4
47

6'"" INTERNATIONAL WEST ASIA
CONGRESS OF TOURISM RESEARCH

16th —18th JUNE 2022, TBILISI, GEORGIA

et 603,
@tﬁ * < 3V
el O > International West Asia
w .
< + W= Congress of Tourism
EA ny
& & Research
Sy

L
v oF &

s
>
(@]
.
N
N
(@)
0
Z
O
Y
m
n
n
>
W
n
—I
P
>
(@]
—I
W
0
0
A

=022

IWA

CONGRESS ABSTRACT BOOK
OZET BILDIRILER KITABI

1gVLIM 43T11d1a719 1320 ZZ.LOVMI

Editors /.Editérl.er
Emine CIHANGIR
Ali Selcuk CAN

A%, )
Y,
‘."

paradigma akademi
“m-. Basin Yayin Dagiim

2581187670

9786

www.paradigmaakademiyayinlari.com

www.divitkitabevi.com

[~
()
,."

paradigma akadem




International West Asia
Iw A Congress of Tourism
Research

l

6" INTERNATIONAL WEST ASIA
CONGRESS OF TOURISM RESEARCH

16'"— 18" JUNE 2022, TBILISI, GEORGIA

CONGRESS ABSTRACT BOOK /
OZET BILDIRILER KITABI

Editors / Editorler

Emine CIHANGIR
Ali Selcuk CAN



6" INTERNATIONAL WEST ASIA
CONGRESS OF TOURISM RESEARCH

16— 18t JUNE 2022, TBILISI, GEORGIA

Editors / Editorler

Emine CIHANGIR
Ali Selcuk CAN

Contact / iletisim

e-mail: info@iwact.org
Web: www.iwact.org

Cover Design / Kapak Tasarim
Kadir BASAK

Print information / Baski Bilgileri
September, 2022

ISBN: 9786258187670

Certificate No / Sertifika No: 32427
Paradigma Akademi Basin Yayin Dagitim
Fetvane Sokak No: 29/A, Canakkale TURKIYE
Tel: 0090531 988 97 66

paradigma
akademi

This book was published as part of the 6t International West Asia Congress of Tourism Research. The
abstracts in this book reflect the opinions of the authors and the legal responsibility belongs to them.

Bu kitap, 6. Uluslararasi Bati Asya Turizm Arastirmalari Kongresi kapsaminda yayimlanmistir. Bu kitapta
yer alan bildiri 6zetleri yazarlarin kendi diisiincelerini yansitir ve yasal sorumluluk kendilerine aittir.


mailto:info@iwact.org
http://www.iwact.org/

CONGRESS COMMITTEES / KONGRE KURULLARI

HONORARY BOARD / ONUR KURULU

Hamdullah SEVLI Rector of Van Ylzlnci Yil University

CHAIRMEN OF THE ORGANIZING BOARD / DUZENLEME KURULU BASKANLARI

Faruk ALAEDDINOGLU Van Yuzlinct Yil University, Turkiye
Eka DEVIDZE University of Georgia, Thilisi, Georgia
Nino DEVIDZE University of Georgia, Thilisi, Georgia

MEMBERS OF THE ORGANIZING BOARD / DUZENLEME KURULU UYELERI

Ali Selcuk CAN University of Portsmouth, UK

Burcu TURAN TORUN Van Yiziinci Y1l University, Tirkiye
Emine CIHANGIR Van Yiiziinci Yil University, Tiirkiye
Hacer ARSLAN KALAY Van Yiziinci Y1l University, Tirkiye
Sagbetullah MERIC Van Yiziinct Yil University, Tirkiye
Sedat SAHIN Van Yiziinct Yil University, Tirkiye
Songiil DUZ OZER Van Yizinci Yil University, Turkiye

KEYNOTE SPEAKERS / DAVETLI KONUSMACILAR

Nuray TURKER Karabuk University, Turkiye

Giorgi BREGADZE Caucasus University, Georgia

Arian MATIN International Black Sea University, Georgia
Lali GIGAURI Manager, Georgia Holiday

SECRETARIAT /SEKRETERYA

Asef SUBASI Van Yiziincl Y1l University, Tlrkiye
Serkan Rol Van Yiziincl Y1l University, Tirkiye
Beste Nisa MERIC Van Yiziincl Y1l University, Tirkiye

Avsin AYHAN KAYA
Seda IDIKUT SAHIN



INTERNATIONAL SCIENTIFIC COMMITTEE / ULUSLARARASI BiLiM KURULU

A. Celil CAKICI
Abdullah KARAMAN
Abdilmenaf TURAN
Adnan TURKSOY
Agustin Santana TALAVERA
Ahmet Akin AKSU
Ahmet AKTAS

Aija VAN DER STEINA
Akhtem A. DZHELILOV
Alan MARVELL
Alastair M. MORRISON
Aleksander PANASIUK
Alessio CAVICCHI

Ali OZCAGLAR

Ali YAYLI

Alpaslan ALIAGAOGLU
Arzu KILICLAR

Asim SALDAMLI

Asli Ozge OZGEN CIGDEMLI
Atilhan NAKTIYOK
Atila YOKSEL

Atilla DURMUS

Attila AKBABA

Ayse BAS COLLINS
Azize HASSAN

Bahar TANER

Bahattin OZDEMIR
Baris ERDEM

Bayram SAHIN

Mersin University, Turkiye

Selcuk University, Turkiye

Van Yiiztinch Yil University, Turkiye

Ege University, Turkiye

Universidad de La Laguna, Spain

Akdeniz University, Turkiye

Girne Amerikan University, Tirkiye
University of Latvia, Latvia

Crimean Business Institute, Ukraine
University of Gloucestershire, UK

Purdue University, USA

Jagiellonian University, Poland

University of Macerata, Italy

Karabiik University, Turkiye

Ankara Haci Bayram Veli University, Turkiye
Balikesir University, Turkiye

Ankara Haci Bayram Veli University, Turkiye
Mardin Artuklu University, Tlirkiye
Osmaniye Korkut Ata University, Tlrkiye
Atattirk University, Tlrkiye

Adnan Menderes University, Turkiye

Van Yizinci Yil University, Turkiye

Katip Celebi University, Tlrkiye

Bilkent University, Turkiye

Ankara Haci Bayram Veli University, Tlrkiye
Mersin University, Turkiye

Akdeniz University, Tirkiye

Balikesir University, Turkiye

Balikesir University, Turkiye



Bekir ESITTi Canakkale Onsekiz Mart University, Tirkiye

Beykan CiZEL Akdeniz University, Turkiye

Bilgehan GULCAN Ankara Haci Bayram Veli University, Turkiye
Brian CHALKLEY Plymouth University, UK
Burak ARZOVA Marmara University, Tirkiye

Burcu Selin YILMAZ Dokuz Eylil University, Tlrkiye

C. Gazi UCKUN Kocaeli University, Turkiye

Cafer TOPALOGLU Mugla Sitki Kogman University, Tiirkiye

Catalina SITNIKOV University of Craiova, Romania

Cevdet AVCIKURT Balikesir University, Turkiye
Cihan COBANOGLU University of South Florida Sarasota-Manatee, USA
Gagdas ERTAS Sirnak University, Turkiye

Corinna Del Bianco Politecnico di Milano, Italy

Darina Khubaevi University of Georgia, Georgia

David SIMM Bath Spa University, UK

Derman KUCUKALTAN izmir Kavram Meslek Yiiksekokulu, Tiirkiye

Dilek DONMEZ POLAT Canakkale Onsekiz Mart University, Turkiye

Dogan TUNCER Baskent University, Tlrkiye

Diriye BOZOK Balikesir University, Turkiye

Ebru GOZUKARA istanbul Arel University, Tiirkiye

Ebru GUNLU KUCUKALTAN Dokuz Eyliil University, Tiirkiye

Ekrem TUFAN Canakkale Onsekiz Mart University, Tlrkiye
Eleni Tourna Politecnico di Milano, Greece

Emma WHITTLESEA Griffith University, Australia

Emrah OZKUL Kocaeli University, Turkiye

Emre GULER Hitit University, Turkiye

Enrico D. G. Nicosia

Erdogan KAYGIN

Erol DURAN

Esra Giizel ERDOGAN ULUHAN

University of Messina, Italy

Kafkas University, Turkiye

Canakkale Onsekiz Mart University, Turkiye

Marmara University, Turkiye



F. Oben URU

Ferah OZKOK

Fevzi OKUMUS

Filiz CAKIR ZEYTINOGLU
Fisun YUKSEL

Flsun BAYKAL

Fuigen DURLU OZKAYA
Fiisun iISTANBULLU DiNGCER
Giorgi Bregadze

Gokalp Nuri SELCUK
G6zde EMEKLI

Hasan KILIC

Huiseyin CEKEN

Irma Nuralovi

ibrahim BIRKAN
ibrahim YILMAZ

iclal ATTILA

ige PIRNAR

ihsan BULUT

irfan YAZICIOGLU

ismail KIZILIRMAK
Jennifer HILL

John T. BOWEN

Jose Antonio C. SANTOS
Kemal BiRDIR

Khatia Vashakmadze
Kurban UNLUONEN
Kurtulus KARAMUSTAFA
Kutay OKTAY

istanbul Arel University, Tiirkiye

Canakkale Onsekiz Mart University, Turkiye
University of Central Florida, USA

Marmara University, Turkiye

Adnan Menderes University, Tlirkiye

Ege University, Turkiye

Ankara Haci Bayram Veli University, Tlrkiye
istanbul University, Turkiye

The University of Georgia, Georgia

Atatirk University, Tlrkiye

Ege University, Turkiye

Eastern Mediterranean University, North Cyprus
via Mersin 10 Tirkiye

Mugla Sitki Kogman University, Tirkiye
University of Georgia, Georgia

Atihm University, Turkiye

Nevsehir Haci Bektas Veli University, Turkiye
Marmara University, Turkiye

Yasar University, Turkiye

Akdeniz University, Turkiye

Ankara Haci Bayram Veli University, Turkiye
istanbul University, Tiirkiye

University of West of the England, UK
University of Houston, USA

University of Algarve, Portugal

Mersin University, Tlrkiye

University of Georgia, Georgia

Ankara Haci Bayram Veli University, Turkiye
Kayseri University, Turkiye

Kastamonu University, Tlrkiye



Kiibra CIHANGIR CAMUR
Larisa MISTREAN
Mahmut DEMIR
Manuel ANTONIO BRITES SALGADO Instituto Politécnico da Guarda, Portugal

Gazi University, Turkiye
Academy of Economic Studies of Moldova, Moldova

Isparta University of Applied Sciences, Turkiye

Maria DOLORES ALVAREZ
Martin HAIGH

Martin MOWFORTH
Medet YOLAL

Mehmet AYGUN
Mehmet Emre GULER
Mehmet SARIISIK
Mehmet SOMUNCU
Mehmet SEREMET
Mehmet YESILTAS
Mehmet ZAMAN

Mert UYDACI

Meryem AKOGLAN KOZAK
Meryem SAMIRKAS KOMSU
Metin KOZAK

Mirela CRISTEA

Mithat Zeki DINCER
Muhammet Kesgin
Muharrem TUNA

Muhsin HALIS

Murat AKSU

Murat DOGDUBAY

Murat GUMUS

Mustafa BOZ

Mustafa MUTLUER
Mustafa TEPECi

Bogazici University, Turkiye

Oxford Brookes University, UK
Plymouth University, United Kingdom
Anadolu University, Turkiye

Van Yiztinca Yil University, Turkiye
izmir Katip Celebi University, Tiirkiye
Sakarya University of Applied Sciences, Tiirkiye
Ankara University, Turkiye

Van Yiztinca Yil University, Turkiye

Cyprus International University, North Cyprus
Atatlirk University, Tlrkiye

Marmara University, Turkiye

Anadolu University, Tirkiye

Mersin University, Tlrkiye

Dokuz Eylil University, Turkiye

University of Craiova, Romania

istanbul University, Tiirkiye

Rochester Institute of Techonology, USA

Haci Bayram Veli University, Turkiye

Kocaeli University, Turkiye

Canakkale Onsekiz Mart University, Turkiye
Balikesir University, Turkiye

Batman University, Turkiye

Canakkale Onsekiz Mart University, Turkiye
Ege University, Turkiye

Celal Bayar University, Tlrkiye



Muzaffer UYSAL

Nazir Sarfraz

Nazmi KOZAK
Nazmiye ERDOGAN
Nedim YUZBASIOGLU
Nese COSKUN

Nuray TURKER

Nurhan KESKIN
Nurten CEKAL

Oguz DIKER

Oguz TURKAY

Okan YASAR

Oktay EMIR

Olimpia BAN

Orhan AKOVA

Orhan BATMAN
Orhan icOz

Osman Avsar KURGUN
Osman Eralp COLAKOGLU
Osman M. KARATEPE

Osman N. OZDOGAN
Ozan BAHAR

Ocal USTA

Omer COBAN

Onder MET

Ozcan YAGCI

Ozkan TUTUNCU
Oznur BOZKURT
Pelin KANTEN

University of Massachusetts, USA

Bicocca Milano University, Italy

Anadolu University, Turkiye

Baskent University, Tlrkiye

Akdeniz University, Tirkiye

Van Yiiztinch Yil University, Turkiye

Karabiik University, Tlirkiye

Van Yizinca Yil University, Turkiye

Pamukkale University, Tirkiye

Canakkale Onsekiz Mart University, Tirkiye
Sakarya University of Applied Sciences, Tiirkiye
Canakkale Onsekiz Mart University, Tirkiye
Anadolu University, Turkiye

University of Oradea, Romania

istanbul University, Tiirkiye

Sakarya University of Applied Sciences, Tlrkiye
Yasar University, Turkiye

Dokuz Eylil University, Turkiye

Adnan Menderes University, Turkiye

Eastern Mediterranean University, North Cyprus
via Mersin 10 Turkiye

Adnan Menderes University, Tlrkiye

Mugla Sitki Kogman University, Tlrkiye

istanbul Kent University, Tirkiye

Nevsehir Haci Bektas Veli University, Tlrkiye
Kyrgyz-Turkish Manas University, Kyrgyz Republic
Baskent University, Tlrkiye

Dokuz Eylil University, Turkiye

Diizce University, Turkiye

Canakkale Onsekiz Mart University, Turkiye

Vi



Raul Garcia ESHTE, Portugal

Pramod Pathak Indian School of Mines, India

Ridvan YURTSEVEN Atasehir Adiglizel University, Turkiye

Robert GOVERS University of Leuven, Belgium

Rilya EHTIYAR Akdeniz University, Tirkiye

Said KINGIR Sakarya University of Applied Sciences, Tirkiye
Salih KUSLUVAN istanbul Medeniyet University, Tiirkiye
Saliha KODAY Atatirk University, Tlrkiye

Sanar Muhyaddin Wrexham Glyndwr University, UK

Sanem SEHRIBANOGLU Van Yuzinci Yil University, Turkiye

Sedat CELIK Sirnak University, Turkiye

Semra Gilinay AKTAS Anadolu University, Turkiye

Serhat HARMAN Mardin Artuklu University, Tlirkiye

Serkan DOGANAY Giresun University, Turkiye

Setenay Dilek-Fidler University of Westminster, UK

Sevcan YILDIZ Akdeniz University, Turkiye

Sevgi OZTURK Kastamonu University, Tiirkiye

Sheela AGARWAL Plymouth Business School, UK

Simon Caruana Institute of Tourism Studies - ITS, Malta
Serkan UZUNOGULLARI University of Sunderland, UK

Shynar DYUSSEMBAYEVA University of Portsmouth, UK

Stanislav IVANOV Varna University of Management, Bulgaria
Suna DOGANER istanbul University, Tiirkiye

Senol CAVUS Sakarya University of Applied Sciences, Tilrkiye
Seyhmus BALOGLU University of Nevada, Las Vegas, USA

Sule AYDIN Nevsehir Haci Bektas Veli University, Tlrkiye
Tony L. HENTHORNE University of Nevada, Las Vegas, USA

Tilay GUZEL Canakkale Onsekiz Mart University, Turkiye
Umut AVCI Mugla Sitki Kogman University, Tlrkiye
Unsal BEKDEMIR Giresun University, Tiirkiye

vii



Veneta HRISTOVA
Vicky Katsoni
Warren EASTWOOD
Yasar SARI

Yilmaz AKGUNDUZ
Yiiksel OZTURK
Zafer OTER

Zeynep ASLAN
Zurap Chkhaidze

University of Veliko Tarnovo, Bulgaria
University of West Attica, Greece
University of Birmingham, UK

Eskisehir Osmangazi University, Tlrkiye
Dokuz Eylil University, Tlrkiye

Ankara Haci Bayram Veli University, Tlrkiye
izmir Katip Celebi University, Tiirkiye
Adnan Menderes University, Tlrkiye

Ivane Javakhishvili Thilisi State University, Georgia

viii



ICINDEKILER / TABLE OF CONTENTS

HONORARY BOARD / ONUR KURULU .....ccueutiriieinienieinreneeteeseee ettt st i
CHAIRMEN OF THE ORGANIZING BOARD / DUZENLEME KURULU BASKANLARI..........cocovurerunnne. i
MEMBERS OF THE ORGANIZING BOARD / DUZENLEME KURULU UYELERI .....cucveeeerererecncinenenne. i
KEYNOTE SPEAKERS / DAVETLI KONUSMACILAR.......c.curueueurirerireneeseeieeeteeseseessaseseessesesesessssesseseens i
SECRETARIAT /SEKRETERYA. ..ottt ettt ettt ettt ettt et b st b bbb s bbb nens i
INTERNATIONAL SCIENTIFIC COMMITTEE / ULUSLARARASI BiLIM KURULU.......ccerrririirrenenennens ii

INTERCULTURAL COMMUNICATION MODELS AND TOURISM: COMPARATIVE
STUDIES OF GEORGIA AND TURKIYE ....cceeeeueeiieeeeeeieieseeeeeessseesseessseessessssesssssssssssssns 1
Abdulmelik ALKAN

SEYDISEHIR VE CEVRESININ EKOTURIZM ACISINDAN DEGERLENDIRILMESi.............. 2

Abdurrahman DINC
Serenay GURER

AFRIKA HAVALIMANLARINA iLiSKIN MEMNUNIYET HARITALARI........cccoeveveeueennn. 4

Ali EKINCEK
Nevin YAVUZ
Semra GUNAY AKTAS

YEREL HALKIN KENT iMAJI: SANLIURFA ORNEGI ....cccveeuriireiienesreeseressesssnesssnessnens 6
Ali Riza MANCI

THE EFFECTS OF JOINT BRAND ADVERTISING ON PERCEIVED AUTHENTICITY OF
AN EMERGING HERITAGE SITE AND TOURISTS’ VISIT INTENTIONS........cccceteiiieienennns 8

Ali Selcuk CAN
Yuksel EKINCI
Giovanni PINO

CANKIRI KONAKLARININ TURIZME KAZANDIRILMASI: FERIT AKALIN RADYO VE
ILETISIM EVI ORNEGI ... .cccviieiiiniieeiiiieiisreseeesressessssesssessssesssessssessssssssessssssssessens 9
Ayhan DAGDEVIREN

YAVAS SEHIRLERIN SURDURULEBILIR TURiZM BAGLAMINDA DEGERLENDIRILMESi:
AHLAT ORNEGI ....vveeveeeeereesreiieeeeesseessesssessesssesssssssessessssssesssesssssssessssssessssssessasssss 10

Ayla YOREGEN
Emine CIHANGIR
Mehmet SEREMET

AZERBAYCAN CUMHURIYETIi'NiN OGUZ BOLGESINDEKi TARiHi VE KULTUREL
ANITLARIN TURIZM ACISINDAN ONEM I ......ceeeueriueicneeierecsresssesessesssessssesssessssesanes 12

Aynur HUSEYNZADD
Bahadur BiLALOV



EKOTURiZM KAPSAMINDA DUNYADAN ORNEKLERLE BOTANIK BAHCELERININ
DEGERLENDIRILMESi: KAVRAMSAL BiR INCELEME........cceeevueerereeeeereeeeessesssssesssssenes 14

Aysen ERCAN iSTIN
Aysun ERCAN

TURKIYE’DE ULUSLARARASI SAGLIK TURiZMi YETKi BELGESINE SAHiP KAMU
HASTANELERININ SAGLIK TURIZMINE YAKLASIMI: WEB SIiTELERINiN VE SOSYAL
MEDYA ARAGLARININ iNCELENIMESI .....cccerveruerrersereeserseeseessessessessessesseesesssessesenes 16

Ayse GURSOY KORKMAZ
Anil CILEM CELIK
Tamer BUDAK

PROBLEMS OF PROFESSIONAL TOURIST GUIDES ON OUTGOING TOURS:
THE CASE OF GEORGIA (BATUMI) ....cccconiinrieiiiiiiieneetee s nsscssessee s sassssse s 18

Bahadir inang OZKAN
Tugce OZOGUL BALYALI
Ezgi BAYRAM 07

A NETNOGRAPHIC ANALYSIS ON ALACATI HERB FESTIVAL BY USING SOCIAL
IMEDIA DATA ..ccuiiiiitiiitieiiiiiieeiiiieeeiiiieeesiistenesiittesesiistesssisstesssssstssssssssessssssssnsses 19

Bugcan GUVENOL
Simge KOMURCU SARIBAS

TRABZON-TONYA KADIRALAK YAYLASININ TASIMA KAPASITESININ REKREASYON
VE TURIZM KULLANIMI ACISINDAN DEGERLENDIRILMESI .....cccceeuveeueecnnecnnsinnesnnne 20

Buket OZDEMIR ISIK
Fatih BEKTAS
Yasar Selguk ERBAS
Sabiha KAYA

TURISTLERIN BUNGALOV EVLERi TERCiIHINE ETKi EDEN FAKTORLER:
CAMLIHEMSIN ORNEGI ...veveeveereerereereereeseessessesseessesseseessessessessessessssssessessessessessens 22

Burcu KIVILCIM
Ekrem AYDIN

KADINLAR TARAFINDAN YONETILEN KADINLAR: VAN TURiZM SEKTORU ORNEGi ...24

Burcu TURAN TORUN
Yasemin KOCAK

TURIZM SEKTORUNDE DUYGUSAL BULASMA VE ETKILERI....ccceeeueereeecnneernersnnesnnes 26

Burcu TURAN TORUN
Omer GUNSAN



EFFECTIVE HUMAN RESOURCE MANAGEMENT IN THE HOTEL BUSINESSES:
PROPOSED MODEL SUGGESTION.......ccceuuueniiiiiiiiiiinineiiiinninsissesesiinsnessnssassssssnenenns 28

Cetin BEKTAS
Abbiha WAQAR

YiYECEK iCECEK SEKTORUNDE YENI BiR AKIM: HAYALET MUTFAK ......cccveeruerennennnes 29

Damla DUMAN
Gamze CIDEM COBAN
Eda FINDIK

SURDURULEBILIR TURIZMDE GELENEKSEL EL SANATLARI URUNLERININ ROLU
VE ONEMI: HATAY iLINDE BiR ARASTIRMA.......cccoueienrreinneesseeessssesssssesssseessseesnns 31

Damla DUMAN
Burcu Gllsevil BELBER

TURKIYE'DE TURIZM FAALIYETLERININ CEVRESEL SORUNLARI VE RISKLERi.............. 33
Deniz INNAL
BATI AKDENIZ BOLGESI’NDE YARATICI TURIZM: ISPARTA ORNEGI ........cc0erueereeruenne 34

Edanur KILING
Giilay BULGAN

PARTICIPATORY CHARRETTE MODEL AS A TOOL FOR TOURISM EDUCATIONAL BA
PROGRAM DEVELOPMENT (CASE OF IBSU, GEORGIA).......cccceeeiiiiiiiiirisisiiiiiiinnnnnne 36
Eka DEVIDZE

TURISTLERIN NEOFOBI VE NEOFiLi DUZEYLERiINiN BELIRLENMESi UZERINE BiR
ARASTIRMA . .....ooeieiinieieeiistessesessessseesssessseesssessssssssessssesssesssessssesssessssesssessssessanas 37

Ekin AKBULUT
Rana Aysenaz YARDIM

IS IT IMPORTANT FOR THE SERVICE INDUSTRY WHETHER OR NOT WE HAVE
OUR OWN ROOM IN CHILDHOOD AND ITS SIZE.......cccccceeerirnnniirirnnniirennnisnennnsienenes 39

Ekrem TUFAN
Nur UNDEY
Bahattin HAMARAT

SURDURULEBILIR TURIZM AGISINDAN TOKAT-RESADIYE-ZINAV TERMAL
TURIZM MERKEZI’NIN POTANSIYELI.....ccveerererereeraeereeeseeeseessessessssessessssssssssessansnees 40

Emre CILESIZ
Nercii DURMUS AYDIN

Xi



CALISANLARIN COK YONLU LIDERLIK YONELIMLERI iLE KiSILIK OZELLIKLERI
ILISKiSi: HiZMET iSLETMELERINDE SEKTOREL KARSILASTIRMA .......cccoueeueecnrecnnnenne 42

Ercan YAVUZ
Zekeriya GUL
Mustafa DEMIREL

YiYECEKTE YENILIK KORKUSUNUN SOSYO-KULTUREL UYUM VE MESLEKi
TATMIN UZERINE ETKiSi: TURiZM LiSANS OGRENCILERI ORNEGI ......cceeveerueeerreennnen. a4

Erol DURAN
Bahattin HAMARAT
Recep OZMEN

OTEL iSLETMELERi CALISANLARININ SOSYOTELIST DAVRANIS EGILIMLERI iLE
ISE ANGAJE OLMA DUZEYLERI ARASINDAKI ILISKi....ccecvureiiureiinreeineeccneensneessnnenns 46

Ersin ARIKAN

REKREASYON ALANLARINDAKi SES ATMOSFERI iLE DEMOGRAFiK OZELLIKLERINE
GORE TURISTLERIN DUYGU DURUMLAR ....ceetreeurreeieirrreeeesssreeesssssseesssssssesssssssessses 47

Esref AY
Semra GUNAY AKTAS

YABANCI TURISTLERIN GIRALI VE DALYAN’A iLISKIN ALGILARI........ccccerruerreerrerenennens 49

Ezgi BAYRAM 0z

Avsin AYHAN

Ramazan OKUDUM

Muhammed Fatih ALAEDDINOGLU
Mehmet SEREMET

Faruk ALAEDDINOGLU

iKLIM DEGISIKLIGi VE EKSTREM HAVA OLAYLARININ TURIZME ETKiSINiN YAPAY
ZEKA ILE INCELENIMESI .....cuveueiueeteeiensentesessessesssessessssssessessssessessessssessessnsssesssnans 51

Faruk ALAEDDINOGLU
Muhammed Fatih ALAEDDINOGLU

OTEL ENDUSTRiSINDE PROAKTIF CEVRESEL STRATEJILER VE ORGUTSEL REKABET
PERFORIMANSI....eeiiiietreeeeereeeeeessseeesesssseesssssssssssessssessssssssessssssssessssssssssssssssesssssnns 53
Faruk KALAY

YAZILI KANYON TABIAT PARKI’NIN DOGA TURiZMi KAPSAMINDA
DEGERLENDIRILIVIES ...eeeeveeieeeeieseeereseeseseesesseesessesssssesssssesssssesssssesssssesssssessssseses 55

Fatma Doganay ERGEN

CULTURAL HERITAGE MARKETING EFFECTS ON TOURISM SECTOR OF TURKIYE....... 57
Fatma irem KONYALIOGLU

xii



ERZURUM’UN KULTUR TURiZM POTANSIYELi VE YERLi TURISTLERIN

BUNA iLiSKiN ALGILARI UZERINE BiR CALISMA ........cccoueerurecnerinnesneecnnessesssnessenes

Furkan POLAT
Fatma BASAR

DAGLARDA iKLiM DEGiSiKLIGINE KARSI TURiZMIN AZALTIM, UYUM VE DIiRENC

STRATEJILERi, TEDBIRLER VE EYLEMLER: AVRUPA’DAN ORNEKLER..........ccerreunnee..

Flsun BAYKAL
Okan OGAN

ATIK GIDALARIN DEGERLENDIRILMESINE YONELiK BiR ARASTIRMA: OZEL

BELGELI TESISLER ORNEGI ....veeeiieeeeeeiieeeeeeeesiseeeeesssseesessssseessssssssssssssssessssssssessens

Gencay SAATCI
Sevil ATALAY TOHUMCU

MAVi KUSAK BOLGESINDEKi SAGLIK TESISLERi VE ARACI KURULUSLARIN

SAGLIK TURiZMi FAALIYETLERININ DEGERLENDIRILIMESI ....vvvveeeeeeeeeeeerneeeeeesnnens

Gencay SAATCI
Blsra TOZAN

A RESEARCH AGENDA FOR FOOD WASTE IN SOCIAL SCIENCES .........cccceeerernnnnnenes

Gokhan YILMAZ
Kerem CIRAK

POSTMODERN DURUMDA MUZELER: HATAY ARKEOLOJI MUZESi ORNEGi ...........

Gulsen AYHAN

REFUGEE ENTREPRENEURSHIP IN TOURISM .......ccctttuuiirimnnniininnniiniennniinieneniineenenes

Gurel CETIN

TURKIYE'DE MACERA TURIZIMI c..ceeiieeeeieeeeieeeeeeeceneeeseeseesssssassesssssesssssssssssenes

Giilgin BILGIN TURNA
Elif SEREMET

PAYLASIM EKONOMISi VE GASTRONOMI DENEYIMi......ccceeureeiiureecnnenineeecneennnes

Gulstim AKSOY
Hidayet KiSLALI

YIYECEK iCECEK iSLETMELERINDE MUSTERILERIN TEMIZLIK ALGISI:

BAYBURT QLI ORNEGI ...cceeiiieeeiieieceeeieeiseeeseesssesesessssesssssssssssssssssssssssssesssssssessssns

Hami UNLU
Mirag ilyas KIVANC
Omer Ceyhun APAK

Xiii



ENGELSiZ TURiZM PAZARINDA iSPANYA VE TURKIYE’NiN REKABET GUCUNUN

KARSILASTIRILIMASI ......coiiiiiiiiieiiiiniiiiinneeeississssensnsaesesss s s e s sssaasssssssssesessnasssses

Hatice ARMAN
Glilay BULGAN

AN EVALUATION OF SUSTAINABLE TOURISM POTENTIAL OF MENTESE URBAN

PROTECTED SITE ..ceurniiiiiiiiiiiiiniiniiiinineeesinnnnserssseessss s sssssaaassss s s s s e s snanasses

Isil ARIKAN SALTIK
Kerem EKINCI

AVIATION AND ACCOMMODATION RELATIONSHIP IN TURKIYE: IMPACTS OF

COVID-19 PANDEMIC .......c.cciiiiiiiiiiiieiiiiniiiiinieeisssnssesssssessse s s esssssassssssesessnnns

ilknur ZEYDAN
Ahmet GURBUZ

DOGU EKSPRESI’NiN DEGISEN MEKANSAL TEMSILLERi: ULUSAL MEDYA

UZERINDEN BIiR ICERIK ANALIZI .....covveereienreiiereiiereeisseeiesreessseeessneessssessssessnns

ismet GUNEY

LOCAL PEOPLE'S VIEW OF FAITH TOURISM IN KASTAMONU ........ccovvummreeerriiicnnne

Kenan PALA
Mustafa DASKIN

GEORGIAN TOURISM POLICY IN THE POST-PANDEMIC PERIOD ..........cccceeerernnnnene

Lali MIKELADZE

THE EFFECT OF CONSUMER MINDSET ON ATTITUDE AND BEHAVIOUR

TOWARDS SUSTAINABLE TOURISM ......cceituiiiiiimnniiriinnicniiniinimnniinemsnemsses

Mehmet OZER
irem BURAN

ENDUSTRI 4.0 NESNELERIN iNTERNETi, TEKNOLOJi VE SANAYI iKTiSADI iLE

TURIZIVIDE GELECEK ...cceeeeieeeeeeeereeeeeseessessssesesssssssssssssssesssssessssssssssssessssssssssnnses

Mehmet Tevfik iZGi

GASTRONOMIi MUZELERINiIN GASTRONOMIi TURiZMiNDEKi YERi: DUNYADAN

VE TURKIYE’DEN ORNEKLER .....ceveeiiieieieerineeeeeesessessssssssesssssssssssssssessssssssssssssnnses

Mete Yiicel OZER
B. Leman OZER
Songiil DUZ OZER

SOSYAL MEDYADA iKLiM DEGISiKLiGi VE TURiZM ALGISININ YAPAY ZEKA iLE

INCELENIVIES ...cceeeeieeeeeeeeeteereeesesssssesesssessassssssssesssssessssssssssssssssssssssssansesssssesssssns

Muhammed Fatih ALAEDDINOGLU
Faruk ALAEDDINOGLU

Xiv



INVESTIGATING THE SATISFACTION OF TOURISTS FROM SINOP DESTINATION:
AN INTRODUCTORY RESEARCH.......cccciieiieiieiieireiieirererererasassassassassassassassassassanss 91
Mustafa DASKIN

GASTRONOMI TEMELLI YARATICI TURiZM: MARAS TARHANASI ORNEGiI................. 92

Nadire KARADEMIR
Seyma NACAR

ASIRI TURiZMIiN SOSYAL VE DOGAL CEVREYE ETKiSi: CESME ORNEGI ...........ccuuun.... 94

Nazli IBIS
Gulay BULGAN

ANALYSIS OF CUSTOMER REVIEWS TOWARDS KOREAN RESTAURANT
EXPERIENCE: THE CASE OF ZOMATO ISTANBUL .......ccccciiiiiiiiiiiiiinniennnnneeesnnnnenns 96

Nihan YARMACI
Ela Nazli KOZ
Seray EVREN

RESORTS AS TRIGGERS FOR DOMESTIC TOURISM STIMULATION: CASE OF

GEORGIAL......ccereeeereerereeessestesessesseseesessessesessssessessessssessessesessensesensessessesensessssersssessens 97
Nino DEVIDZE
TURKIYE’DE SARAP TURIZMIi VE SARAP ROTALARI.......ceeeruueeireeecreeesneessseesssnnenans 98

Nurhan KESKIN
Birhan KUNTER

SURDURULEBILIR BAG TURIZMINDE TERUAR KAVRAM I.......uuvtteeeeeeeeeeereeeseessneens 100

Nurhan KESKIN
Birhan KUNTER
Ali KILING

DiJITAL DONUSUM VE LIDERLIK: TURIZM SEKTORUNE ETKISI.....ccccvuveerveeeineennne 102

Omer GUNSAN
Burcu TURAN TORUN

HiSSE SENETLERI BORSADA iSLEM GOREN TURiZM SIRKETLERININ DOVizZ KURU

RiSKi DUYARLILIGININ INCELENIMESI.......c.ccrveeereereereereeseessessessesseesessessesessessensens 104
Onder BUBERKOKU

Celal KIZILDERE

Ayhan CESUR
Kaan YIGENOGLU

XV



TURIZM SIRKETLERININ FAiZ ORANI RiSKi DUYARLILIKLARININ ANALIZi ............... 106

Onder BUBERKOKU
Celal KIZILDERE
Ayhan CESUR

Kaan YIGENOGLU

TURIZM SIRKETLERININ HiSSE SENETLERINE DAYALI YATIRIM ANALIZLERi............ 108

Onder BUBERKOKU
Celal KIZILDERE
Ayhan CESUR

Kaan YIGENOGLU
Malik iNCi

TURiZM SEKTORU iLE DIGER BAZI ONEMLi SEKTORLERIN FINANSAL RiSK
DUZEYLERININ KARSLASTIRILIMIASI .....eeicuriereicnneiseecsneesnesssessssesssessssesssessssensenes 110

Onder BUBERKOKU
Celal KIZILDERE
Ayhan CESUR

Kaan YiGENOGLU

GELENEKSEL iCECEKLERIN GASTRONOMI TURIZMi AGISINDAN ONEMI: TURK
GASTRONOMI KULTURU UZERINE BIR ARASTIRMA .......ccovueeeureenersreeseeesnnesannnne 112

Ozlem ALTUN
Olena CAVUSOGLU

SEYAHAT KISITLAYICILARI VE KADIN GEZGINLER........cccerureeecrecrennesresessessensnessenns 114

Rabia BABACAN
Hidayet KiSLALI

VAN iLi GELENEKSEL REKREASYON ETKINLIKLERI .....vvvvveereereeresssnsneeeeessesesssssnnnsenes 116

Sagbetullah MERIC
Songiil DUZ OZER

EXPLORING DESTINATIONS WITHIN THE CONTEXT OF WINE TOURISM IN LOCAL
NEWSPAPERS: A STUDY OF URLA VINEYARD ROUTE.....cciceieiieiieireieireenresencrenenes 118
Seda SUER

SEF ADAYLARININ KORE MUTFAGI DERSINE YONELIK BEKLENTi VE MEMNUNIYET
DUZEYLERININ INCELENIMESI ...ccccuvveeeeeereeeeeisreeeeseessseeesesssseessssssssesssssssessssssssesssas 119
Sema EKINCEK

XVi



ZIYARETCILERIN FOTOGRAF CEKME DAVRANISLARININ iNCELENMESi
GOBEKLITEPE ORNEGI .....veeveeveereererneeeereeseessessesseessesssseessessessessessessesssssssssessessenes 121

Serhat HARMAN
Dilan ARABACIOGLU
Onur AKGUL

AHTAMAR KILISESi DIS CEPHE SUSLEME SANATININ iNANG TURIZMi ACISINDAN
INCELENMESIi: AHTAMAR KILISESINE iLiISKiN TRIPADVISOR YORUMLARININ
DEGERLENDIRILIVIESI.....cccuveveeeeeneeiseesessresseessesssessesssesssessesssessssssssssesssessessssssases 123

Serhat HARMAN
Dilara DENiz

ZIYARETGILERIN FOTOGRAF CEKME DAVRANISLARI: SAHTANA KONAGI ORNEGI ..125

Serhat HARMAN
Dogan ATAMAN

TURISTLERIN FOTOGRAF CEKME DAVRANISLARININ iNCELENMESi: KASIMiYE
MEDRESESI ORNEGI ......veeueeeeeeeeereeteereeseeseeeesseseessessessessesssssesssesesnsessessessessessens 127

Serhat HARMAN
Revsan ASLAN

TURIZM SEHIRLERININ RESMi WEB SITELERINiIN DEGERLENDIRILMESi: BiR
ICERIK ANALIZI.....cccueeeereererenreeseeenessseeesseesseeessessssssssessssesssesssssssssssssesssessssessanns 129

Serkan ROL
Sedat SAHIN

ULUSLARARASI TEDARIK ZiNCiRi KRiziNiN iKTiSADi ETKiSINDE TURiZM VE
TOPLUMSAL DURUM ...c.eveteeiieteeeieesseeseesssseesssssssessssssssessssssssessssssssssssssssesssssnns 131

Seyit Ali EREN
Mehmet Tevfik iZGi

TURiZM OGRENCILERiINiIN KARIYER BEKLENTILERi VE MESLEGE BAGLILIKLARI
UZERINE BETIMSEL BIR ARASTIRMA ........oveieeienieieeeeneessnesssessssesssessssesssessssessenes 133

Tolga GUL
Egemen Giines TUKENMEZ

THE EFFECT OF ETHICAL LEADERSHIP ON WORK ENGAGEMENT AND EXTRA-ROLE
PERFORMANCE: DOES EMPLOYMENT STATUS MATTER? .......cccooviinnnnnnnnnnnnnnnnns 135
Tuna KARATEPE

CAN NORTHERN CYPRUS BE A COMPETITIVE SMALL ISLAND DESTINATION IN THE
MEDITERRANEAN REGION? A SUSTAINABLE TOURISM APPROACH. ...................... 136
Tuna KARATEPE

XVii



DUYGUSAL ZEKANIN ELESTIREL DUSUNMEYE ETKiSi: TURiZM OGRETMENLERINE
YONELIK BiR ARASTIRMA .....ccccuveeeeienieeeeiesnessnesssessssesssessssesssessssesssessssesssnssssanes 137

Ulkiye GUNAY
Hacer ARSLAN KALAY

BiR JEOMORFOSIT OLARAK AMBAR CAYI KANYONU (HANi-DiYARBAKIR)............. 139
Vedat AVCi

GASTRONOMIi VE MUTFAK SANATLARI EGiTiMi ALAN OGRENCILERIN
GIRISIMCILIK NIYETININ INCELENIMESI ....cccuveeeeeieieceeiiereseeesresnessssessessssesssesanee 141

Vedat YiGIiTOGLU
Esra SAHIN

ANTALYA KONUSUNDA YAPILMIS TURiZM CALISMALARININ BiBLIYOMETRIK
Y Y . 143
Vedat YiGiTOGLU

KURESELLESMENIN GELECEKTEKi KONUMU VE TURiZM ODAKLI NETICELERi......... 145
Yakup Kemal OZEKICI

TURIZM SEKTORUNDE ENGELLI CALISANLARIN SOSYAL KAYGILARI: VAN iLi
ORNEGIH ...uveeveereeneeeeeereereesseeseeseeseseessessessessessessesseessessensessessessessessesssesssssessessenes 146

Yasemin KOGAK
Burcu TURAN TORUN

MARKA DENEYiMIiNiN OLUSUMU SURECINDE ROL OYNAYAN DEGiSKENLERIN
BELIRLENIVIES .....veoveeuerueruenesertessessessessessessessesseesessssssessessessessessessssssesesssessassans 148
Yusuf BAYRAKTAR

COVID-19 PANDEMISi GELECEK ADINA BiZE NELER OGRETTi? OTELCILIK
SEKTORUNDE BIR UYGULAMAL........uveeeieeerreeeeesreeesesssseesssssssessssssssessssssssssssssssees 150

Yusuf DUNDAR
Cemal Ersin SiLiK
Ozgiir YAYLA

CRISES AND THEIR EFFECTS IN THE TOURISM INDUSTRY: COVID-19 PROCESS ON
HOTEL OPERATION IN TURKIYE.....cevtttitieiieirineeeeeeressessssssesessssssssssssssessssssssssssnnns 152
Yusuf GUNAYDIN

YANGIN AFETi VE COViD19 SALGINI ETKiSINDEKi MUGLA DESTINASYONUNUN
SURDURULEBILIR TURIZIMLE CANLANDIRILIMASI ..ccoeueeeeieereeeeeeeseeeesessseessessssees 153

Yusuf KARAKAS
Isil ARIKAN SALTIK

XViii



nm& =

INTERCULTURAL COMMUNICATION MODELS AND TOURISM: COMPARATIVE
STUDIES OF GEORGIA AND TURKIYE

IWACT'22

Abdulmelik ALKAN

International Black Sea University, Georgia
aalkan@ibsu.edu.ge

ABSTRACT

This research puts forward that tourism and intercultural communication (IC) are intertwined,
inseparable and highly interactive. However, it is understudy by scholars of tourism in In terms
of examining existing models in IC to compare two distinct and unique cultures or developing
novel models to investigate the commonalities and differences of cultures that can be used in
tourism studies. In order to fill the literature gap, we have selected the following models to test:
Edward T. Hall’s space and time management, high and low context culture, the Geert The
Hofstede 6 dimensions, the Richard Lewis Model; Multiactive, Linear Active, and Reactive.
Georgia and Turkiye will be our case countries in the framework of the mentioned models, and
the results will be based on the outcome of applicability. The research attempts to introduce
leading models in intercultural communication that aims at contributing to tourism. Intercultural
studies and understanding of the different cultures with the IC models.

Keywords: Intercultural Communication Models, Georgia, Turkiye, Tourism
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OZET

Son yillarda diinya genelinde yasanan degismeler ve gelismeler turizm alanini da etkilemis ve
tUlkelerin turizm alaninda farkli arayislar igine girmesine neden olmustur. Turizm alaninda
yasanan buyiik gelismelerden biriside iilkelerin sadece kitle turizmine bagli kalmamalari yaninda
surdirdlebilir turizm arayisini da glindemlerine almalaridir. Refah seviyesinin yikselmesi ile
birlikte insanlarin turizm tercihleri de degismeye baslamis ve bu noktada suirdirulebilir bir turizm
cesidi olan ekoturizm tercih edilmeye baslamistir. Ekoturizm insanlar sehrin kalabaligindan ve
stresinden uzak, dogayi, ¢evreyi ve kiiltiri koruyan, yerel halkin refahini gézeten sorumlu bir
turizm c¢esididir. Bu arastirmada Konya ili Seydisehir ilgesinin ekoturizm bakimindan
degerlendirilmesi yapilmistir. Seydisehir ilgesi Konya iline 85 km uzaklikta Kiipe daglari eteginde
kurulmustur. Seydisehir, doguda Konya ve Cumra, Glineyde Bozkir ve Akseki, kuzeyde Beysehir
ile cevrilidir. idari olarak Konya iline bagh olmasina ragmen Akdeniz bélgesi géller yéresinde yer
almaktadir. ilge dogal ve kiltiirel degerler bakimindan oldukca zengin potansiyele sahiptir.
Karstik sekiller bakimindan zengin olan ilgenin, sinirlari icerisinde diinyanin 3. Tirkiye’'nin en
blylik magarasi olan Tinaztepe Magarasi bulunmaktadir. Tinaztepe Magarasi, magara turizminin
yapildigi 6nemli bir destinasyondur. Magara turizminin yani sira Seydisehir ve c¢evresinde
yapilabilecek ekoturizm faaliyetleri sunlardir: botanik turizmi, kamp - karavan turizmi, kaltur
turizmi, gastronomi turizmi, gelenek-gorenek turizmi, av turizmi, inang¢ turizmi, dagcilik, bitki
gozlemciligi ve kus gozlemciligidir. Arastirma nitel yaklasimlarda tarama modeline gére yapilmig
olup konu ile ilgili yerli yabanci kaynaklar taranmistir. Elde edilen veriler isiginda sonug ve
onerilerde bulunulmustur. Arastirma sonucunda, Seydisehir ilgesi ve c¢evresinin ekoturizm
bakimindan oldukga zengin alana sahip oldugu, yapilacak olan g¢alisma ve projelerle bu alanlarin
ekoturizme kazandirilacagl ve nihayetinde ilgeyi cazibe merkezi haline getirecegi sonucuna
varilmistir.

Anahtar Kelimeler: Turizm, Seydisehir, Ekoturizm
ABSTRACT

Changes and developments in the world in recent years have also affected the field of tourism
and have caused countries to engage in different searches in the field of tourism. One of the
major developments in the field of tourism is that countries do not only stick to mass tourism,
but also put the search for sustainable tourism on their agenda. Ecotourism is a type of
responsible tourism that protects the nature, environment and culture, and protects the welfare
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of the local people, away from the crowd and stress of the city. In this research, the evaluation
of the Seydisehir district of Konya province in terms of ecotourism was made. The district of
Seydisehir was established in the Kupe Mountains, 85 km from the province of Konya. Seydisehir
is surrounded by Konya and Cumra in the east, Bozkir and Akseki in the south, and Beysehir in
the north. Although it is administratively connected to the province of Konya, the Mediterranean
region is located in the lakes region. The district has a very rich potential in terms of natural and
cultural values. Tinaztepe Cave, which is the third largest cave in the world and the largest in
Tirkiye, is located within the borders of the district, which is rich in karstic shapes. Tinaztepe
Cave is an important destination for cave tourism. In addition to cave tourism, ecotourism
activities that can be done in Seydisehir and its surroundings are as follows: botanical tourism,
camping-caravan tourism, cultural tourism, gastronomy tourism, tradition-custom tourism,
hunting tourism, faith tourism, mountaineering, plant watching and bird watching. The research
was carried out according to the scanning model in qualitative approaches and domestic and
foreign sources related to the subject were scanned. In the light of the data obtained,
conclusions and suggestions were made. As a result of the research, it has been concluded that
the district of Seydisehir and its surroundings have a very rich area in terms of ecotourism, these
areas will be brought into ecotourism with the studies and projects to be carried out and
eventually will make the district a center of attraction.

Keywords: Tourism, Seydisehir, Ecotourism
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OzET

Ulasim, turizmde en etkili faktorlerden biridir. Bu nedenle ulagim igletmeleri turizm sektoriinlin
ayrilmaz bir bilesenidir. Havayolu tasimaciligi en ¢ok tercih edilen ulasim modlarindan biridir.
Ayrica turizmin gelismesine katkisi da tartismasizdir. Hava yolu tasimaciligl hizmetinin
Uretilmesinde 6nemli bir yere sahip olan havalimanlari ayni zamanda seyahatlerin baslangi¢ ve
bitis noktasi konumundadir. Dolayisiyla tatil deneyimlerinin memnuniyeti icerisinde havalimani
hizmetleri memnuniyeti 6nemli yer tutmaktadir. Bu nedenle, havaalani hizmetlerine yénelik
yolcu memnuniyet seviyeleri belirlenerek plan ve stratejilerin olusturulmasi havaalani yonetimi
icin buyik 6nem tegkil etmektedir. Bu ¢alismanin amaci Afrika kitasindaki havalimanlari ile ilgili
yolcularin memnuniyet dizeylerinin mekansal dagiliminin belirlenmesidir. Bu bildiride Afrika
kitasinda yer alan (lkelerin havalimanlarina yoénelik misteri memnuniyeti haritalarla
incelenmistir. Veriler Google yorumlardan alinmistir. Afrika kitasi’'nda 45 adet buylk
havalimanlarina iliskin degerlendirmeler ele alinmistir. Havalimanlarina iliskin memnuniyetin
kitanin kuzeyinde orta, gineyinde daha ylksek oldugu, kitanin dogu ve bati kiyillarda ise
memnuniyetin diisiik ve yiuksek oldugu havalimanlarinin biir arada yer aldigi tespit edilmistir.

Anahtar Kelimeler: Memnuniyet Haritalar, Genel Memnuniyet, Afrika Kitasi, Buyuk
Havalimanlari, Mekansal inceleme

ABSTRACT

Transportation is one of the most influential factors in tourism. Therefore, transportation
businesses are an integral component of the tourism industry. Air transport is one of the most
preferred modes of transport. In addition, its contribution to the development of tourism is
indisputable. Airports, which have an important place in the production of air transport services,
are also the starting and ending points of travel. As a result of these features, airport service
satisfaction has an important place in terms of holiday satisfaction. For this reason, it is of great
importance for airport management to determine passenger satisfaction levels for airport
services and to create plans and strategies. The aim of this study is to determine the spatial
distribution of the satisfaction levels of the passengers related to the airports in the African
continent. Data were obtained from Google comments. In the study evaluations of 45 major
airports in the African continent are discussed. It has been determined that satisfaction with
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airports is higher in the south of the continent and in the middle degree in the north, while

airports with low and high satisfaction are located together on the east and west coasts of the
continent.

Keywords: Satisfaction Maps, Overall Satisfaction, African Continent, Large Airports, Spatial
Review.
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RESIDENTS’ CITY IMAGE: THE CASE OF SANLIURFA
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OZET

Rekabet yogun sartlar icerisinde firmalarin yanisira (ilkeler ve sehirler de birbirleriyle yaris
halindedirler. Daha fazla misteri/ziyaretci elde etme istegi, firmalarin ve kentlerin olumlu imaja
sahip olmalarini zorunlu kilmaktadir. imaj kavrami, insanin zihninde bir kisiye, kuruma, iiriine ve
olaya iliskin gelistirdigi bilissel algilamadir. Yerli, yabanci ziyaretgilerin ve yerel halkin kent imaji
siklikla 6lgtlmeye galisiimistir. Clinkl olumlu imaj, kentlere rekabet avantaji saglamaktadir ve
surdurdlebilir turizm gelisimine katki vermektedir. Bu baglamda, bu ¢alismanin amaci, Sanlurfa
ornekleminde yerel halkin kent imajini 6lgmektir. Yerel halkin kent imaji, onlarin turizm
gelisimine verecegi destegin 6nemli beliryecilerinden biridir. Bu amagla, kolayda érnekleme
yontemiyle 398 adet anket ylz ylze gergeklestirilerek veriler elde edilmistir. Kullanilan 6lgek ¢ok
sayida sorudan olustugundan faktér analizi gerceklestirilmistir. Olgek, dogal ve kiiltiirel
cekicilikler, genel altyapi ve sosyal ¢evre ve kentin durumu baslikli boyutlar altinda toplanmistir.
Hipotezleri sinamak icin Kruskal-Wallis H ve Mann Whitney U testleri kullaniimistir. Hipotezler,
yerel halkin kent imaj algilamalarinin onlarin demografik 6zelliklerine (yas, meslek, egitim, gelir,
ikamet siiresi, vb.) gore farkliik gdsterdigi savina dayanmaktadir. ilgili degiskenlerle imaj
boyutlari arasinda herhangi bir farkhlik tespit edilememistir. Ancak, yerel halkin kentin gelecegi,
avantajlari, logosunda bulunmasi gereken o6zellikler, avantajlari, digerlerinden farkli kilan
ozellikler, kisiligine ve imajina iliskin renk degerlendirmesi, halki en iyi ifade eden kavramlara
iliskin gorisleri ortaya konmustur. Elde edilen sonuglarin yerel yoneticiler ve politika
gelistiricilere yol gosterici olacagi beklenmektedir.

Anahtar Kelimeler: imaj, Kent imaj, Yerel Halk, Sanlurfa
ABSTRACT

In the intense competition, besides companies, countries and cities are in competition with each
other. The desire to get more customers necessitates companies, cities to have a positive image.
The concept of image is the cognitive perception that people develop in their minds regarding a
person, institution, product and event. The city image of domestic/foreign visitors and residents
have been tried to be measured frequently. Because a positive image provides a competitive
advantage to cities and contributes to the development of sustainable tourism. In this context,
the aim of this study is to measure residents’ image of Sanliurfa. The image of the city of residents
is one of the important determinants of their support for tourism development. For this purpose,
data were obtained by conducting face-to-face 398 questionnaires with convenience sampling
method. Since the scale used consisted of many questions, factor analysis was performed. The
scale are gathered under dimensions such as natural and cultural attractions, general
infrastructure and social environment, genaral state of the city. Kruskal-Wallis H and Mann
Whitney U tests were used to test the hypotheses. The hypotheses are based on the argument
that residents’ perception of the city image differ according to their demographic characteristics
(age, occupation, education, income, length of residence, etc.). No difference was found
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between the related variables and image dimentions. However, the opinions of the residents on
the future of the city, its advantages, the features of city logo, features that make it different
from the others, the color evaluation of its image, and the concepts that best express the people
are revealed. The results obtained will guide local administrators and policy developers.

Keywords: Image, City Image, Residents, Sanlurfa
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ABSTRACT

Whilst authenticity is a thoroughly investigated research area in marketing and branding, its
application to destination branding is yet to be addressed. Also, understanding how joint
branding in an advertisement provides additional value (i.e. authenticity) to an emerging
destination is important to lure tourists and increase the destination’s attractiveness. The
purpose of this paper is to investigate the effectiveness of a joint brand advertisement featuring
familiar/less familiar tourism brands along with an emerging heritage destination brand. The
paper employs a between-subjects experimental design with 213 British participants recruited
from an online panel. The results demonstrate that a joint brand advertisement with a familiar
tourism brand enhances tourists’ intention to visit towards an emerging heritage site. Moreover,
joint brand advertising with a familiar tourism brand enhances authenticity of the emerging
heritage site, which in turn, increases visit intentions. These effects do not occur with a less
familiar tourism brand. The findings suggest that marketers may apply to joint brand
advertisements featuring familiar brands in order to efficaciously promote an emerging heritage
destination. Also, they may highlight authenticity in joint brand advertising campaigns if they aim
to increase visits and the perceived authenticity of an emerging heritage destination brand.

Keywords: Joint Brand Advertising, Emerging Heritage Site, Brand Familiarity, Authenticity, Visit
Intentions
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CANKIRI KONAKLARININ TURIZME KAZANDIRILMASI: FERIT AKALIN RADYO VE
ILETiSiM EVi ORNEGI

IWACT'22

BRINGING CANKIRI MANSIONS TO TOURISM: THE CASE OF FERIT AKALIN
RADIO AND COMMUNICATION HOUSE

Ayhan DAGDEVIREN
Cankiri Karatekin University, Tlrkiye
ayhandagdeviren@karatekin.edu.tr

OZET

1870'li yillarda insa edilen, klasik Osmanl sivil mimari 6zellikleri tasiyan Sarikadi Konagi, Cankiri
Belediyesi tarafindan yiritilen bir proje kapsaminda Cankiril mucit Ferit Akalin adina olusturulan
radyo ve iletisim evine donistirilmistir. Bu arastirmanin temel amaci, Sarikadi Konagi’nin Ferit
Akalin Radyo ve iletisim Evi'ne déniiserek turizme kazandiriimasini irdelemek ve yetkililerin Ferit
Akalin Radyo ve iletisim Evi ile ilgili gérislerini tespit etmektir. Literatiir taramasi ve saha
incelemesinin ardindan arastirmada veri toplama araci olarak yapilandiriimis gériisme formundan
yararlanilmistir. Arastirma kapsaminda mahaldeki yetkili kisi olan Cankiri Belediyesi Kiltiir ve Sosyal
isler Muduirii ile bir gériisme gerceklestirilmistir. Gériisme sonucunda Ferit Akalin Radyo ve iletisim
Evi'nin kurulus sireci, taninirhigl, cocuklara yonelik uygulamalari, engelli ve yash bireylere
uygunlugu, sorunlarn, binyesinde satisi yapilan hediyelik esyalar, islevsellik kazandirmak ve
gelistirmek icin radyo ve iletisim evinde yapilabilecekler, radyo ve iletisim evi ile ilgili planlar ve
gelecege yonelik hedefler ile “Cankir” ve “Ferit Akalin Radyo ve iletisim Evi”’nin cagristirdiklari
konusunda Cankiri Belediyesi Kiiltiir ve Sosyal isler Miidiiri’niin gériisleri tespit edilmistir.

Anahtar Kelimeler: Cankiri, Ferit Akalin, Ferit Akalin Radyo ve iletisim Evi.
ABSTRACT

Sarikadi Mansion, which was built in the 1870s and has classical Ottoman civil architectural
features, was transformed into a radio and communication house created in the name of Ferit
Akalin, the inventor of Cankiri, within the scope of a project carried out by Cankiri Municipality. The
main purpose of this research is to examine the transformation of Sarikadi Mansion into Ferit Akalin
Radio and Communication House and bringing it into tourism, and to determine the opinions of
the authorities about Ferit Akalin Radio and Communication House. After the literature review and
field study, a structured interview form was used as a data collection tool in the research. Within
the scope of the research, an interview was held with the Cultural and Social Affairs Manager of
Cankiri Municipality, who is the authorized person in the area. As a result of the interview, the
opinions of Cankiri Municipality Culture and Social Affairs Manager were determined on the
establishment process of Ferit Akalin Radio and Communication House, its recognition, its
applications for children, its suitability for disabled and elderly individuals, its problems, souvenirs
sold within its body, what can be done in the radio and communication house to gain and develop
functionality, about the radio and communication house. The opinions of the Cankiri Municipality
Culture and Social Affairs Manager regarding the plans and future targets and the connotations of
“Cankir1” and “Ferit Akalin Radio and Communication House”.

Keywords: Cankiri, Ferit Akalin, Ferit Akalin Radio and Communication House
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OzET

Kiuresellesme ve sanayi devrimi ile birlikte hizli kentlesme ve hizli niifus artigi daha hizli yasamayi
ve daha hizli tiketmeyi zorunlu kilmistir. Toplumlar bu hizli tempoya ayak uydurmaya ¢aligirken
dogaya ve gevreye zarar vermeye baslamislardir. Dogal, kiltiirel ve yerel varliklarin devaminin
saglanmasi icin sirdirdlebilirlik kavrami 6nem kazanmaya baslamistir. Sirdirdlebilirlik dogal ve
kalturel unsurlarin kullanildiktan sonra zarar gérmeden devaminin saglanmasi ve bir sonraki
nesillerin de kullanabilmesi ve onlara yol gosterici olmasi anlamina gelmektedir. Modernizm ve
kentlesmenin sonucu olan hizli yagama tepki olarak dogan hareketi tim diinyada ve llkemizde
onemi giderek artan bir yaklasim olmaya baslamistir. Calisma nicel arastirma ydntemi ile
ylratilmistir. Arastirmanin alt modeli olan betimsel dizayn temel arastirma modelini
olusturmaktadir. Arastirma igin 397 kisiden elde edilen anketler degerlendirilmistir. Ahlat
ilcesinin turizm potansiyeli, sakin sehir Gyeligi, tyelik sireci ve tUye olduktan sonra ki giincel
durumu hakkinda son durumlar degerlendirilmistir. Calisma kapsaminda; stirdirilebilir turizmin
gelisiminde sakin sehirlerin potansiyeli ve Sakin Sehir Hareketinin, stirdirilebilir kalkinma ve
strdurulebilir turizm baglaminda yerel halkin yasaminda yarattigi ekonomik, sosyal ve ¢evresel
farkhhg! degerlendirmek amaglanmaktadir. Bu baglamda ¢alisma sahasi olarak segilen Bitlis ili
Ahlat ilgesinde arastirma yiritillecektir. Yerel toplumun yavas sehir (citta slow) adaylik siireci
oncesi, slire¢ boyunca ve sonrasinda ekonomik, psikolojik, cevresel ve sosyal olarak yasadigi
degisim ele alinarak vyavas sehirlerin bu degisim ile iliskisi kurulacaktir. Bulgular
degerlendirildiginde COVID siirecinin etkileri ile birlikte 2019’da sakin sehir olma ile yasanan
degisimin katilimcilar tGzerinde alginin orta diizeyde kaldig1 belirlenmistir. Alt boyutlar bazinda
incelendiginde; sakin sehir olduktan sonra Ahlat’'ta kismen {iretim artisinin yasandigi, kismen
tarih ve kiltrel mirasin degerlendigi, cevre bilincinin kismen arttigi, yerelin kismen gliclendigi ve
kentsel yasam kalitesinin de kismen arttig tespit edilmistir. Bununla birlikte yerel ve kiilturel
aidiyetin arttigi, ekonomik biyimenin meydana geldigi, firsat esitliginin saglandigina iliskin
sonuglar elde edilen bulgular arasindadir.

Anahtar Kelimeler: Sirdrilebilir Turizm, Ahlat, Sakin Sehir, Cittaslow, Van.
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ABSTRACT

IWACT'22

With globalization and industrial revolution, according to rapid urbanization and rapid
population growth necessitated living faster and consuming faster. While societies living fast,
they have begun to harm nature and the environment. Sustainability means ensuring the
continuation of natural and cultural elements without being damaged after they are used, and
that they can be used by the next generations and to guide them (slow city) movement, which
was born as a reaction to fast life, which is the result of modernism and urbanization, has started
to become an approach whose importance is increasing all over the world and in our country. In
this study, quantitative research type was adopted. The descriptive design, which is the sub-
model of the research, constitutes the basic research model. Questionnaires obtained from 397
people were evaluated for the research. The latest situations about the tourism potential of
Ahlat district, the membership of the slow city, the membership process and the current
situation after becoming a member have been evaluated. In order to ensure sustainable
development in the regions and to contribute economically to the local communities, a field
study and scale assessment has been made about what innovations and studies can be done in
slow cities, how much the public is conscious of these issues, and what can be done for both
gastronomy and handicrafts. When the findings were evaluated, it was determined that the
perception on the participants of the change experienced with being a quiet city in 2019,
together with the effects of the COVID process, remained at a moderate level. When examined
on the basis of sub-dimensions; After becoming a quiet city, it has been determined that partly
production increase was experienced, partly historical and cultural heritage was valued,
environmental awareness partly increased, the local partly strengthened and the quality of
urban life partly increased. In addition to this, the results that show that local and cultural
belonging increases, economic growth occurs, and equality of opportunity is provided are among
the findings obtained.

Keywords: Sustainable Development, Sustainable Tourism, Ahlat, Slow City, Sittaslow, Van
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OZET

Kiresellesen modern diinyamizda, her seyden 6nce, toplumun bir bltin olarak kiltire karsi
tutumunun ve buna karsilik gelen vatandaslarin ihtiyac ve gikarlarinin degismesiyle agiklanan,
kiltirel mirasin turizm etkinligi icin yerinin yeniden degerlendirilmesi siireci vardir. Bu
degiskenlik ayni zamanda ideolojik, ekonomik ve insani diinya zorluklari tarafindan da belirlenir.
Bunun sonucu olarak Azerbaycan Cumhuriyeti'nde i¢ turizme yonelik yaklagimlarin degistirilmesi
gerekmektedir. Pandemi kosullarinda i¢ turizmin giiclendirilmesi ve llkede aktif olarak seyahat
eden insanlarin ulusal tarih ve kiiltire 6zel ilgisinin uyanmasi ile ilgili mevcut egilimler, yenilikgi
projeler turizmin organizasyon mekanizmalarinin ayrintili bir teorik ¢alismasini gerektirir. ilgili
bolgelerin  sektoérl. Turizm bilesenlerinin algilanmasindaki dinamikler, turizm sektori
katiimcilarinin ilgi alanlarindaki degisiklikler, deger 6nceliklerindeki degisiklikler, kilturel mirasin
bolgelerdeki turizm faaliyetlerinde kullanimini dogrudan etkilemektedir. Bunu dikkate alarak
makalenin yazarlari, Azerbaycan Cumhuriyeti'nin blydleyici kdselerinden biri olarak kabul edilen
Oguz bolgesinde mevcut tarihi ve kiltirel anitlarin turizm amach kullanimini vurgulamayi
amaglamistir. Oguz yoresi topraklarinda 39 tarihi eser kesfedildi.

Anahtar Kelimeler: Turizm, Kiltlrel Miras, Tarihi-Kiltlrel Turizm, Kiltlirel Mirasin Kullanimi,
Arkeolojik Anit

ABSTRACT

In today's globalized world, the process of reconsidering the place of cultural heritage for tourism
is underway, which is primarily due to the changing attitude of society as a whole to culture and
the relevant needs and interests of citizens. This variability is determined by ideological,
economic and humanitarian world challenges. As a result, it is necessary to change approaches
in domestic tourism in the Republic of Azerbaijan. The current trends related to the
strengthening of domestic tourism in the context of pandemic and the special interest of the
population actively traveling within the country to national history, culture and innovative
projects require a detailed theoretical study of the organizational mechanisms of tourism sector.
Dynamics in the perception of the components of tourism, changes in the interests of
participants in tourism sector, changes in their value priorities directly affect the use of cultural
heritage in the tourism activities of the regions. Considering this, the authors aim to highlight the
use of existing historical and cultural monuments in Oguz region, which is considered one of the
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most charming parts of the Republic of Azerbaijan, for tourism purposes. There were detected
39 historical monuments in territory of Oguz region.

Keywords: Tourism, Cultural Heritage, Historical-Cultural Tourism, Use of Cultural Heritage,
Archeological Monument
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OZET

Botanik bahceleri ylzyillardir kent yasaminin icinde olan insanlarin dogaya duydugu 6zlem olarak
yorumlanabilir. Kitle turizmine bir tepki olarak ortaya gikan ve ekoturizm, yesil turizm, doga
turizmi gibi yaklasimlari destekler nitelikte olan botanik bahgeleri 6grenme, dinlenme ve
rekreasyon gibi islevleri bilinyesinde bulundurmasi agisindan ©6nemini her gegen giin
artirmaktadir. Sadece turistik faaliyetler icin degil glinlik yasam, etkinlik, 6grenme, egitim ve
arastirma bakimindan da ideal alanlar olarak gosterilebilir. Doganin ve diger canlilarin
korunmasinda, doganin diyalektiginin strdirilmesinde etkili olan botanik bahgeleri tiirlerin,
ozellikle nadir ve nesli tikenmekte olan tirlerin dogaya kazandirilmasi, korunmasi, tanitiimasi
icin 6nemli alanlar haline gelmistir. Dolayisiyla bu alanlarin bircok sektor ve faaliyet alanlari
izerinde etkililigi, botanik bahgelerinin gelecekte 6neminin daha da artacagini gostermektedir.
Dinyadan ornekler ile ekoturizm kapsaminda botanik bahgelerinin degerlendirilmesi amaciyla
hazirlanan bu c¢alisma kavramsal bir calismadir. Buradan hareketle galismada, botanik
bahcelerinin ekoturizm agisindan énemini ve botanik bahcelerinin kente sagladigi aktiviteler ve
tesisler dikkate alindiginda, kentsel dis mekanlar sisteminin 6nemli bir bileseni olup olmadigini
ortaya koymak amaglanmistir.

Anahtar Kelimeler: Suirdirilebilir Turizm, Ekoturizm, Botanik Turizmi, Botanik Bahgeleri.
ABSTRACT

Botanical gardens can be interpreted as the longing for nature of people who have been in urban
life for centuries. Botanical gardens, which emerged as a reaction to mass tourism and support
approaches such as ecotourism, green tourism, and nature tourism, increase their importance
day by day in terms of incorporating functions such as learning, rest and recreation. It can be
shown as ideal areas not only for touristic activities, but also for daily life, activity, learning,
education and research. Botanical gardens, which are effective in the protection of nature and
other living things and in maintaining the dialectic of nature, have become important areas for
the acquisition, protection and promotion of species, especially rare and endangered species.
Therefore, the effectiveness of these areas on many sectors and fields of activity shows that the
importance of botanical gardens will increase in the future. This study, which was prepared to
evaluate botanical gardens within the scope of ecotourism with examples from the world, is a
conceptual study. From this point of view, in this study, it is aimed to reveal the importance of
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botanical gardens in terms of ecotourism and whether botanical gardens are an important
component of the urban outdoor system, considering the activities and facilities provided to the
city.

Keywords: Sustainable Tourism, Ecotourism, Botanical Tourism, Botanical Gardens
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OZET

20. ylizyihn sonlarina dogru baslayan dijitallesme ile saglik sektéri de dahil olmak lizere pek gok
sektor hem disiik maliyetlerle isletme siireglerini daha kolay yonetebilmek hem faaliyetlerinden
verimli sonuglar alabilmek hem de tiim diinyaya kapilarini agabilmek icin web site ve sosyal
medya gibi internet tabanli uygulamalar kullanmaktadir (Nuseir and Aljumah, 2020). isletmeler
buna benzer dijital teknolojileri etkin kullanarak rakiplerine karsi bircok fayda elde edebilirler
(Katsikeas, Leonidou, and Zeriti, 2019). Bu kapsamda bu calismanin amaci, Uluslararasi Saglik
Turizmi Yetki Belgesi Olan Kamu Hastanelerinin web sitelerinin incelenmesi ve sosyal medya
araglarini etkin olarak kullanip kullanmadiginin belirlenmesidir. Arastirma nitel arastirma
tirinde olup, tarama modelindedir. Arastirmada dokiiman incelemesi metodu kullanilarak,
22.03.2022 tarihinde Saghk Bakanligi'na bagh Saghk Turizmi Daire Baskanliginin resmi web
sitesinde yayinlamis oldugu Yetkilendirilmis Saglik Tesisleri listesinden saglik tesisi tiirline gére
“kamu hastanesi” olarak kategorize edilmis 124 kamu hastanesinin tamaminin web siteleri ve
sosyal medya hesaplari incelenmis, veriler igerik analizi yontemiyle belirli kategorilerde
degerlendirilmistir. Hastanelerin web siteleri (izerinden toplanan veriler ylzde ve frekans
analizine tabi tutularak yorumlanmistir. Kamu hastanelerinin web sitelerinin tamaminin (%100)
aktif olarak kullanima hazir oldugu, hastanelerin web sitelerinde yaklasik %89’unda birden fazla
dile yer verildigi tespit edilmistir. Hastane web sitelerinin yaklasik %77’sinde saglk turizmi
kapsaminda, “saglk turizmi” ya da “medikal turizm” ya da “international patient” baslgi altinda
cesitli linklere yer verildigi, web sitelerinin %67’sinde saghk turizmi ile ilgili bilgi verildigi,
%41,13’'inde saglik turizmi birimi hakkinda bilgi verildigi sonucuna ulasiimistir. Hastanelerin web
sitelerinde %28,23 oraninda Tirkiye'nin veya hastanelerin bulunduklari sehirlerin tanitiminin
yapildigi belirlenmistir. Kamu hastanelerinin aktif olduklari sosyal medya araglarina bakildiginda;
%87,9’u Facebook’u ve Twitter'i, %77,42'si Instagram’i, %61,29'u Youtube'u, %3,23'U ise
LinkedIn’i aktif olarak kullandigi tespit edilmistir. Calisma sonucunda kamu hastanelerinin web
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sitelerinde kullandiklari niteliklerin sikligina ve sosyal medya araglarindan hangilerinde daha aktif
olduklarina yoénelik bulgular elde edilmistir. Hastanelerin web sitelerinde eksiklikler ve
yetersizlikler olmakla birlikte, kamu hastanelerinin web sitelerini iletisimden ziyade daha ¢ok
web sitelerine ulasan hedef kitleyi kismen bilgilendirmek amagli kullandiklari distiniimektedir.
Arastirma sonuglarinin tamamina bakildiginda, saglik turizmi yetki belgesine sahip kamu
hastanelerinin web sitelerinin tamaminin degerlendiriimeye alinmasi, iyi yonlerin veya eksik
yonlerin ortaya konulabilmesi, saglik turizmi gibi gelismekte olan bir alana genis bir ¢ergeveden
bakilabilmesi ve eksik olan yonlerde iyilestirmelerin yapilabilmesi agisindan 6nem tasimaktadir.

IWACT'22

Anahtar Kelimeler: Saglik Turizmi, Yetki Belgesi, Kamu Hastanesi, Web Site, Sosyal Medya
ABSTRACT

With the digitalization that started towards the end of the 20th century, many sectors, including
the health sector, use internet-based applications such as websites and social media in order to
mange their business processes more easily with low costs, to get efficient results from their
activities and to open their doors to the whole World. (Nuseir and Aljumah, 2020). Businesses
can gain many benefits against their competitors by using similar digital technologies effectively
(Katsikeas, Leonidou, and Zeriti, 2019). In this context, the aim of this study is to examine the
websites of Public Hospitals with International Health Tourism Authorization Certificate and to
determine whether they use social media tools effectively. The research is in the type of
qualitative research and is in the scanning model. Using the document analysis method in the
research, the websites and social media accounts of all 124 public hospitals categorized as
“Public Hospital” according to the type of health facility from the list of Authorized Health
Facilities published on the official website of the Department of Health Tourism of the Ministry
of Health on 22.03.2022. The data were evaluated in certain categories by content analysis
method. The data collected through the websites of the hospitals were interpreted by subjecting
them to percentage and frequency analysis. It was determined that all of the websites of public
hospitals (100%) were active and more than one language was used at a rate of 89% on the
websites of the hospitals Hospitals have 77 links with the content of health tourism, "Health
tourism" or "Medical tourism" or "International patient" links, 67% provide information about
health tourism on their websites, about 41.13% of information was about the health tourism
unit. It has been determined that 28.23% of the hospitals promote Tiirkiye or the cities where
the hospitals are located on their websites. Considering the social media tools that public
hospitals are active in; It has been determined that 87.9% of them actively use Facebook and
Twitter, 77.42% of them Instagram, 61.29% of them Youtube and 3.23% of LinkedIn. As a result
of the study, obtain public hospitals, the frequency of using websites and which social media tool
they are more active in. Although there are deficiencies and inadequacies in the websites of the
hospitals, it is thought that public hospitals use their websites more for informing the target
audience reaching the websites rather than communication. Considering all the results of the
research, it is important in this study to evaluate all the websites of public hospitals with health
tourism authorization certificates, to reveal the good aspects or deficiencies, to look at a
developing area such as health tourism from a broad perspective and to make improvements in
the missing aspects.

Keywords: Health Tourism, Authorization Certificate, Public Hospital, Website, Social Media

17



nm& :

PROBLEMS OF PROFESSIONAL TOURIST GUIDES ON OUTGOING TOURS: THE
CASE OF GEORGIA (BATUMI)

IWACT'22

Bahadir inang OZKAN
Van Yuziincu Y1l University, Tirkiye
bahadirinancozkan@yyu.edu.tr

Tugce OZOGUL BALYALI
Van Yuziincu Y1l University, Tirkiye
tugceozogulbalyali@yyu.edu.tr

Ezgi BAYRAM 0OZ
Van Yuzlnca Yil University, Tirkiye
ezgibayramoz@yyu.edu.tr

ABSTRACT

This research aims to identify the problems experienced by professional tourist guides working
on package tours in the Black Sea region, organized in the city of Batumi in the Adjara
Autonomous Region of Georgia, and to develop suggestions for solutions to problems
encountered. In this context, a qualitative research method was used and data was collected
through semi-structured interviews. Due to the repetition of the data, and the fact that the new
data collected did not provide new insight into the research subject, data saturation was
achieved and the data collection process was terminated. Accordingly, data were collected from
thirteen participants. Content analysis was performed on the obtained data. Six themes emerged
as a result of the analysis. These themes were determined as ‘problems related to food and
beverage businesses’; ‘problems related to accommodation businesses’; ‘problems related to
travel agency’; ‘problems related to tourist’; ‘problems in the city center’; and ‘problems at the
border crossings’. The problems faced by tourist guides were discussed and, in the conclusion
part, suggestions were made for solutions to the problems. It is thought that this research adds
a different dimension to the problems experienced by the guides, which are frequently
mentioned in the literature, in terms of revealing the problems experienced on foreign tours.

Keywords: Professional Tourist Guide, Georgia (Batumi) Tours, Tour Problems, Outgoing Tours
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ABSTRACT

Events are activities that provide various benefits to the destinations. Throughout history, the
concepts of event and tourism have intersected thanks to the displacement movements of the
people participating in the events. Thus, the concept of event tourism which is one of the
alternative tourism types has emerged. Event tourism includes many different types such as
festivals. Alagati Herb Festival is a very popular and well-known festival not only for izmir
Province but also for Turkey. In this context, the study aims to analyze the shares (pre, during,
and post the event) in the virtual environment related to the Alagati Herb Festival. For this
purpose, as a research method, the netnography technique which is one of the qualitative
research methods was chosen. The research area has been preferred as Twitter as users can
share their instant ideas and use them for more than one purpose compared to other social
media tools. With the MAXQDA 2020 Pro package program, tweets were taken at regular
intervals, the findings were interpreted with content analysis, and suggestions were presented.
The most important findings are the festival draws attention to sustainability, the festival is held
with high participation from all walks of life, but at the same time it is perceived as crowded, the
products sold are expensive, and various activities are carried out. Also, promotion activities are
frequent before the festival starts, and there are a lot of sarcastic posts.

Keywords: Event Tourism, Festival, Alagati Herb Festival, Twitter, Netnography
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OzET

Rekreasyon ve turizm agisindan bir yerin taninirligini arttiran ekolojik degerler, fiziksel ve dogal
cevre Uzerinde olumlu ya da olumsun bircok etki birakabilmektedir. Bu degerlerin korunarak
gelistiriimesi, o bolgenin gekiciliginin ve surdurilebilirliginin gelecek nesillere aktarilmasinda
onemli katkilar saglayacaktir. Bu degerlerin gelecek kusaklara aktarilabilmesi icin, rekreasyonel
alan kullanimlarinin tasima kapasitelerinin dnceden belirlenmesi gerekmektedir. Rekreasyon ve
turizm agisindan degerlendirildiginde, bir alanin tagima kapasitesi bolgeye ziyaret igin gelen yerli
ve yabanci ziyaretgilerin memnuniyetsizligine yol agmadan ve ydrenin ekolojik, kiiltirel, dogal,
sosyal ve ekonomik kaynak degerlerine zarar vermeden, alanin tasiyabilecegi en fazla ziyaretgi
sayisi olarak ifade edilebilmektedir. Ekolojik anlamda tehlike altindaki alanlara sahip bolgelerde,
Dilinya genelinde sirdirlebilir cevre yaklasimlari agisindan tasima kapasitesine daha da ¢ok
agirlik verilmektedir. Bu calismada da rekreasyon ve turizm agisindan onemli dogal kaynak
degerleri bulunduran Trabzon Tonya ili Kadiralak Yaylasi’nin giinliik fiziksel tasima kapasitesinin
belirlenmesi amaglanmistir. Alan soyu tiikenmekte olan Amsonia orientalis (Mavi Yildiz Cigegi)
bitkisinin Tirkiye’de yayilis gosteren dért bolgesinden bir tanesi olup IUCN korunan alanlar
kategorisinde Cr (Cok Tehlikeli) sinifindadir. Ekolojik anlamda biiyiik bir 6neme sahip olan bu
alanin, rekreasyone ve turizm agisindan kullanilirhgini arttirmak alanin tahrip olmasina sebep
olabilecektir. Calismada yerel yénetimler, Tonya ilce Belediyesi ve ydre halkinin gorislerinden
faydalaniimistir. Alanda algilanan olumsuz faktorlerin belirlenerek elde edilen veriler
dogrultusunda, ciceklenme zamanlarina dikkat edilmistir. Ciceklenme ayi1 olan Mayis-Haziran ve
arazinin karla kaplanmadan o©nceki Eylll-Ekim aylarinda alanin  giceklenme haritasi
olusturulmustur. Fiziksel tasima kapasitesine bagl kalinarak, rekreasyon ve turizm agisindan
tahribati 6nlemek i¢in dogal yuriyUs parkurlart 6nerilmis ve yirlyls rotalari CBS lizerinde
sayisallastirilmistir. Alanda birden fazla alternatif ylrtyus rotalari olusturularak alanin ziyaretgi
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yogunluguna bagh tahribati 6nlenmeye calisilmistir. Rotalar olusturulurken arazi yapisina ve
ziyaretgilerin alani ne amagli kullanacagina gore oneriler gergeklestirilmistir. Glinbirlik ya da
konaklamali, spor aktivitesi ya da kiltlr gezisi icin gelen ziyaretgi tirlerine gére rota yonleri,
zorluklari ve uzunluklari belirlenmistir. Bu ¢alisma koruma statisi icerisindeki dogal alanlarin,
kullanici kapasitesine bagli olarak rekreatif ve turistik etkinliklerin planlanmasinda, stirdirilebilir
cevre yaklasimlari ile birlikte degerlendirilmis ve ekolojik gevre ¢alismalarina katkilar saglamistir.

Anahtar Kelimeler: Rekreasyon, Turizm, Yirlyls Rotasi, Mavi Yildiz Cigegi, Amsonia Orienatlis
ABSTRACT

Ecological values, which increase the recognition of a place in terms of recreation and tourism,
can have many positive or negative effects on the physical and natural environment. The
preservation and development of these values will make significant contributions to the
transfering the attractiveness of that region and sustainability to future generations. In order to
transfer these values to future generations, the carrying capacity of recreational area uses should
be determined in advance. Considering recreation and tourism, carrying capacity of an area
without causing dissatisfaction of domestic and foreign visitors coming to visit the area and can
be expressed as the maximum number of visitors that the area can carry without harming the
ecological, cultural, natural, social and economic resource values of the region. In regions with
ecologically endangered areas, more emphasis is placed on carrying capacity in terms of
sustainable environmental approaches worldwide. In this study, it is aimed to determine the
daily physical carrying capacity of Trabzon Tonya Province Kadiralak Highland, which has
important natural resource values in terms of recreation and tourism. The area is one of the four
regions of the endangered Amsonia orientalis “Blue dahlia plant” in Tirkiye and is classified as
CR (Very Dangerous) in the IUCN protected area category. Increasing the use of this area, which
has a great ecological importance, in terms of recreation and tourism may cause the destruction
of the area. In the study, the views of local governments, Tonya District Municipality and local
people were used. According to the data obtained by determining the negative factors perceived
in the field, attention was paid to flowering times. A flowering map of the area was created in
May-June, which is the flowering month, and September-October before the land is covered with
snow. According to the physical carrying capacity, natural hiking trails have been proposed to
prevent destruction in terms of recreation and tourism, and the walking routes have been
digitized on GIS. By creating more than one alternative walking routes in the area, the
destruction of the area due to the density of visitors was tried to be prevented. While creating
the routes, suggestions were made according to the land structure and what the visitors would
use the area for. Route directions, difficulties and lengths were determined according to the
types of visitors coming for a daily or overnight stay, sporting activity or cultural trip. In this
study, in the planning of recreational and touristic activities in natural areas within the protection
status, depending on the user capacity, evaluated together with sustainable environmental
approaches and contributed to ecological environmental studies.

Keywords: Recreation, Tourism, Walking Route, Blue Dahlia, Amsonia Orienatlis
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OZET

Bu ¢alismanin amaci turistlerin bungalov evleri tercihlerinde etkili olan faktorlerin belirlenmesi
ve bu kararlarini etkileyen haber kaynaklarinin ortaya ¢ikarilmasidir. Amag cergevesinde kolayda
ornekleme yontemi ile Rize ili Camlithemsin ilgesinde bulunan bungalov evlerde konaklayan 104
turistle bir anket galismasi gergeklestirilmistir. Anket ¢alismasi sonucunda, demografik verilere
iliskin frekans ve ylizde degerleri hesaplanmis, tercih faktorlerinin ise yizde, frekans ve aritmetik
ortalamalari alinmistir. Elde edilen bulgular sonucunda, “personelin dirlst, samimi ve guller
ylzli davranmas!”, “hizmet kalitesi” ve “odalarin temiz ve hijyen kurallarina uygun olmasi”
faktorlerinin etkisinin yiksek oldugu gorilmistiir. En dusik ortalamaya sahip faktorlerin ise
“bungalovlarin mimari 6zellikleri”, “yerel (dogal) yiyecek/icecek firsati sunmasi” ve “yeni / farkh
yerler gormek ve yeni deneyimler kazanmak” oldugu sonucuna ulasiimigtir. Katilimcilarin
bungalov evleri tercihlerinde etkili olan haber kaynaklarinda ise, “otelin sosyal medya hesaplari
(Youtube, instagram, facebook, twitter vs)”, “tanidik tavsiyesi” ve “daha onceki seyahat
deneyimler” faktoérlerinin etkisinin yiksek oldugu gérilmustir. Bunun yani sira “otelin web
sitesi”, “seyahat acentesi” ve “influencer (internet fenomenleri) tanitimlarl” faktérlerinin ise
ortalamasi diistik ctkmistir. Sonugclar isiginda literatiire, 6rneklemin daha genis tutulmasi ve anket
uygulamalarinin basta yaz sezonu olmak tzere daha genis bir zamana yayilmasi énerilmektedir.

Anahtar Kelimeler: Bungalov, Kamping, Alternatif Turizm, Kirsal Turizm, Doga Turizmi
ABSTRACT

The aim of this study is to determine the factors that affect the preferences of tourists for
bungalow houses and to reveal the news sources that affect these decisions. Within the
framework of the purpose, a survey study was conducted with 104 tourists staying in bungalow
houses in the Camlihemsin district of Rize province with the convenience sampling method. As a
result of the survey, the frequency and percentage values of the demographic data were
calculated, and the percentage, frequency and arithmetic averages of the preference factors
were taken. As a result of the findings, it was seen that the factors such as "the honest, sincere
and friendly behavior of the staff", "quality of service" and "the cleanliness of the rooms and
compliance with the hygiene rules" were high. It has been concluded that the factors with the
lowest average are "architectural features of the bungalows", "providing local (natural)
food/beverage opportunities" and "seeing new / different places and gaining new experiences".
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On the news sources, which are effective in the preferences of the participants' bungalow
houses, it has been observed that the factors of "hotel's social media accounts (Youtube,

Instagram, facebook, twitter, etc.)", "acquaintance advice" and "previous travel experiences"
have a high effect. In addition, the average of the factors of "hotel's website", "travel agency"
and "Influencer (Internet phenomenon) promotions" was low. In the light of the results, it is
suggested to the literature to keep the sample larger and to spread the survey applications over

a wider period of time, especially in the summer season.

Keywords: Bungalow, Camping, Alternative Tourim, Rural Tourism, Nature-Based Tourism
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OZET

Gegmisten gliniimize kadinin is hayatindaki yeri, Gistlendigi roller ve karsilastigi problemler farkli
acilardan tartisiilmaktadir. Bu tartismalarin kilit noktasi, toplum tarafindan kadina atfedilen
cinsiyet rolleridir. Cinsiyet rollerine gore farklilk gésteren ayrimlar galisma hayatinin yani sira
yonetim igerisinde de kadin ve erkegin farkli konumlandirilmasina neden olmustur. Diinyanin
eski uygarliklarina ev sahipligi yapan Van ilinin gerek cografi gerek turizm potansiyelindeki degeri
son zamanlarda 6nem kazanmistir. Ozellikle Van’da turizm sektériindeki cesitlilik, kadinlar
yonetim alaninda s6z sahibi olmasina ve is imkanlari sunmaya firsat tanimistir. Turizm sektori
Ulkemizin 6nemli gelir kaynaklarindan birini olusturmaktadir ve kadin ¢alisanlar bu sektor
icerisinde onemli bir yizdeyi olusturmaktadir. Kadin calisanlarin bu sektor igerisinde
bulunduklari diizey genellikle alt ve orta diizey kadrolarda yogunlasirken karar mekanizmasinin
ve yonetim kademelerinin bulundugu Ust dizey kadrolarda kadin ¢alisanlarin gérev almasi sinirh
diizeyde olmaktadir. Bu arastirmada turizm sektoériinde kadinlar tarafindan yonetilen kadinlar
farkh agilardan degerlendirilmistir. Arastirmanin yontemi Van ilinde turizm sektoriinde faaliyet
gosteren resmi olarak kayitli kadinlar tarafindan yonetilen kadinlar ve kadin yoneticiler Gzerine
yapilan yari yapilandiriimis miilakat yontemi ile online ve yliz ylize gériisme seklinde yapiimistir.
Arastirmanin amaci Van ilinde turizm sektériinde faaliyet gosteren kadinlar tarafindan yonetilen
kadinlarin yasadigi siregler ve sorunlari ortaya koyarak kadinlar tarafindan yodnetilmenin
avantajlarini ve dezavantajlarini ortaya koymaktir.

Anahtar Kelimeler: Kadinlar, Turizm, Yonetim
ABSTRACT

From past to present, the place of women in business life, the roles they undertake and the
problems they face are discussed from different perspectives. The key point of these discussions
is the gender roles attributed to women by society. Distinctions that differ according to gender
roles have led to a different positioning of men and women in management as well as working
life. The value of Van province, which hosts the ancient civilizations of the world, both in terms
of geographical and tourism potential has gained importance recently. Especially in Van, the
diversity in the tourism sector has given women the opportunity to have a say in the field of
management and to offer job opportunities. The tourism sector constitutes one of the important
sources of income in our country, and female employees constitute an important percentage in
this sector. While the level of female employees in this sector is generally concentrated in the
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lower and middle level staff, female employees take part in the senior positions where the
decision mechanism and management levels are at a limited level. In this study, women managed
by women in the tourism sector were evaluated from different perspectives. The method of the
research was conducted in the form of online and face-to-face interviews with the semi-
structured interview method on women and female managers, who are managed by officially
registered women operating in the tourism sector in Van. The aim of the research is to reveal
the advantages and disadvantages of being managed by women by revealing the processes and
problems experienced by women managed by women operating in the tourism sector in Van.

IWACT'22

Keywords: Women, Tourism, Management
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OZET

Turizm sektorinde iletisim siireci ve duygularin etkilesimi diger sektorlere gére daha kritik bir
oneme sahiptir. Hizmet sektorii oldugundan ve basrolde insan unsuru bulundugundan dolaysi,
isletmenin verimliligi, performansi, misteri memnuniyeti gibi bircok konuda belirleyici 6zellige
sahiptir. Duygusal farkindalk duygusal bulasma kisilerarasi iletisim konusu énem arz eden ve
gindelik yasamimizda da etkinligini gosteren unsurlari olusturmaktadir. Arastirmamizin amaci;
Van ili turizm isletmelerinde duygusal bulasma unsurunun kisiler tGzerinde olusan etkilerinin
neler oldugunu incelemek, bu uygulamalari nasil edindiklerini degerlendirmeye calismaktir. Ayni
zamanda duygusal farkindalik ve duygusal bulasma uygulamalarinda kisiler izerinde etkilerinin
ne derece oldugu turizm sektdriinde bu konunun 6neminin nasil oldugunu gérmeye galismaktir.
Duygusal farkindalik ve duygusal bulasmanin var olup olmadigini anladiktan sonra bu hususlarin
ne derece avantajli oldugunu ortaya koymak diger turizm isletmeleri agisindan olduk¢a 6nem arz
etmektedir. Arastirmamizda nitel arastirma yéntemi tercih edilmis, turizm isletmeleri yetkilileri
ile birebir goristlerek sirec ile ilgili detayh bilgilere dogrudan ulasilabilme imkani saglanmistir.
Yapmis oldugumuz calismada da Van ilinde faaliyet gosteren turizm isletmelerinde var olan
duygusal bulasma hususunun nasil oldugunu anlamak, bu iliskinin sonuglarinda ise nasil bir
duruma sebebiyet verdigini saptamaya c¢alismaktir. Calismamizin sonucunda turizm sektériinde
mevcut calisanlarinin problemlerin 6nline ne derece gecebildigine bakarak tavsiyelerde
bulunmaya galigilacaktir.

Anahtar Kelimeler: Duygusal Bulasma, Duygusal Farkindalik, Turizm Sektori
ABSTRACT

In the tourism sector, the communication process and the interaction of emotions have a more
critical importance than other sectors. Since it is a service sector and the human element is the
leading factor, it has a determining feature in many aspects such as the efficiency of the
enterprise, its performance, and customer satisfaction. Emotional awareness, emotional
contagion, interpersonal communication constitutes the elements that are important and show
its effectiveness in our daily life.  The aim of our research; The aim of this study is to examine
the effects of emotional contagion on people in tourism enterprises in Van province, and to try
to evaluate how they acquire these practices. At the same time, it is trying to see how the effects
of emotional awareness and emotional contagion practices on people are and how the
importance of this issue is in the tourism sector. After understanding whether emotional
awareness and emotional contagion exist, it is very important for other tourism businesses to
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reveal how advantageous these issues are. Qualitative research method was preferred in our
research, and detailed information about the process was directly accessible through one-on-
one interviews with the officials of tourism enterprises. In the study we have done, we try to
understand how the emotional contagion is in the tourism enterprises operating in the province
of Van, and to try to determine what kind of situation this relationship causes in the results. As
a result of our study, it will be tried to make recommendations by looking at the extent to which
the existing employees in the tourism sector can prevent the problems.

IWACT'22

Keywords: Emotional Contagion, Emotional Awareness, Tourism Industry
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ABSTRACT

The rapid increase in information and technology tools is changing the way of doing business in
this modern era. As with other functions of the management, there is also a change in the
function of human resource management. The aim of this study is to propose a human resource
management model in hotel businesses. This study consists of three main titles. To begin with;
there are factors that necessitate the transformation in human resource management in hotel
businesses. These factors include information technologies, change in business process, high-
speed management, development of network organizations, learning organization studies and
globalization. In addition, the basic functions of human resource management are explained.
Moreover, in conclusion, the positive results of effective human resource management in hotel
businesses are described. In this study, the document analysis method, which is one of the
qualitative research methods, was preferred. A model is proposed for effective human resource
management in hotel businesses. This model systematically presents the inputs and outputs of
the management process.

Keywords: Hotel Businesses, Human Resource Management, Model Suggestion
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OzET

Kiresellesme ve yasanan teknolojik gelisim ve degisimler birgok sektori etkiledigi gibi yiyecek
icecek sektoriinli de etkilemistir. Yiyecek igecek isletmelerinin varligini devam ettirebilmesi igin
bu gelisim ve degisimlere uyum saglamasi biylk 6nem tasimaktadir. Gelisimler sonucunda
ortaya ¢ikan yeni uygulamalardan biri de hayalet mutfaktir. Bu uygulama, yiyecek icecek
sektoriindeki slrec ve faaliyetlere yeni bir boyut kazandirmistir. Hayalet mutfak, misterilerin
oturacagi fiziksel bir alani olmayan sadece gida lretiminin gerceklestigi bir mutfak alani olan ve
paket servisi hizmeti sunan dijital tabanh bir is modelidir. Hayalet mutfak, personel, kira, yatirim
sermayesi, kurulus yeri gibi bircok konularda isletmelere avantaj saglamaktadir. Sagladig
avantajlar da, isletmelerin bu is modelini uygulamalari ve uyum saglamalarini kolaylastirmistir.
Dijitallesme ve COVID 19 pandemisinin etkisiyle yiyecek icecek sektoriinde pazar payini
artirmistir. Boylece her gegen giin hayalet mutfak modelini uygulayan isletme sayisi da artmistir.
Dolayisiyla hayalet mutfak uygulamalarinin zaman icerisinde artis gostermesi kavramin
calisiimasinda 6nemli bir etken olmustur. Bu ¢alismada hayalet mutfagin tanimi, ortaya cikisi,
isleyisi, is modelleri, diinyadan ve Tirkiye’den 6rnekler hakkinda detayli bilgi verilmis olup hem
literatiire hem de sektdre katki saglamak amaclanmustir. ileride yapilacak ¢alismalara da yol
gosterici nitelikte olacagi dusinilmektedir.

Anahtar Kelimeler: Hayalet Mutfak, Gastronomi, Yiyecek Igcecek Sektori
ABSTRACT

Globalization and technological developments and changes have affected many sectors as well
as the food and beverage sector. It is of great importance for food and beverage businesses to
adapt to these developments and changes in order to continue their existence. One of the new
applications that emerged as a result of developments is the ghost kitchen. This practice has
brought a new dimension to the processes and activities in the food and beverage industry.
Ghost kitchen is a digital-based business model that does not have a physical place for customers
to sit, but is a kitchen area where food production takes place and offers takeout service. The
ghost kitchen provides advantages to businesses in many issues such as personnel, rent,
investment capital, place of establishment. The advantages it provides have made it easier for
businesses to implement and adapt to this business model. With the effect of digitalization and
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the COVID 19 pandemic, it has increased its market share in the food and beverage industry.
Thus, the number of businesses that implement the ghost kitchen model has increased day by
day. Therefore, the increase in ghost kitchen applications over time has been an important factor
in the study of the concept. In this study, detailed information has been given about the
definition, emergence, functioning, business models, examples from the world and Tirkiye of
the ghost kitchen, and it is aimed to contribute to both the literature and the sector. It is thought
that it will be a guide for future studies.

IWACT'22

Keywords: Ghost Kitchen, Gastronomy, Food and Beverage Industry
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OZET

Geleneksel el sanatlari 6ziinii gegmisten alan, halkin toplumsal, sanatsal begenileri ile kilturel
zenginliklerini yansitan degerleridir. Anadolu’nun binlerce yillik tarihinden gelen ve zengin bir
mozaik olusturan geleneksel el sanatlari, glinimiizde essiz bir kiltiirel miras olarak turizm
kapsaminda degerlendirilmektedir. Toplumlarin kiltirel kisiliginin yansitici bir araci olarak
gorilen geleneksel el sanatlari arasinda unutulmaya yiiz tutmus olanlarin ortaya ¢ikariimasi,
varligini sirdirenlerin korunarak gelecek nesillere aktarilmasi sirdirilebilir turizm araciligiyla
miimkin olabilmektedir. Bu ¢ikis noktasindan hareketle ¢alismanin amaci, stirdirilebilir turizm
catisi altinda geleneksel el sanatlari Grlinlerinin roliiniin ve dneminin irdelenmesi ile birlikte
“Somut Olmayan Kultiirel Miras Turkiye Ulusal Envanteri” igerisinde yer almayan Hatay’a 6zgii
geleneksel el sanatlarinin ortaya gikarilmasidir. Calismada nitel arastirma yontemleri kullaniimig
olup, veriler 15 katihmci ile yapilan yari yapilandirilmis goriismeler sonucunda elde edilmistir.
Calisma bulgularina gore Hatay’a ait envanter listesinde yer almayan on alti (16) farkli geleneksel
el sanati tespit edilmistir. Tespit edilen geleneksel el sanatlarinin Somut Olmayan Kdlttirel Miras
Turkiye Ulusal Envanterine dahil edilerek korunmasi 6nerilmektedir.

Anahtar Kelimeler: Strdirilebilir Turizm, Geleneksel El Sanatlari, Kiltiirel Miras, Hatay
ABSTRACT

Traditional handicrafts are values that take their essence from the past and reflect the social,
artistic tastes and cultural riches of the people. Traditional handicrafts, which come from
Anatolia's thousands of years of history and form a rich mosaic, are now considered within the
scope of tourism as a unique cultural heritage. It is possible to reveal the forgotten ones among
the traditional handicrafts, which are seen as a reflective tool of the cultural personality of the
societies, and to preserve the surviving ones and transfer them to the next generations through
sustainable tourism. From this point of view, the aim of the study is to examine the role and
importance of traditional handicraft products under the roof of sustainable tourism and to reveal
traditional handicrafts unique to Hatay, which are not included in the "Turkish National Inventory
of Intangible Cultural Heritage". Qualitative research methods were used in the study, and the
data were obtained as a result of semi-structured interviews with 15 participants. According to
the findings of the study, sixteen (16) different traditional handicrafts that were not included in

31



III‘\.I‘a

CT

IWACT'22

the inventory list of Hatay were identified. It is recommended to protect the identified traditional
handicrafts by including them in the Turkish National Inventory of Intangible Cultural Heritage.

Keywords: Sustainable Tourism, Traditional Handicrafts, Culturel Heritage, Hatay
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OZET

Tirkiye, cografi konumunun uygunlugu, iklim ve jeolojik yapisinin degiskenligi, toprak ve su
kaynaklari gibi farkli ekolojik degerlerin 6nemli 6zellikler tasimasi sebebiyle, flora ve fauna
bakimindan zengin bir cesitlilik gosterir. Tirkiye'nin zengin biyogesitliligi eski zamanlardan
gunimuze insanlara ekonomik, kiltiirel ve manevi imkanlar saglamaktadir. Turkiye’de son
yillarda artan turizm faaliyetleri ve insan hareketleri biyolojik organizmalarin yeni ortamlara
tasinmasina, habitat bozulmasina, kirlilik yiklerinin ve atiklarin artmasina ve biyolojik gesitlilik
kaybina neden olmaktadir. Diger agidan, insan etkisi ile bozulan ekosistemler turizm faaliyetlerini
engelleyebilir. Yeni ekosistemlere tasinan tirler istilaci 6zellik kazanarak ekolojik ve ekonomik
kayiplara yol agabilmektedir. Ayni zamanda hastalik tasiyan bazi organizmalar halk sagligi Gzerine
olumsuz etkiler yapabilmektedir. Tiirkiye kiyilarinda toksik 6zelligi olan canlilarin sayisinda artig
yasanmaktadir. Surdirilebilir bir turizm yonetimini saglayabilmek igin ¢evresel riskler takip
edilmeli ve etkileri en aza indirgenmelidir. Bu ¢alismada turizm isletmelerinde stirdiirilen turizm
faaliyetleri ve insan kullanimlarindan kaynaklanan cevresel problemlerin tespiti, ekosistem
etkilerinin belirlenmesi, ¢6zim vyollarinin saptanmasi, uygulanacak tedbir ve faaliyetlerin
programlanmasina iliskin bilgiler sunulacaktir.

Anahtar Kelimeler: Halk Sagligi, Biyocesitlilik, Fauna
ABSTRACT

Tiurkiye shows a rich diversity in flora and fauna as a result of its favorable geographic location,
varied climate and geological structure, and different ecologically significant values such as soil
and water resources. Since ancient times, its diverse biodiversity has afforded people with
economic, cultural, and spiritual opportunities. In recent years, increased tourism and human
movements in Tirkiye have resulted in the transport of biological organisms to new
environments, habitat degradation, and biodiversity loss, as well as a rise in pollutant loads and
wastes. On the other hand, ecosystems degraded by human impact may hinder tourism
activities. Species moved to new ecosystems can gain invasive characteristics and cause
ecological and economic losses. At the same time, some disease-carrying organisms can have
adverse effects on public health. There is an increase in the number of organisms with toxic
properties on the coasts of Tirkiye. Environmental risks should be evaluated and their
consequences reduced in order to establish a sustainable tourist management system. This
study will provide information on detecting environmental issues caused by tourism activities
and human use in tourism businesses, determining ecosystem consequences, determining
solutions, and planning measures and activities.

Keywords: Public Health, Biodiversity, Fauna
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OZET

Yaraticihk kavrami dretilen ya da mevcut olan bir Uriine, yeni bir anlam kazandirilmasini
saglamaktadir. Yaratici turizm ise bir destinasyondaki yerel, kiiltiirel ve sanatsal degerlerin
turistler tarafindan bizzat deneyimlenmesiyle ortaya ¢ikan bir turizm tiirtidiir. Bu ¢calismada, Bati
Akdeniz Bolgesi'nde bulunan Isparta ilinin yaratici turizm potansiyelinin arastiriimasi
amaglanmistir. Ayrica calismada nitel arastirma yontemlerinden biri olan goriisme teknigi
kullanilmis olup, gerekli literatiir taramasindan sonra acik uclu soru formu hazirlanmistir.
Arastirma evreni Isparta ilinde ikametgah eden 31 katiimcidan olusmaktadir. Orneklem grubu
ise Isparta’daki yerel isletmeler, yerel kurumlar, kooperatifler, tur operatorleri ve yerel halki
kapsamaktadir. Arastirma sonucunda Isparta ilinin yaratici turizm potansiyelinin ¢ok ylksek
oldugu ve yaratici Griinlerde essiz bir zenginlige sahip oldugu tespit edilmistir. Isparta'nin yaratici
turizm kaynaklari arasinda gil ve lavanta Urilnleri ilk sirada yer almaktadir. Ayrica ilin sahip
oldugu hali-kilim dokuma, dericilik, kegecilik ve tahta oymaciligi gibi Grlnlerinin de yaratici
kaynaklar arasinda yer almaktadir. Calisma sonucunda el zanaatkari olan yaratici Grlnlerin
unutulmaya ylz tuttugu, yerel kuruluslarin yaratici turizmin gelismesine ve yaratici Uriinlerine
desteginin az olduguna ulasiimistir. Ayrica pazarlama araglari da etkin kullaniimadig
ongorilmistir.

Anahtar Kelimeler: Yaraticilik, Turizm, Yaratici Turizm, Yaratici Turizm Uriinleri, Isparta ili
ABSTRACT

The concept of creativity provides a new meaning to a product that is produced or exists.
Creative tourism, on the other hand, is a type of tourism that emerges when tourists personally
experience the local, cultural and artistic values in a destination. In this study, it is aimed to
investigate the creative tourism potential of Isparta province in the Western Mediterranean
Region. In addition, the interview technique, which is one of the qualitative research methods,
was used in the study and an open-ended question form was prepared after the necessary
literature review. The research universe consists of 31 participants residing in Isparta. The
sample group includes local businesses, local institutions, cooperatives, tour operators and local
people in Isparta. As a result of the research, it was determined that the creative tourism
potential of Isparta province is very high and has a unique richness in creative products. Among
the creative tourism resources of Isparta, rose and lavender products take the first place. In
addition, the products of the province such as carpet-rug weaving, leather making, felting and
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wood carving are among the creative resources. As a result of the study, it was reached that
creative products that are handicraftsmen were almost forgotten and that the support of local
organizations to the development of creative tourism and creative products was low. In addition,
it is foreseen that marketing tools are not used effectively.

IWACT'22

Keywords: Creativity, Tourism, Creative Tourism, Creative Tourism Products, Isparta Province
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ABSTRACT

Tourism (Educational) Bachelor Degree Programs in Georgia are those ideal pathways that help
to appear in a diverse, very casual or/and chic/VIP environment and explore the Industry of
Tourism and Hospitality at local/national, and international levels. Though, despite benefits,
there are observed some challenges in the process of implementation of Tourism BA programs
at higher institutions. The article deals with researching more problematic shreds of evidence in
terms of curriculum and content development, program learning outcomes, students’ needs,
alumni expectations, employers/labor market demands, academic/invited staff members’
professional development, and institutional incentives. The assembled data is analyzed and the
optional plan like a ,,Participatory Charrette Model” is proposed as a tool for IBSU Tourism
Program’s future progression and advancement opportunity. Furthermore, a Charrette can be
viewed as a creative burst of energy that builds momentum for a tourism BA program and sets
it on a course to meet the goals of the program. It can transform the whole program/curriculum
from a static, complex problem to a successful learning outcome.

Keywords: BA Programs, Tourism, Charrette, Participatory Principles
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OZET

Yeme eylemi temelde fizyolojik gereksinimleri karsilamak amaciyla yerine getirilse de zamanla
sosyal bir davranis unsuru olmustur. Bu sebeple insanlar yemek segimlerinde psikolojik,
davranissal ve/veya kilturel gibi bircok etmenden etkilenirler. Neofobi ve neofili insanlarin
yeme eylemine kargl tutumlarinda énemli bir degiskendir. Yiyecek neofobisi, bireylerin yeni
herhangi bir yiyecekle karsilastig§inda duydugu korku ve tuketmekten kaginmasi olarak
tanimlanmaktadir. Neofili, genel anlamda “yenilik ve cesitlilik arama egilimi” olarak
aciklanirken gastronomi alanindan bakildiginda ise yerli veya yabanci turistlerin yeni yemek
arayisl; alisilmadik, farkh yiyecekleri denemeye istekli olma, yeni yemek regetelerini denemeye
ve farkli Gilkelerin yoresel tatlarini deneyimlemeye istekli olmak seklinde agiklanabilir. Turistik
deneyimin ayrilmaz bir bitlini olan yiyecegin tiiketim slirecinde turistlerin yiyecekle ilgili kisilik
ozelliklerinin kesfedilmesi olduk¢a 6nemlidir. Bu dogrultuda, ¢alismada turistlerin neofobi ve
neofili dizeylerinin kisisel 6zellikler (cinsiyet, yas, egitim dizeyi, medeni durum, gelir diizeyi)
acisindan incelenmesi ve turistlerin neofobi ve neofili dizeylerinin belirlenmesi
amaglanmaktadir. Veriler nicel veri toplama ydntemiyle, Subat-Mart 2022 tarihleri arasinda,
Trabzon sehrini ziyaret eden turistler izerinden elde edilmistir. Calisma kapsaminda ulasilan
230 6rnekleme nicel veri toplama ydntemi olan anket yontemi uygulanmistir. Ankette Pliner
ve Hobden’in (1992) gelistirdigi “Gida Neofobisi” 6lgegi ile Dimitrovski ve Vallbona (2016)
tarafindan gelistirilen “Gida Neofilisi” 6lgegi olmak Uzere toplam 18 ifadenin yani sira
katihmcilarin bireysel o6zelliklerini 6lgen 5 ifadenin bulundugu 3 bolim yer almaktadir.
Calismanin amaci dogrultusunda bulgular analiz edilirken, bireylerin neofobi ve neofili
duzeylerini belirlemek igin bagimsiz T-Testi, ANOVA ve betimsel istatistik testleri kullaniimistir.
Cinsiyet, egitim durumu ve gelir dagilimi ile neofobi ve neofili diizeyleri arasinda anlamli bir
farkhligin olmadigl, yas ve medeni durum ile yalnizca neofili arasinda anlaml bir farkhlik oldugu
saptanmistir. Katilimcilarin neofobi dizeylerinin “Nort” oldugu bulunmustur. Verilen yanitlar
dogrultusunda katilimcilarin neofili diizeylerinin neofobi diizeylerine gére daha yliksek oldugu
belirlenmistir. Bu durumda katilimcilarin yeni yiyeceklere karsi denemeye daha istekli oldugu
sonucuna ulasiimistir.

Anahtar Kelimeler: Gastronomi, Turizm, Turist, Neofobi, Neofili
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Although the act of eating is primarily performed to meet physiological needs, it has become a
social behavior element over time. For this reason, people are affected by many factors such as
psychological, behavioral and/or cultural in their food choices. Neophobia and neophilia are
important variable in people's attitudes in eating. Food neophobia is defined as the fear of
individuals when they encounter any new food and their avoidance of consuming it. Neophilia is
commonly explained as "the tendency to seek innovation and diversity”, However, in
gastronomy, it is explained that local or foreign tourists are looking for new food; willingness to
try unusual, different foods, willingness to try new recipes, and experience the local tastes in
different countries. In the process of food consumption, which is an integral part of the tourist
experience, it is crucial to discover the personality traits of tourists related to food. Accordingly,
the aim of the study is to examine the neophobia and neophilia levels of tourists in terms of
personal characteristics (gender, age, education level, marital status, income level) and to
determine the neophobia and neophilia levels of tourists. The data were obtained from the
tourists who visited the city of Trabzon between February and March 2022, using the
quantitative data collection method. The survey method, which is a quantitative data collection
method, was applied to 230 samples reached within the scope of the study. The questionnaire
includes 3 sections with a total of 18 statements, including the “Food Neophobia” scale
developed by Pliner and Hobden (1992) and the “Food Neophilia” scale developed by Dimitrovski
and Vallbona (2016), as well as 5 statements measuring the individual characteristics of the
participants. In accordance with the purpose of the study, independent T-Test, ANOVA and
descriptive statistical tests were used to determine the level of neophobia and neophilia of
individuals while analyzing the findings. It was found that gender, educational status and income
distribution of tourists and their levels of neophobia and neophilia were not significantly
correlated, while there was a significant difference between age and marital status and only
neophilia. The neophobia levels of the participants were found to be "Neutral". According to the
answers given, it was determined that the participants' neophilia levels were higher than their
neophobia levels. In this case, it was concluded that the participants were more willing to
experiment with new foods.

Keywords: Gastronomy, Tourism, Tourist, Neophobia, Neophilia
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ABSTRACT

Because of economic reasons, principally we can not decide our living spaces size and shapes but
their size, shape and colour affect our psyhologies. In this paper, we have collected 189 data by
online survey as snowball methodology and searched with excluding other factors the relation
of childhood living space sizes with giving preference to room for holiday and hospital. As a
result, it is seen that the first choice of those who did not have a private room in childhood and
those who had a room with size below the group average in both hospital and hotel room
preferences were big rooms. Those who had private room with above the group average in
childhood, room size preferences counts were higher than other groups. We can claim that living
in a large space positively affects the psychology of the child and is also effective in the choices
we make in the future. In this case, it may be advisable for the service industry to construct
buildings with large rooms whenever possible.

Keywords: Health Economics, Tourism Economics, Behavioral Economics, Space Effect
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OZET

Surdurulebilir turizm yore insaninin yasadigl cevreyi ve kiltiri koruyarak hem refahinin
saglanmasi hem de gelecek nesillere ve bolgeyi ziyaret eden turistlere daha iyi ortamin
saglanmasi, var olan kaynaklarin tahrip edilmeden ve korunarak kullanilmasi gibi konulari iceren
bir turizm yaklagimidir. Bu yaklasim turizm faaliyetlerinden en az zarar gorecek sekilde
yararlanmayl amaglamaktadir. Ulkemizde éne ¢ikan turizm sekli deniz-kum-giines olarak
sekillenen yaz turizmi olsa da bunu farkl sekillerde tamamlayan birgok alternatif turizm cesidi
mevcuttur. Termal turizm de Tirkiye’de potansiyeli ve getirisi oldukca yiiksek olan ve en ¢ok
tercih edilen saglik turizmi cesitlerinden bir tanesidir. Bu calismanin amaci strdurilebilir bir
turizm anlayisi ile Tokat'ta bulunan g adet termal kaynaktan bir tanesi olan Tokat-Resadiye-
Zinav Termal Turizm Merkezi’nin termal turizm potansiyelini degerlendirmek ve Onerilerde
bulunmaktir. Galismada nitel arastirma yontemlerinden dokiiman analizi kullanilacak olup
oncelikle kavramsal boyut olarak termal turizm konusu ele alinacak ve literatiir taramasi
kapsaminda daha 6nce yapilan calismalar incelenecektir. Ardindan yapilacak incelemeler
dogrultusunda cesitli dneriler gelistirilecektir.

Anahtar Kelimeler: Sirdarilebilir Turizm, Saglik Turizmi, Termal Turizm
ABSTRACT

Sustainable tourism is a tourism approach that includes issues such as ensuring the welfare of
the local people by preserving the environment and culture, providing a better environment for
future generations and tourists visiting the region, and using the existing resources without being
destroyed and protected. This approach aims to benefit from tourism activities with the least
damage. Although the prominent form of tourism in our country is summer tourism shaped as
sea-sand-sun, there are many alternative tourism types that complement it in different ways.
Thermal tourism is one of the most preferred types of health tourism with a high potential and
profit in Tlrkiye. The aim of this study is to evaluate the thermal tourism potential of Tokat-
Resadiye-Zinav Thermal Tourism Center, which is one of the three thermal springs in Tokat, with
a sustainable tourism understanding and to make suggestions. In the study, document analysis
as a qualitative research method will be used and at first the subject of thermal tourism will be
discussed as a conceptual dimension and previous studies will be examined within the scope of
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literature review. Various suggestions will be developed in line with the subsequent
investigations.

Keywords: Sustainable Tourism, Medical Tourism, Thermal Tourism
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OzET

isletmelerde yoneticilerin benimsedikleri liderlik tarzlari ne olursa olsun, sorunlarin ¢éziimiinde
farkh liderlik anlayisina uygun davranigslarda bulunmalidirlar. Bu bakimdan yoéneticilerin
sorunlarin ¢dzimumde farkl kosullar icerisinde ne tiir davraniglar géstermeleri gerektigini ve
etkin sonuglara nasil ulasacaklarini bilmeleri saglayan liderlik yonelimleri 6nem arz etmektedir.
Bu baglamda isletmelerde yonetici pozisyonlarinda rol alacak ¢alisanlarin liderlik yonelimleri ve
kisilik ©zelliklerinin tespit edilmesi ¢alismanin amacini olusturmaktadir. Kisilik 6zelliklerinin
liderlik yonelimlerini belirlemede 6nemli bir etken oldugu disliniilmektedir. Bu kapsamda
¢alisanlarin kisilik 6zlellikleri ile liderlik yonelimleri iliskisinin tespit edilmesi, ¢alisanin ve 6rgiitiin
kariyer yonetimi agisindan 6nem tasimaktadir. Bu anlamda gelecekte ¢alisanlar arasindan
yOnetici pozisyonunda gorev alacaklarin hangi kisilik 6zelliklerini tasidigi ve ne tiir bir liderlik
yonelimi gosterdiginin belirlenmesi isgoren secimi esnasinda karar vericilerin isini 6nemli élgide
kolaylastiracaktir. isletmeler isgéren secim siirecinde kisilik 6zelliklerini ve liderlik yénelimlerini
dikkate alarak hem birey bazinda hem de 6rgiit bazinda kariyer planlamasini daha saghkli bir
sekilde yapabilmektedirler. Orgiitlerin yonetsel kademelerde yapacaklari atamalarda calisanlar
arasinda ¢ok rahatlkla bu pozisyonlara 6rgit ici terfi baglaminda isabetli segcimler yapmalarina
imkan saglayacaktir. Arastirmanin evreninini Ankara ilinde turizm ve egitim sektoriinde faaliyet
gosteren kamu veya 6zel sektor ¢alisanlari olusturmaktadir. Arastirmanin érnekleminde tesadfi
ornekleme yontemlerinden kolayda 6rnekleme yontemi kullanilmistir. Nicel veri elde etme
yontemleriden olan anket teknigi vasitasiyla veriler elde edilmistir. Elde edilen veriler betimleyici
analizler, faktor analizi, normallik testi, glivenilirlik ve gecerlilik testleri, t testi, tek yonli ANOVA
testi ve korelasyon analizine tabi tutulmustur. Turizm sekt6ri ¢alisanlarinin karizmatik liderlik
ortalamalari ile egitim sektori ¢calisanlarinin karizmatik liderlik ortalamalari arasinda farklilasma
saptanmis ve ¢alismanin garpici sonuglari arasinda yer almaktadir.

Anahtar Kelimeler: Liderlik, Kisilik, Turizm, Egitim
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Regardless of the leadership styles adopted by the managers in the enterprises, they should
behave in accordance with different leadership understanding in solving the problems. In this
respect, leadership orientations that enable managers to know what kind of behavior they
should display in different conditions and how to reach effective results are important in solving
problems. In this context, the aim of the study is to determine the leadership orientations and
personality traits of the employees who will take part in managerial positions in businesses.
Personality traits are thought to be an important factor in determining leadership orientations.
In this context, determining the relationship between the personality traits of the employees
and their leadership orientation is important for the career management of the employee and
the organization. In this sense, determining the personality traits and leadership orientation of
those who will take office in the managerial position among the employees in the future will
significantly facilitate the work of decision makers during employee selection. Businesses can
make career planning in a healthier way, both on an individual and organizational basis, by taking
into account the personality traits and leadership orientations in the employee selection process.
Appointments to be made by organizations at managerial levels will enable employees to make
the right choices in the context of internal promotion to these positions, very easily. The
population of the research consists of public or private sector employees operating in the
tourism and education sector in Ankara. Convenience sampling method, one of the random
sampling methods, was used in the sample of the study. Data were obtained through the survey
technique, which is one of the quantitative data acquisition methods. The data obtained were
subjected to descriptive analysis, factor analysis, normality test, reliability and validity tests, t
test, one-way ANOVA test and correlation analysis. A difference was found between the
charismatic leadership averages of the tourism sector employees and the charismatic leadership
averages of the education sector employees, and it is among the striking results of the study.

Keywords: Leadership, Personality, Tourism, Education
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OzET

Bir sektor olarak turizm insan iliskilerine dayalidir. Bu nedenle farkh kiltiirlere ve yeniliklere
uyum saglayabilen c¢alisanlar gerektirmektedir. Bu c¢alismada Turizm Fakiiltesinde okuyan
ogrencilerin yeni yiyecek deneme korkularinin baska kiltirlere uyum saglama ve mesleki agidan
tatmin olma davranisglari Ulzerine etkileri arastirilmistir. Arastirmada olusturulan modeldeki
yapisal iliskilerin sinanmasi amaciyla kullanilacak veri matrisi Canakkale Onsekiz Mart University
Turizm Fakiltesinde okuyan 6grenciler lzerinden yilz yiize anket teknigi ile toplanmistir.
Calismada "farkh kdltirlere uyum olgegi" dort faktorden, mesleki tatmin olgegi iki faktérden
yiyecekte yenilik korkusu ise tek boyuttan olusmaktadir. Latent degiskenler arasindaki iliskiler
her bir degisken kombinasyonlari dikkate alinarak yapisal esitlik modeli ile sinanmistir.
Arastirmada 6grencilerde kisiler arasi iletisim uyumu artarken mesleki i¢ ve dis tatminin arttigi
belirlenmistir. Ayni zamanda kisilerarasi iletisim uyumu artarken yiyecekte yenilik korkusunun
azaldigl belirlenmistir. Ek olarak kisisel ilgi ve ortama uyum artarken mesleki tatminin arttigi
gozlenmistir. Arastirma modelinde yiyecekte yenilik korkusu azaldik¢ca mesleki tatmin diizeyinin
ve sosyo-kiltiirel uyum kabiliyetinin arttigi belirlenmistir.

Anahtar Kelimeler: Yiyecekte Yenilik Korkusu, Sosyo-Kiiltiirel Uyum, Mesleki Tatmin, Turizm
ABSTRACT

Tourism is based on human relations as a sektor. For this reason, it necessitates employees who
have high ability of ataptation to the different cultures and innovations. The effects of
foodneofobia of students studying at the Faculty of Tourism on their ability to adapt new cultures
and their occupational satisfaction behaviors has been investigated in this study. The data matrix
will be used to test the structural relationships of the model was collected via students studying
at Canakkale Onsekiz Mart University, Faculty of Tourism by employing face to face survey.
Adaptation to different cultures scale" consists of four factors, the scale of professional
satisfaction consists of two factors and the fear of innovation in food consists of single dimension
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In this study. The relationships between the latent variables were tested by considering
combinations of each variable with structural equation model. According to the analyses,
increase on students' ability of Interpersonal Communication causes increase on occupational
internal and external satisfaction. At the same time, it is determined that increase on
interpersonal harmony causes decrease on food neofobia. In addition, it has observed that
increase on compliance with the personal attention caused increase on occupational
satisfaction. The research model showcases that decrease on food neofobia causes increase on
occupational satisfaction and increase on ability of socio-cultural adaptability.

IWACT'22

Keywords: Food Neofobia, Socio-Cultural Adaptability, Occupational Satisfaction, Tourism
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TENDENCY OF HOTEL BUSINESS EMPLOYEES AND THEIR LEVEL OF
ENGAGEMENT TO WORK
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OZET

Otelcilik alaninda c¢alisanlarin verimli bir ¢calisma siiresi gecirmeleri son derece 6nemlidir. Bu
baglamda calisanlarin verimli ¢alismalarini etkileyen durumlarin arastiriimasi énemlidir. Bu
calismada, konaklama isletmelerinde calisan isgérenlerin sosyotelist davranis egilimleri ile ise
angaje olma diizeyleri arasindaki iliskiyi arastirmak amaglanmistir. Bu amag¢ dogrultusunda
Antalya ili Kemer ilgesinde yer alan konaklama isletmelerinde genel sosyotelist olma 6lgegi ve ise
angaje olma odlgeklerinden yararlanilarak anket uygulamasi gergeklestirilmistir. Anket uygulamasi
2022 yil 01 Mart-15 Nisan doneminde gergeklestirilmistir. Anketler kolayda érnekleme yéntemi
ile 189 otel calisanina ulasilarak doldurtulmustur. Elde edilen veriler SPSS programi araciligi ile
analiz edilmistir. Yapilan analizler sonunda; isgorenlerin sosyotelist davranis egilimlerinin ise
angaje olma dizeyleri arasinda negatif yonli ve dislik dizeyde anlamli bir iliski saptanmustir.
Elde edilen farkhilk analizi sonuglarina bakildiginda; ¢alisma siresi, ¢alisilan bolim, cinsiyet,
egitim dizeyi ve yas degiskenlerine gore sosyotelist davranis egilimlerinde anlamli farkhhklar
tespit edilmistir. Calisilan bolim, calisma yili ve yas degiskenlerine gore de ise angaje olma
dizeyleri arasinda anlamli farkhlar oldugu sonucuna ulagiimistir.

Anahtar Kelimeler: Sosyotelizm, ise Angaje Olma, Otel Calisanlari
ABSTRACT

Itis extremely important for employees in the hospitality field to have a productive working time.
In this context, it is important to investigate the situations that affect the productive work of the
employees. In this study, it is aimed to investigate the relationship between the phubbing
behavior tendencies of the employees working in accommodation establishments and their level
of engagement. For this purpose, a survey was conducted by using the general sociotelist scale
and work engagement scales in accommodation establishments located in Kemer district of
Antalya province. The survey application was carried out in the period of 01 March-15 April 2022.
Surveys were easily filled with 189 hotel employees by sampling method. The obtained data was
analyzed by SPSS program. At the end of the analysis; A negative and low-level significant
relationship was found between the phubbing behavior tendencies of the employees and their
work engagement levels. When the obtained results are analyzed, significant differences were
found in phubbing behavior tendencies according to working time, department, gender,
education level and age. It has been also found that there are significant differences between
the levels of work engagement according to the department, working year and age variables.

Keywords: Phubbing, Work Engagement, Hotel Employees
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OZET

Post-modern donemde turistler seyahatlerinde giizel ve sira disi olan yerleri gérmenin yaninda
bir seyahati deneyimlemenin farkl yollarini da aramaktadirlar. Turistik deneyimin temeli oldugu
distinilen gorsel unsurlar artik seyahat edenleri etkilemede yetersiz kalmaktadir. Son yillarda
yapilan galismalar, turist deneyimlerinin ¢ok algili oldugunu ve turizmin farkli duyusal alanlari
kapsamasi gerektigini vurgulamaktadir. Turist deneyiminin 6nemli bir kismi g¢evrelerindeki
seslerle baglantiidir. Buna gore, insani cevreleyen ve isitilen seslerden olusan ses atmosferi
kavraminin turizm agisindan énemli bir konu oldugunu séylemek mimkindir. Bu g¢alismanin
amaci, Turkiye’deki bir sehir turizmi destinasyonu olan Eskisehir’in iki rekreasyon alanina ait ses
atmosferinin turistlerin duygu durumuna etkisini demografik Ozellikler ¢ergevesinde
incelemektir. Bu amagla Eskisehir'de bulunan ve turistler tarafindan mutlaka ziyaret edilen
Sazova Bilim, Kiiltlir ve Sanat Parki ve Adalar bolgesi ¢alisma alani olarak segilmistir. Bu alanlari
ziyaret eden toplam 794 turiste 2021 yili haziran ve temmuz aylarinda yiiz yize anket
uygulanmistir. Anket araciligiyla ses atmosferinin turistlerin duygu durumuna etkisinin ortaya
koyulmasi ve sesleri algilamalarinda turistlerin demografik 6zelliklerinin etkisinin tespit edilmesi
amaglanmistir. Anket formunda turistlerin duygu durumunu 6lgmege yonelik kullanilan Pozitif ve
Negatif Duygu Olcegi (PNDO) ve demografik 6zelliklerinin belirlenmesi amaciyla hazirlanmis
sorular bulunmaktadir. Bu ¢alismada, turistlere igcinde bulunduklari ses atmosferini dikkate alarak
kendilerini nasil hissettiklerini diisinmeleri ve PNDO’deki 20 duygu ifadesinden her birini
derecelendirmeleri istenmistir. Elde edilen verilerden, her iki ¢alisma alanindaki ses atmosferinin
turistlerde daha ¢ok pozitif duygulari ortaya ¢ikardigi anlasilmaktadir. Sazova Bilim, Kiltir ve Sanat
Parki’'ndaki turistlerin ses atmosferi kaynakli pozitif duygu durumunun yasa, egitim durumuna ve
ikamet yerine gore; negatif duygu durumunun ise cinsiyete gore farkllastigi belirlenmistir. Buna
gore buradaki 55-64 yas araligindaki turistlerin, ilkokul mezunlarinin ve kasabada ikamet eden
turistlerin pozitif duygu durumu ortalamalarinin en yiiksek gruplar oldugu sonucuna ulasiimistir.
Buradaki erkek turistlerin negatif duygu durumu ortalamalarinin kadinlara gore yiiksek oldugu da
elde edilen sonuglar arasindadir. Adalar bolgesindeki turistlerin ses atmosferi kaynaklh pozitif duygu
durumunun egitim durumuna goére farkllastigi belirlenmistir. Buradan hareketle, buraya gelen
turistlerden ilkokul mezunu olanlarin pozitif duygu durumu, ortaokul mezunu olanlarin ise negatif
duygu durumu ortalamalarinin yiiksek oldugu sonucuna ulasiimistir.

Anahtar Kelimeler: Turizm, Ses Atmosferi, Duygu Durumu
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ABSTRACT

IWACT'22

In the post-modern era, tourists are looking for different ways to experience a journey, as well
as seeing beautiful and unusual places on their travels. Visual elements, thought to be the basis
of the tourist experience, are no longer sufficient to influence travellers. Studies in recent years
have emphasized that tourist experiences are multi-sensory, and tourism should cover different
sensory areas. A significant part of the tourist experience is linked to the sounds around them.
According to this, it is possible to say that the concept of soundscape, which is composed of
sounds surrounding and heard, is an important issue for tourism. The aim of this study is to
examine the effect of the soundscape of the two recreation areas of Eskigehir, which is a city
tourism destination in Turkiye, on the mood of the tourists within the framework of demographic
characteristics. For this purpose, Sazova Science, Culture and Art Park and the Adalar region,
which are located in Eskisehir and are definitely visited by tourists, were chosen as the study
area. A face-to-face survey was applied to a total of 794 tourists visiting these areas in June and
July 2021. It is aimed to reveal the effect of the soundscape on the mood of the tourists and to
determine the effect of the demographic characteristics of the tourists on the perception of the
sounds through the questionnaire. The questionnaire form includes the Positive and Negative
Affect Schedule (PANAS), which is used to measure the mood states of tourists, and questions
prepared to determine their demographic characteristics. In this study, tourists were asked to
think about how they felt by considering the soundscape they were in and to rate each of the
20-item mood expressions in PANAS. From the data obtained, it is understood that the
soundscape in both study areas reveals more positive emotions in tourists. It was determined
that the positive mood differed according to the age, education level, and place of residence of
the tourists in Sazova Science, Culture and Art Park; it was determined that the negative mood
differed according to gender. According to this, it was concluded that the tourists aged 55-64,
primary school graduates, and tourists residing in the town had the highest average positive
mood. It is also among the results obtained that the average of the negative mood of the male
tourists in this place is higher than that of the females. It has been determined that the positive
mood of the tourists in the Adalar region due to the soundscape differs according to their
education level. From this point of view, it has been concluded that the average of positive mood
of the tourists who are primary school graduates, and the average of negative mood of those
who are secondary school graduates are high

Keywords: Tourism, Soundscape, Mood

48



IWACT'22

YABANCI TURISTLERIN CIRALI VE DALYAN’A iLiSKiN ALGILARI

PERCEPTIONS OF FOREIGN TOURISTS ON CIRALI AND DALYAN

Ezgi BAYRAM 0OZ
Van Yuziincu Y1l University, Tirkiye
ezgibayramoz@yyu.edu.tr

Avsin AYHAN
Ankara Haci Bayram Veli University, Tirkiye
avsinayhan@gmail.com

Ramazan OKUDUM
Van Yuzlnca Yil University, Tirkiye
ramazanokudum@yyu.edu.tr

Muhammed Fatih ALAEDDINOGLU
Atatlirk University, Turkiye
muhammedhns@gmail.com

Mehmet SEREMET
Van Yuziincu Yil University, Tirkiye
mseremet@hotmail.co.uk

Faruk ALAEDDINOGLU

Van Yiziincu Yil University, Tirkiye
alaeddinoglu@yyu.edu.tr

OZET

Turizm, gelistigi bélgenin ekonomik, sosyal ve cevresel yasamina fayda sagladigi gibi zaman
zaman olumsuz etkileri de olabilmektedir. Ancak bunlarin g¢ogu turizmin gesidi ve turistin
profiliyle dogrudan iliskilidir. Arastirmaya konu olan Cirali, Dalyan ve Sarigerme bu anlamda
hizmet verdigi turist profili ve gergeklestirilen turizm cgesitleri bakimindan farklilasmakta ve
turistle ev sahibi toplum arasinda daha strdirilebilir bir iliski kurulabilmektedir. Zira temel de
yerel toplumun refahina fayda saglamasi beklenen sirdurilebilir turizmin, arastirmaya konu
olan yerlesmelerde kismen de olsa gerceklestigi anlasiimaktadir. Bu baglamda arastirmaya
konu olan yerlesmelerde turist sayisi, turist tipleri, beklentileri, tavirlari ve 6zellikle yabanci
turistlerin bolgenin turizmine olan baghlik dizeyi olduk¢a anlam kazanmaktadir. Dolayisiyla
bolgeyi deneyimleyen yabanci turistlerin bdlge sakinlerini ve yasam bicimlerini deniyimleme
ve anlamaya yonelik yaklasimlar 6nem kazanmaktadir. Bu amagla Carali, Dalyan ve
Sarigerme’de yabanci ziyaretgilere yonelik bir anket uygulanmistir. Toplamda 161 katilimci ile
gergeklestirilen bu anket bolgenin turistler tarafindan nasil algilandigi konusunda bilgiler
sunmaktadir. Bircok arastirmada turistlerin sahip olduklari kiltirel yapi ve sosyoekonomik
durumun turizme yonelik algi ve tutumlar Gzerinde etkili oldugu ifade edilmektedir. Bu
calismada da benzer sonuglara ulasiimistir. Ozellikle arastirma sahasinda gerceklestirilen
ekoturizm drnekleri bolgedeki seyahatcilerin paket turistlere kiyasla yerel halkin kiltlriini ve
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yasam tarzlarini dogrudan deneyimleme noktasinda daha katilimcr olduklarini
gostermektedir.

Anahtar Kelimeler: Cirali, Ekoturizm, Bati Akdeniz, Dalyan
ABSTRACT

While tourism provides benefits to the economic, social and environmental life of the region
where it develops, it can also have negative effects from time to time. However, most of them
are directly related to the type of tourism and the profile of the tourist. In this sense, Cirali,
Dalyan and Sarigerme, which are the subject of the research, differ in terms of the tourist profile
they serve and the types of tourism carried out, and a more sustainable relationship can be
established between the tourist and the host society. Because it is understood that sustainable
tourism, which is expected to benefit the welfare of the local community, is realized, albeit
partially, in the settlements that are the subject of the research. In this context, the number of
tourists, tourist types, expectations, attitudes and especially the level of commitment of foreign
tourists to the tourism of the region in the settlements that are the subject of the research gain
a lot of meaning. Therefore, approaches to experience and understand the residents and
lifestyles of foreign tourists who experience the region gain importance. For this purpose, a
questionnaire was applied to foreign visitors in Carali, Dalyan and Sarigerme. This survey, which
was conducted with 161 participants in total, provides information on how the region is
perceived by tourists. In many studies, it is stated that the cultural structure and socioeconomic
status of tourists have an effect on perceptions and attitudes towards tourism. Similar results
were obtained in this study. Ecotourism examples, especially in the research area, show that
travelers in the region are more participative in experiencing the culture and lifestyles of the
local people directly compared to package tourists.

Keywords: Cirali, Ecotourism, Western Mediterranean, Dalyan
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OZET

Belirli bir bolgede iklimsel 6zelliklerin uzun bir zaman dilimi icerisindeki yavas degisimini ifade
eden iklim degisikligi, bugin c¢ok kisa zaman araliginda olduk¢a farkli hava olaylariyla
sonuglanabilmektedir. Bu durum insanhk igin buyuk bir tehdit ve yakin zamanda bir kabusa
déniisebilir. Siiphesiz bu siiregten en ¢ok etkilenecek sektdrlerden biri de turizmdir. Ozellikle kitle
turizmine konu olan sahiller, doga temelli turizme konu olan hassas ekosistemler ve kig sporlarina
konu olan alanlar bu siiregten en ¢cok zarar gérecek destinasyonlardir. Ustelik bu etki turizmi gift
tarafli olarak etkileyecektir. Bir taraftan dogal kaynaklarin yok olmasina neden olurken diger
taraftan ekonomik getirilerde azalmalara yol agacaktir. Stiphesiz bu gelismelere tepki vermek,
olasi riskleri 6n gormek ve slreci yonetebilmek adina yapay zekanin etkin olarak kullaniimasi
gerekmektedir. Bu anlamda, deger farkhlagsmalarindaki degisim desenlerini, zamansal
degisimlerin 6grenilmesini, hizli degisimden kaynakli ortaya gikan belirsizliklerin ydnetilmesini ve
butiin bunlarin turizm tzerindeki etkilerinin ne olacagini ele alan bu ¢alisma da turizmin gelecegi
ve yapay zekanin katkilari tartisilacaktir. Bu kapsamda vyapilan literatlir ¢alismalari ve
gerceklestirilen yapay zeka uygulamalari olduk¢a anlamh sonuglar dogurmaktadir.

Anahtar Kelimeler: iklim Degisimi, Yapay Zeka, Turizm, Ekolojik Denge
ABSTRACT

Climate change, which expresses the slow change of climatic characteristics in a particular region
over a long period of time, can result in quite different weather events in a very short period of
time. This situation is a great threat to humanity and may soon turn into a nightmare.
Undoubtedly, one of the sectors that will be most affected by this process is tourism. Especially
beaches that are subject to mass tourism, sensitive ecosystems subject to nature-based tourism
and areas subject to winter sports are the destinations that will suffer the most from this process.
Moreover, this effect will affect tourism bilaterally. On the one hand, it will cause the destruction
of natural resources, on the other hand, it will lead to reductions in economic returns.
Undoubtedly, artificial intelligence should be used effectively in order to react to these
developments, foresee possible risks and manage the process. In this sense, the future of tourism
and the contributions of artificial intelligence will be discussed in this study, which deals with the
patterns of change in value differentiation, the learning of temporal changes, the management
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of uncertainties arising from rapid change and the effects of all these on tourism. In this context,
literature studies and artificial intelligence applications have produced very meaningful results.

Keywords: Climate Change, Artificial Intelligence, Tourism, Ecological Balance
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OZET

Cevrenin korunmasi modern toplumun temel ilgi alanlarindan birini olusturur ve bununla ilgili
cabalar firmalarin stratejisini etkiler. Cevresel surdirilebilirlik, cevreyi ve dogal kaynaklari
koruma ihtiyaci artik en rekabetci ve basarili firmalar tarafindan benimsenen bir degerdir. Yogun
rekabet kosullari, daha fazla surdiralebilirlik icin artan paydas talepleri, ve dogal ¢evre tarafindan
dayatilan artan kisitlamalar, gevre yonetimiyle ilgili olarak firmalarin yalnizca yasal gereklilikleri
karsilamayl amaclayan faaliyetlerin Gtesinde, daha proaktif faaliyetler uygulamasini zorunlu
kilmaktadir. Giderek artan sayida firma, proaktif cevre stratejisini genel is stratejilerine entegre
etmektedir (Adomako et al., 2021: 422). Proaktif cevre yonetimini yeni bir endistri devrimi
olarak tanimlayan Berry and Rondinelli (1998)'ye gbre, proaktif cevre yonetimi stratejilerini
benimseyen firmalarin daha verimli ve rekabetci hale geldigine dair artan kanitlar var (p.38). Etkili
ve verimli bir gevre yonetimi icin, firmalarin uyguladiklari stratejiler farkh sekillerde
siniflandiriimaktadir. Bununla birlikte firmalarin uyguladiklari gevre yodnetim stratejilerinin
reaktiften proaktife uzanan bir siireklilik icinde siniflandiriimasi, literatiirde kavramsal ve ampirik
olarak kabul gérmustir (Gil et al., 2001: 458; Vastag, Kerekes and Rondinelli, 1996: 197: Aragon-
Correa and Sharma, 2003: 73). Surekliligin bir ucunda yer alan reaktif strateji, savunma amach
lobicilik ve boru sonu (end-of-pipe) kirlilik kontrol 6nlemlerine yapilan yatirimlar yoluyla ¢evresel
diizenlemelerdeki degisikliklere ve paydas baskilarina yanit vermeyi saglayan tepkisel durusu
ifade etmektedir. Surekliligin diger ucunda, gelecekteki diizenlemeleri ve sosyal egilimleri
6ngormeyi ve olumsuz gevresel etkileri (sadece iyilestirmek yerine) 6nlemek igin operasyonlari,
siregleri ve Urlnleri tasarlamayl veya degistirmeyi iceren proaktif strateji yer almaktadir
(Aragon-Correa and Sharma, 2003: 73). Literatlirde, gevre stratejisinin firma performansi
Uzerindeki etkisini olumlu ve olumsuz olmak tzere iki sekilde ele alan arastirmalar mevcuttur (Gil
et. al., 2001: 462). Cevre yonetimi beraberinde bir takim i¢ ve dis prosediirlere ve diizenlemelere
uyma zorunlugu getirmektedir. Dahasi, i¢ ve dis prosedirlere uyum, firmalarin firsatgl
davranislarina 6nemli kisitlamalar getirerek operasyonel maliyetleri arttirir ve bu da firmalarin
finansal performansi lizerinde olumsuz bir etkiye sahip olabilir (Cordeiro and Sarkis, 1997: 106-
107: Aragon-Correa and Sharma, 2003: 71). Buna karsilik diger arastirmalar, yasal gevresel
mevzuata uyumun otesine gecerek proaktif olarak ilk hamle yapanlarin, endistrideki yerlesikleri
destekleyen giris engelleri yarattigini ve ayni zamanda onlara rekabet avantaji kaynaklari
sagladigini géstermistir (Aragon-Correa and Sharma, 2003: 71). Adomako et al. (2021)’ye goére
cevresel stratejiden elde edilen rekabet avantaji, (istlin performans igin kritik 6neme sahiptir,
clnkl firmalarin mevcut yeteneklerini sirekli olarak yikseltmelerine ve vyenilerini dahil
etmelerine ve boylece degisen ortamlara yanit vermelerine olanak tanir (p. 423). Bu galismanin
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amaci, literatlr incelemesi sonucunda proaktif ¢cevre yonetimi stratejilerinin otellerin rekabetgi
performansi Uzerindeki etkisini aragtirmaktir.

Anahtar Kelimeler: Proaktif Cevre YoOnetimi Stratejileri, Cevre YoOnetimi, Otel Rekabet
Performansi

ABSTRACT

Environmental protection is one of the main concerns of modern society, and efforts related to
it affect the strategy of companies. Environmental sustainability, the need to protect the
environment and natural resources is now a value embraced by the most competitive and
successful companies. Intense competitive conditions, increasing stakeholder demands for
greater sustainability, and increasing constraints imposed by the natural environment require
companies to implement more proactive activities in environmental management, beyond those
that merely aim to meet legal requirements. A growing number of firms are integrating a
proactive environmental strategy into their overall business strategy (Adomako et al., 2021:
422). According to Berry and Rondinelli (1998), who define proactive environmental
management as a new industrial revolution, there is increasing evidence that firms that adopt
proactive environmental management strategies become more efficient and competitive (p.38).
For an effective and efficient environmental management, the strategies implemented by the
companies are classified in different ways. However, the classification of environmental
management strategies implemented by companies in a continuum from reactive to proactive
has been accepted conceptually and empirically in the literature (Gil et al., 2001: 458; Vastag,
Kerekes and Rondinelli, 1996: 197: Aragon-Correa and Sharma, 2003: 73). At one end of the
continuum, the reactive strategy refers to a reactive stance that enables responding to changes
in environmental regulations and stakeholder pressures through defensive lobbying and
investments in end-of-pipe pollution control measures. At the other end of the continuum is the
proactive strategy, which involves anticipating future regulations and social trends, and
designing or modifying operations, processes and products to prevent (rather than merely
improve) negative environmental impacts (Aragon-Correa and Sharma, 2003: 73). In the
literature, there are studies that deal with the effect of environmental strategy on firm
performance in two ways as positive and negative (Gil et. al., 2001: 462). Environmental
management brings with it the obligation to comply with a number of internal and external
procedures and regulations. Moreover, compliance with internal and external procedures
increases operational costs by placing significant constraints on firms' opportunistic behavior,
which may have a negative impact on firms' financial performance (Cordeiro and Sarkis, 1997:
106-107: Aragon-Correa and Sharma, 2003: 71). In contrast, other research has shown that
beyond compliance with environmental legislation, proactive first movers create entry barriers
that support industry residents and also provide them with sources of competitive advantage
(Aragon-Correa and Sharma, 2003: 71). Adoko et al. (2021), competitive advantage derived from
environmental strategy is critical to superior performance because it allows firms to continually
upgrade existing capabilities and incorporate new ones, thereby responding to changing
environments (p. 423). The aim of this study is to investigate the effect of proactive
environmental management strategies on the competitive performance of hotels as a result of
the literature review.

Keywords: Proactive Environmental Management Strategies, Environmental Management,
Hotel Competitive Performance
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DEGERLENDIRILMESI

EVALUATION OF YAZILI CANYON NATURE PARK IN THE SCOPE OF NATURE
TOURISM

Fatma Doganay ERGEN
Isparta Uygulamali Bilimler University, Tlrkiye
doganay_ergen@hotmail.com

OZET

Doga turizmi, dogal alanlarin turistlere sunulmasini icermekte olup gelismekte olan dlkelere,
dogayi koruma c¢abalarini artirmak icin gereken finansmani ve motivasyonu saglamaktadir. Bu
kapsamda hem dogal alanlarinin korunmasini hem de ekonomik anlamda doviz ve ekonomik
getiri saglayan doga turizminin birincil kaynaklarindan biri de tabiat parklari olmaktadir
(Goodwin, 1996: 287). Turkiye’nin 259 adet tabiat parki bulunmaktadir (T.C. Tarim ve Orman
Bakanhgi Doga Koruma ve Milli Parklar Genel Mudiirliigl, 2022). Turkiye’nin sahip oldugu tabiat
parklari icinde hem dogal gizelligi hem de tarihi 6nemi ile Isparta il sinirlari igerisinde bulunan
Yazi Kanyon Tabiat Parki’'nin da doga turizmi icin 6nemli bir potansiyel olusturdugu
distunitlmektedir. Bu kapsamda calisma ile Yazili Kanyon Tabiat Parki’ni ziyaret eden kisilerin
TripAdvisor sitesinde yapmis oldugu yorumlarin incelenerek parkin, doga turizminde etkin bir
sekilde sunulabilmesi igin gu¢li ve zayif yonlerinin ortaya konulmasi amaglanmistir. Literatir
incelendiginde turistik cekicilige sahip alanlara iliskin ziyaretgi yorumlarini inceleyen galismalar
olmakla birlikte Yazili Kanyon Tabiat Parki ziyaretgilerine yonelik yapilmis bir galismaya
rastlanmamis olmasi bu ¢alismanin yapilmasinda belirleyici olmustur. Ayni zamanda Yazili
Kanyon Tabiat Parki’'nin secilmesinde; parkin bitki ortist, yaban hayati cesitliligi ile dogal
glzellikler agisindan zenginligi, Kral Yolu’nun gectigi bir yer oldugundan tapinak ve kaya yazitlari
acisindan da tarihi 6nemi, dolayisiyla bolgenin doga turizmi agisindan potansiyeli etkili olmustur.
Bu kapsamda TripAdvisor seyahat sitesinde yer alan 1 Mayis 2022 ile 18 Ekim 2013 tarihleri
arasini kapsayan 93 adet Yazili Kanyon Tabiat Parki ziyaret¢i yorumu icerik analizi ile
incelenmistir. Analizler sonucunda Tiirkce 84, ingilizce 7, Rusga 1 ve Fransizca 1 olmak lizere 4
farkh dilde yorum yapildigi belirlenmistir. Parkin giiglii yonleri olarak belirtilebilecek tekrarlanan
kodlar; muhtesem, mikemmel, doga harikasi, doga yiriylsd, ylizme, yesillik, huzur, irmak, dere,
berrak ve buz gibi su olarak belirlenmistir. Bununla birlikte tarihi 6heme sahip park icin kral yolu,
yazit ve tapinak kodlarinin diger kodlara gore daha az tekrarlandigi belirlenmistir. Parkin zayif
yonleri olarak nitelendirilebilecek tekrarlanan kodlar ise; virajli yol, bozuk yol, kot yol ve
kalabalik olarak ortaya konmustur. Ayni zamanda olumsuz olarak levha ve tabela kodlarinin da
tekrarlandigi, levhalarda km ve mesafe bilgisi olmadigi yorumlar arasinda yer almaktadir.
Calismadan elde edilen bulgular neticesinde doga turizminde bdélgenin begenilen dogal glizelligi
ve yapilabilecek yiriyis, ylizme gibi aktiviteler giiclii yonler olarak belirtilebilir. Diger yandan
bolgeye gidis yolunun kotl olmasi ve bilgilendirici tabelalarin eksikligi bolgenin gelistirmesi
gereken zayif yonleri olarak ifade edilebilir.

Anahtar Kelimeler: Doga Turizmi, Yazili Kanyon Tabiat Parki, Trip Advisor, Isparta
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Nature tourism involves the presentation of natural areas to tourists and provides developing
countries with the necessary financing and motivation to increase their nature conservation
efforts. In this context, one of the primary sources of nature tourism, which provides both the
protection of natural areas and economic return, is nature parks (Goodwin, 1996: 287). Turkey
has 259 nature parks (T.C. Tarim ve Orman Bakanligi Doga Koruma ve Milli Parklar Genel
Miudarligi, 2022). Among the nature parks of Turkey, with its natural beauty and historical
importance, Yazili Canyon Nature Park, which is located within the provincial borders of Isparta,
is thought to constitute an important potential for nature tourism. In this context, it is aimed to
reveal the strengths and weaknesses of the park in order to present the park effectively in nature
tourism by examining the comments made by the people who visited the Yazili Canyon Nature
Park on TripAdvisor. When the literature is examined, although there are studies examining
visitor comments about areas with touristic attraction, the absence of a study for the visitors of
Yazili Canyon Nature Park has been decisive in the conduct of this study. At the same time, in the
selection of Yazili Canyon Nature Park; The park's richness in terms of vegetation, wildlife
diversity and natural beauties, its historical importance in terms of temples and rock inscriptions
as it is a place where the King's Road passes, and therefore the potential of the region in terms
of nature tourism have been effective. In this context, 93 Yazili Canyon Nature Park visitor
comments covering the period between 1 May 2022 and 18 October 2013 on the TripAdvisor
travel site were analyzed with content analysis. As a result of the analysis, it was determined that
comments were made in 4 different languages, namely Turkish 84, English 7, Russian 1 and
French 1. Repetitive codes that can be cited as strengths of the park; magnificent, perfect,
natural wonder, trekking, swimming, greenery, tranquility, river, stream, clear and ice-cold
water. However, it has been determined that the royal road, inscription and temple codes for
the park with historical importance are less repeated than other codes. The repeated codes that
can be described as the weaknesses of the park are; curved road, bad road, bad road and
crowded. At the same time, it is among the comments that the plate and signage codes are
repeated negatively, and there is no km and distance information on the plates. As a result of
the findings obtained from the study, the natural beauty of the region and activities such as
walking and swimming can be specified as strengths in nature tourism. On the other hand, the
bad way to the region and the lack of informative signboards can be expressed as the weaknesses
of the region that should be developed.

Keywords: Nature Tourism, Yazili Canyon Nature Park, TripAdvisor, Isparta
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ABSTRACT

Culture is one of the most important subjects to study about tourism marketing, and many
different related fields exist in tourism and service industry. Cultural heritage marketing is the
one that has great impact on the sector. Conventional effects and modernisation have been
causing many different types of differences. On the other hand, cultural heritage continues to
gain importance for tourism sector. Different strategies are applied to revive the markets by
many different kinds of products, promotions, places, prices, people, physical evidences and
processes. Handcrafts, historical places, archaeological contexts are some of the product types
which are served to tourists in the name of cultural heritage marketing. Consumer behaviour of
tourists and sustainability are included into the subjects of the cultural heritage marketing. The
aim of this study is to represent such types of cultural heritage marketing which are suitable to
apply on Tiirkiye’s tourism market, consumer behaviour of tourists and sustainability issues.
Literature review is the research method to represent cultural heritage marketing applications
of Tirkiye’s tourism sector. The compilation of the cases and examples are shared as the results
in order to be reference for cultural heritage marketing and tourism sector.

Keywords: Cultural Heritage Marketing, Tourism Marketing, Consumer Behaviour, Sustainability
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OZET

Gelismis ve gelismekte olan dlkeler icin lGlkeye katma deger saglayan turizm, glinimuizde ¢ok
onemli bir sektér olmustur. Turizm tiketicilerinin, zamanla talepleri degismis ve bu taleplere
cevap verebilmek igin alternatif turizm gesitleri ortaya konulmustur. Alternatif turizm cesitleri
arasinda kilttrel amagli yapilan ziyaret ve seyahatler kiltiir turizminin gelismesini saglamistir.
Erzurum’da kiltlr turizminin mevcut durumunun incelenmesi, Erzurum’u ziyaret eden yerli
turistlerin, Erzurum’a ve Erzurum’da kdltir turizmine iliskin algilarinin belirlenmesi amaciyla
yapilan ¢alismada, Erzurum’un kultlr turizm potansiyelini incelenmis ve Erzurum’u ziyaret eden
yerli turistlerin bu destinasyona bakis agilarini belirlenmistir. Hazirlanan anket formu 2021 yili
Ocak-Mayis aylari arasinda Erzurum Sehri’ni ziyarete gelen yerli turistlerin icerisinden 415 kisi ile
uygulanmistir. Yapilan analizler sonucunda, yerli turistlerin kiltlrel bir destinasyon olarak
Erzurum algilarinin genel anlam da olumlu oldugu, Erzurum’un su anki durumunu iyi olarak
degerlendirdikleri ve seyahatlerinden memnun kaldiklari tespit edilmistir. Anket sonucunda elde
edilen veriler T testi, Bagimsiz Gruplar icin iki Faktérli Anova Analizi yardimiyla analiz edilmistir.
Yapilan bu calisma sonucunda, yerli turistlerin Erzurum Sehri’ne yonelik algilarinin olumlu
oldugu, Erzurum’un iyi bir kiiltirel destinasyon oldugu ve ziyaretleri siresince memnun kaldiklari
tespit edilmistir. Yapilan analizler sonucunda, yerli turistlerin kiiltiirel bir destinasyon olarak
Erzurum algilarinin genel anlam da olumlu oldugu, Erzurum’un su anki durumunu iyi olarak
degerlendirdikleri ve seyahatlerinden memnun kaldiklari tespit edilmistir.

Anahtar Kelimeler: Turizm, Kiltir Turizmi, Erzurum
ABSTRACT

Tourism, which provides added value to the country for developed and developing countries,
has become a very important sector today. The demands of tourism consumers have changed
over time and alternative tourism types have been introduced to respond to these demands.
Among the alternative tourism types, cultural visits and travels have contributed to the
development of cultural tourism. In line with the aim of the study, based on the study of the
current situation of cultural tourism in Erzurum, determining the perceptions of local tourists
visiting Erzurum about Erzurum and cultural tourism in Erzurum, the aim of the study is to
examine the cultural tourism potential of Erzurum and to explore Erzurum the aim is to
determine the perspectives of domestic tourists visiting this destination. The prepared
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questionnaire was applied to 415 local tourists who came to visit Erzurum City. As a result of the
analyzes made, it has been determined that the perception of Erzurum as a cultural destination
by the local tourists is generally positive, they evaluate the current situation of Erzurum as good
and they are satisfied with their travels. This data has been subjected to content analysis. In the
research findings, it was seen that the majority of participants had knowledge about health
tourism and expressed their opinions on this subject. It is understood that the proximity of the
city to the surrounding countries, especially in terms of geographical location, increases the
importance of the city in terms of health tourism. In addition, it was seen that advertising,
promotional activities should be improved and the number of private hospitals should be
increased. In the last part of the research, proposals were presented to public and private sector
stakeholders who are health tourism stakeholders of Erzurum.

Keywords: Tourism, Cultural Tourism, Erzurum
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OZET

Kiresel iklim degisikligi ve turizm arasinda son derece gicli bir iliski mevcuttur. Yakin yillara
kadar cogunlukla iklim degisikliginin etkileri Uzerinde durulmus ve gelecek senaryolari
retilmistir. Oysaki iklim degisikliginin etkilerini bilmek kadar, olumsuz etkilerden korunmanin ve
onlarla basa ¢ikmanin, olumlu etkileri de firsata gevirmenin yollarini bilmek o denli gereklidir. Bu
kapsamda son yillarda turizm tirleri ve destinasyonlarin iklim degisiklig§ine maruz kalmasi ve
kirilganlik dereceleri, azaltim, uyum ve direnglilik kapasiteleriyle ilgili ¢alismalar giderek
artmaktadir. Bu arastirmanin amaci, cesitli Ulkelerden 6rneklerle daglik alanlarda iklim
degisikliginin etkileri ile daglarin uyum, azaltim ve dayanikliik durumlariyla ilgili saptamalar
yapmaktir. Arastirmanin konusu ve amaci dogrultusunda bilimsel literatiirden ve kurumsal
yayinlardan vyararlaniimis, elde edilen ikincil verilerle betimsel analizler yapilmistir. Cesitli
tUlkelerdeki daglk alanlar ile iklim degisikligi iliskilerine yonelik ele alinan 6rneklerle arastirma
mekansal yonden gulglendirilmistir. Calismada daglarin turizm amagh kullanimi ve iklim
degisikliginin daglarda turizm Uzerindeki etkileri verilerek daglk alanlarda kirilganlik ve azaltim
politikalari, uyum, dayaniklilik stratejileri ve eylemler Uzerinde durulmaktadir. Ayrica konuyla
ilgili bulgular Avrupa’dan cesitli 6rneklerle zenginlestirilmistir. Sonug olarak Avrupa’da iklim
degisikligine karsi turizmin adaptasyonu ve direncliligi politikalarindan hareketle daglar i¢in ¢cok
sayida stratejinin gelistirildigi ve eylemlerin sirekli arttig gériilmektedir. Bunlar arasinda dne
cikanlar: paydaslar arasinda etkin koordinasyon ve ydnetisim, enformasyon, iletisim ve egitim
calismalari, o6zellikle gencler ve dag aktorlerinde farkindalik yaratma, kis turizminin yerine
gececek ekoturizm, kirsal turizm, saglik turizmi, turizmde gesitlendirme (hizmet, Grin, mekan,
zaman vd), yesil donlsiim vd. olarak siralanmaktadir. Gelecek simiilasyonlar ve modeller, 21.
ylzyil sonunda iklim degisikligi sebebiyle daglarda turizmin arz ve talep egilimlerinin biliylk
olclide degisecegini ortaya koymaktadir.

Anahtar Kelimeler: iklim Degisikligi, Daglar, Turizm, Kirilganlik, Uyum, Direnglilik
ABSTRACT

There is a strong relationship between global climate change and tourism. Until recently, the
effects of climate change were mostly emphasized and future scenarios were produced.
However, as much as knowing the effects of climate change, it is so necessary to know the ways
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to protect and cope with the negative effects of climate change and to turn the positive effects
into opportunities. In this context, studies on tourism types and destinations' exposure to climate
change and their degree of vulnerability, mitigation, adaptation and resilience capacities have
been increasing in recent years. The aim of this research is to make determinations about the
effects of climate change in mountainous areas and the adaptation, mitigation and resilience of
the mountains through examples from various countries. In this research, scientific literature
and institutional publications were discussed and descriptive analyzes were made with the
secondary data obtained. The research has been strengthened spatially and geographically with
examples of climate change interaction with mountains in various countries. The study focuses
on the use of mountains for tourism purposes and the effects of climate change on tourism in
the mountains, emphasizing vulnerability and mitigation policies, adaptation, resilience
strategies and actions in mountainous areas. In addition, the findings related to the research
subject have been enriched with various examples from the mountains in Europe. As a result, it
is seen that many strategies have been developed for the mountains related to the adaptation
and resilience policies of tourism towards climate change in Europe and the actions are
constantly increasing. Among these strategies: effective coordination and governance among
stakeholders, information, communication and education activities, raising awareness especially
among young people and mountain actors, ecotourism, rural tourism, health tourism to replace
winter tourism, diversification in tourism (service, product, place, season etc.), green
transformation and others stands out. Future simulations and models reveal that tourism
supplies and demand trends in the mountains will change drastically due to climate change from
end of the 21st century.

Keywords: Climate Change, Mountains, Tourism, Vulnerability, Adaptation, Resilience
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OZET

Bu arastirmanin amaci; 6zel belgeli tesislerin atik gidalarin degerlendirilmesi konusundaki
farkindahklari, atik gidalari olusturan Urinleri ve miktarlarini, atik gidalari azaltmaya yonelik
gerceklestirilen veya gerceklestirilmesi diigtiniilen uygulamalari incelemektir. Arastirma verileri
Kasim-Aralik 2021 tarihlerinde 6zel belgeli tesis yoneticileri ile yliz ylize gorusilerek toplanmistir.
Bu calismada nitel arastirma yontemlerinden birincil veri toplama teknigi olarak yar
yapilandiriimis goriisme teknigi kullaniimistir. Arastirma sonucunda veriler, “Gida Atiklarina
Yénelik Bilgiler”, “Gida Atiklarinin Olusum Nedenleri”, “Gida israfini Azaltici Etkiye Sahip
Uygulamalar”, “Gida Atiklarini Degerlendirme Yontemleri”, “Gida Attiklarina Yonelik
Uygulamalar” ve “Gida Israfina Yénelik Tutumlar” temalari altinda olusturulmustur. Arastirma
sonucunda en ¢ok atik olusan bolimler; servis, Gretim, satin alma ve misafir tiketim sireci olarak
belirtiimektedir. Tesislerde atik olusumunu engellemeye yonelik, israf ile ilgili herhangi bir gorsel
kullanilmasinin hos olmayan bir durum yaratacagindan dolayi tercih edilmedigi sonucuna
ulasiimistir. Turuncu bayrak uygulamasi ile ilgili olarak da tiim katilicilardan yapilan gériismeden
sonra mutlaka bu konu ile ilgili bilgi edineceklerine yonelik geri dontsler alinmistir.

Anahtar Kelimeler: Atik Gida, Gida israfi, Turuncu Bayrak, Ayvalik
ABSTRACT

The purpose of this research; the aim of this study is to examine the awareness of the enterprises
with special certificates about the evaluation of waste food, the products that make up the waste
food and their quantities, and the practices that have been or are thought to be realized in order
to reduce the waste food. Research data were collected by face-to-face interviews with specially
certified facility managers between November-December 2021. In this study, semi-structured
interview technique was used as the primary data collection technique, one of the qualitative
research methods. As a result of the research, the data were created under the themes of
“Information on Food Waste”, “Reasons of Food Waste”, “Applications with the Effect of
Reducing Food Waste”, “Food Waste Evaluation Methods”, “Practices towards Food Waste” and
“Attitudes towards Food Waste”. Sections with a lot of waste as a result of the research; service,
production, purchasing and guest consumption process. It has been concluded that the use of
any visuals related to waste in order to prevent waste generation in enterprises is not preferred
because it will create an unpleasant situation. Regarding the orange flag application, feedback
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was received from all the participants that they would definitely get information about this
subject after the interview.

Keywords: Waste Food, Food Waste, Orange Flag, Ayvalik
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OZET

Bu calismada, Turkiye’de GeroAtlas ekibi tarafindan kesfedilen, Tirkiye’nin Mavi Kusak Bolgesi
sayllabilecek 10 ilde yer alan saglk turizmi yetki belgesine sahip olan saglik tesisleri ve araci
kuruluslarin saglik turizmi faaliyetlerinin degerlendirilmesi amaglanmistir. Omiir ortalamasi en
yiiksek olan 10 il ve ilgesi; Artvin- Savsat, Aydin- Bozdogan, Dinar- Afyonkarahisar, izmir-
Karaburun, Kastamonu, Mugla- Fethiye, Ordu- Golkdy, Rize- Camlihemsin, Sivas- Dogansehir ve
Trabzon- Macka olarak siralanmaktadir. insanlar her ne kadar kendilerine aktif yaslanmayi hedef
olarak belirleseler bile, yaslanma beraberinde bazi sorunlari da getirmektedir. insanlar
hastaliklardan kurtulmak ve sagliklarini korumak icin, koruyucu ve tedavi edici hizmetlerden
yararlanmak isterler ve bdylece bu hizmetleri almak igin yasadiklarini yerlerden ayrilarak bagka
yerleri ziyaret ederler. Boylelikle de saglk turizmi faaliyetleri ortaya ¢ikmis olur. Bu kapsamda,
“Turkiye Gerontoloji Atlasi Projesi” kapsaminda yer alan “Turkiye’deki Uzun Yasamlar” Belgeseli
dokiiman analizi ydontemi ile incelenmistir. Arastirma sonucunda elde edilen bulgulara gére, Mavi
Kusak Bolgesi olarak sayilabilecek 10 il ve bu 10 ildeki bazi ilgelerden sadece Mugla ilinin Fethiye
ilcesinde saglik turizmi yetki belgesine sahip araci kurulus ve saglk tesisi bulundugu ve saglik
turizmi faaliyetlerinin gerceklestirildigi tespit edilmistir. Yaslanma beraberinde saglik sorunlarini
da getirdigi icin, Tlrkiye’deki uzun yasam sunan Mavi Kusak Bolgelerindeki destinasyonlarin
saghk turizmi hizmeti yetkisine sahip saglk tesislerinin ve araci kuruslarin sayisinin
fazlalastirilmasi ve gelistirilmesine yénelik 6neriler sunulmustur. Son olarak, GeroAtlas ekibinin
yapmis oldugu projenin 2023 yilinda bitecek olmasiyla bu uzun émirli 10 sehrin sayisinin ve
saglik turizmi yetki belgesine sahip olan araci kurulus ve saglik tesislerinin yildan yila artmasi da
beklenmektedir. Ayni zamanda, GeroAtlas ekibinin uzun yasamlar projesinin tamamlanmasi
dahilinde Tirkiye’deki uzun 6mirli sehirlerin tam olarak belirlenmesiyle de gelecek yillarda
vapilacak olan akademik calismalar i¢in de yararh olacaktir.

Anahtar Kelimeler: Mavi Kusak Bélgeleri, Yaslanma, Saglk Turizmi
ABSTRACT

In this study, it is aimed to evaluate the health tourism activities of health facilities and
intermediary institutions that have health tourism authorization certificates in 10 provinces that
can be considered as the Blue Belt Region of Tiirkiye, discovered by the GeroAtlas team. 10
provinces and districts with the highest life expectancy; Artvin- Savsat, Aydin- Bozdogan, Dinar-

64



nm&

Afyonkarahisar, izmir- Karaburun, Kastamonu, Mugla- Fethiye, Ordu- Gélkdy, Rize- Camlihemsin,
Sivas- Dogansehir and Trabzon- Macka. Although people set active aging as their target, aging
also brings some problems. People want to benefit from preventive and curative services in order
to get rid of diseases and protect their health, so they leave their places of residence and visit
other places to get these services. In this context, the "Long Lives in Tirkiye" Documentary,
which is included in the "Turkish Gerontology Atlas Project", was analyzed by document analysis
method. According to the findings obtained as a result of the research, it has been determined
that there are 10 provinces that can be counted as the Blue Belt Region and some districts in
these 10 provinces, only in Fethiye district of Mugla province, there are intermediary institutions
and health facilities with health tourism authorization certificate and health tourism activities
are carried out. Since aging brings with it health problems, suggestions have been made to
increase and develop the number of health facilities and intermediary institutions that have
health tourism service authorization in the destinations in the Blue Belt Regions that offer long
life in Tirkiye. Finally, with the completion of the project by the GeroAtlas team in 2023, it is
expected that the number of these 10 long-lasting cities and the number of intermediary
institutions and health facilities that have health tourism authorization certificates will increase
year by year. At the same time, it will also be useful for academic studies to be carried out in the
coming years, by determining the long-lived cities in Tirkiye within the scope of the completion
of the long lives project of the GeroAtlas team.

IWACT'22

Keywords: Blue Zones, Aging, Health Tourism
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ABSTRACT

According to the United Nations' Food Waste Index Report (2021), around 931 million tons of
food are wasted every year in the world. To put it more clearly, the equivalent of a year's food
waste points to 990 billion dollars. In fact, waste is a problem that occurs in all processes from
the production to the consumption of food, and its consequences have global effects. Food
waste is explained as the situation of not consuming food, which is caused by the misuse of
products, materials, and food by the employees responsible for production in houses or
restaurants, and the consumption behaviors of consumers or tourists. This study is aimed to
systematically and bibliometrically examine the studies on food waste in the social sciences
literature. These studies were accessed from the Scopus database using keywords such as food
waste. Moreover, certain limits such as title, publication year, language, document type, and
source type were taken into account in the selection of these studies. Within the framework of
these issues, a total of 840 articles in English published in journals between 2002-2022 were
included in the research. R program, which is open-source software, was used in the analysis of
the articles. It is possible to mention the main findings of the research as follows. It is noteworthy
that 2012 was a turning point for food waste studies and the number of studies increased rapidly
after this date. It is striking that the issue of food waste is predominantly published in
Sustainability and food-based journals such as Foods, Food Policy, etc. According to the results
of the keyword analysis, food waste, waste management, and sustainability are among the first
three keywords. Both Smith and Evans are the authors who contributed the most to the food
waste literature. Similarly, Evans is the first in the h-index ranking of authors. On the other hand,
Sustainability is first in the h index ranking of the journals, followed by Food Policy and Foods.
When the country network analysis is examined, it has been determined that America, England,
and lItaly contributed the most to the network. From a systematic point of view, food waste in
the social sciences literature can be classified as environment, consumer behavior, and
production-supply process. In the light of all these, suggestions are made for researchers and
practitioners.

Keywords: Food Waste, Food Loss, Bibliometric Analysis, Systematic Review
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OZET

Kaltirel turizmin 6nemli unsurlarindan biri olan mizeler, turizm politikalari icerisinde planlanir.
Tirkiye’de muzeler, kiltirel kaynak olarak turizm cgekiciliklerinden biri haline gelmistir ve turizm
baglaminda degerlendirilerek mizelere dayal politikalar yapiimistir. Son yiizyilda muzeciligin;
fonksiyonlari, islevleri, misyonu, kullandigi teknolojiler, sunum teknikleri, tanitimlar
cesitlenmistir ve degismistir. Gliniimiiz toplumlarinda yagsanan degisimler, modern ¢agdan
postmodern olarak nitelendirilen déneme gegisler yasanmasina neden olmus ve bu gegisler
bircok degisimleri de beraberinde getirmistir. Postmodern dénemlerde goriilen degisimler
miizelerde de vukuu bulmustur. Calisma alanini olusturan Hatay Arkeoloji miizesi postmodern
durumun izlerini blnyesinde barindirmasi ve postmodern miize ornegini teskil etmesini
nedeniyle dnemlidir. Bu nedenle ¢alismanin amacini; miizecilik anlayiginin postmodern dénemde
ne sekilde degisim ve donusime ugradigini anlamaya ¢alismak ve Hatay Arkeoloji Muzesinin
postmodern anlayista ne tiir degisimlerde ve temalarda yer aldigini ortaya koymak ve durum
degerlendirmesi yapmak olusturmustur. Calismada, postmodern ve postmodern miizecilik
kavrami Uzerine odaklaniimis ve 2014 yilinda yeni yerinde agilan miizenin postmodern miize
anlayisi icerisindeki yeri ortaya cikarilmaya calisiimistir. Boylelikle Hatay Arkeoloji mizesinin
turizm baglaminda postmodern mize anlayisi ile ele alinmasi ¢alismanin literattirdeki boslugu
doldurmasi bakimindan o6nemlidir. Calismanin amaci ve 6nemi dogrultusunda oncelikle
postmodern ve postmodern miuzecilik ile ilgili genel ve spesifik ¢alismalar gézden gegirilerek
literatiire eklenmistir. Calismada gozlem teknigi kullaniimis ve goézlemler, Hatay Arkeoloji
miizesine farkl tarihlerde katilimsiz gézlem seklinde gergeklestirilmistir. Gozlem siirecinde
postmodernligin mizedeki durumunun ortaya cikarilmasi amaclanmistir ve gerekli gorilen
yerlerin fotograflari alinmistir. Calisma ayni zamanda, D. Harvey'in postmoderligin durumu adli
calismasinda yer alan postmodern dénem ile ilgili kavramlardan yola ¢ikilarak bu kavramlar
1Isiginda Hatay Arkeoloji Miizesine postmodernligin durumu ve bunun miizeye uyarlanmasina
dayandirilmistir. Bu baglamda postmodernizmin ginimdiziin mimari ve kentsel tasarim
pratiginde hakim olan temalari ele alinarak arastirma alanina uyarlanmistir. ilk olarak 1948
yilinda ziyaretgilere agilan Hatay Arkeoloji Miizesi mevcut eserlere gore yapilmasi, dénemin
kosullarina uymamasi ve glinimiizdeki muzecilik anlayisina uygun olmamasi ve ihtiyaglara cevap
verememesi nedeniyle 2014 yilinda dinyanin ikinci blylik mozaik miuzesi olarak yeniden
sergilenmeye baslamistir. Sonu¢ olarak yeni yerinde agilan mizede, postmodern dénemin
etkileri ve izleri goriilmektedir ve bu nedenle ¢alismada postmodern miizecilik baglaminda Hatay
Arkeoloji Miizesi’nin durumu ortaya gikarilmaya galisiimistir.

Anahtar Kelimeler: Postmodern, Miize, Hatay Arkeoloji Mizesi, Turizm
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Museums are important cultural tourism venues and planned based on tourism policies.
Museums in Turkey became tourism attractions and cultural assets, and museum policies have
been developed based on the analysis of the museums based on their touristic values. In the
previous century, the functions, missions, employed technologies, presentation techniques,
promotions of the museums have diversified and changed. Current social changes have led to a
transition from modern age to the postmodern period, and this transition introduced several
changes. The changes introduced in the postmodern age also affected the museums. Hatay
Archeology Museum, the study area, is significant due to postmodern traces and since it is an
example of a postmodern museum. Thus, the present study aimed to determine the
transformation in museology approaches during the transition to the postmodern period, and
the changes experienced in Hatay Archeology Museum due to the postmodern transformation
and themes. The study focused on the concept of postmodern and postmodern museology and
attempted to determine the significance of the museum, which was inaugurated in its new
location in 2014 based on the postmodern museology approach. Thus, the study would fill a gap
in the literature since it scrutinized Hatay Archeology Museum with a postmodern museology
approach and as a touristic asset. Due to the aim and significance of the study, initially, general
and specific studies on postmodern approach and postmodern museology were reviewed.
Observation technique was employed in the study and the non-participatory observations were
conducted at Hatay Archeology Museum on different dates. The observations aimed to
determine the postmodern elements in the museum and photographs of the places of interest
were taken. The study was also based on the status of postmodernity in the Hatay Archeology
Museum and the adaptation in the museum based on the concepts associated with the
postmodernity features discussed by D. Harvey in “The State of Postmodernity.” Thus, the
dominant postmodern themes in current architectural and urban designs were discussed. Hatay
Archeology Museum, initially inaugurated in 1948, was renovated in a new location as the
second largest mosaic museum in the world in 2014, since the original building was built for the
then present exhibits, was not consistent with the conditions of the current age and museology
approaches and could not meet the demand. The effects and traces of the postmodern period
could be observed in the new museum; and thus, Hatay Archeology Museum in the context of
postmodern museology was discussed in the present study.

Keywords: Postmodern, Museum, Hatay Archeology Museum, Tourism.
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ABSTRACT

The number of refugees and their integration to host societies have been important global
challenges during the last decade. Particularly the refugee crises in Syria since 2011 has resulted
in the largest global displacement of people in recorded history and has created one of the worst
humanitarian crises. Many of these refugees also possess a range of skills, knowledge and
experience to invest in and actively contribute to the economy in the hosting countries. Tiirkiye
is also hosting a significant amount of refugee communities (4.5 million) from Syria, Afghanistan
and North Africa. Yet, as a developing country with limited financial resources and chronic
unemployment problem (11%) refugees and their economic integration into host societies are
based on financial aid offered by EU and other international organizations. Enhancing
entrepreneurship among refugees emerges as an more sustainable solution. Because of its
human intensive and multi-cultural nature tourism industry is ideal for refugees to venture as
entrepreneurs. Particularly ethnic restaurants established by refugees have proven successful in
tourism. These entrepreneurial activities not only create jobs but they also help integration.
However, the characteristics of refugee entrepreneurs and their motivations have been
overlooked in the literature. Therefore, the aim of this paper is to make a qualitative exploration
into personal characteristics, and motivations of refugee entrepreneurs in tourism. A semi-
structured interview is used as the data collection tool. A total of 25 interviews will be conducted
in Istanbul and Antalya with refugee entrepreneurs operating in tourism (e.g. food & beverage,
events, lodging and travel-trade). These will then be content analyzed to understand
characteristics, motivations and success factors for refugee entrepreneurs venturing in tourism.
Understanding their characteristics, organizational features, motivations and success factors,
governments might create a better investment environment and facilitate entrepreneurial
activities of refugees. This would in turn create jobs, enhance well-being of refugees and their
integration with host societies.

Keywords: Refugee Entrpreneurship, Tourism, Integration
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OZET

Bu calismanin amaci, Tirkiye'deki macera turizmi destinasyonlarinin tanitilarak, Turkiye'nin
imajinin olumlu yénde gelistirilmesidir. Derleme bir ¢alismadir. Macera, kisilerin glinliik
yasamdan uzaklagmasi ve farkli icerikleri olan faaliyetlerle ilgilenmesi olarak sdylenebilir. Macera
turizmi, ekoturizm, doga turizmi, agik hava rekreasyonu, macera seyahati gibi kavramlarla
o6zdeslesmistir. Fiziksel risk iceren bos zaman faaliyeti olarak da tanimlanabilir. Marco Polo ve
Evliya Celebi gibi gezginlerin, kendi donemlerindeki yaptiklari macera igerikli gezilerin amaci
merak duygularini gidermek ve yeni bilgiler elde etmekte idi. Bu agidan bakildiginda macera
turizminin sadece risk degil bilgi ve gorgl arayisini da icine aldig1 séylenmektedir. Macera
turizminin temel unsuru, macera turizmin yapildig1 destinasyonun arz kaynaklaridir. Turistlere,
kesif duygusunu yasatan ve yeni deneyimler sunan destinasyonlarin macera turizm sektori igin
onemi her gegen giin artmaktadir. Macera turizminin herhangi bir destinasyonda gelisim
gostermesinde destinasyonun cografi konumu ve erisim kolayhgi énemlidir. Farkli konaklama
bicimleri maceraci turistlerin ilgilerini ¢ekmektedir. Bu nedenle bolgenin otantik konaklama
mekanlari ve kamp alanlari gibi konaklama tiirlerinin de yeterli olmasi gerekmektedir. Katildiklari
macera turizm faaliyetleri kisiyi yeni hobi sahibi yaparak, o faaliyeti sirekli yapma istegi
olusturabilir. Dogal ortami gérmek turistlerin dogayi koruma istegini artirir. Yeni ve heyecanli
yerleri gérmek, turistlerin hayatlarinda giyim tarzindan evinin dekorasyonuna kadar yansimasini
saglar. Sonugta, turistin Gzerindeki sosyal etki, katildigi macera turizm faaliyetlerine bagh olarak
degisiklik gosterecektir. Tlrkiye, macera turizmi agisindan oldukga cesitlilik gésteren tesislere
sahiptir. Kizihrmak’ta kano, Kas’ta dalis, Gok¢eada’da ugurtma sorfi, bisikletle Van Goli cevresi,
Kackar Daglar’'nda tirmanis, Bodrum’da yat yarisi, Kaz Daglari’'nda kamp, Coruh’ta rafting,
Alacati’da riizgar sorfl, Babadag’da yamacg parasiti, Ayder'de helikopterden atlayip kayak
yapmak, Tirkiye’deki en popliler macera turizm destinasyonlari ve aktiviteleridir.

Anahtar Kelimeler: Macera, Macera Turizmi, Tiirkiye, imaj
ABSTRACT

The aim of this study is to promote the adventure tourism destinations in Turkey and to improve
the image of Turkey in a positive way. This study is a compilation. Adventure can be said as
people's getting away from daily life and being interested in activities with different content. It
has become synonymous with concepts such as adventure tourism, ecotourism, nature tourism,
outdoor recreation, adventure travel. It can also be defined as a leisure time activity involving
physical risk. The purpose of the adventure-based trips of travelers such as Marco Polo and Evliya

70



IWACT'22

Celebi in their own time was to satisfy their sense of curiosity and to obtain new information.
From this point of view, it is said that adventure tourism includes not only risk but also the search
for knowledge and good manners. The main element of adventure tourism is the sources of the
destination where adventure tourism takes place. The importance of destinations for the
adventure tourism sector is increasing day by day, providing tourists with a sense of discovery
and new experiences. The geographical location of the destination and ease of access are
important for the development of adventure tourism in any destination. Different forms of
accommodation attract adventurous tourists. For this reason, accommodation types such as
authentic accommodation places and camping areas of the region should be sufficient. The
adventure tourism activities people participate in can create a desire to do that activity
continuously. Seeing the natural environment increases the desire of tourists to protect nature.
Seeing new and exciting places allows tourists to be reflected in their lives, from the way they
dress to the decoration of their home. Ultimately, the social impact on the tourist will vary
depending on the adventure tourism activities they participate in. Turkey has quite a variety of
facilities in terms of adventure tourism. Canoeing in Kizilirmak, diving in Kas, kitesurfing in
Gokceada, cycling around Lake Van, climbing on Kackar Mountains, yacht racing in Bodrum,
camping in Kaz Mountains, rafting in Coruh, windsurfing in Alacati, Paragliding in Mount Baba
and heliskiing in Ayder are the most popular adventure tourism destinations and activities in
Turkey

Keywords: Adventure, Adventure Tourism, Turkey, Image
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OZET

Teknolojik gelismeler 1518iInda ortaya ¢ikan ve her gegen glin bireylerin hayatina farkli satin alma,
kullanma, ve paylasma modelleriyle etki eden paylasim ekonomisi platformlarini ele alan bu
¢alismada, paylasim ekonomisinin temel ilkeleri isiginda mutfak kiltlriine, kilturel etkilesime ve
gastronomi deneyimine etki eden uygulamalar kapsamli bir alanyazin taramasiyla incelenecektir.
Gelinen noktada bazi uygulamalarin temel amaci toplumsal fayda saglamak iken, pek c¢ok
platform ekonomik gelir elde etme amaci igcin kurulmus veya sonradan gelir elde etmeyi
hedefleyen kuruluslar haline gelmistir. Paylasmanin aslinda karsilik beklenilmeden yapilan bir
eylem oldugu varsayimindan yola ¢ikan arastirmacilar, bu platformlarin paylasim ekonomisi ¢ati
ismi aldinda degerlendirilmelerini elestirseler de, paylasim ekonomisi kavrami bireylerin sahip
olduklari kaynaklari baska kimselerin kullanimina sunabildikleri ve bundan gelir elde etmeyi
hedefledikleri platformlari da kapsayacak sekilde genis anlamiyla kullanilmaktadir. Gastronomi
deneyimlerinin genisleyip zenginlesmesine katki yapma potansiyeli de bulunan ve farkli mutfak
kiltlrlerinin paylasilmasi imkanini sunan ¢esitli uygulamalarin mevcut durumlarinin ve
gastronomi deneyimleri Uzerine etkilerinin incelendigi bu calismada, Tirkiye 6zelinden yola
cikarak gastronomi deneyimi ve paylasim ekonomisi arasindaki iki yonli iliskinin incelenmesi
hedeflenmektedir.

Anahtar Kelimeler: Paylagim Ekonomisi, Gastronomi Deneyimi, Kilturel Etkilesim
ABSTRACT

This study deals with the sharing economy platforms that emerge in the light of technological
developments and affect the lives of individuals with different buying, using, and sharing models
every day. Considering the main principles of the sharing economy, these applications that affect
the culinary culture, cultural interaction and gastronomy experience are examined with a
comprehensive literature review. At this point, while the main purpose of some applications is
to provide social benefits, many platforms have been established for the purpose of generating
economic income or have become organizations aiming to generate income afterwards.
Although researchers, based on the assumption that sharing is actually an action done without
expecting anything in return, criticize the evaluation of these platforms under the umbrella name
of sharing economy, the concept of sharing economy is used broadly to include these platforms,
too. Inthis study, focusing on Tlirkiye, it is aimed to shed a light on the current status of various
applications that have the potential to contribute to the expansion and enrichment of
gastronomy experiences and the opportunity to share different culinary cultures, and their
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effects on gastronomy experiences. Besides, the relationship between sharing economy and
gastronomy experiences is highlighted.

Keywords: Sharing Economy, Gastronomy Experience, Cultural Interaction
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OzET

insan yasaminda temel ihtiyaglarin basinda gelen gidalar, saglikli bir yasam siirmek igin dnemli
bir bilesendir. Ancak gida kaynakh hastaliklar g6z 6niinde bulunduruldugunda yiyeceklerin
Uretilme asamasindan tiketimine kadar gegen siirede temizlik ve hijyen kurallarina dikkat
edilmesi gereklidir. Bu baglamda hizmet sunarak musteri tatmini saglamaya calisan yiyecek
icecek isletmelerinin insan saghgini tehlikeye atmamak icin temizlig¢e 6nem vermesi
beklenmektedir. Yiyecek icecek isletmelerinde temizlik, her ne kadar saglik agisindan énemli olsa
da hizmetin kaliteli bir sekilde saglanabilmesi icin de dnem arz etmektedir. Clinkii musteriler
ziyaret ettigi isletmelerin temiz olmasina gok dikkat etmektedir. Bu ylizden isletmelerin temizlik
hakkindaki duyarliliginin ortaya cikarilmasi elzemdir. Dolayisiyla bu arastirma ile Bayburt ilinde
bulunan yiyecek icecek isletmelerinde yiyecek tiketen musterilerin temizlik algilarinin ortaya
cikarilmasi amaclanmistir. Bunun yaninda musterilerin genel temizlik algisi ile demografik
ozellikleri (cinsiyet, yas, medeni durum, egitim durumu, meslek, aylk gelir diizeyi vb.) arasinda
anlamli farkhliklarin olup olmadiginin belirlenmesi ¢calismanin bir diger amacini olusturmaktadir.
Musterilerin yiyecek icecek isletmeleri (lizerine temizlik algisinin orta diizeyde oldugu
belirlenmistir. Arastirma sonucunda elde edilen veriler gcercevesinde yiyecek icecek isletmesinin
ici, tuvaletler, yiyecekler, yiyecek icecek isletmesinin disi, servis personeli davranislari ve dis
gorinisl Uzerine oneriler sunulmustur.

Anahtar Kelimeler: Yiyecek icecek isletmeleri, Temizlik Algisi, Bayburt.
ABSTRACT

Food, which is one of the basic needs in human life, is an important component of living a healthy
life. However, considering food-borne diseases, it is necessary to pay attention to the rules of
cleanliness and hygiene in the period from the production stage to consumption. In this context,
food and beverage businesses that try to provide customer satisfaction by providing services are
expected to attach importance to cleanliness in order not to endanger human health. Although
cleanliness in food and beverage businesses is important for health, it is also important for
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providing quality service. Because customers pay attention to the cleanliness of the businesses
they visit. Therefore, it is essential to reveal the sensitivity of businesses to cleaning. Therefore,
this research, it is aimed to reveal the cleaning perceptions of the customers who consume food
in the food and beverage businesses in Bayburt. For this purpose, another aim of the study is to
determine whether there are significant differences between the general cleaning perception of
the customers and their demographic characteristics (gender, age, marital status, education
level, occupation, monthly income level, etc.). It has been determined that the customers'
perception of cleanliness in food and beverage businesses is at a moderate level. Within the
framework of the data obtained as a result of the research, suggestions were presented on the
interior of the food and beverage business, toilets, food, outside of the food and beverage
business, service personnel behaviors and appearance.

IWACT'22

Keywords: Food and Beverage Businesses, Perception of Cleanliness, Bayburt.
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OZET

Son zamanlarda birgok arastirmaci tarafindan engelsiz turizm konulu ¢alismalar yiritilmektedir.
Bu alanda bir¢ok dizenleme ve galisma olmasina ragmen, her ulkenin engelli bireyler igin
uygulamalari, yasal diizenlemeleri ve erisilebilirlik duzeyleri farkhlik gdstermektedir. Dlnya
nufusunun énemli bir kesimini temsil eden engelli bireylerin hayatin her alanina dahil edilmesi
noktasinda turizm 6nemli araglardan biridir. Engelli bireyler yasamin her alaninda oldugu gibi
turizm faaliyetlerine aktif katim saglamada da asilmasi gereken erisilebilirlik problemleriile karsi
karsityadir. Bu problemlerin asilabilmesi noktasinda yapilan yasal dizenlemeler ile engelli
bireylerin diger saglkli bireyler gibi esit haklardan yararlanmasi hedeflenmektedir. Calismada
nitel arastirma yontemlerinden biri olan dokiiman analizi yontemi kullanilmistir. Bu arastirmada
Tirkiye ve ispanya’nin engelsiz turizm pazarinin degerlendiriimesi her iki Ulkedeki yasal
diizenlemeler ve kamu/6zel alanlarin engelli bireylere saglanan olanaklarin degerlendirilmesine,
engelli bireylere saglanan sosyal destekler incelenerek, iki Ulke arasinda karsilastirmalar
yapilmasi amaclanmistir. Engelsiz turizm agisindan Tiirkiye’nin ispanya ile kiyaslanmasinin asil
amaci Tirkiye ispanya gibi turizmin agisindan énde gelen destinasyonlara sahip olmasi ve
ispanya’nin engelli turistler tarafindan en cok tercih edilen iilke olmasi nedeniyle Tiirkiye ve
ispanya’nin karsilastirilmasina yer verilmistir. Arastirmada elde edilen verilere gére ispanya’nin
engelli dostu sehirlere sahip oldugu ve ispanya’daki engellilere sunulan hizmetlerin, Tiirkiye'ye
oranla daha iyi standartlarda oldugu tespit edilmistir. Tirkiye'nin engelsiz turizm alaninda
denetim eksikliklerinin oldugu ortaya cikarilmistir. Bu eksikliklerin giderilmesi turizmde 6nemli
katkilar saglayacaktir.

Anahtar Kelimeler: Engelli Birey, Engelsiz Turizm, Tiirkiye, ispanya
ABSTRACT

Recently, studies on barrier-free tourism have been carried out by many researchers. Although
there are many regulations and studies in this area, the practices, legal regulations and
accessibility levels for disabled people differ in each country. Tourism is one of the important
tools at the point of inclusion of people with disabilities, who represent a significant part of the
world's population, in all areas of life. . Disabled individuals face accessibility problems that need
to be overcome in active participation in tourism activities, as in all areas of life. With the legal
regulations made at the point of overcoming these problemes, it is aimed that disabled individuals

76



nm&

benefit from equal rights like other healthy individuals. The document analysis method, which is
one of the qualitative research methods, was used in the study. In this research, it is aimed to
evaluate the barrier-free tourism market of Tlrkiye and Spain, to evaluate the legal regulations
in both countries and to evaluate the opportunities provided to disabled individuals in
public/private areas, to examine the social supports provided to disabled individuals and to make
comparisons between the two countries. The main purpose of comparing Turkiye with Spain in
terms of accessible tourism is to compare Tirkiye and Spain, as Tlrkiye has leading destinations
in terms of tourism such as Spain and Spain is the most preferred country by tourists with
disabilities. According to the data obtained in the research, it has been determined that Spain
has disabled-friendly cities and the services provided to the disabled in Spain are of better
standards compared to Tirkiye. It has been revealed that Tilrkiye has deficiencies in supervision
in the field of barrier-free tourism. Elimination of these deficiencies will make significant
contributions to tourism.

IWACT'22

Keywords: Disabled People, Barrie-Free Tourism, Turkiye, Spain
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ABSTRACT

Mugla with its natural beauties, historical and cultural riches; is one of the three most important
destinations of the country after Istanbul and Antalya. It is observed that the tourism activities
in Mugla, which hosts a large number of visitors every year, take place mainly in the districts of
Bodrum, Fethiye, Marmaris, whereas the tourism activities in the central district, Mentese which
is settled away from seaside, are quite limited. In this study, it was aimed to determine the
reasons why Mentese could not become a tourism destination, although it has unique values
such as a well-preserved urban protected site, rural population not degraded by urbanization,
and the continuity of traditional life styles, and to put forward suggestions for tourism
development in the district. In this qualitative research in which the focus group study technic
was applied, a problem tree was created and root causes were exposed and opinions on their
solutions were discussed. As a result of the study, the necessity of developing activities and
projects in accordance with the community-based tourism approach has been revealed in
increasing the share of tourism in Mentese urban protected site. It would be possible to ensure
that all stakeholders actively participate in the process from planning to decision making and
implementation of tourism activities by this approach, which is based on the cooperation
between central government, local government, non-governmental organizations, tourism
organizations and local communities in line with sustainable tourism principles. Consequently,
sustainable tourism activities that will support the preservation of the original texture of the
region can be ensured instead of short-term economic gains.

Keywords: Urban Protected Site, Sustainable Tourism, Mentese, Mugla
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ABSTRACT

The purpose of this paper is to investigate the relationship between aviation and
accommodation for Turkiye for foreign tourists. Another aim of this study is to reveal the impacts
of the Covid-19 pandemic on both sectors. The scope of the study consists of the provinces in
Tirkiye where the airports are located, and international flights are performed. Firstly, the data
of 2019 and 2020 are examined and compared to observe the implications of the Covid-19
pandemic on both sectors. Then, the correlation analysis is used to determine the relationships
between aviation and accommodation. Furthermore, the effects of a pandemic on
accommodation are investigated for each province by using geographical information systems.
In 2020, 60.7% reduction is witnessed in international flights and international passenger
numbers are dropped by 70.5%. More than 66% and 70% decrease have been observed for
Tirkiye in the number of arrivals and overnight stays of foreign tourists, respectively. For the
year 2019, positive high and moderate correlations between aviation and accommodation are
found. However, in 2020, the lower correlation values are calculated due to the pandemic.
Thematic maps indicated that there exists a sharp decrease in tourism accommodation in leading
tourism cities. This is the first paper to examine the aviation and accommodation relationship in
Tirkiye in the era of Covid-19.

Keywords: Accommodation, Aviation, Covid-19, Foreign Tourists, Turkiye

79



nm& =

DOGU EKSPRESI’NIN DEGISEN MEKANSAL TEMSILLERi: ULUSAL MEDYA
UZERINDEN BIR iCERIK ANALIZi

IWACT'22

CHANGING SPATIAL REPRESENTATIONS OF THE ORIENT EXPRESS: A CONTENT
ANALYSIS THROUGH NATIONAL MEDIA

ismet GUNEY
Kilis 7 Aralik University, Turkiye
ismet_5308@hotmail.com

OZET

Turizmin en 6nemli nesnesi mekanlardir. Turizm olgusundaki toplumsal degisimler zaman
icerisinde turizm tanimini, turist algisini ve sonug olarak turizm mekani da degistirmekte veya
donistirmektedir. Turizmdeki degisimlerle paralel olarak gliniimiiz mekan algisinda artik salt
ve edilgen bir durum degil aksine gok boyutlu degisken ve sekil alan bir mefhum olarak kargimiza
¢ikmaktadir. Bu baglamda mekani uretim ve tuketim sirecinde mekansal birimlerin degisim
sireci ortaya c¢ikmaktadir. Bu arastirma da mekansal bir sistem olarak Erken Cumhuriyet
Donemi veya ilk modern hareketin bir yapil mekéansal Grlini olarak ortaya c¢ikan Dogu
Ekspresi’nin mekansal temsillerinin/islevlerinin zamansal degisimlerine odaklanmaktadir. Baska
bir degisle yapili bir mekan olarak Dogu Ekspresi'nin islevsel anlamda Uzerinde uzlasilan
gorevinin/temsillerin neden oldugu, islevinin nasil degistigi ve bu sirecin sonuglarini
irdelemektedir. Arastirma boyunca su temel sorunun yaniti aranmaktadir: Yapili mekansal bir
sistem olarak Dogu Ekspresi’nin islevsel evrimi nedir? Arastirmada yaniti aranan tali sorular ise
sunlardir: Toplum hangi amaglarla Dogu Ekspresi'ni kullanmistir ve bu kullanimin zamansal
degisimi nasil meydana gelmistir? Dogu Ekspresi’nin gegirdigi mekansal degisim kimligini tespit
etmek amaciyla toplumsal hafizanin bir yansimasi gazeteler tercih edilmistir. Bu kapsamda
Tirkiye’deki cumhuriyet déneminin baslangicindan beri en eski tarihlere ait yayin yapan
Cumbhuriyet Gazetesinin arsivi kullanilmistir. Arsiv 1920 yilindan gliniimizde kadar olan siirede
ginlik olarak yayinlanan gazete yazilarinin timiinii kapsamaktadir. Bu genis evren igerinde
konuya odaklanmak igin Dogu Ekspresi ve Dogu Ekspres kelimelerinin yer aldig1 gazete yazilari
orneklem olarak alinmigtir. Bu kapsamda 170 yazi analize dahil edilmistir. Elde edilen veriler
icerik analizine tabi tutulmus ve kavramsal temalara gore tasnif edilmistir. Arastirmada elde
edilen bulgulara goére Dogu Ekspresi gecmisten giniimiize kadar dénemsel olarak Erken
Cumbhuriyet Donemi’nde ve Ulus-Devlet insasi amaciyla dogu sinirlarinin korunmasi amaci ve
islevi bulunmaktaydi. 1960-1990 yillari arasinda ise Tirkiye’de yasanan bolgelerarasi gelismislik
farki nedeniyle dogu ve bati arasinda bir go¢ yolu olarak islev kazanmistir. 2010’lu yillardan
sonra ise postmodern durumun etkisiyle turizm destinasyonu islevi kazanmistir. Sonug olarak
Cumhuriyet tarihinin 6nemli eserlerinden biri olan Dogu Ekspresi degisen temsil ve islevleriyle
varligini korumustur. Buradaki en 6nemli g¢ikarim Anadolu’nun cesitli bolgelerinde bulunun
bitln kiltirel ve tarihsel yapili mekanlarin bir zenginlik olarak kabul edilmesi ve atil durumda
bulunan yapilarin islevsel degisimleri toplumsal ihtiyaclara gore yeniden planlanmalidir.

Anahtar Kelimeler: Demiryolu, Erken Cumhuriyet Dénemi, Mekadnsal Donlisim, Mekéansal
Degisim, Dogu Ekspresi.

80



nm&

ABSTRACT

IWACT'22

The most important object of tourism is places. Social changes in the phenomenon of tourism
change or transform the definition of tourism, the perception of tourists and, as a result, the
tourism space over time. In parallel with the changes in tourism, it is no longer a pure and passive
situation in today's perception of space, on the contrary, it appears as a multidimensional
variable and taking shape. In this context, the process of change of spatial units emerges in the
process of production and consumption of space. This research also focuses on the temporal
changes of the spatial representations/functions of the Dogu Express, which emerged as a spatial
system in the Early Republican Period or as a built-spatial product of the first modern movement.
In other words, it examines the functionally agreed-upon task/representations of the Dogu
Express as a built space, how its function has changed, and the results of this process. Throughout
the research, the answer to the following basic question is sought: What is the functional
evolution of the Dogu Express as a built spatial system? The secondary questions sought to be
answered in the research are as follows: For what purposes did the society use the Dogu Express
and how did the temporal change of this use occur? In order to determine the spatial change
identity of the Dogu Express, newspapers were preferred as a reflection of the social memory.
In this context, the archive of Cumhuriyet Newspaper, which has been publishing from the
earliest dates since the beginning of the republican period in Turkey, has been used. The archive
includes all of the newspaper articles published daily from 1920 to the present day. In order to
focus on the subject within this wide universe, newspaper articles containing the words Dogu
Express and Dogu Express were taken as a sample. In this context, 170 articles were included in
the analysis. The obtained data were subjected to content analysis and classified according to
conceptual themes. According to the findings obtained in the research, the Dogu Express had
the purpose and function of protecting the eastern borders in the Early Republican Period from
the past to the present and for the purpose of nation-state building. Between the years of 1960-
1990, it has functioned as a migration route between the east and the west due to the
interregional development difference in Turkey. After the 2010s, it has gained the function of a
tourism destination with the effect of the postmodern situation. As a result, the Dogu Express,
which is one of the important works of the history of the Republic, has preserved its existence
with its changing representation and functions. The most important conclusion here is that all
cultural and historical places in various parts of Anatolia should be accepted as a richness and
the functional changes of the idle structures should be re-planned according to social needs.

Keywords: Railway, Early Republican Period, Spatial Transformation, Spatial Change, Dogu
Express.
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ABSTRACT

Faith tourists are estimated to number 300 million people, notwithstanding the lack of precise
statistical data on the number of people that participate in faith tourism. Anatolia, the cradle of
civilizations, was instrumental in the expansion of three major divine faiths in this regard (Islam,
Judaism, and Christianity). Aside from heavenly faiths, Anatolia is the birthplace of polytheistic
religions, with traces of these beliefs being visible today. In this regard, the residents’ approach
and support towards religious tourists remains critical for the sustainable development and new
research studies needed. Thus, the current study aimed to investigate the faith tourism in
Kastamonu Province, Tirkiye. In order to reveal the conceptual foundations on which the
research is based, first of all, a literature review on tourism and faith tourism was conducted.
Then the data which was gathered from a sample of local people live Kastamonu was analyzed
by SPSS descriptive statistics. As a result of the research, it was concluded that the local people
had a positive attitude towards faith tourism and supported faith tourism in general. However,
the local people were undecided about expression 5 (As faith tourism develops, Kastamonu
people's interest in other faiths will increase), expression 12 (I think that faith tourism in
Kastamonu will contribute to inter-religious dialogue), and expression 17 (Restoration of
historical artifacts belonging to Greeks and Armenians causes foreigners to claim rights here).
This shows that the local people have questions marks on these issues. This study provides
contribution for tourism literature and also some implications about faith tourism development
in the region.

Keywords: Faith Tourism, Local People, Sustainable Development, Tirkiye
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ABSTRACT

Tourism policy contributes to the effective management of the sector and the rational,
sustainable development of resources, which is recognized globally by the United Nations and
the World Tourism Organization. Properly implemented policies in the field of tourism enhance
the social, economic, and political potential of the country. Even though tourism is based on
private initiative, its effective functioning is impossible without the intervention of the state.
Recent global challenges have highlighted the strengths and weaknesses of the tourism sector,
and the need for close cooperation between the state and business entities. At the local level,
there is a need for more coordination among the private sector and government agencies, for
offering support to tourism institutions, and at the same time developing infrastructural
projects. Environmental initiatives, alternative energy supply, waste management, organic
farming, and traditional handicraft initiatives must be encouraged as well. Crisis in general
except challenges raises new opportunities. Covid Era 2020-2022 appeared as the descending
tendency not only in Georgia but in the world, but gradually tourism sector is quite dynamically
returning to pre-pandemic indicator, therefore the government needs to pursue an active pro-
tourism policy.

Keywords: Tourism, Policy, Government, Pandemic, Sustainable
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ABSTRACT

Recent research stresses sustainable tourism as an essential necessity for the future of tourism,
nature, society, and the earth. This study focuses on Mindset Theory which is a strong predictor
of human behaviour and motivation in the sustainable tourism context. Mindset Theory is
considered an important determinant in explaining human behaviour, particularly sustainable
consumer behaviour. According to this theory, mindset is the people’s beliefs about the nature
of human characteristics, and people have two different mindsets as fixed and growth mindset.
While people who endorse a fixed mindset believe that human characteristics like intelligence,
personality, or morality do not change, growth mindset people think that learning and
experience can support growth, so the characteristics mentioned above can be changed. Prior
research investigated the mindset difference in many different contexts, such as brand
personality perceptions, tourist behaviour, motivation, and behaviour of salespeople. These
studies demonstrated the strong effects of mindset on human motivation and behaviour. The
current paper investigates whether mindset can also affect the behaviour and attitudes of
consumers in the sustainable tourism context. In this regard, the paper exploits the value-belief-
norm theory, one of the most common theories used in explaining environmental behaviour to
explain sustainable behaviour. Thus, the aims of this paper are to examine the effect of mindset
theory on value-belief-norm theory and the effect of these combined theories’ influences on
consumers’ behavioural intention and willingness to sacrifice for sustainable tourism
implications. The data will be collected via a questionnaire. The conceptual model will be tested
by structural equation modelling and be analysed by path analysis.

Keywords: Sustainable Tourism, Mindset Theory, Value-Belief-Norm Theory, Sustainable
Behaviour
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OZET

Teknolojinin gelisme hizi her glin artmakta ve stirekli yenilikler sunulmaktadir. Yeni teknolojilerin
bazilari ilgi gormeyip kaybolmakta ya da olumsuz olarak algilanmakta, hatta insanliga ve ¢evreye
bir tehdit olarak gorilmektedir. Nesnelerin interneti ve yapay zeka glinimizde hemen hemen
biitin endistrilerde ve sektorlerde yerini almistir. Glinimizde ve gelecekte daha siklikla
kargimiza ¢ctkma siirecinde olan endiistri 4.0 nesnelerin interneti, bu ¢alismada teknoloji ve sanayi
iktisadi ile turizmde kullanim alanlari incelenmistir. Teknoloji merakhsi kisilerin éncelikle talep
ettigi bu Urinler, pazarlamacilarin da ilgisini cekmekte, trilyonlarca ABD Dolari iktisadi bayikluge
ulasmasi beklenmektedir. Dijital turizm, otonom arabalar incelenen konular olmakla beraber;
robotlarin ve yapay zekanin sadece planlama ve (retim asamasinda degil, insana ihtiyag
duyulmayacak sekilde mal ve hizmet Uretiminin tamaminda istihdam edilebilmesi sorunsali
irdelenmistir. Teknolojilerin potansiyel sorunlari her dénemde olmustur. Gelecegi planlama
esnasinda Asimov'un (g robot yasasi her zaman referans alinmalidir. “A. Bir robot, bir insana
zarar veremez, ya da zarar gérmesine seyirci kalamaz. B. Bir robot, birinci yasayla gelismedigi
surece bir insanin emirlerine uymak zorundadir. C. Bir robot, birinci ve ikinci yasayla ¢elismedigi
sirece kendi varligini korumakla yukimliadir.” Yapay zeka programlanirken ve algoritma
olusturulma asamasinda Ug¢ robot yasasinin degistirilemez olmasi 6nem arz etmektedir. Yapay
zekanin 6zelligi kendi kendine 6grenmesi oldugu g6z 6niine alindiginda ve enddistri 4.0 nesnelerin
interneti de asil olarak nesnelerin kendi aralarinda haberlesmesi, karar vermesi, sonrasinda
enerji, para ve diger kaynaklara ulasabilmeleri oldugu bilinmektedir. Bu baglamda diinyanin tiim
enerji kaynaklarina ve tim iktisadi varliklarina ulasabilme potansiyeli olan yapay zekanin
insanhiga nasil bir gelecek sekillendirebilecegi bu ¢alismada sanayi iktisadi ile dijital turizm
konularinda incelenmistir.

Anahtar Kelimeler: Dijital Turizm, Teknoloji ve Sanayi iktisadi, Nesnelerin interneti
ABSTRACT

The speed of development of technology is increasing day by day and continuous innovations
are offered. Some of the new technologies do not attract attention, disappear or are perceived
negatively, even seen as a threat to humanity and the environment. The Internet of Things and
artificial intelligence have taken their place in almost all industries and sectors today. Industry
4.0 internet of things, which is in the process of appearing more frequently today and in the
future, has been examined in this study, technology and industrial economics and its usage areas
in tourism. These products, which are demanded primarily by technology-savvy people, also
attract the attention of marketers, and are expected to reach an economic size of trillions of
USD. Although digital tourism and autonomous cars are the subjects examined; the problem of
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employing robots and artificial intelligence not only in the planning and production stages, but
also in the entire production of goods and services without the need for humans has been
examined. The potential problems of technologies have been in every era. Asimov's three robot
laws should always be referenced when planning the future. “A. A Robot may not injure or allow
harm to a human being. B. A robot must obey a human's orders as long as they do not conflict
with the first law. C. A robot is obliged to protect its own existence as long as it does not conflict
with the first and second laws.” It is important that the three robot laws are unchangeable when
programming artificial intelligence and creating algorithms. Considering that the feature of
artificial intelligence is self-learning, and industry 4.0 internet of things, it is known that objects
communicate among themselves, make decisions, and then access energy, money and other
resources. In this context, how artificial intelligence, which has the potential to reach all energy
resources and all economic assets of the world, can shape a future for humanity, has been
examined in industrial economics and digital tourism in this study.

Keywords: Digital Tourism, Technology and Industrial Economics, Internet of Things
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OzET

Bir toplumun kultlrind olusturan énemli unsurlardan biri de o toplumun mutfagidir. Mutfak;
insan viicudunun ihtiya¢ duydugu besinleri, yiyecek ve igecek olarak karsilamanin yani sira bu
besinleri hazirlama, pisirme ve liretme gibi etkinlikler ile bu siireglerde kullanilan arag gerecleri
bir bitin olarak kullaniimasini ifade etmektedir. GUnimuzde kiltirel degerlerin 6neminin
artmasl, beraberinde yemek kdiltirinin de 6nemini arttirmistir. Ayrica modernlesme ve
sosyallesmenin 6nemli simgelerinden olan mizeler, kiltlrin yerli ve yabanci turistlere
tanitilmasinda énemli bir role sahiptir. Bu noktada gastronomi mizeleri, yemek kultlriniin
tanitilmasinda 6nemli bir yer almaktadir. Turizm faaliyetlerine katilan bireylerin talep ve
isteklerinin farkhliklar gostermesi, turizm endustrisinin de farkli ve gilincel pazar alanlari
olusmasina neden olmaktadir. Bu nedenle gastronomi turizmi uluslararasi turizmde turizm
trendleri arasinda yer almaktadir. Bu ¢alismanin amaci, Turkiye’ de ve Diinyada gastronomi
mizelerinin arastirilarak bilinilirliginin arttiriimasi ve tanitimina katki saglamaktir. Bu dogrultuda
calismada veri toplama teknigi olarak nitel arastirma yontemlerinden biri olan dokiiman analizi
ve tarama tekniginden yararlanilmistir. Calismada konuya iliskin bilgiler, ilgili makale, kitap, kitap
bolum, bildiri vb. akademik ¢alismalar ile arama motorlari ve internet veri tabanlarindan ilgili
anahtar kelimeler araciligi ile elde edilmistir. Yapilan arastirmalar sonucunda Diinyada 250’den
fazla Turkiye’de ise 13 adet gastronomi mizesi oldugu sonucu elde edilmistir. Arastirma
sonucunda, Turkiye’'nin tarih boyunca farkli medeniyetlere ev sahipligi yapmis olmasi ile birlikte
farkli yemek kiltirlerini yasatmis olmasina ragmen, destinasyon pazarlamasi agisindan énemli
bir cazibe unsuru olan gastronomi miizelerinin sayisi ve tanitimi noktasinda yetersiz kaldig
goriilmektedir.

Anahtar Kelimeler: Gastronomi, Gastronomi MUizeleri, Gastronomi Turizmi, Turizm
ABSTRACT

One of the important elements that make up the culture of a society is the cuisine of that society.
Kitchen; means meeting the nutrients needed by the human body as food and drink, as well as
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activities such as preparing, cooking and producing these nutrients, and the use of tools used in
these processes as a whole. Today, the increasing importance of cultural values has increased
the importance of food culture. In addition, museums, which are important symbols of
modernization and socialization, have an important role in introducing culture to domestic and
foreign tourists. At this point, gastronomy museums have an important place in the promotion
of food culture. The differences in the demands and wishes of individuals participating in tourism
activities cause the tourism industry to form different and current market areas. For this reason,
gastronomy tourism is among the tourism trends in international tourism. The aim of this study
is to contribute to the promotion and promotion of gastronomy museums in Tiirkiye and the
world by researching them. In this direction, document analysis and scanning technique, which
is one of the qualitative research methods, was used as data collection technique in the study.
In the study, information on the subject, related articles, books, book chapters, papers, etc. It
has been obtained from academic studies, search engines and internet databases through
relevant keywords. As a result of the researches, it was concluded that there are more than 250
gastronomy museums in the world and 13 gastronomy museums in Tirkiye. As a result of the
research, it is seen that although Tirkiye has hosted different civilizations throughout history
and has kept different food cultures alive, it is insufficient in terms of the number and promotion
of gastronomy museums, which are an important attraction in terms of destination marketing.

Keywords: Gastronomy, Gastronomy Museums, Gastronomy Tourism, Tourism
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OZET

Gunumuzde insanlarin disincelerini en iyi anlattiklari ve aktardiklari bilgi kaynaklarindan biri de
sosyal medyadir. insanlar, diger bircok konuda oldugu gibi, diinyanin en temel problemlerinden
biri olan iklim degisikligi hakkinda bilgilerini sosyal medya araciligiyla paylagsmakta, tartismakta
ve fikirlerini olgunlastirmaktadirlar. Bu bilgi ve iletisim aginin bir sonucu olan sosyal medyanin
sunmus oldugu sosyal etkilesim iklim degisikliginin olumsuz etkilerinden en az zararla gtkmamiza
katki sunabilir. Dahasi bitin insanlarin konu hakkinda yeteri kadar bilgilendirilmesi ve
bilinglendirilmesi bu sekilde miimkiin olabilir. iklim degisikligi gibi dnemli bir konu hakkinda
insanlarin surekli olarak tartismasi, fikir ve bilgi paylasmasi beklenirken, zaman zaman konu
hakkinda yetkili ve sorumlu kisilerin gerekli etkilesimin olusup olusmadigi ile ilgili kafa karistiran
paylasimlarina rastlamak ta mimkiindiir. Bu galisma sayesinde elde edilen veri ve bilgilerin
yaninda iklim degisikligi ile ilgili strekli 6lgulen nicel verilerin bir arada kullanilmasi mimkiin
olacaktir. Ayrica insanlarin iklim degisikliginin sonuglari ve etkilerine olan inang ve bilgi diizeyleri
yapay zeka ile 6l¢tilecektir. Elde edilen 6lgiimler sayesinde gerekli bilgi ve alt yapi icin bilgi tabanli
yapilarin olusmasina zemin hazirlanacaktir. Ozellikle iilkemizde birgok alani etkileyecek olan iklim
degisikliginin insanlar arasindaki inan¢ ve algisi tespit edilecek ve oOneriler gelistirilecektir.
Dolayisiyla iklim degisikligine ait olumsuzluklarin insanlar tarafindan nasil algiladigi bilgisi ¢ok
daha net sekilde ortaya konulacaktir.

Anahtar Kelimeler: Sosyal Medyada, iklim Degisikligi, Turizm Algisi, Yapay Zeka
ABSTRACT

Today, one of the sources of information that people express and convey their thoughts best is
social media. As with many other issues, people share their knowledge about climate change,
one of the most fundamental problems of the world, through social media, discuss and mature
their ideas. The social interaction offered by social media, which is the result of this information
and communication network, can contribute to our recovery from the negative effects of climate
change with the least damage. Moreover, in this way, it may be possible to inform and raise
awareness of all people sufficiently about the subject. While it is expected that people will
constantly discuss and share ideas and information about an important issue such as climate
change, it is also possible to come across confusing posts by authorized and responsible people
about the issue, whether the necessary interaction has occurred or not. Thanks to this study, it
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will be possible to use continuously measured quantitative data on climate change as well as the
data and information obtained. In addition, people's belief and knowledge about the
consequences and effects of climate change will be measured by artificial intelligence. Thanks to
the measurements obtained, the basis for the formation of knowledge-based structures for the
necessary information and infrastructure will be prepared. The belief and perception of climate
change, which will affect many areas in our country, will be determined and suggestions will be
developed. Therefore, the knowledge of how people perceive the negative effects of climate
change will be revealed much more clearly.

Keywords: Social Media, Climate Change, Tourism Perception, Artificial Intelligence
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ABSTRACT

Destination satisfaction and image of tourists is one of the hot topics in tourism research. Since
it is one of the most important elements of a touristic destination and is known as one of the
most important factors in promotion, the destination needs to be evaluated by the visitors. In
this context, the aim of this study is to determine the perceptions of tourists coming to Sinop
Province. The data for this study was collected through simple random sampling technique from
a sample of domestic tourists in Sinop, Tlrkiye. The data for this study was tested using SPSS
descriptive statistics. According to the results of the study, it was observed that the participants
did not agree with the statements that ‘the minibus transportation service is good in Sinop’ and
‘the prices of the food and drinks offered in the city restaurants are fair’, and the participants
were undecided for some statements. This study provides contribution for tourism literature and
also some implications about tourism development in the region.

Keywords: Destination Image, Development, Sinop Destination
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OZET

Yaratici turizm, turistlerin yerel halk ile iletisim kurup destinasyondaki kiiltiire etkin katihmini
saglayip deneyimleyerek 6grenme, yaratici potansiyel ve becerilerini gelistirme olanagi
sunmaktadir. Yeni yaratici alanlarin gelismesine dolayisiyla bu alanlara bagh sektoérlerin
canlanmasina katki saglamaktadir. Gastronomi temelli bir Grin olan tarhana, Anadolu
topraklarinda gegmisten glinimize tarihsel siireg icerisinde yerel halkin kiltlrel yapisina uygun
sekilde dretiminin  yapildigi somut olmayan kiltirel miras Ogelerindendir. Tarhana
Kahramanmaras’ta farkh Gretim sekli ve cografi isaret olma 06zelligi ile gastronomik degerler
bakimindan olduk¢a 6nemlidir. Ana maddeleri dovme ve yogurt olan Maras tarhanasinin yapim
usulii ve tiiketim sekli itibariyle kendine 6zgudiir. Maras tarhanasinin ¢orba disinda cips gibi farkh
tiketim sekillerinin olmasi onu Tirkiye'deki diger tarhanalardan ayirmaktadir. Calisma,
Kahramanmarag’taki tarhana tretiminin diini bugiinii ve gelecegini, bélge ekonomisine yaratici
turizm kapsaminda olabilecek katkilarini belirlemek ve farkindalik yaratmak amaciyla yapilmistir.
Kahramanmaras merkez ilgelerinde tarhana yapimi ile ugrasan yerel halk ve isletme sahipleriyle
birebir gériismeler yapilmis, tarhana yapim asamalari detayl bir sekilde fotograflanmistir. Ayrica
yorenin lokasyonu ve fiziki yapisi ArcGIS 10.5 programi kullanilarak haritalandirilmistir. Turistlerin
marag tarhanasini yaparak yasayarak deneyimlemelerinin ve yerel paydaslarla iletisim halinde
olmalarinin  Kahramanmaras’'ta yaratici turizm adina pozitif bir etki olusturabilecegi
distintilmektedir.

Anahtar Kelimeler: Turizm, Yaratici Turizm, Tarhana, Kahramanmaras
ABSTRACT

Creative tourism offers tourists the opportunity to learn, develop their creative potential and
skills by communicating with the local people and ensuring their active participation in the
culture of the destination. It contributes to the development of new creative fields and thus to
the revival of the sectors connected to these fields. Tarhana, which is a gastronomy-based
product, is one of the intangible cultural heritage items that has been produced in accordance
with the cultural structure of the local people in the historical process from past to present in
Anatolian lands. Tarhana is very important in terms of gastronomic values with its different
production method and geographical indication in Kahramanmaras. Maras tarhana, whose main
ingredients are beaten and yoghurt, is unique in terms of its production method and
consumption. The fact that Maras tarhana has different consumption forms other than soup,
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such as chips, distinguishes it from other tarhanas in Turkey. The study was carried out to
determine the past, present and future of tarhana production in Kahramanmaras, its possible
contributions to the regional economy within the scope of creative tourism and to raise
awareness. In the central districts of Kahramanmaras, one-on-one interviews were held with the
local people and business owners dealing with tarhana production, and tarhana production
stages were photographed in detail. In addition, the location and physical structure of the region
were mapped using the ArcGIS 10.5 program. It is thought that the tourists' experience by
making Maras tarhana and being in contact with local stakeholders can have a positive effect on
creative tourism in Kahramanmaras.

Keywords: Tourism, Creative Tourism, Tarhana, Kahramanmaras.
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OZET

Dogal, kiltirel ve sosyal c¢evredeki bozulmalarin kontrol altina alinmasi turizmin
surdirdlebilirliginin saglanmasinda oldukg¢a énemli bir yere sahiptir. Turist sayisinin bdlgenin
maksimum tasima kapasitesini agmasi sonucunda bu ve benzeri geri doniisi olmayan bozulmalar
gerceklesebilir. Turistik bir destinasyonda fiziksel ve sosyal tasima kapasitesinin asiimasi
sonucunda o bolgenin hem dogal yapisinda hem de yerel halkin turizme bakis agisinda degisimler
gorilebilir. Asirt turizmin bir sonucu olarak ortaya ¢ikan bu durum turistik destinasyonun
verimliligini etkileyen 6nemli bir konudur. Bu baglamda gergeklestirilen bu g¢alismanin amaci
fiziksel ve sosyal tasima kapasitesinin asilmasi sonucunda bir turistik destinasyon olan Cesme’de
meydana gelen degisimlerin incelenmesidir. Bu amag dogrultusunda Cesme’de yasayan yerel
halk, turizm isletmecileri ve yerel yoneticilere ydnelik ti¢ ayri soru formu hazirlanmig ve 32 kisiyle
yuz ylze goriusmeler saglanmistir. Yari yapilandiriimis gériisme teknigiyle elde edilen veriler
betimsel sistematik analiz, ylizde ve frekans analizleri yoluyla degerlendirilmistir. Elde edilen
bulgular sonucunda Cesme destinasyonunda asiri turizmin dogal cevreyi olumsuz etkiledigi ve
Cesme’nin mevcut altyapisinin bu yogunlugu kaldiramadigi, 6te yandan katilimcilarin turizmin
ekonomik faydasinin yiiksek olmasi nedeniyle kalabaliktan rahatsiz olmadiklarini belirtmis
olduklari ortaya konmustur.

Anahtar Kelimeler: Asiri Turizm, Tasima Kapasitesi, Strdurilebilirlik, Cesme
ABSTRACT

Controlling the deterioration in the natural, cultural and social environment has a very important
place in ensuring the sustainability of tourism. As the number of tourists exceeds the maximum
carrying capacity of the region, this and similar irreversible deterioration may occur. As a result
of exceeding the physical and social carrying capacity in a touristic destination, changes can be
seen both in the natural structure of that region and in the perspective of the local people
towards tourism. This situation, which has emerged as a result of over- tourism, is an important
issue that affects the efficiency of the touristic destination. In this context, the aim of this study
is to examine the changes in Cesme, which is a touristic destination, as a result of exceeding its
physical and social carrying capacity. For this purpose, three separate questionnaires were
prepared for the local people, tourism operators and local administrators living in Cesme, and
face-to-face interviews were conducted with 32 people. The data obtained by the semi-
structured interview technique were evaluated through descriptive systematic analysis,
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percentage and frequency analysis. As a result of the findings, it was revealed that over-tourism
in Cesme destination negatively affects the natural environment and the existing infrastructure
of Cesme cannot handle this density, on the other hand, the participants stated that they are not
disturbed by the crowd due to the high economic benefits of tourism.

IWACT'22

Keywords: Over-Tourism, Carrying Capacity, Sustainability, Cesme
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ABSTRACT

Globalisation around the world and internet era has resulted in incresion of curiosity for different
cultures and expansion of cultural diversity concerning food choice. In this direction the number
of ethnic restaurants which carrying the role of transmitting a culture’s gastronomic identity
through food, service rituels and atmosphere has increased around the world. In result choosing
a restaurant has been getting even more challenging for the customers day by day. At this
intricate decision-making process online reviews are seen a vital and reliable source of
information due to autonomy of the information given by other customers. Today consumers
have the power of impacting the restaurants promotional activities vigorously. Therefore, the
importance of online reviews especially for ethnic restaurants which are distinct from the
ordinary restaurants due to bearing the responsibility of promoting another culture is considered
non-negligible. In this study, it's aimed to analyse the customer reviews on the Zomato platform
towards Korean restaurants located in Istanbul. For the purpose of study, the reviews made
towards Korean restaurants in Istanbul will be analysed following qualitative research methods
and content analysis techniques. Within the scope of the study 662 Turkish and English reviews
made between November 2013 - May 2022 regarding six different Korean restaurants based in
Istanbul will be analysed. Main themes will be formed according to the analysis of
aforementioned comments. Within the results it's targeted to present suggestions about
enhancing and improving customer experience to Korean restaurants through determining
customers’ evaluation criterias, expectations and awareness regarding Korean cuisine.

Keywords: Korean Cuisine, Ethnic Restaurant Experience, Online Review, Zomato istanbul
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ABSTRACT

Pandemic Era -2020/21/22” drastically changed the lifestyle of the society, the Coronavirus
(Covid -19) became the reason for health, social and economic challenges in the world,
restrictions and physical distancing appeared the psychological load for humanity. Tourism as
one of the leading directions/industries of the country stopped functioning in terms of the
following limitations: Borders were closed and flows of international visitors ceased. Though,
despite problems epidemic situation changed the attitude in all directions - ,, International
Tourism Stagnation” foresaw the stimulation of ,,Domestic Tourism” that gave the chance to
locals to recall the values/heritage of communities/regions that could have been used as the
potential tourism resources that for the one hand could attract locals initially and on the other
hand would promote niche products for international visitors, thus resorts took the leading
positions, practically some of them were able to operate but some required measures for further
activities. The article deals with the needs assessment and clarification of objections that helped
to create a model for resorts’ sustainable development.

Keywords: Resort, Tourism, Program, Domestic, Stimulation
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OZET

Son yillarda diinyada ve Tiirkiye’de turizmin gelisime katki saglayan ve potansiyel turistlerin
destinasyon secimlerini etkileyen o6nemli alternatif turizm hareketlerinden biri de sarap
turizmidir. Birgok Ulkede turizmin en 6nemli itici glict olarak karsimiza gikan sarap, sadece bir
icecek degil, gegmisten glinlimiize bircok medeniyetin slizgecinden ge¢mis kiiltiirel bir olgudur.
Bu nedenle (retimi ve tiketimi toplumdan topluma degismektedir. Sadece sarabi iyi diye
turistler tarafindan tercih edilen bolgeler, llkeler ve sehirler bulunmaktadir. Sarabi ile 6ne ¢ikan
Ulkelerin hikimetleri bu dinamizmin farkinda olup sarap sektoriine o6nemli destekler
vermektedir. Sarap rotalari olusturularak vyoérelere kimlik kazandirmak igin yatirimlar
yapilmaktadir. Dinyadaki énemli sarap turizmi destinasyonlarinin sarabin baskenti Avrupa
kitasinda yogunlastigi ve Fransa, italya, Portekiz, Almanya, ispanya ile isvicre’nin basi cektigi
gorilmektedir. Amerika Kitas’'nda Amerika Birlesik Devletleri ve Arjantin 6ne ¢ikarken Giiney
Afrika ve Avustralya’nin da diinyada dikkat ceken diger destinasyonlar oldugu goriilmektedir.
Tirkiye'de sarap turizmi destinasyonlari denilince akla ilk gelen boélgeler Marmara ve Ege’dir.
Sadece ulusal degil uluslararasi anlamda (in yapmis iki adet bag rotasi olan Trakya Bag Rotasi
(Marmara Bolgesi) ve Urla Bag Rotasi (Ege Bolgesi) bu bolgelerimiz sinirlarinda yer almaktadir.
Bu ¢alismada diinyada oldugu kadar Turkiye’de de son donemlerde gelismeye baslayan sarap
turizmi ve sarap turizminin yapildigi bélgeler ele alinmistir.

Anahtar Kelimeler: Alternatif Turizm, Bag, Sarap, Sarap Turisti, Teruar
ABSTRACT

In recent years, wine tourism is one of the important alternative tourism movements that
contribute to the development of tourism in the world and Tirkiye and affect the destination
choices of potential tourists. Wine, which is the most important driving force of tourism in many
countries, is not only a beverage but also a cultural phenomenon that has passed through the
filter of many civilizations from past to present. Therefore, its production and consumption vary
from society to society. There are regions, countries, and cities preferred by tourists just because
the wine is good. The governments of the countries that stand out with their wine are aware of
this dynamism and give considerable support to the wine industry. Investments are made to
create an identity for the regions by creating wine routes. It is expressed that the important wine
tourism destinations in the world are concentrated in the wine capital of Europe mainly France,
Italy, Portugal, Germany, Spain, and Switzerland lead. While the United States and Argentina
stand out in the Americas, South Africa and Australia seem to be other remarkable destinations

98



IWACT'22

in the world. As well as in the world wine tourism has recently started to develop in Turkiye.
Marmara and Aegean are the first come to mind regions for wine tourism destinations. Trakya
Vineyard Route (Marmara Region) and Urla Vineyard Route (Aegean Region), are the two
vineyard routes that are nationally and internationally famous and are located within the borders

of these regions. In this study, the wine tourism potential and opportunities of Tlrkiye have
been studied.

Keywords: Alternative Tourism, Vineyard, Wine, Wine Tourist, Terroir
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OzET

Bu galismada, sirdirilebilir bag turizminde teruar kavrami irdelenmistir. Teruar, tanimlanabilir
fiziksel ve biyolojik cevre ile vitivinikiltiirel uygulamalar arasindaki etkilesimlerle harmanlanan
bir bolgeyi ve bu bdlgeden ¢ikan Urilinlerin ayirt edici 6zelliklerini ifade etmektedir. Teruar, ayni
zamanda spesifik toprak, topografya, iklim, bag ozellikleri ve biyolojik cesitlilikleri de kapsar.
Bagin bulundugu bdlge veya yore kosullari, 6zellikle Avrupa bagciliginda, sarabin kalitesini ve
tipini belirleyen o6nemli bir faktordir. Yoresel farkliliklar asmanin gelisimini, zimiin
olgunlagmasini, tane ve sarabin bilesimi ile duyusal 6zelliklerini etkilemektedir. Yuksek kalite
saraplar karakteristik 6zelliklerini yetistigi bolgeden almaktadir. Turizmde sarap teruari kavrami
ise genellikle sarap turizminin bir pargasi olarak sunulur. Ancak son yillarda bir yenilik olarak, bazi
arastiricilar sarap turizminde her biriicin belirgin farkliliklar gésteren, benzersiz sarap cesitlerine,
manzaralara, mimariye, kiltlire ve mirasa sahip her sarap boélgesinin kendi teruari oldugunu iddia
etmektedir. Sarabin Uretildigi cografi olarak korunan alani temsil eden mensei belli saraplar
(genellikle sise etiketinde belirtilir), teruarin bir pargasi olarak potansiyel sarap turistini gekebilir.
Sarap hakkinda daha yiiksek diizeyde bilgi sahibi olan bir sarap turisti ise belirli bir sarap
bolgesinden belirli bir sarabi daha olumlu algilayabilir. Bu da sonugta bir Griin olarak saraptan ve
sarap bolgesine yaptigi ziyaretten memnun kaldiginin bir gostergesidir.

Anahtar Kelimeler: Ozel ilgi Turizmi, Siirdiirilebilir Turizm, Bagcilik, Sarap
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ABSTRACT

In this study, the concept of terroir in sustainable vineyard tourism was examined. Terroir
expresses a region blended with the interactions between the identifiable physical and biological
environment and vitivinicultural practices and the distinctive features of the products originating
from this region. Terroir also includes specific soil, topography, climate, vineyard characteristics,
and biodiversity. The region or local condition where the vineyard is located is an important
factor that determines the quality and type of wine, especially in European viticulture. Regional
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differences affect the development of the grapevine, the ripening of the grapes, and the
composition and sensory properties of the berry and wine. High-quality wines get their
characteristic features from the region where they are grown. The concept of wine terroir in
tourism is generally presented as a part of wine tourism. However, as a novelty in recent years,
some researchers claim that each wine region has its terroir, with unique wine varieties,
landscapes, architecture, culture, and heritage, with distinct differences for each in wine
tourism. Certain wines of origin (usually indicated on the bottle label) representing the
geographically protected area where the wine is produced can attract potential wine tourists as
part of the terroir. A wine tourist with a higher level of wine knowledge may perceive a particular
wine from a particular wine region more positively. This is ultimately an indication that he was
satisfied with wine as a product and his visit to the wine region.

Keywords: Special Interest Tourism, Sustainable Tourism, Viticulture, Wine
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OZET

Turizm sektorinde dijital dontsim ile liderlik iletisim sireci diger sektorlere gore daha kritik bir
6neme sahiptir. Hizmet sektéri oldugundan ve insanlara lan iletisimde direkt olarak insan
unsurunu bulundurdugundan dolayi, isletmenin verimliligi, performansi, misteri memnuniyeti
gibi bircok konuda belirleyici 6zellige sahiptir. Dijital donlsiim glinimiz teknolojisinde her
alanda oldugu gibi turizm sektoriinde de 6nem arz eden ve giindelik yasamimizda da etkinligini
gosteren unsurlari olusturmaktadir. Arastirmamizin amaci; Van ili turizm isletmelerinde dijital
donisiim ve liderlik arasinda etkilesimini gérmek, bu unsurlarin kisiler izerinde olusan etkilerinin
neler oldugunu incelemek, bu uygulamalari nasil edindiklerini degerlendirmeye calismaktir. Ayni
zamanda dijital donlsiim ve liderlik uygulamalarinda kisiler tGzerinde etkilerinin ne derece oldugu
turizm sektoriinde bu konunun éneminin nasil oldugunu gérmeye c¢alismaktir. Dijital dénlisiim
ve liderlik arasinda iligkinin var olup olmadigini anladiktan sonra bu hususlarin turizm sektériinde
ne derece avantajli oldugunu ortaya koymak ve diger turizm isletmeleri agisindan 6nemi
vurgulanmaya caligilacaktir. Arastirmamizda nitel arastirma yontemi tercih edilmis, turizm
isletmeleri yetkilileri ile birebir goérusilerek siireg ile ilgili detayh bilgilere dogrudan ulasilabilme
imkani saglanmistir. Yapmis oldugumuz calismada da Van ilinde faaliyet gosteren turizm
isletmelerinde var olan dijital donusiim ve liderlik hususunun nasil oldugunu anlamak, bu iligkinin
sonuglarinda ise nasil bir duruma sebebiyet verdigini saptamaya ¢alismaktir. Calismamizin
sonucunda turizm sektériinde mevcut ¢alisanlarinin ve liderlerin problemlerin 6niine ne derece
gecebildigine bakarak tavsiyelerde bulunmaya ¢alisilacaktir.

Anahtar Kelimeler: Dijital Donistim, Liderlik, Turizm Sektori
ABSTRACT

The digital transformation and leadership communication process in the tourism sector has a
more critical importance compared to other sectors. Since it is a service sector and has a direct
human element in communication with people, it has a determining feature in many aspects
such as the efficiency of the enterprise, its performance, and customer satisfaction. In today's
technology, digital transformation constitutes the elements that are important in the tourism
sector as well as in every field and that show its effectiveness in our daily life. The aim of our
research; To see the interaction between digital transformation and leadership in tourism
businesses in Van, to examine the effects of these elements on people, and to try to evaluate
how they acquired these practices. At the same time, it is to try to see how the digital
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transformation and leadership practices have an impact on people and how the importance of
this issue is in the tourism sector. After understanding whether there is a relationship between
digital transformation and leadership, it will be tried to reveal how advantageous these issues
are in the tourism sector and to emphasize their importance for other tourism businesses.
Qualitative research method was preferred in our research, and detailed information about the
process was directly accessible through one-on-one interviews with the officials of tourism
enterprises. In our study, we try to understand how the digital transformation and leadership in
tourism enterprises operating in Van province, and to determine what kind of situation this
relationship causes in the results. As a result of our study, we will try to make recommendations
by looking at the extent to which existing employees and leaders in the tourism sector can
prevent problems.

IWACT'22

Keywords: Digital Transformation, Leadership, Tourism Industry
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OzET

Doviz  kurlarindaki fiyat hareketleri turizm sirketleri agisindan 6nemli sonuglar
dogurabilmektedir. Son donemlerde de doviz kurlarinda 6nemli fiyat hareketleri yasanmistir. Bu
nedenle bu ¢alismada 2002 yilinin Ocak ayi ile 2022 yilinin Nisan ayi arasindaki donem igin aylk
veriler kullanilarak hisse senetleri borsada islem géren ve kodlari AYCES, MAALT, MARTI, NTHOL
ve TEKTU olan bes 6énemli turizm sirketinin doéviz kuru riski incelenmistir. Déviz kurlarini temsilen
hem Dolar-TL kuru hem de Euro-TL kuru dikkate alinmistir. Calisma bulgulari AYCES, MARTI ve
TEKTU turizm sirketlerinin hisse senetlerinin piyasa degerlerinin kur riskine maruz kaldigi, MAALT
ve NTHOL turizm sirketlerinin hisse senetlerinin piyasa degerleri ile doviz kurlari arasinda ise
geleneksel anlamlilik diizeylerinde istatistiki olarak anlamli bir iliski bulunmadigi sonucuna isaret
etmektedir. Bu bulgu doéviz kurlarindaki hareketlerin turizm sirketlerini farkl sekillerde
etkileyebilecegi anlamina gelmektedir. Bulgular ayrica kur riski parametresinin istatistiki olarak
anlamli ¢iktigi durumlarda negatif egerler aldig1 sonucuna da isaret etmektedir. Bu bulgu da genel
beklentilerin aksine Tirk lirasindaki deger kaybinin ilgili turizm sirketlerinin hisse senetlerinin
piyasa degerlerini negatif yonde etkiledigi anlamina gelmektedir.

Anahtar Kelimeler: Turizm Sirketleri, Doviz Kurlari, Déviz Kuru Riski Duyarliligi
ABSTRACT

Price movements in exchange rates can have important consequences for tourism companies.
Recently, there have been significant price movements in both US Dollar-Turkish Lira and Euro-
Turkish Lira exchange rates. For this reason, in this study, using monthly data from January 2002
to April 2022, the exchange rate risk exposure of five important tourism companies (AYCES,
MAALT, MARTI, NTHOL, and TEKTU) whose stocks are traded on the istanbul stock exchange has
been examined. Both Dollar-TL and Euro-TL rates have been taken into account to represent
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exchange rate risk. Regardless of Dollar-Turkish Lira or Euro-Turkish Lira is used to represent
exchange rate risk, the results of the study show that whereas the AYCES, MARTI, and TEKTU
tourism companies are exposed to exchange rate risk, itis found that MAALT and NTHOL tourism
companies are not exposed to exchange rate risk at traditional significance levels, meaning that
the movements in exchange rates can affect tourism companies in different ways. Additionally,
the findings also indicate that the exchange rate risk parameters take negative values, imlying
that, contrary to general expectations, the depreciation of the Turkish lira against US Dollar and
Euro negatively affects the market values of the stocks of the relevant tourism companies.

IWACT'22

Keywords: Tourism Sector, Exchange Rate, Exchange Rate Risk Exposure
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OzET

Son dénemlerde Tiirk faiz orani piyasalarinda gerek merkez bankasi para politikasi uygulamalari
gerekse kiiresel finansal piyasalardaki gelismeler bagl olarak 6nemli hareketler yasanmistir. Bu
nedenle bu ¢alismada 2002 yilinin Ocak ayi ile 2022 yilinin Subat ayi arasindaki dénem igin aylik
veriler kullanilarak turizm sektériinii temsil eden BiST Turizm endeksi (XTRZM) ile hisse senetleri
borsada islem goren ve kodlari TEKTU, AYCES, MAALT ve MARTI olan dort 6nemli turizm sirketi
icin faiz orani riski incelenmistir. Faiz oranlarini temsilen merkez bankasinin faiz orani politikasi
ile uyumlu olmasi nedeniyle bankalar arasi para piyasasi faiz oranlari kullanilmistir. Calisma
bulgulari hem BIST turizm endeksinin hem de ilgili turizm sirketlerinin faiz orani riskine maruz
kaldiklari sonucuna isaret etmektedir. Clinki bulgular ilgili turizm sirketlerinin hisse senetlerinin
piyasa degerleri ile faiz oranlari arasinda negatif ve istatistiki olarak anlamli bir iliski bulundugunu
gostermektedir. Bu bulgu da faiz oranlarindaki artislarin finansman maliyetlerini artirmasina da
bagh olarak ilgili tim turizm sirketlerinin hisse senetlerinin piyasa degerinin azalmasin yol agtigl
anlamina gelmektedir. Bu nedenle Tirkiye’de turizm sektoérinin istikrara kavusmasinda merkez
bankasinca uygulanan faiz politikalari ve bankalarca turizm sektoériine kullandirilan kredilerin faiz
oranlarinin da 6nemli etkileri oldugu ifade edilebilir.

Anahtar Kelimeler: Turizm Sirketleri, Faiz Orani Piyasasi, Faiz Orani Riski
ABSTRACT

Recently, there have been significant interest rate changes in the Turkish interest rate markets,
depending on the central bank's monetary policy applications and the developments in the
global financial markets. For this reason, in this study, using monthly data from January 2002 to
February 2022, interest rate risk exposure of the ISE tourism index (XTRZM), as well as four
important tourism companies (TEKTU, AYCES, MAALT, and MARTI) stock returns are examined.
In the analysis, the O/N interbank money market interest rates are used to represent the interest
rates. Results show that the the ISE tourism index and the related tourism companies are
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exposed to interest rate risk, and changes in interest rates negatively affect the ISE tourism
index’s return as well as the related tourism companies’ stock returns. This findings mean that
the increase in interest rates also causes a decrease in the market value of the stocks of all
relevant tourism companies due to the increase in financing costs. For this reason, it can be
stated that the monetary policies applied by the central bank and the loan interest rates offered
by the banks to the tourism sector may have a significant impact on the stability of the tourism
sector in Turkiye.

Keywords: Tourism Sector, Interest Rate Market, Interest Rate Risk Exposure
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OZET

Bu c¢alismada 2002 yilinin Ocak ayi ile 2022 yilinin Nisan ayi arasindaki donemi i¢in haftalik
veriler kullanilarak hisse senetleri Borsa istanbul’da islem géren ve kodlari AYCES, MAALT,
MARTI, NTHOL, PKENT ve TEKTU olan 6 farkli turizm sirketine doénik finansal yatirim
analizlerine yer verilmistir. Bu kapsamda 6ncelikle ilgili her bir turizm sirketinin hisse
senetlerine ait tarihi veriler kullanilarak degisim katsayilari hesaplanmistir. Ardindan alti
degiskenli AR(1)-GO-GARCH-NLS modeli kullanilarak ilgili turizm sirketlerinin hisse senetlerinin
getiri serilerinin zamanla degisen kosullu korelasyon degerleri hesaplanmistir. Boylece hangi
hisse senetlerinden olusturulacak portféylerin daha iyi bir cesitlendirme etkisi sunabilecegi
analiz edilmistir. Degisim katsayisina dayali analizler ilgili turizm sirketleri arasinda bir tercih
yapilmasi gerektiginde en uygun risk-getiri bilesimini / yatirim firsatini sirastyla MAALT ve
NTHOL turizm sirketlerinin, en az cazip yatirim firsatini ise MARTI ile TEKTU turizm sirketlerinin
sundugu sonucuna isaret etmektedir. AR(1)-GO-GARCH-NLS modeline dayali analizler ise
PKENT ile MARTI sirketlerinin hisse senetlerinden olusan yatirimlarin portfoéy ¢esitlendirmesi
acisindan daha basarili portfoyler olabilecegi, MARTI ile TEKTU sirketlerinin hisse
senetlerinden olusan yatirimlarin ise diger alternatif yatirim seceneklerine gbre portfoy
cesitlendirmesi agisindan daha az basarili portfoyler olabilecegi sonucuna isaret etmektedir.
Calisma bulgularinin hisse senetleri Borsa istanbul’da islem goren turizm sirketlerine yatirim
yapmayi planlayan bireysel ve kurumsal yatirimcilar i¢in oldukga énemli bilgiler icerdigi ifade
edilebilir.

Anahtar Kelimeler: Turizm Sirketleri, Yatirim Analizi, Portféy Yonetimi
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ABSTRACT

IWACT'22

In this study, using weekly data from January 2002 to April 2022, various investment analyses
based on six different tourism companies’ stocks (AYCES, MAALT, MARTI, NTHOL, PKENT, and
TEKTU) traded on Istanbul Stock Exchange are conducted. In this context, first, the coefficients
of variations are calculated by using the historical data of the stocks of each relevant company.
Then, using the AR(1)-GO-GARCH-NLS model, the time-varying conditional correlation
between the return series of the relevant tourism companies stocks are estimated, and based
on these correlations, the portfolio diversification affect is examined. The results based on
the coefficient of variation analysis indicate that when a choice needs to be made between
the relevant tourism companies, MAALT and NTHOL companies offer the most appropriate
investment opportunity whereas the MARTI and TEKTU companies offer the least attractive
investment opportunity. The analysis based on the AR(1)-GO-GARCH-NLS model show that
investments consisting of stocks of PKENT and MARTI companies may be more successful
portfolios in terms of portfolio diversification, while investments consisting of stocks of MARTI
and TEKTU companies are less successful in terms of portfolio diversification compared to
other alternative investment options. Therefore, it can be stated that the findings of the study
contain very important information for individual and institutional investors, planing to invest
in tourism sector.

Keywords: Tourism Sector, Investment Analysis, Portfolio Management
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OzET

Tirkiye ekonomisi ¢esitli yapisal sorunlari igerisinde barindiran bir ekonomidir. Bu durum Tiirkiye
ekonomisini olusturan cesitli sektorlerin de 6nemli finansal risklerle karsi karsiya kalmalarina yol
acabilmektedir. Bu nedenle bu ¢alismada 2002 yilinin Ocak ayi ile 2022 yilinin Nisan ay1 arasindaki
donem icin haftalik veriler kullanilarak turizm sektorinin finansal risk dizeyi, Turkiye
ekonomisinin diger 6nemli sektorleri arasinda yer alan bankacilik, bilgi teknolojileri, gayrimenkul
yatinm ortakhg, elektrik ve gida sektérlerinin finansal risk diizeyleri ile karsilastirilmistir. ilgili
sektorleri temsilen BIST turizm endeksi (XTRZM), BiST banka endeksi (XBANK), BIST bilgi
teknolojileri endeksi (XBLSM), BIST gayrimenkul yatirnm ortakligi endeksi (XGMYO), BIST elektrik
endeksi (XELKT) ve BIST gida & icecek endeksi (XGIDA) kullanilmistir. Calismada ilgili sektérel
hisse senedi endekslerinin toplam finansal risklerini temsilen AR(1)-Scalar BEKK modeli
kullanilarak elde edilen zamanla degisen kosullu standart sapma parametrelerinden, piyasa
risklerini temsilen ise tarihi simiilasyon yontemine dayali olarak hesaplanan riske maruz deger
yaklasimindan yararlanilmistir. Calisma bulgulari incelenen sektorler arasinda en yiiksek piyasa
risk diizeyine sirasiyla turizm ile bankacilik sektoriiniin, en dlslik piyasa risk diizeyine ise sirasiyla
gida sektori ile gayrimenkul yatirim ortakligi sektorliiniin sahip oldugu sonucuna isaret
etmektedir. Bulgular ayrica en yiiksek toplam risk diizeyine sirasiyla bankacilik ve turizm
sektorlerinin, en disik toplam risk diizeyine ise sirasiyla gida sektori ile gayrimenkul yatirim
ortakligi sektorliniin sahip oldugunu géstermektedir. Bu kapsamda diger bir¢cok sektdre nazaran
turizm sektoriintin Turkiye ekonomisi icin finansal risk diizeyi oldukca yiksek bir sektor oldugu
ifade edilebilir. Bu nedenle turizm sektoériinde faaliyet gosteren sirketlerin etkin risk yonetim
politikalarinin bulunmasinin bu sektoriin olasi soklara karsi daha direngli hale gelmesi agisindan
oldukga 6nemli oldugu dislinilmektedir.

Anahtar Kelimeler: Turizm Sektori, Finansal Risk Dizeyi, GARCH Modelleri
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ABSTRACT
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The Turkish economy is an economy that has various structural problems. This situation may
cause various sectors in the Turkish economy to face significant financial risks. Therefore, in this
study, using weekly data from January 2002 to April 2022, the financial risk level of the tourism
sector is compared with the financial risk levels of the banking, information technology, real
estate investment trust, electricity, and food & beverage sectors, which are among the other
important sectors of the Turkish economy. The BIST tourism index (XTRZM), BIST bank index
(XBANK), BIST information technology index (XBLSM), BIST real estate invest trust index
(XGMYO), BIST electricity index (XELKT), and BIST food & beverage index (XGIDA) are used to
represent the relevant sectors. In the study, time-varying conditional standard deviations are
obtained by using the AR(1)-Scalar BEKK model to represent the total financial risks of the
relevant sectoral stock indices, and the value —at-risk analysis based on the historical simulation
method is applied to measure the market risks level of the relevant sectoral indices. The findings
of the study indicate that the tourism and banking sectors have the highest total risk and market
risk level, whereas the real estate investment trust and food & beverage sectors have the lowest
total risk and market risk level, among the sectors examined. In this context, it can be stated that
the tourism sector is a sector with a very high financial risk level, compared to many other sectors
in Turkish economy. For this reason, it can be said that applying effective risk management
policies in Turkish tourism sector is very important to make the sector stronger and more
resistant to crises.

Keywords: Tourism Sector, Financial Risk Level, GARCH Models

111



nm& o

GELENEKSEL iCECEKLERIN GASTRONOMIi TURiZMi ACISINDAN ONEMI: TURK
GASTRONOMI KULTURU UZERINE BiR ARASTIRMA

IWACT'22

THE IMPORTANCE OF TRADITIONAL BEVERAGES IN TERMS OF GASTRONOMY
TOURISM: A STUDY ON TURKISH GASTRONOMY CULTURE

Ozlem ALTUN
Eastern Mediterranean University, North Cyprus via Mersin 10 Tiirkiye
ozlem.altun@emu.edu.tr

Olena CAVUSOGLU
Eastern Mediterranean University, North Cyprus via Mersin 10 Tiirkiye
lunnacik@gmail.com

OZET

Dinya gastronomi turizmi calismalarindan yaygin olarak kullanilan geleneksel yiyecek ve
iceceklerin tlkelerin tanitimi agisindan 6nemini géz 6ninde bulunularak yapilmis olan bu
¢alismada, gok zengin ve kokli bir yiyecek ve igecek kiiltiirline sahip Tirk gastronomi kiltirinde
tarih boyunca tiiketilen geleneksel igcecekleri arastirmak amaglanmistir. Calisma kapsaminda
tespit edilmis olan geleneksel iceceklerin, lilkemizde yapilan gastronomi turizmi ¢alismalarinda
kullaniminin desteklenmesi i¢in yapilmasi gerekenler hakkinda onerilerde bulunarak turizm
sektoriinde bir farkindalk yaratmak da ayrica amacglanmistir. Arastirmamiz kapsaminda,
gastronomi turistlerin daha c¢ok ilgisini cekebilecegini disindtgimiz adi dinyada Tirk
gastronomisi ile dzdeslesmis; geleneksel Sicak Tiiketilen icecekler, geleneksel Serbetler ve
geleneksel Fermente icecekler belirlenmis ve bu icecekler hakkinda yazilmis bilimsel akademik
¢alismalar titizlikle incelenerek ayrintili bilgilere ulasiimistir. Yapmis oldugumuz ¢alismada veri
toplama yontemi olarak Nitel arastirma yontemlerinden Dokiman Analizi tekniginden
yararlaniimistir. Calismada oncelikle gastronomi, gastronomi turizmi ve geleneksel icecek
kavramlari agiklanmistir. Daha sonra yapilmis olan kapsamli literatir taramasi ile Tirk
gastronomi kiiltlriniin semboliu geleneksel icecekler hakkinda detayli bilgilere ulasiimistir.

Anahtar Kelimeler: Gastronomi, Turizm, Geleneksel, Tiirk, icecek, Serbet
ABSTRACT

In this study, which has been made by considering the importance of traditional food and
beverages, which are widely used in world gastronomy tourism studies, in terms of promoting
countries, it is aimed to investigate the traditional beverages consumed throughout history in
the Turkish gastronomy culture, which has a very rich and deep-rooted food and beverage
culture. It is also aimed to raise awareness in the tourism sector by making suggestions about
what should be done to support the use of the traditional drinks determined within the scope of
the study in gastronomic tourism studies in our country. Within the scope of our research, the
name that we think may attract more attention of gastronomy tourists has become synonymous
with Turkish gastronomy in the world; Traditional Hot Drinks, Traditional Sherbets and
Traditional Fermented Drinks were determined and detailed information was obtained by
meticulously examining the scientific academic studies written about these beverages. In our
study, Document Analysis technique, one of the qualitative research methods, was used as a
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data collection method. In the study, firstly, the concepts of gastronomy, gastronomic tourism
and traditional beverage are explained. Later, a comprehensive literature review was conducted

to obtain detailed information about traditional drinks, which are a symbol of Turkish
gastronomic culture.

Keywords: Gastronomy, Tourism, Traditional, Turkish, Beverage, Sherbet
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OZET

Bu g¢alismanin amaci kadinlarin seyahat kisitlayicilari Gzerine literatlr taramasi yapmaktir.
Bireylerin bulunduklari yerden baska bir destinasyona seyahat etmeleri her haliikarda asiimasi
gereken bazi kisitlayicilari barindirsa da, bu kisitlayicilarin sayisi ve etki dereceleri bireylerin
icinde yasadiklari veya seyahat ettikleri destinasyonlardaki toplumsal yapilara gore farklilik arz
edebilmektedir. Bireyler cinsiyetlerinden bagimsiz olarak sosyal, kiltirel, ekonomik ve siyasi
kisitlayicilarla karsilasabildikleri gibi, toplumsal cinsiyet algilarindaki farkhliklarin kadinlari zaman
zaman daha dezavantajli bir duruma dislirdigt gértlmektedir. Her ne kadar kadinlarin gerek
egitime gerek is glicline katilimi her gegen giin artmaya devam etse de, kadinlarin sosyal hayatta
cesitli kisitlayicilardan daha fazla etkilenmelerinin 6niine gegilebilmis goriinmiyor. Toplumsal
cinsiyet algilarindan kaynaklanan bireylerin seyahatlerini kisitlayici engellerin neler olabilecegini
ortaya koymak igin kapsamli bir arka plan incelemesi gerekebilmektedir. Bu yiizden, kadinlarin
seyahat gibi sosyal hayatin igerisinde var olurken karsilasabildikleri sorunlari derinlemesine
irdeleyebilmek adina, kadinlarin seyahat kisitlayicilari feminist diisiincedeki gelismelere paralel
olarak ele alinip, alanyazinda bu alanda ortaya koyulmus ¢alismalar incelenecektir. Calismanin
Turk kadin gezginlerin karsilastiklari kisitlayicilari inceleyecek gelecek c¢alismalara kaynakhk
etmesi hedeflenmektedir.

Anahtar Kelimeler: Kadin Gezginler, Seyahat Kisitlayicilari, Toplumsal Cinsiyet
ABSTRACT

The aim of this study is to conduct a literature review on women's travel constraints. Although
there are some constraints that must be overcome in any case , the travel of individuals to a
destination other than where they are located, the number and degree of impact of these
constraints may differ according to the social structures of the places in which the individuals
live or travel. As individuals may encounter social, cultural, economic, and political constraints
regardless of their gender, it is seen that differences in gender perceptions put women at a
disadvantage. Although women's participation in education and labor force continues to
increase, it does not seem possible to prevent women from being more affected by various
constraints in social life. A comprehensive background analysis may be required to reveal what
are the constraints, that stem from gender perception, and restrict females' participation in
travel activities. Therefore, in order to examine in depth the problems that women may
encounter while existing in social life such as travel, the travel restrictions of women will be
discussed in parallel with the developments in feminist thought, and the studies in this field will
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be examined. It is aimed that the study will be a source for future studies that will examine the
constraints faced by Turkish female travelers.

Keywords: Female Travelers, Travel Constraints, Gender

115



IWACT'22

VAN iLi GELENEKSEL REKREASYON ETKiNLIKLERI

TRADITIONAL RECREATION ACTIVITIES IN VAN PROVINCE

Sagbetullah MERIC
Van Yizlnci Yil University, Tirkiye
smeric@yyu.edu.tr

Songiil DUZ OZER
Van Yizlnci Yil University, Tirkiye
songulduz@yyu.edu.tr

OZET

Rekreasyon, insanlarin bos zamanlarinda kendilerini mutlu edip haz alabilecekleri her turla
etkinligi kapsayan aktiviteleri ve faaliyetleri icerir. Rekreasyon, “Bos zaman degerlendirme
etkinlikleri” olarak da ifade edilebilir. insan faaliyetlerinin énemli bir kesimini kapsayan
rekreasyon etkinlikleri, fiziksel ve zihinsel gelisim igin olduk¢a 6nemli avantajlar saglamaktadir.
Bu arastirmada, giinimuzde insanlar icin dnemli bir gereklilik olarak kabul edilen rekreasyonun
geleneksel uygulamalari arastirilacaktir. Somut olmayan kiiltiirel miras olarak da ifade edilen
geleneksel rekreasyon etkinlikleri, Van ilinde yasamis olan ve rekreasyon etkinliklerine katilmis
ya daizlemis olan kisiler ile miilakat yapilarak tespit edilecektir. Van ili 6zelinde gergeklestirilecek
bu arastirma ile geg¢miste gercgeklestirilmis olan rekreasyon etkinliklerinin unutularak
kaybolmasinin 6niine gegilecektir. Buna ek olarak modern rekreatif uygulamalar igin yeni
alternatifler sunularak ilde uygulanabilecek rekreasyon etkinlikleri de gesitlendirilecektir. Yapilan
literatlir arastirmalari sonucunda Van ilinde ge¢miste gerceklestirilmis olan bos zaman
etkinlikleri ile ilgili bir arastirmaya rastlanmamistir. Bu arastirma sonucunda bu etkinlikler ve
etkinligin gerceklestirilmesi icin gerekli olan kosullar belirlenerek literatiire kazandirilacaktir.
Arastirma sonucunda somut olmayan kdltiirel miras olan geleneksel rekreasyon etkinlikleri
somut hale getirilmis olacaktir.

Anahtar Kelimeler: Geleneksel Rekreasyon, Geleneksel Etkinlik, Van
ABSTRACT

Recreation includes activities and activities that include all kinds of activities where people can
make themselves happy and enjoy in their spare time. Recreation can also be expressed as
"leisure time activities". Recreational activities, which cover an important part of human
activities, provide very important advantages for physical and mental development. In this
research, traditional practices of recreation, which is accepted as an important necessity for
people today, will be investigated. Traditional recreational activities, which are also expressed
as intangible cultural heritage, will be determined by interviewing people who have lived in Van
and participated in or watched recreational activities. With this research, which will be carried
out in the province of Van, it will be prevented that the recreational activities that have been
carried out in the past will be forgotten and lost. In addition, recreational activities that can be
applied in the province will be diversified by offering new alternatives for modern recreational
applications. As a result of the literature researches, no research was found about the leisure
activities that were carried out in the past in the province of Van. As a result of this research,
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these activities and the conditions necessary for the realization of the activity will be determined

and brought to the literature. As a result of the research, traditional recreational activities, which
are intangible cultural heritage, will be made concrete.

Keywords: Traditional Recreation, Traditional Activity, Van
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EXPLORING DESTINATIONS WITHIN THE CONTEXT OF WINE TOURISM IN
LOCAL NEWSPAPERS: A STUDY OF URLA VINEYARD ROUTE
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ABSTRACT

Wine tourism contributes to the development of a destination for tourism purposes including
the activities such as visiting vineyards, wineries, and wine festivals appealing to tourists as an
attractive destination. One of the most accessible media organs where tourists can follow
publications about wine tourism destinations is newspapers. This study aims to investigate Urla
Vineyard Route as a destination for wine tourism published by local newspapers. In line with the
purpose of this study, the categories and the related determinants of wine tourism destinations
are analyzed by benefiting content analysis. The data is retrieved from the websites of three
Turkish local newspapers with the highest sales circulation between the periods 2011 and 2021.
The categories of the content analysis are the destination attributes, leisure attributes, and wine
attributes. The determinants assigned to the destination attributes, leisure attributes, and wine
attributes are 7, 8, and 10 respectively. According to the results of the study, wine attributes
with the highest frequency followed by destination attributes and leisure attributes are
mentioned for Urla Vineyard Route published by local newspapers. In conclusion, Urla Vineyard
Route possesses more wine attributes in the context of a wine tourism destination and it is
recommended that destination and leisure attributes should also be highlighted. Sarap turizmi,
cekici bir destinasyon olarak turistlere hitap eden izim baglari, sarap imalathaneleri ve sarap
festivalleri gibi faaliyetleri iceren turizm amacli bir destinasyonun gelisimine katkida bulunur.
Turistlerin sarap turizmi destinasyonlariile ilgili yayinlari takip edebilecekleri en erisilebilir medya
organlarindan biri gazetelerdir. Bu ¢alisma, yerel gazeteler tarafindan yayinlanan bir sarap
turizmi destinasyonu olarak Urla Bag Rotasini incelemeyi amaglamaktadir. Bu ¢alismanin amaci
dogrultusunda, sarap turizmi destinasyonlarinin kategorileri ve belirleyicileri icerik analizinden
yararlanilarak analiz edilmistir. Veriler, 2011 ve 2021 yillari arasinda en ylksek satis tirajina sahip
lic Turk yerel gazetenin web sitelerinden alinmistir. igerik analizinin kategorileri destinasyon
ozellikleri, bos zaman O6zellikleri ve sarap Ozellikleridir. Destinasyon 06zelliklerine, eglence
ozelliklerine ve sarap ozelliklerine atanan belirleyiciler sirasiyla 7, 8 ve 10'dur. Arastirmanin
sonuglarina gore yerel gazeteler tarafindan yayinlanan Urla Bag Rotasi igin en sik sarap 6zellikleri,
ardindan destinasyon ozellikleri ve bos zaman 6zellikleri belirtilmistir. Sonug olarak, Urla Bag
Rotasi sarap turizmi destinasyonu baglaminda daha fazla sarap 6zelligine sahiptir, ve destinasyon
ve eglence o6zelliklerinin de 6n plana gikarilmasi 6nerilmektedir.

Keywords: Wine Tourism, Destination, Urla Vineyard Route.
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SEF ADAYLARININ KORE MUTFAGI DERSINE YONELIK BEKLENTi VE
MEMNUNIYET DUZEYLERININ iNCELENMESi

INVESTIGATION OF CHEF CANDIDATES' EXPECTATIONS AND SATISFACTION
LEVELS FOR KOREAN CUISINE COURSE

Sema EKINCEK
Anadolu University, Turkiye
semaekincek@anadolu.edu.tr

OZET

Kore mutfagi saglkli beslenmeyi iceren zengin bir mutfaktir. Turkiye’de Kore kaltird ve
yemeklerine olan ilginin fazla olmasinin yaninda bu yemeklerin orijinallerini sunan restoran sayisi
ve bu yemeklere yonelik bilgi seviyesi olduk¢a dusiktlir. Bu nedenle gelecegin sefleri ve
isletmecileri olarak gastronomi bolumi 6grencilerinin Kore mutfagini tanimalari ve bu mutfaga
yonelik bilgi birikimlerine sahip olmasi oldukga 6nemlidir. Bu ¢alismanin amaci gastronomi
ogrencilerinin Kore mutfagina yonelik beklenti ve memnuniyetlerinin degerlendirilmesidir.
Calisma kapsaminda Kore Mutfagi dersini alan 20 Gastronomi ve Mutfak Sanatlari bélimi
6grencisine ders Oncesi ve ders sonrasinda soru formu uygulanmistir. Elde edilen veriler ile
ogrencilerin beklenti ve memnuniyet diizeyleri karsilastiriimistir. Calisma sonuglari ile gelecegin
sefleri olan gastronomi 6grencilerinin Kore mutfagi dersinin yani sira Kore yemek kiltiriane
yonelik bakis agilari da ortaya konulmustur. Elde edilen veriler sonucunda sef adaylarinin Kore
mutfagina yonelik bilgi diizeylerinin oldukg¢a diisiik oldugu tespit edilmistir. Kore Mutfagi dersinin
sef adaylarinin 6zgiin bir mutfak tanimalarina ve farkli bakis agilari kazanmalarina yardimci
oldugu gorilmustir. Buna ek olarak galisma sonuglarinin Tirkiye’de Kore yemek kiltlrinin
dogru bir sekilde sunulmasi ve tanitiminda dogru stratejiler belirlemesine yardimci olacagi
distnilmektedir.

Anahtar Kelimeler: Kore Yemek Kiiltiiri, Gastronomi ve Mutfak Sanatlari, Eskisehir
ABSTRACT

Korean cuisine is a rich cuisine that includes healthy eating. In addition to the high interest in
Korean culture and food in Tirkiye, the number of restaurants serving the originals of these
dishes and the level of knowledge about these dishes are quite low. For this reason, it is very
important for the students of the gastronomy department, as the chefs and managers of the
future, to get to know Korean cuisine and have knowledge about this cuisine. The aim of this
study is to evaluate the expectations and satisfaction of gastronomy students towards Korean
cuisine. Within the scope of the study, a questionnaire was applied to 20 students of the Korean
Cuisine course before and after the lesson. The expectations and satisfaction levels of the
students were compared with the non-parametric analyzes performed at the end of this survey.
With the results of the study, the perspectives of gastronomy students, who are the chefs of the
future, on Korean food culture, as well as the Korean cuisine course, were also revealed. As a
result of the data obtained, it has been determined that the knowledge level of the prospective
chefs about Korean cuisine is quite low. It has been found that the Korean Cuisine course helps
students get to know a unique cuisine and gain different perspectives. In addition, it is thought
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that the results of the study will help determine the right strategies for the correct presentation
and promotion of Korean food culture in Tirkiye.

Keywords: Korean Food Culture, Gastronomy and Culinary Arts, Eskisehir
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OzET

Bireylerin yasamlarinin bir pargasi haline donlsen teknolojik unsurlar, turizm haraketliligine
katihm saglayan ziyaretgilerin deneyimlerinde ¢esitlilik yaratmaktadir. Ziyaret edilen
destinasyonlarin kisilerin yasaminda unutulmaz bir deneyim olarak kalmasi igin ziyaretgiler
gittikleri turistik destinasyonlarda farkli motivasyonlar ile fotograf cekmektedirler. Turistik
destinasyonlarin gezilmesi esnasinda ziyaretgilerin deneyimlerini fotograflar ile kayit altinda
tutmalari destinasyondan ayrildiklarinda aile, dost ve akrabalari ile bu anlarini paylasmalarina
imkan vermektedir. Ayni zamanda kisiler, fotograf karesi aracili§lyla destinasyon ve kendileri
arasinda bir bag kurmaktadirlar. Bu baglamda calismanin amaci ziyaretgilerin popdler bir turizm
aktivitesi olarak gorilen fotograf c¢ekme davraniglarinin goézlemlenmesi ve ziyaretgilerin
birbirinden farkhlik gosteren fotograf cekme davranislarinin neler oldugunu ortaya koymaktir.
Calismada nitel arastirma yontemlerinden biri olan gozlem tekniginden yararlaniimistir.
Arastirma ci, katimci olarak 6nceden hazirlanmis gozlem formu ile gézlem silrecine dahil
olmustur. insan davranislarinin incelenmesi oldukga zor bir siiregtir. Katilimli gézlem yéntemi ile
arastirmaci, bireylerin davranis ve tutumlarinin derinlemesine inceleyerek ziyaretgilerin
davraniglarinin nedenlerini bir gerekceye dayandirabilme firsati yakalayabilmektedir. Calisma
alani neolitik déneme kadar uzanan ge¢misi ile milyonlarca turist agirlayan Gobeklitepe olarak
belirlenmistir. Calismada ziyaretgilerin Gébekliltepe’de fotograf cekme davranislarini sergilerken
ozellikle “T” bigimli sttunlarin ve situnlar Gzerinde yer alan kabartmalarin goériinebilecegi
noktada fotograf cektikleri, jest ve mimiklerinin daha ¢ok saskinlik ve mutluluk icerdigi, 6z
cekimin toplu fotograf ¢ekimine gore daha c¢ok tercih edildigi, kadinlarin erkeklere gére daha
fazla fotograf cekme davranisi sergiledikleri, glines 1siginin fotograf cekim agisina gore ayarlamak
gibi cesitli faktorlere dikkat edilerek fotograf cekme davranisi sergiledikleri sonucuna ulasiimistir.

Anahtar Kelimeler: Fotograf Cekme Davranisi, Gozlem, Katilimci Gozlem, Gobeklitepe
ABSTRACT

Tourism and photography are inseparable phenomena that complete each other. Individuals
want to take photograph their experiences when traveling and participating tourism activities,
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as in every important moment of their lives. However, there are some uncertainties about how
and on what photo-taking behaviors are. In this context, the aim of the study is to examine the
photo-taking behavior of visitors in Gobeklitepe. Observation method, which is one of the
qualitative research methods, was used in the study. The researcher was included in the
observation process with the pre-made observation form as a participant. Within the scope of
the research, 50 visitors were observed and the findings were recorded in the observation form.
Thematic analysis was used in the analysis of obtained data, and the frequency values of photo-
taking behaviors were found by determining the main themes, sub-themes and codes. Given
these findings, 3 main themes, 5 sub-themes and codes related to the photo-taking behaviors of
the visitors emerged. It was observed that the visitors mostly took photos and selfies with their
friends. It was also found that they used various gestures and mimics in the meantime.
Moreover, it was revealed that visitors mostly took photographs of the natural environment they
were in, along with their own photographs. It was observed that the visitors took photographs
at the point where the “T”; shaped columns and the reliefs on the columns that could be seen,
while displaying photo-taking behavior in Gobeklitepe. It has also been determined that their
gestures and facial expressions mostly reflect surprise and happiness when taking photos. In
addition, it was concluded that the visitors took photos by paying attention to various factors
such as adjusting the sunlight in accordance with the shooting angle.

IWACT'22

Keywords: Photo-Taking, Observation, Participatory Observation, Gobeklitepe
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OZET

Van destinasyonunda 6nemli ziyaret noktalarindan olan Ahtamar Adasi ve Manastiri inang
turizmi basta olmak Uzere birgok turizm amag ve tirind, tatmin edici bir sekilde karsilayan ve
bolgenin ¢ok kiiltirli dokusunun, kiltirel bir hafiza olusturarak mimari mirasina gectigi bir
merkezdir. Calismamiz iki béliimden meydana gelmektedir. ilk bélimde; calismanin dzgiin yanin
ortaya koyan unsur olan manastir dis cephe dini konularinin ayrintili agiklamasi yapilarak felsefi
boyutu yorumlanmistir. Ahtamar Kilisesinin dis cephesindeki ana kusak rolyefleri (algak rélyefler)
batidan baslanip; kuzey, dogu ve glineydoguya dogru teker teker incelenmistir. Bu rolyeflere
islenmis dini temalar eski ahit temelinde incelenerek, sahnelerin agiklamalari ayrintili olarak
yazilmistir. ikinci bélimde ise; Ahtamar Kilisesine iliskin Tripadvisor yorumlari yerli ziyaretciler
acisindan degerlendirilmistir. Ahtamar (Akdamar) Kilisesi bashgi altinda Tripadvisor yorum sayisi
192, érneklem sayisi ise 2017-2022 yillari arasindaki yorumlardan olusmaktadir. Orneklemin
tamamina ulasilmis olup 82 yorum analiz edilmistir. Calismada, ikincil kaynaklardan
yararlanilarak veriler elde edilmistir. Nitel arastirma desenlerinden Betimsel analiz yontemi
uygulanmistir. Calismanin o6zellikle turist rehberleri icin 6nemli bir kaynak teskil edecegi
o6ngorilmektedir.

Anahtar Kelimeler: Ahtamar Manastiri, Dis Cephe Dini Kabartmalar, Tripadvisor Yorumlari
ABSTRACT

Ahtamar Island and Monastery, which is one of the important visiting points in Van destination,
is a center that satisfactorily meets many tourism goals and types, especially faith tourism, and
where the multicultural fabric of the region is transferred to its architectural heritage by creating
a cultural memory. Our study consists of two parts. In the first part, the philosophical dimension
of the monastery, which is the element that reveals the original side of the work, was interpreted
by giving a detailed explanation of the religious issues on the exterior of the monastery. The main
belt reliefs (low reliefs) on the exterior of the Akhtamar Church were examined one by one
starting from the west and going to the north, east and southeast. The religious themes
embroidered on these reliefs were studied on the basis of the old Testament, descriptions of the
scenes were written in detail. In the second part, Tripadvisor reviews about the Akhtamar Church
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were evaluated from the point of view of domestic visitors. The number of Tripadvisor comments
under the title of Akhtamar (Akdamar) Church is 192, and the sample number consists of
comments between 2017 and 2022. The entire sample was reached and 82 comments were
analyzed. In the study, data were obtained by using subsidiary sources. Descriptive analysis

method was applied from qualitative research patterns. It supposed to be an benificial source,
for tourist guides as well.

IWACT'22

Keywords: Aghtamar Monastery, Religious Reliefs on The Exterior, Tripadvisor Reviews
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OZET

Turist fotograflar, turistlerin ziyaret edilen yere yonelik davranislarini anlamada zengin bir veri
islevi olarak goriilmektedir. Bu tiir veriler turistlerin nasil, nerede, ne zaman, kiminle ve neden
fotograf cektikleri ile ilgili davranislarini incelemede faydal olabilmektedir. Bu nedenle,
turistlerin fotograf cekme davranislarinin incelenmesi destinasyonlar agisindan 6nemli hale
gelmistir. Bu arastirmada, Mardin Sahtana Konagi’'ni ziyaret eden turistlerin fotograf cekme
davranislari incelenmistir. Arastirmada, Sahtana Konagi'ni ziyaret eden turistler tGzerinde nitel
arastirma yontemlerinden gozlem teknigi kullanilmistir. Arastirma verileri, Sahtana Konagi'ni
ziyaret eden 32 turist Gzerinde yapilandirilmis gézlem formu kullanilarak katilimci olmayan
gozlem teknigi ile elde edilmistir. Arastirmada kullanilan yapilandiriimis gézlem formunda,
ziyaretgilerin cinsiyeti, fotograf ¢ekerken kullandiklari ekipman, gekilen fotografin bireysel veya
grup oldugu, fotograf cekilen imge, cektikleri fotograf sayisi ve fotograf cekerken sergiledikleri
davranislar incelenmistir. Elde edilen verilerin analizi sonucunda, Sahtana Konagi'ni ziyaret eden
turistlerin fotograf ¢ekme davranislari incelendiginde yas, cinsiyet, fotograf cekilen obje,
fotografin bireysel veya grup olmasi ve ¢ekilen fotograf sayisi agisindan farkhlik géstermistir.

Anahtar Kelimeler: Turizm ve Fotograf, Turist Davranisi, Turist Fotograflar
ABSTRACT

Tourist photographs are seen as a rich data function in understanding the behavior of tourists
towards the visited place. Such data can be useful in examining the behavior of tourists regarding
how, where, when, with whom and why they take pictures. For this reason, examining the
photographing behavior of tourists has become important in terms of destinations. In this
research, the photographing behavior of tourists visiting Mardin Sahtana Mansion was
examined. In the research, the observation technique, one of the qualitative research methods,
was used on the tourists visiting Sahtana Mansion. Research data were obtained by non-
participant observation technique using an observation form structured on 32 tourists who
visited Sahtana Mansion. In the structured observation form used in the research, the gender of
the visitors, the equipment they use while taking photos, whether the photo taken is individual
or group, the image taken, the number of photos they took and the behaviors they exhibited
while taking the photo were examined. As a result of the analysis of the data obtained, when the
photographing behaviors of the tourists visiting Sahtana Mansion were examined, it differed in
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terms of age, gender, the object photographed, whether the photograph was individual or
group, and the number of photographs taken.

Keywords: Tourism and Photography, Tourist Behavior, Tourist Photos
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OZET

Turizm ve fotografcilik temelde birbiriyle bitinlesik iki konudur. Turizm deneyimini yasayan
bireyler, turistik destinasyonlarin fotograflarini cekerek bunlari hatira esya gibi paylagmayi ya da
biriktirmeyi aliskanlik haline getirebilmektedirler (Arat ve Sari, 2020). Ancak turizm yazininda bu
bireylerin fotograf ¢ekme davranislari veya aliskanliklarini inceleyen sinirli sayida galismaya
rastlanmaktadir. Alan yazindaki bu boslugu doldurmaya odaklanan ¢alismanin amaci turistlerin
tarihi gecmise sahip bir mekanda fotograf cekme aliskanlklarini ortaya koymaktir. Calismada
veriler, Stylianou-Lambert (2012); Tan (2018) ¢alismalarindan uyarlanan 12 ifadeden olusan bir
yapilandiriimis gézlem formu kullanilarak yaklasik 700 yillik bir gegmise sahip olan Kasimiye
Medrese’sini ziyaret eden 50 kisiden elde edilmistir. Ayrica arastirmanin givenirligini ve
gecerligini artirmak amaciyla gézlem yonteminin yani sira dokiiman analizi yapilip ziyaretgilerin
fotograf cekme aliskanliklari literatiire dayandiriimistir. Bu veriler, betimsel analiz yontemi ile
analize tabi tutulmustur. Arastirmanin bulgularina gore fotograf ¢eken bireylerin ¢cogunlukla
profesyonel fotografci gibi davrandiklar tespiti yapilmistir. Bununla birlikte bireylerin poz
verirken o an ki duygu durumlari olumsuz olsa bile giilimseme egiliminde olduklari gdzlenmistir.

Anahtar Kelimeler: Fotografcilik, Turizm ve Fotografcilik, Kasimiye Medresesi, Fotograf Cekme
Aliskanliklari, Gozlem Yéntemi

ABSTRACT

Tourism and photography are two integrated subjects. Individuals who experience tourism can
take photos of touristic destinations and make a habit of sharing or collecting them as souvenirs
(Arat and Sari, 2020: 898). However, in the tourism literature, there are a limited number of
studies examining the photographing behaviors or habits of these individuals. The aim of the
study, which focuses on filling this gap in the literature, is to reveal the tourists' photographing
behaviors and habits in a landmark with a historical past. In the study, the data obtained from
50 people who visited Kasimiye Madrasa, which has a history of approximately 700 years by using
a structured observation form consisting of 12 statements adapted from the studies of Stylianou-
Lambert (2012) and Tan (2018).In addition, the photographing habits of the visitors were based
on the literature by the help of document analysis besides the observation method in order to
increase the reliability and validity of the research. These data analyzed by descriptive analysis
method. According to the findings of the research, it was determined that the participants who
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took photographs mostly behaved like professional photographers. However, it was observed
that the participants tended to smile while posing, even if their current mood was negative.

Keywords: Kasimiye Madrasa, Tourism and Photography, Photographing Behaviors, Observation
Method.
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OZET

internet, turizm sehirlerinin pazarlanmasi ve tanitiminda ¢ok dénemli bir role sahiptir. Turizm
odakli resmi web siteleri hem ulusal hem de bdélgesel destinasyon pazarlama aktivitelerinin
onemli bir bolimiind olusturmaktadir. Bu nedenle birgok turizm destinasyonu, lilke veya sehir
bazinda kendi resmi web sitelerine sahiptirler. Destinasyon yoneticileri, web siteler araciligi ile
sehir hakkinda bilgi arayan kisilere birincil kaynak olarak hizmet etmeyi amaglamaktadirlar. Her
yil milyonlarca insanin resmi web sitelerini ziyaret ettikleri bilinmektedir ve bu durum, bizlere
insanlarin bu sitelere givendiklerini gostermektedir. Calismada, turizm odakli sehir web
sitelerinin yapisi ve icerigi incelenmekte ve bu sitelerin ortak bilesenlerinin 6neminin
degerlendirilmesi amaglanmaktadir. Bu amagla ¢alismada web siteleri incelenen sehirler, pazar
arastirmalari yapan bagimsiz bir kurulus olan Euromonitor International tarafindan yayinlanan
raporda (Top 100 City Destinations 2019 Edition) listelenen sehirlerdir. Google arama motoru
lzerinden yapilan incelemenin ardindan listede yer alan 100 sehirlerden 64'liniin kendi resmi
web sitesine sahip oldugu, 30’'unun bagh oldugu llke veya eyaletin resmi web sitelerinde yer
aldig1 ve son olarak 6’sinin hi¢ resmi web sitesine sahip olmadigi gérilmustir. Calismanin sonraki
asamalarina sehirlerin kendilerine ait olan 64 web sitesi lzerinden devam edilmistir. Bu
sitelerden elde edilen veriler MAXQDA programina aktarilarak kodlama ve frekans analizleri
yapilmistir. Ulasilan sonuglara gére web sitelerinde en sik kullanilan basliklar sirasiyla; seyahat,
sehirle ilgili bilgiler, etkinlikler, yiyecek ve icecek, konaklama, alisveris, yapilacak seyler ve
aktiviteler, eglence ve gece hayati ve sehirde yasam olarak belirlenmistir. Ayrica sehirlerin resmf
web sitelerinin buyik bir bolimiiniin 3 ve (zeri dil secenegi sundugu, bunun yaninda 4 ve {izeri
sosyal medya baglantilarinin oldugu gorilmustir. Calismada ulasilan bir diger sonug ise resmi
web sitelerin yonetimlerini ¢cogunlukla kongre ve ziyaretgi birolarinin veya yerel yénetimlerin
Ustlendigidir.

Anahtar Kelimeler: Resmi Web Siteleri, Turizm Sehirleri, Destinasyon Pazarlamasi
ABSTRACT

The internet has a pivotal role in the marketing and promotion of tourism cities. Tourism-focused
official websites constitute an important part of both national or regional destination marketing
activities. Therefore, many tourism destinations have their own official websites on the basis of
either countries or cities. Destination managers aim to serve as a primary resource to people
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looking for information about the city through the websites. It is known that millions of people
visit official websites every year and this shows us that people trust these websites. In the study,
the structure and content of tourism-focused city websites are examined and it is aimed to
evaluate the importance of common components of these sites. For this purpose, the cities
whose websites were examined in the study are the cities listed in the report (Top 100 City
Destinations 2019 Edition) published by Euromonitor International, an independent organization
that conducts market researches. After the examination made on the Google search engine, it
was seen that 64 of the 100 cities in the list have their own official websites, 30 of them are on
the official websites of the country or state they are affiliated with, and the last 6 of them do not
have official websites at all. The next stages of the study were continued through 64 websites
belonging to the cities themselves. The data obtained from these sites were transferred to the
MAXQDA program and coding and frequency analyzes were made. According to the results, the
most frequently used titles on the websites are respectively; travel, city information, events,
food and drink, accommodation, shopping, things to do and activities, entertainment and
nightlife, and life in the city. Additionally, it has been seen that most of the official websites of
the cities offer 3 or more language options, as well as have 4 or more social media connections.
Another conclusion reached in current study is that the management of official websites is
mostly undertaken by congress and visitor bureaus or the local managements.

IWACT'22

Keywords: Official Websites, Tourism Cities, Destination Marketing
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OZET

Son 20 yilda dliinyanin Giretim merkezi durumuna gelen Cin’de pandeminin etkilerinin hala devam
ettigi, Covid vakalarinin son iki yilin zirvesinde oldugunun rapor edildigi, Sian, Sangay ve Hong
Kong gibi tiretim ve liman sehirleri basta olmak Uzere sokaga ¢ikma yasagi uygulandigi bilgisi
ajanslara tekrar diismeye basladi. Son 2 yildir yasanan pandemi siirecinde ve sonrasinda sadece
Cin’de degil uluslararasi alanda da tedarik zincirinde aksamalar olusmustur. Fabrikalar Gretim
durma noktasina gelmis, uluslararasi gemi tasimaciliginda navlun indeksi 2020 yili basinda 1.500
ABD dolari seviyelerinden 2021 yil Eylil ayinda 10.000 ABD dolar tizerine ¢ikmistir. 2022 yili Mart
ayl sonu verilerine gore ise 8.000 ABD dolari tGzerindedir. Son iki yilda ABD dolari olarak 5 kattan
fazla artis olmustur. 2020 yili basinda 6 TL civari olan kur 2,5 kat artmis Mayis 2022 ortalarinda
15TL’yi gegmistir ki bu hesaba gore sadece gemi nakliye lcretleri TL olarak 13 kattan fazla
yukselmistir. Dlinyanin en islek limani olan Sangay limaninda ylzlerce gemi yik indirme ve yeni
yiik almak igin ortalama 12 giin sira beklemektedir. Cin’de covid vakalarindaki yikselis, sokaga
cikma yasaginda ve diger 6nlemlerde sertlesme devam ederken, Ukrayna-Rusya arasindaki
savasin baslamasi da basta gida, enerji, emtia ve turizm olmak lizere bircok sektérde 6zellikle
Tirkiye'ye olumsuz iktisadi etkileri olmaktadir. Tlrkiye'nin makro iktisadi dengeleri icin turizm
gelirlerinin 6nemi bilinen bir gergektir. Bu ¢alismanin amaci uluslararasi tedarik zinciri krizinin
iktisadi etkisi altinda uluslararasi turizmi ve toplumsal durumu degerlendirerek sosyo-ekonomik
etkilerini analiz etmektir.

Anahtar Kelimeler: Turizm Krizi, Lojistik Krizi, iktisadi Etki
ABSTRACT

In China, which has become the world's production center in the last 20 years, the effects of the
pandemic are still continuing, the Covid cases are reported to be at the peak of the last two years,
and the curfew is applied, especially in production and port cities such as Xi'an, Shanghai and
Hong Kong. During and after the pandemic for the last 2 years, disruptions have occurred in the
supply chain not only in China but also internationally. Factories have come to a standstill, and
the freight index in international shipping has increased from $1,500 at the beginning of 2020 to
over $10,000 in September 2021. According to the end of March 2022 data, it is over $8,000. It
has increased more than 5 times in US dollars in the last two years. The exchange rate, which
was around 6 TL at the beginning of 2020, increased 2.5 times and exceeded 15 TL in mid-May
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2022, according to this calculation, only the shipping fees increased more than 13 times in TL. At
Shanghai port, which is the busiest port in the world, hundreds of ships wait in line for an average
of 12 days to unload and receive new cargo. While the rise in covid cases in China, the curfew
and other measures continue to harden, the start of the war between Ukraine and Russia has
negative economic effects on Turkiye in many sectors, especially in food, energy, commodities
and tourism. The importance of tourism revenues for Tiirkiye's macroeconomic balances is a
well-known fact. The aim of this study is to analyze the socio-economic effects of international
tourism and social situation under the economic impact of the international supply chain crisis.

Keywords: Tourism Crisis, Logistics Crisis, Economic Impact
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OZET

Bu arastirmanin temel amaci lisans diizeyinde turizm egitimi alan 6grencilerin, turizm meslegine
baghhk ve kariyer beklenti algilarinin belirlenmesidir. Bu temel amacin yaninda ayrica, mesleki
baghhk ve kariyer beklenti algilari ile bireylerin sahip oldugu mesleki ve demografik ozellikler
arasindaki iliskiyi incelemektir. Galismanin 6rneklemi Alanya Alaaddin Keykubat University
Turizm Fakiiltesi'nde 6grenim goren 6grencilerden meydana gelmektedir. Turizm Fakiiltesi'nde
bulunan Turizm isletmeciligi ve Gastronomi ve Mutfak Sanatlari béliimlerinde 6grenim géren
ogrenciler ile bu asamada anket yapilmistir. Arastirma sonuglarina gore 6grencilerin turizm
meslegindeki kariyer beklenti algilarinin disiik oldugu, kariyer beklenti algisini meydana getiren
is bulma ile galisma kosullari, tcret ve turizmde istihdam algilarinin oldukga disiik oldugu
gdzlenmistir. Ogrencilerin meslege baghliklarinin ise ortalamanin biraz lzerinde oldugu
arastirmada belirlenmistir. Arastirmada meslege baghhk algilari ile kariyer beklenti algilar
arasinda anlamh bir iliskinin olmadigi belirlenmistir. Ancak arastirmaya katilan 6grencilerin
kariyer beklentileri ile cinsiyeti, deneyim durumu, calistigl deneyim siresi, deneyimi gecirdigi
sektor, turizm egitimini birakma durumu, turizm sektériinde ¢alismayi birakma durumu arasinda
anlamli iliskinin var oldugu belirlenmistir. Cinsiyet agisindan kadinlarin kariyer beklenti algisinin
erkeklere oranla daha yiksek oldugu gozlenmistir. Ayrica turizm sektériinde ¢alismaya devam
etmeyi diisiinenlerin kariyer beklenti algilarinin yiksek oldugu gézlenmistir. Turizm egitimine
devam etmeyi distnenlerin kariyer beklenti algilarinin, turizm egitimini birakmak isteyenlere
oranla daha yilksek oldugu gozlenmistir. Ek olarak ailesinde turizm sektériinde ¢alisan bireyin
oldugunu soyleyenlerin kariyer beklenti algilarinin olmayan gruba gére daha yiliksek oldugu
belirlenmistir.

Anahtar Kelimeler: Meslege Baglilik, Kariyer Beklentisi, Turizm, istihdam
ABSTRACT

The main aim of this research is to determine the perceptions of the tourism profession
commitment and career expectations of the students who receive tourism education at the
undergraduate level. In addition to this main purpose, it also examined the relationship between
professional commitment and career expectation perceptions and the occupational and
demographic characteristics of individuals. The sample of this study consists of students studying
in Tourism Faculty at Alanya Alaaddin Keykubat University. At this stage, a survey was conducted
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with the students studying in the Tourism Management and Gastronomy and Culinary Arts
departments of the Tourism Faculty. According to the results of the research, it has been
observed that the perceptions of career expectations in the tourism profession are low, and the
perceptions of finding a job and working conditions, wages, and employment in tourism, create
the perception of career expectation, are quite low. It was determined in the research that
students' commitment to the profession was slightly above the average. In this study, it is also
determined that there was no significant relationship between perceptions of professional
commitment and perceptions of career expectations. However, it has been determined that
there is a significant relationship between the career expectations of the students participating
in the research and their gender, experience level, duration of experience, sector sub-branch,
the status of tourism education, and the status of quitting a job in the tourism sector. In terms
of gender, it has been observed that female students’ perception of career expectations is higher
than male students. In addition, those who think to continue working in the tourism sector have
high career expectations perceptions. Moreover, the career expectation perceptions of those
who want to continue tourism education are higher than those who want to leave tourism
education. Furthermore, it has been determined that those who say that they have an individual
working in the tourism sector in their family have higher career expectation perceptions than
the group that does not.

Keywords: Professional Commitment, Career Expectation, Tourism, Employment
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ABSTRACT

The hospitality and tourism industry is a service-oriented business and needs talented
employees to achieve customer/tourist satisfaction and loyalty. Ethical leadership (ETL), which
promotes normatively proper conduct via two-way communication, is an important leadership
style leading to positive affective and behavioral consequences. Under such a leadership,
employees display work engagement (WE), which is described by vigor, dedication, and
absorption. Work-engaged individuals are vigorous, are enthusiastic, and feel happy when
spending much time at work. They are effective performers in the company. Hospitality and
tourism companies are supposed to hire part-timers during high season. This is especially true
for companies that have used retrenchment strategies during the COVID-19 pandemic. As a
result, most of their talent employees lost their jobs or current positions. However, part-time
workers, when compared with full-time workers, have different perceptions based on what the
company offers. Specifically, part-time workers spend less time in the department and the
company and are devoid of adequate information regarding managerial decisions and ethical
practices. Under these conditions, the linkage between ETL and WE can vary based on
employment status. In view of this, the current paper tests the interrelationships of ETL, WE, and
extra-role performance and assesses employment status as a moderator of the effect of ETL on
WE. By examining the aforesaid relationships, this study enhances current knowledge about the
outcomes of ETL. More importantly, this study is the first of its kind testing employment status
as a moderator between ETL and WE such that the positive effect is stronger among full-time
employees than among part-time employees.

Keywords: Employment Status, Ethical Leadership, Extra-Role Performance, Hotel Employees,
Work Engagement
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ABSTRACT

Tourism is a significant tool which can contribute to economic growth and development, enable
the governmental officials to invest in infrastructure and superstructure, facilitate and enhance
the relation between residents and tourists, foster local residents’ social pride, promote the
culture of the destination, accomplish a political stability, and increase the awareness about the
protection of the environment if it is managed well. Economic, physical, social, psychological,
cultural, and political benefits are closely related to tourism activities. For a destination to be
popular and competitive, participation of local residents in the tourism planning process is one
of the means that can make them become involved in tourism development and increase their
share of benefits from tourism. This is important because local residents may start to hate
tourists and may be unwilling to interact with them in an expected way. The problem relating
to overtourism is observed in popular destinations such as Dubrovnik, Bali, and Venice. Small
island destinations like the Turkish Republic of Northern Cyprus (TRNC) should take advantage
of tourism for the well-being of the residents, economic growth and development, and a
sustainable environmental management. TRNC strives to survive mainly through the service
industries such as tourism and higher education. Though the country has a number of historical,
natural, and cultural attractions, the tourism industry is still in its development stage. The
tourism industry relies heavily on casino tourism and mass touristic activities. As is the case
elsewhere, the COVID-19 pandemic also hit the hospitality and tourism industry in the TRNC and
led to loss of jobs and tourism receipts. In light of the abovementioned information, this
conceptual study aims to explore the TRNC tourism industry through the lens of economic, socio-
cultural, physical, environmental, and collaboration-partnerships factors and present some
useful recommendations for practice with a sustainable approach.

Keywords: Competitiveness, Cyprus, Hospitality, Sustainable Tourism
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OZET

Bu calismada, turizm 6gretmenlerinin duygusal zeka dizeylerinin elestirel diisinmeleri Gizerinde
herhangi bir etkisinin olup olmadiginin ortaya ¢ikarilmasi amaglanmaktadir. Bu amag
dogrultusunda, duygusal zeka boyutlarinin elestirel disiinme boyutlar Gzerindeki etkisinin
saptanmasi ve bu etkinin turizm 6gretmenleri agisindan giniimiz egitim sistemi icerisindeki
oneminin belirlenmesi ve degerlendiriimesi hedeflenmektedir. Bu baglamda, calismada nicel
arastirma yontemlerinden biri olan anket teknigi uygulanmistir. Calismanin evrenini Dogu ve
Guneydogu Anadolu Bolgeleri'nde gorev yapan 245 turizm (Konaklama Seyahat Hizmetleri ve
Yiyecek icecek) dgretmeni olusturmaktadir. Arastirmanin érneklem biyikligiinin, Dogu ve
Giineydogu Anadolu Bolgesi'nde turizm 6gretmeni olarak gorev yapan 160 kisi olmasi gerektigi
tespit edilmistir. Anket formu li¢ boélimden olusmaktadir. Birinci bélimde, katihmcilarin
demografik ozelliklerini, ikinci bolimde; katilimcilarin duygusal zeka o6zelliklerini ve Uglinci
bolimde elestirel disiinme dizeylerini 6lgen ifadeler yer almaktadir. Arastirma sonucunda,
elestirel distinme alt boyutlarinin demografik 6zelliklerden cinsiyet, medeni durum ve 6grenim
durumu degiskenlerine goére farklilasmadigr goridlmustir. Fakat calismada 6gretmenlerin
yaslarinin arttikca elestirel diisiinme diizeylerinin azaldigi gérilmustir. Ogretmenlerin yaslari
arttikga, akil yurtitme, kanit arama, gercegi arama, acik fikirlilik ve sistematiklik boyutlarinda
elestirel distinme dizeyleri anlamh bir sekilde azaldigi gorilirken mesleki tecriibe degiskeninin
akil yaritme, kanit arama ve gergegi arama elestirel dislinme alt boyutlari diizeyinde anlamli bir
etkisinin oldugu gorilmuistir. Yine arastirma sonucunda, duygusal zekanin; 6zbiling, empati ve
motivasyon alt boyutlarinin kabul edilebilir 6i¢lide elestirel dlisiinmeyi etkiledigi fakat 6z yonetim
boyutunun elestirel diistinme alt boyutlari tGizerinde bir etkisinin olmadigi ortaya ¢ikariimistir.

Anahtar Kelimeler: Duygusal Zeka, Elestirel Diisiinme, Turizm Ogretmenleri, Egitim
ABSTRACT

In this study, it is aimed to reveal whether tourism teachers' emotional intelligence levels have
any effect on their critical thinking. For this purpose, it is aimed to determine the effect of
emotional intelligence dimensions on critical thinking dimensions and to determine and evaluate
the importance of this effect in today's education system for tourism teachers. In this context,
the survey technique, which is one of the quantitative research methods, was applied in the
study. The universe of the study consists of 245 tourism (Accommodation, Travel Services and
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Food and Beverage) teachers working in the Eastern and Southeastern Anatolia Regions. It was
determined that the sample size of the study should be 160 people working as tourism teachers
in the Eastern and Southeastern Anatolia Regions. The questionnaire form consists of three
parts. In the first part, the demographic characteristics of the participants, in the second part;
There are expressions measuring the emotional intelligence characteristics of the participants
and their critical thinking levels in the third section. As a result of the research, it was seen that
the sub-dimensions of critical thinking did not differ according to demographic characteristics,
gender, marital status and educational status variables. However, in the study, it was observed
that as the ages of the teachers increased, their critical thinking levels decreased. As the age of
the teachers increased, it was observed that the critical thinking levels in the dimensions of
reasoning, evidence-seeking, truth-seeking, open-mindedness and systematicity decreased
significantly, while the professional experience variable had a significant effect on the level of
reasoning, evidence-seeking and truth-seeking critical thinking sub-dimensions. And also as a
result of the research, emotional intelligence; It was revealed that the sub-dimensions of self-
awareness, empathy and motivation affect critical thinking to an acceptable extent, but the sub-
dimensions of self-management did not have an effect on the sub-dimensions of critical thinking.

Keywords: Emotional Intelligence, Critical Thinking, Tourism Teachers, Education
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OZET

Turizme konu olabilecek jeomorfolojik 6geler, jeomorfosit olarak adlandiriimaktadir.
Jeomorfositler, ekoturizme konu olabilecek yapitlardir. Kanyon vadiler de jeomorfosit olarak
ekoturizmde degerlendirilebilecek yapilardir. Bu g¢alismada, Ambar Cayr Kanyonu’'nun,
jeomorfosit potansiyeli agisindan degerlendirilmesi amaglanmistir. Ambar Cayi, Hani ilgesindeki
daglk sahalardan kaynaklanan derelerin ve kaynak sularinin olusturdugu bir akarsudur. Ambar
Gayl, Ambar dogusunda (Bismil) Dicle Nehri’'ne baglanmaktadir. Ambar Cayi’nin olusturdugu
vadi, Hani ilcesi sinirlari icerisinde Gaybiyan Mezrasi (Cardakli Koyd) ile Soylu Koyl arasinda
kanyon o6zelligine sahiptir. Ambar Cayi Kanyonu, yaklasik 5,5-6 km uzunlugundadir. Kanyonun
genisligi 15-20 m ile 130-140 m arasinda degismektedir. Kanyon boyunca egim degerleri oldukca
yiiksek olup, bazi kesimlerde 900’ye ulagsmaktadir. Vadinin tabani ile yamaclari arasindaki nisbi
yukselti farki maksimum 100-125 m arasinda degismektedir. Kanyon ve gevresinde Alt Miyosen
ve Eosen-Oligosen dénemli kirectaslari genis alanlarda yiizeylemektedir. Bu ¢alismada temel
veriler 1/25.000 6lgekli topografya haritalarinin L44 b2, L44 c4 ve LK5 c4 paftalari ile 1/100.000
Olgekli jeoloji haritalari Elazig L44 ve Mus L45 paftalaridir. Topografya haritalarinin
sayisallastiriimasiyla olusturulan Sayisal Yiukseklik Modelinden (SYM) kanyon ve cevresine ait
topografya, egim, baki ve fiziki haritalari olusturulmustur. Jeoloji haritalarinin paftalari
sayisallastirilmis ve litoloji haritasi gizilmistir. Erisilebilirligin degerlendirilmesi icin Open Street
Map veri tabanindan giincel yol agi haritasi olusturulmustur. Arazi g¢alismalari ile birlikte
degerlendirildiginde; kanyon ve gevresi biyiik bir turizm potansiyeline sahiptir. Bu potansiyeli
kanyon ve cevresinde bulunan dogal ve beseri olusumlar olusturmaktadir. Ambar Cayi
Kanyonu’'nun yamaglarinda ¢ok sayida magara bulunmaktadir. Bu magaralarin en énemlileri
Hatunkoskl ve Terhe Magaralaridir. Kanyon yamaglarinda tarihi kale kalintilari ile ¢ok sayida
mermer yatagl da bulunmaktadir. Saha ve cevresinde karstik sekillerden lapya, tiinel, kopri
olusumlari ve riiniform (harabe) sekiller yaygin olarak gériilmekte, antiklinal, senklinal ve kliz
gibi kivrimli yapi elemanlari da bulunmaktadir. Kanyon igerisinde doga yuruyuslerine ve kaya
tirmanisina uygun alanlar da vardir. Ambar Cayi Yukari Havzasi’'nda bulunan tarihi kopri, akarsu
vadileri, magaralar ve kaynaklar da bu gercevede degerlendirilebilir. Kanyon ve ¢evresi koruma
kapsaminda olup, doga yiruyusleri disinda herhangi bir faaliyet yapilmamaktadir. Ambar Cayi
Kanyonu’nun yakin gevresi ile birlikte sahip oldugu turizm potansiyelinin degerlendirilmesi yore
kalkinmasi igin 6nem arz etmektedir.

Anahtar Kelimeler: Jeomorfosit, Turizm, Ambar Cayi Kanyonu, Hani, Diyarbakir
ABSTRACT

Geomorphological elements that can be the subject of tourism are called geomorphosite.
Geomorphosites and canyon valleys as geomorhosites are structures which can be evaluated in
ecotourism. The aim of this study is to Ambar Creek Canyon in terms of its geomorphosite
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potential. Ambar Creek is ariver formed by streams and spring waters originating from
mountainous areas in Hani district and it connects to the Tigris River in the east of Ambar (Bismil).
The valley formed by Ambar Creek has the features of a canyon between Gaybiyan Hamlet
(Cardakh Village) and Soylu Village, within the borders of Hani district. The canyon has an
approximate length of 5.5-6 km and the width varies between 15-20 m and 130-140 m. The slope
values along the canyon are very high, reaching 90° in some sections. Relative elevation
difference between the valley bottom and its slopes varies from 100 m to 125 m, at most.
Limestones from Lower Miocene and Eocene-Oligocene period surface in large areas, in and
around the canyon. The basic data in this study are L44 b2, L44 c4 and LK5 c4 sheets of 1/25.000
scale topographic maps and 1/100.000 scaled geological maps of Elazig L44 and Mus L45 sheets.
Topography, slope, aspect and physical maps of the canyon and its surroundings have been
generated from the Digital Elevation Model (DEM) created by digitizing the topographic maps.
Sheets of geological maps have been digitized and lithological maps have been drawn. In order
to evaluate accessibility, An up-to-date road network map has been formed through Open Street
Map database. When evaluated together with field studies; The canyon and its surroundings
have a great tourism potential thanks to the natural and human formations in and around the
canyon. There are many caves on the slopes of Ambar Creek Canyon. The most important ones
are Hatunkoski and Terhe Caves. There are also historical castle ruins and many marble beds on
the slopes of the canyon. Being among the carstic shapes, lapia, tunnel, bridge formations and
ruiniform (ruin) shapes are common in and around the site, and there are curved structural
elements such as anticline, syncline and cluz. There are also areas suitable for nature walks and
rock climbing in the canyon. The historical bridge, river valleys, caves and springs in the Upper
Basin of Ambar Creek can also be evaluated within this framework. The canyon and its
surroundings are within the scope of protection, and there are no activities other than nature
walks. Evaluating the tourism potential of Ambar Creek together with its close surroundings is
important for the development of the region.

IWACT'22

Keywords: Geomorphosite, Tourism, Ambar Creek Canyon, Hani, Diyarbakir
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OZET

Yiyecek icecek hizmet isletmeciligi kendi isini kurmak isteyen kisiler icin en cazip girisim
seceneklerinden biridir. Bu noktada, bilgi, beceri ve deneyimlerinin yiksek olmasi nedeniyle
gastronomi ve asclilik egitimi alan University 6grencilerinin bir adim 6ne ¢ikmasi beklenir. Bu
arastirmanin temel amaci; yiyecek icecek hizmet isletmeciligi alaninda daha avantajli taraflardan
biri olan Gastronomi ve Mutfak Sanatlari béliminde lisans egitimi alan 6grencilerin, yiyecek
icecek hizmetlerinde girisimcilik niyetlerinin planl davranis teorisi kapsaminda ortaya
koyulmasidir. Arastirma verileri 2022 yili Nisan ayi igcinde Akdeniz University Manavgat Turizm
Fakiltesi Gastronomi ve Mutfak Sanatlari Béliminde egitim géren 6grencilerden online anket
yoluyla toplanmistir. Elde edilen toplam 292 gegerli anket lzerinden yapilan analiz sonucunda
oncelikle 6grencilerin girisimcilik niyetlerinin yuksek oldugu anlasiimistir. Bununla birlikte
girisimcilik niyetlerinin cinsiyete, mesleki deneyime, ailede ve akrabalar arasinda girisimci
olmasina gore anlamli bir sekilde degistigi belirlenmistir. Buna gore erkeklerin kadinlardan,
mesleki deneyimi olanlarin olmayanlardan, ailesinde ve akrabalarinda girisimci olanlarin
olmayanlardan daha yiksek girisimcilik niyetine sahip oldugu ortaya c¢ikmistir. Diger taraftan
ogrencilerin siniflarinin ve ailelerinin gegmiste girisimcilik yapip yapmamasinin istatiksel olarak
anlamli bir farklilik olusturmadigi tespit edilmistir. Arastirma sonuglarina gore 6grencilerin
girisimcilikle ilgili tutumlari ve algiladiklari davranissal kontrol girisimcilik niyeti Gzerinde etkili
iken gevredeki insanlarin algilari ya da gorfusleri olarak nitelendirilen 6znel normlarin etkisi
bulunmamaktadir. Oznel normlarin dgrencilerin girisimcilik niyeti Gizerinde etkisinin olmamasi,
genglerin tutum ve davranislarinda sosyal ¢cevre etkisinin azaldigini yansitan gostergelerden biri
olarak degerlendirilebilir. Arastirmanin genel sonuglari gastronomi egitimi alan 6grencilerin
girisimcilik potansiyelinin yliksek oldugunu, bu nedenle basta egitim kurumlari olmak Gzere
merkezi ve yerel ydnetimler tarafindan daha fazla desteklenmesi gerektigini ortaya koymaktadir.

Anahtar Kelimeler: Girisimcilik Niyeti, Planli Davranis Teorisi, Gastronomi, isletme, Restoran
ABSTRACT

Food and beverage service business is one of the most attractive entrepreneurship options for
people who want to set up own business. Students who have gastronomy and cooking education
are expected to step forward here due to their high level of knowledge, skills, and experience. In
this context the purpose of this research is to investigate the entrepreneurial intentions of
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Gastronomy and Culinary Arts students, which is one of the most advantageous parties in the
food and beverage services, within the scope of The Theory of Planned Behavior. Research data
was collected through an online questionnaire from the students studying at Akdeniz University,
Manavgat Faculty of Tourism, Department of Gastronomy and Culinary Arts in April 2022. As a
result of the analysis made for a total of 292 valid questionnaires, it was understood that the
entrepreneurial intention of the students was high. Besides, it was determined that
entrepreneurial intentions varied significantly according to gender, professional experience, and
whether being an entrepreneur in the family and among relatives or not. Accordingly, it has been
revealed that males have higher entrepreneurial intention than females, students with
professional experience than with no experience. Likewise, the intentions of students who have
entrepreneurs in their families and relatives are higher than those who do not. On the other
hand, it has been determined that there is no statistically significant difference in terms of the
class and the family's past entrepreneur experience. According to the results of the research,
while students' attitudes towards entrepreneurship and their perceived behavioral control are
effective on entrepreneurial intention, there is no effect of subjective norms, which are defined
as perceptions or opinions of people in the environment. The fact that subjective norms do not
have an effect on students' entrepreneurial intention can be considered as one of the indicators
reflecting the decrease in the influence of the social environment on the attitudes and behaviors
of young people. The general results of the research reveal that the entrepreneurship potential
of the students who study gastronomy and culinary arts is high, therefore, they should be
supported more by the central and local governments, especially by the educational institutions.

Keywords: Entrepreneurial Intention, The Theory of Planned Behavior, Gastronomy, Business,
Restaurant.
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ANTALYA KONUSUNDA YAPILMIS TURIZM GALISMALARININ BiBLIYOMETRIK
ANALizi
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BIBLIOMETRIC ANALYSIS OF TOURISM STUDIES ABOUT ANTALYA
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OZET

Antalya, Tirkiye’nin ve diinyanin en énemli cekim yerlerinden biridir. Oyle ki uluslararasi yayin
yapan Daily Sabah’in bir haberine gére Antalya, 2019 yilinda 12,4 milyon turistle diinyada en fazla
ziyaret edilen onuncu sehir olmustur. Boylesine popiler olan ¢ekim yerlerinin ayni zamanda ¢ok
saylida bilimsel calismaya konu olmasi beklenir. Bu ¢calismanin amaci 6nemli bir turizm sehri olan
Antalya’yl konu alan turizm ¢alismalarinin incelenmesidir. incelemeye dahil edilen ¢alismalar
Web of Science (WoS) veri tabaninda konu bélimiinde “Antalya” ve “tourism” anahtar kelimeleri
birlikte kullanilarak yapilan tarama sonucunda belirlenmistir. Bu kapsamda 1995-2022 yillarini
kapsayan donemde belirlenen toplam 204 arastirma yayin tirQ, yil, yazar, atif, kurum ve anahtar
kelime bakimindan Bibliyometrik analize tabi tutulmustur. Yayin tirt agisindan bakildiginda
calismalarin yaklasik %84’l (171 calisma) makale ve %18’i (36 ¢alisma) bildiriden olusmaktadir.
Bununla birlikte ilgili calismalarin %901 (184 calisma) ingilizce, kalan %10’'nu ise Tirkge
yazilmigtir. Yil bakimindan yapilan incelemede ise 2004 yilindan itibaren hizli ve dalgali bir
degisim yasandigi anlagilmistir. En fazla yayin yapmis yazarlar H. Erkug Oztiirk, T. Albayrak, A.A.
Aksu, M. Cabel ve B. Cizel olmustur. Diger taraftan atif ortalamasi en fazla olan ilk li¢ yazarin ise
sirasiyla Y. Kuvan (62), B. Ozdemir (37) ve B. Rabia Cizel (30) oldugu anlasiimistir. ilgili yazarlardan
biri hari¢ hepsi Akdeniz Universitynde gorev yapmaktadir. Dolayisiyla kurum agisindan
bakildiginda beklendigi lzere calismalarin biyik bir kisminda da (122 c¢alisma) Akdeniz
Universitynin ismi gegmektedir. Son olarak anahtar kelimeler Gzerinden yapilan analizde 3 ve
daha fazla siklikla kullanilmis kelime sayisinin 42 oldugu, dolayisiyla ¢alismalarin genis bir
perspektife yayildigi belirlenmistir. Bu arastirmanin sonuglari Antalya 6rnekleminde yapilmis
turizm ¢alismalarinin  mevcut durumunu ve degisimini gostermektedir. Bununla birlikte
arastirmanin belirli bir turizm ¢ekim yerini dikkate alan sinirli sayidaki bibliyometrik c¢alisma
yazinina da katki saglamasi beklenmektedir.

Anahtar Kelimeler: Antalya, Tourism, Cekim Yeri, Bibliyometrik Analiz
ABSTRACT

Antalya is one of the most important tourism destinations in Tirkiye and the world. According
to a report by the Daily Sabah, Antalya ranked 10th with 12.4 million tourists among the most
visited cities in the World in 2019. Such popular tourist destinations are expected to be the
subject of numerous scientific studies. The aim of this study is to examine the literature of
tourism studies about Antalya. The studies were determined the end of the literature review by
using the keywords “Antalya” and “tourism” in the subject section of the Web of Science (WoS)
database. In this context, a total of 204 documents determined in the period between 1995-2022
were analyzed with bibliometric analysis in terms of document types, publication years, authors,
citation, affiliations, and keywords. Considering the type of publication, approximately 84% (171
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documents) of the studies were articles and 18% (36 documents) were proceedings papers. On
the other hand, 90% of the related studies (184 studies) were written in English and the
remaining 10% were written in Turkish. When the analysis made in terms of years, it was
understood that there had been a rapid and fluctuating change since 2004. At the end of the
analysis, the authors who published the most documents on related topics were H. Erkus Oztiirk,
T. Albayrak, A.A. Aksu, M. Cabel, and B. Cizel. On the other hand, the top three authors with the
highest mean of citation were Kuvan (62), Ozdemir (37) and Rabia Cizel (30), respectively. Except
one of the relevant authors, all of them work at Akdeniz University. Therefore, from the point of
view of the Institution, as expected, Akdeniz University (122 studies) was the institution with the
most publications. Finally, the analysis done on the keywords, it was determined that forty-two
keywords used three times or more, so the studies were spread over a wide perspective. The
research results reveal the current status, and the trend of tourism studies conducted in the
scope of Antalya city. Also, this research is expected to contribute to the limited number of
bibliometric literatures that take a specific tourist destination into account.

IWACT'22

Keywords: Antalya, Tourism, Destination, Bibliometric Analysis
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THE FUTURE POSITION OF GLOBALIZATION AND ITS TOURISM-ORIENTED
CONSEQUENCES
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OZET

Kiresellesme, Grln ve fikir miibadelesinin milletler arasinda azami dereceye ulastigi, degerlerin
ve kimliklerin i¢ ice gecmeye yiz tuttugu bir siireci ifade etmektedir. Yirmi birinci ylzyilin bilinen
en 6nemli degisim araci olarak bilinen kiiresellesme, turizm sisteminin yayginlagmasina yol actigi
gibi demokratiklesen turizm sistemi tarafindan beslenmistir. Bu karsilikli etkilesim neticesinde,
bilinen kitle turizmi ve alternatif tirler toplumlar tarafindan bir ihtiya¢ olarak benimsenmistir.
Oyle ki, 6nceleri liiks bir tiiketim eylemi olarak goériilen seyahat olgusu, kiiresellesme siireci
icerisinde ihtiyaca evrilmistir. Ote yandan, COVID-19 menseili pandeminin sinirlar arasindaki
gecirgenligi ortadan kaldirmasinin bir neticesi olarak diisen Uretim hizi, diinya genelinde
enflasyonist baskilari beraberinde getirmistir. Bu iki unsurun sonucu olarak, kiiresellesmenin son
bulduguna yonelik arglimanlar literatlirde ivme kazanmustir. Kiiresellesme, turizm sisteminin bir
nevi nivesi olmasi sebebiyle, konunun turizm alani kapsaminda irdelenmesi, gelecek
ongorilerine yonelik stratejilerin gelistirilmesi agisindan dnem tasimaktadir. Bu nedenle, ilgili
calisma kapsaminda, kiiresellesmenin gelecekteki konumu ve bu konumun turizm sistemi
Gzerindeki olasi etkileri tartisilacaktir. Calisma kapsaminda bu etki, ekonomik, cevresel ve sosyo-
kilturel olmak Gzere li¢ sacayagl temelinde irdelenecektir.

Anahtar Kelimeler: Kiiresellesme, Turizm, Kliresellesme Neticesi
ABSTRACT

Globalization refers to a process in which the exchange of products and ideas reaches the
maximum level between nations, and values and identities are intertwined. Globalization, known
as the most important means of change in the twenty-first century, has led to the spread of the
tourism system and has been fed by the democratizing tourism system. As a result of this mutual
interaction, mass tourism, and alternative tourism types have been adopted by societies as a
need. So much so that the phenomenon of travel, which was previously seen as a luxury
consumption act, has evolved into a need within the globalization process. On the other hand,
the falling production rate as a result of the COVID-19-originated pandemic eliminating the
permeability between borders has brought inflationary pressures around the world. As a result
of these two factors, the arguments for the end of globalization gained momentum in the
literature. Since globalization is a triggering factor of the tourism system, it is important to
examine the subject within the scope of tourism and to develop strategies for future predictions.
Therefore, within the scope of this study, the future position of globalization and its possible
effects on the tourism system will be discussed. Within the scope of the study, this effect will be
examined on the basis of three pillars: economic, environmental, and socio-cultural factors.

Keywords: Globalization, Tourism, Outcome of Globalization
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OZET

Engellilik kisaca kisisel, sosyal ve toplumsal sonuglari olan bir kavramdir. Tirkiye’deki engelli
sayisi 6nemli derecededir. Turkiye’deki engelli bireylerin birgogunun da istihdam edilmedigi
bilinmektedir. Engelli kisilerin hayatlarini siirdirebilmesi ve liretken bireyler olarak yasayabilmesi
icin is glicu piyasasinda aktif bireyler olmasi gerekmektedir. Engelli bireyler, is hayatina
basladiklarinda bir takim glicliklerle karsi karsiya kalmaktadir. Bu glglikler engelli bireylerin
calisma kosullarini olumsuz etkilemektedir. Engelli bireylerin dniindeki en blyilik sorunlardan biri
olumsuz sartlarin ortadan kaldiriimasi adina yapilan adimlarin yetersiz olmasidir. Olumsuz
kosullarin bazilar fiziki engeller, engelli calisan bireylere yonelik 6n yargl ve tutumlar, vasifl
olmayan islerde diisiik tcretle calistiriimalari ve kademe ilerlemelerinde zorluklarla karsi karsiya
olmalaridir. Engelli bireyler agisindan turizm sektériinde de diger sektorlerde oldugu gibi
olumsuzluklar s6z konusudur. Turizm sektori, bdlge halkinin kalkinmasina katki sagladigi gibi
halkin istihdam edilmesine de fayda saglamaktadir. Engelli bireylerin turizm sektériinde istihdam
edilebilmesi, istihdam edildigi kurumda yasadigi zorluklar, karsilastigi sorunlar engelsiz bireylere
gore farkhlik gostermektedir. Bu arastirmada Van ilinde turizm sektoriinde faaliyet gosteren
engelli ¢alisanlarin sosyal kaygilari Gizerine bir ¢alisma yapilmistir. Arastirma yari yapilandiriimis
miilakat yontemi ile online ve yiliz ylize gériisme yapilarak gergeklestirilmistir. Arastirmanin
amaci Van ilinde turizm sektoriinde faaliyet gosteren engelli ¢calisanlarin sosyal kaygilariyla nasil
bas edebildigi ve sosyal kaygilarin is motivasyonu lizerindeki etkilerini arastirmaktir.

Anahtar Kelimeler: Turizm, Engelli Calisan, Sosyal Kaygi
ABSTRACT

In short, disability is a concept that has personal, social and societal consequences. The number
of disabled people in Tiirkiye is significant. It is known that most of the disabled individuals in
Turkiye are not employed. In order for people with disabilities to continue their lives and live as
productive individuals, they must be active individuals in the labor market. Disabled individuals
face a number of difficulties when they start their business life. These difficulties negatively
affect the working conditions of disabled people. One of the biggest problems in front of disabled
people is the inadequacy of the steps taken to eliminate negative conditions. The main negative
conditions are physical barriers, prejudices and attitudes towards disabled people, being
employed in unskilled jobs for low wages and facing difficulties in their advancement. In terms
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of persons with disabilities, there are negative aspects in the tourism sector, as in other sectors.
The tourism sector not only contributes to the development of the people of the region, but also
contributes to the employment of the people. The employment of disabled people in the tourism
sector, the difficulties they experience in the institution where they are employed, and the
problems they encounter differ from individuals without disabilities. In this research, a study was
conducted on the social anxiety of disabled employees operating in the tourism sector in Van.
The research was carried out by semi-structured interview method, online and face-to-face
interviews. The aim of the research is to investigate how disabled employees operating in the
tourism sector in Van can cope with their social anxiety and the effects of social concerns on
work motivation.

Keywords: Tourism, Disabled Employee, Social Concern
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OZET

Marka deneyimi bir markaya iliskin tasarim, kimlik, ambalaj, sembol ve bunun gibi markayla
iliskili olan uyaricilarin ortaya ¢ikardigi duyusal, duygusal, bilissel ve davranissal tepkiler olarak
ifade edilmektedir. Bununla birlikte marka deneyimi siireci bir tiiketicinin Griini arastirmasiyla
baslamakta ve o Uriini satin almasi, tiiketmesi, kullanmasi ve nihai olarak tiiketimi sonlandirmasi
asamasiyla sonuglanmaktadir. Tiketimin her asamasinda yer alan bu olgu siphesiz birgok
degiskenden etkilenmektedir. Bu ¢alismanin amaci turistik Griinlere iliskin marka deneyiminin
olusum sirecinde rol oynayan degiskenlerin belirlenmesidir. Degiskenlerin belirlenmesi
asamasinda betimsel tarama metodu kullaniimistir. Arastirmaci tarafindan belirlenen dlgllere
gore yapilan tarama sonucunda elde edilen degiskenlerin marka deneyimi kavramini agiklama
diizeyi incelenmistir. Bu dogrultuda tarama yapilan bilimsel ¢calismalarda Regresyon Analizi ya da
Yapisal Esitlik Modellemesi (YEM) tekniklerinin kullanilmasi kriteri arastirmaci tarafindan olgit
olarak belirlenmistir. Elde edilen verilere iliskin 6zellikle turizm destinasyonlarina yénelik marka
deneyimi unsurunu agiklayan degiskenler 1siginda gelecek arastirmalar igin yeni bir model dnerisi
olusturulmustur. Olusturulan bu model Onerisi ile marka deneyimi kavraminin agiklanma
diizeyini belirlemekte ve farkl degiskenlerle iliskisi daha agik bulgularla desteklenmektedir. Bu
dogrultuda yeni arastirmalarda kurulabilecek yapisal modeller icin marka deneyimi kavramiyla
iliskili degiskenler ortaya konulmustur. Ayrica gelecek arastirmalarda kullanilabilecek hipotezler
icin teorik dayanak olusturulmustur.

Anahtar Kelimeler: Marka Deneyimi, Betimsel Tarama, Turistik Destinasyon
ABSTRACT

Brand experience is expressed as the sensory, emotional, cognitive and behavioral responses of
stimuli associated with a brand, such as design, identity, packaging, symbol and so on. However,
the brand experience process starts with a consumer's research for the product and ends with
the phase of purchasing, consuming, using that product and finally ending the consumption. This
phenomenon, which takes place at every stage of consumption, is undoubtedly affected by many
variables. The aim of this study is to determine the variables that play a role in the formation
process of the brand experience of touristic products. The descriptive survey method was used
in the determination of the variables. The level of explanation of the concept of brand experience
of the variables obtained as a result of the scanning made according to the criteria determined
by the researcher was examined. In this direction, the criteria for using Regression Analysis or
Structural Equation Modeling (SEM) techniques were determined by the researcher as a criterion
in the scientific studies that were scanned. A new model proposal was created for future
research in the light of the variables that explain the brand experience element, especially for
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tourism destinations, regarding the obtained data. With this model proposal, the level of
explanation of the concept of brand experience will be determined and its relationship with
different variables will be supported by more clear findings. In this direction, variables related to
the concept of brand experience have been put forward for the structural models that can be
established in new researches. In addition, a theoretical basis has been established for
hypotheses that can be used in future research.

Keywords: Brand Experience, Descriptive Review, Touristic Destination
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OzET

Turizm igletmeleri, 6zellikle konaklama isletmeleri, COVID-19 pandemisi sirasinda bazi dnlemler
almak ve yeni uygulamalari hayata gecgirmek zorunda kalmistir. Bu da isletme maliyetlerini
arttirmistir. COVID-19 pandemisinin turizm ve konaklama sektoriine etkisi Uzerine yapilan
calismalarin neredeyse tamami, pandeminin sektor Gzerindeki olumsuz etkilerine odaklanmistir. Bu
arastirmanin amaci ise, konaklama isletmelerinin COVID-19 pandemisinde cikardiklari dersleri
ortaya koymak, gelecek icin olasi pozitif etkilerinin neler olabilecegini irdelemektir. Veriler, Antalya
ili Manavgat ilcesinde Side bdlgesinde bulunan bes yildizli otel isletmelerinde gorevli genel
muddurlerden toplanmistir. Kiltir Turizm Bakanhgl ve Tirkiye Otelciler Birligi verilerine goére
Tarkiye’'de 4.344 turizm isletme belgeli konaklama tesisi bulunmaktadir. 816 turizm isletme belgeli
tesis ile bu tesislerin ¢ogu Antalya ilinde bulunmaktadir. Konaklama tesislerinin ¢ogunu bes yildizli
oteller olusturmaktadir. Antalya’da 343 bes yildizli otel bulunmaktadir. Bes yildizli otellerin ¢cogu
(306 otel) Manavgat (126), Alanya (83), Serik (52) ve Kemer (45)'de bulunmaktadir. En fazla bes
yildizli otel Manavgat ilgesinde bulunmaktadir. Oteller ise Side bolgesinde yogunlagsmaktadir. Side
Manavgat ilgesinde en popller destinasyondur. Arastirmacilar tarafindan 2022 Subat ayinin ilk
haftasinda iki glin siireyle Manavgat ilgesi Side bolgesinde bulunan bes yildizli otellere ait listeden
rasgele secilen 10 otelde gdrevli genel miidir ile yiiz yiize gériisme yapilmistir. Orneklem biyiklugi
(10) tespitinde, verilerin doygunluga ulastigi ve verilerin donglsel olarak tekrarlanmaya basladig
nokta temel alinmistir. Bu ¢alismada nitel arastirma tekniklerinden goriisme formu yaklasimi
kullanilmistir. Gorlismeye katilanlara COVID-19 pandemisinin gelecek adina olasi pozitif etkilerine
yonelik bir adet soru sorulmustur. Verilerin analizi maksadiyla betimsel analiz kullaniimistir.
Calisma sonucunda oOzetle, isletmelerin pandemi ile 6grendikleri ve pandemi sonrasi devam
ettirilmesi ile birlikte isletmeye rekabet avantaji saglayacagi ve diger isletmelerden
farklilastiracagini degerlendirdikleri hususlar yedi madde altinda toplanmistir. Ozellikle, maske,
mesafe ve hijyen kurallarina pandemi sonrasi da ayni sekilde devam edilmesinin misteri
memnuniyetini daha da arttiracagi ve gelecek adina rekabet avantaji saglayacagi bulgulanmistir.

Anahtar Kelimeler: COVID-19, COVID-19 ve Turizm, COVID-19 ve Otelcilik, Antalya-Manavgat
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ABSTRACT
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Tourism businesses, especially accommodation businesses, had to take some precautions and
implement new practices during the COVID-19 pandemic. This has increased operating costs.
Almost all of the studies on the impact of the COVID-19 pandemic on the tourism and
accommodation sector have focused on the negative effects of the pandemic on the sector. The
purpose of this research is to reveal the lessons learned by accommodation businesses in the
COVID-19 pandemic, and to examine the possible positive effects for the future. The data were
collected from the general managers of the five-star hotels in the Side region of Antalya province,
Manavgat district. According to the data of the Ministry of Culture and Tourism and the Turkish
Hoteliers Association, there are 4,344 accommodation facilities with tourism operation
certificates in Turkiye. With 816 tourism operation certified facilities, most of these facilities are
located in Antalya. Most of the accommodation facilities are five-star hotels. There are 343 five-
star hotels in Antalya. Most of the five-star hotels (306 hotels) are located in Manavgat (126),
Alanya (83), Serik (52) and Kemer (45). Most five-star hotels are located in Manavgat district.
Hotels are concentrated in the Side region. Side is the most popular destination in Manavgat
district. In the first week of February 2022, the researchers held face-to-face interviews with the
general manager of 10 hotels randomly selected from the list of five-star hotels in the Side region
of Manavgat district for two days. The determination of the sample size (10) is based on the point
at which the data reach saturation and the data begin to repeat cyclically. In this study, the
interview form approach, one of the qualitative research techniques, was used. One question
was asked about the possible positive effects of the COVID-19 pandemic for the future.
Descriptive analysis was used to analyze the data. As a result of the study, the issues that the
businesses learned with the pandemic and that they thought would provide a competitive
advantage to the business and differentiate it from other businesses with its continuation after
the pandemic were gathered under seven items. In particular, it has been found that continuing
the mask, distance and hygiene rules in the same way after the pandemic will further increase
customer satisfaction and provide a competitive advantage for the future.

Keywords: COVID-19, COVID-19 and Tourism, COVID-19 and Hotel Management, Antalya-
Manavgat
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ABSTRACT

The purpose of this study is to look at the influence of the current crisis on the tourism industry
in a specific context of Covid-19 and the hotel industry. Tourism is the world’s largest industry
and one of the most economically important sectors globally. In addition, tourism is increasingly
contributing to national economies, particularly in developing countries, where it generates
employment, stimulates regional development, and attracts foreign exchange. The tourism
industry and mainly international tourism demand are also affected by crises, disasters, terrors
and pandemics. This is because of the complex interactions within the hospitality and tourism
industry. Tourism is an open system and deeply dependent/related to and influenced by many
external factors. Enjoyment, pleasure, relaxation, and safety are the central part of the concept
of tourism, whereas crises/disasters bring distress, fear, anxiety, trauma, and panic.
Unfortunately, the issues of crises and disasters are real ones and have to be acknowledged by
all stakeholders in any tourism activity. Thus, its economic, social and psychological effects need
to be seriously considered while developing effective strategies and practices for restoring and
operating all parties/hotels affected. In a specific reference to the tourism industry, its impacts
are also immense from supply and demand. The butterfly effect states that the results of one
minor change in one place may be observed with much more significant unexpected impacts on
other sites. Since its occurrence, the coronavirus outbreak has had a substantial influence on the
regular lifestyle of people, employment, economic sectors and governmental bodies both on a
national and global scale. Covid-19 has caused an unprecedented crisis. Its impact on every
economic sector, especially travel, tourism, and accommodation has been enormous. Global
tourism experienced a 4% upturn in 2021 compared to 2020 (415 million versus 400 million).
However, international tourist arrivals (overnight visitors) were still 72% below the pre-
pandemic year of 2019, according to preliminary estimates by UNWTO. This follows from 2020,
the worst year for tourism, when international arrivals decreased by 73%. According to the latest
UNWTO Panel of Experts, most tourism professionals (61%) see better prospects for 2022. While
58% expect a rebound in 2022, mainly during the third quarter, 42% point to a potential rebound
only in 2023. Most experts (64%) now expect international arrivals to return to 2019 levels only
in 2024 or later, up from 45% in the September survey. With all the above comments, the tourism
industry will have to continue to serve people with the care of Covid-19 and on the other hand,
give people their expected hotel services. So the main philosophy of tourism never ends.

Keywords: Crisis Management, Covid-19, Hotel Operations, Tirkiye.
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OZET

Mugla’da turizm, on binlerce kisiyi istihdam eden, ¢ok sayida sektéri dogrudan ve dolayh
etkileyen, doviz girdisi ve gelir saglayan, sehrin ekonomisinin can damalarindan birisidir. Bir
turizm destinasyonu olarak Mugla, 2019 yilinda baslayan Covid 19 Salgininin yarattig kriz
¢6ziilemeden 2021 yili yazinda yangin afeti nedeniyle daha buyuk ve kaotik bir kriz yagamistir. 5
Agustos 2021 tarihi itibariyle yanan alanin 40.000 hektarin lzerinde oldugu tahmin edilmektedir.
Yasanan kriz, turizm paydaslari olarak turizm isletmelerinin yani sira, bu isletmelerde ¢alisan on
binlerce personeli, Mugla’da yasayan yerel halki, Mugla’y ziyaret eden (ve etmek isteyen)
turistleri, Mugla’nin turizm Grin ve hizmetlerini satan tur operatérlerini ve seyahat acentelerini,
turizm egitimi alan ve Mugla’da ¢alismak isteyen 6grencileri etkilemektedir. Ayrica, turizm
sektoriiniin tedarik ve ulastirma islerinden beslenen diger sektorler ve bir bltiin olarak tlke
turizmi de Mugla turizminde yasanan krizden dogrudan ve dolayh olarak etkilenmektedir. Bu
¢alismada, yangin afeti ve Covid 19 salgini etkisindeki Mugla destinasyonunun durumu
incelenmekte ve Mugla destinasyonunun sirdirilebilir turizmle canlandirilimasina yoénelik
degerlendirmeler yapilmaktadir. Boylelikle yangin afeti ve covid salgini nedeniyle olusan krizin,
destinasyonun surdirilebilir turizme odaklanmasi icin bir firsata cevrilebilecegine dikkat
cekilmektedir.

Anahtar Kelimeler: Covid 19, Yangin, Siirdlrllebilir Turizm, Destinasyon Yonetimi
ABSTRACT

Tourism in Mugla is one of the lifebloods of the city's economy, which employs tens of thousands
of people, directly and indirectly affects many sectors, provides foreign currency input and
income. As a tourism deastination, Mugla experienced a larger and more chaotic crisis due to
the fire disaster in the summer of 2021, without resolving current crisis created by the Covid 19
Epidemic, which started in 2019. As of August 5, 2021, the burned area is estimated to be over
40.000 hectares. The crisis affects whole tourism stakeholders, including tens of thousands of
personnel working in these enterprises, local people living in Mugla, tourists visiting (and who
want to visit) Mugla, tour operators and travel agencies selling tourism products and services of
Mugla, tourism students who want to work in Mugla as well as tourism enterprises. Besides,
other sectors fed by the supply and transportation works of the tourism sector and the country's
tourism as a whole are directly and indirectly affected by the crisis in Mugla tourism. In this study,
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the situation of Mugla destination, which was affected by the fire disaster and the Covid 19
pandemic, is examined and evaluated for the revitalization of the Mugla destination with
sustainable tourism. Consequently, it is pointed out that the crisis caused by the fire disaster and

covid pandemic can be turned into an opportunity for the destination to focus on sustainable
tourism.

IWACT'22

Keywords: Covid 19, Fire Disaster, Sustainable Tourism, Destination Management
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