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KAHRAMANMARAS DEPREMLERiNIN TURiZM MEKANLARINA ETKiSiNiN
DEGERLENDIRILMESi: KAHRAMANMARAS SEHRi ORNEGI

Dr. Ogr. Uyesi Giilsen AYHAN

Kilis 7 Aralik Universitesi
gulsen.ayhan@kilis.edu.tr

Ozet

Beklenmedik ve ani gergeklesen doga olaylari birtakim olumsuzluklari beraberinde
getirmektedir. Bu doga olaylari mekan (zerinde onemli degisimlere yol agmaktadir. Mekan
Gzerinde 6nemli problemlere ve degisimlere sebep olan dogal olaylarinin basinda depremler
gelmektedir. Depremler, can ve mal kayiplarinin en ¢ok yasandigi dogal afetlerden biridir. Bliytk
yikici depremlerin goruldiigli mekanlarda yasayan insanlar fiziki ortamlarda, begeri faaliyetlerde
ve ekonomik anlamda buyik Olglide zarara ugramaktadir. Depremin etkileri boylelikle ¢oklu
etkilere yol agmaktadir. Bu nedenle depremin etkilerini dogal, beseri ve ekonomik cografya
konularindan faydalanilarak c¢oklu parametrelerle incelemek gerekmektedir. Asrin felaketi
olarak nitelendirilen 06.02.2023 Kahramanmaras depremleri bir¢cok can ve mal kayiplarina yol
acmistir. Sosyal, kdltirel, egitim ve ekonomik anlamda yerel, bolgesel ve llke genelinde
problemlerin yasanmasina sebep olmustur. Ayni zamanda depremler; dogal, beseri ve kulturel
degerlere zarar verebilmekte, boylelikle turizm mekanlarinda olumsuz bir etkiye sebep
olabilmektedir. Kahramanmaras sehrinde depremlerin etkisiyle dogal ve kilturel varlklar zarar
gormustir. Boylelikle turizm degerleri zarar gordigi igin turizm sektoriin zarara ugramistir. Bu
baglamda arastirmada amag; Kahramanmaras depremleri ve bu depremlerin turizm mekanlarina
etkisini ortaya koymaktadir. Bu nedenle arastirma evreni Kahramanmaras sehri olusturmaktadir.
Arastirmada ilk olarak depremin turizm Uzerindeki etkisini belirlemek adina literatlr ¢alismasi
vapilmis ve gerekli bilgliler ¢alismaya eklenmistir. Depremden sonra turizm noktalarinda
meydana gelen durumu ortaya koymak adina Kahramanmaras Biyuksehir Belediyesi ve
Kahramanmaras il Kiiltiir ve Turizm Midurliigi ile gérismeler yapilmistir. Arastirmanin bir diger
safhasinda arazi ¢calismalari ve gozlemleri yapilmis, hasar alan turizm noktalari fotograflanmistir.
Turizm degerleri bakimindan &nemli kiltiirel varliklari ve dogal degerleri bulunan
Kahramanmaras sehrinde bu varliklarin depremden dolayi hasara ugramasi, turizm sektorini
sekteye ugratacagi bilinmektedir. Sehrin tarihi dokusunda énemli bir yere sahip olan Ulu Camii,
Kahramanmaras Kalesi, Eski Kahramanmaras Evleri, Sth Camii gibi kilturel varliklar depremden
dolayi zarar gérmuslerdir. Ayni zamanda depremde turizm sektori icin dnemli olan oteller ve
pansiyonlardan yikilanlar ve hasar alanlar bulunmaktadir. Depremlerin biyiik yikici faaliyete yol
agmasl, ayni zamanda bir¢ok dogal ve kiltlrel turizm degerinin zarara ugramasi, sehre turist
akisini etkileyecek ve turizmden elde edilen gelirleri diisiirecegi 6ngoriilmektedir. Bu baglamda
depremden zarar goren turizm degerlerinin zararlarin tespit edilmesi ve zararlarin giderilmesi
gerekmektedir. Sehirde turizmin canlanmasi adina turizm hizmetini sunma vyetkinliginin
kazandirilmasi ve planlamalarin yapilmasi turizmin gelecegi icin dnemlidir.

Anahtar Kelimeler: Deprem, Kahramanmaras Sehri, Turizm
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EVALUATION OF THE IMPACT OF KAHRAMANMARAS EARTHQUAKES ON
TOURISM LOCATIONS: THE CASE OF KAHRAMANMARAS CITY

Abstract

Unexpected and sudden natural events bring some negativities. These natural events cause
significant changes on the space. Earthquakes are one of the natural events that cause significant
problems and changes on the space. Earthquakes are one of the natural disasters with the
highest loss of life and property. People living in places where major destructive earthquakes are
seen suffer a great deal of damage in physical environments, human activities and economically.
The effects of the earthquake thus lead to multiple effects. For this reason, it is necessary to
examine the effects of the earthquake with multiple parameters by making use of natural,
human and economic geography issues. The 06.02.2023 Kahramanmaras earthquakes, which
are described as the disaster of the century, caused many loss of life and property. It has caused
local, regional and country-wide problems in social, cultural, educational and economic terms.
At the same time, earthquakes; It can damage natural, human and cultural values, thus causing
a negative impact on tourism venues. In the city of Kahramanmaras, natural and cultural assets
were damaged by the effects of earthquakes. Thus, the tourism sector has suffered as well, as
tourism values have been damaged. In this context, the aim of the research is; It reveals the
Kahramanmaras earthquakes and the effects of these earthquakes on tourism venues.
Therefore, the research universe is the city of Kahramanmaras. In the research, first of all, a
literature study was conducted to determine the effect of the earthquake on tourism and the
necessary information was added to the study. Meetings were held with Kahramanmaras
Metropolitan Municipality and Kahramanmaras Provincial Directorate of Culture and Tourism in
order to reveal the situation in tourism points after the earthquake. In another phase of the
research, field studies and observations were made and the damaged tourism points were
photographed. It is known that in the city of Kahramanmaras, which has important cultural
assets and natural values in terms of tourism values, the damage of these assets due to
earthquakes will disrupt the tourism sector. Cultural assets such as the Great Mosque,
Kahramanmaras Castle, Old Kahramanmaras Houses and S$th Mosque, which have an important
place in the historical texture of the city, were damaged due to the earthquake. At the same
time, there were destroyed and damaged hotels and hostels, which are important for the
tourism sector, in the earthquake. It is predicted that earthquakes will cause great destructive
activities, and that many natural and cultural tourism values will be damaged, which will affect
the tourist flow to the city and reduce the revenues obtained from tourism. In this context, it is
necessary to determine and eliminate the damages of tourism values damaged by the
earthquake. In order to revive tourism in the city, it is important for the future of tourism to gain
the competence to provide tourism services and make plans.

Keywords: Earthquake, Kahramanmaras City, Tourism
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GASTRONOMI TURiZMi KAPSAMINDA TURKIYE’NiN COGRAFi iSARETLI
PEYNIRLERI

Dr. Ogr. Uyesi Tuncay CANAKCI

Kafkas Universitesi
tuncaycanakci@gmail.com

Ozet

Gastronomi turizminde mutfak denilince, bir bolgenin yiyecek icecek Grinleri ile ilgili kalttrel
degerleri ve kendisine 6zgli yemekleri ifade edilmektedir. Ek olarak gastronomi turizminin ana
kaynaginin etnik 6zellikte kabul edilen, belirli bir bolgeye ait malzemelerle ve yine oraya ait 6zgilin
pisirme teknikleriyle Uretilen yerel mutfak Grlnleri oldugu séylenebilmektedir. Tirk mutfagi
Anadolu’da yasamis farkl uygarliklarin etkilesimi ile gesitlilik, zenginlik ve besleyicilik bakimindan
diinyanin en zengin mutfaklari arasinda énemli bir gastronomi ilkesi olarak goésterilmektedir.
Cografi konum olarak degerlendirildiginde Turkiye, tarimsal ve hayvansal tirlin gesitliliginin yani
sira, farkl kiltiirlerden gelen topluluklarin bir arada bulunmasiyla zengin mutfak kiltGranan
olustugu bir Glke konumundadir. S6z konusu bu zengin mutfak kiltarinin korunabilmesi,
beklenen ekonomik ve kirsal kalkinmanin saglanmasinda cografi isaretli trtinler blyiik nem arz
etmektedir. Ginimizde illere ait yoresel Grinlerin tescil islemleri Tiirk Patent ve Marka Kurumu
tarafindan yuritulmektedir. Turkiye’de 150’den fazla peynir gesidi bulunmaktadir. Ancak
bunlarin Cografi isaret almis olanlari Tiirk Patent ve Marka Kurumu tarafindan mense ve mahreg
olarak isaretlenenlerin sayisi 36’dir. Ulkemizde cografi isaret almis peynirlerin degerlendirilmesi
ve cografi isaretli Urlinlerin gastronomi turizmine katkilarini ortaya koymak amaciyla hazirlanan
bu calisma kavramsal bir calismadir. Buradan hareketle calismada, Cografi isaret almis
peynirlerin 6zellikleri ve gastronomi turizmi agisindan 6nemini ortaya koymak amaglanmustir.
Anahtar Kelimeler: Cografi isaret, Peynir, Turkiye

GEOGRAPHICALLY INDICATED CHEESES OF TURKEY WITHIN THE SCOPE OF
GASTRONOMY TOURISM

Abstract

When it comes to cuisine in gastronomic tourism, the cultural values of a region's food and
beverage products and its unique dishes are expressed. In addition, it can be said that the main
source of gastronomic tourism is local cuisine products, which are accepted as ethnic, produced
with materials belonging to a certain region and with original cooking techniques belonging to
that region. Turkish cuisine is shown as an important gastronomic country among the richest
cuisines of the world in terms of diversity, richness and nutrition, with the interaction of different
civilizations that lived in Anatolia. Considering its geographical location, Turkey is a country
where a rich culinary culture is formed by the coexistence of communities from different
cultures, as well as the diversity of agricultural and animal products. Today, the registration of
local products belonging to the provinces is carried out by the Turkish Patent and Trademark
Office. There are more than 150 types of cheese in Turkey. However, the number of those who
have received Geographical Indication and marked as origin and origin by the Turkish Patent and
Trademark Office is 36. This study, which was prepared to evaluate the geographically marked
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cheeses in our country and to reveal the contribution of geographically marked products to
gastronomy tourism, is a conceptual study. From this point of view, in this study, it is aimed to
reveal the characteristics of the cheeses with Geographical Indication and their importance in
terms of gastronomy tourism.

Keywords: Geographical Indication, Cheese, Turkiye
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iINANGC TURiZMi BAKIMINDAN SRi LANKA ADEM TEPESi

Dog. Dr. Mustafa SAFA

Agri ibrahim Cecen Universitesi
msafa@agri.edu.tr

Ozet

Toplumlar diinyayr kesfetmek, ge¢cmis medeniyetlerin yasam bicimlerini 6grenmek ya da
dinlenmek i¢in seyahat ettikleri gibi kutsalligina inandiklari mekanlari da ziyaret ederek manevi
huzura erismek amaciyla turizm etkinliklerinde bulunurlar. Sri Lanka’da bulunan Adem Tepesi
hem Sri Lankali Budistler ve Hindular tarafindan kutsal kabul edildigi gibi semavi din mensubu
Yahudi, Hiristiyan ve Misliman toplumlar tarafindan da kutsal kabul edilen bir dagdir. Sri
Lankalilar inang turizmi olarak Haci olmak niyetiyle bu dagin zirvesini ziyaret ettikleri gibi 6zellikle
Mislimanlar da bu dagi ilk insan Hz. Adem’in yerylziine indirildigi mekan inanciyla ziyaret
etmektedirler. inang turizmi olarak isimlendirdigimiz bu seyahatler Sri Lanka’ya siyasi ve
ekonomik kazanimlar saglamaktadir. Bu tebligde Sri Lanka’nin siyasi ve ekonomik kazanimlardan
ote Adem Tepesinin cografi ve dini konumu anlatildiktan sonra bu tepeyi kutsal kabul eden inang
mensuplarinin ziyaret sebepleri ve bu tepeye yikledikleri manevi deger anlatilacaktir.

Anahtar Kelimeler: Sri Lanka, Adem Tepesi, inang Turizmi, Hac

SRI LANKA ADAM'S PEAK IN FAITH TOURISM
Abstract

Societies engage in tourism activities to explore the world, learn about the lifestyles of past
civilizations, or visit places they believe to be sacred, as well as travel to rest, in order to reach
spiritual peace. Located in Sri Lanka, Adam's Hill is a mountain that is considered sacred by both
Sri Lankan Buddhists and Hindus, as well as by Jewish, Christian and Muslim communities
belonging to the monotheistic religions.&nbsp;Sri Lankans visit this mountain with the intention
of being a pilgrim as faith tourism.&nbsp;Muslims, the first human They believe that Hz. Adam
descended to this mountain on earth and they visit it for this.&nbsp;These travels, which we call
faith tourism, provide political and economic gains to Sri Lanka.&nbsp;In this paper, after
explaining the geographical and religious location of the Adem Hill, beyond the political and
economic gains of Sri Lanka, the reasons for the visit of the believers who consider this hill sacred
and the spiritual value they attribute to this hill will be explained.

Keywords: Sri Lanka, Adam's Peak, Faith Tourism, Pilgrimage
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HERKIME EVLERININ KULTUREL MiRAS TURiZMi ACISINDAN
DEGERLENDIRILMESI

Berna 6ZOGUL

Akdeniz Universitesi
brnozgl@gmail.com

Prof. Dr. ihsan BULUT

Akdeniz Universitesi
ihsanbulut@hotmail.com

Ogr. Gor. Funda YORULMAZ

Zonguldak Biilent Ecevit Universitesi
yorulmazfunda@gmail.com

Ozet

Kiltirel miras, medeniyetlerin yasam tarzini yansitan, gecmis dénemlere iliskin bilgiler aktaran,
kiilturel gelenegin pargasi kabul edilen varliklar olarak kabul edilmektedir. Kulttrel mirasin odak
noktasini miras kalan tarihi eserler, binalar ve sanat eserleri olusturmaktadir. Kiiltlirel miraslar,
iyi bir planlanma ve uygulama ile turizmin gelisimine ekonomik ve sosyal yénden énemli katkilar
saglayabilmektedir. Bu nedenle alternatif turizmin yakindan iliskili oldugu turizm tiirlerinden biri
de kiltiirel miras turizmidir. insan cevre iliskisinin en énemli ve gdze carpan kiltiirel Griini
geleneksel konutlar da gegmisin izlerini glinimuize aktaran en dikkat ¢eken kulturel miras
degerlerindendir. Calismanin temelini olusturan Herkime evleri, Zonguldak ili Gokgebey ilgesi
Hacimusa koyilinde yer almaktadir. Herkime evleri tamamen ahsap yigma yapilar olup insasinda
agactan baska bir malzeme kullaniimamistir. Yoresel adiyla “Canti” olarak bilinen tamamen
ahsap yigma yapilari digerlerinden ayiran en énemli 6zellik yéreye 6zgi kullanilan ahsap yigma
yap! teknigidir. Bu evlerde kullanilan teknik, Anadolu'nun baska yérelerinde kullaniimis olan
tekniklerden oldukga farklilik gosteren dar sahali konut kiiltlirline isaret etmektedir. Bu
¢alismada Herkime geleneksel kirsal konutlari kiltirel miras turizmi potansiyeli agisindan da
incelenerek degerlendirilmek istenmistir. Calisma nitel arastirma yontemi ile yapilmis olup,
gorisme ve gezi gozlem teknigi uygulanmistir. Arastirma bulgularina gére Herkime evlerinin iyi
bir planlanma ve uygulama ile kiiltlr turizmine kazandirilmasi Bati Karadeniz Bolgesi turizminin
gelisimine ekonomik ve sosyal yonden dnemli katkilar saglayabilecektir. Bélgenin strekli disariya
goc verdigi diistinllirse bu evlerin turizme kazandirilmasini saglayacak planlamalar yore halki ve
bolgenin ekonomik sorunlari agisindan blylik 6neme sahiptir. Ayrica kdiltlirel mirasin
surdirilebilirligi cevreyi korumaya yonelik mevcut kaynaklari kiltiirel, sosyal ve ekonomik cevre
acisindan gelistirebilmeyi ve korumayi amagladigi icin yoreye 6zgi geleneksel konutlarin yok
olmasinin 6niine gegilebilecektir.

Anahtar Kelimeler: Kiltirel Miras, Geleneksel Konut, Kiiltirel Miras Turizmi
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EVALUATION OF HERKIME'S HOMES IN TERMS OF CULTURAL HERITAGE
TOURISM

Abstract

Cultural heritage is accepted as assets that reflect the lifestyle of civilizations, convey information
about past periods, and are accepted as part of cultural tradition. The focal point of cultural
heritage is inherited historical artifacts, buildings and works of art. Cultural heritages can provide
important economic and social contributions to the development of tourism with good planning
and implementation. For this reason, one of the tourism types that alternative tourism is closely
related to is cultural heritage tourism. Traditional houses, the most important and conspicuous
cultural product of human-environment relationship, are among the most remarkable cultural
heritage values that transfer the traces of the past to the present. Herkime houses, which form
the basis of the study, are located in Hacimusa village of Gokgebey district of Zonguldak province.
Herkime houses are completely wooden masonry structures and no other material other than
wood was used in their construction. The most important feature that distinguishes the
completely wooden masonry structures known as “Cant’” with its local name is the wood
masonry construction technique used in the region. The technique used in these houses points
to the narrow-area housing culture, which is quite different from the techniques used in other
parts of Anatolia. In this study, Herkime traditional rural dwellings were also examined and
evaluated in terms of cultural heritage tourism potential. The study was conducted with the
qualitative research method, and the interview and travel observation technique was applied.
According to the research findings, bringing Herkime houses to cultural tourism with a good
planning and implementation will make significant contributions to the development of tourism
in the Western Black Sea Region, both economically and socially. Considering that the region is
constantly migrating abroad, the plans that will enable these houses to be brought into tourism
are of great importance for the local people and the economic problems of the region. In
addition, since the sustainability of cultural heritage aims to develop and protect the existing
resources to protect the environment in terms of cultural, social and economic environment, it
will be possible to prevent the destruction of traditional houses unique to the region.
Keywords: Cultural Heritage, Traditional Housing, Cultural Heritage Tourism
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VAN’DA BULUNAN iRANLI TURISTLERIN TOPLUMSAL CiNSIYET ALGISI

Dr. Ogr. Uyesi Fatma GUNGORER

Van Yiziinci Yil Universitesi
fatmagungorer@yyu.edu.tr

Ozet

Toplumsal cinsiyet, biyolojik farkliliktan bagimsiz olarak toplumda kadin ve erkek cinsiyetlerine
yonelik statd, davranis, rol ve beklentilerin sosyal ve kiiltiirel etkilerle sekillendigine dikkat ceken
bir olgudur. Ataerkil toplumlarda kadin ve erkege atfedilen cinsiyet rolleri modern toplumlara
kiyasla daha keskin hatlarla ayrilmakta ve 6zellikle yemek, temizlik ve cocuk bakimi gibi temel
ihtiyaclar, geleneksel kadinlik rollerine atfedilen sorumluluklarin basinda yer almaktadir. Bu
baglamda kapali toplum 6zellikleri gésteren iran’da kadin ve erkeklerin toplumsal cinsiyet algilari
sosyolojik agidan arastiriimaya deger bir konu olarak goriilmektedir. Bu arastirmada Van’da
bulunan iranli turistlerin toplumsal cinsiyet algilari, kadin ve erkeklerin cinsiyet rolleri baglaminda
arastirilmaya calisilmistir. Nitel arastirma yaklasimiyla yiratilen bu ¢alismada, Van’da seyahat
amaciyla bulunan 15’i kadin, 15’i erkek olmak tizere toplam 30 iranl turistten olusan bir calisma
grubu olusturulmustur. Katihmcilara kartopu 6rnekleme yoluyla ulasilmis ve veri toplamak
amaciyla ylz yize ve derinlemesine gorismeler gergeklestirilmistir. Katiimcilarin sosyo-
demografik ozelliklerinin yani sira; kadin ve erkeklerin cinsiyet rolleri, gérev ve sorumluluk
dagilimlari ile toplumsal cinsiyet algilari temalarindan olusan agik uglu sorularin yer aldig yari
yapilandiriimis bir gériisme formu uygulanmistir. Verilerin analizinde betimsel analiz yontemi
kullanilmistir. Arastirma sonucunda iranh turistlerin kadin ve erkek rollerine iliskin Van’da
gozlemledikleri cinsiyet rollerinden farkli bir bakis agisina sahip olduklari, kadinlarin cinsiyet
rollerinin riza ve anlayis temelinde erkeklerle paylasildigi ve bu durumda kusaklararasi aktarimla
gelen kiiltiirel kodlarin etkili oldugu anlasilmistir. iranl turist erkekler, geleneksel kadinlk
rollerine atfedilen yemek yapma, g¢ocuk bakimi ve temizlik gibi bazi konularda kendilerini
eslerinden daha fazla sorumlu hissettiklerini dile getirmis ve bu durum ataerkil kodlarin Urettigi
geleneksel erkeklik olgusunun kendileri igin gegerli olmadigl sonucunu dogurmustur.

Anahtar Kelimeler: iranli Turistler, Cinsiyet Rolleri, Toplumsal Cinsiyet Algisi

GENDER PERCEPTION OF IRANIAN TOURISTS IN VAN
Abstract

Gender is a phenomenon that draws attention to the fact that the status, behaviors, roles and
expectations of the male and female genders in society are shaped by social and cultural
influences, regardless of biological differences. In patriarchal societies, the gender roles
attributed to men and women are more sharply demarcated than in modern societies, and basic
needs such as cooking, cleaning and childcare are the primary responsibilities attributed to
traditional female roles. In this context, the gender perceptions of women and men in Iran, which
has closed society characteristics, is a topic worthy of sociological research. In this study, the
gender perceptions of Iranian tourists in Van were tried to be investigated in the context of
gender roles of women and men. In this study, which was conducted with a qualitative research
approach, a study group consisting of a total of 30 Iranian tourists, 15 women and 15 men, who
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were traveling in Van. The participants were reached through snowball sampling and face-to-
face and in-depth interviews were conducted to collect data. In addition to the socio-
demographic characteristics of the participants, a semi-structured interview form with open-
ended questions on the themes of gender roles, distribution of duties and responsibilities, and
gender perceptions of women and men was applied. Descriptive analysis method was used to
analyze the data. As a result of the research, it was understood that Iranian tourists have a
different perspective on the roles of women and men than the gender roles they observe in Van,
that women's gender roles are shared with men on the basis of consent and understanding, and
that cultural codes transmitted through intergenerational transmission are effective in this
situation. Iranian male tourists stated that they felt more responsible than their wives for some
issues such as cooking, childcare and cleaning, which are attributed to traditional female roles,
and this situation led to the conclusion that the traditional masculinity produced by patriarchal
codes was not valid for them.

Keywords: Iranian Tourists, Gender Roles, Gender Perception
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BUTUNLESTIRICi BiR iINCELEME SURECIYLE VAN OTLU PEYNIRIi
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Ozet

Kire-yerellesme ve hizla degisen tiiketim aliskanliklari ile birlikte turizmde kiltirel ve geleneksel
degerlerin 6n plana giktig1 gorilmektedir. Gastronomi turizmi agisindan oldukga 6nemli bir yere
sahip olan geleneksel Urlnlerin lezzetlerinin korunup gelistirilmesi ve kiiltirel miras olarak
gelecek nesillere aktarilmasi destinasyon tanitimina 6nemli katki saglayarak turizm sektoriiniin
gelisimine firsat yaratmaktadir. Turistlerin farkh ve 6zgin kaltirleri deneyimleme arzusu, birgcok
destinasyon otoritesini yoresel lezzetleri turizm faaliyetlerine entegre etmesine neden
olmaktadir. Bu baglamiyla Tirk Mutfak Kiltlria icerisinde dnemli bir yere sahip Dogu Anadolu
Bolgesinin birgok bolgesinde sevilerek tlketilen, geleneksel bir gastronomi tirlini olan ve cografi
isarete sahip Van otlu peyniri hakkinda bir arastirma yapilmasi planlanmaktadir. Bu kapsamda
Van mutfak kaltard ile ilgili nitel arastirma yontemlerinden dokiiman analizi yapilarak, Van otlu
peynirinin kiltirel miras olarak korunmasi igin kavramsal bir c¢erceve olusturulmasi
hedeflenmektedir. Bu nedenle ilgili literatlirde Van otlu peynirini konu alan arastirmalar
incelenerek kiltlrel miras, gida guvenligi, gida kimyasi, geleneksel muhafaza yontemleri, Griin
recetelendirme ve standartlastirma gibi konularda yayinlanmis tiim calismalar arastirmanin
inceleme alani olarak segilmistir. Alan yazinda yer alan dokiimanlar butiinlestirici bir inceleme
sureciyle incelenerek Van otlu peynir ile ilgili uluslararasi alan yazinda yer alan giincel durum
hakkinda gorislerin toplanmasi planlanmaktadir.

Anahtar Kelimeler: Van Otlu Peyniri, Gastronomi, Kiire-yerellesme, Geleneksel Gida Muhafaza
Yontemleri

VAN HERBY CHEESE WITH AN INTEGRATIVE REVIEW
Abstract

With global localization and rapidly changing consumer habits, it is seen that cultural and
traditional values come to the fore in tourism. The preservation and development of the flavors
of traditional products, which have a very important place in gastronomic tourism, and their
transfer to future generations as cultural heritage, provide an opportunity for the development
of the tourism sector by making a significant contribution to the promotion of the destination.
The desire of tourists to experience different and unique cultures causes many destination
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authorities to integrate local flavors into tourism activities. In this context, it is planned to
research Van Herby cheese, which is a traditional gastronomy product and has a geographical
indication, which is loved and consumed in many regions of Eastern Anatolia Region, which has
an important place in Turkish Culinary Culture. In this context, it is aimed to create a conceptual
framework for the preservation of Van Herby cheese as a cultural heritage by making document
analysis, one of the qualitative research methods related to Van culinary culture. For this reason,
all studies published on cultural heritage, food safety, food chemistry, traditional preservation
methods, product prescription, and standardization were selected as the study area of the
research by examining the studies on Van Herby cheese in the relevant literature. It is planned
to collect opinions on the current situation in the international literature on Van Herby cheese
by examining the documents in the literature with an integrative review process.

Keywords: Van Herby Cheese, Gastronomy, Global-localization, Traditional Food Preservation
Methods
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VAN’DAKI iRANLI KADIN TURISTLERIN SEYAHAT TERCIHLERI, GUZELLIK VE
BEDEN ALGISI

Dr. Ogr. Uyesi Fatma GUNGORER

Van Yiziinci Yil Universitesi
fatmagungorer@yyu.edu.tr

Ozet

insanlarin turistik seyahatlerini ne amacla gergeklestirdikleri; sosyo-ekonomik ve sosyo-kiiltiirel
yapilarina baglh olarak degismekte ve seyahat tercihlerini belirleyen 6ncelikleri de bu yapilara
bagl olarak gesitlenmektedir. Cazip bir turizm kenti olan Van, uzun yillardir iranh turistlerin
ilgisini cekerek 6zellikle yilin belli dénemlerinde yogun bir turizm hareketliligine yol agmaktadir.
Bu hareketliligin temelinde iran ile Van kenti arasinda karayoluyla ulasim kolayhig saglayan
Kapikdy Sinir Kapisi’nin varligi yaninda iranli turistlerin seyahat motivasyonlarini besleyen farkli
nedenler de séz konusudur. Ozellikle dis goriinis, beden ve giizellik algisi bakimindan Van’in yerli
halkindan farklilik gdsteren iranli kadin turistlerin seyahat dncelikleri ve tiiketim aliskanliklari
sosyolojik agidan saha arastirmasina uygun bir zemin sunmaktadir. Bu ¢alismada iranh kadin
turistlerin seyahat icin Van’i cazip kilan nedenleri; seyahatlerini 6ncelikle hangi ihtiyaglara gore
belirledikleri ve seyahat tercihleri ile glizellik ve beden algilari arasinda bir iliski olup olmadigi
arastinlmaya c¢alisilmistir. Nitel arastirma yaklagimiyla yiritilen bu galismada, ilk elden veri
toplanmasi amaciyla olusturulan galisma grubu, seyahat igcin Van’da bulunan ve kartopu
drnekleme yoluyla ulasilan 25 iranli kadin turistten olusmaktadir. Veri toplamak amaciyla
katimcilarla, ylUz yiize ve derinlemesine gérismeler gergeklestirilmistir. Katihmcilarin sosyo-
demografik 6zelliklerinin yani sira; seyahat tercihleri, glizellik algisi ve beden algisi temalarindan
olusan acik uglu sorularin yer aldigi yari yapilandirilmis gérisme formu uygulanmistir. Verilerin
analizinde betimsel analiz ydntemi kullaniimistir. Arastirma sonucunda iranli kadin turistlerin Van
seyahatlerinde sosyal baskidan uzaklasma, tatil, eglence, alsveris vb. farkli motivasyonlarin
gorildugu, tiketim ahskanliklari ile beden ve glzellik algilari arasinda ise olumlu bir iliski oldugu
anlasiimstir.

Anahtar Kelimeler: iranl Kadin Turistler, Seyahat Tercihleri, Giizellik Algisi, Beden Algisi

TRAVEL PREFERENCES, BEAUTY AND BODY PERCEPTION OF IRANIAN FEMALE
TOURISTS IN VAN

Abstract

The purpose of people's touristic travels varies depending on their socio-economic and socio-
cultural structures, and the priorities that determine their travel preferences also vary depending
on these structures. Van, an attractive tourism city, has been attracting the attention of Iranian
tourists for many years, leading to an intense tourism activity especially in certain periods of the
year. In addition to the existence of the Kapikdy Border Gate, which provides easy transportation
between Iran and Van by road, there are other reasons that feed the travel motivations of Iranian
tourists. The travel priorities and consumption habits of Iranian women tourists, who differ from
the locals of Van especially in terms of appearance, body and beauty perception, provide a
suitable ground for sociological field research. This study aims to investigate the reasons that
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make Van attractive for Iranian women tourists, the needs they prioritize their travels according
to, and whether there is a relationship between their travel preferences and their perceptions
of beauty and body. In this study, which was conducted with a qualitative research approach,
the study group, which was formed to collect first-hand data, consisted of 25 Iranian female
tourists who were in Van for travel and were reached through snowball sampling. Face-to-face
and in-depth interviews were conducted with the participants to collect data. In addition to the
socio-demographic characteristics of the participants, a semi-structured interview form with
open-ended questions on travel preferences, beauty perception and body perception was
applied. Descriptive analysis method was used to analyze the data. As a result of the research, it
was understood that Iranian women tourists' travels to Van are motivated by different
motivations such as getting away from social pressure, vacation, entertainment, shopping, etc.,
and that there is a positive relationship between consumption habits and body and beauty
perceptions.

Keywords: Iranian Female Tourists, Travel Preferences, Beauty Perception, Body Perception
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POSSIBLE EFFECTS OF CLIMATE CHANGE ON HARVEST TOURISM: CASE OF
CAPPADOCIA

Res. Asst. Dr. Gamze COBAN YILDIZ

Nevsehir Haci Bektas Veli University
gamzecoban_85@hotmail.com

Res. Asst. Dr. Onur Sevket YILDIZ

Nevsehir Haci Bektas Veli University
osyildiz@gmail.com

Res. Asst. Dr. Meral AKYUZ

Nevsehir Haci Bektas Veli University
akyuzmeral@gmail.com

Ozet

This study aims to evaluate the possible effects of climate change on harvest tourism in
Cappadocia. Since no study dealt with the same issue in the territory so far, a qualitative
approach was adopted and interviews were carried out with 11 tour guides (3 of whom are also
active farmers), 4 government officials from the Ministry of Environment, Urbanization, and
Climate Change, the Turkish State Meteorological Service, the Ministry of Culture and Tourism,
and the Ministry of Agriculture and Forestry, and a farmer who hosts tourists for home-cooking
and harvest tourism activities. The results of the study indicate a visible impact of climate change
on harvest and other agricultural activities, such as late harvest of some products, issues on fruit
farming, and a trend to grow more drought-resilient crops. However, the impact on harvest
tourism is considered to be very limited since harvest tourism activities in the region are usually
based on vineyard products which are already quite resilient. Inappropriate irrigation and
fertilizer use are considered to create more problems than climate change and these problems
include underground water and soil conditions. It is emphasized that most farmers in the
territory are not aware of climate change and its potential impact. However, the interviewees
do believe that the region could adapt the climate change by shifting products, thus harvest
tourism activities do not seem to be at great risk in Cappadocia.

Keywords: Climate Change, Harvest Tourism, Cappadocia, Harvest
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KULTUREL MiRAS KAPSAMINDA DiJITAL PALEOANTROPOLOJi

Dog. Dr. Seda KARAOZ ARIHAN

Van Yuziinci Yil Universitesi
sedaarihan@yahoo.com

Ozet

Gunumuzde her alanda kendini gésteren dijitallestirme, kiltiirel mirasin korunmasi konusunda
da 6nemli bir alan olmustur. Dijitallestirme kiltlrel miras kapsaminda olan tasinir ya da tasinmaz
kaltar varhklarinin hem kayit altina alinmasini hem de gelecek kusaklara aktariimasini
kolaylastiran ve giderek yayginlasan bir uygulamadir. Paleoantropolojide dijitallestirme Eski
Anadolu Toplumlari’na ait verilerin saklanmasini ve korunmasini saglayarak kiltiirel mirasin
korunmasina katki sunmaktadir. Bu baglamda bu galismanin amaci antropolojik malzemelerin
dijitallestirilmesi, sergileme siiregleri, bunun yani sira egitim amach kullanimi hakkinda giincel
gelismeleri antropolojik bakis agisi ile sunmaktir. Bu ¢alismada kazi alanlarindan gikan insan ya
da hayvan iskelet kalintilari ile fosil kalintilarin dijitallestirilmesi, kataloglanmasi ve sergilenmesi
hakkinda literatiir bilgisi aktarilacak ve internet lizerinde olusturulmus olan sanal miizelerden
ornekler verilecektir. Ayrica tarafimizca yapilan dijitallestirilmis 6rneklere de deginilecektir.
Paleoantropolojik ¢alismalarda dijitallestirme, iki boyutlu goérsel ya da 6zellikle buluntunun (g
boyutlu taranmasi ile elde edilen hareket edebilir goriintileme sayesinde birgcok avantaj
sunmaktadir. Mize gibi ortamlarda koleksiyonlarin sergilenmesinde, bilgi verici planlarin bir
pargasi olarak sunulmasinda ya da egitimin bir pargasi olarak kullaniimasinda dijitallestirme
gliniimizde giderek yayginlasmaktadir. Bu sayede hem miizeler igerisinde hem de internet
aracihgl ile daha ¢ok insana ulasim saglanabilmektedir. Muzelerdeki uygulamalarda farkl
yaklasimlar kullanilmaktadir. Eserlere ait kataloglarin yapilmasi, ¢evrimigi sergilerin hazirlanmasi,
ya da cevrimigi, ziyaretgilerin mize icerisindeymis gibi dolasmalarini saglayan uygulamalarin
olmasi bu segenekler arasinda sayilabilir. Ornegin Florida Museum’un internet sayfasinda yer
alan uygulamada paleontolojik ve gilincel hayvan ve bitkilere ait veri bankasi bulunmaktadir.
Bunlara ek olarak arkeolojik buluntulara ait fotografli kataloglar yer almaktadir. British
Museum’un internet sayfasini kullandigimizda da benzer sekilde miize kataloglarinin yer aldigi
ve cesitli konularda g¢evrimici toplantilar diizenlendigi gorilmektedir. Smithsonian Museum’da
ise ilk iki mize 6rneginin disinda ¢ boyutlu érnekler kullanicilara gorsellik agisindan daha fazla
imkan saglamaktadir. Dijital teknolojinin kullanimi miizelerle sinirli kalmamaktadir. Antropolojik
mirasin ilk buluntu yerleri olan arkeolojik kazi alanlarinda artik {ic boyutlu goriintlileme lazer
tarayicilar ya da mobil cep telefonlarinda kullanilmaya baslayan uygulamalar ile kazi sahasi ve
buluntular gorsellestirilerek dijitallestirilmek (zere kayit altina alinabilmektedir. Bu veriler
bilimsel yayinlarin ve toplantilarin bir pargasini olusturmaya baslamistir. Yayinlanmis olan bir
calismamizda iki boyutlu fotograflama teknigi ile (i¢ boyutlu tarama ile yapilan dijital gorintiler
karsilastirilmis ve (¢ boyutlu gorintilemenin avantajlari sunulmustur. Bir diger ¢alismamiz
arkeolojik kazi ortaminda mobil dijital tarama ile Eski Anadolu Toplumlarinda nadir gorilen bir
patolojik 6rnegin (¢ boyutlu taramasinin yapilmasidir.  Bu g¢alismalar nadir 6rneklerin
korunmasinda avantaj sunmaktadir. Sonug olarak dijitallesen diinyada paleoantropoloji alaninda
da yeni gelismelerin takip edilmesi 6nem kazanmaktadir. Bilginin dijitallestiriimesi ile bilgiye
ulasilabilirligin arttinlldigl, arastirmacilar arasinda bilgi alisverisinin yapilabildigi ya da bilgiye
ulasmak isteyen diger merak sahiplerine kolaylik saglandigi aciktir. Diger énemli bir husus da
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dijitallestirme ile objelerin ya da materyallerin taranmasi sayesinde kiltlrel mirasin korunmasi
saglanmaktadir. Bu yontem verilerin saklanmasini, kataloglama yapilmasini saglamaktadir. Son
olarak dijital géruintulerin egitim alaninin neredeyse her bir basamaginin bir pargasi olabilmesi,
bilgilendirmenin ve ulasilabilir olmanin sagladigi avantajlari kullanmakladir.

Anahtar Kelimeler: Paleoantropoloji, Dijital Antropoloji, Kiiltirel Miras

DIGITAL PALEOANTROPOLOGY WITHIN THE SCOPE OF CULTURAL HERITAGE
Abstract

Digitization, which manifests itself in every field, has also been an important area in the
protection of cultural heritage. Digitization is an increasingly widespread practice that facilitates
both the recording of transportable or immovable cultural assets within the scope of cultural
heritage and their transfer to future generations. Digitization in paleoanthropology helps
protection of cultural heritage by keeping and protecting the data of Ancient Anatolian Societies.
In this context, the aim of this study is to present current developments about the digitization of
anthropological materials, their exhibition processes, as well as their use for educational
purposes, from an anthropological point of view. In this study, literature information about the
digitization, cataloging and display of human or animal skeletal remains and fossil remains from
the excavation areas will be given and examples from virtual museums created on the internet
will be given. In addition, digitized pictures made by us will also be mentioned.
Paleoanthropologically, digitization, two-dimensional visualization, or especially motion imagery
obtained by three-dimensional scanning of artifacts, offers many advantages. Digitization is
becoming more and more common today, whether in environments such as museums for
displaying their collections, hosting them as part of informative plans, or using them as part of
education. In this way, more people can be reached both in museums and via the internet.
Different approaches are used in applications in museums. These options include making
catalogs of works, preparing online exhibitions, or having applications that allow online visitors
to wander as if they were inside the museum. For example, there is a database of paleontological
and current animals and plants in the application on the website of the Florida Museum. In
addition to these, there are catalogs with photographs of archaeological finds. When we use the
website of the British Museum, it is seen that there are museum catalogs and online meetings
are held on various subjects. In the Smithsonian Museum, apart from the first two museum
examples, three-dimensional examples provide more opportunities for users in terms of
visuality. The use of digital technology is not limited to museums. At the excavation sites, which
are the first finds of the anthropological heritage, three-dimensional imaging laser scanners or
applications that have started to be used on mobile phones, the excavation site and finds can be
visualized and recorded for digitalization. These data have started to form a part of scientific
publications and meetings. In a published study, two-dimensional photography technique and
three-dimensional scanning digital images were compared and the advantages of three-
dimensional imaging were presented. Another work of ours is the three-dimensional scanning of
a rare pathological sample in Ancient Anatolian societies with mobile digital scanning in an
archaeological excavation environment. These studies offer advantages in the preservation of
rare specimens. As a result, it is important to follow new developments in the field of
paleoanthropology in the digitalized world. It is clear that with the digitization of information,
accessibility to information is increased, information can be exchanged between researchers or
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it is facilitated by other curious people who want to access information. Another important issue
is the preservation of cultural heritage by scanning objects or materials with digitization. This
method provides data storage and cataloging. Finally, the fact that digital images can be a part
of almost every step of the education field uses the advantages of informing and being
accessible.

Keywords: Paleoanthropology, Digital Anthropology, Cultural Heritage
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GECMISIN HAFIZASINA BAKMAK: iINANC TURiZMINE KONU OLAN BiR HAFIZA
MEKANI OLARAK YEDI KiLiSE’Yi HATIRLAMAK

Prof. Dr. Faruk ALAEDDINOGLU

Van Yiziinci Yil Universitesi
alaeddinoglu@yyu.edu.tr

Meryem izi

Van Yiziinci Yil Universitesi
meryemizi96@gmail.com

Ozet

Bir toplumun “kim” ve “ne” olduguna iliskin sorulara yanit bulmasina yardim eden, icinde
bulundugu zamani ve mekani, gegmisine iliskin kodlarla sekillendirmesine imkan taniyan ve bu
kodlari yeniden lreterek gelecege aktarmasi siirecini ifade eden toplumsal hafiza, kendini bir
mekan araciligiyla insa eder. Zira Nora (2005)’ya gore mekan, hafizanin yeridir. Assmann (2015)
ise; bellegin mekana ihtiyaci oldugunu soyler. Buna gore hafiza, mekansallasma egiliminde olan
bir yapiya sahiptir. Dolayisiyla mekana hafizanin dogdugu, gelistigi, yayildigi, korundugu ve hatta
oldagu “canli” bir varlik sahasi denilebilir. Bu baglamda mekan, bir toplumun hafizasinin
gelecekte yer bulamasi i¢in hayati bir role sahiptir.

Mekan, ayni zamanda insanin kutsal/ruhani olana iliskin deger kodlarinin tretildigi, islendigi ve
bununla ilgili temel sembollerin en ¢ok fark edildigi yagam alanidir. Gegmisten giinimiize degin
neredeyse her din, inang, soyut olan varligini, kendini gortiniir kilan daha somut sembollerle bir
mekanda var etmistir. Oyle ki, bugiin bazi mekanlar sadece inang lizerinden bir kimlik kazanmis
ve hafizalarda bu yonleriyle yer etmistir. Dolayisiyla insanin kutsal olanla irtibatinin bir temsili
olan inang mekanlari, hem gecmisle bulusmada hem de gelecege iliskin bir anlam diinyasini insa
etmede insanin yasamini sekillendiren &nemli hafiza mekanlaridir. Ozellikle toplumlarin mekan
kimligini biylik ol¢lide kaybettigi glinUmuz diinyasinda geg¢mis, gelecek ve daha 6tesini dair bir
hafizay! pargasi oldugu toplumun Uyelerine aktarmakta ve bu yoniyle toplumsal hatirlatma
gorevi gormektedir. Ancak glinimiizde ¢ogu inang mekani ya tahrip edilerek, yikilarak ya da
tamamen islevsiz birakilarak icinde yer aldigi toplumun hafizasindan siliklesmekte ve en
nihayetinde unutulmaktadir. Bu baglamda bir mekanin silteti tizerinden okunabilen toplumsal
hafizanin unutma ve hatirlama (animsama) yonu belirleyici olmaktadir.

Bu baglamda nitel bir calisma olarak tasarlanan bu arastirma, bugtin Van’da inan¢ turizmine konu
olan ve 6nemli bir hafiza mekani gérevi géren Yedi Kilise’'nin (Warank Wank Manastiri) Van’da
yasayan yerli halkin toplumsal hafizasindaki yerini ortaya koymayi amaglamaktadir.

Anahtar Kelimeler: Toplumsal Hafiza, Hafiza Mekani, ,Unutma ve Hatirlama, Yedi Kilise

LOOKING INTO THE MEMORY OF THE PAST: REMEMBERING THE SEVEN
CHURCHES AS MEMORY SITES SUBJECT TO FAITH TOURISM

Abstract

Social memory, which helps a society find an answer to the questions about "who" and "what"
itis, allows it to shape the time and space it is in with codes related to its past, and expresses the
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process of transferring these codes to the future by reproducing, constructs itself through a
space. Because, according to Nora (2005), space is the place of memory. Assmann (2015) on the
other hand; He says that memory needs space. Accordingly, memory has a structure that tends
to spatialize. Therefore, space can be called a "living" existence area where memory is born,
develops, spreads, is preserved and even dies. In this context, space has a vital role for the
memory of a society to find a place in the future.

Space is also the living space where the value codes of the human being related to the

sacred/spiritual are produced and processed and the basic symbols related to this are most
noticed. From past to present, almost every religion, belief has created its intangible existence
in a space with more concrete symbols that make itself visible. So much so that today, some
places have gained an identity only through belief and have taken a place in the memories with
these aspects. Therefore, places of belief, which represent the connection of man with the
sacred, are important places of memory that shape human life both in meeting with the past and
in constructing a world of meaning for the future. Especially in today's world, where societies
have lost their spatial identity to a large extent, it transfers a memory of the past, the future and
beyond to the members of the society of which it is a part, and in this respect, it serves as a social
reminder. However, today, most places of belief are either destroyed, demolished or completely
dysfunctional, fading from the memory of the society they are in and ultimately forgotten. In this
context, the aspect of forgetting and remembering (remembering) of social memory, which can
be read through the silhouette of a place, is decisive.
In this context, this study, which is designed as a qualitative study, aims to reveal the place of
the Seven Churches (Warank Wank Monastery), which is the subject of faith tourism in Van and
serves as an important memory place, in the collective memory of the local people living in Van.
Keywords: Social Memory, Memory Space, Forgetting and Remembering, Seven Churches
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BIiTLIS’IN KULTUREL MiRAS TURiZMi OLANAKLARININ DEGERLENDIRILMESI

Dog. Dr. Aysegiil KELES ERICOK

Van Yuziinci Yil Universitesi
aysegulericok@yyu.edu.tr

Ozet

Dinyada, ozellikle kiiresellesme ile birlikte sosyal, klltirel, politik ve teknoloji alanlarinda ortaya
cikan birgok gelisme ve degisimlerin yani sira insanlarin serbest zamanlarinin ve gelir diizeylerinin
artmasi, bireylerin 6zel ilgileri dogrultusunda Uriin ve hizmet arayisina girmelerine neden
olmustur. Bunun sonucunda ise kiltliire, dogaya ve hobilere dayali 6zel ilgi turizm tirleri
gelismistir. Kiltire dayali 6zel ilgi turizmi tirlerinden olan Kiltiirel miras turizminin kaynaklari
dogal ve tarihi degerlerin yani sira yasam bigimi, gelenek-gorenekler, yoreye 6zgii zanaatlar ve el
sanatlari, inanglar, yéreye 6zgi giyim kusam ogeleri, yoresel yemekler, folklor gibi kilturel
degerleri de icermektedir. Dogal, tarihi ve kdiltiirel degerleri deneyimlemek isteyen bir
ziyaretgilerin, ziyaret etmek istedikleri yere taleplerinin artmasinda sahip olunan kiltar
varliklarinin 6zglin olmasi ve cesitliligi 6nem tasimaktadir. Kimi zaman ziyaretgiler, ziyaret
ettikleri bolgedeki yapilarin ait olduklari donemi ve mimari 6zellikleri konusunda bilgi sahibi
olmak isterken kimi zaman da boélgedeki yasam bigimini deneyimlemek isterler. Calismaya konu
olan Bitlis, Dogu Anadolu Bolgesinde yer almaktadir. Cografi konumu itibariyle tarihsel surecgte
ticaret yollari Gzerinde konumlanmis kuzey ve dogu bolgeleri ile gliney bélgeleri arasinda 6nemli
gecis guzergahlarindan biridir. Gegmisi neolitik doneme kadar uzayan Bitlis'te farkli
medeniyetlere ait cok sayida dogal ve kiiltiirel degerler bulunmaktadir. Ozellikle kent merkezinde
bltunligu bozulmadan glinimize kadar gelebilmis bir kiltirel doku bulunmaktadir. Bu ¢alisma
kendine 6zgi geleneksel dokuya sahip olan Bitlis’in kiltlrel miras turizmi olanaklarini ortaya
koymayi amaglamaktadir.

Anahtar Kelimeler: Kulttrel Miras Turizmi, Kiltlir Varliklari, Tabiat Varliklari, Bitlis

INVESTIGATION OF THE CULTURAL HERITAGE TOURISM POSSIBILITIES OF
BiTLiS
Abstract

In the world, especially with the globalization, many developments and changes in social,
cultural, political and technological fields, as well as the increase in people's free time and
income levels, have caused individuals to search for products and services in line with their
special interests. As a result, special interest tourism types based on culture, nature and hobbies
have developed. Cultural heritage tourism, which is one of the types of culture-based special
interest tourism, includes natural and historical values as well as cultural values such as lifestyle,
traditions and customs, local crafts and handicrafts, beliefs, local clothing items, local dishes,
folklore. The authenticity and diversity of cultural assets is important in increasing the demand
of a visitor who wants to experience natural, historical and cultural values to the place they want
to visit. Sometimes visitors want to have information about the period and architectural features
of the buildings in the region they visit, and sometimes they want to experience the lifestyle in
the region. Bitlis, which is the subject of the study, is located in the Eastern Anatolia Region. Due
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to its geographical location, it is one of the important transition routes between the northern
and eastern regions and the southern regions, which are located on trade routes in the historical
process. There are many natural and cultural values belonging to different civilizations in Bitlis,
which dates back to the Neolithic period. Especially in the city center, there is a cultural texture
that has survived to the present day without losing its integrity. This study aimed to indicate the
facilities for cultural heritage tourism of Bitlis, which has a unique traditional texture.
Keywords: Cultural Heritage Tourism, Cultural Assets, Natural Assets, Bitlis
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POPULIZM VE TURIZMi: FILM, MAGAZIN VE EDEBIYATIN TURISTIK
FAALIYETLERDE iLHAM ETKISi

Ogr. Gor. Dr. Ozlem KUCUK

Kocaeli Universitesi
ozlem.kucuk@kocaeli.edu.tr

Ozet

Kaltir, gelenekler, iklim, peyzaj, doga anitlari, arkeolojik zenginlikler gibi geleneksel turizm
kaynaklari turizm rekabetinde diger faktorlerle karsilastirildiginda giderek daha az 6nemli hale
gelmektedir. New York, Hong Kong, Bangkok, Paris, Londra, Amsterdam, Dubai, Singapur,
istanbul, gibi yliksek teknoloji donanimli, kalabalik sehirler diinyada en fazla ziyaretgi alan yerler
arasindadir. Bu sehirlerin en 6nemli ortak 6zelliklerinden biri okyanus yada deniz kiyisinda
olmalari veya sehrin icinden bir nehrin gegmesidir. Diger 6nemli ortak 6zellik ise bu gehirlerin
¢ogunun tarihi gecmisi, tarihi eserleri ve gegmis dokularinin bugtinle iletisim kurmasi ve gorindir
olmalaridir. Bir turizm destinasyonu igin olusturulan olumlu imaj ¢ok kiymetlidir. Bulunduklari
tlkelerin ekonomilerinde ¢cok 6nemli bir yere sahip, ylksek net gelir elde eden, ziyaretci akinina
ugrayan bu metropoller, film, magazin ve edebi eserlerin konusu olmustur. Dubai gibi tarihi
gecmisi blylk yanki uyandirmayanlar bile renkli eglence merkezleri, ihtisamli gékdelenleri,
buyuk ahsveris merkezleri, ylksek teknolojik altyapisi ile zengin bir mutfaga sahiptir. Bu
¢alismada bir turistik destinasyonun bir sinema filmi yada televizyon film icerisinde yer almasinin
turizm talebine etkisi lizerine odaklanirken ayni zamanda magazin kapaklarinin, romanlarin
konusu olan yerlerin, destinasyonlar ve hikayeleri ile magazinel haberlerin bireylerin seyahat
secgimleri tizerindeki etkileri izlenecektir.

Anahtar Kelimeler: Turizm, Popiilizm, Film Turizmi, Sinematik Cografya, Sosyal Medya

POPULISM AND TOURISM: THE INSPIRATION EFFECT OF FILM, MAGAZINE,
AND LITERATURE ON TOURISTIC ACTIVITIES

Abstract

Traditional tourism resources such as culture, traditions, climate, landscape, natural
monuments, and archaeological riches are becoming less and less important in tourism
competition compared to other factors. High-tech, crowded cities such as New York, Hong Kong,
Bangkok, Paris, London, Amsterdam, Dubai, Singapore, and Istanbul are among the places that
receive the most visitors in the world. One of the most important common features of these
cities is that they are on the coast of the ocean or the sea or a river passes through the city.
Another important common feature is that the historical past, historical artifacts, and past
textures of most of these cities communicate with the present and are visible. The positive image
created for a tourism destination is very valuable. The positive image created for a tourism
destination is very valuable. These metropolises, which have a very important place in the
economies of the countries they are in, have a high net income and are flooded by visitors, have
been the subject of films, magazines, and literary works. Even those whose historical past does
not make a big impact, like Dubai, have colorful entertainment centers, magnificent skyscrapers,
big shopping centers, high-tech infrastructure, and rich cuisine. In this study, while focusing on
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the effect of the inclusion of a touristic destination in a movie or television movie on tourism
demand, the effects of magazine covers, places that are the subject of novels, destinations and
stories, and magazine news on the travel choices of individuals will be observed.
Keywords: Tourism, Populism, Film Tourism, Cinematic Geography, Social Media
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MARDIN’DE YER ALAN YORESEL RESTORANLARA iLiSKiN YAPILAN E-
SIKAYETLERIN DEGERLENDIRILMESI

Dr. Ogr. Uyesi Serkan YiGIT

Mardin Artuklu Universitesi
serkanyigit@artuklu.edu.tr

Ozet

Bu calismanin amaci; Mardin’de yer alan yoresel restoranlar hakkinda yapilan sikayet icerikli
yorumlari incelemek, siniflandirmak ve sikayetlerle ilgili isletmelere 6neriler sunmaktir. Bu
kapsamda veriler TripAdvisor lzerinden 10-15 Mayis 2023 tarihleri arasindan toplanmistir. Bu
kapsamda TripAdvisor’'da yoresel restoranlar kategorisinde yer 11 restoran hakkinda yapilan 502
sikayet icerikli yorum incelenmistir. Siniflandirma islemi nitel veri analizi programi ile kodlama
yapilarak yapilmigtir. Yapilan kodlama islemi sonucunda 6 ana tema ve 14 alt tema elde
edilmistir. Ana temalar; yiyecek ve iceceklerle ilgili sikayetler, fiyatla ilgili sikayetler, personelle
ilgili sikayetler, hizmet alani ile ilgili sikayetler, servisle ilgili sikayetler, menii ile ilgili sikayetler
seklindedir. Calismanin sonug¢ kisminda ise; sikayet icerikli yorumlarin yogunlastigi konular
Gzerinde degerlendirmeler yapilarak, dneriler gelistirilmistir.

Anahtar Kelimeler: Yoresel Restoranlar, E-sikayet, Mardin, TripAdvisor

EVALUATION OF E-COMPLAINTS REGARDING LOCAL RESTAURANTS IN
MARDIN

Abstract

The aim of this study; To examine and classify the complaints about the local restaurants in
Mardin and to offer suggestions to the businesses regarding the complaints. In this context, the
data were collected through TripAdvisor between 10-15 May 2023. In the study, 502 complaints
about 11 restaurants in the category of local restaurants on TripAdvisor were examined. The
classification process was done by coding with a qualitative data analysis program. As a result of
the coding process, 6main themes and 14 sub-themes were obtained. Main themes; Complaints
about food and beverages, complaints about price, complaints about personnel, complaints
about service area, complaints about service, complaints about menu. In the conclusion part of
the study; Suggestions were developed by making evaluations on the issues on which the
complaints-related comments were concentrated.

Keywords: Local Restaurants, E-Complaints, Mardin, TripAdvisor
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OTELLERIN PERFORMANSININ COK BOYUTLU ANALIZi: BALANS SKOR KART
MODELININ KARSILASTIRMALI OLARAK UYGULANMASI

Melek SiRiN

Akdeniz Universitesi
muhasebemelek@outlook.com

Dog. Dr. Vedat YiGITOGLU

Akdeniz Universitesi
vedatyigitoglu@akdeniz.edu.tr

Ozet

Bu calismanin temel amaci; blyik Olcekli otel isletmelerinin performansini ¢ok boyutlu
performans 6lgim yontemlerinden biri olan Balans Skor Karti (BSK) ile karsilastirmali olarak
ortaya koyulmasi ve degerlendirilmesidir. Arastirma pandemi sirecinde gergeklesmistir. Bu
baglamda calismada pandeminin isletme performansi (zerinde etkisinin de belirlenmesi
amaglanmistir. Geleneksel BSK modelinde finansal, musteri, i¢ slregler ve 6grenme-gelisme
olmak (izere dort temel boyut bulunmaktadir. Bu arastirmada geleneksel modellerden farkli
olarak calisanlar, ayri bir boyut olarak ele alinmistir. Arastirma verileri 2021 yili ocak ayinda
Antalya bolgesinde faaliyet gosteren 4 veya 5 yildizli toplam 18 farkli otelin st dizey
yOneticisiyle yiiz ylize yapilan goriismelerle toplanmistir. Gériismelerde veri toplama araci olarak
yapilandiriimisg gériisme formu kullaniimistir. Elde edilen verilerin verilerinin analizinde yizde ve
ortalama gibi tamamlayici istatiksel tekniklerden yararlaniimistir. Microsoft Excel Programi ile
yapilan analiz sonucunda ilgili otellerin finansal ve mugteri performans ortalamalari yaklasik -
%35, i¢sel sire¢ performans ortalamasi -%39, 6grenme-gelisme performansi -%51 ve ¢alisan
performans ortalamasi -%10 olarak ortaya ¢ikmistir. Bununla birlikte finansal performansi pozitif
olan iki otel O7 (%42) ve O5 (%9) olurken, musteri performansi pozitif olan tek otel ise 016 (%3)
olarak ortaya ¢ikmistir. i¢ siiregler agisindan bakildiginda ise performansi pozitif olan g otelin
sirastyla 010 (%67), O7 (%55) ve 014 (%2) oldugu belirlenmistir. Ogrenme-gelisme boyutunda
otellerin tumi hedeflerinin oldukga altinda kalmistir. Calisanlar agisindan degerlendirme
yapildiginda ise pozitif performans gosteren bes otelden en yiksek performansi ortaya
koyanlarin sirasiyla 018 (%21) ve 013 (%15) isletmeleri oldugu sonucuna ulagilmigtir. Tim
performans boyutlari (izerinden ortaya koyulmus agirlikli genel isletme sonuglarina bakildiginda
basari ortalamasinin yaklasik -%32 oldugu tespit edilmistir. Bes ana boyut birlikte ele alindiginda
pozitif performansi olan isletme olmamakla birlikte, performansi kotiiniin iyisi olan isletmeler
sirastyla 05 (-%15) ve 07 (-%20) iken, performansi en koti olan isletmeler ise 013 (-%60) ve 018
(-%51) olarak belirlenmistir.  Bu sonuglar COVID-19 siirecinin otel isletmelerinin genel
performansi lzerinde ciddi diizeyde olumsuz etkiler biraktigini ortaya koymaktadir. Bununla
birlikte pandeminin de etkisiyle isletmelerin hedeflerinden en fazla uzaklastigi boyutun finansal
boyut, hedeflerine en fazla yaklastigi boyutun ise ¢alisan boyutu oldugu anlasiimistir.

Anahtar Kelimeler: Balans Skor Karti, Performans Olciimi, Otel isletmeleri, COVID-19.
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MULTIDIMENSIONAL ANALYSIS OF HOTELS' PERFORMANCE: THE
COMPARATIVE APPLICATION OF THE BALANCE SCORECARD

Abstract

The main purpose of this study is to reveal and evaluate the performance of large-scale hotels
comparatively with the Balanced Scorecard (BSC), one of the multidimensional performance
measurement methods. This research was performed during the pandemic period. In this
context, it is also aimed to determine the impact of the pandemic on business performance. In
the traditional BSC model, there are four main dimensions: financial, customer, internal
processes and learning-development. In this study, different from traditional models, employees
are considered as a separate and fifth dimension. The research data were collected through face-
to-face interviews with senior managers of 18 different 4 or 5-star hotels operating in Antalya
region in January 2021. A structured interview form was used as a data collection instrument in
the interviews. The data were analyzed using statistical techniques such as percentages and
averages. As a result of the analysis made with Microsoft Excel Program, the financial and
customer performance averages of the relevant hotels were approximately -35%, internal
process performance average -39%, learning and development performance -51% and employee
performance average -10%. However, the two hotels with positive financial performance were
07 (42%) and 05 (9%), while the only hotel with positive customer performance was 016 (3%).
In terms of internal processes, the three hotels with positive performance were 010 (67%), O7
(55%) and 014 (2%). In the learning-development dimension, all hotels fell well below their
targets. In terms of employees, it was concluded that out of the five hotels with positive
performance, 018 (21%) and 013 (15%) were the highest performers, respectively. Looking at
the weighted overall business results across all performance dimensions, it was found that the
success average was approximately -32%. When the five main dimensions are considered
together, there is no hotel with a positive performance, while O5 (-15%) and O7 (-20%) have the
best of the worst performance, while 013 (-60%) and 018 (-51%) have the worst performance.
These results reveal that the COVID-19 process has had a significant negative impact on the
overall performance of hotels. However, with the effect of the pandemic, it was determined that
the dimension in which the hotels got the most away from their targets was the financial, and
the dimension in which the hotels got the closest to their targets was the employee.

Keywords: Balance Scorecard, Performance Measurement, Hotels, COVID-19.
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YABANCI DUSMANLIGININ AGIRLAMA DAVRANISINA VE TURIZM DESTEGINE
ETKiSi

Dog. Dr. Vedat YiGITOGLU

Akdeniz Universitesi
vedatyigitoglu@akdeniz.edu.tr

Ozet

Tirkiye, son yillarda farkli tlkelerden gelen yogun gog dalgasiyla karsi karsiya kalmistir. Bu
durum, yasanan ekonomik sikintilarla birlestiginde, halk arasinda yabanci dismanligl gibi
olumsuz tutumlarin ortaya cikabilecegi bir ortami da beraberinde getirmistir. Yabanci
dismanliginin ekonomik, sosyal, kiltlrel ve psikolojik etkileriyle birlikte turizm sektériine de
ciddi etkilerinin olabilecegi duslnilmektedir. Bu baglamda galismada turizm 6grencilerinin
yabanci diismanlik diizeylerinin belirlenmesi ve bu dismanhgin misafirperverlik davranislarina ve
turizm destegine etkisinin incelenmesi amaglanmaktadir. Arastirma verileri anketle toplanmistir.
Anket uygulamasi 04 Nisan - 20 Nisan 2023 tarihleri arasinda ¢evrimigi olarak gerceklestirilmistir.
Google form ortaminda hazirlanan anket, popiler bir mesajlasma ve haberlesme uygulamasi
Gzerinden Gastronomi ve Mutfak Sanatlari egitimi alan 6grencilere gonderilmistir. Uygulama
sonunda toplanan veriler Yapisal Esitlik Modellemesi ile analiz edilmistir. Analiz sonunda
o6grencilerin yabanci dismanhk diizeylerinin ortalamanin altinda oldugu belirlenmistir. Bununla
birlikte yabanci dismanhginin agirlama davranigini ve turizm destegini negatif sekilde etkiledigi
tespit edilmistir. Turizm sektori misafirperverlik ve hosgori gibi degerlere dayanmaktadir.
Dolayisiyla 6grencilerin yabancilara yonelik tutumlari turist deneyimiyle birlikte turizm
bolgelerinin imajini ve rekabet gliciini de anlamh sekilde etkileyebilmektedir. Bu nedenle,
arastirma bulgularinin 6zellikle turizm yoneticileri, egiticileri ve diger turizm paydaslari icin
faydali olmasi beklenmektedir. Yabanci dismanliginin turizm Uzerindeki olumsuz etkisinin
anlasilmasi ve bu konuda bilingli bir sekilde hareket edilmesi hizmet kalitesinin gelismesine
yardimci olabilecektir.

Anahtar Kelimeler: Yabanci Dismanhgi, Agirlama Davranisi, Turizm Destegi, Gog, Turkiye.

THE IMPACT OF XENOPHOBIA ON HOSPITALITY BEHAVIOR AND TOURISM
SUPPORT

Abstract

Tirkiye has faced an intense migration wave from various countries in recent years. When
combined with economic difficulties, this situation has raised the possibility of the emergence of
negative attitudes such as xenophobia among the locals. It is thought that xenophobia, together
with its economic, social, cultural, and psychological effects, can also have serious impacts on
the tourism industry. In this regard, the study aims to determine the xenophobia levels of
tourism students and to examine the effects of xenophobia on hospitality behavior and tourism
support. The research data was collected through an online survey conducted between April 4th
and April 20th, 2023, using Google Forms. The survey was sent to students studying Gastronomy
and Culinary Arts through a popular messaging and communication application. The collected
data was analyzed using Structural Equation Modeling. At the end of the analysis, it has been
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determined that the xenophobia levels of the students are below the average. However, it has
been found that xenophobia negatively affects hospitality behavior and tourism support. The
tourism industry is based on values such as hospitality and tolerance. Therefore, students'
attitudes towards foreigners can significantly affect the image and competitive advantage of
tourism destinations, along with the tourists' experience. Hence, the research findings are
expected to be beneficial, particularly for tourism managers, educators, and other stakeholders
in the tourism industry. Understanding the negative impact of xenophobia on tourism and taking
conscious actions in this regard can contribute to the improvement of service quality.
Keywords: Xenophobia, Hospitality Behavior, Tourism Support, Migration, Turkiye.
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YARATICI TURIZM KAPSAMINDA DiJiTAL GOGEBELIK VE Ni$ PAZAR OLARAK
DEGERLENDIRILMESI

Dr. Ogr. Uyesi Oznur SIDAL

Van Yiziinci Yil Universitesi
oznuryeksan@hotmail.com

Ozet

Teknoloji, internet ve dijitallesmenin ¢ok hizli ilerlemesi aliskanlik, kultir ve hatta dlslince
yapilarinda, degisimlere, gelismelere ve donlsimlere neden olabilmektedir. Bu degisimin en net
hissedildigi alanlardan biri de ¢calisma hayatidir. Ozellikle pandemi siireci ile birlikte yayginlasan
uzaktan calisma artik birgok kisi icin siradan bir hal almistir. Bu baglamda giinimiizde oldukca
popiiler olmaya baslayan dijital gogebelik kavrami uzaktan calisan, calisirken de seyahat
edebilme durumunu ifade etmektedir. Seyahat etmeyi seven maceraci olarak bilinen dijital
gocebeler, seyahat tutkularini is hayatlari ile birlestirerek higbir lilkeye, sehre hatta sirkete bagl
kalmadan calisma hayatlarini siirdirmektedir. Bu g¢alismanin amaci turizm alaninda yeni bir
kavram olan ve yaratici turizm kapsaminda degerlendirilen dijital gogebelik kavramina dikkat
cekmek yeni bir nis pazar olarak potansiyellerini turizm literatiirine sunmaktir. Calismada ikincil
veri kaynaklarindan yararlanilmis; yerli ve yabanci kaynaklardan olusan bir literatiir taramasi ile
kavramsal gerceve olusturulmustur.

Anahtar Kelimeler: Dijitallesme, Dijital G6gebelik, Nis Pazar

DIGITAL NOMINATION AND ITS EVALUATION AS A NICHE MARKET WITHIN
THE SCOPE OF CREATIVE TOURISM

Abstract

The rapid progress of technology, internet and digitalization can cause changes, developments
and transformations in habits, cultures and even thought structures. One of the areas where this
change is most clearly felt is working life. Remote work, which has become widespread especially
with the pandemic process, has now become commonplace for many people. In this context, the
concept of digital nomadism, which has become very popular today, refers to the situation of
working remotely and being able to travel while working. Digital nomads, known as adventurers
who love to travel, combine their passion for travel with their business life and continue their
working life without being tied to any country, city or even company. The aim of this study is to
draw attention to the concept of digital nomadism, which is a new concept in tourism and
evaluated within the scope of creative tourism, and to present its potential as a new niche
market to the tourism literature. In the study, secondary data sources were used, and a
conceptual framework was created with a literature review consisting of domestic and foreign
sources.

Keywords: Digitization, Digital Nomadism, Niche Market
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DULDUL DAGI (OSMANIYE/DUZiCi) CUKUROVA’NIN KIS TURiZMi MERKEZi
OLABILIR Mi?

Ars. Gor. Yusuf Cagri TURKSEVEN

Mersin Universitesi
turksevencagri@mersin.edu.tr

Ozet

Turizm endistrisi elde edilen doviz geliri ve yarattigl istihdam agisindan dinyanin en buyik
endiistrilerinden birisidir. Ozellikle yarattig1 dissallik ve ¢arpan etkisi ile onlarca farkh sektérii
canlandirmaktadir. Glinimuzde turizm faaliyetleri geleneksel kitle turizmi (deniz-kum-gilines)
anlayisindan alternatif turizm anlayisina dogru yonelim gostermistir. Bu cercevede turistik talep
de degisim gostermeye baslamistir. Bu baglamda, yeni alternatif turizm destinasyonlarinin
kesfedilmesi ve turizme kazandirilmasi turizmden elde edilen faydalarin devamhligi igcin 6nem arz
etmektedir. Dildil Dagi 2246 metre yuksekligi ile Cukurova’nin en yilksek noktasidir. Kisa
mesafede hizli bir sekilde artan yikseklik Dildil Dagi’'ni kis turizmi, yayla turizmi, ekoturizm
aktiviteleri, magara turizmi, hava sporlari turizmi gibi birgok alternatif turizm tiri icin uygun hale
getirmistir. Bu alternatif turizm tdrleri arasinda kis turizmi 6nemli bir yer tutmaktadir. Kis turizmi
cogunlukla daglk ve karli bolgelerde yapilmaktadir. Kis turizmi faaliyetlerinde egim, yukseklik,
baki, karin yerde kalma siiresi gibi cografi faktorler dnemlidir. Ayrica, konaklama tesisleri, kayak
ve teleferik sistemleri kig turizminin gelismesi igin gereklidir. Duldil Dagi’nda projelendirilen ve
yapiminda sona gelinen "Diildul Dagl Doga ve Kig Sporlari Teleferik Tesisi” bolgenin kig turizmi
merkezi olma yolunda énemli bir yere sahiptir. Bu ¢alismanin amaci, Dildul Dagi’'nin kig turizmi
merkezi olabilme potansiyelini ortaya koymak ve bdlgenin kis turizmi merkezi olabilmesi igin
yapilmasi gerekenleri dneriler halinde sunmaktir. Bu amagla nitel arastirma yéntemlerinden
niteliksel tasarim tirl (literattr/kaynak taramasi) ve saha gozlemleriyle Duldial Dagrnin kis
turizmi potansiyeli ortaya koyulmaya calisilacaktir. Mayis 2023-Haziran 2023 tarihleri arasinda
saha gezileri yapilarak veri toplanacaktir. Bu ¢galismanin Duldil Dagi’nin kig turizmi potansiyeline
iliskin  farkindalik yaratarak bilimsel literatiire ve uygulayicilara katki saglayacagi
disunilmektedir.

Anahtar Kelimeler: Dildil Dagi, Alternatif Turizm, Kis Turizmi

COULD DULDUL MOUNTAIN (OSMANIYE/DUZiCi) BE A WINTER TOURISM
DESTINATION OF CUKUROVA?

Abstract

The tourism industry is one of the world's largest industries in terms of foreign exchange earnings
and employment opportunities it creates. Especially with its externalities and multiplier effect,
it stimulates dozens of different sectors. Nowadays, tourism activities are moving towards
alternative tourism concepts from the traditional mass tourism (sun-sea-sand) approach. In this
context, tourist demand has also started to change. In this regard, the discovery and
development of new alternative tourism destinations are important for the continuity of the
benefits obtained from tourism. Diild{il Mountain, with an altitude of 2246 meters, is the highest
point of Cukurova. The rapidly increasing altitude over a short distance has made Duldl
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Mountain suitable for many alternative tourism types such as winter tourism, highland tourism,
ecotourism activities, cave tourism, and air sports tourism. Among these alternative types of
tourism, winter tourism occupies an important place. Winter tourism is mostly carried out in
mountainous and snowy regions. Geographical factors such as slope, altitude, aspect, and snow
retention time are important in winter tourism activities. In addition, accommodation facilities,
ski lifts, and cable car systems are necessary for the development of winter tourism. The "Duldl
Mountain Nature and Winter Sports Cable Car Facility" project, which is being planned and is
close to completion on Diildil Mountain, has an important place in the region's path to becoming
a winter tourism center. The aim of this study is to reveal the potential of Diildil Mountain to
become a winter tourism center and to present recommendations for what needs to be done
for the region to become a winter tourism center. For this purpose, the qualitative design type
(literature/source review) of qualitative research methods and field observations will be used to
reveal the winter tourism potential of Dildiil Mountain. Data will be collected through field trips
between May 2023 and June 2023. It is believed that this study will contribute to the scientific
literature and practitioners by creating awareness of Duldil Mountain's winter tourism
potential.

Keywords: Diildil Mountain, Alternative Tourism, Winter Tourism.
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DUNYA’DA AGROTURIZM: BiR BiBLIYOMETRiK ARASTIRMA

Dog. Dr. Nurhan KESKIN
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Reyyan KESKIN
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Prof. Dr. Zehra EKIN

Van Yiiziinci Yil Universitesi
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Prof. Dr. Siddik KESKIN

Van Yiziinci Yil Universitesi
skeskin@yyu.edu.tr

Ozet

Bu calismada, Diinya’da son yirmi yedi yilda yapilmis agroturizm konulu galismalara ait
bibliyometrik veriler VOSviewer gorsellestirme programi araciligiyla ¢esitli bibliyometrik
analizlere tabi tutulmus ve haritalandiriimistir. Bu amagla Web of Science (WOS) veri tabaninda
“Agro tourism" anahtar kelimesi kullanilarak, yapilan aramada 1996-2023 yillari arasinda toplam
1085 adet yayin taranmistir. Tarama sonucunda bibliyometrik esleme ile yayinlayan kurum, tlke,
baslik, yazar isimleri, yayin yili, dergi adi ve atif sayisi analiz edilmistir. Analiz sonucunda ortaya
cikan veriler VOSviewer Gorsel Haritalama Yontemi ile harita seklinde sunulmustur. Calisma
sonucunda, WOS veri tabanindan alinan 1085 makaleye toplam 6609 adet atif yapildigi, makale
basina ortalama atif sayisinin 6.5 ve H indeksinin 36 oldugu gézlenmistir. Gerek makale gerekse
de atif sayisinin 2003 yilindan itibaren arttigi dikkat ¢ekmistir. Makalelerin %43’G “Tarim”
alaninda yayinlanmis olup, Cin, Romanya, ABD ve italya en fazla (%47) makale yayinlayan Ulkeler
olmustur. Makalelerin ¢ogu (%37) Elsevier ve Uluslararasi Bahge Bitkileri Dernegi (International
Society for Horticultural Science-ISHS) gibi kurumlarda yayinlanmistir. Makalelerin %40.8'i
konferans kitaplarinda yayinlanirken %27’si SCI-Expanded kategorisinde yer alan dergilerde
yayinlanmistir. Calismada agroturizm alanindaki kiiresel egilimler ve énemli ¢alismalar ortaya
konulmus ve agroturizm alaninda ¢ok sayida arastirmacinin faaliyet gosterdigi ve bu alanda
yapilan arastirmalarin giderek arttigi gozlenmistir. Calismanin, konu ile ilgili gelecekteki
yonelimleri veya egilimleri belirleyebilme agisindan katki saglayacagi diistiniilmektedir.

Anahtar Kelimeler: Kirsal Turizm, Akademik Calismalar, Bibliyometri
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AGROTOURISM IN THE WORLD: A BIBLIOMETRIC STUDY
Abstract

In this study, bibliometric data of agrotourism studies conducted in the world in the last twenty-
seven years were subjected to various bibliometric analyses and mapped through VOSviewer
visualization software. For this purpose, a total of 1085 publications between 1996-2023 were
searched in the Web of Science (WOS) database using the keyword "agrotourism". As a result of
the search, the publishing institution, country, title, author names, year of publication, journal
name and number of citations were analyzed by bibliometric mapping. The data obtained as a
result of the analysis were presented in the form of a map with VOSviewer Visual Mapping
Method. As a result of the study, it was revealed that a total of 6609 citations were made to 1085
articles taken from the WOS database, the average number of citations per article was 6.5 and
the H index was 36. It is noteworthy that both the number of articles and citations has increased
since 2003. 43% of the articles were published in the field of "Agriculture" and China, Romania,
USA and Italy were the countries that published the highest number of articles (47%). Most of
the articles (37%) were published in institutions such as Elsevier and International Society for
Horticultural Science (ISHS). While 40.8% of the articles were published in conference
proceedings, 27% were published in journals in the SCI-Expanded category. In the study, global
trends and important studies in the field of agrotourism were revealed and it was observed that
a large number of researchers are active in the field of agrotourism and research in this field is
gradually increasing. It is expected that the study will contribute to the determination of future
orientations or trends related to the subject.

Keywords: Rural Tourism, Academic Studies, Bibliometry

34



International West Asia 08th-10th June 2023
IWA Consress of Tourism Skopje, North Macedonia IWACT’23

Research
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Ozet

Bu calismada, Diinya’da sarap turizmine yonelik yapilmis arastirmalarin egilimleri bibliyometrik
olarak incelenmistir. Bu amagla 1995-2023 vyillari arasinda yapilmis sarap turizmi ¢alismalari
“wine tourism” anahtar kelimesi kullanilarak Web of Science (WQOS) veri tabaninda taranmistir.
Tarama sonucunda 1664 galismaya ulasiimistir. Veri toplama islemi igin yayinlayan kurum, baslik,
yazar isimleri, yayin yili, dergi adi ve atif sayisi gibi bilgiler kullanilmistir. Tim metin verileri
VOSviewer yazilimiyla analiz edilerek dogruluk ve guvenilirlik saglanmistir. Metin madenciligi ve
veri gorsellestirme yontemleri (6rn. bubbles maps) kullanilarak sonuclar daha anlasilir hale
getirilmistir. WOS veri tabanindan alinan 1664 makaleye 10382 adet atif yapildigi gozlemistir.
Makale basina ortalama atif sayisi 11.6 ve H indeksi 58’dir. 2005 yilindan itibaren hem makale
hem de atif sayisinin arttigi dikkat gekmistir. Makalelerin %18'i “Tarim” alaninda yayinlanmistir.
Avusturalya, ABD, italya ve ispanya bu konuda en fazla (%51) makale yayinlayan iilkelerdir.
Makalelerin ¢ogu (%34) Emerald Group Publishing, Taylor&amp;Francis ve Elsevier gibi
kurumlarda yayinlanmis olup %38’'i SCl-Expanded kategorisinde yer almaktadir. Calisma
sonucunda sarap turizmi alaninda ¢ok sayida arastirmacinin faaliyet gosterdigi ve bu alanda
yapilan arastirmalarin giderek arttigi gdzlenmistir. Calismanin sarap turizmi alanindaki kiresel
egilimleri ve 6nemli calismalari ortaya koymasi bakimindan gelecekte planlanacak ¢alismalara yol
gosterecegi duslinilmektedir.

Anahtar Kelimeler: Alternatif Turizm, istatistik Analiz, Siireli Yayinlar

BIBLIOMETRIC ANALYSIS OF GLOBAL WINE TOURISM STUDIES
Abstract

In this study, the trends of research on wine tourism in the world were analyzed bibliometrically.
For this purpose, wine tourism studies conducted between 1995-2023 were searched in the Web
of Science (WOS) database using the keywords "wine-tourism". As a result of the search, 1664
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studies were reached. Information such as title, author names, publication year, journal name
and number of citations were used for data collection. All text data were analyzed with
VOSviewer software to ensure accuracy and reliability. Text mining and data visualization
methods (e.g. bubbles maps) were used to make the results more understandable. It was
observed that 10382 citations were made to 1664 articles taken from the WOS database. The
average number of citations per article is 11.6 and the H index is 58. Since 2005, it is noteworthy
that both the number of articles and citations has increased. 18% of the articles were published
in the field of "Agriculture". Australia, USA, Italy and Spain are the countries that published the
highest number of articles (51%) on this subject. Most of the articles (34%) were published in
publishing houses such as Emerald Group Publishing, Taylor&amp;Francis and Elsevier and 38%
of them are in SCI-Expanded category. As a result of the study, it was determined that a large
number of researchers are active in the field of wine tourism and the research in this field is
increasing. It is expected that the study will guide future studies in terms of revealing global
trends and important studies in the field of wine tourism.

Keywords: Alternative Tourism, Statistics Analysis, Periodicals
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TEKNIK GEZILERIN TURiZM OGRENCILERININ KULTUR TURiZMi ALGILARINA
ETKISi: DENEYSEL BiR TASARIM

Ogr. Gor. Ozge BUYUK

Canakkale Onsekiz Mart Universitesi
ozgebuyuk@comu.edu.tr

Dog. Dr. Giilsah AKKUS

izmir Katip Celebi Universitesi
gulsah.akkus@ikcu.edu.tr

Ozet

Turizm egitimi alan 6grencilerin mezuniyet asamalari sonrasinda turizm sektoriinde
oynayacaklari etkin roller agisindan bakildiginda; aldiklari sektorel egitim esnasinda edindikleri
teorik bilgilerin yani sira katildiklari uygulamaya dair faaliyetler 6zel énem tasimaktadir. Bu
faaliyetler arasinda yer alan teknik geziler, ilgili 6grencilerin meslege dair tutumlarini
etkilemektedir. Alternatif turizm tiirleri arasinda sayilan kiiltiir turizmi, her gegen giin biyime
kaydetmekte ve ayni zamanda da kiresel seyahat egilim ve beklentilerini sekillendirmektedir.
Egitimlerini tamamladiktan sonra turizm profesyonelleri olarak sektorde etkin rol Ustlenecek
olan 6grencilerin, kiltir turizmi ile ilgili altyapilar, strdirilebilir turizm gelisiminde 6nem
tasimaktadir. Bu noktadan hareketle, turizm alaninda egitim alan 6grencilerin kiltur turizmi ile
ilgili bilgi, altyapi ve farkindaliklarinin da hem teorik hem pratik agidan gelistiriimesi
gerekmektedir. Bu galismada turizm egitiminde basvurulan uygulama teknikleri arasinda yer alan
kdltar turizmi temali teknik gezilerin, 6grencilerin ilgili turizm turi ile ilgili algilarinda degisime
neden olup olmadigl ortaya koyulmaktadir. Arastirmanin érneklemi seyahat ve turizm egitimi
devam etmekte olan 48 6grenciden olusmaktadir. Tek gruplu 6n test-son test uygulanan basit
deneysel desene sahip bu panel arastirmasinda bagimsiz degiskenin miidahalesi (deney) 6ncesi
ve sonrasinda kelime iliskilendirme testi araciligi (KiT) ile 6lgilmis, toplanan veriler MaxQDA
2020 Programi aracihig ile icerik analizine tabi tutulmustur. Arastirma sonuglarina gore teknik
geziler, turizm egitimi alan 6grencilerin kiltlr turizmi algilari Gzerinde anlamli bir degisime yol
acmaktadir.

Anahtar Kelimeler: Kiiltiir Turizmi, Turizm Egitimi, KIT, Mize Ziyaretleri, Teknik Gezi

THE EFFECT OF TECHNICAL TRIPS ON THE CULTURAL TOURISM PERCEPTIONS
OF TOURISM STUDENTS: AN EXPERIMENTAL DESIGN

Abstract

Considering the active roles that students who receive tourism education will play in the tourism
sector after graduation, besides the theoretical knowledge they have acquired during the
sectoral education they receive, the activities related to the practice they participate in are of
special importance. Technical trips, which are among these activities, affect the attitudes of the
related students towards the profession. Cultural tourism, which is considered among the
alternative tourism types, grows day by day and shapes global travel trends and expectations.
Cultural tourism-related infrastructure of the students who will take an active role in the sector
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as tourism professionals after completing their education is important in the development of
sustainable tourism. From this point of view, it is necessary to develop the knowledge,
infrastructure, and awareness of the students studying in tourism, both in theory and in practice.
In this study, it is revealed whether cultural tourism-themed technical trips, which are among
the application techniques used in tourism education, cause a change in the perceptions of
students about the related tourism type. The research sample includes 48 students who are
pursuing their travel and tourism studies. This single-group pretest-posttest panel study used a
word association test to measure the independent variable before and after the intervention.
Data collected was then analyzed with MaxQDA 2020. According to the results of the research,
technical trips lead to a significant change in the cultural tourism perceptions of the students
receiving tourism education.

Keywords: Cultural Tourism, Tourism Education, WAT, Museum Visits, Technical Trip
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NUDGE OR NOT TO NUDGE IN FOOD AND BEVERAGE SECTOR: A COST
ANALYSIS

Prof. Dr. Ekrem TUFAN

Canakkale Onsekiz Mart Universitesi
etufan@yahoo.com

Asst. Prof. Dr. Hasan GUL

Canakkale Onsekiz Mart Universitesi
hasangull7@gmail.com

Nur UNDEY

Bagimsiz Arastirmaci
nurkalpak@gmail.com

Abstract

As Kahneman (Kahneman, 2011) is asserted human decision can be divided into two as daily and
non-daily (serious) decisions which 70% of our decisions are daily decisions. Because these
decisions are mainly routine decisions, we do not spend too much time when we take them. Our
brain is lazy so, usually left daily decisions for automated pilot. However, even it makes easy our
life sometimes it leads us to fall wrong doings and/or biases. To avoid this and making more
accurate decisions we need to be nudged. Nudge could be in every phase of our life. So, a small
nudge can lead a big cost saving for a company who engaged in food and beverage sector. In this
paper, with applying a questionnaire we have searched nudge opportunity for cost saving of one
of university restaurant in Tirkiye which apply self-service and tray system. As a result, we have
found that making a small change (nudge) of tray system, the company can make big cost saving.
Keywords: Nudge, Food And Beverage, Tourism, Behavioural Economics
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ODEMIS’TE TURK DONEMi MiMARi VE SANAT MIiRASININ KULTUR VE iINANC
TURiZMi ACISINDAN DEGERLENDIRMESi

Dog. Dr. Mehmet TOP

Van Yuziinci Yil Universitesi
mtop@yyu.edu.tr

Ozet

Kaltlr ve inang turizmi, tarihi ve kutsal yerlerin ziyaret edilmesi sonucu ortaya ¢ikan bir turizm
sekli olup, Turkiye 'de bu kapsaminda gorilebilecek bircok kutsal ve tarihi yer ile eserler
bulunmaktadir. Bu baglamda Anadolu’nun kiltirel zenginligi inan¢ turizminin de bir parcasi
haline gelmis ve glinimiizde kilttrel turlarla birlikte glizergah belirlenmesinde 6nemli bir faktor
olmustur. Kiiciik Menderes Havzasinda yer alan Selguk, Tire ve Odemis gibi merkezlerde bir cok
ziyaret yeri tarihi mekan bulunmaktadir. Bu merkezlerde farkli din ve medeniyetlere ait kilturel
degerler inang turizminin en 6nemli ¢ekicilikleri arasinda yer almaktadir. Yorede Tirk donemi 14.
Yizyll baslarindan itibaren takip edilebilmekte; genel olarak Aydinogullari ve Osmanl
donemlerini kapsamaktadir. Bu dénemlerden kalma bir¢cok mimari ve sanat mirasi bulunmakta
olup, bunlarin her birisi ginUmuizde turizmin 6nemli bilesenleri haline gelmistir. Bu bildiri
kapsaminda, Odemis’in Merkezi ile Birgi, Bademli (Bademye) ve Liibbey gibi mahallelerinde yer
alan Tirk donemine ait mimari ve sanat eserleri ile dini ziyaret alanlarinin ele alinip, turizm
acisindan degerlendirmesi yapilacaktir. Ornegin Birgi’nin merkezinde yer alan imami Birgivi
Kabristani ve Mezari her yil binlerce misafiri agirlamaktadir. Adi Birgi ile 6zdeslesmis olan imam-
I Birgivi aslinda 1521 yilinda Balikesir'de dogmustur. Tam adi Muhammed Bin Ali Zeynuddindir.
Fikirleriyle zamanin alimleri arasinda biyuk itibar goéren Mehmet Efendi Osmanl
imparatorlugunun en genis topraklara ulastigi Kanun-i Sultan Siileyman déneminde yasamistir.
Buydk bir fakih olmanin yaninda Haci Bayram Veli Hazretlerinin piri oldugu Bayramiye Tarikati’nin
da bir mensubudur. Birgivi Hazretleri 1573 yilinda heniiz 52 yasindayken bir veba salgininda vefat
etmigstir. Cenazesi Birgi'nin kuzeydogusunda bulunan kabristana defnedilmistir. Kabri
saghgindayken vasiyet ettigi (izere gosteristen uzaktir ve Gzerine tiirbe yapilmamistir. Zamanla
burasi yérenin en énemli inang merkezlerinden biri haline gelmistir. Birgi’de imami Birgivi'nin
kabri disinda Aydinogullari ve Osmanh dénemlerinden kalma mimari ve sanat eserleri kiltir ve
inang turizminin birer parcasi haline gelmistir. Birgi Ulu Cami ve Cakiraga Konagi bunlarin en ¢ok
bilineni ve ziyaret edilen 6rnekleridir. Ayrica diger dini ve sivil mimarlk 6rnekleri ve Birgi kent
dokusu gelen ziyaretgilere ve turistlere kaliteli zaman gecirmelerine imkan saglamaktadir.
Odemis’in 20 km. giineyinde yer alan Bademli Mahallesi, lizerinde Tiirk déneminden kalma
bircok dini ve sivil mimarlik 6rnekleri barindirmaktadir. Aydin Daglarinin kuzey eteklerinde dere
icerisine kurulmus Bademli, gegmiste Bademye olarak bilinmektedir. Evliya basi ziyaret yeri, Kilci
Mehmet Aga Cami ve Hayrettin Efendi Camii bu dini mimarlk érneklerinden bazilaridir. Bunlar
mahallede inang turizmi agisindan kayda deger mekanlardir. Bu bildiride Odemis’in tarihi ve
turizm agisindan dikkat ¢eken iki 6hemli merkezi olan Birgi ve Bademli’de bulunan bu degerlerin
kiiltir ve inang¢ turizmi acisindan gerekli ilgiyi gorip goérmedigi degerlendirilecektir. Bu
merkezlerin alan yodnetimlerinin yapilip yapilmadigi; buna bagh alt ve Ust yapi ile gevre
diizenlemesi ve temizliginin ihtiyaci karsilayacak bigcimde olusturulup, olusturulmadiklari
irdelenecektir. Ayrica bu iki merkezin birbirine entegre edilerek ziyaret edilme olanaklari ortaya
konmaya calisilacaktir.
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Anahtar Kelimeler: Odemis, imam Birgivi, Ulu Cami, Cakiraga Konagi, Kilci Camii

EVALUATION OF THE ARCHITECTURAL AND ARTISTIC HERITAGE OF THE
TURKISH PERIOD IN ODEMI$ IN TERMS OF CULTURE AND RELIGIOUS
TOURISM

Abstract

Culture and religious tourism are forms of tourism that has emerged as a result of visiting
historical and sacred places, and there are many sacred and historical places and artifacts that
can be seen in Turkey. In this context, the cultural richness of Anatolia has become a part of
religious tourism and has become an important factor in determining the route together with
cultural tours today. There are many places of visit and historical sites in centers such as Selcuk,
Tire and Paid located in the Kiicik Menderes Basin. Cultural values belonging to different
religions and civilizations are among the most important attractions of religious tourism in these
centers. In the region, the Turkish period can be followed from the beginning of 14th century
and in general, it covers the Aydinogullari and Ottoman periods. There are many architectural
and artistic heritages dating back to these periods, and each of them has become an important
component of tourism today. Within the scope of this declaration, the architectural and artistic
works of the Turkish period located in the center of Odemis and its neighborhoods such as Birgi,
Bademli (Bademye) and Libbey, as well as religious visiting areas will be discussed and evaluated
in terms of tourism. For example, the Imam Birgivi Cemetery and Tomb, located in the center of
Birgi, welcomes thousands of guests every year. Imam-i Birgivi, whose name is identified with
Birgi, was actually born in Balikesir in 1521. His full name is Muhammad Bin Ali Zaynuddin.
Mehmet Efendi, who was highly regarded among the scholars of the time with his ideas, lived
during the reign of Kanun-i Sultan Sileyman, when the Ottoman Empire reached the widest
lands. Besides being a great scholar, he is also a member of the Bayramiyye Order, of which Haci
Bayram Veli is the piri. Birgivi died in a plague epidemic in 1573 when he was only 52 years old.
His body was buried in the cemetery located northeast of Birgi. His grave is far from ostentation,
as he bequeathed when he was in good health, and no mausoleum was built on it. Over time,
this place has become one of the most important faith centers of the region. Apart from the
Imam Birgivi Tomb in Birgi, architectural and artistic works dating from the Aydinogullari and
Ottoman periods have become a part of cultural and religious tourism. Birgi Ulu Mosque and
Cakiraga Mansion are the most well-known and visited examples of these. In addition, other
examples of religious and civil architecture and the urban texture of Birgi provide an opportunity
for visitors and tourists to spend quality time. The Bademli District, located 20 km south of
Odemis, contains many examples of religious and civil architecture dating from the Turkish
period. Established in a stream at the northern foothills of the Aydin Mountains, Bademli has
been known as Bademye in the past. Evliya visitation place, Kilct Mehmet Aga Mosque and
Hayrettin Efendi Mosque are some of these examples of religious architecture. These are
noteworthy places in terms of religious tourism in the neighborhood. In this declaration, it will
be evaluated whether these values located in Birgi and Bademli, two important centers of
Odemis that attract attention in terms of history and tourism, have received the necessary
attention in terms of culture and religious tourism. It will be examined whether the area
management of these centers has been carried out; whether they have been created in such a
way as to meet the environmental regulation and maintenance needs with the related
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infrastructure and superstructure. In addition, it will be tried to reveal the possibilities of visiting
by integrating these two centers into each other.
Keywords: Odemis, Imam Birgivi, Ulu Mosque, Cakiraga Mansion, Kilci Mosque
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YORESEL YiYECEKLERIN GASTRONOMI TURiZMi ACISINDAN ONEM:i:
GOKCEADA YORESEL OT YEMEKLERi UZERINE BiR ARASTIRMA

Dr. Ogr. Uyesi Mehmet CAVUSOGLU

Canakkale Onsekiz Mart Universitesi
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Olena CAVUSOGLU
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lunnacik@gmail.com

Ozet

Sekiz bin yillik insanlik tarihi gegmisi ve kokli gastronomi kiltiirt ile Glkemizin 6nemli bir turizm
merkezi olan Gokceada, geleneklere bagli yoresel yiyecek icecek lretimini destekleyen Slow
Food hareketine lyeligi ile de diinya turizm pazarindaki gekiciligini artirmis bir destinasyondur.
Tarih boyunca bir¢ok medeniyete ev sahipligi yapmis bir ada olan Gokgeada, muhtesem dogasi,
tarihi, arkeolojik ve mitolojik gegmisi ve ev sahipligi yaptigi birgok medeniyetin katkisi ile olusmus
rafine mutfak kiltiri ile glinimiizde gozde bir Gastronomi Turizm merkezi olma 6zelligi de
tasimaktadir. Bu ¢alisma, geleneksel yontemlerle hazirlanmis yéresel gida triinlerini, yoreye 6zgi
otantik mekanlarda, adil fiyatlarla sunmayi kendine ilke edinmis bir Gok¢eada’da gastronomi
turizmi yaratmaya katki saglamak igin yapilmis bir g¢alismadir. Calismanin birinci béliminde
Gokgeada’nin tarihi, arkeolojik ve dogal turistik potansiyeli ve tarihi binlerce yillik insanlik tarihi
gecmisine dayanan gastronomi kiltlrl hakkinda bilgiler yer almaktadir. Calismanin ikinci
boliminde, Slow Food hereketi, gastronomi turizmi ve yoéresel yiyecek icecek kavramlar
actklanmistir. Arastirma bolimi olan Gglincli bolimde ise Gokgeada’nin yiyecek icecek kiltira
icerisinde yer alan ve Slow Food felsefesine uygun olarak iretilip gastronomi turizmi kapsaminda
satilabilecek Yoresel Ot Yemeklerini kayit altina almayi amaglayan Nitel bir arastirma yer
almaktadir. Sonug bolimiinde ise Slow Food felsefesine uygun olarak dretilip gastronomi turizmi
kapsaminda satisi yapilabilecek Gokgceada yoresel ot yemeklerinin kayit altina alinmasi, gelecek
nesillere aktarilmasina katki saglanmasi ve yoresel yiyecek icecek kiltUrinin strdirilebilirligi
icin yapilmasi gerekenler hakkinda oneriler yer almaktadir.

Anahtar Kelimeler: Gastronomi, Gdkg¢eada, Turizm, Slow Food, Yoresel, Ot Yemegi

IMPORTANCE OF LOCAL FOODS IN TERMS OF GASTRONOMY TOURISM: A
RESEARCH ON LOCAL HERB FOODS IN GOKGEADA

Abstract

Gokgeada, which is an important tourism center of our country with its eight thousand years of
human history and deep-rooted gastronomic culture, is a destination that has increased its
attractiveness in the world tourism market with its membership in the Slow Food movement,
which supports traditional food and beverage production. Gokgeada, which is an island that has
hosted many civilizations throughout history, is also a popular Gastronomy Tourism center with
its magnificent nature, historical, archaeological and mythological history and a refined culinary
culture formed by the contribution of many civilizations it hosts. This study is a study conducted
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to contribute to the creation of gastronomic tourism in Gokgeada, which has adopted the
principle of offering local food products prepared with traditional methods, in authentic places,
at fair prices. In the first part of the study, there is information about the historical,
archaeological and natural touristic potential of Gokgeada and the gastronomic culture based on
thousands of years of human history. In the second part of the study, the Slow Food movement,
gastronomic tourism and local food and beverage concepts are explained. In the third section,
which is the research section, there is a Qualitative Research aiming to record the Local Herb
Meals that are included in the food and beverage culture of Gokgeada and can be produced in
accordance with the Slow Food philosophy and sold within the scope of gastronomy tourism. In
the conclusion part, there are suggestions about what should be done for the recording of local
herb dishes in Gokgeada, which can be produced in accordance with the Slow Food philosophy
and sold within the scope of gastronomic tourism, to contribute to their transfer to future
generations, and to ensure the sustainability of the local food and beverage culture.

Keywords: Gastronomy, Gékgeada, Tourism, Slow Food, Local, Herb Food
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ALANYA’DA DIJITAL GOGCEBE POTANSIYELI VE DESTINASYON PAYDASLARININ
ROLLERI

Ars. Gér. Muhammet Necati CELIK
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m.necaticelik@gmail.com

Ozet

Dijital gocebeler giderek blylimekte olan ve gittikleri destinasyonlarda belirli beklentileri olan bir
topluluktur. Dijital gogebeler, calisirken dijital araglari ve interneti kullanan ve sirekli seyahat
ederken uzaktan calisan bilgi iscileri olarak tanimlanmaktadir. Ginimuizde birgok Ulke dijital
gocebeleri kendi Ulkelerinde agirlamak icin 6zel vize politikalari gelistirmekte ve onlarin talep
ettikleri altyapi ve hizmetleri saglama c¢abasi igerisine girmektedir. Uluslararasi turizm
istatistiklerinde Ust siralarda yer alan Tirkiye'nin de dijital gdgebelere yonelik politik adimlari
atmasi gerekmektedir. Alanya, 2021 yilinda 5,5 milyondan fazla ziyaretg¢i agirlayan, turizm
altyapisi glclu ve dijital gocebeleri cekme potansiyeli olan 6zelliklere sahip bir destinasyondur.
Ancak, bu potansiyelini gerceklestirmek adina destinasyon paydaslarinin dijital gbcebelerin talep
ettigi hizmetleri saglama konusunda gereken adimlari atmasi olduk¢a 6nemlidir. Bu arastirmanin
temel amaci Alanya’daki destinasyon paydaslari tarafindan dijital gécebe talebini ¢cekmek
amaciyla atilmasi gereken adimlarin belirlenmesidir. Arastirmada oncelikle dijital gécebelerin
ihtiyac duydugu ve talep ettigi hizmetler dokiiman analizi ydntemiyle ilgili alanyazinda yer alan
arastirmalar ve raporlar incelenerek belirlenmistir. Ardindan destinasyon paydaslarinin atmasi
gereken adimlar net bir sekilde ortaya koyulmustur. Arastirmanin énemli sonuglarindan bazilari,
kamu sektorl tarafindan ortak kamu alanlarinda hizli internet hizmetinin ve kapsayici sehir ici
ulasim imkanlarinin saglanmasi gerektigidir. Buna ek olarak, 6zel sektér temsilcileri tarafindan
dijital gbcebelerin talep ettikleri ortak yasam ve calisma alanlarinin olusturulmasi gerekliligi de
arastirmanin 6nemli sonuglari arasinda yer almaktadir. Son olarak, Tiirkiye’deki politika yapicilara
dijital gocebe pazarindan daha fazla pay alinmasi adina tesvik edici bazi diizenlemeler yapilmasi
ve bu topluluga 6zel bir vize politikasi gelistirilmesi 6nerilmektedir.

Anahtar Kelimeler: Dijital Gogebeler, Destinasyon Paydaslari, Politika Onerileri, Altyapi ve
Hizmetler, Alanya

DIGITAL NOMAD POTENTIAL AND ROLES OF DESTINATION STAKEHOLDERS IN
ALANYA

Abstract

Digital nomads are a growing community and have certain expectations from destinations.
Digital nomads are defined as knowledge workers who use digital tools and the internet and
work remotely while constantly traveling. Today, many countries are developing special visa
policies to host digital nomads in their own countries and trying to provide the infrastructure
and services demanded by digital nomads. Tirkiye, which is one of the leading countries in
international tourism statistics, also needs to take political steps toward digital nomads. Alanya,
a destination that hosted more than 5.5 million visitors in 2021, has a strong tourism
infrastructure and characteristics that attract digital nomads. However, to attract this potential,
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destination stakeholders need to take the necessary steps to provide the services demanded by
digital nomads. The main purpose of this research is to determine the steps needed to be taken
by the destination stakeholders to attract digital nomads to Alanya. Firstly, the needed and
demanded services for digital nomads were determined by examining the related research and
reports in the literature with the document analysis method in the research. Then, the steps to
be taken by the destination stakeholders are clearly revealed. Some of the important results of
the research are that the provision of high-speed internet service in common public areas and
extensive city transportation opportunities should be provided by the public sector. In addition,
the necessity of creating co-living and co-working spaces by the private sector is among the
crucial results of the research. Finally, it is recommended to policymakers that they need to make
some encouraging regulations and develop a special visa policy for this community in Turkiye to
get a larger share of the digital nomad market.

Keywords: Digital Nomads, Destination Stakeholders, Policy Suggestions, Infrastructure and
Services, Alanya
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GIDA GUVENLIGI BiLGISININ SOKAK LEZZETLERINi SATIN ALMAYA ETKiSi*

Berna SUNBUL

Karabiik Universitesi
sunbulberna98@gmail.com

Dr. Ogr. Uyesi Samet GOKKAYA

Karabiik Universitesi
sametgokkaya@karabuk.edu.tr

Dr. Ogr. Uyesi isa UGUR

Karabiik Universitesi
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Ozet

Son yillarda artan gida kaynakli hastaliklar ciddi saglk sorunlarina yol agabilmekte hatta élimle
sonuglanabilmektedir. Bu ylizden tiketiciler glvenli gida tiketme egilimindedir. Turizm
sektériinde bazi ziyaretciler yiyecek ihtiyaglarini genellikle restoran veya kafeterya gibi
isletmelerden saglarken bazilari ise daha kolay erisebilecegi sokak lezzetleri ile karsilamaktadir.
Ancak sokak lezzetlerinin gida kaynakh saghk sorunlari agisindan givenilirligi ile ilgili bazi
endiselerin oldugunu séylemek de mimkindir. Bu sebeple bu arastirmada yerli ziyaretgilerin
gida glvenligi bilgisinin, sokak lezzetlerini satin almaya etkisinin ortaya ¢ikariimasi
amaglanmaktadir. Bu baglamda izmir ilini ziyaret eden ve sokak lezzeti tiiketen 533 vyerli
ziyaretgiden anket teknigi yoluyla veriler toplanmistir. Arastirmada kullanilan gida guvenligi
bilgisi ve sokak lezzeti satin alma davranisina yonelik dlgekler daha 6nce yapilan galismalardan
uyarlanmistir. Gegerlik ve glivenilirlik analizleri yapildiktan sonra arastirma hipotezleri test
edilmistir. Elde edilen sonuglara gore yerli ziyaretgilerin gida glivenligi bilgilerinin sokak lezzeti
satin alma davranisina olumlu etkisi oldugu sonucuna ulasiimistir. Ayrica gida giivenligi bilgisi alt
boyutlari olan kisisel hijyen ve ¢apraz bulasmanin sokak lezzeti satin alma davranisini etkiledigine
yonelik sonuglar ortaya ¢ikmaktadir. Ancak alt boyutlardan temizlik, pisirme, koruma ve personel
sagliginin sokak lezzetlerini satin almaya etkisinin bulunmadigi sonucuna ulasgiimistir.

Anahtar Kelimeler: Gida Giivenligi, Sokak Lezzetleri, Satin Alma Davranisi, izmir.

THE EFFECT OF FOOD SAFETY KNOWLEDGE ON PURCHASING STREET FOODS
Abstract

Food-borne diseases, which have increased in recent years, can lead to serious health problems,
and even result in death. Therefore, consumers tend to consume safe food. In the tourism sector,
some visitors fulfill their food needs from businesses such as restaurants or cafes during their
travel, while others consume street foods that they can access more easily. However, there are
concerns about the safety of street foods. Therefore, this research aims to reveal the effect of

! Bu calisma“ziyaretgilerin gida giivenligi bilgisinin gastronomik uriin olarak sokak lezzetlerini
satin almaya etkisi”(2023) baslikh yiiksek lisans tezinden tlretilmistir.
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domestic visitors' food safety knowledge on purchasing street food. In this context, data were
collected from 533 domestic visitors who visited izmir and consumed street food and survey
technique was utilized to collect the data. The scales for food safety knowledge and street food
purchasing behavior used in this research were adapted from previous studies. After the validity
and reliability analyzes were conducted, the research hypotheses were tested. The results
revealed that, the food safety information of domestic visitors positively affects the purchasing
behavior of street food. In addition, it was revealed that personal hygiene and cross-
contamination, which are the sub-dimensions of food safety knowledge, affect street food
purchasing behavior. However, it has been determined that the sub-dimensions of hygiene,
cooking and preservation, and employee health do not affect street food purchasing behavior.
Keywords: Food Safety, Street Food, Purchasing Behavior, izmir.
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TURIZM PLANLAMASINDA TURIZM GELIRLERINi YUKSELTMEK, KATMA DEGER
VE LUKS TURIZM

Ogr. Gor. Dr. Mehmet Tevfik iZGi
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Ozet

Tirkiye iktisadi analizinde ampirik bulgular, dis 6demeler bilancosundaki sorununun uzun
yillardir devam ettigi, cari islemler hesabinin agik verdigi ve llkenin dévize ihtiyaci oldugunu
gostermektedir. Cari islemler hesabinda ihracata 6denen dovizin ithalat ile kazanilan dévizden
daha fazla oldugu icin, mal dengesinde acik olmakta, dis ticaret acigi olusmaktadir. Tlrkiye'de
turizm gelirleri istikrarli sekilde yikselmekte, uluslararasi alanda iktisadi krizler, savas tehlikeleri,
salgin hastaliklar oldugunda dahi cari agig1 azaltan bir kalem olmaya devam etmektedir. Turistik
mal ve hizmet arz ederken yatirnnm maliyeti dislik, kar orani yiiksek Grinleri gesitlendirerek satis
ve pazarlama faaliyetlerinde etkin olarak turizm gelirleri yikseltilebilir. Katma deger, lretim
slreci sonunda pazara sunulan Griinlerin satis fiyati ile toplam maliyeti arasindaki farktir. Liks
turizm, yiksek gelir grubunda yer alan bireylere 6zgi bir turizm gesididir ve bu nis pazarda kisi
basi harcama yuksektir. Golf turizmi, kruvaziyer turizm, av turizmi gibi halen Glkemizde arz edilen
turizm cegsitlerine ek olarak diinyada liiks turizm deneyiminin ¢ok farkli tirlerinin gelistigi yeni
suregler gdzlenmektedir. Liks turizm talebinde bulunan turistlerin, kendilerine 6zgu bireysel
deneyimleri 6nemsedigi, literatlirde ampirik ¢alismalarin bulgulari arasinda oldugu yayinlara
rastlanmaktadir. Turizm planlamasinda katma degeri yliksek Urtinlere ve liiks turizme daha fazla
yer vermek Tirkiye turizm gelirlerini artiracaktir. Bu galismanin amaci olarak llkemize doéviz
kazandiran turizm sektoriinde oOzellikle yabanci turistlere yonelik analizlerde, turizm
planlamasinda ve politikasinda kisi basi harcamanin yikseltilebilmesi i¢cin neler yapilabilir
sorusunun cevabi aranmaktadir.

Anahtar Kelimeler: Turizm Planlamasi ve Politikasi, Katma Deger, Liiks Turizm

INCREASING TOURISM REVENUES IN TOURISM PLANNING, VALUE ADDED
AND LUXURY TOURISM

Abstract

Empirical findings in Turkey's economic analysis show that the problem in the balance of foreign
payments has been going on for many years, the current account has a deficit, and the country
needs foreign currency. Since the foreign exchange paid for exports in the current account is
more than the foreign exchange earned by imports, there is a deficit in the goods balance and a
foreign trade deficit occurs. Tourism revenues are rising steadily in Turkey, and it continues to
be an item that reduces the current account deficit even when there are economic crises, war
risks and epidemics in the international arena. While supplying touristic goods and services,
tourism revenues can be increased effectively in sales and marketing activities by diversifying
products with low investment costs and high profit rates. Added value is the difference between
the selling price and the total cost of the products offered to the market at the end of the
production process. Luxury tourism is a type of tourism specific to high-income individuals and
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per capita expenditure is high in this niche market. In addition to the tourism types currently
offered in our country, such as golf tourism, cruise tourism, and hunting tourism, new processes
are observed in which many different types of luxury tourism experience develop in the world.
There are publications in the literature that are among the findings of empirical studies, in which
tourists who demand luxury tourism care about their unique individual experiences. Giving more
place to high value-added products and luxury tourism in tourism planning will increase Turkey's
tourism revenues. For the purpose of this study, the answer to the question of what can be done
to increase the per capita expenditure in tourism planning and policy, especially in the analysis
for foreign tourists in the tourism sector, which brings foreign currency to our country, is sought.
Keywords: Tourism Planning and Policy, Value Added, Luxury Tourism

50



International West Asia 08th-10th June 2023
TWAH | Sonoressoffourtsm Skopje, North Macedonia IWACT’23

iISGORENLERIN iSE YABANCILASMA DUZEYLERI iLE DEMOGRAFIK OZELLIKLERI
ARASINDAKi FARKLILASMA: ALANYA’DA FAALIYET GOSTEREN BES YILDIZLI
KONAKLAMA iSLETMELERi UZERINE BiR ARASTIRMA?
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Ozet

Bireyin orgute ve/ya ise karsi ilgisini kaybederek sogumasi ve kendisini o is ortamina ait
hissedememesi olarak tanimlanan “ise yabancilasma” isgdrenlerin performans ve verimliligini
olumsuz etkileyen faktérlerden bir tanesidir. isgérenlerin ise yabancilasmasini etkileyen érgiitsel
ve cevresel faktorler olabilecegi gibi kendi demografik 6zelikleri de bu durumu etkileyebilir. Bu
arastirmanin amaci isgérenlerin ise yabancilagsma dizeylerinin demografik 6zelliklerine goére
farkhlasip farkhlagsmadigini belirlemektir. Arastirmada veriler Alanya’da faaliyet gosteren bes
yildizli otel isletmelerinin isgérenlerinden kolayda 6rneklem yéntemi kullanilarak toplanmis ve
kullanilabilir 411 veri elde edilmistir. Calismada katilimcilarin demografik degiskenlere gore
dagihmi incelenmis ve ise vyabancilasma Olgegindeki sorularin ortalamalari betimleyici
istatistiklerle hesaplanmistir. Elde edilen verilere normallik testi, t testi ve tek yonli anova analizi
uygulanmistir. Arastirma sonuglarina gore isgorenlerin ise yabancilasma dizeyleri ile egitim
durumu, sektorde ¢alisma siresi ve ¢alistigl departman arasinda istatistiksel olarak anlamh bir
farkhlasma oldugu tespit edilmistir.

Anahtar Kelimeler: ise yabancilasma ve demografik dzellikler

THE DIFFERENCE BETWEEN WORK ALIENATION LEVELS AND DEMOGRAPHIC
CHARACTERISTICS OF EMPLOYEES: A STUDY ON FIVE STAR
ACCOMMODATION BUSINESSES OPERATING IN ALANYA

Abstract

“Work alienation”, which is defined as the individual's loss of interest in the organization and/or
work and his being unable to feel himself belonging to that work environment, is one of the
factors that negatively affect the performance and productivity of the employees. There may be
organizational and environmental factors affecting the alienation of the employees from work,
as well as their own demographic characteristics. The aim of this research is to determine

2 Bu ¢alisma, Giresun Universitesi Sosyal Bilimler Enstitiisii Ekoturizm Rehberligi ABD Dr. Ogretim
Uyesi Omiir UCAR danismanliginda hazirlanan “Orgiitsel Giivenin ise Yabancilasma ve isten
Ayrilma Niyeti Uzerine Etkisi: Alanya’da Faaliyet Gosteren Bes Yildizh Otel isletmeleri
Calisanlarina Yonelik Bir Arastirma” (2023) bashkli ylksek lisans tezinden tiiretilmistir.

o1


mailto:apaydin.eyup@gmail.com
mailto:omur.ucar@giresun.edu.tr

International West Asia 08th-10th June 2023
IWA Consress of Tourism Skopje, North Macedonia IWACT’23

Research

whether the work alienation levels of the employees differ according to their demographic
characteristics. The data used in the research were collected from the employees of the five-star
hotel businesses operating in Alanya by using the convenience sampling method and 411 usable
data were obtained. In the study, the distribution of the participants according to demographic
variables was examined and the averages of the questions in the work alienation scale were
calculated with descriptive statistics. Normality test, t test and one-way anova analysis were
applied to the obtained data. According to the results of the research, it has been determined
that there is a statistically significant difference between the level of alienation of the employees
and their education level, working time in the sector and the department they work in.
Keywords: Work alienation and demographic characteristics
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PAYLASIM EKONOMISi ARACI OLARAK GASTRONOMi: EATWITH ORNEGi

Ogr. Gor. Dr. ismail UZUT

istanbul Universitesi-Cerrahpasa
ismail.uzut@iuc.edu.tr

Ozet

Turizm agisindan paylasim ekonomisi cercevesinde en sik kullanilan uygulamalar; konaklama
acisindan AIRBNB, CouchSurfing, vb., ulastirma hizmetleri agisindan Uber, BlaBlaCar, vb. oldugu
soylenebilir. Paylasim ekonomisi uygulamalarinin sayilarindaki bu artis konunun gastronomi
acisindan da ele alinabilecegini ortaya gikartmis ve dolayisiyla paylasim ekonomisi kapsaminda
birgok uygulama gelistirilmistir. Gastronominin stirdirulebilirlik (De Jong, 2018), mevsimsellik
baskisini ortadan kaldirma (Nesterchuk, 2018: 1877) gibi destinasyona sagladigi dogrudan
faydalarin yaninda turist deneyimi (Mulcahy, 2019: 25) (zerindeki etkileri aracihgiyla katki da
sagladig soylenebilir. Dolayisiyla EatWith gibi paylasim ekonomisi uygulamalari araciligiyla
turistler, yerel halk ile temas ederek hem gastronomi hem de yerel kiltiir hakkinda daha detayl
bilgi edinebilmekte ve deneyimlerinin zenginlesmesini saglayabilmektedirler. Calisma
kapsaminda EatWith isimli uygulamada 6ncelikli olarak Tirkiye’de en fazla turistin ziyaret ettigi
sehirler taranmis ve s6z konusu sehirlerde en fazla yorumun istanbul 6zelinde yapildigi tespit
edilmistir. Dolayisiyla calismanin analiz birimi istanbul olarak secilmistir. istanbul 6zelinde yapilan
tarama sonucunda EatWith {izerinden istanbul’da faaliyet gdsteren 47 farkli ilan ve 121 yorum
tespit edilmistir. Nitel arastirma yontemleri icerisinde yer alan igerik analizi kullanilarak yapilan
analiz sonucunda sikhk derecelerine goére sirasiyla “Misafirperverlik”, “Unutulmaz Deneyim
Saglama”, “Yerel Gastronomi Hakkinda Enformasyon Saglama”, “Otantiklik”, “Yerel Halkla
iletisim Kurma” ve “Kiiltiirel ve Sosyal Enformasyon Saglama” olmak iizere 6 temadan olusan bir
yap! ortaya ¢ikmistir. S6z konusu temalarin ilgili literatiirde Atsiz vd. (2022: 131), Ozdemir Giizel
(2022: 772), Lin vd. (2021: 286) yapmis oldugu calismalarin sonuglari ile benzerlik gosterdigi
gorilmistir. Ote yandan istanbul baglaminda EatWith Gzerinden yapilan kullanici yorumlari
incelendiginde literatiirde yer almayan “Kiltiirel ve Sosyal Enformasyon Saglama” temasi
acisindan 6nemli bulgulara da yer verildigi gorilmastar.

Anahtar Kelimeler: EatWith, Gastronomi, Paylasim Ekonomisi, icerik Analizi

GASTRONOMY AS A SHARING ECONOMY TOOL: CASE OF EATWITH
Abstact

The sharing economy has witnessed the emergence of various applications in the field of
tourism, including platforms like Airbnb and Couchsurfing for accommodation, as well as Uber
and BlaBlaCar for transportation services. This trend has also extended to the realm of
gastronomy, leading to the development of several sharing economy applications. Gastronomy,
within the sharing economy context, offers direct benefits to destinations such as sustainability
(De Jong, 2018) and the alleviation of seasonal pressure (Nesterchuk, 2018: 1877), while also
enhancing the overall tourist experience (Mulcahy, 2019: 25). Applications like EatWith allow
tourists to engage with local individuals, providing them with detailed information about local
gastronomy and culture, thus enriching their experiences. Within the scope of the study, the
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cities visited by the most tourists in Turkey were scanned in the EatWith application, and it was
determined that the most comments were made specifically for Istanbul. Therefore, the analysis
unit of the study was chosen as Istanbul. As a result of the search made specifically for Istanbul,
47 different advertisements and 121 comments operating in Istanbul were identified on EatWith.
As a result of the analysis made using content analysis, which is among the qualitative research
methods, a structure consisting of 6 themes emerged. According to the frequency levels,
respectively, "Hospitality", "Providing Unforgettable Experience", "Providing Information About
Local Gastronomy", "Authenticity", "Communicating with Local People" and "Providing Cultural
and Social Information” themes namely emerged. The themes in this study are similar in the
related studies which are conducted by Atsiz et al (2022: 131), Ozdemir Giizel (2022: 772), Lin et
al (2021: 286). On the other hand, when the user comments on EatWith in the context of Istanbul
were examined, "Providing Cultural and Social Information" theme creates the most important
value to the literature. Because in the gastronomy and sharing economy literature "Providing
Cultural and Social Information" theme is not previously associated with gastronomy and sharing
economy.

Keywords: EatWith, Gastronomy, Sharing Economy, Content Analysis
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Ozet

UNESCO tarafindan 2003 yilinda yapilan somut olmayan kdltiirel miras tanimi, topluluklarin,
gruplarin ve kimi durumda kisilerin, kulttrel miraslarinin bir pargasi olarak tanimladiklari mazik,
dans, sarki, tiyatro, sosyal uygulamalar, destanlar, masallar ve hikayeler, sahne sanatlari gibi
ritieller, anlatimlar, bilgiler, beceriler, uygulamalar ve buna iliskin araclar, gerecler ve kulturel
mekanlarin bitini seklindedir. Bu anlamda bu degerlere sahip ¢itkmanin 6nemi her gecen giin
artis gostermektedir. UNESCO tarafindan 2003 yilinda imzalanan Somut Olmayan Kiiltiirel Miras
Sozlesmesi'ne Tiirkiye de Ug¢ yil sonra 2006 yilinda dahil olmustur. Bu galisma, 2006-2023 yillari
arasinda YOK Ulusal Tez Merkezi tarafindan yayinlanan “Somut Olmayan Kiltiirel Miras” baglikli
lisansistu tezlerin siniflandirilarak bibliyometrik analizinin gergeklestirilmesini amaglamaktadir.
Bir bibliyometrik analiz, belirli bir bilimsel arastirma konusundaki kalitatif ve kantitatif
degisiklikleri belirlemek, konuyla ilgili yayinlarin profilini olusturmak ve bir disiplindeki egilimleri
tespit etmek igin istatistiksel ydntemler uygulanmasini icermektedir. YOK Ulusal Tez Merkezinde
2006-2023 yillari igerisinde “Somut olmayan kiltirel miras” konu baslikh 65 adet yiksek lisans
13 adet doktora tezi olmak Uzere toplam 78 adet tez bulunmaktadir. Elde edilen tezlerin hig
birinde erisim sinirt bulunmadigi icin arastirma kapsaminda 78 adet tez incelemeye tabii
tutulmustur. Arastirma cercevesinde Yiksekogretim Kurulu Ulusal Tez Merkezi veri tabani
lizerinden tarama terimi yazilan béliime Tiirkce “Somut Olmayan Kiiltiirel Miras” ve ingilizce
“Intangible cultural heritage” seklinde kelime gruplari yazilarak sonuglar elde edilmistir.
Calismada, YOK Ulusal Tez Merkezinin internet adresinde 25.02.2020 ve 05.04.2023 tarihlerinde
yvapilan taramanin sonuglari temel alinmistir. Ulasilan lisanslstl tezlerin bibliyometrik
analizlerinin yapilmasiigin tez kiinyelerinde yer alan “yayinlanan yil”, “tezin dili”, “tiir”, “Anabilim
Dali”, “yayinlandigi Gniversite”, “erisim”, “arastirma yontemi” ve “konu” seklinde analiz cergevesi
olusturulmustur. Tezlere iliskin verilerin degerlendirilmesi igin istatistik paket veri programi
kullanilarak yilizde ve frekans analizine tabi tutulmustur. Ayrica tezlere yonelik ¢ikarimlarda ise
icerik analizi yontemi kullanilmistir. Yapilan bibliyometrik analiz neticesinde erisilen lisansusti
tezlerin en fazla yiiksek lisans derecesinde ve 2022 yilinda yogunlastigl tespit edilmistir.
Yayinlanan tezlerin en ¢ok “Halk Bilimi”, “Egitim ve Ogretim” ve “Turizm” konularinda yazildig
analiz sonucunda elde edilmistir. Yayinlanan lisansisti tezlerin dili geneli Turkge olmakla birlikte
yalnizca iki adet yiiksek lisans tezinin dili ingilizce olduguna rastlaniimistir. Arastirma kapsaminda
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degerlendirilen “Somut Olmayan Kdiltirel Miras” bashkli 78 lisanslstli tezin yayinlandig
tiniversiteler incelendiginde Gazi Universitesinin én planda oldugu gériilmektedir. Lisansiistii
tezlerin arastirma yonteminde genellikle nitel (%82,1) sonrasinda ise nicel (%14,1) kullaniimis
olup yalnizca iki calismada karma yontem kullanildigi tespit edilmistir.

Anahtar Kelimeler: Somut Olmayan Kiltlrel Miras, Bibliyometrik analiz, Halk Bilimi, Turizm

BIBLIOMETRIC ANALYSIS OF POST-GRADUATE THESES ON INTANGIBLE

CULTURAL HERITAGE
Abstract

The definition of intangible cultural heritage made by UNESCO in 2003 includes music, dance,
song, theatre, social practices, epics, tales and stories, performing arts rituals that communities,
groups and in some cases, individuals define as part of their cultural heritage; expressions,
knowledge, skills, practices and related tools, materials and cultural spaces. In this sense, the
importance of protecting these values is increasing day by day. Turkey was included in the
Intangible Cultural Heritage Convention signed by UNESCO in 2003, three years later in 2006.
This study aims to classify and perform bibliometric analysis of graduate theses titled "Intangible
Cultural Heritage" published by Council of Higher Education National Thesis Centre between
2006-2023. A bibliometric analysis involves applying statistical methods to identify qualitative
and quantitative changes in a particular scientific research topic, to profile relevant publications,
and to detect trends in a discipline. There are a total of 78 theses, 65 of which are master's and
13 of which are doctoral theses, titled "Intangible Cultural Heritage" in 2006-2023 at the Council
of Higher Education National Thesis Centre. Since none of the theses obtained had an access
limit, 78 theses were examined within the scope of the research. Within the framework of the
research, the results were obtained by writing the word groups such as “Intangible Cultural
Heritage” in Turkish and “Intangible cultural heritage” in English in the section where the search
term was written on the database of the Council of Higher Education National Thesis Centre. The
study is based on the results of the search made on the internet address of Council of Higher
Education National Thesis Centre on 25.02.2020 and 05.04.2023. In order to make bibliometric
analyses of the postgraduate theses reached, the analysis framework in the thesis tags such as

"published year", "language of the thesis", "type", "department", "university of publication",
"access", "research method" and "subject" was created. In order to evaluate the data related to
the theses, percentage and frequency analysis were performed using the statistical package data
program. In addition, the content analysis method was used in the inferences for the theses. As
a result of the bibliometric analysis, it was determined that the postgraduate theses accessed
were mostly concentrated in the master's degree and in 2022. It was obtained as a result of the
analysis that the published theses were mostly written on the subjects of "Folklore", "Education
and Training" and "Tourism". Although the language of the published postgraduate theses is
generally Turkish, only two master's theses were found to be in English. When the universities
where 78 postgraduate theses titled "Intangible Cultural Heritage" were published, evaluated
within the scope of the research, it is seen that Gazi University is at the forefront. In the research
method of postgraduate theses, generally qualitative (82.1%) and then quantitative (14.1%)
were used, and it was determined that mixed method was used in only two studies.

Keywords: Intangible Cultural Heritage, Bibliometric Analysis, Folklore, Tourism

56



International West Asia 08th-10th June 2023
IWA Consress of Tourism Skopje, North Macedonia IWACT’23

Research

TURiZM OGRENCILERININ DIJITAL YETERLILIKLERININ INCELENMESI

Dr. Ogr. Uyesi Serpil SEViMLI DENiz

Van Yuziinci Yil Universitesi
sdeniz@yyu.edu.tr

Ars. Gor. Ezgi BAYRAM 0Z

Van Yiiziinci Yil Universitesi
ezgibayramoz@yyu.edu.tr

Ozet

Turizm sektord, dijital teknolojilerin yayginlasmasiyla birlikte dnemli bir donlstim gecirmektedir.
Seyahat planlamasi, rezervasyon ve odeme islemleri gibi slregler artik g¢evrimici olarak
gerceklestirilmektedir. Bu nedenle, turizm 06grencilerinin dijital yeterliliklerini gelistirmeleri
gerekliligi ortadadir. Bu arastirma, turizm o6grencilerinin dijital yeterliliklerini incelemeyi
amaglamaktadir. Arastirmada nicel arastirma yontemi kullanilmistir. Veriler, 6grencilerin dijital
yeterliliklerini 6lcmek amaciyla “Dijital yeterlilikler olgegi” ve kisisel bilgi formu kullanilarak
toplanmistir. Arastirmanin sonuglari turizm 6grencilerinin dijital yeterlilik seviyelerinin orta
diizeyde oldugunu gostermektedir. Ayrica, Ogrencilerin egitim dlzeyi arttikca dijital
yeterliliklerinin arttigi ve “dijital yerliler” olarak tanimlanan 18-20 yas arasinda dijital
yeterliliklerin daha iyi oldugu, cinsiyet ile dijital yeterliligin bir ilgisi olmadig sonuglarina
varilmistir. Arastirmanin sonuglarina gore, turizm Ogrencilerinin dijital yeterliliklerinin
gelistirilmesi icin yenilikgi yaklasimlarin kullanilmasi gerekmektedir. Bu kapsamda, egitim
materyallerinin yanisira interaktif uygulamalarin kullanilmasi 6nerilmektedir. Ayrica, turizm
sektoéru paydaslari ile is birligi yapilarak, 6grencilerin sektériin dijital gereksinimlerini daha iyi
anlamalarina yardimci olunmasi énerilmektedir.

Anahtar Kelimeler: Turizm Ogrencileri, Dijital Yeterlilik, Yenilikci Yaklagimlar, Egitim Materyalleri,
interaktif Uygulamalar, Turizm Sektorii

EXAMINING THE DIGITAL COMPETENCIES OF TOURISM STUDENTS
Abstract

The tourism sector is undergoing a significant transformation with the spread of digital
technologies. Processes such as travel planning, reservation and payment processes are now
carried out online. Therefore, it is obvious that tourism students need to develop their digital
competencies. This research aims to examine the digital competencies of tourism students.
Quantitative research method was used in the research. The data were collected by using the
"Digital competencies scale" and personal information form in order to measure the digital
competencies of the students. The results of the research show that the digital competence
levels of tourism students are moderate. In addition, it has been concluded that as the education
level of the students increases, their digital competencies increase and digital competencies are
better between the ages of 18-20, defined as "digital natives", and there is no relation between
gender and digital competency. According to the results of the research, innovative approaches
should be used to develop the digital competencies of tourism students. In this context, it is
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recommended to use interactive applications as well as educational materials. It is also
recommended to help students better understand the digital needs of the industry by
collaborating with tourism industry stakeholders.
Keywords: Tourism Students, Digital Competence, Iinnovative Approaches, Educational
Materials, interactive Applications, Tourism Sector
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VERI ANALITIGI VE TURIZMDE KULLANIM ORNEKLERI

Dr. Ogr. U. Serpil SEViMLI DENiz

Van Yuziinci Yil Universitesi
sdeniz@yyu.edu.tr

Ozet

Veri analitigi, istatistiksel ve matematiksel yontemler kullanarak verileri isleme, gorsellestirme ve
yorumlama stirecidir. Bu sayede, veri setlerindeki egilimler, kaliplar, iliskiler ve farkliliklar ortaya
cikarlir. Bu bilgiler, karar verme sireglerinde kullanilabilir, isletme stratejilerinin gelistirilmesine
ve bir isletmenin hedef kitleyi daha iyi anlamasina ve misterilerine daha iyi hizmet vermesine
yardimci olur. Turizm sektériinde veri analitigi, seyahat trendlerini, musteri davraniglarini, satis
performansini, isletme maliyetlerini ve daha birgok faktdri anlamak igin kullanilir.

Bu makale ile turizm sektoriinde veri analitiginin diinyada, Turkiye’de nasil kullanildigi incelenmis
ve yenilikci 6neriler sunulmustur.

Anahtar Kelimeler: Veri Analitigi, Turizmde Veri Analitigi, Turizm Sektori

DATA ANALYTICS AND USAGE EXAMPLES IN TOURISM
Abstract

Data analytics is the process of processing, visualizing and interpreting data using statistical and
mathematical methods. In this way, trends, patterns, relationships and differences in data sets
are revealed. This information can be used in decision making, helping to develop business
strategies and helping a business better understand its target audience and better serve its
customers. In the tourism industry, data analytics is used to understand travel trends, customer
behavior, sales performance, operating costs, and more.

With this article, how data analytics is used in the tourism sector in the world and in Turkey has
been examined and innovative suggestions have ben presented.

Keywords: Data Analytics, Data Analytics in Tourism, Tourism industry
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GASTRONOMI TURiZMi KAPSAMINDA OTEL iSLETMELERi MENULERINDE YER
ALAN TURK TATLILARININ iNCELENMESi
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Ozet

Tirk mutfag kiresel olarak sayili mutfaklar arasinda yer almasindan dolayi gastronomi turizmi
acisindan yeterli gekicilik unsurlarina sahip oldugu bilinmektedir. Bu gekicilik unsurlari igerisinde
250 adete yakin farkh gesitle Turk tatlilara da 6nemli bir yere sahiptir. Geleneksel yiyecek ve
iceceklerin turistlerin gastronomi turizmi hareketliliklerini gergeklestirmeleri agisindan 6nemi
dikkate alindiginda, Tirk mutfak kultirinde zengin bir gesitlilige sahip tathlarin otel isletmeleri
mendlerinde yer alma durumunun incelenmesi arastirmanin amacini olusturmaktadir.
Calismanin otel isletmeleri 6lgeginde gercgeklestiriimesinin nedeni ise bu drinlerin yabanci
turistlere arz edilmesidir. Bu amag¢ dogrultusunda nitel arastirma yodntemlerinden vyari
yapilandiriimig gériisme teknigi tercih edilmistir. Arastirmanin galisma grubunu Antalya, istanbul,
izmir, Mugla turistik destinasyonlarinda hizmet veren 17 farkli otel isletmesinin pastane sefleri
olusturmaktadir.

Elde edilen verilerin analizi sonucunda otel isletmeleri menilerinde yer alan tathlar stitlt tatlilar,
serbetli tathilar, tahil tathilarn seklinde kategorize edilmistir. Menilerde en fazla yer alan tath
cesidinin muhallebi tatlisi tirevleri, en az yer verilen tathnin ise incir uyutmasi oldugu sonucuna
ulasiimistir. Ayrica menlerde yabanci llkelere 6zgi tath gesitlerinin Tiirk tathlarina oranla daha
fazla yer verildigi ise farkh bir sonugtur. Tirk tatlilarin yabanci turistlere tanitiminin yapilabilmesi
icin alisagelmis Urinler disinda farkh tatli gesitlerinin de misafirlere sunulmasi gerektigi
ongorilmektedir. Bu nedenle sektor paydaslarina yonelik ¢ozim onerileri gelistirilmistir.
Anahtar Kelimeler: Tiirk Tathlari, Gastronomi Turizmi, Otel isletmeleri, Menii

INVESTIGATION OF TURKISH DESSERTS IN THE MENUS OF HOTEL
OPERATIONS WITHIN THE SCOPE OF GASTRONOMY TOURISM

Abstract

It is known that Turkish cuisine has sufficient attraction elements in terms of gastronomy tourism
since it is among the globally recognized cuisines. Considering the importance of traditional food
and beverages in terms of tourists' realization of gastronomy tourism activities, the aim of the
research is to examine the inclusion of desserts, which have a rich variety in Turkish culinary
culture, in the menus of hotel establishments. The study group of the research consists of pastry
chefs of 17 different hotel establishments serving in Antalya, Istanbul, Izmir and Mugla touristic
destinations.
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As a result of the analysis of the data obtained, the desserts in the menus of the hotel
establishments were categorized as dairy desserts, sherbet desserts and cereal desserts. It was
concluded that the most common dessert type in the menus was custard dessert derivatives and
the least common dessert was fig uyutmasi. In addition, it is a different result that dessert types
specific to foreign countries are included in the menus more than Turkish desserts. In order to
promote Turkish desserts to foreign tourists, it is predicted that different types of desserts other
than the usual products should be offered to guests. Therefore, solution suggestions have been
developed for sector stakeholders.

Keywords: Turkish Desserts, Gastronomy Tourism, Hotel Establishments, Menu
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GASTRONOMI VE YAPAY ZEKA KONULU GALISMALARIN BiBLIYOMETRIK ANALIZi

Dr. Ogr. Uyesi Sema EKINCEK

Anadolu Universitesi
semaekincek@anadolu.edu.tr

Ozet

GCalismanin amaci, gastronomi ve yapay zeka konusunda yayimlanan calismalar lizerinden
gastronomide teknoloji konusunun 6nemine ve egilimlere iligkin bir durum tespiti yapmaktir.
Calismada Scopus veri tabaninda yer alan c¢alismalar “artificial intelligence”, “food”
“gastronomy” Anahtar Kelimeleri kullanilarak taranmistir. Calismalar yayin tird, yil, dergi,
calisma alani, Gniversite, yazarlar ve Ulke gibi ¢esitli parametrelere gére bibliyometrik analize tabi
tutulmustur. Arastirma kapsaminda 57 calisma incelenmistir. Analizler VOSviewer programi
kullanilarak yapilmistir. Arastirmadan elde edilen sonuglara gére mutfakta teknoloji ve yapay
zeka uygulamalarinin ilgi gekici bir konu oldugu ve yapilan yayinlarin giin gectikce arttigi
gorilmustir. Bu konuda ilk galismalarin ilk defa 2012 yilinda ve en ¢ok 2022 yilinda yapildig
gorilmustir. Gastronomi ve yapay zeka konusuna yonelik yayinlarin sirasiyla Bilgisayar Bilimleri,
Tarim ve Biyoloji Bilimleri, isletme Y&énetim ve Muhasebe ve Sosyal Bilimler alaninda
gerceklestirildigi goriilmustir. Trends in Food Science & Technology dergisinin en ¢ok tercih
edilen dergi oldugu belirlenmistir. Arastirma sonucunda incelenen ¢alismalarin genel olarak
ingilizce oldugu, ABD’nin basat {ilke olarak 6n plana ¢iktigi gérilmistiir. Gergeklestirilmis olan
cahismalarin bibliyometrik analiz sonuglarinin Tirkiye’deki gastronomi alanindaki teknolojik
¢alismalara 1sik tutmasi beklenmektedir.

Anahtar Kelimeler: Gastronomi, Yapay Zeka, Bibliyometrik Analiz, Scopus, VOSviewer

BIBLIOMETRIC ANALYSIS OF STUDIES ON GASTRONOMY AND ARTIFICIAL
INTELLIGENCE

Abstract

The aim of the study is to determine the importance and trends of technology in gastronomy
through studies published on gastronomy and artificial intelligence. The studies in the Scopus
database were searched using the Keywords "artificial intelligence", "food", "gastronomy". The
studies were subjected to bibliometric analysis according to various parameters such as
publication type, year, journal, field of study, university, authors and country. Within the scope
of the research, 57 studies were analyzed. Analyses were performed using the VOSviewer
program. According to the results obtained from the research, it was seen that technology and
artificial intelligence applications in the kitchen is an interesting subject and the publications are
increasing day by day. It was seen that the first studies on this subject were conducted for the
first time in 2012 and the most in 2022. It was seen that publications on gastronomy and artificial
intelligence were carried out in the fields of Computer Sciences, Agricultural and Biological
Sciences, Business Management and Accounting and Social Sciences, respectively. Trends in
Food Science & Technology was found to be the most preferred journal. As a result of the
research, it was seen that the studies examined were generally in English and the USA was the
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dominant country. The results of the bibliometric analysis of the studies are expected to shed
light on technological studies in the field of gastronomy in Turkey.
Keywords: Gastronomy, artificial intelligence, bibliometric analysis, Scopus, VOSviewer
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DERIN OGRENME MODELi KULLANILARAK YiYECEK iCECEK iSLETMELERI
YORUMLARININ DUYGU ANALIZi
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Ozet

Gunumuzde yaygin olarak kullanilan duygu analizi, insanlarin duygu ve diisiincelerinin bilgisayar
algoritmalari araciligi ile analiz edilmesidir. Derin 6grenme ise yapay zekanin bir alt dal olan
makine 6grenmesinin bir alt bilesenidir. Alanyazinda duygu analizi ve makine 68renmesi ilgili
yapilan galismalarin sayisi son yillarda hiz kazanmistir. Ancak yiyecek icecek isletmelerine yonelik
gerceklestirilmis olan c¢alismalar oldukga kisithdir. Bu noktadan hareketle g¢alismada derin
o6grenme yontemi kullanilarak yiyecek icecek isletmelerinin aldigi yorumlar tizerinden duygu
analizinin yapilmasi amacglanmaktadir. Yiyecek icecek isletmelerine iliskin degerlendirmeler
olumlu ya da olumsuz ifadeler icerebilmektedir. Modelin egitimi sirasinda kullanilan veriler Ocak-
Subat 2023 tarihleri arasinda Eskisehir’deki yiyecek igecek isletmelerine yonelik yapilan tiketici
yorumlarindan elde edilmistir. Bu kapsamda 12867 Google yorumu kullaniimistir. Calismada dil
problemlerinin ¢éziimlerinde en sik kullanilan ve en modern yontemlerden biri olan Transformer
tabanli BERT modeli olusturulmustur. Calisma sonucunda Bert modeli %91 dogruluk tGretmistir.
Calismada derin 6grenme ve duygu analizinin bir arada kullaniimasi ile gastronomi alanina farkl
bir bakis acisi getirilecegi distinilmektedir.

Anahtar Kelimeler: Derin Ogrenme, BERT, Duygu Analizi, Yiyecek icecek isletmeleri, Musteri
Yorumlari

SENTIMENT ANALYSIS OF FOOD AND BEVERAGE REVIEWS USING DEEP
LEARNING MODEL

Abstract

Sentiment analysis, which is widely used today, is the analysis of human emotions and thoughts
through computer algorithms. Deep learning is a subcomponent of machine learning, a sub-
branch of artificial intelligence. The number of studies on sentiment analysis and machine
learning in the literature has accelerated in recent years. However, studies on food and beverage
businesses are quite limited. From this point of view, the aim of this study is to analyze the
sentiment of food and beverage establishments by using deep learning method. Reviews of food
and beverage establishments may contain positive or negative expressions. The data used during
the training of the model were obtained from consumer reviews of food and beverage
establishments in Eskisehir between January and February 2023. In this context, 12867 Google
comments were used. In the study, Transformer-based BERT model, which is one of the most
frequently used and modern methods in solving language problems, was created. As a result of
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the study, the BERT model produced 91% accuracy. It is thought that the study will bring a

different perspective to the field of gastronomy by using deep learning and sentiment analysis
together.

Keywords: Deep Learning, BERT, Sentiment Analysis, Food and Beverage Businesses, Customer
Reviews
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UHUTUN TURK MUTFAK KULTURUNDEKI YERI

Dr. Ogr. Uyesi Merve 0ZGUR GODE

Anadolu Universitesi
merveozgurgode@anadolu.edu.tr

Prof. Dr. Semra GUNAY

Anadolu Universitesi
semragunay@anadolu.edu.tr

Ozet

Tirk toplumlarinin mutfak kdltirine bakildiginda Griinlerin Gretilme tlketilme bigiminde
yasanilan donemin ve cografyanin etkisi oldugu gorilmektedir. Bu agidan bakildiginda ayni {irlin
ayniisimle hem icecek hem de yiyecek olarak tiiketilmektedir. Tirk mutfak kiltiiri icinde uhudun
(Ugut) degisik zamanlarda degisik turlerde ve amagta tuketildigi gorilmektedir. Bu baglamda
calismanin amaci, Uhutu Tirk mutfak tarihi agisindan ele almak ve tiiketim bicimlerini ortaya
koymaktir.

Uhut, semeni, semene, slmelet, sumalak gibi isimlerle bilinir. Kokeni Orta Asya’ya
dayanmaktadir. Azerbaycan, Kirgizistan, Ozbekistan ve Afganistan’da yapildigi bilinmektedir. Hun
Turkleri uhudu ilk olarak sarhos edici icecek (igki) olarak kullanmiglardir. Eski Tiirklerin sadece
bugdaydan yaptiklari keyif verici ickilerinin adi uhuddur. Gilnimize gelindiginde Anadolu
cografyasinda uhut (ugut) marmelati yapilarak tiuketilmektedir. Uhut (ugut) marmelati Sivas,
Sakarya, Corum, Igdir, Samsun ve Bolu illerinde hala yapilmaktadir. Son zamanlarda Uhut (ugut)
marmelatinin ev disinda Uretimi de fazlalasmis ve paketli olarak satiimaya baslamistir.

Anahtar Kelimeler: Tiirk Mutfagi, Tirk Kiiltiriinde icecekler, Uhut Marmelati, Gastronomi

THE PLACE OF UHUT IN TURKISH CUISINE CULTURE
Abstract

When we look at the culinary culture of Turkish societies, it is seen that the period and geography
affect the way products are produced and consumed. From this point of view, the same product
is consumed with the same name, both as a beverage and as a food. It is seen that uhud (Ugut)
is consumed in different types and for different purposes at different times in Turkish cuisine
culture. In this context, the aim of the study is to consider Uhut in terms of Turkish culinary
history and to reveal its consumption patterns.

It is known by names such as uhut, semen, semene, sumelet, and sumalak. Its origin is based on
Central Asia. It is known to be made in Azerbaijan, Kyrgyzstan, Uzbekistan and Afghanistan. Hun
Turks first used uhut as an intoxicating beverage (liquor). The name of the delightful drink made
by the ancient Turks only from wheat is uhut. Today, it is consumed by making uhut (ugut)
marmalade in Anatolian geography. Uhut (ugut) marmalade is still made in the provinces of Sivas,
Sakarya, Corum, Igdir, Samsun and Bolu. Recently, the production of Uhut (ugut) marmalade
outside the home has also increased and it has started to be sold in packages.

Keywords: Turkish Cuisine, Turkish Culture Drinks, Uhut Marmalade, Gastronomy
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Ozet

Uhut tathsi ¢gimlenmis bugdaydan uretilen ve iginde seker kullaniimayan bir gidadir. Her seye iyi
geldigi iddia edilen, saglikli Griin olarak tanitilan bu tatl Sakarya Tarakli ve Bolu’da cografi isaretli
Urdnler arasinda yer almaktadir. Farkli bugdaylarin kullaniimasi durumunda Uhutun lezzeti ve
gorinimune iliskin bir bilgi bulunmamaktadir. Uhut 24 saat gibi uzun siirelerde karistirlarak elde
edilen bir tathidir. Bu siire ve zahmet uhutun Uretimini azaltmaktadir. Bu ¢alismada farkli bugday
tirleri ve farkh pisirme yontemleriyle ile uhud Gretimi amaglanmaktadir. Arastirmada 6ncelikle
farkh bugday turleri (karakilgik, kinaci, Konya, karabugday vb.) kullanilarak bugdaylar
gimlendirilmistir. Daha sonra bugdaylar 6gitilmustir. Ogitilen bugday ¢imlerinden bugday 6zii
sikilmigtir. Elde edilen bugday ¢imi 6zleri es zamanh hem geleneksel yontemlerle hem de hizl
pisirme yontemleriyle pisirilmistir. Calismanin sonucunda farkli bugdaylar ve farkh pisirme
yontemleriyle Uhut tathsi elde edilmis ve degerlendirilmistir. GUnimiz teknolojisi ile kolaylasan
pisirme yontemlerinin geleneksel tatllarin Gretiminde kullanilabilecek olmasi Turk mutfak
kaltirinin strdirdlebilirligi agisindan énemlidir.

Anahtar Kelimeler: Turk Mutfagi, Yoresel Tatlar, Uhut Marmelati, Bugday Cesitleri

DIVERSIFICATION OF THE PRODUCTION PROCESS OF UHUT, A TRADITIONAL
PRODUCT

Abstract

Uhut dessert is a food produced from germinated wheat and does not contain sugar. This
dessert, which is claimed to be good for everything and promoted as a healthy product, is among
the geographically marked products in Sakarya Tarakli and Bolu. There is no information on the
flavor and appearance of Uhut if different wheat is used. Uhut is a dessert obtained by mixing
for long periods of time such as 24 hours. This time and effort reduces the production of uhut.
This study aims to produce uhut with different wheat types and different cooking methods. In
the research, firstly, wheat was germinated by using different wheat types (karakilgik, kinaci,
Konya, buckwheat etc.). Then the wheat was ground. Wheat extract was squeezed from the
ground wheat grass. The wheatgrass extracts were cooked simultaneously with both traditional
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and fast cooking methods. As a result of the study, Uhut dessert was obtained and evaluated
with different wheat and different cooking methods. The fact that cooking methods facilitated
by today's technology can be used in the production of traditional desserts is important for the
sustainability of Turkish culinary culture.

Keywords: Turkish Cuisine, Local Flavors, Uhut Marmalade, Wheat Varieties
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TURKIYE'DE KIRSAL TURIZM VE KIRSAL GOC ARASINDAKI iLSKiNiN GENEL BiR
DEGERLENDIRILMESI
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Ozet

Kirsal gog, kirsalda yasayan bireylerin kentlere olan gég¢lini tanimlamak igin kullanilan bir
kavramdir. Genel olarak, Sanayi Devrimi sonrasi 6zellikle Bati Avrupa’da baslayan kirdan kente
olan goécler zaman iginde diger llkelerde ve bdlgelerde de yasanmaya baslamistir. Kirsal gég, bir
tur gelismekte olan tlkenin belirleyici gostergesi olarak kabul edilmekte ve ekonomik gelismenin
dogal bir sonucu oldugu ileri stirlilmektedir. Turkiye’nin 1950’li yillarda yasadig ekonomik ve
sosyal donlisiim slireci beraberinde yeni toplumsal hareketliligi de getirmistir. Bu hareketlilik
icinde en belirgin olanlarindan birisi de kirdan kente olan goglerdir. Kirsal goglin Turkiye igin
ozellikle 1980 ve 90’larda yarattigl sorunlar gerek kirsalda gerekse kentlerde kendisini yogun
olarak gdstermis ve konuya bir sorun cercevesinde bakilmaya baslanmistir. Ozellikle basta
istanbul, Ankara ve izmir olmak tizere kentlerin yasadigi agir sorunlarin nedenlerinden birisin de
kirsal gog oldugu keskin bir sekilde vurgulanmistir. Kirsal gbgiin Tarkiye’de kirsalin ekonomik ve
sosyal imkanlarindan yeterince vyararlaniimadigi ve kirsaldaki niifus baskininda bunu
tetiklemesinden biyiik 6l¢liide etkilendigi bilinmektedir. Bu ylzden kirsalda sadece tarim degil
alternatif gelir kaynaklarinin bu boélgelerde hayata gecirilmesi daha da 6nem kazanmaya
baslamistir. Bunlardan birisi de kirsal turizm olup kirsalin cografi, tarihi ve kiiltiirel dokusunun
ekonomiye kazandiriimasini hedefleyen bu tlr bir turizmin gelistiriimesinin bu bolgeler igin
alternatif ve sirdirilebilir bir ekonomik faaliyet oldugu noktasinda kanaat birligine variimstir.
Kirsal goclin ve kirsal turizmin ekonomik temelli iliskisinin bu tir goclerde degerlendirmesi
gereken bir faktor oldugu gercgegi artik kabul edilen ve benimsenen bir yaklasim olarak ortaya
konmaktadir. Bu noktadan hareket edilerek bu ¢alismada, Turkiye 6lceginde genel olarak kirsal
goclin nedenleri ve sonuglari Uzerinde durularak kirsal gég-kirsal turizm iligkisi gesitli yonleriyle
ve genel olarak degerlendirmesi amaglanmistir.

Anahtar Kelimeler: Gog, Kirsal, Kirsal Gog, Kirsal Turizm

A GENERAL EVALUATION OF THE RELATIONSHIP BETWEEN RURAL TOURISM
AND RURAL MIGRATION IN TURKEY

Abstract

Rural migration is a concept used to describe the migration of individuals living in rural areas to
cities. In general, migration from rural to urban areas, which started especially in Western Europe
after the Industrial Revolution, started to be experienced in other countries and regions over
time. Rural migration is accepted as a kind of determining indicator of a developing country and
it is argued that it is a natural result of economic development. The economic and social
transformation process that Turkey went through in the 1950s brought along new social
mobility. One of the most prominent among this mobility is the migration from rural to urban
areas. The problems that rural migration created for Turkey, especially in the 1980s and 90s,
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showed itself intensely both in the countryside and in the cities, and the issue began to be looked
at as a problem. It has been sharply emphasized that one of the reasons for the severe problems
experienced by cities, especially in Istanbul, Ankara and Izmir, is rural migration. It is known that
rural migration in Turkey is not sufficiently utilized from the economic and social opportunities
of the countryside and it is greatly affected by the triggering of the population raid in the
countryside. For this reason, it has become more important to realize not only agriculture but
also alternative income sources in these regions. One of them is rural tourism, and it is agreed
that the development of this type of tourism, which aims to bring the geographical, historical
and cultural texture of the countryside into the economy, is an alternative and sustainable
economic activity for these regions. The fact that the economic-based relationship between rural
migration and rural tourism is a factor that should be evaluated in such migrations is now
revealed as an accepted and adopted approach. From this point of view, in this study, it is aimed
to evaluate the rural migration-rural tourism relationship in various aspects and in general, by
emphasizing the causes and consequences of rural migration in Turkey in general.

Keywords: Migration, Rural, Rural Migration, Rural Tourism
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Calismanin ana temasini olusturan Siryani mutfak kaltiirli, gecmisten gliniimuize kadar kultarel
bir miras olarak nesilden nesile aktarilmis ve bu yiyecekler sadece fizyolojik ihtiyaglar
karsilamaktan ziyade temsil etmis oldugu kultiirel degerlerin hazinesi haline gelmistir. Bu
galismanin amaci, Stryani mutfak kudlturinin, Mardin’i ziyaret eden ziyaretgiler Uzerindeki
etkisini 6lgmek ve sehri ziyaret eden ziyaretgilerin tutumlarini belirlemektir. Ziyaretgilerin Stryani
mutfagi hakkinda farkindalik olusturulmasi, arastirilmasi, sirdirulebilirligini ortaya koymak ve
ozellikle gastronomi turizmine kazandirilmasini  saglamasi agisindan 6nemli olarak
degerlendirilmektedir. Calismada demografik 6zelliklerle turistlerin Stryani mutfak kiltlriane
yonelik algilari ve tutumlari iliskin 8nemli unsurlar belirlenerek, Mardin’de kalig streleri ve tekrar
ziyaret etme niyetlerine ait bulgular ortaya konulmustur. Bu perspektifle Stiryanilerin ilk yerlesim
yeri oldugu dislnilen Mezopotamya’dan baslayarak gilinimiizde degin yasamis olduklari
cografyalar arastirilmis, halen varliklarini stirdtrdikleri Tur Abdin (Mardin, Batman, Sirnak) isimli
bolgede yasamis olduklari, gelisim ve degisim de bu calismada yer verilmistir. Arastirmanin
sonucunda katiimcilarin Siiryani mutfak kalttriiniin korunmasi ve Mardin ilinin gastronomik
imajina katki saglamasi distincelerine sahip olduklari gbzlemlenmistir. Bu ¢alismada elde edilen
bulgular dogrultusunda ilgili literatlire ve Mardin’de turizm ile ilgili planlama yapan paydaslara
katki saglamasi hedeflenmekte olup, paydaslara arastirmanin amaci dogrultusunda 6nerilen
gelistirilmistir.

Anahtar Kelimler: Gastronomi, Mutfak Kiiltiirti, Stryaniler, Stiryani Mutfak Kiiltiri

A RESEARCH ON THE OPINIONS OF TOURISTS ABOUT THE SYRIAC CUISINE
Abstract

The Syriac cuisine culture, which is the main theme of the study, has been transferred from
generation to generation as a cultural heritage from the past to the present, and these foods
have become the treasure of the cultural values they represent rather than just meeting
physiological needs. The aim of this study is to measure the impact of Syriac culinary culture on
visitors visiting Mardin and to determine the attitudes of visitors visiting the city. It is considered
important in terms of raising awareness of the visitors about Syriac cuisine, researching it,
revealing its sustainability and especially providing it to gastronomy tourism. In the study, the
demographic characteristics, the perceptions and attitudes of the tourists towards Syriac cuisine
culture were determined, and the findings regarding the duration of their stay in Mardin and
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their intention to visit again were revealed. With this perspective, starting from Mesopotamia,
which is thought to be the first settlement of the Assyrians, the geographies they have lived in
until today have been researched, and the development and change they lived in the region
called Tur Abdin (Mardin, Batman, Sirnak) where they still exist are also included in this study.
As a result of the research, it was observed that the participants had the idea of preserving the
Assyrian culinary culture and contributing to the gastronomic image of Mardin province. In line
with the findings obtained in this study, it is aimed to contribute to the relevant literature and
to the stakeholders who plan for tourism in Mardin, and the proposal has been developed in line
with the purpose of the research.

Keywords: Gastronomy, Culinary culture, Syriac, Syriac Culinary Culture
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Abstract

This study is a study carried out within the scope of “Antifragile Young Entrepreneurs for
Sustainable Rural Tourism: Yes for Rural Tourism” Erasmus+ Project. The partners of the project
are different sectors from Turkiye, Spain and Italy. Within the scope of the project, a preliminary
survey was prepared with young people who aim to become rural tourism entrepreneurs, and
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data were collected from various aspects. One of the basic qualifications in being an
entrepreneur is the " Antifragile" feature. “Antifragile” is an important concept. Individuals with
this competence are expected to be successful not only in tourism entrepreneurship but also in
all qualified sectors. Antifragile is beyond to robusness. In this study, first of all, the project will
be introduced. Then, according to the results obtained from the survey we conducted in three
provinces within the scope of the project, the entrepreneurial potential in three provinces will
be evaluated in terms of antifragile, and young people living in three provinces will be compared
in various aspects.

Keywords: Rural Tourism, Antifragile, Survey, Statistical Analysis
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Teknolojide yasanan gelismeler endiistri yapilarini ve bu endistride faaliyet yiriten isletmeleri
etkilemektedir. Bu degisimlerin gliniimiizde 6ne ¢ikmis olanlarindan biri de Metaverse’dir. Yeni
bir faaliyet alani olarak ortaya g¢ikan Metaverse dijital teknolojilerin kullanildigi ve yeni is
modellerinin ortaya g¢ikmasini tetikleyen yeni bir ¢alisma olani olmustur. Turizm isletmeleri
acisindan da kullanim alani bulan Metaverse, otel isletmeleri, seyahat acenteleri ve daha pek
turizm isletmesi agisindan misterinin satin alma sirecindeki karar siireglerini ydonetmeye destek
olmaktadir. Herhangi bir turizm GrGninin satin alinmasindan Once onu sanal olarak
deneyimleme imkani saglayan Metaverse, hem musteriler hem de yatirimcilar agisindan
avantajlar ve dezavantajlara sahip bir yeni bir endistri yapisini ortaya ¢ikarmaktadir. Bu
¢alismada Metaverse kavrami Turizm isletmeleri 6rnekleri baglaminda ele alinacak ve
degerlendirilecektir. Bu kapsamda Turkiye’ de faaliyet gosteren ve Metaverse evrenine giris
yapmis isletmeler 6rnek olay yontemi kapsaminda incelenecektir. Metaverse evrenine giris
yapma sliregleri, bu evrenden beklentileri, riskli olarak algiladiklari alanlar ve mevcut durumlari
ile gelecek 6ngoriileri tespit edilmeye calisilacaktir.

Anahtar Kelimeler: Metaverse, Turizm isletmeleri, Dijital Déniisiim

METAVERSE AND ITS EFFECTS ON TOURISM BUSINESSES
Abstract

Developments in technology affect industry structures and businesses operating in this industry.
One of the most prominent of these changes today is Metaverse. Emerging as a new field of
activity, Metaverse has been a new study in which digital technologies are used and triggered
the emergence of new business models. Metaverse, which also finds use in tourism businesses,
supports the management of the customer's decisions in the purchasing process in terms of hotel
businesses, travel agencies and many other tourism businesses. Metaverse, which provides the
opportunity to experience any tourism product virtually before purchasing it, reveals a new
industry structure with advantages and disadvantages for both customers and investors. In this
study, the concept of Metaverse will be discussed and evaluated in the context of tourism
enterprises. In this context, businesses operating in Turkey and entering the Metaverse universe
will be examined within the scope of the case study method. The process of entering the
metaverse universe, their expectations from this universe, the areas they perceive as risky, their
current situations and future predictions will be tried to be determined.

Keywords: Metaverse, Tourism Enterprises, Digital Transformation
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ilk kullanim tarihi net bilinmese de yerlesik hayata gecilen Neolitik D6nemde hayatimiza girdigi
tahmin edilen tuz, tarih boyunca birgok farkli yontemle Gretilmistir. Bu Gretim sekillerinden biri
denizden tuz elde edilmesi yontemidir. Kaunos Antik Kentinde, Antik Donemde tuz tavalarinda
Gretim yapildigl, hala devam eden arkeolojik kazilarla belirlenmistir. O dénemde Kaunos Antik
kentinde Uretilen tuzlar, ticari Grin olarak civar Ulkelere ihracati yapilmistir. Tuz lezzet igin
kullaniminin yani sira, saglik igin ve urtinlere dayanikhlik kazandirmak igin de kullanilir. Kaunos
Antik kentinde kefal baligi ve yumurtalari tuz Gretiminin de ayni yerde (retiliyor olmasi ile
birlikte, tuzlu balik ve tuzla kurutulmus veya mumlanmis kefal yumurtasi Gretilmistir. Antik
donemde Uretilen ve hem kullanilan hem de ihrag¢ edilen bu énemli ticari triin ginimizde de
ayni bolgede dretilmektedir. Kaunos Antik kenti sinirindaki diinyaca Gnli Dalyan’da mumlu ve
kurutulmus kefal baligi yumurtasi Antik Dénemde uretildigi sekilde Uretilmekte ve diinya
geneline ihracati yapilmaktadir. Konuyla alakali bilimsel calismalarda bu lretim ve ticaretin nasil
yapildigi, nerelere, hangi yollarla ihrag edildigi ve nasil tiketildigi ile ilgili bilgiler derlenmistir.
GlnUmuzdeki tretim sekli ve ticareti bélgede bu Uretimi yapan kooperatif baskanindan alinan
bilgiler ve glinimiizde yapilan galismalardan derlenmistir. Yoresel mutfak kiltiiriinde Fiska,
Uluslararasi mutfaklarda Botarga olarak bilinen Griinlin Antikcagda, glinimiizde Uretimi,
kullanimi ile ilgili kaynak derleme ve karsilastirma yapilan bu calismayla, tarihi Gretimler
konusuna dikkat ¢ekmek ve farkindalik yaratmak amacglanmaktadir. Gegmisten ve gelecege
birakilan kiltiir mirasinin saglam bir bilgi temeline oturmasi, gegmisle gelecek arasinda bir kultlr
koprisu kurmasi hedeflenmektedir. Botarga tretiminin tarihsel siirecinin gastroturizm ve kiiltir
turizmi icin motivasyon olabilecegi duslinilmektedir. Bu nedenle ¢alisma mutfak kiiltirimuzin
surdirdlebilirligi, kayit altina alinmasi ve tanitilmasi agisindan 6nemlidir.

Anahtar Kelimeler: Antik Cag Mutfagi, Botarga, Fiska, Kefal Yumurtasi, Kaunos Antik Kenti, Mugla
Mutfagi

USE OF SALT AND BOTARGA PRODUCTION FROM ANCIENT AGES TO THE
PRESENT, THE CASE OF MUGLA

Abstract

Although the exact date of its first use is not known, salt, which is estimated to have entered our
lives in the Neolithic Period, has been produced by many different methods throughout history.
One of these production methods is the method of obtaining salt from the sea. In the ancient
city of Kaunos, it has been determined by the archeological excavations still continuing that salt
pans were produced in the Ancient Period. At that time, the salts produced in the ancient city of
Kaunos were exported to the surrounding countries as a commercial product. In addition to its
use for flavor, salt is also used for health and to add durability to products. In the ancient city of
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Kaunos, mullet fish and eggs were produced in the same place, and salted fish and saltdried or
waxed mullet eggs were produced. This important commercial product, which was produced,
used and exported in ancient times, is still produced in the same region today. Waxed and dried
mullet eggs are produced in the same way as in the Ancient Period in Dalyan, which is world-
famous on the border of the ancient city of Kaunos, and exported to the whole world. In scientific
studies related to the subject, information about how this production and trade is made, where,
how it is exported and how it is consumed has been compiled. The current production method
and trade have been compiled from the information received from the head of the cooperative
that makes this production in the region and from the studies carried out today. The aim of this
study, which is known as Fiska in the local cuisine culture and Botarga in the international cuisine,
is to draw attention to the issue of historical productions and to raise awareness with this study,
which is compared with the production and use of the product in Antiquity and today. It is aimed
that the cultural heritage left from the past and the future will be built on a solid knowledge base
and to establish a cultural bridge between the past and the future. It is thought that the historical
process of botarga production may be the motivation for gastrotourism and cultural tourism. For
this reason, the study is important in terms of the sustainability, recording and promotion of our
culinary culture.

Keywords: Ancient Cuisine, Botarga, Fiska, Mullet Eggs, Kaunos Ancient City, Mugla Cuisine
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Gastro-diplomasi, uluslarin kendilerine 6zgli yeme-icme ve mutfak kiltirlerini, kimliklerinin ve
kalturlerinin bir pargasi olarak kamu diplomasisi alanina tasimasi olarak tanimlanabilir. Baska bir
ifade ile gastro-diplomasi Ulkelerin mutfak kilturlerini, diger Ulkelerle ikili iliskilerde ve
kiiltUrlerarasi etkilesimde bir arag olarak kullanmasidir ve son yillarda gastronomi lizerine yapilan
¢alismalar sayesinde giderek dikkat ¢eken bir calisma konusu olmustur. Alanyazin incelendiginde;
yemeklerin yapiminda kullanilan yerel malzemeler, kurulan sofralar ve sunumlar esnasinda
uygulanan rittellerle birlikte ele alindiginda yiyecek ve iceceklerin, ayni sofrada bulunan insanlar
arasinda bir sicaklik yarattigi, yemek yenilen ortamda anlayis ve hosgoériiniin hakim oldugu, karar
verme siireci sz konusu oldugunda ise taraflar arasinda pozitif yonli etki yarattigi ile ilgili
bilimsel galismalara rastlamak mimkiindiir. Heniiz gastro-diplomasi olarak bir kavram dogmamis
olsa da Osmanli imparatorlugu déneminde dahi konuyla alakal bazi yeme-igme uygulamalari
oldugu bilinmektedir. Glinimiizde ise Tirk mutfaginin yabanci sefler tarafindan uygulanmasi ya
da bazi sehirlerin UNESCO Yaratici Sehirler Agina “Gastronomi Sehri” olarak girmis olmasi da
gastro-diplomasi ile ilgili 6rnekler arasinda yer almaktadir. Bu ¢alisma kapsaminda Turkiye Bliyik
Millet Meclisi 100. Yil Bahge Lokantasi seflerinin gastro-diplomasi kavramini bilgi dizeyleri,
gastro-diplomasiye bakis agilari ve bu kapsamda yapmis olduklari uygulamalar Gzerine gérisleri
alinmistir. Meclis lokantasinin gastro-diplomasi ile ilgili pek ¢ok uygulamaya sahitlik etmis
olabilecegi dusiincesiyle hareket edilen bu arastirmada, nitel veri toplama yontemi olan gériisme
kullanilmig ve arastirma kapsaminda katilimcilardan elde edilen veriler betimsel ve icerik analizi
ile ¢o6zimlenmistir. Calismanin alanyazina ve sonraki arastirmacilara katki saglayacagi
dislntlmektedir.

Anahtar Kelimeler: Gastro-Diplomasi, TBMM, Sef, Gastronomi

GASTRO-DIPLOMACY: A STUDY ON THE 100™ YEAR GARDEN
Abstract

Gastro-diplomacy can be defined as bringing nations’ unique food-drink and cuisine culture into
the field of public diplomacy as a part of their identity and culture. In other words, gastro-
diplomacy is the use of a country’s culinary culture as a tool in intercultural interaction with other
countries and thus has become an increasingly attention-grabbing area of study due to many
research studies conducted on gastronomy. A review of literature in this area reflects that when
the use of local ingredients in the preparation of meals, the ritual applied during the setup of
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dining tables and serving of food is considered, it is possible to see that food and beverages
create warmth among people sitting at the same table. The studies also reveal that an
understanding and tolerance prevail in the environment where the food is consumed.
Additionally, there is research to suggest that such rituals and set up have a positive impact on
decision-making processes. Although the concept of gastro-diplomacy did not exist during the
Ottoman Empire period, it is known that there were some food and beverage practices. To date,
examples related to gastro-diplomacy include foreign chefs applying Turkish cuisine and some
cities entering the UNESCO Creative Cities Network as “Gastronomy City.” In this study, the
opinions of the chefs of the 100th Year Garden Restaurant of the Turkish Grand National
Assembly were sought regarding their knowledge, perspectives on gastro-diplomacy and their
opinions on their practice. The study utilizes a qualitative data collection method using
interviews with participants, with the assumption that such restaurants may have witnessed
many applications related to gastro-diplomacy. The data was analyzed using content analysis. It
is believed that the study will contribute to the literature and future researchers.

Keywords: Gastro-Diplomacy, Turkish Grand National Assembly (TBMM), Chef, Gastronomy
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Bir italyan kasabasinda baslayip, sonralari diinyada pek ¢ok iilkeye yayilan “Sakin Sehir” akiminin
gayesi, yoresel olmanin ve yoreye ait olmanin daha nitelikli bir yasam kiltiir olusturdugu fikrinin
yayginlasmasina destek olmaktir. Akimin 6z, kentlerin yerel kimliklerini koruyup sirdirerek,
gelecek nesillere aktarmaya calismaktir. Bu calisma, belediyelerin sakin sehirlere yoénelik
faaliyetleri géz 6niinde bulundurularak olusturulmustur. Calismada, Turkiye’deki sakin sehir
belediyelerinin faaliyetleri degerlendirilmis, sakin sehir niteligi kazanmak igin nasil bir slreg
izlendigi, istenen kriterleri yerine getirmek adina belediyeler tarafindan ne gibi etkinlikler
gerceklestirildigi gibi hususlara yer verilmis olup, bdylece sakin sehir vasfina sahip olmak isteyen
baska sehirlere de bilgi saglayacak nitelikte bir kilavuz olusturulmaya galisiimistir.

Anahtar Kelimeler: Sakin Sehir, Cittaslow, Belediyeler, Yonetim

EVALUATION OF CITTASLOW IN CONTEXT OF MUNICIPAL ACTIVITIES
Abstract

The aim of the “Cittaslow” movement, which started in an Italian town and spread to many
countries in the world, is to support the spread of the idea that being local and belonging to the
region creates a more qualified life culture. The essence of the movement is to try to transfer
the local identities of the cities to future generations by preserving and maintaining them. This
study was created by taking into account the activities of municipalities towards cittaslows. In
the study, the activities of the cittaslow municipalities in Turkey were evaluated, what kind of
process was followed to gain the cittaslow qualification, what kind of activities were carried out
by the municipalities in order to fulfill the desired criteria, and thus, a guide that will provide
information to other cities that want to have the quality of a cittaslow was tried to be created.
Keywords: Cittaslow, Municipalities, Management
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TOPLUMSAL CiNSIYET ESITLIGi VE TURIZM: SISTEMATIK LITERATUR
TARAMASI

Dr. Ogr. Uyesi Ezgi KIRICI TEKELI

Karamanoglu Mehmetbey Universitesi
ezgi.krc@windowslive.com

Ozet

Toplumsal cinsiyet konusuna yoénelik bilimsel calismalarin artis egiliminde oldugu ve bircok
alanda ele alinmasi gerektigi disunilmektedir. Yapilan calisma ile turizm alanyazininda
toplumsal cinsiyet esitligi konusu ele alinarak ilgili konunun sistematik bir literatlr taramasina
tabi tutulmasi ve bibliyometrik profilinin ortaya koyulmasi amaclanmistir. Bu amag
dogrultusunda 27.04.2023 tarihinde Scopus veri tabaninda arastirma yapilmigtir. Konuya ydnelik
bilimsel yayinlara ulasabilmek icin baslik sekmesinden yararlaniimis ve “social gender equality,”
“social gender inequality,” “social gender,” “gender equality,” “gender inequality,” “sexism” ve
“tourism” anahtar kelimeleri kullaniimistir. Arastirma sonucunda ulasilan 21 adet bilimsel yayin
cesitli parametreler agisindan incelenmis ve VOSviewer programi kullanilarak analize tabi
tutulmustur. Arastirma sonucunda turizm alanyazininda toplumsal cinsiyet ile ilgili yapilan ilk
bilimsel yayinin 2011 yilinda yapildigi ve yillar itibariyla az sayida yayinin yayimlandigi tespit
edilmistir. Konuya yonelik en ¢ok calisma “Zhang, J.” ve “Zhang Y.” tarafindan yapilmis olup
agirhkli olarak makalelerden olusan bilimsel yayinlar en ¢ok “Journal of Sustainable Tourism” ve
“Sustainability Switzerland” dergilerinde yayimlanmistir. Tim bilimsel yayinlar ingilizce dilinde
kaleme alinmis ve ispanya ile Cin’in en ok yayin yapan ilke oldugu saptanmistir. Ayrica
calismalarda “turizm” ve “cinsiyet esitligi” en ¢ok kullanilan anahtar kelimeler olarak belirlenmis
ve vyillar itibariyla yayinlar 317 atif almistir. Program (zerinden elde edilen sonuglar
incelendiginde ise ortak yazarlar arasinda ve yazarlarin galistiklar Glkeler arasinda herhangi bir
iliski olmadigi, sadece dort yazarin galistigi kurum arasinda zayif bir iliskinin oldugu tespit
edilmistir. Nihai olarak sonuglarin turizmde toplumsal cinsiyet esitligi konusunun gelisim seyrini
ortaya koydugu ve gelecek arastirmalar agisindan yol gosterici oldugu kanisina varilmistir.
Anahtar Kelimeler: Turizm, Toplumsal Cinsiyet, Cinsiyet Esitligi, Cinsiyet Esitsizligi, Sistematik
Literatur Taramasi

” u ” u ” u

SOCIAL GENDER EQUALITY AND TOURISM: A SYSTEMATIC LITERATURE
REVIEW

Abstract

It is thought that scientific studies on the subject of gender have an increasing trend and should
be addressed in many areas. With this study, it was aimed to subject the subject of gender
equality in tourism literature to a systematic literature review and to reveal its bibliometric
profile. For this purpose, a research was carried out on the Scopus database on 27.04.2023. In
order to reach scientific publications on the subject, the title tab was used and the keywords
“social gender equality,” “social gender inequality,” “social gender,” “gender equality,” “gender
inequality,” “sexism” and “tourism” were used. 21 scientific publications reached as a result of
the research were examined in terms of various parameters and analyzed using the VOSviewer
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program. As a result of the research, it has been determined that the first scientific publication
on gender in the tourism literature was made in 2011 and that few publications were published
over the years. Most studies on the subject have been made by “Zhang, J.” and “Zhang Y.” and
scientific publications consisting mainly of articles have been published mostly in the “Journal of
Sustainable Tourism” and “Sustainability Switzerland”. All scientific publications are written in
English, and it has been determined that Spain and China are the countries that published the
most. In addition, “tourism” and “gender equality” have been determined as the most used
keywords in the studies and the publications have received 317 citations over the years. When
the results obtained through the program are examined, it has been determined that there is no
relationship between the co-authors and the countries where the authors work, and there is only
a weak relationship between the institutions where the four authors work. Finally, it has been
concluded that the results reveal the development course of the subject of gender equality in
tourism and are guiding for future research.

Keywords: Tourism, Social Gender, Gender Equality, Gender Inequality, Systematic Literature
Review
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GASTRONOMIDE TABAK PREZANTASYONUN ONEMi: SURDURULEBILIR
TABAKLAR

Opr. Gér. Ekin AKBULUT

Avrasya Universitesi
ekin.akbulutl4@hotmail.com

Ozet

Yemek agza alinmadan once ilk olarak gozi hitap etmektedir. Bu kapsamda yiyeceklerin gorsel
estetigi, insanlarin yemegi deneyimleme seklini etkileyebilir ve yemegin lezzetleri hakkinda bilgi
verebilir. Clinkl gozler yiyecekleri ilk 6nce gorir ve bu gortntiler ilk izlenimleri sekillendirir. Bu
nedenle, yemegin sunumu, renkleri ve diizeni, birey icin bir yemegin tadini artirabilir ve hatta
keyifli bir yemek deneyimi sunabilir. insanin yalnizca karin doyurmanin disinda yemek
deneyiminde hedonik duygular yasama istegi yemegin estetik kaygilarla hazirlanmasini ortaya
¢ikarmistir. Bu durum gastronomide tabak prezantasyonu 6nemini arttirmaktadir. Tabak
prezantasyonu, tabaktaki yemeklerin belirli estetik kaygilarla olan kompozisyonunu
icermektedir. Ancak gliniimiizde kilresel nifusun giderek artmasi yiyecek icecek sektériiniin
gidaya ulasmasi agisindan problemlere yol agabilir. Bu durum, estetik tabaklar ortaya ¢ikarmayi
hedefleyen gastronomi sektori icin strdurilebilir tabak tasarlamanin 6nemini arttirmaktadir.
Gastronomide yerel, cografi isaretli ve atiksiz Grilinleri iceren tabaklar tasarlamak mutfaklarda
surdirilebilirligi saglayabilir. Dolayisiyla bu ¢alismanin amaci, lezzetin yaninda tabaklamanin da
onemli oldugunu ortaya koyan gastronomi literatiiriine strdirilebilir tabak prezantasyonu
kavramini kazandirmak ve tabak prezantasyonunun siirdirilebilir olmasi igin éneriler sunmaktir.
Bu amag¢ dogrultusunda gastronomi literatiirinde bir bitin olarak degerlendirilmemis olan
tabak prezantasyonu ve sirdurulebilirlik kavramlari birlikte ele alinmistir. Calismanin,
literatlirden hareketle gastronomide siirdirilebilir tabak prezantasyonu kavraminin ortaya
koyarak literatiire katki saglayacagi diisiinilmektedir.

Anahtar Kelimeler: Gastronomi, Tabak Prezantasyonu, Strdarilebilirlik

THE IMPORTANCE OF PLATE PRESENTATION IN GASTRONOMY: SUSTAINABLE
PLATES

Abstract

Before the food is put into the mouth, it first appeals to the eyes. In this context, the visual
aesthetics of food can affect the way people experience food and can provide information about
the flavors of the food. Because eyes see food first, and these images shape first impressions.
Therefore, the presentation, colors and layout of the food can enhance the taste of a meal and
even provide an enjoyable dining experience for the individual. The desire of people to
experience hedonic feelings in the dining experience, apart from just satisfying the stomach, has
revealed that the food is prepared with aesthetic concerns. This situation increases the
importance of plate presentation in gastronomy. Plate presentation includes the composition of
the dishes on the plate with certain aesthetic concerns. However, the increasing global
population can cause problems in terms of food and beverage sector's access to food. This
situation increases the importance of designing sustainable plates for the gastronomy sector,
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which aims to create aesthetic plates. In gastronomy, designing dishes containing local,
geographically marked and waste-free products can ensure sustainability in kitchens. Therefore,
the aim of this study is to introduce the concept of sustainable plate presentation to the
gastronomy literature, which reveals that tanning is important as well as taste, and to offer
suggestions for the sustainability of plate presentation. For this purpose, the concepts of plate
presentation and sustainability, which have not been evaluated as a whole in the gastronomy
literature, are discussed together. It is thought that the study will contribute to the literature by
revealing the concept of sustainable plate presentation in gastronomy, based on the literature.
Keywords: Gastronomy, Plate Presentation, Sustainability
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KIRSEHIR’IN SAGLIK TURiZMi POTANSIYELI

Prof. Dr. Musa OZATA

Kirsehir Ahi Evran Universitesi
musaozata@gmail.com

Ozet

Saglik turizmi; bireylerin koruyucu, tedavi edici, rehabilite edici ve saghgi gelistirici saglik
hizmetlerini, yasadiklari Glke disindaki baska bir (ilkeden almalaridir. Saglk turizmi; medikal
turizm, termal saghk turizmi, yash turizmi ve engelli turizmi gibi alt boyutlar icermektedir.
Ulkemiz son yillarda, cografi konumu, ulasim imkanlarinin kolayhg, turizm Glkesi olmasi, saglikta
ileri teknoloji kullanimi, modern hastaneler, hekim kalitesi ve fiyat gibi avantajlari nedeniyle
tercih edilen bir Glke konumuna gelmistir. Saglikla ilgili tum hizmetler, estetik ameliyatlar, tp
bebek, sa¢ ekimi, dis tedavisi, termal saglik tesisleri, SPA merkezleri ve saglk kiri merkezleri,
yash bakim merkezleri ve rehabilitasyon merkezleri gibi yerler saglk turizmine hizmet eden
uygulamalar arasinda yer almaktadir.

Kirsehir 250 bine yaklasan nifusu ile i¢ Anadolu bolgesinde Kayseri, Nevsehir, Ankara, Yozgat
illerinin ortasinda yer alan, ekonomisi tarim ve hayvanciliga dayali bir sehirdir. Ayrica binlerce
Kirsehirli, Hollanda ve Almanya olmak lizere Avrupa’nin farkli Ulkelerinde calismakta ve
kazanglarinin bir kismini Kirsehir’e yatirim olarak géndermektedir.

Kirsehir’in termal su kaynaklari agisindan zengin bir konumda olmasi, Ahi Evran Universitesi
tarafindan hayata gegirilen fizik tedavi-rehabilitasyon hastanesi, termal tedavi ve geleneksel
tamamlayici tip uygulamalari, sehrin saglk turizmi agisindan bir potansiyele sahip oldugunu
dislindiirmektedir.

Bu c¢alismada Kirsehir’in saglik turizmi potansiyelinin belirlenmesi ve saglik turizmi pastasindan
pay alabilmesi icin neler yapilmasi gerektigi uzman gorlslerine dayali olarak belirlenmeye
calisilmistir.  Aragtirmanin g¢alisma grubunu saglik sektori calisanlar, is adamlarn ve
akademisyenlerden olusan 10 kisilik uzman grubu olusturmustur. Arastirmada, nitel arastirma
yontemlerinden derinlemesine goriisme teknigi kullaniimis ve gérismeler yari yapilandiriimig
gorisme formu esas alinarak gerceklestirilmistir. Gorismeler sonucunda Kirsehir’in saghk turizmi
potansiyeli, glicli yonleri, zayif yonleri, engeller ve yapilmasi gerekenlere iliskin gérusler elde
edilmistir.

Anahtar Kelimeler: Saglik Turizmi, Medikal Turizm, Termal Turizm, Kirsehir

THE HEALTH TOURISM POTENTIAL OF KIRSEHiR
Abstract

Health tourism refers to individuals receiving preventive, curative, rehabilitative, and health-
enhancing services from another country outside their country of residence. Health tourism
encompasses sub-dimensions such as medical tourism, thermal health tourism, elderly tourism,
and disability tourism. In recent years, our country has become a preferred destination due to
its geographical location, easy transportation opportunities, status as a tourist destination,
advanced technology in healthcare, modern hospitals, quality of physicians, and competitive
prices. All health-related services, including aesthetic surgeries, IVF treatments, hair transplants,
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dental care, thermal health facilities, SPA centers, health cure centers, elderly care centers, and
rehabilitation centers, contribute to the field of health tourism.

Kirsehir, with a population of nearly 250,000, is located in the central Anatolian region, in the
middle of Kayseri, Nevsehir, Ankara, and Yozgat provinces. Additionally, thousands of people
from Kirsehir work in various countries across Europe, such as the Netherlands and Germany,
and invest a portion of their earnings in Kirgehir.

Kirsehir's abundance of thermal water sources, the physical therapy and rehabilitation hospital
implemented by Ahi Evran University, thermal treatments, and traditional complementary
medicine practices indicate the city's potential in health tourism.

This study aims to determine Kirsehir's health tourism potential and identify the necessary steps
to obtain a share in the health tourism market, based on expert opinions. The study group
consisted of a panel of 10 experts, including healthcare professionals, businesspeople, and
academics. Qualitative research methods were employed, specifically in-depth interviews using
a semi-structured interview form. Through these interviews, insights were obtained regarding
Kirsehir's health tourism potential, strengths, weaknesses, barriers, and recommendations for
improvement.

Keywords: Health Tourism, Medical Tourism, Thermal Tourism, Kirsehir
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YOGA FAALIYETLERINE TALEP GOSTEREN TURISTLERIN PROFILINiN
BELIRLENMESi: KAPADOKYA ORNEGI

Dog. Dr. Burcu Giilsevil BELBER

Nevsehir Haci Bektas Veli Universitesi
bbelber@nevsehir.edu.tr

Ogr. Gor. Merve BULUT YUCELEN

Nevsehir Haci Bektas Veli Universitesi
mervebulut@nevsehir.edu.tr

Ozet

Turist profili, belirli bir destinasyona seyahat etmesi veya belirli bir faaliyete katilmasi muhtemel
olan belirli bir insan grubunun ayrintili bir agiklamasidir. Profil; yas, cinsiyet, gelir, egitim dizeyi
ve milliyet gibi demografik bilgilerin yani sira, seyahat sebepleri ve motivasyonlari, seyahat sekli,
kullanilan ulagim araci ve konaklama tesisi, bilgi kaynaklari, kalis siiresi, seyahat sikligi vb.
unsurlari da icerebilmektedir. Turist profilinin incelenmesinin amaci, belirli bir turist grubunun
ihtiyaclarini, tercihlerini ve motivasyonlarini anlamak, onlarin beklentilerini karsilayacak, olumlu
deneyimler yasamalarini saglayacak pazarlama stratejilerinin ve turistik Grdnlerin
tasarlanmasidir. Yoga turistlerinin, genellikle dogal ve otantik bir atmosferde yoga pratikleri
yapmayl, doga ile i¢ ige olmayi, yoga yaparken ruhani bir deneyim yasamalarina yardimci olacak
ortamlari tercih ettikleri, bireysel seyahatlerden hoslandiklari, yoga pratiklerinin yani sira
bolgenin diger aktivitelerini de deneyimlemek istedikleri diisinilmektedir. Ancak literatiirde
yoga yapmak amaclyla seyahat eden turistlerin profilinin tespit edildigi bir ¢alismaya
rastlanmamistir. Kapadokya, otantik ve essiz dogal 6zellikleriyle taninmis bir destinasyondur. Bu
destinasyonun, yoga faaliyetleri icin seyahat eden turistler icin daha cazip ve tercih edilebilen bir
destinasyon olabileceginin distinllmesi sebebiyle, yoga turistlerinin profilinin tespit edilmesi ve
bu turistlere yonelik alternatif onerilerinde bulunulmasi uygun gorilmustir. Bu baglamda
arastirmanin  amaci; yoga turistlerinin profilinin belirlenmesi, yoga faaliyetleri ile ilgili
tutumlarinin tespit edilmesi ve yoga aktiviteleri sebebiyle seyahat eden turistlerin Kapadokya
Bolgesi'ne daha fazla talep gostermesinin saglanmasina yonelik onerilerin gelistirilmesidir.
Arastirmada nicel arastirma yontemlerinden anket yontemi kullanilacak olup, Kapadokya’da
yoga faaliyetleri icin bulunan turistlere g¢evirim i¢i anket uygulanacaktir. Elde edilen veriler,
istatistiki analiz yontemleri ile bilgisayar ortaminda analiz edilecektir.

Anahtar Kelimeler: Turist Profili, Yoga Turizmi, Tutum

DETERMINING THE PROFILE OF TOURISTS DEMANDING YOGA ACTIVITIES:
CAPPADOCIA CASE

Abstract

A tourist profile is a detailed description of a particular group of people who are likely to travel
to a particular destination or engage in a particular activity. Profile; in addition to demographic
information such as age, gender, income, education level and nationality, travel reasons and
motivations, mode of travel, type of transportation and accommodation facility, information
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sources, duration of stay, frequency of travel, etc. elements may also be included. The purpose
of examining the tourist profile is to understand the needs, preferences and motivations of a
particular tourist group, to design marketing strategies and touristic products that will meet their
expectations and enable them to have positive experiences. It is thought that yoga tourists
generally prefer to practice yoga in a natural and authentic atmosphere, commune with nature,
prefer environments that will help them have a spiritual experience while doing yoga, enjoy
individual travels, and they want to experience other activities of the region as well as yoga
practices. However, no study has been found in the literature in which the profile of tourists
traveling for the purpose of yoga is determined. Cappadocia is a well-known destination for its
authentic and unique natural features. Since this destination is thought to be a more attractive
and preferable destination for tourists traveling for yoga activities, it has been seemed
appropriate to determine the profile of yoga tourists and to make alternative suggestions for
these tourists. In this context, the aim of the research is to determine the profile of yoga tourists,
to determine their attitudes towards yoga activities, and to develop suggestions for the tourists
traveling due to yoga activities to show more demand to the Cappadocia Region. Questionnaire
method, one of the quantitative research methods, will be used in the research, and an online
questionnaire will be applied to tourists who are in Cappadocia for yoga activities. The obtained
data will be analyzed with statistical analysis methods.

Keywords: Tourist Profile, Yoga Tourism, Attitude
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SOMUT OLMAYAN KULTUREL MiRAS KAYNAGI OLARAK MUTFAK
KULTURUNUN TURiZME KAZANDIRILMASINA iLiSKiN ONERILER: BIiLECIK iLi
ORNEGI

Dog. Dr. Sila KARACAOGLU

Bilecik Seyh Edebali Universitesi
sila.karacaoglu@bilecik.edu.tr

Ozet

Yerel yemekler ve gidalar, turistlerin seyahat etme kararlarini destekleyen 6nemli bir itici
faktoérdir. Otantik ve lezzetli yemeklerin tadini ¢ikarmak, 6zel yemekler yemek ve yerel mutfak
ile ilgili kiltirel gelenekleri yasamak ginimiz turistlerinin sikhkla aradigi deneyimlerdir. Bu
bakimdan gastronomi turizmi, evrensel olarak ulusal ve bdlgesel kimlikleri temsil eden ve
destinasyon imajini gliclendiren bir rol oynamaktadir. Ayni zamanda yerel ekonominin
cesitlenmesine firsat saglamaktadir ve somut olmayan kiltiirel mirasi koruyarak gelecek
kusaklara aktarilmasina yardimci olmaktadir. Buradan hareketle arastirmanin amaci zengin bir
gastronomi mirasina sahip olan fakat bu alanda taninirligi olmayan Bilecik ilinin yerel yeme-igme
kiltirine ait 6gelerine ve gastronomi turizmi potansiyeline dikkat cekmektir. S6z konusu amag
dogrultusunda 6ncelikle ilin mutfak kaltirine iliskin bilgi verilmistir. Ardindan ikincil kaynaklar
taranmis, Bilecik mutfagina 6zgli yerel yiyecekler ve icecekler siniflandirilarak yazili hale
getirilmistir. Calisma sonunda, ilin gastronomi turizmi potansiyelinin 6n plana cikariimasi ile
mutfak mirasinin  korunmasi, sirdirilmesi ve turizme kazandirilmasi igin destinasyon
yoneticileri, turizm isletmecileri, turizm pazarlamacilari, yiyecek-icecek isletmeleri,
akademisyenler ve turizmle ilgili diger paydaslara birtakim 6neriler sunulmustur.

Anahtar Kelimeler: Somut Olmayan Kiiltiirel Miras, Mutfak Kiltird, Yerel Yiyecekler, Gastronomi
Turizmi, Bilecik

SUGGESTIONS FOR THE INTRODUCTION OF CULINART CULTURE INTO
TOURISM AS A SOURCE OF INTANGIBLE CULTURAL HERITAGE: THE CASE OF
BILECiIK PROVINCE

Abstract

Local food and cuisine is an important driving factor supporting tourists' travel decisions.
Enjoying authentic and delicious food, eating special dishes and experiencing cultural traditions
related to local cuisine are experiences that today's tourists often seek. In this respect,
gastronomy tourism plays a role in universally representing national and regional identities and
strengthening destination image. It also provides an opportunity to diversify the local economy
and helps to preserve intangible cultural heritage and pass it on to future generations. From this
point of view, the aim of the research is to draw attention to the elements of local food and
beverage culture and gastronomy tourism potential of Bilecik province, which has a rich
gastronomy heritage but is not recognized in this field. In line with this purpose, firstly,
information about the culinary culture of the province was given. Then, secondary sources were
reviewed, local foods and beverages specific to Bilecik cuisine were classified and written. At the
end of the study, a number of recommendations were presented to destination managers,
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tourism operators, tourism marketers, food and beverage businesses, academicians and other
stakeholders related to tourism in order to highlight the gastronomy tourism potential of the
province and to protect, maintain and bring the culinary heritage to tourism.

Keywords: Intangible Cultural Heritage, Culinary Culture, Local Foods, Gastronomy Tourism,
Bilecik

90



International West Asia 08th-10th June 2023
IWA Consress of Tourism Skopje, North Macedonia IWACT’23

Research

ZONGULDAK iLINiN EKOTURiZM POTANSIYELINiN BELIRLENMESI VE
DEGERLENDIRILMESI

Dr. Ogr. Uyesi Gozde OGUZBALABAN

Zonguldak Bilent Ecevit Universitesi
oguzbalaban@beun.edu.tr

Ozet

insanlarin egitim ve kiltiir seviyelerinin yiikselmesiyle beraber cevre bilincinin giderek artmasi
sonucu dogal alanlara yonelik turizm talebi de artma egilimi gostermistir. Bu artistan yola ¢ikarak
gelisen ekoturizm, dogal ve kiiltirel kaynaklara deger vermeyi amag edinen, cevreye duyarli
surdirdlebilir bir turizm cesididir. Zonguldak ilinin, ekoturizm potansiyelinin belirlenmesi ve
degerlendirilmesi ilin sosyal, kiiltiirel ve ekonomik olarak gelisimi agisindan oldukga 6nemlidir.
Bu c¢alismada Zonguldak ilinin ekoturizm potansiyeli; literatiir calismalarindan, Zonguldak ili ile
ilgili hazirlanmis olan master planlarindan, Tarim ve Orman Bakanligl Doga Koruma ve Milli
Parklar Genel Mudurlugi web sitesinde yer alan verilerden yararlanilarak ayrica bolgede gozlem
yapilarak incelenmistir. Sonug olarak; Zonguldak ilinin, botanik turizmi, kus gézlemciligi, bisiklet
turlar, kelebek gozlemciligi, foto safari, kamp-karavan turizmi, fauna turizmi, akarsu turizmi,
yayla turizmi, sualti dalis turizmi, festival turizmi, magara turizmi, doga yirlyusleri ve ath doga
ylraylst gibi etkinlikler ve turizm gesitleri icin 6nemli bir ekoturizm potansiyeli barindirdigi
tespit edilmistir. Zonguldak ilinde ekoturizmin gelistirilmesi igin konuyla ilgili paydaslara oneriler
sunulmusgtur.

Anahtar Kelimeler: Turizm, Ekoturizm, Turizm Potansiyeli, Zonguldak

DETERMINATION AND EVALUATION OF THE ECOTOURISM POTENTIAL OF
ZONGULDAK PROVINCE

Abstract

As a result of the increase in people’s educational and cultural levels and accordingly the rise in
environmental awareness, the demand for tourism towards natural areas tend to grow. The
ecotourism, which develops based on this growth, is a sustainable tourism type that aims to
value natural and cultural resources and is environmentally friendly. Determination and
evaluation the ecotourism potential of Zonguldak province is very important for the social,
cultural and economic development of the province. In this study, the ecotourism potential of
Zonguldak province has been analyzed using the literature studies, master plans prepared for
Zonguldak province, and data on the website of Ministry of Agriculture and Forestry, General
Directorate of Nature Conservation and National Parks. Consequently; it has been determined
that Zonguldak province had an important ecotourism potential for activities and tourism types
such as botanical tourism, bird watching, bicycle tours, butterfly watching, photo safari,
camping-caravan tourism, fauna tourism, river tourism, highland tourism, underwater diving
tourism, festival tourism, cave tourism, hiking and horse and hiking. In order to develop
ecotourism in Zonguldak province, suggestions were made to relevant stakeholders

Keywords: Tourism, Ecotourism, Tourism Potential, Zonguldak.
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TURKIYE’NiN PEYNIR TURiIZMi POTANSIYELiINiN DEGERLENDIRILMESi: DiVLE
OBRUGU PEYNIiRi ORNEGI

Prof. Dr. Sevki ULEMA

Sakarya Uygulamali Bilimler Universitesi
ulema@subu.edu.tr

Ars. Gor. Zeynep MENTESE

Sakarya Uygulamali Bilimler Universitesi
zeynep.mentese@medeniyet.edu.tr

Ozet

Tirkiye peynir gesitliligi bakimindan zengin bir Glkedir. Ancak Turk peynirlerinin bilinirligi arzu
edilen diizeyde degildir. Ayni zamanda 6nemli bir turizm Ulkesi olan Turkiye’'nin, peynir turizmiyle
hem mevcut turizm faaliyetlerini hem de peynirlerinin taninirhgini  artirabilecegi
dislindlmektedir. Bu ¢alismanin amaci Turkiye’nin peynir turizmi potansiyelinin, Divle obrugu
peyniri Uzerinden degerlendirilmesini saglamaktir. Bu amag kapsaminda Diinyaca uinli Rokfor
peynirine muadil gosterilmesi ve 6nemli turizm destinasyonlarina yakinhigi nedeniyle Divle
obrugu peyniri calisma kapsamina alinmistir. Divle obrugu peynirinin retim silrecinin, turistik
acidan yuksek cekicilige sahip olabilecegi diustintlmistir. Arastirma amaci kapsaminda nitel
arastirma yontemlerinden milakat teknigi kullanilmistir. Katihmcilarin buytk bdlimi turizm
alanindaki akademisyenlerinden segilmistir. Arastirma evreni olarak turizm akademisyenlerinin
secilme nedeni Divle obruk peyniri ve peynir turizmi hakkinda daha fazla bilgiye sahip
olabileceklerinin  duslinulmesidir. Arastirma ig¢in yapilan gorusmeler 15 katiimciyla
gerceklesmistir. Divle obrugu peynirinin peynir turizmi bakimindan yiliksek potansiyele sahip
oldugu dusiiniilmektedir. Yapilan arastirma sonucunda katilimcilarin Divle obrugu peyniri
hakkinda bilgi diizeyinin diistik oldugu gorilmistiir. Ancak Divle obrugu peyniri hakkinda yapilan
bilgilendirme sonrasinda turistik seyahatlerinin bir pargasi olarak Divle obrugu peynirinin Gretim
surecinin ziyaret edilmesi konusunda istekli olduklari anlagiimistir.

Anahtar Kelimeler: Peynir Turizmi, Turizm Potansiyeli, Divle Obrugu

ASSESSMENT OF TURKIYE’S CHEESE TOURISM POTENTIAL: THE CASE OF DIVLE
OBRUGU CHEESE

Abstract

Turkiye is a rich country in cheese diversity. However, the awareness of Turkish cheeses is not at
the desired level. It is thought that Turkey, which is also an important tourism country in the
world, can increase both its current tourism activities and the recognition of its cheeses with
cheese tourism. The aim of this study is to evaluate the cheese tourism potential of Turkey
through the Divle Obruk cheese. Within the scope of this purpose, Divle Obruk cheese has been
included in the study because it is equivalent to the world-famous Roquefort cheese and because
of its proximity to important tourism destinations. It has been thought that the production
process of Divle Obruk cheese may have a high tourist attraction. The interview technique was
used from qualitative research as a research method within the scope of the research purpose.
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Most of the participants were selected from academicians in the field of tourism. The reason for
choosing tourism academics as the research universe is that they think they can have more
information about Divle Obruk cheese and cheese tourism. Interviews for the research were
conducted with 15 participants. It is thought that Divle Obruk cheese has a high potential in
terms of cheese tourism. As a result of the research, it was seen that the level of knowledge of
the participants about Divle Obruk cheese was low. However, after the information about Divle
Obruk cheese, it was understood that they were willing to visit the production process of Divle
Obruk cheese as part of their touristic trips.

Keywords: Cheese Tourism, Tourism Potential, Divle Sinkhole
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TURKIYE’DE “TURIiZM VE iKLiM DEGiSiKLIGi” iLiSKiLi KONULARI iCEREN
YAYINLARIN TURiZMIiN iKLiM DEGisiKLiGi UZERINDEKI ETKiSi BAGLAMINDA
iINCELENMESI

Dr. Ogr. Uyesi Ozgiir CALKIN

Kafkas Universitesi
ozgur.calkin@kafkas.edu.tr

Ars. Gor. Dr. Baris TURAN

Kafkas Universitesi
baris.turan@kafkas.edu.tr

Ozet

Turizm ve iklim degisikligi birbiriyle iliskili iki olgudur. Bu nedenle ilgili alanlardaki literatiirde
dnemli calisma konulari arasinda yer almaktadir. iklim degisikliginin turizm Gzerindeki etkilerine
yonelik bilimsel ¢alismalarin sayisi her gegen yil artsa da turizmin iklim degisikligine etkileri
konusunda sinirl sayida ¢alisma bulunmaktadir. Bu baglamda arastirmanin amaci “turizm ve
iklim degisikligi” konusunda Tirkiye'de yayinlanan ¢alismalari turizmin iklim degisikligi izerindeki
etkisi acisindan degerlendirmek ve konuya olan ilgiyi yillar icinde farkli parametreler yardimiyla
incelemektir. Arastirmanin amaci dogrultusunda nitel arastirma yontemlerinden biri olan
betimsel arastirma benimsenmis ve bu dogrultuda analizler yapilmistir. Arastirma kapsaminda
Tirkiye’de yayimlanan arastirmalarin baslik ve Anahtar Kelimelerinde “Turizm ve iklim
Degisikligi” ifadelerini birlikte igeren yayinlar taranmistir. Arastirma verileri “DergiPark, Tirkiye
Turizm Dizini, Google Scholar ve Ulusal Tez Merkezi (YOKTEZ)” veri tabanlarindan elde edilmistir.
Bu kapsamda yapilan tarama sonucunda 32 akademik makale ve lisansistu yayina ulagiimistir.
Elde edilen bulgulara gére son yillarda konu ile ilgili calismalarda artis oldugu gézlemlenmistir.
Turizm ve iklim degisikligi ile ilgili calismalarin daha ¢ok “iklim degisikliginin turizme etkisi” olarak
ele alindigi, “iklim degisikligi ve turizm iliskisi” baglamindaki calismalarin da yogunlukta oldugu
belirlenmistir. Ancak turizmin iklim degisikligine etkisini inceleyen sinirli sayida arastirmanin (2
arastirma) oldugu tespit edilmistir. Erisilen iki calismada turizmin iklim degisikligine etkisi ana
baslk olarak arastiriimis, diger ¢alismalarda bu durum alt baslik olarak verilmistir. Bulgular, iklim
degisikligi ve turizm ile ilgili calismalarin sadece turizm ve ilgili bélimlerde degil, farkh bilim
dallarinda da ilgi gordigini gostermistir. Elde edilen bulgular c¢ercevesinde Oneriler
gelistirilmistir.

Anahtar Kelimeler: Turizm, iklim degisikligi, Tiirkiye, Betimsel Analiz

ANALYSIS OF PUBLICATIONS CONTAINING RELATED TOPICS OF “TOURISM
AND CLIMATE CHANGE” IN TURKIYE IN THE CONTEXT OF THE IMPACT OF
TOURISM ON CLIMATE CHANGE

Abstract

Tourism and climate change are two interrelated phenomena. For this reason, it is among the
important study topics in the literature in related fields. Although the number of scientific studies
on the effects of climate change on tourism increases every year, there are limited studies on
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the effects of tourism on climate change. In this context, the aim of the research is to evaluate
the studies published in Tirkiye on "tourism and climate change" in terms of the impact of
tourism on climate change and to examine the interest in the subject over the years with the
help of different parameters. In line with the purpose of the research, descriptive research, one
of the qualitative research methods, was adopted and analyzes were made in this direction.
Within the scope of the research, publications containing the expressions "Tourism and Climate
Change" together in the titles and Keywords of the studies published in Tiirkiye were scanned.
Research data were obtained from the databases of “DergiPark, Turkiye Tourism index, Google
Scholar and National Thesis Center (YOKTEZ)”. As a result of the scanning carried out within this
scope, 32 academic articles and postgraduate publications were reached. According to the
findings, it has been observed that there has been an increase in studies on the subject in recent
years. It has been determined that studies on tourism and climate change are mostly handled as
"the effect of climate change on tourism", and studies in the context of "climate change and
tourism relationship" are also intense. However, it has been detected that there are only a
limited number of studies (2 studies) examining the effect of "tourism on climate change". In
two studies, the effect of tourism on climate change was investigated as the main title, and this
situation was given as a sub-title in other studies. The findings showed that studies on climate
change and tourism attract attention not only in tourism and related departments, but also in
different scientific fields. Suggestions were developed within the framework of the findings
obtained.

Keywords: Tourism, Climate change, Tiirkiye, Descriptive Analysis
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COViD 19 PANDEMESININ TURiZM SEKTORUNE YANSIMALARI VE TURIZM
SEKTORUNDE YENi YAKLASIMLAR

Prof. Dr. Meryem SAMIRKAS KOMSU

Mersin Universitesi
msamirkas@mersin.edu.tr

Doktora Ogrencisi ibrahim Halil ERDOGAN

Mersin Universitesi
erdogan272714@gmail.com

Ozet

Turizm sektori, diinya genelinde hizla biylimekte olan 6nemli bir sektordiir. Diinya Seyahat ve
Turizm Konseyi'ne gore, turizm sektori 2019 yilinda kiiresel ekonominin %10,3'Gin olusturarak
yaklasik 330 milyon ise ve %10,4'a kadar olan bir katma deger yaratti. Ancak, COVID-19
pandemisiyle birlikte turizm sektori bliylk bir darbe aldi. Pandeminin baslangicindan itibaren,
turist sayisi diinya genelinde 6nemli 6l¢lide azaldi ve bu da turizm sektoriindeki gelirlerin
dismesine neden oldu. COVID-19 pandemisinin turizm sektoérine etkileri, ekonomik
yansimalarinin yani sira sosyal etkileri de oldu. Turizm sektérindeki is kayiplari ve isletmelerin
iflas etmesi, turizm sektoriindeki galisanlar ve isletme sahipleri icin oldukga zorlu bir dénem
yaratti. Bu durum, ekonomik ve sosyal olarak dezavantajli olan bélgelerdeki insanlar igin daha da
zorlu hale geldi. COVID-19 pandemisi, turizm sektori Uzerinde uzun vadeli etkilere neden
olabilmektedir. Pandemi, turizm endistrisinde strdirulebilir turizm uygulamalarina daha fazla
odaklanmay: tesvik edebilir. Ayrica, turizm enduUstrisi, pandemiden sonra, ¢evre dostu turizm
uygulamalarinin benimsenmesi icin bir firsat da sunabilmektedir. Bu c¢alismada Covid-19
salginiyla ilgili genel bilgilere yer verilecek ve Covid-19’un turizm sekt6ériine uzun donemde
yaratacagl muhtemel etkiler ele alinip ve Covid-19 sonrasi turizm sektoriinde uygulamaya
konulmasi dislnilen vyenilikgi uygulamalar (Kitle turizminden bireysel turizme ydnelme,
kalabalik ortamlardan glivenli ve hijyenik 6zelliklere sahip daha tenha ortamlara dogru yonelis,
temassiz dijital islemler, sosyal mesafeli turlar ve izole tatillerin 6n planda oldugu ve geleneksel
turizm anlayisindan surdirdlebilir alternatif turizm) hakkinda bilgiler verilecektir.

Anahtar Kelimeler: Turizm Sektorii, COVID 19, Dijital D&niisiim, Strdiiriilebilir Turizm

IMPACTS OF THE COVID-19 PANDEMIC ON THE TOURISM SECTOR AND NEW
TRENDS IN TOURISM SECTOR

Abstract

The tourism sector is an important industry that is rapidly growing worldwide. According to the
World Travel and Tourism Council, the tourism sector accounted for approximately 10.3% of the
global economy in 2019, generating around 330 million jobs and a value-added up to 10.4%.
However, the tourism sector suffered a major blow with the COVID-19 pandemic. Since the
beginning of the pandemic, the number of tourists has significantly decreased globally, leading
to a decline in tourism sector revenues. The impacts of the COVID-19 pandemic on the tourism
sector included not only economic repercussions but also social effects. Job losses and business
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closures in the tourism sector created a challenging period for employees and business owners
in the industry. This situation became even more difficult for people in economically and socially
disadvantaged areas. The COVID-19 pandemic may have long-term effects on the tourism sector.
The pandemic can encourage a greater focus on sustainable tourism practices in the tourism
industry. Additionally, the tourism industry can provide an opportunity for the adoption of
environmentally friendly tourism practices after the pandemic. This study will provide general
information about the COVID-19 outbreak and discuss the possible long-term effects it will have
on the tourism sector. It will also present innovative approaches considered for implementation
in the tourism sector after COVID-19. Expected changes in the sector towards opportunities
(from mass tourism to individual tourism, moving from crowded environments to more secluded
environments with safe and hygienic features, non-contact digital transactions, social distance
tours and sustainable alternative tourism from traditional tourism understanding where isolated
holidays are at the forefront) will be included.

Keywords: Tourism Sector, COVID-19, Digital Transformation, Sustainable Tourism
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EKOTURIZM GERCEKTEN SURDURULEBILIR TURiZM GELiSiMINE KATKIDA
BULUNUYOR MU? EKOTURIZMIN GizZLi AJANDASINA YONELIK BiR
DEGERLENDIRME

Dr. Ogr. Uyesi Yusuf DUNDAR

Aksaray Universitesi
ysfdundar42@gmail.com

Ozet

Ekoturizm, manzaray! ve buradaki yabani bitki ve hayvanlari ve ayrica bu alanlarda bulunan
mevcut kiltlrel tezahirleri (hem gegmis hem de simdiki) incelemek, hayranlik duymak ve keyfini
cikarmak amaciyla, nispeten bozulmamis veya kirlenmemis dogal alanlara seyahat etmek olarak
tanimlanmaktadir. 1980’lerde akademik literatiire girmesinden bu yana, ekoturizm terimi bir
moda kelime haline gelmis hem skolastik sdylemde hem de uluslararasi turizm pazarinda
surdirilebilir gelisim modeli olarak popilerlik kazanmistir. Bu, kismen turizm arastirmalarinin
katkisinin yani sira kitle turizmi trtinlerine yonelik hosnutsuzluk, artan gevre bilinci, strdirilebilir
turizm gelisimine duyulan ihtiyag, doga temelli deneyimlere yonelik artan tiiketici talebi ve
gelismekte olan diinyanin dogal kaynaklarinin sdrdirdlebilir kullanimina yonelik artan
kararlligindan kaynaklanmaktadir. Ekoturizm calismalarinin ¢ogu gelismekte olan dlkelerde
ylratalmis olup alternatif turizm, ekoturizm ve yumusak turizm gibi eko-kalkinma yaklasimlari,
surdirilebilir dogal kaynak tiiketimini saglamak igin potansiyel secenekler olarak tanitilmistir. Bu
alternatifler arasinda, ekoturizm, kiiclik olgekli, yerel olarak sahiplenilen, otantik, katihmci ve
tabandan siirdirilebilir bir turizmi tegvik ettigi icin genellikle uygulanabilir bir se¢im olarak tasvir
edilmektedir. Ancak son zamanlarda ekoturizmin korumaya katkisina yoénelik yapilan
arastirmalar dinyanin farkh yerlerinde basarili vakalar olmasina ragmen, daha biiyik 6lcekte
ekoturizmin koruyucu etkisinin belirsizligini korudugunu ortaya koymustur. Anti-ekoturizm
tarafinda bulunan arastirmacilar, ekoturizmin bozulmamis ve kirilgan ekosistemlere seyahati
tesvik ettigine ve kitle turizminin 6ncusl olabilecegine, dizenli turistler icin erisilemeyen elit
odakli bir turizm faaliyeti olduguna, turizm enddistrisi tarafindan bir pazarlama hilesi olarak
kolayca ele gegirilebilecegine inanmaktadirlar. Bu galismanin amaci, ekoturizmin strdirilebilir
turizm gelisimine etkilerine elestirel bir bakis agisi sunmak ve olumsuz etkilerinin neler oldugunu
veya olabilecegini ortaya koymaktir. Bu kapsamda, prestijli ve saygin uluslararasi dergilerde anti-
ekoturizm dislince okulunda yer alan akademisyenlerin g¢alismalari taranmis, bu sinirh sayida
glincel calismalardan veriler elde edilmistir. Bu ¢alismada nitel arastirma tekniklerinden
dokiiman incelemesi kullanilmistir. Verilerin analizi maksadiyla betimsel analiz kullanilmistir.
Anti-ekoturizme iliskin ¢alismalar, ekoturizmin koruyucu etkisinin ve surdurilebilir turizm
gelisimine katkisinin mikro diizeydeki basari dykiilerine ragmen daha biiyiik 6lcekte belirsizligini
koruduguna dikkat cekmektedir. Ekoturizmin olumlu etkileri, iyi planlanmis, gelistirilmis ve
yonetilmis olmasi kosuluyla ortaya ¢ikabilirken 6zellikle gelismekte olan tlkelerde strdirilebilir
gelisim hedeflerine katkilari zor ve stiphelidir. Sinirli sayida ¢alismanin yer aldigi literatdrin
genislemesine katkida bulunabilecegi distiniilen bu ¢alismanin 6nemli oldugu degerlendirmekte
olup uygulayicilara farkli bir bakis agisi sunacagl kiymetlendirilmektedir. Gelecekte 0Ozellikle
Tirkiye’de ekoturizm odakli biyimeyi hedefleyen kiltlir ve turizm koruma ve gelisim
bolgelerinde yapilacak nicel arastirmalarla konu etraflica incelenebilir.
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Gelismekte Olan Ulkeler

DOES ECOTOURISM REALLY CONTRIBUTE TO SUSTAINABLE TOURISM
DEVELOPMENT? AN ASSESSMENT ON THE HIDDEN AGENDA OF ECOTOURISM

Abstract

Ecotourism is defined as traveling to relatively undisturbed or uncontaminated natural areas
with a specific objective of studying, admiring, and enjoying the scenery and its wild plants and
animals, as well as any existing cultural manifestations (both past and present) found in these
areas. Since its introduction into academia in the 1980s, the term ecotourism has become a
buzzword and gained popularity both in scholastic discourse and in the international tourism
market as a model of sustainable development. This is in part due to the contribution of tourism
research besides the displeasure towards mass tourism products and growing environmental
awareness. The need for sustainable tourism development, growing consumer demand for
nature-based experiences, and the developing world’s growing determination towards the
sustainable use of natural resources have also contributed to the growth of ecotourism. Most of
the ecotourism studies have been conducted in developing countries, and eco-development
approaches such as alternative tourism, ecotourism and soft tourism have been promoted as
potential options for achieving sustainable natural resource consumption. Among these
alternatives, ecotourism has often been portrayed as a viable choice since it promotes a small-
scale, locally owned, authentic, participative, and grassroots sustainable tourism. However,
recent studies on the contribution of ecotourism to conservation have revealed that although
there are successful cases in different parts of the world, the protective effect of ecotourism
remains unclear. Researchers on the anti-ecotourism side believe that ecotourism encourages
travel to pristine and fragile ecosystems and may be a precursor to mass tourism. They also
believe that ecotourism is an elite-oriented tourism activity and is introduced as a marketing ploy
by the tourism industry. The aim of this study is to present a critical perspective on the effects
of ecotourism on sustainable tourism development and to reveal what its negative effects are or
may be. In this context, the studies of academics from the anti-ecotourism school of thought in
prestigious and respected international journals were scanned, and data were obtained from
these limited number of current studies. In this study, document analysis, one of the qualitative
research techniques, was used. Descriptive analysis was used to analyze the data. Studies on
anti-ecotourism point out that the protective effect and contribution of ecotourism to
sustainable tourism development is mostly uncertain despite its micro-level success. While the
positive effects of ecotourism can occur provided that it is well planned, developed and
managed, its contribution to sustainable development goals is difficult and doubtful, especially
in developing countries. This study, which is thought to contribute to the expansion of the limited
number of studies, is important and will offer a different perspective to practitioners. In the
future, especially in Tirkiye, the subject can be examined in detail with quantitative research to
be carried out in culture and tourism protection and development regions that aim to grow with
an ecotourism focus.

Keywords: Ecotourism, Ecotourism Research, Sustainable Tourism Development, Developing
Countries

IY



International West Asia 08th-10th June 2023
TWAH | Sonoressoffourtsm Skopje, North Macedonia IWACT’23

TURIZM ALANINDA YAYINLANAN KRiZ KONUSUNDAKi LiISANSUSTU
CALISMALARIN BiBLIYOMETRIK ANALizi

Dr. Ogr. Uyesi Siileyman AKKASOGLU

Dogus Universitesi
suleymanakkasoglu@hotmail.com

Ozet

Bu calismada 1997-2022 vyillari arasinda turizm alaninda kriz ile ilgili lisanststi dizeyde
hazirlanan tez calismalarinin bibliyometrik analizi gerceklestirilmistir. Calismanin temel amaci
lisansUstu diizeyde turizm alaninda yayinlanan kriz konusundaki tez calismalarinin mevcut
durumunun ortaya konulmasidir. Calismada turizm alaninda kriz konulu lisansistl tez
¢alismalarinin  segilmesinin temel sebebi turizm endustrisinin krizlerden ¢ok ¢abuk
etkilenebilmesi ve krizlere karsi hassas bir yapiya sahip olmasidir. Calisma kapsaminda ilgili
lisansisti tezler; tamamlandigi yil, Gniversite, tez tiir(i, enstitl, ana bilim dal, danisman unvani,
sayfa araligl, anahtar kelime sayisi, arastirma yontemleri, veri toplama teknikleri, 6rnekleme
yontemi gibi olcitler dikkate alinarak incelenmistir. Ulusal Tez Merkezi Veri Tabaninda galisma
konusu ile ilgili toplam 63 tez ¢alismasi belirlenen 6lgitler ¢cercevesinde igerik analizi teknigi ile
analiz edilmis ve yorumlanmistir. Calisma neticesinde krizlerin yasandigl yildan birkag¢ yil
sonrasinda turizm alaninda kriz ile ilgili lisansistu tez calismalarinin sayisinda artig yasandigi, her
ne kadar son yillarda yayinlanan tez ¢alismalarinda artis olsa da yeterli sayida lisansisti
¢alismalarin gergeklestirilmedigi ve doktora dizeyinde lisansusti tez sayisinin yiiksek lisans
dizeyindeki tez sayilarina gore diisiik oldugu sonucuna ulasilmigtir. Ayrica ilgili konuda en ¢ok
calismanin istanbul ve Dokuz Eylil Universitesinde gerceklestirildigi, calismalarin biyik bir
cogunlugunun alan arastirmasina dayandigi tespit edilmistir.

Anahtar Kelimeler: Kriz, Turizm, Bibliyometrik Analiz

BIBLIOMETRIC ANALYSIS OF POSTGRADUATE STUDIES ON CRISIS PUBLISHED
IN THE FIELD OF TOURISM

Abstract

In this study, bibliometric analysis of the thesis studies prepared at the graduate level related to
the crisis in the field of tourism between 1997-2022 was performed. The main purpose of the
study is to reveal the current status of the thesis studies on the crisis published in the field of
tourism at the graduate level. The main reason for choosing the postgraduate thesis studies on
crisis in the field of tourism in the study is that the tourism industry can be affected very quickly
by crises and has a sensitive structure to crises. Related postgraduate theses within the scope of
the study; year of completion, university, type of thesis, institute, department, title of advisor,
page range, number of Keywords, research methods, data collection techniques, sampling
method. A total of 63 thesis studies related to the subject of study in the National Thesis Center
Database were analyzed within the framework of the determined criteria. As a result of the
study, a few years after the crisis, the number of postgraduate thesis studies related to the crisis
in the field of tourism increased, although there was an increase in the thesis studies published
in recent years, there were not enough postgraduate studies and the number of postgraduate
theses at the doctorate level was lower than the number of theses at the master's level
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conclusion has been reached. In addition, it was determined that the most studies on the subject

were carried out in Istanbul and Dokuz Eylil University, and that the majority of the studies were
based on field research.

Keywords: Crisis, Tourism, Bibliometric Analysis
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BOLGESEL TURiZM PAYDASLARININ SURDURULEBILIR TURIZME YONELIK
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Ozet

Toplumsal degisimi yonlendiren etmenler, bir toplumdan diger topluma gore degisiklik
gostermektedir. Her bir paradigma bir yenisinin ortaya ¢ikmasina mahal olustururken, bazi
olgularin giktilari diinyayi ortak paydalarda bulusturabilmektedir. Tarihsel siireg icerisinde turizm
devinimi, gelisim ve degisim ekseninde yol alirken, hem ulusal hem de uluslararasi alanda ortaya
cikan turizm merkezleri ile uluslararasi turizm hareketlerinin artmasini saglamistir. Diinya
capinda uluslararasi turizm endustrisinin ekonomik giktilari her ne kadar katma deger yaratsa da,
bolgelere etki eden diger unsurlari agisindan tartisiimasi 6nem ifade etmektedir. Bu arastirmanin
amacl, Mezopotamya’nin en énemli kiltir turizmi destinasyonu olan Hasankeyf'teki turizm
paydaslarinin strdirilebilir turizm gelisimine yonelik tutumlarini arastirmaktir. Ayni zamanda
cesitli boyutlar kapsaminda sirdurilebilirlik ve turizm iliskisinin boélgesel bazda baslica
karakteristiklerini belirlemek ve turizm potansiyeli igerisinde sirdirulebilirligin roliiniin ne
oldugunu ortaya c¢ikarmak arastirmanin bitiinsel amaglari igerisinde yer almaktadir.
Surdurulebilir turizm gelisimine yonelik turizm paydaslarinin tutumlarini analiz etmek igin
Sirdirilebilir Turizm Tutum Olgegi (SUS-TAS) kullanilmistir. Sirdirilebilir turizm tutum
olgeginin boyutlarini belirlemek icin dogrulayici faktor analizi (DFA) yapilmistir. Calismanin
sonuclari, Hasankeyf'in sirdirilebilir turizm faaliyetlerini desteklemek igin gercekten iyi
paydaslara sahip oldugunu gostermektedir. Paydaslarin turizm gelisimine yonelik tutumlari
lizerine yapilan arastirmalar, bir bodlgenin turizm endistrisinin uzun vadede basarili ve
surdirilebilir olmasi igin paydaslarin desteginin ¢ok dnemli oldugunu géstermektedir. Saglanan
bu genel arastirma galismasinin sonuglari, Hasankeyf turizm planlamasi icin paydaslarin stratejik
konumuna dikkat cekmektedir.

Anahtar Kelimler: Stirdurdlebilir Turizm, Turizm Paydaslari, Hasankeyf
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LOCAL TOURISM STAKEHOLDERS' ATTITUDE TOWARDS SUSTAINABLE
TOURISM: THE CASE OF HASANKEYF

Abstract

The factors that drive social change differ from one society to another. While each paradigm
creates a space for a new one to emerge, the outputs of some cases can bring the world together
on common ground. It has increased the international tourism movements with the tourism
centers that emerged both nationally and internationally while the tourism movement has
progressed on the axis of development and change in the historical process, Although the
economic outputs of the international tourism industry create added value around the world, it
is important to discuss it in terms of other factors affecting the regions. The aim of this research
is to investigate the attitudes of tourism stakeholders towards sustainable tourism development
in Hasankeyf which is the most important cultural tourism destination of Mesopotamia. At the
same time, determining the main characteristics of the sustainability and tourism relationship
on a regional basis within the scope of various dimensions and revealing the role of sustainability
in tourism potential are among the holistic objectives of the research. The Sustainable Tourism
Attitude Scale (SUS-TAS) is used to analyze the attitudes of tourism stakeholders towards
sustainable tourism development. Confirmatory factor analysis (CFA) was conducted to
determine the dimensions of the sustainable tourism attitude scale. The results of the study
show that Hasankeyf has conscious stakeholders to support sustainable tourism activities.
Research on stakeholders' attitudes towards tourism development shows that stakeholder
support is crucial for a region's tourism industry to be successful and sustainable in the long run.
The results of this overall research study provided draw attention to the strategic position of
stakeholders for Hasankeyf tourism planning.

Keywords: Sustainable Tourism, Tourism Stakeholders, Hasankeyf
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Abstract

Food waste is the non-consumption of food due to the misuse of products, materials, and food
by the employees responsible for production in hotels or catering establishments, and the
consumption behaviors of consumers or tourists. According to the United Nations statistics
(2021), 931 million food was wasted annually worldwide and the amount of food waste in Turkey
reached 8 million, and consequently food waste has become a global problem with increasing
importance. In this context, it is thought that the opinions and thoughts of the chefs, who are
important stakeholders in the food and beverage industry, on food waste should be investigated.
The purpose of this research is to evaluate the cognitive perceptions of the students studying in
the gastronomy and culinary arts department (hereafter potential chefs) about food waste and
to understand what this concept means for them. With this purpose, the main questions of the
study are as follows: how do potential chefs perceive food waste? and how is food waste
reflected by these chefs? In order to explore the cognitive perceptions of potential chefs about
food waste, a phenomenological design was chosen within the framework of the qualitative
research method. Document analysis was used as a data collection method and content analysis
was applied as a data analysis method. The research study group consisted of students studying
in the second and third years of the gastronomy and culinary arts department of a state
university and taking applied gastronomy lessons. A purposeful sampling method was preferred
in this study and participants were included according to the criteria to take applied culinary
lessons, continue their professional career as a chef, and participate voluntarily. The research
data were collected between April 18-21, 2023. To this end, an online questionnaire with an
open-ended question was prepared in Google Forms and each participant was asked to give at
least three answers. Sixty-two participants were included in the study and a total of 186 answers
were collected. The obtained documents were examined in four stages: naming, elimination and
refinement, categorization, and validity, reliability, and trustworthiness. Thus, firstly, 144
concepts were named, then 128 of them were obtained because combining some concepts with
related ones, and lastly, these were categorized under eight main themes such as economical,
environmental, productional, consumption, sustainability, process, personality traits, and
spirituality. In light of all these, suggestions are made for researchers and practitioners.
Keywords: Food waste, Potential chefs, Cognitive perceptions, Gastronomy and culinary arts
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CITTASLOW NOTION FOR SUSTAINABLE TOURISM: CITTASLOW MOVEMENT
IN TURKEY
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Abstract

In the last decades cities’ own unique structure, architecture, traditions, customs, local cuisine,
historical identity, natural resources, and quality of life have been endangered by the pace of
rapid development of globalization. In response, a new stream labeled “Cittaslow” was adopted
that advocates sustainable urban development focusing on the improvement of quality living.
The “Cittaslow” movement envisages the development of urbanism by protecting unique
characteristics, structures, arts, cuisine, and social cohesion without harming nature. In fact, the
notion of “Cittaslow” embracing the dimensions of sustainability forms a favorable basis for
sustainable tourism. Thus, sustainable tourism is oriented toward contributing to the local
economy, protecting natural resources and cultural heritage, improving the quality living of
residents and visitors by minimizing the negative effects of tourism on both society and the
environment. In this study, the notion of “Cittaslow” is considered an important approach that
supports the development of urban tourism movements within the framework of sustainable
development goals. In this context, the notion of “Cittaslow” concept is embraced within the
scope of sustainable tourism as coinciding with the goals of “Cittaslow”. Ultimately, the cities in
Turkey with the title of “Cittaslow” as of April 2023 are investigated. In conclusion, the
importance of “Cittaslow” movement on the development of sustainable tourism is adverted.
Keywords: Sustainable Tourism, Sustainable Development Goals, Cittaslow, Turkey
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Ozet

Turizm, seyahat ederek farkl kilturler, toplumlar, gelenek ve gérenekleri kesfetmeyi kapsayan
faaliyetler buttinidir. Buna ilaveten turizmin az gelismis ve gelismekte olan bolgelerin ekonomik
kalkinmasinda 6nemli bir islevi vardir. Sirdurilebilir turizm turt olan ekoturizm, doganin
korunmasini hedeflerken yerel halkin refah diizeyine katkida bulunmaktadir. Stirdurulebilirlik
daha yesil ve temiz bir gevre ile biyogesitliligin saglanmasinda 6nemli bir kavramdir.
Surdurulebilir kalkinmayi gerceklestirme noktasinda ekoturizmin gevresel ve sosyal olmak tizere
toplumun gelisimine 6nemli katkilari vardir. Ekonomik kalkinma hedefli olarak bu kavram
kiresellesmis diinyada gelismeyi ve bilyimeyi saglayan énemli bir kavramdir. Bu kavramla turizm
isletmelerinde ekonomik anlamda sirdurilebilirligin saglanmasi amaglanmistir. Baska bir
ifadeyle surdurulebilir kalkinmada isletmelerin topluma karsi sorumlulugu, kurumsal sosyal
sorumlulukla ifade edilmektedir. Diger yandan bu kavram isletmelerin g¢evreye olan negatif
etkilerinin azaltilmasini glitmektedir. Bir anlamda dogal cevrenin korunmasi saglanarak,
toplumsal gelisimin saglanmasi hedeflenmektedir. Diger yandan bu kavramin gelisimi 80'li yillara
dayanmakta, bolgesel kalkinma bazli olarak kavram toplumu, toplumsal kiltlirii ve ekonomiyi
etkilemektedir. Calismaya konu olan Agriili sahip oldugu flora ve fauna yapisi ile bircok ekoturizm
aktivitelerine imkan saglamaktadir. Bu dogrultuda calismada surdirilebilirlik ile bolgesel
kalkinma kapsaminda Agri ilinin ekoturizm potansiyellerinin (Agr Dagi, Balik Go6li, Meteor
Gukuru, Diyadin Kaplicasi ve Kanyonu, Meya ve Buz Magarasi) incelenmesi amaglanmistir. Bu
dogrultuda sirduarilebilirlik, kurumsal sosyal sorumluluk, bolgesel kalkinma ile ekoturizm
kavramlarina iliskin literatlir taramasi ile Agri ilinin ekoturizm potansiyelleri gorsel 6gelerle
desteklenerek swot analiz yoluyla konuya iliskin bir degerlendirme yapilacaktir.

Anahtar Kelimeler: Bolgesel Kalkinma, Ekoturizm, Ekonomik Gelisme ve Bliyime, Kurumsal
Sosyal Sorumluluk, Stirdirdlebilirlik

INVESTIGATION OF ECOTOURISM POTENTIALS OF THE CITY OF AGRI IN THE
CONTEXT OF SUSTAINABILITY AND REGIONAL DEVELOPMENT

Abstract

Tourism is the whole of activities that covers discovering different cultures, societies, traditions
and customs by traveling. Tourism also has important roles in the economic development of
underdeveloped and developing areas. Ecotourism, which is a type of sustainable tourism,
contributes to the welfare of the local people and aims at the protection of nature. Sustainability
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is an important concept for providing a greener and cleaner environment and biodiversity.
Ecotourism has important contributions to the development of society, both environmental and
social at the point of realizing sustainable development. Based on the aim of economic
development, this important concept ensures development and growth in the globalized world
and aims at economic sustainability in tourism businesses. With this concept, it is aimed to
ensure economic sustainability in tourism enterprises. In other words, the responsibility of
businesses towards society in sustainable development is expressed with corporate social
responsibility. On the other hand, this concept aims to reduce the negative effects of businesses
on the environment. In a sense, the purpose is also to ensure social development by protecting
the natural environment. The development of this concept dates back to the 80s, and on the
basis of regional development, it also affects society, social culture and the economy. The city of
Agri, which is the subject of the study, provides many ecotourism activities with its flora and
fauna. In this context, the purpose of the present paper is to examine the ecotourism potentials
of Agri (Agri Mountain, Balik Lake, Meteor Pit, Diyadin Thermal Spring and Canyon, Meya and Ice
Cave) within the scope of sustainability and regional development. In this direction, a literature
review on the concepts of sustainability, corporate social responsibility, regional development
and ecotourism and the ecotourism potentials of Agri province will be supported with visual
elements and an evaluation will be made through swot analysis.

Keywords: Corporate Social Responsibility, Ecotourism, Economic Development and Growth,
Regional Development, Sustainability
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Abstract

Importance of longlasting relationships with customers has been acknowledged by scholars and
professionals. Creating bonds through longlasting relationships may bring competitive
advantages to the brands. Feelings and emotions play paramount roles in creating bonds. As
experiential phonemena, tourism practices are dramatically infleunced by feelings and
emotions.

In this conceptual paper, a literature review is conducted to explore various approaches that
conceptualize feelings and emotions. That is followed by discussions on two constructs namely;
brand love and place attachment. Conceptualization of a strong emotion such as “love” has been
a non-ending endevour for researchers. Transforming love into a consumption phenemenon has
created a new construct, namely;brand love. This paper highlights the extant models on love and
their adaptations onto brand love. After that it sheds light onto discussions on place attachment.
As an emotional bond between an individual and a particular place, place attachment may not
solely be related to pysical features of a location. Bonds developed are highly influenced by
characteristics of the place and the person. Considering the importance of the time spent in a
place to develop high level of attachmentthis paper problematizes the concept of destination
attachment.

Keywords: Feelings, Emotions, Brand Love, Place Attachment
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Ozet

Son zamanlarda tiketiciler harcadiklari para ile en fazla degeri elde etmeyi amaglayarak ‘esten
ese paylasim modeli’ olan paylasim ekonomisi platformlarina yonelmislerdir. Paylagim
ekonomisi, bireylerin atil durumdaki kaynaklarini baska bireylerle paylagmasini saglarken
bireylere ekonomik gelir de saglamaktadir. Turizm endustrisini ise 6zellikle konaklama ve ulagim
gibi sektorleri basta olmak lzere derinden etkilemektedir. Batiin bu degisimler kaynaklarin daha
etkin kullanimi gibi avantajlari ortaya cikarirken, mevcutta hizmet saglayan isletmeler agisindan
bilinmezlikleri beraberinde getirmektedir. Bunun sonucunda bu isletmeler, diizenleyici kurum ve
kuruluslardan bu bilinmezlikleri giderici adimlar atmalarini talep etmektedirler.

Bu g¢alismanin amaci paylasim ekonomisi platformlarini sehir i¢i ulagim yoniinden incelemektir.
Son zamanlarda bu alanda faaliyette bulunan Marti TAG uygulamasi ulusal medyada siklikla
kendine yer bulmaktadir. Bu ¢alismada Marti TAG uygulamasini konu alan medya igeriklerinin
incelenmesi bu uygulama 6zelinde paylagim ekonomisi modelinin nasil ele alindigi hakkinda bilgi
saglayacaktir. Bilgi kaynaklarinin cesitliligi dikkate alindiginda zaman kisitindan dolayi bilgi
kaynaklari icerisinden ulusal gazete igeriklerinin incelenmesi amaclanmistir. icerik analizi
sonucunda Marti TAG uygulamasi ve paylasim ekonomisi modelinin ulusal gazetelerde yer aldig|
temalar sunulmustur.

Anahtar Kelimeler: Paylasim Ekonomisi, Sehir ici Ulagim, Marti Tag, Haber Kaynaklari

SHARING ECONOMY PLATFORMS IN URBAN TRANSPORTATION
Abstract

Aiming to maximize the value they get for their money;recently, consumers has started to use
sharing economy platforms with "peer-to-peer sharing model." While sharing economy enables
individuals to share their excess resources with others, it also provides them with economic
benefits. It particularly affects the tourism industry, especially sectors such as accommodation
and transportation. While all these changes bring advantages such as more efficient use of
resources, they also bring uncertainties for the existing service providers. As a result, these
businesses demand necessary policies from to regulatory agencies to eliminate uncertainties.

The purpose of this study is to examine sharing economy platforms in terms of urban
transportation. Recently, the Marti TAG -operating in urban transportation-has frequently
appeared in the national media. Analyzing the media contents on Marti TAG, this study aims to
provide information on how the sharing economy model is projected by information sources.
Considering the diversity of information sources and time constraints, national newspapers’
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contents were analyzed. As a result of content analysis, the themes in which Marti TAG and the
sharing economy model are projected in national newspapers have been presented.
Keywords: Sharing Economy, Urban Transportation, Marti Tag, Information Sources
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Ozet

Bilgi ve iletisim teknolojilerinin hizli gelisimi ile yasanan gelismelerden ve dénisiimlerden biri
turist rehberligi faaliyetlerinin sanal ortamlarda yapilmaya baslanmasina yéneliktir. Bu kapsamda
sanal turist rehberligine iliskin gelismelerin bilimsel olarak incelenmesi 6nemli bir konu haline
gelmektedir. Yapilan arastirma ile sanal turist rehberligi konusu ile ilgili alanyazinin sistematik
olarak taranmasi ve bibliyometrik profilinin sunulmasi amaglanmistir. Bu dogrultuda 08.05.2023
tarihinde Scopus veri tabaninda, baslk sekmesi Gizerinden “virtual tourist guide,” “virtual tour
guide,” “online tourist guide,” “online tour guide,” “on-line tourist guide,” ve “on-line tour guide”
anahtar kelimeleri kullanilarak arastirma yapilmistir. Herhangi bir zaman kisitlamasi yapilmadan
gerceklestirilen arastirma sonucunda 13 adet bilimsel yayina ulasilmistir. Ulagilan bilimsel
yayinlar cesitli parametreler agisindan degerlendirilmis ve VOSviewer programi ile analiz
edilmistir. Arastirma sonucunda sanal turist rehberligine yonelik bilimsel ilginin az oldugu, yillar
itibari ile az sayida yayinin ¢iktigi ve bu konuda ilk yayinin 2001 yilinda yapildigi tespit edilmistir.
Bu konuda yapilan bilimsel yayinlarda tim yazarlar sadece birer ¢alisma ile alana katki saglamis
ve yapilan yayinlarda genellikle sanal tur uygulamalari Gzerinde durulmustur. Bu bakimdan
konuya sosyal bilimler alaninda nispeten daha az ilgi gosterildigi gorilmektedir. Diger taraftan
yayinlarin  blylik bir c¢ogunlugu bildirilerden olusmakta olup kaynaklarda kongre ve
sempozyumlar 8n plana ¢ikmaktadir. Calismalarin genellikle ingilizce oldugu ve yayin sayisi
bakimindan Cin, Japonya ve Tayvan gibi Ulkelerin 6ne ¢iktigl saptanmistir. Ayrica bu konudaki
yayinlar toplam 74 atif almistir ve “Virtual Tour,” “Tour Guide” ve “Virtual Reality” en sik
kullanilan anahtar kelimelerdir. Son olarak, yapilan analizlerde yazarlar, kurumlar, Ulkeler ve
anahtar kelimeler arasinda zayif iliskiler gézlemlenmistir. Elde edilen sonuglar, ilgili alanyazinin
gelisim seyrini ortaya koymasi ve arastirmacilara yol gosterici olmasi agisindan Onemli
gorilmektedir.

Anahtar Kelimeler: Turist Rehberi, Sanal Turist Rehberi, Sistematik Literatlir Taramasi, Scopus
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SYSTEMATIC LITERATURE REVIEW FOR VIRTUAL TOURIST GUIDANCE
Abstract

One of the developments and transformations experienced with the rapid development of
information and communication technologies is to start tourist guiding activities in virtual
environments. In this context, scientific examination of the developments related to virtual
tourist guidance becomes an important issue. The aim of the research is to systematically scan
the literature on virtual tourist guidance and present its bibliometric profile. Accordingly, on
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08.05.2023, a search was conducted in the Scopus database by using the keywords “virtual
tourist guide,” “virtual tour guide,” “online tourist guide,” “online tour guide,” “on-line tourist
guide,” and “on-line tour guide” on the title tab. As a result of the research carried out without
any time limit, 13 scientific publications were reached. The scientific publications reached were
evaluated in terms of various parameters and analyzed with the VOSviewer program. As a result
of the research, it has been determined that there is little scientific interest in virtual tourist
guidance, few publications have been published over the years, and the first publication on this
subject was made in 2001. In the scientific publications on this subject, all authors contributed
to the field with only one study, and virtual tour applications were generally emphasized in the
publications. In this respect, it is seen that relatively little attention has been paid to the subject
in the field of social sciences. On the other hand, the majority of the publications consist of
conference papers, and congresses and symposiums come to the fore in the sources. It has been
determined that the studies are generally in English and countries such as China, Japan and
Taiwan stand out in terms of the number of publications. In addition, publications on this subject
received a total of 74 citations, and “Virtual Tour,” “Tour Guide” and “Virtual Reality” are the
most frequently used keywords. Finally, weak relationships were observed among authors,
institutions, countries, and keywords in the analysis. The results obtained are considered
important in terms of revealing the development course of the related literature and guiding the
researchers.

Keywords: Tourist Guide, Virtual Tourist Guide, Systematic Literature Review, Scopus
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Ozet

Akilli destinasyonlar sagladiklari bircok fayda sebebi ile turizm ekosisteminde destinasyon
yoneticilerinin dikkatini cekmektedir. Ulkeler destinasyonlarini akilli hale getirerek rekabette dne
¢ikmak, turist deneyimini gelistirmek, strdurilebilir gelisimi saglamak amaciyla teknolojiden
yararlanarak akilli destinasyon uygulamalarina yénelmektedir. Bilgi iletisim teknolojilerinin
gelisimi ile birlikte tlketici istek ve ihtiyaglarinda meydana gelen degisimler de destinasyon
yonetimlerini akillihga yénlendiren itici bir etken olarak karsimiza ¢cikmaktadir. Dolayisiyla diinya
capinda akilli destinasyon uygulamalarini faaliyete gecirmek énemli bir konu haline gelmektedir.
Akilli destinasyon yonetimi konusunda bircok llkede bu konuyla ilgilenen farkli kurum ve
kuruluslar bulunmaktadir. Destinasyonlari akilli hale getiren ydnetim orgutlerinin, ziyaretgi
sayisini artirarak, destinasyonun rekabet edebilirligini gelistirecegi dusliniilmektedir. Ancak
Tirkiye’de akilli destinasyon olarak ifade edilebilecek destinasyon sayisi hala yeterli degildir. Bu
sebeple destinasyon yonetim orgiitlerinin, bir destinasyonun akilli hale gelmesini saglayacak
gelisim stireglerini bilip, uygulayabilir hale gelmesi 6nemli goriilmektedir. Buradan yola ¢ikarak
calismanin amaci; akilli destinasyon gelisim siirecine yonelik destinasyon yénetim orgltlerinin
islevlerini belirginlestirmek ve akilli destinasyon gelisim modeli 6nerisinde bulunmaktir. Model
Onerisinin destinasyon yoneticilerine akilli destinasyon gelisim siirecinde hangi asamalari takip
etmeleri konusunda yol haritasi sunacagi 6ngoriilmektedir. Bu amag dogrultusunda arastirmada
ikincil veriler kullanilarak literatiir taramasi tekniginden yararlanilacaktir.

Anahtar kelime: Akilli Destinasyon, Akilli Destinasyon Gelisimi, Destinasyon Yénetim Orgiitleri

INTELLIGENT DESTINATION DEVELOPMENT MODEL
Abstract

Smart destinations attract the attention of destination managers in the tourism ecosystem due
to the many benefits they provide. Countries are turning to smart destination applications by
making use of technology in order to stand out from the competition by making their
destinations smart, to improve the tourist experience and to ensure sustainable development.
With the development of information and communication technologies, changes in consumer
demands and needs are also a driving factor that directs destination management to smartness.
Therefore, it becomes an important issue to activate smart destination applications worldwide.

There are different institutions and organizations dealing with this issue in many countries
regarding smart destination management. It is thought that the management organizations that
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make the destinations smart will improve the competitiveness of the destination by increasing
the number of visitors. However, the number of destinations that can be defined as smart
destinations in Turkey is still not enough. For this reason, it is important for destination
management organizations to know and implement the development processes that will enable
a destination to become smart. Based on this, the aim of the study is; to clarify the functions of
destination management organizations for the smart destination development process and to
propose a smart destination development model. It is anticipated that the model proposal will
provide a roadmap for destination managers to follow which stages in the smart destination
development process. For this purpose, literature review technique will be used by using
secondary data in the research.

Keywords: Smart Destination, Smart Destination Development, Destination Management
Organizations
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KONAKLAMA iSLETMELERININ WEB SITELERINiN iCERIK ANALIzi iLE
DEGERLENDIRILMESI

Ogr. Gor. Dr. irem YILDIRIM

Nevsehir Haci Bektas Veli Universitesi
irembozkurt@nevsehir.edu.tr

Dog. Dr. Sule ARDIC YETIS

Nevsehir Haci Bektas Veli Universitesi
ardicsule@nevsehir.edu.tr

Ozet

Gunumuz kosullarinda bilgi teknolojileri, turizmi en fazla etkileyen teknolojiler arasinda yer
almaktadir. Her gecen giin gelisen bu teknolojiler, stuphesiz konaklama isletmelerini de
etkilemektedir. Konaklama isletmelerinin bilgi teknolojileri ile olan iliskisinde ortaya ¢ikan en
onemli unsurlardan biri de web sitesi kullanimidir. Mevcut ve potansiyel turistlere aradiklari
bilgiyi hizli ve kolay bir sekilde bulabilme imkani sunan web siteleri, konaklama isletmelerine
o6nemli avantajlar saglayabilmektedir. Bu baglamda ¢alismada Kayalik Kapadokya olarak bilinen
Nevsehir'deki dort ve bes yildizli konaklama isletmelerinin web sitesi kullanim durumlarinin
incelenmesi amaglanmaktadir. Bu amagla hazirlanan bir kontrol formu ile konaklama
isletmelerine ait web sitelerinden veriler toplanmistir. Elde edilen veriler igerik analizi ile analiz
edilmistir. Yapilan degerlendirme sonucunda, Nevsehir'de faaliyet gdsteren dort ve bes yildizh
konaklama isletmelerinin neredeyse tamaminin web sitesi kullandiklar tespit edilmistir. Ancak
bu konaklama isletmelerinin web sitelerinin giinceli takip durumu, kullanici dostu olma ve
beklentileri karsilama durumu ve web sitelerinde aranan 6zelliklerin varligi gibi konularda bazi
eksikliklerinin oldugu sonucuna ulasilmis ve pratik katki baglaminda konaklama isletmelerinin
web sitesi kullanimina yonelik birtakim éneriler sunulmustur.

Anahtar Kelimeler: Konaklama isletmeleri, Nevsehir, Web Sitesi, icerik Analizi

ASSESSMENT OF ACCOMMODATION ESTABLISHMENTS' WEBSITES THROUGH
CONTENT ANALYSIS

Abstract

In today’s conditions, information technologies are among the technologies that affect tourism
the most. These technologies, which are developing day by day, undoubtedly affect
accommodation establishments. One of the most important elements that arise in the
relationship of accommodation establishments with information technologies is the use of web
sites. Websites that can offer current and potential tourists the opportunity to find the
information they are looking for quickly and easily can provide significant advantages to
accommodation establishments. In this context, it is aimed to examine the website usage
situations of four and five star accommodation establishments in Nevsehir, known as Rocky
Cappadocia. With a control form prepared for this purpose, data were collected from the
websites of accommodation establishments. The obtained data were analyzed by content
analysis. As a result of the evaluation, it has been determined that almost all of the four and five
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star accommodation establishments operating in Nevsehir use websites. However, it has been
concluded that these accommodation establishments have some deficiencies in terms of the
current status of their websites, being user-friendly and meeting expectations, and the existence
of the features sought on their websites, and some suggestions are presented for the use of
websites of accommodation establishments in the context of practical contribution.

Keywords: Accomodation Establishments, Nevsehir, Web Sites, Content Analysis
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TURiZM SEKTORUNDE SANAL KAYTARMA ve iS PERFORMANSI

Aysel DOGAG

Van Yiiziinci Yil Universitesi
ayseldogacl@gmail.com

Ozet

Ozellikle internetin yayginlasmasi gibi devrim niteligindeki teknolojik gelismeler, insanlar ve
kuruluslar Gizerinde dnemli bir etkiye sahip olmustur. isletmeler, kiiresel rekabet kosullarinda
kaynaklarinin 6tesinde hedeflerine ve miusterilere hizli ve dogru hizmet sunabilmek icin
zamanlarini verimli bir sekilde kullanmak zorundadir. Bu baglamda, internet erisimi isletmelerin
verimliligini artirmak i¢in maliyetleri distirme, iletisimi kolaylastirma ve Urinlerini/hizmetlerini
tanitma gibi konularda yardimci olur ve zaman tasarrufu saglar. Ancak internetin sagladig
faydalar yaninda, insanlarda dikkat daginikhg! gibi olumsuz sonuglar da dogurabilmektedir.
internetin hizl, diisiik maliyetli ve mobil olarak kullanilabilir hale gelmesiyle, insanlar internete
kolayca erisebilmektedir. Bu nedenle giderek yayginlasan internet, insanlarin sadece ozel
hayatlarinda kullanilan bir ara¢ olmaktan gikarak 6zel hayatlarini is ortamlarina tasiyabilmelerine
de olanak saglamaktadir. “Sanal kaytarma" olarak adlandirilan, is disi aktivitelerin isyerinin
internet erisimi kullanilarak yapildigi davraniglar, ¢alisanlarin mesai saatleri igerisinde zaman
kaybetmesine ve isletmenin verimliligini disirmesine neden olabilir. Bu davraniglar, ¢alisanlarin
is ve sorumluluklarinda performans kaybina sebep olabilir ve isletmeler igin ekstra maliyet
anlamina gelebilir. Ancak, bazi arastirmacilar bu davraniglarin olumlu sonuglara da vyol
acabilecegini belirtmektedir. Bu nedenle, turizm isletmelerinde sosyal kaytarma davranislarinin
performans Uzerindeki olumlu ve olumsuz etkilerini incelemek ve isletmelerin bu konuda
farkindaliklarini arttirmak dnemlidir. isletmelerin, calisanlarin mesai saatleri icerisinde is disi
aktivitelere olan egilimlerini anlamak ve verimliligi arttirmaya ve isletmenin basarisina katki
saglayabilir.

Anahtar Kelimeler: Turizm, Sanal Kaytarma ve is Performansi

VIRTUAL LOSE AND BUSINESS PERFORMANCE IN TOURISM INDUSTRY
Abstract

Revolutionary technological developments, especially the spread of the Internet, have had a
significant impact on people and organizations. In global competition conditions, businesses
have to use their time efficiently to provide fast and accurate service to their targets and
customers, beyond their resources. In this context, internet access helps businesses to reduce
costs, facilitate communication and promote their products/services, and saves time to increase
productivity. However, in addition to the benefits of the internet, it can also cause negative
consequences such as distracting people. With the internet becoming fast, low cost, and mobile
available, people can easily access the internet. For this reason, the internet, which is becoming
increasingly widespread, allows people to move their private lives to work environments, rather
than being a tool used only in their private lives. Behaviors called "virtual loafing", where non-
work activities are performed using the internet access of the workplace, can cause employees
to waste time during working hours and reduce the efficiency of the business. These behaviors
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can cause loss of performance in the work and responsibilities of employees and may mean extra
costs for businesses. , some researchers state that these behaviors can also lead to positive
results. Therefore, it is important to examine the positive and negative effects of social loafing
behaviors on performance in tourism businesses and to increase the awareness of businesses on
this issue. Businesses need to understand the tendency of employees to do non-work activities
during working hours and to increase productivity and contribute to the success of the business.
Keywords: Tourism, Cyberloafing, and Job Performance

118



International West Asia 08th-10th June 2023
IWA Consress of Tourism Skopje, North Macedonia IWACT’23

Research

CERMIK iLCESI’NiN (DIYARBAKIR) JEOPARK POTANSIYELI3

Dr. Ogr. Uyesi Vedat AVCi

Bingdl Universitesi
vavci@bingol.edu.tr

Emine AKTAN

Bingdl Universitesi
aktanemine21@gmail.com

Ozet

Jeopark, jeolojik-jeomorfolojik ve arkeolojik-kiltiirel degerlerin turizm amach kullanimi ve
korunmasina yonelik olarak literatlire gecen kavramdir. Son yillarda doga turizmine olan ilgi,
jeopark kavraminin da llkemizde populer olmasini saglamistir. Jeopark kavrami igerisine dogal
degerlerle birlikte, beseri degerler de girmektedir. Bu ¢alismada Cermik ilgesinin jeopark
potansiyelinin ortaya konmasi amaglanmistir. Diyarbakir iline bagh olan Cermik ilgesi, jeolojik,
jeomorfolojik ve kiiltiirel degerleri ile jeopark potansiyeli yiiksek olan bir sahadir. ilge, kaplica,
kanyon vadi, tarihi kale ve kopri, selaleler ve karst sekilleri ile zengin bir jeopark potansiyeline
sahiptir. Bu calismada topografya ve jeoloji haritalari, iklim ve yol agi verileri temel data olarak
kullanilmistir. Calisma alanina ait Sayisal Yiikseklik Modeli (SYM), topografya haritalarindan
olusturulmus, SYM’den dogal ortam o&zelliklerini yansitan egim, baki, yikselti haritalari
hazirlanmistir. Jeoloji haritalari kullanilarak litolojik birimler ve tektonik haritasi olusturulmustur.
iklim &zellikleri ile turizme katilinilabilecek siire degerlendirilmis, yol agi ile ulasilabilirlik
incelenmistir. Sinek Cayi Kanyonu, Gelincik Dagi Peribacalari, Melike Belkis kaplicalari, Haburman
Koprusi, Ulucami, Cermik Kalesi, Eski Saray Hamami, sarniglar, kaya alti siginagi, Seyhandede ve
Yabanardi Selaleleri turizme konu olabilecek ve jeopark kapsami icerisinde degerlendirilecek
dogal ve beseri yapitlardir. Ulagim giizergahlari boyunca tanitici ve yonlendirici levhalarin yer
aldigi inceleme alaninda, bu yiksek potansiyelin heniiz turizme kazandirldigi séylenemez. Bu
nedenle bu potansiyelin detayli arastirilarak ortaya konmasi gerekmektedir.

Anahtar Kelimeler: Cermik, Diyarbakir, Jeopark Potansiyeli

POTENTIAL OF CERMIK DISTRICT (DIYARBAKIR) AS GEOPARK
Abstract

Geopark is a concept that takes part in literature as the use and protection of geological-
geomorphological and archaeological-cultural values for tourism purposes. The interest in
nature tourism in recent years have made the concept of geopark popular in our country. Human
values are included in the concept of geopark as well as natural values. In this study, it is aimed
to reveal the potential of Cermik District as a geopark. Being a district of Diyarbakir Province,
Cermik is an area of a high potential of geopark with its geological, geomorphological and cultural
values. The district has high potential as a geopark in terms of spa, being a canyon valley,

3 Bu calisma TUBITAK 2209-A Universite Ogrencileri Arastirma Projeleri Destekleme Programi
kapsaminda desteklenmistir. Desteklerinden &tiirii TUBITAK a tesekkiir ederiz.
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historical castle and bridge, waterfalls and karst landscapes. As the base data in this study,
topography and geological maps, climate and road network have been used. Digital Elevation
Model (DEM) of the study area has been created using topography maps, and slope, aspect and
elevation maps reflecting the natural environment characteristics have been prepared with the
DEM. Lithological units and tectonic maps have been created using geological maps. The time
needed for working it into tourism has been evaluated, and road network and accessibility have
been investigated. Sinek Stream Canyon, Mount Gelincik Fairy Chimneys, Melike Belkis thermal
springs, Haburman Bridge, Ulucami, Cermik Castle, Old Palace Bath, cisterns, rock shelter,
Seyhandede and Yabanardi Waterfalls can be subject to tourism and evaluated within the scope
of geopark. It cannot be said that this high potential has yet been brought into tourism in the
study area where there are promotional and guiding signs along the transportation routes.
Therefore, this potential needs to be investigated in detail.

Keywords: Cermik, Diyarbakir, Potential of Geopark
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SIBER ZORBALIK ve ORGUTSEL VERIMLILIK: TURIZM SEKTORUNE ETKiSi
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Ozet

GUnUmuz isletmeleri faaliyetlerinin buyik bir kismi bilisim teknolojilerinin kullanimi ile
gerceklestirilmektedir. Ancak, bu durum, isletmelerin siber zorbalik gibi dijital risklerle karsi
karsiya kalmasina neden olmaktadir. Siber zorbalik, isyerinde bir bireyin zaman iginde teknoloji
araciligiyla is baglamiyla ilgili tekrar tekrar olumsuz eylemlere maruz kaldigi bir durumdur. is
yerinde siber zorbalik, is arkadaslari, amirler veya astlar tarafindan goénderilen saldirgan e-
postalar veya acikca elestirel is verimliligi gibi bir dizi olumsuz ¢evrimici davranisi icermektedir.
Bu davranislar, isletmelerin verimliligini ciddi sekilde etkileyebilir. Ozellikle, siber zorbalik
isletmelerin galisanlari arasinda gerceklestiginde, bu durum is yerinde stres, disiik motivasyon
ve is tatminsizligi yaratabilir. Bu da g¢alisanlarin performansini olumsuz etkileyerek, isletmenin
verimliligini dlsUrebilir. Bu nedenle, bu galisma, elektronik cihazlar araciligiyla yapilan yeni
zorbalik olaylarini kesfederek ve toplumun teknolojiye yiiksek oranda bagimli oldugu yerlerde,
bunun ¢alisan verimliligi Gzerindeki etkisini inceleyerek bu boglugu doldurmayi amacglamaktadir.
Bu galisma, teorik bir cergevede yiritilmustlr ve siber zorbalik ile 6rglitsel verimlilik kavramlari
ve unsurlari hakkinda bilgi vermektedir. Bu, isletmelerin siber zorbalikla miicadele etmek igin
bilgi sahibi olmalarina ve calisan verimliligi agisindan etkisini anlamalarina yardimci olabilir.
Ayrica, turizm igletmelerin siber zorbalikla miicadele etmek icin daha etkili stratejiler
gelistirmelerine yardimci olabilir ve turizm isletmelerin verimliligini artirmalarina katkida
bulunabilir.

Anahtar Kelimeler: Siber Zorbalik, Orgiitsel Verimlilik, Turizm

CYBER BULLYING AND ORGANIZATIONAL EFFICIENCY: IMPACT ON TOURISM
INDUSTRY

Abstract

A large part of the activities of today's businesses are carried out with the use of information
technologies. However, this situation causes businesses to face digital risks such as cyberbullying.
Cyberbullying is a situation in the workplace where an individual is repeatedly exposed to
negative actions related to the work context through technology over time. Cyberbullying in the
workplace includes a range of negative online behaviors, such as offensive emails sent by
coworkers, supervisors, or subordinates, or overtly critical work productivity. These behaviors
can seriously affect the productivity of businesses. Specifically, when cyberbullying occurs among
employees of businesses, it can create stress, low motivation, and job dissatisfaction at work.
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This can negatively affect the performance of employees and reduce the efficiency of the
business. Therefore, this study aims to fill this gap by discovering new cases of bullying through
electronic devices and examining its impact on employee productivity where society is highly
dependent on technology. This study was carried out in a theoretical framework and gives
information about the concepts and elements of cyberbullying and organizational productivity.
This can help businesses gain the knowledge to combat cyberbullying and understand its impact
in terms of employee productivity. It can also help tourism businesses develop more effective
strategies to combat cyberbullying and contribute to increasing the efficiency of tourism
businesses.

Keywords: Cyberbullying, Organizational Efficiency, Tourism
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TURIZM iSLETMELERI ACISINDAN YESiL YONETIM VE YESIL iNSAN
KAYNAKLARI YONETiMi: KAVRAMSAL BiR ARASTIRMA
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Ozet

Kiresel isinmanin artmasi, ¢evre kirliliginin tehlikeli boyutlara ulasmasi, gevresel korumayi ve
buna yonelik toplumsal bir farkindaligin olusmasina neden olmustur. Kiresel boyutta artan
rekabet, tiketicilerin ¢evreye olan duyarhliklarinin artmasi ve gcevre dostu Uriin ve hizmetlere
olan egilimleri birgok isletme gibi turizm isletmelerinin de yesil ydnetim anlayisini benimsemeleri
konusunda tesvik eden faktorlerden olmustur. Yesil yonetimin islerlik kazanmasinin yolu da
isletmelerin fonksiyonlarinda yesil uygulamalarin hakim olmasidir. isletmelerin en 6nemli
fonksiyonlarindan biri olan insan kaynaklari ydnetimi (iKY)'nin cevresel politikalarla yiiriitiilmesi,
cevresel faaliyetlerde yer almasi ve gevreci bir 6rgit kiltlirinin olusturulmasinda yesil insan
kaynaklari ydnetimi (Yesil- iKY) kavrami kullaniimaktadir. isletmelerin ise alimdan itibaren tim
insan kaynaklari fonksiyonlarinda yesil uygulamalara 6ncelik vermesi, yesil isletme olma ve bu
perspektifte yesil imaj yonetimi olusturma konusunda biyik destek saglamaktadir.

Bu perspektiften hareketle bu galismanin amaci; turizm isletmeleri agisindan yesil ydnetim ve
yesil insan kaynaklari yonetimini ve dnemini vurgulamak, yapilan galismalara yer vermek ve
ozellikle ulusal alan yazinda konu ile ilgili ¢cok kisitl olan ¢alismalar nedeniyle literatiirdeki teorik
boslugu daraltmaktir. Bu ¢calisma ile turizm isletmeleri yoneticilerinin insan kaynaklari slireclerine
yesil insan kaynaklari yonetimi anlayisinin gelistirilmesi ile kurumsal olarak ¢alisanlara
benimsetilmesi konusunda 6nerilere yer verilmistir.

Anahtar Kelimeler: Turizm isletmeleri, Yesil imaj Yénetimi, Yesil Yonetim, Yesil insan Kaynaklari
Yonetimi

GREEN MANAGEMENT AND GREEN HUMAN RESOURCES MANAGEMENT IN
TERMS OF TOURISM BUSINESSES: CONCEPTUAL RESEARCH

Abstract

The increase in global warming, environmental pollution reaching dangerous levels, caused
environmental protection and a social awareness towards it. Increasing competition on a global
scale, the increase in consumers' awareness of the environment and their tendency towards
environmentally and friendly products and services have been among the factors that encourage
tourism businesses to adopt a green management approach, like many businesses. The way for
green management to become functional is the dominance of green practices in the functions
of businesses. The concept of green human resources management (Green-HRM) is used to carry
out human resources management (HRM), which is one of the most important functions of
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businesses, with environmental policies, to take part in environmental activities and to create an
environmentalist organizational culture. The fact that businesses prioritize green practices in all
human resources functions from recruitment provides great support for becoming a green
business and creating green image management in this perspective.

From this perspective, the aim of this study is to emphasize green management and green human
resources management and its importance in terms of tourism businesses, to include studies and
to narrow the theoretical gap in the literature due to very limited studies on the subject
especially in the national literature. In this study, suggestions are given on the development of
the green human resources management approach to the human resources processes of the
managers of tourism enterprises and the adoption of them by the employees institutionally.
Keywords: Tourism Enterprises, Green Image Management, Green Management, Green Human
Resources Management

124



International West Asia 08th-10th June 2023
IWA Consress of Tourism Skopje, North Macedonia IWACT’23

Research
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Ozet

Bu calisma ile “Hidroterapi” konusu Uzerine yapilmis olan bilimsel galismalarin bibliyometrik
incelenmesi amaglanmistir. Bu kapsamda WoS veri tabani dizinlerinde “Hidroterapi” kelimesiyle
tarama yapilarak elde edilen 1453 adet c¢alismalardan 1076 makale verilerinden derlenmistir.
Derlenen bu bilgiler cesitli analizlere tabi tutulmustur. Bu bilgiler dogrultusunda, konuya katkida
bulunan; yazarlar, kurumlar ve ulkelerle ilgili bibliyometrik bilgilere ulasiimistir. Analiz
sonucunda; ilgili alanda makalelerin son yillarda hizl bir artis gésterdigi gdzlenmistir. 2021 yilinda
konuyla ilgili en fazla makalenin yazildigi belirlenmistir. Analiz sonucunda anahtar soézcuklerin
hidroterapi, rehabilitasyon, egzersiz, balneoterapi, agri, fiziksel terapi oldugu belirlenmistir.
Arastirma sonucunda, “turizm alaninda yapilan hidroterapi ¢alismalar” konusunun gelismeye
actk oldugu icin arastirmacilar tarafindan ele alinmasi gerektigi sonucuna varilmistir.

Anahtar Kelimeler: Hidroterapi, Rehabilitasyon, Egzersiz, Balneoterapi, Agri, Fiziksel Terapi

BIBLIOMETRIC ANALYSIS OF ARTICLES ON HYDROTHERAPY
Abstract

This study aims to examine the scientific studies on the subject of "hydrotherapy" with
bibliometric. In this context, 1076 articles were compiled from the data of 1453 studies obtained
by searching the WoS database indexes with "hydrotherapy". This compiled information was
subjected to various analyses. In line with this information, bibliometric information about the
authors, institutions and countries contributing to the subject was obtained. As a result of the
analysis, it has been observed that articles in the relevant field have increased rapidly in recent
years. In 2021, it was determined that the most articles were written on the subject. As a result
of the analysis, it was determined that the keywords were hydrotherapy, rehabilitation, exercise,
balneotherapy, pain, and physical therapy. Consequently, it was concluded that the topic of
"hydrotherapy studies in the field of tourism" should be addressed by researchers as it is open
to development.

Keywords: Hydrotherapy, Rehabilitation, Exercise, Balneotherapy, Pain, Physical Therapy
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Ozet

Bu calisma ile Talassoterapi konusu Uzerine yapilmig olan bilimsel ¢alismalarin bibliyometrik
yontemlerle incelenmesi amaclanmistir. Bu kapsamda WoS veri tabani dizinlerinde
“Talassoterapi, Helioterapi, Klimaterapi” kelimeleriyle tarama yapilarak elde edilen 453 adet
calismadan derlenmistir. Derlenen bu bilgiler gesitli analizlere tabi tutulmustur. Bu bilgiler
dogrultusunda, konuya katkida bulunan; yazarlar, kurumlar ve (lkelerle ilgili bibliyometrik
bilgilere ulasiimistir. Analiz sonucunda; ilgili alanda makalelerin yillara goére dagiliminda inigli
¢ikish bir seyir gozlenmektedir. 2018 yilinda Talassoterapi alaninda en fazla makalenin yazildig
belirlenmistir. Analiz sonucunda anahtar soézciiklerin talassoterapi, helioterapi, klimaterapi,
balneoterapi, fibromiyalji, sedef hastaligi oldugu belirlenmistir. Arastirma sonucunda, “turizm
alaninda yapilan talassoterapi ¢alismalar” konusunun gelismeye acik oldugu icin arastirmacilar
tarafindan ele alinmasi gerektigi sonucuna varilmistir.

Anahtar Kelimeler: Talassoterapi, Helioterapi, Klimaterapi

BIBLIOMETRIC ANALYSIS OF ARTICLES ON THALASSOTHERAPY
Abstract

The aim of this study is to investigate the scientific studies about the topic
Thalassotherapy with bibliometric methods. In this context it was compiled from 453 studies by
scanning the WoS database directories with the words “Thalassotherapy, Heliotherapy,
Climatetherapy”. This collected information has been subjected to various analyses. In relation
to this information bibliometric Information about the authors, institutions and countries that
contributed to the topic. As the result of the analysis there is a flucating course over the years in
the articles in the relevant field. In the year 2018 the most written articles was in the area
Thalassotherapy. In the end of the analysis the keywords were thalassotherapy, heliotherapy,
climatoterapy, balneotherapy, fibromyalgia, psoriasis. Consequently, it was concluded that the
topic of "thalassotherapy studies in the field of tourism" should be addressed by researchers as
it is open to development.

Keywords: Thalassotherapy, Heliotherapy, Climatetherapy
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THE EFFECT OF RESTAURANT EXPERIENCE ON CUSTOMER SATISFACTION AND
BEHAVIORAL INTENTION: THE CASE OF VAN
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Asst. Prof. Dr. Fatma BASAR

Atatiirk Universitesi
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Abstract

A restaurant experience refers to an activity of going to a restaurant to eat or drink. The
restaurant experience can involve many different elements and is typically a process where
customers evaluate the food, service, and overall atmosphere. The goal of a restaurant
experience is to provide enjoyable dining for customers by combining elements such as the
menu, service, dishes, atmosphere, and price. There is a strong relationship between customer
satisfaction and the restaurant experience. Ensuring customer satisfaction is an important factor
for the success of a restaurant. Customer satisfaction is vital for a restaurant's success and
building a loyal customer base. Satisfied customers are more likely to revisit and recommend the
restaurant to others. Therefore, restaurants should make continuous efforts to keep customer
satisfaction at the highest level. As part of the research, an online survey was conducted with
customers who had purchased services from restaurant establishments operating in the Van
province to collect data. Since the exact number in the research population could not be
calculated, efforts were made to reach the sample size commonly used in unknown populations.
Consequently, 400 surveys were conducted using convenience sampling, and analyses were
applied using 390 surveys that met the evaluation criteria. The conducted impact analysis
revealed that customer satisfaction has a strong impact of 92% on behavioral intention. Thus,
restaurant businesses may need to make continuous efforts to maintain high levels of customer
satisfaction.

Keywords: Restaurant Experience, Customer Satisfaction, Behavioral Intention
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Ozet

sy

Dinya’nin geoit sekli, yaklasik 23.4 derece eksen egikligi, glinesin etrafinda ve kendi etrafinda
doénusl, sicak ve soguk su akintilari, genel hava dolasimi ile kara ve denizlerin dagiligi gibi
sebeplerle yeryiziinde farkli iklim kusaklari ortaya ¢ikmistir. Diinyada yaygin olarak kullanilan
Képpen-Geiger iklim siniflandirmasinda, aylik sicaklik ve yagis verilerine gore belirlenmis 10 alt
iklim tipi gérilmektedir. Turkiye ise matematiksel olarak orta enlem Ihiman iklim kusaginda yer
almaktadir. Bu avantajli durum nedeniyle Anadolu topraklarinda (ti¢ tarafinin denizlerle ¢evrilmis
olmasi, golleri, nehirleri, daglari, platolari ve verimli ovalari ile) essiz bir ekoturizm potansiyeli
vardir. Bu potensiyel ile yedi bélgede endemik flora, fauna ve kiltlrel mirastan olusan ¢ok sayida
cazibe merkezinde gonillilere, yerli ve yabanci turistlere hizmet veren TaTuTa giftlikleri
olusturulmustur. ECEAT (Avrupa Ekolojik Tarim Turizm Merkezi) ve WWOOF (Organik Ciftlikler
Uzerindeki Diinya Capindaki Firsatlar) hareketiyle organik baglari bulunan TaTuTa (Tarim Turizm
Takas) projesi baslangici 1993 yilina uzanmaktadir. Tirkiye'de Marmara Bolgesinden Dogu
Anadolu Bolgesine kadar 8'i Canakkale'de, 17'si Mugla'da, 6'si Antalya'da, 8'i Samsun'da, 5'i
Artvin'de olmak Uzere toplamda 92 tane TaTuTa ¢iftligi bulunmaktadir. Doga dostu, organik,
zehirsiz tarimi ve surdirilebilir yasam tarzlarini uygulamali olarak kesfetmek isteyen yerli ve
yabanci turistlerin gonilli oldugu bu aktif deneyim ayrica yavas turizm baglaminda da
degerlendirilmektedir. Bu galismanin amaci tlkemizde tarim ve turizmin igice gegtigi bu anlayisin
sadece dogal alanlara karsi duyarli bir faaliyetin disinda da turizm amaclh bir segcenek oldugunu
ortaya koymaktir.

Anahtar Kelimeler: Ekoturizm, Yavas Turizm, TaTuTa Ciftlikleri

A VIEW OF ECOTOURISM IN TURKEY FROM THE CASE OF TATUTA FARMS
Abstract

Different climatic zones have emerged on earth due to reasons such as the Earth's geoid shape,
its axial tilt of approximately 23.4 degrees, its rotation around and around the sun, hot and cold
water currents, general air circulation, and the distribution of land and seas. In the Képpen-
Geiger climate classification, which is widely used in the world, there are 10 sub-climate types
determined according to monthly temperature and precipitation data. Tirkiye is mathematically
located in the middle latitude temperate climate zone. Due to this advantageous situation,
Anatolian lands (surrounded by seas on three sides, lakes, rivers, mountains, plateaus and fertile
plains) have a unique ecotourism potential. With this potential, TaTuTa farms serving volunteers,
local and foreign tourists have been established in a large number of attractions consisting of
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endemic flora, fauna and cultural heritage in seven regions. The TaTuTa (Agriculture Tourism
Swap) project, which has organic ties to the ECEAT (European Center for Ecological Agricultural
Tourism) and WWOOF (Worldwide Opportunities on Organic Farms) movement, dates back to
1993. From the Marmara Region to the Eastern Anatolia Region in Turkey, 8 TaTuTa farms are
located in Ganakkale, 17 in Mugla, 6 in Antalya, 8 in Samsun, and 5 in Artvin. exists. This active
experience, which is volunteered by local and foreign tourists who want to explore nature-
friendly, organic, non-toxic agriculture and sustainable lifestyles, is also evaluated in the context
of slow tourism. The aim of this study is to reveal that this understanding, in which agriculture
and tourism are intertwined in our country, is not only an activity sensitive to natural areas, but
also an option for tourism purposes.

Keywords: Ecotourism, Slow Tourism, TaTuTa Farms
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GASTRONOMY AND CULINARY ARTS STUDENTS' PERCEPTIONS OF “ROBOT
CHEF” IN TERMS OF DIGITALIZATION IN GASTRONOMY
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Abstract

Technological developments in recent years have led to a digital transformation in gastronomy,
as in other industries. Digital transformation in gastronomy is evident in the following examples:
3D food printers, cloud kitchens, QR menus, visual and auditory digitized displays and robot
chefs. These technological innovations in the food and beverage sector are seen as beneficial for
increasing efficiency, enriching the customer's dining experience, enabling healthier preparation
and cooking methods, providing energy savings and reducing waste and labor costs. As a result
of the convenience they provide, these technological innovations are rapidly accepted by
producers and consumers. Therefore entrepreneurs, managers and employees need to embrace
digitalization and be able to follow technological developments in order to succeed. Adopting
and effectively managing digitalization are essential competencies for Gastronomy and Culinary
Arts students who are the future stakeholders of the sector. To provide this competence, it is
necessary to first determine the Gastronomy and Culinary Arts students’ perception regarding
digitalization in gastronomy. In this regard, the aim of the research is to determine Gastronomy
and Culinary Arts students' perceptions of the concept of 'robot chef' through metaphors. The
data will be collected via an open-ended interview form, for example: “Robot chef is like a
.................. because......................”. The data collected from Gastronomy and Culinary Arts
students who are studying in state and private universities will be analyzed using content
analysis, a qualitative research method. The metaphors produced by the Gastronomy and
Culinary Arts students will be coded and categorized into conceptual themes. The results of this
research are predicted to determine the aforementioned perception and guide Gastronomy and
Culinary Arts academics, students, future entrepreneurs and managers.

Keywords: Gastronomy 4.0, Robot Chef, Digitalization, Gastronomy and Culinary Arts
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Ozet

Bati Akdeniz Bolgesi kismen de olsa kitle turizminden uzak kalabilmis ve daha soft bir turizm
anlayisinin benimsendigi 6zel bir alan niteligindedir. Stiphesiz, bu durumun yaratiimasinda bir¢cok
faktor etkili olmustur. Bu faktorlerden biri de hig stiphe yok ki yerel halktir. Dolayisiyla yerel halkin
turizme ve turiste iliskin dustinceleri olduk¢a 6nemli kabul edilmistir. Bu baglamda, Antalya ve
Mugla il sinirlari icerisinde kalan Cirali Mevkii ve Dalyan’da yasayan yerel halkin yerli ve yabanci
turistler hakkindaki algilari 6lgtilmeye calisiimistir. Temel problemi, arastirma sahasinda yasayan
yerel halkin yabanci ve yerli turistlere (ziyaretgilere) yonelik algilarinin nasil oldugunu tespit
etmek olan bu ¢alismada yari yapilandirilmis anket sorulari kullanilmistir. Bu kapsamda Cirali
Mahallesinde 13, Dalyan Mahallesinde 127 ve Sarigerme Plaji’'nda 54 olmak (izere toplamda 194
anket gerceklestirilmistir. Kategorik ve acik uglu sorulardan olusan ankete verilen cevaplar
arastirma sahasindaki yerli ve yapanci turistlerin yerel halk icin ne anlam ifade ettigini acgik bir
sekilde ortaya koymustur. Elde edilen sonuglar hem turizmin sosyal, ekonomik, kiiltiirel ve
cevresel etkilerini 6lgmeye hem de yerel halkin turizm konusuna ne kadar agik ve hazir olduklarini
anlamaya katki sunmustur. Zira yerel halkin yerli ve yabanci turistleri farkhi tanimladiklar
anlasiimaktadir. Ayrica iletisim kurma ve memnuniyet konularinda da énemli farkhliklarin oldugu
tespit edilmistir.

Anahtar Kelimeler: Bati Akdeniz, Cirali, Dalyan, Strdirulebilir Turizm, Algi
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LOCAL PEOPLE'S PERSPECTIVES AND EXPECTATIONS FOR TOURISM IN THE
WESTERN MEDITERRANEAN

Abstract

The Western Mediterranean Region has been able to stay away from mass tourism, albeit
partially, and is a special area where a softer tourism understanding is adopted. Undoubtedly,
many factors were effective in creating this situation. One of these factors is undoubtedly the
local people. Therefore, local people's thoughts on tourism and tourists are considered very
important. In this context, it has been tried to measure the perceptions of local people living in
Cirali Mevkii and Dalyan, which are within the borders of Antalya and Mugla provinces, about
domestic and foreign tourists. Semi-structured survey questions were used in this study, whose
main problem is to determine the perceptions of the local people living in the research area
towards foreign and domestic tourists (visitors). In this context, a total of 194 surveys were
conducted, 13 in Cirali District, 127 in Dalyan District and 54 in Sarigerme Beach. The answers to
the questionnaire, which consisted of categorical and open-ended questions, clearly revealed
what the meaning of domestic and foreign tourists in the research area for the local people. The
results obtained contributed to both measuring the social, economic, cultural and environmental
effects of tourism and understanding how open and ready the local people are to the subject of
tourism. Because it is understood that local people define domestic and foreign tourists
differently. In addition, it has been determined that there are significant differences in
communication and satisfaction.

Keywords: Western Mediterranean, Ciral, Dalyan, Sustainable Tourism, Perception
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Ozet

Turizm sektoriinin gelisimi ve ekonomik anlamda getirisinin ylkselmesi ile yeni modernlesmis
kilturler ve gelenekler toplumsal yasama hakim olmaya baglamaktadir. Bir bélgede plansiz ve
hizli gelisim gosteren turizm sektort eski geleneklerin ve kiltirel ritiiellerin yavas yavas insan
hayatindan yok olmasina da sebep olabilmektedir. Bu ¢ercevede giinimizde yerini yeni nesil
meyhanelere birakmaya baslayan ve varlik alani ve 6zglin davranigsal ritliellerini kaybetmeye
baslayan geleneksel Tirk meyhaneciligi kavrami bu sorunsalin énemli bir 6rnegi olup somut
olmayan kiltiirel miras degeri olma potansiyeline sahip 6zgiin bir deger niteligindedir. Calismada
somut olmayan kiltiirel miras kapsaminda geleneksel Tiirk meyhaneciligi kavrami ve Tirk
meyhanelerindeki geleneksel kiiltlrlerin irdelenmesi amaglanmistir. Bu dogrultuda kaybolmaya
ylz tutmus geleneksel Tirk meyhaneciliginin tim 6zgin ritlelleri ile somut olmayan miras
kapsaminda incelenerek ve siirdirilebilir bir turizm Grinl olma potansiyeli irdelenmektedir.
Buna ek olarak gliniimuiz turizm sektorinin hizli gelisimi cercevesinde modernlesen yeni eglence
anlayisi ile ortaya ¢ikan yeni nesil meyhanecilik kavraminin geleneksel Tirk meyhaneciligine
etkisi arastirilmistir. Arastirmada veri toplama yéntemi olarak nitel arastirma yontemlerinden
gorisme gozlem teknikleri bir arada kullaniimistir. Bu kapsamda hazirlanmis olan yari-
yapilandiriimis gorisme formu ile geleneksel meyhanelere iliskin kiltiir ve ritlellere hakim
oldugu bilinen geleneksel meyhane sahipleri, ¢alisanlari ve midavimleri ile derinlemesine
gorliismeler yapilmistir. Ayni zamanda alana iliskin hazirlanmis olan gozlem formuyla veri
arastirmada veri c¢esitlendirmesine gidilmistir. Arastirma sonuglari geleneksel meyhane
kiltGrinin strdardlebilir turizm kapsaminda 6nemli potansiyeller barindiran somut olmayan bir
kaltlr mirasi oldugunu gostermektedir.

Anahtar Kelimeler: Miras, Kiltlrel Miras, Geleneksel Meyhane Kiiltiirleri, Yeni Nesil Meyhaneler
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TRADITIONAL TURKISH MEYHAN CULTURE AND NEW GENERATION MAYHANS
WITHIN THE SCOPE OF INTANGIBLE CULTURAL HERITAGE

Abstract

With the development of the tourism sector and the increase in its economic return, new
modernized cultures and traditions are beginning to dominate social life. The tourism sector,
which shows an unplanned and rapid development in a region, can also cause old traditions and
cultural rituals to gradually disappear from human life. In this context, the concept of traditional
Turkish taverns, which has begun to leave its place to new generation taverns and has begun to
lose its area of existence and original behavioral rituals, is an important example of this
problematic and has the quality of an original value with the potential to be an intangible cultural
heritage value. In this study, it is aimed to examine the concept of traditional Turkish taverns and
traditional cultures in Turkish taverns within the scope of intangible cultural heritage. In this
direction, all the original rituals of traditional Turkish taverns, which are about to disappear, are
examined within the scope of intangible heritage and its potential to be a sustainable tourism
product is scrutinized. In addition, the effect of the new generation tavern concept, which
emerged with the modernized new entertainment concept within the framework of the rapid
development of today's tourism sector, on traditional Turkish taverns was investigated.
Interview and observation techniques, one of the qualitative research methods, were used
together as a data collection method in the research. With the semi-structured interview form
prepared in this context, in-depth interviews were conducted with traditional tavern owners,
employees and regulars, who are known to have mastered the culture and rituals of traditional
taverns. At the same time, data diversification was made in the data research with the
observation form prepared for the field. Research results are traditional tavern culture is
important within the scope of sustainable tourism. It shows that it is an intangible cultural
heritage with potential.

Keywords: Heritage, Cultural Heritage, Traditional Tavern Cultures, New Generation Taverns
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Ozet

Turabdin, Pers, Asur ve Roma gibi tarihte bilinen bircok kdkli uygarligi biinyesinde barindiran ve
Tirkiye'nin giineydogusunda Hiristiyan dini mimarisine ait manastir ve kiliseler agisindan zengin
bir turizm potansiyeline sahip 6nemli tarihi cografyalardan biri olarak 6n plana g¢ikmaktadir.
Bolge, onemli kiilturlerin, dinlerin, dillerin kesistigi ve birbirini etkiledigi Kuzey Mezopotamya
cografyasi sinirlariigcinde bulunmaktadir. Siiryani cemaati igin kutsal sayilan bu bolge, Hiristiyanhk
inancinin aktif olarak yasatildigi manastirlara sahiptir. Stiryani Ortodoks dini mimarisine ait bu
anitsal manastir ve kiliseler gibi tasinmaz kiilttr varhklari, Hiristiyanhgin erken dénemlerinden
itibaren bolgenin bir inang merkezi haline geldiginin kaniti olarak gosterilebilir. Bu bildirimizde,
Kaltir ve Turizm Bakanhgi izinleri cercevesinde, Mardin ili, Midyat ilcesi ve ¢evresini kapsayan
Turabdin bolgesinde son bes yildir sirdirdigiimiz arkeolojik ylzey arastirmalari esnasinda
incelemis oldugumuz anitsal bazi yapilar ele alinacaktir. Mardin ili ve gevresinde bilinen ve sikga
ziyaret edilen Deyrulzafaran Manastiri ve Mor Gabriel Manastiri gibi sayili birka¢ manastir
disinda, bu bolgede ginimizde aktif olarak kullanilmadigi icin pek bilinmeyen bir¢ok tasinmaz
kaltar varligimiz, modern tekniklerle gorseller esliginde aktarilacaktir. Calismada, bdlgenin
Hiristiyan dini mimarisi ana hatlariyla tanitildiktan sonra, kirsal alanda kaldigi icin fazla dikkat
¢ekmemis ve incelenememis olan kiltirel miras 6rnekleriyle Turabdin bélgesinin ortagag donemi
Hiristiyan dini mimari dokusunun bir bitiin olarak anlagiimasi hedeflenmektir.

Anahtar Kelimeler: Turabdin, Midyat, Manastir, Kuzey Mezopotamya, Mardin

EPITOME OF THE CHRISTIAN CULTURAL HERITAGE IN THE TURABDIN REGION
Abstract

Turabdin stands out as one of the important historical geographies, which includes many deep-
rooted civilizations known in history such as Persia, Assyria and Rome, and has a rich tourism
potential in terms of monasteries and churches of Christian religious architecture in the
southeast of Turkey. The region is located within the borders of Northern Mesopotamia
geography where important cultures, religions and languages intersect and affect each other.
This region, which is considered sacred for the Syriac community, has monasteries where the

4 Bu galisma Van Yiiziincii Y1l Universitesi, Bilimsel Arastirma Projeleri Baskanligi tarafindan SBA-
2023-10612 Numarali Proje olarak desteklenmistir. Desteklerinden dolay Bilimsel Arastirma
Projeleri Baskanhgi calisanlarina tesekkirlerimizi sunariz.
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Christian faith is actively kept alive. Immovable cultural assets, such as monumental monasteries
and churches belonging to Syriac Orthodox religious architecture, can be shown as proof that
the region has become a centre of faith since the early periods of Christianity. In this paper, some
monumental structures that we have examined during the archaeological surveys, including
Mardin province, Midyat district and its surroundings, within the framework of the permission
of the Ministry of Culture and Tourism for the last five years, will be discussed. Apart from a few
monasteries such as Deyrulzafaran Monastery and Mor Gabriel Monastery, which are known and
frequently visited in and around Mardin, many of our immovable cultural assets, which are not
actively used in this region today, will be conveyed visually with modern techniques. In the study,
after the Christian religious architecture of the region is introduced with main lines, it is aimed
to understand the medieval Christian religious architectural texture of the Turabdin region as a
whole, with examples of cultural heritage that has not attracted much attention and has not
been studied due to remaining in a rural area.

Keywords: Turabdin, Midyat, Monastery, Northern Mesopotamia, Mardin
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Abtract

Homer, a famous poet who lived in the ancient world, is known for his epic poems, the Iliad and
the Odyssey, which have survived to the present day. In these works, he focused on the Trojan
War, which he immortalized through his poetic talent. To commemorate Homer, the "Day of the
Poet and Homer Readings" event has been held regularly since 2002 in Bozcaada. In the event
attended by literature enthusiasts from all over the world, verses from the lliad and the Odyssey
are recited under the leadership of a poet invited that year with the first light of the morning. In
this event, which is one of the most important cultural values of Bozcaada, Homer's works have
been read in 26 different languages. This event, in which the oldest and most important works
of known western literature and its author have been commemorated for many years, can be
evaluated within the scope of intangible cultural heritage (IHC). Intangible cultural heritage is
defined by the United Nations Educational, Scientific and Cultural Organization (UNESCO) as
follows: “the practices, representations, expressions, knowledge, skills and related tools,
equipment and cultural spaces that communities, groups and in some cases individuals define as
part of their cultural heritage.” The Day of the Poet and Homer Readings event is directly related
to oral traditions, expressions, social practices, rituals, and festive events, which are all part of
intangible cultural heritage. As stated in the objectives of the Convention on the Protection of
Intangible Cultural Heritage signed in Paris on October 17, 2003, this event contributes to the
sustainability and protection of cultural heritage by transferring it from generation to generation.
Within the scope of the study, data will be obtained through interviews with tourism
stakeholders, local people and participants of the event. Interviews continue with people who
played an important role in the emergence of the idea of the event and who have been
organizing it regularly for years. At the end of the interviews, discourse analysis will be
conducted, which is a qualitative research method commonly used in social and cultural research
that involves a detailed analysis of language used in text or speech. In addition, oral history
method will be used to examine information based on previously written documents and the
memories of living people. In addition, participant observation method will be used to
understand and describe the situation, values, beliefs, cultures and norms of a particular group.
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Since the event is organized every year in July, the data collection process of the study will be
completed in July. As a result of the study, the reflections of the event on Bozcada tourism will
be analyzed and recommendations will be developed for the event to have an important place
in the tourism showcase in the national and international framework.

Keywords: Tourism, Bozcaada, Tenedeos, Intangible cultural heritage, Homer
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ORGUTSEL DEGiSiM VE YONETIMi CERCEVESINDE DiJiTAL DONUSUM iLE
YAPAY ZEKA TEKNOLOJILERININ TURiZM iSLETMELERINE OLAN ETKILERIYLE
iLGiLi KAVRAMSAL BiR iINCELEME

Dr. Ogr. Uyesi Ahmet GUMUS

Agri ibrahim Cecen Universitesi
agumus@agri.edu.tr

Dr. Ogr. Uyesi Oznur SIDAL

Van Yuziinci Yil Universitesi
oznuryeksan@hotmail.com

Ozet

isletmelerde teknolojik yetkinliklerin gelistiriimesi yoluyla yenilikler yaparak rekabet avantaji elde
etmede dijital donlisim hareketinden s6z edilmektedir. Teknolojik bilginin Gretilmesi, orgitsel
6grenme yoluyla da aktarilmasi ile dijital donlisimin baslamasi isletmeleri biliylik 6l¢lide etkilemis;
isletmelerin faaliyetlerinde ve is yapis sekillerinde degisiklige neden olmustur. Baska bir ifade ile bilgi
isleme, teknolojik araglar ile dijital iletisim anlamina gelen dijital donlsiim kavrami, isletmelerin
inovasyonda beceri ve yetkinlik kazanmasina yol agmistir. Dénlsen is sliregleri, yapay zeka, robot
teknolojileri ve dijital iletisim araglari ile birlikte isletmelerin insan kaynaklarina ayirdigi maliyet
azalmis; bu yenilikgi teknolojiler isletmelerin rekabet edebilme kapasitelerini arttirmistir.
isletmelerde teknolojik bilginin lretilmesi, érgiitsel 6grenme yoluyla da aktariimasi dijital déntisimi
saglamistir. isletmelerde dijital déniisim teknolojileri sanayi 4.0 siireciyle ortaya ¢ikmis olmasina
ragmen, yasanan Covid-19 salgini isletmelerde inovasyon, teknolojik arastirma-gelistirme (Ar-Ge) ve
yapay zeka teknolojilerinin &nemini arttirmis ve kullanimini yayginlastirmistir. isletmelerin is yapis
sekilleri ve faaliyetleri, bu gelisen vyenilik¢i teknolojilere uyum saglayarak degisim yonetimi
cercevesinde ciddi bicimde donlismustir. Diger yandan bu degisim yonetiminin basarili olabilmesi ile
sistemli ve planh bir siire¢ olarak yonetilebilmesinde Ust diizey isletme yoneticilerinin liderlik beceri
ve yeteneklerine sahip olmasi 6nemlidir. Bu cergevede sektérde bulunan yoneticilerin dijital dontisim
ile yapay zeka teknolojilerinin oOrgitlerindeki uygulama siirecini orglitsel degisim yonetimi
perspektifinde ele almasi, liderlerinde degisimi 6rglt calisanlarin gdonilli katilimiyla birlikte ydonetmesi
gereklidir.

Dijitallesme ve dijital donlisim hareketinin birgok sektorii kokten etkiledigi gibi bir hizmet sektori
olan turizmi de etkisi altina alacagl kaginilmaz bir gercgektir. Nesnelerin interneti (lot), ytksek
performansli bilgisayarlar, blytk veri, bulut bilisim, arttiriimis gergeklik, blok zincir ve yapay zekanin
turizm alaninda daha 6n planda oldugu teknolojileridir. Ayrica turizm sektoriinde yer alan bu
teknolojilerin hem ziyaretgiler igin bir avantaj hem de sektor paydaslariicin dnemli bir rekabet avantaji
haline geldigi soylenebilir. Bu ¢ercevede bu galismanin amaci; degisim yonetimi baglaminda dijital
donlsim ve yapay zeka teknolojilerinin turizm isletmelerine olan etkilerinin neler olduguyla ilgili
kavramsal taramanin yapilmasidir. Bu c¢alismanin hem literatlire hem de Ust diizey turizm
yoneticilerine dijital dontsim ile yapay zeka teknolojilerini 6rgltsel degisim ve yonetimi gergevesinde
liderlik slregleriyle birlikte orglitlerinde degerlendirmeleri agisindan faydali olabilecegi
dusinilmektedir.

Anahtar Kelimeler: Dijital Déniisiim, inovasyon, Liderlik, Orgiitsel Degisim ve Yonetimi, Yapay Zeka
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A CONCEPTUAL INVESTIGATION OF THE EFFECTS OF DIGITAL
TRANSFORMATION AND ARTIFICIAL INTELLIGENCE TECHNOLOGIES ON
TOURISM BUSINESSES WITHIN THE FRAMEWORK OF ORGANIZATIONAL

CHANGE AND MANAGEMENT

Abstract

The digital transformation movement is discussed in acquiring competitive advantage by making
innovations through the development of technological competencies in businesses. The digital
transformation with the production of technological knowledge and its transfer through
organizational learning has greatly affected businesses, causing a change in the activities and
ways of doing business of businesses. In other words, the concept of digital transformation,
which means information processing, technological tools and digital communication, caused that
businesses acquired skills and competence in innovation. The cost of businesses for human
resources has decreased with the transformation of business processes, artificial intelligence,
robot technologies and digital communication tools and these innovative technologies increased
the competitiveness of businesses.

The production of technological knowledge in businesses and its transfer through organizational
learning brought digital transformation. Although digital transformation technologies emerged
with the process of industry 4.0 in businesses, the Covid-19 pandemic increased the importance
of innovation, technological research and development (R & D), and artificial intelligence
technologies and made their use widespread. The way businesses do business and their activities
were transformed significantly within the framework of change management by adapting to
these developing innovative technologies. On the other hand, it is important for senior business
managers to have leadership skills and abilities in order for this change management to be
successful and to be managed as a systematic and planned process. In this context, it is necessary
for the managers in the sector to consider the application process of digital transformation and
artificial intelligence technologies in their organizations from the perspective of organizational
change management, and to manage the change in their leaders with the voluntary participation
of the employees of the organization.

It is an inevitable fact that the digitalization and digital transformation movement will affect
many sectors along with tourism, which is a service sector. The Internet of Things (IoT), high-
performance computers, big data, cloud computing, augmented reality, blockchain and artificial
intelligence are the technologies used more prominently in the field of tourism. It can also be
argued that these technologies in the tourism sector have become both an advantage for visitors
and an important competitive advantage for the stakeholders of the sector. In this context, the
purpose of the present study was to conduct a conceptual review of the effects of digital
transformation and artificial intelligence technologies on tourism businesses in the context of
change management. It can be said that this study can be beneficial for both the literature and
senior tourism managers in terms of evaluating digital transformation and artificial intelligence
technologies together with in their organizations leadership processes within the framework of
organizational change and management.

Keywords: Artificial Intelligence, Digital Transformation, Innovation, Leadership, Organizational
Change and Management
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AILELERIN TATIL SURECLERINDE iSLETME SECiMi DAVRANISLARI UZERINDE
COCUK DOSTU TURiZM KAVRAMININ ROLU VE ONEMI
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Ozet

Artan rekabet anlayisi ile birlikte isletmelerin ¢ocuklu ailelerin ihtiyaglarina yonelik olarak
verecekleri hizmetler 6nem kazanmaya baslamistir. Bununla birlikte cocuklar, ailelerin tatil
sureglerinin planlamasinda oldukga etkilidir. Dolayisiyla aileler tatil siireglerine karar verirken
sadece kendilerinin degil, cocuklarinin istek ve beklentilerine de 6nem vererek hareket
etmektedir. Bu kapsamda galismanin amaci ¢ocuklu ailelerin tatil planlama siireglerinde isletme
secimleri Uzerinde cocuk dostu isletmelere iliskin farkindaliklarinin ve beklentilerinin ortaya
konulmasidir. Karma yontemin kullanildigi ¢alismada olusturulan soru formu araciligiyla 17
ebeveynden veriler elde edilmistir. Calisma sonuglari bir bitiin olarak degerlendirildiginde
katilimcilarin gocuk dostu turizm ve ¢ocuk dostu turizm isletmesi kavramina iliskin bilgilerinin
oldugu gorilmustir. Bunun yani sira katihmcilarin tatillerini planlarken g¢ocuklarina uygun
isletme arastirip tatile karar verdikleri sonucuna ulasiimistir. Bir diger sonug ise katilimcilarin
¢ocuk dostu turizm isletmelerinden aldiklari hizmetten genel olarak memnun kaldigi ve bu
deneyimi ¢evresine 6nerdigi yoninedir.

Anahtar Kelimeler: Cocuk Dostu Turizm, Cocuk Dostu ilkeler, Cocuk Dostu Turizm isletmeleri

THE ROLE OF CHILD-FRIENDLY TOURISM ON HOTELS SELECTION BEHAVIORS
OF FAMILIES IN HOLIDAY PROCESSES

Abstract

With the understanding of increasing competition, the services that businesses will provide for
the needs of families with children have started to gain importance. However, children are very
effective in planning the holiday process of families. Therefore, families act not only by giving
importance to their own but also to their children's wishes and expectations when deciding on
their holiday process. In this context, the aim of the study is to reveal the awareness and
expectations of families with children regarding child-friendly businesses on their choice of
business in the holiday planning processes. Data were obtained from 17 parents through the
guestionnaire created in the study in which the mixed method was used. When the results of
the study were evaluated as a whole, it was seen that the participants had knowledge about the
concept of child-friendly tourism and child-friendly tourism business. In addition, it was
concluded that the participants, while planning their holidays, searched for a suitable business
for their children and decided to take a vacation. Another result is that the participants are
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generally satisfied with the service they receive from child-friendly tourism businesses and
recommend this experience to their surroundings.
Keywords: Child-Friendly, Child-Friendly Policies, Child-Friendly Tourism
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ALANYA’DA ASIRI TURiZM RiSKi VE PROAKTIF POLITiKA ONERILERI
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Ozet

Asiri turizm, yogun bir sekilde ziyaret edilen destinasyonlarda yerel halkin yasam kalitesinin veya
ziyaretgi deneyiminin olumsuz yonde etkilenmesi durumu olarak tanimlanabilir. Bu kavram, son
yillarda buna ¢6zim arayan arastirmacilar ve politikacilar tarafindan siklikla tartisilmaktadir.
Alanya, uluslararasi turizm pazarindan aldigi pay ile turizm istatistiklerinde 6nde gelen
destinasyonlardan biridir. Eger sirdirilebilir bir yonetim anlayisi ile dogru bir sekilde
yonetilemezse gelecekte bu destinasyonda asiri turizmden kaynaklanabilecek olumsuz etkilere
yonelik potansiyel tepkiler ortaya cikabilecektir. Dolayisiyla, Alanya’da turizm politikalari
belirlenirken proaktif bir bakis agisiyla yaklasilarak potansiyel olumsuz etkilerin minimuma
indirilmesi ve potansiyel tepkilerin ortaya ¢citkmadan engellenmesi igin stirdUrilebilir politikalar
gelistirilmelidir. Bu arastirmanin temel amaci ihtiyag duyulan bu politikalari ortaya koymaktir. Bu
kapsamda, dncelikle literatiirdeki bilimsel kriterler kullanilarak Alanya’nin asiri turizm riski ortaya
koyulmustur. Daha sonra, arastirma konusuyla ilgili ulusal ve uluslararasi ¢alismalar dékiiman
analizi yéntemiyle incelenmis ve Alanya’ya yonelik strdirilebilir politika 6nerileri sunulmustur.
Elde edilen bulgulara dayali olarak Alanya’da uzun dénemli bir planlama yapilmasi, destinasyon
paydaslarinin planlama siirecine dahil edilmesi, turizmin etkilerinin sirekli olarak izlenmesi,
planlama siirecinde giincel bilimsel bilginin kullanilmasi, teknolojik ¢6ziimlerden yararlaniimasi,
dogal ve tarihi alanlarin tasima kapasitelerinin belirlenerek yénetilmesi gerektigi sonuglarina
ulasilmistir.  Ayrica, Alanya’da turistlere geceleme bazl ziyaretgi vergisi getirilmesinin
destinasyonun sirdirilebilir ydnetimi agisindan oldukga 6nemli oldugu vurgulanmistir. Son
olarak, turizm gelisiminde nicelikten cok nitelige dayali bir politikanin izlenmesi gerektigi de
onerilmistir.

Anahtar Kelimeler: Asiri Turizm, Stirdirilebilir Politikalar, Destinasyon Yonetimi, Destinasyon
Paydaslari, Turizmin Etkileri, Alanya

OVERTOURISM RISK IN ALANYA AND PROACTIVE POLICY
RECOMMENDATIONS

Abstract

Overtourism can be defined as a situation negatively affecting residents' quality of life or the
visitor experience at intensively visited destinations. This concept has been frequently discussed
by researchers and politicians, who have sought solutions to it in recent years. Alanya is one of
the leading destinations with a large share of the international tourism market in terms of
tourism statistics. If it cannot be managed correctly with a sustainable management approach,
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it is predicted that potential reactions towards negative impacts because of overtourism may
occur at this destination in the future. Therefore, sustainable policies should be developed in
order to minimize negative impacts and prevent potential reactions before they occur by
approaching with a proactive perspective while determining tourism policies in Alanya. The
primary purpose of this research is to reveal these needed policies. In this context, firstly, the
overtourism risk of Alanya has been revealed by using scientific criteria in the literature. Then,
national and international studies related to the research subject were examined by the
document analysis method, and sustainable policy recommendations for Alanya were presented.
Based on the findings, some policies were recommended, such as long-term planning, realizing
the involvement of destination stakeholders in the planning process, continuous monitoring of
tourism impacts, the usage of up-to-date scientific knowledge for planning, taking advantage of
technological solutions, and determining the carrying capacity of natural and historical
attractions. In addition, it was emphasized that the introduction of an overnight-based visitor tax
for tourists is very important for the sustainable management of Alanya. Finally, it has been also
suggested that a policy should be followed based on quality rather than quantity in tourism
development.

Keywords: Overtourism, Sustainable Policies, Destination Management, Destination
Stakeholders, Impacts of Tourism, Alanya
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Ozet

Tarihsel sireg igerisinde tarimin ve hayvanciligin gelisiminden 6nce avci-toplayici toplum
ozelligine sahip insanoglu, bugiin de bu o6zelligini genetik hafizasinda tasimaktadir. Dogada
kendiliginden yetisen bitkiler bu acgidan bircok insan icin kesfedilmeye deger niteliktedir.
Gastronomi alaninda yenilik arayisi kapsaminda dogada kendiliginde yetisen bitkilere olan ilgi
son yillarda 6n plana ¢iksa da aslinda doga ile bltiinlesik yasayan yerel toplumlarda bu bitkilerin
mutfakta oldukga yaygin sekilde kullanildigi bilinmektedir. Deniz seviyesinden baslayarak 3 bin
metreye uzanan bir cografyaya yayilmis Ordu ili hem yikselti farki hem de deniz ve karasal iklimin
varhigi ile zengin bir bitki 6rtiistine sahiptir. Ordu’nun mutfak kulttriinde yikselti ve iklim 6nemli
bir rol oynamaktadir. Ozellikle, Ordu mutfaginda dogada kendiliginden yetisen bitkilerden bolca
yararlaniimaktadir. “Karsilik beklemeksizin vermek” konusunda Ordululara karsi bonkor olan
doga zamani geldiginde hicbir ilaglama, glibreleme, sulama ya da capalama gerektirmeksizin
sadece bitkileri dogadan toplayarak yemenin hazzini yasatmaktadir. Bu baglamda bu ¢alismanin
amaci, Ordu ilinde kendiliginden yetisen bitkileri ve bu bitkilerden elde edilen yemekleri
betimlemektir. Kavramsal bir c¢ercevede olusturulan bu ¢alismada ikincil verilerden
yararlaniimigtir. Bu c¢alismanin, ortaya koydugu betimleyici bilgilerle Ordu ilindeki dogada
kendiliginden yetisen bitkiler ve bu bitkilerden olusturulan yemeklerle ilgili bitlinsel bir kaynak
olusturacagi diistiniilmektedir. Boyle bir kaynak farkli gastronomi turizmi deneyimi arayisinda
olan turist kitlesini bolgeye cekmek ve bdlge icin alternatif bir turizm aktivitesi olusturulmasini
tesvik etmek agisindan 6nem arz etmektedir.

Anahtar Kelimeler: Kendiliginden Yetisen Bitkiler, Gastronomi, Ordu

GASTRONOMIC VALUE OF SHELF-GROWING PLANTS IN NATURE: A RESEARCH
IN ORDU PROVINCE

Abstract

In the historical process, before the development of agriculture and animal husbandry, human
beings had the characteristics of a hunter-gatherer society, and today they carry this feature in
their genetic memory. Plants that grow spontaneously in nature are worth exploring for many
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people in this respect. Although the interest in plants that grow in nature within the scope of
innovation in the field of gastronomy has come to the fore in recent years, it is known that these
plants are widely used in the kitchen in local societies living in harmony with nature. Ordu
province, which is spread over a geography starting from sea level to 3 thousand meters, has a
rich vegetation with both the altitude difference and the presence of sea and terrestrial climate.
Altitude and climate play an important role in Ordu's culinary culture. In particular, naturally
grown plants are used abundantly in Ordu cuisine. The nature, which is generous towards the
people of Ordu in the subject of "giving without expecting in return”, gives the pleasure of eating
only the plants from nature without the need for any spraying, fertilization, irrigation or hoeing
when the time comes. In this context, the aim of this study is to describe the plants that grow
spontaneously in Ordu province and the dishes obtained from these plants. In this study, which
was created in a conceptual framework, secondary data was used. It is thought that this study,
with the descriptive information it provides, will create a holistic resource about the plants that
grow in nature in Ordu province and the dishes made from these plants. Such a resource is
important in terms of attracting the tourist mass who are looking for a different gastronomic
tourism experience to the region and encouraging the creation of an alternative tourism activity
for the region.

Keywords: Self-Growing Plants, Gastronomy, Ordu
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Ozet

Bilim, sistematik yontemler kullanilarak yeni bilgilerin Uretilmesine olanak tanir. Bilimin amaci,
insan hayatini kolaylagtirmaktir. Bilimsel ydéntemler ile ortaya konulan her bilgi, gelecegi
sekillendirmede 6nemli bir aracgtir. Dolayisi ile bilimsel stregler kullanilarak elde edilen bilgi
Turizm sektorinin de gelisimine énemli katkilar saglamaktadir. Bilimsel arastirmalar, turizm
sektériniin gelisimine 1sik tutmanin yani sira yeni bir turizm egiliminin de ortaya ¢ikmasina vesile
olmustur. Bilime meraki olan bireylerin kesfetme ve seyahat etme arzusu, turizm hareketliliginin
artmasina yol agcmistir. Arastirma merkezleri, muzeler, laboratuvarlar, Universiteler ve
gozlemevleri turistleri cezbeden 6nemli turizm Urlinleri olarak karsimiza ¢ikmaktadir. Bilim
turizmi insanlarin; deneyimleyerek 6grendigi, arastirmaya dahil olma sansi elde ettigi, kesif
gezileri yaptigi ve bu arastirmalar sonucunda elde ettigi verilerle ortaya gikardigi bilimsel yazilari
yayinlayarak ekonomik sermayeye donistiirebilecegi bir turizm tlrtdir. Turizm literatirid
incelendiginde bilim turizminin yeni bir kavram oldugu ve bu konudaki arastirmalarin oldukga
kisith oldugu goérilmistir. Turkiye’de bilim turizmi bir calisma alani olarak hentiz ele alinmamis
olmasina ragmen bu baglamda ziyaret edilecek noktalarin mevcudiyeti dikkat cekmektedir. Bu
arastirmada, bilim ve turizm iliskisinin ortaya konulmasi ve bilim turizminin kavramsal alt
yapisinin olusturulmasi icin igerik analizi yontemi kullanilarak literatiir taramasi yapilmasi
amaglanmaktadir. Arastirmada ayrica Diinya’daki ve Tirkiye’deki durum ortaya konularak bilim
turizminin gelisimine katki saglayacak oneriler sunulacaktir.

Anahtar Kelimeler: Bilim, Turizm, Bilim Turizmi

SCIENCE TOURISM: A CONCEPTUAL ANALYSIS
Abstract

Science allows the production of new knowledge using systematic methods. The purpose of
science is to make human life easier. Every knowledge revealed by scientific methods is an
important tool in shaping the future. Therefore, the information obtained by using scientific
processes also provides important contributions to the development of the tourism sector.
Scientific researches not only shed light on the development of the tourism sector, but also led
to the emergence of a new tourism trend. The desire of individuals who are interested in science
to explore and travel has led to an increase in tourism mobility. Research centers, museums,
laboratories, universities and observatories are important tourism products that attract tourists.
Science tourism people; It is a type of tourism that he learns by experience, gets the chance to
be involved in research, makes expeditions and publishes scientific articles that he has obtained
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as a result of these researches, and can convert them into economic capital. When the tourism
literature is examined, it is seen that science tourism is a new concept and research on this
subject is quite limited. Although science tourism has not yet been addressed as a field of study
in Turkey, the presence of points to be visited in this context draws attention. In this research, it
is aimed to make a literature review by using content analysis method in order to reveal the
relationship between science and tourism and to create the conceptual infrastructure of science
tourism. In the study, the situation in the world and in Turkey will be revealed and suggestions
will be presented that will contribute to the development of science tourism.

Keywords: Science, Tourism, Science Tourism
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Abstract

The aim of this study is to evaluate the studies on tourism marketing and cittaslow movement
with bibliometric analysis and to present future study suggestions. The analysis was carried out
on the VOSviewer program. Study data were taken from the Web of Science (WoS) database.
The reason for choosing the Web of Science database is that it is a database that sheds light on
the field and contains qualified scientific publications. During the data download process, click
on the search tab with the concepts of “cittaslow” or “slow city” and “marketing” or “tourism
marketing” or “brand” or “branding” or “intention” or “consumer behavior” or “consumer
behavior” or “tourist behavior” or “tourist behaviour” and a search was made by typing the these
terms. As a result of the scanning, 81 studies were obtained, but 5 book chapters studies were
not excluded. The analysis was carried out on 76 studies consisting of research and review
articles and early access articles and conference proceedings. In the results of study; It was
observed that the first study was carried out in 2008, and the number of studies in these areas
increased in 2021 and 2022. Most of the studies (66) are research articles. Considering the
research areas of the studies, it was seen that the majority of the studies were carried out in the
fields of Hospitality Leisure Sport Tourism, Environmental Studies and Geography, respectively,
according to the Web of Science research categories. When evaluated according to countries, it
was determined that writers from Turkey and Poland came to the fore more. It was determined
that 71 studies were published in English, 3 studies in Turkish, and one study in German and
French. 32 of the studies are in the ESCI index, 30 in the SSCI index, 9 in the Conference
Proceedings Citation Index, 8 in the SSCI Expanded and 4 in the AHCI index category. The journals
that publish the most about the concepts in the study are Tourism Planning Development and
Sustainability. As a result of the analyzes according to the Keywords, it has been seen that the
concepts of cittaslow and slow city are used together with the concepts of sustainable
development, sustainable tourism, sustainability, slow food, slow tourism, quality of life and
destination marketing. Other concepts that are less used with these concepts are small cities and
towns, globalization, urban planning, smart cities, compact, creative, green, happy and learning
city, place marketing, mental well-being, sensing of belonging, revisit intention and behavioral
intention. As a result of the abstract analysis, it has been concluded that concepts such as
movement, sustainability, membership, person, implementation, culture, practice, change and
experience are frequently used themes in studies conducted in this field. It is thought that the
findings of the study are important in terms of showing how the concept of cittaslow movement
has developed in the field of tourism marketing. Also, especially since it reveals concepts related
to each other as a result of keyword and abstract analysis it will support the hypothesis
development process and research model formation in future studies.

Keywords: Cittaslow Movement, Tourism Marketing, VOSviewer, WoS, Bibliometric Analysis
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Ozet

Dogu Anadolu Bolgesinde bulunan mizeler igerisinde 6nemli bir yere sahip olan Van Miizesi ilin
turizm gelirleri agisindan degerlidir. Van Miizesinde Paleolitik, Neolitik, Kalkolitik, Urartu, Pers,
Roma Bizans, Islami, Selcuklu ve Osmanli dénemlerine ait bircok eser sergilenmektedir. Bu
eserler icerisinde yer alan Osmanli donemi muhdrleri 6Gnemli bir yere sahiptir. Tilsim, sahis ve
resmi (kurum) mahdarler olarak gruplandirilan bu eserler 39 adettir. Bu eserler icerisinden resmi
(kurum) mahdr olarak adlandirilan 10 adet muhir ele alinmistir. Bu ¢alismadaki mahdarler ait
olduklaridénem, form, malzeme, yazi ve slisleme, ait oldugu yore agisindan incelenmistir. Eserler
hibe, depo fazlasi, satin alma ve toprak altinda bulunarak miizeye kazandirilmistir. Ele alinan
mihirlerde bakir, piring, bronz, tung ve giimiis malzeme kullanilmistir. islam sanati eserlerinin
cogunda karsimiza ¢ikan hat sanati miihir sanatinda da 6nemli bir yer tutmaktadir. Eserlerde
ta’lik, rika, stlis ve mahalli yazi gibi farkli hatlardaki yazi cesitleriyle kazimalar yapilmistir.
Uzerlerine kazinan Van, Bergos (Liileburgaz), Ordu, Tatvan isimlerinden yola gikarak hangi yoreye
ait oldugu anlasiimaktadir. 19. ile 20. yizyillara ait olduklari belirlenen mihirlerin tamaminda
dokiim ve kazima teknigi kullanildigi gérilmektedir. Mihir formlari dairesel ve elips formlarda
kargimiza ¢ikmaktadir. Van Mizesi’nde bulunan Osmanli dénemine ait damga mihdirler tizerinde
yaptigimiz bu ¢alismada muhir baskilarinda betimlenen konularin genellikle kivrik dal, palmet,
rumi, imame, peng, motifleri karsimiza ¢gikmaktadir. Palmet, rumi ve imame motifleri genellikle
tutamak kisminda karsimiza kullaniimistir. Bu siislemeler Osmanl Devleti mimarisinde énemli bir
yere sahip olan eserlerde de kullaniimistir.

Anahtar Kelimeler: Osmanli Donemi, MihUir, Maden Sanati, Stisleme, Hakkak

A GROUP OF OTTOMAN SEALS FOUND IN VAN MUSEUM
Abstract

The Van Museum, which has an important place among the museums in the Eastern Anatolia
Region, is valuable in terms of annual tourism income. The Van Museum exhibits many artifacts
from the Paleolithic, Neolithic, Chalcolithic, Urartian, Persian, Roman, Byzantine, Islamic, Seljuk
and Ottoman periods. Among these works, seals belonging to the Ottoman period have an

5 Bu calisma Yiziinc Yil Universitesi Bilimsel Arastirma Projeleri Koordinatorliigii tarafindan
2015 Sob YI5028 nolu proje ile desteklenen Van Boélge Miizesi‘'nde Bulunan Osmanli Donemi
Muhdrleri adh Yiiksek Lisans tezinden Uretilmistir.
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important place. There are 39 pieces of these artifacts grouped as talismans, personal and official
(institutional) seals. 10 seals, called official (institutional) seals, were taken from these works. In
this study, seals were examined in terms of period, form, material, writing and decoration and
the region they were found in. The artifacts were brought to the museum through donations,
surplus storage, purchasing and undergrounding. Copper, brass, bronze, bronze and silver
materials were used in the seized seals. Calligraphy, which is found in most of the Islamic art
works, also has an important place in the art of seals. The works were embroidered with different
calligraphy types such as talik, rika, thuluth and local calligraphy. The names Van, Bergos
(Lileburgaz), Ordu and Tatvan engraved on them indicate which region they belong to. It is seen
that casting and scraping techniques were used in all of the seals determined to belong to the
19th and 20th centuries. Seal forms are circular and elliptical. In this study on stamps belonging
to the Ottoman period in the Van Museum, we come across the curved branch, palmette, rumi,
imame, pen and motif motifs depicted in seal impressions. Palmet, rumi and imame motifs are
generally used on the handle part. These decorations were also used in the works that have an
important place in Ottoman architecture.

Keywords: Ottoman Period, Seal, Metal Art, Ornament, Hakkak
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Ozet

Muzeler turizm hareketleri icinde merak edilen ve gorilmek istenen yerlerin basinda
gelmektedir. Bu merak etme istegi zamanla 6grenme istegi ile de birlesince kiltlrel miras turizmi
kapsaminda 6nemli bir kol olarak uygulanmaya baslanmistir. Mizeler sahip olduklari ¢ok boyutlu
nitelikler sayesinde ziyaretgiler icin “faydali olma” baglaminda oldukga sik degerlendirilmektedir.
Bu baglamda fayda algisina gore cesitli calismalar yapilarak modern dizenlemeler giindeme
gelmistir. Ayni zamanda 6nemli rekreasyon alanlari olarak da kullanilan miizeler sadece eserlerin
teshiri ile sinirh kalmamis glinimiizde yeme-igme, dinlenme ya da farkh aktiviteleri de igerisinde
barindiran turistik alanlar olmustur. Fayda boyutunun 6n plana giktigi bu ¢alismanin amaci miize
ziyaretgilerinin yaptiklari ziyaretlerden algiladiklari faydalari ortaya g¢ikarmaktir. Bu amag
kapsaminda nicel arastirma yontemlerinden faydalaniimistir. Cesitli mizeleri ziyaret eden
katilimcilara iki bélimden olusan bir anket uygulanmistir. Birinci bolimde katilimcilarin
demografik 6zelliklerini belirmeye yonelik sorular ikinci bélimde ise mize ziyaretlerinden
algiladiklar faydalara yonelik ifadeler yer almaktadir. Calisma sonucunda katilimcilarin mize
ziyaretleri sirasinda ruhsal olarak yenilenme, kisisel olarak gelisme, kilturel farkindalik hissetme
ve topluma baghliklarini artirma gibi faydalar gérdikleri belirlenmistir.

Anahtar Kelimeler: Turizm, Mize, Algilanan Fayda

A RESEARCH ON THE PERCEIVED BENEFIT OF MUSEUM VISITS

Abstract

Museums are one of the places that are curious and desired to be seen in tourism movements.
When this desire to wonder is combined with the desire to learn over time, it has started to be
applied as an important branch within the scope of cultural heritage tourism. Thanks to their
multidimensional qualities, museums are frequently evaluated in the context of "usefulness" for
visitors. In this context, various studies have been carried out according to the perception of
benefit and modern regulations have come to the fore. At the same time, museums, which are

6 Bu calisma SBA- 2022- 9290 numarali proje kapsaminda Van Yiziinci Yil Universitesi Bilimsel
Arastirma Projeleri Koordinasyon Birimi (BAP) tarafindan desteklenmistir.
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also used as important recreation areas, are not only limited to the exhibition of artifacts, but
today they have become touristic areas that include eating-drinking, resting or different
activities. The purpose of this study, in which the benefit dimension comes to the fore, is to
reveal the benefits perceived by museum visitors from their visits. For this purpose, quantitative
research methods were used. A questionnaire consisting of two parts was applied to the
participants who visited various museums. In the first part, there are questions to determine the
demographic characteristics of the participants, and in the second part, statements about the
benefits they perceive from museum visits. As a result of the study, it was determined that the
participants saw benefits such as being spiritually renewed, developing personally, feeling
cultural awareness and increasing their commitment to the community during their museum
visits.

Keywords: Tourism, Museums, Perceived Benefit
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Ozet

isletmelerin pazarlama siireglerinde paydaslari ile olan etkilesimlerinin daha hizli, kolay ve daha
fazla gergeklesmesinde bilgi iletisim teknolojilerinin 6nemi her gegen gin artmaktadir (Hvass &
Munar, 2012: 93). isletmelerin pazarlama siireglerinde aktif olarak kullandiklari sosyal medya
platformlari, tiketiciler tarafindan da o6zellikle deneyim, sikdyet ve memnuniyet paylagimi
konularinda aktif bir sekilde kullaniimaktadir (Er6z & Dogdubay, 2012: 134). Gilnlimizde,
TripAdvisor ve benzeri araglar, tiketicilerin satin alma kararlarinda etkili olmakta ve turizm
isletmeleri de bu araglardan yararlanarak musterileriyle iyi iliskiler kurmaya ve isletme imajini
korumaya calismaktadirlar (Aydin, 2016: 14).

Calismada, turistik bir destinasyon olan Mardin ilinde isletme belgeli olarak faaliyet gosteren
yiyecek-icecek isletmelerine yonelik ¢evrimici sikayetlerin incelenmesi ve tiketicilerin siklkla
rahatsiz olduklari unsurlarin belirlenmesi amacglanmistir. Calismada veriler TripAdvisor
kaynagindan elde edilmistir. Analiz birimini olusturan ildeki isletme belgeli 10 adet yiyecek-icecek
isletmesinin tamami ¢alismaya dahil edilmistir. Calisma nitel arastirma yontemlerinden igerik
analizi teknigi kullanilarak gergeklestirilmistir. TripAdvisor izerinden gerceklestirilen taramalarda
calisma amaci dogrultusunda 2010-2023 vyillart arasinda vyazilmis, 5 puan Uzerinden
degerlendirilen ve olumsuz olarak degerlendirilebilen yorumlar icerisinden 3 puan ve altindaki
197 adet olumsuz yorum analizlere dahil edilmistir. Analizler sonucunda sikayetler DeFranco,
Wortman, Lam & Coutryman’in (2007), calismasinda yer alan faktorler dogrultusunda “Yiyecek
ve icecek ile ilgili Sikdyetler”, “Hizmet ile ilgili Sikdyetler”, ve “Atmosfer ile ilgili Sikdyetler”
temalari altinda kodlanarak gruplandiriimistir. Alt kodlar olusturulurken ise literatiirde bulunan
farkli kaynaklardan faydalaniimistir.

Calismanin bulgularina gére Mardin'deki isletme belgeli restoranlara yonelik yapilan en sik
sikayetlerin fiyat/performans, lezzet ve doyuruculuk, servis personelinin tutum ve davranisi ile
hijyen ve konfor konulari kapsaminda oldugu tespit edilmistir. Bu dogrultuda Mardin'de faaliyet
gosteren isletme belgeli tesislerin yukarida siralanan konular kapsaminda degerlendirme
yapmasl ve onlemler almasi, hem destinasyona hem de isletmelere fayda saglayacaktir. Farkh
arastirmacilara ise; farkli bolge ya da sehirlerdeki yiyecek icecek isletmelerine ait musteri
sikayetlerini calisma konusu olarak ele almalari 6nerilebilir.

Anahtar Kelimeler: Mardin, TripAdvisor, E-Sikayet
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ANALYSIS OF E-COMPLAINTS AGAINST FOOD AND BEVERAGE BUSINESSES:
THE EXAMPLE OF MARDIN

Abstract

The importance of information and communication technologies is increasing day by day in
facilitating faster, easier, and more extensive interactions between businesses and their
stakeholders in marketing processes (Hvass & Munar, 2012: 93). Social media platforms, which
businesses actively utilize in their marketing processes, are also extensively used by consumers,
particularly for sharing experiences, complaints, and satisfaction (Er6z & Dogdubay, 2012: 134).
In today's context, TripAdvisor and similar platforms play a significant role in influencing
consumers' purchasing decisions, and tourism businesses strive to establish favorable
relationships with their customers and protect their business image by leveraging these tools
(Aydin, 2016: 14).

The aim of this study is to examine online complaints directed at food and beverage businesses
operating with business licenses in Mardin, a tourist destination, and identify the elements that
frequently cause dissatisfaction among consumers. The data for this study were obtained from
the TripAdvisor platform. All ten food and beverage businesses with business licenses in the
selected city were included as the unit of analysis in the study. The study was conducted using
qualitative research methods, specifically employing content analysis technique. During the
scans conducted on TripAdvisor, a total of 197 negative reviews, written between 2010 and
2023, were included in the analysis. These reviews were rated on a scale of 5 points and
considered negative if they received a rating of 3 or below. As a result of the analysis, the
complaints were coded and grouped under the themes of “Food and Beverage-related
Complaints”, “Service-related Complaints”, and “Atmosphere-related Complaints” based on the
factors identified by DeFranco, Wortman, Lam, and Coutryman (2007). Different sources from
the literature were utilized to create sub-codes during the process of coding.

According to the findings of the study, the most frequent complaints directed at licensed
restaurants in Mardin pertain to price-performance ratio, taste and portion size, attitude and
behavior of the service staff, as well as hygiene and comfort. In line with these findings, it would
be beneficial for licensed establishments operating in Mardin to assess and take measures
regarding the aforementioned areas of concern. This would not only benefit the destination but
also the businesses themselves. It is recommended that different researchers consider customer
complaints regarding food and beverage establishments in different regions or cities as a
research topic.

Keywords: Mardin, TripAdvisor, E-Complaints
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Van Goli’'nde bulunan adalar dogal ve kiiltiirel 6gelerin bir araya getirdigi 6zgiin bir turistik gezi
yapisini ve sirdurilebilirlik ilkesi ¢ercevesinde c¢ok cesitli rekreasyonel imkanlari iginde
barindirmaktadir. Bu adalarin tarihi, kiltlrel ve dini bir 6nemi olmakla birlikte dogal giizelligi,
yabani hayvanlari ve kus turleriyle cekiciligi artmaktadir. Ancak Vangoli’nde bulunan bu
adalardan Carpanak, Adir ve Kuzu Adasi ziyarete kapali, Akdamar Adasi ise Anit Miize olarak
ziyarete aciktir. Akdamar Adasi’ni yillik ortalama 260 bin kisi ziyaret etmektedir. Bu durum bélge
halki i¢in potansiyel gelir kaynagl olarak degerlendirilebilir. Bu ¢alismada diinyadaki ve
Tirkiye'deki dogal ve tarihi cazibe alanlarindaki stirdarilebilir turizm ve rekreasyonel etkinlik
orneklerinden hareketle Akdamar Adasi ele alinmistir. Calisma kapsaminda Adada
uygulanabilecek rekreasyonel etkinliklerin belirlenmesi amaglanmaktadir. Bu kapsamda
Akdamar adasi ile ilgili ¢calismalar literatlir taramasi ile toplanmis olup ¢alismada tarama
modelinden yararlanilmistir. Bu dogrultuda kiltiirel ve turistik bir degere sahip olan Akdamar
adasinin rekreasyonel etkinlik alanlarina sahip oldugu soylenebilir. Adada inang turizmi
kapsaminda énemli bir yere sahip olan Kutsal Hac Manastiri ve beraberindeki yapilarin yani sira
ylrayls alanlari ve sahiller de mevcuttur. Bu dogrultuda adanin karada, kiyida ve golde
uygulanabilecek rekreasyonel etkinlik alanlarina sahip oldugu soylenebilir.

Anahtar Kelimeler: Rekreasyon, Akdamar Adasi, Van

A CONCEPTUAL EVALUATION ON THE APPLICABILITY OF RECREATIONAL
ACTIVITIES ON AKDAMAR ISLAND

Abstract

The islands in Lake Van contain a unique touristic structure brought together by natural and
cultural elements and a wide variety of recreational opportunities within the framework of the
sustainability principle. Although these islands have historical, cultural, and religious importance,
their natural beauty, wild animals, and bird species are increasing their attractiveness. However,
Carpanak, Adir, and Kuzu Islands, which are among these islands in Vangoli, are closed to
visitors, while Akdamar Island is open to visit as a Monument Museum. Akdamar Island is visited
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by an average of 260 thousand people per year. This situation can be considered a potential
source of income for the local people. In this study, Akdamar Island is discussed concerning the
examples of sustainable tourism and recreational activities in natural and historical attraction
areas in the world and Turkey. After within the scope of the study, it is aimed to determine the
recreational activities that can be applied on the island. In this context, studies related to
Akdamar island were collected by literature review and the scanning model was used in the
study. In this direction, it can be said that the island of Akdamar, which has a cultural and touristic
value, has recreational activity areas. There are walking areas and beaches as well as the Holy
Pilgrimage Monastery and its accompanying structures, which have an important place within
the scope of faith tourism on the island. In this respect, it can be said that the island has
recreational activity areas that can be applied on land, on the coast, and in the lake.

Keywords: Recreation, Akdamar Island, Van
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Sosyal medya, giderek artan kullanici sayisi ve kullanim gesitliligi ile birlikte basarili bir pazarlama
stratejisinin ¢ok 6nemli bir pargasi haline gelmistir. Glinimuzde kiiresel markalardan yerel
markalara, buyik holdinglerden kiiglik isletmelere kadar her boyutta ve her alanda kurulus ya da
kisiler, sosyal medya pazarlamasini bir dijital pazarlama kanal olarak kullanmaktadir. Turizm
sektérl agisindan sosyal medya, turistik satin alma sirecinin tim adimlarinda, yani tatil
oncesinde, sirasinda ve sonrasinda tiketici davranislarini farkh kapsamlarda etkilemektedir. Bu
calismada Tirkiye’de bulunan ve diinyanin en saygin restoran degerlendirme sistemlerinden
Michelin Guide’in 2023 restoranlari arasinda yer alarak Michelin yildizi almaya hak kazanan 5
restoran isletmesi ele alinmistir. Bu restoranlara ait instagram hesaplarinda yaptiklari paylasimlar
icerik analizi yontemi ile incelenerek uyguladiklari sosyal medya pazarlama stratejileri
degerlendirilecektir. Arastirmaya dahil edilen restoranlarin sosyal medya paylasimlarinin
icerikleri; rasyonel, duygusal ve islemsel olmak tzere (¢ farkh kategoriye ayrilacaktir. Ardindan
bu gonderilerin aldig1 yorum, paylasim ve begeni gibi etkilesimler degerlendirilecektir.

Anahtar Kelimeler: Sosyal Medya Pazarlamasi, Sosyal Medya Uygulamalari, Sosyal Medya
Etkilesimi

A STUDY ON SOCIAL MEDIA MARKETING OF MICHELIN-STARRED
RESTAURANTS

Abstract

Social media has become a very important part of a successful marketing strategy with the
increasing number of users and diversity of use. Today, organizations or individuals of all sizes
and fields, from global brands to local brands, from large holdings to small businesses, use social
media marketing as a digital marketing channel. In terms of the tourism sector, social media
affects consumer behavior in different contexts at all steps of the touristic purchasing process,
that is, before, during and after the holiday. In this study, 5 restaurant businesses in Turkey,
which are among the 2023 restaurants of the Michelin Guide, one of the most respected
restaurant evaluation systems in the world, and deserved to receive a Michelin star, are
discussed. The social media marketing strategies they apply will be evaluated by examining the
posts made by these restaurants on their instagram accounts with the content analysis method.
The contents of the restaurants' social media posts included in the research; will be divided into
three different categories as rational, emotional and operational. And then the interactions
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taken by those posts such as comments, sharing and likes that the content has received will be
evaluated.
Keywords: Social Media Marketing, Social Media Applications, Social Media Engagement
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