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PREFERANCE

» Themovement of tourism had been introduced to our world as a
new economic trend representing income growith structural

and fundamental changes. During 1990s, new developments
have been added to this trend; for example, human, social and
sustainability concepts have been introduced to this
phenomenon. With this new process, it is understood that
tourism is tosely affected by social, cultural, political and
psychological factors and it is not possible to build the future of
tourism without considering these features. In addition to the
guantitative and quantitative debates, other aspects of tourism
measuremen and sustainability, strengthened independence,
individuality, destruction of the natural environment and expanding preferences are important
issues that need to be discussed when it comes to tourism. Considering tostay'sdeon
tourism movement, whitis a profound and multidimensional concept, it is necessary to
declare that researchers have much to say in resolving these differences and the new process
which will be implemented in future.

In this context, the researchers have learned a lot fromn éxg@ieriences and they are
constantly looking for new solutions. Even though researchers sometimes fail, they are able to
start again successfully by modern economic thinking. On the contrary, they serve to increase
social relations, protect the naturalveonment, effective stakeholder participation, self
correction, gender equality, sustainable development and ultimately human development to
make the world a more livable place. Frequently researchers need to have freedom and be free
of coercion. The Thad West Asian Tourism Research Congress (IWACT), which we have
organized, has been an event to serve all these aims.

| WACT was a concept started in April 2017 wi
edition of the congress which has become a suadesgérnational event. The amount of
participation in 2017, which exceeded our expectations, thrilled us and gave us a sign that we

are doing the right thing. The only issue we had was that foreign participants came only from

two countries. However, thimat t er had changed the foll owi ng
participants came from 8 different countries. In 2019, this number has increased in a great
deal with participants coming from 4 continents and 12 different countries. We are thrilled as

well as poud not only due to the increase of the international participants, but also due to the
feedback we have received from the researchers of the congress. We have earned a great
feeling from the participantsO® pozationtoithee ¢ 0o mn
congress that enhanced their participation experience and knowledge in great deal.

We certainly have come a long way in terms of international participation and satisfaction, but

at the same time IWACT, which is a platform to discuss thetipesand negative aspects of

tourism, has come a long way in terms of diversity of publications. Hence, the texts sent to the
congress were reproduced in different ways. All presented presentations in the congress are
published in the Summary Book. Alltear t i ci pant sd wor ks were p
different categories: in a Proceedings Book (full text book), as an article in a journal cited in
international indexes or as a chapter in a book of an international publishing house.

Qualified organizerand their dedicated efforts played a major role in the success of IWACT

as the case of any successful event . By orga
the organizing team has shown how much they enjoy serving the tourism scientific arena and
that the conference will develop better with active participations from many more countries

4



and from different universities in the world. Accordingly, | would like to thank all my
colleagues who have been involved in the organization of the congressalgspiease who

are members of the Organizing Committee, and all my colleagues from other committees who
have devotedly served | WACTG619. I would al so
graduate and undergraduate students who served the ®ngres

Undoubtedly, the congress would not be a successful event without the support of the
stakeholders who provide a spiritual support as well as financial one. | hereby thank the
Rector of Van YYU Prof. Dr . Hamdul |taertwhok ev I i
supported the congress with its financi al [
Agency for Organizing Fairs, Mr. Necdet TAKVA the Head of the Board of Van TSO, Mr.

Van Muzaffer AKTUJ the Provincial Cudeiure a
promotional materials. Last but not least, | would like to thank our distinguished guest the

| WACT0190s keynote speaker Prof. Dr. Martin

Prof . Dr . Faruk ALAEI
Head of the Organizing Committee
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ABSTRACT

Constructive ecotourism is tourism based on altruism. It engagesngating volunteers in
worthwhile environmental projects. This explores the motivations of environmental
voluneer s wusing Masl owd0s Hi er aAacthhoyy withfits tNreee ds a
modes of Nature. Adopting different theoretical lenses is an easy path to attaining new
insights. It also aids understanding of the thinking of people from other culturese, He
TriguAa theory helped explain the motivations of environmental volunteers engaged in three
constructive ecotourism ventures. In addition to the altruistic (Sattva) motivations that
encourage participation, five more general motivations emerged. Tegethe desires: to

be good to the environment, to gain the social benefits of working with similar people in a
team; for education (Sattva), skills development and career (cv) advancement (Rajas); to help
the local community (Sattva and Rajas) and, wtety, create a sense of personal wding

(Sattva).. No matter how long a volunteer remains with a project, these five motivations
remain much the same. Masl|l owds basic needs
proved willing to sacrificesome comfort and safety for other personal and social gains.
However, it was essential that the project proved to be challenging, worthwhile, educative,
and involved teamwork. Every volunteer had to feel appreciated. The main benefits for the
environmetal volunteers were personal and social si¥elopment. This has important
implications for project design in Constructive Ecotourism.

Keywords:Ecotourism, Environmental Volunteering, Citizen Science, Sustainable

¥ZET
Yapéceée ekoturizm fedakarl éja dayalé bir turi
projelere iyl niyetl. gene¢l Il ¢l erin entegre ¢
-evre g°n¢ll ¢l erinin sahip ol dakl &i §emat kK v 8
Hi ndi standén Triguna teorisini il e bu teor
hedefl enmektedir. Farkl é& teorik I enslerin b
i -in kolay bir yoludur. mRmymnasal digendkjednegrt
da yardémcé ol maktadeér. Bur ada, Triguna teo
kat él an -evre g°n<',ll¢',lerinin motivasyonl ar é
ol dukl arén motivasyoewmhabarneéndaecxkwygiekeredor ke
motivasyonl arénén ©°tesinde, bek genel moti va
i stekl er Ku kKekildedir: tevreye (d¢nyaya) [
insanl arl a - ala8kaar a&kl dseo seg/tarhe kf;aya] i tim (Satt
geli ktirme (Rajas),; yer el topluma (Sattva v
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duygusu yaratmak (Sattva). Bir gong¢él I ¢neégn |
bakeéel makséazévm,s ylomulme khempasti nin de bul unduju s¢
hepsinin zorlu, dejerli, ejitici ve takem - a
g°ne¢ll ¢negn projelerde takdir edil me i htiyac:¢
faydal ar én ki-Bi seysevye gsedswywalmdi r . Bunl ar , G
tasaréménén °nemli sonu-1|areéedér.

Anahtar KelimelerrEk ot ur i z m, Cevre Gone¢gll ¢l ¢ ¢, Vat anc

1. INTRODUCTION

This discussion paper explores an emergedtrapidly evolving axis of tourism development
where the keyword is oOaltruismb, both for p
IWACT papers, this has implications for the personality types selected for employment in the
tourism industry (e.gZarrin et al, 2018). Its focus is the ecotourism of practical projects that
involve volunteers in activities designed to improve the environment in the places they visit.

It explores the motivations and needs of the growing numbers of ecotourists whm dom
something more worthwhile than look, see and record a nice photograph.

In an attempt to make the topic of altruistic constructive ecotourism more novel for a West
Asian audience, this exploration is undertaken using theory from both South Asian an
Anglo-American sources and case studies from the UK and SE Asia. The justification for this
approach is simply that, sometimes, using a different theoretical key, a new way of seeing
things, can not only open up new perspectives, generate new idealsfaabidiar issues, it

can also help build understandings about how others see their world.

Typically, ecotourism is defined as responsible travel, typically to relatively natural areas, that
aims to conserve both environmental qualities and thelvealy of local communities, in

other words- sustainable development (Wood, 2014; Cihangir and Seremet, 2020).
Ecotourism, of course, may be constructively active or merely passive or destructively
negative, as in trophy or unsustainable big game huntimgsi\e ecotourism extends from
travels that aim, mainly, to collect natural experiences, e.g. hunting with cameras, or gain
individual benefit from intellectual observation of the natural world, to those who personal
healing, solace or spiritual inspiratian natural contexts. In all cases, the tourist gains
experiences, perhaps some new learning, while, hopefully, their impact on ecology and
environment is indirectly positive or neutral rather than negative. Constructively active
ecotourism, however, mis to empower the will to do good in support of the environment.

These kinds of touristic activities exten
environmental volunteering, first in the environmental monitoring sense (e.g. Earthwatch ngo,
https://earthwatch.org.Qklater in the environmental intervention and reconstruction sense.
Sometimes, both of these watching and doing activities may be formally recognised as
0Citizen Sciencebd. afdioretiher sustginablé develspmentoail e r v at
environment. The tourist hopes to gain some practical experiential education and enact good

in the world. This is the reason active Ecotourism is often portrayed as a tool for sustainable,

not only sustainabletrrism, development.

This modern and expanding mode of tourism opens up new and unusual places and subjects
for tourism development, whose scope is limited only by the imagination of the tourism

2
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developer, the needs of the natural world and human welf&hin it, and the scope for
amateur volunteer engagement. This paper will address some case study examples, some are
quite extreme.

2. TOURIST MOTIVATIONS

Why do a growing number of tourists seek out these kinds of activities; this paper adds one
more ¥pology of tourist motivation to an already long list. Several studies reference the
pushpull factors of Dann (1981, e.g. Uysal et al, 2008), while others employ the elaborate
Leisure Motivational Scale of Beard and Ragheb (1983; 1980), which Ryan andoGl
(1998) applied to participation in sports activities. Many more in this list follow Maslow's
hierarchy of basic five basic human needs (Maslow, 1943). These basic needs are:
physiological welbeing, safety, belonging and love, and finally esteeneed to feel good
about ourselves, and selttualisation, which means séliiflment through making good use

of onedés talents and potentials to provide
idea that tourism is prompted by some form of efgeedenefit. This may include: escape,
relaxation, strengthening family togetherness, wish andfidélinent, prestige, shopping,
social interaction and sexual opportunity (Ryan, C. 1991). Later, Maslow added a sixth
motivation, seltranscendence, wtth means rising above the personal to see the world from a
higher perspective, as in the educational concepts of Global Citizenship or the Ecological Self

(Maslow, 1969; KoltkeRi v er a, 2006 ; Mi sr a, 2009) . Mas |l o
to encompas cognitive, aesthetic and selévelopmental to serve the case of tourism (e.g.
Yousuf et al ., 2018; Gi mkovs8 and Hol zner, 2

model towards recognising the following four motivational factors among British amda@er
visitors to Turkey and Mallorca, Spain: cultural learning; hedonism, relaxation and physical
development. The whole field is nicely summarised (for youth tourism) by Yousaf et al.
(2018).

3. SOME ADDITIONAL THEORY

Here, tourist motivation is exploredth help from some theory borrowed from India. In this

case, the most obvious approach might be to borrow the VRedtioU r tshwdnich parallel

Masl owds hierarchy of needs (e. g. Raj asakr an
of human existere6 ar e dhar ma (ri gihei e hawvd owedl, t )yt |
and molia (enlightenment or liberation). Instead, this paper uses something more general,
Triguda theory, the concept of the three modes of Naturdafgl) which originates from

| ndi ads 4khgad Yaga Rhilo®phy (Jacobsen, 1999; Kumar, 2007; Haigh, 20016a).

| n 48yAT Yoga, all material Nature (prak has three strands, modes or qualitiesiégu

s). Everything in nature, every human being, every thought or actimmssdered to result

from the interplay between the threedgis. Together, they form the primary colours of the

whole material universe, both creating and driving everything; much as the pixels of three
primary col ours 0 RGB O nstructreverg cofodr photegraphic pnage.p o r t |
The system envisions a material world constructed from conscious cognition that
encompasses, not only everything in every huimatt environment, which is se#fvident,

but also everything in Nature, which is ndt.also contains an embedded value system. This
suggest that lethargy, hedonism and ignorance are not good (Tamas), that action (Rajas) is
alright and necessary to transform Tamas and raise each person to a platform of peace,
harmony and understandingaffva), which is good.

3
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Inrecenttimes, Trigde t heory has es c-akhyadyodahnre devetopei @ ne s
feral exi stence in the Wester ndkiwa apgarievenl t s u
from those feral Yoga practices taught by a milli@ereise classes. Today, theigconcept

is used in contexts that include psychology (Wolf, 1999), business leadership (Agarwalla et

al. 2015, Anuradha and Kumar, 2015), educational development (Haigh, 2016a), and
environmentalism (Kumar, 2007).

The thre gula-s are Sattva, Rajas and Tamas; they form a ladder where Sattva is the closest
to pure consciousness and Tamas is the furthest way. Golden Sattva embodies all that is light,
bright, harmonious, sentient and serene and good; it concerns mindfuintes present
moment. Fiery red Rajas creates everything active, dynamic and that moves because of desire
or passion; it is the stuff of dreams, plans, ambitions and it concerns the future. Tamas
embodies everything that is inert, dark, leaden, negdtizg,and careless. Both Sattva and
Tamas are states, the first positive and peaceful, the second negative and sullen. Rajas is the
active principle that can pull the Tamas of inaction into positive action and bring the peaceful
meditation of Sattva bacto worldly action. Under the influence of Sattva, Rajas raises
consciousness toward the good and peaceful. Under the influence of Tamas, Rajas drags
consciousness downward through sloth or anger. Left alone, Sattva is nothing but a golden
dream, Rajassimerely undirected action, while Tamas is careless inertia (Haigh, 2016a). The
material world is created by the different mixtures of these three, as in the photographic image
analogy.

In Indian Vedic thought, life begins in Tamas, ignorance, and thrpogitive action rises to

the plane of Sattva, the peaceful and harmonious state that stands at the gateway of
enlightenment. Applied to tourism development, tourism in the mode of Tamas is lazy, self
indulgent, ignorant and careless of both other peaptetheir environment. Tourism in the
mode of Rajas is about activity, which may be-gelveloping aimless, or sdifarming and
destructive when mindlessly satfdulgent Tamas joins the mix, like animal or plant trophy
collecting hunting, or the despation of beautiful landscapes by tasteless development or
littering. When influenced by Sattva, Rajas can have positive effect by contributing to the
sustainable development and beauty and wellbeing of a community and by encouraging the
protection treased landscapes and cultural treasures. Fully developed Sattvic tourism is, of
course, benign but introvert and so inactive. It may involve education and consciousness
raising and equally religious retreat, yoga, mindfulness, meditation, healing spaetheoap

the arts. Rajas blended with Sattva is the dominant mode of constructive Ecotourism.
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ﬁ'IUT Applied Implications for Sustainable (Eco)Tourism

Dominant |Motivation 'Development

Guna(-s) |(Rajas)

Sattva Peaceful Peaceful, tranquil, spiritual, educational, tourist
7"4;;* goodness. developments emphasise education, self-improvement,
& 12 meditation, yoga , etc.

Rajo- The desire ‘ Motivated by compassion, altruism, the desire to make the

sattva to do good. |world better, tourist developments emphasise engagement

in good works, conservation, citizen science, etc..

Rajas Action for Action for the sake of action and not any outcome, tourist
= the sake of |developments emphasise: ‘adrenalin rush’ thrills, physical
E’é activity. 1~cha|lenges, fitness, etc.

Rajo- The desire | Action for the sake of self-assertion, tourist developments

tamas to win, emphasise sporting or hunting prowess, competition, and

defeat & the skills needed to defeat or destroy ‘opponents’.
destroy.

Tamas Hedonism, |Inaction, sleep, self-indulgence, mindless pleasure seeking
49% rest.. as in traditional sun and sand mass tourist developments.

Figure 1. Tourism Development from the perspective of Trigda Theory

Figure 1 displays the ladder of tourism development as suggested byartigrory. At its

base is ignorance and selflulgence in the mode of Tamas and at the top is peaceful
tranquillity, education and spiritual knowledge, the mode of Sattva. Between, dominated by
active Rajas, are different forms of engagement with the world. These nmagtivated by

the will to do good (Sattva), as in constructive ecotourism, the will to act for the sake of
action (Rajas) as in adrenalin tourism and hiking, and finally, the will to compete successfully
and so overcome or destroy opponents as in spott@piay hunting (Tamas).

Figure 2 uses the three modes of nature as poles for a triangular conceptual map that locates
constructive ecotourism among some other common styles of tourism. Of course, passive
forms based on resting, typical shathing tourig, cluster close to the Tamas corner, while

more active forms, which include hedonistic
adrenalin and individualistic sporting actiyv
a little closerto Sattvand 6escapi smé closer to Tamas. I

meditation, are found in the Sattva corner, while ecotourism is found in the centre.
Ecotourismés active aspects pull it toward
raiseit toward Sattva. Again, its escapist and exploratory aspects pull it toward Rajas, while

itsselfi ndul gent anwapa&®shgé asatcts pull it tow
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Relaxation
& Rest

m Tamas

Figure 2. Some types of tourist motivation mapped using Trigda theory.

Rajas Sattva
Environmental
Volunteering
\ Focus: ecological monitoring /
or problem solving Nature
Adventure Tourism
Tourism Focus: hunting
Focus: for diarists &
adventure & photographers...
exploration (e.g but Nature exists
diving, caving) only to be
but collected (e.g
‘environment’is . safari drives,
secondary Sustainable whale watching).
Tourism:
/ focus — sustainability in and of
the tourism business
and its users, (e.g.:
Rajas responsible or green tourism) Tamas

Figure 3. Some neighbours in the Ecotourism family.
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Figure 3 |l ooks at some of Constructive Eco
Ecotourism. The difference that separates Ecotourism from Sustainable Tourism and
Adventure tourism is simply that Ecotous m6 s mai n focus i s the env

tourism business or the adventure activity. This difference between Constructive Ecotourism

and passive Nature tourism is that while the latter might emphasise environmental features,
these are viewed me as experiences to be collected and the motivation is often social benefit
(6bragging rightsoé) to be claimed afterwards
mode of Constructive Ecotourism because this aims to make a positive impact threagh d

action in the environment.

4. ENVIRONMENTAL VOLUNTEERING: 5 MODES

Measham and Barnett (2008) suggest that there are five main modes of environmental
volunteering. These are environmental education, sustainable living, environmental activism,
envirommental restoration and environmental monitoring, usually for research purposes. Of
these, only the first and fifth, do not involve constructive environmental action directly.
Education is in the mode of Sattva but knowledge alone does not exert agposdiignce in

the world.  Similarly, monitoring may promote better understanding but it is not
environmental action and may distract from active intervention; witness the universal
academicianods call: 6we need ninvalves moretariegar ¢ h 6 .
and data collection but, occasionally, field experimentation and training. However, basically,

a citizen scientist is a volunteer who collects and/or processes data as part of a scientific
enquiry but, mainly, under the direction oho¢ r s : e. g. Eart hwatch (KS
2020); OPen Air Laboratories (OPAL); Citizen Science Canada; Invasive Species Survey
(USA) (Silvertown, 2009). Of course, in these cases the aim may be community education
toward positive action (Rajas). Elseere, ultimately, it may be Tamas, especially where the
scientific enquiry is sel§erving, an end to itself, and where the main aim is to generate more
funding. However, where the education involves consciousness raising, which often connects

to the pronotion of more sustainable ways of life, (e.g. Chauhan et al, 2009), this prepares the
way for more constructive volunteering by 6
desire for action (Rajas).

Overcoming inertia (Tamas) is the main obstacle tolmoing knowledge (Sattva) with Rajas

for constructive action. This involves evoking desire (Rajas), which is powered by
attachment and emotion. Environmental volunteers need a motivation to act and if this is not
driven by internal factors, such as thish to do something good and useful, to prove oneself

to oneself or social factors such as to make friends, or simply to escape into something
different, then a motivation may be constructed. Commonly, this involves the intentional or
unintentional de@ y me n t of 6Connective Practices®o, a
Sculpture ideas of Shelley Sacks (dettps://www.globalsocialwitnessing.org/shelsgcks/

Haigh, 2017). Thaim of a connective practice is to forge an emotional attachment between a
person and some aspect of the environment. This may be some kind of rare or appealing
animal; it may be a tree or some other plant species, or less frequently, it may be some other
aspect of the landscape: aesthetic, environmental, cultural, religious or historical significance
to the volunteer.
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Rajas dominated activism includes political intervention, protest and lobbying activities,
which may arise out of citizen science aitids as well as simple consciousness raising. This

is rarely developed under the Ecotourism banner but can have considerable impact on
sustainable development and environmental conservation. However, it does not, usually,
involve direct constructive wérin the environment and, the problem is that the action, rather
than its subject, can become the end in itself, as in some Greeispdactivity.

Hence, environmental volunteering directed to environmental restoration, which combines the
quality of Sattva, good will, with the desire to act (Rajas) is the best of these five types
(Measham and Barnett, 2008). In the field, this involves direct action in the environment but
often in combination with consciousness raising and/or community empowernhéctt, iga

common goal of organisations involved with development. Consciousiess) usually

includes trying to get more people involved with the conservation and restoration of natural
and urban environments, f or e attemy toeaiséSthe] ¢ t &
awareness of urban authorities about the necessity to use local and not alien species in urban
tree planting in Trabazon and Antalya. Foreign examples include the Wychwood Project (UK)
discussed here (Haigh, 2016b), Chicago Wilderirsgect (USA) (Heneghan et al, 2012)

and the work of TEMA (Turkish Foundation for Combating Soil Erosion for Reforestation

and the Protection of Natural Habitats; ¥zl e
goes further by attempting to help commumsitieelp themselves: e.g. Uttarakhand Seva Nidhi

(India) (Pande and Kumar, 2020); Swadhyaya (India / International) (Jain, 2019); Sarvodaya
Shramadama (Sri Lanka) (Wijetunga, 1985).

Three case studies of programmes that involve environmental voluntéshovg each with
increasingly extreme situations. The first concerns the work of the Wychwood Volunteers
(England), who aim to get (urban) young people involved as volunteers for environmental
reconstruction and landscape conservation. The second mamcert he &6 Cr adl e f c
(CfN) project in Wales, a former Earthwatch citizen science project, which involves scientific
research towards communibgsed environmental reconstruction. The third concerns a
problem with both humanitarian and environmensgexts, namely the restitution of former
war-zones, especially in Cambodia.

5. WYCHWOOD VOLUNTEERS

Il n | WACT Congress (2017), Axur (2017, p.129)
Gevak district of V@alnalke ,vi imrestsratoladaspaivareed o f i
topographic structure, flora and fauna within it, handicrafts and traditional products,

hi storical ri chneswhialngdt crud ttium@ !l e dhietro uraigemg -
At he -esooamic rosperity of local people ammovide economic benefits for the
protection of nat urSaniilar projedt ideas bré being dlevelapeckia s 0
England. The Wychwood Project aims to restore parts of the ancient Royal Hunting Forest of
Wychwood: a 310 kfarea and part of th€otswold AONB (Area of Outstanding Natural

Beauty), a major UK tourist destination. The Wychwood Project volunteer programme aims

to encourage, especially young, people to volunteer their help in conserving and restoring
Wy chwood For estvildife habitatss scapes and

For 4 years, geography students at Oxford Brookes University were encouraged to support
this local community venture by volunteering to plant trees with the Wychwood Volunteers;
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previously, for 6 years, a similar exercise had beemrtiakien orcampus. In both cases, the
students were set to analyse their experiences for an assessed coursework learning journal and
use their reflections to create some further advantage in their studies of sustainability, ethics
and global citizenshipHaigh, 2016b). To encourage such reflection, the student volunteers
completed a participation questionnaire. Some results follow:

Ran Per sonal Meani ng (Reponses: n Respo
Rat e
1 | am doing something for the e. 71
2 | maenacting my personal respon. 41
3 |l am doing something practical . 36
4 | am offering help to the futu. 27
5 Tree planting is a nice change. 24
6 | am offering help to the I oca. 22
7 | ampywaipo be volunteering . 20
8 |l am gaining marks from course. 08
9 This is a futile gesture . 08

Table 1. Tree Planting with the Wychwood Volunteers: Reponses to the question: What
(if any) significance does this exercise hold for me?

Beyond a smallhnumber of responses dominated by Tamas, ignorance, with some Rajas
(9,8,5). Table 1 shows the learners engaging both with the environment and their personal
responsibilities to both it and the future (1,2,4). These are responses in the mode of Rajas and
Sattva. Two additional motivations are dominated by Rajas (action) tinged with Sattva (3, 7).
Relatively little thought is given to the local community (6). Similar themes recur in the
further case studies to be discussed.

Briefly, it is worth comparingFisher Exact Test) questionnaire responses on the emotional
impact of the treglanting exercise on those volunteers who travelleg@affipus to join the
Wychwood Volunteers, in a previously unknown location, with the larger number who did the
same exelise, but on campus. Here, significantly more of thecafhpus volunteers began to
think about doing more voluntary work (p< 0.0005), about doing more to give something
back to Nature (p=0.001), considered their trees a legacy for future generation®1p=0.0
thought about their role in Nature (p=0.016), and about doing more to help the local
community (p=0.021) (Haigh, 2016b). The conclusion is that environmental volunteering off
campus, in touristic mode, proved to be a more powerful experience. firrgréater power

to encourage students to think harder about how else they could contribute to both the
environment and community.

6. CRADLE FOR NATURE
The Cradle for Nature (CfN) project tackles the degradation of environmental quality on lands

Or e cldadi nmaf t er-misingrit aim & the selubtainable reconstruction of these
lands using the ancient technology of fotiadiowing for the reconstruction of soils (Haigh,
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2018). In 29 years, the CfN project recruited about 500 volunteers fvem36 different

nations, the overwhelming majority of whom were women. In Turkey, it is resegythat

women have a key part to play in tourism development because of their role as guardians of

| ocal cul tur al traditions (¥z, keremet and |
protection is less well documented, although it is well reiseghin South Asia (Haigh,

1988). Be this as it may, from the ri@90s, this project was driven by a team of200
6regul ar s o; people who had oO6graduatedo6 fron
management roles. Currently, it functions as an alrfince-day field camp.

Between 1991 and 2004, CfN was sponsored by Earthwatch (Europe). After 2004, it became

independent . As OCradl eforNature.orgbét, it
test best practice for the communiigised restorain of degraded former opencast coal sites.
During the 1990s O6Earthwatch year so, i nf or ma

at two points. The first was at the application stage, when the volunteers explain why they
want to join the project. Ehsecond was at the evaluation phase, when the volunteer reported
back, usually some weeks after the project experience. Table 2 compares responses from the
first 6-7 years of the Earthwatch version of the CfN project and forms from 140 participants
(Haigh, 1998).

Application Form: Reasons for volunteering| Post volunteering project
(number of mentions) Evaluation Forms: most positive
experiencegnumber of mentions)

1. Interest in subject (environmental reconstruc| 1. Enjoyed the company of likeminded
/| O0healing the Eart ho]/interesting people (41)

2. Build technical understandirig selfeducation 2. Working as part of a team (15)
(38)

3. Concern for the environment (generally) (30) | 3. Sense of achievement (14)

4. Want the company of likminded / interesting 4. Optimistic/shared enthusiasm for t

people (25) project (12)

5. Wa n t per sonal i nv gb5. Being a valued part of the proje

activity (24) (11)

6. Work as part of a team (22) 6. Involvement with local commity /
heritage (9)

7. Enjoy outdoor activities (19) 7. Learning new things increaseq
technical understanding (9)

8. Commitment to local area of project (19) N.b. Most frequently listed negati

experiences were: bad weather (1
lack of time with theproject (9) and
assorted logistic and organisation
issues (12)

9. Learn new thing® useful for career (17) Table includes themes mentioned
more than 10% of responses.

Sample size =140, Female: 91; Male: 49; Age| Sample size 67, Female: 40; Male:
20: 7; 20'40: 49, 4060: 68, .60: 160rigins: UK: | 1 6 ; Donoét Know:
97; USA: 24; W. Europe: 10. Restofthe World: ] USA: 6, W. Eur ope

Tabl e 2. Ranked motivations and benefits
application and postproject evaluation forms.
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Table 2 summarises the themes mentioned in both therpject application and poegroject
evaluation Forms received by the project. -pr@ect forms are dominated by thoughts about
the environment and this gject along with notions of sedfducation (col. 1, -B) (Sattva
tinged with Rajas). Pogtroject forms are dominated by social matters (Rajas) such as
meeting people (Col. 2, 1) and being part of an enthusiastic worthwhile team activity (Col 2,
2-5). These are given lower priority in the project application forms (Col K).4
Consideration of the local community, as in the Wychwood case study, is lower down the list.
Working outdoors is also low on the list of column 1 but tops the list of negaticesduimn

2.

During the fieldcamp, participants were asked, informally, to explain why they were engaged

in the project. Several saw themselves as community opinion formers, especially the
schoolteachers. Others saw themselves as experiential learnesst | ng t hat 6you
become involved in an environment al i ssue t
becoming empowered for environmental action and to convert learning into pianbteg

that you have to use a research techniqueuty tmderstand its strengths and weaknesses.

These volunteers also added that, previously, they felt powerless to become idivawed

their volunteering offered both opportunity and empowerment for personal action (Haigh,
1998). In all cases, the broad twation was Sattvinspired Rajas.

Il n summary, these environmental volunteers v
work with Nature, to meet others with similar beliefs, to reinforce their own enthusiasm for
environmental action through tlseamaraderie of teamwork, and they wanted a new hobby or

cause to support. As opinion leaders, they wanted to learn enough of the technical issues to
lead others effectively but they also wanted a recreational escape from an office job and, lest

we forget about traditional tourism, a holiday less vacuous than a conventional beach
experience.

Almost 20 years later, in 2017, Kilmartin (2020) interviewed CfN participants. Some had
supported the project through many years, some from the start in19920 Nneteen

interviews were recorded from 21 participants. They were analysed by comparing the
motivations of those that had been with the project for more thared® with those that

were relative newcomers. The main differences in motivations are suradharidable 3.

However, key are the responses of the longer term volunteers. These had built the project into
their personal identity and described feelings of ownership, responsibility, commitment and
camaraderie; that is Sattva with some Rajas. Byrashtthe shorter term volunteers
emphasised more motives in the mode of Rajas, although altruism is Sattva. It is worth noting
that o6environmentdé is not the top ranked 6re

Under 10 years Over 10 years

1. Career benefits Projet was part of selfdentity

2. Working outdoors Felt ownership of project

3. Altruistic activity Felt needed by project

Natur ed pcawog pacidpants iare lcempard 5. Sociali camaraderie
those with less than (n3®r more than (n=10) 10 year| 6. Environmental good works
project experience (Kilmartin, 2020).

1.
2.
3.
I n 2017, Kil martin i nt| 4. Keento continue
5.
6.

Table 3. Comparison of motivations of long term environmental volunteers.
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7. EXTREME ECOTOURISM

The Cradle foNature Project is located at the intersections of constructive ecotourism and
humanitarian aid. Of course, there has always been an overlap between voluntary sector
involvement in humanitarian and development aid and tourism. In these situations, the
volunteer is usually working in conditions that are more difficult than they would experience
normally and for payment that is much lower than would be typical had they not volunteered.
Their motivations may be dominated by altruism, religious penance,cafaitls but, likely,

they also include elements of escapism and adventure tourism.

CfN involves environmental volunteers in hard work on rezataminated coahine spoils
(Kilmartin, 2020). Sadly, several volunteers have acquired long term injuriesydbeir

work. The CfN test sites are extreme environments but they are far from being the most
extreme.

Of cour se, active recreational activities (F
Sert (2017) found that half of their sample of Van residents who engaged in tourist activities

such as climbing, cycling and hiking suffered injury. Tourisnthen mode of Tamas is also

wel | devel oped and r ecogni steplaces of Destrudtionrmdu r i s n
deathi e . g . Wor |l d War 1 Battlefields, Nazi Ext
C a mb o, driimTurkey, the battlefields of thbardanelles or Bastions of Erzurum Nene

Hatun Historical National Park, some of which can be dangerous places, psychologically at

least (Toy and Emirli, 2017). Nevertheless, it is said to be a basic rule that Bhowtdv e r b e
forgotten for tourismtodeteop and reach the desired | evel
and sati(gfeacki,omBal i k-i and Akin, 2017, p.2).

However, the fact remains that there are types of tourism, both recreational, such as
mountaineering, and altruistic such as thasvolving humanitarian aid, where the risk of
injury or even death is both significant and, likely, part of the attractiororéchas yet fully
explained what it is that draws environmental and humanitarian volunteers to put themselves
into mortal dangr in active or recent war zones. However, the personal reasons may include
elements similar to those that draw mountaineers to killer peaks in the Himalaya, such as Mt
Everest, which has killed around 6.5% of all climbers since 1953.

As a case in pointyhile everyone is aware of the Great Wall of China and its role in tourism,
fewer may know of the great northern and wes
landmines, which was created in the 1980s to protect Cambodia against invaders from
Thailand. This 1046 km belt contains around 2,400 land mines per kilometre (Davies, 2015).
Wel | K5 attracts Oconstructive ecotouristéo
local people in the dangerous, painstaking, and in tropical jurghelitions, downright
unpleasant task of landmine clearance.

The leading UK charity involved has attracted many volunteersleast seHactualising

young women, by means of media campaigns led by such as the late Princess Diana and more
recenttyacot estant from the popul ar, but amoral,
recruits seem undeterred by hard militatyle bootcamp training sessions, or by the
scandals that have surrounded the management of the organisation, whose Director and
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Trustees have been accused of siphoning off funds for their own private purposes; revelations
that caused one of their celebrity supporters, Angelina Jolie, to quit the organisation.

Strangely, they are also not deterred by the litany of accident statwehich happen mainly

during landmine excavation or because of missed {amdes (Smith, 2011), nor by the year
onyear statistics of casualties experienced
in the organisati on 06 sral betwveen |I199Rang 2016{ the Land Mo r e
Mine Monitor (2018) identified more than 1,750-aener casualties, killed or injured. This is

around 2% of all landmine casualtieg Croatia, where specially trained military personnel

are deployed to clear itstemated 2 million lanemines, while only 2 died, the number of

deminers injured was more than 30% across a
they ignore the fact that expatriate-méners both suffer more (and caused more) accidents,
duetoheir i nadequate experienstarmdar désrée ud u mien

clearance operations (Smith, 2011).

Commonly, interest in commun#yased action for dmining has proved hard to generate,
even in places that are highly impacted; the comitywften relies on local knowledge to
avoid trouble (Bottomley, 2005). So, what could motivate travel from a distant country to
work in a very hazardous task for a community that, often, is not really too bothered by the
problemi at least not enough tmobilise themselves? Admittedly, as Barnett (2011, p.7)
argues, humanitarianism as a morally complicated creature, a flawed hero defined by the
passions, politics and power of its timeseéeo
Ghana, Otoo and Amugundoh (2014) found three key motivations: altruism and- self
developmental learning, philanthropy, and social interaction. They add that the philanthropic
motivation, the desire to promote the welfare of others, is stronger in first time volunteers and
tha this desire to aid the less privileged declines with exposure.

Probably, many of the reasons for extreme constructive ecotourism are more personal than
these researchers could identify. Likely, they involve a complicated mix of Sattva, altruistic
motives, mitigated by a mixture of motivations in the modes of Tamas of Rajas: such as thrill
seeking, or more Maslostyle selfactualisation, perhaps rationalised as potential career
benefits. In the present case, there is clearly, as in mountaineeringthardforms of
adrenalin tourism, an element of proving oneself to oneself, an overcoming of personal fears,
a proving of a capacity to meet and overcome extreme challenges, and of a public
demonstration of selfvorth, albeit perhaps, in order to seek geeaof mind (Sattva)
afterwards. Nevertheless, the fact that this humanitarian volunteering is not aimed at a local
or known community but demonstrated in places where the volunteer is a foreigner, marks
this activity out as a form of tourism, however weiasked it may be by altruistic and
humanitarian ideal s. As my respondent c¢comme

8. DISCUSSION

This paper has approached the topic of constructive ecotourism by way of a perspective that,
hopefully, will be nev to a West Asian audience because it is based in thinking that has roots
in South Asia and the West. The aim, simply, is to promote the concept that it can be useful
to see the world through different lenses. Such exercises suggest new perspedciinesaon f
problems and, in an international industry like Tourism, aid understanditige aflays that
people in other places conceive their world. Here, this paper has introduced the simple, self
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contained, concept of Triga theory, whose three parts may be summarised as Tamas
ignorant, lazy and bad, Sattvawise, peaceful and good, atite means to convert bad to
good (or vice versa) Rajdswhich is action (Jacobsen, 1999; Haigh 2016a). Importantly,
here, the sense of wdlking, that is the goal of most tourism clients has been linked,
clinically, with increased Sattva (Puta, 2015).

Three case studies of altruistic constructive ecotourism are discussed. They cover a spectrum
from university students volunteering for a single afternoon experience, through ecotourism
developed as a short working holiday organised (initially) by ai@lstecotourism provider,

through to two brief explorations of extremes. The first of these concerns volunteers who have
remained attached to their environmental volunteer projects for many very years while the
second concerns volunteers who choose tttos of extreme danger. Despite the many
worthy motivations that inspire humanitarian and ecological aid, these are all tourist activities
because they involve the sacrifice of money and labour and because they involve places that
are far fromtheparicpant s nor mal everyday experience.

In each case, volunteer motivations have been explored, where possible, with survey data.
Comparing the rankings of frequencies of mention identifies the five main motivations of
environmental volunteers and, by exiens the needs that constructive ecotourism
enterprises need to satisfy. The principal among these motivations seem fairly stable, no
matter how long the time of engagement, and they are listed as Figure 4. As Figure 1
proposed and Figure 4 demonstratbg, mixture is dominated by impulses in the mode of
Rajas guided by desire for outcomes in the mode of Sattva, with only a hint of the self
indulgence (Tamas) involved in much tourism.

Rank Motivation / Need of Volunteers Dominant GudJa(-s)

1. Desire todo something good for the environment (world) |  Sattva with Rajas

2. Desire the social benefits of working with likeinded Rajas
people in a team

3. Desire personal benefits of education, skill development Rajaswith Tamas
enhancement of career (cv) or network

4, Desire to help the local community Sattva with Rajas

5. Desire to build a sense of personal weding Sattva

Figure 4. Main motivations and needs of environmental volunteers

In this data, the challenges and environmental values of dfecpreceive little mention. The

same is true of the local community and even its sustainability goals. The main motivations

are personal and these seem to be stronger the greater the personal investment in the project.
No doubt prompted by the eduaatal context, the afternoon volunteers in the Wychwood

Project emphasised their contributions to the environment. However even these emotions
were coloured by more inward looking thoughts, | am enacting my personal responsibilities, |

am doing something pctical, | am volunteering, and | am offering help both to the future and

for just one in five, to the local community. These Rajas and Sattva tinged thoughts were,
however, stifled by Tamas among some partici
change of class®é6 and one in twelve <consider
ovolunteering6 was motivated by the wish fo
interest in the subject.
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Similar motivations are echoed in the applicatiorms of the Earthwatch volunteers in the
Cradle for Nature (CfN) project. Here, concern for the environment is mixed with the wish to
learn how to do environmental reconstruction. Further down this list are social desires: the
wish to meet likemindedpeople, to be part of a team doing something worthwhile in the open

air . At the foot of this I|ist, agai n, I s ¢
for their own career development. In most pastect evaluation reports, however,
evironment al matters disappear, reduced to

emphasis shifts towards the social aspects of meeting people, team working and recognition,
making a valued contribution. At the bottom of the list of positives;eskitation persists
alongside a new concern for the local community and its heritage. Local weather challenges,
however, shift the wish to work outdoors into first place on the list of negatives.

Anna Kilmartinds i nt etermividureers dnuhd yame GfN pojettr e me
compares volunteers that had been with the project for over or under ten years (Kilmartin,
2020). The main differences between the two groups were that the-tangear
respondents emphasised the career benefits and thkanwolved while the longerm, over

tenyear, volunteers linked the project to their personal identity and valued their ownership
and role in the project as well as social camaraderie. It is not obvious in Table 3, which
emphasises differences, but thd fesults show that both groups shared a desire to help the
environment and learn new skills alongside any personal and social benefits (Kilmartin,
2020). However, as in the other surveys, material personal development benefits, often
expressed in termsf skills and curriculum vitae (Rajas), seemed to outweigh the altruistic
ideals of helping the environment and local community (Rajas with Sattva). The broad
conclusion is that the main benefits that |
contribute to their motivation, both short and long term, involve their personal development
and, above all, their social development. Much of their motivation is to meet and work with
like-minded people and the project, itself, is a vehicle toward that € said, it important

that the project is challenging, worthwhile, educative, environmental and that it provides
teamwork and a sense of being needed, which long term may become a sense of project
ownership.

In theoretical terms, looking across thbole range of these data, naturally, the influence of

Tamas declines very quickly over time. Meanwhile, Rajas grows stronger, actions and
interactions both social and personal developmental become dominant and quickly become
more important than environm&l or communityoriented altruism. Sattva is present

t hroughout, especially in the | onger term,
teamme mber self becomes deeply ingrained al ong

These observations, oburse, easily convert into guidelines for those seeking either to enlist

the help of environmental volunteers in probiealving or to develop seHustaining
constructive ecotourism. Of course, TriguTheory applies to business and management. In

Indi aés banking, hi gh Sattva proved a strong
good citizenship, if not job satisfaction, while low Rajas was less effective, and Tamas had no
predictive capacity (Anuradha and Kumar, 2015). T4&gdheory suggss that tourism
enterprises reduce their engagement with the mode of Tamas and start to build in Sattva and
positive elements from the mode of Rajas. This implies adding-ibudcttivities that

encourage positive action, opportunities for educationpppities for constructive action,
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selfactualisation and seif mpr ovement , with the goarhageof boo

and, above all, their sense of wellbeing. It is likely that destinations and activities that
enhance the wellbeing of custormevill prove more sustainable than those that do not.

The question remains whether or not, from the perspective of the Tourism industry, the
Trigula model adds anything to or i mproves upo
needs 0. C dar Themry 13 Isimpler, Mard ggneral, and leans more heagiwy

spirit and purpose. However, both systems are developmental. For example, the original
pur pos ¢khyayoga Svék to raise each soul to the platform of Sattva, from whence
enlightenment, malk, may be obtained. In the Maslow hierarchy, the remisaf each

need emerges from on the satisfaction of the
any of these Oprepotentd |l evels is deemed :
various types (Maslow, 1958). This structure and dynamicpuofse, is very important to

any business trying to achieve customer satisfaction and it is not something thafa Trigu
considers. However, in the case of Constructive Ecotourist Volunteering, especially the
landmine case study, it does not fit the dataduse level 2, the need for safety, is routinely
sacrificed. Most volunteers experience some hardship and sacrifice some degree of
satisfaction of their basic physiological needs. This said, the data also highlights the value of
Mas | owd s c o-actualipation and &elftransderfdence, which are implicit Sattva,

but not so overtly emphasised.

Ma s | owd| Equivalencein Manifestations in the Environmental
Hierarchy of Trigu Ya Theory. Volunteer
Needs. Survey Data
1) Physiological Tamas Some personal discomfort is accepted but ng
Needs [X] welcomed.

2) Safety Needs [X]| Tamas with Rajas | Some degree of unusual risk is acceted,
sometimes, courted.

3) Love Needs Rajas with Sattva | Camaraderie and the wish to be part of a tea
and a friendship network

4) Esteem Needs, | Rajas The desire to help others and be recognised
this activity by others.

5) Need for SeH Rajas The wish for seHimprovement and self

actualizatio. with much Sattva | development

6) Need for Self Sattva Altruism, where the needs of others or the

transcendence towards Mokia environment are placed above those of the s

Figure 5. Contrasting MadaTheonyw@MasloM,il®3, Katkmhy wi t
Rivera, 2006; Haigh, 2016a).

Figure 5 compar esandMbrigulao withse oHiye r aMacshyowds hi e
grounded in the material world and, probably, in day to day experiebaeits foundational
presumptions are contradicted by some of the evidence from the environmental volunteers.
Triguda Theory is lesspecific and, broadly, suggests the same sequence, although the need
for OLovebo, which is Sattva, i's raised higt
However, Trigdla Theory struggles to cope efficientl
Hierarchy, the motives of seéctualisation and setfanscendence. While setalisation is

SuUkhyay ogads ultimate goal, this is achieved b
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selffl ess altruism and compassion. f Hpweywort,eno
places selfranscendence as consequent uponasifalisation, as would also be the case in

Triguda Theory (Maslow, 1969; Jacobsen, 1999), where these data suggest that opposite may

be the case. Here, the data suggests that the early sfaggftranscendence, realisation that

the self is part of the web of society and nature, precedes and often drives the will to become

the best person possible through -seffualisation.

9. CONCLUSION

Constructive ecotourism involving environmental wadkering has been explored using

| ndi a oJa thebrny angl uts ladder of the three modes of Nature. Jaigheory may

provide a useful tool for those planning new tourist, especially constructive ecotourist,
ventures and infrastructure, where it mayrb@er e appl i cabl e than Mas|
Needs. The system pr ov e-tkvelaherarchy & qpeedstas a as MV
framework for analysing the motivations of environmental volunteers engaged in constructive
ecotourism ventures. In addition tmtial motivations in the mode of Sattva (and the -self
actualising/selranscending levels of Maslow) that encourage participation in these good
works, five motivations emerged from the participants in case study surveys. These were the
desires to: do snething good for the environment (world), gain the social benefits of working

with like-minded people in a team; gain thee personal benefits of education, skill development

and enhancement of career (c.v) or network; to help the local community andita saeihse

of personal welbeing (Figure 4). These five seemed fairly stable no matter how long the
volunteer engaged with the project. The ma
and that motivate their engagement involve personal and, smifalalidation. The key

motivation is meeting and working with likainded people; the project is a means to that

end. Nevertheless, it matters that the project is challenging, worthwhile, educative and
provides teamwork with a sense of being needed.
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TURKZMDE MKMARBTAMPKYELLEREKEKENMESK: ADANA k
¥RNEJK

| NVESTI GATI ON OF ARCHKTECTURAL BUI LDI NG POTE
THE CASE OF ADANA

Ar K. Geor . Buse A¢lI K ETKKE
Adana Al par dliamn vi¢ ITlkekm oBioj i iniversitesi
buseacik@atu.edu.tr

¥ZET
Bireysellekmik turistik talepler ve s¢irder ¢
turizm olgusu, kentlerin turistikaaliyetlerinind o | ay | do |l vaeyysa&€ z ol ar ak ak
dej i ktirmik, il g turi zmi kapsaménda farkl é
potansiyellerden birisi ise kentin fiziksel
gel mektedir. Bir hlegnlmanémradé&k&nundd as@dane mea
edi | mesi |, yeni bir turizm potansiyel:] doj urr
ilinin tari hsel akekenda -eki tli medeni yet
bilinmesi vesttiaknealeémmams é sajtluammaséenda bir g
nedenl e -alékma, turizm dejerinin olukturuln
[ czerinden dejerlendirmeyi ama-| amaktader
mi mar i iynacpedleanrer ek t ari hsel ve k¢l tegrel °nen
kull anemlaré belirlenmiktir. ¢al ékma s¢iresi
i-in |literatg¢r -al éekmasé yapeéel merekniklerikndery ét | am
yararl anéel méxtér . Sonu- ol ar ak, Adana il i nde
géenegmegz dejerl eri belirl enmik, kent genelind
Bu konuya y°nelik °nesuhefrmusteur al ékma kapsa
Anahtar Kelimeler:-Tar i hi yapé, turizm destinasyonu, al

ABSTRACT

The phenomenon of alternative tourism arising from individualized tourist demands and the
need for a sustainable environment has changed the flow directibe tjurism activities of

the cities directly or indirectly and has created the awareness of their different potentials
within the scope of interest tourism. One of these potentials consists of building groups that
make up the physical structure of the ciysiting not only the spaces used as a volume but
also the value of the structure creates a new tourism potential. Recognizing and introducing
the value of the structures that have survived from various civilizations in the historical flow
of Adana, thenetropolitan city, has become a necessity in providing the tourist flow. For this
reason, the study aims to evaluate the potential of architectural structures in the creation of
tourism value through Adana. In this context, various architectural structiweSdana
province were examined and their historical and cultural importance, their contribution to
interest tourism and their functional uses were determined. During the study, a literature
study was conducted to obtain detailed information about thgeasband structures, and
photography and drawing techniques were used for recording. As a result, the present values
of the building, which forms the basis of architecture tourism in Adana, have been determined
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and the potential of touristic activity ime city has been stated. Suggestions related to this
subject were presented at the end of the study.
Keywords:Historical building, tourism destination, alternative tourism

1. GKRKKk

Teknolojik gelikmelerin ve ekonomik ilerlem
seviyesinin artmase, turi z mi sosyal bir g©°r ¢
kitlelere yayélan turizm oYyamuaml arevs asjalha sha
topl umsal ve -evresel ol arak dejer yitimine
Kitle turi zmi olarak adlandérélan bu ol gunu
post modern bireysaealrliizkmek ayreknd s ébni dra kyi a kdl uar kueknué
-ékarmexkter (Triarchi vd. , 2017:40) . Bu
adl andéreéel maktadeéer . Al ternatif turi zm, kit
etkilerine yol aemanare) i Fevelredek eunlzem vad
ol ukturmaktadeér (Moscardo, 2001) . Késacase,
-ékan i htiya- ve taleplerin cevabeée ol an ki
cretil mi ktliegk miBw ibhtrieyasced verilen tepki i nsa
turizmin maddi y°n¢gn¢g anl amlandéer maktader (G
G¢e¢negmegzde alternatif turizmin pek -ok -exidi
2016:22; Baytok vd., 2017:4). B ar dan bir tanesi, turizm il e
doj maktadeéer . Turi zmde mi mar | ék kavr amé,; de
mekanéneée ol ukturan tesis ol ar ak dejerl endi
géenegmegzde ol duk - lau lylagyrg@&lma mod talréak z ml i Kk ki si , K L
senéfl andérmasénda dar bir -er-evede tutulm
b¢e¢yeéek bir potansiyel olukturmaktader.
Bu -al exmada, mi mar|l €] én turizmdeehkl art wrzdel
irdel ener ek, Adana Il i ndeki mi mar i yapél ar
jerl endiril micktir. Bu Kekil de kent veya
artteréel masénda mimarl éjJ én °oledu] wumigmam@in & d k
t étéel maktader

2. MKMARLI K TURKZM KLKkKKKSK

Otanti k bir bi-imde tari hsel mi mar i yapél ar
geré¢ngel ¢kl eri, anéetsall ékl ar e, zgenl ¢kl er
ge-irmektedir (¢etin, 2012:159) Bu nedenl e

ol muktur (Cambie, 2009).

Vukadinovi c (20211:17) , yaptej e arakter mada
Heredot un Mésér pi r amiatylaenr idrgen yalna@m haay i &n Ihé
i stesini -ékarmaya bakl amaséyla mimarl ek t
piramitler:i ve -evresindeki yapel arén di kkat
ziyar et et mel emreamliersdee] | bmankélkay aon dy°oj un turi st
barénma ve estetik konularénda -evresel d¢ze
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a Hristiyanl éj ér
Ve Romadnén sahi
| améekt ér Bu g¢c

Benson (2004:17) , Orta-ajo
turi zmin ol uwmunuanyug f | pan@ s léé
kaybedi |l meye bakl amaséna ba
Barok d°nemlerinde kentin anti k kaléntel ar e
sanat-él araanmi mackEhnaaa, tarih-ilere ve Grat
il k soylulara ke¢glterel bir cazibe merkezi h a
Specht (20142) i se -al ékmasénda turizmin I htiya- ¢t
ge°rev nedeninmael étkuriilzimkki sinin turizmin °n
mi mar | turizm i-indeki °neminin bundan

desti noktasé olarak da 1 Klev g°ren

Bazi l nayt sPailr akhud  £r #dent iKne ve ¢in Sed
ar , turizmin il k g¢nlerinden ber |
turizm a-éséndan ©°nemi hep var ol

n
0
d

o S O S

AnBil b ki Sugmomienher at M¢gzesi il e ol muktur.
-%k¢k yakayan Bil baodyu bir destinasyon n c
' I ar énda, yalnézca m¢gze ayda ortalama 100
rist sary@&mséamdeEd Brbt ér meékt ér .

<
c o

Halim ve Zakariya (2018) i se mi mar |
rder . Onl ara g°re mi mar | ék, °ncel ikl
i g°rmektedir. Tar iihbi bdestliamgsyoar a
aréyla ziyaret-ilere zengin deneyi mle
i n nNokt asénén gor¢éneégmegng veya
[ artmakt an dakaalaazr € ibé& m i nheen
edir. Mi mar|l ék ayné zamanda b

n ol ukturarak mi mar. altyapéseéen:
€l maz bir bilekxenansel apkRkakanésél oflbkekt e

V<o —<Q® P
< D®O® OV O ©— W
— o ™3
< X QO

w
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* Soydan an|i
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o*v}um
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kekil 1. Adanadénén komkul aré ve | anct
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[ T¢rkiyednin gegneyinde, Akdeni z B¢
;yiknudze Kayseri; dojusunda Kahramanmar ack,
1

| | | || | | |
I | I I I
g B[] B[ .

oy I8 P L ;ﬂw:f‘ni'.j'.é.

Uk defa Turk ha

Taghboe Draln sonundaki Tepeab,

i A

Teghadpni, Stadyum, Su Doleplan ingakan

Kitakekennde Uru Adania

kekil 2. Adana tarihinde °nemli e
Pek -o0ok medeniyete ev sahiplifiji yapmék ol an
isiml e anél mékt élbl6 ) Ramazlagoifil u € 042Kk I S mi n
belirtirken, -ekKi tli kaynakl arda Ge- Hi t it
di kkat -ekmektedir. Daha sonr aki topluml ar d
1550 yél énda& nHiiat igte - lkeaay Makalndarya ve Danuna i sir
yer alan Adana kentini tari flediiji dée¢kKengl me
Adana, jeolojik konumu, ticar.i ve taremsal |
ev sahipliijeikiyapméktMy 1A%k006I1 ¢ yeéellarda Lev
bl gesinin bilinen tarihi -1s5e0rOa)s éwd aHiAtriztaviar ¢
1335) il e devam et mi kK, b°l geye Uru Adania a
yél éna kadar, APer sl er , Makedonyal el ar ve Se
(Yyel maz, 2016: 50; Reel 2006: 9) , bu tari hten
Roma i mparatorluju -exitl:i yapeéel aréen yanénd
varnéeéjkoruyan Tak K°prg¢gye¢ inka etmiklerdir.
i se b°l geyi ticar.i bir mer kez haline getire
2006: 10) Reel (2006:10) , -al ekxmas &aledem Ev I i
bahsettijini, kalenin 2 kapésé ve 7 kulesin
ol dujunu aktarmaktadeér. MS 651 yélénda Emeyv
yékélarak yerine Adana kal e-%2i yianxal leadrid mad
def a Terk haki miyetinin kurul duj u Sel -ukl u
Sel -uklul aréenén hakimiyetl eri alténa girmik
Ramazanojlu BeylijJi y°netimi remgerdende®nokmr acx
yakamékter (Te¢l ¢cye, 2007: 25; Abdol ahadi Nogh
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cami , Her hal mesci di gi bi yapélar i n
ul maya bakl anmexkt ér (Reel 3020@aFerTHE]
i ml eni K evrelerinin iIklnde b u °
i miyetine giren Adana, 1867
aj é, Val i Konaj é, KezyaKpélear

mann Jonsondeén kent mer kezi mé ya
c¢me¢gzdeki yapéle -evrenin ézgara izlerini
méné olukturan ez eetrlidei Kingi pamulk e¢ rFea taini
|l eml ar sajlanmeéekteér. Son evre olan 1970 v
tl ekmeye vurgu yapél maktadeéer (Yélmaz, 201

XY XQ T XSOTOXL
O T O OO0 Y TTC Q
S OW S S oS XD

Adana kenti nef

e 52@1L&i pKKol akmt
elinde yakanan
I

usu

negfus artéekéna r aj me
me K , kentten bakka kKehirlere yakan
g°stergel erde y2n Adamaalinturizminkekoromik, b er a
e -evresel avantajlaréna d°n¢gk -al ex

wumu X QO
O X O D¢
woos>S

w
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é nlar; gastronomi (Say vd.,
z ir, 2017:1600)e YHgtal damirz,
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zm (Bayraktar ve Semen, 2016: 15
de
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6da Mi mar |l ék Turi z mi

Tari hi ol
bu medeni
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ol arak vya

-a ge-mi ke @eaysalinbiveyprep&n - Ad a ma
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. Bu mi mar i eserl er; Adana Val il
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Tabl o 1. Adana ilinde yer alan mimarl ek de
sitesinden uyarl anméexter.)
KI - e Yapé Ade D°nem Medeniyet
Al adaj Ak°ren Kal esi En eski yazét Bizans(URLD5)
tarihlidir (URL 5).
Ma z i | i Yeri vé Kadesi
Postyajbasan Kal esi
Ceyhan Kurtkul ajé Kervansa 1711 H¢seyin Paki
2006)
Ulucami 1868
Muradiye Cami
Dur hasan T¢rbesi 17171720
Dumlu Kalesi 12. YY (Bayraktar ve Asur, Pers, Roma
Sekman, 2016) kal ént él ar é
Tat H? ¥ gk M¥ 2000 Ge- Hitit
Yél ankal e 11.YY Ha-1¢é& Kal esi
Sirkeli Hey ¢l ¢ Hel eni sti k D?¢ Antik Kilikya
Feke Feke Kalesi 12YY Bizans
Kmamoj |l Koyunevi Mozai k Al a
Yeraltée kehri
Karai sa Varda K°%°pr ¢se¢ 1918 Almanlar
Karatak Yanélse Ki | i Roma
Antik Magarsus Kilisesi Roma
Menzil Hané Kal ént é 1782 Osmanl &
Tari hi Han Kal ént é&s 1608 Osmanl &
Amfi Tiyatro Roma
Kozan Kozan Kalesi
Bucak Kalesi Orta-aj
Hoskadem Cami 1448 Méseéer
Pel esel Manastéré K Ermeni
Anavaz a Kal esi ve Kal M¥ 17 Roma
Pozanté Kézéel Tabya Méseéerl & Kbr
Ak Tabya Méseéerl & Kbr
Yakarpénar K°pr ¢sy
Anakka Kal esi
Saimbeyli Saimbeyli Kalesi (Kara Kilise) Orta-aj
Seyhan Tepebaj H°y¢&J ¢
Takk®pr ¢ 117138 Roma
Bebekli Kilise 18801890 Osmanl &
Saat Kulesi 18811882 Osmanl &
Bedesten 16.YY Ramazanofj ul |
Ulu Cami 15071541 Ramazanofj ul |
Yaj] Cami (Saint Jac 1501 (Camiye verimetarihi Ha- | €1l ar
Kilisesi)
Yeni Cami 1724 Abd ¢ | kkAatakz a
Kemer alt é Cami 1599
Ak-a Mescit (Ajca M 1489
¢tar ke Hamame 1529 Ramazanojlu

(Erman, 2012:37)
I rmak Hamameé
G°n Hané Kapeéeseé

Bahr i Paka ¢ekmesi 18901993
Ramazanojlu Konaje 1489 Ramazanoj ul |
Hasanaja Cami 1558 Osmanl &
Tufanbeyli kar Har abel erii Kizzuwatna, Hitit, Roma,
Bi zans Ve
d°neml eri
Amfi Tiyatro Roma
Kilise Kaléntélareé Bizans
Kaya Kabartmal ar é Hitit
Y¢ér e ir MisisAntik Kenti M¥ 7000 Hitit, Asur, Makedon,

Sel eukosé, Kri
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ve Bizans D¢

Yumur t a Yumur i Ayds @itk Kenti M¥ 1. YY Antik Kilikya

Misis Antik Kenti: Adana i | sénérlaré i-inde yer al an
Kent i, Neolitik -ajdan itiba&mren Kipierk yerl lue kizn
destinasyon noktasé olan anti k kent, anti k c
Kkuyusu, mezarl ek, yerl ekim yeri, sarne-, k am
alana yayél mékter (Buyruk, 2016)

¢tcawé Hamam@a:zanojlullaré zamanénda inka edi/l ¢
soyunmal ék, sojukl uk, él ekl ek, sécakl ek ve h
Kel ter Envanteri, 2012: 90) . Soyunmall &k, kés
Sel -uklu bezemel erini -ajréektéran 1 k-111ik, k
hamameén ayert edi ci °czelli kleridir (Ramazar
i Kl evini devam =ettirmesine raj men ,ar - eébvirneasnié
geré¢negrl ¢ éenég azalt méxk, girik kapésé ile sén
Tak KCPApmramn:a Kent sel Kel t ¢ Envanteri dne g°re
YY.dan itibaren kervanlarén ge-ik noktal ar ér
bul unduju, -ojJjunlukla mermer ve spolien mal z:¢
déxk késména kesme t ack kabul °r ¢l mesi il e C
restorasyon ge-irmesine rajmen g¢neéengskide ken
k°pr¢ olarak kabul edil rld®.t edir (Ramazanojl u

Tebebaj] HNPkebplbLojik sit alané ol arak koruma ¢

S¢re- boyunca aktif olarak kentsel doku i -
katmangni den i nka edil miktir (Payasl é& Ojuz ve
20152016 yéllarenda baklatélan kazeé -al ékmas:
il erl edijinin tespit edi l dijini vur gul amakt
olukt uran Tepebaj H°y¢]J ¢ ve -evresinde - al é@ékmas
Bebekli Kilise: Tar susl u Sai nt Paul adéena i nkB80 edi |l e
yéllarénda inka edil mik, adéene -atedaki Me r
Vasétaasneéeykltaé r . Ha- plana sahip bexkik -atel e |
koll aréyla dikd°rtgenler prizmasé kKkeklinde a

késménda yarém kubbe bul unmakt adEéirl i(sRea makzlaenw
devam ettirmektedir.

Saat Kulesi: Val i Abidin Paka taraféndan 1882 yeél
(Kezeldemir, 2017), eski Kehir merkezi il e C
aksen ¢zerinde i nkakoddialrmi kdtoijrr.u kKuwalfe ,f - s da
prizma «kKkeklinde ol up, tujla mal zeme kul Il an
sayesinde Osmanl é& d°neminde g¢negn belirli S a
saatl erini hrmdbzan ovjelrumi k202 :( Ral5) .

BedestennRa mazanojull aré zamanénda surlarla -evr
sofadan olukmaktader. Bu surlarla -evrildi a

kompl eksine i karet etmErRvedieri Ad2a0a2Ken2rel
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-arké i kKlevini devam ettirmekle beraber bed
bakl améxk, kent sel geli kim s¢grecinde yépranme
Ulucami: Ramazanojull aré zamanénda 1508 nyal énda
Cami , 1541 vyélenda Piri Bey (Piri Paka) tar
yapéséené olukturan yape, kesme taktan i nka
-ekmeden ol ukmaktadeéer. Bu camnmolnann 1e6n. °YnYe nk a
mercan kérmézéeseée -iniler, 1998 depreminde -
esnasénda farklé& d°Pnem -inileri camide kul |
2012:146150).

4. SONUC

Topl umdaki ekonomllk wersasbseyalorgalaki-éeékan K
ol gusunun t¢m sosyal tabakal ara yayél maseéneé
-evreci g°r ¢ K, kitle turizminin yetersizli]
dojurmuktur. Yetek Hdahewharee°s¢irderel ebilir
bu yeni turizm kekli turisti il gi al anéna g°
Mi mar |l ék turi zmi de bir alternatif turizm |
sanatlar kategorileriye bi rl ekt iril erek ve Dbireysell ekt
mi mar | éKk turi zmi, Tée¢rkiyedde heng¢z yaygeénl
dejerlendiril mektedir Bu dur um, mi mar | ék
sunul maseéenné be°nlggeelnlienr kteur i sti k potansiyelini
mi mar | ek turi zminin zayef | duj u Adana Pl
dejerl endirmesi yapeéel méxkteér.

Adana ol duk-a k°kl ¢ bir ge- mikoeumwsnedeniye, ver
pek -ok medeniyete ev sahiplifjgi yapmék bir
dayanmakta, fiziksel ol arak ge-mikin izlerir
turi zmi il e bajdakter el ane Ahdearn ag ek-eennt i g ¢ ny alp &
ziyaret - sayeseéena sahiptir. Ancak, araxkter
turistik il giyi -ekememi k, bu al anda gelir d
Adanaonén potansi yedilreirlinmeisni vaema cnélyil ad eA dearnl aec
miras a-éséndan var olan bu zenginlijinin or
ekonomi k kal kénmaséna katkeéeda bulunul acajeé ¢
artacajeé da d¢kegnegl mektedir.
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AKREATKF KENT VANO KURGUSU KC¢ERKSKNDE KRE
UYGULAMALARI VE VAN KENT MERKEZK K¢KN YAP
AKTKVKTELER

CREATIVE TOURISM PRACTICES AND SUGGESTION OF POSSIBLE
ACTIVITIES FOR VAN CITY CENTRE IN THE SETUP OF CREATIVE CITY VAN

Prof. Dr. S¢leyman TOY
Atat¢rk | niversitesi, kehir ve B°l ge Pl an
suleyman.to@atauni.edu.tr

Gizem BEYHAN
Doju Anadolu Kal kénma Ajanseé
gizem.leyhar@daka.org.tr

¥ZET

Yaratéce ke¢gltegr end¢gstrisi kavraménén dg¢gnya
gayrisafi haséel aséndaki payé vV e kat ma dej ¢
devaménda gmdiaieec®d ekl, ¢k ve en °nemlisi yete
°czelli kle fikir olukturma ve bunlarée hayata
kel ter end¢strisinde tasaréem ajerl ekl é alt
tasar émel m yapémcél eéjée vs.) yer al érken bun|
creéenloer ol abil mektedir. Bir alanda yaratéeceé
kaliteld] i nsan kaynaj éna (yaratecénseataefj)obag
Richard Floridadénén 3T teorisi il e (technol
alanda teknoloji, yetenek ve toleransén ol ma
sajl anabil eceji °ne S¢éer ¢l meiklterdi konursurkd ay e @
uzmanl akan i ki kentin Kstanbul ve Ankara ol
-ékelarak 200061 i yéllarén bakéndan itibare
yaratécée turizm kavrathBESCQamurmkynaytaéjba Kkd a mé
tanémla karkéméza -éksa da yarateéecé turizm t
kendisinin yapmaséedeéer Ter si bir tanémla da
etmesidir. Deneyimlene k i st enen bu aktiviteler gelenek
kel t er miraseée gibi -ok farklée ©°zelliklere sc¢
kapal @ mekan m¢ze gezme anlayékéndan °te dé
nesi | bir turizm anlayéekedeéer. Ej i ti m, sosyal
anl amda hizmet sunan alanlarda turizm gelir]l
gel i kim de daha kol ay sajl anakbeinleikrl.er BwrEewkn vy
korunur.

Bu -al ékmada, yarat écé ke¢eltegr endegstrisi k en
ve yaratéceé turizm il keleri a-éséndan Vanodda
Anahtar Kelimeler:-Yar at éc é tTeaacé zKn | tYam aBEd¢stri si, Yar a

ABSTRACT

Although the development of the concept of creative culture industry in the world is not very
old, its share and value added in the gross product of the world is increasing. This concept,
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which include creativity, specificity and most importantly talent at the beginning and
afterwards, focuses on creating ideas and creating value by implementing them. In the
creative culture industry, there are ssbrvice sectors (architecture, advertising, fashion
design, film production, etc.), while the final product can be industrial products. The creation
and advancement of creativity in an area depends first of all on the quality human resource
(creative class). The role of the creative class in the developnienties is indicated by
Richard Florida's 3T theory (technology, talent, tolerance) and suggests that economic and
social development can be achieved more easily by having technology, talent and tolerance in
one area. Specialisation in creative industriesTurkey takes mostly place in the two cities,
Istanbul and Ankara. Starting from the beginning of the 2000s, the concept of creative
tourism as a subranch of cultural tourism has started to mature in tourism.

Even though several different definition$ creative tourism can be seen in the related
documents including what UNESCO does, creative tourism is originally the what tourist does
by participating a cultural activity in an area where she/he goes. From a reverse angle, it is
to travel to perform aultural activity. These activities, which are desired to be experienced,
have many different features such as traditional, original, local, authentic, original and
cultural heritage. Creative tourism is a new generation tourism approach that is interactiv
and productive in the outer space rather than the museum tour in the cultural tourism.
Desirable interaction through training, socialization and participation is the main objective.
In this sense, while tourism revenues remain local, social and culiierslopment can be
provided more easily. In additiompdal valuesand traditions are strictly maintained. In the
present study, the valuegsbe used in Van in convenience with the creative tourism principles
are taken into consideration and the city is evaluated as a creative culture industry briefly.
Key Words:Creative Tourism, Creative Cultural Industry, Creative City, Van

1. GKRKEk

Yaratécé kent kavramée ve fikri 1980" Il erin so
m¢cadel esinde rol oynayar ak kenftaketr®irn oylemmu kdteu
G¢enegmegzde °zelli kl e gelikmik ¢l kel erde- kent
80 d¢zeylerine ul akméexkter. Bu durum kKehirl el
gerektiji inancénée da bemntaberimdengeéniemmek tk
yakayan insanlardér. Knsan zekaseé, arzul ar e
kaynakl ar ol ar ak; yerlekim yeri, doj al kayr
al maktader . Ke rnvtel e-radl eé kyaand aayr &ml| ayraérnat éc el € é,
da belirleyecektir. Bu durum ayné zamanda Kk
gel i ktiril mesi czerinde de et kildii ol acakter
eylemden bal ayarak ¢retim ve dajétém akamaseéna g
i -erisinde t¢gm kentlerin kelterel akteoerl eri
turizm wuygul ayéceéel ar é da yaratéce ekehéejene
destekl emek amacéyla kentlerin birbirler:i i
bir potansiyel ol ukturur. Bu yarateceée turizm
sajl amaktadér . Yar atléntaek ,k e°njtrleenrmenk ,i |ykaepl nearki ;v
Bu il keler yaratecé turizmde de bakat akto°orl
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1.TUNESCO Yar at éce

Kentl er Aj e

UNESCO kentl erin tari hi vV e kel teorel ge- mi K
bul undur mal aré wed&rikyled meygratned&linéjod duj unu
20019) . Bu nedenl e oIUKturuIan Yar at écé ket
yéereéetel en kel t grel nd¢gstrilerin yar at éceé,
ama-|l amakt a vV e bEuSC éerbepl k¢l UNT el -eKit
destekl emektedir. Yar at ecé kehirl er Aj e, Keh
yenl endirecekl eri yaratéecé endg¢gstri sekt©°or ¢
kekill endiri ami ketdierb.i y8u, t £imbhimn, me¢zi k, Zanasa
gastronomi ve medya sanatlarée ol arak belirle
¢l keden 180 ¢yesi bulunmaktadér (Tabl o 1; Ta
Tabl o 1. UNESCO Yar at é Ke nKdretrliemr Tejman a r |&
Zanaat ve
_ . L .| Medya . .
Tas ar & Edebiyat Halk M¢ zi k Gastronomi Sanat | Sinema/Film
Kentleri Kentleri Sanat | g Kentleri Kentleri : Kentleri
. Kentleri
Kentleri
Arjantin- Birl ek Ksbpan Kolombiva- Birlecx
Buenos Kr ad | €| ABD-Santa Fe éevilll)a y PO aar): FransaLyon | Kr a4 | &
Aires Edinburgh pay Bradford
Almanya Avustralya o Kt al ya . Japonya Avustralya
Berlin Melbourne Me sAsvan Bologna ¢i-hengg Sapporo Sidney
Kanada ABD-lowa Japonya L~ L¢ bnan| Senegal
Montreal City Kanazawa Bel -Gerk Zahle Dakar Kore-Busan
G¢ ney | Polonya Kt al y a | Kolombiya i Avusturya Krland
Kore- Seul | Krakov Fabriona Bogota ABD-Tuscon Linz Galway
¢i-n K's p a ny | Bahamalar Jamaika Nor ve- |Ks¥Tai | | Bulgaristan
k a n g h a] Granada Nassau Kingston Bergen Aviv Sofya
Avusturya Hindistan- Brezilya- .
Graz ¢ e-Rrag Jaipur Salvador Kr-Rakt | ABD-Austin | Kt aRoma
. Portekiz . .
Brezilya - Ter ki y(Bi rl ek| Makedonya
Curitiba rakBaj d)Kr-lafahkdaaha Gaziantep Kr adABDE| Manast
nova
Tablo 2. UNESCO Yaratéecé Kentler AjJ éna
Tasardam|Zanaat ve Hal k|GastronomiKentler
KstanbulK¢gt ahya Gaziantep
Hatay
l2Yarateceé Turizm
Yaratécé turizm (creative tourism), turi sti
kel terel dejerleripkakfktmesi bvezbhazdehelyt mfl
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kel teor, ejl ence ve seyahati bir arada sunan
b°l genin °zg¢n kel terel miraséné ve sanateéene
ve etkéml aadéneyi mleyerek °Jrenme i mk©neé sun:
turizminin bir par -aseéedeéer . Yerel. i turizm i
takéemaktadeéer. Gel eneksel kel tegr tukeamiyageaim
turizm deneyi ml eme, aktif katélem ve °Jrenm
etkilekim kurmaséné ve yakayan k¢gltegre aktif
duygusal, sosyal ve ptsakerl oji k fayda yar at ma

l3Yaratéecé Turizm Kavraménén Ortaya ¢ekeéekeé Vi
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t ¢r el mirasa il gi duyarl ar . Farkl é ke¢ltegr
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ms el , yor umsal ve pedagojik becerileri
sunol masé yaratécé turizm talebini ve yeni
kil eyebilir. Yaratéce faaliyetlerin yape
faaliyetlerin uygul anmasiéhémgmpedsiekyamnir
uzun konakl ayacak, y ¢ ksek harcama ya
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l4Yar atéecé Turizmin Destinasyonlara Katkeéeseé

Yarat @awarizm bir turizm tipi ol arak ziyaret -
destinasyonda °z k¢ltegr ve becerilerin daha
yer el girikimlerin ortaya -ékmasénpi miedsnj |
Ziyaret-iler ve yerel hal k arasénda kaynakma
gel i ktiril mesi i -in °zg¢n dejerlerin ve en
bakaréyée artteérér. MevchuseVeatrtatyepékblul aoneé nad.
Tablo3.Yaratéecé Turizm Ama-1¢é& Kull anél abi |
El sanatl arlKuyumcul uk, tekstil,k s
Restorasyon mimari restorasyon, vb.
Gel eneksel Kg — 5
Kol t orel IV”raGeIene.kseI'Mutfak Y e me k yapemej y°resel
Tari hi K¢l tiMgzel er arkivler, k¢t
Miras vb.
Sanat G°rsel SanalResi m, heykel, fotojra
Per f or mans [Tiyatro,dans, opera, sirk, kukla, vb.
G°r sel K K i t |Film, televizyon, video, radyo, belgesel, vb.
Kel ter el End ¢[Muzik Canl e m¢zi k, al b¢ m, pl
Yayénceéel ék [Kitap, dergi, gazete, vb.
Yaratecae FaalTasarém Moda tasar émé,- gmianfairk |,
Yar at €éc é& Hi |Mimari, Reklam, vs.

2. YARATI CI TURKZM6DE VAN KLKNKN POTANSKYELK

Van ili, i -inde bulunduj u, doj al g¢zelli kler
ornitolojisi, bl gede yaglamgxkelolianl efrairnkil et an
gel eneksel yakam bi-imlerine sahip insanl are
bir-ok turizm -ekidinin potansiyelini b¢nyes
Van, Urartu Medtini gletmanve bakmedeni yetin onl
yapma, bir taraftan da T¢rkiyednin en beéyeék
bakta su sporlaré ol mak ¢zere, dort mevsim

kentakil). (k
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kekil 1. Van ilinin ¢l ke ve Db°l ge
Urartu Kralleéejeée' néen baxkent!lijini yapan Van
yere sahiptir Géenegmegze Urartu medeni yetinde
tariht ur i z mi potansiyelini ol ukturmaktader K¢l
ol an bu b°l gede, k°okl eri antik -ajlara kadar
inanékl ar vb. bul unmaktader ] Biu A°nzaedloll iuk IBerlig e
ve ¢l ke genelinde °n plana -ékma potansiyel:
Gl ¢L] Y¥NLER ZAYI F Y¥NLER
Dojal wve tarihi gé¢zelli |Kitle turizminin gelik
Kokl ¢ ve -oklu ke¢gltegrel|ol maseé
Urartu kimlijJinin kente|Ulusl ararasé u-uaméasemn
Mar ka dejerrdl tearkgrylaer iyreiifUNESCO gi bi ulusl arar a
K¢l téer turizmine hizmet|kuruluklardan tescilli
Farklée turizm tiplerine|lKstihdamda ejitim sevi
Farkl é& ulakém alternati|Tari hi ve k¢l terel dej
Toplumda ejitim ve bil
FIRSATLAR TEHDKTLER
Ksti hedmledcielk gen- n¢gfulTari hi wearkd &lktl @areln t ah
Organi k ve yerel créenlelYer el sretimin yetersi
Tari hi Kpekyolu ¢zerind|{Kent kimlijJine ilixkkin
Farkl é& etnik gruplaréén yapél amamasé
Dojal ve arkeolojik a-é|Teknik altyapénén yete
Kranéa sénér kapésénén
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3. SONUC¢

Van i | be¢etéeneg ve kent mer kezi i -in AYarat éceé
beni msenebil ecek bazé tedbirler ku kekilde o
T G¢venli k tehdidinin ve olumsuz algénén or
T Yaratéecé turizm faaliyetlerinde faaliyete
1T Havaal anéndaki u-uk s ekf esrayeélianrdéen éynu ratrdtéekréé
T Keltegrel miras bilincinin olukturul maseé,
1 Yaratécé kentlerin bak unsuru ol an insan

artérél masé,
T Tanétéem faaliyetlerinin arteéerél maseé.

Bu genel ©°nerilerin yar&nd®aemaekKk@nsalseqgl ar ak
T Er-ek G°l ¢n¢gn kuzey ve doju b°lgelerindek
T Merkeze yakén kasmnsnalt &Pghleaidankklutr gt mas e
1T Kran, Azerbaycan ve Gg¢rcistan gibi séneéer

bi l im fuarl ar é, yarekmal arén d¢zenl enmesi,
T Van Kal esi 6nden Cumhuriyet Caddesi 6ne, -e
tasarl anan yaya aksénén olukturul maseéeé

T Yézeéence YéI i niversitesinden Edremitode ka

én arteéerél maseéeé
a areéecélek yol har i

yayave bi si kl et yoll areéen
1T Bah-e¢atralk g¢zergahénd
yapél masé,

Muradiye ve | niveensddet kKieyelséemaraklyamran elc@r
Gel eneksel yemekl|l ermin atahleyel enaisei n-kar gla
Y°resel yemeklerde kullanélan endemi k bit
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ANALYSIS OF MAJOR TOURIST ATTRACTIONS SHAPING THE SOFIA CITY
IMAGE AS A TOURIST DESTINATION

Prof. Sonia Mileva
Sofia University nASt. Kl'i ment Ohri dski
smileva@gmail.com

ABSTRACT

The definition and identificatio of attractions at destination level is complex process and
difficult to measure and manage. The current paper explores the major challenges of
managing attractions as tourist resources at the destination level. The data from the empirical
survey covers @ia city as a tourist destination with the main goal to identify the major
attractions of the capital city as factors of destination city. Destinations are faced with
immerse competition at global level, aggressive marketing campaigns and commercial
brands. Destination images are not solely based on Tourism attractiveness, but on wide and
complex factors, based on media, popularity, leisure products (e.g. movies, books), sportsmen
achievements, etc. From marketing and strategic development perspectiestimations
should be able to identify the most powerful determinants contribution to its image and
coordinate, promote in a competitive and sustainable way. Important to stress is that many of
the associated images are uncontrollable and subject to retemicroenvironment
influences, inclusively geoolitical, mass media, political, societal, etc. From the supply side
the destination image is not easily branded, due to the complex and different attributes,
difficult to be evaluated and managed. It inmed the inclusion and consideration of all
stakeholders, often with shortage of clear links and cooperation between different players
involved (Destination Management Organization, accommodation, transport, NGOs, etc.).
Within the current paper the reseércs limited on attractions as main and most recognizable
symbols of a destination, eval uated form t he
visitors perceive the destination image based on multiple channels and communication
messages. Attractisrare associated with the destination, and in the context of tourism, these
are usually places, sites, landmarks (natural) and others that underlie the attraction, desire
and motivation to see. In fact, attractions can be natural, such as natural attractio
created, such as anthropogenic attractions, and in a more narrow sense purposefully created
and constructed, such as theme and attraction parks. Another difficulty is that before
registering interest and affection, one cannot speak of attractionsdiher of potential
tourist resources. Depending on the degree of storage, socialization is defined by the
willingness to welcome tourists or plan activities for investment, socialization or marketing in
order to turn them into attractions. Next, it isettourist interest that determines whether a
resource can be considered as a potential for attraction. Some attractions exist with their
history and purpose beyond tourism, such as urban agglomerations, squares and parks, but
nevertheless they are of inkst and are extremely visited by tourists. It is common for a
number of strategic documents to list in detail the available tourist resources in a destination,
which does not necessarily mean that they can become an attraction. On the contrary,
attractiors that are associated with negative impacts repel tourists and create a negative
image of the destination (such as Rio de Janeoome levels, or Beijing and Delhi as cities

with higher level of air pollution).

KeywordsAttractions, Tourist ResourceSofia, Destination

1. INTRODUCTION
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Destinations are faced with immerse competition at global level, aggressive marketing
campaigns and commercial brands. Destination images are not solely based on Tourism
attractiveness, but on wide and complex factoased on media, popularity, leisure products

(e.g. movies, books), sportsmen achievements, etc. From marketing and strategic
development perspective the destinations should be able to identify the most powerful
determinants contribution to its image and rcliwate, promote in a competitive and
sustainable way. Important to stress is that many of the associated images are uncontrollable
and subject to external microenvironment influences, inclusivelypgétical, mass media,
political, societal and otherdtors.

From the supply side the destination image is not easily branded, due to the complex and
different attributes which are difficult to be evaluated and properly managed. This is because
the destinationds 1 mage i s ofhbllassglkelioldersnnvalvede | us i «
and often there is shortage of clear links and cooperation between them (Destination
Management Organization, accommodation sector, transport companies, NGOs, etc.). Within
the current paper the research is limited on attvastas main and most recognizable symbols

of a destination, evalwuated form the visitor
From the demand side the visitors perceive the destination image based on multiple channels
and communication messages. Attractions are associated heitdestination, and in the
context of tourism, these are usually places, sites, landmarks (natural) and others that underlie
the attraction, desire and motivation to see. In fact, attractions can be natural, such as natural
attractions, or created, such asthropogenic attractions, and in a more narrow sense
purposefully created and constructed, such as theme and attraction parks. Another difficulty is
that before registering interest and affection we cannot consider the resources as attraction,
but rather as potential tourist resources. Depending on the degree of preservation,
socialization is defined by the readiness to meet tourists or plan such activities for investment,
socialization or marketing in order to turn them into attractions. Next, it ithest interest

that determines whether a resource can be considered as a potential attraction. Some
attractions exist with their history and purpose beyond tourism, such as urban agglomerations,
squares and parks, but nevertheless they are of intecestr@arextremely visited by tourists.
Frequently the strategic plans for development start with detailed list and inventory of
available tourist resources at the destination level, which does not necessarily mean that they
can become an attraction. On thentary, attractions that are associated with negative
impacts repel tourists and create a negative image of the destination (such as Rio de Janeiro
crime levels, or Beijing and Dells cities with higher level of air pollution).

1.1.Attractions as Resources For Destination Image

The destination image is analysed limited to the attractions as part of tourism product
offering. There are different image formation modélke, 2002YGovers R., Go F., Kumar

K., 2007) which are partially considered, taking into account only the attractions as factors
for image formation.

For the tourism destination identity (anchor) levitle attraction are the visible part of
authentic, historic heritage, related to the culture, religion and natural environment.

For the tourism offering level attractions are the core part together with the amenities, access,
ancillary services at the desation.

Exteriorly, apart from the main strategic players and stakeholders is the projected destination
image thanks to the media, communication. Movie industry, narratives and visuals created
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meanings linked to the destination. Increased withthepesisb ex per i ence and i
imagination for art, popular culture, literature etc. the destination image is additionally shaped
from tourist perspective.

For the destination image management the main features of the attractions are:

- Attractivenesgeffect, benefits and specificity) evaluated and sought by tourists;

- Capacity to load (for example, visitors to a museum, a square, a festival, a stadium,
etc.)

- Stativity (territorially bound) and dynamics (events, performances, exhibitions, etc.)

- Tangibke or intangible, responsible for the quality of the experience and the pleasure of
touching / watching / visiting, etc.

Sometimes the attraction can be synonymous to the destination (e.g. going to sea, beach, etc.)
In the widest context attractions at tilestion level can be anything that has the potential and

the power to attract tourists, to be socialized, promoted and offered as a product/service or
experience.

From the national legislation and according to the Bulgarian Tourism Act 2016
"Tourist Attraction” is a natural, cultural or purposefully created site of tourist interest, most
often related to a natural, tangible or intangible cultural heritage and / or historical event, or
an artificially created recreational site, providinggeitive or educational services and / or
recreational or entertainment opportunities:
main factors influencing the lorigrm viability of tourist attractions and their potential to be
branded are:

Size and scalef international importance such as UNESCO sites, national or local;

Unigueness and attractiveness (authenticity);

Significance and value;

Management model, incl. form of ownership and management;

Ability to retain tourists' interest;

Location (concemated, dispersed, even distribution) for the tour development;

Condition (conservation/preservation);

Competition, alternative attractions ;

Tourist products around and near attractions (concentration and grouping in
nsembles);

Specific target market genents (current) and potential to attract visitors ;

Hours of operation (yeaound, seasonally limited, for a limited periofbr events)

Distance and accessibility (location, transport infrastructure)

Security, security for visitors;

Cost: Free, paidraa combination of both (for example through a voluntary donation).

A=A _8_48 D=2=-2_-0-49_-4_-45_42_2._-2-

In the analysis and study of tourist attractions can be applied different approaches, the most
important of which are:

i Chronological, mainly applicable to cultural and historical etibas and architectural

sites, depending on the historical period to which they relate. Examples of this are the
different historical styles characteristic of particular periods (Renaissance, Baroque,
Classicism, Postmodernism, Neoclassicism, etc.).

i Typological - based on specific characteristics that allow the attraction of the
attractions and the possibility of integrating them with different types of tourisattural,

rural, adventure and others.
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1 Spatial- based on territorial distribution, locaticarea, destination, hierarchy, rank (of
global importance, national, local);
1 Aesthetic evaluation (uniqueness)sychological, emotional and aesthetic impact,

which has a very subjective character of manifestation.

According to thegBenckendorff, 2006)he core resources of tourist attractiomsei natural

and cultural, and whether they are related to a place or an event or by other words
permanently existent or temporary. Cultural resources are tangible and intangible, mainly
related to different types of events and creative activities. Frostdtie/dynamic perspective

all of the resources can be also classified based on their existence. If limited, that means from
market perspective scarce and respectively intense in péalenand, tourist concentration

and capacity and security concerns. The various types of events have always been part of the
historical development of society. All significant moments, nationwide celebrations,
celebration of holidays and customs can bensas events, some of which follow a certain
ritual, ceremony and / or protocol. In practice, cultural (festive, folklore) and religious
calendars contain events of different types, nature, purpose and significance.

The attractions are vital for destir@ii image and are approached as determinants for
destination strategic management, inclusively to be integrated and properly promoted in
media and different communication channels.

1.2.Defining The Problem: Key Attractions For Destination Image ad Management

Many attractions cannot exist without additional or ancillary services aimed at
socializing the site and servicing the visitor, and are vital for the tourist experience and added
value. The significance of the attractions as a major motive foavel, and supply,
respectively, subject of increased interest in investments, innovation, changing business
environment and prerequisites for competitive advantdgeactions, when socialized,
adequately managed, Agr owo b ynyirgfadtivtiesithag ad di
build upon them, enhance the experience for tourists, which turns them from a resource
into a tourist attraction. That is why the development and management of tourist attractions
are aimed at meeting the tourist needsatertainmentrecreation, education, new knowledge /
skills, motor activities, contact with nature and others. It is no accident when defining a tourist
product that its core is a set of accommodation, food and transportation and attractions,
responsible tourist seléon and preference of a destination. Attractions are at the heart of
creating preconceived notions, expectations, curiosity, which, in turn, becomes a factor in
satisfaction with the experience. Attractions are not just services such as entry feeuoollecti
they must be value added, socialized, educated or "fascinate" to the visitor. Different types of
attractions attract different segments of tourists, which additionally has a social, economic
impact on the development of the tourist destination. Attmaevelopment is the object of
targeted tourism policy and investment, precisely because it is at the heart of marketing policy
and market positioning. Thus, for example, investments in golf courses, sophisticated
technology facilities for observationsites or buildings predetermine potential demand, and
vice versa, the search for special attractions (such as theme parks) affects thesidapply
instinct. Attractions, especially specially created in response to tourist demand, create jobs,
activate theeconomy and entrepreneurship in the destination. Potential negative effects
include the cost of maintaining a hame, managing tourist flows and potential environmental
problems.
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1.3. Sofia City Major Tourist Attractions: Research Methodology, Results and
Discussion

The capital cities have been always attracting the major tourist flows. Currently Sofia
Municipality has officially adopted "Sofia Development Strategy as a Tourist Destination
20172030", followed by the establishment of Sofia Destination Orgaanizgdestination
management organization). For the strategic development of the destination is vital to identify
and have a clear vision of major tourist attraction and how to approach them for effective
management and promotion.

The research methodologyonsists of preliminary inventory analysis of existent official
secondary data based on the available and public accessible data from:

i Mi nistry of Tourism's attractionos
(http://tourism.egov.bg/registers/TARegister.aspx),

1 Fata fran the official tourist site of Sofia (www.visitsofia.bg),

1 Public rankings on the Internet, based on visitors evaluatidmgpAdvisor, Lonely

Planet, Google search, etc.
The main goal is to compare the major tourist attractions from the destinati@yenaant
perspective along to the visitords wevaluat.
attractions for Sofia city.
Based secondary data is launched a survey for collection of primary data form the experts and
main stakeholders at the destinatievel. The survey was conducted with the Google Forms
Tool (link available athttps://goo.gl/forms/ysSI8igl008gMTYI) for the perial 10.04 -
10.05.2019, sent mainly to professionals and employees in the field of tourism (mailing lists
and specialized tourist forums). The survey was conducted in Bulgarian language.
The guestionnaire was built with three main parts&
1. Existence or not admblematic for Sofia city attractions.
2. Evaluation and classification of top 10 attractions as must see.
3. Ranking of top MUST SEE attractions and quality of experience.
The survey consists of closed questions and only one for suggestions in order tahextend
previous selection list of identified major attractions.
The secondary data shows that at National Tourist RegBtdia as administrative identity
and Municipality integrates a total of 145 attractions, represented by type and number, as
follows:

Table 1 .Sofia Tourist Attractions Included in The National Tourist Register

Attraction No.

Undefined 3

Museum 19

Temple

Architectural and historical significance of national importance

Architectural, construction and art of national importance

Architectural, historical and artistic of national importance

Architectural, historical, archaeological and artistic of national importance

Basilica

NPk (M OO

Gallery

! http:/ftourism.egov.bg/registers/TARegister.aspx?AspxAutoDetectCookieSupport=1
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Gardens
Lake

Cathedral

Museum House

Monastery

| Ol

A real cultural monunms

Parks

Natural object

N0 BRI |IN W

Other

The analysis of the data shows that over 71% of the attractions in Sofia, according to the
National Tourist Register of Attractions, consist of immovable cultural monuments (32%),
museums (13%), monasterie® d%), Housesmuseums (5.5%), parks (5.5%), and galleries
(4.9%). It is immediately apparent that the list of attractions lacks a wide range of other
categories of attractions. That is why the survey continued with the analysis of the published
data and nformation on the official site of Sofia as a tourist destination, maintained by
municipality owned company WWwovisitsdfisbgpén thevi t h i
category "What to visit". The information is structured into categories

Museums

galleries and exhibition halls,

temples,

monasteries (Sofia Mount Athos),

archaeological monuments,

architectural monuments,

monuments,

Streets, sgares and bridges

Green Sofia

Balneology

This structure reflects different approach of tourist attractions, however the detailed
analysis reveals a mixture of categories, for example Green Sofia ineliciggains, rivers,

lakes, parks, mountains indNature park Vitosha. In the category "Wellness" are included
entire neighbourhoods of Sofia like Ovcha Kupel, Pancharevo, Bankya, Gorna Banya.

The further analysis of date included in website such as TripAdvisor shows different approach
to structuringtk attractions. The category fAAttracti ¢
sites (see Table 2).

=A =4 =4 =4 -4 -4 -4 -4 -4 -4

Table 2.Sofia City Major T ourist Attractions Included on The Tripadvisor

Attraction categories and attraction num | Major attractions

ber
- Sights & Landmarks 66 Boyara Church, St. Sofia, St. Al. Nevsky "
- Religious and holy places St. Nikolay (Russian Church), The
(churches and cathedrals) Slaveikov Statue, St. Petka Samardzhiysk
- Points of Interest Blvd. Vitosha
- Architectural buildings The Rotunda, Al. Nevski, National
- Monuments and monuments Assembly, St. Sunday
- Historic sites
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- Government buildings

- Tours (routes) 65

- Nature, parks 16 | Vrana P&k, Boyana Waterfall, Vitosha
Mountain, Boris Garden

- Food, drinks, nightlife 106

- Outdoor entertainment 41

- Museums (incl. Specialized) 35 Ethnographic Museum, National History
Museum, Earth and People Museum,
National Polytechnic Museum

- Shopping 79

- Water sports, boats and walks 11

- Concerts, performances 16

- Play fun 70

- Spa and wellness 32

- Z00s, aquariums 1

- Casinos, gazarats 9

- Day trips 22 Rila Monastery, Plovdiv
Plovdiv and Koprivshtitsa
Bulgaria and Macedonia

- Transportation 19

- Water parks and amusement 2

parks

Based on an analysis of the leading attractions (attra}tmm Tripdvisor, Lonely Planet and
Google as search engineas source of information for tourists and visitors selected are ten
most important and emblematic form tourist perspective attractions for Sofia city (see Table

3).

Table 3 Top Attractions of Sofia an The Internet

Gool e sear ch 0 LonelyPlanet TripAdvisor
attraction$d
1 | National History Museum Alexander Nevsky Vitosha

N

National theatre lvan Vazov

Church of Saint Sofia

Alexander Nevsky

3 | Central mineral bath

Boyanska church

Ivan Vazov National
Theater

4 | National Art Gallery

Archaeological

Church of St. Nicholas

Museum (Russian Church)
5 | National Museum of Natural | St. George's Church | National Archaeological
History (Rotunda) Museum

6 | Orlov Bridge

Museum of Sofia

Holy SundayChurch

2 https://www.google.com/destination?g=top+Sofiat+attractions&newwindow=1&client=firetox

ab&dcr=0&site=search&output=search&dest mid=/m/0ftjx&sa=X&ved=0ahUKEwiCieCYurDaAhWBBCWCBCW

BCES
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7 | National Gallery of Foreign Art National Military
Muzeiko History Museum
8 | Sofia Zoo Museum of Socialist
Art Saint Sofia Church
9 | Military History Museum Ancient Serdicd The
Largo Boyanska church
10 | Museum of Socialist Art St. George Church
The Synagoguef Sofia | (Rotunda)

Based on comparative analysis selected are the following major tourist attractions: (1) Vitosha
mountain, (2) Alexander Nevski cathedral, (3) Ivan Vazov National Theater, (4) St. Nicholas
Church (Russian Churchl)(National archaeological Museum, (6) Church "Sveta Nedelya",
(7) National Museum of Military History, (8) Church "St. Sofia", (9) Boyana Church (in
UNESCO list), (10) Church "Sv. Georgi" (Rotunda), (11) Sofia University "St. Kliment
Ohridski" includedm the for the conducted survey.

The survey integrates the responses of total 76 respondents. The profile of the respondents is
67% women, 33% men, relatively evenly distributed across age rang2S:yHars 18%, 26

35 years 20%, 360 years 38%, over 5@ars 23%. The educational level if the respondents

is extremely high 34% of respondents having a PhD degree and higher, 54% with a higher
education degree. Of these, 56% are directly employed in tourism, indirectly 20% or 76% of
the respondents have atey observed tourism observations.

The study conducted included a limited set of questions with the main goal to identify the
leading (emblematic) attractions for Sofia city.

The results from the first part of survey show divided opinion about theeeges of clearly
identified major attractions for Sofia city. Almost half of the respondents (50%) agree that
Sofia have recognizable tourist attraction, while other 39.4% give a negative answer. For
those who think that Sofia has leading attractions,Alexander Nevski cathedral (34%)
stands out, following by the The Largo (Ancient Serdiceity center), Boyana Church
(UNESCO), Vitosha and the National Palace of Culture. For those who do not recognize the
iconic attractions of the city, undoubtedly bgamly 60% the presence of such a symbol is
extremely important. When asked what kind of attractions should be promotes for
devel opment of Sofiabs i mage as a destinati
attractions, with 32% focus on destinat@srents.

In parallel, however, the question of which group of attractions is most important for Sofia the
majority of answers are for a complex set of attractions (45.1%), followed by anthropogenic
attractions (42.3%). Asked which attractions can be ¢iledsas MUST SEE the leading
place is for "Aleksander Nevski" Cathedral, Boyana Church, Ancient Serdica (Largoto),"St.
Sofia"," St. George "(Rotunda). Interestingly, some attractions collect the full range of
possible answers.

The last part of survey abbtine quality of the experience at these attractions there is full shift

in the rankings indicating that there is a discrepancy between the mandatory attractions and
the related tourist experience, which is crucial from a tourist point of view. With ghedii
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"extreme satisfaction" stands out the Boyana Church, followed by the Alexander Nevski
Cathedral, the Church of St. Sofia and St. George (Rotunda). On the contrary, with
satisfaction with the experience are arranged the Vitosha Nature Park, the ofoglvad
Museum, the National Theatre flvan Vazov, \
asked if there are other attractions that they would recommend, 45% of all respondents
answered, suggesting and adding other attractions from the following groups:

1 Parks and Gardens: Zoo, South Park , Kambanite Park Complex

1 Museums, Galleries: National Art Gallery , Square 500, Museum of Socialist Art,
Earth and People, Ethnographic Museum;

1 Squares and public places: Lion's Bridge, Garibaldi's, Svaleikov's, Oldeiark
National Assembly Square]

1 Monuments: Doctors' Garden, Russian monument, memorial Vasil Levski monument

of the Unknown Soldier, St. St. Cyril and Methodius, monuments of the socialist period,

1 Religious sites St. Petka Samardzhiyska, the Mosque, thea§ggue, the Catholic
Church, Dragal evski and Kremi kovsKki monaster
1 Nont radi ti onal attractions: Cinema House
capital), Vrana Park.

In conclusion the analysis of the major tourgttractions in Sofia city reveal that there is no

clear differentiation of those forming or shaping image of the destination. There is wide
variety of attractions, but without clear marketing and promotional impact. Among the
reasons for that from one sigethe legislative approach and discrepancies in typology and
classification and from management point of view lack of consistent policy promoting the
major attractions. The survey included only public landmarks and places and even though
there is no cleafocus on major or must see attractions. The Internet and main social
pl atforms are dynamic and reflect the Vvisitoc«
marketing this should be subordinated to policy and marketing camping in order to achieve
visi bility and recognition of major Sof. cityo
There is a direct correlation between the presence, creation and management of
attractions and the development of the destinationThese are the attractions, often the

main associations, recognizalsites and places to visit, widely popularized in various forms

and means. It is interesting to note that, historically, none of these clearly recognizable
attractions have been created for tourist purposes, but at the same time they are the strongest
atiraction points for tourists. On the contrary, there are examples of objects designed to
become a symbol of the city (such as the statue of Saint Sofia in Sofia), but were unsuccessful
or with contradictory results. The largest and most successfully gévgldestinations have

clearly identified and identifiable attractions that are vital to tourism, the image of the
destination and ‘'mandatory' for tourist visit. Sometimes UNESCO sites are among the top
attractions in different destinations. Some attraxctiare subject to certification or compliance

with specific requirements for their operation and maintenance. In general, these are
requirements related to the sustainable development, preservation and preservation of the
local culture and identity (the I of interpretation, animation, and ecological service),
environmental sustainability and nature conservation.

At destination level the attractions must be:
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1 Managed, including having clear status, ownership, management responsibilities,

conservation, matenance, preservation, socialization and promotion. They should have work
flexible working hours, including weekends;

1 Accessible and socialized, including for disadvantaged visitors (lifts, ramps, braille,
etc.). Public transport links, stay arrangemepésking lots and parking lots, alleys, resting
places, marking, admission, tailored to the capacity and capacity of the attractions;

1 To provide tourist services and services (information, guide, animation, etc.)
responsible for creating the experiencdraativeness; Availability of places for rest and
relaxation, meals, toilets, shopping areas (souvenir industry) and others;

1 Be secure, safe for visitors, including visitor flow (queue management), bandwidth
compliant. Evacuation and safety schemes (mé&dicéice presence, etc.). Very often it is the
attractions that attract a large number of tourists that are subject to terrorist threats, which
necessitates the creation of a special access organization.

1 To be maintained (technical, hygienic, landscapirsg) as to preserve their
attractiveness and condition;

1 To offer a different, unique experience that cannot be easily imitated by competitors;

1 To bring added consumer value wherever possible by adding a "human" element such
as attractive drivers and / orcll celebrities;

1 When it is possible for the experience to take place in a natural real environment, not
in an imitating, reproduced environment;

1 Attractions to offer authentic, emotional, interactive and educational experiences;

1 The comfort and luxury offred should not be at the expense of the authenticity of the
experience;

1 It must adhere to the principles of sustainable, environmental and responsible
development;

1 The excessive reliance on technological equipment and gadgets that are rapidly aging
and clanging natural appearance is escaping;

1 To offer the possibility of personal choice regarding the offered interpretation and

interpretation of tourist attractions.
Sofia as capital city is becoming attractive and popular destination. At the momentigdtdiffi

to outline the mist important attractions as landmarks for marketing and promotion of the
destination. From one site this is due to the different approach for systematization.
Classification and range, and for other side the discrepancy betweengtdetheritage and

missing major event (events) hosted ty the city. From the demand side, the tourist use wide
number of channels of information, which apply and approach the attractions based on
touristos own rankings. T h,i becausevtleen destirzatioh y co
development should emerge from the strategy and policy and destination level, taking into
account the richness and range of attractions.
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¥ZET
Kent sel yekil al anl ar canl el ar i -in b¢gyek ©
yanénda rekreasyonel aktivitelere ol anak saj
kazanmaktadér . Bu -al ékmad&teBal éle&ksiyre kk ¢ n tail
Parkéedonén peyzaj mi mar |l éj énda planl ama ve
yapél mekter Literatgr taramal ar e, yerinde
projeler ve fotofkéar |l alrukwn | ama&malrarké we gel
oyun alanl ar e, bitkisel tasar ém, mi mar i y a
incelenmi ktir. Eksi klikler ve dezavant aj y a
°neriler sunul muktur.
Anahtar KelimelerrBal ekesi r , Rekreasyon, Stadyum, Pey z
ABSTRACT

Urban green spaces are of great importance for living things. In addition to the increasing
construction, urban green areas that enable recreational activities are gaining dalu by

day. I n this study, Atatg¢rk Park, which is t
evaluated in terms of planning and design principles in landscape architecture. Literature
surveys, ossite observations, history, projects and pho#mips were used to examine the
formation and development of the park. Children's playgrounds, plant design, architectural
structures and flooring were identified and their suitability was examined. Deficiencies and
disadvantageous conditions were identifend recommendations were made.

Keywords:Bal ékesir, Recreation, Stadium, Landsca]
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1. GKRKKk

Ge-mi kKten g¢negmegze s¢éerekli deji kKim i-erisin
farkle karakterler kazanmékl-akdeomi Kayapeé, v
yapéed-aegk vyekxkil al anl ar ve bunlarén etkil exi
koymaktadér A-ék vyexkil al anl ar géen ge-ti k-
tut maktader . Kent sel yekil al an | saed ég -éé ka | aal nz
ol arak tané@panmakK.adegr 2001)

Sosyek ¢ | t ¢r el et menler, teknolojik gelikmeler,
s¢égrecini et kil eme dir . Kentlieri,n dgeljiadi nvlee ri

k t
-evrenin olukturduj
b i

e
u farkleleéklara ve sundu]j
kentl erin °neml. r

par-asé olan a-ék yexil

ve topl umsal ol ayl aresi mdakit ncdlUpomeliisdierm i
g%zl enen dejikiklikler kentsdlBakirmlki,]J iTre mo lzy K
Kel kit, &.Sajleéek, 2019)

Knsanl ar, giderek kal abal enekaigamiveakbetvonled:wr
yekil al anlara ihtiya- duymaktader . Bu nokt
karkél ayan en °n(eBnjir ay eTrd keirndaelnp b& rKBedrita | p &rzlelr
bireyler i Kehrin g¢relteg ve yojunlujundan uzakl
her y a K grubuna uygun al anl ardér . Kent me
konumlandéréel an kent parklaré; y¢mgylar e KkKal
ve restoran gibi yapel ar é, ot ur ma or¥uzptl¢arrké, v
2004)

Kent sel alanl arda yakanan geli kmel er, kel t or
yekilamaédmnkul |l anéml aréné da dejiktirmektedir
farkl e rekreasyonel aktiviteler yapmaséna ol
arttérmaktadeéer. ¥neml:. a-eék yekiylakalmakladi é es
artmasé i-in kullanécé memnuniyetlerinin ve

anl amda, kent parklarénén planlama ve tasaré
tercih ve beklentil edESa@j®lzé R n& nKlel Kiutl ,u n2dQl )l

Kent parkl ar e, ayné toplum i-erisinde yakaya
ol mal ar enkag IMegg redsyomayl akémlarda bul unmal ar énc
noktala & ol ar ak niteliKk kazanan kent par kl ar e
geli kimlerini sajl amaktadér. Ayné zamanda -0
sajl ayarak onl arén daha yaratéeéBeyabceey2etitoOpl

Kent i-erisinde doj al yakam ortamlaré sunan
ol maktadér. Beylelikle kent I -erisinde ol ux
insanl arl a kotmagl ekéasajliakmaktader . Kentl er
kent parklare, yexil alanlar ile birlikte bi
et me, gereltéeyeée °nl eme, erozyon kontrod ¢, su
(Uzun & M¢derrisojlu, 2007)
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2. MATERYAL VE Y¥NTEM

19351942 tarihleri araséenda eski Kehir mezar/l
°neml i kent par kl ar gAkgaggna s ¥ p kl st e.kyletra | @2kOmia3n) € a d
mat eryalini Bal ékesir Atatg¢grk Parké ol ukturr
bil gi, bel ge ve projeler, yerinde -ekilen f«
veril er, yaradéankc & unha taenréylamé katléer .
¢al eékmanén y°ntemi; ver i topl ama, anal i z, d
kapsamaktadeér . Ver i topl ama akamasénda,; k ami
yerl ere bakvurul muktur . |Kerthdankipvair ke a tat
d°neml erden nasél etkilendif7ji Il e ibgi b v
akamasénda,; el de edilen verilerin anali zi %
yapélan analiz ve ndlaj eorlteanyda r mekam ®ewcawgt
y°nel ik peyzaj mi mar | é€j] é pl anlama ve tasar
getirilmiktir.
3. BULGULAR
3. 1. ¢al ekxkma Al ane
Bal ekesir At at ¢r k Par ke, Baleke5|err|slndeg¢y|
al makt adeéer (kekil 1) . Mar mara ve Ege b°l gel
yézol -¢gmégne sahiptir. Bal ékesir ovaséneén ken
€l éman ve karasal ikl im farkl el ek g°ster mekt
keki |l Badl ékesir Atatg¢rk Parkée Konu
Kentin °nemli yekil alanéna sahip olan Bal &
180000 m] bir araziye sahipken stadyum, havt
110000 mj al ana d3:kOnde k) rol Wpmppagvrgeediertde s
°gel er bul u20062 08k tyaedl€lra.r & araséenda yenilen
i -erisinde kafe, yapay g°let, y¢réeyéek yoll ar
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alanl ar e, dti d rgmd ealda mimaer &,e g¢venli k binalar
(kekil 2)

kekil 2. Bal ékesir At at ¢rk Par ke

1934 yélénda Atat¢rko¢n Bal ékesiroi ziyaret
veril mi ktir. Bal ékesimdak eynap ealdeen e-s«li & knmeazl aarr |
Atat¢rk Parkédna -evrilmiktir., Havuz ve gazi
Madal yonudnun (kek|I 3) bul UAkdginm YikseRIien

e

u'{'g'gyl
St LN

i
LS,

kelki 3. BalekeS|r Atat(,rk Parkédondaki Ta
At at ¢rk Madalyonu ve T°ren Al ané 1960061l e yeée

Korumuxktur . Bu yeéellarda kentin en °nemld.@ r e
balolar ve konsed r , a-ék alanlarda ger-eklexktirilen
konser gi bi aktivitelerin yané séra dinlenn
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bir yer haline gel miktir. O yeEé
ark i -ine konumlandéreéel mék ve 1

géney sénéréné olukturmaktader.

Stadyumun yan taraféenda iise inkaseé s¢gren  he
yél énda hi zmed gr ea-- edonéekdasé@ndaBusportif kul I al
i -erisinde °neml.i bir yer tutmuxktur. Par k a
yapél mék ve bu bina tenis | okal:i ol arak kul
1600 Kiukitidiek el i Spor Salonu PaftRKkg¢imbaVYébkeak
2013)
Park i-erisinde sportif ve rekreatif aktivi
bakl anméxkt ér . Bal € k ensaiyré r BR)0 049 5yPeulalraér €( 6a rERaysléy
d¢zenl enmi ktior . Knkaséndan itibaren ©°neml.i r
sahiplifji yapan par kt a, yapél an aktivitele
-ékéel mamasé idai el @&0aol ikoyalmaar nl eml er i al ér
tahrip ve artan yapélaxkma ile -0k sayéda - a
bur aya t(aAkkégngmme kyt¢ekrs ek |l i, 2013)

kekil 4. BrmkéRaske Rr1@04G Bombardéman U
200001 i yéllara gelindijinde parkén giderek
taraféendan 2007 yéeléenda bir rehabilitasyon
-al ekxmasé yapél mélkit.erDerBeuc e- aJiétk naal aPnaér kiélnan e
ol muktur Parkta bulunan t¢gm mi mar i yapél ar
edil erek tekrar uygul anméxteéer. Al an i -erisirt
koruyabBu mdywt um. At at ¢rkde¢egn kKahsi direktifi
Gazinosunu d aAkyokn YtahslkeatldllmkesZOlS() mer kezi
fazla can kaybéna neden ol adebFAO4Gabombaed
u-ajée sergilenmektedir (kekil 4).
Buge¢nk¢ halinde parkta begyeéek bir g°l et u-a
-ocuk oyun al anl aré, gen-1ler i-in kaykay p
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Sl

f‘Ataférk Par ké Ye

(5 Sl 5
¥ A

kekil 6. Baleékes.i
Parkén batéséna konumlandér &l an lialanagalkiptrk ( k ek
Buna rajmen park -evresi de otopark ol arak
al anl ar sadece park kullanécél arée tarafeéendan

Atat¢fk Par ké C
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Par k i - eriasni n-die- ekkulvieankedya bah-el eri (kekil
ger i pl anda kal maktadeéer. Bu alana yeterl:i i
bit ki téeréeneg baréendéer maktadér

kekil 8. Baleékesir Atatg¢rk Parkée Ka
Yine parki - eri sinde bulunan Bal ékesir Beyéekkehi
bel edi yeye bajl e bir birim olup par k i - el
ger-eklexktiril mesini sajl amaktadér . Hi zmet
bak@gmbi i Kl eri cstl enmektedir

kekil 9. Bal ekesir Beyéekkehir Belediy
60
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¢t¢ocuk oyun al anlaré (keki/ 10) yeterli mi kt .
uygul anmékteéer. Ancak farkl e yakguymupll ma®éijvée
evrensel bir tasarém ol uktur mamécxkt er . Par k i
fazla yakén ol masé sebebiyle tehlike arz etm

S “—M%».

kekil 10. ¢ocuk Oyun Al ane

kekil 11. Zemin D°kemel eri
Par k I -erisindgolbludmneamédan y%Ir ¢ yle&r i mi mar i st
karkel ek, kull anél an materyal se-imleri uygu
granit k¢p tak kull anél mékteéer. Doj al bir or
asfalt kullam é ména gi di |l mi ktir. Yéréeéyéek yoll aréneén
ol masée kullaném a-éséndan park i-in uygun de
Par kt a bitkisel tasarem i -erisinde yer y el

dan wuzak ol
| maktadeér (

-ekmektedir. Deorj at e be gt gtlirk, nkamndg

é
i -erisinde farkl e alanlarda yer a
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Parktaki s¢s havuzu (kekil 13) bakéeémséz ol du
Havuzun etmaafamad-al é&k olreur hangi bir materyal bu
°czelli kle k¢-¢k -ocuklar 1 -in tekIlikeld@ bir

.

kekil 13. S(;s‘ Havuzu

62


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr

| ana

3(D|Q_

L S D

I WACTO619
INTERNATIONAL WEST ASIA CONGRESS OF TOURISM

RESEARCH
267 29 SEPT 2019
VAN - TURKEY

http://iwact.org

kekil 4. Ku
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' I aneéel may'an‘ Mi mari Yap
a mi nyaarpié | yaa gé tulrbn ma
ya uymamaktadeér

eri ve Yapa

ri sinde yaz aylarénda su bisiklet]l
l eti n - evr e slanbalie balwlenica(uS a°l gkeglnme rS °njdéet )
ile su y¢gzeylerinin etkinlif]i arter
nl atma a-éséndan incelendijinde far
| atel dejé ancak awydeml atmanéline man lea
déeje tespit edil miktir
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4. SONUC¢

Bal ekesir At at ¢r k Parkébddnda bul unan a- ék v
boyuttader. Evrensel bir kull aném konusunda
ihtiyagegkéb°b¢i¢m¢gneg karkél amaktadeér
Al an i-erisinde bir-ok etkinlijin yapeél maseér
y eme, dinl enme, ejl enme gi bi -eki tli et ki nl
sat ek birimleri ntdleeryianp éyl aamné Itmacsaér i d a aeakd d nycemi k
ol uktur maktadeér . Al an i -erisinde kull anél ma)
ol mayan bir ger¢é¢negm ol uktur maktadeéer . Yukar é
Parkéeéodonégéapalekaveanl aréna y°neli k ku ©°neriler
T Park i1 -erisine d¢zenlenecek bir sirke¢l as
yasaj]jé kaldeéerélabilir.
T Park kapeéelaré daha genik kekilde a-¢él abil
T Yéreéeyeéek yol aarasdal kulvleaméelanit k¢egp tak ki
ve y¢r¢yéeke daha uygun bir zemin d°kemesi
T Park i-indeki yoll arda ve ©°zellikle -o0cl
ol ukturul maseée i-in bu alanlar revize edil
1T S¢s havakem@& ve g¢venliji i1 -in -aléxkmalar
Y Kull anélan yapay aja--éeklar dojall éktan u
T ¢i - ek vV e kaya bah-el erinin °nemi ni arte
yapélabilir.
T Mi mari yapeéel ar én idgriebilig. n¢ m f ar kl el ekl ar é& ¢
T Kull anél mayan, bok mimari yapéelar kalder e
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BAKKALE KY¥YLERK KONUTLARRKEZNM KERSANDAN
DEJERLENDKRKL MESK

EVALUATION OF BASKALE VILLAGES RESIDENCES IN TERMS OF RURAL
TOURISM

Rabia BOZMAC¢
Van Y¢gzeéencyeg Yeél iniversitesi
rabiabozmac@gmail.com

Dr . ¥J]r. '!yesi Yakar SUBAKkI DKREK
Van Negz¢Yeéel l'niversitesi
yasarsu2000@gmail.com
¥ZET

K¢resell ekme ile birlikte ©°zellikle de sana
yorulan insanlarén doj al y a K a nBunurz domucunda d uy d L
kersal alanlara y°nelik turizm faaliyetl eri
doj al , tari hi ve k¢l terel dejerl eri il e keér
turizm i -in °nemld.@ biyerunaluamn,veBayk%krad rei rk ©%7 (
belirgin bir kKekilde takéyan konutlar ol uktu
aték berakan kerpi-, tak ve ahkap gibi eko
konut!l ar, y?©°r erziam dkéérésl ara stéu rainzancee ykl a, Kkul | ané
Bu -al ékmada, Bakkal ednin avantajlarée ©°n pl
°nayak ol masé ve bu sayede yerel mi mar i nin
insanéna ekqgnamalk égalmar- | aamaktadér . ¢al €k ma
Bakkale k°y konutlarénén ©°zelliklerinin ve
(R°kan) K°yg¢gbndeki nitel i kli b¢eyéek konut det
turi zmm-dEsjéardl endi ri | mesi i -in bir proje ha
¢tal @ékmanén y°ntemi ol ar ak, °nceli kle Ilitera
gidil erek alanda konutun °l-¢m ve fotojraf]l
Rel °ve -1 zikmlgarsil me, kd % m . Daha sonr aki S¢re-t
a-éséendan projelendirilmiktir. B°yl ece k en
karkéel amakt a dezavant aj é bul unan kersal da,
Konutlara cazipe vy eni i Kl evsel niteliklerin kazandeéer
kat ma dejer ol arak ekl enmesi dekenegl mektedir
turizme kazandérél masé i -in taneéeteéeceéeatnkiésyon
sajl anmasé hedefl enmektedir.
Anaht ar X®zscakl!l duri zm, Yer el Konut , Bakkal e,

ABSTRACT

With globalization, especially in industrialized countries, it is observed that people who are

tired of crowded city life longing for natural life.sAa result, interest in tourism activities in

rur al areas 1 s i ncreasing. Bakkale district
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and favorable conditions for rural tourisnAn important element for rural tourism is the
residences located inaBBk k al e vi |l | ages, which have distin
These residences, which are easily found in the region and made of ecological building
materials such as mudbrick, stone and wood, which leave the least waste to nature, are
suitable f@ use in order to bring the region into rural tourism.

Il n this study, it is aimed to bring Bakkal e
rural tourism and thus protect the local architecture with its originality and at the same time
provide ecoomic income to the local people. In accordance with the aim of the study, the

| arge housing in Yukareé K¢gme (R°kan) wvillage
Bakkale village houses were seen, aradsfor i nv e st
the evaluation of village houses in terms of rural tourism.

As a method of the study, firstly literature research was done and then the village was visited

and the measurements and photographs of the house were documented. The received data has
been converted to the survey drawings. In the following process, the drawings were designed

to function for tourism. Thus, in rural areas, which are far from the city and have the
disadvantage of meeting the needs of tourists, a solution proposal haséwstoped. It is

envisaged that local housing will be added as an added value to rural tourism by providing

the houses with attractive and new functional qualities. As a result of this study, it is aimed to
contribute to the promotion of rural architectuaed to undertake an introductory mission in
order to bring Bakkale district to rural tou
Keywords:Rural TourismLocal Housing, Baskale, Van

1. GKRKKk

Sanayilekme ve kentlekme ile birlikte Kkeérse
g°stedmekt 8una dayal é ol arak kersal da, yackl
kersal al anl ar én canl el ejéné yitirmesine n e
cretimin azalmasé il e ekonomide de ddajéirki kIl i
Dijer yandan son zamanl ar da kal abal ék vV e C
insanl arén sayésénda arteéek g°zlenmektedir. 3
kokull aréndan mut suz ol an i nstaennemrr dg¢ zgdy ddeu ykn
kal kendér él masé ve canlandeér él mas@).sajl anama
T¢em degnyada, °©zelli kle de geliken ve gel i Kme
-alekmakta ve tekvik e dBwnia -ya°lieeklmakl a o | ayraapkm
Abacaséz sanayi O ol ar ak dejerlendirilen t u
Al ternati f turi zmin bir kol u ol ar ak gor ¢l e
tanémlama mevcuttur. Avemnp-aalbewrmaljardarladreana
Zzaman ge-irmek i steyen ve amacé tar émsal y
turistlere, bekl entil eri dojrul tusunda kona
k¢ - ¢k ol - ekl i i Kl eterke ]l waeini Ineky el erad e € jgeer kg k|
b¢etenegdegr. 0 keklinde tanémlanmaktadér (EC, 1
Cabrini (2004) ; mer kezde toplum ol mak ¢zere
kérsal et ki nd ikdregaloltmarki zcnma elsi | exkenl eri ni 5
taneml améxkter (kekil 1)63).soPdgnan 20ke) 2 agelran k
Akikilerin doj al ortamlarda dinl enmek vel dyeerilkeikkmekyéel
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konakl amal aré ve o0 y°reye °zg¢ etkinlik

Kirsal alanlar Kirsal miras

Daglar
Géller Endustriyel
Neahiries (cajdas) miman

Onmraniar Tanh oncex mras
Doga manzaraian Kaloler, kisoler vb

/_--\ Koyler

Kirsal turizm
toplumu

El sanatlan Bisiklete binme
Yerel etkinlikler Balk tutma
Beslenme Al binme
Agritunam AvCE K

Geleneksel miaik Yurayuy

Kirsal yasam

kekiKlerls.al Turizm Kavramé (Kérsal Turizm Bi
Dojan ve ¥zaslan, 2017: 63)

Kéeal surizm, sosyk ¢ | t ¢r el |, ekonomi k vV e -evresel y °n
katkéda bulunabilir. Bu ¢gtaAkid eered®40k . bh azceolsar £8
A Kérsal yerlekmelerde yakayan ailillel ere Kkeér
A Kér sal al an sakinlerine yeni I K ol anakl
ge-ebilir

A Kér sal turizmin geliktiril mesi il e berab
ejitim hizmetlerinin kalitesi artteéreéel mék ol
A Kér sal turi zsngi ni |yea ykgéérnslaalk maal andak i kadeéenl
ol umlu y°nde gelikmeler yaxkanabil ir. Byl ec
ger-eklekebilecektir

A Kérsal turizme a-élan keérsal alanlaian dc
ger ekl i duyarl el €] én turistlerde ol acaj e d
korunmaseé °nem arz etmektedir. Buna y°nelik
yapél acak yeni mi mar i dé¢zenl emedyyacgaky ok ekiiln
pl anl anmal édeéer . Bu kapsamda vyeni yapél ar i
korunarak restore edilmesi ©°ncelikli olarak
Baréndérdeje doj al ve tarihi zenginlikleriy
o duk- a el veri kl i dir. Son zamanl ar da Anadc
g°stermektedir Ancak hen¢gz kexkfedil memi kK KkEé
kazandéréel masé i-in gerekl: -al ékmalndrargat er
avantajlarénén °n plana -ékareéelarak kersal t
Bu -al ékmada, Bakkal ednin mevcut ©°9zge¢n kér sa
ama-|l anmakta olup bu kapsaimdaoltaimalstberi kon
projesi hazérl anméxkteéer. B°yl ece °nerinin

czgenl ¢J eyl e korunmaseéna hi zmet et mesi Ve

hedefl enmektedir. ¢cal ekmanén namdaera émygurel d
ve yansémalarénén -ojunun g°re¢l de] é, Yukar e
Durmuk'a ai't olan niteli kI b¢yeéek konut det ¢
turizm a-éséndan dejer| aodiut al ngye®sniel i Ki nyeme ¢

gor¢él megkt ¢gr
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¢ al & kyn%m totarak;
A ¢al ékmanén amacé belirlendi kten sonra °nc
A Ardéndan ibgili k°vye gidil erek al anda k
bel gel enmi ktir.
A Al énanrYledivadieml erine doP°ng¢kKteor el mekt ¢r .
A Daha sonr aki s¢é¢re-te, -izimler turizm i -1
A B°yl ece kentten uzak ve turistlerin gerek
kersalda, buedusumaged Ixg¢mrdhmi Ktir.

2. BAKKALE KL¢ESK KLE KLGKLK BKLGKLER

21.Cojrafi Konum ve N¢gfus
Kspiriz dajeéeHak&lrer iymde, ¢&minde ye al an
k m, Van i mer kezine ise 112 km wz kééﬁaa
bul unmakkKwadeéyinde VanEa bajl&r &arasgnhéendd®] uguy
Hakk©ri dye bajlé Y¢ksekova, batésénda ise Ve
2) . Kl -e toprakl aré - ogke ndeay] | ddkjkrsnelkt eidh ayije bydil z D
araseéndaki bi¥Y¢ zveald-i gdne¢gn 23 UX uk m, deni z seviye
ortalama karla kapl é g¢n sayésé 140 ge¢nder
C‘.Sr-a B-Qn
E;cuy_»u...:.,. { IRAN >
J: 1 Caaip 9:..,“\\ : [l: R
b 5T | ®:boris
8 JQ\;\:" :
VAR )
” G:n" t-rf}:*.u
mnlxs."‘"""
e % VAN ILI »tmmms: :
Shny : | ?:IJ; m‘

kekiBlakk.al e KIl-esinin Haritada G°st

Doju kesi mi YiJint Hhaja®@i bl ®daglk KBi3l4i6BBe m) Bat é
adéeyla anélan Kspiriz Dajé (3668 m), Géneybe
Dicle Nehridnin enB2wneghkl ZatHaoriSalwg U é nRiaajné oil laen
senérl|l are dékéenda kalan Mengene Dajé yama- |
akarsuyun derin vadiksliert awarndkérd.a Wla-zee tdaapr adk
Suyu ve Karasu sulamaktadeéer. Ayréca i-l -ede,
géney y°n¢gnde akan cejl e Suyudnun -evresin
yayl aréyla zengin Noeibri raajvr afKyeavy-a kaah i pHainra.s c

3 http://cografyalrita.com/haritalarim/4l_van_ili_haritasi.pfgEr i ki m t ari hi : 22.03. 201 8)
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(1 1'ya), Peri han, Meydan, Har i nan, ke rrezén,
Der evan, Der i k, Baj ar ¢ k., Dg,ava“ve Mengen il -

Kl -e 2018 yeleée mZ.fausd smyfeGreEem-as gffrps un  y ¢
ol duju il -ede, 30 yak alteé n¢gfus toplam ng¢fu
ol anakl arénén gittik-e azalmasé 1ile Dbakka |

negfusta dekek Yawdmekktdiol dkjekid 3) .

Bagkale NUtus Gratgi

L
~— \4.// ‘\\

kekiYleld3.ara G°re Bakkale N¢gfus Gr af

22.Tari h-e

da bir séneér bo

Romal él ar il e Partlar arasén

yézyélda Bizansl el arén el i ne gemenibeyleinh5' t e ki
y°netiminde kal mékter. BMHh0 G'tl) ekrodad)] dkaunrmelkane r S ¢
Moj ol érséaslédna wujrayan y°re késa s¢rede yerel
1386"' da Timur'un ardéndan Karakoyunl ul ar én,
girmi Kktir. Bakkale y°resinin kesin ol arak
S¢yman d°neminde 16. y¢zyel or-Ehbakéndéyhat h
y°re 19. yézyel sonl aréenda Van vilayetinin |
i -erisinde kalméekter (keki/ 4) . rkKlk- edneijni kad &
(Kele-, 2006:31).

* https://www.ilimiz.net/ilce/65/47Xanvilimizin -baskaleilcesi.html(Er i ki m tari hi: 09.01.2019 )
5https://www.nufusu.com/ilce/baskale vaofusu( Er i ki m tarihi: 21.03.2019)
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kekilBdkkale KIl-e Merkezinden 19006f ¢ Yeéell a

kekiBlak%.al e KI - e Mer kezi o6nden G¢nemeze
23.SosyeK ¢ | t ¢r el Yakam ve Ekonomi
Bakkale kérsallendgakaméhal géni m¢s¢hbaynajé ve kg
Kekill enmektedir. Yazén hayvan otlatma ve o
aylarenda ise kar yajarsa dam temiz|l eme ve
Dijer biry-eacokl eké@ mé al aksine Bakkal edde, kadeé
bakma gi bi i Kl erde daha aktif -al exkteéekl ar é

6
https://get.qoogle.com/albumarchive/pwa/lh/sredir?uname=101783112277126239114&id=6372609350541449906&targe
t =PHOTQENA & A Y 27(D3.2029K A

! http://vanvakfi.org/baskale.htm(9 N térihi: 04.03.2019)
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bl gede bolca ¢retilen otlu peynir, Bakkal e
ekmekht i yacéné gidermek i-in eskiden her g¢n vy
Bakkale il -esinde halkén ana ge-im kaynajée
koyun yetiktiricilifiJi yaygendeéer . ilHektg olupns al p
bu ¢reéenl oer daha -ok ev halkeéenéen ge¢nl ¢k 0 htio
bitkisel cretim alanl arénén azl éjé nedeni vyl
pat at es yeti ktirilen bakué&kanyumdal eamdiark. skl
ol madéjéndan dolayé séen®r ticaret:i ger - ekl ek
Bazé ail el erin ekonomi k yeterlilijine baj |l €
mer kezde kaldekl aré bir evleri bubugymaknadear
k°yde kal maktadeéerl|l ar . B°l ge ke¢gltegreéende ©°neml
da ol sa s¢rdereéel mektedir (kekil 6) . Bazeéel ar «
k°t ¢l ekxkmesii gi bi nedenl erdemumikhfhgaerkial daikhba
sonucunda da kapeéeseée kilitl:i evlierin giderek
(S°zl 2018)

kekiBlak&k.al edde bi(Zorey20i4).a yer |l exki mi

24Bakkal eddeki ¥nemli Turistik Dejerler
Eski tarihidei | er den i tibaren yerlekim °zellif]i bu
yapélar mevcuttur. Bunun yanénda dojal g¢zel
bul unan Kspiriz Daj é, sahip olduju #Zémgin
Bakkal edbye 6 km wuzakl ektaki sécak su kayna’
Bat kam Der esi kenaré ve il-eden 3 km wuzakta
pi kni k alanl ar®®dér (Kelé-, 2006: 31

2.4.1. Doj al Dejerler
Doj al s¢redéderol swanonc uwmze °©zge¢n yer Kekill
rastl anmaktadér. Ak-al é& k°y¢nde, yakl akék 1

® http://www.vantso.org.tr/u/files/2. BASKAL E%2812% .pdf (9 Nt tarihi: 10.04.2018)
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travertenler mevcuttur (ElI macé ve Sever, 201
dayineturist k dejeri y¢ksek doj al bir kaynakter.

Ak-al é travertenl eri
é

Ak - al travertenleri, Bakkal e il -esi, ak-al
uzakléeje 156 km ve HakkOri I mer kezine 1ise
yakénl éktavegretrenal sasamh atsrée-a 800 ymk aelatsiesnida24@0 Z
°neml i kaynakl aréndan biri ol an Karacasu ¢a\
ol an Deni zl i i lindeki Pamukkal e traverten

travertenleril 00 x 200 m boyutl aréndadeéer. Sahada Kk
traverten olukumunu sajlayan en °nemld. 10 ka
havuzl ara da devamlé su vermektedirler. Trayv
tamaml amék ol anlar ol arak i ki gruba ayreéelabil
uzanteéelar da bulunmaktadér. Sahadaki en eski

rakam verilemese-30606 Oinigmezdeemc20bedkt uj KEéK
mevsi minde basamakl ar daha mat bir go°r¢é¢neégm

sularéenéen fazlaléjé nedeniyle daha parl ak v
nedeniyl e Denizl. Pamukkal edde oelrdujew mgeimb ik t
Bu nedenl e i nsan m¢dahal esiyle bile kolayl
yapédader (El macé5b3ye Sever, 2011:137

Ak-al é& travertenler:i doja turi zmi a-éséndan
kaynakl am@ndaxkif as @y ol up ol madéj énén yapeéel ac:
travertenlerln tanetemena kat ke sajlayabil e
y°re ekonomi si hem de ¢l ke ekonomi si ol uml u
turi zm, i stenen dg,zeyde ger-ekl ekemedijinde
°nem arz etmektedir. En bakta, y°reye ul akeén
inkasé gerekl: ger¢nmekil®8dir (El macé ve Seve

kekiiAlk - al 8 (Bakkdle) Travertenleri

Bakkale Peribacal ar é:

Bakkale il -esi Yavuzl ar Keye¢sgbnde bul unan pe
AfVanadokyao olarak da Dbilinmektedir. Van meil
doj al gészekbenensahbl pkt e, zengin bir turizm
peri bacasé ile birlikte 35 majara ve 12
tari hlerde kexkfedilen doj al ol uKumun, yeter

® http://baskale.ziraatodasi.org.tr/baskalavertenlerio 9 NA 3 AY ¢ NAKAY pPdPnodHNMPU
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kat ke&rséolvan potansiyelinin -ok gerisinde ka
konakl ama tesisleri ile dijer turistik tesi:
cazibe merkezi ol ukturma kapasitesgelireldesahi pt
edecek hem de turizme yeni a'fanlar kazandeéere

kekiBlak&.al e Peri bacal ar e
2.4.2. Tari hsel Dejerl er

Bakkal eddeki bakl éca bazeée mimari yape
Pizan H¢srev Raka KMéesesesiPji zRin H¢gsrev Paka
Soreder (Kézeéel Kilise}260Kilisesiodir (K

Aziz Barthol omeus Manasteér é:

Bakkale il -esine 23 km wuzakl ékta bulunan Al
D°r Keye¢gobndedbuoul uUmleakk | i mMes. i K¢rt-edde kil
Barthol omeus ' udn. nyeizzayréél d¢az eirniknae edi | di J i tahn
yazéel é bilgi 1338 yeéelfeAhai aiBarbtihroled meyuasz' mians €kn
c¢mlielsei kar kéméza - é&kmaktlabdbéer,. 1Y/a6pPEé vdea hla8 7s70 r
onar éeml ar ge-irmi ktir:19G¢ryegmyz£e | atdaan k ak ke
Birinci D¢nya Savakeée' na kadar b°l gede y a k

bilinmekted r ( Kél é-256). 2006: 252

kekiAlzi%. Bartholdmeus Manasteére

10 http://baskale.ziraatodasi.org.tr/baskalgavuzlarkoyu-peri-bacalari(BENJndarihi: 07.02.2019)
1 http://www.baskale.bel.tr/baskaleB-albayrakst-bartholomeuskilisesi.htmid 9 NA S AY ¢ NAKAY MT ®nc ®H A MbpL
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Kel ekom K°pr¢se:
B a k kHhal kek ©r i karayol unun 25. kmésinde Zap su
Kepre¢gnegn inka tarihiyle 11 gildi kesbnr byaz éi &
g°re 1655 yeélénda Abbasi komutanl aréndan Al
ge-tijinden bahsedil mekt#éoaitre. yPagnk®&®pryer |l 2&p
m uzunl ujunda, 3.52 m geni k!l ig® mld¢ge ovlean6 . KkL°9p |
yolu her iki yana ejimli olarak yapél méxkter

keki Kell&kom™>°opr ¢s ¢

Pi zan H¢isrev Paka Medr esesi

H¢srev Paka Medresesi, Bakkale il -esinin 7 Kk
Pizan k°ypndej ukahdaki ej i mli arazide yer a
Si vri kemer i -erisinde bulunan girik kapéseén
taraféendanYpapapnenéelbm@dkemérduvarl aré il e zemin
avliu kemerlerinin bir b°l¢m¢g yékék durumdade
Varl ekl aré Koruma Kur ul M¢derl ¢] &258).ar af éndan

kekiPi 24n H¢srevGPaka Kapgeéssgesn YephesPAl dej e

Pizan Kalesi:

12 http://www.baskale.bel.tr/baskaled-baskalekelekomkoprusu.htmld 9 NA 3 AY ¢ NRKAY MT ®nc ®HAM (oo 0]
13 http://www.baskale.beltr/baskale-4-pizanhusrevpasamedreseskalesive-turbesi.htmlé6 9 NJA 6 A ¥7.068:2019R K A Y
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Kale, Pi zan K°y¢bne¢gn kuzeyden yaglbhaeadRj] @, rsgrapr
kurul muktur (kekil 12) . Arazinin engebeld] y é
batée y°n¢gnde uzanméktércuGeamrni Kk pldongu- eéha
Késmen ayakta ol an géney ve baté dekéendaki
géeneybaté k°kesinde késmen ayakta ol an tek |
ol arak kull aneél mék rdliduwejnundwlnu ndfarkerad@gi r K e
yékeéel mékter. Ol duk-a dik olan dek kalenin b
cami sinin de olduju 1653 yeéléna ait yazéteéen
de tamamen yeékdD6@DOK!| ardér (Kel é-,

k e ki Pizarlkalest

Pi zan H¢i¢srev Paka T¢rbesi

Pizan H¢srev Paka T¢rbesi, Bakkale il -esine
yamacénda yer almaktadér (keki/l 13). Te¢rbeni
K-erisi P atbhgnemev ojl u S¢l eyman Pakaodonén, di]
ol duju bilinen alteée adet mezar bulunmaktadeéer

kekiPi 48n H¢sreNWN Paka T¢rbesi

Yukaré T¢r be:

14 http://baskale.ziraatodasi.org.tr/baskalpizanhusrevpasamedresesd 9 i asihi: 05.06.2019)
15 http://www.baskale.bel.tr/baskaled-pizanhusrevpasamedreseskalesive-turbesi.htmld 9 NA OAY ¢ NAKAY wmMT ®nc
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keki YulRdré&® T¢egrbe

Sored°r Kilisesi (Kezel Kilise):

Bakkale il -esine bajleée Yanal (Sored®°r) K°vyy¢
tarihlendiril mektedir. Doj u bat éa yylanpirnadjeé upzla
kilise tipine °rnek texkil etmektedir (kekil
i se mer kezinde kesi ken karkel ékl é i ki kKer Kk
kenarl aré yuvarl at el mégn nmeak tee dpilra.n | Ba thé& ry °knassm
kapéeéseé sivri kemer |l idir. K-ten yarém daire
girik kolu dijerlerine g°re daha wuzun tutu
yanénda bul unm&d?ader (Kelée-, 200

kekiSonéd°r Kilisesi (*kezeéel Kilise)

3. BAKKALE KI RSAL KONUTLARI VE YUKARI K} ME K

' http://www.baskale.bel.tr/baskale2-yukariturbe.htmld 9 NA 3 A Y ¢ NAKAY MT ®nc ®HAM o0
' http://www.baskale.bé.tr/baskale3-yanatsoredetkilisesikizitkilise.htmld 9 NA 3 AY ¢+ NAKAY nHOAT OHAM (oo]4]
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Bakkale il -esi hem doj al dejerl eri hem de t a
ger ekl i kokul | ar aj isathawérmakt ayckarl.exkiBwrRPwrelyan
de, kersal yer el mi marinin halen ©°zge¢nl ¢ én
gzl eml enmektedir. Doj al ve tarihi dejerl er
°neml i bir gi¢gridnekoleduju demmenm¢r ki yedbde hem
°rneji mevcuttur . Orjinallifji sayesinde av.
kazandeérélabilirse y°re halkéna °neml:i bir Kk
Ker sal kod uwtulmaurnedra et ki | i oI-akn(,Ift(,1|elkse|IIe-eevk
etkenler ayné «kKkekilde Bakkale keérsal konut |
Y°renin da j €k ve sarp araziden oIUKan COjre
oynamakt adé Nitekim bu cojrafik yapeée, yer
gel i kKim g°sterme3|nde et kil i ol muktur . Ayneé
-%z¢mler geliktirilmiktir.,

B°l genin kal abal ék ailrel ameayack idraety aynaspeénseék,t €|
rajmen yine de evlierin olukumunda, fazla b
rastl anmamaktadeéer .

Y°rede yape mal zemesi ol ar ak bul unabilirlifj
kull anémée ©°n tpdkamidkaldedrri. weapkéud | anél an mal zem
bl gelerinde de ol duju gibi cojrafi kokul | a
kersal konutl arénda yapé mal zemesi ol arak -c
Ancak divar |l arénda tak mal zeme kull anélan ©°rnel
hatelleée d¢z damleée olarak inka edilmiktir. Y ¢
olant andér, Bwlk&krail e kersal konutl aréndnaklyéap éc
konuml anma ©°rnekl eri g°stermektedir. Bakkal e
ve evin d°rt tarafénda a-ék halde bulunan ar
ol arak bah-e duvarl aré ol mammkhat bBkr makize mmd
da alte tak ¢(st késmé kerpi-ten yapeéel méekteéer.
¢tal ékma kapsaménda, Bakkale il -esi Yukare kg
turizme y°nelik olarak yeniden iklevlendirm
hacmi g b i avantajl ardan dol aye Kbrahim Dur mu
bel gel enerek projeler:i hazéerl anméxkt eéer .
31lYukare K¢gme (R°kan) Koy

Bakkale il -esine bajlée Yukarée K¢gme, y°redeki
°l -¢de geée¢n¢gmerz eyeurllaekktiémdé rb ((keki | 16) . Topl
y°resel yapeé mal zemesi vV e yapém tekniiji k
-ojunluktadér (S°zl ¢ g°r ¢kKkme) . Ayréca k°°yde
yapé il eiilbgi kel dpekdi |l ememi ktir.
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keki YuR&re K¢gme (R°kan) K°°y¢ Uydu G°r¢gnt

Bakkal e kérsal coIrafyasénén karakteristiiji
Kekil de g°stermektedir. °y vy amidide yer aitmakta n ° z
ol up g¢neydeki al an 1ise d¢zl¢kte kal makt adé
kull anéménda da -exitlilikler ortaya -ékméexkt
da farkle yaklakéemlar zgektekirkbdufi agé&n¢f me
ve sade iken yama-takiler ejimin etkisiyle
-%z¢mlerin geliktirildi7Ji g%zl eml enmektedir.
giriklerin m¢gmkamaoleahikli anii jni dwawd ad&mll ayca s aj
Ayréca konut ve eklentilerin, kademel i K k|
karakteristik bir ger¢é¢negm kazandér makt adeé

ol duju g¢nevVei g nrendManzara, tepeleri - ]u n |
ile de¢gzl ¢kt eki bah-e ve aja-larén varl éejeéeyla
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keki YuRdare K¢gme (R°kan) Koyg¢gbdbnden GO

Koy alanénda yerbiimdei ncaepelmerdegermsaelnra ©°zgge¢n
°zelli klerinden dolayé Kbrahim Durmuk Evi ar

3.1.1. Kbrahim Dur muk Evi

Mevcut Hali:

Yukare K¢gme (R°kan) Key¢gbnde yama- késeéemda,
Kbrahi m Wiur muxk Ekatkekb$erltBép nuuzaeiy y°n¢gne d°
késmé manzara y°n¢gne bakmakta ve bu y°nde Kk

Bir adet sof a, i ki oda, bir tander evi ve |
mevcutta Kkullaném deéexkeée kal déjéndan dol aye
takéyece stregkter begyek °1-¢de ayaktader

0

keki Kbnln&hi m Dur muk Evi odédnin Konumu (12/2016
izerinde Yazar Tar aiffk@rudgdgn Kr oki Ol ut
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Subasman késmé tack, duvarl aré ise kerpi- ol
damdan i barettir. L formlu bir plan tipine s
avlu alané bulunmaktadér JXelren wro,j afl arbk Iré kke
i -inde ¢ - kéesma b°l ¢nd¢gj ¢ sP°ylenebilir., Topl
bahsedil ebilir. Bu kot farke avluda ¢ - bas:
ge-i Il mektedir. Dol ayélserwil aoleannodaslédr yialka mt
kesemlaréna farkleé kotlarda girik sajlanmak
giril mekte buradan da i ki ayreée odaya ge-il me
ve ahér mekOnkhkhlrérmeltedklret(kgkrit 19).

keki.l Kb ahim Dur muk EvVi
Sofa mek©néna, tek kanatl e bir kapeée ile giri
k¢-¢k pencere ile bir adet g°mme dolap ni Ki
bulunantekk anat |l € kapé bokluklarée ile odalara ge
olan oda 350 x 460 cm °Il-¢lerinde olup iki
mevcuttur. Dijer oda ise 270 x 395 cm boyutl
b r adet g°mme dolap niki vardér. Tandér evi
kape Il e giril mektedir. 400 «x 590 cm °1 - ¢
bul unmaktadeér . Mek©nén ortaséndakkaphkapi bl e
destekl endiJi go°r ¢l mektedir. Tandéréen ol duj

Yine dékardan tek kanatl e ahkap bir kape i
boyutl aréndaki aheéerda, é - adet | mekté&divre. ykKd
éne

tuvalet i htivyac n dékarda ayré ol arak b i
anl akéel maktadeéer . Banyo i htiyacé ise Bakkal e
muht emel en tandér evi -ictlakiesivmadeét asieyl memgdnrdg
20).
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keki Kb2®&hi m Dur muk Evi Pl an, Cephe ve Kesi't

muk Evi odonin, ger ek doj alk egreernadkase
bir-ok etkinlije ev sahiplif§i yap
n yeniden i kKl evliendirilip kersal
tér (kekil 21). Brnu %mapglhamda, - 8kart
araktermal ar yapél mék ve ne d¢z
i ncelenmiktir. Araktérma sonu
turistlerin klaerk ebbhdmpha émdagpt gamécks
konaklama, yeme - me gi bi i htiya-Ilarénén gi der il
gor ¢l megktgr . Bakkal eddeki turistik yerlerin
mesafel er de ynegn dael dbéuklluanrdéu rgwllzd u°y unda k°yl eri
turi zme hi zmet edece] i dekeneéel mektedir . BO vyl
k°y konutlarénén iyilextirilerek hem turist./|
°©zge¢nilgylked eayréeca turist -ekmesi sajlanméxk ol

r
r
n
z
e il
ol | i
e

c
e

ihtiya-1aré g°z °ne¢gnde bul u-ndmeul du
|l aré ol duju g°r ¢l mektedir. Buna y°ne

evinin germ&klyiemk&karmltaryacgagélg® recek
ésménén ise konaklama i-in revize edi/l
uzun bir s¢redir bok ol an mek©nén i se
endgierlielnme sgiu,ri stl erin ayne zamanda g

endirmel er i ve hediyeli k ekyalar edinr
e ar én y°res+£li stganysi ¢ bhaa kakasé an k
ikimlerininyagg | masé ve gelenlere arzée hem k°y halk
°resel giysilerin tanétéemé yapeéelméek ol acak
avliunun otur ma, dinl enme, yemek yeme gibi i
aviurun ©°zg¢é¢nl ¢ ¢nég bozmadan onu yeniden yakat a

Q_'—)‘—>om3f—r-ﬁ
®© DO D o — =
5SS TS X D O
= Q@ ~

1

82


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr

o X x"<Q< T

e QW

N W X< O

Il WACTO619 ;
INTERNATIONAL WEST ASIA CONGRESS OF TOURISM
RESEARCH

261 29 SEPT 2019
wheiek ikt 5ok VAN - TURKEY IW m
info@iwact.org http://iwact.org tioyo@yyu.edu.tr

OTLU PEYNR
YAPIM EVY | |
' 2

ATO%{ELER
ACGIK AVLU

keki Kb2dhi m Dur muk Evi Yémiziiem: Rabea BobDbina

4 DEJERLENDKRME VE SONU¢

ava, ger el tyg Kirl i 117 v b il e dé¢Ken y a K
akanhésekédbhan insanl ar i -in kérsal turi zm,
iderek daha fazla rajbet g°ren keéersal turi
aygénl akmakt adér Bu kapsamda, k°y mer | exi
azandeéer él maktader . Bu -al éxkxmada, Bakkal e Kk
zerinde durul muk olup ©°rnek bir k°y evinin
onul muktur ¥zelli kle ziyaretewapgeloéaekh k o Ima
czenl emel er i czerinde durul maya -al éekel méext
akkale il -esi sénérl arénda bir-ok doj al vV e
el i kim g°sterememi«ktir. Bu durumun nedenl e
e-i makdwréenén azal mase, yatérémlareén ol may
ayéelabilir. Ayréca bazé yerlexkimlere ve do
©z¢l ememi Kk ol masé da turizme ol umsuelk et ki
|l arak ©°zellikle k°ylerde hitap edici d¢zen
erlerde -°z¢mler bulunmasé kérsal turizm ad
érsal turi zmin destekl ener ek gel i kKim g°st
ajl ayamakie Bakkale gibi génegmegzde az sayeé
amanda tari hsel il e °zg¢n mi mar i dejerl eri
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m¢ mK ¢ n ol acakter. Bahsedil en hususl ar a, b u
hedefleme kt edi r. ¥te yandan sayélaré giderek az
kazandérél masé ile hem korunmasé hem de tané
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72609350541449906&target =PHOTOE r i ki m t2818)i hi : 27 . 03
http://vanvakfi.org/baskale.htflEr i ki m tari hi: 04.03.2019) .
http://www.vantso.org.tr/u/files/2.BASKALE%2819%0 .pdf (Erik i m t ar i hi : 10. 04
http://baskale.ziraatodasi.org.tr/baskakvertenler{ Er i ki m Tar i hi : 15. 03. 2
http://baskale.ziraatodasi.org.tr/baskgsuzlarkoyu-peribacalari (Erikim tari

07.02.2019).
http://www.baskale.bel.tr/baskaBealbayrakstbarthobmeuskilisesi.html (Erikim

Tarihi:17.06.2019).
http://www.baskale.bel.tr/baska@ebaskalekelekomkoprusu.html (Erikim Tar i

17.06.2019).
http://www.baskale.bel.tr/baskafepizanhusrevpasamedreseskalestve-turbesi.html

(Erikim Tarihi: 17.06.2019).
http://baskale.ziraatodasi.org.tr/baskpleanhusrevpasamedresesi ( Er i K i m Tar i

05.06.2019).
http://www.baskale.bel.tr/baskadepizanhusrevpasamedreseskalestve-turbesi.html

(Erikim Tarihi: 17.06.2019).
http://www.baskale.bel.tr/baskafeyukariturbe.html( Er i ki m Tar i hi: 17. 06.
http://www.baskale.bel.tr/baskaByanalsoredeskilisesikizil -kilise.html ( Er i kK i m Tar i

02.07.2019).
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BATlI AKDENKZ B¥LGESKNDE EKOTURKZM VE YEREL

ECOTOURKSM AN RODAWACIT RELATKONSHKP KN THE W
MEDKTERRANEAN REGKON

Prof. Dr. Faruk ALAEDDKNOJLU
Van Y¢gzeéencye Yeél iniversitesi, Edebiyat Fakyg¢ |
alaeddinoglu@yyu.edu.tr

Avkin AYHAN KAYA
Van Y¢gzéme ygeYBUrtiezsm ,Fak¢gl t esi
avsinayhan@gmail.com

¥ZET

Turizm insanlarén talep ve beklentilerinden
etkileyen dinami k bir seknhdredyre. tBU i aumr umkhbh
dejikme ve farklelakmaya neden ol duju gibi

sajl amaktadér . Dol ayéseéeyla yeni gel i ken alt
deneyi ml emek i steyen nt Wrinatmi &r i ol maasreln@] és afj
bajl amda turistlerin talep ve beklentileri s
adl andeéer el an deni z, K um, géenek turiozmine a
dojanéen ve k¢ltegtegnk&doragmasemenahddefyer el k
g°steren ve korumaya °zen g°steren alternat
°neminden dol ayé yerel creéenloer °neml i bir

Akdeni z Bl gesilndg,e Paf ada B&lryman senérl ar
yerl ekmel er deki ekoturizm ve yerel creéenloer

etme y°nt emi ol arak g°zlem ve g°r¢kmel ere vy«
ekoturizm vergeeetla cdghtedam bir i Kk ol
sahasénda ekoturizmin yaygénl éjéné koruyor ¢
Ve s¢é¢recin dojru y°netil mesi Karteyl a k
ger -ekl ektiri lveabriéllentéeKjtié rs. o nfuycnuenazamanda b©°l g
alanl arda yerel creéenlerin °nemli motivasyon
Anahtar KelimelerEk ot ur i z m, Batée Akdeniz, Yerel br¢nl

ABSTRACT

Tourism is a dynamic sector which is infheed by the demands and expectations of people
and affects nature, culture and social life. This situation causes a change and differentiation
especially in the types of tourists and types of tourism, as well as the spread of tourism to time
and space. Thefore, the newly developing alternative tourism types and the presence of
tourists who want to experience these types of tourism ensure that tourism is dynamic. In this
context, ecotourism, which emerged as a result of the demands and expectations of the
tourists, emerged as an alternative to the sea, sand and sun tourism, also called classical
tourism. Ecotourism is an alternative type of tourism that aims to protect nature and culture
while at the same time respecting and protecting local cultural elismienecotourism, local
products have an important place because of the importance of culture. Therefore, in this
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study, ecotourism and | ocal products in the

East and Dalyan in the West were studied. édtions and interviews were included in the
study as a method of obtaining data. As a result of the findings, it was found that there is a
direct relationship between ecotourism and local products. It is concluded that sustainable
products can be realigein the region provided that local products contribute to the process
and that the process is managed properly. At the same time, it has been found out that local
products are important sources of motivation in areas subject to ecotourism in the region.
Keywords:Ecotourism, Western Mediterranean, Local Products

1. GKRKKk

'l kel er veya daha k¢-¢k °1 -ekl i destinasyonl
turi zm, ayné zamanda insanlarén talep ve b
sektlrKliasi k turizmden uzakl akan ve alternat
sayesénéen her ge-en arteéek g°%ster mesi (Sungé
ekoturizm ol mak iczere bir-ok altermati fButur
alternatiflerin en g¢-1¢s¢ ol an ekoturi zmin
birlikte yakayabilecejini g°ster mesi a-eésén
seyahat etti kIl eri her yer de nthd jaayea av e ak glétmgr
seyahat deneyimidir (Eskin vd., 2017: 16). C
ol duju fiziksel, sosyal ve k¢l terel ol umsuz
de bir turizm -exedbawvwl anmektexkv(Ki edi ¢ mey,
ekoturizmin 1 - eidaijjayne khnakmadaéri]aé-ricéa;yapélan ket
doja araséndaki et kil exki mi °frenme yoluyla gel
f ar k eéén darl téetj é r-le g lkteqr eslo siyloer | emeye de katkeéda bul
gel i Ki mi ne dojrudan vV e dol ayl é yararl amn sajl e
(Al aeddi noj | u, v. d. 2011: 30), dedghecenbinr dyakh
ol duju anl akél maktader . nl,szapnhleesriéznbkesm&rdydakdaméh
dojayla bulukma istekleri, yer el crénl ere
farkéndal ek ve ekonomibk kaezdaem-leardé&ndeakkii | ar to
ekoturi zm, tarém turi zmi, -iftli k twurizmi,
oranda yer bul mal aréna vesile ol muktur. Bu
ziyade ¢retimevetekgpekeirsgekneyma alténa al ép
alternatifini sunmaktadér (Akyol ve Uygun, 2
Arakt érma Akdeniz B°l gesinde yer alan g¢neyd
tutul muktur. B°l gedné ndi@enioz dukum, yaygeéw U miaszs
ekoturizm wuygul amal ar é se-il mik ol unup ekot
créenl ere yer veril mi ktir. K¢resel créenl oer
-al ekmanén yer e&lr ed mamsléamrelne asnarc@&r Ib&ndgede var
bakéek a-éséyla ele almak ve yarattéejeée etkile
-al ekmanén konusunu kitle turizmine karkeé e
ol uKk ttur.,r mu kK

2. EKOTURKZM

Ge-mi kten g¢negmegze dejiken her kKey gi bi turi
anl amda dejikmik ve evril miktir. Bir hi zr
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gore Kekill enmektzeylveer i ¢ keg
t Ir. Turizm faaliyetleri i
a da yakéndan il ikkilidir
¢r al eeindlai loil ukmi wey dlesolnn
-evre sorunlaré ekolojik
ol maktadér (Eynal o0 vyé |Maanmne
il tarakt greirzmikhiextdoj dlenkayna
nan yanl ék kull anéemé, kel tg
natif turizm arayeéxklaréne gg¢r
nfénvaxr sayél an yéll a
zm sekt?Oor ¢ dai ma k
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(Al aeddinoj !l u, 2017 :

r idlet ébrermaat i f turizm - exi g
-evre araseéndaki bajén °nem ka
b u alternatiflerden bir tane

Iori ol ma yolunda il erl emektedi
i i -erisinde yer alan Ekotur
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21B°l gede Ger-eklexktirilen Ekoturizm ¢exit|

¢tevre sorunl aréneén

dengel erini korumhbiya bha&keki &
kapsamda T. C. K¢l t gr ve Tur.i
Stratejisinde biyolojik -exitlil:@i
Strateji sierkdoag urnaceniinklgeel i ktiril ecefji
2016) . Akdeni zd6éin bat eésénda bul unan
al maktader . Bu nedenle b°lgede ekoturizm i-i
g°sthktrenki r . Bu b°l geler ayné zamanda betonl a
faaliyetlerin °n¢gne ge-il meye -al ékél makt ad:¢
kel ter, doj al -evre hala korunmaktasayéed®8at ¢
ekoturizm -exi di bul unmaktader . Bunl ar :

Kuk G° z | efmBialtie Akdeniz Tg¢rkiyedde Kkuk gzl em
arasénda yer al makt ad®ycgjHazné&®hg, (KDY 6ej ilz
gzl emciliji yapeéelan yerlerdendir.

]

Doa Yok Y(TreBhRbadh (Fethiye), Toros Dajl ar e
Yayla Turizmi: K°yceji z (Aj Il ak°yg¢), Babadaj é, Dok u
Sakl ekent (Sakle), G°mbe

Majara Turizmi: | - adal ar

SualteDalé ®Kurizmi: Fethiye (Afkule), Patara KanyonugKirova; - Adal ar , Kak,
Dalyan

Hava SporlaréTurizmi: Fet hi y e, Babadaj, ¥I| ¢deni z, Dal yar
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Sportif Olta Balk € | éjl&:emi zi n hemen her keyéeseéenda, g
bal ék-él ejé yapmak m¢gmkendegr .

Akarsu Turizmi: Muj | a Dalya&man ¢

AtleDoja Y ¢ ki¢BRethiye, Marmaris

Bisiklet Turizmi: Li kya B°1l gesi

Botanik Turizmi: Li kya B°1l gesi

Yaban Hayatd§ Fauna) @G°Anteancyiad i( Beydajl ar é&)

Yama- PaMuplka, t(¢G° kova), Fethiye (¥ren)

Taran ve ¢i ftl i k FetWyg(PastofaTVadimi : Antalya (¢Cér al
Kamp Karavan Turizmi: B° | geni n bir-ok yerinde kamp v
me¢ mk¢ndgr . Kamp karavan turi zmi b°l gede yayg
Daj TuAngtmiya (Beydajl areée), Mujl a (Sakl ekent
Yoga Turizmi: ¢ ér &l d mpos, Dal yan Kehirlerinde K i

ger-eklektirmektedir.

Baté Akdeniz b°lgkskya-gvolaingdeeygOhal gal né
dej il ayneée zamanda ekoturizm ve doj abituri zmi
gészer goht éer . Likya yolu etaplar da ger -ekl e
i Hi safFfaral y a Ht asde®n¢gdnde rizm sezol
konaklayabilecekleri, yeme - me i hti ya-1 ar éne der embba | ec ek
mot el bul unmaktadér. Yapél akmanén son senel e
yakeén ol maséndan °t ¢r¢ turizm sezonunda k al

én
t u
gi

kekfedilen bakir dojasé ile elksydnduy ol ar ak de
1 Faralya-Kabak KoyBu Eewmadbpgta yapélan ekoturizm
Yy ézZme, fotojraf-eéel ek, t ér manék, trekking,

séral anabilir.

1 Kabak Koyu-Bel cej i BuEeahpt ne yaza@aki km watage
berakméktér. Belcejiz, sit alané ol maséna r a
1 Bel cle¢tiaon HEU akéapt a ger-eklextirilen e |
YEr ey eéKeé, y¢ézZme, dajcel ek, bi si kl et s¢r ke Vv
1 LetoonnrKnpénarBuEtath&gpta Xanthos anti k kenti

°neml i °czel lifjJi antik -ajda bu b°l genin bali
turizmi kapsaménda dejerlendirilebilir.

1 Knpeéehatrar a BBt eelt@a:p ¢ayrk®°yukar&@i dojhde akan
yamacéndan il erl emektedir. Son derece g¢zel
anl aménda fotojraf-élék, botanik turizmi ger
1 PataraaBezi rgaBuEeahet aki en °nemlvieKorwumat a Pa
Stat¢se¢e i1 le korunmakta ol an b°l gede °zell i kl
tarafendan ziyaret edil mektedir. nCaretta Ca
alane olan bu kumsal strat dijgiekdebigrer ke h L :d ta
gel i ktiril mesi bekl enen ekoturizm -exitleri
safari turl ar é, bisiklet turi zmi ol arak séra
22. B°l gede Ger-eklexktirilebilecek Ekoturizm
Ekoloj Kk yakl akémla ger-eklexktirilen s¢rdereéel eb
ve ekonomi k gelikmelerinde °neml. r ol oynar
ancak -evrenin ekol oj ik °czell i kl eri nle uy gu

90


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr

> I WACT619 ;
~ INTERNATIONAL WEST ASIA CONGRESS OF TOURISM
oY — RESEARCH
€  Srowoabomes 261 29 SEPT 2019 |WA;L!
o fonn VAN - TURKEY it

info@lwact org http://iwact.org tioyo@yyu.edu.tr

ger-eklexktirilebilir (Ardahanl éoj | u, 2013:
etkinlikler ise be¢gyeéek -exkitlilik g°ster mekt
séralanabilir; yayl a turi zmi, kyuiakb a gy © zhlaeymact i
gezlemcilijJi, sportif olta baleéek-éel éj e, bi s
-iftli k turi zmi, av turi zmi, bot ani kd otff ar i z m
Yéeréeéyeke (trekking), drafjtc énlgé k,, yaakmear-s up asrpaor¢lt
VYeér ¢YeKe gibi etkinliklerdir (ken, 2010). B a
bir-oju ya yapéléyor ya da yapeél masé y°n¢gnd
-eKitlerinden bazél ar é:

Kel ebelke n@ZCiZl¢irjkii:yedde en -ok kelPeofbBrkOlcays, r ¢ n ¢
Yejin ve exi Dr . G¢lten yejin Antalyadnén
potansiyel.] Iducjlukneuml\zezlehehregnz dlekemAnt al ya da
g°zI| emcninsaid e e belirttiler. Antalya da kel

Dr . YejinKobu D&l kaae r i K ©

eln
belirl eyen Prof.
| eK g h uE | Dragjlaléekruéy u ,- ¢ A kns e KKEOi yryj

Bostankatran Ye di g ° |

Yayl aXdjiragmder e- G Aldaod wRurki Ge |, Fekd ri -kuaknu rYua y
Sakl ekent , Thermessos,-AA(I-fa@/%/mbey,ale-}uszdteeerré, K
S°] ¢t cumas@; m¢eklkmarlak y a-yH éansaér,b a & &I° gyraltyal ra sséna s €
Hur maogelvrreat ). 6TWd mikiuyYee ken:hi - giri kmedi a ma
kel ebek seralaré wvardeéer. Bu i Ki becerebilir
goteéereéep gezsdeirraelbairléinr ssiammadanlParénda ekor umal
turizmiy ap e | aibfiad dierloedr i ni kull anBértér kekil dat al
b°l gesi sénérlarée i-erisinddesikahhalycéchagee] i(z
otomana |, kar ag® zI| Glaumapsychealexdsl e b g ky ¢ anidasegald ve (
sar é | e Krymalicusa@egrez ekpe l(ebek t ¢rl eri i -1 n °neml.
Kuk G° z | efimBialtieé Akdeni z bel gesi T¢rkiyedde ku
destinasyonl @eédankdéyrc.ej Maj liad yesjiinde gblud uAaen
alanl aré proje¥nedé i i KakeAl ammiak &i  ¥KA) vyakl
iyi y°netilebil meleri durumunda, kukl areén ve
kat keyé sajlayacakl iodlaemni®°mm.ceBu kbaj lad mdd aBatbd
gzl emcili]i i -in geliktirilebilir yerler a
Karabat ak, ke¢-¢k karabat ak, Macar ©°rdej i, s a
Tekne Koopertmaitl fa B@IKtkaInién,A 2011 yel enKda yap
g°zI| eme, kuk 1 zI| eme’ turl aré adé alténda tu
gel en yer |l i vV e yabanceéeé turistleri teknel er
yuvalama yapeéj &€ sazl ékl arén arasénda kuk turl arée
turl arda Kukl ar én yavrul amasé, yumurtadan
bl gedeki kukl arén Caretta Caretta kapl umba’
g°stkormu turl ar"i-fokd elagrbieni glruldlcanmeéexkt ér ( he
Botanik Turizmi: | | kemi z fl ora bakéméndan ol duk-a zen
a-éséndan da ol duk-a zengindir. He botamik ¢ | k e mr
turi z mi Antalya bakta ol mak ¢zere gelikme g°s
-ok yaygén ol mayan botani k turi zmi genden g
Bu turl ar Dragoman Seyahat Acentesi tadikb Li ky a
turl aré °rnek -wkeycdmgbi |l ir (dragoman

Bl gede bir-ok ekoturizm -exidi az da ol sa
ama uygulanabilecek ekoturizm -exitleri de b

1 Karada: Kpl e i ni kK JarBa csé koguks,u | kee¢trmen kayaj &, moon
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1 Suda:Kruvaziyer turl ayje, V¢ cut sorfg¢g, Su kay
1 Havada:Kaya knat ayéRlilkk t i k- u-ak ktAer obi k par
i Karma (Kara/Su/hava): Macer i ay &, € ykaadém kareéma ser gi
deneyi mlresri,t e¢ nlinvcee s i seyahat, zevkck«Uagat ey i ml
i |l eme (Pomfret, G. 2006 6dan aktaran ken, 20
Bl gede ekoturi zmin pl anl é bir Kekil de g
koruyabil mesi a-éséndan °nem texkkil et mekted

3. YEREL ! R! NLER

n en °neml.i °nceliklerinden bir ta
t¢ere¢ tanéemakeeéeel ( Brmdestinagondgh. hulunard 1 9 :

i eya Hkleecrerkhe mi &ki | gyimykelckeasna nab | arua,s ur
nmaktadeér (Hsi eh&Chang, 2006 ; Mur phy
dan aktaran Oviedo Garcia vd., 2016:
uran unsurl ar; geastgamatmi&r &,r ¢chille,r , ggl°a
czere bir b°lgenin tarihi; yer |l i hal k
mlenebilir dini unsurl ar, yerel keyafet
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k koyl eri konak!| amé
késmé evinin bir odaséneée t
n bir konakl|l ama tver ddeerel eBe ke
e bu konuda ejitimler d¢gzenl enme
oncul uk olarak g°r ¢l mektedir. Bo°
;
d

-0 3 >

de b°I| gediaed ékri. kBoun alk9 lagnead e eka m
uk-a fazla ol maséndan °t¢r ¢ kan
t ve ahkap ¢zerine kuruludur. Y €
nakl ama yemrilnerh ¢ yyéakp é-l njékntléuj.u Bkd rgueema

i betonlakma sék g°r ¢l memektedir. Fal
bakl ay bazeé yerl erde betonl akmayé gzl em
Bat és é a bul unan nMwej lyae rs én éarnl aervel eir-ienr ibsa z é |
°czel | erini t a K@ lha Kalltaadlr éark. aBdul a®nzdeélrléil kalne ra - &
kapé olarak adlandeéerélan avlu girixkleri, 0 (
s¢sl emel®¢gsl emdlkiapverandal ar , duvarl ara g° mg

1 D —
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i pik °zellikleri araséendadeéer . B¢
¢ sonradan kapatel méxkteéer. Yakéen d
a Kmuygal paékl umtatkut ratduérriézbm. gov . t r ) . Bunu
K ve ahkap kull anél arak yapél méxkt

32Ar akt érma Al anéndaki Yer el E I Sanatl ar é

al

¢ l'ebil i rlijJhin, tlaanlétmér,
k o

el
unup gel i ki mi sajl ana
Or al ve kenbyg¢k, 199660
i § 1 nir Arslennvd., 201 214).Bue anl &
renéen ¢l ke ve b°l gelerir
: 74) . Fakat ge-mi Kt en
nmiels asya@rsatnléanr égigelgande d¢
171) . Arakt érma al anénén bat é:

l e °zg¢n Anadolu folklareéend
Er. Y°%°reye ©°zg¢ el sanatl areée Kk
n ve arkadakl areéeneén b°l gede
-ecil ik, - % mlad K -ki 1% rkme ki) p gejnid
unu, devam weden b°l gel e
belirtmiklerdir (¢eken vd. 2012
dokunan ve h©l © dokunmaktaeol an d
raj men génegmegzde bilinirlifJi - ok az ol makl
bul unmamaktadeéer (¢er ¢k, 2017) . Trearkkat b obyul ae ks
b°l gede yerl exki k hayata ge-iKi kadar nesnk i o |
eKijine gel mi ktir (mugl ael sanatl ari . com). B
dokumal ardan yasteéek ve kil(itmar%%rkn e KAGelr&:t egromméne
sahasénén Dojusu olan Antalyadda gteut-mkHd e«lt i

é
"
(
i ml
a
6

ST TS o s
g o~

w—+sc~—4H< oTc T H
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sanatl aréenén bazéel ar é: Bakéerceéel ek, Bée-ak-éel
Corap ¥r¢cel ¢Bar,dake/mi Fejilla kBardajé Yapeémceél
Hal é Dokumacél ej e, Oy a ¥regcel ¢jk@e k- Kpek, DKk
Dokumaceéel ej e, Su Kabaj é Kkl emeci | ijJi, |
(antalyakul turturizm). ArDemree mal a¢ sais@cet K ia |
i -erisinde; kilim (barak), k e - e,, havit,ékblan,- ul ,

kal aycéel ék, demircilik bulunmaktadér. Fakat
karkeyadeér (antalyakulturturizm.gov. tr). Yil
Yore¢k kegltegregnegn temsilinder bk ykE&l tanregnnd elx&ji
bu yerde hala Y°r¢k gelenek g°reneklerine ra
i -in °neml.@ ol an Ke-| kel endB8unyapél amdeél , s a
i hr am, -ul , kese, -ouwapl ,gi bi | iem,yapandeélkon ,EKk
Kumlucadda ayné zamanda sapé ke-iboynuzundan
(Davulcu vd, 2015: 55\ Bu y°rel ere ait -exkitli el sanat
tasarl anan hedinyieklii k b uegkiynael ant ,a Kk égnea- Konusun
oynamaktadérl ar (Ba&kxer hatkegndOokkkyangdgneél) . mahal
creéenlerini satma I mkané yarat mak, ekonomi k |

olabilir.
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3.3Ar akt er maki YelelXiyezakldra

e veya b°l genin ©°ne
n vd. 2014 3) . Mu t
mekCPmerr mgey¥%mbaéem
e geleneksell ekmi kK,
cre yerl ekmik, yer
( Ha tpil puarjulnu ,k ¢2 @ 3 :¢ W)e. yBRikramt d i
i i estinasyonun °neml.
kni kl er i, o b°lge i-in bir far/
dedehk kahasi &k tesell
al ay, 2014: 6) . Bu bajl amda i
él an bir penceredir (Asl an v
eml i yeftalaelr den bi e k°y k ah
| et mel erin me n ¢ | [

pi Kirm
kinleri lge

b
d
vV a

d
roi
er genel |l ikl e

[
[
e
e
a
t
n
K
al epl akmek kahvalteéel éklarén yané seérde; peyl
eml eme -ay ve g°zleme gibi y°resel -ekicili
talay, 2014: 8). Bunun yané séra y°redeki i

ek mez, k°y ekmeji, sal - a, eml «tie, deé usahmak
cn¢egmegzde y
e
e
a
r

0 el mut faklar ve doj] al crenl er
At al ay, 2
d

es
14: 1) . Bu nedenle bir y°reye °©°
r al makt a r YorkRisel yhmueyakh&kavohar, BZlkt
Kéyan, y°reye has ¢r¢nlerden meydana gel e
taya -ékan, y°resel pikirme y°ntemleri ve
a milli nedenlerle de nedana gel ebi |l en, y°re hal ke tara
i -eceklerin b¢gtenegdegr (Kaymaz, 2018: 135) .
her destinasyonun kendine °zg¢ mutfaje, vyi
-iney°yemekl er -ekicilik olukturmaktader.

il gi ge°rmektedir. Yeme]j i yapan ka

i, y°reye °©z49g¢ créenl erion kul |l anél
nin Batésénda bulunan y°reye °zgy¢
, ¢°%kertme Kebabeée, D°k Kebabé, Ek ki
Ekkil emesi , Kay a Koruju Salniat aséd
da bulunan y°reye ©°zg¢ vyemeklerin b
Piyaz, Topak Keéezart ma, Nohut!l u Kell
Kabak Tatl esé, Turun - Re-elligt aksaé,a k
, Tar hana, Gl evi z, Kncir Kak, bl ¢ byg
asehri.com). Batée Akdeni z bl gesi m
rendan ol an sebze, me y vée , o ldeerna kz ki;url¢lnd
ktedir.
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4. ARAKTI RMA Y¥NTEMK

ve doj al ge¢zell ikl erini heng¢z kaybet
G¢neyde ¢ceral é Kuzeyde Dal yan S
r. hal ki mdreént ukarrunsine karké ekot L
l er , ol uktur muktur . ¢tal ékmada ©°nce
bl gede konu ile il gildi@ g%zl eml e
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-érkabil giler ve b°l gede yapeélan g°zl emler Kk

czerinde durul muktur .

5. ARAKTI RMA BULGULARI

Bir ekoturizm cennet.i ol an b°l ge ekotwuri st/
sahiptir B° | grealey ocknia bgird e-no kt udre ssttil er ekotur
turistik faaliyeti bir arada yapma i mkaneée bl
turistlerin ger-eklexktirdikleri faaliyetl eri
turu, kaplumb aj a g%zl emcilijJi, yoga, bisi kl et tur |
moonwal ki ng, dal ek, kanyon ve koy gezilerid
etti kleri yerler g°zlemlendijinde akaj édaki

Adrasan: Cen& i z, Adrasan, Korsan, Sulu Ada ve [
ézkal esi ve Musadaj é,

¢cera¥baart ak,

Olimpos: Antik kent ve Likya yolu,

Dalyan veKKPvweze]pkaj e, Kaunos Harabeleri,

gede ger-eklektzirydreetlgérzlneti cesinde hen

meskenlerin olduju g°zlemlenmicktir. Bunl a

Adrasan veYai&rar éBalaen, Hammal | ar , Kar Kk ék

¢cer &l @apénar,

K- meBayér k°yyg¢,

Faral ya veAlCdwaa, b nKiar. me,

Kumluca,Fethi ye ve ¥I| ;de@Gaey, Choduregqal,a:Kasaba ve

Dal yan, Koycejiz YenObegcdMaBGaVbaeanda¥Yexil

gede yer alan bazé y°resel créenler ve yem
z

i

o

(¢

o

Olimpos: G° z | e me, defne yappakl|lkéezat maet |t amman
atl ecanl e feslejen,

¢tcer:dbee fasul ye, terl ¢, deni z ¢reéenl eri vV e

K- meDemi z ¢reée¢nl eri bazl ama ve kekkek,

DalyannYoj urt |l ama, mavi yenge- ve dijer bal &

Faralya: Kek kek, a@arhianmaohg?zleme ve kévam tatl

¥l ¢zd¥ekizl !l i k yemekl eri, kekkek, g°bek ma

Adrasan:Ar abaké, patl éecan yemeji, kabak, fasu

l - aj@%2c e, kara kekik -orbasé ve ke-iboyn
ezeekr.

KekovaaDeni z mahs¢l | er i ajerl ekl é.

Sarsala:Yoj urtl ama ve kekkek.
Kapakl|l eKeKkyegk, ebeg¢meci gibi y°resel yiy

SAAAA LKA, A A A AT AT A A A A T2 X

°rede hala varl éjéenée s¢rderen yer el el sana
K- meEleriki takeél ar
¥ ¢ deYnPirzes: genegti haya hal ésé ve ¢ze¢egmlg¢g dast
I - ajKeez-:i kel endan kilim dokuma
Kekova: Yazma, Oya
Adrasan:Tej 1 Ki , hasér dokuma, kanevi -eddir.
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6. SONU¢C¢
Yapél an i terategr araktéermasé ve b°lgede g
bulgulareldee di | mi Kkt i r :
i B°l ge ekoturizm anl aménda -ok -exitlilifje
1 Bir-ok yerde y°reye uygun konakl ama i kKl et
v b. bul mak m¢mkeéendeér .
i Bat é Akdeni z b°l gesinde heng¢z doj as e bo
m¢ mk ¢ ndkoejna,l | €] éné yitirmeye baklayan destina:
1 Bl gedeki -yeeekkVeyveaekekicilik oluktur ma
1 Y°reye ©°zg¢ yemeklerin ise b°lgenin cojr
birlikte yegkgphleki vajdehékl e ol duju g°r ¢l mek
1 Ege ve Akdeni z mutfaj énén benzer °czel li
araséndadeéer .
1 Y°reye °zg¢ el sanatl arénén yok ol maya vyg¢
1 B°l gede eskiden dokumrmacdlImejkdémr dyay gdmk ame
destinasyonlarda wvarl éjénée az da ol sa s¢rde
bi-imde yapél mamaktadeér
1 Turistlerin ve yerel hal kén hem fikir o |
objelerin yeribreir aiktimeal od rmarsléarer .
1 Bl gedeki bazée destinasyonlarda -ok sayeéd
bazeéel ar éunldnaa liasreenbobzak| adéj & g°°r ¢l megkt ¢r .

Bat é k ni z b°l gesi gerek doj aseé
cennetidir B genln baze destinasyonlaré ne yazé
-ekicilijini yitirmiktir. Ger ekl i kKor uma K i
destinasyonl ar én ol uku, kanunl ar én yeterli
bet amalnggvn ve kentl ekmenin kurbané ol mayan ye
gerekli kanunlarén arttéréel masé ve cezal ar én
n ekoturizm bilinci ol sa da rbkenukKeonud a
i b°l gede -al éexkmalar y¢é¢regtel mesi ger ekr
yiyecekl er ve yerel mut fakl a iIg|I| b
turistlerin yoj] umi odeagtaiknagsyanlja dKaaK
snhya mut jeéna beéerakteje g°r¢Im¢Kt r
Keyl e
n
[0}

de S ger ekse
° |

(o]

a

cket mektir. Bu kapsamda ba
- tanm@ihareé obYlagemisyogeal acej
de yer al an el sanatl ar e |
ul maya y¢z tuttuju
oolloujkitkur make ciil-ii n b gede |
gerekmektedir. B°l gede ki t
nl erin -ojunun It hal ol mas
S mdree . gdBui ldnuers i i-in ger
yitirmemesi i -in °nem
z I kIl ere ev sahi '
mektedir. Konu ile ilgil
I € gerekmektedi

n u gl st e
° |
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BKSTODEALVMENR TURKZM KKLETMELERKNKN FKNANS
PERFORMANSLARI NIN ENTROPK TABANLI CP YY¥NTEMK

DETERMINATION OF FINANCIAL PERFORMANCE OF TOURISM COMPANIES
IN BIST BY ENTROPY BASED CP METHOD

Dr . ¥Jr. lyesi Ayhan KARAKAK
Bartén | Kkvessaidievie, Kdar i Bilimler Fakglt
ayhankarakas74@gmail.com

Dr . ¥Jr. 'yesi Ahmet ¥ZTEL
Bartén | niversitesi, Kktisadi ve Kdari Bi
ahmetoztel@gmaidom

¥ZET

Kkl et mel er varl ékl aréeneée s¢rdegrebil mel eri o=
ge-irmelidirler. Siyasi, ekonomi k, sosyal

zorl amaktadér . Bu bajl amda tumiszmr axxdret me lt
konul masé ©°nem ar z et mektedir . Performans
ama-|laré dojrultusunda ne °1-¢,de etkin ve

-al ekxkmanén amacé, BKST6de yprsahl par 6oacanst a
(Compr omi se Programming) y°ntemi-20ilBe y&I1 1} gt
araséndaki finansal veriler kull anél mékt eéer
performans analizinde en s énkékkwelrl.anBeul aonr afnil nai
°nem seviyelerini tespit etmek i-1in, Entropi
tabanl e CP model i ; karar verici veya uzman

uygun bir -er-eve sumnmak tBaKdSETré.d eAnyaelri za lsaonn ut
finansal performansl|l aréna g°re séral anméxkt é|
czelli kle de k¢-¢k yatérémcelara fikir verec
Anahtar Kelimeler:Tur i zm KkileameéalerPerf or mans, Entropi

ABSTRACT

Businesses should periodically review their financial position to survive. Political, economic,
social and technological developments compel businesses to do so. In this context, it is
important topresent the financial performances of tourism enterprises. Performance analysis
is used to measure the extent to which companies use their resources effectively and
efficiently for business purposes. The aim of this study is to measure the financial
performance of 6 tourism enterprises in the BIST by CP (Compromise Programming) method.
For this purpose, financial data between 22018 were used. As evaluation criteria; The
most frequently used financial ratios are used in financial performance analysisldnto
determine the relative significance levels of these ratios, the Entropy weighting method was
preferred. Entropybased CP model; It provides an appropriate framework for conducting an
objective analysis without decisionakers or expert opinionsAs a result of the analysis,
tourism enterprises in BIST are ranked according to their financial performance. The ranking
aims to provide an indicator that will give an idea to the stakeholders of the sector and
especially to the small investors.

Keywords Tourism Enterprises, Financial Performance, Entropy, CP, BIST Tourism.
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1. GKRKK

Yat érémcéel arén bir i K|l et meye ortak ol maseéneé
ol maséndan ge-er (Kall muenzer ve dirfmllik 2019) .
ve rekabet edebilirlik i -in gereklidir. Pa
davranékl|l aréné etkil er. Bunun yanénda yenil:i
i-in °nemlidir (Covin ve BSlevime, yapesog, Kkhi
ser maye yapéseéne anal i z, o1 - ¢m dejerl endi
performansénén °I|l -¢m¢ gerek y°neticiler ger.:
°nemlidir (Kabak- e 200 8; k Ve Kandemiy, 2015)l iFihamsall er i
performans asl énda sadece mali tablolar il e
belirsizIli k de i1 kin i-ine dahil edilebilir
anal i zi il e firmal aprl amndjalmak |vee kdaernaert i anl m K1 e
yeretebil mektedir. Finansal performans il e
bir bakék a-ésé sajlanabil mektedir (Ecer ve
analiziéerl eByapma-1la -exitl] tekni kl er ger-e
kull anélan sekt°rde en iyiyi bul mak i -in ye
tekni kl erden entropi tabanl é& kompoziarak y°nt e
kull anél acaktér Finansal oranl ar, i Kl et mel e
g¢-1 ¢ ve zayeéef tarafl arénén belirl enmesini

b¢yek yatérémlarén gerekdernijidvresgwemdin enz krarya
ol madejée sekt°rlerden biridir. Dol ayéseéyl a

°l - ¢l mesi son derece °nemlidir (Ecer ve G¢gna
2. KLGKLK ¢ALI kMALAR

Karadeniz ve ¥cek (2019) ,9°Bems & oksaatkd mmal a kd
20122 017 yeéellaréna ait finansal bakar ésezl ék
konakl ama ikl etmelerinin bazél arénén uzun \
ol duj u, net -al @ékma ser khaydled reikniam ememg a tdigfk
akékl aréenén yetersiz olduju, finansal kal de
sonucuna ul akél méxter.

¥z-eli k ve Kandemir (2015) Bl ST6de i klem g°
finansalolark k ar k €l akt er AREOKL. 4 ¢da°l néeknrmianydae 2f0alall i yet g

dahi l edi | mi K. Likidite, kal der a- , karl el ek
orana g°re dejerlendirilmiktir.

Kendi r |l i vV e ¢tankaya (O de6éki Bl BK e ttluerridzem ek
y°netiminin karl él ék ¢zerindeki et ki sini o1l -
donge¢se 1 le 91 -¢l megkt ¢gr . Kkl et me karl él ejé i
analizleri sveaumanaxai i X9 red tmemi il e aktif kar
bir Pl kki bul unmuxktur. Ayréca 1Kl etmelerin
karl el éjé& arasénda anlamleée ve pozitif y°nde
Karadeni z, Kokéamak G2ondady) vegrmia i1l ikkisel an
sekt®°rl erinin finansal performansl|l aréneée ©°1 -
kull anél mécx Finansla performansa et ki eden
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1Entropi Y°nt emi

Verilen bir ¢ok Kriterl:i Karar Verme (¢KKYV)
hemen her zaman farkl edeér ¥nem d¢zeyl erini
belirlenmelid r . Bu -aléexkmada ajérl ék dejerlerini t
edi | mi ktir.

Entropi aj ér |l ekl a(idd49) tye rnat feém d a n D hbaenlnPoins i, 8 | 1 joil
adlandéerél an Entropi kavramé ¢zerine Dbina ¢
bil gil eri i -eren karar matrisine sahip 1isek
ajerl ek dejerl erini bel rr lagHaaky &rYoannl198k;ul | an «
Nijkamp, 1977; Zeleny, 1974) Y° nt e mi akajedakApagn,bi ¥2tzelt |l

S e¥ z:t2e011,8 )Aydén, & K

Kslamojlu, 2018;
i

malternatifivenk r i t er | bir -ok kriterli karar ver me
b W w 8 w 8 w |
5 T W 8 o 8 o !
II;\" ~ ~ ~ ~ /\?"
, 6,6 & & & é& @&,
O 5,0 & 8 & 8 o, (1)
€116 é é é é € n
oOow w 8 u 8 w v
olsun.

Buradacw : ‘Galternatifin® r i t er e g°r eQ IpRM BirvéQ e E.r i di r

L5 hQ pltB i hQ plghs R 2)
formegl ¢ 11 e

Yoo normall ektirilmik karar matrisi el de ec
Adém 2

Q —B 1 at , Q pltlB R 8 (3)
forme¢gl ¢ 11 e her Dbir kritefiimciEnkmriotper idrejEmtr
g°®stermektedir

Adém 3:

0 - hQ pRiB it 8 ()

ile kriterlerin ajéerléek dejerleri atanméx ol
B 0O polduju axkikarder

32Uz akék Programlama (CP (Compromise Progr

CP yetmikl: yle)lva ryu @985Y e d rafyé ndan gel i ktiril
y°ntemidir. Yontemin temefNdodiklran wddlelr@jadnd
yapéel masé temeline dayanmaket adé&r . kuUtaklké ka K
y°entemini genel hdaet | aa-r @ky |l @Aynadhui® K & k Rbcher o f a2 0
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K° s e, & Ayt e kMolma, Pl20aln2t;a m@aa li aas,-Agdilar, R@18; 1ISélngan e z
etal., 2019)

Adéem 1: Kive antiideal noktd®m | ukt urul ur

"Gk "ORGQM RQ h"Qk "QRAQM Q

(5)
burada,
AOWHEE © h'@Qi "QRQ W QK 5)
G Q¢ fpp © h'@Ql Qa Qi Qw'Qo
a Q¢ rrp ® h'8QI Q@AW Q® ®)
AOWFRE © h'8Qi Qa6 Qb QwQo
Adé nKde al noktaya uzakl ék minimize edilir
408 k B ©» —— hQ plths 7)
dénmMi3nni mum dejeri veren alternatif en iyi -°¢
, ., ve, séraséyla Manhattan, Euclidean ve Tche
4. BULGULAR
tal ékmada uygubdlmaBoesasKsobanbul (BI ST)6da h
turizm ki 2004t8i mpiemr 1 @M ndaki finansal oranl ar
bil an-ol ar Kamuyu Aydeénl atma Pl atformu (KAP
bubilan ol ardan analizde kull anélan 12 adet fina
Analizde kull anélan finansal oranl ar, bunl a
ideal dejerleri ve optimum d¢gzeyleri Tablo 1
Tablol. Analizdenkall am@anhdmarfiveaa-ékl amal ar é.
Performans Kriterleri Kriter K-erikIleri Kdeal Dejgp.timum_
ScZeyi
Cari Oran D°nen Varl ékl ar/ Késa 1,520 ideal 1’7EMin.
C1 ortalama
Likidite Oran/o-nen VaroRkamhKesa g0 Min.
Cc2 Kaynaklar
. Hazeéer Dejerl er +Menku . .
c3 Nakit Oran Yabance Kaynakl ar 0,20 ideal Min.
ca|Fi nansal Kal d Toplam Yabancé KaynakO0,60ideal Min.
Késa Vadel i _ - B .
C5|Kaynak/ Pasi f Késa Vatbehtée Kaynakl ¢ Min.
Uzun Vadel i . _
c6|Kaynak/ Pasi f Uzun Vadeli Yabancé Max.
c7|Aktif Devir H Net Sateéexlar/ Topl am /¢ Max.
cgl¥zkaynak DeviiINet Sateéexklar/ ¥zkaynak Max.
Ne_t_¢a|é|<ma SNet Satékl ar/ Net ¢al ¢ Max.
C9|Hezé
OCl Akt i f Kar | el é&]NetKar/Toplam Aktifler Max.
fl Net Kar Marj é Net Kar/ Net Sateéexl ar Max.
gl¥zkaynak Karl Net Kar/ ¥zkaynakl ar Max.
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Tablo2.Yél | ara gPneERtroprl ajéerl ékl ar e

yellar/cy c2 €c3 €4 C5 C6 C7 C8 C9 ClO Cll CI2

2014 0,0768 0,0771 0,0695 0,0817 0,0949 0,0753 0,0749 0,0748 0,0860 0,0903 0,0732 0,1255

2015 0,0721 0,0809 0,0738 0,0957 0,0802 0,0822 0,0714 0,0701 0,1126 0,0782 0,1119 0,0709

2016 0,0732 0,0986 0,0693 0,1086 0,0789 0,0893 0,0668 0,0676 0,0695 0,0827 0,0970 0,0988

2017 0,0650 0,0647 0,1074 0,0647 0,0649 0,0651 0,0647 0,0769 0,1096 0,1270 0,0782 0,1118

2018 0,0643 0,0644 0,0989 0,0874 0,0767 0,0759 0,0716 0,0669 0,0756 0,1033 0,0894 0,1256

Ortalama 0,0703 0,0771 0,0838 0,0876 0,0791 0,0775 0,0699 0,0712 0,0906 0,0963 0,0899 0,1065
Analizin il k késménda kriterlerin °nem d¢ze
ajeéerl ekl ar é hesapl anmeéexkt eéer . Tablo 26de yeéell
ortalama ajérl ekl areé g°r ¢l mektedir.

Tabl odan da g°telré¢éecejiin gzéré¢éeklkané vyellar
gestermemi kl erdir enel olarak kriter ajeéer/l
©z kaynak karleleéeje (C12) kriteri ortal ama
y°n¢egmdemir kriterin olumlu ya da ol umsuz et Kk
CP y°ntemiyle her bir yel i -in alteTabhlat i f 1l e
36deki seéeralamal ar el de edil miktir.

Tablo3.CP y°ntemiyl e hesapléarnaalnaniailnaarnés.al per f or
FKRMA 2014 2015 2016 2017 2018 ORTALAMA

AVTUR 3 3 3 5 4 3,6

MAALT 6 2 4 6 6 4,8

MARTI 4 5 6 4 1 4

METUR 5 1 2 1 2 2,2

TEKTU 2 4 1 2 5 2,8

UTPYA 1 6 5 3 3 3,6

Yéll ek performans séral amal arénZni logtahamak:
firma ol ar ak ger ¢l ¢rken, TEKTU 2, 8 il e onu

performansé el de ederken dijer firmalareéen va

5. SONUC¢

Bu -al ékmada Bl ST6de hiss$er siahe 2018 d2°@nleénm
finansal performansl| ar é anal i z edi | mi ktir.
analizlerinde yaygén kullanélan 12 adet fin
tabanl e CP y°nt emi t eirca iy eerdu dum ktte rrci hy °end ieln
nedeni ki y°ntemin de hem Entropi hem de
y°ntemde hesaplama s¢re-lerinde herhangi bi
i htiya- duyul mamakdadeérzneBu deagetdendiname z y a
edi |l mi ktir.

Anali z sonu-I|laréna g°re; METUR, s¢rekl y ¢ K ¢
s°yl enebilir. MARTI , ©°nceki yellarda d¢gkéek p
iy perdfgstmarnmiékt i r . TEKTU, genel de istikra
perfor manseéene ol duk- a dée¢KermegKkKt &r. AVTUR v e
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rformansl ar el de etmiklerdir. MAALT i se n:¢
stermi kKtir

-al ekmada T¢rkiyedde turizm sektoreé¢gne fi
aliz sonu-1|lareénén, sektor paydakl aré ve ¢
sterge ol abil mesi umul maktadérV. yKlnretreamlyanp
|l lanél arak turizm sekt®r¢nde bakka anal izl
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BOX-J ENKKNS MODELK KLE T! RK TURKZPM TSABKMIKARK NDE

DEMAND FORECASTING IN THE TURKISH TOURISM SECTOR BY USING
BOX-JENKINS MODEL
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¥ZET

Turizm sekt?O°or ¢, géenegmegzde Tegrkiye dahil ol ma
ekonomil er i i -mdm  °%rud minimakitradléonu Turi zm, en
di nl enmek, ejl enmek, g°rmek ve tanémak gi bi
-ekerek gelir elde 4«tgmelkgrieltim-edansygdipélans
ol arak nmakéemtdar Turizm sekt?©°oryg, °demel er
ulusl ararasé hizmetl er késménda bul unmakt adEé
kal emi ol up, sabit sermaye yatéreémlarénén f|
doppdan ve dol ayl e etkilerle ekonominin al t
geni kl etmekte ve ekonomik b¢gyeéegmenin sajl ann
°neml bir r®&8u @Gppammkbadé@ri zm sehknnlerinig nde vy
turizm faaliyetlerinin ©°nceden pl anl é ve s
sajl ayacajé i.Badeatdkmmdht edli¢gir ki ye ekenomi si

Jenkins metodu olan ARIMA modeli ile tahmin edilmektedir.
Anahtar Kelimelet Tur i zm Sekt©°r ¢, ARl MA, T¢erkiye.

ABSTRACT

The tourism industry today is in a prime location for many developed and emerging
economies, including Turkey. Tourism, in general terms, is defined as the whole of economic
and sociecultural studies in ordera generate income by attracting tourists and tourist trips

to a country for resting, having fun, seeing and getting to know. In the tourism sector, the
balance of payments is included in the international services section of the current account. In
this respect, tourism is an invisible export item, providing foreign exchange inflow for the
financing of fixed capital investments, stimulating the-sediors of the economy with direct

and indirect effects, expanding its production capacity and playing anrtamporole in
achieving economic growth and increasing the level of development. In this context, it is
stated that demand forecasts in the tourism sector will contribute to the planned and
systematic conduct of tourism activities in advance. In the stodiysm demand in Turkey's
economy, which is estimated by a method ofBmkins ARIMA model.

Keywords:Tourism Sector, ARIMA, Turkey.
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1. GKRKKk

Turi zm, bir ¢l keye dinl enmek, e] |l enmek, ger
geziler ile turs t -ekerek gelir el de-k gt mgkeli - anée diaknt
-al ekxmal ar én be¢téenyg ol ar ak tapkekmebhamaht £dérnm
bil an-oswnaml edcarhesiabéndaki ul usl arar aseé h i
sekt°mgér¢nmeyen bir I hracat kal emi ol arak ¢
arkdrea ve dol ayéseéyl ajl gldlkeed °kalzk egnerbaiseeknban r\eai 4 |
gideril mesjenen binhnaesma@éna ve i steinddaam bgryt:éd
bir ©°neme s ahiKarvd, 2004: 8Pla Xamak d/c, 2012: ROB06). Turizm

tal ebi i s e, yeterl satéen alma g¢ce¢e¢ne ve bok
dékénda yapteéeklarée seyaliati svekgeriiaoderkrobakI i
bel irli bir fiyata veya bedel siz ol arak r as)
yararl anmaya karar verdi kI er| mi ktarl ar ol ar
Bir ¢l kedekin yearklkek ibk rki¢d ikleggrei y°nel i k turizm
tal ebi denil mektedir. Turizmin ¢l ke ekonomi
al anda yapéliadak- atlalkenpaltaalenén, turi stemlifaal i)
bir kekilde y¢regteéel mesine begyegk katkeée sajl ay
2010: 128).

¢tal exmad-aléemabmmdazmekl|l ekl a temsi i talep °1 - ¢t
turi st sayésé ve ikeklindeuifade 2diten guezmihardareaaia / g il d exrkli en
19652 018 veril eri-Jdeknuklilnasn érhad ealkl eBoix kul | anél ar &
tahmin edi |l mesBuakapstamdakt adékmanén giriKi

-al éeékmada %xetil aselta tanéeteéel makta ve Tg¢grkiye
edi |l mektedir. ¢al ek ma genel dejerl endi
tamaml anmaktader .

2. ARAKTI RMANIN VERKLERK, METODOLOJKSK VE E

seri si hekhangi®zbem depgal arliirki n z amae
rul an diziler ol ar ak I fade edi | mekt e
| arénda g°zlenen bir olay hakkeéenda, g
emeyi @@l egree- mi ki kdk®inn g%zl em dejerleri
tahminler yapmayé ama-|layan bir metot ol ar ak
ol arak geleceje y°nelik tahmin yapmak i -in
OtoregresiHar ek et | i Ortalama (ARI MA) Model leridir
Jenkins °ng°r¢ modell eri diye de adlandeér el
ol ayl ar , bu olaylarla il gildi zZzaman yanaraki | er i
Ktirilmik olan bu y°ntemin uygulandéj
bir seri ol du J“u
el | iak laem malraernd v e

an kesikli ve durajan
[ en bu dej i ki m, gen

al anmal arén etkisiyle ger-ekIeKﬂleaklnsted r.
emi yl e °ng°r ¢sy¢ i -in ser.i bazée do°ng¢kKen
ektedlr Bodenkins Y°%ntemi i |lama, paragnetre gahmimbweee | i
m, model i dojrulama ve modelin kull anémé
A modelleri, d dereceden farkénaeaméemdaeék:i
rinin belirl:i saywghaekidogermdedkd nehmt ce jt errli
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fonksiyonu ol arak i f addk® nedmilnddiejkii AR jJwe i e jni |
hata teri mi ve belirl:i sayéda geri d°nem ha
edi | di i MA modélkkeminiohmbktadeéb. Model |l erin
g) seklinde ifade edil mektedir. Burada p ve
Ortalama (MA) Modelinin derecesi, d ise fark
Genel ARIMA(p,d,q) mod | i akaj] édaki gi bi form¢gl e edi |l mek
@ @ @ E @ 1 ® Ow [ON ) E O®
Buradatohtd , é® d dereceden f ar kaéerinal &nifBéhk dg° z| em
dereceden farké alénmékijig8abiemode]jerédderi i -i
hata terimleriniO ROFBAO hat a terimleri ile il gmdrie kat se

Taktan 204&) 162, 166

¢al exmada ku201a8n éed @ame milnodeesk i Tcrklyeéye ul u
toplam turist sayesé (UTS) ve rk|ye6nin ul
(UTG) de]iKkenter|SIEa1a|$tltlahemlayé] €éda tabl o
Tabl o 1. Dejikkenlere Ait Tanémlayéc
Dej i kK ke Ortalama Standart Sapma Minimum Maksimum G°zl em §
UTS 12.347.534 14.201.793 3.617.580 | 45.628.673 54
UTG 9.137.332. 11.210.000 1.213.90 34.305.904 54
Yukaréda da ifade edil di7jJi czere, ARI MA mode
ya da durajan ol dukl arée d¢zeyden anali ze
ARI MA model |l erinde °ncel i k!l ecesinihe pelirienknesn | er i r
gerekmektediz a man ser il erinin durajanlejée ACF ve |
ki s mi korelasyon testleriyle veya birim k©

arasénda birim k°k testl ekrabudahga rareekktlewli Iran

i
-al éeékmada kull anéelan UTS ve UTG G£3, PRPewrin di
KPSS) birim k°k testleriyle ayré ayré incele
Tablo 2 ADF, DF-GLS, PP ve KPSS BirimK°® k Te st i Sonu-1|ar é
Sabit+Trend Test Kstatistikl
Dejikkenl ADF DF-GLS PP KPSS I
LV FD LV FD LV FD LV FD
uTs -0.96 | -7.09* | -1.75| -7.09* | -0.59 | -7.81* | 0.24 | 0.11* | (1)
UTG -1.79 | -6.70* | -1.39 | -6.70* | -1.69 | -6.54* | 0.23 | 0.09* | (1)
Kritik Tarbl- 2L -4.14 -3.77 -4.14 0.22
%5 -3.50 -3.19 -3.50 0.15
Not: Te st Kstatistiklerinin °n¢gndeki A*0 ikareti- dejikk
GLS Birim K°k testlerinde hatalar arasmaedakiunbtbkar
Schwarz bil gi kriterine g°re otomatik olarak el de edi
Tabl o 26de g°sterien birim k°k test sonu-1ar
ADF, DRGL S, PP ve KPSS birim k°k testlerine g°
(LV) durajan ol madékl aré ancak birinci far kil
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nedenl e -al ékmada deji kkenlerin ARI MA model
tahmin edil mi«kt uT ve UTG del i sloanl- ¢ rai
akaj éedaki tabloda g°steril mektedir. Tabl oda
(3,1, 4), séraséyla AR_S3, birinci fark _ 1 ve
birinci fark_1 VE MA_2 model |l erii nKni tug/rgiume m
belirlenmektedir.
Tablo 3. ARI MA Model i Tahmin Sonu-
Dej i KKk Model Parametreler | Kat s ay SE
Ar(3) 0.665168* 0.290758[0.027]
uTs ARIMA (3,1,4) Ma(4) 0.937471* 864.4225[0.999]
C 631446.1* 870545.9[0.472]
Tanesal q 9 FKstati DW AlC LL
0.53 0.44 6.05[0.000] 1.89 31.96 -838.16
Deji kke Model Parametreler Katsay SE
Ar(2) -0.710835* 0.130598[0.000]
UTG ARIMA (2,1,2) Ma(2) 0.891332* 0.186961[0.000]
C 5016119.0 3525908.0[0.161]
_ 4 9 FKstati DW AlC LL
Taneés et 0.30 0.22 3.93[0.005] 2.09 36.42 | -959.28
Not: Dej i kkenlere ait katsayélarén ©°nA¢gndekistfi*kd eve niih* &
ve % 5 °nem d¢zeyinde waediaml é SBl dDeiinukgfilse¢e ee makt s
parantezi i -indeki dejerler est istatistiklerine ait
Tabl o 36de g°sterildiiji czere UTS ve UutTG d
belirlendikten sonra, ilgili ARIMMAmodel | er i Ku202®eéelyard &k 12009
tahminleme sonu-1|laré akajédaki tabloda veril
Tablo 4. ARI MA Model | UTS ve OIBYye KIi.t
YéeIl |l ar UTS (Mil yon UTG (Milyon ABD)
2019 41.676.486 27.600.000
2020 42.503.292 28.200.000
2021 43.330.097 28.700.000
2022 44.156.903 29.200.000
2023 44.983.709 29.700.000
2024 45.810.514 30.300.000
2025 46.637.320 30.800.000
2026 47.464.126 31.300.000
2027 48.290.931 31.800.000
2028 49.117.737 32.400.000
2029 49.944.542 32.900.000
2030 50.771.348 33.400.000
Tabl o 46de g°sotneur-illagré itnaterhiemdi Ji nde 019 vy
UTG ile ifade edilenT ¢ r ki yebdye ul ararasé piyasalard
T¢rkiyednin ulusl ararasée piyasal ardan el de
y¢zde r2alnlOadr eonda artacajé tahmin edil mektedir
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3. SONUC¢

Turizmin ¢l ke ekonomil eri czerindeki ol uml u
talep talmi n i -al exmal ar énén, turizm faaliyetl eri
yeéer ¢t el mekiankeb syl amakt ader . Bu kapsamda,
faaliyetl erini °nceden planlé ve sistemli b i
Turizm -alémmalaghda s ékl ékl a temsi | i-kandulisegage tulizmet | er i
gelirleri/giderleri keklinde ifade edilen turizm harcamadac ul | anél makt adeér . B

-alékma@818 1488 eminde T¢rkiyedye wulusl arar a:
sayéesé ve T¢rkiyednin ulusl ariardepi pkg-akatiar
Jenkins ARI MA°. model |l eri -2RGBD! yreédll amra@&k 12009 T¢r ki ye
edilmektedir.

tal exmad®,18 HW¥G=E mi ni kapsayan 54 yéellek T¢rk
toplam turist savesarwaeaser pbiyadéanliardan el de
czerinde uyewlkaman Mgdxdu il e yapélan tahmir
ARI MA (3,1,4) ve ARIMA (2,1,2) olarak tespit
Te¢er kiwlewbslear arasé piyasalardan gelen toplam -
piyasal ardan el de etti]i turizm gelirlerini:i
artacajeée tahmin edil mektedir.
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BRAND LOVE: EXPLORING CONSUMER -BRAND RELATIONSHIP IN RAINY
DAYS

Lecturer Dr.Hidayet KIk L AL |
Afyon Kocatepe | niversitesi
hkislali@aku.edu.tr

ABSTRACT

Using usergenerated content from a collaborative platfobrand loveas a recent
phenomenon is explored in this research. Considering the novelty of the concepisim tou
literature, rather than operationalizing a structured research, an exploratory study is
designed to explore relationships between anonymous users of a collaborative online
platform and a tourism company that has suffered from financial problemslyecent

Usergenerated content about the company is analyzed with a data driven approach, and
rather nuanced understanding of relationships between users and the company are noted.
Even thoughbrand love is another construct that sheds a light on anthropamwipinking

of consumers, extant research mostly fails to appreciate the uniqueness of interpersonal
relationships and their distinctiveness from human to-maman relations. Unlike the studies

that conceptualize brand love as a construct to study frbemgersonal love point of view, in

this research, | explored that some users have quite strong feelings to a certain brand, but it
should be noted that brand love might not be direct reflection of interpersonal relationships.

Keywords: Brand Love, Anthropmorphism, Usegenerated Content

1. INTRODUCTION

As in 57 years, we are strengthened with your love in these difficult days ... We've always loved our work, loved the
reunions, we loved you the most (Pamukkale Tourism 2019).

Pamukkale Tourism was founded 1962 to operate intercity coach services (Pamukkale
Tourism 2019). The last year was quite a challenge for the company. Following their
application for bankruptcy protection in last October, the court rejected the application and
the company became banktup January 2019. Following the announcement, the company
kept operating and the bankruptcy decision announced invalid by upper court.

While taking a journey with another bus operator, | was reading the news about the
bankruptcy. Further searches abthe incident directed me to a well know collaborative
platform (i.e. Eksisozluk). Whilst reading the entries, | realized strong feelings of users for
Pamukkale Tourism. Hence, this research seems to be a personal journey to understand
feelings of individués for a company during the time of the crisis.

116


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr

s ) | WACTO619 2
~ 4 INTERNATIONAL WEST ASIA CONGRESS OF TOURISM
N RESEARCH
& o \’u‘:Lll“\?_“'.';‘\l‘DI(‘.':{iS’.lI‘S_‘I 267 29 SEPT 2019 lw m
I VAN - TURKEY it

info@iwact.org http://iwact.org tioyo@yyu.edu.tr

2. BRAND LOVE

Interpersonal love is conceptualized by Sternberg (1986) as a triangular construct that consists of
intimacy, passion and decision/commitment. While the intimacy component is representingsslosene
passion refers to romance in a lovireationship. A decision/commitment vertex is understood in

terms of decision to love someone in short period of time and commitment to this love relationship in

the long period of time.While some scholars percditerpersonal love and brand love as highly

related constructs e.g (Roy, Eshghi and Sarkar 2013). One of the notable differences among
interpersonal and brand love is noted that while in an interpersonal love relationship there is an
altruistic concern fothe other one, in brand love consumers expect brands to serve them (Batra,
Ahuvia and Bagozzi 2012) . Even though Sterbergso
Madden (1988) to study consumebject relations, and considered as a foundatiamtrstand the

nature of relationship between consumers and objects ,it has been entirely recognized that
interpersonal l ove is Aprobably much more compl ¢
consumers have with inanimate consumption objec ( P. 16 3) . Even though ©bo
romantic love are types of interpersonal love, theories of one of them cannot be directly applied to
others. As in this case, applying interpersonal love theories directly to brand love is not appropriate.
(Batra, Ahuvia and Bagozzi, 2012).

As an alternative conceptualization Fetscherin (2014) states that parasocial relationship theory might

be an alternative even a better tool to assess love relationships between consumes and brands.
According to this concepalization the relationship between a consumer and brand can be described

as a onssided relationship wherias in the case of knowing a celebitisand knows nothing about

the consumerés knowledge or feel i ngshaaadirang t i ts
feelings for a singer, he or she may not be aware of not only those feelings, but also even the existence

of that particular person.

Construction of brand | ove seems to be affected
Sarkar, 2013)As a loved brand integrates into identity of its consumers (Carroll and Ahuvia 2006), it
also enhances sdfhage of its consumer (Kaufmann, Loureiro and Manarioti 2016).

When a brand represents values t hat, whenritdentoostmaies ahaacteristiasi tathenhancesthec o n' s u m
c 0 n s u meimag® and thdir Social substance and when it is related to strong and meaningful mental representations, this relationship
between the brand and the consumer can be as strong, erahdipgwerful as love (Kaufmann, Loureiro and Manarioti 2016,p.520).

Therefore, brand love can be definediaga n e mot i on al and passionate r el
and a brandodo (Roy, Eshghi and Sarkar ficbtth8, p. 327
outcome of a nurtured consurmand relationship (Kang, 2015,p.91). This nature of brand love is
considered as one of the differentiating elements from satisfaction (Carroll and Ahuvia, 2006). As
stated by Sarkar (2014) when there is a bramd,Iconsumers, in addition to actual consumption, may
participate in brand related activities, or show active engagement (Bergkvist antld@seh, 2010),

which demand extra monetary and faoonetary resources, such as time and money. One of the

highly important end results of having a love relationship with a brand is that consumers are apt to
deliver positive WOM regarding the brand they |
shown in a thought provoking study (i.e.Sussan, Hall and Meamb2012) through a self
transformation the brarcbnsumer relationship may leadi@and divorce
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Brand love is a concept on which studies are conducted in increasing pace. While it is considered as an
important element to better understand constimandrelationships, there are calls to further study

on brand love and various social media platforms (e.g. Vernuccio et al, 2015). In this research, |
endeavour to explore feelings of customers during the announcement of bankruptcy.

3. METHODS

Considering the neelty of the concept, and the nature of the user generated content a
gualitative research is conducted to understand relationships of customers an a bankrupt brand
(i.e. Pamukkale Tourism).Since the user generated content was downloaded from a single
soure,Eksisozluk, rather than taking samples whole shared content under the heédin@ ot
January 2010 Bankr upt cThereowere Pharenthdnkfeaul rundrédo ur i s
entries with various lengths. While some of them were few sentences, others welermmages

All the pages were manually visited and downloaded, then exported to qualitative analysis
software NVivo. After initial screening and descriptive analysis, such as word frequencies,
Thematic analysis is conducted with a data driven approach. Asalgdded interesting
findings that will be discussed in upcoming section.

4. FINDINGS

Initial examination of the data was carried out with word frequencies. When the query was

run to identify words with a length of five and more letters, after the wanasikkale

iflas(bankruptcy)o t o(bug)dirma(companykadaras much), the worg z ¢ | (d gm

sorry) was the most frequent one. As seen i
cz¢c¢ ( saddening) cited by more than eighty

Table 1: Word Frequencies

Word Length Count
Pamukkale 9 153
Iflas 5 123
Ot obg¢ s 6 121
Firma 5 89
Kadar 5 63
b z¢el dem 7 61
Firmaydeé 8 54
Firmanén 8 52
Turizm 6 51
Metro 5 45
Olarak 6 45
Yazék 5 45
Devam 5 43
Hizmet 6 37
G¢zel 5 36
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Ger -ekten 9 34

Bakka 5 33

Nasél 5 32

Dej il 5 31

Benim 5 30

Tercih 6 30

Yolculuk 8 29

Umar ém 6 28

Dijer 5 27

Firmasé 7 26

Dzgeé¢n 6 25

Haber 5 24

Firmaseéneén 10 22

Konkordato 10 22

kirket 6 21

Kull andéj ém 11 20

| Z¢C¢ 5 20

When the coding process is finalized, | ended up with more than 40 wadbegrious
amount of sulmodes. These can be seen on figure 1 and figure 2.
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Figure 1: Nodes in the Study
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Pamukkale Toursm - Coding
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Figure 2: Frequency of Nodes in the Study

Through further examination of the nodes andeadings of the texts, four themes were
constructed vth various suthemes. These are;

Sadness
Competitors
Service Quality
Memories

Analysis revealed that many users felt strong emotions for Pamukkale Tourism, and the news
of its bankruptcy made them highly sad. For example, there were users, they atrdtevds

difficult to enjoy life knowing the loss of such a wonderful company. Here, | will present
some goutes shared by users,

| felt like my own company went bankrumpt,

| am sorry,
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I will miss you,

't hurtseée

It is of the bad news | received today.

| feel really sorry

| am about to cry

It was my first choice, I am really sadé

These goutes show that some users became emotional when they heart the bankruptcy of a
brand. This may highight that customers might develop strong feelings for a certain brand and
they feel connections.

In addition to quotes about their sadness and emotions about the brand, they shared significant
amount of content on competitors. While expressing their sadness, a large number of them felt
sorry for | 00 s i n g eirarieféincreasar dvheb theyncdntemplate alkiout t h
possibility of being served by some competitors. Unlike Pamukkale, they were cursed.

Besides, service quality was mentioned by many users. While expressing their sadness, they
were explaning their satisfacti with the level of service they received from Pamukkale. Even

some of them shocked when they heaeaxcelentt he ba
service® .

Memories played important roles in shaping their attitude toward that particular brand. Those
uses who shared their slavedbeasds tahbeoyu twd roeo smenrgt isau
past experiences some of which belongs to their childhood.

It was the coach company that took me to the most beutiful humanbeing tin the World.

As an adultl hadchidood memories with themé

You hae become just a memoryé
I | ost another part of my childhoodé
I travelled to my | ove, travelled to my | ovec

You carried my youth, Goodbyé

| have been served since my childhood with excllers er vi ce qual i tyé

5. CONCLUSIONS

Usergenerated content shared about Pamukkale Tourism is analyzed with a data driven
approach. Thematic analysis of the data revealed four main themes, which are sadness,
competitors, service quality and memories. While, mxtasearch mostly fails to appreciate

the uniqueness of interpersonal relationships and their distinctiveness from human to non
human relations, this research sheds light on anthropomorphic thinking of consumers.
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In this research | tried to explore fewjs of individuals for a brand whose bankruptcy was
announced. My explorations revealed that, consumers may have strong feelings for certain
brands and might hate some others. However, their strong feelings may have similarities with

feelings for loved intviduals, but they are not the same.
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¥ZET

Gastr onomi turi zmi son yéllarda t¢m d¢nyada
konu ol an bir bilim dal & eml nyaakbtaandcéer .t uTr¢irsktily
tursitlerin gastronomi turizmine olan il gi s
bir-ok Kurul ux °czel likle gastr onomi turi zmi
dé¢zenl emektedir . Bu makttk mal an egdsgtrrko ryenid et g
T¢e¢rk Patent ve Marka Kurumu i kIiTRE fedcilli #4ér i | er
cojrafi cré¢nden 220" si gastr onomi creéenlerir
pastacél ek ¢r ¢mnhiekr iV e piewlne mrmemi, K ixtl egr ¢nl er i
kayét i -in uygulanan 417 ¢r¢é¢negn 200" ¢ bu ka
¢tal ékma kapsaménda <cojrafi I kKar et , mahr e -

veril mi ktir .ondtariékma, ni lgea ugd satrré , i1l er ve b°l
Anahtar Kelimeler: Gastronomi, gastronomi turizmi, <co]

ABSTRACT

Gastronomy tourism has become a popular subject in recent years and has been the subject of
many new researches. of foreidaurists coming to visit Turkey and the interest in
gastronomy tourism it is much more than the negation of indigenous tursitlerin. Many
organizations in our country organize activities and activities especially to improve
gastronomic tourism. gastronornyurism developing in Turkey have been examined by this
study. The study was conducted with secondary data of Turkish Patent and Trademark
Agency. TPE consists of 419 registered geographic products, 220 of which are gastronomy
products (food and soups, et products, pastry products, cheeses, processed and
unprocessed meat products, etc.). . Again, 200 of the 417 products applied for registration
consist of fooecontaining products. Within the scope of the study, information was given
about the conceptsf @eographical sign, origin and origin. Gastronomy product groups,
provinces and regions were examined with this study.

Keywords: Gastronomy, gastronomy tourism, geographical sign,

1. GKRKKkK

T¢e¢ém degnyada gastronomi turi zmi sayesinde ¢l
ge-tik-e artmaktadeér. i1 kel er cojrafi I Kar et
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T¢rkiyedye gel en turi st | eimde n Ki K
dir . Turistl er 34.3 milyar dol ar
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Gastr onomi son yeél | aaldtae rdn¢antyiafd at ukraitzmma adl edj nelral
yer al maktader Té¢rkiye gastronomi al anénda
bel ge °czellikle g°l gede kal meéek yer el tatl a
Belediyeler, dernekler, ticart v e sanay.i odsal ar é, ticaret b
gel eneksel crénlerk tanéetmak i1 -in yojun -al é
Gastronomi kavramé sonhidprkecki wed&aléboramgak
karKeIrmmnugzmslaerezelIikIe son yeéllarda tartéckeée
-aIeKmaIar kazandér el a bir al an ol ar
a -ékmaséndan yaklakek 200 yeél kadar s
emiuéegbtarih-iler ile filozofl aréen he
] € °ne s¢gréel mektedir ( Saréeéekék ve ¥zba

l1lD¢nyabdbda Gastronomi Turi zmi

D¢nya ' iteratg¢r ¢nde y e me k turi zmi, gastron
adl andeér él an turizm t¢r¢, bir yer e °©z4g¢ y €
kapsamaktadeér . Gastronomi turizminin en ge
Iezzetlerdir. Birlekmik Milletler (BM)i D¢nye
i -erisi-ndeme yamecamal ar éneén payé %3 0 seviye
%88.265i NnSeyahat i -1n destinasyon se- me

ver mektedir. Sadece %11.8 gibi keé¢-¢ek bir k e
birr ol e sahipd cevabéné vermektedir. Buna g°r e
t emel ol ukturacak gastronomi mar kal aré ol
al mak er . Sadece %32. 36I(;k birmaekamgiABehe
C | e g°r¢k bildirmektedir ( T} RSAB,

-ok twuri st -eken et
a d¢zenl enen ve ¢ -
| mayan ziyaret-iler
Yi ne San Franciscobo
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d¢zenl enen ve 50 bin kikiyi ajérlayan bir
Wi ght 60t a d¢zenlenen vV e 2 gén séren Sar eémsa
kapsayan bi r etkinliktir. Avustralyabda dg¢z
Ktalya Al badda d¢zenl enen Mant ar Festap val i,
festivallerl de y e me k turizminin en °neml i
(T, RSAB, 2014) .
12T¢rkiyebde Gastronomi Turi zmi
T¢rkiyedde turizm gelirleri i -inde en b¢yeék
Konakl amanén dal Rngaeage-ehurvan yeme i - me ha
i-inde payé %20 ile %25 arasénda deji kmekted
toplame 17 milyar dolar d¢zeyinde i ken gel e
milyar dolar¢ zeyi ndedi r . Bu rakam aradan ge-en 11
523 milyar dolara ul akt e. Ayné d°nemde turi
dol ara -ékméxktér (T} RSAB, 2014) . Te¢rkignedde
157 dol air-émeyeganekt °r ¢ 1 -in harcanmék ol makt a
gastr onomi turi zmi ile bu rakamé °nce 200 a
i -inde Gaziantep Beyeéekkehir Bel edi yesi t a
UNESCOOGnun Somut Ol mayan K¢lterel Mi ras pr o
Gaziantep fAD¢nya, Yiyecek ve K-ecek Turi zmi
yéllarda fazlaca yapeélan bu bakvuuusanu®kzet é

beraberinde getirmektedir.

2. LKTERAT} R KNCELEMESK
2.1. Cojrafi Kkaret Nedir?

Cojrafi i Kar et tanémék,et Abiteregringntmeetan
karakteristik °zeII|kIerini ve idres,ncm] rsa°ta k
araséendaki bajl antéyé g°steren ve garant.i e
kalitesi, gelenekselllji, y°reden el de edil e
bir ¢ne kavukmuk ¢r ¢kntlaedréirn (kToPrEu, n n2a0sle8 )s.aj | an m

i Kar et bir-ok orén i -1in kull anél ma
€ sonucunda belirlenmekte olup bir
e ezine peyniri) kaaykeoslel ¢l iik-°ercée k | veirk n(
e
[
I

o —onw

] gi bi el sanatl aréné i -eren ¢rén
aret tescilinde yer al makatadeéer. f
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des thiuk uhael lkiak lakrnt erakedéj éné bel.
( Kajrlakceami z2d@®1 6y:elr9%)l. dejerl erin Kkoru

tari hinde y¢rerl ¢je giren 555 s
khgndrnameo il e ger-eklexktiril [ i
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DD DO T O
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2. 1. 1. Menke Kavr ame

T¢e¢rk Patent Enstit¢gseg taraféndan cojrafi I K
tescill enmektedir. ( TPE, 2018) . Menkegeadeée] e
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i Kl eml erinin hepsi, sénérlarée belirlenmik Yy
tanéemlamak i -in verilen cojrafi Il kKaretl erden
Bir ¢réneén, t¢em veya temelainhi el iakl eri bealeir
kaynakl anmakta ise bu durumdaki cojrafi I Kar
bakvurul aréndan 164 tanesi menke.i ade bakvi
%36.9 tekamgl et mekt edEski «k@REr 6261Byul u¥aney
t akeé hem kendine hem b°l geye has °czell ikl e
il -elerinde -ékarél maktader.

9

8A
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6 -

5A

4 mYSyo

3A

2A

1A

OA T T T T T T T 1

izmir  bursa mersin kayseri 0 I f P n&nisd ltalya malatya
kekil 1. T¢rkiyedde En Fazla Menke A

2.1. 2. Mahre- Kavr amé
Belirli bir nitel i k , ¢h veya dijer ©°zellikleri i ti bar
ol an; cretim, i kKl eme ya da dijer iklemlerin
ger -ekl ekmesi gereken créenl erion konadé&l duj
veril mektedir. Hammaddesi veya ¢retiom, i Kl en
bir ¢rée¢n mahre- i kKaret. ol arak tescillendif§ji
y°re dékéenda da ger-eklexkxtimi2bilktianesiyamalh
bakvurusudur . Toplam tescil sayésendaki pay
2018).
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kekil 2. T¢rkiyebde En Fazla Mahre-

2.2. Gastronomi Turizmi

Gastronomi denildijinde skl Bapbkmbeéel gpméilgP et
tanémén yané seéra arteéek (f aSakrlé&é kge’kr ¢wd e¥ z boa w
Literat¢rde gastr onomi bir Dbilim dalé ol ar ak
son yeéllarda daeayemik ari &kkktaé&r meaelkaeern wapél an b
turizm pazaré yaratma ve turizm gelirlerind
°nem vermektedir. Gastronomi turi zmi a- eéseéi
potansiyele sahiptiSon y él |l arda yapeéelan ataklar il e bi.
il ke d¢zeyine -ékél amaméxkt ér . Bunun t emel
-al ékmlarénén yetersizI|liji g°sterilebilir.
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[ destinasyona katteje a
I K turizm - exriltiljeirnieni
°nemlii °l -¢de ¢zerion
i lir turizmde °neml:i
o turistierin ayerel @ykcekielk t ad ér
et ki si yapmaktadeéer .
[ il e rekabet edeb
slklhemp U dugekalyétr ea
€ sajlayacakter ( B

—_——)

.. g
atej | e
2013: 205). Yemek - me s ¢r d ¢
° nemi -ekKi tli boy I
t mesi b°l geye - a
[ k

9

—
o

N SS X SANOOS S X0

Zm

' O

o
ade
dan ©°nemli bir k a
e sahip gastronomi k turi zmi a-eéeéseéendan
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é Tohumu, Af yon Kaymaj é, Af yon Kay mak]|I ¢
[ e zeytinyaje, Bursa kestane «kKekeri,
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, cezeryesi, kanl éurfa -1i]j kefte, Van o
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Tabl o 1. Gastr onomi turizm ¢reéegnl erine en
Cojrafi |l KargGastronomi k ¢

kanl eur f a 27 27

Gaziantep 24 19

kemir 17 13

Manisa 13 10

Ankara 12 8

Kahramanmar agl2 7

Bal ekesir 11 8

Afyonkarahisar 11 6

Mersin 11 11

Kayseri 11 8

Kaynak: Tg¢rk Patent ve Marka Kur umu, 2018

nmi kK ve iKIlenmemik et creéenl eri, peyni I
|l ek g°stermektedir. Ege b°l gesindeki i
nmi kK ve i KIenmemik melyev eh avneu r s evbez ek @k
| aréndan olukmaktadeéer. K- Anadol u b°l
nmi K ve iKIlenmemik et crenl eri il e
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tere
nunnmn
vV e é
fi i Kar et tescillerinin hayata ge-iri./l
onomi turiezmPniemligeflk ok messyymadmakt adeéer
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'l kemi zde dé¢zenl enen yi yecek i -ecek festi
incelendijinde b¢e¢nyesinde °neml i ayrentel ar
b°l geler vevalbateeretkieprl flebéir d¢zenl enmekt ed

d¢zenl enen baze et ki nl i k httSs:wwe.d.doetrfcdgrafi a K aj € |
isaretler/liste?iE63&tur=&urunGrubu=&adi=

1 AdanaKar puz -€Geywhafpi (2 Mayés)

1T Kiraz ve Kayésé K-Slutlgranv@Te@aur QtdaftB)e st i val i

1 Kaymak FestivaliBolvadin (030 5 Aj ustos) Ankar a

1T Bozova Kek kl€okkutdhi Hazran \t.adlafta)

T Ak-@gl eneksel EE Immaa li&rn (AR2]%ulsd rois )

T kehzade Kor kut kenl iKkolrekruit ede MaAq tuasrt oFse s4t. i

T ¢ekirdeksi zGHarphesat(2al Eki m)

T Artvin Kaf kas ABccr -vkea B(aA] uUstsas va.l iHaft a)

1 Aydin-Ko - arm & étsa éj-EoFaskeévidapes)

T Ulusl ararasé Taze Kn-BuharkehtOBt7¢ rAjwes t®Dasnat F

1T Bal é-Kegt rn kEdmrenhiti(40 &@rAj ust os)

1 PeynirFestivaiSavakt-epeEYD3I )

1T Bar-tiéelne k FMeskezi(Hazan 1. Hafta)

1 Batman Ceviz ve Bal Festivali (Sason -2 Ekim)

3. SONUC¢
Gastr onomi k°kl ¢ bir ge-mike sahip ol maseée il
unsur ol arak Kkul IDaensétlimmaaysay omd alr aan mézkgtéenr .y i y e c
turistler i-in °neml.i bir -ekim unsuru ol mak
duruml ar memnuni yetl erini de belirl emekte ¢
et melerinde etkin rol cStl enmeasedi yaySosygpat
kull anél arak cojrafi Il karete sahip ¢reéegnlerin
Gastronomi turizminden el de edilen gelirin e
yapan creticilerin d d aneesk | einlmesf ar lkegndalmdler
ekonominin g¢- kazanmaséna destek ol acakter.
veya il de gelikmemik bir ¢reéegnegn farkl él akmas
°czell ikl ega®et taumra mit | teurei z mi il e tanétélabili
ve tescil alan kurum ve kurulukl arén gastron

beklenmektedir.

Bu -al ékma gastronomi Kk srén a - siacelehmaye T ¢ r K|
-al ékéel mexkteér . G¢neydojou i1l erimizden kanl €
gastronomi k ¢r¢ne sahip olan il lerimizdir. I

fazla tescile sahip 3. ilimizdir.
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Mani saébnén Gastronomi TGQugrniczemi nTiunr iGenh | K1 mi

Arakt ér mal2él). &13B%r gi si

l 'z ¢ mc ¢, T. PeAl yaarkaulti,, G&st(r2hbmi k | r¢nl erin Co
A-éséndan Dejer!| e@lduamri maregmi.mliEr z urAum K t
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https://www.ci.gov.tr/cografi isaretler/liste?il=63&tur=&urunGrubu=&adi=
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COJRAFK KKARET TESCKLKNDE KPKN UCU KA¢

HAVE WE OVERSTEPPED THE LIMITS OF REGISTERING GEOGRAPHICAL
INDICATIONS?

Prof.Dr. kaban ESEN

Bartén | niversitesi

G¢l bin Hilal TKTKZ
Bartén | niversitesi
glbn.hll.ttz@gmail.com

¥ZET
Cojrafi i karet, belirgin bir nitelifJi, ¢neg v
y°re, al an, b°l ge veya ¢l ke ile ?tatlekli eaamieck |
menke adé ve mahre- ikareti olarak ikiye ayr
Cojrafi I Karetl i creéenl erion en °neml i °czel l
Dol ayéséyla bu husus -ok °nemlidir. Knsanl ar
y %ry e ait ol duj unu dée¢kéener ek sat éen al makt ac
G¢méegKhane K°mesi/ pestildi yazan bir Lréneégn
uygun ol ar ak cretilip ¢retilmedijini nasél
19962018 vyeéellaré a@aojas@midakkatepl amescilli oré
rakamém 198 adet. son i ki yéla aittir. Bu d:
yapél déjene g°stermektedir. Bir dijer rakam
sayes®e0 iacketdt ir ki, bu rakam ku ana kadar t
Rakamlardan da g°r¢ldegjeé¢ é¢zere ©°zellikle so
hezlée bir arték yakanmaktadér.
Bu -al ékmanén amacé, s an vyé lbl¢gayreka bh gy ¢-ko jaurntl
potansiyel. takéyan bu cojrafi i karetl i ér
ol abilecejini ortaya koymak ol acakteéer.
Anahtar Kelimeler:Coj r af i Kkaret, Menke Kkareti, Ma hr
e

ABSTRACT

A geographical indication is a sign that indicates a product that is identified with a region,
area, region or country of origin in terms of its distinctive quality, reputation or other
characteristics. Geographical indications are dividedimvo as the name of origin and the
geographical indication.

The most important feature of geographically marked products is that they belong to a region
| geography. Therefore, this is very important. When people buy a product marked
geographically, theyuy it considering that it belongs to that region. How do we know that a
pr oduct t hat is sold in a grocery store tha
G¢megKhane.

Between 1996 and 2018, the total number of registered geographical products is 421. And
this figure is 198 for the last two years. This shows that 47% obthkregistered products

were made in the last two years. Another figure is 470 products that have been registered in
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the last two years, which is more than the number of registered products so far. As can be
seen from the figures, especially in recentrgedhere has been a rapid increase in the
registration of geographically marked products. The aim of this study will be to reveal the
problems in the control point of these geographically marked products, which have increased
in recentyears and most oheém have tourism potential.

Keywords: Geographical Indications, Protected Designation of Origin Protected
Geographical IndicationGastronomyTraditional Specialities Guaranteed

1. GKRKK
D¢nyadaki gel i kmel ere paral e¢d ade agraknlPcareiln ik
ve cojrafi Il karetlere olan i1 gi artméexkteéer . /
teketiciye ¢reéegnlerin kaynajé konusunda gar al
Kekil de yapeéel masékntéinr .°nemi belirginl exkmi
1.1. Cojrafi Kkaret Kavr amé
Cojrafi i Kar et teri mi i1k kez bir sénai me, |
M¢l ki yet Hakl aré Anl akmasbéinré nma(l TeERl PkSa)l i2t2e snicnii
dijer °zellikteyiain wmeaseionarakfedil diji du
her hangi bir ¢yenin ¢l kesi veya bu @lrekkede bi
tanémlanmexteéer (TPE, 2015) .
Cojrafi i karetler menke adé weimalkrded mekadredat
adé i -in ¢greéegnegn ¢retimi, i KI enmesi ve dijer
alanda ger-ekl ekmesi ; mahr e - i Kar et i -1 n i
ger-ekl ekmesi ger eldieh | Mhekke -adémcdidmadiz séne
al an, bl ge veya -0k °zel durumlarda ¢l kede
nitelik veya czell i kl eri b u y°r e, al an vV ey
kaynakl anéyognofmaseEmiveg iklkaeanmesi ve dijer i
veya b°l ge sénérlaré i-inde yapéléeyor ol mas:é
dékénda ¢(retilemezler. ¢cenkeg ¢ren,nitdalikler
takdirde kazanabilir Menke adéna Finike Po
Mahre- i kKaretinden s°z edebilmek i-in ise yi
b°l geden kaynakl anan bir ¢fen eghpaseyacscdinen
itibariyle bu y°re, alan veya b°lge il e ©°2zq
i Kl emlerinden en az birinin belirlenmik y°re
gerekir. Mahr e- zielalriektlleerriinndienn, einr ¢anz;, nbi°r i ni n
kaynakl anmasé kaydéyl a, s°®z konusu <cojrafi
Mahre- ikaretine Antep Bakl avasé °rnek g°ste
Menke adé veya mahre- iggialrietpi ykaaspadaanémiar gg rr¢m
gel eneksel olarak en az otuz yél s¢reyle kul
birini sajl amasé ho©linde gel eneksel Lcréen adé
1T Gel eneksela ¢grkdteinme we ntemi yahut gel enekse
T Gel eneksel hammadde veya mal zemeden ¢ret.i
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AB Komi syonu taraféndan tescil edil erek kor
kKeklinde ol anlar Knoitlicteed ®dielsi gaaki okawokeéelOé
ade) i bar esi ve bu i bareye ait APDOO keésal:
AProtected Geographical Il ndicationo (tescild!l
birlikte kulzldaenesleenra.i |m¢klekm y et yasasé ile |
edil en Nngel eneksel o zel Il i kIl créen adeo kor
uyarénca sajlanmakta ol up, Afgel eneksel °czel
ATradi Bpeornhbl ities Guaranteed?o i baresi Ve
kull anél maktadeéer . Cojrafi i karetl i créeneéegn et
i karetin kaynakl andéjeée ¢ye ¢l kenin resmi di |

kekil 1t: e sAcB Ol dl ei cojrafi Il kKaret ve geleneksel
amblemler

2.1. Cojrafi Kkaretl erin ¥nemi

Cojrafi i kKaretl er teketiciler i -in ¢réneéegn kK
konusu karakteri gtii kal®%me lalriaksléenrdia kiil & ag d jarnd &\
kalite ikaretleridir.

Cojrafi i karet tescilinin ama-1|laréndan biri
gi bi bir takem yerel niteliklerirkeorhajmas eéalk
sajl amakteéer . ¥rnejin | eblebi i -in ACor umo i
AAf yono i baresi bel irli bir kalitenin ikaret
cojrafi sénérl aré belekehewvmi Kt aal Asdd gre mi i
cretim metotlare ile birlikte cojrafi k°ker
Cojrafi I Karetin; cojrafi kaynak belirtmek
Kekill enebil enveigrkealiint emeatnaduguaur ant i et mek, |
pazarl ama aracé ol mak, yer el creti mi ve ké:
bul unmak, srén taklit-ilifji il e m¢cadel e €
i karetlersal°kal kekimankar destekl enmesinde ©°n
2.2. Cojrafi Kkaretlerl e KIgild@ Hukuki D¢ ze
Cojrafi i karetlerle ilgil:i hukuki d¢zenl eme
d¢zenl enmi kKtir ., Bu -al ékhneanmd adek e shaoal ahreamm a 8 |
dejinilecektir.

2.2.1.Cojrafi Kkaretlerl e KIlIgild@i Ul us al Me v
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T¢rkiyedde Cojrafi Kkaretlerin d¢gzenl enmesi
konudaki en son d¢gzenl eme,Sé2n2a il 2MI0KLi6y etta r K d
yapél mékter
Sénai M¢l ki yet Kanunudnun ama- ve Kkapsam KkEé:
cojrafi i kKar et , tasar ém, patent, faydal € mo
korunmasé ve bu osnwrmatkl ev et eskorsoyladj iikd,erdke meni n
sajl amakt ér ;
Bu kanun; mar k a, cojrafi i Karet , tasar ém, p
il i kkin bakvurul arée, tescil ve tescidezasonr as
yaptéréemlaré kapsar o, Keklinde yer al méxteér
Dojal ve bexker” unsurlarén bir araya gel mesi
ve sanayi crée¢nlerinden bu kitapta yer al an
cojrafveyxagelteneksel créeén adé korumaseéndan
kapsaménén séneérlaré belirtilmixktir.

2.2.2. Cojrafi Kkaretlerl e KIlgil:@i Ul usl ar ar
Cojrafi i karetlerin korunmasénda dg¢ nnydaé jgeen el
go°r ¢l mektedir. Bir késém ¢ kelsmimgendrigkeridiney e 6 d e
©zg¢) d¢egzenl emel er kapsaménda korumakta i ker
i-inde koruma ger-eklektirmektedir.
Cojrafi i Karfeztdg¢éer d pz eknelnedmenleer e korunduju ¢
Kspanyadnén Iy i uygul amal ar arasénda yer a
Uygul ayécéel arée arasénda Amerika Birlekik De
cojrafi kalymra&| drelmartlkea hukuku h¢gkegmlerine g
Ulusl ararasé ticaretin yaygénlakmaseé il e bir
°nem kazanmék ve bu ama-la wulusl ararasée pl
yapél mékyér buTamhk akmal ardan TRIPS Anl akmaseé
Al dat écé Mahr e- Kkaretlerinin Engell enmesi
i -erijinde cojrafi il karetlere ilikkin h¢gkem

anmakaré bulunmaktadéer.

2.3. Cojrafi Kkaretl er Denetim Sistemi
Cojrafi i karetl i creéenlerl e i1 gili deneti ml er
sajlayan en °neml. unsurdur . ¢enkeg bir yore
amek bir ¢reéegnégn naméndan yararl anmak i steyen
korunmasé amaceyl a, eskiye oranla gerek ¢r e
Kur umu daha séke bir deneteim uydgulekmak
sistemlere akajéeda késaca dejinilmiktir.

2.3.1.T¢rkiyedde Mevcut Denetim Sistemi

Cojrafi i karet ve geleneksel cré¢n adé bakvur
bol ¢me¢gder Denetimin nasél y ap étlraoclaj edivlee ceer]
denetim d°nemleri (¢retim, pazarl ama, sakl a
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kriterl eri konusunda a-éklayeceée bilgilerin
formunun denetim késménda ttscdld] ubackeme tuism
taraféndan ¢réeneéegn ¢reti mi ve pazarl anmasé Vv
sretim s¢gre-lerini s¢rekl i kontr ol eder . De
kurum veya kuruluklanba yvehéerkiéjia papalsabidlei
veya kuruluklarca merci deneti minden bajéms
5996 sayeéelé Veteriner Hizmetleri, Bit ki Saj l
alan cojrafielieknerkestellergrngnveadd ar énén denet i
Tescil li cojrafi i karetl er ve gel eneksel é |
sreéenlerin ¢reti mi veya pazarl amasénda faal.

tesclet t i r ene, cojrafi i karet ve geleneksel e r
gesterdi klerine dair bildirimde bulunmakl a

icréen adlarénén kull anéménén denegi gn; adlearcé
takéyan ¢reéenlerin ¢gretimi, piyasaya arzeé ve)
kull anéméenén tescil de belirtilen °czellikle
kull anéménén denetimine il mkhknemchetesgril ¢ bha
taahh¢gt namel er i bul unan al anénda wuzman tara
Taahh¢gtnamede 6769 sayeél é Seénai M¢l ki yet Ka
belirtilen ve Kurum tarafeandaencyetarhbhifBEnpgianc
Sicilde yer alan denetim merciinde deji«xkiKkI:
gerevini tam ol arak yerine getirmek i-in yet
ol arak denet idnei yeatpkman éeldiérr . Kk Dkeinlet i m mer ci , ¢
Ki k©Gyet halinde de denetim yapabilir. Cojraf
geda ¢re¢nlerine ilikkin piyasa deneti mi 599
ve YemKanunu gerejince tarém ve géda ile il gi
adl arénén kull anéménén tescilde belirtilen ©°
Bakanl éjé taraféndan yapél maktadéewmnl |l @afgmahagn
ilikkin denetim raporlaré her y él Kuruma i |
denetim i kKlemlerinde eksiklik g°r¢l mesi hal i
i -inde eksiklijJin giderileneismcel stenigrer ejYiapa
getiril memes:i halinde denetim merciinde deji
i Kkl emlerinin belirtilen bi-imde yerine getir
tamaml anmamasé dur umurkda,ett evsegial Igiel eemjerkasfe |

sayeéel maséna karar verilebilir.

137


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr

I WACTO619
INTERNATIONAL WEST ASIA CONGRESS OF TOURISM

RESEARCH
VAN YU L0900 VL (B VERSTES 261 29 SEPT 2019
1Yniane ve GoaL IOLEIMECILIS) V/-I\N - TURKEY IWA
info@iwact.org http://iwact.org tioyo@yyu.edu.tr
T9{/ L[ +9 . ! +!w! {1
m¢SaO0Af { NNBOme SBTN fyf 0 RENNY { | 8 PaP
Y
N N
N
—
—
& i >
5 o s o B3 ‘
R No o | w © - | <D Q@2 ™ %] |m |
ooco | oo — | o~ — | 5 0 0 -
II - N | | 1% Em IH H_ N | [ N | = | II i. I(\J I- I? I- ]
Q N Y > \ \) © > o) Q N v > ™ 2 © A >
‘QI’LQQ ’LQQ ’»QQ ’»QQ "/QQ ’»00 ’\,QQ “I,QQ ’»QQ ’1’00 ’19\/ ’19'\, ’»Q'\, ,»Q\’ ’1’0’\/ ’1’0’\/ ’»0'\/ ’1,0\/ “I,Q\/
o)
kekil 2: Tescilli ve tescil s¢reci dew
Kaynak. TPE verilerinden yazarlar taraféndan ol ukturu
18.08.2018 Tari hi EsiEbdB3®&,i tesTescislglriecgr gmv
adet i bul muktur . Kknin ilgin- yané «kudur ki,
birl ikl eri taraf éndan tescil ettiril miktir
odal arée vyvéa4d4BeladeitVyYel er taraféndendan tescil
il gin- yané da budur. AB ¢l kel erinde tescil
¢l kemi zde tam tersi bir durum s°z konusudur

Fotojraf: Gaziantep diahmacunu Mahr e-

Kaynak: TPE, 2017
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Kanunu ile denetim sistemine
e ki mevzuatta dine yél
i ril mesi gel mektedir
edi | mesi daha etkin hale ge
min usul ¢ne uyguncilatireaim ak ye
| mesi uygul amasé getirilmicktir. Bu
ger-eklektirmeyen tesci/l ettirenler
enemediji durumlrarda tescil, sicilden
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al yoll ar a I
gel eneksel Sréen o a
adéndan dojan hak
- el maseéeneée iremih ®@lebi kabdletmeniesi veya bildieins tarinindere t t

n ¢ - ay i -inde dava a-mamasé holind
mi de ekl eyerek dava a-abilir

né kull anma hakkeée&na
ra tecav¢z sayéelan
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kekil 3: Cojrafi Kkaret Kapsami ndaknleriMenk e,
2.3.2 ABO6de Denetim

Avrupa Birlijiodonde menke adé, mahre- i kKareti
tarih ve 1151/ 2012 sayéleée T¢gzegk i1l e sajl anma
i karet, geleneksetmgk¢insthdgekokumaberel da ad
kendi ol kel erindeki ul usal otoritelerde tesc
cojrafi i karetlerin Avrupa Birlifji nezdinde
3. SONUC¢

Cojriakfar et tescili dijer Ssénai me¢l ki yet h ak
sajl amamaktadeéer . Tesci l sahi bi ger -ekl exktir
czell ikl eri takéyan bir créenegn prtetiamt ghat e
ol maktader . Bu a-éeédan bakeéel déjénda cojrafi

ol ukturduju ©°rge¢tloer ol dujunu s°ylenebilir.
sajl anabil ecek korumaneén dahainet kygul almau
g°zl emlenebil mektedir. T¢grkiyebde tescil i C
bakvurusunun, ¢retici °rg¢tleri taraféndan vy
tescilinin AB uygual amahaaé€égkabihnhe gaster gesis
Bu -alékma ile cojrafi i karet tescilinin son
sorunu g¢ndeme getiril miktir
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KAYNAKC¢CA
T¢rk Patent Enstite¢sye, (2015) , Udnus.,al 2 Cby r a

2018

T¢e¢rk Patent Enstite¢gse, (2017)
https://www.turkpatent.gov.tr/ TURKPATENT/resources/temp/6B3FSEFQC
437G8A30-F50C51DEOA23.pdfCo ] r a f i Kkaretler ve Gel eni
Bakvuru)K&lrawwaau t ari hi, 18.08.2017

30047 sayel é Sénai Mgléehniay dtai Kaw@men ume | Ukgul
6769 sayélé Séenai M¢l ki yet Kanunu
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¢AVUKTEPE URARTU KALESKONKN VAN TURKZMKNE

CONTRI BUTI ON OF ¢AVUKTEPE URARTI AN FORTRESS

Prof. Dr. Rafet ¢AVUkKkOJLU
Van Y¢gzeéencye Yeél i niversitesi
rcavusoglu@yyu.edu.tr

¥ZET

Van G°l ¢ havzaséndaki zenginlikler turizmin
sahiptir Bunl arén bakénda k¢l ter turi zmi Ve
turi zmi I +iler weariahikeos®)i k kazeéelarla ortay
°nemlidir Urartu Krall éjédna baxkkentl ik vya
a-ésendan dejerli kal et glegaryé& | bar é md arsmankdtaa
KralVa&hf é ve -evresi bakt a ol mak isczere - ok

Bunl ardan bir tanesi de Vanodéén 25 -Hak k @riiney
karayolu ¢zerinde ¢avuktepe mahallesinde ye
y ¢ zyoérltéanl ar énda Urartu Krale 11. Sarduri tar
il e kurul muktur. tavuktepe Kalesi ondeki i1k
1961986 yeéell aré arasénda kesinti sifzDrRéfety él S
¢AVUKOJLU bakkanl éjénda 2014 tarihinde backl
bereket!l i G¢e¢rpeénar Ovaséodonén ortaseéenda y¢kse
Kurul muktur . Yakl akék 1 km wuzunl.ujKaldaki A %
Kaledo ve AAkKkaj]Jé Kaleo ol mak ¢zere i ki b°l ¢ me
binal ar e, at°lyeler, tapénakl ar il e bir- ol
-eékartéel méxkter. tavuktepe Kal eskalg,ndirem yapél
acental arénén °neml. ujrak noktalaréndan bir
katke ©°nemlidir.

Anahtar Kelimeler Ur artu Krall éjé&, Van, ¢avuktepe Ka

ABSTRACT

The riches in the Lake Van basin have features that will lentdl® several of tourism.
Cultural tourism and nature tourism are the first two in term of number of tourists. For
cultural tourism, immovable cultural heritage uncovered with historical objects and
archaeological excavations is important. Van Fortredsicv was the capital of the Urartian
Kingdom, contains valuable remains in terms of immovable cultural heritage. The Urartian
Kingdom, founded betweenr79centuries BC, has left many architectural remains, especially

in Van and its environs. One of thentimvukt epe Fortress, | ocat e
theVanHa k k ar i hi ghway in G¢grpénar District, 2
in the middle of the 8th century BC by King Urartu Il. Sarduri by Sardurihinili (city of
Sarduri). The firste x cavati ons at ¢tavuktepe Fortress P
presidency of 1961986 lasted 25 years without interruption. Excavations for the second

period began in 2014 under the direction of Prof. Dr. Rafet CAVUSOGLU and are still
ongoing.The fdress is built on two hills at the western end of Mount Bol, which rises in the

mi ddl e of the fertile G¢grpénar Plain. The Ca
Fortresso and "Lower Fortress?". | magdameas, Cav us

d
5
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public or ceremonial buildings, workshops, temples and many living areas have been
uncovered by archaeological excavations. With the archaeological work carried out at
Cavustepe Fortress, the fortress has become one of the important stopssof @gencies.

The contribution of this situation to Van tourism is important.

Keywords Ki ngdom of Urartian, Van, ¢avuktepe Fo

1. GKRKK
Urartu Kr-&l ly§d
nehri, dojuda
geni kK byadaoh

] ards éeanda, bakkent. Tukpa (V
rmiye G°l ¢, g¢neyde Toros d
6

n
U )
tRem s¢ermegkt ogr (Sal vini, 200

a
a
n °neml. mer kezl erinden b
rpénar il -esinin ¢tavuktep
F7éBudg i t(aM¥a f Bhd a Al 9k8W6r uyl éal nl akr
Afif Erzen bakkanl ] éndak
u Arkeol oji si a-éseéendan °ne
u bil i msel makal el er ve ki
r. Bu -al ékmal ar, tavuktepe Kal esi
Kal edeki I Ki nci d°nemklaaz &€l @ama ai 2
bakl at él mék olup Erzendin bérakméxk o
arkeolojik kazelar ile bakta surl ar
dan ve bat édan kayayayaoyall aruan id&dv ulkkd red
arée Kaleo ve fAAkajé Kaleo ol mak ¢zere ik

n L d®

SO <Kn o< by OoQ C
<O D®Y®YD®YOT TN T
C/0T T oK SO

X O o — D
o]
5

[ERN

YUKARI KALE

kar e Kal edo olarak tanémlanan dojudaki b
ul muktur . Akaj] é Kal eyrek & égaisll @an dladlae ,k ¢di¢k
-evresi g¢-1¢ surlarla kukatél méxkter (
u bak tanrésé Haldi éye adanmék kare

l ar bul unmaktn,déAk ajBéu rikaalaekd d etkaip ékramuek i
i

oM~ —TCc <
OON X QOO C = C -
> oo~ T©

=

AUV ZgCO XD

p

n
e l en Hal di tapénajé olduju belirtilm
m. x 4.50 m. boyutlaréndadeér (Erzen, 19
A

JlI KALE

N

Yakl akek 430 ®a7bim dlogoné&l Baphayan Akajé Ka
birimler:i bul unmaktadeér. Akajé Kale'nin -evr
surl ar boyunca sék araleéeklarla yerlexktirile
kar kaé méezk makt adér . tavuktepe sur mimari si, U
teknikleri konusunda bilgi vermektedigrzen, 1978: 8).

Akaj é Kale mimari ¢niteler bakéeméndan back

2. 1. U-kal e

Kal e giri«ki mied ematue kadkag WYgk 5 x 17,3 m boyu
bina olarak y¢ksel mektedir. ¥zenle i Kl enmik
yecksekl i e kadar géneéegmgze ul akan t ak t emel
et mekt edinm .asUelk ail kel'env i bilinmemekle birlikte
-ékaréelan zemin katéen bir deé&vizetn,dd@®@aB3u &I79
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©zel tak yapésé nedeniyle dinsel bi rarhghapé ol
2004: 1181 19) . U-kalednin dojusunda dikd°rtgen p
bul unmaktadér (kekil 3).

2. 2. Depo Binal ar é
U-kale'"nin bat éeésénda, ¢tavuktepe Kal esi ' nin
ol dujunu belgeéegenayeapoéebamal mexkt ér . Bakl ar
duran direkler taraféndan takénan 23,5 x 16
séraseéenda, 1,5 m kal énl éjénda bir duvarla 2
(kekiér 4D°%1 mMede karén hizaséna kadar topraja
ke¢pe yer al maktadér . Beyekl ¢ ¢ ve kapasite:
nitelijindedir. Bir dijer depo yapéseée ise K
bnasé daha k¢-¢k boyutludur ve bununErzempénaj
1978: 11)

2. 3. Krmukini Tapénaj é
Akaj é Kalednin ortaséndaki geni kK alanda tap¢
yer al maktadeéer (ke&kl|l bbnpnas&Karkebelemili-eapet
bakan tapénak girikinin g¢gney k°Pkesinde yer
I Sarduri tarafen&andumdiklad mg diiilodel | i a p éandag] née
Kr muki nij'éy ea nal daaknéd ema kt a@%) (Payne, 2007: 253
Tapénajén ©°n¢gnde, zemini d¢zgeéen yasseée takl a
dojusunda beyaz badanal & kerpi - sekil er, di
yuvarl ak Dbir t ak pséunnaakk ybaupl éul nammaék tyaadnéérn.d al ak ur b
Urartu dinsel t°renl eri hakkéenda ipu-Ilareée ve
al an sunajén déeéxkxénda, bir sunak da kuzeyde,
Bu durumbfaar kP eekhler i rfEzen, ¥068r4é5). et mekt edi r
Kr muki ni Tapénajéednen g¢neybatésénda yer al @
koridor tapénajéen batéséndaki magazinlerin
koridorl aka a@yl. ammha sonra saray b°l ¢igm¢gndel
etraféendaki meKEzen ¥78al0)a- él makt adér

2.4. Saray
tavuktepe Kalesi'"nin bateé ucunda yakl akeéek 81
bl ¢m¢ bulunmakubdenél é&'fapa@ma-el aréna g°re -e
Mer kezde ana salon yer al maktadeér. Bu sal on
adet sarne- odasé oyul muktur. Sal onun -exi't
nitelenebilecekb i r takém °zel odal ara i kKkaret et mekt e
bel ¢m¢g bulunmaktadeéer. Burada bir ocak, Ssu si
bu tekneyle bajlanteéeleée bir aték su kanal eé vy
batée wucunda da g°rmek m¢gmkegndegr . Beyek sal
ke¢-¢k buluntul ar Y, takeéel ar Afharemod ol ar ak

e

et mektedir (kekil 6) .

Sarayén kuzey ve gg¢én
r 0 do

uz eyi mmdd airlai avZdmankodiad anr
G¢neydeki korid ojuda

r d tapénak alanéena ka
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a-éja -ékarelan atek su kanall ar e, harem bo°l
Si st emi il e sarayéem Kwzeayldt éyapEsmriedatkaivukt ey
par - a(EaenglLa68: 116).

3. Sonu-

Takénmaz kel t or miraseéeé i -erisinde °©zel bir
Krall éjéénén zirve noktasénda, Uhrkaar teud itl anhi tkét
Surlaréeyla birlikte bir-ok mekanén g°r ¢l ebil
a-éeéseéndan °neml i bir yer e sahiptir. Bu ° Z ¢
-ekmektedir Kkinci d°na&m Kwarzévar mmekankaya :
i Kl eml erini i -ermektedir (kekil 7). Bu te¢r -
katkeéelar sajlayacak t¢grdendir.

Son yéllarda turizm potansiyel:] a-éséendan c
Kal edsei ynapél an koruma ve onarém -al ékmal ar én
kazel ar, kal eye ol an il giyi daha da artteérm
izl enebil diiji mi mar i °JT el eri bar én dagrérhaknt ad
bil i msel -al exmal ar sayesinde asl éna wuygun
ziyaret-ilerin ilgisine sunul muktur. Bu - al
et mesi ziyaret - sayél arenen ear ttmakseénmea zb Kkyed k
ol arak turizm seyahat acentelerinin de ujreé
kal ede yapeéelacak -evre d¢gzenl emesi ve mi mar
turizm i -in dikkat - e kéikcma | @k a ckaakptséarmé n8@az t k
yapél maseée ve kalede yer alan mimar.i °jT el er i

cazip bir merkez haline getirecektir.

Kalede wuzun yeéllar -aléekan ve hala kanenin
g°ré¢kmel erde yaz ayé boyunca her gén ortal e
belirtmicktir (kekil 8) . Ayréca be¢rokratl ar e
sahiplifJi yapméckt er . Ul us al v e alfdzla kohusolarm r a s &
kale, Urartu arkeolojisinin markasé haline g
mirasl arémézdan biri olan ¢cavuktepe Kalesi,

KAYNAKCCA
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¢avukojlu, R., Q°6k)-.e,VabBn/,¢ alvsu kut,e pee. Ka2l0esi 6 nd:
2014 3¥éelKama.zé Son@sld&lay eMalyés anax15, Erzur
357378
¢avukojlu, R., Bi ber , H. , Kel é-, S:206e Yél ma
Yéltaal é Kk BHKHazreé . Sonu-4 28266 Tapyléasnt 2017 Bur s
188-206.

¢avukojlu, R., Bi ber , H. , Kelé-, S. ve Yél ma
2017 Yeéel ed alKargmalSamas é&lalr @MaTyoépsl a2nx 1 8
¢anakkal e,27529%.l t 3,

Erzen, A. (1968) . VanTKBéldetegeXXli/12% Ankavakst 44D e Kaz é
418.

Erzen,A. (1978)¢ avukt ep®& .|l Y, MYy el 7 Urartu Mimarl ek An:é
Nekrogopdiegk Tarih Kurumu Yayénl ar e, An Kk

Payne, M.R. (2006Ur ar t u ¢i vi yazél éArBkeelogleoljeir vKea tSaalnoajtu
Kstanbul

Salvini, M. (2006)Ur artu Tarih(¢tee. KAksgy¢ B. ), Kstanb

Sal vin, M. (2011) . Urartu Tarihine Genel Bir
Urartu Dojkubma TDreans f or(Weg.tHazoHaz: K.n t he Ez¢
K°r o] IEu Konyar)h)Yapé KangdiKlsdraa;a0l.l , 74
Sevin, M. (2014) . tavuktepe Akajée ve Yukar e
Uygulamalar,Ar mi z z i : Engi n -Skdeg Hamdue of Bngimaj an
¥ z g, &nkara.
Tar han, T. (2004)SarldurKalie:i | taAmurt €&5p e e ml i
Tapéneaj eyl usl ararasé Anadol u Demir ¢ a
International Anatolian Iron Ages Symposium {169 Aj ust,os 20
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kekitClav2uukt epe Yukaré Kale Kuzeyden G°%°r ¢ng¢mg.

Yapeéel ar
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k e k iDe pdo: Binal ar énén Kuzeyden G°r ¢ng¢ mg

kekbiSar ay B°Img,ng,n Havadan G°r ¢ng¢ mg
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kekidawukt epe Kalesi donin Yeniden Ayaja Kal deé

kekit¢lavBukt epe Kalesi Turist Ziyaret:.
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DAVRANI kSAL KKTKSAT BAJLAMI NDA TURKSTLEREF
TERCKHLERK ! ZERKNE BKR UYGULAMA

AN APPLICATION O N CONSUMPTION PREFERENCES OF TOURISTS IN THE
CONTEXT OF BEHAVIORAL ECONOMICS

Ayke AKBOZ

Mersin | niversitesi
Do - . Dr . Meryem SAMI RKAk KOMkU
Mersin | niversitesi

msamirkas@nersinedu.tr

¥ZET
Geleneksel iktisat ibl i mi il nsanl ar é ekonomi k faaliyet
davranéklarénda tutarlée ve faydal aréené g°ze
et mektedir. Bu nedenl e gel eneksel I ktisat
ol ukt ureurl. maknaalk i nsan her zaman rasyonel o |
ol mayan kararl ar verebil mektedir. Bu neden|
bilimi gibi i nsané konu al an psi kolrdjeikthirleinn
davranéksal i ktisat adé verilen bu yeni aker
Zaman -eKi tli psi kol oj ik vV e sosyal nedenl e
irrasyonel kararl ar al abil ecejliérkima mé re k laamaa
davraneéexksal i ktisat bajl aménda, turizm faal.]
rasyonel ol up ol madekl ar éné i ncel emektir.
se-imlerini yaparken aradwé¢muma vyviggrmpalkt&kl| ee i c
satén alma iklemlerini ger-eklektirmektedir
konusunda rasyonel hareket etmektedir.
Anahtar KelimelerrDavr anéks al Kktisat, Rasyonalite, TL

ABSTRACT

Traditional economicsaccepts people as individuals with full knowledge of economic
activities, consistent in their decisions and behaviors, and acting rationally in consideration
of their benefits.For this reason, traditional economic theories are formed according to the
rational human model.But man is not always rational.For this reason, to explain economic
phenomena, just like the science of economics, psychology is used to study human beings.This
new movement, called behavioral economics, which combines economics andoggycho
means that people are not always rational, that they can sometimes make irrational decisions
when participating in consumption activities for various psychological and social reasons.
trying to explain.The aim of this study is to examine whetherstsysarticipating in tourism
activities are rational in their consumption preferences in the context of behavioral
economics.In this context, the study consists of two parts.The first part of the study was set up
in the qualitative research pattern andetiworking group consisted of 20 participants living

in mersin center with tourist experience.Iln the second part of the study, the same working
group was asked questions about submerged cost, framing effect and mental accounting,
which are three main topicsbased on studies carried out in the field of behavioral
economics.According to the research findings, consumers conduct research when making

150


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr
mailto:msamirkas@mersin.edu.tr

s ) | WACTO619 2
~ 4 INTERNATIONAL WEST ASIA CONGRESS OF TOURISM
N RESEARCH
& o \’u‘:Lll“\?_“'.';‘\l‘DI(‘.':{iS’.lI‘S_‘I 267 29 SEPT 2019 lw m
I VAN - TURKEY it

info@iwact.org http://iwact.org tioyo@yyu.edu.tr

holiday choices and make holiday purchases where they think they are more appropriate, and
holiday spending accding to their budget planning on the subject of rational acts.

Keywords:Behavioral Economics, Rationality, Tourism

1. GKRKK
Neo klasik 1 ktisat ekol ¢, i nsanl arée akel ceé
teketiciler ol ar akd akvabanlée k¢ amekhteadikra.r mame&n vy
séjder mak m¢emkegn dejil dir. Ger - ek hayatta |
kararl ar vermemektedir. Cexki tli psi kol oj i k s
deji kKkmektediam. dikktriasn@&k|] arené inceleyen bir
davranékl|l aréené a-éklamak i -in ki mi zaman t e
olayl arée a-éklamak i-in séklékla bakka bil:i
bakl ayan ortakl éj é, i nsan davranékl aréené a-
y°nel mi ktir. Bunun sonucunda teéepkeée i ktisat ¢
-al ekxmal ar yapeél maya bakl anméexkt eéer .
Knsanl ar én, i ktdigg &t gbiblii miarsiyro n%ene dg &Krenen b
1980061 i yéll arén bakénda 1iktisat ve psi kol c
davranéxksal i ktisat ortaya -ékméexkter. Davr al
ver medi Ki mi zaman mant ék déké kararlar vere
ayneé ekonomi k ve sosyal ol anakl ara sahip de
Bu nedenle al énan ekonomi k kararl aramenrdda k1 ¢
bir-ok -alékma yapél méktér ve davraneéeksal ik
davranéksal i kti sadén ik ol ar ak Konu al én
bajl aménda, turizm faal iy eerdihlenndenrasyoreladlup| a n 1
ol madekl aréné incelemektir.

2. DAVRANI K SAL KKTKSAT

Davranéxksal I ktisat, 19806Ili yéllaren baxlar
da bu dojrultuda verdiijini varsayam- geéene
kazandér mékter ve insanlarén her Zaman rasy
Davranéksal i kti sadén gelikmesinde en °©°neml
Amos Tversky taraféendan atél mékt améekBani alktk
ile i1 gildi yapmék ol dukl aré -al ékmalar 3 b°l
altenda kar ar al maséenda et kil i ol an, s¢b
yanl él ekl aré/ sapmal aré i nhceltemirklsarndi rgel Kkitt
fayda teorisinin bakareéesézl|l ékl aréné g°ster mi
karar veriklerinin kimdiKki duruma ve bazeée re
Son olarak Tversky ve Kahnema - er - evel e me et ki sini ar akt
yapeésénén insanlarén se-imini etkiledijini C

birbirlerinden farkl & zamanl arda yapmeécxk ol d
et mi k(Eserrvaloigonbaeva 2011:299).

Knsanén dejikmeyen zevk ve tercihleri her Z
varsayéml ar davraneéexksal i ktisat il e S P 1
-al ekxmal aré psi kol oj i vani édavsadekbardmei pei
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ép i ktisada wuyarl amaya y°nelik ol mukt
Il ma, finansal piyasal ar gi bi bir-ok
én ©°nemi MB80diylkek &tndae mipuntéikr .ol duj u - a
[ bat ék mal i yet gi bi teketiciyl r
KMéK, davranéksal i kti sada ©°nemli k at
I rensakt ipsatk-odlogrn & i gi bi yeni bir I
v ahminde bulunmak i-1in yeni pencer

syonelli k ve Krrasyonell ik

nell ik, insanlarén ama-1I|aré doéktedr]l t usun
adi bilimler i nsaneé, rasyonel d¢Keéenen
onel insano modeline g°re olukturmakt a
economi cus, kendi si ne elnizmgtlgrikes eygun biray d a y ¢
de el de eden ki ki ol arak tanémlanabi |l me

nel davraneéecxk, i ktisadi bireyin, tercih
kaynakla ya da belirl:i bir klagdilakl a o
Kktisadi eyl eml er i tanémlamakt a yar d
€ genel bir kaléeba koymakta, he
i ktisat teoril eri ndae, gegeere-le kk albauy
@€ bul mak ol duk-a zordur (Karaca 20
l ektiril meye baklanméktér ve insal
ararl aréné vemadkpa bper¢i¢kbmmanhegr asy
I ktisadi bireyl erin en iy I hti ma
] € ancak kesi
ns@ah) dabk amemil
rme s' emlerinin de k
am rasyonel ik m¢gmken dejoi
| ek vV e neolr mloalrmaay abnaj |déav ro
itapcé 2017: 89).

de
16
st
I

md a stat ¢ kazanmak, ¢
mar kaya vV e modaya [
i yki o nluimr konumda g°r g
de yapeélan mant ék déxke

-=
8
- -
(]

AKTI RMANI N Y¥NTEMK

ékmada, nitel veri toprammdat akat k|l azi
em grubundan derinl emesiNiet ebi lagriakdléma

I

I

teristik olarak, anlam ¢zerine odakl| anme
cre-le bul gul aré yomu201843h@).¢ al 2emada, yaoj
én ger-eklijinkastartteerrnmeakkl e m- iynol ayhal é
yetlerine katélan turistlerin, tatil S a
nék sergiledcklyéni miirbelail relkennmekgrarmu ol
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kat el emcél ar én yanétl ar e okunar ak kodl amal
ol ukturul arak temalar tanémlanmék ve katéele
sunul muktur .t eAr axrt &k tmardma ny° nt e mi ol an yare
il e 20 katéel émcéyla g°r¢kel megkter, kat eél e mc
veriler kodlanméxkteéer .
¢al @ékmanén verilerini anal i z e tamleelimsel analin , nit
y°nt emi kull anél méxteéer . Veri topl ama aracé
kull anél méktér. Araktérma kapsaménda hazerl a
teketicilerin demogr afi k Beleilrllie&rmek | mima céey |
y°neltil micktir Kkinci bel ¢mde t¢keticilere
formu yer al maktadeér.
31LEvren ve ¥rnekl em
Bu araktérmanén evrenini Mersin ilinin merk:¢
bireyl er ol uAtriaxkma&k tmad édre.seni nin dojasé nedeni
yaygén Dbi-i mi olan ama-1é& ©°rnekleme tercih e
sékl ek yerine, sakl é& anl amé v eMedianm 20a8:7Hi | gi | €
Bu bajlamda, tur 29t ikk kfi dalki petre -lkndte&lmmegr ub
grubuna ait demografik fakt°rler, tatil -0
ve tatil tercihi TAbadwt drodaey ag®lsdteelid mek at @l
%4006€é& erkek katél émceél ardan ol ukmaktader. K a
%45 or aBe@ndkaak25Sral éjénda ol duju g°r ¢l mekted
bakéel déejéndaoreaméemalal @ n%d0 sans ve | isans me
me mur , %250 °jJrenci, %150 emekl i ve %1501
Kat éel emcél arén ayl ék gelirlerine bakeéel déj énc
%450i niur&lemkt3WMOO0O TL ve ¢zeri gelire sahip ki

Tablol. Demogr afi k FaktO°rl er
Dejikkenl er Frekans %
Cinsiyet Kadeén 12 60

Erkek 8 40

Toplam 20 100
Yak Grubu 20-24 3 15

2534 9 45

3544 3 15

45 ve ¢zer.i 5 25

Toplam 20 100
Ejitim DurumuKI kokul 1 5

Lise 3 15

¥n Lisans ve Ligl12 60

Y¢é¢ksek Lisans 4 20

Toplam 20 100
Meslek Memur 9 45

¥Jrenci 5 25

Emekli 3 15

Dijer 3 15

Toplam 20 100
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Ayl ék Gelir 2999 TL ve Alte|9 45

3000 TL ve ¢zerill 55

Toplam 20 100
Tat il K-in Ayl 0999TL 4 20

10001999TL 4 20

2000:3999TL 5 25

4000TL+ 7 35

Toplam 20 100
Tatil de Ko n g Otel 13 65
Se-il en Kkl et|Pansiyon 4 20

Butik Otel 3 15

Toplam 20 100
Tatil Tercihi Denizkum-g ¢ n e K 9 45

Kel t ér 5 25

Kék Turi zmi 4 20

KnanTur i z mi 2 10

Toplam 20 100
¢tal @ékma grubuna temel demografi k ©°zellikleri
sorul muxktur . Buna g9g°re arakteérmaya kateéel an
bakéel dejéen8aTm2bgstr eOayéerér ken, %350 4000T
Kat el @émcél ar én, tatilde konaklamak i -in se-t
otel tercih etmekte, %20 oranénda katel é&mceé
ter ci h et mektedir. Kat éel-eumgghaken atod bi mir anen
go°r ¢l mektedir.
3.2.Bulgular

Kat él émcél ar g°r¢Kkme séraséna g°re K1, K 2

K12, K13, K14, K15, K16, Kil17ér K18raKtlodr m&K2K:
kat el emceéel ar ile yapéelan g°r¢kmel erde katel
sorular, arakteérmanén ama-|laré dojrultusunda
bul gul ara ul akél méxkteér .

Kat el émcegmanmnémgéesené °| - meyi hedefl en il k s
ne ifade ediyor? Bu soruya verilen yaneéet| :
Tablo22Turi zm Al géseé

Kodlar Temalar
Yeni yerler g°r mek
Gezip g°rmek, ejlenmYeni yerler g°rmek(9

il keyeajklada kh&s &

Efl enmek ( 8)

Knsanéen dinl enmek i -|Gastronomikfaaliyetler(3)

gereksinim

Kegltegr, yemek ve yack

Tabl o 2 bulgularéna g°re kateéel émcélaréen bg¢yeg
olarak alg | amakt ader . Ayréca turizm denince kat
yeni yerler g°rmek ve gastronomi k faaliyetle
Akajéda bazée katél emceéelarén verdiji cevaplar
K5: Gez mek, g°r mek, t anémak, ejl enmek i -in vy
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Ki:Hareketlilik, canl élék, ¢l keye geliri i fad
K15: Gez me, dinl enme, kel t gr, deniz kum g¢ne

Kat él émcélara sorulan dijer bir soru ise,
soruya katél émc éeleavraégpn awe rtmibd oo |I3dbwkel ayre&d al m

Tablo 3. Tatil Yapma Nedenleri

Kodlar Temalar

Khtiya- dejil, ejlen

Yeni vyerler kekfet me

Yél én yorgunlujunu alKhtiya- dejildir (3)
Dinl enmek bence bir Genelli kle ihtiya-teée
Tari hi yeybeamag® bme

Bedenen ve ruhen din

i htiya-ter

Tabloda yer alan bulgulara g°re katél émcél ar

y el i -erisinder markard ékd rag en lkwjkwrkt al acaj é g?°©
bir i htivya- ol ar ak g°rmektedir. Kat el émceéel
ol madejéené belirtmicktir.

Akajéda bazée katél émceéel arén vermik ol dukl ar e

K5: Haiyhretri yoa-r dej i | di r . Daha -ok keyif ve ej

K9: Evet i htiya-teéer. Bazen «kehrin kalabal éj

gerekir. Dinlenmek bir ihtiya-ter.

Ki17: Evet ihtiya-tér. Knsanénykeadvarder kal m
Kat él eémcél ar a sorul an dijer bir soru I s e
yapéyorsunuz ve tatilinizi nereden al eyor s

Tablo4Tatil Yer. Sat én Al mak
Kodlar Temalar

Knternetten arakterm
ol duj u netithen nale&r € m,
Arkadax!| ar @ ma orar éKnternette
Tur «kKirketl eri n ajlal érém(15)
Kirketinden al ér ém. Arkadak ©°nerisine g°
Tatil paketi sat én a|Herhangibir planlamayapmam(2)

hareket ederim.

S n arakterm
n

Tablo 406te yer alan bulgulara g°re katél émc
kat el emcélaréen be¢gyeéek bir -ojunlujunun(15 ki
arakterma yaptéekgvaernéi Ivie ddhdanjwygun,n g nterne
gor ¢l mixtté&lremceéel arén dijer °neml i bir késmeé
aldejenée ve tatil yer.i se-imini ona g°re yap
tatil yern se-1i mi konusunda ve tatil paket. sateéen
belirtmixklerdir.

Akajéda bazé katelemceélarén vermik ol dukl ar é
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K4 : internetten arakteéerma yapar ém mukayesent er n

ol anajé daha fazla olduju i-1in.

K6 : Knternetten arakteérma yapéyorum ve 1inte

kol ayl @& éndan dol ayé.

K10: Tur «Kirketinden fiyat ve yer arakter mas
Rasyonel ve irrasyondl ¢ k et i m davranéekl aréné °1] - mek am
ise; Atatil yeri se-erken nelere dikkat ed:
cevaplar tablo 56de yer al maktadeéer

Tablo5. Tatil Yer. Se-i mi
Kodlar Temalar
Yer i n °nedkkdt édkrime r i Yerin °zellikleri (14
Fiyata dikkat ederim Fiyat(13)
Arkadak ©°neri si Arkadak ©°neri si ve b
Yerin pop¢l er ol mas €| Sadakat(l)
S¢rekl i gittijim yer

Kat él émcél arén tatildeyresiinisze-searkwesiu nnae | vearemidk

incelendijinde, kat el emcél ar én b¢yék -ojunl

ettikleri gor ¢l megktgr Ayréca kateéel emceéel ar ér
se-tikleri tespit edilmicktir.

Akajéda baze katél émceéel arén vermik ol dukl ar e

K1: Yerin °zelliklerine dikkat ederim. Tek b

K15: Yerin °zelliklerine, fiyat wuygunlujuna,
Kat el emcél ar én tatil de ne t ¢r har cama yaj
harcamal ar yapéyorsunuzo? sorusu sorul muxt
akajeda ki tabloda verilmicktir.

Tablo6. Tati Har camal ar é
Kodlar Temalar
Hediyelke k ya al eéyorum ve y
gereksiz harcamal ar vy a|Yemei me(9)
Yeme i -me harcamal ar é Hediyeli k ekxya(?9
harcama yapéyorum Tari hi yerlere gi
Tari hi yerlere girik ¢
Giyim harcamal aré yapeé
Bazen bg¢t - emi akméeyoru

Tabl o 66da yer al an cevapl ar a bakéel déj énda
-ojunlukla hediyelik ekya aldéklarée ve y°Or
ol dukl aré g°r ¢l megkt ¢or .

Ak ajbéadzaé kat el émcél arén vermik ol dukl aré cev:
K1: Daha -ok hediyeli k exya aléyorum ve o0
harcama yapéyor um.

K15: M¢ze vb. yerlere girik ¢cretlerie harca
hediyeli k ekxkya al éeyor um.
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K17: Yeme i - me masrafl arém dékénda bir i ht
ka-énéyor um.
Son soru olarak da katél émceéel ar a, fihar came
har camal ar yaptéejéenezeéeul dg & ¢ nylymal t mumnuruE:I
katéel emcélarén vermik ol dukl aré cevaplar T:
Tablo7.B¢stkaentr ol ¢
Kodlar Temalar
Bazen farkéenda ol mad
Hesapta ol mayan harc|Genellikle bg¢t-emi a
akéyorum B¢t - emi akmam (10)
D¢kegnmedewyalpa©eg¢ &ma i -
akéyorum
B¢et-eme g°re hareket
Tatil ©°ncesi har cama
Tabloda kateéel éeémcélaréen tatil b¢t - esevaplar ak ép
incelendijinde kateél émcélarée bir késménén ha
b¢t-elerine g°re hareket etti kIl eri go°r ¢l mgkt
Akajéda bazée katél émceéel arén vermik ol dukl ar e
K6 : Hayér, hemnhmegiPrel drarakem waeer i m. B¢t - en
K15: Evet genel ol arak akeéeyor um. Hedi yel ik
yerl erin artékéndan kaynakl anéeyor.
K20: Hayér. Tatil ©planlarken yeteri kadar byg¢
4. SONU¢ ve ¥NERKLER
Davrahékktisat alanénda geliktirilen -al ékma
i ktisat dahil edil erek yeni bir bakék a-eéseé
al érken rasyonel mi I rrasyonkeéll nmaiktlear ar2l0ark i
yapél andéerél mék g°r¢kme formlaré aracéel ejéeyl
Teketicilerin, turizm faaliyetlerine kateéeleér
me sergiledi kleri a riank faadyetleri ila élgilit serulan sofufatae t 1 c i
verilen cevaplara bakéldéjéenda t¢gketiciler
faktor ¢nyg °n pl anda tutmakt a, rasyonel dav
t¢e¢keticil eri ne,i nstoesryneelt naercbycaé]g zdarlinden bir
féersate el de etmik ol mal aredeéer Az sayéda t
et mektedir ve yani se-imlerinin uygun ol up
irrasyonel daw n ma kt adeéer . Téeketici-iemenveathielddgedeke
gi bi harcamal ar yapteklarée g°r ¢l megkt gr ve t
yapt éjene de¢kKeéenegr ken bir kéesme da har camal
davy andékl|l aréné s°yl emektedir.
Bu -al ékma, davraneéxksal i ktisat ve turizm al
ol an -al ekxkmal ara ©°neri ol ar ak nitel ol ar ak
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ir vekéamémanak dalkoinktliagatgey alklta |
cel bir -alékma yapeéelabilir
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DESTKNASYON Y¥Y¥NETKM ¥RG! T! ¥RNEJK OLARAK
KOORDKNASYON KURULU

GIRESUN PROVINCIAL TOURISM COORDINATION COMMITTEE AS A CASE
OF DESTINATION MANAGEMENT ORGANIZATION

Dr . ¥] rBayramKANCA
Giresun | niversitesi
b_kanca@hotmail.com

Dr. ¥J]r¢ajldyasks iIERTAK
kérnak | niversitesi
ertascagdas@hotmail.com

GK

¥ZET
Bu -al ékmada,i zG1 rKeosourd i Kilaslywon Kurul udnun yap:é
°rge¢t e °rnefji oIarak incelenmi kKtir. Bu kurul
uygul anép uygulanamayaca]é bakéméndan ©°neml
czelli kdekiT¢tkiryetn yazénéna katké sunacaj e
-al ekmanén yapél maséna zemin hazéerl amékter.
kaynakl ardan yararl anél mexkteéer . Bu kapsamda f
incee nmi Ktir Kncel eme sonucunda s°z konusu Kk
ol uKmMuktur Ancak ilerleyen d°nemlerde kurul
birlikte, Kurulun ©°nce¢ ol abil meskegmegl mektbadie
Nitekim kurulun birtakem eksiklikIlere sahip
g°r¢len en °nemli eksi klijin, yer el hal ke t
ol duju d¢egkegnegl mektedir. ¥t evaylanddea no | ymeaapstéé rdéam
eksi kli k olarak g°r ¢l megktegr . Bu eksi klikleri
ger ekl i adéeml aréen atélmaseé halinde, daha sc¢
ol ukturul abilecektir.

Anahtar Kelimeler: S ¢ r d Bilr Juriem, Dest i nasyon Y°neti mi,
¥rget ¢, Giresun.

ABSTRACT

In this study, the structure of Giresun Provincial Tourism Coordination Committee has been
examined as an case of destination management organization. The examinatian of t
structure of this committee was considered important in terms of whether or not it will be
applied in other destinations. On the other hand, this study is expected to contribute to
tourism literature in Turkey. This study is designed on this importance contribution.
Secondary sources were used to obtain the research data. In this context, Giresun Provincial
Tourism Strategy and Action Plan were examined. As a result of the review, it was concluded
that the committee is at the beginning of the roagweler, in the future, the committee may

be considered as a pioneer. However, in order for the committee to be a pioneer, it is
considered that it needs to pay attention to certain issues. As a matter of fact, it has been
determined that the committee hs@me deficiencies. The most important deficiency in the
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structuring of the Committee is the absence of a member representing the local people. On the
other hand, the fact that the sanction power is fully in the governor was seen as an important
deficiency.A more robust destination management organization model can be established if
necessary steps are taken to address these deficiencies and to complete them.

Keywords: Sustainable Tourism, Destination Management, Destination Management
Organization, Giresun

1. GKRKEk

D¢nyada hézla geliken ekonomi k sekt°rl erde
al maktadeéer veya pay al maya -al ékmaktadeéer. C
kel dejée rekabet, ekonomi k krizlteriven ekt §e -
hem de turizm sekt°r¢nden pay al mak 1 steyert
zorl ukl ar getirebil mektedir. Bu zorlukl ar i
°rgé¢tl enme ve y%°netim or gamiunad sy oknéll awmaeknt éand € @
yazénda destinasyon y°netim °rgg¢tleri ol ar al
Crouch, 2010) , s¢rder gl ebilir turi z mi sajl
Er yaman, 2014) . Dest i narsiy othe sytlinneat si yno nPar g-¢et kl eebr
koordinel.i bir kekilde -alékarak -exitl:i f ac
Keklinde taneéemlanabilir.

Dojru bir kekilde organize edil mik, saj |l ekl
°rtgli,er i il e turizm sektO%r¢égneén t ¢m paydack]|
ol maktader . Ancak bunun i -1in, turizm sekt?©°or
Kekil de hareket et mesi °nemlidir (Olya e, 19
ziyaret eden turistler, Dbir-ok hizmetten (ko
ara-|lareée gibi) yararl anmaktadér. Bu hi zmet
turistlerin memnuniyetlerini Dbneamléeisépla bdun
memnuni yetinin sajl anmasénda, destinasyond.
bul unmaktader (Kozak, Akojlan Kozak ve Koza
y°netimiyl e °neml i oranda i | i knkekahizma iige,. Bu
destinasyon y°netim °rge¢tleridir (Pearce ve

[ k

°rge¢tleri, turizm sektor¢gnde riz y©° rag,ti mind

2009).

Elbette bir destinasyonda sadece turistlerin memnure t i n e odakl anmak h
Nitekim destinasyondaki yer el hal kén da

S¢rdegreglebilirlijin °z¢ de, bu dej il mi dir

bir-ok destinasyonda, t urolz ma-habi | imetke rerde yer
faaliyetlerinin destinasyonlara ekonomi k, k
ol abil difji bilinmektedir (K-°z, Var vV e KIl h
hareket edil diJi ndeni mu°ne dkiazrewseu i znadri armeakr ém¢nm
de dojru planlar olukturmak ve politikalar

Er yaman, 2014) . Bu pl anl ar Ve politikalar
destinasyondaki daxkiamée stgete d@mi pagdi | me
Birl ekmi K Milletler D¢nya Turizm ¥rg¢tegbdne
be¢eteéenl ekmik bir yapée il e yeéereéeteéel melidir. B
halinde hareket ¢ telteneme , medeliideiarl (CYwsuf o]l u
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2017) B u kapsamda de¢kenegl degj ¢nde, ATe¢er Kiye
y°netim ©°rge¢t ¢ bajl aménda nasél bir yapeé r
-ékmaktader

Tée¢rkiyednin unmw i denfleki enkdoinri | di Jinde, Ter ki
destinasyonl aré araséndadeér. Ancak T¢rkiyebo
yeterl gel i kmeyi g°steremedi]i di kkat. -ekr
bir Kekil der eoleilrigd meK¢gr ki yedde yerel veya b
°rgé¢tl erinden ziyade, destinasyon y°netimini
kapsamda T¢rkiye Cumhuriyeti K¢l t ¢gr ve Turi
karar me c i konumundadér (Akkuk, 2018). Oysa des:
hatta vyerel d¢zeyde de ol ukturul maseé, °nem
Dol ayéséyla ulusal d¢zeyde destinasyogte y°net
destinasyon y°netim °rgg¢tleri de sajl ekl e b
°n¢egndeki bir-ok engel den bahsedil ebilir. |
y°neti minde pazarl anmasénda -ok°majkll & e r

t¢m paydakl aréen yer aldéje fidestinasyon tem
m¢ mkeé¢n ol aca

vV e

G¢ndojdu, 2017), bel ki de bu engell erden en
r
kter (Akkuk, 2018).

Bu -al ekmada,emlgr kbiyredmbiuni 2m destinasyonu

de¢kengl en Giresunodoun Kl Turi zm Koordinasyc
s¢rder gl ebilir bir turizm destinasyon y°net.i
incelenmi ktirizm¢ideksyeadeyadml ar énén °rge¢tl ¢
uygul amal ar dan biri ol abil ecek bu Kurul un
destinasyonlarda wuygul anép uygul anamayacaj é
bu -alékmanéernvebdekl i kluei Zmr yiazénéna kat ke

°nem ve katké, bu -al ékmanén yapél maséna zerm
2. Y¥NTEM VE BULGULAR

Bu -al ékmada, araktéermanén amacéna uygun bi
arakt értemcdn edi gJ0F Kt i r Bu araktérma t¢iréende, ir
il gilenilir. Daha a-éeék bir Kekil de ifade et
fenomenin ©°zellikleri hakkéenda temel bil gil e
Ar akmaé verisinin elde edil mesinde ikincil k
AGi resun KI Turizm Stratejisi ve Eylem Pl ane
¥nceli kle Giresun KI Turizm Koordinasyon Ku:
vardeér . S°zekiolnulsdde aspenulkmakt ader . kekil 10
bajl e i Kki ana kurul ve temel de alté ana bir
turizminde ©°ne -ékan turizm -exitlerine ve
-ekmarkt ed
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_| Do jva YaylaTurizmi
¢ a |l éBirimia

T an éve Féamrlamal
¢ al éBirimia

|| Tarihv e K¢Mitag]r el

Sektiezleduma ¢ a |l éeBirimia

Gi r e sTuriam K 1

KoordinasyorKurulu 1
Yonetim ve| Kt r’%rf%vlg&rji%'ilatu' m
| | Al t weRlaalama
¢ al éBirimia
Gastronomit a |l é g ma
Birimi
kekil 1: Giresun KI Turizm Koordinasyon K
Gi resun Kl Turizm Koordinasyon Kurul udnun
Kurulun sekreteryasé K¢gltegr ve Turi zm KlI M¢ d
Kurulun b¢gt-esi, K¢l tegr ve Turizm Bakanl ej éoé
Al tyapé Hi z met Birliji, Sanay.i vV e Ticar et
kaynakl ardan olukmaktadér (Doju Karadd&mina ska
Kurul un gerevleri belirtil mektedir. Tabl o
°rgeéetl eme, koordinasyon, y°nel t me vV e dene
anl akeéel maktadeér . Kurula ¢ye ol mak, kritedez € Kkr i
Tabl o 36te, kurulun ¢yeleri ise Tablo 206de s
Tablo 1 Giresun KI Turizm Koordinasyon
Ulusal ve b°l gesel plan ve eylemleri t
Bl gesel, ulusal werel usdalriyaskeni akad
Giresun ©°zelinde turizmin geliktiril mg
Gi resun °zelinde Kkuruml ar araseée koot
edil mesini ve y°netikimi sajl amak
Turizm il e ekgieki malend amalara dohi l
temsiliyetini sajl amak
Ulusal ve uluslararasé d¢gzeyde Giresur
Bili msel -alékmalarén yapél masénée ve g
Yapeél an polsietkitk®ar,¢ np rfoajael ivyweet | er i ni den
¢tal @ékma ekiplerine kateélém sajl amak
Kaynak: Doju Karadeni z Kal kénma Ajanseé, 2018
Tablo 2 incelendijinde, Giresunodaki kamu m,

ol duju g®°r ¢l mekttuerdiizrml| e¥ tiel gpdndavne dij er STKE
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anl akel maktadeér Ancak yerel hal ke ge¢-1 ¢ Dbi
al madejé dikkati -eken °nemli bir bulgudur.

Tablo 2. Giresun KI Turizm Koordinasyol
Gresun Valilif]i Giresun Orman Kkl et
Giresun KI ¥zel KdgGiresun | niversites
Giresun KI K¢l tgr vKeér sal Kal kénmayé

Gi resun Koordinat®©°r
Giresun ¢Cevre ve kgKOSGEB Mgder !l ¢7 ¢
Gireu n Kl Géda Tar KkKUR M¢gderl ¢7 ¢
Mederl ¢ ¢
Giresun KI Mi || i EjjHal k Ejitim Merkezi
Gi resun Gen-11i k Sp qGiresunKent Konseyi
Giresun Belediyesi [OrduiGiresun Havaal ar
Kl -e Kaymakaml ékl arfGi resun Otelciler [
Giresun Sanayi ve TGiresun Turizm KKkKI €
Giresun Esnaf ve SgT; RSAB Temsil cilifJi
Giresun Turizm AltyMimarl|l ar Odase@&i IGiJie
Doju Karadeniz Kal KDijJer Turizm STKOI 3
KoordinatO°rl ¢ ¢
Mi || i Par kl ar GiregKge¢glter vV e Sosyal a
dijer STKOI ar

Kaynak: Doju Karadeniz Kal kénma Ajansé, 2018

Kurulun tur idzemj eerylleennd iprliadndé J i nde, kurul a ¢ye
baze kriterlerin g°z °n¢nde bulundurul duju ¢
30t e sunul makt adeéer . Tabl o 3 dejerlendirild
eksenindeel al éndéejée anl akél maktadéer .

Tablo 3. |yelerle Klgili Kriter!l
Turizm sekt°r¢gnde bilgi ve tecr¢gbeye o
Kendi alanénda uzman ol ma ve uzmanl|l é7J é
Ul us al politika vV e dijer seikztm r Iped i
uyuml akt érabil ecek bilgi d¢gzeyine sahi
¢tal @ékma gruplaré ile proje y¢reigtme teq
Kaynak: Doju Karadeni z Kalkénma Ajansé, 2018

Tablo 46te Y°netim ve Kcr a Kurul udénun gor e

detayl éca i ncelendijinde, Y°netim ve Kcr a

koordine et me gi bi y°netim fonksiyonl aréne vy
Tablo 4. Y°netim ve Kcra Kurulubénun

I st Politika Bel geleri |l gdeoj vel tplsamlida

y°nl endiril mesi s¢ésrecinde en ¢ st d¢zey

Faal i yet al anl aréna g°re -aléxkxma Dbiri

sajl amak ve -alékma esaslarénée belirl g

¢al @ékma biri mobetiandemjgel ¢énsuvagda, pol
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y°nlendiril mesine y°nelik yeni karar |
ger -ekl ektir mek
Khtiya- duyul masé halinde konu ve b©°l g
Sekt%°relr Klzbreume masél -al ékacajéna kar
Kaynak: Doju Karadeniz Kal kénma Ajansé, 2018
Tabl o 50t e Sekt°rel Kzl eme Kurul udénun gore
incelendijinde, kurul un temel g°r evylemekn fAden
me¢ mke¢egndgér . Ayréca kurulun baxkkane, Val i tar
bakkanl €] éneé Gi resun ''niversitesi Turizm I
sekreteryaséneé ise Kg¢glter ve Turi zm nkKa M¢ d ¢
Ajansé, 2018) .

Tablo 5. Sekt©°rel Kzl eme Kurul ubnun

Pl anl anan uygul amal aréen ye¢reéeteéel ép yér ¢
gerektijinde ek eylem °nerisinde bul ur

Sekt®°r¢n yararlanéceéelcal@mane-gPa@awranla
ve anket ile bilgi toplar

Sonu-I|laré rapor halinde y°netim kurul y
Kaynak: Doju Karadeni z Kalkénma Ajansé, 2018
Son ol ar ak, Tablo 66da kurula bajle -aleéekm
inceendi jinde, s°z konusu birimlerin genel 0
go°r ¢l mektedir ¥t e yandan -al ek ma birimler
se-il mektedir Ayréeca ¢yelerin Koordinasyon
alacakl aré -aléxkma birimini se-mesiyle ol uck
2018)

Tablo 6. ¢al ékma Birimlerinin G°re
Kamu ve °zel sekt°r¢n uyum i -erisinde
Y°netim Kuruluna sunmak
Makrovemik o °1 - ekl i planl amal aré takip et
Kuruluna sunmak
Kaynak: Doj u Kar adeni z Kal kénma Ajanseée, 2018.
3. SONUC¢
Bu -al eékmada, Giresun KI Turizm Koordinasyo
ol arak imceSenmikiwomniusu Kkurul un, hen¢gz vyol un
Ancak ilerleyen d°nemlerde Kkurul, °nce¢ sayeée
Kkurul un °ncyg ol abi |l mesi i -in, baze hususl| a
Nitekimkuu | un birtakem eksi kli klere sahip ol duju
¥ncelikle Kurul un her hangi bir b¢gt-esinin
g°r ¢l mektedir. Zira dijer kuruml aréen fon k &
al anéene dar aydasmakitaad&our ulDwod at a mamen kend:i
gereken °neml. ademlardan biri ol acakter. KL
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ptérém g¢cenegn tamamen valide ol maseéd

er
otoriteyi getireb | me kt edi r . El bette destinasyon y°ne
bi h

mamasé tartékeéelabilir. Ancak turizm gi

kt°rde, kur ul bakkanl ar éna ger ekl i yet ki
mel erin °ne¢gneén a-él mase gerekti i d¢ K
e Kuruludénun denetim fonksiyonunu yg¢r ¢t
e di kkat. -ekmektedir. Bu h u siru s da,
m gécénegn t amamen val i de ol maseé, b
m
S

I
|l em
ma d
pteé
K¢ n ektedir. Dol ayéséyla ana kurula bajl
ril i, °nem takeéemaktader. Yiners?mdkanus
S mi ol ar ak ulusal/ulusl ararasé d¢zeyde b
sterilebilir. S°z konusu kurulda g°r ¢l en €
r tarafén kurulda yer al meéwyrirz no | gnalsiédié mi. n
|l kén s¢rece ve kararlara kateéel éméneéen, ne
eme raj men, kurul da vyerel hal kén temsil e (
réeél mektedir. ¥t &€ zyednben, kburuli gankdaemuzi yac
ma me n k amu kuruml ar éndan ol ukmaseé da, S C
stinasyon y®neltimektd®r kiakli rl iji, °nemsenm
r konudur (Spasil ve Pavlovil, 2015).

e
r é
é |
me

ta da s°ylendiji gi bi, Gir e
da bahse konu eksik
n ateél mans é€° rhga¢lti¢n d
r Son ol ar ak Gir
raki durumu arasén
r g gebileaektime di J i hakk

= T 0O Ww X S
cCcCco®cCc dc

°5 — o
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ABSTRACT

The article discusses the features of the development of the modern tourist services market,
taking into account natural and tousistreational resources, historical and cultural heritage
and a segment of the Ukrainian economy, witthi@ framework of socipolitical events of
European integration and changes associated with this process. The key areas of modern
research in the development of the tourism sector in Ukraine are the development and
consistent implementation of inclusivehaedilitation and sociakourism. The proposed
structural flowchart of recreational tourism resources as a component of inclusive
rehabilitation and social tourism (IRST) gives an idedhef relationship between existing
types of rehabilitation, which are dictated by modeemds in the development of Ukrainian
society. This allows us to ensure the development of a unified state system of medical and
social protection in the framework of maintaining the physical and psychological health of the
population in Ukraine, includingeople with disabilities.In the process of researching the
level of implementation and use of innovative technologies in the tourism sector, discussion
guestions were considered regarding the characteristics of the mekhaweh innovations in

the restarant, hotel and information segments of the tourism industry. The factors and causes
affecting the development of innovative technologies in tourism are identified.

Keywords: tourism sector, natural resource potential, recreational and tourist resources,
inclusive tourism, innovations in tourism

1. INTRODUCTION

Tourism is one of the ways to foster mutual understanding and respect among nations.
According to the UN, every year more than one billion people travel to other countries. Due
to this, tourism has lseme the leading sector of the economy, which accounts for 10% of
global GDP and 7% of world expoitsB* e | ou s338%., 2017

A historic event for Ukraine was the vif@e regime (2017) with the EU countries (Ukraine
has a visdree regime with 85 counes around the world). Liberalization of conditions for
crossing the state border by simplifying visa formalities, which is a consequence of the
implementation of the Strategy for the Development of Tourism until 2026, will help both

increase the numbeo f tourists and i ncrease t he cont

economy.
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Features of the development of tourism in Ukraine is the presence in almost every region of a
number of interesting and often unique natural, recreational, tourist, historicalratul
architectural objects that are used or can be used in tourist activities. And the use of

i nnovative technologies in tourism will acce
to the European and international tourist markets.

Therefore, weconsider tourism in Ukraine as a paradigm of sustainable development of the
country, where tourism works for the stable development of regions, and not vice versa. In
addition, through the prism of tourism activities, it is possible to stabilize the mtono
situation in the country, given the enormous regional tourism potential.

Therefore, the purpose of this article is to analyze the level of development of inclusive
tourism as a modern segment of the tourism sector of Ukraine to meet the multifunctiona
human needs in a comfortable way of life, using natural, recreational and tourist, historical
and cultural potential and modern innovative technologies used in the tourism sector.

The main methods in the work are: an analytical method, a method of efmenpive
assessment of the tourist potential of Ukraine, tabular and graphical methods, as well as a
formalization method.

2. FACTORS OF DEVELOPMENT OF THE TOURIST SPHERE IN UKRAINE

Ukraine occupies one of the leading places in Europe in terms of thebditgits resort and
recreational resources. Among them, the most valuable are the unique climatic zones of the
coast and the Carpathians, as well as mineral waters and curative mud of almost all known
balneological types (about 9,100,000. Ha (15%) oft¢hetory of Ukraine), and the presence

of the natural resource potential of Ukraine cultural heritage, which not every country in the
world can have, makes for a powerful natural rehabilitation fund for people with inclusion.

But the modern development tafurism in Ukraine is characterized by the presence of deep
contradictions in its organizational structure, the state of qualitative and quantitative
characteristics, the direction of further development. On the one hand, the current state of
tourism in Wkraine is regarded as a crisis, associated with a sharp drop in the volumes of
tourist services that were achieved earlier, a reduction in the material base in tourism and a
significant discrepancy in the needs of the population in tourist services. @th#rehand,

there are high rates of construction of tourist facilities that meet the highest international
standards, a significant increase in travel of Ukrainians outside the country for tourist
purposes, and an increase in the number of tourist oegeomig throughout Ukraine.

The natural potential of Ukraine consists of the Black and Azov Seas, the relief, water (more
than 70 thousand rivers, more than 3 thousand natural lakes and 22 thousand artificial
reservoirs), forest, plant and animal resouréas their basis, 11 national natural parks, 15

state reserves, arboretums, monuments of landscape art belonging to nature conservation areas
were created. The fields of therapeutic mud, as well as mineral and radon waters are included
in the recreationapotential of our country, is of not only internal, but also international
importance. The most attractive for rest and treatment of people is the sea. TheAZea of
(almost 40 thousand km?2) is characterized by shallow water, which causes a good warming

the water, contributes to the wide use of the coast for recreation and treatment of people.
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Forests form the basis of plant resources and are interesting objects for creating tourist routes.
The share of forests and forest covered areas in the tetab8ukraine is 17.03% (the world
average is 31.83%; European is 33,45%). The average forest cover of its territory is 14%
(8,600,000 ha). Excessive forest areas areas are the Carpathians (forest4a®e¢rand
Polesye (26%) B el ousov2a3) 2018: 205

In the current, mamade environment beyond recognition, the nature of nature reserves is
becoming an invaluable example of beauty, which is 3.9% of the territory, which is 5 times
less than the world average. Each such territory has a special landsage and is
represented by an original set of scenic landscapes, ecological paths and tourist routes, which
are often used during tourist trips.

Creating or arranging within the protected areas makes it possible to solve two important
tasks: first, toprovide visitors of natural protected areas with full knowledge of local
landscapes, natural and cultural objects, and second, to minimize the reverse impact of
recreation on the natural environment of these territories.

The priority for the development anclusive rehabilitation and social tourism in Ukraine is
the availability of recreational and tourist resources.

2.1. Theoretical Aspects of The Developmentfdnclusive Rehabilitation and Social
Tourism in Ukraine

New trends in the development of modseatiety of every civilized country is the creation of
comfortable living conditions for all segments of the population. The social level of the
Ukrainian society, as before, lags behind European and world standards, does not sufficiently
respond to the uent needs of lovincome groups of the population, which are included in the
category of people with inclusion. The study of the process of integration into the society of
individuals with inclusion, and, above all, people with disabilities, the developwofent
principles, mechanisms, key directions, the rationale for practical recommendations of this
process and the solution of related problems is an important and urgent task of Ukrainian
society.

The situation is complicated by the presence of subjectividrs: a weak level of public
consciousness, sedfigmatization of people with disabilities, their weak motivational
mechanisms, instability of incentives for independent living and social adaptation, as well as
the lack of practical assistance in thenfioof a state rehabilitation program. In our opinion,

the most versatile and versatile means for restoring the general condition of a person is
tourism, as a generally recognized means of rest, recreation, adaptation, and knowledge of the
environment, whik contributes to the comprehensive rehabilitation of a person.

Since 2006, the problems of inclusion are considered both by foreign specialists in various
fields and scientific fields, as well as by scientists from Ukraine and the near abroad. Various
foreign scientific schools offer a number of research works (V.l. Azar, M.B. Birzhakova, L.N.
Zakharova, V.A. Kvartalnova, N. Kobylyatsky .[ .Lubysheva, V.D. Panacheva,.fA
Terentyeva), highlighting the problems of theoretical substantiation and pracptiabapn

of methods, techniques, developments related to inclusive tourism, in which tourism acts as
an accessible, barriéree environment that helps in the adaptation of people with disabilities.
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Many authors associate tourism with sports (social $ournstitute includes sports tourism),

social protection (social protection institute includes rehabilitation tourism) and education
(educational institute includes childrends)
tourism. youth tourism), e¢wsidering separately rehabilitation or medical assistance.

At the stage of formation and scientific substantiation, fundamental research on the
development and implementation of inclusive tourism in the rehabilitation system of Ukraine
is in Ukraine, whib will be based on a clear method of application and the mechanism of
practical use of modern methods of rehabilitation for people with inclusion through tourism
services.

It is known that due to certain obstacles people with disabilities travel legslyacht the

same time, travels of people with disabilities make % worldwide, 11% of all tourist

trips in Europe, 11% of domestic tourism in the USA and Australia. At the same time, the

disabled people of Great Britain (37%) and Germany are theauotgtly traveling 53%.
Approximately 30% are people who belong to the middle class. They could travel if

appropriate conditions were created for this.

The perspective of the development of tourism in Ukraine for people with disabilities reflects

in detail the definition of inclusive tourism as a tourist product, which provides for the
availability of this type of #fArecreation for
tourist centers and facilities of the tourism industry to the s)\eddpeople with different
nosologies, including the disabled, the elderly, their caregivers, and members of families with
young children.

It is important that this term also contains at the same time transport service, food,

accommodation and other tostriservices- i a | | i nclusiveo. It S
Ainclusive tourismo i s currently not defin
phenomenon is also defined as #Atourism for
Atouri sinsfabl edldoe di nvaturi$meeg bHparasmori §me
touri smo, A correctional and educa3) onal tou

Compared to the already known international classifications of people with inclusiainék

has its own characteristics, which are dictated by historical events, the features of its
development in recent years, and the specifics of internal and external relations. Considering

this specificity, we propose a classification of groups of pe@ptk inclusion who can
prospectively undergo rehabilitation in the process of tourism activities: a social group
(Chernobyl victims, retired people, pregnant women, large families, and others); a group of
people with disabilities (various groups of didahit i es and nosol ogi es) ,
syndromeodo (Afghans, military zones of t he /
trauma, children of war, war veterans and others) (Fig. 1).
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TYPING A GROUP OF INCLUSIVE TOURISTS

A group of people
with a "syndrome
of war"'

- troops of the ATO
zone

- released in reserve
after military service
in the ATO zone

- migrant children
from the ATO area
who require
psychological
rehabilitation

- a civilian population
that has been
subjected to
hostilities

\ >/

Fig.1. The scheme of typing groups of inclusive tourists in Ukraine

Today in Ukraine, the process of transition from medical to social model of disability
continues, when the expression fAdHeveryone is
state has changed its attitude towards people with disabilities, theytcsésiegrate into

society. In Ukraine, according to statistics, 5.8% of the country's population are people with
disabilities, and this is every 18th citizen of the state. About half of the disabled are people
with | imited mobil i ttep thdy focelpe anl activeapositionursliéer s 0 ) .
master new professions. The overwhelming majority are young people under the age of 40,
and from them about 170,000 are children.

Given the problems associated with hostilities in the east of Ukraine, themsatthe issue

of social rehabilitation of disabled people and the adaptation of displaced persons has long
been relevant. In any case, the number of immigrants is significaoite than the population

of many countries of the world, including Europdéor example, the population thou sand
people) Ukraine is among the leading countries in the number of immigrants.

The number of people with disabilities among the participants and victims of the antiterrorist
operation (ATO)- usually people of young, wking age- unfortunately, is increasing
progressively. They especially need qualified rehabilitation assistance, both psychological and
social, for those types of rehabilitation that in our country do not have a clear structure and are
still at the stagef formation.
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The main activities of inclusive rehabilitation and social tourism are medical and recreational,
cultural, educational, family and youth, vocational and labor;@lympic physical education
and sports (Fig.2).

Creative Laboy
Louwdsm

DT ocenpational
Nports
rehabilitation

Dietbwal rovedd oo
= PFhysien!

2.01edicpl cehiabiilitntion vehnblitating

medheal (stativenm'y) s e thie > p whter the
Dospritn] Cpolyehinie, crantivy (polyelinic,
tebinbi) o (potter'y | tehnbititntion
tain bl lieation ) emnibw olidery ! (pottery, Weavin

VNN

Fig.2. The main activitiesf inclusive rehabilitation social tourism

The development of these areas is preceded by the availability of natural and recreational
resources in the form of resort and treatment zones located in health improvement areas that
have natural healing resoescand objects of historical and cultural heritage can be used to
organize recreational activities recreation, treatment and tourism, taking into account
services in psychology and psychotherapy and could meet the need for professional
rehabilitation andehabilitation services in the form of rehabilitation.

Therefore, the question of comprehensive assistance to rehabilitants has become quite natural,
through the development of a substantially new conceptual model of rehabilitation for people
of differert inclusive groups and nosologies. Against the background of such a need, previous
scientific developments, definitions, concepts, on the adaptability of people with inclusion,
were analyzed, followed by the rationale of its conceptual model (Fig. 3).

173


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr

I WACTO619
INTERNATIONAL WEST ASIA CONGRESS OF TOURISM
RESEARCH
AN YUY VL

et 261 29 SEPT 2019 MA

B T VAN - TURKEY

info@iwact.org http://iwact.org tioyo@yyu.edu.tr

—
-

L L B . i

|
R [
. J

: /

Fig.3. Block diagram of development and introduction of inclusive rehabilitation and social tourism

Taking into account the requirements of the Convention, as well as the provisions of the
International Classification of Functioning of Disability and Healtan accessible
environment can be defined as a physical environment, objects of transport, information and
communication in order to remove obstacles and barriers that arise for an individual or a
group of people according to their special needs.

The results of sociological studies show that 85% of Ukrainian citizens with disabilities of the
musculoskeletal system have to overcome barriers when using public transport, 68% when
shopping, and two thirds of visually impaired respondents note difficultiesparssibility to

visit sports facilities and places recreatidayarnyuk, 204: 13+134).
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In this regard, the development and implementation of new effective types of rehabilitation,
which correspond to modern trends in the development of societyroside an opportunity

to ensure the development of a unified state system of medical and social protection to
preserve the physical and psychological health of the population in Ukraine, including people
with disabilities.

2.2. Tourism as a Segmentof The Ecanomy of Ukraine

Accelerated innovation changes associated with scientific and technological progress
contributed to the overall soceconomic development of certain countries, raising the
standard of living of their people, changing the nature of wdrk,way and style of life.
Tourism has become a form of leisure, as part of an-satetoral complex of the country to
meet the needs of the population in recreation and rehabilitation, as well as a powerful
communicative component of the globalizationgass (Bogdanov, 20023).

One of the main and most significant features of tourism activity is that, unlike the branches
of material production, the tourism industry does not export a product, but an impression.

In addition, the tourism sector is assoethwith the activities of more than 50 industries. Its
development contributes to the increase in the level of employment, the level of
innovativeness of the national economy, contributes to the preservation and development of
cultural potential, the presvation of an environmentally safe environment, and the
harmonization of relations between various countries and peoples. Tourism is one of the
means of i mpl ementing the stateds foreign
(Proekt "Bezbaryernaldayina”, 2016).

Tourism has long been regarded as one of the most profitable sectors of the world economy,
which has recently been developing quite intensively and playing an important role in solving
social problems.

According to the World Tourism Org&ation (UNWTO), the contribution of tourism to the
global gross domestic product, taking into account the indirect effect, is 10%. The total
number of jobs that directly or indirectly relate to the tourism sector is 11%. In 2017, the
share of internatiaal tourist arrivals increased by 4.4% and amounted to 1,184 million
tourists (Bielousova, 2018: 20813).

In many countries of the world, precisely due to tourism, new jobs are created, a high standard
of living of the population is maintained, the prarsites are created for improving the
balance of payments of the country. The need to develop the tourism industry contributes to
raising the level of education, improving the system of medical services for the population,
introducing new means of disseratmg information, and the like.

3. THE ROLE OF INNOVATIVE TEC HNOLOGIES IN THE DEVELOPMENT OF
TOURISM IN UKRAINE

The introduction of modern innovative and affordable technologies, followed by their rational

use in practice, is a priority in the tourism sectind tourism itself seems to us to be an ideal
experimental platform for the application and adaptation of innovative technologies.
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Today, the innovation model in tourism is considered as a set of interrelated and
complementary elements, the main onésvhich are: the system of production of scientific
knowledge and innovations, the system of commercialization of scientific knowledge and
innovations, the system of management and regulation of innovative development. The
success of the introduction ofi @nnovative model for the development of the tourism sector
fully depends on the harmonious and complex interconnection of all the above components of
the models.

In this section of the article, we tried to unify scientific research and practical resuhe
versatile use of innovations in the tourism industry with an analysis of the most promising
technologies that are already being introduced in tourism, and outline the range of problems
that require irdepth scientific study and promising impleméiaia steps. Determining
current trends in the use of innovative technologies in the tourism sector, analyzing problems
and developing prospects for the further implementation of innovations is a priority in the
development of tourism in Ukraine.

The procsses of creating new innovative structures that are capable of implementing
completely commercial projects are spontaneous in naBues@| 2015:29-31). The solution

to this problem is based on the introduction of innovations and the formation ofistsuch

the basis of the complgxoportional organization of the tourism industry, the
implementation of a coordinated tourism policy, the study of tourism demand, the application
of marketing concepts in tourism.

The innovation process includes: innawgas; innovation activity; state innovation policy;
Innovation potential; innovation sphere; innovation infrastructure and innovative programs
(Garber 2009:13).

The transformations that have occurred in the global economy over the past decades have
broudht significant changes to the tourism infrastructure. It is enough to analyze the trend of
introducing innovations in the form of Internet service of Internet services, online orders,
virtual acquaintance with sightseeing objects using QR codes, the @& rmabdeling, the

boom in the restaurant business through innovative offers of organic cuisine, etc.

Virtuality as a process is associated with computer modeling. Therefore, virtual tourism is an

online or offline presentation that allows potential cusérs to view any tourist object in the

form of widescreen or circular (3600) types of tours, see panoramic objects of various sizes
(exhibits of museums and art galleries, parks alleys, hotel rooms) , streets and buildings of the
city, bird'seye views, at.) that can move erraticallpémokhval2013: 312315).

Innovation in the field of tourism is aimed at creating a new or changing an existing product,
at improving transport, hotel and other services, developing new markets, introducing
advanced inform#on and telecommunication technologies and modern forms of
organizational and management activities.

The tourist segment has its ownulty functionality, where the most promising areas of
activity are: restaurant and hotel facilities, modern informadind technological resources,
advertising and informational modernization, the Internet resource field, tourist destinations
and other components of this industry.
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3.1.Innovative Transformations in Hotel Enterprisesof Ukraine

Innovation strategy at thenterprise level represents a set of measures to identify the most
important areas in this tourism segment, the choice of priorities for the effective development
of this industry, increasing its level of competition in the tourism market. At the same time
the main condition for the development of the hotel enterprise is the constant modernization
of the material and technical base of the enterprise, according to the latest developments and
technologies.

If earlier the hotel industry was focused mainly tourists who "dictated" the working
conditions to hotels, today the focus is often on business representatives: organizing
congresses, providing rooms for press conferences or organizing negotiations with clients and
partners.

The latest innovative treraf hotels is the national issue during the resettlement of customers
(room temperature, features of furnishing, the presence of certain interior items that match the
guestodés culture), menu choices suitadmbe or
where there is no ordinal numbering, where the furniture is grouped by color, have their own
staff working only for a specific guestliernomazok2014:269-272).

In addition, in recent years, innovative RFID technology has been used, which allotes you
locate a hotel guest; Single payment systems are created when a tourist identifies himself and
makes payment for the services provided.

3.2. Modern Innovations in the Ukrainian Restaurant Industry

The prospects for introducing innovations into trestaurant sphere are considered
inseparably from the hotel industry. The restaurant segment is growing faster than the rest due
to the fact that recently two favorable factors have coincided for this: supply and demand. If
you follow the development treds of restaurant enterprises, you can find their quantitative
reduction, on the one hand, and the growth of gastronomic trends, the diversity of cuisine
from different countries, on the other.

In addition, modern trends in the management of the restaouaimess make it possible to

use the services of professionals; some processes: cleaning, personnel management,
preparation of individual (special) dishes, etc. This kind of innovation is called outsourcing
(attracting external resources to meet theirowa e d s ) . As a rul e, t he
used when it comes to persistent and #asging business relations between a customer and a
contractor based on contractual terms.

3. 3 .-Techwoologies in theTourist In dustry of Ukraine

In Europe, there isa trend of booking hotel rooms by tourists directly, passing
intermediaries (according to the European Commission, today it is 62% of European hotels),
which saves up to 40% of the cost. The main ways to promote the Ukrainian tourism business
in the maket of innovative services in the online mode are: company websiteile
marketing, specialized portals and XML export, search engine promotion, display advertising,
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contextual advertising in search results, PR in the Internet, SMM promotion, BTL non
standard promotion methods, mobile technologies.

Offering interactivity, speed and unlimited accessibility, the Internet has created prerequisites

for the emergence of such an innovative and
t our i s mo ficaltadpects of widch are still little studied in scientific circles and, as a
result, there is no clear definition of the

as their essence is not disclosed. We virtual tourism is known in the foB8D-panoramas,
3D-tours.

Of course, in this regard, there are significant differences from traditional tourism: a passive
form of recreation, no need to change its geolocation, does not provide for the actual use of
various natural, recreational and tisti resources and objects of historical and cultural
heritage, etc.

4. CONCLUSION

The idea ofdeveloping inclusive rehabilitation and social tourism in Ukraine arose as a result
of a number of events in recent years and changes in Ukrainian society: an increase in the
number of people with disabilities due to hostilities in eastemaid&, expansion of the range

of inclusive nosologies due to a decline in the living standards of Ukrainian (low income and
high consumption rates), lack of a balanced diet, bad habits, deterioration of drinking water
guality and environmental instabilitll this led to the destabilization of the quality of life of
ordinary Ukrainian.

The development of areas of inclusive tourism is preceded by the availability of natural and
recreational resources in the form of resort and treatment zones locatedtiofinm@aving

lands, which have natural healing resources and objects of natural, historical and cultural
environment that can be used to organize recreational activitiesreation, treatment,
tourism, taking into account the services of psychologists @sychotherapists and could
meet the need for the provision of professional health and rehabilitation services.

At the moment, inclusive rehabilitation and social assistance is one of the most uncovered
sphereof the Ukrainian tourist market. Therefoitbe process of comprehensively studying

the causes and factors of increasing the number of people who belong to inclusive groups is
relevant, and justifying the theoretical and methodological framework with new approaches,
methods and techniques of wankthe tourism sector is appropriate. The task of scientists and
specialists in various social fields is to provide qualified and full assistance.

Against the background of the galloping development of modern innovative technologies,
tourism, which has aultifunctional segment of its activities, is one of the most universal
types of business, where innovations have a quick and financially repayable application.

Innovations in tourism are based on the novelty of services, improving the technological
effectiveness of their provision, economic and social efficiency. For the successful
implementation of the tasks, first of all, it is necessary to invest in the innovation sphere of
tourism activities, to create a modern higlsh infrastructure that can intage with tourism

enterprises of different countries, which is almost impossible without renewing and
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fundamentally reloading science with further commercialization of the results of scientific
research.

The use of virtual 3D tours in the field of touridmave the prospect of becoming the most
effective and sougkdfter destination of Internet technologies for popularizing tourist sites; a
popular marketing tool for many institutions of the hotel and restaurant industry, museums
and other objects of comnutal real estate in the tourism industry; an effective tool for
visualizing tourism resources for potential consumers of tourism services; alternative to
traditional (classical) tourism for people who do not have the physical or financial ability to
travel

The application of innovations in the tourism sector is aimed at the formation of a new
tourism product, the provision of unique tourism services, the application of new marketing
approaches, using the latest technology and IT technologies, which naitase the
competitiveness of the tourism product in the national and international markets, will lead to
the emergence of new types of tourism. The degree of innovation in the tourism industry is
determined by: market conditions, level of education andlifications of personnel, the
availability of resources, primarily unique resources, in the area under study.

| would like to believe that modern innovations will not be able to replace traditional tourism

as a way of knowing the world around us, harmosly combining with nature, a source of
increasing income, both for tourism enterprises and for the national economy as a whole.
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y°ntemiyle dejerlendirilmik, aywnte&rama ks orcud u
girikimcilik wuygulamal arénén sanal organi za
airbndéngnribkirmce l i k °rnej.i ol ar ak bil gi vV e
kull andeéej é belirl enmiktimel Bignyadiémdel di | dil
kull anecélaréna ve -al ekxanlaréna °zge¢rl ¢k \
yapéséna sahip olduju belirlenmixktir.

Anahtar Kelimelet E-Gi r i ki mci | i k, Dijital, Dejikim, San

ABSTRACT

E-entreprenetship, defined as the reflection of digital technology to entrepreneurship, has
recently been used as a popular concept in the business weglitré&preneurship, where the
digital media such as social media, mobile internet, large data analytics and cloud
technologies are used as a means to create business opportunities, disseminate information,
and collaborate with customers and partners, has an important place in contributing to
economic growth, employment opportunities and innovation. In this study,nadéintioning

the emergence, development, definitions and typeseotrepreneurship, it was aimed to
reveal characteristics that differentiate -eatrepreneurships from traditional
entrepreneurships will be revealed. This research focuseseotreprenetship which is the
product of entrepreneurship perspective.
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In this study, entrepreneurs ' activities in the digital environment are considered as Virtual
Organization activities and from this point of view, it is aimed to evaluate the characteristics

which are important dynamics of virtual organizations within the scopeemitiepreneurship
applications in tourism enterprises. It is considered that the activitieseotrepreneurs in

digital environment are virtual organization activities and it is a@nto evaluate the

i mportant dynamics of virtual organi zati ons
entrepreneurship application in tourism. In this context, the data on the airbnb site were
evaluated with descriptive analysis method according to thdegpermined themes and also
secondary data were used. As a result of the research, it has been determined that the
development of entrepreneurship applications in virtual organizations is becoming more

wi despread and O6Oai r bnb dandeconimerdcatiorvteolsyas arsee s i r
entrepreneurship example. It has been determined that it has knowledge andadaksht
employees and has a flexible organizational structure that gives freedom and creativity to its
users and employees.

Keywords E-Entrepreneurship, Digital, Change, Virtual

1. GKRKKkK

G¢negmegzde yakanan teknolojik gelikmelere pa
bil gi ve iletikim teknolojilerinin bak d°nd
girikimcilik gé& bberya&mer iynadkel agetmil rami Kt i r . S
sekt®°r¢nde de me¢ Kt er i bekl entil erine uygun.
teknolojilerinin kull anél maséené °neml. hal e
teknolojilejum IiektRekliel e kull anél masé, tur
sajl amaktadeér ¥zelli kle pazarl ama konusunda
kanal e ol an internetin, k©r | é me¢ Kt eri I I ¢
Genegmegzde i nternet, turizm i kKletmelerinin ol
en °neml.i ara-lardan Dbiri haline gelmiktir.
kabuk deji ktiren giri ki mci -§ B K ElKii km& 4 ¢Ezseérni énn
odakl anél-gaktmdmci | &rin dijital ortamda ger .
organi zasyon faaliyetl eri ol duj u deKengl mek
organi zasyonl ar én °neml i di wiarmi kil maii Inii kn U wg
czerinden dejerl endiril mesi -giarmak il mmimaikk a d d
organi zasyon ilikkisini ortaya koymas£€nén vy
girikimcilije dikkat -ekmediduya tdegwyink, |anerkd s
2. KAVRAMSAL C¢ERCEVE

o6Dijital dej i Ki mo; dijital, sosyal, mobi |

ekosi steme dejer yaratacak, i K s¢re-lerini

arteéeracak yend¢kigmeeyxapeekki VI erine ge-i K s¢re
deji kim ikletmeler i-1in; stratejilerinde Ik
yakattékl ar e deneyi mde, s¢re-lerinde, rge
mekani zampl BEuEhdndéekl aré teknol oj i altyap ar
g°®stermektedir (T} SKAD, 2016) . Ekonomlnln y e
hezl e dejikim, elektronik bilgi ven igledtiikiinm
yeni i Kl et mel erin kurul maséna ol anak sajl an
dej i Ki me uyum sajl amak I -in giri ki mcH baké
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i k kavraméneén temel | érionliar akukdtaur
ijriimdiizmcd é i k 6 ; riskl eri al ep yenili
birlektiren, yeni ya da mevcut k u
giri kim veya sosy &014).fEgy dia K iymaialtinka,
veya tamaménén uygulandeéejeée bir gir.i
a (92|0r0|6|<)| mgidlek,e ekonomide ver.i aj
yen k-1 eirk efi kidiljertial i loetamda ¢
e t I alan bir i Kl et me kur makt a
oni k platform Kkullanél makt
ler¢rigsre wWejlirz yarat ma t emel

é
0

=~ >S5S ™3 D3
o B —

<T TOT OV XXOK 9@
c "' 29990@mXx °—
SO DN —0W OSSO —
QTS OQO IS 0o
——+—=03gmo ~ —x
ow ——"o 53~ —
&35S 3aQasSSX T o0
O C O DO
< SO

(0]

—_——

Kimcilik 11le sanal organi zagyomnkamcatl at
[ - ik fikirler:i Il e ¢réenmapgé hi emek | al
etme kurmaséyla sanal organi zasyonl a
yar teknolojisinin giderek gelikmesi
akmasé sonucunda or tkayaad | -atnkdaemr éy enmikt b
). Sanal organizasyonlar, gel eneksel
r
a

S P —= S

éne bil gi sayar teknolojilerinin yar
syonl ar e s ¢erreknl it eyneeni Ireenkeanb evte airkalceét nt
et me amaceéneéen etraf éenda gel i kKen yeni organ
(Sadykova, 2018).

Al anyazénda sanal organizasyonl ar én bel | i
kapsamda sanabr gani zasyonl ar én karakteristikIl eri
organi zasyonl aréeneéen ol mazsa ol maze bil gi
kull anéecélara mek©ndan bajémséz iK yapma Ve
sajl amaknaldémor ga&Smi zasyonl ar é ol ukturan orta
sisteml er i araceéelejéeyla birbirleriyle il eti
tasarruf sajl amaktadér . Sanal organi zasyo.l
pazat ama ara-|l arénén kull anéméné da zorunl u h.
ve uzmanl ék temeline dayanmaktadeér. Bu K ek
e odakl anéel masé dék kaynamkalkarmndam vy
) Sanal organizasyonlar teknol oj i
i -in yapél aréene esnek hal e ge
|l ar én ortaya -ékmaseéinénhtnieydae-nl| &
eder (Ko-el, 2011: 438) . Organi z .
n yarar |l anma i se organi zasyonl a
r (Knce, 2007) . Orejjaink ezma spyaomd rark a
ayep t¢ketici taleplerine hezl e b
eticilerine °zge¢rl ¢k tanéyan ki kKisell ekt
anizasyonlarda yapeéediamnimay pp®lj @nma,zéprdajde r
a ermektedir (Ko- el , 2011: 444) . Sanal (
esinde geni K al ana yayeél mexk organi zasyo
nmaktader . Bi rigrectiisrimi el eokl tdrug nui ka vtainct aarj d tairr
I K bir m¢gkteri kitlesine ve piyasa al aneéen
rak farkleée yerlerde bulunan -al ékanlardar
tak élnil agié teknolojileri aracéleéejéyla ixkx b

oL Y nWmo FToc+TxXxAOo0< ™
C—0O 2290 "< OO2O®YD® T O
O O SO XC oK <@Q -
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ren temel. géevene
in gehecejei -aé éKRa
aal iyet g°steren i
rine olan g¢venlerinin y,

3. Y¥NTEM

Araktérmada sadmalenongekiOnaaywonbaj émséz IK y
ara-|larénén kull anémeébo, Obil gi ve uzmanl ek t
ve O0g¢venbdbden olukan °nemli g:lllrnlaKmlnkdlelrnImlmyg
olan airbnb.cony, zer i nden dejerl endiril mesi ama-1| anmsa
el e alénan bu -al é&kmada, airbnb.com sitesind
taranarak ©°nceden belirlenen 6 temalerderaps ameé
yararl anél mékteér. Veriler betimsel analiz y°

2008 yél énda Ameri kadda kurul an Airbnb, i n
bul ma née sajlayan bir web uygul amaséandér . E
kurar n ve ©°demel eri g°nderirken bu platfor
pazar e, son yeéllarda hézla b¢gyéeémegk ve bugeéni
¢l ked faaliyetl erini s¢rdegrmektedir (Airbnb

D D

O DX W’

4. BULGULAR

Mek ©Ondlmaj émséz ik yapma: Airbnbonin hizmet.
pl atforma dayanmaktadeér Airbnb, araceée rol ¢

eri ve yapélaca |l er i, f i erindersbehbirineme k ©n a
amaktadeéer. Airb i n ev paylakéem sitesi
aceé sajlayabil ol an kikileri ve ko
Il ar belirledi]j t dareirfcli éar deet tuydgunevev lree
rir. Ksteji g°ren ev sahibi rezervasyo.
mi - i ol arak Ai bnb web sitesi iszerinde
i lodind et ald eelbér .o nReyd earndagsk t an s o
a iletilir. Kkl eml er tamaml
e |l ukt uran paydaxkl ar Dbirbi

°0 T D

NoXx'Qx—oK%
SHo< 535 s
oYL -Saoc ———
< - T X<

- ® 9 @

t

]
-

a pazaktlmanama:- | Arélm@moéni n
a pazarl ama ara-|larénén kul

hipleri ve m¢gkteriler taraf t
b A

© Qg

< — —

A D »n
(7]

5 S M
-0 a -
c

o T O x
o <=

I

I

[ :

e kanal e, yeni TV spotu, b St

k¢resel i -eri klere ev sahiplif]gi yapmak

er ve Facebook sayfal ar énés ek wl |daénkaér alki, ¢

maktadeér (Davi s, 2017) . Ayréca oyunl akt

- gé¢én sonra hem ev sahibi hem de misaf

nda puan ve yorumnekylédy ealridlame®knteend i v e r dA

ém stratejileri -er-evesinde I K S

|l tusunda yeni den yapélandér maktad
s
I

~ 4Q <

‘s —o

> T T C
cCQ

>0
QD
=

-
)

amal ar dan biri de 0 E xdkkerr ieve sabigerindémm
ntil eri sadece oda dejil, mi safir

CD_C_‘CDIQ)F'-'_’

r
er
t so
er i

O
Q" wn =
—c-T O XXO~ T 0N ——

oc o
P< OO

184


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr

D I WACT619 ;
~ INTERNATIONAL WEST ASIA CONGRESS OF TOURISM
oY — RESEARCH
€  Srowoabomes 261 29 SEPT 2019 |WAm
o fonn VAN - TURKEY it

info@lwact org http://iwact.org tioyo@yyu.edu.tr
Ai rbnb' deki deneyi ml er, konukl ara kKehirlerin
ev sahipleri taraflé@&mder ktiand arkll @man rve My Sradtir
kKefl e pizza yapmak ve Parisodote tutkulu bir
k¢resel ol arak -ok -exitl:i deneyi ml er I -1in
denemek i srtseida jbirtbeetzki nli k olukturup i-eri
deneyi mler yakatacak ev sahiplerin sayéseéneéru
-al ekxanl aréndan yararl anmaktadeérl ar . Sitede
¢l kaee er al ékacak 6deneyim pazarl amasé y°%°net.i
kapsamda -al ékan Kkikilerden beklentileri, b
(Experience Host) yakeén i kki |l er kurar ak

gen Kl et mel eri dir.

Bil gi ve uzmanl ék temeli: Airbnb k¢resel ort
i mk ©n é teknoloji k g¢ceg ve Airbnb megkteril e
paydakl ar a ul akmaktadeéer e sthenlbl eiyreine vwse | It i¢]
performans Kkriterlerine sahip olan paydaxkl ar
APl 6ye erikim sajlayarak Airbnb' deki mi | yon
Ayréca Airbnb, m¢ mKk ¢ n ondanren i@ we eg parlak lsanjaga e n e k
-al ekxmayé taahhgt et mektedir. Far kl & fikirl
iy -al ékanl arén istihdam edil mesinin en iy
m¢ mk ¢ n kel dej énAa r b nh n nyaaktaardeenr . her kesi minde
bakvur maséné tekvik etmektedir.

Proje tabanl é yapél anma: Airbnb proje y°net
yapésé ol an matri ks bir organi zasyok iykapeél
pozisyonlarénén bu yapélanma hakkénda -exit/|
organi zasyon, b¢yek ©°1 -ekli gevenl i k ve gioz
yazéel ém m¢ghendi sl ifji proje ed&nlpiljeirii4di-mnidar
di siplinli m¢hendi sl i k projeleri yéer ¢t mek at
Bunun yané séra organizasyonda Airbnb Host
Academy ve Community Leadwek sprgajbesipeyky r-¢otke |s
yeni projeler geliktirecek, bu projelerde - &
i htiya- duymaktadeér. Ancak proje y°neticisin
niteliktedir.

Esnekl i kz e lAli «tnibr i°l ebi |l ir aramal ar sayesinde
yere g°re dejil, fiyat, mel kKt or ¢, ol anakl a
sajl amaktadér. Ayréca, aramal aréné deehaeda ¢
yakén" gibi) ekl eyebi |l me, konukl arén ne kad
evde veya misafirlerin kendilerini ajéerl amak
gi bi tercih ol anakl ar é saj | anfarkad ea d exi s a fAiyrrlée
sahiplerine site ¢zerinden mesaj g°ndererek
sahiplerine hem de mi safirl ere héezl é eri Ki
esnekliji sunmaktadér.

Geni k alana yayéeébém wve siamempjlieri Al e ekl eke
pl atformda sosyal bir pazar haline gel mi k,
fazla kehirde tek bir odaya sahip ol madan,
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Ayréca d¢ngeaehén 9adel ém sajlayeéeceéelareéeyl a b i
b¢eyeyen misafir toplulujuna bajlanmaséné kol
ortajéené b¢gnyesinde baréndéerarak sinerji ol u
G¢éven Airbnb, e Vv gs¢avheinp lie-riin dvee kkoonnuukkal bairléme s i
dojrul amakt a, akell e bir mesajl akma si st emi
konukl ardan tahsi/| ederek ev sahibine g°nde
onayl anmadan °dracne  pruiasndk amm&s & n - ok faktorl
deji ki klikIler yapéldejéenda hesap wuyarel ar e
tedbirl eri arasenda yer al maktadeéer.

5. SONUC¢
Bu araktérmada d¢gnya -apeéenda odtledr alktzlulvlasy®
bilinirlifji her ge-en gén artan 6airbnbéd;
araseéendaki i nternet bazlé y¢ksek -gl rkkimei bk
°rneji ol arak ele avVveanmembaées,,r¥enntdek daer Wre
bil gi sisteml eri i -erisinde el ektroni k pl a
yarat él maktadeéer . Bu sanal yapeé, dej i ki k co
cojrafyal ardaki awgarigkeitmcrimeekrtie, bibru ari ri Ki mc
sajl anmasé amacéyla haberl ekme ve bilikimte
tek Dbir i1 kletme varméxkx gibi -alékmaktadér.
Airbnb sanal organi zasyonlarenqi Ademl| iai dib mi
mek©ndan bajémséz olarak farklé& cojrafyada I
el ektronik ol ar ak birbirine Dbajladéjée g°r ¢l
olukturarak genik bir cojnafybayal yryal makt a
proje uygul amal arénén yojun olduju matri ks
ol ar ak konusunda uzman, yar at eécée vV e yetene
airbnbénin sosyal me d y ak | aar ak-ull a raénnddéa né ypaarzaarrll a
i se il ¢zyonel pazarl ama uygul amal ar é, oyl

pazarl|l amadér .

Airbnbdédnin sanal organizasyon °zelliklerini
yenilik-i médaase,opvwrslyakt ér ma, hi kayel ekt i me
pazarl ama ara-|laréné Kkull anmaseé@, yetenekl i C
proje tabanlée uygul amal ar ger-eklektirmesi o
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¥ZET

Bu araktérmada ejitim etkinlif]i ile ejitim
Bunun i-in ©°nceli k|l ayianl| dterpalrarmdtaen | ajri, t ieii t u
tekni kl er i i ncel enmi K, ardendan yatéreéem get.
' iterate¢r taramaséna dayal é ol aak el e al énm
ejitim etkiwleéefmeirmal eemdaiskgei, ejitimlerin -exi
kull anél an firmal ar vV e sistemler i ncel enm
dejerl endirmede kullandéjé metodl ar ve bunu
kaynakl| areemid ak wlolkany |l maya baxklanan bir y°nd:
stratejiler.i ve dijer finansal yatérémlar da
yatérémlaréen maddi dejerini belirl emek i -1

bamleat er . Ejitime yapélan yatérémén i kKl et mey
ve heng |l iterat¢rde bu konuda yeterl i -al éx

Anahtar Kelimeler:Y at ér é mé&mOlg e tEjriitasimin et kinlifji,
ABSTRACT

In this study, the relatiship between educational effectiveness measurement and Return on
Investment (ROI) was investigated. For this purpose, firstly the departments, training types,
and measurement techniques that apply education in companies are examined. In the second
part, the importance of investment return, application methods and methodology are
extracted and compiled by the literature review. The training activities carried out by using
the sample business, the types of training provided by the company, the colleetmrggbt,

the demand and the approval process, the firms and systems used were extracted and
compiled together with the peaining turns. Finally, the methods used by the company in
measurement and evaluation and its relationship with ROl are menti®t@dis a new
resource for human resources. In general, the tool used in marketing strategies and other
monetary investments is now being used by human capital departments such as human
resources to calculate the tangible value of intangible investmeinidyigg the return of
budget allocated to trainings to companies is a fairly new concept and there are not many
studies in the literature yet. The aim of this study is to contribute to the literature by outlining
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the relationship between education and nfag activities made by human resources and
return of this investment in monetary values to show companies the intangible investments
can be observed in tangible values. Moreover create a path for future studies in this area that
will investigate monetaryalues of intangible activities of companies.

Keywords: Return on investment, ROI, Efficiency of training,

1. GKRKK
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Kirkpatrickoéin tanémladéjé bu model ej i ti min
ejitim i-in yapélan yateéreémlareén finansal pe
Kikkpatrick modelinin bu eksiklifji, ejitim ya
ekl eyen Phillips taraféndan gideril mixktir.
finasal dejerini °]l -meye -al ékan af(Phlips model

& Phillips, 2007).

Phillips
Analitigi

s Egitime yapilan yatinm finsansal bir
ROI degdere donusta ma?

Sonuglar | s— Egitim programi is sonuclarina
olumlu etki etti mi?

ﬁ . Davranis ) C0itime Kkatilanlar 6grendiklerini is
E = ortamina aktarabildiler mi?
%“ ”E 4 Ogrenme ey Katilmailar verilmek istenen
g < konulari 6grenebildiler mi?
Tepki : EQitim programi katiimcilar
L »=* tarafindan begenildi mi?
kekil 1. Kirkpatrick ve Philipdin EJit.]
Kaynak: http://www.tegep.org
2. 1. Ejitim EtkinlijJinin ¥I|-¢mgnde Yat ér émé
Genel ol ar ak yateremén get i r i smayeninYn€ kadar y at ér
s¢rede geri al énabil dijini g°®steren zaman b
yat ér e mén sajlayacajé net nakit giriklerinin
zaman i fade edil./| B:)rrogyraatmaer édna oal yanréakke khi il rd ee
Yani ejitim i-in y pélan yatérémén ne kada
a-éséndan °nemil dir
G¢negmegzde beker. ser maye yat éréml ar é i -1in
konusu ilkol arak 19206l erde el e al énméxkter. Bugy¢
yatérémlarénén finansal performasnalréne ©°] -
Phillips taraf éndan, 350 °Jrencinin kat el d
dayanél arak temellendirildi (Philips & ¥z°ze
-al ékxmal ar giderek artmaktader. ¢enkeg beteén
yat éreml ar gi bi ejitim yateér émlalriemeé ngalami®l
Rekabet, zaman ve fizibilite baskésé g°z ©°n
kararl ar vermenin dejeri gittik-e artmaktadé
Yatéreéem getirisi, harcamal arén kOrl|l el ejéné b
krit i k bir performans g°stergesidir. Yat érem
sekt°rden bajémséz ol arak herhangi bir i1kl et
ama-|l¢ée& finansal har camal ar én k amsel &dralgrdan &€ al
°nemlidir. Ej i tim yat er em getirisini hesa
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kull anél abil ecek dejer |l i bil giler sajl ar.

(Psacharopoulos, 1994):

Harcamanén neiE¢y e iryanyadiré&mgre  :getiri sini °l] - e
bir bil gi, harcamanén yapélacajé yere karar
ol mayacaksa finansal fonl arén i kletmede bacxl
ol an alanlmea yMmaohmleagiolidcakt ér .

Ejitim stratejisi: nBerezZder d°kekitl¢gdes,l elijliitn m
hesapl amak, i Kl et me stratejisinin me¢ Kt eri
yardémceée ol abilir. M¢ kKt elrii K tvier e-na liékklaent med ak |
sadece finansal olarak ta almak =zorunda dej
ol ukturma -abaséndaki bir ot el -al ékanl ar én
sunarak bunu sajlayabilir.

22.9" + 011 ADlgAl AIUACO g
Ar akt ér
bazél ar
nedenl e

r, yatrémeéenén getiris
da ci ddi bakarésezl é
de kriti k b aeda@Phlipst 2007}

m
—

jru belirl eme
| an becerileri dojru
ej i

- =3
-

=4 =42 =4 -4 -8 9

i yetin

R
. O =

- = =m0 a—/>
OO~ —~Q ® =~ O —
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= =4 =4
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YG metodol ojdesiherbhangikl|beitrmepr ogr ameé, projey
i-in adém adém uygul anacak bir sg¢gre-tir. Bu
bir konuyu el e almasena yardémceée ol an siste
rehberilkeyed ay anmakt adeé (Phlillips, 2008).
l'st de¢zey de]erlendirme yaparken, d¢kek s
I st d¢zey bir dejerl endirme planlar ken,
gerekli dejildir.
Veri toplarken ve analiilz re karyleark, ay &l rkaid d
Verileri analiz ederken, hesapl amal ar i -
Bir projenin etkilerini I zol e etmeki-in
Bir p |l asyon i -in veya belir
[
n

3
®
n
(¢

I
ekme veya hi- gelikme o
el tahmin hatalareée 1 -1in
saplarken akeére ver.i °7J
el i -0 zemlerin &GIH amatn i

©CoN'OGO~wOoDNME

191


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr

D | WACTG619 ;
»~ INTERNATIONAL WEST ASIA CONGRESS OF TOURISM
- : RESEARCH
- m\mm oo 261 29 SEPT 2019 IWA m
o fon VAN - TURKEY el

info@iwact.org http://iwact.org tioyo@yyu.edu.tr
10, YG' yi analiz ederken, bir -0%z¢m, proje v
yékl eyin.
11. Maddi ol mayan °nl emler, bil erek parasal C

tanémlanmaktadér .
12 Yatéerém Getirist|l meetadolegmi anai pagdaul ar a

3. SONU¢

20. yézyél en son -eyrejinde ve sonrasénda i
vur gu, Il nsan kaynakl aré | anl amasé ve strate]
kritik ©°nemi biedlient medn ePdemilriekédi |l ekeni ol ar ¢
muhafaza etmiktir. Ortak ama-1|laré ger-ekl ext
dojrultusunda ejitil mesi, yetenekl erinin 0
araxkteéermal aorlaumbiet ur . Beyl ece I nsan kaynak.l
kaynakl arénéen ejitimi -weaywaeltekmekmesi Ke hk
yapacakl arée her bir yateér émén, i Kl et me 1 -1in
unuu | mamal eédeéer Ej i tim, mal i yet ol ar ak dej il
kekfedi Il mik ve ejitim ile desteklenmiKbr -
bajl el éejé artacak, personel devinri nhékzCrnéel &g
katke sajlayacakter. Knsan kaynakl|l aré sor uml
programénén sonraseéenda, ejitimin verimlili]j
y°nde ger -eklexktirmeld] bviey aaldeek makt t emebkvdsr
taramasénén ortaya koyduju sonyca g°re, Teér
getirisi (YG) -al ékmaklaré il e mexkgul ol an i
Son ol ar ak, Arakt éeem;¢meddaesSnaemie, hdgeg ki yek
kavraménéen asl éenda hem ikl etmeler hem de ¢
y°neticilerince maliyet unsuru ol arak g°r ¢l
yat éreménéen k@ ndeekanhkdél afamblbacaj é unutul m
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ELAZIJ KLKNKN KIRSAL TURKZM POTANSKYE!

SWOT ANALKZK TEKNKJKYLE DEJERLENDKRKLN

Zeki G! RB! Z
Necmettin Erbakan | niversitesi
zeki_gurbuz23@hotmail.com

Do - . Dr. Ceyhun Can ¥ZCAN
Necmettin Erbakah ni ver si t esi
ceyhuncan5@hotmail.com

¥ZET
K¢resell ekmenin etkisiyle geé¢ngmgzde turizm
Turi st ldenmzk gpgnewri zmi nden sékélumabkzar & ;néeéeniny
et meye bakl amékl|l ardér. Zamanla alternatif tu
alternatif turizm te¢grleri i-erisinde yer al a
Bu -alékmanén temel eamaceém KEhaaeimayd i mael ay
potansiyelinin ortaya -ékareéelarak analiz edi
durumunu g°rerek geleceje y°nelik ©°nerilerd
kersal turizmlpontmerssi yaedaicreiyn ab e&klaimu KkKur umu v
temsilcileri ve y°re halke ile g°r¢kmeler y
verilere SWOT anali zi uygul anméxt eéer . ¢tal ékm
kersal t dreiramdleinl edeam keér sal mi ras, kéersal
unsurl ar énén -ojuna sahip ol duj u, ancak k a
temsilcileri ve yerel hal kén bu turizm pota
dojlkdl,t ¢rel ve tarihi kaynakl arén da giderek
Anahtar KelimelerK ér sal Turi zm, SWOT Anali zi, El azéej

THE RURAL TOURI SM POTENTI AL OF ELAZIJ P
EVALUATION WITH SWOT ANALYSIS TECHNIQUE

ABSTRACT
With the effect of globiaation, it is seen that tourism demands have been increasingly
differentiated. Since tourists are being bored with-sea, and sand tourism, they have
started to prefer alternative tourism forms. As the alternative tourism forms have started to
gain imprtance over time, the rural tourism type, which is among the alternative tourism
types, started to gain importance. The main aim of this study is to find out and analyse the
rural tourism potential which is gaining importance in Elazig province and toemak
suggestions for the future by seeing the existing status of this potential. In this study, in order
to determine the rural tourism potenti al of
public institutions and organizations, private sector repnégves and local people. SWOT
analysis was applied to the data obtained from these interviews. According to the results
obtained in the study, it iI's observed that
heritage, rural activity, rural life and ruralareas, however it is concluded that public
institutions and organizations, private sector representatives and local people do not have
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enough knowledge about this tourism potential and natural, cultural and historical resources
therefore, they are graduglbeing destroyed.
KeywordsRur al Touri sm, SWOT Analysi s, El azéj

1. GKRKK

K¢resell ekmenin et kisiyle D¢nyadda meydana
gel i kmeler Dbir-ok sekt®°rg¢ etkilemik ve sekt”
getirmi ktir. Tuwr irzm aibkelt e tomd laeréin ddhen Waha faz
ol ar ak dej i Ken me¢ Kt er | bekl entilerine i vedi
t¢rlerine y°nelmiktir (Ersoy vd., 2018:651).
Turistlerin denizkumg ¢ nek ol arak bil i nenarkéi,t Ines kttuerriizl neirn
b¢etéenl eken, -evreye duyarl e bir turizm tg¢rér
olan il ginin artmaséna neden ol muktur (Keéel ée-
i -erisinde °nem Kkazataormma,pa baki amaseylaikers
tercihlerinde °nemld.i bir se-enek haline gel
terl eri arasénda, doj al -evr e, kéer sal kel t ¢
birbirini tamamlayan & r s a | turi zm; mevcut turizm te¢rloer
olarak °ne -ékmaktadér (U-ar, 2010:10) . Bu ¢
ve tareéemla b¢tegnleken ve kérsal al anlayaar da ge
uyum sajlayan bir turizm te¢regdegro (Karakak,

Kér sal turi zm, gel i kmik ve gelikmekte ol an
se-enekler sunmasé hem de var olan turizm t
da gi derkekz ahmama bakl améxkt eéer (Karacan vd.

ol duju gibi T¢rkiyedbde de gittik-e °nem ka
kentl exme oranén artmaseé ile Dbirlikte kérsa
artmakta v e kent | i negf usun kérsal al anl ar da
-exitlenmektedir (Ukav, 2012:77).

El azeéej il inin kersal turizm potansiyelinin
y°neli k bu -al ékmada ©°ncelridkel ei nkcéerlseanlmi tky r idz
El azeéej ilinin keérsal turizm potansiyel:| y o
g°r¢kmel er sonucunda el de edilen bilgiler SV
gel ecekte bu potansdarnyell mans érnt&iy® rmalri k e°kn d rdiel

2. KI RSAL TURKZM

Ker sal turi zm, Aturistlerin tatillerini doj a
bu k¢ltegrlerl e kaynakmak amacéyl a keérsal yer
burd ara °zg¢ aktiviteleri izl emesi veya bu e
bir turizm t¢gr¢eder (¥zkan, 2007:82) . Kér sal
kersal turizminin bilekenlerini Jbui | gnekki oHK d&ru:
turizm toplumu Kkendi i -erisinde keéersal mi r a
etkinlikler (bisiklete binme, bal ék tut ma, &
gl ler, nehirler, oremakémsakiveyadwam Mahzaamatb
besl enme, agroturizm, gel eneksel m¢zi k) unsu
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kekiKeérils:al Turizm Bilekenl eri

Kérsal

Alanlar Turizm

Toplumu

Kaynak: ( ¢eken vd, 2007:7) .

Ker sal turi zm, turizmgen wrogurad, HWiajf-€dlkekeéandia
b¢t éenl eken, rekreasyonel etkinlikIleri -ok -e
-evrenin ve k¢glterel mi rasén korunmaséna kat
hi zmet et mesnié,t égléknedmi P ne ml i bir ara- ve d°r
ol masée bakéméndan turizm sekt%org¢ 1-9in b¢gyeék
Ker sal turizm yeni bir kavram ol mayép, ge-m
hezl ekiddidre e y¢yen ve geliken kentlerin meyd
tepki ol arak dojmuk ve bunun sonucunda kér sa
yé¢zyélda demiryolu kirketlerinden bamekawve c
kent sel negfusun kérsal alanlara rahat bir k
(OECD, 1994:7).

Kéersal turizm, Avrupa ¢l kelerinde de gittik-
gel miktir. Bunun tzmeh, needmnsansyi Keelstadr it anr
tar émsal hayateén var ol duju b°l gelerde azal
hal k 1 -in umut veren bir sekt©°r ol maseéeder . /
el veri Kkl i Zelnluinkdlaed ede ®98006I i yéllardan itib
gereken °nemin veril mesi nedeni yl e, Ktalya,
i -erisinde yer alan i kKletme sayése neredeyse
T¢rylki i se sahip ol duju cojrafi yapésé ve °ze
¢l kel er arasénda yer almakta ve d¢nyadaki d
G¢enegmegzde keéersal turizme ajérl ek ewresrad n kMM rker
projelerine destek ver mesi czerine Tg¢grkiye o
artmaya bakl|l ameéekBoézru |l (nTaomméukn ,d 02j0all3 :b3i5r) .yapéseé \
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ve tarihi kaynadéhkhr étdi kkmte¢sgal énideé

kel tegrel
turizmde gel ece]i ol an tuMorzgn, It ¢ve Q@Qjrasleard,a

I
r

3. ELAZIJ KLKNKN KIRSAL TURKZM POTANSKYELK

Doju Anadolu B°l gesi onin Yukaré Feéer a#d55B° 1| ¢ m,
km’sikarave 826 kiwsi de dojal g°l ve barajl &drdan ol
Kl'in denizden y¢kseklI iJi 1.067 metre olup, vy
oval ar, platolar ve dajlar olukturmaktader (
El aizleii dojusunda, Bing®°l, kuzeyinde Keban Ba
g¢nheybatéesénda Karakaya Bar aj G°l ¢ ve Mal at
bakta Férat nehr. vV e kol l aré ol mak fdezer e D
besl enir. Cojrafi czelli kl eri bakéeéméndan kar
a-élan barajlar 1T klimin hem yumukamaséna Ve

2011:13).

n Konumu

ll\(lll

Muuﬂ

Banagax o
Kocakoy
-

2 oom-\l ATYA l' Gongt £9¢
i ik . ®  Comi DIVARBAKIR

Seviin
o

W ADIYAMAN  xawtes
. o

™

Kl'in yerlekim yer.i olarak tarihinin yeni ol 1
bakémdan, ilin tarihini, Har put dun tarihi [
sakinleri M. ¥. 2000061 i yél lsameanyeirt ielk@&me nHu
Hurrilerden sonra ise b°lge Hitit h©ki mi yet
itibaren Doju Anadolu B°l gesinde devl et kur
Kkur muktur El azéej] il i neénSéun tha.n yAdldaun daaz i Ha ¢ &
devrinde buraya tayin edilen Val.i KAzizd i | Pat
ade verilmiktir. Fakat telaffuzu g¢- ol maseén
s°yl enegel mi ktyied endaat Azlek1XKB371" anl aména ge
i sim daha sonra "Elazeéej" a d°n¢gkmegkter (FKA,
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Doju Anadolu B°l gesi 6nin Yukareé Férat B°Il ¢ mg
yapése, sahip ol duju doagragl ikl¢el tlgdled e dvee dtiakrki
Kehirler arasénda yer al maktadeéer. Sadece ken
de yakam al anlaré sunmakta olan il k°y hay
sporl ar e, bal é kklkilredk , gihbiki g r veek talkti viten
konumundadér . Eski den kar asal kK1 1 min hO©ki i
Akdeniz ikl i mi g°r ¢l meye bakl améexkt ér Ayr éca
tar émsal faalbiiyret loé ma QyglhiJi takémase n
uygul anabil mesi i -in gerekl] oB&.Nn bir-ok bil
kekiBIl a3z:é] Klinin Kérsal Mi ras Uns.
Aaleler
-Harput Kalesi
. -Palu Kalesi
NG ACamiler
-Aja Cami i
-Kzzet Paka Camii
-Sara Hatun Camii
| -Ulu Camii
Elazé] Klinin KérsalkyMikfusnS u Cami i
Unsurl ar é AMescidler
‘ -Arap Baba Mescidi
-Ahi Musa Mescidi
ATéerbel er
-Arap Baba T¢rbesi
X G -Mansur Baba Tg¢rbesi
N ‘ . Ailiseler
\ - -Harput Meryem Ana Kilisesi
El azeéej Pl kersal miras unsurti ar@eldeami ovanki
bakéméndan zengin Dbir tarihe sahiptir. K1 i
kal entéel aré araseéenda, Urartul ar taréndan ya
al maktadeéer . Anadol udnumugam¢ méz ee nk addeajre rv ar |y
ol an Ulu Camii, Sara Hatun Camii,, Kurkunl u
araséendadeér . Harputota bulunan ve en °neml.i
Téeérbesi, Ahi Mu s a Mehsneitd iB avwea TT¢é.irrbbeessii,, HVeatnhsiu t
yer alan °neml:i t¢rbeler araséndadeér . Yine
biri olan Meryem Ana Kilisesi, Cemki t Haman
dijer °nemli karsakenocar geruastmekamedér (EKTK,
Kéer sal turizmin bilexkxenlerinden biri de ker
konu ol abilecek unsurl arée -ékarél mek ve kKeki
kekiBIl a4zzej Klinin Kérsal Alan Unsu
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AOrmanlar

ADajl ar

ADoja Manzaralareée
Ankarsular

-Férat Nehri (2.800
km)

-Murat Nehri (ISOO
Knijer s a

"Dfcle Nehri

Peri tayé

Aol 1l er rBarajl a
-Keban Barajeé
-Karakaya Baraj e
-Hazar G°I ¢

] 6én Kebanl9i7l5- eyséilnldaer €1 9a6rbasénda Fér at N ¢
j e il e (¢takeéerca, 2015:551) , Diyarbakér
iinde inka edilen Karakaya Barajej  Yél d:¢
olu B°l gesionde kendine ©°zg¢ plajlareée c
nerek ziyaret-ilerin ¢zerinde farkI|l é& duy
er ve barajlaré arasénda yere dlamdlat ad ana .k
cl e, Kar asu, Mur at ve Peri Suyu gi bi °nen
ca il de °nemli dajl ar da mevcut olup bu
Kl ek ve Meryem Dajl coder
r b°l pbaedeavebi ame, bisiklet binme, avcel ek
|l genin kérsal etkinlik unsurl aréné oIUKtur
surl are -ékarél mek ve kKekil 56te gb°© eri |l m

kekiBHI ab5zzé] &l i Bt ki KErk Unsurl ar e

I-" Bisiklete "-l
. Binme ;
._/ ks . _/ At \"-,
I Y¢ér ¢ M Ko7 \ Bi |
X inme
" AN Elazej ,m"
|I Keér s '|
. Etkinlik
“ Unsurlaré
/.-'--_ _---\-_\. / —_— .
i = Bal ek
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Hazarbaba Dajé bulunduju konumu itibariyle
seyir tepesi konumunda ol duj u, gerek tabiat
ol arak hem de doja y¢reéyeékmk @nlaarra ks wn nyaakr tea d
Anadol u B°l gesi 6nin en zengin gl l erine sal
barajlaré ile Murat ve Per.i Nehirlerinde ba
ama-1é& ol arak yapeéel maktiadeée . mdAwcec @tcaoli bpe® be l
Nehri kenarénda yapeéel maktadér (KTB, 2019) . I
kahvesi bul unmakta ve av partileri de d¢zen
El azéj Hi podromu WMer Bekdedbiaj ben&ulraba i -er.i
keyeésénda bulunan tek hipodromudur (FKA, 201

kekiBIl a6zzej Klinin Kérsal Yakam Unsu

El Sanjatl ar é

Yerel
Etkinlikler

Geleneksel
M¢ z i

Beslenme

kekil 66da 1 se Elazé] i1line ait kérsal yaka
ar alsaengel eneksel m¢ zi ko, yer el etkinlikler,
al maktader . Kl de mevcut ol an el sanatl ar é
ol ukturmaktader . El sanatl ar é araseénda; ah
oymhepge, hal écél ek ol duk-a gelikmik bir dur.
et kinlikI| eHa zaaraskinidra Alswkeaml ar é, l'z¢em ve Orci
tayda ¢éera Film ve-KSaomatK¢Hdsitri vael i1§ a KMetrt nferer s t
Sanat ve Lebl ebi Festival i, Kultik ve K¢l t ¢
arasénda G°mbe, Ayran ¢orbaseé, El azée] K-11i k
Bor aneé, Dil ber Dudajé bul unaug kidar, p gtel Muneiklsied
¢éra, Ulusl ararasé Hazar kiir Akkamlaré bulu

4. LKTERAT! R

Literatg¢r -al ékmalareé incelendijinde kérsal
Bu -al ékmal arda genel od yaaoma ks € -rinlemkil ke mv ea | lain éd
kersal turizm potansiyel:| konusunda far kén
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destinasyonun kérsal turizm potansiyelinin
belirl enmesi, bir tyawhrserwyiem i kensxléer sali kml pér
a-éseéndan geliktiril mesi, bir turizm b°l ge
gel i kmesine katkésénén tartékél masé ve keérsa
yapél mékter.

D¢nyadgd keeni zde  °nemi giderek artan ve son z
kersal turizm ile 11 gildi l'iterat¢rde -ok sa
incelendijinde genel ol arak bir b®potgnsiyeli n, bi
ortaya -éeékarél mék ve bu potansiyel czerinde
il gili yapeéelan -al ékmal ardan bazel areé «xunl ar
Udovl ve Perpar (2007) Kér sal alanl aréen g
yapt é k Eankeedrasaa | turizm, analiz edilen b°l gel
gésvence alténa al énmasénda en °nemli faktorl
(2012J Adéyamanodoén Keéers&lonTsuindm Rapar§eEymédyi - a
en d¢kegk il ler arasénda yer alan Adéyamanobdeéer
uygul amal ar énén ©°nemi czerinde dur muk ve Adé
arz potansiyeline sahip ol dKig dia rsaIn&jcrué @K i) nai kK
Kér sal Turizm Potanskgredswunda Dyegetrdlelnan & i 1 ank
kersal turizm potansiyelini ortaya koymak
tartékméxkl|l arder . ¢al ékanaé stoammuemnda hayedngel
gel i kmesi vV e kal kénmasénda kersal turi zm
bul unmukxrltagudlérnescu ve DruSu (lvan) (2012) vy
Kérsal Turizm konusuérdsaaly atpuréika m,r ét arad @ Ktmame
bir féersat ol duju, ancak hedeflerin belirlel
daha di kkat]li oftenbhsk gdr ¢ daBY) e kierh.r i Nuhoéun
A-éséndan Dej ekdrendunmrdd m&er s al turi zmi kavr
kérnakéta var ol an keérsal turizm potansiyel:]
kéernakota kérsal al anl arda wvar ol an turi st
arttevel maseéet él masée ile halkén yakam standali
ul akmékKkeaetdasl an v#&Maninad $RIO0OIL3IPajée Milli P
PotanS|yeI|n|nBeI|rIemslkonulu -al ekxmada Mil I Par ke zi
bir eyl erin kérsal turi zmin gel i ktiril mesi y
etkinlikler:i -er-evesinde kérsal turizm pot
yapmék ve yapteklaré -alékmada sonuasalnda y°
turizm ol duju tespit edil mik ve y°re hal ke
ol acajé& sonucuna ul akikKéklksatd@Ar.anhRkhyelh Jdrjz
Belirlenmesii Art vin Kl i ArhalVekmMad & s Ae dialnneédmii 1t  Ken
turizm dejerlerinin a-€ej]a -ékareéel arak tur
bekl enmektedir. B°ylelikle hem keérsal al anl
turistlere gezilecek yerler § - éhsad rkceanré ny aruar
t ¢r¢enden gel ir el de edebiGerckkjl&anm i vesomed u k
Salihlidnin Kéer sal Turizm |IPotialngiilyiel yaipmn e IDle
Salihliénin keérsal turi zmolpaont achaji yle,l i hiar idkeij
varl ékl aréna zarar ver meden, s¢rder el ebi il
il - eyl tehdit edecek fakt°rlerin ortadan k &
var mékl arder .
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Bir b°l geni npokéarnssalyet uri¢zmerinde vyerel hal k
beklentilerinin di kkate al é&nmaseé konusunda
b°l genin kersal turizm potansivyeld] szerind
konusund-aatya&alpaerldaann bazéel aré i se kKunl ardér :
U-ar vd, (2012) KEkemnbmiTkur Yaméyna SBslkgbsi Vo
konusunda yaptékl are -al éekxkmada aktif ol ar al
faaliyetlerinin farkéndas&dak lyaekted] éhal kreama
yakam al anl arénda ger-eklextirme konusunda
Deji kgelTug2gelLlb) KI i Ker sal Turizm Potansiyel
Bakékklonruss und a Tunceld] idglnaedre tgwerliixmi fabhhmey
hal kénén nasél baktéejénén belirl enmesi amac
yer el hal kéen il de kérsal turizm a-éséndan
d¢ekendeg] ¢ kaynakl amé ¢s&Muaga@yl aviadkasi salDadll am
Bar aj G°l ¢ ve doj al manzaral aré vb.), kéersal
yakam (kilimleri, Munzur Doja ve Kg¢gltegr Fe
etkinlikler (bisiklete binmeb al ék t ut ma, avceéel ek, Yéer é¢yYyéeK Vvb.
Bir b°l genin kersal turi zm potansiyelinin
geIiKtlrllmesi amacékodmuylaa -iall @ klmal wap &lagp® | n
Kunl:ar deé

Mercan ve Yél déz (2014) ¢anakkal ednin Keéer
Bl gesel Turizm Gel i kKi mi A-éséndan ¥nemi k o
kavramé incelenerek ¢anakkal e il inri.n ¢kalréskama
sonucunda, ¢tanakkale cojrafi, kKel torel ve t
ol duju ve var ol an kérsal turizm potansiyel.i
ama-la il k ol arak tanétaknk aflacadlniiynethd &mg ale tBw
ol duju dijer t¢em turizm potansiyeld (kel ter

ekoturizm ve termal turizm v.b) daha bilinir hale gelecektir. Bu durumda kente olan turizm
talebinde artécklkal epakandwuaktzer .vadtdre&kk ar eénd

etkiler kentin ekonomisine ve istih@éasma da |
KI i Yél derem KI -esi Cumal ekéezeéek Keyg¢gnde Ke
A-éséndan Dekenusunddai ympsekl arée -al ékmada ¢
°neml i bir ar a- ol ar ak kull anél an kersal t
K°eye¢gnde mevcut durumunun tespit edi |l mesi,
belirl enmezsmi,n kyerrsealh atlukréinén kal kénmaséna ol
katkéenén arteérélmasé i-in alénmasé gereken ©°
amacéyla bir -alékma yapméxkl arder Arakt er ma
potansiyelinin bulunduju, °zelli kle kadeé g
kérsal turizm faaliyetlerinden memnun ol dukl
Bazé -al éxkmal ar i se kérsal mi mar i mi nagén Kk
amaceyla yapeéel mekteéer . Bu -al ékmal ardan bazel
Ko kkl ¢k Kakyiar i (nZ@®12K°y ¢ ¥rnejinde Kérsal Mi
Gel i kmesi ne Kat k Rosusumdarnm ¢ rTkair yt eedkdee ma<'€rsal tur
°rnekl eri ndeme bmaodeloilmin tkamé@tnmayé hedefl emek
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ve -al éekma sonucunda Kkirince kendisini turi
dokusunu korumal é& ve benzer yerl eki ml ere Kke
ol mal edéul awaumarntér .
El azéj il inin kersal turizm potansiyelinin
y°nel ik yapél an bu -al ékmada °zelli kle de
teknijiyle dejerlendiril mesi kooesendacktyiamp e
-al ékmal ardan bazélaré ise Kku kKekildedir:
Mor gg¢l vV e OjuZhahkya(280bpesi nde Kér sal T
Dejerlendiril mesine KIba&kliék IAén a-lalze k nkeed & | Kaé re
turizm potahendeflri |l hek ve il de keéersal turi zi
i-in de y°re halkéenén bilgilendiril mesi ger e
(2013)Keéer s al Turizmin Keérsal S¢rder ¢l ebider Kal
-al ékmada, kérsal turizmin s¢grderél ebilir k
g¢-1 ¢ yanlardan ve feérsatlardan yararl anar ak
politikalarén d¢zeltil mesliarvekérg.erké&dal adldaij u
Tokat KIl'inin Ekoturizm/ Keéersalkohwrsiumnmd aP g/tagpn &
-al exmada, Tokat ilinin keéersal turizm potan
zayéf y°nleri -ékfaeesmelkar él ve islahi pi ol chwhue
¢tal ékma sonucunda, ilin kaynakl are ve dejer|
ve ekoturizm bakéméndan da yeterli Dbir potan
ve G° @aée)Bel gesel Kal kénmada Keér sal Turi zmin
konusunda yapteéeklaré bir -al exmada, b°l geni
yapél mék ol up, bu anali z sonucunda, y°renin
o duju sonucuna ul akeéelSméawtpérKl i nKmarKéves aTeérmalr
GeliktirilmesikhenwvSmeda ky #¥mteekll ®rée - al ékmada
potansivyel.] SWOT anali zi yar dameé ykléar schd | etrulrei
tesislerinin gelikmesi ile Sinopbun sajlaya
yararl anma i mk©neéné tElratzéékimeéiklliamridre rKeé rTsoalunT U
Belirlenmesine YapeakEkk vBoinnuguakéaama er e | hal k
turizme sécak bakteéeje, bu te¢r -al ékmal ar én
getirecejini, b°l gede yakanan g°-¢ azaltabil
késméenén turizm@ukabré geypanmgeélean/ getlecek ol .
ol umsuz etkileyebil ekegjlit,yrebhhidp] et deaekl arbh® z s
ul akméxkter . Keaslké ne svidr. , i I(i20RBi7gadi - Kl -esini
SWOT AnaliiziKI¥° nhegnmnekdrndunmrdd mgapt ekl aré - al
kersal turizm potansiyeld] -ékaréel mek ve il -
teknijiyle analiz edilmicktir. Kl de ter mal,
bir-nskurwn var ol duju, il -enin turizm b°l ges
strateji k eylem planlarénén yapél masé ve bu
sonucuna ul akél méKtéars.al ErTuay zwd .P,o tad 2 @i § K |i en
Dejerlendiril meskonwowmgdaa Kilrn &rakwtfdr ma yapt
kersal turizm potansiyel:| ortaya -éeékareéel mécx
edi |l meye -al éxk élméKtér. Anadsizs | anuctuanrdiahi i
dejerl er ilin g¢-1 ¢ y°nlerini, tutundur ma -
yeterince geIiKtlriImemesi ve var ol an tesis
merakén gittik-deédasmal daéaet masé@ekub. -arpek

203


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr

= | WACTG619 -
-~ g INTERNATIONAL WEST ASIA CONGRESS OF TOURISM
PP, RESEARCH
i Tz v ez 261 29 SEPT 2019 W m
- RIS VAN - TURKEY e )

info@iwact.org http://iwact.org tioyo@yyu.edu.tr

k¢l tegrel ve doj] al kaynakl arén korunmasé konu
tehditlerini olukturmaktadeér

5. ARAKTI RMANI N AMACI VE Y¥NTEMK

Doju Anadol u B°Il ges¢gndgnnidne Yyuekrar &l aFné r BIt a zBE°]1 |
potansiyelinin dejerlendirilmesine y°nelik Y
kersal turizm potansiyelinin ortaya -ékareéela
mevcut dur umnguwend werc egr ggrPenkel 1 k °neri |l erde bul ur
El azéejJ ilinin keéersal turizm potansiyelinin S
-al ékma wul usal ve ulusl ararasé | iteratg¢grden
turizm potansiyeh i n bel i rl enmesi amaceyla ayreéentel e
edecek y°ntemler araktérél mekteéer. Araxkteér mal
uygun y°ntemin SWOT anali zi tekniji mddaju v
i -in dokyg¢man, g%zl em ve g°r¢Kkme gi bi birden
sonucuna vareéel méxkteéer. Se-ilen y°ntemleri uy
arakterma al ané ol arak da Dojnmg nAdnea dyoel ru aB°a ng e
[ se-ilmik ve alanén keérsal turizm potans
potansiyelinin SWOT analizini tespit etmek a
6. BULGULAR VE TARTI k MA
El azeéej il inimpotlkédrss yle!l t mrn zM®WOT anali zi t ek
y°neli k yapélan bu -alékmada veriler; i I k ol
ol arak da g°r¢kme tekniji uygul anarak el de
ilin ké&rmadottanrsi yelinin SWOT analizinin ol
edebil mek i-in ildeki yer el gazeteler, Kl K¢
yer el ve basén araktérmasé yapél méxkltrmmasé Ayr
amacéyla ilin kérsal turizm potansiyeline s
16de yer alan kamu kurumu ve kuruluklarla da
Tablo1l:G°r ¢ kme Yapélan Kurum ve Kurulu
T KI' Valiliji ve T Memurlar

T El azé]j K e THrigrh 1 Seyahat Acenteleri
Mederl ¢ ¢
T KI ve KI -

T KI' ve KI-e Tar Y°neticiler

T KI' ve KI-e Orm ¢ Otd vV e
-al exkanl ar é

1 KI vV e KI - e

M¢ederl ¢kl er i 1 Esnaflar

T Karako-an Mesl|l ¥ Y°re Hal k
M¢ der ¢
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T Okul M¢ederl eri  Dernekler

1 Akademisyenler T Féer at K
Aj anseé

Araxkxt érmanén veéeMalesi 2BEDmMmtaA00L8I1 er i arasend
kapsaménda El azéj Kl Kel t er vV e Turizm M¢dyg
Beledy el eri ne ait web siteleri, il ve 11l -elerd
El azéj il i ndeki kersal turizm ile ilgild:@ de
-al ékél mexktér El azeéej il i niharkaékr sw& p étluarni z an
araktéermasénda Ku °neml:i sonu-|lara varél mext
1 Kl'de kérsal turizm etkinlikIlerinden ol an
Yér ¢YéeK gibi unsurl arén t¢gm¢g mevcuttur .
i Kl kal e, cami |, t ¢r be,sanme sntiirta sv eu nksiulril saer égniz
i Kl de dajl ar, gl 1l er, nehirl er, or manl ar \
bul unmaktader
i Kl ziyaret-ilerine el sanatl ar e, yer el e
m¢zi k gibi kérembhkyadam. al anl ar é su
El azéj il inin kersal turizm potansivyelini
potansiyeline sahip turistik alanlar Ni san
°nemli g°zlem sonu-|laréna vareél méxter:
1 El azeéej I I A baoxéaid @anawme Kk k gdlof at ely dejer |l eri
sahipliji yapméxkter
1 Kér sal turizm bilekenl eri il e (keéersal al a
alane olarak) ziyaret-ilerine kérsal turizm
1 Hem lent s el hem de kérsal hayat I -in yakKa
yakaméneéen dojall eéje, tarém alanl ar é, flora
alanl areée gi bi dojayl a i- i-e olan yerlerin
térmanma ve y¢réigyéek gibi bir-ok aktiviteye o
1 Geni k mera ve -ayeérlaré ile hayvanceéel éj a
uygun ol an i1l , bozul mamék, dojall é] é&gnée ikdmuy
ger ekl i olan bir-ok bilekene sahi s

SWOT Anali zi °nceden

I i
y°neticilere vV e gi ri mcil ere yar démcée ol m
2015:43). Bir organizgso n u n , sekt°r¢n veya b°lgenin g¢-|
karkée karkéya kaldeéejé fersat ve tehditleri a
amaceéeyla kullanéel an SWOT Anal i zi Teknakj i nin
mevcut olan g¢-1¢ y°nlerden ve feérsatlardan
et ki sini en az seviyeye i ndirecek pl an Ve
-al ékmal arénén ger-eklektirilmesidir (Kanseéez
Tabl oyelrdael an kamu kurumu ve kuruluklar i1l e
ilinin keérsal turizm potansiyelinde g¢-1 ¢ vy
kikiler Elazeéej ilinin keérsal tunezmepoepBsi ¥k

205


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr

= | WACTG619 -
-~ g INTERNATIONAL WEST ASIA CONGRESS OF TOURISM
PP, RESEARCH
i Tz v ez 261 29 SEPT 2019 W m
- RIS VAN - TURKEY e )

info@iwact.org http://iwact.org tioyo@yyu.edu.tr

kurumu ve kuruluxklar i1le y°re halkénén bu t
cevaplar alénmék ve bu g°r¢kmel erde °ne - éka
El azéj [ kersal mi ras unsurb?calrgée db ak é nteanrdpal
bir-ok medeniyete ev sahiplifiji yapt éjéndan
gel i kmeye a-ékter.

Su kaynakl aré bakéméndan b°l genin en zengin
nehir ve g°%l IGerreekdadahiypmttier eml arén bu al anl ar :
bir kaynak ol ukturmaktader.

Yakanabilir 1l ler arasénda il k seéralarda yer
hizmetl er. bakéméndan kersgegdsahiptir.r i zm al anénda
YOre hal k e, y°neticiler, girikimciler, kam
gel Ktiril mesi konusunda b¢yéek bir m¢cadel e
turizm t¢grlerine g°re ©°ncarli kIl ol arak el e a
Kar as al i klimin h©kim ol duju ilde son zamanl
deji ktirmik ve Akdeniz i kliminin h©kim ol duj

yapél maya bakl améxkt er .

K kersal turi zmahiigd exlemd & i me chenioy luem ak &r s a |
°nem veril meye baklanmék ve bu turizm tg¢reéegne
El azéj il sosyal ve k¢l tegrel anl amda ¢ kemi
kersal tunri gml&amadcday i stl ere olumlu bakeéel makt
Ker sal turizmin vazge-ilmez °jJeleri ol an tar

gibi aktiviteler ilde yeterince mevcuttur.

Kl'in kar a, hava, d e minrey osl auh ivpe oflemaisbéo ti |uel akkeerr
gel ebilecek ziyaret-ilere ulakéem kolayl éejée s
Klde folklor (¢ayda ¢éra), yemek, festival
Geceleri), m¢ zi k gi bi ejl egeayeartdtmakka akei
ziyaret-ilere kérsal yakam alané sunmaktadeér
Tablo 16de yer alan ki ki ve kurulukl ara EI az
y°nlerinin neler olduju sorul muktur. Go°r ¢Km
kurul ukl areéen ilin keérsal turizm potansiyeline
turizm t¢érégnde habersi z ol duj u, czell i k!l e C
cevaplarée al énméxkteéer. El azéj] il iamilnarkéénréesnalne
ol abilecejiyle ilagild:@i verilen cevaplardan ©°n
El azéejJ ilinde yakayan yerel hal k turizm konu
bil giye sahip ol madeéejé, K¢gltegrkuaruuli wum & e Migd
bilgilendirmede eksi k kal maktadér.
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Ker sal turizm bilekenlerinin -ojuna sahip
kull anamamaktader . Palu ve Harputota ke¢gltere

etkinlikler gidereka ut ul makt adér .

Y°re hal ke, kamu kurumlaré ve turizm alane
i Kl et mel er i ise ilin kérsal turi z mi konusun
bil giye sahip ol madékl|l ar e ok-iafj édeéedi ver it mel

e il I -1 n °neml. bir turizm tg¢greg ol an
u ama-la ile gelen turistleri i se hayal

'!'niversitesi ,tubbu zgniiwdrestimeecdd iyer b&I g
en dijer turizm i Kl et mel er i il in l
ememektedir.

nw n =
—~ —~ q
@ @
= =

i Ktiril mesi k onit
turizm potansi

de kersal turi zmin g
I I S
I etl eri de bul unm

I Ji yuoae ko
|t

< &
o]
o]
(]
<
(9]
I e
N
3_—

Ker sal alanl ar da faaliyet g°steren turizm
yetersizdir.

(7))
o]

Keér
hab

al anl ardaldio] abr iklaiynaklkat ¢ rkelnusenda
i zken, kamu kurumu ve kurulukl aré i se

()
—
(7]

il inin kersal turizm potansiyelinin
rmaya y°nelliakéeamE ilr ik Iverri [Teur,i zm M¢ d,
, KI ve KI-e Belediyesi, KI ve KIl-e Ta
nl ar &, Akademi syenl er, memur | ar , y°re
meéaknt eg°.r cykampeeller de i1 gi | i kamu Kkurumu v
a Elazéj ilinin kérsashhdallamrieamalpiot aaasij i
el an g°r¢kmel er sonucunda g°r ¢karg, | en Kk
tl aréné Ku kKekilde belirtmiktir:

Il zm potansiyel!] konusur
remlarén yapél maseéeé, al t
rod dyjneli k tanétémlareéen
urizm te¢ogrl eri araseéenda

i 6nde hem Sosyal Bilimler
Tumigzmoli maeée meersalitoPligme
tesi 6nin ve Turizm ikl et me
bl ¢mlerin ve bu alanda eji
tjuei ztmuhiemmde¢s dl er i Il -in bir deza

ma Aj ansé, El azéej Fol kl or Dernej
ebi Festivallerinin ilde keéersal
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Hem yurt déewdexeadlemadkeayialn vatandakl|l ar én e me
yerl ekmek istemel eri ve keéersal turizm al ané
turizme katkeda bulunmaktadeéer .
Férat Havzaseée K¢gltegr Turi zm KoaodbraunmaBavreaj Gedil k¢
-evresinde yapél acak ol an kersal turizm pc
ekonomi sine katkéda bulunmaktadér.
El azéj ilinde faaliyet g°steren ©°zellikle d
kapl eécal aré ¢her salyntakr saiml agpakt adeéer .
Yer el hal k, kamu kurumu ve kuruluxkl ar il e
gel i kmesi konusunda yeterince isteklidirler.
K kel terel miras alanénda zengin biretari he
kéersal turizmin gelikmesi sajlanmal édeér .
Son ol arak da tablo 106de kamu kurumu ve KiKki
ilinde keérsal turi zmi bekl eyen tehditlerin
sonucunda yereburihamké&onks2umsdd ekonomi k anl e
ol madej e, il de mevcut ol an ke¢lterel miras u
kal dejé vb. I fadel er kull anmexkl ar dér . Yapél
bazél aré ise kekildedir
YOre ha4k|g,ét§oeyoanlamda geIiKmiKken ekonomi
desteji sajlayamamakt adeé
Son zamanl arda kérsal bl gel erde yakayan kes
nedenl erden dolayédé&e@nhsebl merfgezlere waetiér
faaliyetlerin azal maséna neden ol muktur.
Kl de ©°zell ikl e de Pal u il -esinde kel t orel |
Karakaya barajlaréenda yeterl.| ° n borummiktarvé n al €
dojal -evre de tahrip ol maktadeéer
Kamu kurumu ve kurulukl ar én il de wvar ol abi
ekonomi k anl amda dest ek ol amamakta ve bu k
i Kl etmel er i-inikdaliirfeicyekl ikuper, screani nee gi bi
KIl e hem keérsal turizm amacéyla gel en tur i ¢
gel eneksel yakaméne ve yerel kel tegreéene zarar
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Tablo2:El azéj] Klinin Kéamsal SWOTIi ZAm aRP o tza n sTieyka
Dejerlendiril mesi
Ge¢-1 ¢ Yonl eri Zayéf Y°nl eri
i Kér sal turi zmin | Kl de ker sal al a
ol an tarémsal alanl|{hal ké turizm konusJ
ve sportif gibi kaynaklar ilde yeterindej i | di r
mevcuttur. i Kér sal al anl ar da
1 Kl de kérsal tur |(kilise gibi kérsal
alal ar konakl| ama ve|lkorunmamakt ade
bakéeéméndan yeterl idf Bl ge halké, k a
1 B°l ge hal ké, i Klkurul ukl ar i i n keér
-al ékanl ar il in k ( habersizlerdir.
bakmakt ader . i YOr e hal keé kKér si
1 B°l gede daha °©°ndqyeterl:i bil giye s a
zamanl arda da vyapélturizm t¢grlerine da
él émanl akt ér kléema=d | Férat i niver sit
uygun hal e gel mi kKt i|akademik anlawh a ger ekl
i Kl ker sal turizng®sterememektedir
sahiptir. 1 B°l gede kérsal t
1 KI'in kar a, hava,konusunda KI deki d
ulakem te¢grlerine sajyeterl.i i Kbirliji v
amaceyla gelebil ecefq Kér sal turizm ¢
kol ayl ejé sajlamakt|b°l gelerde yeterl:i
1 Bl g@éyesak t ur i z n hizmetleribulunmamat ad é
turistlere y°re hallfq Kér sal alanlard
i Kl de fol klor, ejlturi zm i Kl et mel er i
Kiir, me¢ zi k gi bi ttbakéméndan yetersiz
artmakta ve bu da 3
alané sunmaktadér. i Kér sal al anl ar da
1 KI'in kersal tujdoj al kaynakl ar Kk
y ¢ kselkmas é nedeni ylldejerl erden haber si
yat érémlar giderek |(kurulukl ar é i se
koruyamama k t ad ér .
Férsatl ar Tehditler
1 El azeéej Pl kéers|f Bel ge hal ke yet
konusunda b°l ge i-i|sahip dejildir.
1 Féerat i niversi | Kér sal al anl ar da
Kkl etmecilifji al an{ol an g°- giderek ar
kérsal turizm kon|y B°l gedeki t arr yok
i -ermektedir ol makt a, doj al - evi
1 Ferat Kabkhkéeéa@ama |I|lkaynakl aré da bozul
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turizmine gerektiJilfg KI de kérsal tur

1 Yur t dékénda ygesteren I Kl et mel e
vatandakl!| ar én emeklyeterince bul unmama
kérsal al anl ara ye|T Kér sal turizm anm

alanda faaliyetler vermektedir. turistler b°l geal nk

i Kl'in Feérat Havzabozmaktadeér

Gel i Kkme -B°nldgeesyeri

kéer sal turizm t ¢grén

i Kl vV e il -ede

kapl eécal ar én fazl a

kéer sal turizm t ¢grén

i Y°re hal ké, k a

kurul ukl ar il in k e

isteklidir.

i El azéj i linde k

ediyor ol mase kers

gel i kmesini sajl ama

7. SONU¢

Bu -al ékma, Doju Anadolu B°l gesinin Yukare |
turizm potansiyelinin SWOT anali zi teknijJi
Araktérma sonu-larénaubb@rkbakamu® Xellr umaktver k
hal kén ilin kérsal turizm bilekenlerinin -o0]
b°l gelerin de konakl ama, alt yapé hizmetl er|
var él méxkter

Ker salm tpwrtiansi yel.i bakéméndan b°l gede ©°neml
El azeéej ilinde FeKht KKht kgnmar AgmnMgdyel ¢] ¢ Vv
ol masé ve Feérat Havzasé Turizm Koruman ve Ge
°neml i bir férsatter.

El azeéej ilinin kérsal turizminde ©°neml. eksil
kal derabil mesi I -1in kersal miras unsurl ar é
konusunda turizm al anéknudrau mfug al® zyeelt sge&kstterr ewn
kurul ukl ar éneéen bilgilendiril mesi, bu al anl
iyilektiril mesi, b u turizm t¢érégnde -al ékac
gerekmektedir

Gel ecekte 1 seirmbutdagahudiitzmoltywkwtiuriabi | ecek ol an
amaceéeyla kérsal kesi mden kente olan g°-¢n az
yok ol masénén da °n¢ne ge-il melidir.

Sonu- ol ar ak El azéj i 1i, akeéeggeg-all¢g twernlzew ip
yojunl akteéej é, il de mevcut olan bu turizm t ¢
i -in tehditleri ortadan kaldéer manén yoll arér
i -erisinde ilinakarnmdsal stajdiekmiée Kkamagsdhmd al én
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ENVANTER Y¥NETKMKNKN ORGANKZASYON ETKKNLKJ
ETKKLERK: BKR CATERI NG KKLETMESK ¥RNE

THE EFFECTS OF INVENTORY MANAGEMENT ON THE ORGANIZATIONAL
EFFECTIVENESS: EXAMPLE OF A CATERING BUSINESS

Fathi Lekhdhuri Mansour ALBENDAG

Kastamonu | niversitesi

Do-. Dr . Mi ne HALKS

Kocaeld| iniversitesi
Prof. Dr. Muhsin HALKS
Abant izzet Baysal i niversitesi
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¥ZET

Stok (envanter) y°neti mi, para ve sg¢gre- g¢zer
organi zasyonlarda °neml:. g°revl erden birisi
s¢re-1eri araséndakim Wejliadamesi nglkrae@ddneérb.i r}
departmanlarla wuyum i-inde -aleékabil mesi ad
gerekmektedir. Organi zasyonun etkinlifji ve [
takédéjeée bu °mem @maéade@mi yollear a&l € u konu se-i
y°netiminin rol¢ng g°stermeyi, ayréca stok
°nemini ortaya -ékarmayé ve stok y°netimin
sénérl|l ayan rzloermewki| aa®a-bealmakt adeér Sonu-1 ar
yer deki depo g°revliilerinin tedarik y°neti mi
departmanéna bajlée -aléekmalarénéen ikl eri da
arakt entathazceéne y°net i mi biriminin adéneén, my¢, K
Kekil de satén alma b°l ¢m¢g ol arak dejiktiril
bl ¢mden ayreéelarak stok y°neti mi adé alteéend:
ki ket mer kezi ve alanlardaki stok b°l ¢mleri
s°zl ekmel er ékéjénda o mal zemelerin teslim
kontrol ¢gn¢g sajlarl ar

Anahtar Kelimeler:Envanter, etkinlik, organizasyon, konb | , depo - al ékanl ar

ABSTRACT

The stock management is one of the important job in organizations where it has a direct

i mpact on money and processes, as i1tdos the
the thing that needs to take attention tand improves its processes to go fit with the rest of

the organizationds careers, according to thi

subject has been choose, which represented with inventory management and impact on the
effectiveness of oamizations. This study aimed to trying to show the role of stock
management, the ability to show the importance of stock management according to
organization effectiveness and trying to select difficulties that the stock management is faced
and limiting its activity. The results have ensured that following storekeepers in locations of
stock management is better that following the supply management. The researcher is
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recommended to Change the name of materials management to purchasing management

w h e r eontaihs@purchasing section and customs clearance section, and storage section is
separated from it, from its work tasks buying materials according to the need of it with the

right amount, quality, time and price and Develop a new management under theohame

stock management including the headquarters of stock section and location stock section to
select the companyds need of materials wunder
it, keep release it according to the planning rate of spending antiat provisions on it with

what ensure of spending it in the selected ways

Keywords:Inventory, effectiveness, organization, control, storekeepers.

1. GKRKK

ma , stok y°neti mi veya envanter y°net
r Envanter, sadece end¢gstrivyel ve ti
ver mek i -in mal | ar én - 0] d,natellerk or uyu
siteler vV e hastanel er gi bi hi zmet S
i mi ndeki i Kl etmenin bakaréseéezl éejéna yol
meéena gel ir. ¥zelli kle bujedluewuwde deéplod ama
et mektedir, bu da bu g°revin °nemini, b
emi ni |, depo pl anl amaséneén °nemini, nakl i
rsonel in ejitil melerinyen °kaeymtn,i , r dXors ¢uw
hafazasénén °nemini g°stermektedir. Bunun
rmemes. adeéena, eksi klik ve hatalarén tespi
rformans test vyea pced jmearslée ngdiar keiklrnmeeaskst izendjsr o k. y
mmadde biri ki mi, kull aném s¢relerinin son
slim edi |l ememesi gi bi nedenl erl e ikKletmel e
u gibi durumlar, kalifie i nsan g¢cegneéen ol mamas e, envant e
°ntemlerin kullanél mamasé ve Kirketin y°net

cp < TT O
°os —— o

37T
®QQ Dd®D®CD®S " S

y°neti mi, envanter. sakl amak vV e S
ab2epml eri vegyg birimler i-in ©°ng

n
a
pol ama envanter. i-in gerekl: pr o
e
t
n

Q» >
—_ =

-0 AMmM <KwWw+o5oT <
D < S5

- " c S

Q o0 —<
S @ DD

a
I
k
i dir . 'r¢nlerin saklanmasé i -in -
bu madded r i ul maseé ¢zerine -al ékélan b°l ¢ mdy¢
envanter et i mi, m¢Kterinin gerekl.i Srén
konan t¢m faaliyetl eri i -erir. L roganrgenn émewd e
°r g¢ithsteilya-1 aréne karkélamak i-in satén al ma,

m
n u
0

n
e
Kkt
t
y

c

alanda daha °nce yapélan bilimsel arakter
kirketlerin bakareéesé ¢zemi ngdeneXnennl ik omiurs
n -al éxkmal ar, mevcut varl|l ékl aréen % 60'e
el i k konular ¢zerinde dur muxktur. Bu il gi,
ér mak vV e b°yl ece gmgkted&id ielke i irmierk ivet ewkd rei
umun verimlilifJini ve etkinlijini saj | ame
é(Altenéarfer, 2010).

Yabance ¢l kel erdeki envanter y°neti mi al i
sekdgrirndeki Kirketler a-eéseéendan bir-ok i1 c
uygul amal ar énén vV e moder n envanter y°net i mi

C“
S~ ">

- X< D=2
o —
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Kirketlerin finansal performanséna ve bu a
odaklan mé gAugaistine, ve Agu, 2013).

1 Envanter y°netiminin ve bunun Kirketl er.i
araktermanén kapsaménén yané sér a, envanter
czelli kle Libyaleée -alekxmalymarsadakisadegademl e
Kirketlerinin - ve deéexk idar.i deji ki mlerle
-al ékmal ara i htiya- wvardér.

1 Li bya'da bir arakteéermacénén, daha °nceki
ile ilgilen me si yani envanter y°net i mi ve °rge¢t ¢
czerindeki etkisini arakteéermasé gerekti]i or
¥nceki -al ekxmal arén -o0j u, sistem uygul amal at
ve bunun mpwltenr iHiezmetsukal itesine [/ d¢zeyine
finans yeterl il ifji czerine yojunl akmaktader
yekpekforkremmmsa&mt ér maya et ki si ol duju sonucun
kontrold ¢ K ¢ kK1 ¢]J ¢ nedenl er i hakkénda arakteéer ma vy
y°neti mi il e kurumun etkinlifji araséendaki i
Bu arakteéer maneéen genel amacé, envanter y°ne
etkilerini dej er | enBlu r mak € Kk ma, envanter y°neti mini
ama-|l amaktadér ve bu -al ékmanén katkéseé, Kur
akaj edaki hedefl er yoluyla ulakmayé pl anl ama
1 Kncel enen KirkgfPheti mi-ninn elhnavraméleakt éj e z
-al ékmak, bu zorluklarén etkinliJini séneéer |
-alekmak ve benzer kuruluklara daj et mak.

i Envanter y°neti minin rol ¢n¢g ve ikisiciel enen
vurgulamak.

1 Envanter y°neti minin performanseéne dej er
tekhisi ve nedenl erini bil mek ve tekrar et me
i Arakt ér manén ©°nemi ve konuyla il gil:i ver
geliktiriéel mafil aemakat k

Bu -er-evede araktérmanén hipotezl eri akaj ed
H1. 1: Kdar i kéeséemdaki depo g°revliilerinin

é etkilemektedir.
m ve organi zarsyghnetkismik| af aséna

perfor manseén
H1. 2: Yo°net.
bul unmaktader.

H1.3: Y°netim ve orgdepaagyVowimiaf emiemnibraijvd €1 ék
organi zasyon et Wiedliirjlierydeki ed &riwnl|l avragd dér .
Arakt érma Libya'daki petir slunrminr e trl d rkil red mea ti
nedenle sonu-|larén sadece bu sekt°rdeki Kirk

2. VERK ANALKZK VE BULGULAR

Cevaplarla alakal é veri analizl eri I -1in, t
kull anél déakt¥emromal ivkelrei laerr i ni n nor mal daj el em
i - KoimogorovSmirnov ve ShapirtWi | k t est | Shapirawe | kak @€Isd & ni n ¢
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dej eri 0, 447> 0-Sthbr nwev Ktod snbegjoemivoD a8 @02k 0, C
belirlendi v mevcut verilerin nor mal dajel dejé g
frekans tabl ol aréndan yararl anél deé Hi pot e.
analizl erinden faydal anél de.

21.Demografi k ¥zellikler

e Klikkin Kstatistik
I

Bu b°l ¢mameewcmiatya kat él anl arén karakteristik

Tabl o 1. Demografi k Dejikkenlere KIikki

Y aKk Frekans Y¢zde Ejitim Frekans Y¢zde
306dan k¢ |50 32.7 Lise 42 27.5
31-41 63 41.2 '!'niver si|40 26.1
41-50 31 20.3 Dijer 71 46.4
50+ 9 5.9 Toplam 153 100.0
Toplam 153 100.0
Akademik Frekans Y¢zde kirkett elFrekans Y¢zde
Uzmanl éKk Deneyim
Muhasebe 31 20.3 5 yél dan|bl 33.3
Kkl et me [ ]21 13.7 6-10 yél 62 40.5
Kktisat 19 12.4 11-15y é | 31 20.3
Dijer 82 53.6 15+ yeél |9 5.9
Toplam 153 100.0 Toplam 153 100.0
22Ar akt érma Dejikkenlerine Klikkin Tanéemlay
¢cal eékmanén hipotezlerini t est etmek i -in 1is
-al ekmanénnidnejdlkkekhll eriini n yeterl: deji kKken
Buradan -al ékmanén ortal ama, s t averittrine tiblos a p ma
26de g°sterildifji czere ge-ilecektir. Genel
aksakl ekl ar &, d¢kek envanter kont rodlkent évliea re
tanéméxkl arder Kat él émcel ar , organi zasyonun
bu kKkekil de algéel amaktaderl!| ar .

Tablo 2. Tanéemlayécé Kstatistikl
Dej i kken Ort. Std. S. 1 2 3
1. Envanter Y°netiminde A 3431 1,168 1
2. Envanter Kontrol ¢nde H 3215 1,256 | 0,637 1
3. Envanter Performansé FE 3526| 1126 | 0516 | 0,776 |1
* ok Korelasyon 0,01 seviyesinde °nemlidir.
23Ar akthkirpnmat ezl erine Klikkin Analizler
Akaj édaki tabl o ayr é ki deji kkenli korel a
deji kkenl erin organi zasyonun et kinlik dej i
gestermektedir. Korel asyonkadan s adyegfliakrnei Kk 01, 13
korelasyonl ar 0,01 d¢zeyinde anl aml édeér
performanséndaki eksi klikler, depo soruml ul s
d¢zenl eyi ci y°neti m t arOadlitvad&knlikérk 8,998, p kOOL)er ( r
il e ©°nemli ve pozitif bir Kekil de bajl edeér
eksi kli k (r = 0,993, p> 0,01), depo sahiple
dée¢zenl eyi ci y °© e tOilm (dre =b u0 ,bda59,and>ar ar asénd:

216


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr

. > -
VAN TUZLEAOE VL USRS TES]
A, 1RIIN YL G b ALK IMAC LS

info@iwact.org

Il WACTO619
INTERNATIONAL WEST ASIA CONGRESS OF TOURISM

RESEARCH a
267 29 SEPT 2019
VAN - TURKEY lw m

http://iwact.org tioyo@yyu.edu.tr

eji kKkenli korelasyon matrisinin sonu-1I|ar e,
envanter y°net i mi performanséndaki eksi kl ik
a-éklaajaibmil eg®°stermi ktir.
Tabl o 3. Organizasyonun etkinlif§J.i il e ik
1 2 3 4
l1L.Envanter y°netimindeki eksi kl1
2Depo -al ékanlarénén bajl el ék ,398 1
3Kdari tarafta eksiklikler ve ,464 568 |1
4. Etkileyicilik 993" 401" 459" 1
** 0,01 anlaml éléek d¢zeyi (n=153)
Akaj édaki hi potezler regresyon anali zi il e t
KI'k 1 ki hi potez:
HI-1 : Kdar i kesémdaki depo gerevliilerinin y
performansénée etkilemektedir.
HI-2 : Y°netim ve organizasyon eksiklijJi Il e
bul unmaktader.
Regresyon modelini, T a-KareoR) 4ed ANOVAGP lailtararak | d i ] i
dejerlendir#iaden deffet, 2ndR2 , ol duju sonucuna v
Envanter Y°neti minin Performanseéndaki Eksi
Gorevlilerinin Baj éml él ek Bakar ésezl ekl ar én
atfedilebilir,. RKar e dej eridnei n bibru ykéezkd el ver mesi , me
hi potezlerini test et mek i -dienr ercesgsrie soylodnu J nuondue
¥nceki sonu -, ANOVA F'nin (F = 23,949) dej ¢
bakéel arak desteaekllemebiilri.r Bwe ngaleindtei ar akt ér
regresyon modeliddiejieriin biuyliunbdiu] uunyau nk ar ar ver el
Tablo: 4. Stok y°%°net i mi perf ormansénén Regre
Bajéeml é:deji kken
Bajéeémséz dejikken Envanter Y °maentsiémmid aP eErkfg
Depo al eékanl aréneén b 0,19%
Kdare ve d¢gzenleyici 0,351
R 0,242
ANOVA F 23,949 (p<0,01)
'Standardi ze Katsayé 0,05 seviyesinde °nemlic
“"Standardi ze Kat smewyldr, ©158.1 seviyesinde °
Yukar edaki tabloya (Tabl o: 4) dayanar ak, me v
hem Depo G°revliilerinin ve D¢zenl eyi ci YO n
Taraftaki Eksi kli kler Standaywyéi aeéeKataawné&l ab
<0, 05; b = 341, p <0, 01, bu veril eri SEérase.
g°revliilerinin bajéemleéelék sékéntéesé organi za
l - ¢nc¢  hHI-B:oYt°enze:it i m ve or g amip o a sgy°orng V¥ inaeflt ie ymeetn ii
bajl el ékoelgankbkziagiyon et kiedliirjflierydeki ed &riwnl arre
Regresyon model i ni dejerl endirmeden ©°nce, é
Squared (R2) ve ANOVA F k(URRamaDaROP8R 6Bhdarf
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var él abilir. Organi zasyonun etkinlijinin de
sorumlusunun eksi kl ikl erine DbKgrlets i b akeajredrsiérz
yé¢zdesi, organi zasyoni reit kttemdti Jemmek mevicutr dég
bir uyum ol dujunu g°sterir. ¥nceki sonu- (F
F dejerine bakélarak desteklenip gelixktiril
Uygunl uk ol dudgbirr sonucuna va

Tablo 5. Kdare ve d¢gzenleyicilerin orage

Bajéemleée:dejiK

Bajémséz dejikkenler Organizasyomzafiyeti
1.Depo -al é&kanlarénén bajlél é 0,208
20rganizasyon etkinlijindeki 0,341
R 0,24
ANOVA F 23,656 (p<0,01)

'Standardi ze Katsayé 0,05 seviyesinde °nemlidir
Standardize Katsayé 0,01 seviyesinde °nemlidirt

Tabl o 56e dayanar ak, mevcut Hi potezl er, Kda
Kal ecéel ék Ve BEkns i kSltiaknldearritHear KlKiakksay él ar é
destekl enmektedir (b = 0,208, p <Oné6i mbve

organizasyon zafiyetinidepo g°r g ¥ Inielt @ mien ibna jvé erdagizasyor k s i k |
etkinlijindre&kh soyde llmeléirl ediji ortaya konm

3. SONU¢ VE TARTI k MA

Sonu-dlaarn ikéesémdaki depo sorumlul arénén y°ne
performanseéne et kil ediJi gor ¢l megktgr . Saha
bajl él ékhahepetekedal aul anméekteér. Y©°netim ve
y°neti mi araseéenda bir i KKk bul unmuxktur.

eksi klik varder. Bu dur um, i stenen uygun yer
md zeme tedarik edi |l ememesi ne neden ol makt a
terl erde Kirketin I htiya-1areéenée belirl emede
yapmamasé ve kontrol sisteminin zayeéefdeéej]é s
ortaya Koymuktur . Ayné Kekil de I htivya- tes
mal zeme eksi kliji, mal zemenin ge- ul akmasé,

y°neti mi biri mi g°z °n¢nde bul undur biasé ge
probl emdir . Bu nedenle acil ve gelikige¢zel p
ger -ekl exkxmektedir.

Khtiya- duyul an mal zemel eri tahmin etme /[ bel
eksi klijine yol a- malktkkadkéarr kee i bu°dadidjoij at ez
et mesine ve ayné zamanda bazé mal zemel erin

duran mal zemeye neden ol maktadér. Ve buna b
ve istenen hedklfewtei menmae hak tte dgier - e

Y°netim ve or g adreipzoa s § 0 nuy# auféitayredteié b aj deé | € k '
organi zasyon et kimdliijrinayyikdi setrkuindiar @éhduij u

dojrul anméxkt ér .

218


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr

s ) | WACTO619 2
~ 4 INTERNATIONAL WEST ASIA CONGRESS OF TOURISM
N RESEARCH
& o \’u‘:Lll“\?_“'.';‘\l‘DI(‘.':{iS’.lI‘S_‘I 267 29 SEPT 2019 lw m
I VAN - TURKEY it

info@iwact.org http://iwact.org tioyo@yyu.edu.tr

¢al é Kk ma, envanter y&nheda mbelpiertfiofenmamng@€nedts alk
bu hi potezin dojrul ujunu ortaya Koymuktur
met otl arén el lagm&l|l neaamasred a al anl ar da K i d e
y°neti mine bajl & noal nbama lnmarn@ nv es atteésnl iamh nmeald an ¢
B¢t éen bu belirtilenler, Kirketin hedefl erin
hedefl er, mini mum maliyet ve en 1iyi hi zmet.i
Kirketlerkabaséeprpasasaearda m¢egkterilerin memr
mar uz kal mama, yé¢ksek gelir/ kor el de et me, i
mal zemeyi azalt ma, artan -al ek ma perfor man
hedeflerdir.

Bu sonu-lar neticesinde araktérma i-in Ku ©°n
1 Mal zeme i htiyacéené tespit etme adéna bir
m¢kKterilerin talepleri il e yatérém yapeéelan n
mi kt aréelkinl azial i r .

1 Depol arda -al ekxkmaye gel i ktirmek i -1 n y e
Al anl ardaki depol arénda bilgisayarl ar kul | a
bajl antéséné sajl amak.

1 Arakt ér macé, kontrol giasnt emisiyiom gajpleas@ma
alma biriminin, satén alma biriminden ayrél m
o] Saten alma ve gé¢émr ekl eme bl ¢mégng i -erec
adénéen satén al ma bi rtiomkil aanlaa rb&@ K ¢drgjni¢gnt ibrui Ibme
Buna g°re g°revi, Il htiyaca g°re gerekl: mi K 1
sateéen além i klemini ger-eklexkxtirmektir.

o] S°z|l ekmel er e gore Kirketin mal z e me I hti
kor unmas é, taki binin yapél masé ve bunlarén il
envanter y°net i mi il e alanlardaki envanter
adénda vyeni bir y°netim biriminin ol extder u
uygul anmaséna -al éxkél maseé, bazée mal zeme f i rn
envanter sistemi olarak ifade edilen Japon s
o] Bu kirketin bir ©°zellifji, maBunedemke Istekr e o |
mal zeme d¢zeyi, kararséz |/ dejikken talep ©°z
ol mase gerekir.

o] Bazé sénéflarda envanter y°netim sistemi,
o] Uygun zamanda, uygun fiyat, uygun kalike uygun miktarda malzemenin temini
adéna, satén aléem programénén hayata ge-iri/l
o] Bankal ardan kredi al eénmaseéndadchéeBanggekek n ol d
ol masé durumunda faizlerin hizmet sunulan fi
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¥ZET

I I er i ve bexkeri hayat bakeé
ran bir il -edir. Kl -e ayn
Kamme yery¢gze Kekillerine
K kbaka kal ma, géenl ¢k yaka
g°zl eme, fotosaf ari gi |
re sahiptir. Dol ay
retiyle turizme ka
sunabilir.émzZifram !l h &
|l a ol duk-a zengi
konu et mesi ve b
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Bu bajlamda ©°nceli kle Erci kddk kyaeyn aakllaanr éwme ¢
anl amda y°reye kat ke sunabil ecek yeter |l il
gerekmektedirZi ra bir-ok doj al kaynajé be¢nyasitiyaeél
destej-ievr esel boe uluma K &lad eigleisi Il iek i nde dej el
Arakt @érma al anéndaki kaynakl ar, nitelik y°ng
rli atfedilen dajl ék sahal ar a, sahill er
al anl ar eéna, i - kesi ml erde kalan ve 'y
ik ol ukuml ar a ew Buwuhigglnikj,i Kigtlaripinak tdad
éné bellli °] -¢de karkél ayacak beck
dan zengin ve ayné zamanda -evresel b
i n 4 (d°ert) farkl & kadiemeorig®raeer i
ape destekleri, -evresel kal i
ktedir. Derecelendirme -al ékm:
cak turizm vyateérémlegrieyva yvabaomi-lkva:d
] &€ anl akél maktadeéer .
elimeler Er ci kK Van G°| ¢, Doj al Kaynakl ar , E
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Anahtar
ABSTRACT
Ercik Iis a rich town in ter ms of di fferent

district has been preserved from gommental threats which preserved the different earth
forms and historical attractions. In addition, it has the potential to provide special
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opportunities and activities for edourists such as to be alone at nature, escape from the
pressure and stresd daily life, wildlife watching, trekking, bird watching, and photography.
Therefore, this feature of the Ercik distric
consideration a conservation plan while implementing tourism projects, which witilmate

to the economic development of the people in the district. As a matter of fact, the local people

are mainly working in agricultural activities. Therefore, it is possible for the district, which
possesses very rich features of natural and histbrnedues, to employ these resources to

tourism development and generate income.

Il n this context, first of all, It 1S necess:
could be used for tourism development, are economically sufficient to contribute to the
region. The region, which contains many natural resources, is evdluaterms of attraction

level, infrastructure support, and environmental degradation level and accessibility
categories.The areas evaluated in this research, which host volcanic formations and are
located in the inner areas, create recognition with thamwmediate surroundings of
mountainous terrain, beaches, rocks, and other morphological forms that when examined
gualitatively are considered to be nationally recognized and valued. The district, which has
human structures to meet the needs oftecaststo a certain extent in today's conditions,

rich in cultural values and is also one of the least affected areas of environmental
degradati on. According to Erci k''s rating b
significant scores in terms of attron level, infrastructure supports, environmental quality

and accessibilityAs a result of the rating work and interviews, it is understood that potential
tourism investments will contribute economically to the area.

Keywords Er ci K Van dowdesEcotdui@sin.u r a l Re

1. GKRKK

D

urizmin ©°zellikle son yéllarda ¢
e zamana Yyayél masé yakl akémlar én
hazeéerlegnan T0r2K3i yEey | Tenr iPZ2 m n®tnrdaat
tuda turizm -exitler:i ve alanl a
l erinden Dbiri de ekoturizmdir.

ox =

5 -

< <
— o O
®— O DO
Daxqjgm
-~ —® o~

o @
"o

er¢ecrekergrdledmda r ki k il kel er i dojru
i e &rednlga ehememogdyo ekonomi k yakam

- r. Bu anlamda Tg¢rkiyednin bir-ok bP°
konu edilmektedir. B8 al anl ardan biride Doju Anadol u B?®°
[ il -esidir. Kl -e hem doj al yapé ve - ek
muk al anlardan biridir. Bu nedenl e, bu
rizm uygul amaséuwrai zinnt i y@n érvsaé&zd ék ay ntackn kv
czerindeki hOoki mi yetini mekrul akt ér mak
| emesi I -1 n t¢keti | mesi ndwer vb iDangdmeld a - ol
sé doj al kaynakl arén séeneérl é& ol du
teknol oj il er ekkuolsliasntneansiénn € a bvseor b e edebi |l me }
kapasitesini ak mama xé gdri 4RageivgiDdwligd20R2 Tgler € mé y | a
ve Dangerfieldl 9 9 9) . Dol ayéséyla doj al -evrelerl e i
hem de k¢resel °] -ekte ©°neomu- |eakroenyol®3k (, B uscoks
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sakin ve exsiz bir dojanén rahatl éjénée ©°ner
-evreyl deneyi ml emeye ve 1P%9r6me y®6 991 ame ztl &l e!
artmaktadeéer . Ekoturizm ©°zellikle doj al kay
kaygeélarénén dizginlenmesinde kull anédeméxk Ve

gel i kKiminin-pmp¢sgoblemubiuor b(@99).l er ve Dangerfie

Bu bajlamda temel ekonomi k kal kéeénma ara-1I| ar e
s¢rder el ebilirl ik czerinden tanéml anmaya V €
bakl anméxkt ér . k¢phesi z bu yaklakem turizmirt
ger-ejinin kabul edi |l diji b°l gel erde anl am
maal esef bir karkeél @] é& ol maméktéer . anDaly@xen&y
dojru ol madejé ve bu anl ayékén belli o1 - ¢l er
bu nedenl e her b°lgenin turizme a-€él masé ger
ol sun di ye -kfudrlkaln@mak oyr°unmag mli er i Bage lyi®ttierml lemii r
turizme konu ol an alanlarén korunarak kull al
bu y°ntemlerden bir Kkullanél méxkter. Y°nt emi n
Kl - e, kal kénmeéxkd'érki moe&kn as@Eemdsaé rmglrkriggnda gel e
ge- mi Ki ol mayan il -enin turizm kaynakl ar é
Kl - adoj al kaynakl|l ar éneén kK or un maekohomik yaradav i y °
saj |l ama, ekhkohami gr Bz h mehsiiz, me-td verra s eslajdjaintai, m
koruma, y¢ksek niteli kIl deneyim sajl ama, ye
io- i k1l e kaynakl arén, natekenk dbij
kay e der il mek suretiyle y°re:i
tur [ l anmaséné ger-ekl ext
ama

kekil: 1 Lokasyon Ve

Arakt érmaya konu olan Ercik il -esi hal ke g
karkéel amakt ad m arazilerine ¢

ér . Ver i mli tar é

i htiyacénén bir késménée da kar kel aomankatdaed éer .i

-e halkeé T¢rkiye'"nin farklé illerine gitm
i y

i

turi zme konu ol ma d¢gkeéegncesi °renin planseéz
nokt ada y°renin kontrol s¢z kounrtirzorel ¢a-ved € mE-
yakl akémén ger ekl ol duju d¢kencesi turizm
birinci adéemé kaynak derecelendirme -al éxkma
yakl akéméneén temel dej i kKEkue nd e]jr ii kK kkeorr luemra  bvier  kt
dekéna i kK bulmak i-in g°- etmek durumunda Kk
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b°l gede tutmak suretiyle y°renin ekonomisin
korumal ar é gerektiji zyatkdraikzmeylaa € ldeamé kh o n%n
sajlanabilir. Dol ayéséyla bu -al ékmal arén bi

11 Turizm Kaynakl|l arénén Derecelendiril mes
Van Al kuzeydojusunda yer al anelErced&ernie s
konusu al anén ekoturistlerin t emel motivas
ekoturistlerin °zelliklIler:i il e dojJjrudan il ik
se-ilen Ercik ve -evresi mr&othiri zmuiumnnpaltg:a
ulakem altyapéséna ve ekoturizme konu wedece
gi bi bir takém avantajlara sahiptir. Ayr éca
adéna kull anél mamémaolhnm&lt as@&ndaebr s &laz@aanzunl
Dol ay éksoetydrai,znei n e€en beliengPmeMmtel Fiekicilik wu
ya da en azéendan -okjaga magdahé&l ol enGil dmiex cthiai «
ger -ekl ekmimlte ri | gikloit uoliarak yapélan bir-ok
°©z@il l vurgul anmaktadeéer . Ba ®aifnélaimda ( Eojcayxa i d
yapélan turizm -esitlerinin motivasyon unsur
dgayla bak baKia, kgt mh¢sik syakamén baskéséndan ve
kal madan vahki yakameée g°rme, amkasgy krekBki ge¢
ve aktivitel erjidir. Bketariznerkdja x a i d eng a liligit,e | Imat e°rzaet ¢
ekot ur i z mialanlai keodieurnlaenr i n e nazaran bozul mamécx
al énmaséna neden ol BOOtlur 3@ awtkgmp hwees i We dwe ry a
ayrecal ekl & kel maskttlaervien yaltrreaykes i ggeolne nmottu rviasy
¥zelli kle Van G°l ¢ kéyélaré bu anlamda bir -
se-tifji en g¢-1 ¢ motivasyonlar incelendijini
b°l gede Ye¢gl medepdig (Al aeddinojlu ve dij. 2

——
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VN TUZLa0R VL
ICEEETE

Fotol:Er ci kK KI - esi Ekoturizm Kaynakl aréndan G°r
B°l gede ekoturistl eri n mojtar, valxi seyebdg memwdga,r t t €ér a
dga hakkénda bdlagi gadilah ®mevke, akaub a n i -i-rekl er,
hayat prnmafféemtéeo - e k me k , fiziksel ol arak aktif 0
tanékmak, el djerdendirme dbagled ® 9dyi 6d¢ «kKeklinde seéer
araktadrama&nda ekoturistlerin motivasyonl ar én
°neml i belirleyiciler olarak karkéeméza -éka
tanéma ve ayné zamanda Yy f{lraema nissatnejniaanad k o t kue
gel mel er i konusunda motive edebilir. Zira el
orijinal ol duju gibi, fayda sajlama noktaseée
Dol ayéseéyla genel hatl ar &wlia i Ern @i kwyiglu-ne sieki e
sahip ol duju gibi, ekoturistlerin motivasyol
bekeri dejikkenlerle desteklenmektedir.

Arakt érma al aneé, daj | ek al an kagnradkal atrwerniésnt |yearni
yaban hayatée ve g°l gi bi doj al unsurl ar é i
sunmaktadeéer D¢nya genelindeki turizm istat.i
ekoturizm férsateée sunaliné deist i nad yepn!| anrtaé KyE°
Dol ayéséyla geliktirilebilir bir ekoturizm L
yapabilir Bu bajlamda araktérma alanéndaki
ul usal d¢zeyde klaibubt fgedielne nv eekagrdgéakr a s avhea y di,
mor folojik kekill er demhi@pltukan S°ek ikno nailsain |- aerké
dejerl i alanl arée arasénda saymak m¢gmkegndger .
il -e yer |Inakrieasd érb.ulBuung ¢ nk¢ yapeéel @raém ialnd aeneoytl
karkéel amasa da gel i ktirilecek bir pl an -er
ekoturizme konu olacak derin vadianyon akarsu vel ek¢ la-¢érsed n ddaen] e
kaynakl ar ol duju gibi, -evresel éibtozbualrnga dialne

ayrecal ekl éedeéerl ar.

Arakt érma alanénén d°rt farkl & kategoride
ulusl eBratasker e lgadrréen é-ne khiam gal adn¢ zeyde ol dukl
Dijer bi-rekifcidleiyjlien se,yviyewnes alll ak@éif ealomt i o e @

meye -aléekeéel méxktéer. Bu °I -¢mlerin ger
kl aréen kendi i -l erinde anlamlé sonu-1 a
tan sorular y°netilvmiritiem. dBRG i B&jeha ed a
orilerde incelenmik ve her bir deji kken
i

a
u
)

nokt asénda s°z konusu al anl arléeer i ek ot ume z mé
S
n
t
] ni ortaya koymuktur. S%Zi koobs k!l emian
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ol muktur. Bundlejl&kear kl-@rali katlgoai-egrirt la
(endemi k bitkilerin varl éjé ile dijer bitki

daj , tari hi eser, Kel al e manzar asé ¢vkbe,) , r
bisi kl et y¢ézme, Ssu sporlaré vb. gi bi akti:
(y¢ksekten atl ayékxk, asma Kk°prg¢gde yeéer ¢ me, ar
y ama - par akg¢t ¢, pl an®rce¢l ¢k, vige)yl emg°l anvafye
korunan kéeyélar, kayal ekl & kéyé veya u-urum
kayal ekl & sahil Keri di gi bi alanlar i1l e kan
keye «keridi, manzar almiém ke ¢anc ksad ndaers i ma Mz
alanén essizlifji (bili msel ol arak nadir ras
-ukurl ar, kaya -éeékeénteélareée vb. gi bi séradecxk
s¢tunl aréeentrek&atyal anr , gnaj ar al ar vb.), Kekl
a-éséndan incelenen -alékma alanénén -ekim d
Kkinci a nua ake]l iadokndik vt ur Kk Ul akeél abilirlik bacx]|
yer almékivéeibhentay?°bdbkemine g°re derecel endi
yakeéenl ek, bir turun par-asé ol abil mek i-1in
gészergah yolunun rahatl éjée/tipi ( Keh,jherl er ar &
te¢rl ¢ ara-la ulakem ve il gili yere kadar ya
kadar) kKeklinde séralanmaktadeér. Ancak bu sc
getirl mi Kkt l.ve2 Bwa dkdreilteerrdeemrmé Kk éki | dayelte-ake
gi bi Kehir merkezine karayol u i 2pean8eblirkenk . v ey
b u i mitl eribhpuaexkerwcakillmrrkda i B.puadn ¢ nczéer imad
dejerlendirilmik olupokahl al ernaryas ét aynmlmé ¥ & n
ul akéelan yerl er 3, 500 m. y2veéeadaileuséal t

czerinden dejerl endir m2pyuea mal ¢gznentéiknt deern  dBeejkd rnlc
500 m. den daha |lfmmamléa hyd r Hpdeca @ K vgei dl ia Ik @yiekrtei r .
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Fot o XKI - EerSC||KEkotur|zm Kaynaklarendan Gor ¢nt ¢

i -¢é¢nceg anaedepserkermozudlmaunkétnurs evBiyreGsden ono
y°ntemiyl e bir derecelenajn'lre'menhhte'gredaelibeKatl
al maktader . Bunl ar séraseéeyla, -op/d°ke¢gnte (n
doj al ol mayanl arénén ikgal derecesi), mar az/
varl éjée), yangeghanrsé&z sat gk agnpbingdo] al ol may
erozyon (erozyon hatlaré veya patikalare, zi
bitkilerin ayakla -ijJjnenmesi (fizi ksel yape
yékéeéwywa karap edil me derecesi (ziyaret-iler
sajl ekl é& g°re¢negke), i zler/ patikalar (d°rt te
yapéel ar (i zinsiz gecekondu gi bie ifade etmekt i k a
me¢ mke¢endegr .

D°rd¢nc¢ anaaldeyapé&ewm!| asBk| dbrakderk al téenda
al maktadeéer . Bu deji KBwnve@yekveekl enedle oéwmaptl
tuvalet ol anakl areée (@dmy olearmaklaaariéari lie i i ralyil
(yemek i -in oturakl e mas(ad agi)t, barmuklakrl ada hviely
mangal i -in uygun yerlerin wvarl éje (atexkimn
birlikte), °z%pl Kklugrul ar é n ger ekl i dé¢zenl e me
d¢zenl emeeil jeen gnmilbe ml er | i -erir kekilde), g°l
alanl ar , - ar dabkalraérn,a kk ogriubnia ky evrelyear i |l e aj a-1 a
olank | ar & (cep tel ef oanluankti rdkaehtilleirnidnei ni skea pdsea mb
dejerlendirilebilir) ve temiz i6imaddehariciyda ol an
dijer alt eveya yok(@ né lelr i wae de] edddtaplanBpuan | i r k e
czerinden dejerlendirilmiktir. Zira ¢zer.i K
aja-1ar séraseyla °nem derecesini 3t-eemdialk , et
korunak2v e aj aloll akla&r dej ehrille nad irlnmeiyket idra.

Tablo 1: E r c i¢ekim Seviyesi
I-¢cEKI' M SEVI YELER

¢ok -Kot2u 3 4 5 6 7 8 9 10¢ok ivyi
1-Fl ondtdiliji- e( endemi k Jéledijén | keir it ki wtliigid €er i ni
2-Manzar @tliigin (-kee ff,tarijesetke | d e manzarasé vb.

3-Rekreasyon olkadda ky &g €Y tsé kmhaené vy ¢z me,
bg lant@éolanaklar)

o | 00| 00
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4-Macer a oIanaklagréas(mag,klsoe;ﬂsrt@jd?eraydtraaakﬁe(;rIe7

binik, yama&t, pmlran®°rcel ¢k, vb.)

5-Gol wveya sul ak arazi ke¢tl esi il e bu ye7
6-Kayal ékl & keyé veya u-urum (dal ga kira6

keridi gibi alanlar ile kanyon gibi fler olukumlar)

7-Kuml u/ -akel lwrdsahil veya kéyeé 8
8-Manzaranén g°r ghhi¢grmcdkeedd Fétnedsain (ngpenrziar anén’v

9-Al aneénji ek di 2zl msel ol ar ak nadj‘inroldljma/EB/adlelan7

-ukurl ar gl knaya gedaled ste khi dal an)

10-Al anén | €bl 6 kkeskéetouznal lalrié , kkayaldr,enpara@dvll)y , g|7

Ortalama Puan 7.2

Arakt ér ma al anéndarkas Ed dijauliliji; ®awynz a k-laekilg in
Rekreasyon bumhaklFakeél ve sahil 8 puan al ér|
al méekl ardeéer . Al anKayaehéeldligx ¢keyajeeydmukeuouom
genelinde yapélan g°zlem ve neé&lndet aendhiméere n a r-
seviyesinin standartlara yakeén ol dujunu «kKekKk
seviyelerinin puanlaré incelendijinde alaneér
kaynakl aré i-erdifji g°r ¢l ecektir.

Bu bajl amdla geamell abir dejerl endirme sonucur
al anenda, d¢kek -ekim seviyesine sahip doj al

potansiyeline sahip bi-gsttegevieyedk&kenelbbiumudy

dej i KKkyéns és i se @ekiaB 0 s ediuyel er i nin al ansal

kaynakl arén il -e geneline dajéldéejé anl akeéel m
Tablo2:Er c i Kk 0 i é@Desitld Seviy¥sa p

2-ALT YAPI DESTEKLERI

0-Yok Vvar

1Tuvalet olanakl amngr@hayéekamaavyadmnak! ia+0

2Pi kni k masalaré (yemek i-in oturakl é

dahil) 1

3Barbek¢, veya mangal Jeée(atdi m uwyagk(@an aype:n lleeek

. L o 1

pik r me ol abirliktk)l ar e i1l e

4-Cop kutul ar e 1

55 Engelliler i -in gerekl:i dg,zenlemelejerO

°nl eml exekide)i - er i r

6-G°l geli k veya barénak/ korunak (¢zeri 1

yerler ileg a lar)

7-K k yardém veya teIefon|<iorlkaertalkelrairnéiménka1

i se de bu madjerendkilebpiry aménda de

8Temiz i-me suyu ol anakl ar é 1

Ortalama Puan 0,75

Doj al kaynakl aréniderelealeanadi pihlpdddaikdod gdd r
bir alanén ziyaret edi |l mesinde asel belirle
ol anakl aréedér . ¢cekicilijin exsizli]idemie kada
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°nemlidir. Bu bajlamda arakteérma al anénda ye
ol anakl aré ile 11 gili sékl ék istatistikleri
temi z i -me suyu, mangal , gledrgee | b k|l wad mans € nia ki
konusu altyapeée ol anakl arénén hi zmet kalite
Arakteéerma alanénda bulunan g°lgelikler ekot:
syl emek m¢gmkegnder .

Tablo 3.E r c i¢evdeseiBozulma Seviyesi

3-CEVRESEL BOZULMA SEVI YESI

¢ok flazz2l a 3 4 5 6 7 8 9 10-Cok az

1-¢°p/ D°k¢nt ¢ (unijl)t ar e, tipi, yo 6

2-Yabani otlar (ypunlyu, dga | ol ma ykgahderacesd n é n i 6

3Maraz/ hastal ék (ekosisvaemieet kil eye8

4Yangén et kisi (Kdgbaddgpil ng@) mpyansardeaneé 8

5Erozyon (erozyon hatl aré vejyaépambkKk|7

6Bi t kil erjinenangak!| 4 fdiizi ks el Jlgéhapnixash ak & 6

7Kumul |l arén yékeélma veya harap edil nm6

8Yer sekli erozya&leg? righer kKekl i nin sal6

9—b’z|er/PatikaIar (dortjutizeker |l ekl i ar g7

10Kkaedimky apél ar komdosgebgecteaeristik al|7

Ortalama Puan 9,2

urizmde -evre temel belirleyiciolemdan -kivriec

turizmin ger-eklekecefji alanéen bozwuadabm der e

°ncede i fade edildiiji czer e, ekoturizmin er

korunmasédeér . Bu bajl amda arakteérma al ané

bozul ma dereceleriyle il gild@ b etk ¢gmdegyri.ci Dajsa

kaynakl arén -evresel bozul ma derecelerine il

bajl amda vyapélan derecelendirme neticesinde

ekoturizm i-in kullanél abiulriirz nolkdawjnuarkud ag °ésntéa

-ojunlujunda -evr eszelolbaorzakkl mar tsaeyvai y-e&sk makt a«

fazlaseée d¢k¢k degzeyde -evresel bozul ma seviy
Tablo4.Er ci k6in Ul akeéelabilirlik Sevi)

4 - ULAKILABILIRLIK

¢ ok -Kot2u 3 4 5 -Cok iy

1-kehir merkezlerine yakirjli 3

22Bir turun par -jecsdgalo/l tadrn il me kkj@y n amk Ildar a 3

3Seyahat gg,zergjai!ttpi(ngereraraéylmlaa(bllaalhéuzaekyolé3

gibi)

4-Her t¢rl ¢ ara-1em(ilgili yere kadar) ul3

5(500m. yakeéenéna kadar )knYar i ara-la yar|2

Ortalama Puan 2.8

Turizm bl gel er i genel |l ikl e ziyaret - -ekn

zorlukl ardagpberiyodde khi 4+t uri st pazaré ile -e

ul akel gdlmielsiaf lei, k zaman, kull anél an ul akéem K €

ul akeéelabilirlikteki sorunl ar h edliklemzesafenine t i h €
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a ol duju alanlardolbyéesoekl alabar glor f ic
r¢en altyapésénda en t emel faktor, u
rnzeémlén uennsuru ol an -ekicilikler ziye
aré turistin b°lgeye erikmesini sajl a
olan ziyaret-ilerin bakka beklentile

u Kk
z ¢
Z o
n
t

oo x=-=x
~@ = —
Q9 T3 3N

-0
tu
tu
i m
uz
2011
Ancak ul akeenwmsbundda | bikr turi
unutul mamal edeéer . Bunl ardan
ikincisi ise gidecejim ka- k
ol duju al ana ka
°nemlidir. Bu b alanandaki
b

t
ol arak wulaxkxélabilirlijin 2.8"de kaldéjeée anl
destekl eyi ci bir sonu- olarak dejerlendirile

t -1 n 0ki t eme
I ki, gidecejim \

kat et mem ¢
é var meé ve
a

‘3.

SONUC¢

Ercik il -esinde bulunan doja temell. kaynak|l
olar&k kul |l anél maséné ve bu kaynakl arén mevcu:
sénéflandérél maséné ama-|lamékteéer. Turizm y®°n
geli kim ©potansiyelinin bul unup buldnjmaldej é
kaynak.| e nitelikleri il e mevcut
arackter [

anIaKéI I

temel | i turizm
klkai uggluénnalila
p, b gedeki al anl ar e
I r yapeéel méxkt eér .
é, al anl ar én ebr¢geycieks ibniirn  -dog
at e t emel neden ol uktur a
tiya@éei |l i kkin deJerIer orta
arrl ak coru dawdra.n  Alatl dye
-in-eekeki mhkolayl ak
tiril mesi gerekmektedi
ir-ojuna ul akeél abil mekte
araktéerma sonu-I|aré se

a

me
° |
K¢ - ¢
Ar akt é
ol duju
gester
yapeél a
da;
y a k
¢ ek
i

kr aéynnéank
yapél a
el bozul ma d¢zeyinin dg
t et me ejiliminde ol du
a él maseyla il gild@ b
Erci kdde ekoturizmin ger
€l masée ve y°re hal kéneén
nmasé zorunlul uju rde

1
o °D
OU)'G'
‘—)""('Dl
= @

om—m —
O T T oK <Q
<

n
ar é
EKmMest eved
aynakl ar da

T XQ O N
- C
-
N —_— - D
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KAYNAKLAR

Al aeddiFpnGgnAuS.,,ve YeéeHr,m814,Van G°|l ¢ Havzasé Bat.
Ekoturizm Potasi y e | Kaynakl ar én Derecelendiri
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EVALUATION OF THE IMPORTANCE OF TURKISH COFFE E IN TURKISH
GASTRONOMY AND IN CULTURAL SUSTAINABILITY

Assi st . Prof. G°zde ¥ZDEMKR
Kstanbul Aydén | niversitesi
gozdeo@aydin.edu.tr

ABSTRACT

Turkish coffee has a unique and critical value in Turkish cuisine itgittradition that goes

back to the 16th century. It is very important to examine the social representation of Turkish
coffee due to many reasons; it is one of the mostly consumed drink, it is a way of socialization

and its rituals have intrinsic valuenbugh the history. Despite this privilege and gastronomic

value of Turkish coffee, it is subject to some threats like globalization of foreign coffee chains,
filtered coffee industry, interest towards foreign brands by cultural degeneration or some
speculéions over the origins of Turkish coffee. Therefore, this study aimed to conduct a
SWOT analysis to evaluate the strengths, weaknesses, opportunities and threats of Turkish
coffee in accordance with Turkish cuisine as well as tourism industry. The SW{OF aes
combined wi t h t he current l iTterature and r
countriesd perceptions towards Turkish coff.
show that, one of the most important opportunities of Turkish coffdashgaementioned
threats 1is being registered on UNESCOG6s Rej
Heritage of Humanity on behalf of Turkey in 2013. The national characteristics of Turkish
people become a strength for the sustainability of Turkidfee, as it is the drink of special
occasions, marriage proposals or some religious festivals. However, there is a threat of
international coffee chains and their increasing popularity and market share in Turkey.
Alternative coffee types such as espreBkered coffee, cappuccino or iced coffees are well
promoted and could be found everywhere including -operated coffee machines or in

mar kets as single wuse porsions. The Turkis
marketing actions. Turkish coffeawareness, and its promotion for foreigners are not
efficient. The study shows that the Turkish coffee's strength of standing a means of
communication, promoting respect for cultural diversity that are open to all individuals is

found to be able to balae and overcome the possible threats. However, it would be
beneficial to be aware of these weaknesses and global threats to protect our gastronomic
value, maintain cultural sustainability as well as facilitating for tourism industry in the long

run.

Keywords: Turkish coffee, Gastronomy, Swot, Culture, Sustainability

1. INTRODUCTION

Turkish coffee culture and tradition goes back to the @éthury when coffee started to be

served at coffeehouses in Istanbul. The tradition has two distinguished aspettanakes its

taste unique and provides means toward socializafimkish coffee leaves a long lasting taste

at someoneds palate due to its preparation t
softer, more aromatic and more concentrated tiher types of coffee. It is easy to distinguish

from other coffees with its aroma, ground and foam peculiar TMbCT -Republic of Turkey

Ministry of Culture and Tourism 2013). The social representation of Turkish coffee is very
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important becausé is one of the mostly consumed drink, it is a way of socialization and
Turkish coffee ceremonies have intrinsic value for Turkish culture.

According to Bilgin (2007), today, traditional coffee have beerstablished under market
conditions and they lwa undergone many transformations under the influence of the sociality
and economic perception they hold over time. In particular, international coffee chains are
perceived as a threat to the locality. Globalization of foreign coffee chains and increasing
interest to foreign brands become a threat for Turkish coffee and its cultural value. Therefore,
this study aims to evaluate the Turkish coffee in Turkish gastronomy in line with cultural
sustainability with the help of a SWOT analysis. Ardepth literatire view as well as the

field notes of the researcher combine the study findings.

1.1.The History of Turkish Coffee

The coffee plant is a small evergreen tree endemic to Ethiopia, where it grows at altitudes of 0
2000 meters. The seeds of its red fruis art he cof fee fAbeanso which
ways before becoming ready to grind and make into coffee. In the e&tgetfury, the plant

was introduced to Yemen and coffee drinking spread to Mecca and then Cairo eaffy in 16
century, to Istanbul Topkapée Pal ace Museum, 2013) . The
was planted and harvested near the port of Yemen. As the first coffee drinkers, Arabs, flavor
their coffee with spices added while the coffee is on the fire. The Arab Sufi derviehtes w

drink coffee in order to make it easier to remain alert during evening prayers. Though coffee is
regarded as having been for medical or religious purposes at first, eventually it came into daily
use. In the wealthy homes, rooms were set aside exajs$or coffeedrinking rituals, then,

Acof fee housesod became widespread for the pe
turned coffee into a profitable trade good by introducing it into the Islamic world of Iran, Egypt,
Turkey and North Africa. fie Turks started grinding and roasting coffee in the 14th Century

and 300 years later in the 1600s, they were the main distributors of coffee on the world market
(TCCRA, 2012).

Topkapé Palace; the residence odducatibnal cedtert o man
of the state, is constructed between 1460 and 1478, then was converted into a museum on 1924.
Currently, the Imperial kitchens are used to display Ottoman kitchen utensils and other artifacts
related to the cuisine of the palace. Thexeaisection divided to coffee collection near to
Confectionery WNarious ¢ypeg dteetve, Cont@mers jor cups, water jugs,

small service trays, coffee kettles are displayed for museum visitors both in Turkish and English
explanations. Allinformation has been recorded by TMoCT and sheds light on the history of
Turkish coffee. One of the important h4d stori
1685) which asserts that there were 500 coffee sellers in Istanbul and arounff&®8hmps

and coffee warehouses. According to contemporary sources, the first coffee house in Istanbul
was located in Tahtakale, opened in 1554.

In the 19th century, Turkish coffee beans were generally sold raw, and then roasted at home
and ground usinggand operated coffee mills. Then, in 1871, a person called Mehmet Efendi

took over the family business and began roasting raw coffee beans, grinding them in mortars

and selling roasted and readggound Turkish coffee to his customers. He soon became known

as AKurukahveci Me h me t Efendi 0, | ater become
began to be promoted abroad as well as in the domestic market.
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(http://mehmetefendi.com/eraddoutus/history/mehmegfend). Afterwards, the number of
coffee houses in Istanbul rapidly increases.

1.2.Preperation and Service of Turkish Coffee

The coffee consumption of Turkish population has increased in recent years. Turkish coffee is
one of the taditional coffee drinks in Turkey. The brewing steps and coffee grounds are
unique compared to mocha, filtered coffee or espresso. Coffee was named as Turkish coffee
with a method prepared in the traditional boiling pmgzve, a narrovopped small boilig

pot, or g¢jém developed by Tur ks, Tur ki sh
method of preparation is believed to have become widespread during the Ottoman Empire
hence the eventual appellation "Turkish coffee'. Coffee culture is highlyogedein the
Balkans region, where this kind of coffee is the dominant method of preparation. Turkish
coffee, as of preparation features, is the oldest method of preparing ¢Gii@ekikomurler

and Ozgen, 2009: 1695).

The traditional Turkish coffee is grared with a brewing process consisting of stirring the
coffee mix in cezve. Mortas et al., (2017: 1868) explains this preparation in detail. 5 g of
coffee was weighed and put iritezve. Then, 20 mL of water (one portion of Turkish coffee)

and sugar weradded. Turkish coffee is prepared with four degrees of sweetness as plain (no
sugar), little sugar (half a leveled teaspoon, 2 g), medium sugar (one leveled teaspoon, 4 g),
and a lot of sugar (one and a half or two leveled teaspoons, 8 g). Then theheatad
removing the spoon from it to get much more foam, putting it on a low degree of fire, waiting
for it to boil, removing the cezve from the fire, and, finally, to service with special Turkish
coffee cups. Girginol (2016) adds that there are imposrhkarhents to be considered while
making Turkish coffee. First of all, the coffee should be ground to the fineness of Turkish
coffee. The water used must be cold, so that the coffee can foam better. It is ideal to serve
Turkish delight or chocolate with det. Cardamom, mastic gum or fruit flavors can also be
added to create different flavors when making coffee. Upon technological development,
instant Turkish coffee is introduced which is prepared by just mixing the instant powder with
hot water because @ fast and simple preparation.
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Variety of coffee utensils are used in order to prepare and serve Turkish coffee with their own
distinctive forms and stylistic charadsgics. Iron coffee roasting pans and ladles to roast

coffee beans. In the early period, coffee was prepared in lidded copper pots, the larger type
known as g¢jém and the smaller type as ibrik
copper or bras known as cezve were used to make coffee in small quantities. A servant

poured the coffee from the pot into cups and presented one to eachpéfrsorp k ap é Pal ¢
Museum 2013)

Flgure 2. V|ew from a Traditional Turklsh Coffeehouse 19th Century
Source:Naskali, E. G. (2012). A Cup of Coffee A Special Memory of 40 Years

1.3.Turkish Coffee and Cultural Sustainability Relation
Offering food or drink to someone and banqueting is far beyond eating. The food culture of a
society is closely related to, lifegtyand public culture of that society. Gastronomy is a
cultural element including individual and social aspects. The cultural environment and
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physical geography in which individuals are grow up have shaped the food -culture.
Everything from the person resmpsble for cooking to the place where the food is cooked,
from the equipment used to the sitting place of the visitors all symbolize complex details of a
cultural zone (Bilgin and Samancé, 2008).

Turkish coffee is not only a beverage but also a commpreatice that brings together

cultural spaces, social values and beliefs within a context of socialization process. Its role
socialization can be traced back to first traditional coffeehouses with its noticeable
decorations in Istanbul. These are the dagbere people drink coffee, converse, share news,

read books and socialize. The tradition itself is a symbol of hospitality, friendship, delicacy,
and entertainment. The famous Turkish prover
year s o0 taatwndiprofpuod coffee is in Turkish cultyRepublic of Turkey Ministry

of Culture and Tourism, 2013). Many tasty food recipes including main dishes, chicken and
lamb kebabs, various soups, side dishes, pastries, halva, syrups, the gumlike caddy calle
Amacuno, and other delicious desserts, fruit
gastronomy. However, when it comes to Turkish cuisine, Turkish coffee, which is integrated

with this culture, is one of the original values that comes to mind.

If the coffee beans have been thoroughly ground and prepared with boiling water, this is
known as ATurkish Coffeeo. Today it is stil
wherever Turkish coffee is serv€CCRA, 2012). Identifying the name of a beage with

any culture and making it known in other parts of the world is a very important cultural value.

The Turkish people associate the Turkish coffee with conversations made with friends, as a
morning pleasure and with breaks taken during theTdsgplace of coffee in Turkish culture is

quite different. Even the word "breakfast" means something eaten before coffee. Turkish coffee
is the only type of coffee used to see the future. (Elite World Hotels Blog). Turkish coffee
consumption reduces worklaed stress and routine life fatigue (Argan et. al. 2015:33).
Turkish coffee is a pleasure, above all, a ceremony to be shared. Turkish coffee is the leading
role even to test the groom before marriage (Girginol, 2016: 11). There is a special ceremony
sucha asking a girlsd hand in marriage i s ser
women would serve salty coffee to the men they do not like or in the contrary, coffee with
plenty of sugar to those they do like. This ceremony continues todaydduraand soften the
atmosphere rather than a test for groom candidate to discover the thoughts of the girl.

Cultural sustainability as an important dimension of sustainable tourism and it can be defined as

At he ability to r etallowrcharge fothel gualdd iniwdys mhatiatey an
consistent with the cultural values of a pe«
1998:1). Cultural sustainability is not a high concern of the stakeholders and there is a lack of
knowledge concerningultural sustainability of the stakeholders. However, conservation of
cultural values and symbols is seen as important. Some stakeholders claim that promotion of
cultural assets causes cultural commoditization (Ozdemir et. al, 2014:®recisely at thi

point, it is necessary to preserve the gastronomic importance of Turkish coffee and its
indispensable place in public lifeAll values mentioned so far, methods of cooking, tools,
ceremonies, associated beliefs and the position of Turkish coffee in lid@ilshould be
sustainable for future generations.

In terms of cultural sustainability of Turkish coffee and the protection of the cultural values of
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Turkish cuisine, the critical step by UNESCO in 2015 should not been neglected. Over 100
Turkish fooditems are patented, some of which including Turkish Coffee, Mesir Macunu and
Ceremonial Keskek are registered as UNESCO Cultural Heritages items (UNESCO, 2015).

T_@ ’(;D Convention for the Safeguarding
A i of the Intangible Cultural Heritage

rded
(A slons, St w8 2
OV Orjaiein

it

The Intergovernmental Committeo for tho Safeguarding of the Intangidle Cultural Heritage
has inscribed

/Z;:zn{;;d[;:a fev callnre ((/1,9 {rrzgt'(c}m/

on the Reprosentative List of the Intangitie Cultural Hontage of Humaniy
upon the proposal of Turkey

Mnelriptn o thes List COnmdelos 0 enaving botioe vieldily of the danpllo Sl hetogo
and awarenoss of &3 sipnificance, and 1o 0nCoWreQing dixiogue whicly respects culursd dvorsty
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Figure 3. UNESCO Sertificate for Turkish Coffee

The Intergovernmental Committee for Safegiirag the Intangible Cultural Heritage has
inscribed Turkish coffee culture and tradition on the representative list of the intangible
cultural heritage of humanity on behalf of Turkey. (Figure 3.) It is very critical that, what is
inscribedisnotjusthever age; the expression of ATurkis
a more holistic feature to cultural sustainability.

2. METHODOLOGY

In order to achieve the aim of the study, firstty SWOT analysis is performed. SWOT
(Strengths, Weaknesses, Oppoities, Threats) analysis is widely used because of its
practicality and simplicity (Pickton and Wright, 1998:101). SWOT analysis is a technique
aimed at identifying the strengths and weaknesses of individual characteristics of an
enterprise, sector, invesent, country or geographical region and the opportunities and
threats arising from environmental factors that can or cannot be controlled for the future
(Karadeni z, Kandér and ¥nal, 2007: 196) . I n
aim of evaluating Turkish coffee in gastronomy in accordance with its cultural sustainability.
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In order to provide the data to be used in SWOT analysis, a detailed literature review and
researcherodos field notes are evaflesuh ofehd . A p
researcherds personal observation and discus

as well as individual experiences related to the foreigners perceptions of Turkish coffee in
different countries. Then, all information is plades table as illustrated in Table 1.

3. RESEARCH FINDINGS AND DISCUSSION

In this study, the situation of Turkish coffee in Turkish gastronomy in terms of cultural
sustainability was evaluated. With the help of SWOT analysis, strengths, weaknesses,
opporunities and threats were identified. Some suggestions were presented by using detected
strengths and opportunities together with creative and innovative ideas to minimize or
eliminate the weaknesses and threats. In this context, the results are as follows;

Strengths: The most important strength of Turkish coffee in Turkish gastronomy is its
tradition, intrinsic value and historyurkish coffee provides an opportunity for intimate talk
and the sharing of daily concerns among friends. Family members thotwghvation and
participation transmit the knowledge and rituals of Turkish coffee informally. Turkish coffee
is regarded as part of Turkish cultural heritage: it is celebrated in literature and songs, and is
an indispensable part of ceremonial occasi@fNESCO, 2015). Turkish coffee is such a
thing that there is even a special time for drinking it. Turkish coffee is usually drunk in
morning and between noon meals. Even the word breakfast is derived from thisaituaae

telling with the help of the gtonds left in the empty cup is a tradition specific to Turks. This
tradition has attracted the attention of the whole world for many years and still continues to.
(Elite World Hotels Blog). Therefore, due to its characteristics, probably Turkish coffee is
preferred against many other drinks in special occasions, religious festival (bayram) invitations,
marriage welcome or at least after breakfasts as a ritual.

Another critical strength of Turkish coffee is its health benefits. According to a Harvard study
involving 20,000 participants, regular coffee drinkers compared tocoffee drinkers
showed 1/3 fewer symptoms of asthma. A scientific report issued at the University of
California claims that the steam rising from one cup of coffee contains as muwkickarits

as that of three oranges. Antioxidants contain heterocyclic compounds that inhibit cancer and
heart disease. (TCCRA, 2012). Turkish coffee balances the level of cholesterol in the blood. It
increases the effectiveness of the painkillers, helgiagtin to pass through more quickly. it

is also very effective on the digestive system. It softens when contacted with the skin (by
massage etc.) and is good for skin probléEige World Hotels Blog). According to a study
examining t he peadptioraboutcTarkish eaffeer peadple found to be relate
Turkish coffee with relaxation after tiredness (Argan et. al, 2015:31). Taking these beneficial
effects into consideration, people might continue to drink Turkish coffee if they are aware of
thesehealth related facts or detect some of its benefits on their body and health themselves. As
an increasing trend in recent years, the positive effects and smell of Turkish coffee can be
benefited in massage and physical therapies. Therefore, it supporsudtainable use of
Turkish coffee in Turkish gastronomy.

Additionally, the national characteristics of Turkish people becomes a strength for the
sustainability of Turkish coffee. The Turkish people serve Turkish coffee to any customers
and try to intraluce it to foreigners due to their characteristic preserving national values.
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Turkish coffee tradition is practiced by all members of the society in Turkey; especially,
families, producers of cups and pots, masé@prentices at coffee houses, workersugd

coffee sellers have engaged in the tradition. Moreover, visiting foreigners regard this tradition
as one of the symbols of the Turkish life style. The tradition is regarded by the whole of
Turkish society as part of their cultural heritage and iseshay all individuals from every
cultural and intercultural level
(https://aregem.ktb.gov.tr/TR32383/turkiskcoffeecultureandtradition.htm)

WeaknessesDespite the fact that Turkish coffee has many intrinsic advantages listed above,

it still has some weaknesses. According to
which investigates whether and how Istanbul, Turkey is marketed and promoted as a culinary
destination, although the country has rich culinary resources and offers many domestic and
international cuisines, the city is not well marketed and promoted as a culinary destination.
Based on literature review, official brochures and websites, Istaadbwd leading urban
destination in a developing country is not successfully marketed and promoted as a culinary
destination. This culture should better utilize their unique culinary resources.

Specifically considering Turkish coffee, the push factorssupg i ng nati vesodo Tu
awareness and consumption and its promotion for foreigners are still inadequate. Turkish
coffee should be included in promotional films and promotional websites in a more detailed

and descriptive manner. There is a confusibaut the origins of Turkish coffee as well as the
preparation and service techniques among tourists visiting Turkey. Similarly, many foreigners

are subject to speculations about Turkish coffee. Turkish coffee is unfortunately weak and
unable to be defendesufficiently against these false claims such as it belongs to the Greeks,
Serbs or any other nation.

Men mostly use the traditional coffee houses (kahvehane) where the main offer is Turkish
coffee. There is no restriction for women or young to vistséhplaces but it is like a norm
accepted by the society. This fact is seen as a weakness that triggers the latter group to prefer
other new trend venues to socialize. As a result, this may cause them to move away from
Turkish coffee and its traditional kee. Like kahvehanes, new Turkish coffee houses remain
weak to compete with global coffee brands with the help of their, marketing activities,
promotions, branding efforts or store decorations.

Compared to Europeans who could find the type of coffedhbgtused to drink, it is not that
convenient for Turkish coffee lovers outside of Turkey. Bilgin (2007) asserts that, one of the
most weltknown and common brand Starbucks offers Turkish coffee in Turkey branches as
special. However, outside of Turkeyrsumers are not able to find Turkish coffee in most of
the international cof fee Dbrandsd menus suct
Although, Kurukahveci Mehmet Efendi coffee is exported to over 50 countries in Europe,
America, Asia and Austrai in modern packaging, it is still weak to compete with other
brands http://mehmetefendi.com/eng/abeng/history/thirdandfourth-generation  The
national coffee brais should enable the sustainability of Turkish coffee for Turkish people
travelling abroad, living in different countries or studying there as well as any foreigner who
prefers Turkish coffee abroad.

Opportunities: After defining internal factors of thBWOT analysis, it is also beneficial to
underline the external ones such as opportunities and threats. One of the most important
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opportunity of Turkish coffee culture is its recognition by UNESCO. This fact provides an
opportunity to Turkish coffee cultund tradition against the confusion about its origins and
some speculations.

Another opportunity is the ongoing acts of determining standards of Turkish coffee in order to
preserve its cultural sustainability. TCCRA, initiates the project to put irictipe standards

for Turkish coffee such as the product quality, the method and service and the development
and spread of the literature, specifying various criteria for Turkish coffee preparation. The
standards includes the type of coffee used, the rmmpséchnique, roasting and grinding
temperatures, packaging, amount of coffee and sugar used per cup, the foam, the consistency,
the color, the temperature, the fluidity, tr
specific equipment labeled by Tusk Patent Institut&tility Model Certificate No. TR 2002

00445'Y.

There are many seminars, exhibitions, publications and promotional activities upon Turkish
coffee, which are considered as great opportunities for the preservation of Turkish coffee in
Turkish gastronomy. Upon UNESCO registered Turkish coffee culture and tradition as "Non
Material Heritage" on behalf of Turkey at the year 2013, the exhibition: "A Drop of Pleasure:

500 years of Turkish Coffee" have been organized with the cooperatiorpok Bop € Pal ac
Museum and Turkish Coffee Culture and Research Association. Likewiseyemt series
consisting of four talks titled Coffee Talks were created for Februdway 2016 in Pera

Museum. Vienna Embassy Turkish Cuisine Day is facilitated by ttier@f Turkish Coffee

and Presentation to 1000 people on 11 to 14
was organized for the t h4 Odobear 20t6e whicmhoskth0 ¢ k - i
coffeerelated brands and broke a record with almds0@0 visits by coffee enthusiasts.
(TCCRA, 2012).

bir tasim keyif &
TURK KAHVESININ 500 YILLIK OYKUSU
a drop of pleasure

500 YEARS OF TURKISH COFFEE

Figure 4. The Exhibition: "A Drop of Pleasure: 500 years of Turkish Coffee"

Source: Turkish Coffee Culture and Research Association (2012).

There are promotional photos provided at the TMoCT websiteongnthe 75 total images,

six images were dedicated to food, which consist of baklava, chestnut desert, Turkish coffee,
Turkish tea, figs, and hazelnuts. Similarly, TMoCT introduced a new website called
http://www.goturkeytourism.conin year 2014, which includes significant content related to
local foods. Among all the marketing material related to Turkish gastronomy, drinks
constitute 34% in total, which is better compared to previous materials but still toeleels
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progressed. ( Okumus and ¢ceti n, 2018: 343) .

i ndul gent pleasure and the perfect way to fi
section of this website for the travelers who want to search beforengisTurkey
(GoTurkeyTourism, 2019).

Technological developments and mechanization are providing both advantages and threats in
terms of the sustainability of Turkish coffee culture. For example, practical electric coffee
machines have been produced askernative to traditional cezve. It could be considered as

a facilitating factor who likes coffee and prefer less tonasuming methods. Nevertheless,

40% of consumers think that the Turkish coffee cooked in these machines is not as tasty as the
tradiional method. As a return on technology, ecoperated coffee machines have also
become widespread. Among those who buy coffee from these machines, 30% find it attractive
due to its availability without time constraints (Fendal, 2012:166). However, thkesma
coffee machines that do not provide Turkish coffee option, as a threat to Turkish coffee.
Similarly, upon technological improvements, like many watduble coffees, Turkish coffee

has also started to be produced in reamdyle packages. Although thepportunity is an
advantage for sustaining the consumption of Turkish coffee against other types of soluble
coffee, its cultural sustainability is controversial due to the lack of traditionalistic service and
preparation methods. Again, technology andriteeuse provides some coffee producers like
Kurukahveci Mehmet Efendi to sell their products via internet within or outside of Turkey for
the ones who could shop over interhgp://mehmefendi.com/eng/products/turkisioffee

The price average of Turkish coffee is providing an opportunity compared to the price range

of other global brands for various products. Some western coffee types such as filtered coffee,
latte, cappuccino, maccha t o , Frappuccino etc are present e
in Turkey with higher prices compared to Turkish coffee. This fact can be turned into an
advantage by supporting the purchase of Turkish coffee among low budget coffee lovers and
studens. Asa strategy, thaational coffee shops should keep the prices of their products lower

than other foreign chains.

Threats: Lastly, the external factors threatening the position of Turkish coffee and its
sustainability in Turkish gastronomy are invgated. Along this study, it is pointed out that

the traditional coffeehouses, the coffee ceremonies taking place within royal palaces.
However, this traditional coffee consumption is threatened by various global brands. Today,
the types of coffee consumeal Europe and America is very different. Different types of
coffee emerged in different periods during the journey of coffee to the west (Bulduk and
S¢ren, 2015: 307). According to Ataselim (20
found to be dubled in the last two years and reached 400 in Turkey. People who socialize
outside of their home, begin to consume more gourmet coffee types like espresso, latte coffee
and filter coffee increasing the consumption of coffee beans per capita to 1.&arkiogr

Turkey. Therefore, the country becomes as a large coffee market inspiring all international
coffee chains. Ekinci (2018) asserts that, Starbucks, Caffe Nero, MOC, Federal Coffee, Petra,
Coffee World and Kronotrop are among the fastest growing brdrus coffee market is
dominated by the top 3 brands with the most stores, with a 44 percent market share. Starbucks
has more than 26 percent of the market with 417 stores. 23 brands have more than 10 stores
and 91 percent of the market with 443 thousatiodes. The international brands have 693
branches in total and 43.85 percent market share in Turkey.
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The amount of Turkish coffee served is less than most of these other types of coffee types
sold by the international brands such as filtered coffees tatticed coffee. For example,
Starbucksd cup s i ZallsGrandeer Venti sdcreasing i their Sunoumntst
(Starbucks Website). Many ot her brands such
similar terminology and the smaller sizenmstly more than 200 ml. If consumers want to
drink their coffee over a longer period of time they would choose to drink these coffee types
rather than Turkish coffee or espresso. Likewise, if people want to complete -tefiong
conversation together wittoffee, the amount of Turkish coffee may be insufficient for this.
One of the reasons why coffee lovers choose other coffees against Turkish coffee is that
Turkish coffee should be warm and drink without deflating the foam. This fact makes other
coffees r&atively easy to consume while working in a busy environment, driving or walking
on the road. It becomes difficult for Turkish coffee to compete with take away coffees
packaged in a suitable way.

Figure 5. Various Other Typés of Coffee
Source: Buldukand S¢r en, 2015: 307.

Il n addition to these gl obal chainsdé variety
slogan A3 in 10 and packaged for one drink,
speed, congestion and individuality of todayostindustrial society (Fendal, 2012:165).

According to the survey investigating the co

consumption habits, Turkish coffee is consumed by 49% while instant coffee is preferred by
47 %. The Ne s chaatlopts dlovaicedolicy,wdnks first among 38% of instant
coffee consumers.

According to a research by ¥238) sometimes drands Ko n a
especially the international ones are associated with hidden worldviews. Some hidden
worldviews are stated as consumerism, individualism, nationalism, moral relativism,
naturalism, the New Age or postmodern tribalism. These are thesliggping perspectives in

North American culture, which could be heard in everywhere like in offices, dormitories,
internet chati rooms or over coffee at Starbucks conversations. Starbbcksd is
remembered with some political contests as the sign of capitalism. A research composed by
the data collected over three months of fieldwork in Turkey give place to such statements like
these brands promote admiration for Western culture in amdide way deliberately
preparing the country to be a colony, brainwashing people and even destroying the local
culture (Bilgin, 2008). This fact is very crucial for the degeneration of Turkish culture,
especially the new generation of coffee consumersalh obstacle to cultural sustainability.
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Another perceived threat is related with the new job positions. Currently, working as barista
getting popular among many teenagers, new graduates or anyone who likes coffee and wants

to generate some profit dte s ame t i me. ABaristao i s most |
Lexico powered by Oxford Dictionary, defi nes
Obarmané and it means a person who serves i

known brands ke Starbucks Company also calls its servers as hafikis reality carries a
threat itself; the young generation of Turkish culture who work in these global chains might
curtain their perceptions and preferences on their own cultural cuisine. As tlexpased to

the way of working principles and feeding habits of foreign societies, they may move away
from Turkish culture and gastronomic values.

Table 1. The SWOT Analysis of Turkish Coffee In Turkish Gastronomy
In Accordance With Cultural Sustainability

STRENGHTS WEAKNESSES

W.1 The preparation of T.c. requires time a
S.1 Cultural values associated with T.c.* | special equipment but other reahade
drinks do not

W.2 Internationally its availability outside of
S.2 It is seen as a way of socialization Turkey is weak compared to other coffee
types

W.3 Service amount of T.c. is small
compared to new trend coffee types,
consumption time is short

W.4 Traditional coffe houses (kahvehane)
S.4 Health benefits of T.c. are not welcoming to all parts of the society
like women or teenagers

S.5 Turkish people adhere to their tradition{ W.5 The marketing activities and promoting

S.3 Traditions and customs that have beco
a social habit

and are hospitable efforts are inefficient for T.c
S.6 Many celebrationand special occasions| W.6 T.c. offers a relatively limited choice of
support the consumption of T.c. products than other foreign brands do

S.7 The perception of T.c consumption
reduces workelated stress/routine life
fatigue

TURKISH COFFEE

Cultural Sustainability

OPPORTUNITIES THREATS

T.1 Other global coffee chains operating in
Turkey. Changing coffee consumption habi
of locals

T.2 The misperceptions of foreigners about
the origins of T.c.

0.3 It is the inspirational subject to many | T.3 Some nations attempt to adopt T.c cultt
books, films, art etc and equipment as their own value
0O.4Various national and international
festivals, fairs and exhibitions about T.c. ai

0.1 UNESCO certificate preserving T.c.
culture and tradition

0.2 It is a touristic marketing element

T.4 Western coffee brands/types are promc
as a signal of freedom, wealth and joy

organized
O. The use of technology for the sake of T.{ T.5 Soluble coffee types are preferred by
production, promotion and martieg many due to its practicality and affordability
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T.6 Take away coffee alternatives of filterec
coffee

1 SWOT analysis table contains the summary sentences to provide a holistic picture of all information
givenin the 2 part of the study. Turkish coffee is abbreviated in Table 1 as T.c.

4. CONCLUSIONS

As one of the most important elements of Turkish cuisine, Turkish coffee is a cultural value
that has been carried from the history to the present. The gastoop@servation of Turkish

coffee is very important due to its common use in many recipes and accompany to various
Turkish desserts his research has benefited from many sources while evaluating the cultural
sustainability of Turkish coffee. All the findjs obtained were tabulated as SWOT analysis
analyzing the cultural sustainability of Turkish coffee in Turkish gastronomy. At this point,
for each analysis tab, the number of factors detected or the space occupied in each tab of the
table is not importantRather, the impact value and weight of these factors should be
considered. Although there are many factors under Weaknesses and Threats sections, it
should be investigated to how to minimize these factors by facilitating powerful strengths and
opportunites

As a result, the most important strength of Turkish coffee is that it is a tradition rather than a
beverage. There are still many celebrations, religious festivals in society that Turkish coffee is
consumed as an essential part of them. However, tbattbf global coffee chains becomes a
crucial risk to sustain Turkish coffee tradition with their wide range of coffee alternatives and
number of branches in Turkey and all over the world. Their marketing activities should be
investigated and used as adomap without being copied directly by the national Turkish
coffee producers and the national stores.

TMoCT should not be the sole body to promote and preserve Turkish coffee culture and
tradition via their website or publications, some related toussmkeholders, gastronomy
federation should also strengthen their activities on cultural sustainability considering Turkish
gastronomy. Tourism and gastronomy based vocational high schools and universities that
train students in this sector should also é@sgive to this issue. Turkish coffee culture should

be included in the training content and curriculum. It is important to educate people on
traditional coffee, its history, special equipment to compete with barista academies training
new trend coffee nsders.

The most important defender of cultural sustainability is the human element. In this context,

all the local people and Turkish tourists who go abroad have crucial roles. It is important to

give accurate answers to the discourses on the origin uokish coffee and to be
knowledgeable about the UNESCO certificate. In addition, books written on Turkish coffee,
exhibitions, fairs and some popular films are important in terms of reminding of its cultural

value. Television industry underlining Turkisloffee by using it in popular high rating
moviesd scenes such as Resurrection: Ertujret
(Muhtekem Y¢gzyél) should focus on the tradit
style and importance in Tudd gastronomy.

ANeither coffee nor the coffeehouse is the h
The heart seeks friendsliic o f f ee i s a pretexto (Turkish, Al
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ABSTRACT

Public spaces which are inclusive and integrative in social life are the areas of socialization
used by all members of society. Public spaces where individuals from differentstaial

groups are experienced to be urbanized also play an important role ifortimation of the

cultural identity of the space. The public spaces, which are designed as areas where the needs
of the city such as socialization and relaxation can be met by the management power, are
gaining importance day by day and they are shaped tiélthanges in the direction of user
tendencies and needs. In recent years, urban spaces have started to take shape in line with the
spatial changes in the city centers, the development of the service concept for tourism, the
increasing number of touristand the changing user demands. Sidewalk cafes and
restaurants, which are examples of this situation, have become indispensable places of daily
life. Sidewalk cafes and restaurants located in Trabzon 15 July Martyrs and Freedom Park
(Trabzon Square Parkjdquently visited by users are the subject of this study. In this study,
the current situation of the area, which is used extensively by both local people and local and
foreign tourists, has been analyzed and its effect on the quality of urban life has bee
examined and suggestions for the process have been developed.

Keywords:Public space, pedestrian areas, sidewalk cafe, design, tourism

1. INTRODUCTION

The areas such as parks, gardens, roads, squares, and courtyards are open to all individuals of
the socety. These areas are the public spaces where the city people communicate with each
other and perform their physical and social activities. These public spaces (streets, streets,
squares, parks, marketplaces, transportation spaces, coastal areas, etccoeletive life is
sustained, the citizen meets with the outside world and which are used for recreation and
relaxation, constitute an important part of the settled life.

These spaces, which are reflections of urban culture, have existed as areasohication

and interaction since the first settlement. With the industrial revolution and economic
developments, public spaces that have changed in cities have changed from being sharing
spaces into transportation and distribution spaces. However, overthie people of the city
started to feel the lack of public space and created new areas of interaction in the cities. These
public spaces have started to develop together with their quality and quantity to undertake
various interactions and developmeri@ktay, 1999). In 1986, the Council of Europe
declared public spaces and their importance as follows; (i) public spaces are important for city
heritage, (ii) are strong elements in the architectural and aesthetic aspects of the city, (iii) play
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an educatnal role, (iv) are important for environmental science and social interaction, (v)
strengthen community development, (vi) help to balance the psgiial tensions of
individuals and meet the leisure needs of society (Woolley, 2003). In line with these
definitions, public spaces, which constitute an important part of the urban environment,
directly affect the quality of individual séo
time by becoming active with natural, structural and human environatements (Suher,

2000).

When urban traffic activities cannot meet the demands of parks and roads, it affects the
quality of urban life negatively (Parfect, Power, 1997). This shows that increasing the quality

of public spaces is directly proportional toeetquality of life. Quality urban open spaces
directly affect the desire of the citizens t
addition, a weHlbuilt environment offers different options for the citizens to perform public

space activitiegGehl, 1996).

Urban areas have significant impacts on social life and are generally important indicators in
urban quality of I|ife research (Okumuck, 201 ¢
public spaces observed in new living environmentthés dissatisfaction of users with the

created environments. In case of discontent, only necessary activities will take place and
individuals will be alienated from their environment and public spaces. In such an
environment, the user cannot perceive hifnagla whole with his environment and gradually
becomes indifferent to what is happening around him (Atabek, 2002). In such cases, the
streets with a high usage density have to adapt to the change.

Even though a reinforcement in a public space serveffeaetit purpose, when they are seen
together, they create visual pollution, which causes a decrease in the character and quality of
the use of a city. For this reason, each category of furniture in a public space requires the
consideration of another altetive that can see the function of that furniture in that space.
However, reducing complexity has a dramatic effect on crowded streets. Especially the border
buildings are easier to understand and the city looks more attentive (Davis, 1997). Sidewalk
cafes, pavements, roads, sges, the public righof-way, in the modern sense of the subject
matter, have functions such as eating and drinking and resting within the framework of the
conditions determined by the relevant manag
current sitution for the sidewalk cafes and restaurants in 15 July Martyrs and Freedom Park
(Trabzon Meydan Park), which is one of the examples of public spaces, is examined by
various occupational disciplines and designs of the sidewalk cafes and restaurants are
evaliated considering the demands of the local authorities, business managers and users.

2. MATERIALS AND METHODS
2.1 Working Area

Trabzon, one of the most important cities in the history of the Black Sea, has been home to
different civilizations for centues and the city has been the most important settlement and

trade center of the region. The spatial development of the city has been shaped as castles,
houses, city walls and trade centers under the influence of social and administrative structure
overtime ( Bogen-, 2009) . The city center of T
km2, rises as uneven terraces from the sea in the north to Boztepe in the south and is located
between 380 30 380400 30 oOeast mer i d4 1ath s 3 (adn dlelodrOtOh 30
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Vegetable diversity in the city center is only found in large park areas (Url. 1) and with the
urbanization, natural vegetation has decreased with time.

15 July Martyrs and Freedom Park, which is the subject of the study, is located in the city
cente of Trabzon. Surrounded by streets on four sides, the park is an area with high user
potenti al with tea gardens, cafes and resta
ornamental pools, sitting elements and sitting steps (fig. 2) in the pa4r et al., 2016).

Flgure 2. Trabzon 15 July Martyrs and Freedom Park

Built in the 1900s, the park was reorgani zeq
mj . Whil e the green area was 1.418.86 mj], [
revised studies were made to increase the g

With the expansion of the parking area, some of the sidewalk cafes and restaurants, which are
the subject of the study, remained Wlthln the traffic closed area (RByure

Figure 3. Sidewalk Cafes and Restaurants in 15 July Martyrs and Freedom Park
It also serves recreational activities such as a crossing area, gathering pointresitiirg
cruising and eatingrinking (figure 3), providing access to other poiotshe city.

Trabzon 15 July Martyrs and Freedom Park
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2.2. Data Collection and Evaluation

Qualitative research design was used in observations made on the sidewalk cafes and
restaurants in the Martyrs and Freedom Park betweenlJ@®19 and July 31, 2019. In
accordance with the observations and investigations, the spatial quality of the study area was
evaluated by facéo-face interviews with various professional groups (architect, landscape
architect, city and regional plannegcsologist, etc.). The group of experts to be interviewed
faceto-face was selected among the individuals who have played an active role in the
planning decisions of Trabzon.

3. FINDINGS

In the questions regarding the spatial quality of the sidewalk eaf¢sestaurants in 15 July
Martyrs and Freedom Park, all participants stated that they had known the park area before it
was arranged. This situation is very important for the expert group to know the previous and
final form of the park and to evaluate bdypes of usage.

1 63% of the experts stated that the sidewalk cafes and restaurants in the park have a
positive effect on the image of the area,
1 19% stated that the green texture of the area is sufficient after the arrangement,

A 81% st at e dqualityha the ardaewill lincréage after new additions and
arrangements to be made in the area,

A 99% stated that the places of food and bev
A 1t was stated that | ocal goveriomordenand s hou
develop design criteria for sidewalk cafes and restaurants in the city (Table 1).

Table 1.Expert Opinions on The Sidewalk Cafes and Restaurants Located in 15 July Martyrs
and Freedom Park

Questions about the spatia Participating Expert Group

quality of the sidewalk cafes 112 (3 (4 |51|6 |7 8|9 |10|11
and restaurants around 15 July
Martyrs and Freedom Park

Question 1: Do you know the Yes |P (P |P |P |P |P |P |P |P [P |P
state of 15 July Martyrs an
Freedom Park and it No
surroundings before it wg
regulated (closure to traffig
sidewalk cafes, flooring, etc.)?

Question 2:Do you think that thg Yes | P | P P|P|P P P
sidewalk cafes and restaurants

the park affect the image of th No P P|P P
area  positively  with  thg

arrangement?

3. Question: Do you think the Yes | P P

amount of green tissue in the al

is sufficient after the No P|P|P|P|P P|P|P P
arrangement?
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Question 4:Do you think that the Yes | P | P P|P|P|P|P|P|P P
environment of the eating and
drinking places around the Park| No P
should beearranged?

Question 5:Do you believe that | Yes |P |P | P P|P P P|P |P
as a result of the reorganization,
the region will become a lively | No P P
and vibrant place with high
quality of life?

Question 6: Do you think the Yes|P (P |P |P [P |P |P PP
region will gain value as a resy
of this practice? No P P

Question 7: Would you like the| Yes |P (P |P |P |P |P |P |P |P P |P
local government to create &
specific implementation order| No
for cafes and restaurants in the
city?

The evaluations of the pavement cafes and restaurants from the expert group in terms of their
environmental impact and spatial arrangements are discussed in Table 2.

Table 2. Expert Opinions on The Environmental ImpatSpatial Quality in 15 July
Martyrs and Freedom Park

Participating Expert Group Adjective Pairs (Field-related)

Not being compatible with the historical| Irregular, incompatible, meaningless
texture

Negatively affecting the pedestrian Insecure, messy, cramped

accessibility

Non-compliance of reinforcement| Tasteless, unattractive, unkem
elements of sidewalk cafes an(incompatible, uninviting, inadequate gre
restaurants space

Spreading of pavement cafes to mor{ Uncomfortable, disorgared, inaccessible
areas as needed

Local authorities' control mechanism for | Inadequate, sloppy
sidewalk cafes does not work

When the participants were asked questions about improving the spatial quality of sidewalk
cafes within the study area, it was seen that the enssmere concentrated on human behavior

and quality environment. Among the 5 items mentioned in Table 2, the fact that sidewalk
cafes and restaurants negatively affect the pedestrian accessibility was regarded as the most
important problem by %80 of the garts while 45% considered the most important problem

as not being compatible with the historical texture. In the scope of the study, when it was
asked to the expert group about their suggestions for improving the spatial quality of the study
area, it wasseen that the suggestions were given for user behavior and design of the area.
These recommendations are as the follows:

A A safe urban environment,
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A Arranged places for the disabled, people w
A I'ndividual s dwnbanlifeaultuee, a devel ope

A I'ndividuals sensitive to environment al pol
A A devel oped urban awareness.

These findings, which were obtained for the aesthetic and functional arrangement of the urban
space, are also important facts in increasing the quallife in the city.

4. CONCLUSION AND SUGGESTIONS

Today's modern cities meet the need of public space and are shaped to meet the needs of
urban life. Therefore, public spaces in cities are important for the establishment and
development of social commuaiton. Local governments, which try to respond to the
changing public space needs over time, should take into account user needs and desires while
keeping spatial quality in a certain line. Urban image and quality public space can only be
achieved succeadfy in just this way. This situation requires local governments to carry out
different studies in order to meet the need of quality public space in the world and in our
country. Trabzon Metropolitan Munici pldl i tyos
July Martyrs and Freedom Park is one of them. With this study, sidewalk cafes and
restaurants in the area will contribute to the quality of urban life and the necessity of
increasing the spatial quality is emphasized. In this respect, local admiomnstraeed to
develop design guidelines for such practices that directly affect urban life in our céortry.
example, the design examples (seating plan, fittings, shading elements, planting design, etc.)
in Kayseri Metropolitan Municipality, which form aexample format regarding the design
principles to be followed in the planning of pavement cafes, can be referenced in different
cities in our country. In addition to this design format, new guides can be prepared in
harmony with the natural and culturarusture of the region. The sidewalk cafes and
restaurants planned according to these guidelines will also play an important role in the
creation of qualified public spaces.
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ABSTRACT

The aim of this study is to examine the perception of pladesatisfaction of tourists visiting

Mor Hananyo Monastery in Mardin. Moreover, it is also aimed to investigate the information
sources they benefited. A questionnaire was implemented for the data collection. And thus, the
data was gathered during Apiillay 2019. After the invaluable questionnaire forms were
removed, the data consisted of 341 surveys that were filled by local tourists. The data analysis
show that tourist satisfaction of visit was high. Also, among the three items of perception of
place (Thiss a religious place, This is just a touristic place for sightseeing, This is a historic

and |l egendary place) Athis is a religious pl
suggest that travellers mostlrnt erredted raesd 4 @u
information during their decisiomaking process before the visit.

Keywords:Information sources, perception of place, satisfaction, Mor Hananyo

1. INTRODUCTION

The significance of culture and heritage, which are intertwined vath @ther (Richards,

1996) , i's becoming increasingly important wi
demanded by tourists those have high income and education level (Richards, 1996). Cultural
tourism is a form of special interest tourism whos#ivational factors are varied and thereby

cultural destinations include a wide range of sites such as museums, festivals, architecture,
heritage and attractions regarding food, language and religion (Chen & Rahman, 2018).
Cultural tourism is also acceptdo be an integral part of the tourism industry due to its
considerable economic revenues to both museums and heritage sites (Silberberg, 1995). Given
that the previous studies deal i #igcomwrmdtidn t he t
theory mainly generates the conceptual framework of several studies as it immensely
determines the satisfaction level (Huh, 2002; Pizam & Milman, 1993). Prior research
discussed the dimensions of culture/heritage tourists affecting closely the satisfaction level
(Kerstetter et al., 2001; Master & Prideaux, 2000) and were noted in several different factors
determining touristsé satisfaction | evel whi
destination (Alegre & Garau, 2010). For instance, in theirSudyz a m, Neuman and
(1978) found eight different factors determining tourist satisfaction namely beach
opportunities, cost hospitality, eating and drinking facilities, accommodation facilities,
environment and extent of commercialization. On theeohand, by employing a survey to
international travellers Suki man, Omar , Yus
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satisfaction into six categories (accessibility, accommodation, tourist amenities, tourist
activities, food/meal and tourism attracts).

In addition to identify such factors, opinions of other buyers or customers which generates the
important source of information for potential consumers as one of the key components of
purchase behaviour (Qazi et al., 2017). Heritage sites whichatriduted cultural
significance are the representation of national history as well as identity (Peleggi, 1994) that
are treated also as being the main drivers
The aim of this study is to examine the petaen of place and satisfaction of tourists visiting

Mor Hananyo Monastery in Mardin which has cultural and heritage significance for travellers.
Moreover, it is also aimed to investigate the information sources they benefited.

2. METHODOLOGY OF THE STUDY

For the present study, initially, a literature review has been conducted. Then the questionnaire
was conducted on the tourists visiting the monastery of Mor Hananyo in Mardin. The
guestions of perception of place adapted from Petrevska (2019). Andthet®u 6 s sat i sf
scale developed by Nguyen & Cheung (2016). All items were measured-paiat Likert

scale, ranging from 1 (strongly disagree) to 7 (strongly agree). The questionnaire of the study
consists of three sections. The first section inetbdemographical information of the tourists
(gender, age, educational status, marriage status and visit number). The second section
covered the perception place of tourists which consists of three questions. The last section

comprises of four questionsfiod out satisfaction level of tourists visiting the monastery.

A pilot test was implemented according the aim of the study. Firstly, the statements of
guestionnaire were checked by academics to test the comprehensibility of questions. In the
second stge the questionnaire was implemented on 60 tourists visiting the monastery. As
soon as the comprehensibility of questions were assured, the final form of questionnaire was
conducted to tourists. Population of the study consists of tourists visiting thastaonof

Mor Hananyo in Mardin. To achieve a higher response rate, no sampling technique was used.
From the tourists visiting monastery of Mor Hananyo during April to end of May, the tourists
who agreed to voluntarily participate the study consist thgpkaof this study. In total, 382
tourists filled in the questionnaire, but only 341 of them were useful for data analysing. The
data gathered were interpreted at the end of frequency analysis.

3. FINDINGS
3.1. Demographic Profile of Tourists

From the frguency analysis of demographic profile of tourists visiting Mor Hananyo (Table

1), it is clear that participants were 51.3% female and 56.7% male. Majority of the participant
tourists (67%) consisted of people who were 44 years old or younger. When gogdioeir
educational l evel, of the total participant
and PhD degree. Tourist who have high school degree comes after bachelors with the 22.6%.

It can be concluded that most of the participants of this savelyducated people. Since the

place is (Mor Hananyo) treated as the element of cultural tourism, it becomes more apparent
the education level of tourists was reported relatively high as has been claimed by the study
results of the current research.
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While 48.1% of tourists were single the other 51.9% were married. Moreover, the data show
that the number of firgime visitors (59.5%) is higher than the number of repeated visitors

(40. 5%) . One of t he most compel | idilgsthatact s v
overall their revisit intention to the site can be noted quite positive.
Table 1. Demographic Profile of Tourists
Frequency Percent
Male 16¢€ 48.7
Gender Female 17¢ 51.:
23 and below 51 15.C
24-30 7¢ 23.2
31-37 62 18.5
3844 35 10.2
Age 4551 42 12.2
52 and above 71 20.¢
Primary School 1t 4.4
High school 77 22.¢
College 2C 5.¢
Bachel or 6s 19t 57.2
Educational Statusp1a st er 6 s a 34 10.C
degree
Marriage Status  Single 164 48.1
Married 177 51.¢
Visit Number First-time visitors 20< 59.t
Repeat visitors 13¢ 40.5
Total 341 100.(
3.2. Touristso6 Perception of Pl ace
According to the findings of study, from the statements of perception of place, 'this is a
religious place' has the highest meaningear age wi th the 6.01 (Tabl
and | egendary placed comes as a second with
touristic place for sightseeingd has the ave
mostly apprecied by tourists as it is considered religiously significant site for them.
Table 2. Touristsd Perce
This is a religiou This is just a touristic plac  This is a historic and
place for sightseeing legendary place
N Valid 341 341 341
Missing 0 0 0
Mean 6.01 3.87 5.87
Std. Deviation 1.65( 2.357 1.58¢
3.3.Satisfaction Level of Tourists
The satisfaction | evel of tourists consi sts
(6.17) 06, pl eased that | wasiboed(bhe7r0feafd.
and effort (6.12)6 (Table 3). One may brief
H

ananyo in Mardin are generally satisfied with the visit. Accordingly, the recommendation
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intention of tourist was found to be alb@h (6.22). It is supported from the literature that
touristos satisfaction may results with posi
Table 3. Satisfaction Level of Tourists

| would recommend

Satisfied with the Pleased that | Meetthe Worth the time people (friends, family

visit visited this site  expectation and effort relatives) to visit
N Valid 341 341 341 341 341
Missing 0 0 0 0 0
Mean 6.17 6.1¢€ 5.97 6.12 6.22
Std. Deviation 1.34¢ 1.35¢ 1.41( 1.26¢ 1.30¢

3.4.Use of Information Souces

The findings of this study indicate that the information sources that mostly used before
visiting the place by participants are family/friends (208 times) and Internet (179 times). The
following sources are travel agency (87 times), tv/radio (74sjrard tourism brochures (71
times). As the last category, others included different sources spehnsasmal choice, movies,
books and publications and previous experiences which are used by tourists before visiting the
place. Overall, the data confirmtsetidea of that travellers prioritize internet as the one of the
most significant sources of information along with reference groups. As a consequence,
electronic word of mouth (8VOM) is a key instrument for decisianaking in terms of
selection of a destation through which travellers can make their decision before the visit
(Jalilvand et al., 2012).

Table 4. Use of Information Sources

Family/friends 208

Internet 179

Travel agency 87

TV/radio 74

Tourism brochures 71

Others Personal choice, moviglspoks and
publications, previous experiences

Note: Each participant chooses more than one information source

4. CONCLUSION

The aim of this study is to examine the perception of place and satisfaction of tourists visiting
Mor Hananyo Monastery in Mardinhich has cultural and heritage significance for travellers.

It is also aimed to investigate the information sources they benefited.

Initially, according to the findings of this study, outstanding result in demographic
information is the number of repeateditors which were 40.5% in total. This is considered

as one of the most compelling facts that de]l
revi sit intention to the site can be noted
perceptiorof place indicated that the place is mostly appreciated by tourists as it is considered
religiously significant site for them. Additionally, the satisfaction and recommendation
intention level of tourists was found to be high. This means that touridisdvidor Hananyo
Monastery in Mardin were satisfied and had intention to recommend the place for visiting.
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The findings of the present study also revealed that travellers prioritize internet as the one of

the most significant sources of information alonghweference groups. This means that the
eWOM is one of the main influencers affecti
religion destinations in terms of decistaraking process. Also, it has been confirmed that e

WOM as the most important infmation source can be considered as the supporting tool that

i mpacts touristso6 travel i ntentions to relioc¢
2008).

This study is first to examinthe perception of place, satisfaction and the informatmmces

of tourists visiting Mor Hananyo Monastery in Mardin which has cultural and heritage
significance for travellers. However, future research may be conducted to reveal the
authenticity perception of tourists and their motivation drivers.
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GASTRONOMK TURKZMK VE COJRAFK KKkARET KAPSAM
KLKNKN GASTRONOMK POTANSKYELK ! ZERKNE BKI

A RESEARCH ON GASTRONOMY POTENTIAL OF DIYARBAKIR PROVINCE IN
THE SCOPE OF GASTRONOMY TOURISM AND GEOGRAPHICAL SIGNS

Dr . ¥J]r. L yesi Serap AKDU
Gm¢e¢khane | niversitesi
serapakdu@gmail.com

Duygu KARAKAK
G¢megkhane [ niversitesi
duygkarakas@gmail.com

¥ZET

Gastr onomi turi zmi, Il nsanl &krgdnn ¢gbighdalkinden y
tadéeméne, sunumunu, isretim akamal ar éneé, res
amaceyla ger-ekl erwtirrislee¢n ¢rgmil 2mi relglaisdirmo.no

nemi gé¢n ge-ti k- e dkenbirkahahalhedelmektedrzB ia am&k-klad
ull anél an cojrafi i karetleme i1ile ¢l keler )
olarak koruma altéena alénmaséné sajlamak i s
Diyarbakéeér [ ks e garaek hidojvael kgdenegr el y ap
i karetlenebil ecek - ok sayéda gastronomi k é
y°ntemlerinden dok¢gman incel emesi model i [
Kurumudndan el de edikl ehej eed ieind@rn e malagrache | @
dojrultuda Diyarbakeér 1linin tescillenmik cc¢
gastronomi k ¢reéenleri tespit edil mi ktir. Daha
créenler tespkél madk Imeyencali kl e tescillenebi
°neril erde bul unul ar ak gastronomi turi zmi

Arakt érmanén dijer basamajénda konunun uzmar
eksiklerinintalm ml anmasé pl anl anmaktadér .
Anahtar Kelime:Ga st r on o mi turi zmi, cojrafi i karetl en

ABSTRACT

Gastronomy tourism is a form of tourism which is carried out in order to discover the tasting,
presentation, production stages, restaurants and fomdlycers of the food in a different

culinary culture than known. The importance of local products in gastronomy tourism is
becoming a topic that more and more attention day by day in the world. With the
geographical marking used for this purpose, cowstnwant to ensure the sustainability and

|l egal protection of their | ocal products. D
study, has a large number of gastronomic products that can be geographically marked today
with both its natural and hist@al and cultural structure. In the study, document analysis

model was chosen as one of the qualitative research methods and evaluations were made
based on the data obtained from Turkish Patent and Trademark Authority. In this respect, the
registered geagap hi cal ly mar ked products of Diyarba

263


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr
mailto:serapakdu@gmail.com
mailto:duygkarakas@gmail.com

D I WACT619 ;
~ INTERNATIONAL WEST ASIA CONGRESS OF TOURISM
oY — RESEARCH
€  Srowoabomes 261 29 SEPT 2019 |WAm
o fonn VAN - TURKEY it

info@lwact org http://iwact.org tioyo@yyu.edu.tr

which the registration application is in progress were determined. Afterwards, the products
that can be geographically marked in ®iyarbe
suggestions were made about the gastronomic products that could be registered and their
effects were evaluated in terms of gastronomic tourism. In the other step of the research, it is
planned to complete the deficiencies of the inventory by intervietnmgexperts of the

subject.

Keywords:Gast ronomy tourism, geographical mar ki n.

1. GKRKKk

Turizm sekt?O°or ¢, - ok hezl e gel i kKen Ve dej i K
tercihlerinde dejikiklikler°pamakmasa®&@ maes g a K
yansémal ar e ol abil mektedir. Yer el kel t erel
yaratécel ek gi bi unsurl ar g¢negmégz modern tur
turistler taraféendarxi bl dukndenl girg°dengastt
Y°resel mut fakl ar, kel tereg en 1 yi yanseétma y
etkisine sahiptir. Buna bajl é olarak turi zi
turi zmi il gi m°r Beyeubaml admé kfeemek yeme eyl
ol maktan -ékartarak i1 htiya-Ilar hiyerarkisini
anlayek olukturmuxktur. Gastr onomi teriminin
dol ayéeseéylsaunjue meekk iallgu al anl ar il e b¢gtenl ekt
boyutlara ul aktéermaktadér (Aksoy 2015: 80) .
par-asé ol arak b°l geye °zg¢ Tuiryscelrvari eé&citd
yalnéz tatil i-in dejil, o b°lgenin sahip ol
almak i -in de ziyaret etmektedirler. Gastr o
bu y°resel yiyecekl eri tat nmd airatkejyi°relsekt wri
olan talep artmék ve gastronomi turi zmi Il et
bakl amékt ér (¥zkanl é ve Kkler 2018: 548).

Benzersiz ©bir yeme ve i-me deneyi mi sunan 1
ilgisini -ekebilme ©°zellifjJi ol an turizm sekt©°r ¢
faaliyetleridir. Ye me k zi yaret-il er i-in yeni, far kl é
yoll ardan Dbiri ol duju 1 -in yél |l amwmedyéer -sad yéakhaa
gastronomi turizmi °©°neml:. bir adaydeér. Far k|l
ve yeni kel tegrl eri tanémak i stemesinin yaneé
farkle tatlarl a t aneék nbd2: 3b), 2 Kkseu edka nyoarti nhaekr ti andeé
kat kese ol an turizm sekt©o°oryg, ol kel erin sah
tanétéeménda da Onemli bir etkiye sahiptir.
endg¢gstrisi y°n¢gnde emnedpnpwada ehenesi| kémi b
dejerl er arasenda oIUKabiIecek kar makanén ©
bul unduj u y°reye ekonomi k getiri sajl ayan

yapél maya bakl anmékBtuérs a(y@rdreanc od d1lad:i 2A&3A)r.et |
koruma altena al ar ak, yer el dejerler ve tarée
créenlerin ¢gretildiji/yeticktifi alanen/ b°l gen
(Mercan 2014:68)Coj r af i iKaretIer, yer el creti mi t ek
ve bu k¢gltegregn sundefeklyeriel vegi yvatkeht érikoru
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-ékararak ¢re¢gnegn ait ol duju b°l geye izinder i st -
°neml i bir i1 klev ¢stlenmektedir (¥zkaya vd.

¢al eékmanén abDiayn@mlgalod ukmwtrfaamj énén sahip ol du

ve yemekl eri, baharatl & aceél é ve lezzetld] t &
papzarl anmasé a-éséndan Db°l geye ve turizme Kka
s°ylenebilir (¥zkBniarbek&kl|l efri 2géBek5d8) al

yapése Il e buge¢n cojrafi i Kar gh e e mseahiilpadak
dojrultuda nitel araktéerma y°ntemlerinden d
T¢rk Patent ve Marka Kurumuodndan el de edi |
bul unul muktur. Bu dojrultuda Dikparebakeér,rini e
bakvurusu s¢gren gastronomi k ¢reéenl eri tespit
i karetlenebilecek ¢re¢egnler tespit edil meye - a
créenl oer il e I I gillair a k® n egraislterrooneo mib u ltwnru z mi

dejerlendirilmiktir.

2. GASTRONOMK KAVRAMI

Bir ¢l kede veya b°l gede mutfak k¢gltegreg deni |l
gerekli ol an gédalar, bunl aréprbadazéribnmpasé,
ar-ger e - vV e y°nteml er il e yemek y e me adabe
-al ekxkmal aré ve inanéxklaré meydana getirmekte
Gastronomi kavraméné tam ol ar ak a-Ikekveya mak v
b°l genin Agastronomi k karakteri o, Agastrono
kavraml ar da kull andéej émez gastronomi terin
gastronominin kendisi i -in bu tg¢gr Muhancauz | ak
gaster (mide) ve nomas (yasa) s%zc¢gklerinin
-ékmexkter. Kavr amsal ve genik anlamé ile ga
konuda olukturul muk bil gGastbnomkj miTgirk OAIt é
taraféendan sajléeja uygun, iy dé¢zenl enmi K,

Ssi stemi ol arak i fade e TDKI26168kGastrdnomi, yiyedek vek Di |
i -eceklerin tarihsel gelilkiikml egiacinnidedayka
al énar ak uygul anmasé, anl akel maseé vV e gel i &
-al ekxkmal aréné i-eren ve ayné zamanda bil i mse
dal & ol arak bakkamibkitri rt a(nkeamlga ngal diao jbleul 12rOtli7l:
Gastronomi , bir ¢l ke ya-idaneb%lagerdiamr éyniéy e oya ky
y°ntemlerini ve sahip olduklaré y°re mutf aj
etmektedir (C°P°mertGaseér¥nbamya 2@it4hs6éB) gel i kn
sahip ol duj u yiyecek vV e i -eceklerin tem ©
uyarl ayan, ayneée zamanda bil i msel ve sSsanat sz
Ayréca gastrono-neic,ekyikyselcteskr ¢neg n bilim ve sa
nitelendirilebilir (Bakar an 2017:136) . Gast
maddel eri yl e kel ter araséendaki bajl ant éyeé,

arakxteéeran bisadasifpade edialralki kier (C°mert ve

265


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr

s ) | WACTO619 2
~ 4 INTERNATIONAL WEST ASIA CONGRESS OF TOURISM
N RESEARCH
& o \’u‘:Lll“\?_“'.';‘\l‘DI(‘.':{iS’.lI‘S_‘I 267 29 SEPT 2019 lw m
I VAN - TURKEY it

info@iwact.org http://iwact.org tioyo@yyu.edu.tr

Gastronomi génegmegz turi st tercihlerini et ki |
ziyaret etmelerini sajlayan °neml. bir mot i
136).

3. GASTRAON®RMK MK

Birl ekxkmik Milletler D¢nya Turizm ¥rgeé¢te (UN
destinasyonlara yapél mék ejlenme ama-I|¢€& yiye
faaliyetl er be¢t éeng ol ar ak t an é ar] gastrénonile r . B
festivall er, pazarl ar ve yiyecek ¢retim nok
y°resel ve kaliteld] yiyecekl er deneyi ml eme
Literategr i ncelendijinde yemet a@l-emrei nd e nteayn em
kull anél an gastronomi turi zmi (gastronomic/
(culinary touri sm), yi yecek turi zmi (food
me¢ mke¢endegr (G¢zel Bkahithurd Gbyyecghid)eoelar da ¢ ket
Kimdil erde daha fazla °n plana -ékarél maya
bulundurduju ©°nemli deneyimlerden biridir.
gastronominin turizmdeki¢nreml grodpd umsyily edeeq ke rii
se-imlerini etkil eyen, onl aré heveslendiren
©zg¢é¢n deneyimler yakat mak, stat¢ ve saygeéenl
daha -ekici kel mak wyebir perdéalr &t Eeagadt manc
g°®steril mesi sajlanmaktadér (Kaklé vd.. 2015
Correia vd., (2008) gastronomiyi; salt k¢l t
-ekKi tli kel togrel créenl er i thagntégm laeykatriarke ng absit
s¢rder gl ebilir turi zmde b u tamaml ayécé y°or
vurgul amecxkter . Yaratmek ol duju -arpan etkis
sajlamakta hem de vyerel t ¢ k ebirlikten yeralrniutlak € ol u
destinasyonu I -1in sembol i k bir unsur ol duj
-ekicilikle de avant ol gagégsaVla¢c kshi L aeh ktn
kal kénma ve destinasyon geli&j mu 2 0K¥PTkieind b0 Y .
tar ém, k¢l ter ve turi zmdestidesyraubh @hgegaeltr bhomi e
ve deneyim olarak pazarl anmaséna ve konuml g
isréngég sunar ak, k¢l t ¢rijset;arailliti yvaep eojtéa nvtei khliizjm
konusu bu wunsurl ar, gastr onomi t u Hendemson al t é
(2009)6a g°r e, gastronomi turi zmi sayesinde
mirasénén yhhgleece dejehlegeye rekabet ¢stenl ¢
kehirlerin kendine °zg¢ gastronomi k ¢reéegnloeri
katkeda bulunmaktadér (Ser-eojlu vd,. 2016:
Toplumlarén sahip oldupuoui Kighnde, rmut fzekngkpl 1 K
tamamlayan | ezzetler b¢gyéek °nem takémaktader
ki mli i ve k¢ltegreg dijerlerinden farkle keéel a
y e me Kk i -1in ABi rbitaomli vninunn i yakdami O diye s°z
tanéménda ge-mi kKte ve hal a g¢negmegzde devam
belirtmickl erdiYer(e@° kneurt f2a0kl 1¢r ¢4n3l)er | sayesind
iy tanémal areoeomiajl ayianmigaayr éca bir ol ke
turistik kaynakl aréenéen fazl al ej e, daha aktif
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eyi mi, b°l ge negfusu, creti mi, refahe, ¢
kleamrm@na da destek sajl amaktadér (G¢glen 20

[ e [ T I O O I k av
n esinlenilerek ortaya - ¢€
desai hasydepdannbhaykna I d
|l en b

om turi zmiyl
da
Jju g
mkana ve g¢dyg meye sahip
s e a
ad
e

eyl erdi
I yemekl er e, ¢ st t abak yemekl er e
ésrdyalra bbwl ayétabaka ile b¢gtenl eken
mek©nda il gilenenlerin olukturduju
ml anmakt6adér Gaslatopoml ut a0L@mi 4ya
I |l a séneéerl & kal mayar ak, akK-¢€el a
i m, yar ékm amacéeyla katél mék
a

[ a
u grupl r da g aAksoyD15:t82).r i st ol ar

D
O
@)
»
Py
>
T
7
7
=
>
X
m
—
~
>
<
Py
>
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-

fi I kKaret, bel i °l genin sahip

teristik ©°zellikler €] énée belirter
0 °zelli kmlanmakolaaeak NnAyert edi ci
[ en bir e
I
t
n

Oﬂo_mo

cCoOQN ST XU+ — @ — ==

en/ yetiktiri/l bu b°l geden
er de ¢retilen/yetixktirilen ¢ré¢nlerde
EaG19)X ,csgo]rafi i karet Kkavraméneé, ier
bel | i bir cojrafi bl geden kaynakl an
karakteristik ©°zelliklerininederedrir ]l
ol ar ak i fade etmi ktir. L réenloerion k a
akl i fade eden cojrafi i kar et |
450) . Cojrafi i Hargetel kéng a@as & n
l genin ¢reticisi il e beraber
ir. Ayréca cojrafi I karetl er,
a ilnesrain deel ii -ielreme&n eetdiilren Bark,
rin I -erijini doj al créenl er
7

- SO0 TO D T

O T o™X ITTQ® o0 X0
>

— XS OMmMY Y T

xﬂ
r—F(‘D—

-~

- vdt @&manke
| ] énérl ar e be
, belirgin bir i Ji, cheée v
dek!|l ekmi kK ol mas e, ;- az birmin I K
i K y°re, alan veya b°l ge sénérl ar €
dir . Cojrafi sénérlarée belirlenmik
aynakl anmas é, t ¢m vadyaan evseaysa nmbi°tlegleiy
eker.i unsurl ardan kaynakl|l anmaseé, ¢ |
yere, al an veya bel ge s é
e B
I

°®» —o
SOx T T T o
®» O —TQ S5

| ar é i -i nde
il mektedir. Bu ikaretl i bmegeyel aiy
mliklerinin korunmasé abil mektedir.

utul masénén °n¢gne ge-ilebil mektedir (TPE

cCxXODTQOQN DT O XD (O

5D TTQQCc o T Qo

Kezer (2013) cojrafi i karetin tescilinin ama
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i b'r ¢nérnunknoa s € : Cojrafi i karete konu ol an ¢
czelli kte ¢retiminin sajlanmasé ama-I|l anmakt a
i i reticinin Korunmaseé: Cojrafi i Karete k
yapanl!l ar én tescilin saj lkadfed ¥d ad ammumad chare n &€ m
ama-|l anmaktadeér
1 T¢e¢keticinin Korunmasé: Cojrafi I Kar et i b
sahte créenl oer czerinde kull anél masénén °ng¢r
ol unmasé ama-I|l anmaktadeér.
1 Pl kemiilnl i ve k¢gltegrel dejerlerinin Kor unmae
1 Ayréca tescill e, y°renin cojrafi i Kar et
i karetin dékenda ek gelirlerin elde edil mesi
1 Hakséz kazan- sajlanmasé ©°nl enmektedir.
1 i réenletim-yuve yurt dékénda kolay bir kek
1 Turizm gelirleri artmaktadeér.

5. DKYARBAKI R COJRAFK KKARETLK GASTRONOMKK

T¢rkiye farkl é cojrafi bl geler ve i1 klim zer
olarak zengin -exitlilikte tareéemsal icréene sahi
tahminl enen cojrafi i karet sayésé da g°z ©°ng¢
- ok geride ol dujunu s°yl emek m¢mke¢18a).,r (Pol a
6769 sayeéelée Séenai M¢l ki yet Kanununun 34 ¢necy

|1

fbel i rgin bir nitel i i, ¢h¢ veya dijer ©°ze
bl ge veya ¢l ke il e ©°zdecxklI &ienkigat Kadigwd 2056, g © st e
WWwWw. resmigazete.gov.tr).Bu tanémdan hareket

i karetin y°reyle ©°zdeklekmik ol masé ger ekmek
konu adén y°re ile ©°zdexkl!l exrtitljminki bvier saodnr @alc
bakvuru tarihinden -ok daha ©°nce bilindiJin
gerekmektedir. Ayreéca ibraz edilecek bel gel €
-el i kki bul unmamaséma diuvkkiant ae kialr m&ll iak éb Mmpls é
-alekxkma yapél masée gerekmektedir (TPE 2019) .
¢tal @ékmanén al anéné olukturan Diyarbakeéer il
i karetlenebil ecek p ek - ok s ay aptira Diky¢al rtbearkeél r
mutfajénén sahip oIdqu yapémeé ujrak i steye
tatlare ile y°renin n plana -ékarél maseéeé, t
turizme katkeée sajl ayabujluw cs%kylbdrmre bpioltiarn s(i ¥zeHW a
548) . Di yarbakeéer mut fajéené inceledijimizde
k¢l tegregne sahip ol duju fark edil mektedir. K
yajl & baharathepéevepekenmekbedrank Piyarbakeéerd
ol maséenén yanénda zengin kahvalteéelaré mexkhur
Kl asi k kahvaltéesé &apgemekalbhah kkahwvaimagsan dd
yer alrmakYcardee hayvansal ve tahél scréenl eri y ©
Key yetikmektedir. Di yarbakéréda 38 <civar énc
zenginlik vV e -exkitlilik y°re mutfaj @éneén °r

(gastromanya.com).
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¢al ekmaneén al ane cojrafi i kKaretli Ve cojr
ol ukturdujundan, Te¢rk Pat ent Enstite¢gse (201
cojrafi i karetl i gastronomi kr pa ¢Kd ckay afra,s eéka
Pirinci ve ¥rg¢ Peyniri yer al maktadeér

Diyarbaker Kar @utzuoul(lTesscl Bha) us teréene ait
d¢nyaca mekhur ol an Di-gwalbakeéeki klair pual aceael &

girmekted i r . S¢rme -exki di Di yarbaker karpuzl ar é
meyve kKkekilleri; yuvarlak ve oval K 8&kg,l | er de
gel mektedir. Tipi k yetiktirme uvedb@eDkloHatkauy u Kk &
75 kilo kadar iri meyveler elde edilebil mekt

t at (TRER619).

Burma KadayéebDeyqIiTeaslkérd | Byr ma Kadayeéef e, un v
hamurun ince teller haline getirilmea ince tellerin i-ine cevi
konulup «kekil verildi kten sonra kézarteéel masé
el de edilen bir tatl éder Kmal at @éna Di yar bak
yapémél amrve iyi ustal ék gerektiren Diyarba

sayesinde babadan ojul a(TPEROLY.st adan -éeéraja ak

Karacadaj PirvotkafiTes&alrbhicpdalij etekl erinde

de hasatnesdoenrmaesm@ oraané T¢rkiyeodonin dijer beol
%1315 kadar nem oranéna sahiptir Karacadaj
l ezzeti ile b°lge halké taraféndan en -ok al
|l ezzetine hitap etmesidir. Pikirilme sérasé
yéksek ol masénén yané séra | apal (@aRE®G9)ve yape

¥rge¢ Peynir KI| k(bTeehsecri | By) ar énda g exatheddilerekk | e -
yapelmaktader. Diyarbakeéer ilinin mevsi msel ¢

Diyarbaker rge¢ peynirini yapan Kkikilerin b
czell i ktir. Soj uk hava depboéwpne érmarkabulajmamd
zeminine toprak alténa peynir ambalajé ol ar.
peynirler daha d@PH201®)z et Kkazanmaktader
Bojazkere | z¢mg (BRgwtmegmeg Sghtacakdegn: bilinen
t andéén ad é; Bojazkere cinsi kéermezé «karapl ék
meyve vermeye devam ederken Diyarbakeéeroééen vy
yetiktirilmektedir. Bu yerel ¢ Z ¢ m¢ nuruluke di |
hissinden gelmektediDo| gun g°vdel i, belirgin tanenl i,
rengi i1l e zaman zaman r(¢Bsatjiék k2arlarpl.ar el de e
Cijer Kebabé (Baivijueru Keglheld m&dre )ana mad z e me |
yaj é olukturmaktadeéer. Bu mal zemel er keéep Keki
ki kni Kk, keki k) ile terbiye edildikten sonra
dizilip, -evirme i kKl emi séle- alTuy a gen aBraakka np i€ §

diyarbakir.ktb.gov.tr).
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Perdel i Cijer KebabéPe(rBdaeklviur ai JSeirr ekebdkég: k
taraféendan yapél maktadeéer. ki ke ge-irilen ci
sarmal anan <ci]Jdrekl@®@ ¢pakikal dekaedir. Ksteje
ki myon ve sojanla da hazérl anmaktadér. Kentt
yer alan perde cijeri, hazérl anmasée zahmet|
(Rudav 2@7).

6 . DKYARBAKI R6DA COJRAFK KKARETLENEBKLECH
! R NLER

baker ilinin zengin k¢glterel mirasa ve
tl enebilecek ¢re¢n sayésée potansiyelini
d°redeki il k akla gel en, en mekhur vV e
ul muktur . KI' k akamada °ner|Ien gastron
u (beyaz sucuk), hel aw’ (ba hel vaseé),
[ bul ama- , meftune, bul gur ekmeji, ayv
t

[ séral anabilir.

adaj] Gkerdgeérnikl e kurak ve -orak toprakl a
bakér6da Karacadajboermekeadieri ndengei al
tan g°vdesi kuruduju i-in bu d°nemde s
kengerl er yékaneér, di kenl erinden ayeéekl
Di y a r lualdezZtr meyssminde onlutlalea hditada ibin ken

edir . Kengerin meftunesi, mehiri,

-ekKitli yemek t¢grleri yapeéel makt a

coToVwwnwgX
O~ MmO m—®
S XRXS oK =

_m_
o x =

Kesk Sucuju (Beymnzi 15uc plksucukaolka@k ifade kedilrheatedir.

Kesk sucuju ise Diyarbakér da sadeclkademeodd
ayl aréenda yapél maktadeéer . l'z¢e¢m suyu, yayeéel €
cretil mektedir. Sucuk bap@&anldakh woémaklit ademu &
hi - ara verilmeden bir Kb kkii kiil eely adpeéjlidkét]iéernedre

(Aras 2013: 30).

Hel aw”™ ( BaBeyed viasEm,: pekmez to
l'z¢ml oer ielzki | olrarvaek Ki r esi kayn el ér

dol durulup ajzé bajlanarak kayn él an «kxire i
helva haline gelince atekten aleénép tenekel
toprak b°l gede ancak baze b°l gelerde bul unmak

» 0O

Kumda No hu't ( NokBwm Sédez: ¢ermi koin kendine °
nohudundan yapeéel maktadeéer. Nohut sacé ateke y
kum ekl elnamr -viekuar-a& nohutl ar ekl enerek kézgeén
2013: 40).

Mahl epl i Di y aGe-amkiéki nti°mr egn :az 120 yel °nceye
-%refji un, yaj , -°resk¢totv+;agjamasml K@a,r erEZyn&na,y a
yumurta ve susam gibi mal zemel erin belirli b
mayal andér él dektan sonra kendine has «kekill e
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ol an Diyarbaker -%refji di jerbimayabéak hbmyath
uzun s¢re taze(lKJglitndr kwe uimarkitamd éBakanl éj é 20
Bul anmai-yarbakérodoa °zg¢ Kire ¢zeéegmeg i1l e yapel
suyu, karbonat, un Vv e saukséalna ckaujl &l a¢nzéel raer abki ra dke
lzerine bolca susam veya ceviz serpilip, S €«
Bakanl éjée 2019, diyarbakir.ktb.gov.tr ).
Meftune: Di yar bakéer 6da piken tencere yMate&k!| er i
Yemeji O6ni Di yarbakér o6a °©z49¢ kel an sumakl e
mal zemesi ni kukbaké dojranmék kemi kI Kuzu e
domates ve biber kullanéel arak yapélmkhktadeéene
veren sumakteéer. Mef tunenin Diyarbakérdda me\

sécak mevsimde yetiken patl ecanén ¢reti mini
bahar aylaréenda yetiken Kenger gieve Kabak k ab a

Meftunesi gibi -exkitleri de yapeéel maktadeéer (A
Bul gur Blkomejaih:ar da bul gurun -ekil di i Zzaman
kull anél an mal zemel er kepekl:i bul gur , yekil
biber vek ar abi berden ol ukmaktadér . Ekmekte bulg
°nemlidir, buna sebep ¢ermik, ¢¢gngegk, ve Lic
Ayval é Kdvyambakeér 6én - ok es ki yemekl erind
malzemelar kemi ksi z kukbakeé et , Saay vkaa vwe mmaa rt gpavraisi
yékanmadan konul arak suyu -ekilinceye kadar
k¢pler halinde dojranarak etin i -inelukonur

Knce e k me k czerine komygtlt hr gk Keglttvigsi Pgat
www.kulturportali.gov.tJ.

Kibe Mumbar: Yemej i n ana mal zemel eri ni ol ukturan m
temizlenereks o uk bi r ortamda bekletil mektedir. K
di kilir ve 1 -1 I -in hazeéerl anan mal zemel er ke
il e mumbarl ar parmak ucu il e yajl é ntsawa af & i
atéel ér. Pikme iklemi ger-eklektikten sonra s
kire |8gfmgal ek ol arak dejerlendirilebilecek
yetiktirilen ¢z¢m -exkitlerininelkawdéeémakaarpaddéde
°zelijine sahip ol masénén yanénda pestil,
kull anél maktadeéer (Karatak vd,. 2016: 2279).
Reyhan Reywhaniar (mor) ayéklanarak yékanér v
Yakl akak iklkidasademl enmesi sajlanan reyhanl al
pembe rengini alana kadar karéxkteéereleéer Son

2014, www.filizparlak.con).

7. SONUC¢
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ve eKsiz ke¢glteorel °J el er
dé
e

] €& g°r¢l mektedir. Ken
rel tatl ar@r demnemwakt & d
kendine °©°zg¢ yemekl eri

Diyarbakér, tarihsel

yemekl|l erine de yanseé
amacé olan farkl e vy
Y°renin sahip olduju
kazandérabilir.

zenginliklere sahip destinasyonl ar ga
tedir. Bu desfiunaeyerdl avreé nk ¢slath¢irpel old e
[ gastronomi k unsurl arén artteéerel mas
Ve Scrénegn tan@djérmef ia-iéeksa@&rmatans & ynesm n
u bPO°lrgenniinn °dnejmlrdrea - eékar el maBsuégngdna °
i le (13.09.2019) Di yarbaker [ B T Kar :
Kadayéfé gastronomi k anlamda <cojra
tlee re Bpzg¢mg, Diyarbakeér Bazalte, C
i, Di yarbaker Kpejioédir. Di yar bak
dujunda y°renin cojrafi Il kKaretl em
aDi yarabthakpérolidluijrui mastronomi k unsur
, yet kil ki kil er ivne dtiukrkiaztmen i k a-tekkéme
yapél mekter. Buradan vyola -ékarak
mi K cojrafi i kKaretli crenl eri il e
;
K

S mo—/wn

- x o
c Y DDD

5c’y
DTy

Ardéndan Diyarbakeér il i nde coj
ve il k akamada tesdill enebil ecek

'O~ ' TOXROD <
YPODIDYDCSDTQAD®™O
—Toe X" 00
CDI_OOQJ_CX:)wCT_-‘—‘BCD

Di yar bak
avantaj é
Kar acada

m

er c o jpotandiyeliat ekakaetdhin gftgnk-a zengind
ndan yararl anmal édeéer . Bu yazénda i
] kengeri, kesk sucujliunmdeymaah wtuc@Uurmk
ahl epl i di yarbakeér -°reji, bul ama- ,
Ki re ¢2zg¢mg, reyhan «kKerbeti, kabur ga
ml arda bu creéenloer it-eisrci beeakeni barvl
sé °nemlidir. Diyarbakér6én sahip ol d

e € ve pazarlanmasé i-in fuar, maj aza,
da bu t ki

ara-1ar e

nl i kllegdkéerkat@d Z2entee ,saderagmima i ntern
|Ie b°l genin taneét émeé yapelmalédér.
yiyecekl erin °ne -ékar él masé, taneéet

sajl ayacakeeér acbil gartbhaaharatl e ve -o0k
ol duju zengin gastronomi k potansiyel
s¢rdegreglebilir bir rekabet avantaj é sa

Belirten gasrtdreonn odna hka ¢fragznllaes éna sahip ol an [
proje -apénda yapéel abil ecek -al ekxmal ar a i h
Diyarbaker I linde yok denecek kadar az -al
sajl ayacajedrd¢gkegnegl mekt
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G¥RSEL MAJARACI LI K DENEYKMKNE Y¥NELKK BKR AF
MAJARASI

AN INVE STIGATION FOR VISUAL CAVING EXPERIENCE: KARACA CAVE

Dr . ¥Jr. lyesi, Fazel KAYA
Gemegkhaneer sitesi
fkaya@gumushane.edu.tr

¥j)r. G°r. Serhat YOzZCU
Barftehnhversitesi
syozcu@bartin.edu.tr

Do- Dr. Gg¢rel ¢ETKN
Kst ajnhiuMer si t esi
gurelc@istanbul.edu.tr
¥ZET
Turistik talep, kitle turizminden alternat.
t¢rl eriindda majasa turizmidir. Maj ar al ar , [
fauna gi bi dejerl ere i stinaden turi zmde
kull anél abil mektedirler. Turistler, farkl e
i htiya-1 areéyniamlge®meek diest emekt edirl er . Bu -al e
a-élan G¢mgkhaneobdeki Karaca Majaraseéeone zi)
Maj arasé i-erdiji; sar ket , di kit s¢tun vb.
Ayréca hal k araséndaki terap®tik etkisi ol du
ve yurtdekéndan bir-ok turist ziyaret et mekt
tasarl anmeéexk, Karaca Maj ar aseéemd aziay &kroggytmaekd eamm:
anket tekniji kull anél mékter. El de el de edi
Maj ara ziyaretinde, sajléek ve rekreasyon den
Anahtar Kelimeler:G° r s e | Maj ar acél émyg kK hTaurrd ,s t K aDreanceay i Na |,
ABSTRACT

Tourist demand is shifting from mass tourism to alternative tourism types. One of the
alternative tourism types is cave tourism. Caves can be used as touristic products in very
different forms in tourism, utilizing theigeological, climatic, flora and fauna features.
Tourists want to experience different types of caves according to their special interests and
needs. The subject of this study is the experience of tourists visiting Karaca Cave in
Gumushane, which was omehto tourism in 1996. It is contained in the Karaca Cave;
stalactites, stalagmites, columns etc. features a visual cave. In addition, with the belief that
the therapeutic effect among the public; Karaca Cave is visited by many tourists both at
domestic ad abroad. The method of this research is to conduct a survey with people who
visit Karaca Cave. The data to be obtained will be subjected to statistical analysis. During the
cave visit, it will be concluded that health and recreation experience is aimed.

KeywordsVi s u a |l Caving, Tourist Experience, G¢mg

276


mailto:info@iwact.org
http://iwact.org/
mailto:tioyo@yyu.edu.tr
mailto:fkaya@gumushane.edu.tr
mailto:syozcu@bartin.edu.tr
mailto:gurelc@istanbul.edu.tr

D I WACT619 ;
~ INTERNATIONAL WEST ASIA CONGRESS OF TOURISM
oY — RESEARCH
€  Srowoabomes 261 29 SEPT 2019 |WAm
o fonn VAN - TURKEY it

info@lwact org http://iwact.org tioyo@yyu.edu.tr

1. GKRKKk
D¢nyadaki ekonomi ksk¢s¢teknel ojgiek | knmelseorsysayes
yézyéellara g°re daha -ok bok zamana sahiptir
aktivi t el eri ni deneyi ml emeyi i stemektedirler.
demografik ©°zelliklerine g°re rekreatif etKki
2017) . Son yéllarda bireyl erl ediamian a&ltuk ma s
edecek rekreatif etkinlikleri ve turizm -exi
da g°rsel -ekicilifji bul unan ve astéem vb. S
Maj ar al ar , i -erdi kféoraj egel djaiuka KIiibmatddiek er |
fakl e Kekill erde roén ol ar ak kull anél abi
karkeéel akt érdej emézda T¢e¢rkiyedde 40.000 czer
a-éséndan ol duk- aolzeewjgu nk @b ul deditli malktyeodi r .
Maj ara deneyi mi yakayan turistlerin, desti naea
ger -ekl ekmektedir. Maj araceéel ek e'[kln|lji, bi
de rekreatif et kiirnilliekbi dImzakal dide] emMl;gekd yedd:e
k ésme, g°rsel maj araceéel ék ol arak ifade edi
Dol ayéséyla bu -alékmada, g°rsel ma]aracelek
i -1 n uygusajbliayaonr tGgm¢ekhane i linde yer al an
ol muktur. Bu -al ékmada, Karaca Majaraseéeodneén
sajl ek a-éséndan ne gi bi bir anlam ifade e
- al e&xnmaanma c € , Karaca Majaraséné ziyaret ed
ortaya koymaktér.

2. KAVRAMSAL ¢ ERC¢EVE
Turi st deneyi mi Ili kkin en -o0ok kabul g°ren
bir deneyim tg¢r¢gdeétrt of Maee CRintneh i, 6 yle9 732 9 9 60 g e
turistler taraféendan hissedilen kikisel bir
deneyi mi |, -ok y°nl ¢ °Jrenme s¢reci ol an bir
298) ise turist deneymi ni , génl ¢k yakamdan farkl é& «keyl
tanéml amaktadeéer . Dijer bir tanéma g°re turi:
bireyin gezi °ncesi deneyimlerinin, gezi S é|
deneyim erinin toplaméné olukturmaktadeér. Pozit
Ritchie ve McCor mick, 2012: 13), faaliyet so
tekrar istenen faaliyetler olarak tanémlanma
Turizm ¢r gmieenriinnit etmpekke amacénén hedoni k vey
kokmak ol duju d¢gkegnegldeg] énde haz duygusu tu
syl enebilir ( Ki m, 201 4: 36) . Knsanl aréen t
ejl enmek, veinyemimeker | er g°rmekt|r (Avceéeku
dejerl endirmek isteyen bir turist kendi si ni
Yeni |l enme, turistlerin zi hinsel durumuna Vv
Yenilenmennb uk masé& duygusal ol arak yeniden canl at
ve Scarl es, 20009) Bir i nsanén deneyi me ka
deneyime katéléemen kikisel ol arak duygul ar e
McCor mi c k, 2012: 21) . Yenili k arayékéneéen tur
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oynadeéejé (Petrick, 2002) ve s¢grekli far kl &
yenil i k arayékénda ol duju beliryteinlime Ikt eadiary &

nedenl er i i se macer a, heyecan ve sg¢rpriz gi
Crompton, 1992; Tung ve Ritchie, 2011: 1381).

ri
a
r
[

Sanayil dev
bunun sona u ol
deneyim bi
ve rekreat

mi il e ortaymodekant mptdema béphiu
rak-maedcderi,d tpopmltuml ar da, servet b i
Il ktirme anl ayékéna bérakmaktadeér.
i f etkinliklerde daha alkrtMaterave f a
aktif rekreasyon etkinlif7i sunabil en ]
rak di kkat -ekmektedirler (Yozcu, 2017) .
sekl erinde ve benzer yerliemgdla@n ball iuynlae ; a de&
k gi ri k, h<,cre ve galerilerdir (Ozansoy
ere istinade turistler taraféndan zi )
al t enda2|oylaurKeatn ebdui | mes i nk | afirMan ar
tader Ustadya (2008: 12) g°re is
y an seyahatl er, ol arak i fade
kméye Ondae] kair atl tarriézanme daa-hél - ok °
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3. ARAKTI RMANI N AMACI VE ¥NEMK

tal ep, kitle turkiazzmarkderdeéeal t eArl rt aetrir
en birisi de majara turizmidir. Maj
rol re istinaden turizmde -ok faklI €
aaké e°z2elptiekgi maJ] anbhbhréna ve 1ih
r. Bu -al @ékmaneéen konusunu, 1¢
eone ziyaret eden turistlerin
@t vbdi Riztel | i kl ere i stinaden g6¢
°ti k et ki si ol duj una y°nel
ir-ok turist ziyaret etmektedi
en baréndér mamasé gi bi °czel li
a ve bu uygulama spel eoterapi

Bu arakt ér ma, ni cel arakterma y°nt emi czeri
ki knmla@emeyi mlerini ortaya koymak amaceéeyl a an
veril er, i statistiksel anali ze tabi tut ul mi
deneyi mi ama-| andeéej yargésena v a rtidakyanii | ec el
bakka kikilere ©°ner cek sadék m¢gkteriler
destinasyonunu haya a tutabilmek m¢ mk ¢ n 0
2018:74).
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Bu -al ékmanén amaceé, Gemegkhayer IKiartacemai sralj earr
maj aracél ék deneyimlerini ortaya koymakteéer.
Turistlerin ge-mik deneyimleri, bekl entil er
bakl ekl ardér . Deneyi mi tajl é@dklleklcecl upl, arlaikk i mii
dejerlerine g°re dejikebil mektedir (Kslamojl
deji kkenlerle turistlerin deneyi mler:| arasen

4. ARAKTI RMANI N Y¥NTEMK
araktenmangégn Kavaea Maj ar é Bl gesini
Ktur maktadeér . Kar aca Ma j na gel en t
m¢ Khane Kl ¥zel Kdar esi, ) t emel al
ekl em w°rntsenrieywlien, gt®°n¢l | ¢k esaséna dayane
e yoluyla turistlere ili [ veriler,
neklem y°ntemi, araktermaceéeneéen yargeéel ar ér
y°ntelmup, ana k¢tlenin belirlenmesinin gg¢-
duruml ar da kull anél maseé@ uygun bir y°nt emdi |
°rneklem y°ntem se-iminin yapeéel masé, Kar aca
motivasyoh a hareket etti klerinin de¢kenegl mekt edi
al anéna dOhi | edi | mesi arakter ma sonu-1I| ar
varsayeél maktadeér.
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céna uygun veriilkerve tgppuaryiar
-ekl erden faydal anél méexkter. Ar a
b°l ¢ mde, turistlerin ki ki sel profi
rini °Jrenebil mek afgéenam yvYak umiw, n:
hakkéenda bilgiye naseél ul akel déej e,
Karaca Majaraséna gelik sayésé sc
n ziyaret etki ldleamreiyi mP égienie ig°ense

Turistlerin g°rsel maj aracél é
el maj aracél éjé konu edinen sor
K, unute]l maden urysni demmg i moy 9t u
el alan sorulara y°nelik ifadele
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, 4=Katel eyor um, 5= Kesinlikle
ol almmew lOolamketldmjanketten d°nyg
zl er sonraseénda, 116 anketin anali z
i-in ©°]-ekte yer alan ©°ner mel
pel an analiz sonucunda, Skew
rol r i -erisinde ol masé itiba
uygunl uj u i -1in gésveni
jin geé¢gveniorl
enirl ik dg¢g
i

_‘X'COB-“<

<CODEKS < 4WKO—~D —~ 0
OO T ODODC I —T—NTCO

= =95

o
S
®
-
3
®
o
™
=]
o
c
A
@
=]

o

e
- e
é Vv
5. ARAK TI1 RMABUNUGNLARI

Kat él émcéel ar én profilini ortaya koymak amac
durumu gi bi demografi k bilgiler ile kateél é&mi
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sayeéese, kal eénan kiolnearkd aimlai ktkgirng fgriebkia nksi |agn al
arakter mada katéel émcélaréen g°rsel maj ar acél
analizlere bakvurul muktur Kat el @émcél arén a
amaceyl a aar tveel afnaakt °r anal i zi yapél e Kt er . B
deji kkenl er i il e deneyi mler.i araséenda anl aml
testi ve Anova testi analizleri yapél mékteéer.
Kat él eémcél ar én diexrkoignm ad dtka ylid ghillegii neekajlédak
Tablol:Kat él émcél ara KIlikkin Demografil
Deji kken | F(n=116) | % |
Cinsiyet Kadeéen 57 50.9
Erkek 59 49.1
Y a K 18-30 83 71,6
31-40 5 4.3
41-50 0 0
51-59 10 8.6
60+ 18 15,5
Medeni Durum Evli 63 54.3
Bekar 53 457
Ejitim KI'k°jret|5 4.3
Orta°jre 31 26.7
Yikseko7|80 69.0
Kat el emcél arén demografik dejikkenlerin bakeé
(%49.1,0) oranlarénéen Mdier il sian& ay@&keéerk aa léd «&jmu
katéelem g°sterdijini g°rmekteyi z. -3&K(&716) € mc é |
yak grubunun daha fazla ankete katéleém g°st
yojunl ukt a (%24 a%k) , kagen &lmc éollar én yéeksekOjg
belirl enmicktir
Tablo2:Kat él émcél arén Majara Ziyaretlerine
Deji kken F(n=116) %
Gemegkhane ziy|l 51 44.0
2 24 20.7
3+ 41 35.3
Karaca Mayaretr a|l 87 75.0
sayeéese 2 13 11.2
3+ 16 13.8
Maj ara ziyare|lYalnéz 4 3.4
gelindi Arkadakl ar |28 24.1
Aile 66 56.9
Tur 18 15.5
Maj ara hakkeéen|Arkadaxkl!l ar |44 37.9
nasél wul akél d|web siteleri, sosyal 34 29.3
medya
Seyahh Acent g 22 19.0
Dijer 16 13.8
Kat el eémcél arén seyahatine ilikkin dejikkenle
ik k ez ziyaret eden kat el emcél ar daha vyo]j
kat el emcél arén olrgang karkEinra -bajked IdE)j Emuwm, i | k k
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edi |l mi ktir Kat él émcél arén genellikle aile i
bil giye -ojunlukla aile ve arkadaxl|l ardan ve
Tablo 3: Turist Deneym i Boyutl aréna KIlikkin Kstatisti
5 .
Faktorler Fakt ¥zA A-ékl a Gen.eIAIfa.
Yikl e Dejer Varyans (Geveni
Fakt°r 1: Me 5,26 37,632 0,901
D4 0,881
D3 0,844
D6 0,824
D5 0,822
Fakt® r 2: Yeni 1,99 14,214 0,798
D14 0,857
D15 0,808
D13 0,741
D12 0,529
Fakteoer 2:
Saj |l ek/ Rahat 1,26 8,999 0,748
D9 0,803
D8 0,689
D1 0,638
D2 0,601
Fakt°r 4: So 1,118 8,454 0,631
D10 0,721
D11 0,708
A- ekl 69,299
Varyans
KMO: 0,795
Barlett Testi: X?: 782,548 Sig: p<0,000
G°rsel maj aracéel ék deneyim boyutl arénén gg¢\
anal i zi testi uygnuilralnlIeKtié,rzeyi¥mi-re]ifaktg°¢,rvean
uygun aralektadeéer (0, 866). Fakt©°r analizinir
ol ukturan KMO ve Barlett testl eri (, 795/ 7 €
a-éklanan ntsop( %m6 ¥,a2 YY) dejerlerinin uygun
Deneyim oI-ejine ili kkin hesaplanan a-eéekl ayé
boyutta topl an nverakiBégr yenildhmes fa g Kk € %k v Iveaghgastyl aal nhae Kk me
bkl ekl aré keklinde tanémlanméxkter
Tablo4:¥1 - ek Boyutl arénén Normall i k Daj él én
Skewness Kurtosis
Standart Standart Standart
Kf adel er |Ortalama |[Sapma |¢ ar p §Hata B a s € k| Hata
Saj | ék/ Ra|4,365 0,649 -1,050 0,99
0,226
Merak/Bilgi 4,332 0,807 -1,603 0,800 0,447
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Yenilenme 3,967 0,946 -0,879 0,090

Sosyal |l ex|3473 1,169 -0,342 -,702
Nor mal daj él em, veriler czerinden i stati st
Kartl ardan biridiar .i |l AK&K N érneaKIiatrIdia abnhua |l i z 1| e
biliml erde en -o0ok tercih edilen analizler;
daj el eémda, Skewness kat sayése, bir ©°rnekl e
g°sterirkiesng &Kajrédlosmesn sivrilik ve bas'klék
Baséekl ek indeksi N3 k¢-¢k dejerler arasénda
Bu -aléeéxkmaya bakteéjémézda i se, boyutl arén n
ol duju g°re¢lebilir. Dol ayéséyla -al ékma ver
s°yl enebilir Ayréca boyutlaréen ortal ama sé.
sosyall ekme bi-iminde bir tablo ortaya -é&kme

Tablo5:Deneyli-nej¥i ne Kl i kkin Ortalama ve Stan

Madde/ Genel Ortalama Standart
Fakt©or Ortalama Sapma

Faktor 1: Mq

D4 4,321 ,978

D3 4,332 4,304 ,938

D6 4,339 ,836

D5 4,365 ,920

Faktor 2: Y

D14 3,930 1,175

D15 3,%7 4,060 1,126

D13 4,034 1,161

D12 3,843 1,321

Faktor 2:

sajl ek/ Raha{ %070

D9 4,365 4,582 ,688

D8 4,478 776

D1 4,278 ,932

D2 4,121 1,010

Fakt©°or 4: S

D10 3,473 3,860 1,227

D11 3,080 1,495
Deneyim °] -ejine ilikkin alt boyutlar ve bu
standart sapmal ar e Tabl o 506t e gor ¢l mektedi
baktéej émézda, ortal amal arénrbsosyal | yakreen boo
g°rmekteyi z. Boyutl arén ortalamal aré araseén
araséenda sajl ek4369ahaenl|l aaaerbeékUltUeu oftal amaya,
sosyall ekme boyutunun ( 3y,i4z7.3) ¥ |s-aehjiipn od ednue lu ne
4,114 d¢zeyindedir. Deneyim °1| -efji ve °1| -e]j
ziyaret eden turistlerin olumlu bir algéya s

Arakt ér maneén sorul ar éna y?rElI Nk spapel ana f &
Kadeénl ar vV e erkekl erin deney2167; paldysdl) Vvear € n d
, 041) ortal amal aré araseénda
ktaa@
| a

yenilenme (t=2 , 07 1 ; p=0
(t=1,282,; p=0,003) . Herl émk el doyuer &eldak I
yé¢ksek bir ortalamaya sahiptir. Kat él émc é r
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/' rahat |l

kar e: 9,827, p=0,020), k a
5, p=0, 00

s a
10,834, p=0,013) ve yenilenmek i kar e: 11
farkl el ek -ékméxkter.

] ma ( ki
: 8)

~ D

I
4
6. SONUC¢

ne ziyar et

| fraarskél évleé kd eon
|l anmékt ér . }

arakter mada, Kar aca Maj ar as
n boyutlander

(e

é

r e
[ edi | mesi ama -
roi al anl ar én séneérl e ol masé
Bunun yanéndankdtea i pekak k at
r Aile bireyleri il e gel en

- < — @ -

€ g%zl emlenmik veya aile@ e
@€ Kk madad e sttoepkl asnu nlniubk t o n ¢ | K
r bakéel déj énda; er kek
a un ol duju tespit edi
€ \bleki deéamizityiar et Yenit i depne
oranda ol duju s°ylenebilir.
nasyonl ar da deneyim yakamak i -
tAggmelcian dbeu nwarcaeyréak, € nheyecan ve
r (Lee ve Crompton, 1992: Tung ve R
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turizme faaliyetlerine katél ma n
Ve yeni yerl e201ld5e)n.ey Bml e mad ketkinra d &
y°neli k algeéel ar é; bil gi/ merak, saj
boyutta sénéflandeéejée tespit edil-r
e czer el esraijnl ettahaamay § s edke nleiyi mor t
Ktir. Bu boyutl andér mal ar , Yozcubd
maj ar ziyaretinde ment al rahat!| ama, sosyal
deneyimleri destekler niteliktedi. Ayréca Rachawati ve Sunkar o
il kKK deneyi mi gel i ktir me i stekl e i ayn
-al ekxmasénda g°rsel maj aracél ek de [

ej i i mi ndee loil rdtuikll mirkét i r . Kat é e
sosyall ekme deneyi mi ortal amas
sénérl e ol maséndan kaynakl andeéeé
ve mer ak amaceéeyl a maj ar al ar a y
maj aracél ék deneyi mi sonu-1|l areénda
yé¢ksek bir ort amaya sahip olduju tespit e
hastalar i -1in ]
I

Tocoaw
®>N®
——® 355 -
¢ Bl o)
X0 0O<
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® 33
>S5 Q oMM d®
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rt

ej

mi
|

Y — o

I
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e
al

iy| gel di Ji syl emi bundan etk
deneyi mine ilikkin wulakeélan boyutl ar, l'iter
Ki m, Eves ve Scarl es, 2009) ozza), | 0O 1F7Ystga bi 2
destekler niteliktedir.

Bu -alékmada el de edilen sonu-1lara g°re, des
di jer paydakl!l ar én izleyebllece]i birka- ©°ner
1 G°rsel maj aracehehk temieyi mer at geaf éndan o
Karaca Majarasénén her platformda tanét émén
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1 Bir -ok cojrafyada Karaca Majarasénda hak
yeéer et el mesi,
1 Karaca Majarasé ©°n¢rndaen d°¢nzceen | heinzenme tael aan-ééenl 1
1 Turistlerin sosyallekme sajlayacakl aréen a
1 Turistlerin deneyimlerine yeni hizmetl eri
deneyim el de edil mesinin sajlanmasé sajlanab
G°rsel mdpaegcei ak°l - ¢l mesine odakl anan bu
yapél mase, ayreca bu benzeri -al exmal ar én
destinasyonl arénda benzer -al ekmal ar én ar
-al ékamal®rrdsel maj aracél ék deneyimin yerli v
karkeéel akt érél maséné °|l -en araktérmalar yg¢r ¢t
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G¥RSEL VE DKJKTAL MEDYA FAKT¥R! YLE DEJKKEN
SOSYAL VE FKZKKSEL ¢EVREYE ETKKSK: KSTKKLA

THE EFFECT OF TOURIST PROFILE CHANGING WITH VISUAL AND DIGITAL
MEDIA FACTOR ON SOCIAL AND PHYSICAL ENVIRONMENT:
THE CASE OF ISTIKLAL STREET

Ark. G°r. G°khan UkMA
Adana Al parslan T¢rkek Bilim ve Teknol oj i
gusma@atu.edu.tr

Dr . ¥J]r. L yesi Selin YILDI Z
Yeldez Teknik | niversitesi
selinydz@gmail.com
¥ZET

Kstanbul gerek ge¢negmgzde gerekse de ¢l ke tu
sahiptir 18886de, d¢nyaKsat asnnbl ugl Gsreifeenrt] eE X pre
birlikte Orient Expr essy¢kesleku |l satreemdeanr td lag kek €
nitelikte bir otele gereksinim duyul maseée Ve
aj érl amak amaceyl a 189206de Per a Pal as Ot e
Avrupadneéen en -ok ziyaretokediilyam et - erdd d .end 4 |
araséenda yer alan bir k¢resel turizm mer kez
turizminde °neml i destinasyonl ardan biri (
profillerinin incelenmesi, turist profiinn  dej i ki mi nde ©°neml i bir et
dijital medya bajl améenda, turist profilindek
etkilerinin ortaya -ékarél masé ama-| anméxteér
edilen yerlerid en bi r i ol an Ksti kI al Caddesi el e al
ulakmak ve turizm sekt®or¢igndeki i statisti ksel
yapél mek, alan -aléexkmasé s¢reci ndre tdees piutrii sit
fotojraf ile belgeleme sajlanméxteéer. Kstant
turizm a-éséndan ©°neml:i mer kezl eri nden biri
deji ki mler ge-irmektedir. Somaddane mdretkadof
d°n¢kmesiyle birlikte; al exverik ejiliminder
caddenin dejikimler ge-irdif5ji go°r ¢l mektedir.
Kekil de el e aléenméxkteér.
Anahtar Kelimeler: Turist Profilinin - Dej i ki mi , Kstanbul , Ksti kl
Fizi ksel tevr e

ABSTRACT

Istanbul has an important place both at the present time and in the history of tourism of our
country. With the launch of Paristanbul services of the worfdmous Orient Ex@ss in

1888, a hotel capable of meeting the high standards that Orient Express passengers are
accustomed to was needed. Thus, since the opening of the Pera Palace Hotel in 1892 in order
to host foreign tourists coming to Istanbul; it has become a glabaisim place which is the

third most visited in Europe and one of the top ten most visited destinations in the world. The
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aim of this study is to investigate the international tourist profile of Istanbul, that is one of the
most important destinations ifiurkey's tourism, and to reveal the effects of this change in
tourist profile on the physical and social environment in the context of visual and digital
media which have a significant effect on the change of tourist profile. Within the scope of the
study,one of the most visited places of Istanbul, Istiklal Street is discussed. In order to reach
the definitions and to reach statistical data in the tourism sector, firstly literature review has
been done and photographic documentation has been providedefatetermination of the
conditions developed by the tourist profile. Istiklal Street, which is one of the most important
tourism centers, is located in Beyoglu historical district of Istanbul and has been undergoing
major changes in recent years. With tleeent transformation of the European dominantly
tourist profile into a Middle Easterdominated tourist profile, from the trend of shopping to
art, from accommodation to architecture, it is seen that the street undergoes changes in many
areas. Within thecope of this study, these points are discussed in detail.

Keywords:Changing Tourist Profile, Istanbul, Istiklal Street, Social Environment, Physical
Environment

1. GKRKKk

Turi zm, Birlekmik Milletler D¢nya Tyeldan¥r g
fazla s¢reli ol mamak ¢zere, ejlence, I K veya
yere seyahat et mel er i veya seyahat edil en

bi-iminde tanémlanmaktadér . Sogyg!| uveaeckéerkdbda
konakl amaya, k¢l t ¢4 - neenydes, st ttias iemdam yeme k om
yakl akék 54 farkleée endg¢gstriyi besl eyen ve

savakl ar a, ter©°r eyl emlerine, usmalag énn émas tkaal
ulusl araraseée var ekl ar -5b akréaméémddaan ,b ¢hyesrmey ékla yyda
Turizm sekt®°r¢ ¢l ke ekonomisinde mil i gel i
dolayl e ve wuyareél mék et kidekar aptonzaistéei ,f deétkki &
bulunan bir sektf®rd¢gr. Terkiyeodyi destinasyo
ol mak ¢zere Al manya, Kngiltere gibi Avrupaor
yéllarda turizm pabtaastianpeloil aygks®©k tadpiu ¢I
turizm destinasyonu ol arak tercih edil mekt ec
'l kemi z turizminde Kstanbul gerek ge¢negmgzde
°neml i bitri ry.er X8 &8dbd ep, d¢e¢nyacaKgmnmangb Or i 2aft erl
bakl amaséyl a birlikte Orient Express yol cu
sajlayabilecek nitelikte bir otele gereksini
turi stl eri aj érl amak amacéyla 189206de Pera F
Avrupadnén en -ok ziyaret edilen ¢-¢éncyé, d¢t
araséenda yer al an bir k¢resel tari yra mMamk ez
M¢ederl ¢ ¢ 2016)

Bu -al ékmayl a, T¢e¢rkiyednin turizminde °neml
ul usl ararasé turist profillerinin incelenme
sahip olan g°rselméwmedadi jtiutralstmepdyod ilbajnldae ki
sosyal -evre ¢zerindeki etkilerinin ortaya
Kstanbul 6un en -o0ok ziyaret edilen yerlerinde
i bgi | draan é ml a manh k ve turizm sekt%°r¢ndeki
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°ncelikle literategr taramasé yapeéel mécx, al an
gel i ken durumlareén tespit.i i -in fotojraf ile

2. GYRSEL ANIE MKDKXANI N TURKST PROFKLK ! ZERKN

G°rsel vV e dijital Medy a bajl aménda, Ortad:
artmaseéendaki Ortadojubda televizyon kanall ar
yayeéenl anan T¢mk odiaziakereil ebiad éatalbbe | i r . Teéer koo
yakén ol maseée, T¢e¢rkiyednin tari hi, turistik
birli kte Ortadoju | kel erinde bir merak wuyanr
amadeéea turistler rot al aRroépnéel ea | kdeinziizlee r -deev ikruni
manzaral ar é Il e i | eyenl erde mer ak duygusu
|l mektedir. Ayréca -ekimlerde kul Ildgdenéel an
[ unsurl a il e Te¢rk kegltegreg yakéndan
ul maktade
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-ekebil mek adéna d°nemsel ol arak kampanyal ar
gi bi bir-ok farklé i mk©n sunul maya bakl anméck
Ortadojwuafcyasénda yakayanlarl a dojrudan vV e
amacéeyla g°rsel ve dijital medya kanall ar é
i -eriklerin paylakél mase, yine b°l gede ¢nl ¢
takspyEséna sahip Ayoutubero, Ai nstagramer 0,
kull anél masé da g°rsel, dijital ve sosyal m
etkisi olarak karkéméza -ékmaktader.

3. ALAN ¢ALI KMASI : K XOKNKLEALK JTARKES PROF

DEJKKkKMKNKN SOSYAL VE FKZKKSEL ¢EVREYE ET
Kstanbul un tarihi il -elerinden Beyojludnda
ol an Kstikl al Caddesi , son yeéllarda b¢gyek d
ajéerlekle turist profilinin Ortadojulu ajeér
ejilimi nden sanat a, konakl amadan mi mariye b
go°r ¢l mektedir. ¥zelli kle son ¢ - poaimalda, c a d d e
bunl arén yerine Ortadoju k¢gltegregne yakeéen, tou
yemekl!l er i ve | okum gi bi créenlerin ve hizmet
adlandéereél an turizme hi zmelt 1le.de.n BrPelkgpend eard eaw
inkaaté ve a-élmaya devam eden Arap majazal
(kekil 2.)

CP 'z
J{ama v Uanlr e

‘-rv.-‘.. - , :

- - 2
! i e S
| ‘\ i RO f
oAyl
M . G = b e
- -
. f s 0. 3
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kekil 1. B°l gede Buunan Meknlarda Deji ke
GPrseller
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kekil 2. ThejiskeProfiline Hitap Eden
Ksti kl al Caddesi ve ~-evresinde kapanan me Kk
profilinde ajeérl éklé olan Avrupalé profil v
ettijharkatfeer ze afEBeweceakmpdtk gkrdr uml ar é gi bi K s
entel ekt ¢el mer kez nitelif]i takémaséeneée sajl a
tarz mekanlar genell i kle Beki ktakodoa Kadek®°y?bd
caddenin kamusahlan ve sosyik ¢ | t ¢r el niteli] iHitay Holdng dej i K
firmal aréndan DORiIinsight taraféendan Marketi:
Mar ka Semt Araktérmaséeo Kstanbul un yerl:. k u
ot aya koymuktur. Arakteéerma kapsaménda kateéel é
semtl er hangileridir?06 sorusuna verilen <cev
al maktader (kekil 3.) . ABeyojlu ye@mwni rser gistum
verilen cevaplarda ise il k sérada %27 il e K
devam etmektedir (kekil 4.) (Marketing T¢r ki
%16,67

%k

Beyodlu  Baticilar Baziusmanpaia Esenler  Esenyurt | Kadikdy Beylikdizii Bakirkdy Emindnd  Pendik
kekil 3. AT¢rkiyeddeki Marka Semto Ar t ma

akter
KaybedenSemtler( Mar ket ing Tg¢rkiye, 2017).
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ag N
Besiktas—_ %1,67
Nisantas: [N %667
Betek | %%+
Ortakby - %4
Cinangir [l %2.33

Euer [ %2,33

Bakirkdy | %2,33
Sisli JH %1,67
Emingnii [l %167
kekil 4. ATe¢rkiyeoddeki Marka Semto Araktérnm
Gitmek 1 -in Ter¢tMarkdtinmg Tegmkige, 201
Dejiken mek©n profiline bajlé ol apadvamt ur i st
et mektedir. Buna bajl e ol ar ak da sadece m
bil gilendirme panolaré da deji kmekte ve Arap

kekil 5. Binalaren Cephel estProfiliGkieindeme | al ar &r
¥rnek G°rseller
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kekil 6. Binalaréen Cephelerinde/Bilgilendi.

Dejikiminin Etkilerini Yansétan ¥r nc¢
Ksti kl al Caddesi 6ndeki Arap et kidseivmmirmn eGali g ti
Gal atasaray'dan Tg¢gnel ' e da ol an késmén at

ar
-0k bFakateTaldsimt ur i s
kadar hemadekesdume
i s géenegmegzde faz

Meydanédndan Gal atasaray

k a
Caddenin bu kéesméenén daha
0 a
ara sokaklarda Ortadoju et

-

-

HizAl eafe
Y
& s ol P

TN M T
':':’;; 2 > 3

kekil 7. Ortadoju Etkisinin Hissedildi

Genel bir ar2 al ep durumu il e KstiklIl al akrdad ees i vV e
pasajlarda sateélan ¢r¢gnlerde de deji ki mler
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profiline uygun ol ar ak; nargile takémlare, s
kahve gibi Ortadojubya °tzursi Ktelldarea ed umu lt ced Ji KK
(kekil 8.)

Satel an l'ré¢nlerin Turist Profilin
¥rnek G°rseller

4. TARTI kMA VE SONUC¢

Kstanbul tari hiyle, -ok kel tlgadicgyled ¢ y$s endunot
t¢egrlerinin ve ¢reégnlerinin —-exkitlilijiyle; d
Ksti kl al Caddesi de Kstanbul 6un bu -o0ok kg¢glt g
biridir. Ksti kl albuCandidteesliiodknlienr stauhriipz no | ad-uéj sué n
ol maséna raj men, s¢rderéelebilir turizm anl ay
takip edebil mesi i se potansiyel turistlerin
Fakatpotansiel turistlerin ejilimlerinin sajl ekl é
ise bilimsel arakterma yapél maséna bajl édeér
-al ekxmal arda, fiziksel ve sosyalr-evrenin de
Destinasyon imajé 1970"1. yéll ardan g¢neégmgz
al anl aréndan biri ol arak kabul edi |l mi ktir. |
dahi l ol mak ¢zere, kull anécléeame ende stainnas yfadnr
d¢kencecel er b¢teneg ol arak a-éeékl anméekxkt eéer . S
i maj e bir yerle il gildi zamanla biriken tg¢m
tanémlanméexkt ér ( Ab o de e b Colakgel 12816:n5). Blem Meyghhte 2 0
sonrasénda hem de seyahat ©°ncesinde destinas
et ki si bul unmaktadér . Hen¢gz bir destinasyon:
karar éne ver mesi a kyaanhaasté nd a mi kb ut uyreirsitelreer sa
fotojrafl ar ve videol ar °neml i bir et ki ye ¢
olukturul abilecejinin, bir varék yerinin tu
et ki | ol duj ubasj®lyanednae bK$ti irkl aBlu Caddesi 6ndek
hi ssedil en Ortadoju etkisi el e alénacak ol u
b¢yek dejikimlere sebep ol duju g°r ¢l mektedi

sadece belirli bir klanécée profiline hitap etmeye bacxkl
azal masénal/ késéetl anmaséna, °te yandan yerel
neden ol maktader. Destinasxght imal emak éxlalha
ahtmase gerektiijgi déekegnel mektedir .
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HOk AP ¢AYI HAVZASI 6NIN TURKZM KAYNAKLARI VE
PLANLAMASI NA Y¥NELKR ¥NERKLER

TOURI SM RESOURCES OF THE HOKAP RIVER BA
RECOMMENDATIONS FOR PLANNING OF THESE RESOURCES

Mehmet BOZKOYUN
Harran| ni ver si t esi
mehmetbozkoyun@hotmail.com

Prof . Dr . Necmettin ELMASTAK
Harran| ni ver si t esi
elmastas@harran.edu.tr

¥ZET
Hokap ¢tayé Havzasé, coju aAnaddIllygeBC lygea-ssimEmian
Van B°l ¢m¢g' nde yer al maktadeéer . Kuzeyinde Ed
¥zalp ve Saray il -eleri, dojusunda Bakkal e i
il -esi, bat ésénda Gewankani lh-aevszia neen Yapil 8l al
Havza, turizm kaynakl ar é a-éséendan °neml i
potansiyelin yeterince dejerlendiril emedi].i
ol dukl arée turizm kagndqdkl kragméark | aeleinr Ibeerd he s ib
turizme kazandérél masé b¢gyeéek °nem takémakt a
doj al ve gerekse bexkeri turizm kaynakl are a
turizm kaynakl| arué nkkaymalkil ralreemekdevyer bendi ri |
gel i ktirmektir. ¢al eékma kapsaménda, havzané
araktermaséné i -eren incelemeler yapeéelarak g
edilen t¢onjrvadrii |Birl gC Sisteml eri (CBS) orta
kaynakl aré haritalandéreéel mék ve analizler ya
Anahtar Kelimeler Hokap ¢ayée, Turizm, Turizm Kaynakl

ABSTRACT

The Hokap River Bas i Murat Van Sedianaf tieedEasiern Anatblia U p p
Region according to the geographical regidghh e provi nce of Van (Edr
districts) in the north, ¥zalp and Saray di s
Hakkar. i n tdhiestsrauwtth ,i n¢ atthaek sout hwest, Gevacxk
in the west have a total area of 2,551 km2. Hosap River, which collects the water resources of

the basin, is poured into Lake Vakithough the basin has an important potential in terms of
tourism resources, it has been determined that this potential has not been adequately
evaluated. Determining the tourism resources of the destinations and bringing these
resources into tourism within a certain planning is of great importambe. purposef this

study is to determine the tourism resources of the Hosap River Basin and to examine the
proposals for the evaluation of these resourd®@ghin the scope of the study, investigations
including the field research for natural and human resourceh@fbtasin were carried out

and necessary data, information and findings were obtaiA#ddata were transferred to

¥odz el tPOYFI I FNNIY «YABSNRAGSAA {2aert . ATAYESNI oyadAadNa

I F@T FaPQYRE | NI T Ay NdzZ £y 16 PA 3936 tNE afzu-m-mﬂ: iSTAYRSY NN
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Geographic Information Systems (GIS) and the tourism resources of the basin were mapped

and analyzed.
Keywords Hokap Ri v erism ReJoarces,ourssm Planfirgg u

1. GKRKEkK

1.1. Araxteéer ma ¥ahSesnéémwdmrkonumu
Hokap ¢ayé Havzaseé, cojrafi b°l ge ayér eména
VanB° | ¢ m¢gdnde, Van il sénérl aré jir-aefrii Dil nadrea ky
490380496 kuzey pdtaiosll2edr idoijlue mex i dyenl eri
Kuzeyinde Van ilinin Kpekyolu il -esi, kuzey
Bakkale il -esi, g¢neyi nde CHa kakOriil,- egg n e ybbaatt &
il -esi ve Van G°l ¢ Dbulunmaktadér (kekil 1)
(G¢grpeénar), 71 k°y, 40 mahalle yer al maktade

ISARETLER

e IMerwe

224 Calgma Alars

Enﬁmu.

P 50 n » - ¢
sl / SENAK Sty HAKKAR] MJ\,

kekli |l Hokap ¢ayé Havzasédnén Lokasyor

Hav manyeaj ek dr e n a%°dir. aHhvaayae ismhi. vBrénlvertalama 138 km

uzunl ujumMoa aml! KEsapyiér,i z dajl aréndan kaynajé e
do k¢l mektedir Hokap ¢ayeé, havzanén Kaj e k.
¢ayeée aldérn.é Ancak, bu havzanén bg¢yeék kesmé H
-al ekxma al ane, Hokap ¢ayée Havzaseée ol arak ac
:1229).
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12Ama-, Mad eY%Yratlem

Bu -al ekxkmaneén amac e, Hokkaapynéaklyar éHaévz 6dépnak
belirlemek ve bu kaynakl arén dejerl endiril me
ortaya koymakter.

¢tal ékmada ©°nceli kle araktérma sahasé ve kont
bilgi ve bulgub r el de edi | mi k, daha sonra ise incel
°l - ekl i topojrafya haritalarée temin edil mik
ortaménda sayésall aktérélmekteéer (Bunun i -1imn

Sawéds akt erel an haritalar CBS ortaméenda ana
yé¢ksekl i k model i il e lokasyon ve fiziki har i
el de edil mik -exitld@ bil gi ve biutlaglualrar- idzeirlln
Havzada yapélan arazi -aléekxmalaré ile -exitl
-ekilerek kayeéet altena al énmeéexkter (Turizm
hazérl anmeéekteéer). B¢roal-éad mxlmarsé& weerriill eerrii kil
-al ékma tamamlanméktér (¢al é@ékma al anénén SWO

2. HOKk AP ¢AYI HAVZASI NI N COJRAFK ¥ZELLKKLE

2.1 Dojal Ortam ¥zellikleri

G¢neydojou Toros Dajl arédénén d og yué KkHeasv zmE snéed |
Kekill enmesinde, Doju Anadoludda neotektonik
evrim, Bitlis kEeteit s 6k lnk af @mammademna-k eapl e

-arpekmasénén sonu-|laréedeéer QObegngAmade!l Kodd, s
ile karekterize edilebilen yeni bir tektoni
boyunca Doju Anadoludda keéevrémlar, bi ndir me
gel i kmi ktir. Bu yapeél aiG DSrihdie AdhaBlaoly@&m,d a Dek a
uzamaséna, ket a kabuj unun kal enl akmaséna v
B°l gede neotektomBi Wwzaanhreenh ébwvyurseakDi nall er e
antiklinallere kar kél élku gved eviélsmazt,| aX 9 8&6e:l 7 X)
benzer ©°zellikler g°stermektedir.

Hokap ¢ayeée Havzasédnén kuzey, doju ve gé¢ney
araséna sékexkmék vadilerden, kKe-¢k dezl ¢k
dzl ¢kt ¢r . Havzanén minimum y¢kseklIl ijJi 1649
yée¢ksekl i g 3684 metre il e Baket Dajeodder. (Kk
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kekiHok2a:p ¢ayé Havzasé ve Yakeén ¢cevresi

Havzanén baté késménda )Habalsomnmakwtasdkeé r( E(r-i ok
Mi -inger ismi  kul9abdeéelmmaktadérk)sel 164@r i ar a
Ovasé yaklake¥ial ewriak alamakmahiptir. Ova;

—evril miktir (K°rojl @nembPb8bb)y. aHawzadakiHok
taraf éndan par -al anméck hafif dal gal e dg,zlg,k
1953:62) Bakkale ve Mengene dajlarénda b a
bulunduju alandé&al eaf hbl daéegdP ayg xic,rzlc',Etrafe |
Hokap Pl ageseseykvy2aey¢, ol duk-a genik bir al an
kmj] )

¢al ékma sahaséneéen i1 kI i mi Van G°l ¢ Havzaseéeodne

sayesind Van G°Il ¢6n¢gn €l eémanl akt éréeceée et ki si i -
bajl e ol arak Havasor Ovaséodndan Hokapoboa kad

ge-mektedir. Havzanén klimatik ©°zell gkl eri

Kstasyonunun rasat sonu-Ilarée dikkate al énar a
metre y¢kseltide kurulan rasat i stasyonu d;
i stasyonun yerine daha Kaj el ar id@r istasyon5 1 me
Kurul muktur . G¢egrpénar oAdCaodylérI | eéEkn oyr¢tkasleakmao rst éacl
C ile temmuz ayénda g°r¢l ¢r. Tedndunzi nv e; zaejru sr
-ékmamaktadeér En idde k2¢ KArCa tiElel aama ndacaRt &k mek
ay ile en sojuk ay araséndaki ortalama sécak

Tablol. G¢rpénar i stasyonuna (1751 m) Ait
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AYLAR [ O K M N M H T |A |E [E K A Yell

Ortalama

Sécak-41 |-1.8 [37 |91 |135 |183 |224|223|16.9|103 |4 -4.2 |92

(AC)

Yaj] €

Mi k t ¢ 38.48| 11.20| 26.43| 32.18| 43.05| 18.30| 2.85| 9.63| 7.18 | 39.40| 19.88| 33.80| 282.35

mm

E(ar)

Yaj e453 |74 |44 |07 |02 01 |11 |45 |33 [270

G¢nl g

Kaynak Met eor ol oj i Genel Megderl ¢7 ¢ (2017)
G¢rpeénaroda yéllék yajék miktaré 282,35 mmo
il kbaharda d¢kmektedir Yajéekén % 306u (83. 4
mevsiminde d¢gKker En d¢k¢k yajék 30. 78k mm  (
mevsi minde yajéklar kar «kKeklindedir Gérpéna
2. 2. Beker.i Cojrafya ¥zellikleri

Bilindif7gi czere bir ¢nitenin yapeése, doj al \
- ok kar ek ék bi rbuy aympeEanckér .- °kktml enebi | mesi
me k ©n s a | cnitenin pl anl anmasé °ncelikle do
yakéndan il gilidir. Bir mek©n par-aséndaki
ger -efji g°zn,aredné aezdidmemdekadar ©°nemsenmesi g
da bexkeri olanlardér (¥z-ajlar, vd. 2006) .
¢tal ékma sahaseé il e ilgi i ne¢gfus °czelli kler
salnamel erinde yer al dej e geltr ¢ 6ak namez2s8i8ndel
nahiyesinin sadece erkek negfusu veril mi ktir
bunl arén 3006¢n¢gn Héristiyan, 120006¢neén 0 se
40) 1315 (1899) Van Vil ay dae (kiSatndmederrlansidiya d e i ¢
kazasé olarak ge-mektedir) 8386 kikinin yakse
ise kadén ol duju belirtilmixktir. Dijer tara
her hangi bir n¢gfus ktver iHaivabBolkukmaamasllinal abi4B] |
cami / mescit, 2 medrese ve 30 mawanSBeladiyesive Ki |
K¢l tegr Sosyal ve Spor Kkl eri Mederl &7 ¢, 1995
Cumhuriyet d°nemi ndeki negfus yam@galanmalar b ak é |
ol duju g°re¢l ¢r. Genel ol arak yéllar itiba
1965 yéléndan 2010 yeéeléena kadar ®R6alFaméh{fiu
araséndaki d°nemde bir azaldma 5M@e BdB&8n ao |l gaenl mmi
yél enda 45.908 ki kiye gerilemicktir. Bu neft
ekonomi k kaynakl e g°-1tg¢r. Kérsal n¢gfus da 1
Havzanén tek kasaba ynegflueskunek9 6 500 taenn G20 0p0e nya
g°ster mik, 2000 yelendan sonr aki yéllarda k:
2000 vyeéellare arasénda d°nemde kasaba n¢fus
gel mi ktir. Bunun t elmermi dsierbh.e bDahgag veonn &kkipryd
gerekse kentsel negfusta dal gal anmal arén ol du
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Hokap ¢ayé Havzaséodénén yerlexkme °zellikleri:i
ol duj u goer ¢l ¢r. Havzada yalple!l ger Ibe d manserl i n-
d°nemde kurul duj u t ahmin edi |l mektedir. Bun
Yedi salkem k°y¢negn 3 km kadar Kkuzeybateseéend:
Gi yi mli k°ye¢negn 3 kmggmadwpr v Uajzeanmind aGekvk u z eBy
Mevki®®6si ndeki majara resimler195)er @dmarkgader
¢taye Havzaséodonda, 1 kasaba, 71 k°y wve 40
genelinde yerl ekmeler toplu bir karakter g°s

3. HOKAYI HAVZASI O6NIN TURKZM KAYNAKLARI

Turi zm, dinl enme, e] |l enme, g°r me, t anéma, I
yapélan gezi ol arak tanémlanabilir (Doj ana
ki kilere de turistjldek, |l diekit edi kti Jadi zmkalt
bir-ok t¢greé¢ bulunmaktadeér Bir turizm faali"
sénérl aréneé aktejenda, décxk turizm ol ar ak t
faaliyetkleekmhiir egnelreere yer |l i ve yabanceée turis
alanendaki turizm kaynakl|l ar e, gerek yaz ger e
sahiptir (kekil 3).

o PEXYOLY OzALY

s

A”"M

= .~~WIE

‘LEJAND . - 7 Ila

e Mwtae Arare. %

Yy n |

s ,.._4.:

kekiHok3a:p ¢ayé Havzaséodnén Turizm Ka
3.1. DojHKHaymakli ame

3.1. 1. D% ne me - Del t asé

Y1 SNI YS 1FRENI {FeyF1tFNRI DSONR . PKPNXA aSO1AA 2fF N} 3IScea
YI N} odzf dzi s DI NNOYS GFNAKAY mMnodnodunmyo odz YeSIG1RIR Sa YVMPDBRPNE 0.4
6.1 gA0E Oow2YLFGAT YL GF6P0O RSYAtRAEA Lyt dPEYLF{GFRPND | @NPOL
odzt dzy YI {1 G RPN
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Hokap ¢ayeodénén Van G°Il ¢06ne do°ke¢l degjeé¢ al andea
Sazl ek, kaméekl!l ek, Kumul ve -amur de¢zl ¢kl eri
tarichi), Capoeta kosssawiagni btagréd et agtilbd swrb a
alaneder (Foto 1). Ayreéeca farkleée t¢grde bir-o
°neml bir dur ak noktaséder (http:/ /1 www.
24.01.2018).

Foto 1 D°nhebbhel t aséndan Panorami k Bir G¢

D° neme- deltasée ve -evresi, d¢e¢nya ©°1 -efin
creme al anlaréndan biridir. Son arakKkt ér mal a
Kezb°ceji (Coenagr i oand éojrénnaé ugrP) s tte;rrmenkstne ddier y(e
creyen dijer kuklar arasénda yaz °rdeji ( Ma i
nyroca), k¢-¢k karabatak (Phalacrocorax ari-t
de bulunmaktader baAlekm akukl-am i deal bir y a
(http:/ /1 www. turkiyesul akalanl ari . com, Eri ki
°neml i bir alan texkkil et mektedir.

3.1.2. kamram Kaynaj é

Kaynak, yukare Kaymaz nmohahalFlaksi nMwns al Tkenpeg ¢ |
-ékmaktadeéer (Foto 2). G¢enl ¢k rekreasyon al a
sahiptir.

Foto2 kamram Kaynajéndan Bir G°r ¢nyg
3.1.3. Yurtbaké (k°han) Sécak Su Kaynakl ar é
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Havza i-erisiarydhajiekibud anana ks adler. Bu sécak s
k°ye¢enegn dojusundaki yamé&-taBowrsagak-eukuakakns
-ok yakéendeéer -2b6binmr bkadanrdenz &2kt a bul unmakt adé
kaynajénl ernlraf éewvraikl mi k ol up suyun birikti]j
yaptéejemez °I|l -¢,mlerde bu kaynajén sécakl é&j] én
Bu kaynakta, suyun -ékéké -ok belirgin dejil

Tablo3:Yurt bakée (k°haghekKayeakKuaegr

Dejerl eri

Kaynaklar PH EC TDS SICAKLIK

G¢ney 6.7 1 1350 23 AQC

Kuzey 6.5 1 1330 23 AQC

Foto3: k°han G¢gney akta ¥l -¢m Yap
Kuzey tarafeéendaki kaynajén etrafeée herihmangi b
Bu kaynaktaki, suyun -ékéeké daha belirgindi
dejerl eri ve EC dejerlerinin dijer kaynak]l ;
dejerlerinin farklee ol duj unu tespitndelet t i k
-ayérl arén sulanmasénda kull anéel maktadeér.
t er mal turizm i-in kullanélabilecektir. Bu o
taraftan da y°re halké i-in ekonomik fayda s
3.1.4.Yaylalar
P rf1 FN}APYRI o6dz {Feéyle&lF aDSNNXPlé o{POIF1= PtPOFO RSY
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Havza i-erisinde 12 adet (Gedi k, Bekirbey,
¢al yan, Geri, G°rent ak, K¢-¢k ve Osmanaj a)
al anlarda yoktur. Ayréca havza %nemliisi hide &
tekkil etmektedir (Foto 4)

Foto 4. Baket Dajéedndan Bir G°%r ¢ng¢k

3.1.4. Majaralar

Hokap ¢ayé Havzaséodnda yerlekmenin neolitik
en b¢yeéek kanété bu d°neme ai teyb aveédsiésnadlak eyne
tapanuk TePeessi Mlagmirail e k°yen kuzeyindeki r
uzak) (Foto 5), Gi yi ml i k°oyegmery J°himgkadar a
Gevr i Be ffesiin dvelwik imaj ara r @uinminé @i diir | ( Belel iT
(kéekeftekan/ majarasé -ok ol an) k°y¢nde de

peri bacal arénén olukumuna benzeyen yapélar d
#,8RAALE1PY |1 2NYRMOCYSREPHPYRRdzA £ F K | NI &aX DI NNOYS ¢l
0SS AceAy (dAtFyRPlIEIFINP Sy @Fe@3aPy AAYAY a%2Yé 2f RdzE dzy
1SN yS 1FRENI {Feyk1€FNRI DS@NRLI PRKPPNERT  a33 ONROAY S £SHNNRHS]
Y I NI odzf’dzuZ DI NNGYS GF NRAKAY MI'I(D,J'IOA(DHIIM)’/L') 0dz YSOlAES abD
RI dYSQ'PNJ; F@GA o0.FgA0E o6w2YIFGAT YE GFoPO RSYAtRAEAY.
Y € NIRE FPO |o1| OANJ YFEFINY RIF 0dzZf dzy Yl 1GF RPN YSOPNE

NEYEFGAT Y 2t RdzZEFNPYF AylFyRPLEFNP 128dzyt | NPYP o6dz Y EF
AYEYYEEFNPRPNID
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Foto6: Takd° nderen (kékeftéekan) K°y¢nde Per
Yapél ardan Bir G°r ¢ng¢Kk

3.1.5. Plajlar

Hokap tayeodneén Van G°1l ¢b6bne do k¢l dej ¢ Dil ka
a-él mektér. Ancak bu plaj yakéndaki D° neme-
3. 2. Beker. Turizm Kaynakl ar é
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