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ONSOZz

Onceki yillarda, Van Yiiziincii Y1l Universitesi tarafinan
diizenlenen, Uluslararas1 Bat1 Asya Turizm Arastirmalari
Kongresi’nin dordiinciisii, COVID-19 etkisi ile olusan
konjonktiire bagli olarak “Istihdam ve Kriz y&netimi”
ana temasi ile 15-17 Ekim 2020 tarihleri arasinda
Canakkale Onsekiz Mart Universitesi ve Van Yiiziincii
Y1l Universitesi isbirligiyle Canakkale Onsekiz Mart
Universitesi — Turizm Fakiiltesi ev sahipliginde
gergeklestirilmistir.

Kongre, COVID’19 Pandemisi tedbirleri kapsaminda ¢evrimici olarak
diizenlenmis, pandemi kosullarina ragmen kongreye ilgi ve katilim oldukga
yogun olmustur. Kongre boyunca, Tiirkiye ve 8 farkli iilkeden 78 adet bildiri
farkli oturumlarda, ¢evrimici olarak sunulmustur.

Sunulan bildirilerin yaninda; davetli konusmacilarimiz italya Macerata
Universitesi’nden

Prof. Dr. Alessio CAVICCHI “The Impact Of Covid-19 on European Tou-
rism Sector: Some Insights in Food and Wine Destinations” ile Cin Macau
Turizm Calismalar1 Enstitiisiinden Dr. Ali BAVIK

“In the Eyes of Customers: The Eye-Tracking Studies in the Hospitality”
baslikli sunumlar ile kongremize gii¢ katmislardar.

Konuk konusmacilarin yani sira, kongre kapsaminda
Baskanligini Prof. Dr. Orhan ICOZ (Yasar Universitesi)’iin yaptigi
Prof. Dr. Derman KUCUKALTAN (Lzmir Kavram Meslek Yiiksekokulu)

Prof. Dr. Muharrem TUNA (4dnkara Hact Bayram Universitesi/ TURAK
Bagskani)

Emrullah AKCAKAYA (Novus Otel Isletme ve Danismanlik)

Ugur GOMEC (Radisson Blue Executive Cheff)’in konusmaci olarak de-
gerli katkilar sunduklar1 “Akademiden Sektore Pandeminin Etkileri: Beklenti
Ve Ongoriiler : Tiirkiye” temali panel ile

Baskanligini Prof. Dr. Sule Aydin (Nevsehir Haci Bektasi Veli Universite-
si)’n yaptigi

Prof. Dr. Mustafa Boz (Canakkale Onsekiz Mart Universitesi — Turizm
Fakiiltesi)

Ahmet Celik (TURSAB — Tiirkiye Seyahat Acentalar Birligi, Canakkale
- Korfez Bolge Bagkani)
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Cihan Misterioglu (CARO - Canakkale Rehberler Odas1 Baskani)

Armagan Aydeger (CATOD - Canakkale Turistik Otelciler, Isletmeciler ve
Yatirimeilar Dernegi Baskani)’in konusmaci olarak Canakkale turizmi hak-
kinda degerli katkilar sunduklari

“Akademiden Sektore Pandeminin Etkileri: Beklenti ve Ongoriiler: Ca-
nakkale” temali panel sunulmustur.

Kongrenin Turizm Fakiiltemiz tarafindan diizenlenmesine vesile olan Yii-
ziincii Y1l Universitesi, Edebiyat Fakiiltesi Ogretim Uyesi, Kongre Donem
Baskani Prof. Dr. Faruk ALAEDDINOGLU’ na

Kongre Yiiriitme Kurulu Baskani Fakiiltemiz Dekan yardimcist Dogent
Dr. Erol DURAN’a

Kongre Yiiriitme Kurulunun Degerli Uyelerine, Kongrenin en iyi sekilde
diizenlenebilmesi i¢in glinlerce calisan Kongre Sekreteryasinda gorev alan ar-
kadaslarimiza,

Bildirileri titizlikle degerlendiren Bilim Kurulu iiyelerine

Kongrenin gevrimigi altyapisini hazirlayan, COMU Bilgi Islem Dairesi
Baskani Cahit KURT ve c¢alisma arkadaslarina

Kongrenin Agis konugmasini gerceklestiren ve diizenlenmesinde yardimet
olan Rektor Yardimeimiz Prof. Dr. Suat UGUR’a

Kongrenin diizenlenmesinde desteklerini esirgemeyen Rektoriimiiz Prof.
Dr. Sedat MURAT ile

Van Yiiziincii Y1l Universitesi Rektérii Prof. Dr. Hamdullah SEVLI’ye

Kongrenin basari ile gergeklesmesini saglayan degerli katilimcilara onsuz
tesekkiirlerimizi sunarim.

Prof. Dr. Mustafa BOZ

Canakkale Onsekiz Mart Universitesi
Turizm Fakiiltesi Dekan V.
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In accordance with the current COVID-19 situation, the
4th International West Asia Tourism Research Congress,
held by Van Yiiziincii Y1l University in previous years,
was carried out by Canakkale Onsekiz Mart University —
Tourism Faculty on the dates of 15-17 October 2020 with
collaboration of Canakkale Onsekiz Mart University and
Van Yiiziincii Y1l University. Its main theme was determi-
ned as “Employment and Crisis Management”.

The congress was held online regarding COVID-19 precautions. However,
intense interest and participation in the congress were observed throughout
the congress, in which 78 proceedings from Turkey and 8 different countries
were delivered online in different sessions.

In addition to the proceeding presentations, our invited speakers Prof. Dr.
Alessio CAVICCHI from Macerata University, Italy and Dr. Ali BAVIK from
Macau Tourism Studies Institution, China strengthened academically our cong-
ress by delivering their presentations “The Impact of Covid-19 on European
Tourism Sector: Some Insights in Food and Wine Destinations” and “In the
Eyes of Customers: The Eye-Tracking Studies in the Hospitality”, respectively.

The panel entitled “Effects of Pandemic from Academy to Industry: Expe-
ctations and Foresights: Turkey” and presided by Prof. Dr. Orhan iCOZ (Ya-
sar University) was also carried out with precious contributions of its speakers
that are as follows:

Prof. Dr. Derman KUCUKALTAN (izmir Kavram Vocational School)

Prof. Dr. Muharrem TUNA (Ankara Hac1 Bayram University / Head of
TURAK)

Emrullah AKCAKAYA (Novus Hotel Management & Consultancy)

Ugur GOMEC (Radisson Blue Executive Chef).

Another panel entitled “Effects of Pandemic from Academy to Industry:
Expectations and Foresights: Canakkale” and presided by Prof. Dr. Sule AY-
DIN (Yasar University) was also carried out with precious contributions of its
speakers that are as follows:

Prof. Dr. Mustafa BOZ (Canakkale Onsekiz Mart University — Dean of
Tourism Faculty)

Ahmet CELIK (TURSAB — Association of Turkish Travel Agencies, Head
of Canakkale — Bay Region)

xXvi



Cihan MUSTERIOGLU (CARO — Canakkale Regional Tourist Guide
Chamber)

Armagan AYDEGER (CATOD — Head of Association of Canakkale Hote-
liers, Managers and Investors).

I would like to thank Prof. Dr. Fauk ALAEDDINOGLU, Van Yiiziincii Y1l
University, the previous Head of Congress, who contributed to organizing the
congress; Assoc. Prof. Dr. Erol DURAN, Vice-Dean of Our Faculty and the
Head of Congress Executive Council; members of Congress Executive Coun-
cil; our colleagues that worked hard for days for the congress organization;
members of Science Committee that elaborately evaluated the papers; Cahit
KURT, Head of IT Department in COMU and his colleagues that prepared
online infrastructure of the congress; Prof. Dr. Suat UGUR, Vice-Rector of
COMU, that delivered the opening speech of the congress and helped us or-
ganize it; Prof. Dr. Sedat MURAT, Rector of COMU and Prof. Dr. Hamdullah
SEVLI, Rector of Van Yiiziincii Y1l University, that supported us to organize
the congress; and precious participants that enabled the congress to be succes-
sfully organized.

Prof. Dr. Mustafa BOZ

Canakkale Onsekiz Mart University

Dean of Tourism Faculty
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HAVAYOLU ULASIMINDA BEKLENMEYEN iPTALLER,
MAGDURIYET VE COZUMLER: BiR ORNEK OLAY iNCELEMESI

UNEXPECTED CANCELLATIONS IN AIR TRANSPORTATION: A CASE
STUDY

Yiiksek Lisans Ogrencisi Hasibe HATUNOGLU
Kastamonu Universitesi
hasgul01@hotmail.com

Dr. Ogr. U. Aydogan AYDOGDU
Kastamonu Universitesi

aydoganaydogdu@yandex.com

OZET

Giliniimiizde, stratejik bir kaynak olarak zamanin etkili bir sekilde kul-
lanilmasinin gerekliligi, ulusal ve uluslararasi Slgekte hava tagimaciligina
olan talebi olumlu yonde etkilemektedir. On yil 6ncesine kadar ¢ok pahali
olan ugak biletleri glinlimiiz diinyasinda artik otobiis ve tren gibi diger ula-
sim araglariyla rekabet edebilmektedir. Aslinda bugiin hem Tiirkiye’de hem
de Diinya’nin diger bolgelerinde bireyler otobiis veya tren bileti bedelleriyle
nerdeyse ayni fiyata havayoluyla giivenli ve konforlu bir sekilde hedeflerine
daha hizli ulagabilmektedirler. Boyle bir durum bireyleri hava tagimaciligina
yonlendirmekte ve tasimacilikta rekabetgi bir ortam olusmaktadir. Ote yan-
dan artan rekabet ve talep, bir¢ok sorunu da beraberinde getirmektedir. Bu
sorunlardan biri de beklenmedik ani ugus iptalleridir. Bu durum 6zellikle hava
tagimaciligi altyapisinin zayif oldugu yerlerde baska bir¢cok soruna ve magdu-
riyetlere yol agmaktadir. Anlatilanlar baglaminda ¢alismanin birincil amaci,
Kastamonu-Istanbul-Kastamonu giizergadhinda meydana gelen ani ugus iptal-
leri karsisinda yolcularin yasamig olduklart magduriyetleri ortaya koymaktir.
Aragtirmada ayrica boylesi bir durumda yolcularin haklarimi ne 6l¢tide bildik-
leri, ugus iptalini yapan havayolu sirketinin tutumunu ve yolculara sagladik-
lar1 ¢oziimleri nesnel bir bicimde ortaya koymak arastirmanin alt amaglarini
olusturmaktadir. Arastirmada yanit1 arananlara gegerli ve giivenilir yanitlar
bulabilmek amaciyla hava tagimaciligini siklikla kullandiklarina inanilan
Kastamonu Universitesi akademisyenleri ve lisansiistii 6grencilerin olusan 18
kisilik bir ¢calisma grubu olusturulmustur. Calisma grubuna segilen bireyler
kolayda, yargisal ve goniilliiliikk esaslarina dayanan ¢ok yonlii bir 6rnekleme
yontemiyle belirlenmistir. {lgili yazin taramalarinda elde edilen bilgilerin yan
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sira arastirma sorularina saglikli yanitlar saglayacagina inanilan bir goriisme
formu gelistirilmistir. Veriler 2017 yilinda yiiz ylize goriismelerle toplanmis
ve betimsel analiz yontemiyle ¢oziimlenmistir. Arastirma bulgular1 yolcularin
ani ucus iptalleri kargisinda savunmasiz olduklarini, sahip olduklart haklara
hakim olmadiklari, havayolu sirketlerinin yolcular1 kaderlerine terk eden bir
tutum sergilediklerini ortaya koymustur.

Anahtar Sozciikler: Havayolu Ulasimi, Ugus iptalleri, Magduriyet, Co-
ziimler, Istanbul- Kastamonu

ABSTRACT

Today, the need to use time effectively as a strategic resource positively
affects the demand for air transport at national and international scale. Plane
tickets, which were very expensive until a decade ago, can now compete with
other means of transport such as buses and trains in today’s world. In today’s
world, for people, it is possible to reach destinations with planes comfortab-
ly and faster for almost at the same fare as trains or buses. Such a situation
leads individuals to air transportation and a competitive environment is crea-
ted. On the other hand, increased competition and demand bring along many
problems. One of these problems is unexpected sudden flight cancellations.
This situation causes many other problems and victimization, especially in
areas where air transport infrastructure is weak. In light of the above defi-
nitions, the primary purpose of the study is to determine the victimization
experienced by passengers in the case of sudden flight cancellations on the
Kastamonu-Istanbul-Kastamonu itinerary. Also, as well, the research aims to
reveal the extent that the passengers know their rights in such a situation, the
attitude of the airline company that cancels the flight, and the solutions they
provide to the passengers. To find valid and reliable answers to above-menti-
oned questions, a working group of 18 people was formed from Kastamonu
University academicians and graduate students which are believed to use air
transportation frequently. The individuals selected for the study group were
determined by a versatile sampling method based on easy, judgmental and
voluntary principles. In addition to the information obtained from the rele-
vant literature reviews, an interview form that is believed to provide healthy
answers to research questions was developed. The data were collected through
face-to-face interviews in 2017 and analysed using descriptive analysis met-
hod. The findings of the research revealed that passengers are vulnerable to
sudden flight cancellations, they do not know their rights to a great extent, and
that airline companies display an attitude that leaves passengers to their fate.

Keywords: Airline Transportation, Flight Cancellations, Victimization,
Solutions, Istanbul-Kastamonu
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TURIZM EGITIMI ALAN OGRENCILERIN TURiZM SEKTORU
ALGILARI: KASTAMONU UNIVERSITESi OGRENCILERI UZERINE
BiR UYGULAMA

TOURISM EDUCATION STUDENTS PERCEPTIONS OF THE TOURISM
SECTOR: AN APPLICATION ON KASTAMONU UNIVERSITY STUDENTS

Dr. Ogr. U. Aydogan AYDOGDU
Kastamonu Universitesi
aydoganaydogdu@yandex.com
Yiiksek Lisans Ogrencisi Burak KARACOR
Kastamonu Universitesi
burakkaracorl9.06@gmail.com
Yiiksek Lisans Ogrencisi Mustafa Taylan DAGISTAN
Kastamonu Universitesi

t.dagistan@windowslive.com

OZET

Ulkelerin ekonomik yénden kalkinmasinda basrol oynayan turizm endiist-
risi, emek-yogun 6zelliginden dolay1 nitelikli personele ihtiya¢ duymaktadir.
Turistlerin hem temel hem de psikolojik ihtiyaglarini tatmini iyi bir turizm
egitimi almis bireyler ile miimkiindiir. Ancak turizm enddistrisinin temel yap1
taglarindan olan turizm egitimi almig 6grencilerin mezun olduktan sonra veya
egitime devam ederken cesitli nedenlerle sektdrden uzaklastiklart goriilmek-
tedir. Bu durumla birlikte ¢alismanin amac1 turizm egitimi alan 6grencilerin
sektore yonelik algilarin belirlenmesi ve 6grencileri sektdrden uzaklastiran
faktorlerin tespit edilmesidir. Arastirma amacinin gerceklestirilmesi i¢in 6n-
celikle ilgili yazin derinlemesine taranmistir. Elde edilen ikincil veriler ara-
sindan bir 6l¢gek veri toplama araci olarak se¢ilmistir. Aragtirma gergevesinde
Kastamonu Universitesi Turizm Fakiiltesinde 2017 —2018 egitim-6gretim y1-
linda 6grenim goren dgrenciler arasindan kolayda ve goniilliiliik yaklagimla-
rinin birlikte uygulandigr drnekleme yontemiyle secilen 387 6grenciye yliz
ylize goriismelerle anket uygulanmis ve veriler toplanmistir. Arastirma verile-
ri Sosyal Bilimlerde yaygin olarak kullanilan bir istatistik paket programinin
22. stiriimiinden yararlanilarak analiz edilmistir. Katilimcilarin turizm algisina
yonelik ifadelere verilen yanitlar faktor analizi, t testi ve anova testi gibi ¢ika-
rimsal istatistiki yontemlerle ¢éziimlenirken, profillerini belirlemeye yonelik



4 | INTERNATIONAL WEST ASIA CONGRESS OF TOURISM RESEARCH (IWACT-2020) THE BOOK OF PROCEEDINGS

sorular siklik ve yiizdelerle ¢6ziimlenmistir. Arastirma sonuglari turizm egiti-
mi alan 6grencilerin turizm sektorii algilarina etki eden faktorlerin ”Y oneti-
ciler ve is arkadaslar1, Ozel hayat, Kisi - turizm sektdrii uyumu, Motivasyon,
Ucret ve ek ddemeler, Sosyal statii ve Terfi imkanlar1 ve Calisma kosullart
oldugunu ortaya koymustur.

Anahtar Sozciikler: Turizm, Egitim, Turizm Egitimi, Kastamonu Univer-
sitesi Ogrencileri

ABSTRACT

The tourism industry, which plays a leading role in the economic deve-
lopment of countries, needs qualified personnel due to its labor-intensive na-
ture. The satisfaction of both basic and psychological needs of tourists can
only be met with the help of individuals who have received a good tourism
education. However, it is observed that students who have received tourism
education, which is one of the basic building blocks of the tourism industry,
leave the sector for various reasons after graduation or while continuing their
education. In the light of this statement, the aim of the study is to determine
the perceptions of students who receive tourism education towards the sector
and to determine the factors that keep students away from the sector. In order
to achieve the purpose of the research the related literature was reviewed in
depth Among the secondary data that obtained, a scale was chosen as the data
collection tool. Within the framework of the research, 387 students who were
selected with the sampling method in which the convenience and volunteering
approaches were applied together from among the students studying in the
Kastamonu University Faculty of Tourism in the 2017-2018 academic year
were administered a questionnaire through face-to-face interviews and data
were collected. The collected data analyzed using the 22nd version of a sta-
tistics package program widely used in Social Sciences. The responses given
to the expressions about the participants’ perception of tourism were analyzed
by inferential statistical methods such as factor analysis, t test, and anova test,
while the questions to determine their profiles were analyzed with frequency
and percentages. The results of the research revealed that the factors affecting
the tourism sector perceptions of students who receive tourism education are
“Managers and colleagues, Private life, Person - tourism sector compliance,
motivation, wages and additional payments, Social status and Promotion op-
portunities and Working conditions.

Keywords: Tourism, Education, Tourism Education, Kastamonu Univer-
sity’s Students
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THE IMPORTANCE OF CULTURAL HERITAGE IN THE
DEVELOPMENT OF CITY TOURISM: THE CASE OF TEKIRDAG

Dog. Dr. Ibrahim CETIN
Akdeniz Universitesi

ibrahimcetin01@yahoo.com

ABSTRACT

It is observed that the positive impacts of tourism in economic, social,
cultural, environmental and in other fields directed the cities towards to get
benefit from that potential. However that the benefiting of that potential in a
prompt form is related to the management skill of those values of a city. One
of those values which are subject to this study is the cultural heritage value of
a city has. The study focuses on how to evaluate the cultural heritage values
in the tourism development of a city. In this context, the study reveals a short
inventory of cultural heritage elements in the city center for tourism develop-
ment of Tekirdag, and explains the situation of those values, gives some tips
on how to develop by investigating related literature in that field. The study
was created in a qualitative and in a primary research form. And the first-hand
data were collected through the observations, visits which have been done in
different periods of the year 2020 from the town. Data were analyzed and a
conclusion was made based on the analysis of the data obtained. Additionally,
some suggestions were developed regarding the successful cultural tourism
development based on cultural heritage values.

Keywords: City Tourism, cultural tourism, heritage, Tekirdag
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OZET

Milenyum ile yakalanan teknolojik ivme, biitiin alanlarda oldugu gibi turizm
alaninda da etkisini fazlasiyla hissettirmistir. Bu siire zarfindan turizm faaliyet-
lerine katilimda, bir¢ok yeni faaliyet s6z konusu olmustur. Saglik turizmi de
bunlardan birisidir. Tarih boyunca sifa bulmak amaciyla yapilan diizensiz se-
yahatler, 1969 yilinda gelistirilen uluslararasi saglik diizenlemeleri ile yerini
resmi anlamda bagslayan turizm sagligi, saglik turizmi ¢aligmalarina birakmustir.
2005 ve 2007 yillarinda kabul edilen yasalar ile saglik turizmi faaliyetleri ¢ok
daha resmi bir hale kavugmustur. 2000°1i y1llarin ikinci yarisinda ise bir¢ok iilke
ulusal diizeyde yaptig1 yasalar ile saglik turizmi faaliyetlerine yatirimlar ger-
ceklestirmislerdir. Bu girisimler beraberinde saglik turizmi alaninda bir¢ok sivil
toplum kurulusu ve platformun olusumunu ve bdylece saglik turizminde hizmet
standartlariin belirlenmesi, alt yap1 zorunluluklarinin tespiti gibi sonuglar do-
gurmustur. Bu saglik turizmini sadece hastaliklarina gare arayan insanlarin olus-
turdugu seyahatlerin disinda uluslararas: kitlesel hareketlere doniistirmiistiir.
2019 yilinda saglik turizmi Pazar gelirlerinin 44.8 milyar dolar civarinda oldugu
bilinirken 2020 ile 2027 yillar1 arasinda pazarda %21.1°lik bitylime beklenmek-
tedir. Bu ¢alismanin amaci milenyumun baslangicindan giintimiize kadar (2000-



Editors: Prof. Dr. Mustafa BOZ, Dog. Dr. Erol DURAN, Dog. Dr. Bekir ESITTI | 7

2020) yillar1 arasinda Tiirkiye’de saglik turizm politikalarinin arastirilarak, bun-
larin turizm gelirlerine katkilarinin arastirilmasidir. Calisma kapsaminda nitel
veri toplama tekniklerinden dokiiman inceleme teknigi kullanilmistir. 2000 ile
2020 yillarn arasindaki hiikiimet programlari, kalkinma planlar1 ve Bakanligin
yatirim programlari incelenerek saglik turizmi ile ilgili politikalar belirlenecek
bunlar; TUIK basta olmak iizere resmi kurumlarin istatistik biiltenleri ile donem-
sel raporlarindaki rakamlarla karsilastirilarak sonuglar ortaya konulmustur. Elde
edilen veriler Tirkiye’de saglik turizm pazarmin bilyiikliigiiniin yaninda sahip
oldugu altyapr ile ilgili de 6nemli veriler tagiyacaktir.

Anahtar Sozciikler: Saglik Turizmi, Turizm Saghig, Politikalar, Saglik Tu-
rizm Yatirimlari

ABSTRACT

The technological momentum captured by the millennium has made its im-
pact on tourism as well as in all other fields. During this period, there have been
many new activities in participation in tourism activities. Health tourism is one
of them. Irregular travels made for healing throughout history have left their
place to tourism health and health tourism studies, which started officially with
the international health regulations developed in 1969. With the laws adopted
in 2005 and 2007, health tourism activities have become much more formal. In
the second half of the 2000s, most of countries invested in health tourism activi-
ties with the laws made by all countries at national level. These initiatives have
resulted in the formation of many non-governmental organizations and platfor-
ms in the field of health tourism, thus determining service standards in health
tourism and determining infrastructure requirements. This has transformed he-
alth tourism into international mass movements apart from the travels of people
have worry for cure, wellness and beauty. While it is known that health tourism
market revenues are around 44.8 billion dollars in 2019, a growth of 21.1% is
expected in the market between 2020 and 2027. The aim of this study date back
to the beginning of the millennium (2000-2020) analyzed between the years of
health tourism policies in Turkey, it is to examine their contribution to tourism
revenues. Document analysis technique, one of the qualitative data collection
techniques, was used within the scope of the study. The government programs,
development plans and investment programs of the Ministry between 2000 and
2020 will be examined and policies regarding health tourism will be determined.
The results were presented by comparing them with the figures in the statistical
bulletins and periodic reports of official institutions, especially TUIK. The resul-
ting data will also carry important data on that infrastructure owners besides the
size of the health tourism market in Turkey.

Keywords: Health Tourism, Tourism Health, Policies, Health Tourism In-
vestments
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ABSTRACT

The behavior of the consumer of financial-banking services is the result of
the action of many factors. The dimensions of the behavior of the consumer of
financial-banking services are represented by the needs and reasons for purc-
hase (non-purchase), the bank’s customers’ preferences, purchase intentions,
buying habits, consumption habits, attitudes and image. Each of them plays
a different role and is characterized by the specific way of each individual,
determining the manifestation of a certain behavior. The bank’s marketing
specialists say that consumer behavior can be explained only by knowing the
system of factors that act in close connection and mutual interconditioning,
as well as how they act. There are external and internal factors that determine
the behavior of consumers of financial-banking services. Among the direct-
ly observable influences, the specific marketing-mix factors stand out. The
greater importance of the mix is determined by the specifics of financial-ban-
king services, in particular, product and promotion policies. In this context, a
special importance belongs to the identification of the specific objectives of
the marketing policy: stimulating the latent need, reducing the specific risk,
reducing the cognitive dissonance, stabilizing (retaining) the clientele. These
objectives are pursued by appropriate objectives of each component of the
mix and by their “dosage”. Thus, in the field of product policy, two priority
objectives stand out: the tangibility of services and their personalization. In
reaching them, the bank uses a series of specific elements: quality, equipment,
physical facilities, image of the institution, contact staff, environment. The
different perception of services led to the conceptualization of standardization
and personalization, tools that were traditionally considered not to be specific
to services. The promotion aims to help the banking consumer in understan-
ding as accurately as possible the continuity of the potential offer (the service
to be made available to the customer), the facilities that would be obtained as a
result of purchasing the product and evaluating alternatives. Consumer access
to financial-banking services through automated remote service systems has
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led to changes in their behavior. The specific way in which different factors
define the behavior of the consumer of financial-banking services is the object
of our research.

Keywords: System of Factors, Consumer Behavior, Customer Satisfacti-
on, Financial-Banking Services, Consumers’ Needs And Expectations, Mar-
keting Tools
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THE EFFECT OF CORONAVIRUS (COVID-19) EPIDEMIC ON CONTENT
SHARING OF HOTELS IN SOCIAL MEDIA: THE CASE OF AYVALIK
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OZET

Cagimizda stirekli gelisim gosteren teknolojik gelismelerle birlikte birey-
ler arasi iletisimin de farkli bir boyut kazandig1 goriilmektedir. Dijital diin-
yada gerceklesen gelismeler neticesinde kisiler birbirleriyle akilli cihazlar
yardimiyla kolaylikla iletisim kurabilmektedir. Boylece isletmeler, Web 4.0
teknolojisinin beraberinde gelisme gosteren sosyal medya platformlarimi kul-
lanarak kolaylikla biiyiik kitlelere ulasabilmektedirler. Ozellikle turizm islet-
meleri, lirlinlerinin tanittmimi yaparken duyusal unsurlardan da faydalanarak
sosyal medya platformlarini etkili bir sekilde kullanabilmektedirler. Dolay1-
styla sosyal medya platformlari, turizm igletmelerinin bu gayelerini gercek-
lestirebilmeleri agisindan 6nemli bir ara¢ olarak diisiiniilebilir. Son zamanlar-
da Cin’de ortaya ¢iktiktan sonra tiim diinyay1 kasip kavuran Covid-19 viriisii
salgiminin turizm sektoriine biiyiik zararlar verdigi goriilmektedir. Bireylerin
turizm etkinliklerine katiliminin azaldigi, bununla birlikte turizm sektoriinde
istihdam olanaklarinin diisiis gosterdigi ve bireyler tarafindan tercih edilen
turizm etkinligi tiirlerinin farklilastig1 gortilmektedir. Tiim bunlarin turizm is-
letmelerinin sosyal medya paylasimlarina da yansidig1 agik¢a goriilmektedir.
Bu ¢aligmada, salgin siirecinde turizm isletmelerinin sosyal medya paylagim-
larinin ne tiir farkliliklar gosterdiginin aciga ¢ikarilmasi amaglanmistir. Bu
calisma, Tiirkiye’nin dnemli bir destinasyonu olan Ayvalik’taki otel isletme-
lerinin Instagram sosyal medya platformu tizerinden gergeklestirdikleri sosyal
medya paylasimlarini kapsamaktadir. Caligmada, Ayvalik destinasyonundaki
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otel isletmeleri arasindan diinyaca Uinlii seyahat referans sitesi olan Tripad-
visor’da miisteri puanina gore ilk onda yer alan igletmelerin sosyal medya
paylagimlari incelenmistir. Tripadvisor’da miisteri puanina gore ilk onda yer
alan otel isletmelerinin gergeklestirmis olduklari Instagram paylagimlarindan
Covid-19 Salgini ile ilgili olan 30 igerik, icerik analizi yontemiyle analiz edil-
mistir. Incelenen icerikler, Benoit’in (1997) Imaj Restorasyon Teorisi dikkate
aliip, Covid-19’a uyarlanarak kodlanmistir. Yapilan icerik analizinde, otel is-
letmelerinin Instagram {izerinden yaptiklari paylasim metinleri ve icerik pay-
lasimlar vasitastyla verilen mesajlar “salgimnin insanlar tizerindeki olumsuz
etkilerini azaltma”, “salginin beraberinde getirebilecegi olumsuzluklara kars1
aliman onlemler” ve “salgin siirecini kabullenme” temalar1 altinda incelenmis-
tir. Bu temalar kapsaminda otel isletmeleri tarafindan yapilan icerik paylagimi
metinlerinde frekansi en yliksek olan kodlar sirasiyla “Covid-19 salgininin
bireyler tizerindeki olumsuz psikolojik etkilerini azaltici paylasimlar”, “hijyen
ve sanitasyonun saglanmasi” ve “isletmelerin aldiklari giivenli turizm sertifi-
kasini sergilemeleri” olarak tespit edilmistir. Yine bu temalar kapsaminda otel
isletmeleri tarafindan yapilan icerik paylasimlari vasitasiyla verilen mesajlar-
da frekansi en yiiksek olan kodlar ise, sirasiyla “otel odalarinda hijyen 6nlemi-
nin alindigini gosteren gorseller”, “isletmenin diizenli bir sekilde dezenfekte
edildigi mesajint igeren paylasimlar” ve “calisanlarin maske ile ¢alistiklarini

gosteren gorseller” olarak tespit edilmistir.

Anahtar Sozciikler: Koronaviriis (Covid-19) Salgini, Sosyal Medya, Tu-
rizm, Tripadvisor, Instagram

ABSTRACT

In our age, it is seen that the communication between individuals has chan-
ged with technological developments. As a result of developments in the digi-
tal world, people can easily communicate with each other with smart devices.
Thus, establishments could reach large audiences by using social media plat-
forms which have been developed with Web 4.0 technology easily. Especial-
ly, tourism establishments could manage the social media platforms by using
sensory elements while promoting their products effectively. Therefore, social
media platforms could be considered as important tools for tourism establis-
hments to achieving these goals. It is seen that the Covid-19 virus epidemic,
which has swept the whole world after emerging in China, has caused great
damage to the tourism industry. With the Covid-19 outbreak, it is seen that the
participation of individuals in tourism activities has decreased, employment
opportunities in the tourism sector have decreased and types of tourism acti-
vity preferred by individuals have changed. It is clearly seen that all these are
reflected in the social media posts of tourism establishments. In this study, it is
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aimed to reveal the difference in social media posts of tourism establishments
during the epidemic process. This study comprises the social media posts of
hotel establishments in Ayvalik on Instagram social media platform. In the
study, the social media posts of the best ten hotels in Ayvalik according to po-
ints given by the customers on Tripadvisor have been examined. 30 Contents
which are related to the Covid-19 epidemic shared by these hotels on Instag-
ram via using content analysis method, have been analyzed. The analyzed
contents have been coded by adapting to Covid-19 with considering Benoit’s
(1997) Image Restoration Theory. While the content analysis is performed
by the researchers, the sharing texts and messages which are given through
content postings to customers by hotels on Instagram have been examined
under the themes of “reducing the negative effects of the epidemic on people”,
“precautions which are taken against the adverse effects of the epidemic” and
“adoption to the epidemic process”. Within the scope of these themes, the co-
des with the highest frequency among the content texts shared by hotels have
been determined as “posts which reduces the negative psychological effects
of the Covid-19 epidemic on people”, “ensuring hygiene and sanitation” and
“displaying the safe tourism certificate they receive” respectively. Additio-
nally, within the scope of these themes, the codes with the highest frequency
among the messages which are given through content postings to customers
have been determined as “images showing that hygiene precautions are taken
in hotel rooms”, “posts showing that the hotel is regularly disinfected “ and
“images showing that employees work with masks” respectively.

Keywords: Coronavirus (Covid-19) Epidemic, Social Media, Tourism,
Tripadvisor, Instagram.
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ABSTRACT

Camping, agrotourism and caravaning undergoing a renaissance in the
COVID era. What connects these forms of recreation is the possibility of iso-
lating families or groups, who arrived together from other families or groups
of people. The choice of the form of recreation depends on many factors,
including financial possibilities and individual preferences. Living in a tent is
more popular among young people. Usually, together with the age, tourists’
requirements increasing. To meet those requirements the concept of glamping
was developed in the 21st century. As a new concept is not very popular,
however, COVID era will definitely accelerate its development. In the so cal-
led “new” reality the tourism industry need to be even more ingenious in order
to regain interest in the traditional tourist services that have been offered, but
also to look more and more at different and innovative leisure options. Glam-
ping is considered as one of such options. The report examines the nature and
benefits of glamping for tourists through the prism of new and ongoing an-
ti-epidemic restrictions around the world. Several examples of such services
offered in Poland and Bulgaria are considered. There is also an analysis made
on the opinion of entrepreneurs on the future development of these services.

Keywords: Glamping, Entrepreneurial Approaches, Luxury Tourism
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OZET

Bu ¢aligma, Bozcaada’ya seyahat eden bireylerin, rekreatif aktivite olarak
Bozcaada’da giin batimin1 izlemeleri ve bu deneyimlerinin davranigsal niyet-
lerine etkisi ile gosteris tiiketiminin araci roliinii bir biitiin olarak incelemeyi
amaclamaktadir. Bu amagla Bozcaada’ya seyahat ederek giin batimini izleyen
bireylerden yiiz ylize goriismeye dayali ve online anket teknigi araciligiyla
Temmuz-Eyliil 2020 tarihleri araliginda veriler toplanmistir. Calisma sonu-
cunda, Bozcaada’da giin batimimi izlemenin bireylerin davranigsal niyetleri
iizerinde dogrudan bir etkisi oldugu gibi deneyim memnuniyeti vasitasiyla da
dolayli bir etkisinin oldugu tespit edilmistir. Ayrica, Bozcaada’da giin batimi
deneyiminin davranigsal niyete olan etkisinde gdsteris tiikketiminin araci rolii-
niin oldugu tespit edilmistir. Bu ¢calisma, rekreatif aktivite olarak Bozcaada’da
giin batimini izleyen bireylerin elde ettikleri deneyimleri, davranissal niyetleri
ve gosteris tilketimini bir biitlin olarak inceleyen ilk ¢aligmadir. Bununla bir-
likte, son yillarda bir¢ok destinasyonda 6zel turlar diizenlenen giin batim1 ak-
tivitelerine yonelik arastirmalarin yetersiz oldugu goriilmektedir. Bu anlamda
caligma sonuglarinin turizm alan yazinina katkisina ek olarak, Covid-19 pan-
demisi doneminde turizm uygulayicilarina fikir vermesi agisindan da ayrica
Onem arz ettigi diigiiniilmektedir.
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ABSTRACT

The study focuses on the individuals travelling to Bozcaada and watching
sunset as a recreative activity. Its aim is to examine impact of this experience
on behavioral intentions and the mediating role of conspicuous consumption
as a whole. From individuals travelling to Bozcaada with the aim of watching
sunset, data were collected through face to face interview and online questi-
onary technique during the months of July and September, 2020. As a result
of the study, it has been determined that watching sunset on Bozcaada has a
direct impact on behavioral intentions and indirect one through experience
satisfaction. Besides, it has been concluded that conspicuous consumption has
mediating role in impact of sunset experience on Bozcaada on behavioral in-
tention. This study is the first study examining experiences of individuals that
watch sunset, behavioral intentions and conspicuous consumption as a whole.
In addition, it is observed that studies on sunset activities which have been
organized as private tours in many destinations in recent years are inadequate.
In this regard, it is thought that results of the study contribute to literature of
tourism as wall as providing tourism practitioners with new insights during
the course of Covid-19.

Keywords: Bozcaada, Behavioral Intention, Experience Satisfaction, Sun-
set, Conspicuous Consumption
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OZET

Saglik turizm uluslararasi turizm pazarinda hizla biiyliyen bir turizm g¢e-
sididir. Saglik turizmle ilgili caligmalara bakildiginda, birgok ¢alisma saglik
turizmin gelisim sebepleri, tipleri ve yurtdist seyahatlerin 6zellikleri hakkinda
genel bilgileri sunmaktadir. Fakat, saglik turizmde tibbi boyutun disinda, daha
0zel konular iizerinde ¢ok fazla ¢alisma bulunmamaktadir. Bunlardan birisi
de, ozellikle dini bir boyut olarak helal tedavi imkanlaridir. Gelismekte olan
bir pazar olarak Miisliiman topluluklarin, sadece Helal Turizm kapsaminda
degil, medikal seyahatlerinde dini temelli ya da zorunlu bir se¢im yapma-
lar1 s6z konusudur. Helal seyahatler ve tedaviler, kiiltiirel degerler, dini etik
kurallar, gidilen destinasyonlarin vermis oldugu inangsal hazzin tedavilerine
etkileri gibi yaklagimlar medikal seyahatlerin dini boyutunu da 6ne ¢ikarmak-
tadir. Bu baglamda calismanin amaci, dini bir boyut olarak helal kavraminin,
medikal turizm hareketlerindeki etkisinin incelenmesidir. Calismada bu amag
tizerinden, Tiirkiye’nin helal tiikketim olanaklari ile Saglik turizm pazarindaki
yeri de 6rnek ¢alisma olarak degerlendirilmistir. Calismada ikincil veri kay-
naklarma dayali teorik bir inceleme yapilmistir. Elde edilen genel bulgulara
gore, dini konular saglikla ilgili seyahatlerdeki tercihleri yonlendiren bir ko-
nudur. Tiirkiye saglik alanindaki gelisimi ve Miisliiman iilke kimligiyle birgok
Miisliiman hasta igin tercihte on siralarda olabilir. Ayrica yakalanacak pazar
avantaji ile, helal medikal saglik gelecekte Tiirkiye i¢in ¢ok 6nemli bir alter-
natif turizm alani olacaktir.

Anahtar Sézciikler: Turizm, Helal turizm, Saglik Turizmi, Inang

ABSTRACT

Health tourism is a rapidly growing type in the international tourism mar-
ket. If we look at the studies related to the health tourism, most of them pro-
vide the general information about the reasons for the development of health
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tourism, types and characteristics of international travel. However, there are
not many studies on more specific topics in health tourism. One of these is
the possibility of halal treatment, especially in a religious aspect. It should be
possible for Muslim communities to make a religious-based or compulsory
choice not only within the scope of halal tourism, but also medical travels. Ap-
proaches such as halal travels and treatments, cultural values, religious ethical
rules, the effects of religious destinations also emphasize the religious aspects
of medical travels. In this context, the aim of the study is to examine the effect
of halal concept as a religious aspect in medical tourism. Taking into account
these objectives, we evaluated the role of health tourism market in Turkey. In
the study, a theoretical analysis based on secondary data sources was made.
According to the results, religious issue is one of the preferences in health-re-
lated travels. Turkey is a choice number one for most Muslim patients due to
its health development and Muslim country identity. In addition to the market
advantage, halal medical health will be a very important area for future alter-
native tourism in Turkey:.

Keywords: Tourism, Halal tourism, Health Tourism, Faith
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ABSTRACT

Cultural Tourism has the relationship that involves in the context, produc-
tion, and consumption of the cultural assets. Cultural tourism is, therefore, a
global and local phenomenon for host-guests, as well as work-play. In the con-
text of postmodernity, the local traditional culture presents the region without
losing its identity. Cultural tourism reproduces the place and simply introduce
them at their destination on the map. Yet, the tourism products should be pre-
sented in accordance with the history, beliefs and authenticity of an area and
its original inhabitants. Therefore, the set of cultural resources in the selected
case study area are include tangible and intangible products or material or
non-material products which plays an important role in contribution to local
and international tourism sector. Not least because, it represents the heritage
of the region (Smith and Robinson, 2006). The research aim of this study is to
reconceptualize the cultural tourism within the authenticity context, focusing
on the case study area of Bali which is very attractive touristic place for both
cultural and natural tourism of the world and has a strong sustainable tourism
policy and planning. Therefore, this study areas will be sought by the fol-
lowing research questions: a) What are the motivations of tourist visiting
the local area? b) Does the area keep its authenticity against the com-
mercialism? ¢) Do the touristic products meet the tourists’ expectations? d)
How do the visitors experience the authenticity in the region? In order to
answer the research questions above, a mix of quantitative and qualitative
data will be used. The qualitative data has been obtained from face-to-face
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informal interviews with the local people and the answers of the open-ended
questions which are sub-part of the questionnaire. The large part of the data
has been gathered from the international tourists visiting the area pre-Covid
term (2019 summer). The visitors have been represented by 360 survey of
those volunteer participants whose country origin mainly from developed
countries (European, American, the UK). The early findings showed that the
cultural assets of the region still have big opportunity for ensure the tourist
to visiting. The authenticity has been sought by cultural tourists who try to
gaze the things on the street, as the graffiti-based cultural tourism attractions
of cities has been kept safe and pristine. This is particularly supported by the
fact of high satisfaction and expectation met of those who are experiencing the
region in a comprehensive manner. In this context of cultural tourism, there
are such trends as a growing supply of cultural attractions (the symbolic eco-
nomy), a growing desire for cultural experience (e.g. the cultural omnivore)
and a growing culturalization of everyday life (adaptation to daily life of local
people) as a new tourist area.

Keywords: Cultural Tourism, Bali, Authenticity, Tourist Motivation,
Overtourism, Commercialism
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OZET

Bu aragtirma ile hiiziin turizmi kapsaminda ele alinan Tarihi Sinop Ceza-
evi’nin ziyaret¢iler acisindan degerlendirilmesi amaclanmaktadir. Hiiziin tu-
rizmi, yakin veya uzak ge¢miste meydana gelmis 6liim ve {iziintii temasiyla
ilgili maddi ve manevi unsurlarin turistik {iriin olarak kullanilmasidir. Bu bag-
lamda kagmanin imkansiz oldugu diisiiniilen ve tinlii mahkimlariyla taninan
Tarihi Sinop Cezaevi aragtirma kapsaminda ele alinmistir. Sinop Kalesi’nde
konumlanan cezaevi, bir¢ok siire ve sarkiya konu olmustur. Hiizlin turizminin
onemli bir alternatif turizm ¢esidi olmasi ve bu kapsamda ele alinan Tarihi
Sinop Cezaevi’nin énemli bir hiizlin turizmi destinasyonu olmasi, bu arastir-
manin yapilmasini 6nemli kilmaktadir. Arastirmada nitel aragtirma yontem-
lerinden yararlanilmigtir. Betimleyici fenomenoloji arastirma deseni olarak
belirlenmistir. Arastirmada, Tarihi Sinop Cezaevi’'ne iliskin ziyaret¢i goriis-
lerini belirlemek amaciyla, cezaevine daha dnceden gelen ziyaretcilere ula-
silmistir. Ziyaretgilerin belirlenmesi i¢in amagli 6rnekleme yonteminden olan
Ol¢iit ornekleme yontemi kullanilmistir. Bu baglamda aragtirmanin amacina
yonelik dzelliklere sahip ziyaretcilere ulasilmis ve ziyaret¢i goriisleri ince-
lenerek arastirma verileri elde edilmistir. Veri toplama aract olarak goriigme/
miilakat ve dokiiman inceleme teknigi kullanilmigtir. Bu arastirmada telefonla
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goriisme yapilmis olup, 10 katilimeiya ulagilmistir. Veri analiz stratejisi olarak
icerik analizinden yararlanilmig ve verilerin gorsellestirilmesi i¢cin “MAXQ-
DA 20” yazilim programi kullanilmistir. Verilerin islenmesi tiimdengelimsel
ve tlimevarimsal yontemlerin bir arada kullanilmasi ile gergeklestirilmistir.
Arastirmada oncelikle kapali kod sisteminden yararlanilmis olup, alanyazin
dogrultusunda temalar ve alt temalar belirlenmis ve sonrasinda sahadan gelen
veriler 15181nda agik kod sistemiyle temalar ve alt temalar yeniden ele alinmis-
tir. Arastirma sonucunda ana temalar ve alt temalar belirlenmis olup, Tarihi
Sinop Cezaevi’ne yonelik birtakim goriis ve dneriler sunulmustur.

Anahtar Sozciikler: Hiiziin Turizmi,Tarihi Sinop Cezaevi,Nitel Arastir-
ma,Maxqda

ABSTRACT

With this research, it is aimed to evaluate the Historical Sinop Prison, whi-
ch is handled within the scope of dark tourism, for the visitors. Dark tourism
is the use of material and spiritual elements related to the theme of death and
sadness that occurred in the recent or distant past as a touristic product. In
this context, the Historical Sinop Prison, which is thought to be impossible to
escape and known for its famous prisoners, was studied within the scope of
the research. The prison, located in Sinop Castle, has been the subject of many
poems and songs. The fact that dark tourism is an important alternative tou-
rism type and the Historical Sinop Prison, which is considered in this context,
is an important dark tourism destination, makes it important to carry out this
research. Qualitative research methods were used in the research. Descriptive
phenomenology has been determined as a research design. In the research, vi-
sitor views on the Historical Sinop Prison visitors who had come to the prison
before were reached in order to determine. The criterion sampling method,
which is one of the purposeful sampling method, was used to identify the vi-
sitors. In this context, visitors who have the characteristics for the purpose of
the research were reached and the research data were obtained by examining
the visitor views. Interview and document review technique was used as a data
collection tool. In this research, telephone interviews were made and 10 parti-
cipants were reached. Content analysis was utilized as a data analysis strategy
and the “MAXQDA 20” software program was used to visualize the data. The
processing of the data was carried out using a combination of deductive and
inductive methods. In the research, first of all, the closed code system was
used, themes and sub-themes were determined in line with the literature, and
then themes and sub-themes were reviewed with the open code system in the
light of the data from the field. As a result of the research, the main themes
and sub-themes were determined, and some opinions and suggestions were
presented for the Historical Sinop Prison.

Keywords: Dark Tourism,Historical Sinop Prison,Qualitative Research,-
Maxqda
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OZET

Turizm g¢esitleri igerisinde sahip oldugu pay1 giin gectikge artiran uygu-
lama otelleri, bu alanda faaliyet gosteren isletmelerin yeni rekabet stratejileri
olusturmasini zorunlu kilmakta ve ayni zamanda olusturulan bu stratejilerin,
pazar kosullar1 g6z 6ntinde bulundurularak etkin bir bigimde kullanilmas1 ge-
rekliligini ortaya c¢ikarmaktadir. Rekabetin Tiirk Dil Kurumu s6zciik anlami
‘ayn1 amaci giliden kisiler veya isletmeler arasinda ¢ekigme, yarisma ve yaris
seklindedir. Bundan dolay1 igletmeler bu yarisin iginde olmalari, sektdriin hizli
bir sekilde gelisimine de yardimer olmaktadir. Turizm sektorii; son yillarda-
ki nicel veriler sonuclarma gore rekabetin en yogun yasandigi sektorlerden
biri olarak karsimiza ¢ikmaktadir. Kalite, egitimli is giicii gibi rekabet giiciinii
dogrudan etkileyen faktorlerin, isletmeye rekabet avantaji saglama agisindan
etkinligi, isletme yapisina uygun stratejilerin se¢cimi ve uygulanmasi agisindan
onemlidir. Uygulama Otellerinin en biiylik avantaji yetismis insan giicline daha
kolay ulasabilmeleridir. Caligmada ikinci veri kaynaklarina dayali teorik bir
incelme yapilmistir. Bu ¢alisma ile, uygulama oteli, rekabet ve rekabet giicii
kavramlar1 agiklanarak, uygulama oteli sektoriiniin rekabet giicii yeterlilikleri
hizmet kalitesi ve egitimli ig giicli agilarindan agiklanmaya calisilacaktir.

Anahtar Sozciikler: Uygulama Oteli, Rekabet, Turizm, Rekabet Strateji-
si, Kalite

ABSTRACT

Practice hotels increase their popularity in tourism sector day by day and
require the companies operating in this field to form new competitive strategies
and at the same time reveal the necessity of using these strategies effectively
considering the market conditions. Literal meaning of competition according
to the Turkish Language Institution is the form of competition, competition
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and competition between individuals or businesses with the same purpose.
Tourism sector; according to the quantitative data results in recent years, is
one of the sectors with the most intense competition. In the study a theoretical
analysis based on secondary data sources was made. The biggest advantage of
application hotels is their possibility to reach the manpower much easier. The
effectiveness of factors that directly affect the competitiveness such as quality
and trained workforce in terms of providing competitive advantage to the bu-
siness is important for the selection and implementation of strategies suitable
for the business structure. With this study, competitiveness of practice hotels
in terms of service and stuff quality will be explained.

Keywords: Practice hotel, Competitiveness, Tourism, Competitive strate-
gies, Quality
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OZET

Kriz yonetimi siireci ile ilgili birgok aragtirma ve mevcut 6rnekler yer al-
maktadir. Kriz yonetimi konusu, konaklama isletmelerinde kriz 6ncesi yoneti-
mi, kriz an1 yonetimi ve kriz sonrasi yonetimi agsamalar1 seklinde basliklar al-
tinda agiklanmaktadir. Kriz zamaninin 6nceden bilinmemesi ve hangi alanda
etkisini gosterecegi de dnceden bilinmedigi icin isletmelerin kriz doneminden
once bir takim yonetim uygulamalari esaslarini belirlemesi biiyiik art1 sagla-
yabilmektedir. Arastirmamizin amaci; kriz donemlerinde isletmelerin almig
olduklar1 yonetim modellerinin neler oldugunu gérmek ve isletmelere nasil
avantajlar sagladigin1 gegmiste yasanan ornekler 1s18inda incelemektir. Aras-
tirmamiz nitel aragtirma yontemi ile olusturulmaktadir. Bu baglamda turizm
isletmelerinden bazilari ile gériisme yapilarak, TUIK verileri ile turizm sektd-
rliniin yer aldig1 bazi alanlar ve arastirmalardan elde edilen veriler de deger-
lendirilerek kriz yonetimi donemleri ele alinmaktadir. Turizm sektdrii hizmet
sektorli oldugundan dolay1 her alandan c¢ok cabuk etkilenebilmektedir. Tu-
rizm sektoriiniin kriz donemlerinde nelerden etkilendigini gérebilmek, olasi
krizlerde isletmelerin nasil aksiyon almasi gerektigi hususunda 151k tutacaktir.
Yapilan aragtirmalar ve kriz doneminde turizm sektoriinde olusan degisimleri
incelenmek ilgili alan yazinina katki saglayacaktir. Tarihsel agidan bakildi-
ginda yasanan kriz donemlerinde turizm sektoriindeki gelismelerin bilinmesi
ve anlik miidahalelerin etkilerinin bilinmesi turizm sektoriinde barinan tiim
alanlar i¢in oldukca fayda saglayacaktir. Kriz donemi sadece ekonomik etken-
lerden kaynakli olarak algilanmamalidir. Kriz dénemi yonetim uygulamalari-
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nin 6nemi igletmelerin varligini siirdiirebilmesi ve hizmet kalitesi verimliligi
acisindan oldukca 6nem arz eden pandemi siirecinde de varligini gii¢lii bir se-
kilde tiim alanlarda hissettiren giiniimiiz konularindan biridir.Kriz déneminde
en ¢ok zorlanilan konu tecriibenin az olmasi kriz déneminin siirpriz bir sekilde
anlik meydana gelmesidir. Bu anlik durumlarin zarar verme olasiligini en aza
indirgemek i¢in tarihsel agidan ele almak énem arz etmektedir.

Anahtar Sozciikler: Turizm Sektorii, Kriz Dénemi, Kriz Y6netim Uygu-
lamalar1

ABSTRACT

There are many researches and existing examples on the crisis manage-
ment process. Crisis management is explained under the headings of pre-crisis
management, crisis moment management and post-crisis management stages
in accommodation businesses. Since the time of the crisis is not known in
advance and it is not known in which area it will affect in advance, it can be a
great plus for businesses to determine some management practices principles
before the crisis period. The aim of our research is; to see what the mana-
gement models have taken by businesses in times of crisis and to examine
how they provide advantages to businesses in the light of past examples. Our
research is created by qualitative research method. In this context, the crisis
management periods are discussed by interviewing some of the tourism en-
terprises and evaluating the data obtained from TUIK data, some areas where
the tourism sector is located and the researches. Since the tourism sector is a
service sector, it can be affected very quickly from all areas. Being able to see
what the tourism sector is affected by in times of crisis will shed light on how
businesses should take action in possible crises. Research and analysis of the
changes in the tourism sector during the crisis will contribute to the relevant
literature. From a historical point of view, knowing the developments in the
tourism sector during the crisis periods and the effects of instant interventions
will be very beneficial for all areas in the tourism sector. The crisis period
should not be perceived solely as a result of economic factors. The importance
of management practices during the crisis period is one of today’s issues that
make its presence felt strongly in all areas during the pandemic process, which
is very important for businesses to survive and service quality efficiency. The
most difficult issue in the crisis period is the low experience and the surprising
occurrence of the crisis period. It is important to consider these instantaneous
situations from a historical perspective in order to minimize the possibility of
damaging them.

Keywords: Crisis Period, Tourism Sector, Crisis Management Practices
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OZET

Glnlimiizde turist rehberligi, turizm endiistrisinin vazgecilmez dinamik-
lerinden biri haline gelmistir. Ozellikle turizm faaliyetlerinin artis gosterdigi
son yillarda iilkeye gelen turistlerin siirdiiriilebilirliginin saglanmasinda tu-
rist rehberlerinin 6nemli rolleri bulunmaktadir. Bu sebeple turist rehberleri
iilkelerin sahip olduklar1 kiiltiir elgileri olarak diisiiniilebilmektedir. Bu ca-
lismada, profesyonel turist rehberi olarak gorev yapan kisilerin kacak reh-
berlik faaliyetleri hakkinda ki diisiincelerinin belirlenmesi, gerekli tedbirlerin
almmasi konusunda fikirlerinin sunulmasi ve kagak rehberlik faaliyetlerinin
profesyonel turist rehberlerinin faaliyetlerini ne yonde etkilediginin dl¢tilme-
si amaglanmaktadir. Calisma kapsaminda nitel arastirma yontemlerinden biri
olan yar1 yapilandirilmis goriisme tekniginden yararlanmasi planlanmaktadir.
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Bu dogrultuda 15 profesyonel turist rehberine 9 adet agik uglu soru sorulacak-
tir. Caligma sonucunda, profesyonel turist rehberligi yapan kisilerin islerinden
ayrilmalarina sebebiyet verdigi ve bu durumun igsizlik gibi sorunlara yol ag-
t1g1, yeni mezun dgrencilerin seyahat acenteleri ya da oteller tarafindan diisiik
iicret ile ise alinmalar1 sonucu rehberlik ticretlerin de diisiis yasandigi, turist
rehberlerinin tiim bu durumlardan kaynakli motivasyonlarini kaybettikleri ve
islerinden soguduklar1 sonuglarina ulasilacagi diistiniilmektedir.

Anahtar Sozciikler: Turizm, Profesyonel Turist Rehberi, Mesleki Sorun-
lar, Kagak Rehberlik

ABSTRACT

Nowadays, tourism guidance has become one of the indispensable dyna-
mics of the tourism industry. Especially in recent years when tourism activi-
ties have increased, tourist guides have an important role in ensuring the sus-
tainability of tourists who come to country. Tourist guides can be considered
as cultural ambassadors of countries because of this reason. In this study, it is
aimed to determine the opinions of professional tourist guides work against
illegal guidance activities, to tell their ideas about take necessary precautions
and to measure how the illegal guides activities affect on the professional
tourist guides activities. Within the scope of the study, 9 open-ended ques-
tions were asked to 15 professional tourist guides by using semi-structured
interview technique. As a result of the study, it has been planned to reach these
results; professional tourist guides leave their jobs because of the existence of
illegal guides activities and, recruitment of new graduate students with low
wages by travel agencies or hotels, also guides’ wages decreas, professional
tourist guides lose their motivation because of all these situations and they get
bored of their jobs.

Keywords: Tourism, Professional Tourist Guide, Problems of Vocational,
Illegal Guidance.
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OZET

Diinya ¢apinda 6nemli bir yere sahip muhtesem bir mimari eser olan Aya-
sofya Mabedi, yapildig1 giinden bugiine kadar birgok sekilde giindemde kal-
mistir. Bizans’ta Ayasofya Kilisesi, Osmanli’da Fatih doneminden itibaren
Fethiye Cami ve gliniimiiz Ttirkiye’sinde ise 1935 yilindan baslayip Temmuz
2020’ye kadar Ayasofya Miizesi olarak ii¢ farkli dsnemi yasamis Istanbul’un
biiytlik ve anlamli bir simgesidir. Ayrica Ayasofya, Diinya Kiiltiirel Miras Lis-
tesinde yer almaktadir. Ayasofya, basta Hristiyanligin 6nemli bir mabedi, Fa-
tih sultan Mehmet’in fethinden sonra ise kili¢ hakki olarak camiye gevrilen,
Islamiyet’in en ¢ok bilinen mabetlerinden biridir. Bu manevi yapi, sadece bir
dini merkez degil, bunun 6tesinde hem Bizans déneminde hem de Osman-
I1’nin siyasal ve sosyal hayatinin merkezlerinden biri haline gelmistir. Bundan
dolayidir ki Ayasofya; dinler tarihi, sanat tarihi, kiiltiir tarihi ve 6zellikle mi-
mari bakimdan bir¢ok bilim adaminin ilgi odagi olmustur. Bu ilgi nedeniyle
de Ayasofya ile alakali ciltler dolusu eser kaleme alinmistir. Bugiin ise Ayasof-
ya, dini ve siyasi tartismalarin odaginda giinliik hayattaki yerini korumaktadir.
Giliniimiizde Miisliimanlar ve Hristiyanlar i¢in dnemli bir degere sahip olan
bu yapiin bir miizeye doniistiiriilmesini igeren Bakanlar Kurulunun 1934 ta-
rihli kararinin iptal edilip cami’ye ¢evrilmesi, bu manevi yapinin turizm ba-
kimindan yeniden yorumlanmasini gerekli kilmistir. Caligmanin amaci, Aya-
sofya’nin yeniden cami olarak acilmasinin inang¢ turizmi agisindan énemini
arastirmak ve halk tizerindeki etkilerini yeniden yorumlamaktir. Ayrica sosyal
medya mecralarinda, konu ile ilgili yapilan paylasimlarin, Ayasofya’nin cami’
ye doniisme siirecine olan katkilar1 bu ¢alisma kapsaminda incelenip deger-
lendirilmektedir. Bu dogrultuda aktif sosyal medya kullanicilarina ve yerel
halka yonelik bir anket ¢alismasi yapilmistir. Calismanin sonuglari, teorik ve



Editors: Prof. Dr. Mustafa BOZ, Dog. Dr. Erol DURAN, Dog. Dr. Bekir ESITTI | 29

teknik bir altyapida elde edilen bilgiler cercevesinde degerlendirilmistir. So-
nug olarak, sosyal medya arag¢larinin, dini ve kiiltiirel miras bilincinin korun-
masi ve gelismesi tizerinde miispet etkilerinin oldugu goriilmiistiir.

Anahtar Sézciikler: Ayasofya Camii, inan¢ Turizmi, Mabet, Miize, Sos-
yal Medya

ABSTRACT

Hagia Sophia Temple, which is a magnificent architectural work that has
an important place in the world, has remained on the agenda in many ways
since the day it was built. Hagia Sophia, the Byzantine Church, from the Otto-
man period as Fethiye Mosque and the Hagia Sophia in present-day’s Turkey
until July 2020 from 1935 as a museum, lived in three different periods is
a large and significant symbols of Istanbul. Also, Hagia Sophia is included
in the World Cultural Heritage List. Hagia Sophia is an important temple of
Christianity, and after the conquest of Mehmet the Conqueror, it is one of the
most well-known shrines of Islam, which was converted into a mosque as
the right of sword. This spiritual structure is not only a religious center, but
also became one of the centers of the political and social life of the Ottoman
Empire and the Byzantine period. That is why Hagia Sophia; It has been the
focus of attention of many scientists in terms of history of religions, art his-
tory, cultural history and especially architecture. Due to this interest, volumes
of works related to Hagia Sophia were written. Today, Hagia Sophia maintains
its place in daily life at the center of religious and political discussions. The
cancellation of the decision of the Council of Ministers dated 1934, which
includes the transformation of this building, which has an important value
for Muslims and Christians today, into a museum, and its conversion into a
mosque made it necessary to reinterpret this spiritual structure in terms of
tourism. The aim of the study is to investigate the importance of re-opening
Hagia Sophia as a mosque in terms of faith tourism and to reinterpret its ef-
fects on the public. In addition, the contributions of the posts made on the
social media to the transformation process of Hagia Sophia into a mosque are
examined and evaluated within the scope of this study. Accordingly, a survey
was conducted for active social media users and local people. The results of
the study were evaluated within the framework of the information obtained in
a theoretical and technical background. As a result, it has been observed that
social media tools have positive effects on the protection and development of
religious and cultural heritage awareness.

Keywords: Hagia Sophia Mosque, Faith Tourism, Temple, Museum, So-
cial Media
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THE EFFECT OF ORGANIZATIONAL CULTURE ON
ORGANIZATIONAL CITIZENSHIP: ISTANBUL CASE

Ogr. Gor. Dr. Mesut KASAP
Canakkale Onsekiz Mart Universitesi
mesutkasap25@gmail.com

ABSTRACT

Organizations include employees with different cultural backgrounds. It is
indispensable for today’s organizations that employees with different cultural
backgrounds gather around common values and serve the goals of the enterp-
rise. In this context, enterprises need to establish their own organizational cul-
ture over time for a sustainable competitive advantage and effective business
performance. Employees in enterprises with an organizational culture will act
more comfortably in the business environment, know the expectations and act
accordingly. In this way, the company will be able to develop a sense of orga-
nizational citizenship in its employees. Employees with a developed sense of
organizational citizenship will be more dependent on the business, both will
increase their individual performance and the organizational performance will
increase in parallel. For this reason, it is vital that a healthy organizational
culture has been formed in businesses and also a sense of organizational citi-
zenship has developed. The aim of this study is to reveal the importance of or-
ganizational culture in the development of organizational citizenship sense of
the employees of a local business providing maritime transportation services.
In the research, relational scanning model, one of the quantitative research
models, was applied. The universe of the research consists of the enterprises
providing sea transportation services in the Marmara Region. The sample of
the research, on the other hand, consists of a business providing sea transpor-
tation services in Istanbul. Organizational citizenship behavior scale and or-
ganizational culture scale were used in the study. 297 people participated in
the scales applied in the study. Descriptive statistical analysis, t-test, ANOVA,
correlation and regression analysis were used as research data analysis. Accor-
ding to the data obtained from the research, it was seen that the organizational
culture increases the sense of organizational citizenship.

Keywords: Organizational culture, organizational citizenship, business
performance, individual performance.
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KiSi-ORGUT UYUMUNUN iS PERFORMANSI UZERINDEKI
ETKIiSi : BATMAN iLINDEKI 3 VE 4 YILDIZLI OTELLERDE
CALISANLAR UZERINE BiR ARASTIRMA

THE EFFECTIVENESS OF PERSON-ORGANIZATION FIT ON JOB PER-
FORMANCE: A RESEARCH ON THE EMPLOYEES OF 3 AND 4 STAR
HOTELS IN BATMAN PROVINCE

Ogr. Gor. Miicahit EZER
Siirt Universitesi
mucahit.ezer(@siirt.edu.tr
Dr. Ogr. U. Meral DURSUN
Nevsehir Haci Bektas Veli Universitesi

meraldursun@nevsehir.edu.tr

OZET

Kisi ve orgiit arasindaki deger ve hedef benzerlikleri, kisi ile 6rgiit arasinda
uyumun olugmasina zemin hazirlamakta ve ortaya ¢ikan uyum kisinin igteki
performansina yansimaktadir. Bu ¢alisma kapsaminda kisi-6rgiit uyumunun
caligsanlarin ig performansi lizerinde bir etkisi olup olmadigini belirlemektir.
Bu amaca yonelik olarak Batman ilinde faaliyet gosteren ti¢ ve dort yildizli
otel igletmelerinde galigan isgdrenler iizerinde bir arastirma yapilmistir. Arag-
tirmanin evrenini sdz konusu otellerde ¢alisan 101 iggoren olusturmaktadir.
Soru formu araciligryla elde edilen arastirma verileri SPSS Windows 22.0
programi aracilifiyla analiz edilmistir. Verilerin degerlendirilmesinde tanim-
layici istatistiksel yontemleri olarak sayi, yiizde, ortalama, standart sapma
kullanilmigtir. Bununla birlikte verilerin analizinde ise tanimlayici istatiksel
yontemler T-testi, Anova testi, Scheffe testi, pearson korelasyon ve regres-
yon analizi kullanilmigtir. Analiz sonuglarina gore, kisi-orgiit uyumunun ge-
nel is performansi ve baglamsal performans ile pozitif yonlii ve ¢ok zayif
iligkisi oldugu, gorev performansi ile ise istatistiksel olarak anlaml bir ilis-
kisinin olmadig1 goriilmiistiir. Bununla birlikte, is performansi ve baglamsal
performans arasinda pozitif yonlii ve giicli bir iligski oldugu, is performansi
ve gorev performansi arasinda ise pozitif ve orta diizeyde bir iliski oldugu
goriilmiistiir. Yapilan regresyon analizi sonucunda, kisi-orgiit uyumunun is
performansi lizerinde etkili oldugu ancak bu etkinin ¢ok zayif diizeyde kaldig:
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goriilmiistiir. Arastirmanin bir diger sonucu, kigi-orgiit uyumunun baglamsal
performans tizerinde zayif da olsa bir etkinin oldugu yoniindedir. Aragtirma
sonuglari literartiirde yapilan benzer pek ¢ok ¢alisma ile paralellik gdstermek-
tedir. Bu baglamda literatiire olan katkisinin yanisira Batman ilindeki konak-
lama sektoriine yonelik gelistirilen onerilerle ¢aligmanin pratik bir katki da
sundugu ifade edilebilir.

Anahtar Sézciikler: Kisi, Orgiit, Uyum, Performans, Otel, Batman.

ABSTRACT

The similarities of values and goals between the person and the organizati-
on lay the groundwork for harmony between the person and the organization,
and the resulting harmony is reflected in the person’s performance at work.
Within the scope of this study, it is to determine whether the person-organi-
zation fit has an effect on the work performance of the employees. For this
purpose, a research was conducted on the employees working in three and
four star hotel establishments in Batman province. The universe of the rese-
arch consists of 101 employees working in these hotels. The research data
obtained through the questionnaire were analyzed through the SPSS Windows
22.0 program. Number, percentage, mean and standard deviation were used
as descriptive statistical methods in the evaluation of the data. Besides, desc-
riptive statistical methods T-test, Anova test, Scheffe test, Pearson correlation
and regression analysis were used in the analysis of the data. According to
the analysis results, it was seen that the person-organization fit was positively
and very weakly correlated with overall job performance and contextual per-
formance, but not statistically significant with task performance. However,
it has been observed that there is a positive and strong relationship between
job performance and contextual performance, and a positive and moderate
relationship between job performance and task performance. As a result of
the regression analysis, it was seen that person-organization fit was effective
on job performance, but this effect was very weak. Another result of the study
is that person-organization fit has a weak effect on contextual performance.
The results of the research are in parallel with many similar studies in the
literature. In this context, it can be stated that working with the suggestions
developed for the accommodation sector in Batman province, in addition to its
contribution to the literature, makes a practical contribution.

Keywords: Person, Organization, Fit, Performance, Hotel, Batman
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OF THE DISABLED TOURISTS AT THE PLACES OF VISITING
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OZET

Calismada, engelli bireylerin turizm etkinliklerine katilimlari sirasinda
ziyaret yerlerinde karsilasabilecekleri olas1 zorluklarin tespit edilmesi amag-
lanmistir. Calismanin evrenini, Canakkale’deki turistik ziyaret yerleri olustur-
maktadir. Ornekleme dahil edilen 10 ziyaret yerinde, veriler gozlem teknigi
ile toplanmistir. 2016 ve 2020 y1l1 Agustos aylarinda toplanan veriler ayr1 ayri
incelenmis ve karsilagtirmali olarak analiz edilmistir. Calismada, 6ren yerleri
ile ilgili olarak 2016 ve 2020 yillarinda benzer sonuglara ulasilmistir. Fiziki
durumlar1 geregi, bu ziyaret yerleri engelli bireyler i¢in uygun 6zellikler ta-
simamaktadir. Ancak, miizeler -6zellikle Canakkale’de 2018 yilinda faaliye-
te gecen Troya Miizesi- engellilere yonelik tasarim konusunda ornek teskil
edecek niteliktedir. Yine arastirmaya dahil edilen Kilitbahir Kalesi, 7 yillik
bir restorasyonun ardindan ‘Tarihe Engelsiz Erisilebilirlik’ projesi kapsamin-
da yapilan diizenlemelerle yeniden acilmistir. Calisma bulgularinda, engel-
li bireylerin turizm etkinliklerine katilimlarinda pek ¢ok kisitlayict unsur ile
karsilagtiklar1 goriilmiistiir. Ancak, arastirmanin verilerinin toplandigi 2016 ve
2020 yillar1 arasinda bu ziyaret yerlerinde dikkat ¢eken gelismeler oldugu da
aciktir. Ozelikle Aile ve Sosyal Politikalar Bakanligi Engelli ve Yash Hizmet-
leri Genel Miidiirliigii'niin ‘Engelliler Destek Programi’ kapsaminda Canak-
kale Valiligi ile birlikte Tarihi Alan Baskanligi’nin ilk kez ‘Tarihe Engelsiz
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Erisebilirlik’ projesi sdzlesmesini imzalamasi ve uygulamaya koymasi umut
vaat etmektedir.

Anahtar Sézciikler: Turizm, Engelli Turizmi, Engelsiz Turizm

ABSTRACT

In the study, it is aimed to determine the possible challenges that individu-
als with disabilities may encounter at the visiting places during their participa-
tion in tourism activities. The target population of the study is composed of the
touristic visiting places in Canakkale. Data were collected with the observati-
on technique at 10 visiting places included in the sample. The data collected
in August 2016 and 2020 were analyzed both separately and comparatively.
In the study, similar results were obtained in 2016 and 2020 regarding to the
archaeological sites. Due to their physical circumstances, these visiting places
are not adequate for individuals with disabilities. However, the museums, es-
pecially the Troy Museum that started operating in Canakkale in 2018, set an
example with the design for the disabled people. Kilitbahir Castle, which was
also included in the research, was reopened with the arrangements made wit-
hin the context of the “Accessibility to the History” project after a 7-year res-
toration. In the findings of the study, it has been observed that individuals with
disabilities encounter many restrictive factors in their participation in tourism
activities. However, it is also clear that have been remarkable developments
in these visiting places between 2016 and 2020 when the data of the research
were collected. Particularly, it is promising that the Directorate of Historical
Area, together with the Canakkale Governorship, signed and put into practice
the “Accessibility to History without Barriers” project for the first time within
the context of the “Disabled Support Program” of the Ministry of Family and
Social Policies General Directorate of Disabled and Elderly Services.

Keywords: Tourism, Accesible Tourism, Unimpeded Tourism
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GRADUATE THESIS (2000-2020)
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OZET

Diinyada en hizli biiyliyen sektorler arasinda yer alan turizm, birgok iilke
acisindan 6nemli bir ekonomik kaynak olarak nitelendirilmektedir. Ulkelerin
hem gelir kaynag1 agisindan hem de tanitim agisindan 6nemli bir yere sahip
olan turizmde son yillarda farkli arayislar ortaya ¢ikmaktadir. Giiniimiizde
kitle turizminin yani sira alternatif turizm faaliyetleri de {ilkelerin turizm po-
litikalarinda yerlerini almaya baslamistir. Turizm {rlinlerinin devamliligi ve
stirdiiriilebilir turizm i¢in bir {ilkenin veya bir sehrin kimligini yansitan bir cok
alternatif turizm tiirii ortaya ¢ikmaya baslamistir. Insanlarin ihtiyag ve bek-
lentilerinde yaganan degisim ve beklentiler sonucunda diinyada var olan kitle
turizmlerinin yan1 sira &zellikle tilkeler turizm politikalarinda farkli arayisla-
ra girmislerdir. insanlarm kitle turizmi yerine daha ¢ok doga ile i¢ ice olma
istekleri yil boyunca yogun is hayatlar1 ve kalabalik kentlerden uzaklagsma
istekleri insanlar1 doga turizmine ydnlendirmis ve bu dogrultuda ekoturizme
olan ilgi ve talep artmistir. Farkli turizm tiirlerinden birisi olan “ekoturizm”
son yillarda tlkelerin turizm politikalarinda 6nemli bir yere sahip olmustur.
Ulkeler turizm politikalarini belirlerken artik kitle turizminin yani sira siir-
diiriilebilir turizm olan ekoturizmi politikalar1 igerisine dahil etmektedir. Bir
bdlgenin ekoturizm potansiyelinin varligimin yaninda o bolgenin tanitilmasi
ve aktif olarak kullanilmasi 6nemlidir. Devletler iilkeleri igerisinde yer alan
ekoturizm kriterlerini saglayan alanlara yonelmis ve bu alanlarin turizme ka-
tilmas1 konusunda politikalar izlemektedir. Bu baglamda &zellikle iiniversi-
telerin yiiksek lisans ve doktora programlarinda yapilan tezlerde ekoturizme
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yer verilmis ve bu dogrultuda ¢alismalar yapilmistir. Bu ¢aligmalarin 6nemi
caligma sahasi olan bolgelerin ekoturizm agisindan ele alinmasi ve incelenme-
sidir. Bu ¢aligmada YOK tez bankasinda kayith olan yiiksek lisans ve doktora
tezleri incelenmistir. Tezlerin tiirleri, ¢alisma sahalar1 ve konulari ele alina-
rak tablolarla gosterilmistir. Veri toplama araci olarak nitel aragtirma yontemi
olan ilgili alan yazin1 incelemesi yapilmistir. Ayrica ikincil veri kaynaklar
olan dokiiman analizi ile ilgili literatiirde yapilan akademik c¢alismalar, kitap-
lar ve dergiler incelenerek arastirma siirecinde ¢alismanin hazirlanilmasinda
faydalanilmistir. Genel anlamda ¢aligmadan elde edilen veriler incelendiginde
tezlerde “ekoturizm” kavrami 2000 yilinda tezlerde konu olarak ele alinmaya
baglanmistir. Fakat literatiir taramasi yapildiginda “ekoturizm” kavrami daha
onceki yillarda makale caligmalarinda kargimiza ¢ikmaktadir.

Anahtar Sozciikler: Turizm, Ekoturizm, Yiiksek Lisans, Yiiksek Lisan
Tezleri

ABSTRACT

Tourism is considered as an important economic resource for many count-
ries which are among the fastest growing sectors in the world. In tourism,
which has an important place in terms of both the income source and the
promotion of the countries, different searches have emerged in recent years.
Today, besides mass tourism, alternative tourism activities have started to take
their place in the tourism policies of countries. For the continuity of tourism
products and sustainable tourism, many alternative tourism types that reflect
the identity of a country or a city have started to emerge. As a result of the
changes and expectations experienced in the needs and expectations of peop-
le, besides the mass tourism that exists in the world, countries especially have
started different searches in tourism policies. People’s desire to be more in
touch with nature rather than mass tourism, intensive business life throughout
the year and their desire to move away from crowded cities led people to natu-
re tourism and in this direction, interest and demand for ecotourism increased.
“Ecotourism”, which is one of the different types of tourism, has gained an
important place in the tourism policies of the countries in recent years. Whi-
le determining tourism policies, countries now include ecotourism, which is
sustainable tourism, into their policies as well as mass tourism. In addition
to the existence of a region’s ecotourism potential, it is important to promote
and actively use that region. States have turned to areas that meet the ecotou-
rism criteria within their countries and follow policies for the participation of
these areas in tourism. In this context, ecotourism has been included in the
theses made especially in the graduate and doctoral programs of universities
and studies have been carried out in this direction. The importance of these
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studies is to consider and examine the regions that are working areas in terms
of ecotourism. In this study, master’s and doctoral theses registered in YOK’s
thesis bank were examined. The types, fields and subjects of the theses are
discussed and shown in tables. The relevant literature review, which is a qua-
litative research method, was conducted as a data collection tool. In addition,
academic studies, books and journals related to document analysis, which are
secondary data sources, were examined and used in the preparation of the
study in the research process. When the data obtained from the study in gene-
ral terms are examined, the concept of “ecotourism” has started to be discus-
sed as a subject in theses in 2000. However, when the literature is scanned, the
concept of “ecotourism” has appeared in previous articles in previous years.

Keywords: Tourism, Ecotourism, Master’s, Master’s Theses
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OZET

Katilimer sayis1 ve moniisii 6nceden belirlenmis davetler ya da eglenceli
ve yemekli agirlama isi ziyafet adi altinda nitelendirilmektedir. Bu aragtirma-
nin amaci, ‘’ziyafet ve etkinlik yonetimi” dersini almis olan Yiyecek icecek
isletmeciligi lisans 6grencilerinin ‘Ziyafet” kavramina yonelik metaforik al-
gilarini ortaya ¢ikarmaktir. Son yillarda ¢ok alanda kullanilan metaforlar bir
grubun belirlenen konu hakkindaki algilarini ortaya ¢ikarmaya ve dlgmeye
yaramaktadir. Temelinde bir seyi, baska bir seye benzeterek anlatmak olan
metafor, anlagilir olmanin, yerine koymanin, benzerlik kurabilmenin, daha
vurgulu ve ¢arpict anlatmanin, 6zetlemenin, aktarabilmenin en giizel yollarin-
dan biri olup zengin bir dil yapisini igaret etmektedir. Aragtirmada nitel arag-
tirma desenlerinden olan olgu bilim aragtirma deseninden yararlanilmis olup,
verilerin analizinde icerik analizi teknigi kullanilmistir. Arastirma 2019-2020
giiz yartyilinda Mugla Sitki Kogman Universitesi, Turizm Fakiiltesi, Yiye-
cek Icecek Isletmeciligi béliimiinde gergeklestirilmistir. Arastirma sonunda
39 adet metafor iiretilmis ve bu metaforlar 5 farkli kavramsal kategori altinda
gruplandirilmigtir. Katilimeilarin orani en yliksekten baglayarak Sosyolojik
Algi, Eylem Algisi, Canli ve Somut Varlik Algisi, . Psikolojik Algi, Gelisim
Araci1 Algisina sahiptirler.

Anahtar Sozciikler: Ziyafet, Metafor, Yiyecek Igecek Isletmeciligi
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ABSTRACT

The number of participants and predetermined menu dinner invitations
or fun and hospitality business are described under the name of the feast.
The purpose of this research is to reveal the metaphorical perceptions of the
undergraduate Food and Beverage Management students who have taken the
course “Banquet and event management” towards the concept of Banquet.
Metaphors used in many fields in recent years serve to reveal and measure
the perceptions of a group about the specified subject. The metaphor, which
is basically describing something by likening it to another, is one of the most
beautiful ways to be understandable, to put in place, to establish a similarity,
to express more emphatically and strikingly, to summarize, to convey, and
points to a rich language structure. Research has been benefited from the fact
that the qualitative research design science research design, content analysis
technique was used to analyze the data. At the end of the research, 39 metap-
hors were produced and these metaphors were grouped under 5 different con-
ceptual categories. The rate of the participants starting from the highest, they
have Sociological Perception, Perception of Action, Perception of Living and
Concrete Being, Psychological Perception, Perception of Development Tool.

Keywords: banquet, metaphor, food and beverage management
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THE ROLE OF NON-GOVERNMENTAL ORGANIZATIONS IN TOURISM
DESTINATIONS: SARIGERME ENVIRONMENTAL EDUCATION
ASSOCIATION (SARCED) SAMPLE
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OZET

Gilinlimiizde bir destinasyonda turizmin gelisim siirecine kamu ve 6zel
sektdriin yan sira sivil toplum kuruluslarinin (STK) da dahil oldugu goriil-
mektedir. Ozellikle turizm destinasyonlarinda dogal, ekonomik ve kiiltiirel
degerleri koruma ve yasatma baglaminda STK’lar 6nemli bir rol tistlenmek-
tedirler. Ayrica STK’larin giinlimiizde kar amaci olmayan igletmeler olarak
kamu yararina sosyal fayda saglayici ¢ok yonlii ve ¢ok sayida hizmetler
vermekte olduklar1 da goriilmektedir. Bu kapsamda STK’larin turizm des-
tinasyonlarina olan katkilarimi SARCED o6zelinde belirlemek g¢aligmanin
temel amacini olusturmaktadir. Calismanin birinci boliimiinde sivil toplum
kuruluglar1 (STK) ile ilgili kavramlar ve turizmle iliskili STK’lar hakkinda
bilgi verilmektedir. Ikinci béliimiinde ise STK’larin turizm destinasyonlarin-
daki roliine 6rnek olabilmesi agisindan SARCED’in Ortaca-Sarigerme des-
tinasyonuna olan katkilarinin belirlenmesi amaci ile bir uygulama caligsmasi
gerceklestirilmistir. Bu amagla dernek yoneticileri ile yari yapilandirilmis
goriisme formu kullanilarak nitel bir aragtirma yapilmistir. Elde edilen ve-
riler betimsel analiz yontemi araciligi ile sunulmaya ¢alisilmistir. Arastirma
sonucunda Sarigerme destinasyonunda SARCED’in 6ncelikle turizmin ge-
lismesine katkida bulundugu ve ayni zamanda yerel halka, ¢evre kurum ve
kuruluglara destek verdigi sonucuna ulasilmistir.

Anahtar Sozciikler: Turizm, Sarigerme, Sivil toplum kuruluslart (STK),
Sarced.
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ABSTRACT

Today, it is observed that the public and private sector as well as non-go-
vernmental organizations (NGOs) are involved in the tourism development
process in destinations. NGOs play an important role especially in tourism
destinations in terms of protecting and sustaining natural, economic and cultu-
ral values. In addition, it is seen that NGOs, as non-profit enterprises, provide
versatile and numerous services that provide social benefits for the public
good. In this context, determining the contributions of NGOs to tourism desti-
nations by SARCED constitutes the main purpose of the study. In the second
part, an application study was carried out in order to determine the contribu-
tions of SARCED to Ortaca-Sarigerme destination in order to set an examp-
le for the role of NGOs in tourism destinations. In line with this purpose, a
qualitative research was conducted with the association’s managers using a
semi-structured interview form. The obtained data was tried to be presented
through the descriptive analysis method. As a result of the research, it was
concluded that SARCED primarily contributed to the development of tourism
and also supported the local people, surrounding institutions and organizati-
ons in the destination of Sarigerme.

Keywords: Tourism, Sarigerme, Non- governmental (NGO), Sarced
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KORONAVIRUS (COVID-19) SURECINDE iC PAZARIN TURIZM
TALEBI VE TURIZM YONETICILERININ iC PAZARA YONELIK
BAKIS ACILARI

TOURISM DEMAND OF THE DOMESTIC MARKET AND THE
PERSPECTIVES OF TOURISM BUSINESS MANAGERS TOWARDS THE
DOMESTIC MARKET DURING THE CORONAVIRUS (COVID19) PROCESS

Ars. Gor. Dr. Buket BULUK ESITTI
Canakkale Onsekiz Mart Universitesi

bulukbuket@comu.edu.tr

OZET

Bu ¢alismada, Koronaviriis (Covid-19) siirecinde Tiirkiye i¢ pazarinin tu-
rizme yonelik talepleri ve i¢ pazara yonelik turizm isletmeleri yoneticilerinin
bakis agilart tespit edilmeye galisilmigtir. Calisma kapsaminda Tiirkiye’den
katilimeilara ¢evrimici anket formu génderilmis ve 2020 y1l1 i¢in turizm talep-
leri Olgiilmiistiir. Bununla birlikte, a¢ik uglu sorulardan olusan bir form yardi-
mi ile Antalya ve Bodrum’daki turizm isletmeleri yoneticileri ile gériismeler
gerceklestirilmistir. Bu siirecle yoneticilerin i¢ pazara yonelik bakis acilari
tespit edilmeye ¢alisilmistir. Calismanin verileri 15 Mart-01 Mayis 2020 ta-
rihleri arasinda toplanmigtir. Arastirmanin 6ne ¢ikan bulgularina bakildiginda
ozellikle “Ttm seyahat kisitlamalarinin 15 Haziran’da kaldirildigini varsayar-
sak ne kadar kisa siirede ucus igeren bir yurt i¢i seyahate ¢ikardiniz?” sorusu-
na 650 katilmcinin %31,5 oranindaki kayda deger bir boliimiiniin “hemen”
tatile ¢ikmaya hazir oldugu goriilmiistiir. Bu kapsamda calismada, olusan ta-
lebi g6z Oniine alarak turizm yoneticilerinin i¢ turizm pazarina gereken dnemi
vermesi ve fiyatlarin i¢ pazarin yararlanabilecegi sekilde revize edilmesi ge-
rektigi onerilmistir. Buna ek olarak, pandemi siirecinde ¢alisamayan niifusun
kademeli olarak tiretime donmesinde emek yogun bir sektor olan turizmin
olduk¢a dnemli bir rol oynayabilecegi ve turizm sektorii agisindan i¢ pazarin
bu anlamda bir “kurtaric1” olabilecegi sdylenebilir. Ote yandan turizm islet-
meleri yoneticilerinin kriz ortami gegince de fiyatlarin hemen arttirilmasiin
dogru olmadigini ve i¢ pazara gereken degerin verilmesi gerektigini belirt-
tikleri goriilmiistiir. Elde edilen sonuglarin, 6niimiizdeki sezonunu/sezonlarini
Koronaviriis (Covid-19) golgesinde gegirecegi 6ngdriilen turizm sektorii i¢in
Tiirkiye’deki turizm uygulayicilarina yol gosterecegi diistiniilmektedir.

Anahtar Sozciikler: i¢ Pazar, Koronaviriis (Covid-19), Turizm, Turizm
Isletmeleri Yéneticileri, Tiirkiye.
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ABSTRACT

In this study, the demand of tourism of Turkey’s domestic market and pers-
pectives of tourism businesses managers for the domestic market was tried
to be determined in the process of Coronavirus (Covid-19). In this context,
online questionnaire form was sent to the participants from Turkey and were
measured their tourism demands for tourism year 2020. In addition, with the
help of a form consisting of open-ended questions, interviews were held with
the tourism businesses managers in Antalya and Bodrum. With this process, it
was tried to determine the managers’ perspectives on the domestic market. The
data of the study were collected between 15 March-01 May 2020. Considering
the prominent findings of the study, it was especially observed that 31,5%
of 650 participants were ready to go on vacation immediately as response to
the question of “Assuming that all travel restrictions were lifted on June 15,
how soon would you take a domestic trip with flights?”. With this result in
the study, it was suggested that tourism managers should give the necessary
importance to the domestic tourism market by considering the demand and
the prices should be revised in a way that the domestic market can benefit. In
addition, it can be said that tourism, which is a labor-intensive sector, can play
a very important role in the gradual return of the population who cannot work
during the pandemic process and the domestic market can be a “savior” in this
sense. On the other hand, it was observed that the managers of the tourism
businesses stated that it was not right to increase the prices immediately after
the crisis passed and that the necessary value should be given to the domestic
market. The obtained results is considered to guide tourism practitioners in
Turkey for the next tourism season/seasons which is predicted to pass in the
shadow of Coronavirus (Covid-19).

Keywords: Coronavirus (Covid-19), Domestic Market, Tourism, Tourism
Businesses Managers, Turkey.
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GUVENLI TURiIZM SERTiIFIKASYON PROGRAMININ KRiz
YONETIMi VE SURDURULEBILIRLIK ACILARINDAN ELE
ALINMASI

CONSIDERING THE SAFE TOURISM CERTIFICATION PROGRAM IN
TERMS OF CRISIS MANAGEMENT AND SUSTAINABILITY

Dog. Dr. Bekir ESITTI
Canakkale Onsekiz Mart Universitesi
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Cemile OZDEMIR

Canakkale Onsekiz Mart Universitesi

OZET

Kriz yonetimi, beklenmedik bir sekilde meydana gelen sorunlar1 dnlemek
veya meydana gelebilecek sorunlar icin gerekli 6nlemleri almak ve uygula-
mak amaciyla gelisen bir kavramdir. Kriz yonetimi, genel olarak turizm is-
letmeleri i¢in biiylik onem teskil etmektedir. Stirdiiriilebilir turizmde, bolgeyi
ziyaret eden turistler ile yerel halk arasinda bir uyum olmasi s6z konusudur.
Bu uyum igerisinde yerel halkin sahip oldugu kaynaklarin ve turistlerin so-
miiriilmemesi gerekmektedir. Siirdiiriilebilir turizmde yerel mevcut kaynaklar
korunurken ayni zamanda bolge halkinin gelecegi i¢cin ekonomik ve kiiltii-
rel anlamda firsat yaratilmaktadir. Turizmde siirdiiriilebilirlik, bolge iizerinde
ekonomik verimliligin olusmasina ve kiiltiirel biitiinliigiin korunmasina katk1
saglamaktadir. Strdiriilebilir turizm gergeklesirken yerel halkin ihtiyaglari-
nin karsilanmast ve bolgeye turist cekiciliginin saglanmasi gerekmektedir.
Turizm hedeflerinin ger¢eklesmesinin yani sira destinasyonun ¢evresel agidan
korunmasi da gerekmektedir. Korona Viriis (Covid-19) Pandemisi doneminde
one ¢ikan gilivenli turizm sertifikasyon programi ise, Tiirkiye’de konaklayan
yerli ve yabanci turistlerin ulasimlari ve konaklamalar1 ayn1 zamanda tesis
caliganlarinin da saglik durumlarini ele almay1 6neren tedbirleri igermektedir.
Giivenli turizm sertifikasyonu oda sayinin 50 ve tlizeri olan konaklama tesisle-
ri i¢in zorunlu olmakla birlikte 50°den az olanlar i¢in istege bagli olmaktadir.
Giivenli turizm sertifikasina sahip olmak isteyen tesis igletmeleri yetkili ulus-
lararas1 akreditasyon kuruluslarina bagvuruda bulunmalar1 gereklidir. Giivenli
turizm sertifikasyon programi Kiiltiir ve Turizm Bakanliginin onciiliigiinde
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saglik, ulagtirma, igisleri ve disigleri bakanliklarinin katkilar1 ve tiim sektor
paydaslarinin isbirlikleriyle hazirlanmis bir programdir. Bu ¢aligmanin ger-
ceklestirildigi Canakkale ilinde faaliyet gdsteren yedi tesis glivenli turizm ser-
tifikasyon programina sahiptir. Bu baglamda bu ¢aligmanin amaci Canakkale
ilinde giivenli turizm sertifikasyon programina sahip olan konaklama tesisle-
rinin gilivenli turizm sertifikasyon programi kapsaminda kriz yonetimine ve
stirdiiriilebilirlige yonelik tutumlarini ele almak ve belirlemektir. Calismanin
yontemi, nicel arastirma yontemlerinden yapilandirilmis soru formu (anket)
yontemi kullanilmistir. Calismada katilimeilara 300 anket formu gonderilmis
ve ¢alismaya 229 turist geri doniis yaparak katilim gostermistir. Calismanin
sonucunda, giivenli turizm sertifikasyon programina sahip olan tesislerde ca-
lisanlarin kendilerini daha giivende hissettikleri ayni zamanda tesiste konak-
layan yerli ve yabanci turistlerin konaklamalarin1 daha giivenli bir bicimde
gerceklestirdiklerini algiladiklari ortaya ¢ikmistir. Bu baglamda bu isletmele-
rin kriz yonetiminde basarili olduklari sdylenebilir. Bu agidan, giindemde olan
Covid-19 Pandemisi gibi kriz donemlerinde konaklama tesislerinin giivenli
turizm sertifikasina sahip olmalari ¢alisanlari ve tesiste konaklayan turistler
giiven vermekte son derece dnem teskil etmekte sonucu ¢ikarilabilir.

Anahtar Sozciikler: Giivenli Sertifikasyon Programi, Kriz Y dnetimi, Siir-
diirtilebilirlik

ABSTRACT

Crisis management is a concept developed to prevent unexpected problems
or to take and implement necessary measures for problems that may occur.
Crisis management is of great importance to private organizations in general.
Within the scope of this study, crisis management was carried out on private
sector tourism accommodation facilities. Sustainability, on the other hand, is
a harmony between tourists visiting the region and the local population. In
this harmony, the resources of the local population should not be exploited
and tourists visiting the region should not be fooled. Sustainability creates
economic and cultural opportunities for the future of the people of the region
while preserving local resources. Sustainability in terms of tourism contribu-
tes to the formation of economic efficiency and the preservation of cultural
integrity in the region. While sustainable tourism is taking place, the needs of
local people must be met and tourist attraction to the region must be ensured.
In order to achieve these goals, Environmental Protection of the destination is
required. In general, sustainability protects natural balance and human health
by leaving a natural, physical and social environment for future generations,
improves economically and ensures the management of Natural Resources.
In this context, the safe Tourism certification program within the scope of the
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study on the mentioned concepts includes measures to address the transpor-
tation and accommodation of domestic and foreign tourists staying in Turkey
as well as the health status of the employees of the facility. Safe Tourism
certification is mandatory for accommodation facilities with room number 50
and above, but is optional for those less than 50. Facilities enterprises wishing
to have a safe tourism certificate must apply to the authorized international
accreditation bodies. In this context, Tugcan Hotel is the First Five Star City
Hotel in Gaziantep to receive the first secure tourism certificate in Turkey. The
safe Tourism certification program is a program led by the Ministry of Culture
and tourism with the contributions of the ministries of health, transport, inte-
rior and foreign affairs and the cooperation of all sector stakeholders. Seven
facilities operating in Canakkale, where this study was conducted, have a safe
tourism certification program. In this context, the aim of this study is to de-
termine the crisis management and sustainability of the accommodation faci-
lities in Canakkale province which have a safe Tourism certification program
within the scope of the safe Tourism certification program. In the method of
the study, structured question form (questionnaire) method from quantitative
research methods was used. 300 questionnaires were sent to the tourists and
229 participants returned to the study. Of the study as a result, employees feel
more secure with Tourism certification programs in safe facilities for local and
foreign tourists staying at the property and at the same time perform in a safe
manner to stay revealed. Therefore, while the facilities that have a secure Tou-
rism certification program have been provided with sustainability, the crises
that occur or may occur can be managed easily. In this respect, the safe Tou-
rism certification of the accommodation facilities operating due to Covid-19,
which is on the agenda, is very important for the health of its employees and
for the tourists staying at the facility.

Keywords: Crisis Management, Safe Certification Program, Sustainability
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UGRAMADIGI DALAMAN TREN GARI’NIN TURIZM ACISINDAN
DEGERLENDIRILMESI

THE RIGHT PLACE AND THE RIGHT INVESTMENT IN THE ENTERPRI-
SE: EVALUATION OF DALAMAN TRAIN STATION, WHERE THE TRAIN
NEVER STOPS, IN TERMS OF TOURISM
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Dr. Ogr. U. Melahat YILDIRIM SACILIK
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OZET

Cevre faktorleri cergevesinde firsatlart degerlendirerek mal ve hizmet tiret-
mek amaciyla isletme kurmak girisimciligin temel tanimi olarak bilinmek-
tedir. Girisimcilikte 6nem arz eden faktorlerden birisi, dogru yer se¢imidir.
Siirdiiriilebilir girisimin gerekgesi olan bu durum, mikro ve makro agidan karli
yatirim olarak degerlendirilir. Dalaman Tren Gari, bir hata sonucu dogru yere
yapilamayan girigim olarak kargimiza ¢ikmaktadir. 1908 yilinda Misir Hidivi,
ayni tarihlerde baslamak iizere Misir’a bir tren istasyonu ve Dalaman’a bir av
koskii insa ettirmek icin Fransiz mimarlara iki proje ¢izdirmistir. Projelere ait
malzemelerin bulundugu gemilerin rotalar1 sagirmasi sonucu, Misir’a gitmesi
gereken tren Istasyonu projesi Dalaman’a, av kdskii projesi ise Misir’a gitmis
bulunmaktadir. Bu ¢alisma, Dalaman Tren Gari’nin turistik iirline doniistii-
rilmesi iizerine sekillenmektedir. Calismanin amaci, tarihi ve kiiltiirel deger
tagtyan Dalaman Tren Gari’nin turizm alaninda degerlendirilebilme gerekge-
lerinin neler oldugunu ortaya ¢ikarmaktir. Nitel arastirma yontemi ve 6rnek
olay deseni ¢ercevesinde ele alinan bu arastirmada dokiiman analizi ve iglet-
me yetkilileri ile yapilan goriismelerden elde edilen veriler degerlendirilmis-
tir. incelemeler sonucunda bugiin Dalaman Tren Gari, trenin hi¢ ugramadig
gar olarak tarihte yerini almis ve etrafinda bulunan alanda tarim tiretimi ger-
ceklestirildigi goriilmiistiir. Isletmenin Dalaman hava limanina yakin olmast,
turistik iiriin olarak degerlendirilmesinin en 6nemli gerek¢elerinden birisi ol-
dugu sonucuna varilmistir.
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Anahtar Sozciikler: Turizm, Girisimcilik, Dalaman Tren Gari.

ABSTRACT

Establishing a business to produce goods and services by making use of
opportunities within the framework of environmental factors is known as the
basic definition of entrepreneurship. The important factor in entrepreneurship
is choosing the right place. This situation, which is the rationale for the susta-
inable initiative, is considered as a profitable investment in micro and macro
terms. The investment of Dalaman Train Station, which was made thanks to
its fertile lands, is a failed enterprise in history. The Khedive of Egypt of the
period had French architects draw two projects for a train station in Egypt
and a hunting lodge in Dalaman, starting with the same dates. The two ships
with materials for the two projects lost their routes. The Train Station project,
which should go to Egypt, went to Dalaman, and the Hunting Lodge project
went to Egypt. This study is shaped on what entrepreneurial purpose Dalaman
Train Station is used for over time. The purpose of the study is the possibility
of utilizing the Dalaman Train Station, which has historical and cultural value,
in the field of tourism. In this study, which was handled within the framework
of qualitative research method and case study pattern, the data obtained from
the document analysis and the interviews with the company officials were
evaluated. As a result of the investigations, today Dalaman Train Station has
taken its place in history as the station where the train never stops and agricul-
tural production is carried out in the area around it. As a result of bringing this
business to tourism, a great contribution will be provided to the development
of Dalaman with the airport located nearby.

Keywords: Tourism, Entrepreneurship, Dalaman Train Station.
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TURIZM SEKTORUNDE iSTIHDAM EDILEN PERSONELIN
KARSILASTIKLARI SORUNLAR UZERINE BiR ARASTIRMA:
KAHRAMANMARAS ORNEGI

AN EVALUATION ON HE PROBLEMS OF THE EMPLOYED PERSONNEL
IN THE TOURISM SECTOR: THE CASE OF KAHRAMANMARAS
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OZET

Bu aragtirmanin amaci, son yillarda kis turizmi baglaminda biiytik ilgi
goren Kahramanmarag ilinde turizm sektoriinde istihdam edilen personelin
caligma kosullarini ve is hayatinda karsilagtiklar1 sorunlari belirlemektir. Bu
amagla 10 Agustos-10 Eyliil 2020 tarihleri arasinda amagli- kasti érneklem
teknigiyle sektdrel deneyimi olan 15 kisiden yliz-yiize ve telefon araciligiy-
la veri toplanmistir. Arastirma verilerinin analizinde betimsel analiz ve ice-
rik analizi birlikte kullanilmistir. Elde edilen sonuglara gore, calisanlarin ig
hayatinda karsilastiklar1 sorunlarin basinda miisteriye yonelik sikayetler yer
alirken, ticretlerin diisiik olmasi, mesai iicretlerinin 6denmemesi, haftalik izin
sikintisi, is dagiliminda adaletsizlik, is yiikiiniin fazlaligi, vb. faktorlerde be-
lirtilmigtir. Aragtirmada ¢alisanlarin turizm sektdriinde ¢aligmayi tercih etme
nedenleri incelendiginde, en 6énemli faktoriin turizm alaninda aliman egitim ol-
dugu ortaya ¢ikmistir. Ayrica ¢alisanlarin biiyiik cogunlugunun igletmelerinin
iicret politikasindan memnun olmadigi, saglikli ve giivenli ¢alisma kosullari-
na iliskin olumsuz goriislere sahip olduklar1 anlagilmistir.

Anahtar Sozciikler: Anahtar Kelimeler: Turizm Sektorii, Istihdam, Tu-
rizm Sektoriinde Istihdam, Calisan Sorunlari

ABSTRACT

The aim of this research is to determine the working conditions and the
problems faced by the personnel employed in the tourism sector in Kahra-
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manmarag, which has attracted great attention in the context of winter tou-
rism in recent years. For this purpose, data were collected face-to-face and
over the phone from 15 people with industry experience using the purposeful
sampling technique between August 10 and September 10, 2020. Descriptive
analysis and content analysis were used together in the analysis of the research
data. According to the results, complaints against the customers are the main
problems faced by employees in business life, while low wages, non-payment
of overtime wages, weekly leave problems, unfair job distribution, excessive
workload, etc. specified in factors. When the reasons of the employees to cho-
ose to work in the tourism sector were examined, it was revealed that the most
important factor was the education received in the field of tourism. In additi-
on, it has been understood that the majority of the employees are not satisfied
with the wage policy of their businesses, and they have negative opinions
about healthy and safe working conditions.

Keywords: Tourism Sector, Employment, Employment in the Tourism Se-
ctor, Problems of Employees.
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ABSTRACT

The use of artificial intelligence technologies in the tourism industry is
increasing. Various tourism enterprises invest in these technologies for many
reasons including gaining competitive advantage and increasing productivity,
and they employ these technologies in their businesses. In this regard, there
is an ever-growing body of knowledge regarding artificial intelligence in the
field of tourism. At this point, this study aims to reveal the general develop-
ment of artificial intelligence literature in the field of tourism and hospita-
lity by using bibliometric and network analyses. The study is significant for
researchers in terms of being one of the first studies to be carried out in the
relevant field, presenting the current situation, and contributing to the current
body of knowledge. In this regard, the articles published in journals indexed
in the Web of Science (WoS) database between 1975 and 2020 were included
in the analysis as of August 2020. The analysis was limited to articles written
in English only. In the bibliometric analysis of the articles, the number of
articles and citations by years, the number of articles according to the jour-
nals that they were published, and the citations that they received, the number
of articles according to the number of authors, the authors who conducted
the utmost number of studies in this field, the academic productivity of the
authors, countries, and institutions, the most used keywords in the studies in
this field, and the most cited articles were included. For visualization and
mapping “VOSviewer” and “R package bibliometrix” programs were used,
and co-citation network analysis of journals, co-authorship network analysis,
co-occurrence of keywords, and network analysis of collaborating countries
and institutions were included. Key findings of the research are presented and
discussed in detail. The findings can provide some useful insights to acade-
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mic circles. Researchers can have a clear understanding of the structure and

development of this relevant field and familiarize with the most productive
authors, countries, and institutions.

Keywords: Artificial intelligence, robot, tourism, bibliometric analysis,
network analysis
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MOVEMENTS IN THE LOCAL FOOD TREND
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OZET

Yiyecek ve icecekte yenilik davranisi, sosyo-kiiltiirel anlamda farklilik
ve cesitlilik arayisindan kaynaklanmakta olup uygulamada yeni yontem ve
tekniklerin kullanimini ifade etmektedir. Yeni yontem ve tekniklerle tiretilen
iiriinler, yerel yemek egiliminde de farklilasma ve g¢esitlenmeyi beraberinde
getirmektedir. Bu dogrultuda gelistirilen yeni yontem ve teknikler, yenilik-
¢i mutfak akimi olarak nitelendirilmekte olup bu calismanin da gergevesini
olusturmaktadir. Calismanin amaci; yiyecek igecekte yenilik davranisi ile
yenilik¢i mutfak akimlarindan fiizyon mutfak ve molekiiler mutfagin yerel
yemek egilimindeki roliinii ortaya ¢ikarmaktir. Calismanin 6rneklemini Mug-
la Sitki Kogman Universitesi Turizm Fakiiltesi Yiyecek-Igecek Isletmeciligi
Boliimii ve Marmaris Meslek Yiiksekokulu Ase¢ilik Boliimii 6grencileri ile
Mugla ili Marmaris ilgesinde faaliyet gosteren bes yildizli otellerin executive
sefleri olusturmaktadir. Orneklemden anket teknigi araciligiyla toplanan ve-
riler, degiskenler arasindaki iligkinin belirlenmesi amaciyla regresyon analizi
araciligryla analiz edilmistir. Caligmanin bulgulari, farkli kiiltiirlere ait gida
malzemelerinin bir araya getirilerek sira dis1 tat, koku ve sunuma sahip 6zgiin
yiyecek ve i¢eceklerin katilimeilar tarafindan tercih edildigini gostermektedir.

Anahtar Sozciikler: Yerel Yemek Egilimi, Yenilik Davranisi, Yenilikei
Mutfak Akimi, Fiizyon Mutfak, Molekiiler Mutfak
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ABSTRACT

Innovation behavior in food and beverage, stems from the variety seeking
in socio-cultural terms and refers to the use of new methods and techniques
in practice. The products produced with new methods and techniques bring
differentiation and variation in the local food trend. Therefore, new methods
and techniques developed are considered as innovative cuisine movement and
constitutes the framework of this study. The aim of the study is to reveal the
role of innovation behavior in food and beverage with fusion cuisine and mo-
lecular cuisine, which are the innovative cuisine movements in the local food
trend. The sample of the study consists of students of Mugla Sitki Kogman
University Tourism Faculty Food and Beverage Management Department
and Marmaris Vocational School Cookery Department and executive chefs
of five-star hotels operating in Mugla province Marmaris district. The data
gathered from the sample using the questionnaire technique were analyzed
through regression analysis in order to determine the relationship between
variables. The findings of the study show that unique food and beverage with
extraordinary taste, smell and presentation are preferred by the participants by
combining food materials from different cultures.

Keywords: Local Food Trend, Innovation Behavior, Innovative Cuisine
Movement, Fusion Cuisine, Molecular Cuisine
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OZET

2019 ve 2020 yilinin en 6nemli giindemi olan Covid-19, tiim endiistrileri
etkiledigi gibi turizm endiistrisini de 6nemli Slgiide etkilemektedir. Etkilere
¢Oziim Onerileri sunmak ve etkileri degerlendirmek amaciyla turizm akade-
misyenleri alanyazina katkilar sunmaktadir. Bu ¢aligmada Turizm akademis-
yenleri tarafindan ele alinan arastirmalarin ana hatlarini bibliyometrik analiz
vasitasiyla belirlemek icin uluslararasi alanyazinin en kapsamli bibliyografik
veritabani olan Scopus’ta 2019-2020 yillarinda yayimlanan arastirmalar (ma-
kale, bildiri, not, kitap boliimii) incelenmistir. 30 Temmuz 2020 tarihinde Sco-
pus veritabani tizerinde yapilan arama, “baslik” dikkate alinarak “Covid-19”
AND “Tourism” seklinde gerceklesmistir. Arama sonucunda 60 akademik
yayina ulasilmistir. Turizmde Covid-19’a iligkin yapilan calismalar degerlen-
dirilirken, yazarlar, yayin dili, yayin yili, anahtar kelimeler, belge tiirii, kurum-
lar, diller, tlkeler, atiflar ve kaynaklar dikkate alinmigtir. Bibliyometrik analizi
uygulamak ve gorseller olusturmak i¢in “VOSviewer” yazilimindan yararla-
nilmistir. Arastirma sonucunda turizmde Covid-19 {izerine en ¢ok yayin yapan
iilkenin Avustralya oldugu saptanmistir. Aragtirmalarin biiyiik ¢ogunlugu in-
gilizce olarak yazilmistir. En ¢ok yayin yapan kurumlar “Sichuan University”
ve “University of South Australia” dir. En ¢ok yayim yapan yazarlar (3 yayin)
“Patrick Brouder” ve “Joseph M.Cheer”dir. “Tourism Geographies” dergisi-
nin agirlikli olarak covid-19 ve turizm ¢alismalarina yer verdigi saptanmaistir.

EE A3

Calismalarin anahtar kelimelerinde “covid-19”,” tourism/turizm”, “viral di-

EE Y9 LI TS

sease/virls hastalig1 7, “tourism management/turizm isletmeciligi”, “tourism

9% <

development/turizm gelisimi”, “tourism economics/turizm ekonomisi” ve
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pandemic/kiiresel salgmn” terimleri siklikla kullanilmistir. Bununla birlikte
arastirmalarin ¢ogu covid-19 pandemi siirecinin turizmde teknolojik, ekono-
mik, sosyal ve ekolojik agidan doniisiime sebep olacagini vurgulamaktadir.

Anahtar Sézciikler: Covid-19, Turizm, Bibliyometrik Analiz

ABSTRACT

Covid-19, the most important agenda of 2019 and 2020, affects all indust-
ries as well as significantly affects the tourism industry. Tourism academics
contribute to the field in order to offer solutions to the effects and to evalu-
ate the effects. Research (articles, papers, notes, book chapters) published in
2019-2020 were examined in Scopus, the most comprehensive bibliographic
database of international literature, to determine the outlines of these studies
discussed by tourism academics through bibliometric analysis. On 30 July
2020, the search on the Scopus database was carried out in the form of “Co-
vid-19” and “Tourism”, taking into account the “title”. As a result of the se-
arch, 60 academic publications were reached. The authors, language of publi-
cation, year of publication, keywords, document type, institutions, languages,
countries, citations and sources were taken into account when evaluating stu-
dies on Covid-19 in tourism. “VOSviewer” software was used to apply biblio-
metric analysis and create visuals. As a result of the research, it was found that
Australia was the country with the most publications on Covid-19 in tourism.
The vast majority of the research is written in English. The most publishing
institutions are” Sichuan University “and” University of South Australia”.
Most published authors (3 publications) “Patrick Brouder ““ and “Joseph M.
Cheer “ dir. ” Tourism Geographies “ magazine mainly covers covid-19 and

G EEINT3

Tourism Studies. The terms “covid-19”, “tourism”, “viral disease”, “tourism
management”, “tourism development”, “tourism economy” and “pandemic”
were often used in the keywords of the studies. However, most studies empha-
size that the covid-19 pandemic process will lead to technological, economic,

social and ecological transformation in tourism.

Keywords: Covid-19, Tourism, Bibliometric Analysis
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(AEROTROPOLIS) ON INTERNATIONAL TRAVEL
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Beykent Universitesi

gonulakin(@beykent.edu.tr

OZET

Milenyum cagi ile birlikte uluslararasi yolcu trafiginde ciddi artiglar gori-
lirken, bu yolcu trafigi ihtiyacinin karsilanmasinda da havalimanlarina biiyiik
gorevler diismeye baslamistir. Nitekim Asya ve Ortadogu iilkeleri basta ol-
mak tizere bir¢ok bdlgede modern ve daha biiylik ¢apli havalimani yatirimla-
rina dnem verildigi gézlenmektedir. Tiirkiye de bu trendin iginde yer alarak
uluslararast havayolu trafiginden aldigi pay1 arttirmak istemektedir. Bununla
birlikte, yine i¢inde bulundugumuz bu yiizyilda, isletmelerden ¢ok destinas-
yonlar 6nem kazanmig ve artik turistik {irin olarak pazarlanmaya baglamistir.
Ugiincii asamada ise, gelisen havayollari ile biiyiiyen destinasyonlar1 bir araya
getirerek yeni bir lirlin olarak desteklemek amactyla “aerotropolis” ad1 verilen
mega havalimanlar1 glindeme gelmistir. Artik destinasyonlarin Gtesinde bu tiir
yatirnmlarin uluslararasi seyahatte bir ¢ekim merkezi olarak deger gdrmesi
beklenmektedir. Mega havalimanlarinin yani sira ¢evresinde yer alan aligveris
merkezleri ve bolgesel degerlerin bir araya getirilerek bir biitiin olarak “turizm
irini” gelistirilmeye c¢aligilmaktadir. Bu tiir bir {iriiniin 6zellikle aralarinda
kisa mesafe olan gehirler/iilkeler i¢in daha etkili olacagi beklenmektedir. Bu
caligmanin amaci da, ulusal ve uluslararasi diizeyde bu tiir mega havalimanla-
rinin Ozellikleri, uluslararasi seyahat agisindan 6nemi, bdlgesel, ekonomik ve
sosyal etkileri konusunda bir degerlendirmede bulunmaktir.

Anahtar Sozciikler: mega havalimanlari, aerotropolis, uluslararasi seya-
hat, havayolu tasimaciligi, destinasyon pazarlamasi.
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ABSTRACT

With the millennium age, it has been possible to observe a significant inc-
rease in the international passenger traffic, and the airports have taken a grea-
ter task in meeting the needs for such an increasing traffic. As a matter of fact,
modern and larger-scale airport investments have been paid in many regions,
particularly in Asia and the Middle East countries. Turkey has also wanted to
increase its share among the international airline traffic by moving ahead of
this trend. Nevertheless, again in this century, tourist destinations have started
to gain more importance than individual businesses in the eyes of tourists and
tour operators and are now marketed as the major tourist products. In the third
phase, following the position of individual businesses and tourist destinations,
today mega airports, called “aerotropolis”, have emerged in order to combine
the developing airline industry and growing tourist destinations as a new form
of destination attractions and tourism products. Beyond tourist destinations,
such investments are now expected to be valued as a center of attractions in
international travel. In addition to mega airports, shopping malls and regional
sources around them are combined to develop a “tourism product” as a whole
package. This type of product is expected to be more effective, particularly for
cities/countries reachable with a short distance. Having said that, the purpose
of this study is to provide an overall assessment of the characteristics of such
mega-airports at the national and international level, their importance in terms
of the international travel, as well as their regional, economic and social effe-
cts for the local/national environment.

Keywords: mega airports, aerotropolis, international travel, airline
transportation, destination marketing.
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DAHA iYi BiR DUNYA iCiN SORUMLU TURIiZM
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OZET

Covid-19 tiim diinyay1 etkileyerek hayatlarimizda biiyiik degisiklikler yaratir-
ken alman tedbirler ¢evre iizerinde olumlu etkiler olusturmaktadir. Cevre sorun-
lar1 diinyanin en 6nemli problemlerinden biri olmaya devam ederken pandemi
stireci diinya i¢in dnemli bir gecis noktasi olusturmaktadir. Pandemi siireci son-
rasinda alistigimiz diinya diizeni yerine, yeni ve daha iyi bir diinya diizeni kur-
mak siirdiiriilebilirligi etkin kilmak acisindan bir sans olarak degerlendirilebilir.
Turizm agisindan stirdiiriilebilirligi etkin kilmak i¢in turizmin tiim paydaslarinin
sorumlu davranmasi gerekmektedir. Bu noktada siirdiiriilebilir turizmin iginde
yer alan sorumlu turizm kavrami dnem tasimaktadir. Turizme katilan tiim pay-
daslarin etkisinin oldugu sorumlu turizm kavram siirdiirtilebilirlik kavramiyla
ayn1 goreve hizmet etse de ayrildigi yonler bulunmaktadir. Bu yonlerin basinda
sorumlu turistler yer almaktadir. Mevcut ¢aligmada, Bodrum bolgesinde tatil yap-
maya1 tercih eden turistlerin ne boyutta sorumlu turizm faaliyetlerinde bulunduk-
larmin turizm ¢alisanlart agisindan degerlendirilmesi amaglanmistir. Buna gore,
nitel arastirma yontemiyle tasarlanan ¢alismada 20 turizm caliganiyla miilakat
yapilmis, ¢alisanlarin bolgeye gelen turistlerin sorumlu davraniglarina yonelik
algilart 6lgiilmiistiir. Nitekim Diinya Turizm Orgiitiiniin belirledigi ve sorumlu
turizm kavramini olusturan yerel kiiltiir, dogal kaynak kullanimi, kiiltiirel miras,
cevrecilik ve yerel ekonomi gibi boyutlarin degerlendirilmesi yapilmistir. Aras-
tirma sonucunda elde edilen bulgular; turistlerin dogal kiiltiirel mirasm korun-
mast ve dogal kaynaklarmn kullanimina yonelik davranislarinda turist profiline
gore farklilik olustugu yoniindedir. Arastirma sonucunda; ¢alismaya katilanlar
arasinda yabanc turistlerin yerli turistlere gore daha fazla sorumlu davranisa sa-
hip olduklarina iligkin algimin hakim oldugu goriilmiistiir.
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Anahtar Sozciikler: Sorumlu Turist, Sorumlu Turizm, Siirdiiriilebilir Turizm

ABSTRACT

While Covid-19 creates great changes in our lives by affecting the whole
world, the measures taken have positive effects on the environment. While
environmental problems continue to be one of the most important problems
in the world, the pandemic process constitutes an important transition point
for the world. Establishing a new and better world order instead of the world
order we are accustomed to after the pandemic process can be considered as
a chance to make sustainability effective. To make sustainability effective in
terms of tourism, all stakeholders of tourism should act responsibly. At this
point, the concept of responsible tourism, which is included in sustainable
tourism, is important. Although the concept of responsible tourism, which is
influenced by all stakeholders participating in tourism, serves the same task as
the concept of sustainability, it differs from it. Responsible tourists are at the
top of these directions. In the present study, it is aimed to evaluate the extent
of responsible tourism activities of the tourists who prefer to vacation in the
Bodrum region in terms of tourism employees. Accordingly, in the study de-
signed with a qualitative research method, 20 tourism employees were inter-
viewed and their perceptions of the responsible behaviors of tourists visiting
the region were measured. Dimensions such as local culture, use of natural
resources, cultural heritage, environmentalism, and local economy, which are
determined by the World Tourism Organization and constitute the concept of
responsible tourism, have been evaluated.Findings of the research; According
to the tourist profile, there is a difference in the behavior of tourists towards
the protection of natural cultural heritage and the use of natural resources. As
a result of the research; It has been observed that the perception that foreign
tourists have more responsible behavior than domestic tourists is dominant
among the participants.

Keywords: ResponsibleTourist, ResponsibleTourism, SustainableTourism
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OZET

2019 yilimin son aylarinda Cin’in Hubei eyaletine bagli Wuhan sehrinde
ortaya ¢ikan korona virlis (Covid-19) kiiresellesmenin kagiilmaz etkilerin-
den biri olan seyahatlerin artmasi ile birlikte kisa bir siire icerisinde birden
fazla iilkeye yayilmis ve Diinya Saglik Orgiitii tarafindan pandemi olarak ad-
landirilan kiiresel salgin hastalik ilan edilmistir. Korona viriisiin kiiresel salgin
hastalik ilan edilmesiyle birlikte insanlarda stres, bunalti, gerginlik, kaygi ve
korku gibi bir takim psikolojik tepkimeler goriilmeye baslamigtir. Bunun yan
sira korona viriis salginin yogun olarak yasandigi bolgelerin imaj1 biiyiik oran-
da zedelenmistir. Giiniimiizde 6zellikle salginin az goriildiigli destinasyonlar-
da yasayan insanlar arasinda bu bdlgelerden seyahat eden turistlere yonelik
azalan giiven ve artan endige gibi sorunlarin ortaya ¢ikmasinin kaginilmaz
oldugu goriilmektedir. Bu calisma Covid-19 salgin hastaligina bagl olarak
Canakkale’de yasayan yerel halkinin turistlere yonelik tutumlarini incelemeyi
amaclamaktadir. Bu amag¢ dogrultusunda ¢alismada farkli demografik 6zellik-
lere sahip yerel halktan olugan katilimcilar ile nitel arastirma yontemlerinde
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yaygin bir sekilde kullanilan yar1 yapilandirilmis gériismeler yapilmistir. Elde
edilen veriler igerik analizi ile degerlendirmeye tabii tutulmustur.

Anahtar Sozciikler: Korona Viriis, Yerel Halk, Tutum, Canakkale.

ABSTRACT

The corona virus (Covid-19), which emerged in Wuhan, China’s Hubei
province during the last months of 2019, has been spread to more than one
country in a short time with the increase on travels, which is one of the inevi-
table effects of globalization and has been declared as a global epidemic called
pandemic by the World Health Organization. Several psychological reactions
such as stress, anxiety, tension, worry and fear have begun to be seen on pe-
ople with the declaration of the corona virus as a global epidemic. Beside this
the image of the regions where the corona virus epidemic was intense has been
greatly damaged. Nowadays it is being occurred that inevitable problems such
as decrease of trust and increase of anxiety especially for the people living in
destinations where the epidemic is less common to the tourists traveling from
these regions. This study aims to examine the attitudes of the local people
living in Canakkale towards the tourists due to the covid-19 pandemic. Ac-
cording to this purpose, a semi-structured interview, which is widely used in
qualitative research methods, was employed on participants from local people
with different demographic characteristics. The data obtained were analysed
by using the content analysis.

Keywords: Corona Virus, Local People, Attitude, Canakkale.
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OZET

Son yillarda turistlerin doga ile daha ¢ok ice ice zaman gegirebilecegi, do-
gal ve kiiltiirel degerlerin korundugu destinasyonlara yonelik talebinin artig
bilinmektedir. Dogal alanlarin ziyaret edilmesi, korunmasi ve gelecek nesille-
re aktarimini 6nde tutan turizm tiirlerinden biri de ekoturizm’dir. Tiirkiye’de
ekoturizm potansiyeli a¢isindan oldukga zengin olan destinasyonlardan birisi
de Dogu Karadeniz Bolgesi’dir. Dogu Karadeniz Bolgesi flora ve fauna ge-
sitliligi, topografik yapisi, yoresel ve kiiltiirel degerler yoniiyle turistler icin
cok sayida cekicilik barimdirmaktadir. Bu baglamda, Dogu Karadeniz Bolge-
si’nin ekoturizm potansiyelini biitlinciil bir yaklagimla ele almak bu ¢alisma-
nin temel amacini olusturmaktadir. Aragtirmada temel niteliksel yontem kul-
lanilmis olup, amagli 6rneklem yontemiyle Dogu Karadeniz Bolgesinde yer
alan illerin sahip oldugu ekoturizm faaliyet alanlar1 kapsam icine alinmistir.
Arastirmada, ulusal ve uluslararasi kaynak, makale, konuya iliskin web say-
fasi, bildiri, kitap gibi ikincil verilerden yararlanilmistir. Bu kapsamda, Dogu
Karadeniz Bélgesi’nde yer alan illerin, 11 Kiiltiir ve Turizm Miidiirliikleri web
sayfalarinda ekoturizm faaliyetleri analiz edilmistir. Arastirmada oncelikle li-
teratiirde ekoturizm faaliyetleri siiflandirilmasi yapilmis, web sayfalarinda
bu simiflandirmaya uygun olarak veri taramasi yapilmistir. Elde edilen veriler,
ekoturizm tiirleri basliklarin altinda siniflandirilmigtir. Arastirma sonucunda,
Dogu Karadeniz Bolgesi’nin ekoturizm agisindan oldukga gesitlilik barindir-
dig1, doga ylirtiyiisii, dagcilik ve yayla turizmi gibi turizm uygulamalarinin
one ¢iktig1 tespit edilmistir.

Anahtar Sozciikler: Ekoturizm, Ekoturizm Cesitleri, Dogu Karadeniz
Bolgesi
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ABSTRACT

In recent years, it is known that the demand of tourist has increased for
destinations where they can spend more time with nature and natural and cul-
tural values are preserved. Ecotourism is one of the tourism types that takes
the approach of visiting and protecting natural areas as a pioneer. One of the
destinations with rich ecotourism potential in Turkey is the Eastern Black Sea
Region. The Eastern Black Sea Region attracts tourists with its flora and fauna
diversity, topographic structure, and local and cultural values. In this context,
the main purpose of this study is to address the ecotourism potential of the
Eastern Black Sea Region with a holistic approach. In this study, the basic qu-
alitative method was used, and the eco-tourism activity areas of the provinces
of the Eastern Black Sea Region were covered by the purposeful sampling
method. In the research, secondary data such as national and international
sources, articles, web pages, papers, books were used. In this context, the
eco-tourism activities of the provinces in the Eastern Black Sea Region were
analyzed on the Provincial Culture and Tourism Directorates web pages. In
the research, primarily eco-tourism activities were classified in the literature,
and data was scanned in accordance with this classification on web pages. The
data obtained are classified under the titles determined as eco-tourism types
in the literature. As a result of the research, it was determined that the Eastern
Black Sea Region has a wide variety in terms of eco-tourism. It is determined
that trekking, mountaineering and tableland tourism are among the prominent
eco-tourism activities in the Eastern Black Sea Region.

Keywords: Eco-tourism, Eco-tourism Types, Eastern Black Sea Region
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ABSTRACT

In tourism literatiire, much of the main focus is upon human subjects as
tourists. But this paper is concerned with the themed spaces. These spaces
emerged as a consequence of the different forms of the gaze of tourists (Urry
and Larsen, 2011: 119). Theming includes the use of an inclusive theme, such
as western (or eastern), to create a holistic and integrated spatial organization
(Lukas, 2008: 67). Tourism destinations try to possess themed spaces to gain a
competitive advantage in today’s post-modern society. Post-modern theming
involves the famous iconic attractions becoming global. For instance, one can
spend his/her holiday in the transatlantic Titanic-themed hotel, which sunken
in 1912 and become a worldwide icon. Turkey is amongst such of these des-
tinations. Turkey has large scale hotels themed with iconic tourist attractions
(Titanic, Troy, Topkapi Palace, so on). This paper examines Turkey’s themed
large scale hotels in the context of Urry’s (1990) tourist gaze notion.

Keywords: Tourist Gaze, Architecture and Tourism, Theming, Themed
Spaces, Large Scale Hotels
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OZET

Cittaslow hareketinin tarihsel siirecine bakildigi zaman 6ncelikle bu kav-
ramin yavas yemek kavrami ile ortaya ¢iktigini, ilerleyen siirecte ise yavas
felsefesi olarak kendini gosterdigi anlasilmaktadir. Yavas felsefesi, hayati ya-
vaslatmak degil, insanin biyolojik, fizyolojik ve sosyolojik olarak yasamasi
gereken gergek bir hayat mekanizmasi olusturmaktir. Bu mekanizma zamanla
kendini sehirlerde gostermis ve Cittaslow kavraminin ortaya ¢ikmasini sagla-
mustir. Dolayisiyla, Cittaslow hareketi insanlarin gercek dogasini yansitarak
toplumlarin huzur ve sakinlik i¢inde yagamasini saglayacak kriterlere sahip
sehirler olusturmay1 amacglamaktadir. Bu baglamda, Cittaslow Birligine 2009
yilinda dahil olan Seferihisar bu olusum sayesinde Izmir’in kiigiik bir ilgesi
iken bugiin Tiirkiye’de hatta diinyada taninan bir yerlesme konumuna gelmis-
tir. Seferihisar’in Cittaslow olmasinda ve bu unvanin siirdiiriilebilir kilinma-
sinda kadin girisimcilerin sosyal ve ekonomik anlamda yerleri nedir sorusuna
cevaplar aranmistir. Bu dogrultuda yapilandirilmig goriisme sorulari, hedef
kitleye yoneltilmistir. Bu goriigme sorulari vasitasiyla kadin girisimcilerin bu
kent i¢in tasidiklari sosyo-ekonomik dnemin ne oldugu anlasilmaya calisilmig-
tir. Arastirmanin sonucu dogrultusunda 20 (yirmi) kadin girisimci ile yapilan
miilakatlar betimsel analiz yontemi ile agiklanmaya ¢aligilmistir. Kadin giri-
simcilerin Seferihisar’da olusturduklar toplumsal yap1, Fransiz sosyolog Pier-
re Bourdie’nun gelistirmis oldugu ‘Sosyal Sermaye’ kavrami kapsaminda de-
gerlendirilmistir. Yapilan analizler sonucunda, kadin girisimcilerin kent hayati
acisindan ne denli 6nemli olduklar1 ve kadin girigimcilerin kentin yasanilabilir
bir yer olmasina ve siirdiiriilebilirligine ne denli katk1 sunduklar1 anlasilmistir.
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Anahtar Sozciikler: Seferihisar, Cittaslow, Kadin Girigimciler, Sosyo-E-
konomik Rol, Pierre Bourdie, Sosyal Sermaye

ABSTRACT

When it is examined historical process of Cittaslow activity, it is understo-
od that the concept first emerged with the concept of the slow food and then
manifested itself as a slow philosophy in the ongoing process. The philosophy
of the slow is not decelerate the life, it is constituting a real-life mechanism
that human being must live as biologically, physiologically and sociologically.
This mechanism has shown itself in the cities in time and caused to arising
the concept of Cittaslow. Accordingly, Cittaslow activity aims to create ci-
ties comply with the criteria that enable communities to live in tranquility
and quietness by reflecting the actual nature of human being. In this context
Seferihisar, which is involved Cittaslow association in 2009, thanks to this
constitution has become in recognized position in Turkey, even in the world
while it is a small district of Izmir. It was searched for answers to the question
of what the women entrepreneur’s position as socially and economically is in
Seferihisar’s being Cittaslow and making this title sustainable. In this direc-
tion, structured interview questions were directed to the intended population.
By the way of these interview questions, it has been tried to understand what
the socio-economic importance of women entrepreneurs has for this city. In
accordance with the research, the interviews with 20(twenty)women entrep-
reneurs were tried to be explained by descriptive analysis method. The social
structure created by women entrepreneur’s in Seferihisar, has been evaluated
within the concept of “Social Capital” developed by French sociologist Pierre
Bourdie. As a result of committed analysis, it has been understood that how
important women entrepreneurs are in the sense of urban life and how women
entrepreneurs contribute to city’s being a livable place and its sustainability.

Keywords: Seferihisar, Cittaslow, Women Entrepreneurs, Socio-Econo-
mic Role, Pierre Bourdie, Social Capital
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OZET

Van 1990’11 yillarda Tiirkiye’yi ziyaret eden her bin (1000) turistten 17
sinin ziyaret ettigi bir turizm bdlgesi iken, bugiin bin (1000) turistten sadece
1,3 {inilin ziyaret ettigi bir varis noktasi haline gelmistir. Siiphesiz uluslararasi
turist sayisindaki bu azalisin bircok sebebi vardir. Bunlarin bir kism1 ulus-
lararas1 konjonktiirle ilgiliyken bir kismi da ulusal ve yerel dlgekte yasanan
gelismelerin sonucudur. Ancak her ne sekilde olursa olsun uluslararasi turistin
Van’a iliskin algis1t mevcut sorunlarin ¢éziimiinde ana degisken olarak karsi-
miza ¢ikmaktadir. Dolayisiyla turist sayisindaki bu azalisin nedenleri ve ulus-
lararasi turistlerin Van’a iliskin algilarinin ne oldugu sorulariin cevaplanmasi
basta siireci yoneten turizm karar vericiler olmak tlizere birgok tarafi yakindan
ilgilendirmektedir. Bu baglamda ele alinan bu ¢aligsma Van’1 ziyaret eden ulus-
lararasi turistlerin Van’1 bir turizm bdlgesi olarak nasil algiladiklar1 sorusuna
cevap aramay1 amaglamaktadir. Bu kapsamda, Van’1 ziyaret eden 351 yabanci
turiste 23 sorudan olusan bir anket uygulanmistir. Ankette uluslararasi turist-
lerin demografik 6zellikleri, Van’1 ziyaret etme sekilleri, nedenleri, turistlerin
konaklama sekilleri, kalma siireleri, harcama aligkanliklar1, Van’in turistik ye-
terliligi, memnuniyet, sadakat ve tekrar ziyaret etme sikligini 6lgmeyi amagla-
yan sorular yoneltilmistir. Aragtirma sonucunda, Van’1 ziyaret eden turistlerin
geldikleri iilke cesitliliginin biiyiik 6lciide degistigi ve Van’1in tek pazara (iran)
muhtag bir varig yeri haline getirildigi anlagilmaktadir. Bu durumun, tatil an-
layisina bagl olarak isletmeleri hizmet ve iiriin kalitesi agisindan olumsuz
etkilemistir. Gelen turistlerin biiyiik 6l¢iide az harcama yaptiklar1 ve kalite-
yi cok¢a aramadiklar1 anlagilmaktadir. Dolayisiyla uluslararasi turizmde 6ne
¢ikmasi gereken birgok degisken alt siralarda kendine yer bulmustur. Bununla
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birlikte Van’1 ziyaret eden uluslararasi turistler %67’si bagka bir yere ugrama-
dan Van’a dogrudan geldigi, %59,3’iiniin ilk gelisi oldugu ve %56,7’sinin ise
Van’da eglence altyapisini yetersiz buldugu anlasilmaktadir.

Anahtar Sozciikler: Uluslararasi Turizm, Turizm Algisi, Van, Turizmde
Surdirilebilirlik

ABSTRACT

While Van was a tourism region visited by 17 out of every 1000 tourists
Turkey visiting in the 1990s, today it has become a destination only 1.3 per-
cent of a thousand tourists visit. Undoubtedly, there are lots of reasons of dec-
rease in the number of tourists. Some of these are related to the international
conjuncture, some are the result of developments on a national and local scale.
But, whatever reason it is, the perception of the international tourist regar-
ding the Van is the main variable in solving the current problems. Therefore,
answering the questions of the reasons for this decrease in the number of tou-
rists and what the perceptions of international tourists about Van are closely
related to many parties, especially the tourism decision makers who manage
the process. In this context, this study aims to find an answer to the question of
how tourists perceive Van as a international tourism region. In this context, a
survey which consists of 23 questions was applied to 351 international tourists
who visit Van. In the survey, questions were asked to measure the demograp-
hic characteristics of international tourists, their ways to visit Van, reasons, ac-
commodation choices, duration of stay, spending habits, touristic competence
of Van, satisfaction, loyalty and frequency of repeat their visits. As a result of
the research, it is understood that the country diversity of the international
visitors of Van has changed greatly and Van has been become a destination
where in need of a single market (Iran). This situation has negatively affected
on the enterprises in terms of service and product quality depending on the
sense of vacation. It is understand that international tourists spend substanti-
ally less and do not seek quality much. Therefore, many variables that should
stand out in international tourism have found their place in the lower ranks. In
addition to this, it is understand that the international tourists of Van consist of
67% of the visitors come directly to Van without visit anywhere else, 59.3%
of their first visit and 56.7% of find the entertainment infrastructure in Van is
insufficient.

Keywords: Uluslararast Turizm, Turizm Algisi, Van, Turizmde Siirdiri-
lebilirlik
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ONLINE CUSTOMER COMMENTS: A REVIEW ON CORUM RESTAURANTS
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OZET

Dijital gelisim ve doniigiim, restoran isletmecileri tarafindan da dikkatle
takip edilmektedir. Internet ortaminda, miisterilerin yeme-igme deneyimi ya-
sadiklar1 restoranlara iliskin ¢evrimici degerlendirme ve puanlamalari, hem
isletmeciler hem de potansiyel miisteriler agisindan bir referans olarak kabul
edilmektedir. Misterilere sunulan yeme-igcme deneyimlerine iliskin yorum ve
degerlendirmelerin sosyal aglar iizerinden takip edilmesi, geri doniitlere gore
hizmetlerin sekillendirilmesi gibi ¢alismalar 6nemini giderek artirmaktadir.
Bu ¢aligmanin amaci, Corum ilinde faaliyet gosteren restoranlar hakkinda
miisterilerin ¢evrimigi degerlendirmelerini ortaya koymak; isletmelerin iiriin,
hizmet ve isletme gelisimleri ile miisteri memnuniyeti saglanmasina katkida
bulunmaktir. Aragtirma ¢alismasi, nitel arastirmalar kapsaminda olup igerik
analizi yontemi kullanilarak yapilmistir. Aragtirma evrenini, Tripadvisor in-
ternet sayfasinda kayitli Corum restoranlar1 hakkinda yapilan yorum ve de-
gerlendirmeler olusturmustur. Yapilan incelemeler sonrasinda, miisteriler ta-
rafindan yemek, hizmet, deger veya atmosfer agisindan puanlama yapilmamis
isletmeler kapsam dis1 birakilmistir. 9 igletme ve bu isletmelere iliskin 671
yorum ve degerlendirme, aragtirma 6rneklemi olarak analiz edilmistir. Buna
gore; misterilerin %68’inin Corum restoranlarindaki yeme-igme deneyimle-
rinden memnun oldugu, geri kalanlarin ise deneyimlerini vasat ve olumsuz
olarak degerlendirdikleri goriilmiistiir. Katilimcilarin restoran deneyimlerini
en ¢ok aileleriyle birlikte yasadiklar1 (%44), arkadaslar (%20), is seyahati
nedeni (%16), yanitsiz (%9), ciftler (%7) ve yalniz (%4) olanlarin izledigi
goriilmiistiir. Katilim birliktelikleri agisindan en yiiksek memnuniyet oranla-
rinin arkadas (%78) ve is seyahatleri (%74) nedeni ile restoran deneyimleri
yasayanlardir. Restoran deneyimlerini vasat ve olumsuz olarak niteleyen en
yiiksek grubun ise ciftler (%45) ve aileler (%38) oldugu goriilmiistiir. Miis-
terilerin Corum restoranlarindaki deneyimlerini 5 {izerinden puanlamalarina
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bakildiginda ise yemeklerin 3.7, hizmetin 3.6 ve degerin 3.4 puanla degerlen-
dirildigini goriilmektedir. Bu sonugclar, restoran igletmecilerinin miisterilerine
olan hizmet, tutum ve yaklasimlarinda daha 6zenli ve miisteri beklentilerini
dikkate almalar1 gerektigini ortaya koymaktadir.

Anahtar Sézciikler: Gastronomi, Cevrimic¢i Miisteri Yorumlari, Tripadvi-
sor, Restoran, Corum

ABSTRACT

Digital development and transformation is closely followed by restaurant
operators. Online reviews and ratings of restaurants where customers expe-
rience eating and drinking are accepted as a reference for both operators and
potential customers. Studies such as following up the comments and evaluati-
ons of the eating and drinking experiences offered to customers through social
networks and shaping the services according to the feedbacks are getting more
and more important. The aim of this study is to reveal the online evaluations
of the customers about the restaurants operating in the province of Corum
and to contribute to the product, service and business development of the en-
terprises and to provide customer satisfaction. The research study is within
the scope of qualitative research and has been done by using content analysis
method. The research universe is composed of the comments and evaluations
made about the Corum restaurants registered on the Tripadvisor website. After
examinations, businesses that were not scored by customers in terms of food,
service, value or atmosphere were excluded. 9 enterprises and 671 comments
and evaluations regarding these enterprises were analyzed as a research samp-
le. According to this; 68% of the customers were satisfied with their eating
and drinking experiences in Corum restaurants, while the rest evaluated their
experiences as mediocre and negative. It was observed that the participants
mostly lived with their families (44%), friends (20%), business travel reasons
(16%), unanswered (9%), couples (7%) and lonely (4%). Friends (78%) and
business trips (74%) had the highest satisfaction rates in terms of participation
partnerships. Couples (45%) and families (38%) were the highest group that
described their restaurant experiences as mediocre and negative. Considering
the customers’ ratings of their experiences in Corum restaurants out of 5, it
is seen that the food is evaluated with 3.7 points, the service is 3.6 points and
the value is 3.4 points. These results reveal that restaurant operators should be
more attentive and take customer expectations into account in their service,
attitude and approach to their customers.

Keywords: Gastronomy, Online Customer Comments, Tripadvisor, Res-
taurant, Corum
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OZET

OZET Kiiltiirel miras, insanlik tarihinin baslamasiyla bugiine kadarki bin-
lerce yillik tarih i¢cinde insanin el emegiyle, doga kosullariyla birlikte yarattigi
ve gliniimiize ulagmis degerlerin tiimii olarak adlandirilmaktadir. S6z konusu
degerler toplum ile gevre arasindaki iligskinin kurulmasinda, gelecek kusakla-
rin kiiltiirel miras bilincinin temelini olusturmakta ve toplumlarin yasamlari-
n1 zenginlestirmektedir. Dogal miras ise, estetik veya bilimsel agidan istisnai
evrensel degeri olan, fiziksel ve biyolojik unsurlardan meydana gelmis olan
dogal varliklardir. Bu degerleri korumak, yasatmak ve siirdiiriilebilirligini
saglamak i¢in miras alanlarinin, alan yonetim planinin uygulanmasi dnemli
bir yer tutmaktadir. Dogal ve kiiltiirel miras alanlarinin, alan yonetim planinda
bulunan kaynaklarin, uzmanlar kisiler ve programlar araciligi ile siirdiiriilebi-
lir ve biitlinciil bir anlayis ¢ercevesinde korunarak gelecek kusaklara aktaril-
mast saglanmaktadir. 1970’11 yillarda Fransa’da miize bilimcileri tarafindan
ileri siiriilen ekomiize fikri, belli bir bolgede yasayan yerel toplumlarin, kiil-
tiirel, tarihsel, dogal ¢evreye ve yerel kimlige odakli; yerel kiiltiirlerin ortaya
cikarilmasi, yasatilmasi, yerinde korunmasi ve siirdiiriilebilirligini saglamak
amaciyla yerel halk ve yoneticilerin igbirligiyle yiiriittiigii bir miize tliriinii ifa-
de etmistir. Ekomiizelesme siirecinde, geleneksel degerlerin varligimin siirdii-
riilmesi, ekonomik faaliyetlerde yerel halkin katilimina 6ncelik verilmesi; bu
anlamda yerel halkin gelir diizeyi ve yasam kalitesi artirilmasi yani sira insan,
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toplum ve dogal ¢cevre odakli olmasi planlanmaktadir. Bu ¢aligmada; Tiirkiye
ve Biiyiik Britanya’da bulunan ekomiize odakli alan yonetimi uygulamala-
rinin karsilagtirilarak genel kuramsal bir degerlendirme yapilmasi amaglan-
mistir. Arastirmada yontem olarak Tiirkiye’deki iki tane ekomiize ile Bilyiik
Britanya’daki ii¢ tane ekomiizeden dogrudan gozlem yoluyla bilgi toplanmis;
ozellikleri, dogal ve kiiltlirel miras alanlari, kurulma siiregleri, alan yonetimle-
ri gibi faktorler tizerinden ayrintili bir saha arastirmasi yapilmistir. Calismada,
alan yonetimi baglaminda ekomtizelerin dogal ve kiiltlirel mirasin korunmast
ve degerlendirilmesinde 6nemli bir igleve sahip oldugu goriilmiis; iki iilkedeki
ekomiize odakli alan yonetimi uygulamalarinin farkliliklart ve Tiirkiye’deki
ekomiize drneklerinin yetersiz kaldigi, gelistirilmesi gereken unsurlar tespit
edilmistir.

Anahtar Sozciikler: Dogal ve Kiiltiirel Miras, Alan Ydnetimi, Ekomiize-
ler, Tiirkiye, Biiyiik Britanya

ABSTRACT

Cultural heritage is named as all of the values that have survived to the
present day, created by human hand, together with natural conditions in thou-
sands of years of history with the beginning of human history. These values
form the basis of the cultural heritage awareness of future generations and en-
rich the lives of societies in establishing the relationship between society and
the environment. Natural heritage, on the other hand, are natural beings that
have exceptional universal value in terms of aesthetics or science, and are for-
med from physical and biological formations. The implementation of heritage
sites and the site management plan has an important place in order to protect
and sustain these values. It is ensured that the natural and cultural heritage
areas, the resources included in the site management plan, are protected and
transferred to future generations by means of experts, people and programs in
a sustainable and holistic approach. The idea of the ecomuseum that was cre-
ated by museum scientists in France in the 1970s, is focused on local commu-
nities living in a certain region, cultural, historical, natural environment and
local identity; It is a type of museum that is carried out with the cooperation
of local people and administrators in order to reveal, protect and sustain the
local cultures. Maintaining the existence of traditional values, giving prio-
rity to the participation of local people in economic activities in the process
of ecomuseum; in this sense, it is planned to increase the income level and
quality of life of the local people as well as focus on people, society and the
natural environment. In this study; It is aimed to make an assessment for area
management practices that focused on ecomuseum, in Turkey and the UK. It
has been utilized the direct observation method for collecting the data from
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two ecomuseums in Turkey and three ecomuseums in Great Britain. A detailed
field study was conducted on factors such as their characteristics, natural and
cultural heritage sites, establishment processes, site management. In the study,
it was seen that ecomuseum have an important function for the protection and
evaluation of natural and cultural heritage in the context of site management;
it is also explored and evaluated the differences of the ecomuseums in two
countries depend on the area management practices and particularly, it was
identified the inadequate elements that need to be improved for Turkey.

Keywords: Natural and Cultural Heritage, Area Management, Ecomu-
seum, Turkey, Great Britain.
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OZET

Turizm sektdrii ekonomik agidan ulastig1 seviye nedeniyle diinya genelin-
de saygi deger bir is alan1 olarak kabul gérmektedir. Bundan dolay1 da tilke-
ler arasinda turizm rekabeti ve kazang elde etme arzusu giderek artmaktadir.
Is alan1 olarak yiikselme gdsteren turizm sektorii gelisme gosterdigi bolgeye
kiiltiirel ve sosyal a¢idan katki saglamaktadir. Ulkelerin yasadig1 en 6nemli
ekonomik sorun cari agiktir. Turizm sektorii ile birlikte s6z konusu bolgede
is imkaninin genislemesi ve gelen turist sayisi ile birlikte cari agik azalmak-
tadir. Tirkiye, turizm sektoriinde bu artilarin farkinda olup; cesitli yatirimlar
gerceklestirmekte ve turizm sektdriine biiylik onem vermektedir. Bu ¢aligma-
da Iranli turistlerin seyahatlerinde Tiirkiye’yi tercih etme niyetleri incelenmis
olup Tirkiye’yi tercih etmelerindeki faktorler belirlenerek, seyahat sirasinda
yasamis olduklari sorunlara ¢6ziim Onerisi getirilmesi amag¢lanmigtir. Calis-
mada nicel arastirma yoOntemlerinden anket teknigi kullanilmistir. Yapilan
anket ¢alismasiyla franl turistlerin beklenti ve memnuniyet diizeyleri belir-
lenmeye calisilmistir. Anketten elde edilen verilerin analizi sonucunda, iranh
turistlerin seyahat tercih sebepleri yas, cinsiyet, egitim, gelir, medeni durum
gibi degiskenlere gore farklilik gostermektedir. Tiirkiye’yi tercih eden iranl
turistlerin daha ¢ok gengler veya orta yastaki bireylerdir. Katilimcilardan cogu
lisans egitimi almis oldugu bu nedenle egitim diizeylerinin yiiksek oldugunu
ve aylik kazanci ortalamasi yiliksek olan bireylerin, tatil tercihlerinde Tiirki-
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ye’yi segtikleri goriilmektedir. Katilimcilarin Tiirkiye’de tatil yaptiklart siire-
leri ortalama bir hafta ve seyahatlerini de biiyiik oranda acenteler araciligiyla
gerceklestirmektedir. Konaklama tiirli segiminde ise; en ¢ok her sey dahil sis-
tem tercih edildigi anlagilmigtir. Destinasyon Hizmet Kalitesi ve Memnuniyet
degiskenlerinin Destinasyon Hizmet Kalitesini anlamli bir etkiyi sahiptir.

Anahtar Sézciikler: Her sey Dahil Sistemi, Iranl Turistler, Memnuniyet,
Hizmet Kalitesi, Turist Tercihi

ABSTRACT

The tourism sector is accepted as a respected business area worldwide at
the level it reaches economically. As a result of this level reached, the tou-
rism competition and the desire to gain earnings are increasing. The tourism
sector, which is rising as a business area, contributes culturally and socially
to the region where it develops. The most important economic problem faced
by countries is the current account deficit. Along with the tourism sector, the
current account deficit is reduced with the expansion of job opportunities n
the region and the number of tourists coming. Turkey, the tourism industry is
aware of these pros attaches great importance to the tourism sector and carry
out investments in this regard. The intention of this study were examined in
Iranian tourists prefer Turkey trip in determining factor in choosing Turkey,
aimed to bring solutions to the problems they have experienced during travel.
Questionnaire technique, one of the quantitative research methods, was used
in the study. Expectations and satisfaction levels of Iranian tourists were tried
to be determined with the survey study. As a result of the analysis of the data
obtained from the survey, it was seen that 87.9% of the participants graduated
from university. Participants’ average trip times a week and perform at their
holiday in Turkey is largely through agencies. In the choice of accommodati-
on type; It is understood that the most preferred system is all-inclusive system.
It has been observed that the variables of destination service quality and sa-
tisfaction significantly affect the revisit intentions. Iranian tourists, especially
those who go to five-star hotels, have a higher perception of destination servi-
ce quality than four and three-star hotels.

Keywords: All Inclusive System, Iranian Tourists, Satisfaction, Service
Quality, Tourist Preference
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OZET

Glinlimiizde ¢aligma kosullar1 iyilesmesine ragmen bazi sektorlerde sek-
torilin yapisi geregi yogun mesai gerektirmektedir. Turist rehberligi meslegi,
yogun ¢aligma gerektiren, mesai saatleri uzun bir meslek olarak bilinmektedir.
Bu nedenle turist rehberlerinin is-aile ve aile-is dengesini saglamalar1 konu-
sunda daha fazla ¢aba sarf etmesi gerektigi diistiniilebilir. Bireylerin yasamin-
da, kisilik 6zellikleri, kisinin tiim yasam1 boyunca sosyal iligkilerini, sececegi
meslegi ve is yasamini etkileyen onemli bir faktordiir. Turist rehberlerinin
meslegini severek ve isteyerek yapabilmesi i¢in de bazi kisilik 6zellikleri-
ne sahip olmalar gerektigini ifade eden caligmalar mevcuttur. Bu ¢aligmada
amag, turist rehberlerinin kisilik 6zellikleri, is-aile ve aile-is ¢atisma boyutlari
ile orgiitsel baghlik diizeyleri arasindaki iliskiyi ortaya ¢ikarmaktir. Bunun
icin, kisilik 6zellikleri, is-aile, aile-is catismasi, orgiitsel baglilik diizeylerini
belirlemeye yonelik bir anket formu hazirlanmigtir. Google Formlar {izerinden
hazirlan anket formu Haziran-Eyliil 2020 tarihleri arasinda katilimcilara gon-
derilmistir. Arastirmaya 112 kisi katilmistir. Arastirmada 6rnekleme yontemi
olarak kolayda 6rnekleme metodu tercih edilmistir. Aragtirmadan elde edilen
bulgular SPSS programu ile analiz edilecektir.
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Anahtar Sézciikler: Turist Rehberleri, Is-aile, Aile-is Catismasi, Kisilik
Ozellikleri, Orgiitsel Baglilik

ABSTRACT

Today, although working conditions have improved, some sectors require
intensive overtime due to the structure of the sector. The tourist guide profes-
sion is known as a profession that requires intensive work and long working
hours. For this reason, it can be thought that tourist guides should make more
efforts to balance family-work and work-family. In the life of individuals,
personal characteristic are an important factor affecting the social relations,
profession and business life of a person throughout her life. There are studies
stating that tourist guides must have some personal characteristic in order to
be able to do their profession with like and desire. The purpose of this study
is to reveal the relationship between tourist guides’ personal characteristic,
work-family and family-work conflict dimensions and organizational com-
mitment levels. For this purpose, a questionnaire was prepared to determine
the levels of personal characteristic, work-family, family-work conflict, and
organizational commitment. For this purpose, a questionnaire was prepared
to determine the levels of personal characteristic, work-family, family-work
conflict, and organizational commitment. The survey form prepared on Goog-
le Forms was sent to the participants between June-September 2020. 112 pe-
ople participated in the study. In the research, convenience sampling method
was preferred as the sampling method. Findings obtained from the research
will be analyzed with the SPSS program.

Keywords: Tour Guides, Work-Family, Family-Work Canflict, Personal
Characteristic, Organizational Commitment
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OZET

Okul yemekleri ve beslenme egitimleri cocuklarin beslenmelerini iyilestir-
meleri, saglikli besinler segmeleri ve iyi beslenme aligkanliklar1 6grenmelerini
saglamaktadir. Calismanin amaci Kayseri il merkezinde bulunan 6zel ilkogre-
tim okullarinin beslenme programlarindaki meniilerin enerji ve besin dgeleri
icerigi agisindan standartlari karsilayip karsilamadigini degerlendirme ve okul
cag1 ¢ocuklarinin gelecekteki yeni okul beslenme programlari olas1 degisik-
likleri i¢in Oneriler sunmaktir. Bu aragtirma tanimlayici tipte bir ¢alismadir.
Arastirmanin evrenini Kayseri il Milli Egitim Midiirliigiine bagli ilkogretim
okullar1 olugturmaktadir. Okul beslenme programi uygulayan tiim 6zel ilk6g-
retim okullart 6rneklem olarak se¢ilmistir. Calisma toplam 35 okul iizerinde
yapilmigtir. Aragtirmaya katilan okullara, okul toplu beslenme hizmeti ile il-
gili bir haftalik menii drnegi iceren genel bilgiler anket formu doldurulmus-
tur. 35 okulun 4 tanesinde (%11.4) diyetisyen gorev yapmakta ve diyetisyen
calismayan okullarin 14 tanesinde (%45.1) menii hazirlanmasi i¢in baska
bir kurumunun diyetisyeninden danigsmanlik alinmaktadir. Ziyaret edilen 14
okulda yemekhane diginda kafeterya bulunmaktadir. Okul kahvalti programi
sadece ilkokullarda verilmekte ve kahvalti1 6giinii 390+104.6 kkal. saglamis,
enerjinin %14.5£1.7’si proteinden, %29.5£10.3’ti CHO’tan, %55.4+10.1°1
yagdan ve %27.9+6.5’si doymus yag asitlerinden gelmistir. ilkokullarda 6gle
yemegi 599.0+79.6 kkal. saglamis, enerjinin %56.344.7’si karbonhidrat-
tan, %12.1£1.9’u proteinden, %31.1£3.9°u yagdan ve %11.4+2.1°1 doymus
yag asitlerinden gelmistir. Ortaokullarda ise 6gle yemegi 610.3+£65.3 kkal.
saglamig, enerjinin %54.7+5.’si karbonhidrattan, %12.3+1.7’si proteinden,
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%32.5+1.7’1 yagdan ve %11.4%1.6’s1 doymus yag asitlerinden gelmistir. Okul-
larin %51.4’tinda ara 6giin servisi yapilmaktadir. Enerji ve besin 6geleri (yag
yiizdesi hari¢) yoniinden menii planini diger personele gore diyetisyenin plan-
lamas1 arasinda istatistiksel olarak anlamli bir iligki saptanmamistir (p>0,05).
Sonug olarak okullar yemek programlarina yeterli 6nemi vermemekte dneri-
len enerji ve besin dgelerine uygun menii planlanmamaktadir. Bakanliklarca
okullarda uygulanabilecek menii planlama programlar gelistirilmelidir.

Anahtar Soézciikler: Okul beslenme programlari, Okul ¢agi, Beslenme
hizmetleri

ABSTRACT

School meals and nutritional education enable children to improve their
nutrition, choose healthy foods and learn good eating habits. The aim of this
study is to evaluate whether the primary schools in the city center of Kayseri
meet the standards in terms of energy and nutrient content of the menus in the
nutrition programs and offer suggestions for possible changes in the future
school nutrition programs of school age children. This is a descriptive study
and The universe of the study consists of primary schools affiliated to the
Kayseri Provincial of National Education. All private primary schools that
applied the school nutrition program were selected as samples. The study was
conducted on a total of 35 schools. The general information questionnaire was
completed for the schools participating in the study, which included a weekly
menu sample about school food nutrition. In four of the 35 schools (11.4%)
dieticians works for preparing the menu, and 14 (45.1%) of the schools are
consulted by the dietician of another institution to prepare a menu. In the 14
schools visited, there is a canteen outside the cafeteria. The school breakfast
program is only available in primary schools and the breakfast meal is 390 +
104.6 kcal. 14.5 + 1.7% of the energy came from protein, 29.5 + 10.3% from
CHO, 55.4 £ 10.1% from fat and 27.9 £ 6.5% from saturated fatty acids. Lun-
ch at primary schools is about 599.0 + 79.6 kcal and 56.3 + 4.7% of the energy
came from carbohydrate, 12.1 + 1.9% from protein, 31.1 + 3.9% from fat and
11.4 + 2.1% from saturated fatty acids. In secondary schools, lunch is about
610.3 + 65.3 kcal. 54.7 = 5.% of the energy was from protein, 12.3 £ 1.7%
from protein, 32.5 + 1.7% from fat and 11.4 + 1.6% from saturated fatty acids.
51.4% of the schools serve snacks. In terms of energy and nutrients (except
fat percentage), a statistically significant relationship was not found between
diet planner’s plan and others’ menu plan (p> 0.05). As a result, schools do not
give enough importance to their meal programs and the menu is not planned
according to the proposed energy and nutrients. There is a need in developing
menu planning programs that can be applied in schools by ministries.

Keywords: School nutrition programs, School age, Nutrition services
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OZET

Kiiresellesme ve bilgi sistemlerindeki gelisme beraberinde gerek sosyal
yasam da gerekse is yasaminda birgok degisikligi beraberinde getirmistir. Is
yasamindaki degisiklikler sektorleri kademeli olarak etkilemistir. Bu degisik-
liklerden etkilenen ilk sektdrlerden biri de havacilik sektériidiir. Isletmeler kar
amacina erismek icin siirekli olarak diger isletmelerle rekabet halindedir. Ile-
tisim kuramcis1t Mc Luhan bilisim teknolojileri ve iletisim aglarimin gelisimini
“diinya koresel bir kdydiir” tabiri ile tanimlamaktadir. Tabii ki burada bahs edi-
len kdy kirsallik kavramina karsilik gelen kdy degil, elektronik kiiltiire evrilen
diinyay1 tanimlamak i¢in kullanilan kdy kavramidir. Bu durum rekabeti de art-
tirmistir. Bu rekabette igletmelerin fark yaratarak {istiin taraf olmalarinda bilgi
sistemlerinden yardim almalar1 gerekmektedir. Rekabet ortami ve elektronik
kiiltiir seyahat sektoriinde kullanilan manuel sistemlerin de ortama uyumlasti-
rilarak elektroniklesmesine neden olmustur. Bu anlamda kullanilan yardimci
bilgi sistemlerinden biri de Kiiresel Dagitim Sistemleridir. Kiiresel Dagitim
Sistemleri 1980°lerde hayatimiza girmistir. Bu sistemler, seyahat isletmeleri
tizerinde 6nemli bir yer sahibidir. Bu sistemlere dahil olmak, isletmeler agisin-
dan bir nevi varligin1 devam ettirmek, karliligini arttirmak anlami tagimaktir.
Aragtirmada,havayolu sirketlerinde kullanilan Kiiresel Dagitim Sistemlerini
degerlendirmek bu sistemlerin ¢aligma prensibini agiklamak amaclanmistir.
Arastirmada betimsel analiz yapilmistir. Konuya iliskin literatiir taramasi ya-
pilarak havayolu sirketlerinde kullanilan bilgi sistemlerinin rolii ve ¢alisma
prensibi agiklanmistir. GDS sistemlerinin ¢aligma prensiplerini anlamak adina
caligma 6nemli bir boslugu doldurma amaci tagimaktadir.
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Anahtar Sézciikler: Kiiresel Dagitim Sistemleri, bilgi sistemleri, havayo-
lu sirketleri, turizm, KDS

ABSTRACT

Globalization and development in information systems have brought many
changes in both social life and business life. Changes in business life have gra-
dually affected the sectors. One of the first sectors affected by these changes
is the aviation industry. Businesses are constantly in competition with other
businesses to achieve their profit motive. Communication theorist Mc Luhan
describes the development of information technologies and communication
networks with the phrase “the world is a blind village”. Of course, the village
mentioned here is not a village that corresponds to the concept of rurality, but
the concept of village used to describe the world that has evolved into electro-
nic culture. This situation also increased the competition. In this competition,
businesses need to get help from information systems to make a difference and
become superior. The competitive environment and electronic culture caused
manual systems used in the travel sector to be adapted to the environment
and become electronic. One of the ancillary information systems used in this
sense is Global Distribution Systems. Global Distribution Systems came into
our lives in the 1980s. These systems have an important place on travel busi-
nesses. Participating in these systems means maintaining their existence and
increasing their profitability. The aim of this research is to evaluate Global
Distribution Systems used in airline companies. Descriptive analysis is used
this search. The role and working principle of information systems used in air-
line companies were explained by a literature review. The study aims to fill an
important gap in order to understand the working principles of GDS systems.

Keywords: GDS, the system of information, airway compannies, tourism,
Global Distibution Systems
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OZET

Gastronomi turizmi, yoresel-kiiltiirel degerlerin iginde yer alan yeme-igme
davranisinin 6nem kazanmasini gerektirmektedir. Turistler gittikleri yerlerin
mutfak kiiltiirlinii tanimak, yoresel yiyeceklerini tatmak, yeni tatlar kesfetmek
icin gastronomi turizmine katilma egilimindedir. Bu aragtirmanin amaci, gast-
ronomi turizmi kavraminin incelenmesi ve rekabet unsuru olan gastronomi
{iriinlerinin Van Yiiziincii Y11 Universitesi (YYU) akademik kadrosu ve 6g-
rencileri tarafindan bilinirliliginin Slgiilmesidir. Van’in yerlisi olmayan ancak
Van ilinde ikamet etmekte olan akademik personel ve 6grencilerin gastronomi
konusundaki algisi, Van’in gastronomik durumunu ortaya koyabilecek dnemli
bir veridir. Veri toplamak i¢in daha 6nce farkli arastirmalarda kullanilmis olan
anket formu kullanilacaktir. Bu kapsamda arastirma ile Van ilinin gastronomi
kapsaminda gelismislik diizeyi ortaya konulacaktir. Yapilan literatiir arastir-
mas1 sonucunda van ilinin gastronomi turizmi kapsaminda gelismislik gos-
tergelerinin degerlendirildigi herhangi bir ¢calismaya rastlanmamistir. Gerek
diinyaca iinlii Van kahvaltis1 gerekse kahvalti disinda yoreye 6zgii yemekle-
rin turizm alaninda tanitimi, {iretimi ve tiikketimi goéz oniine alindiginda Van
ilinin 6nemli bir potansiyele sahip oldugu ifade edilebilir. Bu potansiyel bu
ve benzeri arastirmalart gerekli kilmaktadir. Gastronomi turizmi gelismislik
gostergeleri bir taraftan bolgenin gelismiglik diizeyini ortaya koyarken, diger
taraftan bolgenin gastronomi turizm potansiyelini de ortaya ¢ikarmaktadir. Bu
nedenle yapilacak ¢alisma hem durum tespiti hem de potansiyele ulagmak icin
gerekli Onerileri icereceginden 6nem arz etmektedir.
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Anahtar Sozciikler: Gastronomi, Geligsmislik Gostergeleri, Van

ABSTRACT

Gastronomy tourism requires the eating and drinking behavior, which is
included in the local-cultural values, to gain importance. Tourists tend to parti-
cipate in gastronomy tourism in order to get to know the cuisine culture of the
places they go to, to taste their local foods and to discover new tastes. The aim
of this research is to examine the concept of gastronomy tourism and to mea-
sure the awareness of gastronomy products, which are a competitive element,
by the academic staff and students of Van Yiiziincii Y1l University (YYU). The
perception of gastronomy by academic staff and students who are not natives
of Van but reside in Van province is an important data that can reveal the gast-
ronomic status of Van. A questionnaire form, previously used in different stu-
dies, will be used to collect data. In this context, the development level of the
province of Van in gastronomy will be revealed with the research. As a result
of the literature search, no study was found in which the development indi-
cators of the province of van were evaluated within the scope of gastronomy
tourism. Considering the promotion, production and consumption of both the
world-famous Van breakfast and the local foods other than breakfast, it can be
stated that Van province has an important potential. This potential necessitates
this and similar studies. While gastronomic tourism development indicators
reveal the development level of the region on the one hand, it also reveals the
gastronomy tourism potential of the region. For this reason, the study to be
carried out is important as it will include the necessary suggestions to both
determine the situation and reach the potential.

Keywords: Gastronomy, Development Indicators, Van
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OZET

Destinasyonlarda bulunan dogal ve kiiltiirel kaynaklar, endemik bitki ve
hayvan tiirleri gibi turistik ¢ekicilikler ¢esitli sebeplerden dolay1 yok olabil-
mektedir. Yok olmak iizere olan destinasyonlar turizm agisindan olumsuz
sonuclar dogurabildigi gibi destinasyon pazarlamasi kapsaminda bazi firsat-
lar1 da beraberinde getirmistir. Insanlarin, bu tip destinasyonlar1 yok olma-
dan 6nce gbérme istegi, turizm pazarinda yeni bir yonelimin ortaya ¢ikmasina
sebep olmustur. Bu yonelim sonucunda ortaya ¢ikan son sans turizmi, tu-
ristik iglevini yitirmek iizere olan bdlgelerin ziyaret edilmesini igermektedir.
Bu destinasyonlar ile ilgili “Yok olmadan 6nce gér” motivasyonunu igeren
pazarlama ¢alismalariyla, destinasyona yonelik turizm talebi artis gostermek-
tedir. Dolayisiyla son sans turizminin, turizm destinasyonu pazarlamasinda
kullanilan giiglii bir strateji oldugu sdylenebilir. Literatiirde bu konu ile ilgili
olarak genellikle kiiresel 1sinma ve iklim degisikligi sebebi ile islevini yitiren
destinasyonlarin ziyaret edilmesi iizerinde durulmaktadir. Ancak bu etkenler
disinda, insanlarin dogrudan miidahalesiyle de destinasyonlar turistik islevle-
rini kaybedebilmektedir. Ulkemizde Ilisu Baraji ve Hidroelektrik Santrali pro-
jesinin gerceklestirilmesiyle sular altinda kalan Hasankeyf bu duruma 6rnek
niteligindedir. Dolayisiyla Hasankeyf’in son sans turizmi kapsaminda énem
teskil eden bir destinasyon oldugu sdylenebilir. Calismada Hasankeyf’in son
sans turizmi kapsaminda incelenmesi amaglanmaktadir. Bu amag¢ dogrultu-
sunda ikincil verilerden yararlanilarak, Hasankeyf’in yok olmadan 6ncesinde
ve sonrasinda, turist popiilasyonunda yasanan degisimler incelenecektir.

Anahtar Sézciikler: Son Sans Turizmi, Destinasyon Pazarlamasi, Hasan-
keyf.
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ABSTRACT

Natural and cultural resources in the destinations, tourist attractions such
as endemic plant and animal species can be destroyed for various reasons. The
destinations that are about to disappear may have negative consequences for
tourism as well as bring some opportunities within the scope of Destination
Marketing. People’s desire to see such destinations before they disappear has
led to a new trend in the tourism market. The last-chance tourism resulting
from this orientation involves visiting areas that are about to lose their tourist
function. Tourism demand for the destination is increasing with marketing
efforts involving the motivation of “See Before You Disappear” related to
these destinations. Therefore, last chance tourism can be said to be a power-
ful strategy used in tourism destination marketing. The literature focuses on
visiting destinations that have lost their function due to global warming and
climate change. But apart from these factors, destinations can also lose their
tourist functions by direct intervention of people. Hasankeyf, which was flo-
oded by the realization of Ilisu Dam and hydroelectric power plant project
in our country, is an example of this situation. Therefore, it can be said that
Hasankeyf is an important destination within the scope of last chance tourism.
The study aims to examine Hasankeyf in the context of last chance tourism.
For this purpose, by using secondary data, changes in the tourist population
before and after Hasankeyf’s extinction will be examined.

Keywords: Last Chance Tourism, Destination Marketing, Hasankeyf.
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ABSTRACT

The Corona era was a strange and difficult time that affected everything
and severely damaged the global economy. Many businesses have been dama-
ged or shut down, many travel agencies have been shut down, major airlines
have been downsized, and the tourism industry has been severely damaged.
Entrepreneurship is a way for promotion in Tourism industry in the world; it
is not possible to work in new situation with old methods and thoughts. The
entrepreneurial function implies the discovery, assessment and exploitation of
opportunities, in other words, new products, services or production processes;
new strategies and organizational forms and new markets for products. The
entrepreneurial factor is understood to be a new factor in production that is
different to the classic ideas of work and capital, which must be explained via
remuneration through in-come for the entrepreneur along with the shortage of
people with entrepreneurial capabilities. It’s necessary to create new idea and
new way for promotion of Tourism industry especially in the past of corona.

Keywords: entrepreneurship, tourism, Corona



88 | INTERNATIONAL WEST ASIA CONGRESS OF TOURISM RESEARCH (IWACT-2020) THE BOOK OF PROCEEDINGS

TURIZM iSLETMECILIGI ALANINDA LISANSUSTU EGITIM ALAN
OGRENCILERIN KULTURLERARASI DUYARLILIK DUZEYININ
DEGERLENDIRILMESI UZERINE NITEL BIR ARASTIRMA

A QUALITATIVE STUDY ON THE ASSESSMENT OF INTERCULTURAL
SENSITIVITY LEVEL OF STUDENTS RECEIVING POSTGRADUATE
EDUCATION IN TOURISM MANAGEMENT

Doktora Ogrencisi Cagla As GULDURAN
Mugla Sitki Kogman Universitesi
caglasli87@hotmail.com
Ars. Gor. Dogan CAPRAK
Mugla Sitki Kogman Universitesi
dogancaprak@mu.edu.tr
Dog. Dr. Arzu GURDOGAN
Mugla Sitki Kogman Universitesi
agurdogan@mu.edu.tr

OZET

Kiiresellesmenin etkisiyle kiiltiirlerarast iletisim siirecini bagarili bir se-
kilde yonetebilir olmak giderek daha fazla 6nem kazanmaktadir. Cok kiil-
tiirlii yapist olan turizm sektorii i¢in kiiltiirel is giicii ile is tatmini ve farklh
kiiltirden olan misafirlerin memnuniyeti ile sektdrde rekabet edilebilirligi
oldukca etkileyen kiiltlirleraras1 iletisimde basarinin 6nemli unsurlarindan
biri kiiltlirleraras1 duyarliliktir. Kiiltiirleraras1 duyarlilik, bireylerin farkl kiil-
tiirden insanlara ve kiiltiirel farkliliklara karst pozitif duygular besleyebilme,
anlayabilme ve bunu davraniglara yansitabilme yetenegidir. Kiiltiirlerarasi
iletisimden zevk alma, farkl kiiltiirlere saygi duyabilme, farkliliklara kars:
empati kurabilme yetenegi kiiltiirlerarasi iletisimde basarilt olmanin énemli
unsurlarindandir. Bennett(1986) tarafindan gelistirlen kiiltiirlerarasi duyarlilik
gelisim modeli, etnomerkezcilik ve etnorelativlik olmak {izere iki u¢ noktasi
bulunmakta ve alt1 asamadan olusmaktadir. {1k {ic basamak inkar, savunma
ve indirgeme etnomerkezcilik boyutunun, son ii¢ basamak ise kabullenme,
adaptasyon ve biitlinlesme ise etnorelativlik boyutunun asamalaridir. Turizm
sektoriiniin yonetici aday1 veya turizm egitimi i¢in de akademisyen adayi ola-
bilecek turizm alaninda lisanstistii egitim goren 6grencilerin kiiltiirlerarast du-
yarlilik diizeylerinin yiiksek olmasi, etnomerkezcilikten uzak olmasi sektoriin
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gelecegi i¢in 6nem tasimaktadir. Bu aragtirmada, turizm alaninda lisansiistii
egitim alan 6grencilerin goriisleri dogrultusunda Bennett(1986)’in Kiiltiirle-
rarast Duyarlilik Gelisim Modeli’nde hangi basamakta olduklarini belirlemek
amaglanmigtir. Arastirmada, nitel aragtirma yontemleri kullanilmistir. Mugla
Sitkt Kogman Universitesinde lisansiistii (doktora ve yiiksek lisans) turizm
egitimi alan toplamda 12 6grencinin gortisleri alinmistir. Online formda yari
yapilandirilmis goriisme teknigi ile agik uglu sorular tasarlanmis ve veriler
toplanarak, icerik analizi yapilmistir. Kisilerin farkl kiiltiirlerle etkilesimine
iligskin bulgularin degerlendirilmesi yapilan aragtirma sonucunda, 6grencilerin
cogunlugu (%66,67) Bennett’in Kiiltlirlerarasi Duyarlilik Gelisim Modeli’n-
de kendilerini adaptasyon asamasinda gérmektedir. Etnomerkezciligin ilk iki
asamasi olan inkar ve savunma asamalarinda oldugunu diisiinen 6grenci bu-
lunmamaktadir. Turizm egitimi alan 12 6grenciden 11 i kendini etnorelativ
asamasinda goriirken, sadece 1 6grenci etnomerkezciligin son asamasi olan
indirgeme asamasinda oldugunu belirtmistir.

Anahtar Sézciikler: Kiiltiirlerarasi Iletisim, Kiiltiirlerarast Duyarlilik,
Bennett’in Kiiltiirleraras1 Duyarlilik Gelisim Modeli.

ABSTRACT

With the effect of globalization, being able to successfully manage the in-
tercultural communication process becomes more and more important. For
the tourism sector, which has a multicultural structure, one of the important
factors of success in intercultural communication is cultural workforce, job
satisfaction and the satisfaction of guests from different cultures, which gre-
atly affects the competitiveness in the sector. Intercultural sensitivity is the
ability of individuals to have positive feelings towards people from different
cultures and cultural differences, to understand and reflect this on behavior.
The ability to enjoy intercultural communication, to respect different cultures,
to empathize against differences are important elements of being successful in
intercultural communication. The intercultural sensitivity development model
developed by Bennett (1986) has two extremes, ethnocentrism and ethnore-
lativity, and consists of six stages. The first three steps are the stages of deni-
al, defense and reduction ethnocentrism, the last three steps are the stages of
acceptance, adaptation and integration, and the ethnorelativity dimension. It
is important for the future of the sector that the students who receive postgra-
duate education in the field of tourism who can be a manager candidate of the
tourism sector or as an academician candidate for tourism education have high
intercultural sensitivity and they are far from ethnocentrism. In this study, it
was aimed to determine the level of the Intercultural Sensitivity Development
Model of Bennett (1986) in line with the opinions of students who received
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postgraduate education in the field of tourism. Qualitative research methods
were used in the research. A total of 12 students who received postgraduate
(doctorate and master’s) tourism education at Mugla Sitki Kogman Univer-
sity were consulted. Open-ended questions were designed with semi-struc-
tured interview technique in the online form, data were collected and content
analysis was performed. As a result of the research, where the findings of the
interaction of people with different cultures were evaluated, the majority of
the students (66.67%) see themselves in the adaptation phase of Bennett’s
Intercultural Sensitivity Development Model. There are no students who think
that ethnocentrism is in the first two phases of denial and defense. While 11
out of 12 students studying tourism saw themselves in the ethnorelative stage,
only 1 student stated that they were in the final stage of ethnocentrism, the
reduction stage.

Keywords: Intercultural Communication, Intercultural Sensitivity, Ben-
nett’s Intercultural Sensitivity Development Model.
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ABSTRACT

Purpose Festivals are events of high cultural value, as they contribute to
enrich and communicate a place’s cultural industry. In addition, festivals can
generate socio-economic benefits for the hosting territories, both in terms of
direct economic effects and indirect or induced impacts. Considering these
premises, this work aims at evaluating the socio-economic and touristic impa-
cts of urban cultural festivals on the territories hosting them. Method We will
begin with a theoretical framework about the importance of the urban tourism
for destination management, and we will then move to contextualize events
and festivals as forms of cultural animation. In our comparative case study,
we will examine the cultural offer made of film and music festivals competing
among them for space and public. Findings The work is focused on an ap-
proach aiming at analysing risks, opportunities and potentialities of a film and
music festival in terms of socio-economic, territorial and touristic develop-
ment, through an in-depth overview of case study located in Sicily (Taormina)
and in Galicia (Santiago de Compostela). Social and Practical Implications
Urban cultural festivals can increase and improve the local economy, and can
generate new forms of employment for the community. These events can re-
sult in a boost to the community to strengthen and renew the urban fabric and
infrastructure, to allow better accessibility. But most important of all are the
impacts on the tourism sector, that facilitate the growth of resources with high
added value for the area, because they provide greater visibility and publicity
of the venue that hosts them, thus increasing the degree of attractiveness of
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an area. Originality/Value The study explores the comparative potentialities
of'a new multidisciplinary approach to understand this phenomenon, resulting
from the strict interrelation between culture and economy. Keywords City
tourism, urban cultural festival, territorial development, Paper type Oral pre-
sentation References Getz, D. (2005). Event management and event tourism
(IT edition). New York: Cognizant Communication Corporation. Mair, J., We-
ber, K. (2019). Event and festival research: a review and research directions.
International Journal of Event and Festival Management, 10, (3), pp. 209-216.
Quinn B. (2009). Festival, Events and Tourism. The SAGE handbook of tou-
rism studies, London: Sage Publications, pp. 483-503.

Keywords: City tourism, urban cultural festival, territorial development
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OZET

Bilisim sektoriindeki gelismeler, internet aglarinin geniglemesi, bilgisayar
ve akilli telefon sahipliginin artmasi geleneksel oyunlarin evrilerek dijital or-
tama gecisi hizlandirmistir. Béylece yeni bir sektdr ortaya ¢ikmistir: E-spor.
Bu sektoriin mekansal, ekonomik, turizm gibi farkli alanlar tizerindeki etki-
leri gittikgce artmaktadir. Kiiciik 6lcekte veya bolgesel capta baslayan, kiigiik
salonlarda diizenlenen e-spor turnuvalari giiniimiizde yalnizca bu amagla agi-
lan stadyumlarda gerc¢eklesmektedir. Bu ¢alismada, Tiirkiye’de diizenlenen
e-spor turnuvalarinin mekansal, ekonomik ve turizm sektorii agisindan etki-
lerini belirlemek amaglanmistir. Bu amagcla, Tiirkiye’de uluslararast diizen-
lenmis en biiyiik turnuva olan Blast Pro Series Istanbul 2018 etkinliginin dii-
zenlendigi Ulker Sports Arena’da toplam 127 katilimciya kolayda érnekleme
yontemi ile anket uygulanmistir. Bunun yanisira Tiirk e-spor sektoriinde yer
alan kisilerle (federasyon baskani, yayincilar, sunucular, is gelistirme miidii-
rli) yar1 yapilandirilmis gériisme teknigi ile derinlemesine miilakat gergekles-
tirilmistir. Anketlerden katilimeilarin demografik 6zellikleri, sosyo-ekonomik
seviye, e-spora ilgi diizeyi, etkinlige nereden katildiklari, Istanbul’da turistik
faaliyetlere katilma boyutlar1 dl¢iilmiistiir. Anket sonuglari; Tiirkiye’de dii-
zenlenen e-spor etkinliklerinin heniiz ekonomiye ve turizme sektorel agidan
biiyiik bir katki saglamadigi ve kiiresel etkiye sahip olmadigini géstermistir.
Fakat miilakat sonuglarina gore Tiirkiye’deki geng niifusun oraninin bu sektor
acisindan bir firsat penceresi oldugu, Tiirkiye nin cografi konumunun bdlge-
sel ve kiiresel dlgekte bir avantaj sagladig1 ve turnuvalarin Istanbul disinda da
yayginlastirilmasi gerektigi sonucuna ulagilmistir. Bu ¢alisma e-spor alaninda
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yapilan ¢alismalarin az olmasi agisindan literatiire 6nemli katki saglayacaktir.
Ayrica etkinlik alanindaki katilimcilara anket uygulanarak farkli boyutlarin
oOl¢iilmesi ve e-spor sektoriinde etkin olarak yer alan kisilerle yapilan miilakat-
lara bagli bulgulara ulasmasi agisindan 6nem arz etmektedir.

Anahtar Kelimeler: e-spor, e- spor turizmi, e-spor turnuvasi, Blast Pro
Series Istanbul

* Bu bildiri “Dijital Oyunlarin ve E-sporun Cografi A¢idan Degerlendiril-
mesi: Istanbul Ornegi” bashkl Yiiksek Lisans tezinden iiretilmistir.

ABSTRACT

Developments in the IT sector, the expansion of internet networks, and the
increase of computer and smartphone ownership have accelerated the evoluti-
on of traditional games and the transition to digital media. Thus, a new sector
has emerged: E-sports. The effects of this sector on different areas such as spa-
tial, economic and tourism are increasing. E-sports tournaments, which started
on a small scale or regionally and were held in small halls, are held today only
in stadiums opened for this purpose. In this study, it was aimed to determine
the effects of e-sports tournaments organized in Turkey in terms of spatial,
economic and tourism sector. For this purpose, a total of 127 participants were
surveyed using the easy sampling method at the Ulker Sports Arena, where
The Blast Pro Series Istanbul 2018 event, the largest international tournament
organized in Turkey, was applied. In addition, in-depth interviews were con-
ducted with people in the Turkish e-sports sector (federation president, pub-
lishers, presenters, business development manager) using a semi-structured
interview technique. Demographic characteristics of participants, socio-eco-
nomic level, level of interest in e-sports, where they participated in the event,
the size of participation in touristic activities in Istanbul were measured from
the surveys. The results of the survey showed that e-sports events held in
Turkey have not yet made a major contribution to the economy and tourism
from a sectoral point of view and have no global impact. However, according
to the results of the interview, it was concluded that the proportion of the
young population in Turkey is a window of opportunity for this sector, that
geographical location of Turkey’sposition provides an advantage on a regional
and global scale, and that tournaments should be spread outside of Istanbul.
This study will make a significant contribution to the literature in terms of
the scarcity of studies in the field of e-sports. It is also important in terms of
measuring different dimensions by applying a questionnaire to the participants
in the event area and reaching the findings based on the interviews made with
the people who are active in the e-sports sector.

Keywords: e-sports, e-sports tourism, e-sports tournament, Blast Pro Se-
ries Istanbul
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GEOGRAPHICAL ENVIRONMENT WITH SUSTAINABLE
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Dr.Mohammadreza Shahidipak
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ABSTRACT

Branch The hypothesis of the present study is that in the contemporary
world in the decade of the twenty-first century, the only way to create sus-
tainable development in tourism is to emphasize the continuous recovery of
human personality and training and excellence of the human soul in the ge-
ographical environment.The material of this study is some of the teachings
of social theology, Which has established a direct connection between travel
and trade and pilgrimage and worship and observation of human history on
earth and between the inherent and natural necessities of human life.In these
theological and philosophical teachings, history thinking, physical and mental
health, and the provision of leisure and pleasure and education and pilgrima-
ge are the existential and physical part by which human identity is obtained.
And it takes its final form and causes the moral, economic and psychological
excellence of human beings, this human identity is achieved through travel.
The hypothesis that it derives its material from the religious and philosophical
teachings of Judaism, Christianity, and Islam in the Middle Ages has been
surprisingly supported by modern twentieth-century tourism research by se-
veral leading sociologists. According to contemporary researchers in social
geography and human geography, as a Franz Schaffer(1986) and as a Jean
Brunhes ,one of the most important vital roles that human beings play during
their life is the role of travel. The result and achievement of this research is
that in the era of crashing changes in the post-industrial era, when man has
lost his human identity in the storm of changes and is constantly slipping and
falling from good human nature to bad nature and has become low nature. The
result and achievement of this research is that in the era of crashing changes
in the post-industrial era, when man has lost his human identity in the storm
of changes and is constantly slipping and falling from good human nature to
bad nature and has become low nature , What is the way to save human beings
from the position of nature: The answer to research is to travel according to
the teachings of the common social theology of the heavenly religions and



96 | INTERNATIONAL WEST ASIA CONGRESS OF TOURISM RESEARCH (IWACT-2020) THE BOOK OF PROCEEDINGS

the teachings of sociological scholars. A religious scholar says: Travel to be-
come a health, And the tourism industry with the sustainable development of
tourism means a deep look at tourism based on all-round human development
that can save man from the crisis of nature and identity and return him from
low nature to human nature.This is why in some tourist cities; the sustainable
development of tourism has always met the needs of human beings because
the axis of development in these cities is human.The golden cities of Karbala,
Najaf, Qom ,Bursa, Istanbul ,and the city of Jerusalem, etc, The present study
is a part of the author’s book entitled Sociological study of the travel and tou-
rism paradigm in medieval travelogues.

Key words: Tourism paradigm, Sustainable Tourism, Human beings
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OZET

Kriz beklenmeyen zamanlarda meydana gelen ve isletmelerin devamliligi-
n1 biiylik olciide etkileyen bir gerilim durumudur. Turizm sektorii ¢ok yonlii
yapisi nedeniyle krizlerden etkilenme konusunda oldukga hassas bir sektordiir.
Dogal afetler, teror olaylari, salgin hastaliklar, siyasi gerilimler, ekonomideki
dalgalanmalar vb. krizlere yol agarak her an i¢in konaklama isletmelerinin
turist kaybetmesine neden olabilir. Yeni {irlinler gelistirmek, alternatif turizm
pazarlarina yonelmek, maliyetleri diigiirmek isletmeler i¢in secenek olabil-
mektedir. Fakat her bir kriz durumunun birbirinden farkli olmast sebebiyle
yoneticilerin krize en uygun stratejiyi belirleyerek hareket etmesi gerekmekte-
dir. Etkili bir kriz yonetimi stratejik yonetimle miimkiindiir. Akilli bir stratejik
yonetim uygulamasiyla krizler firsata ¢evrilebilir. Covid-19 salginiyla birlikte
bir¢ok konaklama igletmesinin pazarlama stratejilerini tekrar gézden gegirme-
leri gerekmistir. Aragtirmada Canakkale’de faaliyet gosteren bes yildizli Ko-
lin Otel 6rnek olay ¢alismasi olarak degerlendirilmistir. Bu ¢calismanin amaci,
otelin salgindan nasil etkilendigini belirlenmek ve bu kriz durumuna karsi
nasil bir pazarlama stratejisi uyguladiklarini tespit etmektir. Pandemi dncesi
agirlikla Uzakdogu’dan paket turla gelen yabanci turistlere hizmet veren Ko-
lin Otel’in yurti¢i ve yurtdist seyahat kisitlamalar1 nedeniyle doluluk oraninin
olumsuz olarak etkiledigi gortilmiistiir. Bu nedenle otel yonetiminin maliyet
diistirme ve miisteri kazanma stratejilerini izledikleri ortaya ¢ikmustir.

Anahtar Kelimeler: Kriz, Kriz Yonetimi, Pazarlama Stratejileri, Konak-
lama Isletmeleri, Covid-19
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ABSTRACT

Crisis is a state of tension that occurs at unexpected times and greatly af-
fects the continuity of businesses. The tourism sector is a very sensitive sec-
tor in terms of being affected by crises due to its versatile structure. Natural
disasters, terrorist incidents, epidemics, political tensions, fluctuations in the
economy, etc. by causing crisis, it can cause the accommodation businesses to
lose tourists at any time. Developing new products, turning to alternative tou-
rism markets, and reducing costs may be an option for businesses. However,
since each crisis situation is different from each other, managers must determi-
ne the most appropriate strategy for the crisis. An effective crisis management
is possible with strategic management. With a smart strategic management,
crises can be turned into opportunities. With the Covid-19 outbreak, many
hospitality businesses had to reconsider their marketing strategies. In the re-
search, a case study was conducted on the five-star Kolin Hotel in Canakkale.
The purpose of this study is to determine how the hotel was affected by the
epidemic and to determine what kind of marketing strategy they implemented
against this crisis situation. Before the epidemic, the majority of the hotel’s
customers were foreign tourists coming from the Far East with package tours.
However, it was seen that domestic and international travel restrictions that
started with the Covid-19 outbreak negatively affected the occupancy rate of
the hotel. Hotel management has mostly followed the strategies of cost redu-
ction and customer acquisition.

Key Words: Crisis, Crisis Management, Marketing Strategies, Accommo-
dation Establishments, Covid-19
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TURIZMDE iSTIHDAM VE TURKIYE’DE YiYECEK iCECEK
ISLETMELERININ iSTIHDAMA KATKISI UZERINE BiR
ARASTIRMA

A RESEARCH ON EMPLOYMENT IN TOURISM AND CONTRIBUTION
OF FOOF AND BEVERAGE BUSINESS TO EMPLOYMENT IN TURKEY

Fatih ERCAN

OZET

Turizmin, ekonomik gelir elde etme ve kalkinma bakimindan diinya gene-
linde en 6nemli endiistrilerden biri olma 6zelligini uzun yillardir korudugu go-
riilmektedir. Giiniimiizde {iilkeler, turizm endiistrisinden daha fazla gelir elde
etme yoniinde ¢aba gostermekte, pazar paylarii artirmaya caligmaktadirlar.
Turizmin sagladig1 diger 6nemli katki ise istihdam alanindadir. Dogrudan ve
dolayl olarak ¢ok sayida kisiye sagladigi is imkanlari, turizmin issizlik soru-
nun ¢6ziimiinde kritik bir konumda olmasina neden olmaktadir. Bu ¢calismada,
turizm endiistrisinin ve Tirkiye’de turizmde faaliyet gosteren yiyecek i¢ecek
isletmelerinin istihdama katki diizeyinin tespit edilmesi amaclanmaktadir.
Ulusal ve uluslararasi orgiitlerin, kurum ve kuruluslarin turizmde istihdam
iizerine gerceklestirdigi gilincel istatistiki ¢alisma verileri arastirilmis, analiz
edilmis ve ¢calisma amacina uygun bir sekilde yorumlanmistir. Bu ¢calismadan
elde edilen sonuglar, turizm endiistrisinin hem gelismis hem de gelismekte
olan tilkeler i¢in 6nemli bir istihdam araci olmaya devam ettigini gostermek-
tedir. Ayrica, yiyecek icecek isletmelerinin Tiirkiye’de turizm enddistrisi ige-
risinde en fazla istihdam yaratan turizm igletmeleri oldugu da bu ¢alismadan
elde edilen diger 6nemli sonuglar arasindadir.

Anahtar Kelimeler: Turizm Endiistrisi, Istihdam, Yiyecek Icecek Islet-
meleri

ABSTRACT

It is seen that tourism has been one of the most important industries in
terms of obtaining economic income and development for many years. To-
day, countries are making efforts to generate more income from the tourism
industry and trying to increase their market share. Another important contribu-
tion made by tourism is in the field of employment. The job opportunities pro-
vided directly and indirectly to a large number of people cause tourism to be in
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a critical position in the solution of the unemployment problem. In this study,
the tourism industry and food and beverage businesses operating in tourism in
Turkey is intended to determine the level of contribution to employment. The
current statistical data of national and international organizations, institutions
and organizations on employment in tourism are researched, analyzed and
interpreted in accordance with the purpose of the study. The results obtained
from this study show that the tourism industry continues to be an important
employment tool for both developed and developing countries. Also, the food
and beverage business was most employment generating tourism businesses
in the tourism industry in Turkey are among the other significant results obta-
ined from this study.

Keywords: Tourism Industry, Employment, Food and Beverage Business.
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OZET

Siirt ili turizm ag¢isindan degerlendirildiginde daha ¢ok inang turizmi ile
On plana ¢ikmakta olup inang turizmi disinda dogal, kiiltiirel, tarihi ve cografi
isaretli iiriinleri ile 6nemli bir turizm potansiyeline sahiptir. Cografi isaretle-
me, bdlgenin ve yerel {iriinlerin bilinirliginin arttirilmasinda, yerel degerlerin
turistik bir iiriin olarak pazarlanmasinda ve bolgesel ekonomiye katki saglan-
masinda 6nemli bir aractir. Bu ¢alismada, Siirt ilinin merkezi kurum yoneti-
cileriyle goriismeler yapilarak Siirt ilinin sahip oldugu cografi isaretli iiriin-
ler (Pervari bali, Perde pilavi, Biiryan kebab1 ve Siirt Battaniyesi) bolgesel
turizmin gelisimi acgisindan degerlendirilmeye ¢alisilmistir. Calisma kapsa-
minda merkezi kurum yoneticileriyle yapilan goriigmeler sonucunda, cografi
isaretlemenin bolgesel turizmin gelisimi agisindan paydaslarin olduk¢a 6nem
verdigi bir konu oldugu ancak bu {iriinlerin tek basma bir turistik ¢ekicilik
saglayamayacagi anlagilmaktadir. Bu kapsamda Cografi isaretli iiriinlerin ilin
dogal, tarihi, kiiltiirel degerleri ile inang turizmi ve gastronomi turizmiyle be-
raber biitiinlestirilerek birbirini desteklemesi gerektigi, yerel degerlerin tani-
timinin yapilmasi ve turizm uriinii olarak kullaniminin yayginlasmasi, iiretici
ve tiiketicide farkindalik yaratmak i¢in ciddi anlamda g¢alismalar yapilmasi
gerektigi sonucuna varilmis ve birtakim dnerilerde bulunulmustur.

Anahtar Kelimeler: Cografi isaretleme, Yerel triinler, Bolgesel gelisim,
Siirt.
ABSTRACT

When Siirt province is evaluated in terms of tourism, it comes to the fo-
refront with faith tourism. Except faith turizm it has an important tourism po-
tential with its natural, cultural, historical and geographically marked produ-
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cts. Geographical marking is an important tool in increasing the awareness of
the region and local products, marketing local values as a touristic product and
contributing to the regional economy. In this study, the geographically marked
products of Siirt province (Pervari bali, Perde pilavi, Biiryan kebabi1 ve Siirt
Battaniyesi) were tried to be evaluated in terms of the development of regio-
nal tourism by interviewing the central institution managers of Siirt province.
As a result of the interviews with the central institution managers within the
scope of the study, it is understood that geographical indication is a subject
that stakeholders attach great importance to in terms of the development of re-
gional tourism, but these products alone cannot provide a touristic attraction.
In this scope, it was concluded that geographically marked products should
support each other by integrating the natural, historical, cultural values of the
province with religious tourism and gastronomy tourism, promoting local va-
lues and spreading their use as a tourism product, and serious efforts should be
made to raise awareness among producers and consumers.

Keywords: Geographical indication, Local products, Regional develop-
ment, Siirt.
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ABSTRACT

Due to the fast spread of fatal Coronavirus disease (COVID-19) originated
from Wuhan city, China, quarantine decisions taken by countries have led to
the decrease or discontinuation of economic activities as well as causing so-
cial and psychological costs. As a humanitarian crisis, the pandemic has also
affected the entire tourism ecosystem negatively, so labor intensive tourism
and hospitality industry has become one of the most influenced industries.
Thus, this study set out to evaluate government grants during pandemic pe-
riod within the scope of sustainable tourism and to examine the impact of
COVID-19 on tourism through the example of Edirne province in Turkey.
For this purpose, the data were obtained from a study group containing the
managers of 6 hotels located in Edirne province and licensed by The Ministry
of Culture and Tourism via in-depth interview and were evaluated through the
content analysis. The interviews were performed between 1-10 July 2020 as
the controlled normalization period (since June 2020), which allowed reope-
ning of the businesses, was considered. The results revealed that room inco-
mes of the hotels under research significantly fell when compared to month
of June last year, that the effect of pandemic on overall costs was around at a
level of 9%, and that because of the measures taken against virus, the hotels
endured additional costs with a ratio of 6% within overall costs. Furthermo-
re, the study concluded that the pandemic negatively impacted the economic
sustainability of hotels, which resulted in suspension of new investments or
capacity increase decisions in 2020. Although the study participants agreed
with the idea that they benefitted from the implementations of short-time wor-
king allowances and unpaid leave in order to reduce labor costs, some of them
stated that those implementations were not sector specific grants. Besides, it
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was determined that no previous professional study was performed to detect
and evaluate tourism industry risks in Edirne province. The study participants
suggested that the hotels well managing pandemic period should be ascertai-
ned by determining “safe hotel” and “safe restaurant” areas and be released to
the public. They also expressed their request on remote meter reading systems
to be established by energy providing companies for accurate usage charges.

Key words: Covid-19, Tourism industry, Government support, Edirne,
In-depth interview
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ABSTRACT

The SARS-CoV-2 virus that causes the COVID-19 disease is highly in-
fectious and contagious. The long-term consequences for individuals are yet
unknown, while the long-term effects on the international community will
be dramatic. COVID-19 has changed the world forever in every imaginable
respect and has impacted heavily on the international travel, tourism demand,
and hospitality industry, which is one of the world’s largest employers and is
highly sensitive to significant shocks like the COVID-19 pandemic. The tou-
rism industry injured on a global scale from the pandemic has brought along
examination of Covid-19 and the relationship between tourism in internatio-
nal tourism literature. Considering that the tourism industry is the locomotive
of our country’s economy, a similar trend is seen in national tourism literature.
This article presents the findings of a bibliometric study of COVID-19 lite-
rature in the tourism domain to find current areas of research and propose a
way forward. Forty-one articles were included in the study. The analysis of the
published literature named three main research themes and seven sub-themes.
The findings and propositions of this study suggest that COVID-19 will be
the catalyst of several for short- and long-term policy changes in the tourism
industry and requires the theoretical and empirical attention of researchers.
The results of the study are wished to serve as a roadmap for potential research
opportunities.

Key Words: COVID-19, Tourism, Bibliometric analysis
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OzZET

Yiyecek ve igecek kiiltiirii tilkeden iilkeye degisiklik gosterdigi gibi ayni
iilke igerisinde bolgeden bolgeye de degisiklik gosterebilmektedir. Yoresel
yiyecekler yeterince tanitilmadiklar (ki en onemli tanitim turizm sayesinde
olmaktadir) takdirde tiiketildikleri dar alanlarin sinirlarini asamamanin yani
sira zamanla yok olma tehlikesi ile yiiz yiize gelebilmektedir. Bu yiyecekler
turizmde kullanildiginda yerel kiiltiir miras1 olma 6zelliklerini koruduklar
gibi evrensel bir boyut da kazanabilmektedirler. Bununla birlikte yoresel yi-
yecekler, destinasyonun tanitimini yapmakla birlikte ekonomik anlamda da
destinasyona katki saglamaktadir. Bu baglamda arastirmanin amaci Van ilinde
somut olmayan kiiltiirel miras kapsamina giren tuzlu balik ve ayran aginin ha-
zirlanig ve sunus asamalarini belirlemekle birlikte, yore kiiltiirliniin tanitimina
ve bu yoresel yiyeceklerin turizm amagli kullanilmasiyla yoreye saglayacagi
katkinin ortaya konulmasi amaglanmaktadir. Arastirmada, gdzlem ve miila-
kat yontemi kullanilmistir. Gozlemler tuzlu balik satisi yapan isletmeler ve
titkketim amaci ile tuzlu balik hazirlayan ailelerle gergeklestirilmistir. Bununla
birlikte tuzlu balik ve ayran as1 yapan igletmeler ile dogrudan veya dolayl
olarak ilgilisi olan kisilerle ve yorenin kiiltiiriine hakim olan yashlarla yiiz
ylize miilakatlar yapilmistir. Arastirmada sonug olarak Van ilinin yemek kiil-
tiirtinde tuzlu balik ve ayran aginin dnemli bir yerinin oldugu ancak tuzlu balik
ve ayran asinin tanitiminin yetersiz oldugu ve turizmde yeterince degerlendi-
rilmedigi gorilmistiir.
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ABSTRACT

Food and beverage culture varies from country to country, as well as from
region to region within the same country. If the local foods are not promoted
enough (the most important promotion is due to tourism), they may face the
danger of extinction over time, as well as not exceeding the borders of the
narrow areas where they are consumed. When these foods are used in tourism,
they preserve their characteristics of being local cultural heritage and gain a
universal dimension. . However, local foods contribute to the destination in
economic terms as well as promoting the destination. In this context, the aim
of the study is to determine the preparation and presentation stages of salty
fish and buttermilk soup (ayran as1), which are within the scope of intangible
cultural heritage in the province of Van, and it is aimed to reveal the contri-
bution of the local culture to the region by using these local foods for tourism
purposes. Observation and interview method was used in the research. The
observations were made with businesses selling salty fish and families prepa-
ring salty fish for consumption purposes. In addition, face-to-face interviews
were conducted with people who are directly or indirectly involved in salty
fish and buttermilk soup(ayran as1) businesses, and with the elderly who have
a command of the local culture. As a result of the study, it was seen that salty
fish and buttermilk soup (ayran as1) has an important place in the food culture
of Van province, but the introduction of salty fish and buttermilk soup (ayran
as1) is insufficient and is not sufficiently evaluated in tourism.

Keywords: Cultural Heritage, Salty Fish, Buttermilk Soup (Ayran As1)
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OZET

Glinlimiizde turizm sektorii siirekli bir biiyiime icerisindedir. Bu biiyii-
meyi saglayan olumlu ve olumsuz faktorler bulunmaktadir. Olumlu faktor-
ler sanayilesme, alim giicii yiikselen insan sayisindaki artis, kalabaliklardan
uzaklagma istegi, yeni yerleri, kiiltiirleri, tatlar1 kesfetme arzusu vb. iken,
olumsuz faktorler ise is temposu, sehirlerin biiyiimesi, trafik stresi, vb. dir.
Yukarida siralanan nedenler dinlenmeye olan ihtiyaci beraberinde getirmekte
turizm aktivitesine katilanlarin sayisini her gecen giin artirarak turizm sek-
toriinlin biiyiimesine ve en fazla istihdam saglayan sektdrlerden birisi haline
gelmesine katki saglamaktadir. Son yillarda turizm sektdriinde deniz, kum,
giines liclemesi gibi turizm aktivitelerinin yan1 sira dogal turizm kaynaklarimi
tercih edenler de bulunmaktadir. Kalabaliklasan ve bunun dogal sonucu ola-
rak da stresi artan sehirlerde yasamak giin gectikce zorlu bir hal almistir. Buna
karsilik, daha sakin, stressiz ve sergiledigi dogal ortam 6zelligi sebebiyle Cit-
taslow’ler (Sakin Sehir), onemli ¢gekim merkezleri haline gelmektedir. Gevas
ilcesinde; niifusun az olmasi, sanayi alanlarmin bulunmamasina bagl olarak
hava, su, toprak kalitesinin iyi olmasi, endiistriyel ve evsel atik probleminin
bulunmamasi, trafik giiriiltiisi, 151k kirliligi gibi sorunlarin olmamasi, bu yer-
lesmeyi Cittaslow aday1 olma potansiyelini degerlendirmeye imkan tanimak-
tadir. Caligmada, Gevag’in bu 6zellikleri ile sahip oldugu dogal zenginlikleri
ve Oren yerleri, bu yerlere erisim imkanlari tizerinde durulmus, bu alanlar ha-
rita ve fotograflarla gorsellestirilerek sunulmustur. Bu veriler 1s18inda ilgenin
Sakin Sehir potansiyeli siirdiiriilebilirlik géz ardi edilmeden irdelenmistir.
Gevag ilgesinde bulunan tarihi yapilardan Akdamar kilisesi (Kutsal Hag¢ Ki-
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lisesi), Izzeddin Sir Camisi ve Medresesi, Halime Hatun Kiimbeti ve Gevas
Mezarlig1, Hiset Kale ve Mezarligi, Aziz Astuacacin Kilisesi, Aziz Thomas
Manastiri ile tabiat giizelliklerinden Akdamar Adasi, Deveboyu yarimadasi,
Artos Dag1 6nemli turizm g¢ekicilikleri arasinda bulunmaktadir.

Anahtar Kelimeler: Gevas, cittaslow, Akdamar Adasi

ABSTRACT

Today, the tourism sector is in a continuous growth. There are positive and
negative factors that provide this growth. Positive factors are industrialization,
the increase in the number of people whose purchasing power is rising, the de-
sire to move away from the crowds, the desire to explore new places, cultures,
tastes, etc. While negative factors are the pace of work, growth of cities, traffic
stress, etc. is. It is possible to list. The reasons listed above bring along the
need for rest, increasing the number of participants in tourism activities day by
day and contributing to the growth of the tourism sector and becoming one of
the sectors that provide the most employment. In recent years, there are also
those who prefer natural tourism resources in addition to tourism activities
such as sea, sand and sun trilogy in the tourism sector. It has become more and
more difficult to live in crowded cities and as a natural consequence of this,
increasing stress. In contrast, Cittaslow (Calm City) is becoming an important
attraction center due to its calmer, stress-free and natural environment feature.
. In Gevas district; Due to the low population, lack of industrial areas, good
quality of air, water, soil, lack of industrial and domestic waste problems, traf-
fic noise, and light pollution, this opportunity allows to evaluate the potential
of being a candidate for Cittaslow. In this study, these features of Gevas and
its natural richness and ruins, access to these places are emphasized and these
areas are presented by visualizing with maps and photographs. In the light of
these data, the Calm City potential of the district was examined without igno-
ring sustainability.

Keywords: Gevas, cittaslow, Akdamar Island



110 | |INTERNATIONAL WEST ASIA CONGRESS OF TOURISM RESEARCH (IWACT-2020) THE BOOK OF PROCEEDINGS

IC TURIZM TEMALI LISANSUSTU TEZLERIN BIiBLIYOMETRIK
ANALIZi

Dr. Ogr. U. Hasan KOSKER
Zonguldak Biilent Ecevit Universitesi, Karadeniz Eregli Turizm Fakiiltesi

hasankosker@yahoo.com

OZET

Gelismis iilkelerde i¢ turizme 6nem verilmekte, i¢ turizmin toplam turizm-
deki pay1 %50’lere ulasmaktadir. 2023 Tirkiye Turizm Stratejisinin temel
hedeflerinden biri de i¢ turizmin g¢esitlendirilmesi ve gelistirilmesidir. Bu stra-
tejiye ragmen Tiirkiye’de i¢ turizmin 6zendirilmesi ve gelistirilmesi genellik-
le kriz dénemlerinde hatirlanmaktadir. Oysa i¢ turizm, dis turizmi destekle-
yen turizm sektoriiniin itici bir giiclidiir. Bu arastirmanin temel amaci turizm
alanyazininda yapilmis i¢ turizm temalr lisansiistli tezleri incelemek, cesitli
parametreler ¢ercevesinde bibliyometrik 6zelliklerini ortaya koymaktir. Aras-
tirmanin diger bir amaci da i¢ turizmin 6nemine dikkat ¢cekmek ve i¢ turizm
temal1 akademik ¢aligmalar1 6zendirmektir. Arastirma verileri Yiiksekogretim
Kurulu Ulusal Tez Merkezi (YOKTEZ) veri tabanindan elde edilmistir. I¢ tu-
rizm, yurt i¢i turizm ve yerli turizm anahtar kelimeleri kullanilarak yapilan
aragtirmada 1992-2019 yillar1 arasinda yapilmig 14’1 yiiksek lisans, 2’si dok-
tora tezi olmak tizere toplamda sadece 16 teze ulasilabilmistir. Bu tezler tiirt,
yayinlandigi yil, liniversite, enstitii, anabilim dali, konusu ve yontemine gore
incelenerek analiz edilmistir. Tezlerin; Balikesir (4), Anadolu (2), Dokuz Ey-
liil (2), Gazi (2), Istanbul (2), Mugla Sitkt Kogman (2), Hacettepe (1) ve Sel-
cuk (1) Universitesi biinyesinde hazirlandig1, 15’inin sosyal bilimler, 1’inin
de egitim bilimleri enstitiisii ¢atist altinda gergeklestirildigi tespit edilmistir.
Tezlerden 8’1 turizm islemeciligi, 5’1 turizm isletmeciligi ve otelcilik, 2’si ig-
letme, 1’1 de halkla iligkiler ve tanitma anabilim dali tarafindan hazirlanmistir.
10 tezde nitel, 6 tezde de nicel arastirma yontemi kullanilmistir. Tezler; i¢
turizmin gelistirilmesi, i¢ turizm talebi ve i¢ turizmde yasanan sorunlar konu-
sunda yogunlagmaktadir. Lisansiistii tezlerde i¢ turizm temali arastirmalarin
yetersizligi dikkat gekmektedir. Ogrencilerin i¢ turizm temal1 konularda ¢alis-
maya 0zendirilmesi alanyazina katki saglayacaktir.

Anahtar Sézciikler: Lisansiistii, Tez, Bibliyometrik Analiz, I¢c Turizm
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ABSTRACT

In developed countries, importance is given to domestic tourism, and the
share of domestic tourism in total tourism reaches 50%. One of the main
objectives of Turkey’s 2023 Tourism Strategy is the diversification and de-
velopment of domestic tourism. Despite this strategy, to encouraging the de-
velopment of domestic tourism in Turkey is often remembered in times of
crisis. However, domestic tourism is a driving force of the tourism sector that
supports foreign tourism. The main purpose of this research is to examine the
postgraduate theses on domestic tourism themed in tourism literature and to
reveal their bibliometric features within the framework of various parameters.
Another purpose of the research is to draw attention to the importance of do-
mestic tourism and to encourage academic studies on domestic tourism. The
research data were obtained from the Higher Education Council Thesis Center
(YOKTEZ) database. In the research conducted using the keywords of interi-
or tourism, inland tourism and domestic tourism, in total, only 16 theses that
were made between 1992-2019 could be reached, 14 of which were master’s
and 2 of them were doctoral theses. These theses were analyzed by examining
them according to the year of publication, university, institute, department,
subject and method. These theses were found to be prepared at Balikesir (4),
Anadolu (2), Dokuz Eyliil (2), Gazi (2), Istanbul (2), Mugla Sitki Ko¢man (2),
Hacettepe (1) and Selguk (1) University and 15 of these theses were made in
the social sciences and 1 in the educational sciences. 8 theses were prepared
by tourism managemet, 5 by tourism and hotel management, 2 by business
administration and 1 by public relations and promotion department. Qualita-
tive research method was used in 10 theses and quantitative in 6 theses. The-
ses focus on the development of domestic tourism, domestic tourism demand
and problems in domestic tourism. In postgraduate theses, the insufficiency
of domestic tourism themed research draws attention. Encouraging students
to work on issues related to domestic tourism will contribute to the literature.

Keywords: Postgraduate, Thesis, Bibliometric Analysis, Domestic Tourism
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OZET

Bu derlemede turizm alaninda toplumsal cinsiyet esitsizliginin varligim ve
Oonemini vurgulamak amaglanmistir. Derleme ¢alismasi i¢in internet ortaminda

LR N3 LRI

“turizm”, “toplumsal cinsiyet”, “cinsiyetlendirilmis turizm” “turizmde kadin”,
“turizm ve cinsiyet ayrimcilig1”, “turizm ve toplumsal cinsiyet algis1”, “turizm
ve toplumsal cinsiyet esitsizligi”, “tourism”, “gender”, “gendered tourism”,
“women in tourism”, “gender in tourism” ve “gendered leisure” anahtar
kelimeleri kullanilarak literatiir taramasi yapilmistir.

Toplumsal cinsiyet, kadin ve erkegin aile igindeki ve toplumdaki roliine,
sorumluluklarma dair toplumun beklentisini ve algisini ifade eden bir kavramdir.
Toplumsal cinsiyet biyolojik cinsiyet gibi dogustan gelmez sonradan 6grenilir ve
her toplumun Kkiiltiiriine gore farklillk gostermekle birlikte zamanla da
degisebilir. Toplumun kadina ve erkege bigtigi roller, daha ¢ok erkegin lehine
olmakta ve toplumsal cinsiyet esitsizligini de beraberinde getirmektedir (Aydin
vd., 2016; Tekin, 2017). Toplumsal cinsiyet esitsizligi, kadmlarin egitim,
caligma ve aile yasantilarinda oldugu gibi turizm ve rekreasyon faaliyetlerine
katilim sanslarin1 da olumsuz etkilemektedir (Jordan ve Gibson, 2005; Korkmaz
vd., 2019).

Turizm alaninda toplumsal cinsiyet esitsizligi, ilk olarak 1990'larda Kinnaird
ve Hall (1994); Swain’in (1995) ¢alismalarinda ele alinmistir (Kinnaird ve Hall,
1994; Swain, 1995). Turizm alaninda toplumsal cinsiyet esitsizligi konusunun
diger alanlara kiyasla daha yeni oldugu ifade edilmektedir (Walter, 2011;
Korkmaz vd., 2019).

Turizm aktivitelerine katilimda yasanan toplumsal cinsiyet esitsizligi,
kadmin ve erkegin turist olarak bulunduklari toplum tarafindan farkli sekilde
algilanmasi olarak ifade edilebilir. Bagka bir deyisle kadinlarin bos zaman ve
turizm aktivitelerine katilimlar1 erkeklere gére daha c¢ok kisitlanabilmektedir.
Ornegin kadm, partneri ya da esi olmadan arkadaslariyla ya da 6zellikle tek
basina
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seyahat ettiginde bulundugu toplum tarafindan ahlaksiz olarak goriilebilmektedir
(Arab-Moghaddam vd., 2007; Wilson ve Little, 2008; Khan, 2011; Korkmaz vd.,
2019). Ciinkii toplumsal cinsiyet esitsizligi baglaminda kadin daha ¢ok ev i¢i ya
da aile igi rolii ile iliskilendirilmektedir (Korkmaz vd., 2019).

Toplumsal cinsiyet esitsizligi sonucunda kadin ya turizm faaliyetlerine
katilamamakta ya da katilsa bile turizm mekénlarinda siddete veya cinsel tacize
maruz kalma riskine yonelik korku algisi nedeniyle belirli tatil yer ve
mekanlarindan kaginmakta; 6zgiirliigiiniin kisith oldugunu hissetmektedir (Kaba
ve Emekli, 2018). Literatiire genel olarak bakildiginda kadinlarin turizm
faaliyetlerine katiliminin turizm ekonomisine fayda saglamasmin yani sira,
kadinlarin iradesinin giliglenmesinde ve rutin hayatin digina ¢ikarak stresten
uzaklagmalar1 Tlizerinde etkili oldugu dolayisiyla motivasyonlarinin ve
Ozglivenlerinin artmasii saglamakla birlikte 6z gelisimlerine énemli faydalar
oldugu belirlenmistir (Laing ve Crouch, 2009; Bianchi, 2016; Aslantiirk ve
Unur, 2019; Pekiner, 2019). Sonug olarak turizm sektorii gelismesine ve giderek
biliyiik bir pazar haline doniigmesine ragmen toplumsal cinsiyet esitsizligi
baglaminda kadinlarin turizm aktivitelerine katilimlarima yonelik yapilan
caligmalar sayica yetersizdir. Kadinlarin turizm aktivitelerine katilimini olumsuz
etkileyen toplumsal cinsiyet esitsizligi ile ilgili daha fazla ¢aligmanin yapilmasi,
konu ile ilgili kamu ve medya araglarn ile bireylerin ve toplumun
farkindaliklarinin arttirilmasi onerilebilir.

Anahtar Sozciikler: Turizm, Toplumsal Cinsiyet, Toplumsal Cinsiyet
Esitsizligi, Turizmde Kadin.

ABSTRACT
In this review, it is aimed to emphasize the existence and importance of

gender inequality in tourism. For the compilation study, "tourism", “gender",

"gendered tourism", "women in tourism", “tourism and gender discrimination”,
"tourism and gender perception", "tourism and gender inequality", "tourism", A
literature review was conducted using the keywords "“gender”, "gendered
tourism™, "women in tourism", "gender in tourism" and "gendered leisure".

Gender is a concept that expresses the society's expectations and perceptions
about the roles and responsibilities of women and men in the family and society.
Gender is not congenital like biological sex, it is learned later, and although it
differs according to the culture of each society, it can also change over time. The
roles that society assigns to women and men are mostly in favor of men and
bring gender inequality with it (Aydin et al., 2016; Tekin, 2017). Gender
inequality negatively affects women's participation in tourism and recreation
activities as well as in education, work and family life (Jordan & Gibson, 2005;
Korkmaz et al., 2019).

Gender in equality in tourism, first in the 1990s Kinnaird and Hall (1994); It
was addressed in Swain's (1995) studies (Kinnaird and Hall, 1994; Swain,
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1995). It is stated that the issue of gender inequality in tourism is more
recent compared to other fields (Walter, 2011; Korkmaz et al., 2019).

The gender inequality in participation in tourism activities can be expressed
as the different perception of women and men by the society they are in as
tourists. In other words, women's participation in leisure time and tourism
activities can be restricted more than men. For example, a woman may be seen
as immoral by her society when she travels with her friends or especially alone
without a partner or spouse (Arab-Moghaddam et al., 2007; Wilson & Little,
2008; Khan, 2011; Korkmaz et al., 2019). Because, in the context of gender
inequality, women are mostly associated with their domestic or family role
(Korkmaz et al., 2019).

As a result of gender inequality, women either cannot participate in tourism
activities or even if they participate, they avoid certain holiday places and places
due to the perception of fear of the risk of being exposed to violence or sexual
harassment in tourism venues; feels that her freedom is limited (Kaba & Emekli,
2018). When the literature is examined in general, it has been determined that
women's participation in tourism activities not only benefits the tourism
economy, but also strengthens women's willpower and increases their
motivation and self-confidence, as well as increasing their motivation and self-
confidence (Laing & Crouch, 2009; Bianchi, 2016; Aslantiirk and Unur, 2019;
Pekiner, 2019).

As a result, although the tourism sector has developed and turned into a
large market, studies on women's participation in tourism activities in the
context of gender inequality are insufficient. It may be suggested to carry out
more studies on gender inequality, which negatively affects women's
participation in tourism activities, and to increase the awareness of individuals
and the society with public and media tools on the subject.

Keywords: Tourism, Gender, Gender Inequality, Women in Tourism.



