
ECOTOURISM PRACTICES IN THE WESTERN MEDITERRANEAN REGION

ABSTRACT

Tourism, which is shaped in line with the demands and expectations of individuals, affects the
natural and cultural environment and is also affected by these variables. Therefore, it is
inevitable for tourism, which is subject to constant change, to seek alternatives. Especially the
increase in the number of intellectual people and women's movements enabled the emergence
and widespread consumption of sustainable tourism types that are frequently used today.
Ecotourism, which is one of these types of tourism, represents an understanding that has
emerged for the protection of natural and cultural heritage. In ecotourism practices, it is
expected to show sensitivity towards the environment and the main argument is to protect
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destinations and transfer them to future generations. Ecotourism is also a form of tourism that
serves to embrace and protect local cultural elements. Therefore, local products are important
for ecotourism. In this context, ecotourism practices and local products in Cirali and Dalyan,
which are located in the Western Mediterranean Region, are the subject of the research, and
their relations with each other and the role of women in this relationship are also examined. In
the study, qualitative and quantitative research methods were used together. Within the scope
of the research, firstly, the document analysis technique, which is one of the qualitative research
methods, and ecotourism and local products were revealed, and then a questionnaire was
applied to the tourists in the region, which included qualitative and quantitative questions about
the subject. As a result of the research, it was concluded that the ecotourism and local product
potential of the region is quite high, there is a direct relationship between local products, women
and ecotourism, and tourists prefer the region for its natural and cultural beauties.

Keywords: Western Mediterranean, Ecotourism, Ecotourism Practices, Local Products, Women
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OzZET

Ne de lezzetlidir; simit tiridi, etli ekmek yaninda eruk egsisi... Gidenler, yiyenler biliyordur. Simdi
sira bilmeyenler tanitmakta. Farkl boélgelerde yasayan insanlarin birbirleriyle iletisim halinde
olmasinin, yéresel mutfak kiltirlerinin tanimanin etkili yollarindan biri Gastronomi Turizmi’dir.
Gastronomik miras, kulturel birikimin énemli bir pargasidir. Kastamonu ili zengin bir kiltirel
mirasa sahip sehirlerimizden biridir. Dogaya, strdurdlebilirlige ve gelecege deger veren kdiltilrel
ve ekonomik diizeyi yiksek toplumlar, ayni ilgiyi yoresel yiyeceklere de gostermektedir. Cografi
isaret tescili bu konuda yapilan 6nemli c¢alismalardandir. Cografi isaretlemenin amaci;
hammaddesi bir yoreden elde edilen, yoresel bir takim niteliklere sahip olan ve bu 6zellikleri ile
Unlenmis Urlinlerin korunmasini saglamaktir. Cografi isaretlerin 6nemli islevleri arasinda kirsal
kalkinma, haksiz rekabeti ©nleme, Uriiniin oOzellikleri hakkinda tlketiciyi bilgilendirmek
bulunmaktadir. Bu ¢alismada, Tirk Patent Enstitlsi tarafindan tescillenen 809 adet cografi
isaretli Grlnlerin illere olan dagilimi incelenmis ve iller sahip olduklari cografi isaret sayilarina
gore siralanmistir. Kastamonu ilinin 4’4 mense, 19'u mahreg isareti olmak Uzere toplam 23
cografiisaretle 5. Sirada yer aldig1 gorilmustir. Bu arastirmanin amaci, Kastamonu yoéresine ait
cografi isaretli Urilnlerin 6ne c¢ikartilmasi, gastronomi turizmi amagl oneriler getirilmesi ve
yoresel kalkinma agisindan énem verilmesidir. Bu ¢alismada; dokiiman, kitap ve makalelerden
faydalanilmistir. Calisma, tarama modeli ile yiritilmis betimsel bir calismadir.  Zengin bir
mutfak kiltlrd ve yoresel Uriin gesitliligine sahip olan Kastamonu’nuncografi isaretli lezzetlerinin
tanitilmasi ve gastronomi turizmi agisindan ilk akla gelen sehirler arasinda yer almasinda bu
calismanin ve gelecekte yapilacak olan galismalarin olumlu etkiler yaratacagidiisiinilmektedir.
Arastirma sonucunda gastronomik deger tasiyarak kendi bélgesine katki saglayan Grinlerin
tanitilmasi korunmasi ve ekonomiye katkisi yore halki igin olduk¢a 6nemli oldugu belirlenmistir.
Ulkemizin sahip oldugu geleneksel {iriin zenginliginin bir parcasi olan Kastamonu ilinin sahip
oldugu cografi isaretli lezzetleri ile 5Gnemli destinasyonlar arasinda yer almasi beklenmektedir.
Anahtar Sozciikler: Kastamonu, Cografi isaret, Gastronomi Turizmi, Gastronomi

A HIDDEN DESTINATION KITCHEN: LOCAL FLAVORS OF KASTAMONU WITH
GEOGRAPHICAL SIGNS

ABSTRACT

What a delicious taste; “simit tiridi”, plum compote beside “etli ekmek, eruk egsisi” Visitors have
a knowledge about it, Now it’s time to introduce others. Gastronomy Tourism is one of the
effective ways for people living in different regions to communicate with each other and to get
to know local cuisine cultures. The gastronomic heritage is an important part of the cultural
assets. Kastamonu is one of our cities which has arich heritage. Economically developed societies
that is caring about nature, sustainability and their future are paying the same attention to local
gastronomy. Geographical indication registration is one of the important studies on this subject.
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The purpose of geographical indication is to protect the products whose raw materials are
obtained from a specific region, which have some local qualities and which are famous for these
features. Among the important functions of geographical indications are rural development,
prevention of unfair competition, informing the consumers about the characteristics of the
product. In this study, 809 geographical indication registrations marked by the Turkish Patent
Institute has been examined and provinces have been listed by the counts of their products. With
a total of 23 registrations in Kastamonu, which are 4 of origins and 19 sources, has been listed in
the 5th place. The purpose of this research is to highlighted geographical indication registered
products of Kastamonu province, promote on gastronomy tourism with suggestions and pay
attention to its importance on contribution to regional economy. In this study, documentations,
books and articles have been used as a source. Descriptive survey model has been used for this
research. It is thought that this study will have a positive impact on the future studies,
introducing Kastamonu with the rich culinary culture and regional product diversity, being one
of the first cities that comes to mind in terms of gastronomic tourism. The research shows that
it is quite important that introduction and preservation of the local registered products for the
local society on contribution to economy. It is expected that as a part of our coutry’s rich diversity
of products, Kastamonu is going to be one of the most important destinations with its
geographical indication registrations.

Keywords: Kastamonu, Geographical Indication, Gastronomy Tourism, Gastronomy
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OzZET

Gunlmuzde, alisilagelmis gastronomi kiltri ve yiyecek icecek Uretim uygulamalarinda biyik
bir donlisim yasanmaktadir. Bu donlisim gergevesinde gergeklesen bilisim teknolojileri destekli
is yapma yontemleri, hemen hemen her sektorde oldugu gibi insanlarin en temel ihtiyaci olan
yiyecek icecek sektori ve buna bagh olarak da toplumlarin gastronomi kiiltiirlerinde de devrim
niteliginde gelismelere neden olmaktadir. Yiyecek icecek sektoriinde tretimi daha kaliteli hale
getirmek, daha g¢ok Gretmek, miisteri memnuniyetini artirmak, daha saglkli ve hijyenik tretimi
desteklemek, verimliligi artirmak ve teknoloji bagimliligi glinden giine artan insanlara bilisim
teknolojileri destekli hizmet vermeyi desteklemek icin teknoloji kullanimi artmaktadir.
Gergeklestirilen bu calisma, diinyada yiyecek icecek sektoriinde hizmet vermekte olan bilisim
teknolojileri destekli robot gida Uretim ve dagitim araglari ile bu konuda var olan 6rnek
uygulamalar lizerine yapilmis bir arastirmadir. Calismada ayrica Covit-19 pandemisi doneminde
blyiik ekonomik kayiplar yasamis olan yiyecek icecek sektori isletmelerine teknolojik is yapma
bicimleri konusunda fikirsel anlamda destek saglayacak teknolojik is yapma bigimleri
gelistirmelerine katki saglayacak onerilerde de bulunmak ayrica amaglanmistir.

Anahtar Sozciikler: Gastronomi, Robot, Teknoloji, Yiyecek-icecek

NEW HORIZONS IN FOOD AND BEVERAGE PRODUCTION AND GASTRONOMY:
ROBOT TECHNOLOGIES

ABSTRACT

Nowadays, gastronomic culture and food and beverage production practices are undergoing a
major transformation. This transformation in the framework of ICT-supported methods of doing
business, as in virtually any industry, people's most basic need-food and beverage sector and,
consequently, the gastronomic culture of a society is caused by the revolutionary events.
Improve the quality of production in the food and beverage industry, produces more, improve
customer satisfaction, healthier and more hygienic production support, increase efficiency, and
technology addiction is increasing day by day people of information technology-assisted provide
services to support the use of technology is increasing. This study is a research on the robotic
food production and distribution tools supported by information technologies that serve in the
food and beverage sector in the world and the sample applications that exist in this regard. The
study also aims to make recommendations that will contribute to the development of
technological ways of doing business that will provide intellectual support to food and beverage
sector businesses that experienced great economic losses during the covit-19 pandemic.
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KIBRIS GASTRONOM i TURiZMiNDE GEKiCiLiKk UNSURU OLARAK
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OzZET

Bu calisma binlerce yillik zengin tarihi, arkeolojik, kiltirel ve gastronomik ge¢misi olan Kibris
adasinda yoresel Gziimler ve geleneksel yontemler kullanilarak tretilen Commandaria sarabi
konusunda yapilmis bir ¢alismadir. Calismanin amaci, Kibris adasinda yapilmakta olan gastronomi
turizmi calismalarina bir ivme kazandirabilecek bir deger olan Commandaria sarabinin bir
cekicilik unsuru olarak kullanilmasini desteklemek amaciyla yapilmis bir ¢alismadir. Arastirma
yontemi olarak Nitel arastirma yontemi tercih edilmis ve bulgulara yazili bilimsel kaynaklarin
(Written Documentation) taranmasi yani dokiiman analizi yontemiyle ulasiimistir. Bu ¢alismada
durum Saptayici/Betimleyici (Descriptive) arastirma modelinden yararlanilmistir. Calismanin
kapsami; Kibris adasi genelinde yapilmis bir arastirmadir. Yapmis oldugumuz arastirma
neticesinde elde etmis oldugumuz bulgular, Comandaria sarabinin Kibris adasina 6zg, tarihi
oneme sahip, marka degeri yiksek, uluslararasi taninirhigi olan bir gastronomik deger oldugu ve
bu nedenle adada yapilan gastronomi turizmine 6nemli katkilar saglayabilecegi kanaatine
varilmistir. Bu nedenle bu sarabin Kibris gastronomi turizmi kapsaminda daha fazla
degerlendirilmesi, Uretim miktarinin artiriimasi, uluslararasi gastronomi ve sarap rotalari
icerisinde yer alabilmesi icin gerekli calismalarin yapilmasi ve bir gekicilik unsuru olarak 6ne
cikarilmasi gerektiginin 6nerilmesi sonucuna varilmistir. Yapmis oldugumuz arastirmada,
Commandaria sarabi konusunda yazilmis ¢ok az sayida bilimsel eser oldugu ve bu sarabin
Gastronomi Turizmi kapsaminda degerlendirilmesine yonelik daha 6nce yazilmis herhangi bir
eser olmadigi tespit edilmistir. Bu nedenle ¢alismamiz bu kapsamda yazilmis ilk eser olma 6zelligi
ile bundan sonra yapilacak olan c¢alismalara deger katabilecek bilimsel bir kaynak niteligi
taslyacagi dustnilmektedir.

Anahtar Sozciikler: Kibris, Gastronomi, Turizm, Sarap, Commandaria

COMMANDARIA WINE AS AN ELEMENT OF ATTRACTION IN CYPRUS
GASTRONOMY TOURISM

ABSTRACT

This study is a study of Commandaria wine produced using local grapes and traditional methods
on the island of Cyprus, which has a rich historical, archaeological, cultural and gastronomic
history of thousands of years. The aim of the study is to support the use of Commandaria wine
as an attractive element, a value that can give an impetus to the gastronomic tourism studies
being carried out on the island of Cyprus. As a research method, the qualitative research method
was preferred, and the results were achieved by scanning written scientific sources (Written
Documentation), that is, by Document Analysis. In this study, the descriptive research model was
used. The scope of the study is a survey conducted throughout the island of Cyprus. As a result
of our research, it has been concluded that Comandaria wine is a gastronomic value unique to
the island of Cyprus, of historical importance, of high brand value, and of international
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recognition, and therefore can make a significant contribution to gastronomic tourism on the
island. Therefore, this Cyprus wine, gastronomy tourism within the scope of further evaluation,
production, increasing the amount of international gastronomy and the wine routes of the work
necessary to be able to take part in and it was concluded that should be promoted as an element
of charm that is recommended. In our research, it was determined that there are very few
scientific works written on Commandaria wine and that there are no works written before for
the evaluation of this wine within the scope of gastronomic tourism. For this reason, it is believed
that our study will be the first work written in this context and will be a scientific resource that
can add value to the work that will be done after that.

Keywords: Cyprus, Gastronomy, Tourism, Wine, Commandaria
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AZERBAYCAN’IN DAGLIK BOLGELERININ EKOTURIZM POTANSIYELI VE
KULLANILMA YOLLARI
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OzZET

Turizm, yuksek gelir ve hizli yatirim getirisi igin bir temel olusturur. Daha genis anlamda turizm,
devlet bitgesinin olusumunu, kdy ve sehirlerin iyilestirilmesini, tarihi ve mimari eserlerin
korunmasini, kiglik ve orta isletmelerin gelisimini etkileyen bir aragtir. Azerbaycanin daglik
bolgeleri turizm, oOzellikle ekoturizm agisindan olduk¢a caziptir. Cunki dogal kosullar ve
kaynaklar, bu alanlarda ekoturizmin olusumu ve gelecekteki gelisimi Gzerinde belirleyici bir
etkiye sahiptir. Bu durum, daglik bolgelerde koylerin sosyal-ekonomik gelisme gliclinii
artirmakta, turizm ve ekoloji davranisin (ekoturizm) 6nemini etkilemektedir. Ancak modern
zamanlarda Azerbaycanda dogal turizm kaynaklarinin kullanim diizeyi ¢ok distktiir. Daglik
bolgelerdeki kdylerde yasayan insanlarin maddi ve sosyal ihtiyaglarinin agirlikli olarak yerel dogal
kaynaklar ve imkanlarla karsilandigini biliyoruz. Modern zamanda, dinyanin 6nde gelen
Ulkelerinin daglik bolgelerindeki nifusun ana meslegi, ekoturizm kaynaklarinin kullanimina
dayanmaktadir. Clnki{ yapisal olarak sinirli Gretim kosullarinda daglik bolgelerde insanlarin is
yapimi zorlugu sahadaki demografik streglerin etkinligi (yiksek dogal biyime) ile birlesince
durumu agirlastirmaktadir. Bu sorunlarin Ustesinden gelebilmek igin yerel imkanlar: iklim
kosullari, peyzajlar, orman kaynaklari, tibbi Gneme sahip maden ve termal sular vb.ekoturizmin
gelistirilmesi onceliklerden biridir.

Anahtar Sozciikler: Dogal Turizm Kaynaklari, Turizm, Ekoturizm, Dag Koy Yerlesimleri, Sosyal-
Ekonomik Gelisim

ECOTOURISM POTENTIAL OF THE MOUNTAINOUS AREAS OF AZERBAIJAN
AND WAYS TO USE THEM

ABSTRACT

Tourism creates a basis for high income and quick return on investment. In a broader sense,
tourism is a tool that affects the formation of the state budget, the improvement of villages and
cities, the preservation of historical and architectural monuments, the development of small and
medium enterprises. The mountainous areas of Azerbaijan are very attractive in terms of
tourism, especially ecotourism. Because natural conditions and resources have a decisive impact
on the formation and future development of ecotourism in these areas. This increases the
strength of the socio-economic development of villages in mountainous areas, affects the
importance of the relationship between tourism and the environment (ecotourism). However,
in modern times, the level of use of natural tourism resources in Azerbaijan is very low. We know
that the material and social needs of the rural population in mountainous areas are met mainly
through local natural resources and opportunities. In modern times, the main occupation of the
population in the mountainous areas of the world's leading countries is based on the use of
ecotourism resources. Because in the conditions of structurally limited production, the difficulty
of finding employment in mountainous areas aggravates the situation, combined with the
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activity of demographic processes (high natural growth) in places. To overcome these problems
taking into account local opportunities such as climatic conditions, landscapes, forest resources,
mineral and thermal water of medical importance, etc. is one of the priority directions of
ecotourism development.

Keywords: Natural-Tourism Resources, Tourism, Ecotourism, Mountain Rural Settlements,
Socio-Economic Development, Baki Sahari
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TURISTLERIN DEGER URETICi ROLU: GUVENLi OTEL UYGULAMALARINA
YONELIK PAYLASIMLARIN iNCELENMESi
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OzZET

Arastirmanin amaci, yeni koronavirus sirecinde misterilerin glivenli otel isletmeleri ve
hizmetlerine yonelik sosyal iletisim aglarinda yaptigi degerlendirilmelerin incelenmesidir. Bu
kapsamda, turistlerin Alanya destinasyonunda bulunan guvenli otel isletmelerine yonelik
TripAdvisor sitesinde yaptiklari yorumlar analiz edilmistir. Alanya’da glvenli otel sertifikasina
sahip 120 otelin oldugu belirlenmistir. Turistler TripAdvisor.com’da 109 otelin pandemi
tedbirlerine iliskin bilgi Uretirken, 11 otelle ilgili bilgi paylasimi yapmamistir. Arastirma
kapsaminda 01.08.2020 ve 30.05.2021 tarihleri arasinda 109 glivenli otel isletmesine yonelik
toplamda 2341 yorum vyapildigi belirlenmistir. Bu yorumlarin 1148’inin glivenli otel
uygulamalarina yonelik oldugu ve pandemi tedbirlerini konu edindigi saptanmistir. Arastirma
sonuglarina gore pandemi tedbirleri bir yandan turistlerin salgin risklerine karsi korkularini
azaltirken, 6te yandan otel isletmelerinin trin cesitliligi ve kalitesini diisirmesine yol agmaktadir.
Bununla birlikte, pandemi kapsaminda tedbir alan otel isletmeleri turistlerin bliytk bir bolimi
tarafindan guivenilir otel olarak nitelenmektedir. Ayrica pandemi tedbirlerine iliskin yorum yapan
turistlerin hizmet aldig otel isletmesini yeniden ziyaret etme ve tavsiye etme egiliminin ylksek
oldugu belirlenmistir.

Anahtar Sozciikler: Birlikte Deger Uretimi, Covid-19, Alanya, Turizm, Tiirkiye

VALUE CO-CREATION ROLE OF TOURISTS: EXAMINING SHARING ON SAFE
HOTEL PRACTICES

ABSTRACT

The aim of the research is to analyze the evaluations of customers that have made about safe
hotel businesses and services on social communication networks during the new coronavirus
(Covid-19) process. In this context, the reviews made by tourists on the TripAdvisor site for safe
hotel businesses in Alanya destination were analyzed. In Alanya, 120 hotels have been identified
to have safe hotel certificate. On TripAdvisor.com, customers generated content on the
pandemic measures about 109 hotels, but no content was shared on 11 hotels. Within the scope
of the research, it has been identified that a total of 2341 reviews on 109 safe hotel businesses
were made between the dates 01.08.2020 and 30.05.2021. 1148 of these comments have been
identified to be related to safe hotel applications and discuss pandemic measures. According to
the results of the research, while the pandemic measures reduce the fear of the tourists against
the epidemic risks, on the other hand, its cause the hotel businesses to decrease the product
variety and quality. However, hotel businesses that took precautions within the scope of the
pandemic are described as reliable hotels by the majority of tourists. In addition, it has been
determined that the tourists who comment on the pandemic measures have a high tendency to
revisit and recommend the hotel business they receive service from.

Keywords: Value- co-creation, Covid-19, Alanya, Tourism, Turkey
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OzZET

Farkli lezzetleri tatma ve 6zglin yemek deneyimi istegi, gastronomi amagh yapilan seyahatlerin
nedenleri olarak 6ne c¢ikmaktadir. Ozellikle ilkim ve bitki értiisiine uygun sekilde hazirlanan
gastronomik Urlinlerin bireyler tizerinde daha fazla gekicilik meydana getirdigi gorilmektedir. Bu
bakimdan Urlin yelpazesi genis olan ve mutfak gesitliligi sunabilen destinasyonlarin gastronomi
turizm potansiyeli dikkat ¢ekmektedir. Gastronomi turizm potansiyelinin en 6nemli
gostergelerinden birisi de destinasyonun sahip oldugu cografi isaretli Griinlerin varligidir. Cografi
isaretler, destinasyonun mutfak kiltiirine yonelik bilgiler vermesinin yani sira marka kimligi
olusturmasina da katki sunabilmektedir: Ancak zaman ve maliyet unsurlari nedeniyle bazen
destinasyonlarda yer alan yiyecek icecek isletmeleri cografi isaretlere sahip Urlnleri sunmaktan
kaginabilmektedir. Bu arastirma da 2021 yili itibariyle 33 adet cografi isaretli Grini bulunan
Sanliurfa’nin yiyecek icecek hizmeti sunan isletmelerde bu Uriinleri ne dizeyde kullandigina
yonelik bir degerlendirmeye ilgili alan yazinda rastlanilmamistir. Bu kapsamda Sanlurfa ilinde
bulunan ve www.tripadvisor.com.tr’ye gore puan agisindan ilk 50 sirada bulunan yiyecek icecek
isletmelerinin mendlerinde cografi isaretli Grlinlerin kullanimina iliskin incelemeler yapilmistir.
Arastirma da icerik analizi yontemi kullanilmistir. Elde edilen bulgular sonucunda yiyecek icecek
hizmeti sunan isletmelerin ¢ogunda izgara tiirG ve ¢ig kofte cesitlerinin mendlerde yer aldig
tespit edilmistir. Arastirma sonucunda cografi isaretli Griinlerin meniler de daha fazla yer almasi
gerektigi ifade edilerek ilgili kuruluslara énerilerde bulunulmustur.

Anahtar Sozciikler: Gastronomi, Cografi isaret, Menii, Sanliurfa

AN EVALUATION OF THE USE OF GEOGRAPHICALLY INDICATED PRODUCTS IN
BUSINESSES PROVIDING FOOD AND BEVERAGE SERVICES

ABSTRACT

The desire to taste different flavors and to experience authentic food stands out as the reasons
for gastronomic travels. It is seen that gastronomic products prepared in accordance with the
climate and vegetation create more attractiveness on individuals. n this respect, the gastronomic
tourism potential of destinations with a wide product range and offering a variety of cuisine
draws attention. One of the most important indicators of gastronomy tourism potential is the
presence of geographically marked products that the destination has. Geographical indications
can contribute to the creation of a brand identity as well as providing information about the
culinary culture of the destination. However, due to time and cost factors, sometimes food and
beverage businesses in destinations may avoid offering products with geographical indications.
In this research, an evaluation of the level of use of these products in the businesses that provide
food and beverage services in Sanliurfa, which has 33 geographically marked products as of 2021,
has not been found in the relevant literature. In this context, examinations were made on the
use of geographically marked products in the menus of food and beverage businesses in
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Sanliurfa, which are in the top 50 in terms of points according to www.tripadvisor.com.tr.
Content analysis method was used in the research. As a result of the findings, it has been
determined that most of the businesses that offer food and beverage services include grill type
and raw meatball types in the menus. As a result of the research, it was stated that geographical
indication products should be included in the menus more and suggestions were made to the
relevant organizations.

Keywords: Gastronomy, Geographical Indication, Menu, Sanlurfa
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OzZET

Demiryollari turizm tarihinde énemli bir rol oynamis ve insanlara farkli noktalara seyahat etme
imkani sunmustur. Bir¢cok Avrupa llkesinde son zamanlarda turistlerin alternatif turizm
rotalarina olan talepleri oldukga artis gostermektedir. Ortalama iki glin stiren tren yolculuklari
bircok farkli duyguyu yasamak isteyen maceraperest turistleri etkilemektedir. Boylelikle bu
turistler ulasimlarinda demiryolunu tercih etmektedirler. Ayrica demiryolunun bitin iklim
kosullarinda ulasimi saglamasi, cografi engellere karsi yapisal 6zelliginin elverisli olmasi, yolculuk
boyunca gliven ve rahatlik saglamasi, gece-giindiiz farki olmaksizin ulagimin devam etmesi ve
buna benzer 6zellikleri sayesinde maceraperest turistlerin ilgi odagi olmaktadir. Nostaljik trenler
bir kiltiri temsil ettikleri gibi, manzara zenginligi agisindan da oldukca ilgi cekici dogal
ortamlardan gegmektedirler. Bu ¢alismanin amaci, tren turizmi kapsaminda Tirkiye’deki seyahat
rotalarinin ve nostalji trenlerin Tirkiye turizmine katkilarini ortaya koymaktir. Calismada ilgili
literatlir taranarak veri elde edilmis olup tarama yontemi kullaniimistir. Sonug olarak tren
seyahatlerinin bolgesel kalkinma, halkin refah seviyesinin yiikseltilmesi, nostalji trenlere ilginin
artmasi ve Ulkenin klltiir noktalarinin tanitilmasina olumlu katki saglayacagi gibi rota izerindeki
sehirlerin mevcut turizm gelirlerini de arttiracagi distintilmektedir.

Anahtar Sozciikler: Tren, Seyahat, Turizm

A CONCEPTUAL EXAMINATION ON TRAIN TOURISM IN TURKEY
ABSTRACT

Railways have played an important role in the history of tourism and have given people the
opportunity to travel to different destinations. In many European countries, the demand of
tourists for alternative tourism routes has been increasing. Train journeys, which take an average
of two days, impress adventurous tourists who want to experience many different emotions.
Thus, these tourists prefer the railway for their transportation. In addition, the railway is the
focus of attention of adventurous tourists thanks to its transportation in all climatic conditions,
its convenient structural feature against geographical obstacles, its safety and comfort
throughout the journey, its continuation of transportation without any difference between day
and night, and similar features. Nostalgic trains not only represent a culture, but also pass
through very interesting natural environments in terms of landscape richness. The aim of this
study is to reveal the contribution of travel routes and nostalgia trains to Turkey's tourism within
the scope of train tourism. In the study, data were obtained by scanning the relevant literature
and the scanning method was used. As a result, it is thought that train travel will contribute
positively to regional development, increase the welfare of the people, increase the interest in
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nostalgia trains and promote the cultural points of the country, as well as increase the current
tourism incomes of the cities on the route.

Keywords: Train, Trip, Tourism
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Orta Asya’dan giinimiuize tasinmis olan ve Tirkiye'nin bazi yorelerinde halen yapimi ve tiketimi
devam eden geleneksel bir gidadir. Bu ¢alisma, ylzyillardir bugdayin ¢imlendirilmesi ile yapilan
bu yiyecegin gastronomik olarak degerlendirilmesi konusunda bulgular elde edip alan yazinina
katki saglamak amaciyla yapilmistir. Orta Asya Ulkeleri ve Anadolu’da tatli olarak tiiketilen bu
yiyecegin tarihi, elde edilisi, kullanim alanlari, saglik agisindan incelenmesi amaglanmistir. Bu
dogrultuda, belge tarama yontemi kullanilarak ve Sakarya/ Tarakl ilgesinde ugut yapimi
incelenerek sonuglara ulasilmistir.  Calismada simelek/ugutun tarihgesi, kultiirel degeri,
gastronomi kavrami, siimelek/ugutun gastronomik degeri, 6zellikleri, islenmesi, kullanim alanlari
ve fonksiyonel 6zellikleri gibi konulara deginilmistir. Calismanin son boliminde ise arastirmaya
ait bulgularin yorumlanmasina ve sonug¢ kismina yer verilmistir. Alanyazin incelendiginde
calismanin konusu olan Ugut hakkinda cok fazla ¢alisimanin yer almadigi gérilmustir. Bu
calismaile geleneksel bir gida olan olan ugutun o6zellikleri arastirilacaktir. Bu nedenle ¢alismanin,
0zglin degeri ile alanyazina katki saglamasi beklenmektedir.

Anahtar Sozciikler: Ugut, Simelek, Bugday Cimi, Marmelat

GASTRONOMICALLY EVALUATION OF THE REGIONAL TASTES THAT SUNK
INTO OBLIVION: SUMELEK / UGUT

ABSTRACT

Stimelek / Ugut is a traditional food that has been transported to the present day from Central
Asia and is still made and consumed in some regions of Turkey. The main objective of this study
is to contribute to the body of literature by evaluating the gastronomic value of this food, which
has been made for centuries by germinating the wheat. It is aimed to evaluate the history, the
acquirement, the areas of usage and its examination in terms of health of this food, which is
consumed as a dessert in Central Asia and Anatolia. In this direction, we reached the findings by
scanning the previous studies and examining the making of ugut in the district of Sakarya. In the
study, it is touched upon the history, the cultural value, the gastronomic value, its features, its
processing, the areas of usage and functional characteristics of simelek / ugut are mentioned.
In the last part of the study, the interpretation of the findings and the result section are
mentioned. It is seen that, when the body of literature examined, there aren't many studies
about ugut, which is the subject of this study. In this study, the characteristics of ugut, which is
a traditional food, will be examined. For this reason, with its value, it is expected that this study
will contribute to the body of literature.

Keywords: Ugut, Simelek, Wheatgrass, Marmalade

137



IWACT'21

AFETLER VE RiSKLER: KULTUREL PEYZAJ ALANLARI

Dog. Dr. Niliifer KART AKTAS
istanbul Universitesi-Cerrahpasa
niluferk@istanbul.edu.tr

OzZET

Kultlrel peyzajlar, tarihi, kimligi ve igerisinde barindirdigi 6zgiin degerleri ile korunmasi gereken
onemli miras alanlaridir. Ancak bu alanlar, 6zellikle glinlimizde global 6lgekte yasanan iklim krizi,
sel, kuraklik, deprem, yangin gibi afetler ile kentlesme baskisi, vandalizm, teror, savas gibi gesitli
insan faaliyetleri nedeniyle ¢ok ciddi tehdit altindadir. Bu kapsamda ¢alismada kdiltiirel peyzaj
kategorisinde UNESCO diinya mirasi listesine girmis istanbul Tarihi Yarimada galisma alani olarak
secilmistir. Calisma kapsaminda literatiir arastirmasi yapilmis, diinyada afetten zarar gomis
alanlar, nedenleri ve riskleri arastirilarak ¢alisma alani igin riskler belirlenmistir. Tarihi Yarimada
Yonetim Plani incelenerek afet siireci ile ilgili gelistirilen politikalar arastiriimistir. Ayrica, Tarihi
Yarimada igerisindeki Ozellikle UNESCO diinya mirasi listesindeki alanlar basta olmak lzere
onemli kiltlrel peyzaj alanlari igin riskler belirlenmistir. Calisma sonucunda Tarihi Yarimada’nin
afet 6ncesi, afet ani ve afet sonrasi icin planlamalarin yetersiz oldugu, dogal ve insan faaliyetleri
sonucu olusan afetlere ¢ok ciddi maruz kaldigi ve gelecekte de kalacagi belirlenmistir. Dolayisiyla
tarihi cevrelerde afete duyarli, kiiltirel mirasa yonelik olasi tehditleri en aza indiren, alanin
fiziksel 6zelliklerini, sosyo-ekonomik yapiyl géz 6niinde bulunduran, afet 6ncesi ve sonrasi olasi
senaryolari yapilmis planlara ihtiya¢ bulunmaktadir.

Anahtar Sozciikler: iklim Degisikligi, Afet, Kiiltirel Peyzaj, Tarihi Yarimada

DISASTERS AND RISKS: CULTURAL LANDSCAPE AREAS
ABSTRACT

Cultural landscapes are important heritage areas that should be protected with their history,
identity and original values. However, these areas are under serious threat, especially due to the
global climate crisis, floods, droughts, earthquakes, fires, and various human activities such as
urbanization pressure, vandalism, terrorism, and war. In this context, Istanbul Historical
Peninsula, which has been included in the UNESCO world heritage list in the cultural landscape
category, has been selected as a study area. Within the scope of the study, a literature review
was conducted, the areas damaged by the disaster in the world, their causes and risks were
investigated and the risks for the study area were determined. The policies developed for the
disaster process were investigated by examining Historical Peninsula Management Plan. In
addition, risks have been determined for important cultural landscape areas in the Historic
Peninsula, especially those on the UNESCO world heritage list. As a result of the study, it has
been determined that the Historic Peninsula has insufficient planning before, during and after
the disaster, and that it has been severely exposed to disasters caused by natural and human
activities and will remain in the future. Therefore, there is a need for plans that are sensitive to
disasters in historical environments, that minimize possible threats to cultural heritage, that take
care to the physical characteristics of the area and the socio-economic structure, and that have
possible scenarios before and after the disaster.

Keywords: Climate Change, Disaster, Cultural Landscape, Historical Peninsula, istanbul
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OzZET

Saglik, siphesiz diinyanin her yerinde en cok 6nemsenen ve deger verilen kavramlardan biridir.
DSO’YE gore saglk “yalnizca hastalik ve sakathigin olmayisi degil, fiziksel, ruhsal ve sosyal ydnden
tam bir iyilik halidir. Hastalik ise saghgin tanimiyla anlam kazanmakta ve viicut fonksiyonlarinin
bozulmasini ifade etmektedir. Field’a (1993) gore hastalik, toplumsal ve kiilturel icerikli bir
kavram olarak da ele alinmalidir. Kiiltlirel faktorler, bireyin saghgi ve hastaligi nasil algiladiklarini
etkiler. Ayni zamanda birey saghigini nasil koruyacagini, nasil yikseltecegini, hastalik ortaya
ciktiginda nasil tedavi edilecegini kiiltiirine gore segmek ister. Glinimiizde gelisen teknoloji,
tibbi ve saglik bilimlerindeki ilerlemeler araciligiyla mortalite ve morbidite oranlarini artiran
hastaliklara ¢éziimler bulunmaya baslanmistir. Ayrica egitim dizeyinin ylikselmesiyle bireyler,
saghkli yasam bicimi davranislarini benimsemeye baslamis ve yasam siiresi uzamistir. Bu durum
toplum yaslanmasini ve beraberinde kronik hastaliklarin artisini dogurmustur. Tim bu degisimler
saglk hizmetlerinin sunumunda farkliliklari ortaya ¢ikarmistir. Bu farkliliklardan biri olan ‘Saglik
Turizmi’ tiim diinyada ve tilkemizde gelisim géstermektedir. Ulkemiz de saglik turizminde en ¢ok
tercih edilen ilk 10 iilkeden biridir. TUIK’IN 2020 yili verilerinde 388.150 hasta saglk hizmeti
almak i¢in Turkiye'yi tercih etmistir. Saglhk turizminin amaci; bireylerin saglhginin korunmasi,
iyilestirilmesi ve rehabilite edilmesi icin yasadiklar Ulke disindan baska bir Glkeye yaptiklari
ziyaretleri icermektedir. Saglk turizmi, medikal ve termal turizm; yasli ve engelli turizmi olarak
dorde ayrilmaktadir. Bunlardan en ¢ok medikal ve termal turizm ragbet gormektedir. Medikal
tedavi islemleri icerisinde en ¢ok kemoterapi uygulamasi ile estetik , kalp ve damar ve dis
cerrahisi operasyonlari tercih edilmekteyken termal turizmde ise termomineral su banyosu,
inhalasyon, iklim kiru gibi tamamlayici tedaviler daha fazla tercih edilmektedir. Saglhk turizmi
her ne kadar bireylere saglik esitligi ve imkanlara erisim saglasa da saglik profesyonelleri icin
onemli etik, esitlik ve glivenlik sorunlarina yol agmaktadir. Farkh kiltirlerden gelen bireylerin
etnik yapilari, dinsel farkhhklari, kiltirel gecmisleri, hastaliklara bakis agilari ve beklentileri
durum ve olaylara gore farklhilik gostermektedir. Bu kapsamda saglik turizmi yapilan lkelerde
hizmet veren saglik profesyonellerinin; bireylerin kiltirel ihtiyaclarinin farkinda olmalari,
kiltirel ve geleneksel beklentilerine saygli duymalari ve bireyleri yargilamamalari biyik énem
tasimaktadir. Ozellikle saglik profesyonellerinden hastalik odakli bakim yerine bireye 6zgii tedavi
ve bakim hizmetlerini sunmalari beklenmektedir. “Bireyin kultirel farkliliklarin tanimlanmasinda
ve anlasilmasinda uygun ve etkili davranis bicimini tesvik eden ve kiltirlerarasi iletisim
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yoniinden pozitif duygu gelistirebilme kabiliyeti” olarak tanimlanan kdiltiirel duyarlilik kavraminin
saghk turizminde hizmet veren tim saglik profesyonellerinde olmasi gereklidir. Saglk
profesyonellerinin igerisinde yer alan hekimler ve hemsireler, hastaliklarin tibbi tedavisinin
uygulanmasi ve bakiminda hastalarla birebir temas halinde olan gruplardir Tedavi ve bakim
hizmetlerinin sunumunda bireylerin kiltirel uygulamalarini daha fazla goézlemleme imkanina
sahiptirler. Bu uygulamalar; beslenme, giyinme, hijyen, ailenin yapisi, cinsiyet rolleri ve cinsel
davraniglar, evlilik ériintuleri, gebelige yonelik uygulamalar, bos zamanlari degerlendirme, stres
kaynaklari ve bas etme yontemleridir. Ginlimuz diinyasinda saglik turizminin artmasiyla insanlar
arasindaki kiilttrel farkliliklar ve etkileri daha goriiniir olmustur. Bu derleme ¢alismasinin amaci
saghk turizminde hizmet veren saglik profesyonellerinin kiltirlere duyarllik davraniglarinin
onemini vurgulamaktir.

Anahtar Sozciikler: Saglik Turizmi, Kultir, Kaltiirel Duyarlilik, Saghk Profesyonelleri, Saghkta
Esitlik
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CULTURAL SENSITIVITY IN HEALTH PROFESSIONALS SERVING IN HEALTH
TOURISM

ABSTRACT

Health is undoubtedly one of the most important and valued concepts all over the world.
According to WHO, health is “a state of complete physical, mental and social well-being and not
merely the absence of disease or infirmity. Disease, on the other hand, gains meaning with the
definition of health and expresses the deterioration of body functions. According to Field (1993),
iliness should also be considered as a concept with social and cultural content. Cultural factors
influence how an individual perceives health and illness. At the same time, the individual wants
to choose according to his culture how to protect his health, how to increase it, how to treat the
disease when it occurs. Today, solutions have begun to be found for diseases that increase
mortality and morbidity rates through developing technology, advances in medical and health
sciences. In addition, with the increase in the level of education, individuals began to adopt
healthy lifestyle behaviors and their life expectancy was prolonged. This situation has led to the
aging of the society and the increase in chronic diseases. All these changes have revealed
differences in the delivery of health services. One of these differences, 'Health Tourism', is
developing all over the world and in our country. Our country is one of the top 10 most preferred
countries in health tourism. According to TURKSTAT's 2020 data, 388,150 patients preferred
Turkey to receive health services. The purpose of health tourism; It includes the visits of
individuals to a country other than their country of residence in order to protect, improve and
rehabilitate their health. Health tourism, medical and thermal tourism; It is divided into four as
elderly and disabled tourism. Of these, medical and thermal tourism are the most popular.
Among the medical treatment procedures, chemotherapy and aesthetic, cardiovascular and
dental surgery operations are mostly preferred, while complementary treatments such as
thermomineral water bath, inhalation and climate cure are preferred more in thermal tourism.
Although health tourism provides individuals with health equality and access to opportunities, it
causes important ethical, equality and safety problems for health professionals. Ethnic
structures, religious differences, cultural backgrounds, perspectives and expectations of
individuals from different cultures differ according to situations and events. In this context,
health professionals serving in countries where health tourism is carried out; It is of great
importance that individuals be aware of their cultural needs, respect their cultural and traditional
expectations, and not judge individuals. In particular, healthcare professionals are expected to

140



nm& g

provide individualized treatment and care services rather than disease-focused care. The
concept of cultural sensitivity, which is defined as "the ability of an individual to develop a
positive emotion in terms of intercultural communication, encouraging appropriate and effective
behavior in defining and understanding cultural differences" should be present in all health
professionals serving in health tourism. Physicians and nurses, who are among the health
professionals, are the groups that are in one-to-one contact with the patients in the application
and care of the medical treatment of diseases. They have the opportunity to observe the cultural
practices of the individuals more in the provision of treatment and care services. These
applications are; nutrition, dressing, hygiene, family structure, gender roles and sexual
behaviors, marriage patterns, practices for pregnancy, leisure time, stress sources and coping
methods. With the increase in health tourism in today's world, cultural differences and effects
between people have become more visible. The purpose of this review study is to emphasize the
importance of cultural sensitivity behaviors of health professionals serving in health tourism.

Keywords: Health Tourism, Culture, Cultural Sensitivity, Health Professionals, Equality in Health
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OzZET

Cin’in Wuhan kentinde ortaya ¢ikan koronaviris, insandan insana hizla bulasarak tim diinyay!
etkisi altina alan buyk bir salgin halini almistir. Koronavirus salginiyla bas edebilmek igin tlkeler
pek ¢ok siki tedbiri uygulamaya koymak zorunda kalmislardir. Bu tedbirler neticesinde birgok
sektor ciddi krizlerle bas etmek durumunda kalmistir. Bu sektorler arasinda en c¢ok
etkilenenlerden biri hig stiiphesiz turizm sektorii olmustur. Turizm sektoriiniin; yiyecek icecek,
konaklama, seyahat acenteleri, eglence, ulastirma ve saglik gibi pek ¢ok isletmeyi biinyesinde
barindirmasi nedeniyle, sektériin ugradigl zararda o denli biylk olmustur. Turizm sektoriiniin
zorunlu olmayan, liks tiliketim kategorisinde yer almasi, sektorin faaliyetlerinin daha da
ertelenmesine neden olarak, koronavirisiin sektdre olan etki boyutunu daha da arttirmistir. Bu
¢alismada, Turkiye’de turizm sektérinin ugradigl zarar daha net gorebilmek adina, ilk vakanin
gorildugua tarih olan 11 Mart 2020’den sonra ulusal gazetelerde turizm sektori ile ilgili yapilan
haberler incelenerek, pandemi sonrasi Tirkiye turizminin bu durumdan nasil etkilendigi, bu
etkilere karsin nasil dnlemler alindigi ve sektore ne gibi yenilikler getirildigi konularina agikhk
getirilmesi amaglanmistir. ilgili konuyla alakali ulasilan dokiimanlar igerik analizi ydntemiyle
analiz edilmis ve neticede salgin sonrasi sektdre yonelik meydana gelen kayiplar, buna bagl
olarak yururlGgu konulan yeni diizenlemeler ve var olan bu yeni diinya durumunun biraz daha
anlasilir olmaya basladigi noktada bu yeni duruma sektoriin nasil adapte oldugu yoninde
haberlerin varligi tespit edilmistir. Turizm sektoriinde koronaviriis nedeniyle, Ulkeler arasi
gecisler kapatilmis, oteller, restoranlar, mizeler gibi turistik yerlerin faaliyetlerine ara verilmistir.
Pek cok organizasyon, festival, konser, kongre iptal edilmis, bu durumdan sektor ciddi hasarlar
almistir. Dinya Seyahat ve Turizm Konseyi’'nin ifadesine gore salginin turizmdeki ekonomik etkisi,
2008 yilinda yasanan ekonomik krizin etkisinden 5 kat daha buyiktir ve salgin sektordeki
istihdamda %31’lik bir kiiclilmeye neden olmustur, turizm gelirlerinde ise %30’luk bir azalmaya
sebebiyet vermistir. TURSAB verilerine gore, Turkiye turizm sektorli 2020'nin ilk ¢eyreginde,
onceki yilin ayni dénemine kiyasla %11,4 gerileyerek, 4 milyar 101 milyon 206 bin dolar
seviyelerine dismustiir. 2019 yilinda toplam turizm gelirleri 34,5 milyar dolar iken, 2020 yilinda
bu gelirler 12,1 milyar dolar olmustur. Tlrkiye’de ki otellerin doluluk oranlari gegen yilin ayni
ayina gore %55,2 oraninda azalmistir. Kaltir ve Turizm Bakanligi’nin verileri ise Tirkiye'ye gelen
turist sayisinin %77,97 oraninda azaldigini géstermektedir. Tirkiye’ye 2020 yilinda yurt disindan
toplam 15,826 milyon kisi gelmistir. Bunlardan 3,118 milyonu yurt disinda yasayan Tarklerin
oldugu, bunu takiben sirasiyla Rusya, Bulgaristan, Almanya vatandaslarindan olustugu
belirlenmistir. Bir diger géze c¢arpan konu ise, pandemi slresince e-ticaret kanaliyla yapilan
alisverislerde cokca artis gorilmesine ragmen, turizm sektériyle ilgili Grinlerin aliminin
azaldiginin saptanmasidir. Styrk (2020)’a gére bu Urinler arasinda %77 oraniyla en ¢ok azalis
gosteren Urin bavul satislaridir. Daha sonra %64 oraniyla kamera ve mayo Urinleri onu takip
ederken, %43 ile glines gozIUgu ve %37 ylzme ekipman Uriinlerinin satislarinda azalis oldugu
gozlemlenmistir. Haber icerikleri incelendiginde goéze carpan bir diger konu ise, Tirkiye'de
turistlerin fazlaca ilgi gosterdigi sehirler olan istanbul, Canakkale, Konya, Nevsehir gibi illere
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yapilan gezilerin pandemiyle birlikte neredeyse bitme noktasina geldigidir. Pandeminin yarattig
ekonomik etkilerin yani sira insanlarin degisen hizmet algilarinin varligl da gazete haberlerinde
sikca yer bulmaktadir. Otellerin pandemi siirecine nasil adapte olduklari ve uygulanan yeni
diizenlemelerle insanlarin otellerde kendilerini daha iyi ve guivenli hissetmelerine yonelik yapilan
¢alismalara haberlerde sikga vurgu vyapildigi gorilmektedir. Koronavirls sonrasi otel
musterilerinin beklentilerinin daha ¢ok giiven ve hijyen yoniinde oldugu aciktir. Otellerde
insanlarin  sosyal mesafelerini koruyabilecekleri ortamlarin vyaratiimasinin, agik bife
uygulamalarinin degistirilip daha hijyenik hale getirilmesinin ve Urunlerin el degmeden servis
edilebilmesi yonunde yapilan uygulamalarin, otel musterilerinin tercihlerini olumlu yoénde
etkiledigi tespit edilmistir. Benzer sekilde tim otel personelinin agilanmasi ve gelen misterilerde
de agi kriterinin aranmasi, olumlu etki yaratan durumlardan biridir. Gazete haberleri analiz
edildiginde goze c¢arpan baska bir konuda, salginla birlikte insanlarin tatil anlayiglarinin da
degistigidir. Zira insanlar kitlesel turizmden ziyade bireysel turizme yodnelim gostermeye
baslamislardir. Kamp yapma, karavan ve tekne kiralama yolu ile tatil yapma bu yilin en popler
secenekleri arasinda yer almistir. Salginin getirdigi tim bu degisimler ve etkiler ile birlikte,
Birlesmis Milletlerin yayinladigl rapora gore, her ne kadar uyumlastirma galismalari yapilsa da
2023 yilina kadar turizmde normale donitsin miimkin olmayacagl ifade edilmektedir. S6z
konusu rapora gore, Turkiye turizm sektori, yan sektorleriyle birlikte 93 milyar dolar milli gelir
kaybi yasayabilir. Sadece turizmden kaynaklanan kaybin toplam milli gelirdeki payr %9’lan
bulmaktadir fakat alinan mali 6nlemlerle bunun kismen de olsa giderilebilecegi belirtilmektedir.
Sonug olarak koronaviris salgininin turizm sektorii baglaminda ¢ok somut etkileri olmus, sektor
ve calisanlari bu somut etkilerden fazlasiyla hasar almistir. Calisma nihayetinde, tim diinya
Ulkelerinde oldugu gibi Tlrkiye'de ki turizm faaliyetlerinin de azaldigi goriilmekte ve daha fazla
hasar almak istemeyen sektorin, uygulamaya koydugu bircok tedbir paketleriyle ayakta kalmaya
cahistigl sonucuna varilmistir.

Anahtar Sozciikler: Koronaviris, Turizm Sektord, Tirkiye, Gazete Haberleri
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HOW DID THE CORONAVIRUS AFFECT THE TURKISH TOURISM SECTOR? AN
EVALUATION ON NEWSPAPER NEWS

ABSTRACT

The coronavirus, which emerged in the city of Wuhan, China, has become a major epidemic that
spreads rapidly from person to person and affects the whole world. In order to cope with the
coronavirus epidemic, countries have had to implement many strict measures. As a result of
these measures, many sectors had to cope with serious crises. Undoubtedly, one of the most
affected sectors among these sectors has been the tourism sector. Tourism sector; the loss
suffered by the sector has been so great because it includes many businesses such as food and
beverage, accommodation, travel agencies, entertainment, transportation and health. The fact
that the tourism sector is in the category of non-essential luxury consumption caused the sector's
activities to be delayed further, further increasing the impact of the coronavirus on the sector.
In this study, in order to see more clearly the damage suffered by the tourism sector in Turkey,
the news about tourism in the national newspapers after the first case on March 11, 2020, was
examined, how the post-pandemic Turkish tourism was affected by this situation, and what
precautions were taken against these effects. and what kind of innovations have been brought
to the sector. The documents reached related to the relevant subject were analyzed with the
method of content analysis and as a result, the losses in the post-pandemic sector, the new
regulations put into effect and the existence of news about how the sector adapted to this new
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situation at the point where this new world situation started to become a little more
understandable. detected. Due to the coronavirus in the tourism sector, crossings between
countries were closed, and the activities of touristic places such as hotels, restaurants and
museums were suspended. Many organizations, festivals, concerts, congresses were canceled
and the industry suffered serious damage. According to the statement of the World Travel and
Tourism Council, the economic impact of the epidemic on tourism is 5 times greater than the
effect of the economic crisis in 2008, and the epidemic caused a 31% reduction in employment
in the sector and a 30% decrease in tourism revenues. According to TURSAB data, the tourism
sector in Turkey decreased by 11.4% in the first quarter of 2020 compared to the same period of
the previous year, to 4 billion 101 million 206 thousand dollars. While the total tourism revenues
were 34.5 billion dollars in 2019, these revenues were 12.1 billion dollars in 2020. The occupancy
rates of the hotels in Turkey decreased by 55.2% compared to the same month of the previous
year. The data of the Ministry of Culture and Tourism shows that the number of tourists coming
to Turkey has decreased by 77.97%. In 2020, a total of 15,826 million people came to Turkey
from abroad, and it was determined that 3,118 million of them were Turks living abroad,
followed by Russian, Bulgarian and German citizens, respectively. Another striking issue is the
detection of a decrease in the purchase of products related to the tourism sector, although there
has been a great increase in shopping made through e-commerce during the pandemic.
According to Styrk (2020), the product that decreased the most among these products, with a
rate of 77%, is luggage sales. It was followed by camera and swimwear products with a rate of
64%, while a decrease was observed in the sales of sunglasses with 43% and swimming
equipment products with 37%. Another issue that stands out when the news contents are
examined is that the trips to cities such as Istanbul, Canakkale, Konya, Nevsehir, which are the
cities where tourists are interested, almost come to an end with the pandemic. In addition to the
economic effects of the pandemic, the existence of people's changing service perceptions is also
frequently found in newspaper news. It is seen that the news about how the hotels adapted to
the pandemic process and the studies made to make people feel better and safer in the hotels
with the new regulations applied are frequently emphasized in the news. It is clear that after the
coronavirus, the expectations of hotel customers are more in the direction of trust and hygiene.
It has been determined that creating environments where people can maintain their social
distance in hotels, changing open buffet practices and making them more hygienic, and making
the products available untouched affect the preferences of hotel customers in a positive way.
Similarly, vaccinating all hotel personnel and seeking vaccination criteria for incoming customers
is one of the situations that creates a positive effect. Another issue that stands out when the
newspaper news is analyzed is that people's understanding of holidays has changed with the
epidemic. Because people have started to tend towards individual tourism rather than mass
tourism. Camping, caravan and boat rentals were among the most popular options this year.
Along with all these changes and effects brought by the epidemic, according to the report
published by the United Nations, it is stated that although harmonization studies are carried out,
it will not be possible to return to normal in tourism until 2023. According to the report in
question, Turkey may experience a national income loss of 93 billion dollars together with the
sub-sectors of the tourism sector. Only the share of the loss caused by tourism in the total
national income reaches 9%, but it is stated that this can be partially eliminated with the financial
measures taken. As a result, the coronavirus epidemic has had very tangible effects in the context
of the tourism sector, and the sector and its employees have been severely damaged by these
concrete effects. At the end of the study, it is seen that tourism activities in Turkey, as in all
countries of the world, have decreased and it has been concluded that the sector, which does
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not want to take more damage, is trying to survive with many precautionary packages it has put
into practice.

Keywords: Coronavirus, Tourism Sector, Turkey, Newspaper News
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OzZET

Medikal turizm, cerrahi miidahaleye ihtiya¢ duyan insanlarin, daha profesyonel ve daha ucuz
saghk hizmetleri alma istegi tzerine, bulunduklari bolgeden baska bir bolgeye seyahat etmeleri
olarak tanimlanmaktadir. Amacin saglikl kalmak ya da saglikh olmak oldugu bu turizm tirinde,
sunulan hizmetler tiketici icin hayati 6nem ve risk tasimaktadir. Tiketicinin yasamsal
fonksiyonlari s6z konusu oldugu icin medikal turizmde sunulan hizmetlerin talep esnekligi cok
azdir. Ayrica saglik sektoriinde verilen hizmetlerin basarili olmasinda zamanin biyiik bir etmen
olmasi, medikal turizmin mevsimsellik 6zelligini ortadan kaldirmaktadir. Sahip oldugu 6zellikleri
ile medikal turizm kendini diger turizm tirlerinden farkh kilmaktadir. Bu ¢alismada alanyazinda
yapilan arastirmalar incelenmis olup saglk turizmi ve medikal turizm hakkinda genel bilgiler
verilmistir. Calismanin temel amaci, medikal turizm pazarindaki tiiketici talebinin daha iyi
anlasiilmasini saglamaktir. Bu amag¢ dogrultusunda c¢ikarimlar yapilarak Tirkiye’nin medikal
turizm pazarinda rekabet avantaji elde etmesi icin yapilmasi gerekenler tzerinde durulmustur.
Calismada ikincil verilerden yararlanilmis olup, Tiirkiye’nin medikal turizm pazarindaki durumunu
saptamak amaciyla SWOT analizi de yapilmistir. Calisma, Turkiye’nin medikal turizmdeki gliclt
yonlerini ve zayif yonlerini ortaya koyarken firsatlarin ve tehditlerin anlasilabilmesini miimkin
kilmaktadir. TUm bunlara paralel olarak Tirkiye'nin gelecekte medikal turizme yapacagi
yatirimlarin dogru yonlendirilmesi agisindan ¢alisma énem tasimaktadir.

Anahtar Sozciikler: Saglik Turizmi, Medikal Turizm, Medikal Turizm Pazari.

DETERMINING THE STATUS OF TURKEY IN THE MEDICAL TOURISM MARKET IN
LINE WITH THE DEMANDS OF ITS TOURISTS

ABSTRACT

Medical tourism is defined as people, who need surgical intervention, traveling from one region
to another in order to receive more professional and cheaper health services. In this type of
tourism, where the aim is to stay healthy or to be healthy, the services offered are of vital
importance and risk for the consumer. Since the vital functions of the consumer are in question,
the demand elasticity of the services offered in medical tourism is very low. In addition, the fact
that time is a major factor in the success of the services provided in the health sector eliminates
the seasonality of medical tourism. With its features, medical tourism differentiates itself from
other types of tourism. In this study, the researches in the literature were examined and general
information about health tourism and medical tourism was given. The main purpose of the study
is to provide a better understanding of consumer demand in the medical tourism market. For

146



*

IWAH) =

IWACT'21

this purpose, inferences were made and what should be done in order for Turkey to gain a
competitive advantage in the medical tourism market was emphasized. Secondary data was used
in the study and SWOT analysis was also carried out in order to determine the status of Turkey
in the medical tourism market. The study makes it possible to understand the opportunities and
threats while revealing the strengths and weaknesses of Turkey in medical tourism. Parallel to
all these, the study is important in terms of directing Turkey's future investments in medical
tourism.

Keywords: Health Tourism, Medical Tourism, Medical Tourism Marketing.

147



IWACT'21
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OzZET

This study analyzes whether tourists' ages, their use of thermal services and people who
accompany them in their travel have an impact on their attitudes towards Pamukkale
destination. With this purpose in mind, criteria related to participants' attitude towards
destination have been subjected to t test and one-way analysis of variance in order to study the
impact of age, accompanying people and use of thermal services. In case result of variance
analysis was significant, Scheffe test has been applied. Significant differences were found when
attitudes were studied according to participants' use of thermal services, their ages and people
accompanying them in their travel. Tourists who made use of thermal services had the intention
of coming back again since they found shopping opportunities and guidance adequate. Tourists
who came with their spouses thought shopping opportunities and museums were adequate in
contrast to the ones who came with their spouses and children; tourists who came with their
spouses or friends thought more positively about the adequacy of food and beverages services
compared to the ones who came alone. The ones who came with their spouses had a more
positive attitude about recommending Pamukkale to their friends compared to the ones who
came alone.

Keywords: Tourist Attitudes, Destination, Pamukkale.
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insanlar yasamlarini siirdiirebilmek icin genellikle yetiskinlik déneminden itibaren calisma
yasamina girmektedir. Glvenli bir is yerinde ¢alismak temel insan haklarindan birisidir. Bu hak
kapsaminda saglikh ve glvenli ¢alisma kosullarini karsilama, is kazalari ve meslek hastaliklarini
onleyerek en alt dizeye indirme ve boylece is glicii kaybi nedeniyle ortaya gikabilecek maddi
kayiplari 6nleme, karlihigi ve verimliligi artirma hedeflerini iceren is sagligl kavrami oldukga
onemlidir. Calisma hayatinin iki ana tarafi olan isverenler ve galisanlar icin glivenli ve verimli bir
calisma hayatinin olusturulmasi hem calisanlari koruyacak hem de is verimini artiracaktir.
Calisma ortaminda saglik ve givenlik, isin tim sireglerini etkileyen ve kapsayan bir konudur.
Calisan saghg ve calisma giivenligi uygulamasi DSO, Uluslararasi Calisma Orgiitii (iLO) gibi
kuruluslarin sézlesme, direktif ve bildirgeleri nedeniyle bircok lilkede yasal bir gerekliliktir.
Turkiye’de de is saghg ve glivenligi mevzuati Anayasa ile uyumlu bir bicimde yapilandirilmistir.
Calisan saghgi, saghkli bir yasam icin gereken saglik kurallarini icermektedir. Calisma glivenligi
kavrami ise ¢alisanin yasamina ve viicut buttinligline yonelik tehlikelerin ortadan kaldirilmasiigin
gerekli teknik kurallari ele almaktadir. Turizm sektériinde calisanlar distnildagiinde 6zellikle
turistler ile temasi ¢ok olan is gruplan (temizlik personelleri, garsonlar, asgilar, resepsiyon
cahsanlari vb.) bircok tilkeden gelen kisilere hizmet sunmaktadir. Turizm sektériinde ¢alisanlarin
maruz kaldiklari meslek hastaliklarinin basinda sirt kaslarinin zedelenmesi, bel tutulmalari ve
kaymalari gibi kas iskelet sistemi hastaliklari, bulasici hastaliklar ve psikolojik baskilardan
kaynaklanan hastaliklar gelmektedir. Meslek hastaliklarinin yani sira is kazalar da bu sektérde
gorilmektedir. Turizm sektoriinde en ¢ok yasanan is kazalari; kesici delici alet yaralanmalari,
yanma, haslanma, temizlik Girtinlerinin yanhs kullanimi sonucunda yasanan zehirlenmeler, derin
dondurucularin yanlis kullanimi sonucu karsilasilan sorunlar (fazla soguga maruz kalma, donma
vb.), elektrik carpmalari, disme ve kaymalardir. Turizm sektori calisanlarinin calisma
yasamlarini saghkli bir sekilde slrdirebilmesinde gevresel (guriltd, 1sik, i1si, nem), kimyasal
(zehirli gaz, asit, boya vb.) biyolojik (bulasici hastaliklar) ergonomik hastaliklar, kas- iskelet sistemi
hastaliklari), psikolojik (calisma saatleri, yorgunluk, stres, ¢atisma vb), sosyokdlturel (dil, din,
kaltdr), politiko-ekonomik (isletme yonetmelikleri, Ucretlendirme, organizasyon) faktorler
onemli bir rol oynamaktadir. Turizm sektoriinde is saghgi ve givenligi kiltlrinin
olusturulmasinda, is kazalarinin ve meslek hastaliklarinin 6nlenmesinde; calisanlarin ise giris
muayenelerinin yapilarak uygun islere yerlestirilmeleri ve periyodik saglik muayenelerinin takip
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edilmesi énemlidir. Is saghg ve giivenligi ile ilgili konularda, is yeri hekimi ve is yeri hemsiresi
tarafindan galisma ortami ve sartlarinin ¢alisanlarin saglik ve giivenligine etkileri konularinda is
verenlere ve ¢alisanlara egitimler verilmesi ve ¢alisanlarin takip edilmesi daha glivenli bir ¢alisma
ortami olusturulmasini saglayacaktir.

Anahtar Sézciikler: Turizm Sektérii, Calisan Saghgi, Calisma Ortam, is Sagligi ve Glvenligi
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EMPLOYEE HEALTH AND WORK ENVIRONMENT RELATED HEALTH RISKS IN
THE TOURISM SECTOR

ABSTRACT

In order to survive, people generally enter the working life from the adulthood period. Working
in a safe workplace is one of the basic human rights. Within the scope of this right, the concept
of occupational health, which includes the objectives of meeting healthy and safe working
conditions, minimizing work accidents and occupational diseases, and thus preventing financial
losses that may arise due to loss of workforce, increasing profitability and productivity, is very
important. Establishing a safe and productive working life for employers and employees, who
are the two main sides of working life, will both protect employees and increase work efficiency.
Health and safety in the working environment is an issue that affects and covers all processes of
the business. Employee health and work safety practice is a legal requirement in many countries
due to the contracts, directives and declarations of organizations such as the World Health
Organization and the International Labor Organization (ILO). Occupational health and safety
legislation in Turkey has been structured in line with the Constitution. Employee health includes
the health rules required for a healthy life. The concept of work safety, on the other hand, deals
with the technical rules necessary to eliminate the dangers to the life and bodily integrity of the
employee. Considering those working in the tourism sector, especially business groups that have
a lot of contact with tourists (cleaning staff, waiters, cooks, reception staff, etc.) provide services
to people from many countries. At the beginning of the occupational diseases that the workers
in the tourism sector are exposed to are musculoskeletal diseases such as back muscle injury,
waist stiffness and slippage, infectious diseases and diseases caused by psychological pressures.
In addition to occupational diseases, occupational accidents are also seen in this sector. The most
common occupational accidents in the tourism sector; sharps injuries, burning, scalding,
poisoning as a result of misuse of cleaning products, problems encountered as a result of misuse
of deep freezers (exposure to excessive cold, freezing, etc.), electric shocks, falls and slips.
Environmental (noise, light, heat, humidity), chemical (toxic gas, acid, paint, etc.), biological
(infectious diseases), ergonomic diseases, musculoskeletal system diseases), psychological
(working hours) , fatigue, stress, conflict, etc.), socio-cultural (language, religion, culture),
political-economic (business regulations, remuneration, organization) factors play an important
role. In the formation of occupational health and safety culture in the tourism sector, in the
prevention of work accidents and occupational diseases; It is important that the employees are
placed in suitable jobs by conducting employment examinations and that periodic health
examinations are followed. In matters related to occupational health and safety, the workplace
physician and workplace nurse will provide training to employers and employees on the effects
of working environment and conditions on the health and safety of employees, and follow-up of
employees will ensure a safer working environment.

Keywords: Tourism Sector, Employee Health, Work Environment, Occupational Health and
Safety
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inanclari tarihsel acidan incelemek, tanimak ve cesitli dinsel téren ve ayinleri gerceklestirmek icin
onemli dini merkezlerin ziyaret edilmesi, inang turizmi kapsaminda degerlendirilmektedir. Dini
inanglar, turistlerin kutsal yerlere olan bagliliklari ve ziyaret etme istekleri izerinde oldukga etkili
olmaktadir. Van'in Gevas ilgesindeki Akdamar Adasi’'nda bulunan Akdamar Kilisesi bunun en iyi
orneklerinden biri olarak gorilmektedir. Kilise, Tiirkiye Kultir ve Turizm Bakanhgi’nin 1993
yilinda hazirlamis oldugu galismaya gore Hiristiyanhk dinine ait olan ve Tirkiye’de bulunan 129
eserden biridir. Kilisenin bulundugu Van; Dogu Anadolu Bolgesinde yer almaktadir ve nifus
bakimindan bolgenin en biyik sehridir. Akdamar adasinin iginde bulundugu Van Golu ise;
diinyanin en biyilk sodali golu ve Tirkiye'nin en biiylk goludir. Akdamar Hag Kilisesi, 7. ylizyillda
Van yoresine getirildigi rivayet edilen Hakiki Hag'in bir pargasini barindirmak maksadiyla Ermeni
Vaspurakan Kralligi sirasinda Hikimdar I. Gagik tarafindan Mimar Manuel’e yaptiriimistir.
Yapimina 915’te baslanmis ve 921'de tamamlanmistir. Adanin gliney dogusuna kurulmus olan
kilise, mimari agidan Ortacag Ermeni sanatinin en parlak eserleri arasinda sayilmaktadir. Kilise,
hikayelerini incil ve Tevrat’tan alan ve esine diinyada az rastlanan zengin tas kabartmalari ile
dikkat cekmektedir. Vaspurakan Kralligi'nin yikilmasi ile 1113'te yapilar manastira ¢evrilmistir.
1895 yilina kadar yapi bolgedeki Ermeni Patrikligi merkezi olmustur. Akdamar kilisesi manastir
olduktan sonra "Kutsal Hag Kilisesi" adiyla anilmistir. Ermeni halki icin ¢cok énemli olan ve hac
merkezi olarak kabul edilen Akdamar Kilisesi, Dogudaki birgok Ermeni aniti ile beraber 1951’'de
hikiimet emriyle yikimi kararlastiriimis, 25 Haziran 1951’de baslatilan yikim ¢alismasi o donemde
geng bir gazeteci olan ve tesadiifen olaylardan haberdar olan Yasar Kemal’in miidahalesiyle
durdurulmustur. Bu tarihten sonra yillar boyu bakimsiz kalan kilise 2005—2007 déneminde T.C.
Kaltir ve Turizm Bakanhg onculiginde, Tirkiye Ermenileri ve Ermenistan ile iliskilerin
gelistirilmesine yonelik bir adim olarak restore edilmeye baslanmistir. Restore edildigi yildan bu
yana yerli ve yabanci turistler tarafindan bolgeye ziyaretler artmistir. Kilisede 95 yil aradan sonra
ilk kez 19 Eylil 2010 yilinda, yilda bir glin olmak Gzere ayin izni verilmis ve ilk ayin yapiimistir. Bu
tarihten sonra cesitli yillarda glivenlik gerekcesiyle iptal edilen ayinler olsa da her yil eylll ayinda
ayin yapilmasi kararlastirilmistir. 2019 yilinda, Cumhurbaskanlgi iletisim Baskanligi tarafindan
"Akdamar Kutsal Hag Kilisesi Fotograf Sergisi" adi altinda yurt ici ve yurt disinda gesitli sehirlerde
tanitimi gerceklestirilmistir. Son olarak 2020 yilinda 8. ayin dizenlenmis ancak yeni tip
koronaviris (Kovid-19) tedbirleri nedeniyle sinirli sayida katilimla gergeklestirilmistir. Yilin her
mevsimi yurt ici ve yurt disindan binlerce turisti agirlayan, inang turizmi agisindan énemli bir
konuma sahip olan 1100 yillik Akdamar Kutsal Hag Kilisesi; zaman icerisinde deprem, bakimsizlik
gibi sebeplerden ufak zararlar gormis olsa da glinimiize kadar saglam bir sekilde ulasmis ve hak
ettigi degeri gormeye baslamistir.

Anahtar Sozciikler: inang, inang Turizmi, Van, Akdamar Kilisesi
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INVESTIGATION OF AKDAMAR CHURCH IN THE SCOPE OF FAITH TOURISM
ABSTRACT
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Visiting important religious centers in order to examine and recognize beliefs from a historical
perspective and to perform various religious ceremonies and rites is considered within the scope
of faith tourism. Religious beliefs have a great impact on tourists' devotion to holy places and
their willingness to visit. Akdamar Church, located on Akdamar Island in the Gevas district of Van,
is seen as one of the best examples of this. The church is one of the 129 works belonging to the
religion of Christianity and found in Turkey, according to the study prepared by the Ministry of
Culture and Tourism of Turkey in 1993. Van, where the church is located; It is located in the
Eastern Anatolia Region and is the largest city in the region in terms of population. Lake Van, in
which Akdamar island is located; It is the largest soda lake in the world and the largest lake in
Turkey. The Akdamar Cross Church was built by the Architect Manuel | by Gagik | during the
Armenian Vaspurakan Kingdom to house a part of the Genuine Cross, which is rumored to have
been brought to the Van region in the 7th century. Its construction began in 915 and was
completedin 921. The church, which was builtin the southeast of the island, is considered among
the brightest works of medieval Armenian art in terms of architecture. The church draws
attention with its rich stone reliefs, which take their stories from the Bible and the Torah and are
rare in the world. With the collapse of the Vaspurakan Kingdom, the buildings were converted
into monasteries in 1113. Until 1895, the building was the center of the Armenian Patriarchate
in the region. After the Akdamar church became a monastery, it was called "Holy Cross Church".
Akdamar Church, which is very important for the Armenian people and accepted as a pilgrimage
center, together with many Armenian monuments in the East, was decided to be demolished in
1951 by the order of the government. It was stopped by the intervention of The church, which
remained neglected for years after this date, was rebuilt by the Turkish Republic in the 2005-
2007 period. Under the leadership of the Ministry of Culture and Tourism, it started to be
restored as a step towards improving relations with the Armenians of Turkey and Armenia. Since
the year it was restored, visits to the region by local and foreign tourists have increased. On
September 19, 2010, for the first time in 95 years, permission was granted for one day per year,
and the first service was held in the church. Although there were rituals canceled for security
reasons in various years after this date, it was decided to hold a ritual in September every year.
In 2019, it was promoted in various cities in Turkey and abroad under the name of "Akdamar
Holy Cross Church Photograph Exhibition" by the Presidency of Communications. Finally, the 8th
rite was held in 2020, but it was held with a limited number of participants due to the new type
of coronavirus (Kovid-19) measures. The 1100-year-old Akdamar Holy Cross Church, which hosts
thousands of domestic and international tourists every season of the year and has an important
position in terms of faith tourism; Although it has suffered minor damage over time due to
reasons such as earthquake and neglect, it has reached the present day in a solid way and has
begun to see the value it deserves.

Keywords: Faith, Faith Tourism, Van, Akdamar Church
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ABSTRACT

Chilean cuisine takes its roots basicly from the mixture of traditional Spanish cuisine, Chilean
Mapuche culture and local ingredients within significant effects from other European cuisines
principally from Germany, Italy, the United Kingdom and France. Recipes and the tradition of
food in Chile are distinguished for the various flavours and ingredients, depending on the
country's distinct geography and climate welcoming a vast array of agricultural products, fruits
and vegetables. The long shores and the relationship of people with the Pacific Ocean
contributes a huge range of seafood products to Chilean cuisine, including the country's waters
home to exclusive species of fish, molluscs, crustaceans and algae, thanks to the oxygen-rich
water brought in via the Humboldt Current. Besides Chile is one of the world's largest producers
of wine and many Chilean recipes are exalted and accompanied by local wines. Chilean cuisine
also has some resemblances with Mediterranean cuisine, since the terresterial ecoregion
stretching from 32° to 37° south, is one of the world's five Mediterranean climate zones. In this
Study, Chilean Cuisine is examined through all the way from the historical background to current
state within literature review.

Keywords: Chilean Cuisine, Seafood, Wine
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OZET

Dogal ve kiltlrel peyzaj alanlari, kiiltiirel ve dogal kaynaklari barindiran ve bu baglamda cesitli
estetik ve kiltirel degerler tasiyan alanlardir. Kiyi kenti olan Rize’de, kentsel turizm alanlarinin
dogal, kiilturel, estetik ve islevsel degerlerinin yani sira alan kullanimlarinin gesitliligi bu alanlarin
turizm potansiyelini 6nemli olclide etkilemektedir. Kentsel turizm alanlarinin kirsal turizm
alanlarina gére daha sinirli sayida kaldigi Rize ilinde mevcut dogal ve kiltirel peyzaj 6gelerinin
belirlenerek 6n plana ¢ikarilmasi ve bu 6gelerin turizm potansiyelinin degerlendirilmesi 6nem arz
etmektedir. Bu kapsamda kentsel turizm alani olarak nitelendirilen, gesitli vista noktalari sunan
dogal ve kultiirel peyzaj degerlerine ve farkli alan kullanimlarina sahip Rize Botanik/Ziraat Cay
Bahcesi calisma alani olarak secilmistir. Rize kentinde yogun kullanima sahip bu alan kente hakim
panoramik manzarasi, rekreatif olanaklari ve pek ¢ok dogal ve iklime uyum saglamis egzotik bitki
varhigi ile 6n plana ¢ikmaktadir. Calismada Rize Botanik/Ziraat Cay Bahgesinin dogal ve kilturel
peyzaj degerlerinin turizm potansiyeline katkisini ortaya koymak amaclanmistir. Mevcut dogal ve
kiltirel peyzaj degerlerinin belirlenerek alanin tercih edilme nedenlerinin sorgulandigi
calismada, turizm potansiyelini arttirmaya yonelik kullanicilarin kentsel turizm noktasinda peyzaj
degerlerini kapsayan mekansal deneyimleri anketler araciligiyla degerlendirilerek oneriler
gelistirilmistir. Calismanin yontemini yerinde gézlemler, kullanici anketlerinin (alan kullanim
nedenleri, 6n plana c¢ikan peyzaj 6geleri) istatistiksel hesaplamalar ile degerlendirilmesi
olusturmaktir. Elde edilen veriler sonucunda alanda giiglendirilmesi ve gelistiriimesi gereken
noktalar tespit edilerek, alanda 6ne c¢ikan peyzaj ogeleri ve turizm iliskisi belirlenmis ve alanin
deneyimlenmesinde kiiltiirel peyzajin etkisi ortaya koyulmustur.

Anahtar Sozciikler: Dogal ve Kiiltlirel Peyzaj Alanlari, Kentsel Peyzaj, Turizm Potansiyeli
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THE EFFECT OF NATURAL AND CULTURAL LANDSCAPE VALUE ON TOURISM
POTENTIAL: THE CASE OF RIZE BOTANIC/ZIRAAT TEA GARDEN

ABSTRACT
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Natural and cultural landscape areas are areas that contain cultural and natural resources and
carry various aesthetic and cultural values in this context. In Rize, which is a coastal city, the
natural, cultural, aesthetic and functional values of urban tourism areas, as well as the diversity
of land uses, significantly affect the tourism potential of these areas. In Rize, where urban
tourism areas are more limited than rural tourism areas, it is important to identify and highlight
the existing natural and cultural landscape elements and to evaluate the tourism potential of
these elements. In this context, Rize Botanic/Agricultural Tea Garden, which is characterized as
an urban tourism area, offers various vista points, has natural and cultural landscape values and
different area uses, has been chosen as the study area. This area, which is heavily used in the
city of Rize, stands out with its panoramic view over the city, recreational opportunities and the
presence of many natural and exotic plants adapted to the climate. In this study, it is aimed to
reveal the contribution of the natural and cultural landscape values of Rize Botanic/Agricultural
Tea Garden to the tourism potential. In the study, in which the reasons for the preference of the
area were determined by determining the existing natural and cultural landscape values,
suggestions were developed by evaluating the spatial experiences of the users, including the
landscape values at the point of urban tourism, through questionnaires, in order to increase the
tourism potential. The method of the study consists of on-site observations, evaluation of user
surveys (reasons for land use, prominent landscape elements) with statistical calculations. As a
result of the data obtained, the points that need to be strengthened and developed in the area
were determined, the prominent landscape elements and tourism relations in the area were
determined and the effect of the cultural landscape on the experience of the area was revealed.
Keywords: Natural and Cultural Landscape Areas, Urban Landscape, Tourism Potential
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Tarihi ve arkeolojik alanlar gegmisin kiiltiirel ve sosyal yapisi, aliskanliklari ve yasam tarzini
yansitan dikkat ¢ekici mekanlardir. Tarihle iliskili olan bu mekanlar rekreasyonel alanlar igerisinde
Ozel bir yere sahiptir. Koruma kullanma ilkesiyle kullanima agilan tarihi mekanlara pek cok farkli
fonksiyon yiklenmektedir. Niteligine gore tarihi mekanlar kendisine ve gcevresine veya her ikisine
rekreasyonel olanaklar sunmaktadir. Tarihi mekanlarin rekreatif potansiyelleri rekreasyonel ve
turizm potansiyelinin analizleri ile ortaya koyulabilmektedir. inang turizmi son dénemlerde gelir
getirmesi ve dini mekanlann farkindaligini ortaya koymasi bakimindan énem kazanmis ve son
doénemlerde kiresel bir sektor halini almistir. Gezme,dinlenme,eglenme vb., kiiltiirel etkenlerin
yani sira inang da insanlarin turizme katilma nedenleri arasinda yer almaktadir. Diyarbakir, kltir
ve inang turizmi acgisindan zengin mirasa sahip bir ildir. Diyarbakir ilinde bulunan Hz. Sileyman
Camii inang turizmi kapsaminda degerlendirilen ve inang turizmi bakimindan potansiyeli yiiksek
mekanlardan biridir. Stileyman Camisi, dini ve rekreasyon amacli kullanilan sit alani statlisiinde
korunan bir alandir. Cami dogal ve kultlrel 6zellikleri nedeniyle rekreasyonel amach kullanim
yoniinden 6nemli ve yiksek potansiyele sahiptir. Calisma alani olarak secilen Diyarbakir ili Sur
ilcesinde yer alan Caminin rekreasyonel, dini ve turizm amagli potansiyellerinin ortaya koyulmasi
amaclanmistir. inan¢ Turizmi kapsaminda ele alinan calismada kullanicilara yonelik yapilan
anketlerin istatiksel yontemlerle degerlendirilerek alana yoénelik rekreasyonel talepleri
belirlenmeye calisiimistir.

Anahtar Sozciikler: Diyarbakir, Hz. Siileyman Camii, Rekreasyon Potansiyeli, inan¢ Turizmi
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DETERMINING THE RECREATIONAL POTENTIAL OF THE DIYARBAKIR PROPHET
SULEYMAN MOSQUE BY EVALUATING IN TERMS OF FAITH TOURISM

ABSTRACT

IWACT'21

Historical and archaeological sites are remarkable places that reflect the cultural and social
structure, habits and lifestyle of the past. These places, which are related to history, have a
special place in recreational areas. Many different functions are loaded on the historical places
opened for use with the principle of using protection. According to their nature, historical places
offer recreational opportunities to themselves and their surroundings or both. The recreational
potential of historical places can be revealed by the analysis of recreational and tourism
potential. Faith tourism has recently gained importance in terms of generating income and
demonstrating awareness of religious places, and has recently become a global sector. Traveling,
resting, having fun, etc., as well as cultural factors, belief is also among the reasons for people to
participate in tourism. Diyarbakir is a province with a rich heritage in terms of culture and faith
tourism. Located in the province of Diyarbakir, Hz. Sileyman Mosque is one of the places that is
evaluated within the scope of faith tourism and has a high potential in terms of faith tourism.
Stleyman Mosque is a protected area with the status of a protected area used for religious and
recreational purposes. The mosque has an important and high potential in terms of recreational
use due to its natural and cultural features. In the study, which is handled within the scope of
Faith Tourism, the surveys made for the users were evaluated with statistical methods and the
recreational demands for the area were tried to be determined.

Keywords: Diyarbakir, Prophet Stileyman Mosque, Recreation Potential, Religious Places,
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OzZET

Kurumsal itibar, isletmenin paydaslar tarafindan soyut ve somut olarak algilanan degerlerin
sonucudur. isletmenin itibari, paydaslarla olan iliskisinden kaynaklanmaktadir. Bu noktada
isletmelerde yonetimin ele alinis bicimi, uygulanisi ve amaglarin gergeklestiriimesi agisindan
dnemli bir rol Gstlenmektedir. Ozellikle turizm isletmelerinin kurumsal itibar yénetimine ve
isletme degerlerine ¢ok dikkat etmesi gerekmektedir. Uretilen mal ve hizmetlerin turistlere
tanitilmasi, sunulmasi, turistlerin tekrar ayni isletmeyi tercih etmesinin saglanmasi, glicli baglar
olusturulmasi ve olumlu iliskiler kurulmasi adina turizm sektoriinde kurumsal itibar yonetiminin
glcinden faydalanilmaktadir. Bu dogrultuda c¢alismanin amaci kurumsal itibar yonetimi
kavraminin turizm sektori ve bu sektorde yer alan isletmeler icin 6nemini vurgulamak ve
uygulama alanlarini inceleyip, gerekliligi Gzerinde durmaktir. Calisma dokiiman ve arsiv taramasi
seklinde yapilmis ve ikincil kaynaklardan faydalaniimistir. Arastirmanin sonucunda yiiksek itibara
sahip turizm hizmetleri sunan isletmelerin paydaslarin ilk tercihi haline gelerek pazardaki
varliklarini, rekabet giglerini ve gelisimlerinin strdurilebilirligini glivence altina aldiklari ortaya
koyulmus, turizm arastirmacilarina ve turizm sektoriinde calisan kamu ve 06zel sektor
yoneticilerine 6neriler sunulmustur.

Anahtar Sozciikler: Kurumsal itibar, itibar Yonetimi, Turizm, isletme

THE IMPORTANCE OF CORPORATE REPUTATION MANAGEMENT IN TERMS OF
TOURISM ENTERPRISES

ABSTRACT

Corporate reputation is the result of values perceived as abstract and concrete by the
stakeholders of the enterprise. The reputation of the enterprise is due to its relationship with
stakeholders. At this point, it plays an important role in the way management is handled,
implemented and the objectives are realized in enterprises. In particular, tourism enterprises
need to pay close attention to corporate reputation management and business values. The
power of corporate reputation management is used in the tourism sector in order to promote
and offer the goods and services produced to tourists, to ensure that tourists prefer the same
business again, to create strong ties and to establish positive relations. In this direction, the aim
of the study is to emphasize the importance of the concept of corporate reputation management
for the tourism sector and the enterprises in this sector and to examine the application areas
and focus on the necessity. The study was carried out in the form of document and archive scans
and secondary sources were used. As a result of the research, it was revealed that the enterprises
providing high-reputation tourism services became the first choice of stakeholders, guaranteeing
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their presence, competitiveness and sustainability of their development in the market, and

recommendations were presented to tourism researchers and public and private sector
managers working in the tourism sector.

Keywords: Corporate Reputation, Reputation Management, Tourism, Enterprise

159



IWACT'21

DARGECIT SURYANI DiNi MiMARisi

Dr. Ogr. U. Tahsin KORKUT
Van Yiziinct Yil Universitesi
tahsinkorkut@hotmail.com

OzZET

Bulundugu konum itibariyle gegmisten gliniimize kadar birgok medeniyete ev sahipligi yapmis
olan Mezopotamya bdlgesi, dinlerin, dillerin ve kiiltlrlerin kaynasma noktasi haline gelmistir.
Mardin’in sinirlarina dahil oldugu ve “Yukari Mezopotamya” olarak adlandirilan bdlge, tarihi
cografyasi, sosyo-kiltlrel yapisi, blinyesinde barindirdigi ¢ok sayida tasinir ve tasinmaz kiltir
varhg ile zengin bir bolge olma 6zelligini glinimiize kadar surdirmeyi basarmistir. Mardin ve
civarinda, tarihi ¢aglar boyunca farkli inanglara mensup topluluklar bir arada yasamistir. Pagan
dénemlere ait inanglarin yani sira giinimiizde az da olsa Ezidilik, Hristiyanlik ve islam inancina
mensup insanlarin bir arada yasadigi bolge, bu agidan dinlerin ve kdltirlerin bulustugu bir inang
cografyasi olma o6zelligi kazanmistir. Mardin ve civari, Hristiyanlik inancinin oldukga erken
donemlerde yayillim gostermeye basladigl bir bolgedir. Cok sayida Hristiyan din adaminin
miinzevi bir hayat yasadigi ve dini inanglarini yaymak amaciyla bircok manastir ve kilise insa ettigi
bolge, Siryaniler agisindan kutsal olarak goérilen ve Tur Abdin olarak adlandirilan tarihi
cografyanin biyik bir kismini binyesinde barindirmaktadir. Tur Abdin sinirlari igerisinde kalan
Mardin ili Dargecit flcesi'nde manastir ve kilise gibi bircok dini mimari yapi kiiltiirel varligini
surdimektedir.

Anahtar Sozciikler: Siiryani, Dargegit, Hiristiyan, Kilise

SYRIAC RELIGIOUS ARCHITECTURE IN DARGEGIT DISTRICT
ABSTRACT

The Mesopotamian region, which has hosted many civilizations from the past to the present,
has become the fusion point of religions, languages and cultures. The region, which is included
in the borders of Mardin and called "Upper Mesopotamia", has managed to maintain its feature
of being a rich region with its historical geography, socio-cultural structure, many movable and
immovable cultural assets it contains. Throughout the historical ages, communities of different
faiths have lived together in Mardin and its surroundings. In addition to the beliefs belonging to
the pagan periods, the region where people belonging to the Ezidism, Christianity and Islam
faiths live together, has gained the feature of being a faith geography where religions and
cultures meet. Mardin and its surroundings are a region where the Christian belief began to
spread quite early. The region, where many Christian clergy lived a reclusive life and built many
monasteries and churches in order to spread their religious beliefs, contains a large part of the
historical geography called Tur Abdin, which is considered sacred by the Assyrians. In the
Dargegit District of Mardin Province, which is within the borders of Tur Abdin, many architectural
structures such as monasteries and churches continue their cultural existence.

Keywords: Syriac, Dargecit, Christian, Church
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MEDICAL TOURISM IN JORDAN

Dr. Ghaith M. Al-Abdallah
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ghaith.abdallah@yahoo.com

ABSTRACT

Medical infrastructure in Jordan is one of the most developed in the region, which drives people
from nearby countries to seek medical services in Jordan. This in return made medical tourism
an important part of Jordan’s economy, which is mainly a service based economy. The Jordanian
government has realized this, and the Ministry of Health (MoH) in Jordan established rules and
regulations to help improve medical services provided to medical tourists. In 2018, the World
Bank considered Jordan as the best healthcare service provider in the Middle East. However,
with the increase in competition in the region, it is very important to understand the factors
affecting the selection of Jordan for medical tourism from the medical tourists’ perspective.

To achieve the aim of this study, a descriptive analytical methodology based on survey strategy
was adopted. Data was collected from a convenience sample of medical tourists in 28 private
hospitals in Amman, the capital of Jordan. A total of 720 valid and filtered questionnaires were
analyzed using SPSS. The results show that reliability is the most important medical service
quality factor, accommodation cost is the most important financial factor, while political
(system) stability is the most important environmental factor affecting the selection of Jordan as
a medical tourism destination. Interestingly, selected demographics (respondents’ age, gender,
marital status, income level, and educational level) did not have any significant moderation
effect on the direct relationships between the examined factors and the selection of Jordan as a
medical tourism destination. Discussion, conclusion, and recommendations are provided based
on the results of the study.

Keywords: Medical Destination Selection, Medical Service Quality, Financial Factors,
Environmental Factors, Demographic Moderation, Middle East.

161



nm&; i

YiYECEK VE iCECEK iSLETMELERINDE DENEYiMSEL PAZARLAMANIN
DAVRANISSAL SADAKAT UZERINDEKi ETKiSiNi BELIRLEMEYE YONELIK BiR
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OzZET

Hizmet isletmelerinde sunulan temel Griiniin soyut olmasi nedeniyle musterilerin isletmeden
elde ettikleri fayda yasadiklari deneyim ile agiklanabilir. Musterilerin bir hizmet isletmesi ile
karsilasmalarindan ayrilana kadar gegen siire icerisinde yasadiklari deneyimi ifade etmektedir.
Hizmet isletmeleri icerisinde yiyecek icecek isletmelerinin misteri ile temasin en yogun yasanan
isletmeler olduklarindan bahsedilebilir. Bu sebeple arastirmanin amacini da ifade eden
deneyimsel pazarlamanin davranissal sadakat Uzerinde etkisinin olup olmadigl sorunsalinin
yiyecek icecek isletmelerinde arastirilmasinin uygun olacag disliniimustir. Arastirma
kapsaminda Van ilinde faaliyet gosteren yiyecek icecek isletmelerinden hizmet satin alan
musteriler ile yliz ylize anket calismasi gerceklestirilmistir. Katilimcilarin belirlenmesinde evrenin
tam olarak bilinmemesinden dolayi bilinmeyen evrenlerde kullanilan 6rneklem sayisi géz 6niinde
bulundurularak kolayda 6rnekleme metodu ile 400 anket dagitiimis ve degerlendirmeye uygun
387 anket Uzerinden analizler uygulanmistir. Arastirma sonuglarina gore deneyimsel
pazarlamanin tim alt boyutlari ile davranissal sadakat arasinda pozitif yonli ve gli¢li dizeyde
bir iliski oldugu goérilmustir. Yapilan etki analizi sonucunda da deneyimsel pazarlama
uygulamalarinin davranissal sadakat Gzerinde %59 dizeyinde giicli bir etkisi oldugu ortaya
citkmistir.

Anahtar Kelimeler: Deneyimsel Pazarlama, Davranissal Sadakat, Yiyecek-icecek

A STUDY TO DETERMINE THE EFFECT OF EXPERIENTIAL MARKETING ON
BEHAVIORAL LOYALTY IN FOOD AND BEVERAGE BUSINESSES

ABSTRACT

Due to the abstract feature of the basic product presented in the service enterprises, the gain
that customers obtain from the enterprises can be explained by the experience. It refers to the
experience in which the customers meet and leave a service business. In service enterprises,
food beverage businesses can be mentioned that they are the most intense businesses with the
customer. Therefore, it was thought that the implementation of the experienced marketing on
behavioral loyalty that expresses the purpose of the study on behavioral loyalty will be
appropriate to investigate in food beverage businesses. Within the scope of the research, a face-
to-face questionnaire was applied to the customers purchasing services from food drink
companies operating in Van provinces. In determining the participants, the number of samples
used in unknown universal unknown universal unknown universals were taken into
consideration with 400 surveys and analyzes over 387 surveys. According to the results of the
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research, it was observed that there was a positive and strong relationship between all sub-
dimensions of the experiential marketing and behavioral loyalty. As a result of the impact

analysis, experiential marketing practices have emerged to have a strong effect of 59% on
behavioral loyalty.

Keywords: Experiental Marketing, Behavioral Loyalty, Food and Beverage
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OzZET

Dunya Bankasi, diinyanin en taninmig ve zengin kalkinma finansmani saglayicisidir. Glinimuzde
189 liye llkesiile Banka esi benzeri goriilmemis bir finansal katalizorddir. Bilhassa orta ve az gelirli
Ulkelere surdirulebilir turizm ile kalkinmayl énermektedir. Banka’ya gore diinyanin dort bir
yaninda yer alan toplumlarin faydasina yonelik sirdirilebilir turizm kalkinma igin kanitlanmis bir
aragtir. Ayni zamanda kiresel turizme olan talep artmaya devam ettikge, stirdlrdlebilir kalkinma
firsatlari da artmaktadir. Ancak, Covid-19 salgini kiiresel turizmi negatif etkilemektedir. Birlesmis
Milletler Diinya Turizm Orgiitiine gére (2016), siirdiiriilebilir turizm: “Ziyaretgilerin, endiistrinin,
cevrenin ve ev sahibi halklarin ihtiyaglarini ele alirken, mevcut ve gelecekteki ekonomik, sosyal
ve cevresel etkileri tam anlamiyla dikkate alan turizmdir.” Ancak glinlimiizde kiiresel isinmanin
neden oldugu cevre felaketleri artmaktadir. ABD eski Baskani Trump'in 22 Eylil 2020 tarihli 75.
Birlesmis Milletler Genel Kurulu Toplantisinda yaptigi aciklamalar arasinda Cin’in her yil
milyonlarca ton plastik ve ¢opl okyanuslara bosaltigl, genis mercan kayaligi alanlarini yok
ederken atmosfere diinyanin herhangi bir yerindeki herhangi bir tilkeden daha fazla zehirli civa
yaydigini iddia vardir. Oysaki, iklim degisliginin kilit noktasi karbon emisyonu (izerinde bile tam
bir anlasma saglanamamaktadir. Diger yandan, turizm destinasyonlarin turizmi kolaylastirma,
Urlin gelistirme, veri toplama, pazarlara erisme ve ziyaretcileri cekme yollarini etkileyen dijital
platformlar, turizm sektoriiniin ugtan uca ¢alisma seklini bozmaktadir. Boylece, dustk gelirli
pazarlarin kalkinma igin turizmden yararlanmalarini zorlastiran, bu dijital bozulmanin turizm
endstrisinde dalgalanmaya etkisi bulunmaktadir.

Anahtar Kelimeler: Diinya Bankasi, Stirdirilebilir Turizm, Dijital Platformlar, Kirsal Kalkinma.

DEVELOPMENT, SUSTAINABLE TOURISM AND THE WORLD BANK
ABSTRACT

The World Bank is the World's most prestigious and wealthy development finance institution.
Today, with 189 member countries, the Bank is an unprecedented financial catalyst. It especially
recommends development with sustainable tourism to middle and low-income countries.
According to the Bank, sustainable tourism for the benefit of societies around the world is a
proven key for development. Besides all these, as the demand for global tourism continues to
increase, so do the opportunities for sustainable development. However, the Covid-19 pandemic
has a negative impact on sustainable tourism. According to the United Nations World Tourism
Organization (2016), sustainable tourism is “Tourism that takes full account of current and future
economic, social and environmental impacts while addressing the needs of visitors, industries,
the environment and host communities.” Among the statements made by former US President
Trump at the 75th United Nations General Assembly Meeting on September 22, 2020 was that
China dumps millions of tons of plastic and garbage into the oceans each year with massive
greenhouse gas emission. However, even reducing carbon emissions, which is the key point of
climate change, cannot be reached in full agreement. On the other hand, digital platforms, which
affect the way tourism destinations facilitate tourism, develop products, collect data, access
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markets and attract visitors, are disrupting the end-to-end operation of the tourism industry.
Thus, this digital disruption is having a ripple effect on the tourism industry, making it difficult
for low-income markets to leverage tourism for development.

Keywords: World Bank, Sustainable Tourism, Digital Platforms, Rural Development.
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ABSTRACT

The paper discusses the impact of the pandemic (Covid-19) on tourism and the prospects for its
recovery in Georgia. The research includes analysis of both secondary and primary information
and conclusions.

The country started the year 2020 positively, with an increase in international traveler visits of
20%. But the pandemic spread around the world was widening, with the first cases of infection
reported in Georgia, and by the end of March the country's borders were closed and a number
of restrictions imposed. Georgia has maintained the status of a green country for quite a long
time.

During Lockdown, potential travelers found themselves locked in a house. This situation lasted
until the summer. Restrictions were lifted in the summer, and borders with other countries were
partially opened. After quarantine, people started traveling shortly after the first restrictions
were lifted. First within the region then in the regions. Studies have shown that the main demand
was for recreation at sea and in the countryside, with children close to nature.

By the fall of 2020, the situation had changed, with cases of coronavirus infection increasing.
Demand for travel within the country has also decreased. In general, people started traveling
more cautiously than in the summer. New restrictions were imposed.

Restrictions on entertainment and mass events have reduced tour flows to Thilisi and other
major cities, pushing them to more regions.

The tourist season of 2021 started in Georgia, as evidenced by the high occupancy rate of hotels
in May and reservations in June, as well as an increase in the number of International Visitor
Trips. The most demanded will be eco, adventure and agro-tourism products. Despite
everything, Georgia will be an attractive country for tourists in 2021.

Keywords: Tourism, Pandemic, Visitors, International Traveler.
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OzZET

Dunyanin farkh tlkelerinde potansiyeli olan bir¢ok kent turizme konu olmak isterler. Ancak bu
surecin saghkli ve kontrolli bir sekilde gerceklesmesi ve nihayetinde strdirilebilir olmasi igin
belli kurallara ihtiyag vardir. Cittaslow hareketi tam da bu anlamda sirdirilebilir kentler
yaratmak isteyen yerel yoneticiler icin bir firsattir. Zira Cittaslow hareketinin tarihsel sirecine
bakildiginda 6ncelikle bu kavramin yavas yemek kavrami ile ortaya ciktigini ve ilerleyen siiregte
ise yavas felsefesi olarak kendini gosterdigi anlasiimaktadir. Yavas felsefesi hayati yavaslatmak
degil insanin biyolojik, fizyolojik ve sosyolojik olarak yasamasi gereken gercek bir hayat
mekanizmasidir. Bu mekanizma zamanla kendini sehirlerde gostererek Cittaslow kavraminin
ortaya ¢ikmasini saglamistir. Cittaslow hareketi insanlarin gercek dogasini yansitarak toplumlarin
huzur ve sakinlik icinde yasamasini saglayacak kriterlere sahip sehirler olusturmayi
amaclamaktadir. Bu dogrultuda, gerek kiltirel degerleri gerekse sahip oldugu fiziki 6zellikleri ile
izmir’in Seferihisar ilcesi Tirkiye’nin ilk Cittaslow unvanina sahip kenti olmustur. Dolayisiyla
bircok farkli gekiciligi blinyesinde barindiran Seferihisar arastirmaya konu edilmistir. Ozellikle
Seferisihisar’daki kadin girisimcilerin ilgenin bu unvani almasindaki katkilari ve bu unvanin
surdirilebilir olmasinda oynadiklari etkin durum arastirmada Seferihisar’in secilmesinde 6nemli
bir yer tutmaktadir.

Calismanin amaci Seferihisar’daki Cittaslow hareketini kadinlar 6zelinde incelemektir. Bu
kapsamda, oncelikle Cittaslow hareketinin kadin girisimciligi Gzerindeki etkisi ortaya konulmus
ve kadinlarin bu sirecten nasil etkilendigi tespit edilmeye calisilmistir. Ayrica, Cittaslow
unvaninin Seferihisar’daki kadin girisimcilerin sosyo-ekonomik durumlarini, aile igcindeki rollerini
ve Seferihisar’da bu hareketin strdirilebilirligini ne élglide etkiledigi veya destekledigi konusu
bu arastirmanin alt amaclari olarak belirlenmistir.

Bu calismanin metodolojisi sadece ilgili akademik ve diger ikincil kaynaklarin taranmasina degil,
ayni zamanda Seferihisar'da gerceklestirilen derinlemesine goériismeler yoluyla birincil veri
toplanmasina dayanmaktadir. Arastirmanin modeli nitel arastirma yontemlerine dayanmaktadir.
Bu baglamda, kolayda ornekleme teknigi ile Seferihisar'daki 20 kadin girisimciye ulasiimistir.
Detayl bilgi edinmek ve arastirmanin daha hizli bir sekilde ¢6ziimlenmesini saglamak amaciyla
bu kisilerle yapilandiriimis form Uzerinden derinlemesine goérismeler gerceklestirilmistir.
Goriasmelerden elde edilen veriler, akademik gizlilik esasina uygun olarak anonimlestirilmis ve
her bir gorismeci K1, K2, K3 seklinde kodlanmistir. Arastirma kapsaminda yuritilen saha
calismasi sonucunda elde edilen veriler betimsel analize tabi tutularak (bulgu) calismada
sunulmustur. Gerekli gorilen vyerlerde gorisilen Kkisilerin  sozlerine dogrudan atifta
bulunulmustur.

Anahtar Kelimeler: Cittaslow, Yavas Kent, Yavas Felsefesi, Turizm Sosyolojisi, Seferihisar, Kadin
Girisimciligi
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WOMEN ENTREPRENEURS IN THE CITTASLOW MOVEMENT: A CASE OF
STUDY SEFERIHISAR

ABSTRACT

Many cities with potential in different countries of the world want to be the subject of tourism.
However, certain rules are needed for this process to take place in a healthy and controlled
manner and ultimately to be sustainable. The Cittaslow movement is an opportunity for local
administrators who want to create sustainable cities in this sense. When looking at the historical
process of the Cittaslow movement, it is necessary to know that this concept emerged in
accordance with the concept of slow food, and in the following process it manifested itself as a
slow philosophy. The philosophy of slow is not slowing down life, but a real life mechanism that
human beings should live in biological, physiological and sociological. This mechanism
demonstrated itself in cities over time and led to the emergence of the Cittaslow concept.
Cittaslow movement targets to create cities that reflect the inner nature of people and have
criteria that will enable communities to live in peace and quiet. In this direction, with its cultural
values and physical characteristics, izmir’s Seferihisar District was firstly awarded the Cittaslow
title in Turkey. Therefore, this study focused on Seferihisar. Particulary, the contribution of
women entrepreneurs in Seferihisar to the district’s achievement of this title and their effective
status in the sustainability of this title play in important role in the selection of Seferihisar in
study.

The objective of this study is to examine the Cittaslow movement in Seferihisar in the context of
women. In this context, first of all, the impact of the Cittaslow movement on female
entrepreneurship was put forward, and it was tried to determine how women were affected by
this process. Besides, the issue of how the Cittaslow movement affects or promotes the socio-
economic status of female entrepreneurs in Seferihisar, their roles in the family, and the
sustainability of this movement in Seferihisar was tried to grasp as sub-objectives of this study.

The methodology of this study is based not only on the review of relevant academic and other
secondary sources but also on primary data collection through in-depth interviews conducted in
Seferihisar. Its research model depends on qualitative research methods. In this context, 20
female entrepreneurs in Seferihisar were reached with the convenience sampling technique. In-
depth interviews were conducted with these interviewees over the structured form in order to
grasp detailed information and to analyze the data faster. The data obtained from the interviews
were anonymized in accordance with the principle of academic confidentiality, and each
interviewees was coded as K1, K2, K3. The data obtained through the fieldwork study conducted
within the scope of the research were presented in the study after being subjected to descriptive
analysis. Where deemed necessary, direct reference was made to the statements of the
interviewees.

Keywords: Cittaslow, Slow City, Slow Philosophy, Tourism Sociology, Seferihisar, Women
Entrepreneurship
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ORGUT KULTURUNUN PROAKTIF CEVRE STRATEJiSi UZERINDEKi ETKiSi: OTEL
iSLETMELERINDE BiR ARASTIRMA

Dog. Dr. Faruk KALAY
Van Yiziinci Yil Universitesi
kalayfaruk@hotmail.com

OzZET

Cevresel siirdirilebilirlik, cevreyi ve dogal kaynaklari koruma ihtiyaci artik en rekabetgi ve
basarili firmalar tarafindan benimsenen bir degerdir. Proaktif cevre yonetimini yeni bir endistri
devrimi olarak tanimlayan Berry ve Rondinelli (1998)'ye gore, proaktif cevre yonetimi
stratejilerini benimseyen firmalarin daha verimli ve rekabetgi hale geldigine dair artan kanitlar
var (s.38). Gil vd.’ne (2001: 458) gore, ¢evre yonetimi, firmalarin faaliyetlerinden kaynaklanan
cevresel olumsuz etkileri azaltmayl amacglayan hem teknik hem de organizasyonel birtakim
faaliyetleri kapsamaktadir. Teknik faaliyetler atiklarin dogrudan azaltilmasiyla amaciyla yapilan
faaliyetlerdir (6rnegin Urtinin fiziksel 6zelliklerindeki degisiklikler veya kullanilan teknolojilerdeki
degisikler). Organizasyonel faaliyetler ise firmalarin bigimsel sistemleriyle ilgili faaliyetlerdir
(6rnegin, cevresel egitim, cevresel hedeflerin planlanmasi ve kontroli, ¢evresel raporlama veya
Ust yonetim destegi) (Gil vd., 2001: 458). Bircok firma igin gevresel degerler artik kurumsal
kilturlerinin ve yonetim slreglerinin ayrilmaz bir pargasi haline gelmektedir (Berry ve Rondinelli,
1998: 39). Firmalarin proaktif cevre stratejilerini uygulama yetenekleri, sadece belirli bir
operasyon veya islevsel alanla sinirli degil, ayni zamanda organizasyon kiltlriinin yaygin bir
pargasidir (Sharma ve Vredenburg, 1998: 742). Literatiirde proaktif cevre stratejisiyle ilgili yapilan
arastirmalarin daha ¢ok imalat isletmelerine odaklandigi, otel isletmeleriyle ilgili calismalarin
goreceli olarak daha az oldugu gorilmektedir. Bu baglamda bu c¢alismanin amaci otel
isletmelerinde orgiit klltiirlinlin proaktif cevre stratejisi izerindeki etkisini arastirmaktir.
Arastirma kapsaminda 272 farkh otel ve her otelde y6netici pozisyonunda 2 kisi olmak Uzere
toplam 544 kisiden alinan veriler analiz edilmistir. Analizler sonucunda klan kiltlri ile adhokrasi
kiltiranin proaktif cevre stratejisi Gizerinde pozitif ve anlamli bir etkisi tespit edilmistir. Pazar
kaltira ve hiyerarsi klltirinin proaktif cevre stratejisi lGzerinde anlamlh bir etkisi tespit
edilememistir.

Anahtar Kelimeler: Orgiit Kiiltiir(i, Proaktif Cevre Stratejisi, Cevre Yonetimi.

THE EFFECT OF ORGANIZATIONAL CULTURE ON PROACTIVE ENVIRONMENTAL
STRATEGY: A RESEARCH IN HOTEL BUSINESSES

ABSTRACT

Environmental sustainability, the need to protect the environment and natural resources is now
a value embraced by the most competitive and successful companies. According to Berry and
Rondinelli (1998), who define proactive environmental management as a new industrial
revolution, there is increasing evidence that firms that adopt proactive environmental
management strategies become more efficient and competitive (p.38). According to Gil et al.
(2001: 458), environmental management includes both technical and organizational activities
aimed at reducing the negative environmental impacts of firms' activities. Technical activities are
activities carried out with the aim of reducing waste directly (for example, changes in the physical
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properties of the product or changes in the technologies used). Organizational activities are
activities related to the formal systems of firms (for example, environmental education, planning
and control of environmental objectives, environmental reporting or senior management
support) (Gil et al., 2001: 458). For many companies, environmental values are now becoming
an integral part of their corporate culture and management processes (Berry and Rondinelli,
1998: 39). Firms' ability to implement proactive environmental strategies is not only limited to a
specific operation or functional area, but is also a common part of organizational culture (Sharma
and Vredenburg, 1998: 742). In the literature, it is seen that researches on proactive
environmental strategy mostly focus on manufacturing businesses, and studies on hotel
businesses are relatively few. In this context, the aim of this study is to investigate the effect of
organizational culture on proactive environmental strategy in hotel businesses.

Within the scope of the research, data from 272 different hotels and 2 managers in each hotel,
a total of 544 people, were analyzed. As a result of the analysis, a positive and significant effect
of clan culture and adhocracy culture on proactive environmental strategy was determined. No
significant effect of market culture and hierarchy culture on the proactive environmental
strategy was detected.

Keywords: Organizational Culture, Proactive Environmental Strategy, Environmental
Management.
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OzZET

Nesnelerin interneti (I0T), nesnelerin birbirleri, bir teknolojik 6ge veya bir insan ile etkilesime
girdikleri ve daha blyilk sistemler tarafindan yonetilen iletisim agidir. 10T teknolojisi insan
yasamini birebir etkileyen ve giiniimiiz diinyasinda teknolojik agidan insanlari heyecanlandiran
en onemli gelismelerden biridir. Bu gelisme genellikle konforlu yasam, givenlik ve koruma,
verimliligi artirma, kotl kullanimlari algilama, siireg ve kullanimlari izleme ve islemlerde kolayhk
seklinde yasamimiza dokunmaktadir. Her gecen giin gesitlenen ve yayginlasan OIT, arag, ev, ofis,
fabrika, sosyal alanlar ve egitim gibi yasamin her alaninda kullanilmaya baslanmis ve ¢ogu alanda
kabul gormistir. Hatta bazen gesitli amacglar icin olusturulmus IOT’larin bir arada kullanimina da
(10T kapsaminda araglarin ve evlerin aralarinda veri alis verisi yaparak daha genis alanlarda
kullanimlar gibi) rastlamak mimkundur.

IOT’un turizm alaninda da kullanilmaktadir. Otellerde, miizelerde ve hizmet sektoériinde konforu
ve glvenligi 6n planda tutan IOT uygulamalarina rastlamak mimkindir. Ancak diger turizm
ogelerinde 10T ile ilgili herhangi bir uygulama ve gelistirmeye ¢ok fazla rastlanmamistir. Turizme
konu olan 6geler, insanlar tarafindan sik¢a kullanildigi, yeteri kadar deger verilmedigi ve baska
sebeplerden dolayi zarar gérmekte veya korunamamaktadir. Bu 6gelerin kendilerine ait aci, dert
ve sikintilari insanlar ve diger canli varliklar gibi anlatamadigi icin gelecek nesillere saglkl bir
sekilde aktarilmasi miumkin degildir. Bu sebeple bunlarin her tiirlG ihtiyaglarini insanlarin
anlamasi gerekmektedir. Bunun en etkin yolu ise bu 6geleri akilli hale getirmektir. Yani 10T ile
akilli turizm 6geleri haline donustirmektir.

Turizm 6geleri (tarihi eserler, sahiller, kutsal mekanlar, sanat eserleri, nesli tiikenen canlilar, 6zel
olarak korunmasi gereken alanlar vb.), teknolojinin en etkin araglarindan biri olan IOT
(Nesnelerin interneti) ile takip edilmesi, korunmasi ve sonucu gelecek nesillere aktarilacaktir.
Her bir turizm 6gesinin zarar gormesini ve takip edilmesine yonelik farkli islem ve uygulamalarin
yapilmasi gerekmektedir. Bu islem ve uygulamalari yapabilmek adina ardiuno akillh kart
kullanilarak genel bir cihaz olusturarak, gerekli programlamalarla elde edilen verilerin islenmesi
ve gerekli ¢iktilari Gretmesi planlanmaktadir. Ancak bu islem ve uygulamalar gerceklesmeden
once turizm 6gesine ait bir takim verilerin (basing, sicaklik, nem, isik, titresim, ses, hareket,
rlizgar, gaz, akim ve gerilim, kizil6tesi, ultraviyole, akim, renk tanima, parmak izi, gériinti tanima,
termal goriintl vb.) elde edilmesi gerekmektedir. IOT teknolojisinin temelinde kullanilan akilli
kartlar ve sensorler kullanilarak turizm 6gesinin 6zelligine gore elde edilen gerekli veriler, iletisim
ve etkilesim icin kullanilmaktadir. Uzmanlarin belirledigi bir takim 6nlemleri tetiklenmek icin bu
iletisim ve etkilesimler insanlara, baska nesnelere, cihazlara ve sistemlere ulastirilir. Boylece
turizm Ogesi zararlara karsi korunmus olur.

Anahtar Kelimeler: Nesnelerin interneti, Akilli Turizm, 10T teknolojisi, Turizm Ogeleri
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SMART TOURISM ITEM WITH THE INTERNET OF THINGS (1OT)
ABSTRACT

The Internet of Things (I0T) is a communication network in which objects interact with each
other, a technological item or a human, and managed by larger systems. loT technology is one
of the most important developments that directly affect human life and excites people in terms
of technology in today's world. This development generally touches our lives in the form of
comfortable living, security and protection, increasing efficiency, detecting abuse, monitoring
processes and uses, and ease in transactions. OIT, which diversifies and becomes widespread
day by day, has started to be used in all areas of life such as vehicles, homes, offices, factories,
social areas and education, and has been accepted in many areas. In fact, it is sometimes possible
to come across the combined use of IOTs created for various purposes (such as their use in wider
areas by exchanging data between vehicles and houses within the scope of IOT).

It is also used in the tourism field of IOT. It is possible to come across IOT applications that
prioritize comfort and safety in hotels, museums and the service sector. However, in other
tourism elements, no application and development related to IOT has been encountered much.
Items subject to tourism are damaged or not protected due to frequent use by people,
insufficient value and other reasons. It is not possible for these elements to be transferred to
future generations in a healthy way, as they cannot explain their own pain, suffering and troubles
like humans and other living beings. For this reason, it is necessary for people to understand all
their needs. The most effective way to do this is to make these items smart. That is to transform
them into smart tourism items with 10T.

Tourism elements (historical artifacts, beaches, sacred places, works of art, endangered
creatures, areas that need special protection, etc.) will be followed, protected and transferred
to future generations with one of the most effective tools of technology, IOT (Internet of Things).
It is necessary to carry out different processes and practices for the damage and monitoring of
each tourism item. In order to carry out these operations and applications, it is planned to create
a general device using an ardiuno smart card, to process the data obtained with the necessary
programming and to produce the necessary outputs. However, before these processes and
applications take place, some data of the tourism element (pressure, temperature, humidity,
light, vibration, sound, movement, wind, gas, current and voltage, infrared, ultraviolet, current,
color recognition, fingerprint, image recognition), thermal image, etc.) should be obtained. The
necessary data obtained according to the characteristics of the tourism item by using smart cards
and sensors used on the basis of IOT technology is used for communication and interaction.
These communications and interactions are delivered to people, other objects, devices and
systems to trigger a set of measures determined by experts. Thus, the tourism element is
protected against damages.

Keywords: Internet of Things, Smart Tourism, 10T technology, Tourism Elements
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OzZET

Turizm okuryazarligi, turizmi en iyi sekilde anlama, turizmden maksimum seviyede yararlanma,
iletisim kanallarini dogru kullanma ve turizm 6geleri hakkinda yeterli bilgilere ulasma adina
olusturulan kavramdir. Bu kavramin tamamen anlasiimasi igin bilgi okuryazarligi, medya
okuryazarligi, teknoloji okuryazarligi ve turizm kdltirini yeteri kadar anlamak gerekmektedir.
Tirizm kiltlrinin dogru bir sekilde devam etmesi, turizm 6gelerinin dogru anlasiimasi ve
korunmasi, turizm ile ilgili arz ve taleplerin karsilanmasi ve turistlerin memnuniyetlerinin en Ust
dizeyde tutulmasi icin “Turizm Okuryazarligl” kavraminin g¢ok iyi anlasilmasi gerekmektedir. Bu
kavram, bir turistin bir turizm faaliyetine baslama niyetinden ilgili destinasyona (hedef) varma ve
evine geri doniinceye kadar ki bltiin siiregteki kanunlar, etikler, haklar, sinirlar, egitimler, bilgiye
dogru bir sekilde ulasma, teknolojiyi yeterli ve dogru kullanma, dogru hedeflerin belirlenmesi,
ekonomik ve zamansal performansin artirilmasi, psikolojik ve sosyolojik iletisim ve etkilesimlerin
dogru sekillerde yapilmasi, imkan ve beklentilerin anlasiimasi gibi durumlari icermektedir. Bu
kavram, kisiye ve duruma gore degisiklik gostermekle birlikte turizm ile ilgili 6n yargilardan
arindirilmis, ulasilmak istenilen amaca en iyi sekilde varmak igin kullanilan, siire, siireg ve fiyat
performansini en Ust diizeyde tutmaya yarayacaktir. Ayrica bu kavram, mekan veya 6ge ile ilgili
yanlis bilgi, fikir ve algilarin 6niine gecmekle birlikte en giincel, gecerli, yeterli ve dogru bilgiye
ulasmanin yontem ve formilini bize vermektedir. Yine bu kavramin tam anlasilmasi ile bir
turistin amaci/amaglari (genellikle bir amag¢ olursa daha uygun olacaktir) ve hedefleri
(destinasyon anlamindaki hedef degildir) dogrultusunda dogru turizmi yapabilmesi saglanacaktir.
Bir turistin varacagl destinasyonu arastirma ve bilgi edinmeden, oradaki faaliyetlerini
gerceklestirme ve geri donisline kadarki ortaya ¢ikabilecek olumsuz algilari, 6n yargilari, iletisim
ve etkilesim bozukluklarini, siirpriz masraf ve zaman kayiplarini, fiziksel eksiklikleri, hukuki ve etik
hak ihlallerini engellemek icin turizm okuryazari olmak ¢ok bliyik 6nem arz etmektedir. Bir
turizm faaliyetinin en dogru sekilde yapilabilmesi icin asagida belirtilen yeteneklerin kazaniimasi
gerekmektedir:

1. Destinasyonun Planlanmasi, Arastiriimasi, Bilgi Edinilmesi ve Belirlenmesi

. Bilgilerin Dogrulugu, Gincelligi ve Yeterliligi

. Etik ve Hukuksal Agidan Turizm

. Turizm KaltlrG ve Diger Okuryazarliklar

. Iklimsel ve Fiziksel Durumlar

. Turizm Ogesini Tanima, Degerini Belirleme ve Kullanma

. Ekonomik ve Zamansal Planlama ve Performans

. Imkan, Secenek, Cesitlilik ve Olanaklari Tanima ve Kullanma

. lletisim ve Etkilesim Yéntemleri

10. Ulasim, Agirlanma, Konaklama ve Diger Beklentiler

Anahtar Kelimeler: Turizm Okuryazarligi, Turizm Kaltiirli, iletisim ve Etkilesim, Bilgilerin
Dogrulugu
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TOURISM LITERACY
ABSTRACT

Tourism literacy is a concept created in order to understand tourism in the best way, to benefit
from tourism at the maximum level, to use communication channels correctly and to reach
sufficient information about tourism elements. In order to fully understand this concept, it is
necessary to adequately understand information literacy, media literacy, technology literacy and
tourism culture. The concept of “Tourism Literacy” must be understood very well in order to
maintain the tourism culture correctly, to understand and protect the tourism elements
correctly, to meet the demands and demands related to tourism, and to keep the satisfaction of
the tourists at the highest level. This concept includes laws, ethics, rights, borders, trainings,
correct access to information, adequate and correct use of technology, determination of the
right targets, in the whole process from the intention of a tourist to start a tourism activity to
reaching the relevant destination (destination) and returning home. It includes situations such
as increasing economic and temporal performance, making psychological and sociological
communication and interactions in the right way, understanding opportunities and expectations.
Although this concept varies according to the person and situation, it will help to keep the time,
process and price performance at the highest level, which is free from prejudices related to
tourism and used to reach the desired goal in the best way possible. In addition, this concept
prevents wrong information, ideas and perceptions about the place or item, and gives us the
method and formula to reach the most up-to-date, valid, sufficient and correct information.
Again, with a full understanding of this concept, it will be ensured that a tourist can make the
right tourism in line with his purpose/purposes (usually it will be more appropriate if there is a
purpose) and goals. To be tourism literate in order to prevent negative perceptions, prejudices,
communication and interaction disorders, surprise costs and loss of time, physical deficiencies,
violations of legal and ethical rights that may arise from researching and obtaining information
about the destination of a tourist, performing his activities in the destination and returning home
from the destination that is of great importance.

. Destination Planning, Research, Obtaining and Determining Information
. Accuracy, Timeliness and Adequacy of Information

. Tourism from an Ethical and Legal Perspective

. Tourism Culture and Other Literacy

. Climatic and Physical Conditions

. Recognizing, Valuing and Using the Tourism Element

. Economic and Time Planning and Performance

. Recognizing and Using Opportunity, Options, Diversity and Possibilities
. Communication and Interaction Methods

10. Transportation, Hospitality, Accommodation and Other Expectations
Keywords: Tourism Literacy, Tourism Culture, Communication and Interaction, Accuracy of
Information
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OzZET

Online islemlerde insanlara ait kisisel veriler (T.C. Kimlik No, ad-soyad gibi kisiyi direk veya dolayl
olarak tanimlayan verilerdir), veri hirsizligi ve ihlalleri ile elde edilmektedir. Bu asamadan sonra
elde edilen veri ve bilgiler ile kisinin agik rizasi alinmadan gerek sosyal mihendislik gerekse yapay
zeka yontemleri ile kisiye ait din, irk, etnik kdken, cinsel hayat, saglk gibi 6zel nitelikli kisisel
verilere ulasiimaktadir. Kisiye ait bu verilere ulasildigi takdirde magduriyet ve ayrimcilik gibi
durumlar ile karsilagiimaktadir. Kisiye ait bu verilere ulasildigi takdirde magduriyet ve ayrimcilik
gibi durumlar ile karsilasiilmaktadir. ABD, Avrupa (CLOUD Act ve GDPR) ve Ulkemizde de Kisisel
Verilerin Korunmasi Kanunu (KVKK), kisisel ve 6zel nitelikli verilerin korunmasi islemini
gerceklestirmektedir. Ayrica kisisel ve 6zel nitelikli veri ihlali durumunda ¢ok agir yaptirimlar ve
cezalar uygulamaktadir. Ancak bu vyaptirrm ve cezalara ragmen c¢ogu zaman veriler
korunamamaktadir. Ozellikle turizm islemleri gerekgesiyle elde edilen kisisel veriler, isletmelerin
yeterince glvenli olmayan alanlarinda tutulmaktadir. Bu durum ise herhangi bir aksilik
durumunda hukuki yénden oldukga biiyiik problemlere yol agmaktadir. Ulkemizde ¢ogu kurum
ve kurulusun heniz siber gilivenlik alaninda gerekli testleri yaptirmadigi ve nitelikli uzman
yapisina sahip olmadig bilinmektedir. Ozellikle cok biiyiik bilisim sirketlerinin sistemlerinden
dahi verilerin kagirldigi distundldiginde, eldeki verilerin ¢ok glvenli ve sifreli sekillerde
korunmasi gerekmektedir. Ayrica kurum ve kuruluslar, KVKK’ya uygun olmayan sekillerde kisiyi
yeteri kadar bilgi verilmeden ve rizasi alinmadan kisisel verilerini istemekte ve sonrasinda
koruyamamaktadir. Bu duruma benzer olaylar lilkemizde de ge¢mis yillarda yasanmis ve hukuki
yaptirimlar ile kurum ve kuruluslar ¢ok ciddi maddi ve prestij zararlariyla karsi karsiya gelmistir.
Ozellikle turizm sektdriinde yabanci turistlerinde olaydan etkilendikleri gbz éniine alindiginda
sonuglar oldukga vahim ve korkutucu olmaktadir.

Online islemlerde kisisel verilerin alinmasi ile ilgili olarak KVKK kapsaminda belirtilen kurallara
uyulmasi, turistler yeteri kadar bilgilendirilmeli ve her turlG kisisel nza agik bir sekilde
istenmelidir. Aksi takdirde siber suglarin yayginlastigi ve her gecen giin cesitli yollarla turistlere
ait kisisel verilerin elde edildigi ve sosyal mihendislik ve yapay zeka gibi tekniklerle 6zel nitelikli
kisisel verilerin tespit edilebildigi bir donemde, eldeki verileri 6zel korunakli ag ve alanlarda
saklanmali, gerekli antivirts ve givenlik duvarlari aktif edilmeli, hemen hemen tir veri sifreli
sekillerde tutulmali ve hicbir sekilde tiglinci parti uygulama ve kisilerle paylasilmamalidir.
Anahtar Kelimeler: Veri Hirsizligl, Yapay Zeka, Turizm isletmeleri, Siber Suglar
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TOURIST DATA IN ONLINE TRANSACTIONS WITHIN THE SCOPE OF KVKK
ABSTRACT

24-25 September 2021 IWACT’21

In online transactions, personal data of people (data that directly or indirectly identifies the
person such as T.R. Identity Number, name-surname) are obtained through data theft and
violations. With the data and information obtained after this stage, private personal data such
as religion, race, ethnicity, sexual life, health, belonging to the person are accessed by social
engineering and artificial intelligence methods without the explicit consent of the person. If
these personal data are accessed, situations such as victimization and discrimination are
encountered. In the USA, Europe (CLOUD Act and GDPR) and in our country, the Personal Data
Protection Law (KVKK) carries out the protection of personal and private data. In addition, it
imposes very heavy sanctions and penalties in case of personal and private data breach.
However, despite these sanctions and penalties, data is often not protected. In particular,
personal data obtained for tourism transactions are kept in areas of businesses that are not
sufficiently secure. This situation causes huge legal problems in case of any mishap. It is known
that most institutions and organizations in our country have not yet made the necessary tests in
the field of cyber security and do not have a qualified expert structure. Especially when it is
considered that data is smuggled even from the systems of very large IT companies, the data in
hand must be protected in very secure and encrypted ways. In addition, institutions and
organizations can not request and subsequently protect their personal data without providing
sufficient information and obtaining consent, in ways that do not comply with the KVKK. Events
similar to this situation have also occurred in our country in the past years, and institutions and
organizations have faced very serious financial and prestige damages with legal sanctions.
Considering that foreign tourists, especially in the tourism sector, are affected by the event, the
results are quite grave and frightening.

Regarding the collection of personal data in online transactions, it is necessary to comply with
the rules specified within the scope of KVKK, the tourists should be adequately informed and any
personal consent should be clearly requested. Otherwise, in a period where cybercrime is
widespread and personal data of tourists are obtained in various ways every day and special
quality personal data can be detected with techniques such as social engineering and artificial
intelligence, the data in hand should be stored in specially protected networks and areas,
necessary antivirus and firewalls should be activated. Almost all types of data should be kept in
encrypted form and should not be shared with third party applications or persons in any way.
Keywords: Data Theft, Artificial Intelligence, Tourism Businesses, Cyber Crime
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ALGILANAN DESTINASYON iMAJININ TURIST MEMNUNIYETi VE TEKRAR
ZIYARET ETME NiYETi UZERINE ETKiSi: VAN’I ZIYARET EDEN iRANLI TURISTLER
UZERINE BiR ARASTIRMA

Ars. Gor. Duygu METIN
Van Yiiziinci Yil Universitesi
duygumetin@yyu.edu.tr

Dog. Dr. Hacer ARSLAN KALAY
Van Yiiziinci Yil Universitesi
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OzZET

Bu galismanin amaci, Dogu Anadolu Bolgesi’nin dnemli turizm destinasyonlarindan biri olan Van
ilini ziyaret eden iranl turistlerin algiladiklari destinasyon imajlarinin turist memnuniyeti ve
tekrar ziyaret etme niyetleri Gizerine olan olumlu ve olumsuz etkilerini ortaya koymaktir. Buamag
dogrultusunda, ¢alismada veri toplama yontemlerinden yiz ylize anket teknigi uygulanarak,
veriler istatistik paket programi (SPSS 20) ile analiz edilmistir. Arastirmada destinasyon imajl,
turist memnuniyeti ve tekrar ziyaret etme niyetleri arasindaki etkilesimi belirlemek icin basit ve
coklu regresyon testleri yapilmistir. Yapilan analizler sonucunda iranli turistlerin algiladiklari
destinasyon imajinin turist memnuniyeti ve tekrar ziyaret etme niyeti Uzerinde etkisi oldugu
gorilmastir. Coklu regresyon analizi sonuglarina goére destinasyon imajinin alt boyutlarindan
olan fiyat ve alisveris boyutu ile hizmet ve giivenlik boyutlarinin turist memnuniyeti izerinde
etkisi oldugu fakat tarihi ve kiiltlrel degerler boyutu, dogal glizellikler boyutu ve sosyal aktiviteler
boyutunun turist memnuniyeti Gizerinde etkisi olmadigi gorilmustir. Ayni zamanda destinasyon
imajinin alt boyutlarindan olan fiyat ve alisveris boyutu ile hizmet ve giivenlik boyutlarinin tekrar
ziyaret etme niyeti Gzerinde etkisinin oldugu gorilirken, tarihi ve kultirel degerler, dogal
glzellikler ve sosyal aktiviteler boyutlarinin tekrar ziyaret etme niyeti izerinde etkisi olmadigi
gorilmastar.

Anahtar Kelimeler: Destinasyon, imaj, Turist, Memnuniyet, Tekrar Ziyaret Etme Niyeti

THE EFFECT OF PERCEIVED DESTINATION IMAGE ON TOURIST SATISFACTION
AND REVISIT INTENTION: A RESEARCH ON IRANIAN TOURISTS VISITING VAN

ABSTRACT

The aim of this study is to determine the positive and negative impacts of perceived destination
image on satisfaction and revisit intention of Iranian tourists visiting Van province, one of the
most important tourist attractions in the Eastern Anatolia Region. In order to collect data, face-
to-face interviews were conducted and the data were analysed using statistical software SPSS
(SPSS 20). In this study, simple and multiple regression analyses were used to demonstrate the
relationship between destination image, tourist satisfaction and revisit intention. These analyses
performed show that the perceived destination image of Iranian tourists has an effect on tourist
satisfaction and revisit intention. According to the results of multiple regression analysis, it was
observed that the subdimensions of prices and shopping and service and security of destination
image have an effect on tourist satisfaction, whereas no effect was detected on the
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subdimensions of historical and cultural values, natural beauties and social activities. Moreover,
it was noted that the subdimensions of price and shopping and service and security of
destination image have an effect on the revisit intention, while the historical and cultural values,
natural beauties and social activities have no effect on the revisit intention of tourists.
Keywords: Destination, Image, Tourist, Satisfaction, Revisit Intention
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	COULD SELFIE TOURISM BE A TYPE OF ALTERNATIVE TOURISM?
	ABSTRACT
	Declared as the word of the year by the Oxford English Dictionary in 2013 as the usage rate increased by 17,000% in just one year, the selfie has become a part of daily life thanks to the increasing use of smartphones, the internet, and social media. ...
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	Anadolu, tarihin önemli bir süreci boyunca Türk kültürünün yayıldığı bir anayurt vazifesini üstlenmiştir. Anadolu coğrafyası hem kadim uygarlıkların kültürel mirasını nesiller ve uygarlıklar boyunca taşınması hem de sahip olduğu flora ve fauna zenginl...
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	ÖZET
	Turizm endüstrisi farklı kriz türleri ile çok sık karşı karşıya kalmaktadır. Ekonomik durgunluk, terör saldırıları, doğal afetler ve politik sorunların sonuçları bölgesel etki göstermiş ya da küresel turizme etkileri sınırlı düzeyde olmuştur. Örneğin ...
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	ABSTRACT
	The tourism industry is frequently faced with different types of crises. The consequences of economic recession, terrorist attacks, natural disasters and political problems have had a regional effect or have had a limited impact on global tourism. For...
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	ÖZET
	1.7 trilyon dolarlık ihracat hacmiyle turizm dünyanın ilk beş ihracat sektöründen biridir. Modern turizm, kalkınma ile yakından ilişkilidir ve artan sayıda yeni destinasyonları kapsamaktadır. Bu dinamikler turizmi sosyo-ekonomik gelişimin anahtar fakt...
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	With an export volume of 1.7 trillion dollars, tourism is one of the top five export sectors in the world. Modern tourism is closely related to economic growth and includes an increasing number of emerging destinations. These dynamics have turned tou...
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	ÖZET
	Günümüzde işletmeler ortaya koydukları hedeflere ulaşabilmeleri için yönetim fonksiyonlarını doğru bir şekilde kullanmaları gerekmektedirler.  Bu fonksiyonlardan biri de kontrol fonksiyonudur. Kontrol fonksiyonu doğru kullanıla bilmesi için mutlaka gü...
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	PERFORMANCE EVALUATION IN ACCOMMODATION ESTABLISMENTS WITHIN THE SCOPE OF BALANCED SCORECARD: AN APPLICATION IN KARS
	ABSTRACT
	Today, businesses need to use management functions correctly in order to achieve their goals. One of these functions is the control function. In order for the control function to be used correctly, current approaches must be taken into account. One of...
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	ÖZET
	Keder turizmi, insanların geçmişte yaşanan acılara, üzüntülere, kahramanlık ve fedakârlıklara karşı hissettikleri minnet duygusundan hareketle, yaşanan elim olayları yerinde görme ve bunlardan ders çıkarma maksadıyla gerçekleştirdikleri seyahatler net...
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	ABSTRACT
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	Son yıllarda teknolojide meydana gelen gelişmeler ve dijitalleşmeyle birlikte turizm sektöründe de sosyal medyanın rolü giderek artmıştır. Özellikle sosyal medya kullanımının artması, sosyal medya üzerinden bilgi arama ve sosyal medyanın tanıtım amacı...
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	ÖZET
	Otel işletmelerinde gerçekleşen hizmet ve üretimin sürekliliği önemlidir. Sürekliliğin sağlanması hususunda yöneticilerin personellere yaklaşımının etkisi büyüktür. İşletmelerin kendi personellerinin yanında işyeri eğitimini gerçekleştiren öğrenciler ...
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	ABSTRACT
	Continuity of service and production is important in hotel businesses. The approach of the managers to the personnel has a great impact on ensuring continuity. In addition to the personnel of the enterprises, the students who perform the workplace tr...
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	ÖZET
	Otel işletmeleri farklı hizmet çeşitleri ile misafir memnuniyetini amaçlamaktadır. Otel işletmelerinde yer alan yiyecek içecek bölümü misafirlerin istek beklentilerine yönelik ürün hazırlıklarını gerçekleştirmektedir.  Otel işletmelerinde memnuniyeti ...
	Anahtar Sözcükler: Mutfak, Mutfak Planlaması, Mutfak Personeli
	DETERMINING THE KNOWLEDGE LEVEL OF KITCHEN EMPLOYEES ABOUT THE KITCHEN PLANNING OF HOTEL OPERATIONS: ANTALYA CASE
	ABSTRACT
	Hotel businesses aim at guest satisfaction with different types of services. The food and beverage department in the hotel businesses carries out the product preparations for the expectations of the guests. It is among the important parts that affect ...
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	ABSTRACT
	Thermal tourism, which is among the main preferences of domestic and foreign tourists, is also one of the health tourism options. Thermal springs are especially preferred for partial healing of some ailments that require rehabilitation or cause perman...
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	ÖZET
	İşletmeler, yaşamak ve büyümek için karlılık gibi amaçlarını gerçekleştirmek zorundadırlar. Ancak sayısız işletme içi ve dışı faktör, işletmelerin amaçlarına ulaşmalarını (olumlu veya olumsuz) etkilemektedir. Yöneticiler, başarılı olmak için sektörel ...
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	EXECUTIVE OPINIONS ON SUCCESS FACTORS IN ACCOMMODATION BUSINESSES
	ABSTRACT
	Businesses have to fulfill their goals such as profitability in order to survive and grow. However, numerous internal and external factors affect (positive or negative) the achievement of the objectives of the businesses. In order to be successful, ma...
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	ÖZET
	Dünya genelinde birçok sektörün teknolojiden yararlanılarak üretilen mal ve hizmetlerden faydalandığı görülmektedir. Turizm sektörünün de teknolojik destekli inovatif gelişmelere adapte olarak sisteme fayda sağlayacak içerikler üretmeyi hedeflemesi ge...
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	NEW TRENDS IN VISITOR PREFERENCES: VIRTUAL REALITY AND AUGMENTED REALITY INTEGRATION IN TOUR GUIDE
	ABSTRACT
	It is seen that many sectors around the world benefit from the goods and services produced by utilizing technology. The tourism sector should also aim to produce content that will benefit the system by adapting to technologically supported innovative...
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	ÖZET
	Ekonomik değerleme yöntemleri ile belirli bir piyasası olmayan doğal kaynakların ve kültürel varlıkların turizm amacıyla kullanılmasının ekonomik fayda değeri belirlenebilmektedir. Piyasa değeri olmayan doğal kaynakların ve kültürel varlıkların turizm...
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	ABSTRACT
	With economic valuation methods, the economic benefit value of the use for tourism purposes of natural resources and cultural assets that do not have a specific market can be determined. There are two important reasons for determining the economic va...
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	ÖZET
	Bugüne kadar birçok kültüre ev sahipliği yapmış olan Adıyaman, tarihi değerlerinin yanı sıra günümüze kadar geleneksel kültürünü devam ettirebilmiş ender şehirlerden birisidir. Adıyaman mutfağında yer alan yemekler kuşaktan kuşağa aktarılarak günümüze...
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	ABSTRACT
	Adıyaman, which has hosted many cultures until today, in addition to hosting several civilizations, is a rare city that has preserved traditional culture to the present day. The dishes in Adıyaman cuisine have been passed down from generation to gener...
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	ÖZET
	21. yüzyılda dünya iktisadî, siyasî, sosyal ve kültürel açılardan yeni bir döneme girmiştir. Yeni dönem, dördüncü sanayi devrimi ve otonom üretim kavramlarıyla nitelendirilmektedir ve genel olarak dijital ekonomi olarak isimlendirilmektedir. Dijital e...
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	İnsanoğlu varlığından bu yana yaşamda kalabilmesi için beslenmesi gerekmiştir. Beslenme için öncelikli olarak toplayıcılık yoluyla, daha sonra avlanma yoluyla elde ettiği yiyecekleri tüketmiştir. Zamanla tarımı öğrenen insanoğlu buğday ve arpa yetişti...
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	ABSTRACT
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	ÖZET
	Kültürel turizm potansiyeli açısından incelendiğinde ülkemizin ve Van'ın son derece zengin değerlere sahip olduğu görülmektedir. Yaşadığımız coğrafya, dünyanın en eski uygarlıklarına ev sahipliği yapmıştır.  Kültürel turizmin bir alt dalı olan tarihî ...
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	INTEREST AND AWARENESS OF THE SOCIAL STUDIES PRESERVICE TEACHERS ON THE HISTORICAL AND CULTURAL TOURISM HERITAGE OF VAN
	ABSTRACT
	When examined in terms of cultural tourism potential, it is seen that our country and Van have extremely rich values. The geography we live in has hosted the world's oldest civilizations. Tourism for historical places, which is a sub-branch of cultur...
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	DENİZ SALYASININ (MÜSİLAJ) MARMARA BÖLGESİNDEKİ TURİSTİK DESTİNASYONLARA ETKİLERİNİN İNCELENMESİ
	Arş. Gör. Dr. Cemal Ersin SİLİK
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	ÖZET
	Deniz salyası veya başka bir tabirle müsilaj olarak ifade edilen kavram (balıkçı tabiriyle kaykay), denizdeki biyolojik hayatın ilk adımını oluşturan fitoplankton ismi verilen mikroskobik bitkilerden bazılarının fazlaca çoğalmasıyla meydana gelen, jel...
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	INVESTIGATION OF THE EFFECTS OF SEA SALIVA (MUCILAGE) ON TOURISTIC DESTINATIONS IN THE MARMARA REGION
	ABSTRACT
	The concept, which is expressed as sea saliva or mucilage in other words, is a slimy formation with a gel-like structure, which is formed by the excessive proliferation of some of the microscopic plants called phytoplankton, which is the first step of...
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	ÖZET
	Batı Avrupa’da sanayileşme ve kentleşme süreçlerine entegre olarak ortaya çıkan dışarıda yemek yeme olgusu modernleşmenin önemli bir göstergesi olarak görülmektedir (Scholliers, 2008). Özellikle 2. Dünya savaşının ardından dünya genelinde gözlenen sos...
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	THE RELATIONSHIP BETWEEN EATING OUT BEHAVIOR AND TRUST IN VACCINATION: AN APPLICATION ON LOCAL PEOPLE IN RIZE
	ABSTRACT
	The phenomenon of eating out, which emerged as an integrated part of the industrialization and urbanization processes in Western Europe, is seen as an important indicator of modernization (Scholliers, 2008). After the social, cultural and economic de...
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	Suat ATAN
	Università degli Studi di Torino
	suatatan@gmail.com
	ÖZET
	Bu çalışmada, büyük veri işleme alanında metin madenciliği ve makine öğrenme algoritmaları yöntemleri yardımı ile Antalya'da aynı turizm bölgesinde faaliyet gösteren üç otele ait TripAdvisor.com, Google yorumlar ve Trivago.com adresinde çıkmış olan üç...
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	REPUTATION MANAGEMENT TOOL FOR TOURISM BUSINESSES WITH TEXT MINING AND MACHINE LEARNING ALGORITHMS
	ABSTRACT
	In this study, with the help of text mining and machine learning algorithms methods in the field of big data processing, over three thousand reviews of three hotels operating in the same tourism region in Antalya, which were published on TripAdvisor.c...
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	ÖZET
	Farklı kültürlere olan ilginin mutfak açısından ele alındığı gastronomi müzeleri turizmde çekici bir unsur haline gelmiştir. Özellikle 20. yüzyılın sonlarına doğru insanların ilgisini çekmeyi başararak büyük bir ivme kazanmıştır. Kâr amacı olmayan kur...
	GASTRONOMY MUSEUMS AS A ATTRACTIVE ELEMENT IN TOURISM: THE CASE OF ADATEPE OLIVE OIL MUSEUM
	ABSTRACT
	As a manifestation of the interest in different cultures in terms of cuisine, gastronomy museums have become an attractive element in tourism. It managed to attract the attention of people especially towards the end of 20th century, and gained a grea...
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	Dr. Öğr. Ü. Bahar DEVECİ
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	bahar.dvc@gmail.com
	ÖZET
	Günümüzde turist rehberleri turizm sektörünün en önemli işgörenlerinden biri olarak nitelendirilmektedir. Aynı zamanda mesleğin tarihi geçmişi oldukça eskiye dayanmaktadır. Ancak rehberlik mesleğinin yasal bir statüye kavuşması ve resmi bir şekilde me...
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	INVESTIGATION OF TOURIST GUIDES' PERCEPTIONS REGARDING THE "VOCATIONAL LAW OF TOURIST GUIDANCE"
	ABSTRACT
	Today, tourist guides are considered as one of the most important employees of the tourism sector. At the same time, the history of the profession dates back to very old times. However, the legal status of the guiding profession and its official acce...
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	ABSTRACT
	Abstract The Covid-19 pandemic, which continues to influence the whole world, negatively businesses, tourism, education, and even sports events. Numerous competitions, World Cup series, Tokyo Olympics, and even the European Football Championship have...
	Keywords: Covid-19 Pandemic, Sport Events, Tourism


	KÜLTÜREL MİRASIN YORUMLANMASI VE TURİZME KAZANDIRILMASI: ÇARPANAK ADASI ÖRNEĞİ
	Dr. Öğr. Ü. Gülçinay BAŞDOĞAN DENİZ
	İskenderun Teknik Üniversitesi
	gulcinay.basdogan@iste.edu.tr

	Yüksek Lisans Öğrencisi Bedia ENGİN
	Van Yüzüncü Yıl Üniversitesi
	bediaengin55@gmail.com
	ÖZET
	Mirasın yorumlanması, kültürel miras turizminin önemli bir parçası olarak görülmektedir. Miras yorumlama ve sunum, halkın kültürel mirası korumasının yanı sıra aitlik ve bağ hissinin oluşmasını sağlamaktadır. Miras yorumlama teknikleri; miras alanına ...
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	INTERPRETATION OF CULTURAL HERITAGE AND BRINGING IT TO TOURISM: THE CASE OF ÇARPANAK ISLAND
	ABSTRACT
	Heritage interpretation is seen as an important part of cultural heritage tourism. Heritage interpretation and presentation provide the public with a sense of belonging and connection, as well as protect the cultural heritage. Heritage interpretation...
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	ABSTRACT
	Sinop is located on Black Sea side of Turkey with its magnificent natural beauties and cultural sources. It is one of the oldest cities in the Anatolia region. It is possible to encounter the ruins of ancient civilizations in the city because many tri...
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	COVID-19’UN TURİZM FİRMALARININ HİSSE SENETLERİNE ETKİSİ: TÜRKİYE EKONOMİSİ İÇİN ERKEN DÜZEY BİR ANALİZ
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	ÖZET
	Covid-19 salgını, turizm işletmeleri açısından uluslararası mobiliteyi azaltmasından dolayı önemli etkilere sahiptir. Aynı zamanda Covid-19'un finansal piyasalara etkisi, finansal piyasalar açısından ani bir kırılma olarak sayılabilir. Türkiye ekonomi...
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	ABSTRACT
	The Covid-19 outbreak has significant impacts on tourism businesses as it reduces international mobility. At the same time, the impact of Covid-19 on financial markets can be counted as a sudden break in financial markets. For the Turkish economy, th...
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	ÖZET
	Para politikalarındaki değişim turizm sektörünü döviz kurları ve politika faizlerine bağlı olarak sermaye hareketleri aracılığı ile etkilemektedir. Ayrıca turizm sektörünü, turistin geldiği ülkedeki ekonomik gelişmişlik seviyesi ile uygulanan para pol...
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	ÖZET
	Gastronomi turizminin sürdürülebilirliğinin sağlanması, çoğu kez turizm sektöründe yaşanan teknolojik gelişmelerin ortaya çıkardığı trendlere uyumu ve yeni faaliyet planlamalarının geliştirilmesini gerekli kılmaktadır. Gastronomi alanındaki teknolojil...
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	ABSTRACT
	Ensuring the sustainability of gastronomic tourism necessitates the adaptation to the trends revealed by the technological developments in the tourism sector and the development of new activity plans. The development and adoption of gastronomy technol...
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	ÖZET
	Nüfusun sosyo-demografik ve ekonomik özelliklerinde yaşanan değişimi fark edebilme yeteneği turizm endüstrisinde etkili politikalar geliştirebilme açısından kritiktir. Bu bağlamda bu araştırmada Z kuşağının turistik coğrafi görünümüne ilişkin algıları...
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	Recognizing the change in the socio-demographic and economic characteristics of the population is critical in terms of developing effective policies in the tourism industry. In this context, this research focuses on Generation Z's perceptions of the t...
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	Hizmete dayalı otel işletmeleri stoklanamayan ürünler üretmektedir. Bu ürünler, uçaklarda ve trenlerde koltuk, araba kiralama şirketlerinde otomobil, restoranlarda sandalye, otel işletmelerinde ise odalardır. Otel işletmeleri sabit bir kapasiteye sahi...
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	ÖZET
	Ekoturizm kitle turizmine tepki olarak doğan ve günümüzde öne çıkan önemli bir fenomendir. Ekolojik ve doğa temelli olan ekoturizm, doğal ve kültürel değerlerin sürdürülebilirliğini esas alan yerel halkı ve ekonomiyi destekleyen sürdürülebilir alterna...
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	ÖZET
	Bu çalışmada Diyarbakır ili, Dicle ilçesi sınırları içerisinde yer alan Kalbin Mağarasının tanıtımı ve turizm potansiyelinin ortaya konması amaçlanmıştır. Kalbin Mağarası, Dicle ilçesinin güneyinde, Dicle ve Kralkızı Barajlarına oldukça yakın bir konu...
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	Prof. Dr. İsmail KIZILIRMAK
	İstanbul Üniversitesi
	ikizilirmak@istanbul.edu.tr

	Arş. Gör. Barış YALÇINKAYA
	İstanbul Üniversitesi
	barisyalcinkaya@istanbul.edu.tr
	ÖZET
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	ÖZET
	Turizm tüm dünya ülkelerin ekonomisi açısından vazgeçilmez bir sektördür. Bu sektör iklim ile yakından ilişkilidir. Küresel ısınma bulunduğumuz çağda iklim değişikliği ile kendini göstermekte ve tüm dünyayı etkilemektedir. Küresel ısınmanın mevcut dur...
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	ÖZET
	Milli parkların yönetimi için ziyaretçilerin zamansal-mekânsal kullanım modelleri, davranışları ve tercihleri hakkında gerçek zamanlı verilere ihtiyaç duyulmaktadır. Çeşitli amaçlar için kullanılabilen, ücretsiz ve geniş veri setlerinden oluşan kitle ...
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	Medical tourism industry grew to become a major player driving global health travel in recent years. However, since the beginning of the epidemic conditions, environmental change emerges in all sectors, including medical tourism. So the moves of coun...
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	Turizm yerel kültürel mirasın yalnızca farklı dünya halklarının erişmesini sağlayan; kültürler arası karşılaşma ve etkileşimi arttıran bir faaliyet değildir. Aynı zamanda yerel kültürel örüntülerin küresel piyasa ve jeo-politik/ulusal stereotipler doğ...
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	ÖZET
	Turizm sektörü neredeyse her dönemde gelişen ve büyüyen bir sektör olarak dikkat çekmektedir. Döviz getirisi sağlamak isteyen ülkelerin yatırım yaptıkları sektörlerin başında gelen turizm sektörü, diğer birçok sektörün de gelişmesinde önemli rol oynam...
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	Many countries compete to host the Olympic Games, one of the most respected and comprehensive sports organizations in the world. These organizations, which are held every four years as the Summer and Winter Olympic Games, have meanings far beyond a s...
	Keywords: Winter Olympic Games, Olympic Planning, Erzurum
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	ÖZET
	Baharat, ticaret ağları yoluyla dünyayı dolaşmış ilk ürünlerden biridir. Binlerce yıldır yazılı ve sözlü kaynaklarda adından sıkça söz ettirmiştir. Baharat, yemeklere getirdiği tat, koku ve renklerle toplumların yemek kültürlerinin biçimlenmesinde baş...
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	SPICES AND ÇUKUROVA SPICES
	ABSTRACT
	Spice was the first product to travel the world through trade networks. It has been mentioned frequently in written and oral sources for thousands of years. Spices have played a leading role in shaping the food cultures of societies with the taste, s...
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	ÖZET
	Nesilden nesile aktarılırken zamana ve toplumsal değişime göre şekillenen kültür, dinamik bir yapıya sahiptir ve mekânsal ve zamansal açıdan değişim içermektedir. Ortak yaşam alanı olarak aynı şehirde yaşayan insanlar da, bu değişim sonucunda birbirle...
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	TEMPORARY CHANGE ANALYSIS OF INDIVIDUALS' MEETING SPACE PREFERENCES WITHIN THE FRAMEWORK OF CULTURAL CHANGE: THE CASE OF SAMSUN
	ABSTRACT
	Culture, which is shaped according to time and social change while being transferred from generation to generation, has a dynamic structure and includes changes in spatial and temporal terms. As a result of this change, people living in the same city...
	Keywords: Culture, Culturel Excance, Meeting Place Exchange, Samsun
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	ÖZET
	Bu çalışma, Y kuşağının karakteristik özellikleri ile birlikte ilgi alanları, beklentileri, iş hayatları gibi pek çok açıdan karşılaştırılarak, tatil planlamasında bilgi alma ihtiyacının seyahat tarzına etkisini detaylı bir şekilde araştırmak, turizm ...
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	THE RELATIONSHIP BETWEEN THE NEED FOR INFORMATION AND TRAVEL BEHAVIOUR: A RESEARCH ON GENERATION Y
	ABSTRACT
	This study aims to investigate in detail the effect of the need for information in holiday planning on the travel style by comparing the characteristics of the Y generation, as well as their interests, expectations, business life, in many respects. Ac...
	Keywords: Generation Y, Need for Information, Travel Behaviour, Alternative Tourism
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	ÖZET
	Turizm, ülkeler için döviz kaynağı olması, istihdam yaratması, ülke ekonomisine katkı sağlaması nedeniyle sürekli gelişen en büyük sektörlerden biri haline gelmiştir. İnsanlığın var oluşundan bu yana yeme, içme, güvenlik, sağlık, ticaret vb. sebeplerd...
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	ALTERNATIVE TOURISM: DISASTER TOURISM
	ABSTRACT
	Tourism has become one of the biggest continuously developing sectors as it is a source of foreign currency for countries, creates employment, and contributes to the country's economy.   Since the existence of humanity, eating, drinking, security, he...
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	TURİZM SEKTÖRÜNDE YENİ PAZARLARA GİRİŞ STRATEJİSİ: VAN ÖRNEĞİ
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	ÖZET
	Hem Dünya’da hem ülkemizde turizm sektörü önemli bir paya sahip olmaya devam ederken, farklı turizm kollarının doğması da rekabetin ve turizm sektörünün daha çok alanda kendini göstermesinde etkili olmuştur. Turizm alanına yapılan harcamaların artması...
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	ENTRY STRATEGY FOR NEW MARKETS IN THE TOURISM SECTOR: THE CASE OF VAN
	ABSTRACT
	While the tourism sector continues to have an important share both in the world and in our country, the emergence of different tourism branches has also been effective in the competition and the tourism sector to show itself in more areas. The increa...
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	ÖZET
	Çalışan ile yönetici arasında var olan ilişki duygusal veya pratik ilişkiye bağlıdır. Çalışanların bu ilişkideki rolü ile yönetimin üstlenmiş olduğu davranışsal etkileşim şirketin temel yapı taşını oluşturmaktadır. Karşılıklı şeffaf ve olumlu bir ili...
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	EMPLOYEE – MANAGER COMMUNICATION PROCESS IN THE COVID PROCESS: A STUDY ON VAN TOURISM MANAGERS
	ABSTRACT
	The relationship that exists between the employee and the manager depends on the emotional or practical relationship. The role of the employees in this relationship and the behavioral interaction undertaken by the management constitute the basic buil...
	Keywords: Covid Process, Employee-Manager Communication, Communication Process
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	ÖZET
	Araştırmada akıllı turizm ve akıllı şehir uygulamaları bağlamında Türk turizm sektöründeki teknolojik uygulamaların SWOT Analizi yöntemiyle değerlendirilmesi amaçlanmıştır. Çalışmada ikincil veri yöntemi kullanılarak veriler toplanmıştır. Verilerin el...
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	EVALUATION OF THE TURKISH TOURISM SECTOR USING THE SWOT ANALYSIS METHOD WITHIN THE SCOPE OF SMART TOURISM APPLICATIONS
	ABSTRACT
	In the research, it is aimed to evaluate the technological applications in the Turkish tourism sector in the context of smart tourism and smart city applications using the SWOT Analysis method. Data were collected using the secondary data method in t...
	Keywords: Smart Tourism, Smart Tourism Destinastions, Tourism and Technology
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	ÖZET
	Turizm sektörü küresel anlamda sürekli büyüme göstermektedir. Bu durum özellikle kıyı (deniz-kum-güneş) turizminin yapıldığı destinasyonlarda yığılmalara ve çevre kirliliğine sebep olmaktadır. Kitle turizminin çevreye verdiği zararı en aza indirgemek ...
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	THE POTENTIAL OF GEOTOURISM IN TURKEY
	ABSTRACT
	The tourism sector is constantly growing globally. This situation causes agglomeration and environmental pollution especially in destinations where coastal (sea-sand-sun) tourism is made. The need to develop alternative tourism types has arisen in o...
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	ÖZET
	Bireylerin talep ve beklentileri doğrultusunda şekillenen turizm, doğal ve kültürel çevreyi etkilediği gibi kendiside bu değişkenlerden etkilenmektedir. Dolayısıyla sürekli değişime maruz kalan turizmin alternatif arayışlara yönelmesi kaçınılmazdır. Ö...
	Anahtar Sözcükler: Batı Akdeniz, Ekoturizm, Ekoturizm Uygulamaları, Yerel Ürünler, Kadın
	THE IMPORTANCE OF LOCAL PRODUCTS AND FEMALE EMPLOYEES IN ECOTOURISM PRACTICES IN THE WESTERN MEDITERRANEAN REGION
	ABSTRACT
	Tourism, which is shaped in line with the demands and expectations of individuals, affects the natural and cultural environment and is also affected by these variables. Therefore, it is inevitable for tourism, which is subject to constant change, to s...
	Keywords: Western Mediterranean, Ecotourism, Ecotourism Practices, Local Products, Women


	GİZLİ KALMIŞ BİR DESTİNASYON MUTFAĞI: KASTAMONU’NUN COĞRAFİ İŞARETLİ YÖRESEL LEZZETLERİ
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	ÖZET
	Ne de lezzetlidir; simit tiridi, etli ekmek yanında eruk eğşisi… Gidenler, yiyenler biliyordur. Şimdi sıra bilmeyenler tanıtmakta.  Farklı bölgelerde yaşayan insanların birbirleriyle iletişim halinde olmasının, yöresel mutfak kültürlerinin tanımanın e...
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	A HIDDEN DESTINATION KITCHEN: LOCAL FLAVORS OF KASTAMONU WITH GEOGRAPHICAL SIGNS
	ABSTRACT
	What a delicious taste; “simit tiridi”, plum compote beside “etli ekmek, eruk eğşisi” Visitors have a knowledge about it, Now it’s time to introduce others.  Gastronomy Tourism is one of the effective ways for people living in different regions to co...
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	ÖZET
	Günümüzde, alışılagelmiş gastronomi kültürü ve yiyecek içecek üretim uygulamalarında büyük bir dönüşüm yaşanmaktadır. Bu dönüşüm çerçevesinde gerçekleşen bilişim teknolojileri destekli iş yapma yöntemleri, hemen hemen her sektörde olduğu gibi insanlar...
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	NEW HORIZONS IN FOOD AND BEVERAGE PRODUCTION AND GASTRONOMY: ROBOT TECHNOLOGIES
	ABSTRACT
	Nowadays, gastronomic culture and food and beverage production practices are undergoing a major transformation. This transformation in the framework of ICT-supported methods of doing business, as in virtually any industry, people's most basic need-fo...
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	ÖZET
	Bu çalışma binlerce yıllık zengin tarihi, arkeolojik, kültürel ve gastronomik geçmişi olan Kıbrıs adasında yöresel üzümler ve geleneksel yöntemler kullanılarak üretilen Commandaria şarabı konusunda yapılmış bir çalışmadır. Çalışmanın amacı, Kıbrıs ada...
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	ABSTRACT
	This study is a study of Commandaria wine produced using local grapes and traditional methods on the island of Cyprus, which has a rich historical, archaeological, cultural and gastronomic history of thousands of years. The aim of the study is to sup...
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	ÖZET
	Turizm, yüksek gelir ve hızlı yatırım getirisi için bir temel oluşturur. Daha geniş anlamda turizm, devlet bütçesinin oluşumunu, köy ve şehirlerin iyileştirilmesini, tarihi ve mimari eserlerin korunmasını, küçük ve orta işletmelerin gelişimini etkiley...
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	ECOTOURISM POTENTIAL OF THE MOUNTAINOUS AREAS OF AZERBAIJAN AND WAYS TO USE THEM
	ABSTRACT
	Tourism creates a basis for high income and quick return on investment. In a broader sense, tourism is a tool that affects the formation of the state budget, the improvement of villages and cities, the preservation of historical and architectural mon...
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	ÖZET
	Araştırmanın amacı, yeni koronavirus sürecinde müşterilerin güvenli otel işletmeleri ve hizmetlerine yönelik sosyal iletişim ağlarında yaptığı değerlendirilmelerin incelenmesidir. Bu kapsamda, turistlerin Alanya destinasyonunda bulunan güvenli otel iş...
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	VALUE CO-CREATION ROLE OF TOURISTS: EXAMINING SHARING ON SAFE HOTEL PRACTICES
	ABSTRACT
	The aim of the research is to analyze the evaluations of customers that have made about safe hotel businesses and services on social communication networks during the new coronavirus (Covid-19) process. In this context, the reviews made by tourists on...
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	ÖZET
	Farklı lezzetleri tatma ve özgün yemek deneyimi isteği, gastronomi amaçlı yapılan seyahatlerin nedenleri olarak öne çıkmaktadır. Özellikle ilkim ve bitki örtüsüne uygun şekilde hazırlanan gastronomik ürünlerin bireyler üzerinde daha fazla çekicilik me...
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	AN EVALUATION OF THE USE OF GEOGRAPHICALLY INDICATED PRODUCTS IN BUSINESSES PROVIDING FOOD AND BEVERAGE SERVICES
	ABSTRACT
	The desire to taste different flavors and to experience authentic food stands out as the reasons for gastronomic travels. It is seen that gastronomic products prepared in accordance with the climate and vegetation create more attractiveness on individ...
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	ÖZET
	Demiryolları turizm tarihinde önemli bir rol oynamış ve insanlara farklı noktalara seyahat etme imkânı sunmuştur.  Birçok Avrupa ülkesinde son zamanlarda turistlerin alternatif turizm rotalarına olan talepleri oldukça artış göstermektedir. Ortalama ik...
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	ABSTRACT
	Railways have played an important role in the history of tourism and have given people the opportunity to travel to different destinations. In many European countries, the demand of tourists for alternative tourism routes has been increasing. Train jo...
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	ÖZET
	Orta Asya’dan günümüze taşınmış olan ve Türkiye’nin bazı yörelerinde halen yapımı ve tüketimi devam eden geleneksel bir gıdadır. Bu çalışma, yüzyıllardır buğdayın çimlendirilmesi ile yapılan bu yiyeceğin gastronomik olarak değerlendirilmesi konusunda ...
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	GASTRONOMICALLY EVALUATION OF THE REGIONAL TASTES THAT SUNK INTO OBLIVION: SÜMELEK / UĞUT
	ABSTRACT
	Sümelek / Uğut is a traditional food that has been transported to the present day from Central Asia and is still made and consumed in some regions of Turkey. The main objective of this study is to contribute to the body of literature by evaluating the...
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	ÖZET
	Kültürel peyzajlar, tarihi, kimliği ve içerisinde barındırdığı özgün değerleri ile korunması gereken önemli miras alanlarıdır. Ancak bu alanlar, özellikle günümüzde global ölçekte yaşanan iklim krizi, sel, kuraklık, deprem, yangın gibi afetler ile ken...
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	ABSTRACT
	Cultural landscapes are important heritage areas that should be protected with their history, identity and original values. However, these areas are under serious threat, especially due to the global climate crisis, floods, droughts, earthquakes, fir...
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	Sağlık, şüphesiz dünyanın her yerinde en çok önemsenen ve değer verilen kavramlardan biridir. DSÖ’YE göre sağlık “yalnızca hastalık ve sakatlığın olmayışı değil, fiziksel, ruhsal ve sosyal yönden tam bir iyilik halidir.  Hastalık ise sağlığın tanımıyl...
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	ABSTRACT
	Health is undoubtedly one of the most important and valued concepts all over the world. According to WHO, health is “a state of complete physical, mental and social well-being and not merely the absence of disease or infirmity. Disease, on the other h...
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	ÖZET
	Çin’in Wuhan kentinde ortaya çıkan koronavirüs, insandan insana hızla bulaşarak tüm dünyayı etkisi altına alan büyük bir salgın halini almıştır. Koronavirüs salgınıyla baş edebilmek için ülkeler pek çok sıkı tedbiri uygulamaya koymak zorunda kalmışlar...
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	HOW DID THE CORONAVIRUS AFFECT THE TURKISH TOURISM SECTOR? AN EVALUATION ON NEWSPAPER NEWS
	ABSTRACT
	The coronavirus, which emerged in the city of Wuhan, China, has become a major epidemic that spreads rapidly from person to person and affects the whole world. In order to cope with the coronavirus epidemic, countries have had to implement many strict...
	Keywords: Coronavirus, Tourism Sector, Turkey, Newspaper News
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	ÖZET
	Medikal turizm, cerrahi müdahaleye ihtiyaç duyan insanların, daha profesyonel ve daha ucuz sağlık hizmetleri alma isteği üzerine, bulundukları bölgeden başka bir bölgeye seyahat etmeleri olarak tanımlanmaktadır. Amacın sağlıklı kalmak ya da sağlıklı o...
	Anahtar Sözcükler: Sağlık Turizmi, Medikal Turizm, Medikal Turizm Pazarı.
	DETERMINING THE STATUS OF TURKEY IN THE MEDICAL TOURISM MARKET IN LINE WITH THE DEMANDS OF ITS TOURISTS
	ABSTRACT
	Medical tourism is defined as people, who need surgical intervention, traveling from one region to another in order to receive more professional and cheaper health services. In this type of tourism, where the aim is to stay healthy or to be healthy, ...
	Keywords: Health Tourism, Medical Tourism, Medical Tourism Marketing.
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	ÖZET
	This study analyzes whether tourists' ages, their use of thermal services and people who accompany them in their travel have an impact on their attitudes towards Pamukkale destination. With this purpose in mind, criteria related to participants' attit...
	Keywords: Tourist Attitudes, Destination, Pamukkale.
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	ÖZET
	İnsanlar yaşamlarını sürdürebilmek için genellikle yetişkinlik döneminden itibaren çalışma yaşamına girmektedir. Güvenli bir iş yerinde çalışmak temel insan haklarından birisidir. Bu hak kapsamında sağlıklı ve güvenli çalışma koşullarını karşılama, iş...
	Anahtar Sözcükler: Turizm Sektörü, Çalışan Sağlığı, Çalışma Ortamı, İş Sağlığı ve Güvenliği
	EMPLOYEE HEALTH AND WORK ENVIRONMENT RELATED HEALTH RISKS IN THE TOURISM SECTOR
	ABSTRACT
	In order to survive, people generally enter the working life from the adulthood period. Working in a safe workplace is one of the basic human rights. Within the scope of this right, the concept of occupational health, which includes the objectives of...
	Keywords: Tourism Sector, Employee Health, Work Environment, Occupational Health and Safety


	AKDAMAR KİLİSESİ’NİN İNANÇ TURİZMİ KAPSAMINDA İNCELENMESİ
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	ÖZET
	İnançları tarihsel açıdan incelemek, tanımak ve çeşitli dinsel tören ve ayinleri gerçekleştirmek için önemli dini merkezlerin ziyaret edilmesi, inanç turizmi kapsamında değerlendirilmektedir. Dini inançlar, turistlerin kutsal yerlere olan bağlılıkları...
	Anahtar Sözcükler: İnanç, İnanç Turizmi, Van, Akdamar Kilisesi
	INVESTIGATION OF AKDAMAR CHURCH IN THE SCOPE OF FAITH TOURISM
	ABSTRACT
	Visiting important religious centers in order to examine and recognize beliefs from a historical perspective and to perform various religious ceremonies and rites is considered within the scope of faith tourism. Religious beliefs have a great impact o...
	Keywords: Faith, Faith Tourism, Van, Akdamar Church


	JOURNEY OF TASTE ALL THE WAY THROUGH ANDES: CHILEAN CUISINE
	Yüksek Lisans Öğrencisi Tolga ÖZKAPTAN
	Ankara Üniversitesi
	t_ozkaptan@hotmail.com
	ABSTRACT
	Chilean cuisine takes its roots basicly from the mixture of traditional Spanish cuisine, Chilean Mapuche culture and local ingredients within significant effects from other European cuisines principally from Germany, Italy, the United Kingdom and Fra...
	Keywords: Chilean Cuisine, Seafood, Wine


	DOĞAL VE KÜLTÜREL PEYZAJ DEĞERİNİN TURİZM POTANSİYELİNE ETKİSİ: RİZE BOTANİK/ZİRAAT ÇAY BAHÇESİ ÖRNEĞİ
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	ÖZET
	Doğal ve kültürel peyzaj alanları, kültürel ve doğal kaynakları barındıran ve bu bağlamda çeşitli estetik ve kültürel değerler taşıyan alanlardır. Kıyı kenti olan Rize’de, kentsel turizm alanlarının doğal, kültürel, estetik ve işlevsel değerlerinin ya...
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	THE EFFECT OF NATURAL AND CULTURAL LANDSCAPE VALUE ON TOURISM POTENTIAL: THE CASE OF RIZE BOTANIC/ZIRAAT TEA GARDEN
	ABSTRACT
	Natural and cultural landscape areas are areas that contain cultural and natural resources and carry various aesthetic and cultural values ​​in this context. In Rize, which is a coastal city, the natural, cultural, aesthetic and functional values ​​o...
	Keywords: Natural and Cultural Landscape Areas, Urban Landscape, Tourism Potential
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	ÖZET
	Tarihi ve arkeolojik alanlar geçmişin kültürel ve sosyal yapısı, alışkanlıkları ve yaşam tarzını yansıtan dikkat çekici mekanlardır. Tarihle ilişkili olan bu mekanlar rekreasyonel alanlar içerisinde özel bir yere sahiptir. Koruma kullanma ilkesiyle ku...
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	DETERMINING THE RECREATIONAL POTENTIAL OF THE DIYARBAKIR PROPHET SÜLEYMAN MOSQUE BY EVALUATING IN TERMS OF FAITH TOURISM
	ABSTRACT
	Historical and archaeological sites are remarkable places that reflect the cultural and social structure, habits and lifestyle of the past. These places, which are related to history, have a special place in recreational areas. Many different function...
	Keywords: Diyarbakır, Prophet Süleyman Mosque, Recreation Potential, Religious Places,
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	ÖZET
	Kurumsal itibar, işletmenin paydaşları tarafından soyut ve somut olarak algılanan değerlerin sonucudur. İşletmenin itibarı, paydaşlarla olan ilişkisinden kaynaklanmaktadır. Bu noktada işletmelerde yönetimin ele alınış biçimi, uygulanışı ve amaçların g...
	Anahtar Sözcükler: Kurumsal İtibar, İtibar Yönetimi, Turizm, İşletme
	THE IMPORTANCE OF CORPORATE REPUTATION MANAGEMENT IN TERMS OF TOURISM ENTERPRISES
	ABSTRACT
	Corporate reputation is the result of values perceived as abstract and concrete by the stakeholders of the enterprise. The reputation of the enterprise is due to its relationship with stakeholders. At this point, it plays an important role in the way...
	Keywords: Corporate Reputation, Reputation Management, Tourism, Enterprise
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	ÖZET
	Bulunduğu konum itibariyle geçmişten günümüze kadar birçok medeniyete ev sahipliği yapmış olan Mezopotamya bölgesi, dinlerin, dillerin ve kültürlerin kaynaşma noktası haline gelmiştir. Mardin’in sınırlarına dahil olduğu ve “Yukarı Mezopotamya” olarak ...
	Anahtar Sözcükler: Süryani, Dargeçit, Hıristiyan, Kilise
	SYRIAC RELIGIOUS ARCHITECTURE IN DARGEÇiT DISTRICT
	ABSTRACT
	The Mesopotamian region, which has hosted many civilizations from the past to the present, has become the fusion point of religions, languages ​​and cultures. The region, which is included in the borders of Mardin and called "Upper Mesopotamia", has ...
	Keywords: Syriac, Dargeçit, Christian, Church


	MEDICAL TOURISM IN JORDAN
	Dr. Ghaith M. Al-Abdallah
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	ABSTRACT
	Medical infrastructure in Jordan is one of the most developed in the region, which drives people from nearby countries to seek medical services in Jordan. This in return made medical tourism an important part of Jordan’s economy, which is mainly a ser...
	To achieve the aim of this study, a descriptive analytical methodology based on survey strategy was adopted. Data was collected from a convenience sample of medical tourists in 28 private hospitals in Amman, the capital of Jordan. A total of 720 valid...
	Keywords: Medical Destination Selection, Medical Service Quality, Financial Factors, Environmental Factors, Demographic Moderation, Middle East.
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	ÖZET
	Hizmet işletmelerinde sunulan temel ürünün soyut olması nedeniyle müşterilerin işletmeden elde ettikleri fayda yaşadıkları deneyim ile açıklanabilir. Müşterilerin bir hizmet işletmesi ile karşılaşmalarından ayrılana kadar geçen süre içerisinde yaşadık...
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	A STUDY TO DETERMINE THE EFFECT OF EXPERIENTIAL MARKETING ON BEHAVIORAL LOYALTY IN FOOD AND BEVERAGE BUSINESSES
	ABSTRACT
	Due to the abstract feature of the basic product presented in the service enterprises, the gain that customers obtain from the enterprises can be explained by the experience. It refers to the experience in which the customers meet and leave a service...
	Keywords: Experiental Marketing, Behavioral Loyalty, Food and Beverage
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	ozlem.kucuk@kocaeli.edu.tr
	ÖZET
	Dünya Bankası, dünyanın en tanınmış ve zengin kalkınma finansmanı sağlayıcısıdır. Günümüzde 189 üye ülkesi ile Banka eşi benzeri görülmemiş bir finansal katalizördür. Bilhassa orta ve az gelirli ülkelere sürdürülebilir turizm ile kalkınmayı önermekted...
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	DEVELOPMENT, SUSTAINABLE TOURISM AND THE WORLD BANK
	ABSTRACT
	The World Bank is the World's most prestigious and wealthy development finance institution. Today, with 189 member countries, the Bank is an unprecedented financial catalyst. It especially recommends development with sustainable tourism to middle and ...
	Keywords: World Bank, Sustainable Tourism, Digital Platforms, Rural Development.
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	ABSTRACT
	The paper discusses the impact of the pandemic (Covid-19) on tourism and the prospects for its recovery in Georgia. The research includes analysis of both secondary and primary information and conclusions.
	The country started the year 2020 positively, with an increase in international traveler visits of 20%. But the pandemic spread around the world was widening, with the first cases of infection reported in Georgia, and by the end of March the country's...
	During Lockdown, potential travelers found themselves locked in a house. This situation lasted until the summer. Restrictions were lifted in the summer, and borders with other countries were partially opened. After quarantine, people started traveling...
	By the fall of 2020, the situation had changed, with cases of coronavirus infection increasing. Demand for travel within the country has also decreased. In general, people started traveling more cautiously than in the summer. New restrictions were imp...
	Restrictions on entertainment and mass events have reduced tour flows to Tbilisi and other major cities, pushing them to more regions.
	The tourist season of 2021 started in Georgia, as evidenced by the high occupancy rate of hotels in May and reservations in June, as well as an increase in the number of International Visitor Trips. The most demanded will be eco, adventure and agro-to...
	Keywords: Tourism, Pandemic, Visitors, International Traveler.
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	ÖZET
	Dünyanın farklı ülkelerinde potansiyeli olan birçok kent turizme konu olmak isterler. Ancak bu sürecin sağlıklı ve kontrollü bir şekilde gerçekleşmesi ve nihayetinde sürdürülebilir olması için belli kurallara ihtiyaç vardır. Cittaslow hareketi tam da ...
	Çalışmanın amacı Seferihisar’daki Cittaslow hareketini kadınlar özelinde incelemektir. Bu kapsamda, öncelikle Cittaslow hareketinin kadın girişimciliği üzerindeki etkisi ortaya konulmuş ve kadınların bu süreçten nasıl etkilendiği tespit edilmeye çalış...
	Bu çalışmanın metodolojisi sadece ilgili akademik ve diğer ikincil kaynakların taranmasına değil, aynı zamanda Seferihisar’da gerçekleştirilen derinlemesine görüşmeler yoluyla birincil veri toplanmasına dayanmaktadır. Araştırmanın modeli nitel araştır...
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	WOMEN ENTREPRENEURS IN THE CITTASLOW MOVEMENT: A CASE OF STUDY SEFERİHİSAR
	ABSTRACT
	Many cities with potential in different countries of the world want to be the subject of tourism. However, certain rules are needed for this process to take place in a healthy and controlled manner and ultimately to be sustainable. The Cittaslow movem...
	The objective of this study is to examine the Cittaslow movement in Seferihisar in the context of women. In this context, first of all, the impact of the Cittaslow movement on female entrepreneurship was put forward, and it was tried to determine how ...
	The methodology of this study is based not only on the review of relevant academic and other secondary sources but also on primary data collection through in-depth interviews conducted in Seferihisar. Its research model depends on qualitative research...
	Keywords: Cittaslow, Slow City, Slow Philosophy, Tourism Sociology,  Seferihisar, Women Entrepreneurship
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	ÖZET
	Çevresel sürdürülebilirlik, çevreyi ve doğal kaynakları koruma ihtiyacı artık en rekabetçi ve başarılı firmalar tarafından benimsenen bir değerdir. Proaktif çevre yönetimini yeni bir endüstri devrimi olarak tanımlayan Berry ve Rondinelli (1998)’ye gör...
	Araştırma kapsamında 272 farklı otel ve her otelde yönetici pozisyonunda 2 kişi olmak üzere toplam 544 kişiden alınan veriler analiz edilmiştir. Analizler sonucunda klan kültürü ile adhokrasi kültürünün proaktif çevre stratejisi üzerinde pozitif ve an...
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	THE EFFECT OF ORGANIZATIONAL CULTURE ON PROACTIVE ENVIRONMENTAL STRATEGY: A RESEARCH IN HOTEL BUSINESSES
	ABSTRACT
	Environmental sustainability, the need to protect the environment and natural resources is now a value embraced by the most competitive and successful companies. According to Berry and Rondinelli (1998), who define proactive environmental management a...
	Within the scope of the research, data from 272 different hotels and 2 managers in each hotel, a total of 544 people, were analyzed. As a result of the analysis, a positive and significant effect of clan culture and adhocracy culture on proactive envi...
	Keywords: Organizational Culture, Proactive Environmental Strategy, Environmental Management.
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	ÖZET
	Nesnelerin interneti (IOT), nesnelerin birbirleri, bir teknolojik öğe veya bir insan ile etkileşime girdikleri ve daha büyük sistemler tarafından yönetilen iletişim ağıdır. IOT teknolojisi insan yaşamını birebir etkileyen ve günümüz dünyasında teknolo...
	IOT’un turizm alanında da kullanılmaktadır. Otellerde, müzelerde ve hizmet sektöründe konforu ve güvenliği ön planda tutan IOT uygulamalarına rastlamak mümkündür. Ancak diğer turizm öğelerinde IOT ile ilgili herhangi bir uygulama ve geliştirmeye çok f...
	Turizm öğeleri (tarihi eserler, sahiller, kutsal mekânlar, sanat eserleri, nesli tükenen canlılar, özel olarak korunması gereken alanlar vb.), teknolojinin en etkin araçlarından biri olan IOT (Nesnelerin interneti) ile takip edilmesi, korunması ve son...
	Her bir turizm öğesinin zarar görmesini ve takip edilmesine yönelik farklı işlem ve uygulamaların yapılması gerekmektedir. Bu işlem ve uygulamaları yapabilmek adına ardiuno akıllı kart kullanılarak genel bir cihaz oluşturarak, gerekli programlamalarla...
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	SMART TOURISM ITEM WITH THE INTERNET OF THINGS (IOT)
	ABSTRACT
	The Internet of Things (IOT) is a communication network in which objects interact with each other, a technological item or a human, and managed by larger systems. IoT technology is one of the most important developments that directly affect human life...
	It is also used in the tourism field of IOT. It is possible to come across IOT applications that prioritize comfort and safety in hotels, museums and the service sector. However, in other tourism elements, no application and development related to IOT...
	Tourism elements (historical artifacts, beaches, sacred places, works of art, endangered creatures, areas that need special protection, etc.) will be followed, protected and transferred to future generations with one of the most effective tools of tec...
	It is necessary to carry out different processes and practices for the damage and monitoring of each tourism item. In order to carry out these operations and applications, it is planned to create a general device using an ardiuno smart card, to proces...
	Keywords: Internet of Things, Smart Tourism, IOT technology, Tourism Elements
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	ÖZET
	Turizm okuryazarlığı, turizmi en iyi şekilde anlama, turizmden maksimum seviyede yararlanma, iletişim kanallarını doğru kullanma ve turizm öğeleri hakkında yeterli bilgilere ulaşma adına oluşturulan kavramdır. Bu kavramın tamamen anlaşılması için bilg...
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	ABSTRACT
	Tourism literacy is a concept created in order to understand tourism in the best way, to benefit from tourism at the maximum level, to use communication channels correctly and to reach sufficient information about tourism elements. In order to fully u...
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