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Ozet

Diyarbakir destinasyonunda, mutfak kiiltiiriiniin ¢esitliligi ve 6zgiin tatlar1 gastronomi turizmi
acisindan onemli bir degerdir. Bu degerlerin tanitimi, pazarlamasi ve siirdiiriilebilirliginin
saglanmast Diyarbakir destinasyonunun degerini artiracaktir. Bu baglamda, arastirmada,
Diyarbakir’in gastronomik iiriinlerinin yerli turistler tarafindan bilinirligini ve gastronomi
turizmine iliskin beklentilerini ortaya koymak amaglanmistir. Arastirmanin evrenini
Diyarbakir’1 ziyaret eden yerli turistler olusturmaktadir. Arastirma drneklemini ise aragtirmaya
gonillii olarak katilan ve Orneklem yeterliligini saglayan Diyarbakir’i ziyaret eden yerli
turistler olusturmaktadir. Arastirmada nicel arastirma yontemi kullanilmistir. Veriler bir anket
formu ile elde edilmistir. Veri toplama araci 2 bolimden olugmaktadir. Birinci bdlimde
demografik o6zellikler ve Diyarbakir’in gastronomik iiriinlerinin bilinirligini tespit etmeye
yonelik 4 acik uclu soru yer almaktadir. Tkinci boliimde, gastronomi turizminden beklentilere
iligkin 13 ifadeden olusan 5°1i likert 6l¢ek yer almaktadir. Aragtirmaya 330 kisi katilim
saglamigtir. Bir istatistik programi ile veriler arastirma amacina uygun analizlere tabi
tutulmustur. Tanimlayicr istatistikler yapilmis, eksik veri analizi yapilarak verilerin kontrolii
saglanmistir. Verilerin normal dagilimdan gelip gelmedigini tespit etmek amaciyla carpiklik
ve basiklik analizlerinden yararlanilmistir. Sonrasinda 6lgek ifadelerinin birbiri ile tutarliligini
ve giivenirligini belirlemek igin giivenirlik (cronbach’s alfa) ve faktdr analizinden
yararlanilmigtir. Bu analizler sonucunda verilerin normal dagilimdan geldigi ve o&lgek
ifadelerinin birbiriyle tutarli ve giivenilir oldugu tespit edilmistir. Sonrasinda ¢oklu cevaplt
analiz, frekans ve yilizde dagilimi analizlerinden yararlanilmigtir. Coklu cevapli analiz
sonucunda, bdlgeye 6zgili bazi lezzetlerin cevaplar arasinda olmadigi goriilmiig, dolayisiyla
yerli turistlerin Diyarbakir’a 6zgii lezzetlere yonelik bilinirligi oldugu ancak diisiik diizeyde
oldugu tespit edilmistir. Bu durumda, gastronomi turizmi anlaminda 6nemli bir potansiyele
sahip olan Diyarbakir’da daha fazla tanitim ve pazarlama g¢aligmalara ihtiya¢ oldugu
goriilmektedir. Yerli turistlerin gastronomi turizminden beklentilerine iliskin algilarini ortaya
koymaya yonelik yapilan frekans ve yiizde dagilimlar1 analizi sonucunda elde edilen bir diger
bulgu ise ifadelere ¢ogunluklu olarak olumlu yénde katilim sagladiklarinin tespit edilmesidir.
Ozellikle yerli turistler, gastronomi turizmi sayesinde yerel iiriinlerin daha fazla ekonomiye
dahil olduguna ve daha fazla kiiltiirel etkilesimin olduguna yiiksek diizeyde katilmislardir. Ek
olarak, gastronomi turizmi sayesinde turistlerin daha fazla memnuniyet duyduklarma ve
gastronomi turizminin gelisiminin iilke imajima katki sagladigina yiiksek oranda katilim
saglamislardir.

Anahtar Kelimeler: Gastronomi, Gastronomi Uriinleri, Gastronomi Uriinlerinin Bilinirligi,
Gastronomi Turizmi, Gastronomi Turizminden Beklentiler, Diyarbakir
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AWARENESS OF DIYARBAKIR'S GASTRONOMIC PRODUCTS AND
EXPECTATIONS FROM GASTRONOMY TOURISM

Abstract

In Diyarbakir destination, the diversity of culinary culture and unique tastes are an important
value in terms of gastronomy tourism. Promotion, marketing and ensuring the sustainability of
these values will increase the value of Diyarbakir destination. In this context, the research aims
to reveal the awareness of Diyarbakir's gastronomic products by domestic tourists and their
expectations regarding gastronomy tourism. The population of the research consists of domestic
tourists visiting Diyarbakir. The research sample consists of domestic tourists visiting Diyarbakir
who participated in the research voluntarily and met sample adequacy. Quantitative research
method was used in the research. The data was obtained with a survey form. The data collection
tool consists of 2 parts. The first section includes 4 open-ended questions to determine
demographic characteristics and awareness of Diyarbakir's gastronomic products. In the second
part, there is a 5-point Likert scale consisting of 13 statements regarding expectations from
gastronomy tourism. 330 people participated in the research. The data were analyzed using a
statistical program in accordance with the research purpose. Descriptive statistics were made, and
the data was checked by performing missing data analysis. Skewness and kurtosis analyzes were
used to determine whether the data came from a normal distribution. Afterwards, reliability
(Cronbach's alpha) and factor analysis were used to determine the consistency and reliability of
the scale expressions. As a result of these analyses, it was determined that the data came from a
normal distribution and the scale expressions were consistent and reliable. Afterwards, multiple
response analysis, frequency and percentage distribution analyzes were used. As a result of the
multi-answer analysis, it was seen that some flavors specific to the region were not among the
answers, therefore it was determined that domestic tourists had awareness of the flavors specific
to Diyarbakir, but at a low level. In this case, it seems that more promotional and marketing
activities are needed in Diyarbakir, which has a significant potential in terms of gastronomy
tourism. Another finding obtained as a result of the frequency and percentage distribution analysis
conducted to reveal the perceptions of domestic tourists regarding their expectations from
gastronomy tourism is that they mostly agreed with the statements positively. Especially local
tourists agreed at a high level that thanks to gastronomy tourism, local products are more included
in the economy and there is more cultural interaction. In addition, they agreed at a high rate that
tourists are more satisfied thanks to gastronomy tourism and that the development of gastronomy
tourism contributes to the country's image.

Keywords: Gastronomy, Gastronomy Products, Awareness of Gastronomy Products,
Gastronomy Tourism, Expectations from Gastronomy Tourism, Diyarbakir
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Ozet

Ulkelerin ekonomik olarak kalkinmalari igin ihtiyag duyulan sabit sermaye yatirimlarmin
éniindeki en biiyiik engellerden biri iilkelerin déviz kisitidir. Ulkelerin ihracattan sonra en biiyiik
doviz kaynagi sektorii olan turizm sektoriidiir. Turizm sektorii, iilkelerin milli gelire olan
katkisinin yaninda; doviz kazandiricr yoniiyle, 6demeler dengesindeki acgiklari kapatma
pozisyonu ve sagladigi is olanaklari agisindan, ekonomik ve sosyal dengelerin merkezindeki
sektorler arasindadir. Bu baglamda ¢alismada 2019-2023 yillarin1 kapsayan On Birinci Kalkinma
Plant’nin turizm sektoriiyle ilgili amag, hedef, ilke ve politikalart analiz edilecektir. Turizm
sektoriiyle ilgili gelecek ongoriileri ve turizm bagliginda yer alan politika 6nerilerinin gergeklesip
gerceklesmedigi tartisilacaktir.

Anahtar Kelimeler: Siirdurilebilir turizm, 11. Kalkinma Plani

THE IMPORTANCE OF THE TOURISM SECTOR: AN ASSESSMENT
WITHIN THE FRAMEWORK OF THE 11th DEVELOPMENT PLAN

Abstract

The foreign exchange constraint of countries is one of the major obstacles to the fixed capital
investment needed for the economic development of countries. Tourism is the second largest
source of foreign exchange for countries after exports. Tourism sector not only contributes to
national income of countries, but also plays a crucial role in maintaining economic and social
equilibrium, helping to generate foreign exchange earnings, balance of payment deficits and
creating employment opportunities. This study analyzes the goals, objectives, principles, and
policies of the Eleventh Development Plan for the years 2019-2023. It examines whether the
future projections for the tourism sector and policy recommendations under the heading of
tourism have been realized.

Keywords: Sustainable tourism, 11th Development Plan
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TURIZM VE KULTUREL DEGER iLiSKiSi BAGLAMINDA YEREL
HALKIN KULTUREL BILGILERININ BELIRLENMESINE YONELIK BiR
ARASTIRMA: CiZRE ORNEGI

Nevzat YILDIZ
Yiiksek Lisans Ogrencisi, Sirnak Universitesi,
nev8647@hotmail.com
Doc. Dr. Sedat CELIK
Sirnak Universitesi,
sedattcelik@gmail.com

Ozet

Bu calismanin amaci Cizre yerel halkinin kiiltiirel degerlerine yonelik farkindalik diizeylerini
ortaya koymaktir. Bu amag ¢ercevesinde nicel arastirma yontemi kullanilmistir. Veri toplama
arac1 olarak acik ve kapali uglu sorulardan olusan anketten yararlanilmistir. Ornekleme teknigi
olarak kolayda ornekleme kullanilmig olup, yerel halktan 384 veri elde edilmistir. Verilen
cevaplar 5 tema (tarihi eserler, yoresel yemekler, gelencksel senlikler, 6nemli sahsiyetler, el
sanatlar1) altinda incelenmistir. Halkin; tarihi eser olarak en fazla kirmizi medreseyi, yoresel
yemek olarak dolmayi, kiiltiirel etkinlik olarak diigiinleri, 6nemli sahsiyetler olarak Ahmed El
Cezeri’yi, el sanatlar1 olarak tahta besigi kiiltiirel deger olarak bildigi ortaya ¢ikmistir. Kiiltiirel
degerlerin turizm agisindan olduk¢a 6nemli oldugu diistiniildiiginde, Cizre’de turizm sektoriiniin
gelistirilmesi igin sonuglarin dogru okunmasi adina dnerilerde bulunulmustur.

Anahtar Kelimeler: Kiiltiirel bilgi, Kiiltiirel farkindalik, Cizre, Sirnak

A RESEARCH ON DETERMINING THE CULTURAL KNOWLEDGE OF
LOCAL PEOPLE IN THE CONTEXT OF TOURISM AND CULTURAL
VALUE RELATIONSHIP: CIZRE CASE

Abstract

The aim of this study is to reveal the level of knowledge of the local people of Cizre about their
cultural values. Within the framework of this purpose, quantitative research method was used. A
questionnaire consisting of open and closed-ended questions was used as a data collection tool.
Convenience sampling was used as a sampling technique and 384 data were obtained from local
people. The responses were analyzed under 5 themes (historical artifacts, local food, traditional
festivals, important personalities, handicrafts). It was revealed that the people mostly know the
red madrasah as a historical monument, dolma as a local food, weddings as cultural events,
Ahmed Al Jazari as important personalities, and wooden cradle as handicrafts as cultural values.
Considering that cultural values are very important in terms of tourism, suggestions have been
made in order to read the results correctly for the development of the tourism sector in Cizre.

Keywords: Cultural knowlodge, Culturel awareness, Cizre, Sirnak.
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MEYAN SERBETININ SEKIL VE iICERIK OZELLIKLERi UZERINE BiR
ARASTIRMA

Dr. Ogr. Uyesi. ibrahim CEKIiC
Gaziantep Islam Bilim ve Teknoloji Universitesi
ibrahim.cekic@gibtu.edu.tr.
Ozet

Meyan serbeti Latince’de Glycyrrhiza glabra seklinde adlandirilan bitkinin kékleri kullanilarak
elde edilen dogal ve serinletici bir igecektir. Saglik agisindan bir¢ok faydasi olan bu serbetin, eski
caglardan glnlimiize kadar farkli kiltiirlerde degisik formlar ile tiiketildigi bilinmektedir.
Anadolu’nun hemen hemen tiim yorelerinde bilinen ve 6zellikle Ramazan ayinda tiiketilen meyan
serbetinin siire¢ igerisinde Gaziantep ve Adana illerinin imgesel lezzetlerinden biri haline
geldigini sdylemek miimkiindiir. Bu aragtirma meyan bitkisinin kullanim amaglar1 ve meyan
serbeti etrafinda sekillenen algi ve pratikleri belirlemek amaci ile Gaziantep ve Adana illerinde
ylriitiilmiistiir. Arastirmanin amaglar1 dogrultusunda meyan serbeti hazirlama gelenegine hakim
alt1 kiiltiir aktaricist ile yliz ylize goriisme yapilmistir. Goriismeler neticesinde elde edilen veriler
iizerinden yapilan icerik analizi sonucunda meyan serbetinin hazirlama siirecinin karmasik bir
yaptya sahip oldugu; kullanim amaglarinin gesitlilik gdsterdigi ve etrafinda somut ve soyut bir
takim algi ve pratiklerin sekillendigi dolayisiyla meyan serbeti hazirlama ve ikram etme
geleneginin UNESCO somut olmayan kiiltiirel bir miras listesine aday olabilecegi belirlenmistir.

Anahtar Kelimeler: Gastronomi, Meyan bitkisi, Meyan serbeti, Gaziantep, Adana.

A RESEARCH ON THE SHAPE AND CONTENT CHARACTERISTICS OF
LICORICE SHERBET

Abstract

Licorice sherbet is a natural and refreshing drink obtained from the roots of the plant called
Glycyrrhiza glabra in Latin. It is known that this sherbet, which has many health benefits, has
been consumed in different forms in different cultures from ancient times to the present day. It is
possible to say that licorice sherbet, known in almost all regions of Anatolia and consumed
especially during Ramadan, has become one of the iconic flavors of Gaziantep and Adana
provinces. This research was conducted in Gaziantep and Adana provinces with the aim of
determining the purposes of use of the licorice plant and the perceptions and practices shaped
around licorice sherbet. For the purposes of the research, face-to-face interviews were held with
six cultural transmitters who are familiar with the tradition of preparing licorice sherbet. As a
result of the content analysis conducted on the data obtained from the interviews, it was
determined that the preparation process of licorice sherbet has a complex structure. It has been
identified that the tradition of preparing and serving licorice sherbet may be a candidate for a
UNESCO intangible cultural heritage list, as its purposes of use vary and a number of concrete
and abstract perceptions and practices are shaped around it.

Keywords: Gastronomy, Licorice plant, Licorice sherbet, Gaziantep, Adana.
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HAYALET MUTFAKLARA YONELIK SISTEMATIK LITERATUR
TARAMASI

Ars. Gor. Giinevi GUZEL
Mardin Artuklu Universitesi,

guneviguzel@artuklu.edu.tr
Ozet

Hayalet mutfak is modelini kullanan yiyecek-igecek isletmelerinin sayisi 2020 yilindan tiim
diinyay1 etkisi altina alan Covid-19 pandemisi sonrasi yiikselme egilimi gostermistir. Buna
bagli olarak, konu iizerine gerceklestirilen akademik ¢aligmalarin sayisinda da artig
gozlemlenmektedir. Ancak ¢aligma sayisinin heniiz konuya dair akademik bilgiyi doygunluga
ulastiracak diizeyde olmadigi bulgulanmigtir. Dolayisiyla, bu konuda daha fazla ¢aligmaya
ihtiyag duyuldugu sdylenebilmektedir. Bu ¢aligma, sistematik bir literatiir taramasi yoluyla
hayalet mutfaklarla ilgili ¢alismalarin durumunu ve igeriklerini aydinlatmay1 amaglamaktadir.
flgili makaleleri belirlemekicin énemli veri tabanlarmdan Scopus’ta arastirma yapilmustir.
Yapilan arastirma hayalet mutfaklarin literatiirde farkli isimlerle de anildigini ortaya koymus
ve bu isimlerle yapilan ¢aligmalar da incelemeye dahil edilmistir. 05.02.2024 tarihinde bu
amagla yapilan aramalarda c¢aligmalarin, 2018 ile 2024 arasinda yapild: tespit edilmistir.
Arama sonucunda tespit edilen 20 calismanin incelemesinden elde edilen bulgular
degerlendirmeye dahil edilmistir. Bulgular, bu ¢alisma alaninda yapilan ¢aligmalarin;
ilgilendikleri konulari, yapilan ¢aligmalarin temalarini, agirlikli ¢alisma konumunun Asya
oldugunu ve ¢alismalarin talep yonii {izerine odaklandigini ortaya koymaktadir. Caligmalar 2
ana kategori altinda incelenmistir. Arz yoniinde yapilan ¢aligmalarin isletmelerin
stirdiriilebilirligi ve stratejik yonetim alaninda, talep yoniinden yapilan g¢aligmalarin ise
deneyim ve davranigsal niyet {izerine yapildig1 bulgulanmistir. Teorik olarak nicel ve ampirik
yaklagim en sik kullanilan yontemdir ve ¢alismalarin ¢ogunlugu konuyu restoran miisterileri
iizerinden incelemistir. Ancak halen bu alanda yapilacak ¢alismalara ihtiya¢ duyulmaktadir.
Bu baglamda, bu ¢aligmanin bir diger énemli sonucu yiyecek-icecek alan yazininda hayalet
mutfak konusundaki literatiirde eksiklikler oldugudur.

Anahtar Kelimeler: Hayalet mutfaklar, Bulut mutfaklar, Karanlik mutfaklar

SYSTEMATIC LITERATURE REVIEW OF GHOST KITCHENS
Abstract

The number of food and beverage businesses using the ghost kitchen business model has
shown an upward trend after the Covid-19 pandemic, which affected the whole world in 2020.
Accordingly, an increase is observed in the number of academic studies on the subject.
However, it has been found that the number of studies is not yet at a level that saturates the
academic knowledge on the subject. Therefore, it can be said that more studies are neededon
this subject. This study aims to elucidate the status and content of studies on ghost kitchens
through a systematicliterature review. Search was conducted in Scopus, one of the important
databases, to identify relevant articles. Inthe research, it was revealed that ghost kitchens are
referred to by different names in the literature, and studies carried out with these names were
also included in the review. In the searches carried out for this purpose on 05.02.2024, it was
determined that the works were carried out between 2018 and 2024. Findings obtained from
the review of 20 studies identified as a result of the search were included in the evaluation. The
findings show thatthe studies carried out in this field; It reveals the subjects they are interested
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in, the themes of the studies, the predominant study location is Asia, and the studies focus on
the demand side. The studies were examined under 2 main categories. It has been found that
the studies carried out on the supply side are in the field of sustainability of businesses and
strategic management, while the studies on the demand side are based on experience and
behavioral intention. In theoretical terms, the quantitative and empirical approach is the most
frequently used method, and the majority of studies have examined the subject through
restaurant customers. However, there is still a need for studies in this field. In this context,
another important result of this study is that there are deficienciesin the literature on ghost
kitchens in the food and beverage literature.

Keywords: Ghost kitchens, Cloud kitchens, Dark kitchens
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GASTRONOMI TURIZMI ACISINDAN SANLIURFA SADEYAGININ (URFA
YAGI) DEGERLENDIRILMESI

Dr. Ogr. Basak Esmer
Harran Universitesi
esmerbasak@icloud.com
Prof. Dr. A.Ferit ATASOY
Harran Universitesi
fatasoy@harran.edu.tr
Prof. Dr. ibrahim HAYOGLU
Harran Universitesi
ihayoglu@harran.edu.tr,
Dog. Dr. Ali YILDIRIM
Harran Universitesi
ayildirim@harran.edu.tr,
Ozet

Yorelere 6zgii geleneksel gidalar gerek bolgelerin gerekse iilkelerin turizm haritasinda hak ettigi
yerde konumlandirilmasinda ve diger turizm alanlari arasinda tanmmasinda etkili olan
faktorlerden biridir. Tiirkiye’de Glineydogu Anadolu bolgesi, diinya tarihinde 6nemli etkilere
sahip oldugu gibi kokli bir yemek kiiltiirii ile birgok kiiltiirden topluluklarin damak zevkine,
sofrasina, mutfagina da onciilik etmistir. Sanliurfa ise basta sadeyag (Urfa yagi) olmak iizere
sahip oldugu birgok geleneksel gida ve bu gidalardan iiretilen lezzetli yemekler sayesinde bolgede
essiz bir gastronomi kiiltiiriine sahiptir. Sanlurfa Sadeyagi (Urfa Yagi) koyun yogurdundan elde
edilen tereyagmin diisiikk sicakliklarda eritilmesiyle tretildigi igin, Asya’da, Orta Dogu’da ve
Afrika’da da tiretilen benzerlerinden farklilik gostermektedir. Sanliurfa hem tarihi ve dini hem de
gastronomi {riinleriyle turizmde 6nemli destinasyonlar arasinda yer almaktadir. Bolgenin hem
Tiirkiye’den hem de Diinya’dan daha fazla gastronomi turizminden pay almasi i¢in basta sadeyag
(Urfa yag1) olmak iizere geleneksel olarak iiretilen ve yoreye has bir tadi olan iiriinlerin daha fazla
tanitilmasi gerekmektedir.

Anahtar Kelimeler: Gastronomi, Sadeyag, Urfa yagi

EVALUATION OF SANLIURFA GHEE (URFA OIL) IN TERMS OF
GASTRONOMY TOURISM

Abstract

Local traditional foods are one of the factors that are effective in placing both regions and
countries in their deserved place on the tourism map and being recognized among other tourism
areas. The Southeastern Anatolia region in Turkey has not only had a significant impact on world
history, but also pioneered the taste, table and cuisine of communities from many cultures with
its deep-rooted food culture. Sanlurfa, on the other hand, has a unique gastronomy culture in the
region, thanks to its many traditional foods, especially clarified butter (Urfa oil), and the delicious
dishes produced from these foods. Since Sanliurfa Ghee (Urfa Butter) is produced by melting the
butter obtained from sheep yoghurt at low temperatures, it differs from its counterparts produced
in Asia, the Middle East and Africa. Sanlhurfa is among the important destinations in tourism with
its historical, religious and gastronomy products. In order for the region to get a larger share of
gastronomy tourism from both Turkey and the world, traditionally produced products with a
unique taste, especially clarified butter (Urfa oil), need to be promoted more.

Key Words: Gastronomy, Ghee, Urfa butter


mailto:esmerbasak@icloud.com
mailto:fatasoy@harran.edu.tr
mailto:ihayoglu@harran.edu.tr
mailto:ayildirim@harran.edu.tr

International West Asia
IWA Congress of Tourism
Research

25t-27th May 2024 SIRNAK, TURKIYE IWACT' 24

YIYECEK ICECEK iSLETMELERINDEKI TEKNOLOJi KULLANIMININ
DAVRANISSAL NiYET UZERINDEKI ETKiSINDE KURUMSAL iMAJIN
ARACI ROLU

Ogr. Gor. Musa SUICER
Mus Alparslan Universitesi,
m.suicer@alparslan.edu.tr
Dog¢. Dr. Volkan GENC
Batman Universitesi
volkangnc@yahoo.com

Ozet

Bu aragtirma Mus ilinde faaliyet gésteren yiyecek igecek igletmelerindeki teknoloji kullaniminin
yerel halkin davranigsal niyeti iizerindeki etkisinde kurumsal imajin araci roliiniin ne diizeyde
oldugunu ortaya koymayi amaglamaktadir. Yapilmis olan alanyazin taramasi neticesinde elde
edilen teorik temeller 1s131nda degiskenleri kapsayan bir model olusturulmus ve bu modele iligskin
analiz sonuglar1 tespit edilmeye calisgilmigtir. Bu kapsamda, arastirmada 6rnekleme yontemi
olarak, tesadiifi olmayan 6rnekleme yontemlerinden kolayda 6rnekleme yontemi kullanilip, yerel
halka anket yontemiyle uygulanmis ve 344 anket verisi toplanmistir. Elde edilmis olan veriler
istatistik programlarina yiiklenip uygun analiz teknikleri belirlenerek analizler yapilmistir.
Teknoloji kullaniminin davranigsal niyet {izerinde anlamli bir etkiye sahip olmadig, teknoloji
kullantmimnin kurumsal imaji dogrusal yonde anlamli bir sekilde etkiledigi goriilmiis olup,
kurumsal imajin davranigsal niyet iizerindeki anlamli bir etkiye sahip oldugu goriilmiistiir.
Arastirmada degiskenler arasindaki iligkide aracilik roliiniin olup olmadig1 Hayes Proses Makro
ve model 4 ile ortaya koyulmustur. Yapilan aracilik testi sonucunda teknoloji kullaniminin
davranigsal niyet tizerinde bir etkiye sahip olmadigi, kurumsal imaj iizerinde etkili oldugu ve
kurumsal imajin davranigsal niyet {izerinde etkili oldugu sonucundan tespit edilmistir. Ayn
zamanda aracilik boyutu belirlenmistir. Son olarak elde edilmis olan sonuglar degerlendirilip
gelecek caligmalara ve sektore dnerilerde bulunulmustur.

Anahtar Kelimeler: Turizm teknoloji kullanimi, Davranigsal niyet, Kurumsal imaj, Yiyecek
icecek igletmeleri

THE MEDIATING ROLE OF CORPORATE IMAGE IN THE EFFECT OF
TECHNOLOGY USE ON BEHAVIORAL INTENTION IN FOOD AND
BEVERAGE ESTABLISHMENTS

Abstract

This research aims to reveal the level of the mediating role of corporate image in the effect of
technology use on the behavioral intention of local people in food and beverage establishments
operating in Mus province. In the light of the theoretical foundations obtained as a result of the
literature review, a model covering the variables was created and the analysis results related to
this model were tried to be determined. In this context, as the sampling method in the research,
convenience sampling method, one of the non-random sampling methods, was used and applied
to the local people by survey method and 344 survey data were collected. The data obtained were
uploaded to statistical programs and analyzed by determining appropriate analysis techniques. It
has been observed that technology use does not have a significant effect on behavioral intention,
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technology use has a significant linear effect on corporate image, and corporate image has a
significant effect on behavioral intention. In the research, whether there is a mediating role in the
relationship between the variables was revealed with Hayes Process Macro and model 4. As a
result of the mediation test, it was determined that the use of technology does not have an effect
on behavioral intention, it has an effect on corporate image and corporate image has an effect on
behavioral intention. At the same time, the mediation dimension was determined. Finally, the
results obtained were evaluated and suggestions were made for future studies and the sector.

Keywords: Technology use, Behavioral intention, Corporate image, Food and beverage
establishments
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SAGLIK TURIZMININ TURKIYE EKONOMISI ICIN STRATEJIK ONEMI,
TURKIYE iCIN FIRSATLAR VE TEHDITLER

Dr. Ogr. Uyesi Nihal KALAYCI OFLAZ
Istanbul Medipol Universitesi
nkalayci@medipol.edu.tr
Dr. Ogr. Uyesi Olcay OZEN
Istanbul Medipol Universitesi
oozen@medipol.edu.tr
Prof. Dr. Yeter DEMIR USLU
Istanbul Medipol Universitesi
yuslu@medipol.edu.tr
Dr. Ogr. Uyesi Meryem DEMIRTAS
Sirnak Universitesi
meryem.demirtas@sirnak.edu.tr
Ozet

Saglik turizmi, bireylerin fiziksel ve ruhsal iyilik halini iyilestirmek ve devamliligini saglamak
icin farkli iilkelere gerceklestirdigi ziyaretlerdir. Saglik turizmi, turizm sektdrii yaninda seyahat,
ingaat ve finans gibi farkli sektorler icin de ekonomik sonuglar yaratmaktadir. Bu ¢aligmanin
amac1 saglik turizminin Tiirkiye ekonomisi i¢in énemini GSYIH icindeki pay1, turizm gelirleri
icindeki pay1 ve dis ticarete olan katkilar1 gibi gostergeler agisindan degerlendirmektedir. Saglik
turizmi i¢in Tiirkiye’ye yonelik bir SWOT analizi ile Tiirkiye’nin saglik turizminde giiglii ve zayif
yonleri ile karst karsiya oldugu firsat ve tehditlere yonelik mevcut durum analizi yapilmistir.
Sonug olarak, devletin saglik turizmine olan tesviklerini artirmasi bu alanda hizmet vermek
isteyen kuruluglar i¢in saglik turizminin cazibesini artirmaktadir. Bununla birlikte saghk
turizminin 6demeler dengesi tizerindeki olumlu etkileri, saglik hizmetlerinde fiyat ve kalite olarak
tilkeler hakkinda bilgiye erisimin artmasi, ulasimin kolaylagmasi, sunulan saglik hizmetlerinin
gesitliligi Tiirkiye’de saglik turizmi sektoriiniin bilylimesi igin firsatlar sunmaktadir.

Anahtar Kelimeler: Saglik turizmi, SWOT analizi, Ekonomi.

THE STRATEGIC IMPORTANCE OF HEALTH TOURISM FOR THE
TURKISH ECONOMY, OPPORTUNITIES AND THREATS FOR TURKIYE

Abstract

Health tourism refers to the practice of individuals visiting different countries to improve and
maintain their physical and spiritual well-being. Health tourism has a significant impact on various
sectors, including travel, construction, finance, and tourism. This study aims to assess the
significance of health tourism for the Turkish economy by considering indicators such as its
contribution to the GDP, tourism revenues, and foreign trade. To evaluate Turkey's position in
health tourism, a SWOT analysis was conducted, which assessed its strengths, weaknesses,
opportunities, and threats. The study revealed that the government's increased incentives for health
tourism have made it more attractive for organizations operating in this field. Additionally, health
tourism has had a positive influence on the country’s balance of payments, improved access to
information about the price and quality of health services in different countries, enhanced
transportation, and expanded the range of available health services. Ultimately, these factors offer
favorable opportunities for the growth of the health tourism sector in Turkey.

Keywords: Health tourism, SWOT analysis, Economy
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KIRSAL KALKINMA ACISINDAN ONEMLI BiR SEKTOR: ONOTURIZM

Dr. Ogr. Uyesi Seda SUER
[zmir Katip Celebi Universitesi
seda.suer@ikcu.edu.tr
Doc. Dr. Nurhan KESKIN
Van Yiiziincii Y1l Universitesi
keskin@yyu.edu.tr

Ozet

Dinamik bir olgu olan turizm, dogal ve teknolojik faktorlerin yan1 sira sosyal, kiiltiirel, ekonomik
ve politik faktérler tarafindan siirekli bliylime ve gesitlenme igerisindedir. Bu ¢esitlenmenin en
giizel 6rneklerinden biri de giiniimiizde birgok bagci iilkede ilgi duyulan, desteklenen ve gelisen
bir turizm dali olan Onoturizm (Bag ve Sarap Turizmi)’dir. Agroturizmin énemli bir pargas1 olan
onoturizm, tam olarak gastronomi ve kiiltiir turizminin bulusma noktasinda yer almaktadir.
Tanimmint daha da genisletecek olursak tiziimden elde edilen iiriinlerin dogal, tarihi ve beseri
mirasinin kesfine yarayan, icinde konaklama, doga aktiviteleri, gastronomik deneyimler ve
dogrudan firiin satigin1 da barindiran, siirdiiriilebilir, yliksek katma degerli, butik ve insani 6l¢ekte
bir turizmdir. Turizm kalkinmayla yakindan iliskili olup sosyoekonomik ilerlemenin énemli bir
itici giictidiir. Onoturizm kirsal kalkinma agisindan da ¢ok 6nem arz eden ve desteklenmesi
gereken bir turizmdir. Onoturizm yalmzca sarabin degil sofralik (taze) iiziim, kuru iiziim, sirke,
tiziim suyu, hardaliye, pekmez, pestil, sucuk, kofter, koruk eksisi, regel, konserve, marmelat, jole,
hosaf, komposto, ¢ekirdek ekstrakti, ¢ekirdek yagi, tartarik asit, tanen, kirmizi renk maddesi
(antosiyanin-gida renklendiricisi olarak), raki, kanyak, likor ve yemeklik yaprak gibi tiziimden
elde edilen diger iiriinlerin de katma deger kazanmasina hizmet etmektedir. Tarihi ilkelere ve
bolgeden bolgeye gore farklilik gostermekle birlikte Diinya capinda en popiiler enoturizm
destinasyonlar1 ABD (Napa Vadisi), Italya (Toskana), Fransa (Bordeaux), Ispanya (La Rioja),
Almanya (Mosel), Portekiz (Douro Vadisi), Giiney Afrika (Cape Town), Yeni Zelanda (Otago),
Avustralya (Barossa Vadisi) Arjantin ve Sili’dir. Tiirkiye’de de son yillarda bagcr iireticilerin
girigimleriyle bag rotalar1 olusturulmaya baglanmigtir. Bilinen baslica rotalar Trakya Bag Rotasi,
Urla Bag Yolu ve yeni olusturulan Cal Bag Yolu’dur. Bu ¢alismada Diinyada ve Tiirkiye’de
gelecek vadeden bir turizm alani olarak bagcilik ve sarapgiligin gelismesinde son derece etkili
olan énoturizmin kirsal kalkinma agisindan 6nemine vurgu yapmak amaglanmis ve bu konu

tizerine yapilmis ¢aligmalar derlenmistir.

Anahtar kelimeler: Bagcilik ve sarapgilik, Bag ve sarap rotalar1, Uziim iiriinleri, Ozel ilgi turizm
destinasyonlari

A PROMINENT SECTOR FOR RURAL DEVELOPMENT: ENOTOURISM

Abstract

Tourism, which is a dynamic phenomenon, is in constant growth and varied due to social, cultural,
economic and political factors as well as natural and technological factors. Enotourism (Vineyard
and Wine Tourism), as one of the prominent classifications of special interest tourism type is
interested, supported and developed in many wine-growing countries today. Enotourism, as a
backbone of agritourism, is outrightly emplaced at the junction point of gastronomy and cultural
tourism. With an attempt to broader its definition, it is a sustainable, high value-added, boutique
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and human-scale tourism that enables to explore the natural, historical and human heritage of the
products obtained from grapes, and encompasses accommodation, nature activities, gastronomic
experiences and direct product sales. Tourism is closely associated to the development of
socioeconomic progress as an important driver. Enotourism is a prominent special interest tourism
type in terms of rural development that should be supported. Enotourism includes not only wine
but also serves to add value to other products obtained from grapes such as table grape, raisin
grape, vinegar, grape juice, wine, hardaliye, molasses, pestil, grape sausage, kofter, koruk sour,
jam, canned, marmalade, jelly, compote, seed extract, seed oil, tartaric acid, tannin, red coloring
matter (anthocyanin-as a food colorant), raki, brandy, liqueur and edible leaves. Although its
history varies from country to country and region to region, the most popular enotourism
destinations worldwide are the USA (Napa Valley), Italy (Tuscany), France (Bordeaux), Spain
(La Rioja), Germany (Mosel), Portugal (Douro Valley), South Africa. (Cape Town), New Zealand
(Otago), Australia (Barossa Valley), Argentina and Chile. In recent years, vineyard routes
embarked upon to be established in Tiirkiye with the initiatives of winegrowers. The main well-
known routes are the Thrace Vineyard Route, Urla Vineyard Route and the newly engendered Cal
Route. In this study, it is aimed to emphasize the importance of enotourism, which is extremely
effective in the development of viticulture and winemaking as a promising field of tourism in the
world and in Tirkiye, in terms of rural development, and studies on this subject are reviewed.

Key words: Vitiviniculture, Vineyard and wine routes, Grape products, Special interest tourism
destinations
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KANYONLARIN EKOTURIZMiN BAGLAMINDA iINCELENMESI: TAZI
KANYONU ORNEGI

Dog¢.Dr. Abdurrahman DINC
Necmettin Erbakan Universitesi
a.dinc@erbakan.edu.tr
Ozet

Dogal cevreye zarari en az olan ve ydre halkina ekonomik faydalar saglayan ekoturizmin 6nemi
her gecen giin artmaktadir. Ekoturizm kavrami, ¢evre (ekoloji) ve turizm arasindaki iliskinin
6nemi ve siirdiiriilebilirlik tizerine tartigmalarla birlikte 6nem kazanmustir. Bu ¢alismada Antalya
ili Manavgat Ilgesinde yer alan Tazi Kanyonu incelenmistir. Tazi Kanyonu ve gevresinin
biyolojik, dogal ve kiiltiirel zenginligi iizerine yapilan ¢aligmalar incelenmis ve kanyona saha
ziyareti gerceklestirilmistir. Boylece, alanda yapilan ve yapilmasi 6ngoriilen ekoturizm aktiviteleri
belirlenmistir. Bu baglamda, Tazi Kanyonu ve c¢evresinin trekking, atv safari, manzara
fotograf¢ihigs, zipline, rafting, buggy safari, kamp—karavan turizmi, kiiltiir turizmi, botanik turizmi
gibi ekolojik turizm olanaklaria sahip oldugu anlagilmistir. Ekoturizm potansiyeli yiiksek olan
Taz1 Kanyonu’nun olumsuz ve olumlu 6zellikleriyle degerlendirildigi bu ¢alismada sonug olarak
bolgedeki ekolojik turizm potansiyelini degerlendirmek, gelistirmek ve ekoturizm araciligiyla
stirdiiriilebilirligi saglamak i¢in onerilerde bulunulmustur. Nitel aragtirma yoéntemi ile yapilan
caligmanin, gelecekte yapilacak olan galigmalar i¢in temel olmasi amaglanmustir.

Anahtar Kelimeler: Ekoturizm, Taz1 Kanyonu, Siirdiirilebilir turizm, Kanyoning

EXAMINING CANYONS IN THE CONTEXT OF ECOTOURISM: THE CASE
OF TAZI CANYON
Abstract

The importance of ecotourism, which has minimal damage to the natural environment and
provides economic benefits to the local people, is increasing day by day. The concept of
ecotourism has gained importance with discussions on the importance of the relationship between
environment (ecology) and tourism and sustainability. In this study, Taz1 Canyon located in
Manavgat District of Antalya Province was examined. Studies on the biological, natural and
cultural richness of Taz1 Canyon and its surroundings were examined and a field visit to the canyon
was made. Thus, the ecotourism activities carried out and planned to be carried out in the area
were determined. In this context, it has been understood that Taz1 Canyon and its surroundings
have ecological tourism opportunities such as trekking, ATV safari, landscape photography,
zipline, rafting, buggy safari, camping-caravan tourism, cultural tourism and botanical tourism. In
this study, where Taz1 Canyon, which has a high ecotourism potential, was evaluated with its
negative and positive features, suggestions were made to evaluate and develop the ecological
tourism potential in the region and to ensure sustainability through ecotourism. The study,
conducted with the qualitative research method, is intended to be the basis for future studies.

Keywords: Ecotourism, Tazi Canyon, Sustainable tourism, Canyoning
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KULTUR FENOMENI OLARAK ARKEOLOJIiK SERAMIK
TOPLULUKLARININ TARIH ONCESi TOPLUMLARI YORUMLAMADA
ROLU VE ONEMI

Giines CiL
Van Yiiziincii Y1l Universitesi,
gunes_cil@hotmail.com
Ozet

Kilin binlerce yil varhigimi koruyabilecek sekilde islenerek bir kap haline getirilmesi, modern insan
diisiincesi ve eylemliliginin ilk triinleri olarak kabul edilmektedir. Seramikler islevsel ve
morfolojik 6zellikleri gz oniinde bulunduruldugunda cografi ve kiiltiirel gevrenin bir pargast
olarak insan etkilesiminden ortaya g¢iktiklari varsayilabilir. Uretildikleri toplumlar hakkinda
onemli bilgiler saglamaktadir ve dekoratif sanatlarin en eskilerinden biridir. Seramiklerin
tarihoncesi toplumlarda kiiltiirel kimligin insasinda ve iletisiminde sosyal ve sembolik roller
yiiklenilerek yeni anlamlar kazandigi aciktir. Sosyal ve ekonomik hayat icerisinde giindelik
yasamdan uzun siireli gé¢ olaylarina kadar insan pratiklerine ve hareketliliklerine katildiklart
ortadadir. Nitekim bir toplumun iiyeleri tarafindan iretilen ve kullanilan kaplarda, giinliik yasama
dair kavrayislar somutlastirilabilir ve binlerce yil boyunca korunabilir. Bu makalenin amaci,
arkeolojik kazilar ile ortaya ¢ikarilan seramik gruplarmin maddi kiiltiir kalintis1 olarak tarihdncesi
toplumlara ait yerlesim yerlerinde giindelik yasami ve insan etkilesimini tanimlamada ve agiklama
da onemine deginmektir. Kiiltiir arastirmalarinda seramik guruplarmnin tanimi, kullanimi ve
incelemesi 6zel bir ilgi konusu olmaktadir. Tarih6ncesi insan topluluklarinin diisiin diinyasinin ve
eylemliliginin en agik kanitlar1 olarak seramik kaplar iizerine yapilan ¢aligmalar ¢ogunlukla
arkeologlar ve antropologlar tarafindan yiiriitiilmektedir. Maddi kalintilarina dayanarak belirli
kiiltiirleri, etnik gruplart tanimlamada ve kiiltiirel doniistimleri agiklamada en Onemli veri
kaynaklar1 olarak goriilmektedir. Canak ¢oémlek morfolojisine dayandirilarak yapilan taksonomik
smiflandirmalar Gzellikle tarihoncesi arkeolojide kronolojik ve kiiltiirel kavramlarin temelini
olusturmaktadir. Ayrica sekil ve kullanilan hammadde gibi yonlerini inceleyerek, farkli toplumlar
arasindaki dolasim ve hareketlilikle ilgili gesitli olgular: tespit etmeyi miimkiin kilmaktadir. Daha
ozelde bir toplumda meydana gelen bilissel, deneyimsel ve evrimsel gelismeler hakkinda kayda
deger bilgiler saglamaktadir. Antropoloji alaninda yapilan ¢alismalar, tek bir kiiltiirel yap1 iginde
bile seramiklerin bilesim ve islev acisindan ne kadar farkli anlamlar tastyabilecegini
gostermektedir. Sonug olarak arkeolojik seramik guruplari tarih 6ncesi toplumlara ait diisiinsel ve
fiziki eylemliligin izlerini tasiyan onemli kiiltiirel miras kalintilaridir. Dolayisiyla tasidiklar
zaman ve mekan anlamlilig1 baglaminda tarih 6ncesi insana ait imgeleri yaratmas: bakimindan
kiiltiir turizmine de 6nemli katkilar sagladig1 s6ylenebilir.

Anahtar Kelimeler: Canak ¢comlek, Kiiltiir, Antropoloji, Tarihoncesi, Arkeoloji

THE ROLE AND IMPORTANCE OF ARCHAEOLOGICAL CERAMIC
ASSEMBLAGES AS CULTURAL PHENOMENA IN INTERPRETING
PREHISTORIC SOCIETIES

Abstract

The processing of clay into a vessel that can survive for thousands of years is considered to be the
first products of modern human thought and action. Considering the functional and morphological
characteristics of ceramics, it can be assumed that they emerged from human interaction as part
of the geographical and cultural environment. They provide important information about the
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societies in which they were produced and are one of the oldest decorative arts. It is clear that
ceramics acquired new meanings in prehistoric societies by assuming social and symbolic roles in
the construction and communication of cultural identity. It is obvious that they participate in
human practices and mobilities, from daily life to long-term migration events in social and
economic life. Indeed, in the vessels produced and used by members of a society, insights into
daily life can be embodied and preserved for thousands of years. The aim of this article is to
emphasize the importance of ceramic groups unearthed by archaeological excavations as material
culture remains in describing and explaining daily life and human interaction in the settlements of
prehistoric societies. The definition, use and examination of ceramic groups are a matter of special
interest in cultural research. Studies on ceramic vessels as clear evidence of the world of thought
and activity of prehistoric human societies are mostly carried out by archaeologists and
anthropologists. Based on their material remains, they are seen as the most important sources of
data in defining specific cultures and ethnic groups and explaining cultural transformations.
Taxonomic classifications based on pottery morphology form the basis of chronological and
cultural concepts, especially in prehistoric archaeology. It also makes it possible to identify
various phenomena related to circulation and mobility between different societies by analyzing
aspects such as shape and raw materials used. More specifically, it provides significant
information about the cognitive, experiential and evolutionary developments that take place in a
society. Studies conducted in the field of anthropology show how ceramics can carry different
meanings in terms of composition and function, even within a single cultural structure. As a result,
archaeological ceramic groups are important cultural heritage remains that bear the traces of the
intellectual and physical activity of prehistoric societies. Therefore, it can be said that they make
significant contributions to cultural tourism in terms of creating images of prehistoric people in
the context of the time and space significance they carry.

Keywords: Pottery, Culture, Anthropology, Prehistory, Archaeology
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INTERSECTION OF SELF-HELP GROUPS AND TOURISM: UNRAVELING
SUSTAINABILITY NEXUS

Mishra Shreeansh
Central University of Tamil Nadu
Shreeansh.galaxy@gmail.com
A. Vinodan
Central University of Tamil Nadu
vinodan_tt@yahoo.co.in
Abstract

Self-help groups have emerged as important actors in various development sectors, including
tourism. This research delves into the intersection of self-help groups (SHGs) and tourism, with a
primary focus on unraveling the sustainability nexus at the local level. The study addresses a
significant research gap in the existing literature by examining the symbiotic relationship between
SHGs and tourism from a sustainability perspective. While previous studies have explored the
impact of SHGs on various socio-economic dimensions and tourism as a local development force,
sustainability dynamics at the intersection of these entities have not been investigated. The
research employs Methodological Triangulation as its primary approach, leveraging both
participant observation and in-depth interviews. The study seeks to capture a nuanced
understanding of the perspectives and experiences of key stakeholders, namely office bearers of
SHGs and beneficiaries of tourism destinations. This research makes several contributions to the
current body of knowledge by illuminating the complex relationships between SHGs and tourism
within the sustainability realm. Firstly, it addresses a notable research gap by extending the
understanding of how SHGs, as grassroots institutions, engage with and contribute to sustainable
tourism practices. Secondly, it offers valuable perspectives on the challenges and benefits the
community earns, assisting in the development of tailored approaches to improve sustainability in
both SHGs and tourism settings. The research focuses specifically on the perspectives of SHG
office bearers and beneficiaries in a particular geographic context i.e. Kerala, India thereby it
might restrict the broader applicability of findings across diverse settings. The significance of this
study lies in its potential to inform policy, practice, and future research initiatives aimed at
fostering sustainable development through the integration of SHGs and tourism at the grassroots
level. By unraveling the intricate web of relationships and dynamics at the convergence of SHGs
and tourism, this research lays the foundation for a more holistic and nuanced approach to
community development, emphasizing the importance of sustainability as a fundamental principle.
The study strengthens the sustainability transition theory by focusing on the process of societal
change towards sustainability owing to the intervention of grassroots-level institutions like SHG.
It examines how tourism and community development go hand in hand through SHGs, promoting
the transition towards more sustainable practices at destinations while strengthening community
collaboration and institutional intervention.

Keywords: self-help, sustainability, development
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SIRNAK’TA DOGAL OLARAK YETIiSEN VE BAZILARI ENDEMIK OLAN
BITKILERIN ANTIOKSIiDAN OZELLIKLERI VE GASTRONOMIi
TURIZMINE KATKILARI

Derya CAY DEMIR
Van Yiiziincii Y1l Universitesi
imgesel_yasam@hotmail.com

Ozet

Antioksidanlar viicudu oksidatif hasara karg1 koruyan, serbest radikalleri temizleyip hiicre hasarini
engelleyen ve bununla birlikte bircok hastaligi 6nleyen maddelerdir. Savunma sisteminin etkisini
artirarak hastalik riskini azaltan antioksidanlar, viicut tarafindan dogal olarak iiretilebildigi gibi
disaridan eksojen olarak da alinirlar. Eksojen antioksidanlar ya besinlerle ya da ila¢ olarak
alinabilirler. Sirnak ili, biyo-fiziki ve sosyoekonomik &zellikler bakimindan birbirinden farkli
ozelliklere sahip iki agroekolojik alt bolgeye ayrilmakta olup birinci alt bolge 1.000 - 1.500 metre
yikseklikte genellikle engebeli, mera ve yaylaklarin bulundugu Merkez, Beytiissebap,
Giigliikonak ve Uludere ilgelerini kapsayan alt bolgedir. ikinci alt bolge ise ortalama 400 - 500
metre yiikseklikte ve taban arazilerin yer aldigi; Cizre, 1dil ve Silopi ilgelerini icine alan alt
boélgedir. Sirnak’in bu ekolojik durumu, bdlgenin hem tarima elverisli olmasini hem de dogal
olarak yetisen ot, ¢icek gibi bitkilerin ¢esitliligini saglamaktadir. Sirnak ilinde dogal olarak yetigen
ve bazilart endemik olan bitkiler, antioksidan ve antimikrobiyal ozellikleri nedeniyle basta
yemeklerde olmak {izere veya taze tiiketilmesi ile geleneksel tip ve tedavi, aromaterapi gibi
alanlarda kullanilmaktadir. Ayrica bu otlar gida olarak kullanilmasinin yaninda baharat, boyar
madde veya ilag olarak da kullanilmaktadir. Bu galismada bélgede dogal olarak yetisen, bazilart
da endemik olan ve yemeklerde kullanilan bazi bitkilerin antioksidan ¢zellikleri degerlendirilmis
ve bu bitkilerin bolgenin gastronomi turizmine katkilar tartigilmigtir. Giintimiizde oksidatif strese
ve kimyasallara bagli olarak gergeklesen birgok hastaliga karsi insanlar dogal ve organik besinlere
yonelmistir. Bu baglamda Sirnak bolgesinde yetisen bitkilerin ve gesitli otlarla yapilan yemeklerin
de gastronomi agisindan ulusal ve kiiresel 6lgekte ilgi ¢ekecegini diisiiniiyoruz.

Anahtar kelimler: Sirnak, Endemik bitkiler, Gastronomi turizmi

ANTIOXIDANT PROPERTIES OF PLANTS THAT GROW NATURALLY IN
SIRNAK AND SOME OF THEM ARE ENDEMIC AND THEIR
CONTRIBUTION TO GASTRONOMY TOURISM

Abstract

Antioxidants are substances that protect the body against oxidative damage, scavenge free
radicals, prevent cell damage and prevent many diseases. Antioxidants reduce the risk of disease
by increasing the effect of the defense system. They can be produced naturally by the body or
taken exogenously. Exogenous antioxidants can be taken either through food or as drugs. Sirnak
province is divided into two agroecological sub-regions with different bio-physical and
socioeconomic characteristics. The first sub-region covers the districts of Merkez, Beytiigsebap,
Giigliikonak and Uludere, where there are generally hilly, pastures and plateaus at an altitude of
1,000 - 1,500 meters. The second sub-region covers the districts of Cizre, [dil and Silopi, which
have an average altitude of 400 - 500 meters and have grasslands. This ecological situation of
Sirnak makes it both suitable for agriculture and has a high diversity of naturally growing plants
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such as herbs and flowers. Plants that grow naturally in Sirnak province and some of which are
endemic to the region are known for their antioxidant and antimicrobial properties. These are used
in cooking, consumed fresh, used in traditional medicine and treatment, aromatherapy, etc. In
addition to being used as food, these herbs are also used as spices, dyes or medicines. In this study,
the antioxidant properties of some plants that grow naturally in the region, some of which are
endemic and used in meals, were evaluated and the contributions of these plants to the gastronomy
tourism of the region were discussed. We think that the plants grown in the region and dishes
made with various herbs will attract national and global attention in terms of gastronomy, as
people today turn to natural and organic foods against many diseases caused by oxidative stress
and chemicals.

Keywords: Sirnak, Endemic plants, Gastronomy tourism
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TURIZM ALANINDAKI YUKSEK LiSANS TEZLERININ AKADEMIiK
YAZIM ACISINDAN DEGERLENDIRILMESi: BiR DEGERLENDIRME
FORMU ONERISI

Doc¢. Dr. Hasan CINNIOGLU

Iskenderun Teknik Universitesi
hasan.cinnioglu@iste.edu.tr
Dr. Ogr. Uyesi Dilek EFE

Iskenderun Teknik Universitesi

dilek.efe@iste.edu.tr

Do¢. Dr. Gamze ERYILMAZ

Iskenderun Teknik Universitesi
gamze.eryilmaz@iste.edu.tr

Ozet

Yiiksek lisans tezlerinin bilimsel gegerlilik ve giivenirlilik diizeyi sistemli ve organize edilmis
bilgilere baghdir. Bu siiregte baz1 eksiklikler ve hatalarm olmasi bu diizeyin diismesine sebep
olabilmektedir. Bu olumsuzlugun en aza indirilebilmesi i¢in de tezlerin yontem ve igerik agisidan
bazi standartlara sahip olmasi gerekmektedir. Literatiir incelendiginde lisansiistii tezlerde
bulunmasi1 gereken standartlara yonelik net bir ortak goriisiin olmamasi bu ¢aligmanin ¢ikis
noktasini olugturmaktadir. Bu baglamda arastirmanin temel amaci, turizm isletmeciligi anabilim
dalinda hazirlanan tezlerde yontem ve igerik acisindan olmasi gereken bilgilerin belirlenmesi ve
buna yonelik bir degerlendirme formunun olusturulmasidir. Yontem siireci ii¢ asamadan
olusmaktadir. Ik asamada akademik yazim kosullari bakis acis1 dikkate almarak lisansiistii
tezlerde yer almasi gereken yerli ve yabanci literatiir kapsaml bir sekilde taranmustir. ilgili
taramalar dogrultusunda tez ¢aligmalarinin 5 temel kategori 35 kod 6zelinde incelenebilecegi
belirlenmistir. Ikinci asamada belirlenen kategori ve kodlar icin ii¢ ayr1 uzman goriisii alinmis ve
bir degerlendirme formu hazirlanmistir. Ugiincii asamada turizm alaninda yayinlanan tezler
taranarak, degerlendirme formunun gegerliligi ve giivenilirligi test edilmek istenmistir. Tez tarama
siireci 2024 yili Mart ayinda gergeklesmistir. Yiiksek lisans tezleri YOK Tez Merkezinden belirli
siirlandirmalar (turizm alani, sosyal bilimler grubunda, sadece 2023 yili, yaymlanms, izinli,
Tiirkge olma kosullar1) baglaminda taranmistir. Bu kapsamda 131 tez tespit edilmistir. Tespit
edilen tezlerin igerikleri belirlenen kategori ve kodlar dikkate alinarak, tezler taranmistir. Tarama
asamasinda tezlerde aranan bilgilerin akademik yazim kurallarina gére dogru konumlanip
konumlanmadig1 gozetilerek veriler elde edilmistir. Analizlere gore yiiksek lisans tezlerinin
ozellikle “6zet”, “kuramsal yap1” ve “sonu¢” bdlimlerinde karsiladiklari akademik yazim
kriterlerinin oran olarak daha ¢ogunlukta oldugu belirlenmistir. “Girig” ve “yontem” béliimlerinde
de akademik yazim kurallara uygunluk s6z konusu olmakla birlikte, tezlerin bu bdliimlerinde
yer verilmeyen (konumlandirilamayan) kod (alt baglik) oranin daha yiiksek oldugu belirlenmistir.
Bu asamada kod olarak tanimlanan 6zelliklerin ¢ogunlukla tez igeriklerinde yer aldigi, ancak
akademik yazim kosullarma gore dogru boliimde konumlanmadigi gozlenmistir. Calismada
yuriitillen {i¢ asama sonucunda akademik yazim kurallarina gore yiiksek lisans tezlerinin
olusturulabilecegi ve incelenebilecegi standart bir degerlendirme formu sunulmustur. Bu sebeple
bu calismanin sonraki tez arastirmalarina ve enstiti kurumlarmma yol gosterebilecegi
diistiniilmektedir. Uygulayicilara ve aragtirmacilara olugturulan form {izerinden incelemeler
yapmalarii ve formun gelisimine ve siirdiiriilebilirligine katk1 saglamalar1 6nerilmektedir.

Anahtar kelimeler: Akademik Yazim, Degerlendirme Formu, Turizm, Tez
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EVALUATION OF MASTER'S THESES IN TOURISM IN TERMS OF
ACADEMIC WRITING: AN EVALUATION FORM PROPOSAL

Abstract

The level of scientific validity and reliability of master's theses depends on systematic and
organized information. Some deficiencies and errors in this process may cause a decrease in this
level. In order to minimize this negativity, theses should have some standards in terms of method
and content. When the literature is examined, the lack of a clear common view on the standards
that should be found in graduate theses constitutes the starting point of this study. In this context,
the main purpose of the study is to determine the information that should be included in the theses
prepared in the department of tourism management in terms of method and content and to create
an evaluation form for this purpose. The methodology process consists of three stages. In the first
stage, the domestic and foreign literature that should be included in graduate theses was
extensively reviewed by taking into account the academic writing conditions. In line with the
relevant scans, it was determined that thesis studies could be analyzed in 5 basic categories and
35 codes. In the second stage, three separate expert opinions were taken for the categories and
codes determined and an evaluation form was prepared. In the third stage, theses published in the
field of tourism were scanned to test the validity and reliability of the evaluation form. The thesis
screening process took place in March 2024. Master's theses were scanned from the YOK Thesis
Center within the context of certain restrictions (tourism field, social sciences group, only 2023,
published, permitted, Turkish). In this context, 131 theses were identified. The theses were
screened by taking into account the categories and codes determined in the content of the identified
theses. During the screening phase, data were obtained by considering whether the information
sought in the theses was correctly positioned according to the rules of academic writing.
According to the analysis, it was determined that the academic writing criteria met by master's
theses, especially in the "abstract", "theoretical structure” and “conclusion” sections, were more
prevalent. Although there is also compliance with academic writing rules in the "introduction™ and
"method" sections, it was determined that the rate of codes (sub-headings) that were not included
(not positioned) in these sections of the theses was higher. At this stage, it was observed that the
features defined as codes were mostly included in the content of the thesis, but were not positioned
in the correct section according to the academic writing conditions. As a result of the three stages
carried out in the study, a standard evaluation form was presented in which master's theses can be
created and examined according to academic writing rules. For this reason, it is thought that this
study can guide future thesis research and institute institutions. It is recommended that
practitioners and researchers conduct reviews on the form and contribute to the development and
sustainability of the form.

Keywords: Academic Writing, Evaluation Form, Tourism, Thesis
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EKOTURIZMDE KADINLARIN ROLU VE ONEMIi

Dr. Ogr. Uyesi Dicle OZCAN ELCI
Sirnak Universitesi,
dicleozcan88@gmail.com

Ozet

Turizm sektdrii ve akademik disiplininde son yillarda ilgiyle karsilanan bir kavram olarak
ekoturizm faaliyetleri, bir yoreye 6zgii dogal giizellikler ya da kiiltiirel 6geleri cazip kilarken ayni
zamanda yorenin kiiltiirel dokusu ve dogasi/gevresine duyarli davranmayr gerektirmektedir.
Ekoturizm “doga” ve “cevre” odakli oldugu i¢in kadinlarin cinsiyet rolleri geregi “dogal olarak”
ekoturizm faaliyetlerinde gittik¢e baskin bi¢cimde yer aldig1 goze carpmaktadir. Bagka bir deyisle,
kadinlarin toplumsal cinsiyet rolleri geregi doga ile iligskilendirilmesi, ¢evreye daha duyarh ya da
yakin oldugu fikrinden hareketle 6zellikle dogaya dayali ekoturizm faaliyetlerinin kadinlarin
onciiliigiinde yuritildigi agiga ¢ikmaktadir. Bu c¢alismada da “ekoturizm ve kadin” eksenli
yapilmis akademik caligsmalara dayali literatiir taramasi tizerinden bir derleme ¢alismasi yapilmasi
hedeflenmektedir. Ulasilan ¢alismalara dair bir igerik analizi yapilarak ekoturizmde kadinlarin
rolii ve 6nemine iliskin ¢ikarimlarda bulunulmasi amaglanmaktadir. Bu anlamda kadinlarin bu
alanda “aktér” mii yoksa “ara¢” mi oldugu sorusuna cevap aranmaktadir. Sonug itibariyle
ekoturizm faaliyetlerinde yer alan kadnlarin kismen de olsa ekonomik agidan gii¢lendigi, ev-ici
iicretsiz emegi gelir getirici bir ekonomik faaliyete doniistiirdiikleri, faaliyetlerin toplumsal
cinsiyet rolleriyle uyumlu oldugu aciga ¢ikmustir. Ayrica kadinlarin ekoturizm faaliyetlerinde yer
almaktan kismen memnun; bazi hususlarda da (degerlerin ticari kazanca donlismesi, dogal
giizelliklerin tahribi, ¢ifte vardiya ile i yilikiiniin artmasi gibi) memnun olmadig1 sdylenebilir.
Anahtar Kelimeler: Ekoturizm, Kadin, Toplumsal cinsiyet, Kirsal kalkinma, Siirdiriilebilir
kalkinma

THE ROLE AND IMPORTANCE OF WOMEN IN ECOTOURISM
Abstract

Ecotourism activities, as a concept that has attracted attention in the tourism sector and academic
discipline in recent years, require sensitivity to the cultural texture and nature/environment of a
region while making the natural beauties or cultural elements specific to a region attractive. Since
ecotourism is "nature™ and "environment" oriented, it is noticeable that women are increasingly
taking part in ecotourism activities "naturally" due to their gender roles. In other words, based on
the idea that women are associated with nature due to their gender roles and are more sensitive or
close to the environment, it becomes clear that nature-based ecotourism activities are led by
women. In this study, it is aimed to conduct a compilation study based on a literature review of
academic studies on "ecotourism and women". It is aimed to make inferences about the role and
importance of women in ecotourism by conducting a content analysis of the studies. In this sense,
an answer to the question of whether women are "actors™ or "tools" in this field is sought. As a
result, it has been revealed that women involved in ecotourism activities are partially economically
empowered, that they transform unpaid domestic labor into an income-generating economic
activity, and that their activities are compatible with gender roles. In addition, it can be said that
women are partially satisfied with taking part in ecotourism activities and dissatisfied with some
issues (such as the transformation of values into commercial gain, destruction of natural beauties,
increase in workload with double shifts).

Keywords: Ecotourism, Women, Gender, Rural development, Sustainable development.
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FELAKET TURIZMi BAGLAMINDA DEPREMLER

Dr. Ogr. Uyesi Hidayet KISLALI
Afyon Kocatepe Universitesi
hkislali@aku.edu.tr
Ozet

Dogal ve insan kaynakli felaketler, bireyler ve topluluklar iizerinde yikici etkiler yaratir ve
arkasinda kalan yikim i¢in iyi planlanmis felaket sonrasi iyilestirme calismalari gerekir. Bu
cabalar, etkilenen bolgelerin yeniden canlanmasi ve kayiplart yagayan insanlarin genel refahi igin
hayati 6neme sahiptir. Felaket turizmi, hem turizm akademisyenlerinin hem de uygulayicilarinin
dikkatini ¢eken bir olgu olarak ortaya c¢ikmustir. Turizm literatiiriiniin incelenmesi, felaket
turizminin, felaket kalintilart veya anitlarinin odak noktast oldugu bir turizm tiirii olarak
smiflandirilabilecegini gostermektedir. Genellikle trajedi ve oliimle iliskili alanlara odaklanan
hiiziin turizmi semsiyesi altinda smiflandirilmaktadir. Ayrica, felaket sonrasinda ekonomik
toparlanma araci olarak kriz yonetimi bakis acisiyla da ele alinmaktadir. Tiirkiye'nin ¢esitli
bolgelerinde felaketlerin sikligi ve 2023'te yasanan deprem kaynakli yikim g6z 6niine alindiginda,
felaket turizmi lizerine arastirmalar 6zellikle 6nem kazanmaktadir. Bu tlir arastirmalar, turizm
alaninda caligan akademisyenlerin gerceklestirdigi bilimsel arastirmalardan elde edilen yeni
bulgular sunabilir. Bu makale, literatiir taramasi araciligiyla felaket turizminin detaylarini
aydinlatmay1 amaglamaktadir. Bu taramanin birincil kaynagi, Web of Science veri tabaninda
indekslenen turizm dergileri olacaktir. Bu arastirma, mevcut literatiirii inceleyerek felaket turizmi
etrafindaki sdylemlere 151k tutmay1 hedeflemektedir.

Anahtar Kelimeler: Felaket turizmi, Hiiziin turizmi, Depremler ve turizm

EARTHQUAKES IN THE CONTEXT OF DISASTER TOURISM
Abstract

Natural and human-made disasters wreak havoc on individuals and communities, leaving a trail
of destruction that demands well-planned post-disaster recovery efforts. These attempts are vital
for the revival of affected regions and the overall well-being of the people who have endured the
losses. Disaster tourism has emerged as a phenomenon drawing attention from both tourism
scholars and practitioners. Review of tourism literature suggests that disaster tourism can be
classified as a distinct type of tourism, where the focal points are the remains or memorials of
disasters. It is often classified under the umbrella term of dark tourism, focusing on sites associated
with tragedy and death. Moreover, it has been explored with crisis management lenses as a tool
for economic recovery after a disaster. Considering the frequency of disasters in various parts of
Tiirkiye and the recent earthquake-induced devastation in 2023, research on disaster tourism
becomes particularly relevant. Such investigations could offer fresh insights derived from
academic research conducted by scholars in the field of tourism. This paper seeks to illuminate
the details of disaster tourism through a narrative literature review. The primary source of this
review will be tourism journals indexed in the Web of Science database. By examining existing
literature, this research aims to shed light on the discourses surrounding disaster tourism

Keywords: Disaster tourism, Dark tourism, Earthquakes and tourism
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TURIZM VE MODA UZERINE BiR iINCELEME

Selcan KEREMOGLU
Afyon Kocatepe Universitesi
keremogluselcan@gmail.com
Dr. Ogr. Uyesi Hidayet KISLALI
Afyon Kocatepe Universitesi
hkislali@aku.edu.tr
Ozet

Tiiketiciler kendi referans gruplarinin tercih ettigi marka, iiriin ve destinasyonlar1 tercih etme
egilimi gosterirler. Potansiyel ziyaretcilerde olumlu bir imaj olusturarak onlarda ziyaret etme
istegi olusturabilen destinasyonlar popiilerlik kazanirlar ve bu durum onlara alt yap1 yatirimlari,
istihdam olanaklar1 ve doviz gelirlerinde artis gibi avantajlar sunar. Bu yilizden destinasyonlar
hedef  kitle i¢in  popililer olma  &zelligini elde  etmeye  gayret ederler.
Moda ve turizm arasindaki iliski olduk¢a karmasik ve ayn1 zamanda az arastirilmig goriinmektedir.
Bir yandan turizm destinasyonlarinin veya turistik {irin ve hizmetlerin bir trend haline gelmesi
s6z konusu iken bir yandan da turizmin dogrudan modanin kendisini etkiledigini
gbdzlemlemekteyiz. Ornegin, bugiin sehirlerde yasayan ve gergek anlamda doga sporlariyla
ilgilenmeyen kisilerin belli doga sporlariyla bilinir hale gelen markalarin iriinlerini tercih etmesi
bu iki yonlii iliskiye bir drnek olarak sunulabilir. Ozii itibariyle moda severleri hedefleyen festival
benzeri etkinlikler ise etkinligin diizenlendigi destinasyona ziyaret¢i akisi saglayarak hem
ekonomik fayda elde edilmesine hem de destinasyon imajinin gelisimine katki sunmaktadir. Moda
ve turizm arasindaki iliskiye deginen ¢aligmalarin oldukga kisith oldugu gozlemlenmektedir. Bu
¢aligmanin amaci turizm ve moda arasindaki iligkiye 151k tutmaktir. Bu ¢alismanin yontemini alan
yazin incelemesi olugturmaktadir.

Anahtar Kelimeler: Moda, Moda ve turizm, Moda ve seyahat
STUDY ON FASHHION AND TOURISM

Abstract

Consumers tend to prefer brands, products, and destinations favored by their reference groups.
Additionally, being in fashion offers advantages to a destination such as infrastructure
investments, employment opportunities, and increased foreign exchange income. Therefore,
destinations strive to achieve popularity among the target audiences. The relationship between
fashion and tourism appears to be quite complex and underresearched. On the one hand, tourism
destinations or tourism products and services may become trends, while on the other hand, we
observe that tourism itself directly influences fashion. For instance, individuals living in cities
today, who are not really interested in outdoor sports, may prefer products of brands associated
with specific outdoor activities. As an illustration to this mutual relationship, events targeting
fashion enthusiasts contribute to both the economy and the image of a destination by attracting
visitors to the destination where the event takes place. It is observed that studies addressing the
relationship between fashion and tourism are quite limited. This study, expected to shed light on
the relationship between tourism and fashion, consists of a literature review.

Keywords: Fashion, Fashion and tourism, Fashion and travel
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JEOPARK ALANLARINDA SURDURULEBILIR KALKINMA ACISINDAN
EKOTURIZM POTANSIYELININ DE(;ERLENQIRILMEsi: BITLIiS
NEMRUT JEOPARKI ORNEGI

Prof. Dr. Necmettin ELMASTAS
Bitlis Eren Universitesi
elmastas@harran.edu.tr
Dog¢. Dr. Fatih ADIGUZEL
Bitlis Eren Universitesi
fadiguzel@beu.edu.tr
Ozet

Son yillarda kiiresellesme ve teknolojideki ilerlemelere bagli olarak ulasim olanaklarinin
gelismesi, dijital platformlara erisiminin kolaylasmasi ve bos zaman deneyiminin artmasi ile
birlikte turizm faaliyetlerine yonelik ilgi artmistir. Dolayist ile her gegen giin yeni alternatif turizm
aktiviteleri gelistirilmekte, bazi destinasyonlarda asir1 turist akini, alt yap1 yetersizligi ve ¢evre
yonetiminde birtakim aksakliklar meydana gelmektedir. Popiiler turizm destinasyonlarindaki
dogal ve kiiltiirel varliklarin erozyona ugramasi agisindan duyulan endise, ¢cevresel farkindalik ve
stirdiiriilebilir turizm uygulamalarint gerekli kilmaktadir. Jeolojik mirasin ve dogal peyzajin
korunmast, egitim konusunda farkindalik, yerel ekonominin kalkinmasi ve uluslararasi ig birligini
kapsayan jeoparklar siirdiiriilebilir kalkinmayi hedefleyen, jeolojik, arkeolojik, kiiltiirel ve
ekolojik degerlerin nitelikli turizm uygulamalarina kazandirilmasina 6nciilik eden cografi bir
bolgeyi kapsamaktadir. Bu alanlar benzersiz jeolojik olusumlari, dogal manzarast ve zengin
biyolojik ¢esitliligi ile ekoturizm gelisimi i¢in uygun bir platform sunmaktadir. Ekoturizm
faaliyetleri yerel topluluklarin refahini desteklerken, dogal habitatlar, jeolojik ve kiiltiirel
varliklarin korunmasii saglayacak sorumlu turizm anlayisint benimsemektedir. Tiirkiye’ nin
Dogu Anadolu bdlgesinde yer alan Bitlis ili sinirlari igerisinde birgok 6zgiin jeolojik miras
unsurlar1 yer almaktadir. Bitlis, 6zellikle milyonlarca y1l 6nce volkanik faaliyetler sonucu olusmus
Nemrut Kalderas: basta olmak {izere gesitli akarsular tarafindan oyulmus derin ve dar vadileri,
zengin biyolojik ¢esitliligi, kiiltiirel ve jeolojik mirast ile siirdiiriilebilir ekoturizm faaliyetleri i¢in
ideal bir destinasyondur. Mikro klima alanina sahip kaldera ayni1 zamanda sicak su kaynaklari ile
bir¢ok flora ve faunaya ev sahipligi yapmaktadir. Bolge doga ve macera tutkunlarini cezbederken,
egitim turizmi agisindan da uygun bir platform sunmaktadir. Dolayisiyla bolgede ekoturizm
faaliyetleri siirdiiriilebilir turizm ile dogal ve kiiltiirel varliklarin uzun vadede korunmasinin yant
sira bolgenin ekonomik agidan kalkinmasina da olanak taniyacak c¢evre dostu strateji
benimsemektedir. Bolgedeki ekoturizm faaliyetleri doga yiirtiylisleri, vahsi yasam gozlemciligi,
kus gozlemciligi, kampgilik ve kiiltiirel turlar gibi aktiviteleri ile ziyaretgilere zenginlestirilmis bir
deneyim sunmaktadir. Bu baglamda ¢alismanin temel amaci Bitlis ilindeki potansiyel ekoturizm
alanlarinin belirlenmesidir. Ekoturizm alanlarin1 belirlemede kullanilan birgok yontem mevcuttur.
Bu yontemlerden biri de Ecotourism Opportunity Spectrum/Ekoturizm Firsat Spektrumu (ECOS)
yontemidir. ECOS ile potansiyel ekoturizm alanlari belirlenirken Cografi Bilgi Sistemi (CBS)
yazilimlarindan ArcGIS Pro kullanilmistir. ArcGIS Pro yaziliminda belirli hesaplamalar ve
puanlandirma sistemi ile Bitlis ili potansiyel ekoturizm alanlar1 belirlenmistir.

Anahtar Kelimeler: Siirdiiriilebilir kalkinma, Ekoturizm, Jeopark, Bitlis
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EVALUATION OF ECOTOURISM POTENTIAL IN GEOPARK AREAS IN
TERMS OF SUSTAINABLE DEVELOPMENT: THE CASE OF BITLIS
NEMRUT GEOPARK

Abstract

In recent years, due to globalization and technological advances, interest in tourism activities has
increased with the development of transportation facilities, more accessible access to digital
platforms, and increased leisure time experience. Therefore, new alternative tourism activities are
being developed daily, and some destinations are experiencing an excessive influx of tourists,
inadequate infrastructure, and some failures in environmental management. Concern about natural
and cultural heritage erosion in popular tourism destinations requires environmental awareness
and sustainable tourism practices. Geoparks, which include the protection of geological heritage
and natural landscapes, educational awareness, the development of the local economy, and
international cooperation, cover a geographical region that aims for sustainable development and
brings geological, archaeological, cultural, and ecological values to qualified tourism practices.
These areas offer a suitable platform for ecotourism development with their unique geological
formations, natural scenery, and rich biodiversity. Ecotourism activities support the well-being of
local communities and adopt a responsible tourism approach to ensure the protection of natural
habitats and geological and cultural assets. There are many unique geological heritage elements
within the borders of Bitlis province, located in the Eastern Anatolia Region of Turkey. Bitlis is
an ideal destination for sustainable ecotourism activities with its deep and narrow valleys carved
by various rivers, rich biodiversity, and cultural and geological heritage, especially the Nemrut
caldera formed from volcanic activities millions of years ago. The caldera, which has a
microclimate area, is also home to hot water springs and many flora and fauna. While the region
attracts nature and adventure enthusiasts, it also offers a suitable platform for educational tourism.
Therefore, ecotourism activities in the region adopt an environmentally friendly strategy that will
enable the economic development of the region as well as the long-term protection of natural and
cultural assets through sustainable tourism. Ecotourism activities in the region offer visitors an
enriched experience with nature walks, wildlife watching, bird watching, camping, and cultural
tours. In this context, the study's main objective is to identify potential ecotourism areas in Bitlis
province. There are many methods used to identify ecotourism areas. One of these methods is the
Ecotourism Opportunity Spectrum (ECOS) method. ArcGIS Pro, a Geographic Information
System (GIS) software, was used to identify potential ecotourism areas with ECOS. Potential
ecotourism areas in Bitlis province were determined using specific calculations and a scoring
system in ArcGIS Pro software.

Keywords: Sustainable development, Ecotourism, Geopark, Bitlis
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WEB TABANLI CBS iLE BiTLIiS TARIHI TICARET ROTALARININ KESFI
VE TURIZME ENTEGRASYONU

Dog. Dr. Ebru MANDACI
Bitlis Eren Universitesi
mandaciebru@hotmail.com
Ogr. Gor. Ash Deniz ADIGUZEL
Bitlis Eren Universitesi
adeniz4250@gmail.com
Ozet

Bireylerin genellikle dinlenme, eglenme, spor, 6grenme, saglik veya ig amagli seyahat etme
faaliyetlerinden ortaya ¢ikan hareketliligin bolgeye sagladigi ekonomik etki turizmi bir sektor
haline getirmistir. Ozellikle kiiresellesme ve teknolojik gelismelerin beraberinde getirdigi ulasim
olanaklarmin gesitliligi, sosyal medya ve ¢evrim i¢i platformlarin erisim kolayligi insanlar1 farkl
kiiltiirlerle daha fazla etkilesim kurmaya ve yeni deyimler kesfetmeye tesvik etmektedir. Nitekim
glinimiiz turizm algist ¢ok yonlii ve dinamik bir sekilde gelisim gostermekte, cevresel
strdiiriilebilirlik, toplumsal refah ve ekonomik biliyiime ile orantili olarak ilerleme
kaydetmektedir. Bu faktorlere paralel olarak insanlarin seyahat etme motivasyonlarinda da
birtakim degisimler gozlenmekte, bu degisimlere gore 6zel ilgi ve beklentilerini kargilayacak
nitelikte turizm tiirlerinin g¢esitlenmesi ve kitlesel turizmden bireyselligi 6ne ¢ikaran esnek bir
anlayisla karsilagilmaktadir. Tarihi devirlerden dnce ve sonra iiretilmis, sekillendirilmig; kiiltiir,
bilim, inan¢ ve sanat eserleri ile ilgili olan biitiin soyut ve somut {iriinler olarak degerlendirilen
kiiltiirel miras bireylerin bagka kiiltiirler ile tanigsma ve anlama istegini artirarak turizmde dnemli
bir rol oynamaktadir. Bu durum kiiltiirel miras turizminin gelisimine katkida bulunarak turistlerin
bireysel ilgi alanlarina yonelik kisisellestirilmis bir seyahat deneyimi aramalarina neden
olmaktadir. Dolayisi ile turizm sektdrii bireysel ihtiyaglara daha duyarli hale gelmistir ve genel
turizm faaliyetlerinden ¢ok spesifik bir deneyim arayan ve belirli bir konuda derinlemesine bilgi
edinmek isteyenlere yonelik ¢esitli lirlin ve hizmetler gelistirme egilimi sergilenmektedir.
Ozellestirilmis tur paketleri, tematik rotalar ve kisiye 6zel seyahat planlari gibi yenilikci
yaklagimlar sektorde rekabet avantaji saglamanin yani sira nitelikli turizm anlayisi ile gevresel ve
kiiltiirel etkileri gozeterek destinasyonlarin korunmasi ve siirdiiriilebilirligini artirmaktadir.
Ozellikle kiiltiirel miras rotalar1 kiiltiir ve tarihi mirasin kesfi ile modern seyahat deneyimini
birlestirerek ziyaretcilere farkli kiiltiir ve donemlerin izlerini siirme imkani tanimaktadir.
Giiniimiizde varhigimi koruyabilmis tarihi kent merkezleri, kaleler, hanlar, kervansaraylar, kopriiler
ve antik yollar ¢cogunlukla ge¢miste farkli medeniyet ve kiiltiirlerin bulusma noktasi olan ticaret
merkezleridir. Dolayisi ile gegmiste mal ve hizmetlerin, kiiltiirel ve teknolojik bilgilerin, hatta
inanglarin farkli bolgelere tasindig1 ve etkilesimlerin saglandig: tarihi ticaret yol gilizergahlarini
ziyaret etmek, insanlara gecmise bir yolculuk yapma hissi vererek, donemin atmosferini
deneyimleme ve zamanda yolculuk yapmanin metaforik bir bigimi olarak diisiiniilebilir. Bitlis ili
tarihi siire¢ boyunca cografi konumu itibariyle 6nemli bir ticaret merkezi olarak Anadolu
cografyasinda yer edinmistir. Tarihi Ipek Yolu’nun bir kolu olan Dogu Anadolu’yu Iran platosu
ile baglayan Zahab Yolu iizerinde yer almasmin yani sira Nemrut Dag1 g¢evresinde bulunan
obsidyen yataklart nedeniyle tarih 6ncesi donemlerde de Anadolu ve Mezopotamya’daki ¢esitli
kiiltiirler arasinda ticaretin yapildig1 bir konuma sahiptir. Bu tarihi ticaret yollar1 tizerindeki
stratejik konumu sehrin mimari yapisina, kiltlirel dokusuna, zaman-mekéan-insan {iggeni
icerisinde sekillenen eserlere yeni anlamlar kazandirmaktadir. Bu yapilar bolgenin yasayis bi¢imi,
gelenekleri ve kimligi ile ilgili bilgi verirken turizme entegrasyonu ile kiiltiirel mirasin korunmasi,
stirdiiriilebilir turizmin gelistirilmesi ve bolgesel kalkinma agisindan katki saglayabilir. Bu
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baglamda bir mola noktas1 olan tarihi ticaret yollar1 iizerinde bulunan kiiltiirel miras varliklarini
tespit etmek, il turizminin c¢esitlenmesine ve yeni alternatiflerin iiretilmesi ile cazibesinin
artirilmasina olanak tanimaktadir. Caligmada Web tabanli cografi bilgi sistemleri yardimu ile Bitlis
tarihi ticaret yollarinin dijital haritalar1 olusturularak rota planlamasi yapilmigtir. Turistlere
interaktif bir deneyim sunarak bulundugu lokasyonlar da kiiltiirler ve destinasyon alanlart ile ilgili
birgok bilgiye kolaylikla erigim imkani sunulmustur.

Anahtar Kelimeler: Kiiltiirel miras, Tarihi ticaret yollari rotasi, Web CBS, Bitlis

EXPLORATION OF BITLIiS HISTORICAL TRADE ROUTES AND
INTEGRATION INTO TOURISM WITH WEB-BASED GIS

Abstract

The economic impact of the mobility of individuals traveling for rest, entertainment, sports,
learning, health, or business purposes has turned tourism into a sector. In particular, globalization
and technological advancements have encouraged people to interact more with different cultures
and discover new idioms through the diversity of transportation options and the ease of access to
social media and online platforms. Today's perception of tourism is developing in a multifaceted
and dynamic way, making progress in proportion to environmental sustainability, social welfare,
and economic growth. In parallel with these factors, some changes are observed in people's
motivation to travel, the diversification of tourism types to meet their unique interests and
expectations according to these changes, and a flexible understanding that emphasizes
individuality over mass tourism. Cultural heritage, considered all tangible and intangible products
related to culture, science, belief, and artworks produced and shaped before and after historical
periods, plays a vital role in tourism by increasing individuals' desire to meet and understand other
cultures. This situation has contributed to cultural heritage tourism development and led tourists
to seek a personalized travel experience tailored to their interests. Therefore, the tourism sector
has become more sensitive to individual needs, and there is a tendency to develop various products
and services for those looking for a specific experience and in-depth knowledge of a particular
topic rather than general tourism activities. Innovative approaches such as customized tour
packages, thematic routes, and personalized travel plans not only provide a competitive advantage
in the sector but also increase the protection and sustainability of destinations by considering
environmental and cultural impacts with a qualified tourism approach. In particular, cultural
heritage routes combine the discovery of cultural and historical heritage with the modern travel
experience, allowing visitors to trace the footsteps of different cultures and eras. Historical city
centers, castles, inns, caravanserais, bridges, and ancient roads that have survived today are mostly
trade centers that were the meeting points of different civilizations and cultures in the past.
Therefore, visiting historical trade routes, where goods and services, cultural and technological
knowledge, and even beliefs were transported and interacted in the past, can be considered a
metaphorical way of experiencing the atmosphere of the period and traveling through time by
giving people the feeling of traveling back in time. Bitlis Province has been an important trade
center in Anatolia due to its location throughout history. In addition to being located on the Zahab
Road connecting Eastern Anatolia with the Iranian plateau, which is a branch of the historical Silk
Road, it has a position where trade was carried out between various cultures in Anatolia and
Mesopotamia in prehistoric times due to the obsidian deposits around Mount Nemrut. Its strategic
location on these historical trade routes gives new meaning to the city's architectural structure,
cultural texture, and works shaped within the time-space-human triangle. While these structures
provide information about the region's lifestyle, traditions, and identity, their integration into
tourism can contribute to the protection of cultural heritage, sustainable tourism, and regional
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development. In this context, identifying cultural heritage assets located on historical trade routes,
which are a stopover point, allows provincial tourism to diversify and increase its attractiveness
by producing new alternatives. In this study, route planning was done by creating digital maps of
Bitlis historical trade routes with the help of Web-based geographical information systems. By
offering an interactive experience to tourists, they can easily access much information about
cultures and destination areas in their locations.

Keywords: Cultural heritage, Historic trade routes, Web GIS, Bitlis
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YIYECEK VE ICECEK SEKTORU GASTRONOMI 4.0
UYGULAMALARINDA BULANIK MANTIK

Dog. Dr. Murat DOGAN
Istanbul Gelisim Universitesi
mdogan@gelisim.edu.tr
Ozet

Endiistri 4.0, otomasyon ve gergek zamanli veri aligverisi ile liretim siireglerinin verimliligi ve
esnekliginde artig1 vaat etmektedir. Ayrica kisisellestirilmig, hizli {iriin ve hizmetlere yonelik
degisen tiiketici taleplerini de kariglayabilmektedir. Gelismis iilkelerde Endiistri 4.0 uygulamasina
yonelik pilot sektorlerden biri de yiyecek ve igecek sektoriidir. Endiistri 4.0'n yiyecek ve igecek
sektorii lizerindeki etkileri Gastronomi 4.0 fenomeninin ortaya ¢ikmasma yol agmustir.
Gastronomi 4.0 yiyecek ve icecek iiretiminde hazirligi, servisi, mutfak yonetimi ve yemek
deneyimlerinde teknolojiyi, veri analizini, otomasyonu ve dijitallesmeyi icermektedir. Bu
baglamda mutfakta kullanilma potansiyeline sahip dijital mutfaklar, dijital yemek deneyimleri,
veri analitigi, yapay zekd ve makine dgrenimi ve gida giivenligi takip sistemlerinin tiimii dijital
teknolojilerin, otomasyonun ve veri analiti§inin {iretim siireglerine entegrasyonunu
gerektirmektedir. Bahsedilen bu siirecler karmagik ve belirsiz degiskenler igermekte olup bulanik
mantik yararli bir ara¢ olarak kullanilabilir. Bu c¢aligmanin amaci yiyecek igecek sektorii
Gastronomi 4.0 uygulamalarinda bulanik mantigin uygulanabilirligini arastirmaktir. Bulanik
mantik, klasik mantigin temel argiimani olan kesin akil yiiritme yerine yaklasik ve belirsiz
degerlerle ilgilenen bir matematiksel yaklasimdir. Ikili bigimde (dogru veya yanhs) calisan Klasik
mantigin aksine, bulanik mantik, sonucun kismen dogru veya kismen yanlis olabilecedi dogruluk
derecelerine izin vermektedir. Bulanik mantik belirsizligin oldugu Gastronomi 4.0 siireglerinde
kullanilarak daha esnek karar alma ve problem ¢dzme yetenegine kavusabilir. Bulanik mantigin
kullanilabilecegi Gastronomi 4.0 siiregleri sunlardir: (1) pisirme siirecleri; (2) pisirme
derecelerinin ve siirelerinin belirlenmesi; (3) tariflerin igerik miktarlarinin ayarlanmasi; (4)
tariflerin kisisellestirilmesi; (5) lezzet ve tat profillerinin diizenlenmesi; (6) menii planlama ve
fiyatlandirma ve (7) envanter yonetimi. Sonu¢ olarak bulanik mantigin Gastronomi 4.0
bilesenlerinde kullanilmasi ile mutfakta karar alma siliregleri daha esnek ve hassas hale
getirilebilecektir.

Anahtar Kelimeler: Endiistri 4.0, Gastronomi 4.0, Yiyecek ve icecek sektorii, Bulanik mantik

FUZZY LOGIC IN FOOD AND BEVERAGE INDUSTRY GASTRONOMY 4.0
APPLICATIONS

Abstract

Industry 4.0 promises increased efficiency and flexibility in production processes through
automation and real-time data exchange. It can also address changing consumer demands for
personalized and fast products and services. One of the pilot sectors for Industry 4.0
implementation in advanced countries is the food and beverage industry. The effects of Industry

4.0 on the food and beverage sector have led to the emergence of the Gastronomy 4.0 phenomenon.
Gastronomy 4.0 encompasses the use of technology, data analysis, automation, and digitalization
in food and beverage production, preparation, kitchen management, and dining experiences. In
this context, digital kitchens, digital dining experiences, data analytics, artificial intelligence,
machine learning, and food safety and tracking systems all require the integration of digital
technologies, automation, and data analytics into production processes. These processes involve
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complex and uncertain variables that can be effectively addressed using fuzzy logic as a useful
tool. This study aims to investigate the applicability of fuzzy logic in Gastronomy 4.0 applications
in the food and beverage industry. Fuzzy logic is a mathematical approach that deals with
approximate and uncertain values instead of the precise reasoning of classical logic. Unlike
classical logic, which operates in a binary manner (true or false), fuzzy logic allows for degrees
of truthfulness, where the result can be partially true or partially false. By using fuzzy logic in
Gastronomy 4.0 processes with inherent uncertainties, more flexible decision-making and
problem-solving abilities can be achieved. Gastronomy 4.0 processes where fuzzy logic can be
applied include (1) cooking processes; (2) determination of cooking temperatures and times; (3)
adjustment of ingredient quantities in recipes; (4) personalization of recipes; (5) adjustment of
flavor profiles; (6) menu planning and pricing; and (7) inventory management. Overall, the use of
fuzzy logic in Gastronomy 4.0 components can make decision-making processes in the kitchen
more flexible and precise.

Keywords: Industry 4.0, Gastronomy 4.0, Food and beverage industry, Fuzzy logic
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CEKIRDEKTEN FINCANA, FINCANDAN KASAYA: DUNYADA VE
TURKIYE’DE KAHVE TiCARETI

Dr. Ogr. Uyesi Mehmet BEYAZGUL
Harran Universitesi,
mehmetbeyazgul@harran.edu.tr
Ogr. Gor. Hilal OZ
Hatay Mustafa Kemal Universitesi,
hilal.oz@mku.edu.tr
Ozet

Kahve, diinya genelinde en popiiler alkolsiiz iceceklerden biridir ve bin yili agkin bir gegmise
sahiptir. Kendine 6zgii aromasi ve igerigindeki kafein ile zamanla insanlarin en ¢ok tercih ettigi
icecekler arasinda yerini almigtir. Rubiaceae familyasina ve Coffea cinsine ait olan kahvenin 124
¢esidi olmasina ragmen diinya kahve ticaretinde Arabica ve Robusta tiirleri tercih edilmektedir.
Diinyada petrolden sonra en ¢ok ihra¢ edilen iiriin olan kahve, giinimiizde 70’ten fazla iilkede
yetistirilip pazarlanmaktadir. Bu iilkeler igerisinde Brezilya, Vietham ve Kolombiya diinya kahve
tretiminin yaklasik %55'ini elinde tutmayi basarmistir. Bu kadar biiylik ticaret hacmi olan
kahvenin, yetistirilmesi, islenmesi, ticareti, nakliyesi ve dagitimi biiyiik istihdam yarattigindan,
bir¢ok gelismekte olan iilkenin ekonomisi neredeyse tamamen kahveye baglhidir. Tiirkiye'de ise
kahve yetistiriciligine uygun bir iklimin bulunmamasina ragmen ithal edilen kahve, islenerek
pazarlanmaktadir. Ozellikle UNESCO Somut Olmayan Kiiltiirel Miras listesinde yer alan Tiirk
Kahvesi Tiirkiye’nin kahve ticaretinde onemli bir yere sahiptir. Bununla birlikte son yillarda
ozellikle tigiincli nesil kahve akimimin ve kafe kiiltiirlinlin yayginlagmasiyla filtre kahve ve
espresso gibi ¢esitlerde de talep artigt goriilmektedir. Bu baglamda ¢aligmanin amaci igecek
sektoriinde biiyiikk yer tutan kahvenin Diinyada ve Tirkiye’deki ticaretinin yillar itibariyle
gelisimini ortaya koymak ve sektérde meydana gelen degisimlerin sebeplerini arastirmaktir. Bu
amag dogrultusunda TUIK, ICO ve FAO kurumlarindan elde edilen veriler kullanilarak Tiirkiye
ve Diinyada kahve ticaretinin yillar arasindaki degisimleri analiz edilmistir.

Anahtar Kelimeler: Kahve, Ticaret, Tiirkiye

FROM BEAN TO CUP, FROM CUP TO CASH: COFFEE TRADE IN THE
WORLD AND TURKIYE

Abstract

Coffee is one of the most popular soft drinks around the world and has a history dating back over
a thousand years. Over time, it has taken its place among people's most preferred drinks with its
unique aroma and caffeine content. Although there are 124 varieties of coffee belonging to the
Rubiaceae family and Coffea genus, Arabica and Robusta types are preferred in the world coffee
trade. Coffee, the second most exported product in the world after oil, is now grown and marketed
in more than 70 countries. Among these countries, Brazil, Vietnam, and Colombia have managed
to hold about 55% of the world's coffee production. Since the cultivation, processing, trade,
transport, and distribution of coffee, which has such a large trade volume, creates large
employment opportunities, the economies of many developing countries depend almost entirely
on coffee. Although Turkey does not have a suitable climate for coffee cultivation, imported coffee
is processed and marketed. Especially Turkish coffee, which is on the UNESCO Intangible
Cultural Heritage list, has an important place in Turkey's coffee trade. However, in recent years,
especially with the spread of the third-generation coffee trend and café culture, there has been an
increase in demand for varieties such as filter coffee and espresso. In this context, the study aims
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to reveal the development of the trade of coffee, which has a large place in the beverage industry,
in the world, and in Turkey over the years, and to investigate the reasons for the changes in the
sector. For this purpose, differences about years in coffee trade figures in Turkey and the World
has analyzed using data obtained from TURKSTAT, ICO, and FAO institutions.

Keywords: Coffee, Trade, Turkey
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EXPLORING THE IMPACT OF FINANCIAL LITERACY ON THE
FINANCIAL BEHAVIOR OF BANK CUSTOMERS IN THE REPUBLIC OF
MOLDOVA

Larisa MISTREAN
Phd, Post-doctoral Researcher
mistrean_larisa@ase.md
Abstract

The economic and financial crisis and daily practice show that financial products and services are
complex for most individuals, and consumers make many mistakes when choosing from the
existing market offer the financial services, they purchase to meet their current and future needs.
Consumer financial education and literacy ensures that consumers behave financially in an
informed manner with regard to managing their finances effectively and understanding the essence
and necessity of different financial products, such as saving, borrowing, insuring, participating in
pension plans, investing, paying taxes and complying with tax obligations, avoiding becoming a
victim of fraud, etc. Thus, consumer financial education will ensure that consumers make well
thought-out consumption decisions, being aware of the impact of impulsive decisions on their
future financial situation. Financial behavior studies the psychological and sociological factors
that influence individuals' financial decision-making and provides an understanding of the
reasoning patterns of investors, savers, borrowers, including the emotional processes involved and
the degree to which these influence their decision-making about investments, savings, credits,
insurance, etc. This paperwork will contribute to a better understanding of the financial behavior
of individuals and ensure the development of effective policies aimed at improving the financial
behavior and decisions of consumers of financial-banking services in order to eliminate or at least
mitigate the financial risks and various problems they face as a result of unwise financial decisions
and contribute to improving their quality of life.

Keywords: Financial behavior, Financial literacy, Bank customers, Financial education,
Consumption decisions, Financial products and services
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SEMBOLIZMIN GIDA SECIMINE ETKIiSi: KAVRAMSAL BiR CALISMA

Dr. Ogr. Uyesi Sehmus AYKOL
Mardin Artuklu Universitesi
sehmusaykol@artuklu.edu.tr
Nesibe GUZEL
Mardin Artuklu Universitesi
guzelnsb@gmail.com
Ozet

Gida tiiketmek onceleri temel bir ihtiyacken zamanla toplumlar i¢in Snemli bir ritiiel haline
gelmistir. Yemegin tagidigi anlam ve diistinceler toplumun kiiltiiriinii ve kimligini yansitmaktadir.
Toplumun bir parcasi olan birey yemekle kendi arasinda bag kurmak icin yemegin tasidigi
simgesel islevini gdz Onilinde bulundurarak tercihler yapmaktadir. Gidaya yiiklenen anlamlar,
gidayr daha iyi anlamak ve benimsemek i¢in bir sembol haline gelmektedir. Calismada
sembolizmin bireylerin gida segimleri iizerindeki etkisi kavramsal bir ¢ergevede incelenmistir.
Sembolizm, belirli gidalarin sosyal, kiiltiirel ve psikolojik anlamlarimi ifade ederken, bu anlamlarin
bireylerin tiiketim aligkanliklarina nasil yansidigi arastirilmaktadir. Gida, sadece besin ihtiyacini
karsilamaktan 6te, toplumsal kimlik, aidiyet, statii ve duygusal tatmin gibi unsurlar1 da sembolize
etmektedir. Bu baglamda, bireylerin belirli gidalar1 segmesinde sembolik degerlerin rolii Kritik bir
oneme sahiptir. Caligmada gidalardaki sembolik anlamlarin bireylerin tiiketim kararlarmi nasil
etkiledigi literatiir taramas1 yoluyla ele alinmistir. Ozellikle kiiltiirel semboller, dini inanglar
sosyal normlar ve kisisel anilar gibi faktorlerin gida tercihlerine yon verdigi ortaya konulmustur.
Kiiltiirel semboller ve dini ritiieller, belirli gidalarin kutsalligint veya tabusunu belirleyebilirken;
sosyal normlar ve gelenekler, toplumsal kabul gérme arzusu dogrultusunda gida secimlerini
etkilemektedir. Sonug olarak, sembolizmin gida sec¢imi iizerindeki etkileri, bireylerin kimlik
ingasinda Ve sosyal etkilesimlerinde 6nemli bir rol oynamaktadir. Gida sec¢imleri, bireyin kendini
ifade etme bi¢imlerinden biridir ve bu se¢imler sembolik anlamlarla derinlemesine baglantilidir.
Buna bagli olarak gida sembolizminin anlasilmasi, sadece tiiketici davraniglarii degil, ayni
zamanda kiiltiirel ve sosyal dinamiklerinin de daha iyi anlagilmasina yardimeci olacaktir.

Anahtar kelimeler: Sembolizm, Kiltiir, Gida, Gida sembolizmi
THE IMPACT OF SYMBOLISM ON FOOD CHOICE: A CONCEPTUAL STUDY
Abstract

While food consumption was initially a basic need, it has gradually become an important ritual
for societies. The meanings and thoughts associated with food reflect the culture and identity of a
society. As part of society, individuals make food choices considering the symbolic functions that
food carries to establish a connection with it. The meanings attributed to food turn it into a symbol
to better understand and embrace it. This study examines the impact of symbolism on individuals'
food choices within a conceptual framework. Symbolism expresses the social, cultural, and
psychological meanings of certain foods and explores how these meanings are reflected in
individuals' consumption habits. Food symbolizes not only the satisfaction of nutritional needs but
also social identity, belonging, status, and emotional fulfillment. In this context, symbolic values
play a crucial role in individuals' selection of certain foods. The study addresses how the symbolic
meanings of foods influence individuals' consumption decisions through a literature review. It
highlights those factors such as cultural symbols, religious beliefs, social norms, and personal
memories direct food preferences. Cultural symbols and religious rituals can determine the
sanctity or taboo of certain foods, while social norms and traditions influence food choices in the
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desire for social acceptance. Consequently, the effects of symbolism on food choices play a
significant role in individuals' identity construction and social interactions. Food choices are one
of the ways individuals express themselves, and these choices are deeply connected to symbolic
meanings. Therefore, understanding food symbolism helps in comprehending not only consumer
behavior but also the cultural and social dynamics more broadly.

Keywords: Symbolism, Culture, Food, Food symbolism
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SIRNAK'TA YASAYAN YEREL HALKIN SPOR TURIZMINE YONELIK
TUTUMLARININ INCELENMESI

Dr. Ogr. Uyesi Hasan OSMANOGLU
Sirnak Universitesi
hasanosmanoglu@sirnak.edu.tr
Ogr. Gor. Veysel DIREKCI
Sirnak Universitesi
veysel.direkci@sirnak.edu.tr
Ozet

Bu ¢alisma, Sirnak'ta yasayan yerel halkin spor turizmine yonelik tutumlarinin gesitli degiskenler
acisindan incelemek amaci ile yapilmistir. Genel tarama modeline gore tasarlanan ¢alismada
tesadiifi 6rnekleme yontemi kullanilmistir. Orneklem grubu 216°s1 erkek, 174’{i kadm olmak
tizere toplam 390 katilimcidan olugsmustur. Arastirmada veri toplama araci olarak; “Kisisel Bilgi
Formu” ve “Spor Turizmine Yonelik Tutum Olgegi” kullanilmistir. 14 soru ve 4 alt boyuttan
olusan 6lgegin bu ¢alisma i¢in yapilan giivenirlik analizi sonucunda Alfa degeri 0.87 olarak tespit
edilmistir. Veriler SPSS istatistik paket programi araciligiyla analiz edilmistir. Katilimcilarin
demografik verilerinin dagilimmin belirlenmesi igin betimsel istatistik yontemleri, yiizde (%) ve
frekans (f) analizleri uygulanmistir. Arastirmada verilerin incelenmesinde t testi ve One-Way
ANOVA testlerinden faydalanilmis olup, anlamlilik diizeyi p>0,05 olarak kabul edilmistir.
Arastirmaya katilan katilimcilarin spor turizmine yonelik tutumlari incelenmis ve genel olarak
spor turizmine yonelik tutumlarinin yiiksek oldugu tespit edilmistir. Arastirma bulgularina gore
katilimcilarin cinsiyeti ile spor turizmine yonelik tutum alt boyutlarindan is olanagi boyutu
arasinda anlamli bir fark bulunmustur (P>0.05). Yas degiskeni ile spor turizmine yonelik tutum
alt boyutlarindan kisisel katki, ekonomik katki, is olanagi boyutlarinda anlamli farklilik oldugu
sonucuna ulagilmigtir (P>0.05). Katilimcilarin egitim durumu ile spor turizmine yénelik tutum alt
boyutlarindan kisisel katki, is olanagi boyutlarinda anlamli farklilik tespit edilmistir (P>0.05).
Katilimcilarin meslekleri ile spor turizmine yonelik tutum alt boyutlarindan kisisel katki, is
olanag1 boyutlarinda anlamli farklilik bulunmusgtur (P>0.05). Katilimcilarin spor dali ile ugragma
degiskeni ile spor turizmine yonelik tutum alt boyutlarindan kisisel katki, i olanagi boyutlarinda
anlaml fark oldugu sonucuna ulasilmistir (P>0.05). Katilimcilarin medeni durum, yasadig: yer ve
gelir diizeyi degiskeni ile spor turizmine yonelik tutum alt boyutlari arasinda anlaml bir farklilik
tespit edilememistir (P>0.05). Sonug olarak; arastirmamizda 6rneklemdeki katilimcilarin dlgek
maddelerine vermis olduklari cevaplara bakildiginda, spor turizmine yonelik tutumlarinda,
Olcegin tim alt boyutlarinda genel olarak {istii diizeyde bir tutumun oldugu belirlenmistir.
Ayrica cinsiyet, yas, egitim durumu, meslekleri ve spor ile ugrasma degiskenleri ile spor turizmine
yonelik tutum alt boyutlar1 farklilik tespit edilmistir.

Anahtar Kelimeler: Spor bilimleri, Spor turizmi, Turizm

INVESTIGATION OF THE ATTITUDES OF LOCAL PEOPLE LIVING IN SIRNAK
TOWARDS SPORTS TOURISM

Abstract

This study aimed to investigate the attitudes of local people living in Sirnak towards sports tourism
in terms of various variables. Random sampling method was used in the study, which was designed
according to the general survey model. The sample group consisted of a total of 390 participants,
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216 male and 174 female. As a data collection tool in research, "Personal Information Form" and
" Scale of Attitude Towards Sport Tourism" were used. As a result of the reliability analysis of
the scale consisting of 14 questions and 4 sub-dimensions, the Alpha value was determined as

0.87. The data were analyzed through the SPSS statistical package program. Descriptive statistical
methods, percentage (%) and frequency (f) analyses were applied to determine the distribution of
demographic data of the participants. In the study, t-test and One-Way ANOVA tests were used
to examine the data, and the significance level was accepted as p>0.05. The attitudes of the
participants participating in the study towards sports tourism were examined and it was determined
that their attitudes towards sports tourism were high in general. According to the findings of the
research, a significant difference was found between the gender of the participants and the job
opportunity dimension, which is one of the sub-dimensions of attitude towards sports tourism
(P>0.05). It was concluded that there was a significant difference in the dimensions of personal
contribution, economic contribution, and job opportunities from the age variable and the sub-
dimensions of attitude towards sports tourism (P>0.05). A significant difference was found in the
dimensions of personal contribution and job opportunities from the sub-dimensions of the
educational status of the participants and their attitude towards sports tourism (P>0.05). A
significant difference was found in the dimensions of personal contribution and job opportunities
from the sub-dimensions of the participants' professions and attitudes towards sports tourism
(P>0.05). It was concluded that there was a significant difference in the personal contribution and
job opportunities dimensions of the participants' variable of engaging in sports and their attitude
towards sports tourism (P>0.05). There was no significant difference between the variables of
marital status, place of residence and income level of the participants and the sub-dimensions of
attitude towards sports tourism (P>0.05). After all, in our study, when the answers given by the
participants in the sample to the scale items were examined, it was determined that there was a
generally superior level of attitude towards sports tourism in all sub-dimensions of the scale. In
addition, differences were found in the variables of gender, age, educational status, professions
and engaging in sports and attitudes towards sports tourism.

Keywords: Sport science, Tourism, Sport tourism
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DIRECTIONS FOR SUSTAINABLE TOURISM DEVELOPMENT IN THE
REPUBLIC OF MOLDOVA

Associate Professor, Dr. Larisa MISTREAN
Academy of Economic Studies of Moldova
mistrean_larisa@ase.md

Abstract

The sustainable development of tourism in the Republic of Moldova implies the creation of an
adequate basis for the development of domestic and international tourism in an integrated,
balanced and sustainable way aimed at ensuring long-term economic, social, cultural and
environmental benefits to the national economy and its citizens. The development of tourism in
the Republic of Moldova must be environmentally sustainable, economically viable and profitable
and ethically and socially fair for the population of the country. Tourism is an economic activity
that has an impact on most social sectors and its development can have a positive impact on society
as awhole, as long as it is based on the conservation of natural and cultural resources, support for
local and national policies and minimizing the negative impact of tourism. In the whole Moldovan
economy, tourism can become a dynamizing element of the overall economic system, based on a
specific demand for goods and services, a demand that leads to an increase in their production.
Used methods: Analysis of information and data from papers and professional publications;
statistical data; comparison - the situation of the investigated subject in a certain period; synthesis
- assuming conclusions and possible developments of the examined subject; examine historical
method - the premises and the necessity of the emergence of the field of research and involving
the latest studies; then, the inference - forming conclusions based on the realized subject. Thus,
the sustainable development of tourism is vital to ensure the continuity and well-being of national
tourist destinations, which benefit both current and future generations. This work will contribute
to a better understanding of the directions of sustainable tourism development in the Republic of
Moldova and will ensure the development of conditions conducive to long-term economic, social,
cultural and environmental benefits.

Keywords: Sustainable tourism, Development, Environment, Natural and cultural resources,
Economic system.

MOLDOVA CUMHURI YETI 'NDE SURDURULEBI Li R TURI ZM GELI SIi Mi
I CI N YONLENDIi RMELER

Ozet

Moldova Cumhuriyeti'nde turizmin siirdiiriilebilir kalkinmasi, ulusal ekonomiye ve vatandaslarina
uzun vadeli ekonomik, sosyal, kiiltiirel ve ¢evresel faydalar saglamay1 amaglayan entegre, dengeli
ve siirdiirtilebilir bir sekilde i¢c ve dig turizmin gelistirilmesi i¢in yeterli bir temel olusturulmasi
anlamina gelmektedir. Moldova Cumbhuriyeti'nde turizmin gelisimi gevresel agidan siirdiiriilebilir,
ekonomik acidan uygulanabilir ve karli, iilke niifusu i¢in etik ve sosyal agidan adil olmalidir.
Turizm, ¢ogu sosyal sektdr iizerinde etkisi olan ekonomik bir faaliyettir ve dogal ve kiiltiirel
kaynaklarm korunmasina, yerel ve ulusal politikalarin desteklenmesine ve turizmin olumsuz
etkilerinin en aza indirilmesine dayandig: siirece, gelisimi bir biitiin olarak toplum {izerinde
olumlu bir etkiye sahip olabilir. Moldova ekonomisinin tamaminda turizm, mal ve hizmetlere
yonelik belirli bir talebe ve bunlarin iiretiminde artisa yol agan bir talebe dayali olarak genel
ekonomik sistemin dinamik bir unsuru haline gelebilir. Kullanilan yontemler: Makalelerden ve
profesyonel yayinlardan elde edilen bilgi ve verilerin analizi; istatistiksel veriler; karsilagtirma -
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arastirilan konunun belirli bir donemdeki durumu; sentez - incelenen konunun sonuglarini ve olasi
gelismelerini varsayma; tarihsel yontemi incelemek - aragtirma alaninin ortaya ¢ikisinin dnciilleri
ve gerekliligi ve en son ¢aligmalar iceren; daha sonra, ¢ikarim - gerceklestirilen konuya dayali
sonuglar olusturmak. Dolayisiyla, turizmin siirdiiriilebilir gelisimi, hem mevcut hem de gelecek
nesillere fayda saglayan ulusal turistik destinasyonlarin siirekliligini ve refahini saglamak igin
hayati 6nem tagimaktadir. Bu ¢aligma, Moldova Cumbhuriyeti'nde siirdiiriilebilir turizm gelisiminin
yonlerinin daha iyi anlasilmasina katkida bulunacak ve uzun vadeli ekonomik, sosyal, kiiltiirel ve
¢evresel faydalara elverisli kosullarin gelistirilmesini saglayacaktir.

Anahtar Kelimeler: Siirdiiriilebilir turizm, Kalkinma, Cevre, Dogal ve kiiltirel kaynaklar,
Ekonomik sistem.
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ELAZIG MUTFAK KULTURUNUN TARIHSEL GELIiSiMi UZERINE BiR
DEGERLENDIRME

Ogr. Gor. Dr. Suat ARPACI
Firat Universitesi
sarpaci@firat.edu.tr
Ogr. Gor. Mustafa Emre SIRIN
Firat Universitesi
mesirin@firat.edu.tr
Ozet

Bir bdlgenin yemek kiiltiiriiniin gelisimi o bdlgenin kiiltiirel 6zelliklerine, yasam sekillerine,
yasadiklar1 cografi yapisina, etkilesim halinde olduklari medeniyetlerin etkisine ve bolgede
bulunan ya da yetistirilen tarim lrlinlerinin zenginligine bagh olarak siire¢ igerisinde olusmustur.
Bolge kiiltiiriiniin  temel o6zelliklerinden birisini olusturan mutfak kiiltiirii ve yeme i¢gme
aliskanliklar1 o bolgede yasayan insanlarin temel kiiltiirel 6zelliklerini de yansitmaktadir. Bu
kapsamda arastirmanin amaci, bdlgenin énemli kiiltiirel zenginligini yansitan Elazig mutfagimin
ve gegmisten gliniimiize mutfak kiiltiiriiniin gelisimini incelemektir. Elazig, sahip oldugu ¢esitli
yoresel lezzetler agisindan dnemli bir mutfak kiiltiiriine sahiptir. Arastirmanin, yontemi literatiir
taramasina dayanacaktir. Literatiir taramasiyla elde edilen veriler dogrultusunda Elazig mutfak
kiiltiirtiniin zaman igerisindeki gelisimine yonelik bilgiler elde edilecektir. Bu calisma ile Elazig
mutfagmin yemek ¢esitliligi ve mutfak kiiltiiriiniin yapisi belirlenip Elazig gastronomisinin
gelisimi acisindan da fayda saglayacag: diistiniilmektir.

Anahtar Kelimeler: Mutfak, Mutfak kiiltiirii, Elazig
AN EVALUATION ON THE HISTORICAL DEVELOPMENT OF ELAZIG
CULINARY CULTURE
Abstract

The development of the food culture of a region has been formed in the process depending on the
cultural characteristics of that region, the way of life, the geographical structure they live in, the
influence of the civilizations they interact with and the richness of the agricultural products found
or grown in the region. Culinary culture and eating and drinking habits, which constitute one of
the main features of the regional culture, also reflect the basic cultural characteristics of the people
living in that region. In this context, the aim of the research is to examine the development of
Elazig cuisine, which reflects the important cultural richness of the region, and its culinary culture
from past to present. Elazig has an important culinary culture in terms of its various local flavours.
The method of the research will be based on literature review. In line with the data obtained from
the literature review, information on the development of Elazig cuisine culture over time will be
obtained. With this study, the food diversity of Elazig cuisine and the structure of the culinary
culture will be determined, and it is thought to be beneficial for the development of Elazig
gastronomy.

Keywords: Culinary, Culinary culture, Elaz1g
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DESTINASYONLARDA GASTRONOMiN{N STRATEJIK ROLUNUN
ANLASILMASI: KAVRAMSAL MODEL UZERINDEN BiR DURUM
CALISMASI

Dr. Ogr. Uyesi Ziihal AKSAKALLI BAYRAKTAR
Atatiirk Universitesi
zuhal.aksakalli@atauni.edu.tr
Ozet

Gastronomi, destinasyonun mutfak kiiltiiriinii 6ne c¢ikaran gastronomi turizmi {iriinleriyle
gelistirilerek destinasyon pazarlama stratejilerine dahil edilebilecek bir olgudur. Gastronomi
¢ekim unsurlari, destinasyonlarin rekabet avantaji elde etmesi tizerinde stratejik bir faktor olarak
goriilmektedir. Bu baglamda destinasyonlarda stratejik yonetim, bu bdlgelerin rekabet
avantajlarimin tanimlanmasi ve bunlarin kullanilmasini igeren bir siireg olarak ifade edilebilir. S6z
konusu rekabet avantajlarindan birinin destinasyonda sunulacak essiz gastronomi teklifleri oldugu
diigiiniilmektedir. Destinasyonlarda stratejik yonetim ve gastronomi arasindaki iligkinin
anlasilmasi, gastronominin stratejik bir faktor olarak kullanimi baglaminda Snemli katkilar
saglamaktadir. Bu arastirma Kars destinasyonunda gastronominin stratejik roliiniin anlasilmasini
amaclamaktadir. Bu amagla arastirmada Seyitoglu ve Ivanov (2020) tarafindan gelistirilen
“Destinasyonlarda Gastronominin Stratejik Roliine Iliskin Kavramsal Model” kullamilarak Kars
destinasyonu incelenmistir. Arastirmanin verileri Kars’ta yapilandirilmis alan ¢alismast (Tiir 2)
niteligindeki gbzlem yontemiyle toplanmistir. Aragtirmada durum g¢aligmasi deseniyle betimsel
analize odaklanan bir yontem benimsenerek, Kars destinasyonu i¢in gastronominin stratejik rolii
tartistlmigtir.  Aragtirma bulgulari, Kars gastronomisi ig¢in Destinasyonlarda Gastronominin
Stratejik Roliine iliskin Kavramsal Model’de yer alan iigiincii adimm atilmaya baslandigimi
gostermistir. Bu adimla Kars destinasyonunda gastronomi kiiltiirli tizerinden gastronomik imaj
caligmalarinin yiriitilmeye baslandig1 ve gastronominin Kars’ta tamamlayici rol iistlenen bir
baglama ulastig1 ¢ikarimlari elde edilmistir. Arastirma bulgulari gastronominin stratejik yonetim
baglaminda ele alinmastyla dnerilen kavramsal modelin destinasyonlarda gastronomik kimligin
olugumu, gastronomi turizmi iriinlerinin gelistirilmesi ve siirdiiriilebilir gastronomi ve
sirdiiriilebilir turizm gelisimine ©nemli katkilar sagladigint gostermistir. Dolayisiyla
destinasyonlarda gastronominin stratejik bir ara¢ olarak kullanmasiyla, bu olgunun katkilarindan
elde edilecek faydanin maksimize edilebilecegi diistinilmiistiir.

Anahtar Kelimeler: Gastronomi, Stratejik yonetim, Stratejik rol, Kars Mutfag

UNDERSTANDING THE STRATEGIC ROLE OF GASTRONOMY IN
DESTINATIONS: A CASE STUDY THROUGH A CONCEPTUAL MODEL

Abstract

Developing gastronomy tourism products that highlight the destination's cuisine culture can be
integrated into destination marketing strategies. Gastronomy attraction elements are seen as a
strategic factor in gaining competitive advantage for destinations. In this context, strategic
management in destinations can be expressed as a process involving the identification and
utilization of competitive advantages of these regions. It is believed that one of these competitive
advantages is the unique gastronomy offerings to be provided in the destination. Understanding
the relationship between strategic management and gastronomy in destinations provides
significant contributions in the context of utilizing gastronomy as a strategic factor. This research
aims to understand the strategic role of gastronomy in the destination of Kars. For this purpose,
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the "The Conceptual Model of the Strategic Role of Gastronomy in Destinations" developed by
Seyitoglu & lvanov (2020), was used to examine the destination of Kars. The data for the research
was collected through structured fieldwork (Type 2) using the observation method in Kars.
Adopting a method focusing on descriptive analysis with a case study design, the strategic role of
gastronomy in the destination of Kars was discussed. The research findings indicate that the third
step in The Conceptual Model of the Strategic Role of Gastronomy in Destinations has begun to
be implemented for Kars gastronomy. It was inferred that with this step, gastronomic image
operations have begun to be conducted through the cuisine culture in Kars, and gastronomy has
reached a complementary role in Kars. The research findings show that the proposed conceptual
model, when approached within the context of strategic management of gastronomy, makes
significant contributions to the formation of gastronomic identity, the development of gastronomy
tourism products, and the sustainable development of gastronomy and tourism. Therefore, it is
considered that by using gastronomy as a strategic tool in destinations, the benefits of this
phenomenon can be maximized.

Keywords: Gastronomy, Strategic management, Strategic role, Kars Cuisine
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GUNEYDOGU ANADOLU BOLGESININ TURIiZME KONU OLABILECEK
GizZLi OGELERININ YAPAY ZEKA YONTEMLERI iLE BELIRLENMESI

Dr. Ogr. Uyesi Fatih ALAEDDINOGLU
Atatiirk Universitesi
muhammedhns@gmail.com
Ozet

Giineydogu Anadolu Bolgesi, tarihi, kiiltiirel degerleri, dogal giizellikleri, inang¢ sistemleri ve
gastronomi gibi turizm agisindan sundugu zengin c¢esitlilikleriyle, sadece Tiirkiye i¢in degil, ayni
zamanda uluslararasi alanda da 6nemli bir turizm destinasyonudur. Ancak bélge, bir¢ok konuda
UNESCO’nun Diinya Miraslar Listesi’nde olmasina ragmen mevcut potansiyelinin ¢ok az bir
miktari turistlerin ilgisini gekmektedir. Yapay zeka gliniimiiziin en kullanigh ve hemen hemen her
alanda kullanimi olan 6zel bir aragtir. Biiyiik veri analizi, goriintii tanima, dogal dil isleme, karar
destek sistemleri ve tahmin modelleri gibi ¢esitli yapay zeka yontemleriyle 6geler arasindaki gizli
kalmis iligkiler ortaya ¢ikarilabilmektedir. Gilineydogu Anadolu Bolgesi’nin turizm O6gesi
acisindan ¢ok zengin olan c¢esitliligi ve nitelikleri, belirtilen yapay zeka yontemleri sayesinde
incelenecektir. Bolgenin tarihsel ve kiiltiirel kayitlart ve kaynaklari, benzer 6zellikleri tasiyan
turizm destinasyonlari, sosyal medya verileri, seyahat bloglari, ziyaret¢i yorumlari, turist
deneyimleri, paylasilan fotograf ve videolar her agidan incelenerek gizli kalmis iliskiler, siiregler
ve degisimler ortaya konulacak ve yapay zeka ile islenecektir. Cikan sonuglar neticesinde bolgenin
gergek degeri, dogru turizm planlamasinin yapilmasi ve gerekli yatirimlara olanak saglanmasi ile
heniiz kesfedilmemis veya yeterince tanitilmamis gizli turizm degerleri ortaya konulacaktir. Bu
calisma, yapay zeka tekniklerinden yararlanarak, Giineydogu Anadolu Bolgesi'nin kullanilmayan
turizm potansiyelini ortaya ¢ikarmayi, siirdiiriilebilir kalkinmasina ve diinya standartlarinda bir
destinasyon olarak tanitimina katkida bulunmay1 amag¢lamaktadir.

Anahtar Kelimeler: Giineydogu Anadolu Bélgesi, Turizm, Yapay zeka, Turizm 6gesi

DETERMINING THE HIDDEN TOURISM ELEMENTS OF THE
SOUTHEASTERN ANATOLIA REGION USING ARTIFICIAL
INTELLIGENCE METHODS

Abstract

The Southeastern Anatolia Region, with its rich historical, cultural values, natural beauties, belief
systems, and gastronomy, is an important tourism destination not only for Turkey but also
internationally. However, despite being on UNESCO's World Heritage List in many aspects, only
a tiny fraction of its existing potential attracts the attention of tourists. Artificial intelligence is a
versatile tool widely used in almost every field today. Hidden relationships between elements can
be revealed through various artificial intelligence methods such as big data analysis, image
recognition, natural language processing, decision support systems, and predictive modeling. The
diverse and rich qualities of the Southeastern Anatolia Region in terms of tourism elements will
be examined through the mentioned artificial intelligence methods. The region's historical and
cultural records and sources, similar tourism destinations, social media data, travel blogs, visitor
comments, tourist experiences, shared photographs, and videos will be thoroughly analyzed to
uncover hidden relationships, processes, and changes, which will then be processed using artificial
intelligence. The results obtained will reveal the region's true value, enabling proper tourism
planning and facilitating necessary investments to uncover hidden tourism assets that have yet to
be discovered or adequately promoted. By leveraging artificial intelligence techniques, this study
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aims to uncover the untapped tourism potential of the Southeastern Anatolia Region, contributing
to its sustainable development and promotion as a world-class destination.

Keywords: Southeastern Anatolia Region, Tourism, Artificial intelligence, Tourism element
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TURIZM GELIiSiMININ DESTEKLENMESINDE YEREL HALK-TURIST
DUYGUSAL DAYANISMASININ ROLU

Doc. Dr. Cenk Murat KOCOGLU
Karabiik Universitesi
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Prof. Dr. Mehmet PEKKAYA
Zonguldak Biilent Ecevit Universitesi
mehpekkaya@gmail.com
Ozet

Giintimiizde turizm hareketleri her gecen giin artmakta ve varligin1 hem ulusal hem de uluslararasi
boyutta saglamlastirmaktadir. Ozellikle bircok iilke ya da destinasyon turizmin daha da gelismesi
adma ¢alismalar yiiriitmektedir. Bu derece biiyiik bir turizm hareketi pek ¢ok olumlu ve olumsuz
etkileri de beraberinde getirmektedir. Bu alanda yapilan ¢aligmalar turizm faaliyetlerinin basta
ekonomik olmak iizere, sosyal, kiiltiirel ve gevresel etkilerinin bulundugunu ortaya koymaktadir
(Nunkoo ve Gursoy, 2017; Stylidis, 2018; Mason, 2020; Kogoglu vd., 2020). S6z konusu bu
etkilerin en 6nemli muhatabini ise turizm bolgesinde yasayan yerel halk olusturmaktadir. Turizm
sektoriinde yasanan tiim olumlu ya da olumsuz geligmeler yerel halkin yasaminda da olumlu ya
da olumsuz yonde dogrudan karsiligini1 bulmaktadir. Yerel halkin turizme yaklagimi, turizmin o
bolgedeki geligim siirecinde dogrudan etki sahibidir. Yerel halkin turizme olumlu yaklagiminin
bulunmadig, turizm faaliyetlerinin yeterince desteklenmedigi bir destinasyonda bu sektdrde
yeterli geligmenin saglanmasi da miimkiin olmayacaktir. Bu arastirmanin amact turizm
gelisiminin desteklenmesinde yerel halk-turist duygusal dayanigsmasinin roliinii ortaya koymaktir.
Bu ¢ergevede, aragtirma 6nemli bir kiiltiir turizmi destinasyonu olarak goriilen Safranbolu’da
kolayda oOrnekleme teknigi ile 317 kisiye anket uygulamasi gergeklestirilmistir. Arastirma
evreninin Safranbolu olarak se¢ilmesinin nedeni, 2024’te UNESCO Diinya Miras Listesine
girmesinin 30. Y1l doniimii olmas1 ve ayn1 yil Sakin Sehir iinvan1 almasidir. Elde edilen analiz
sonuglarma goére yerel halkin turistlerle duygusal dayanigmasimin turizm gelisiminin
desteklenmesi iizerinde onemli bir etkisinin oldugu tespit edilmistir. Bu baglamda o6zellikle
destinasyonlarda, yerel halk-turist dayanigmasinin saglanmasinin, turizm gelisimine destegi daha
iist seviyelere ¢ikaracaktir.

Anahtar kelimeler: Duygusal dayanigsma, yerel halk-turist dayanismasi, Turizm gelisim
destegi, Safranbolu.

THE ROLE OF RESIDENTS-TOURIST EMOTIONAL SOLIDARITY ON
SUPPORT FOR TOURISM DEVELOPMENT

Abstract

Nowadays, tourism movements are increasing day by day and strengthening their presence both
nationally and internationally. In particular, many countries or destinations are studying to further
develop tourism. Such a large tourism movement brings with it many positive and negative effects.
Studies conducted in this field reveal that tourism activities have social, cultural and
environmental impacts, especially economic (Nunkoo and Gursoy, 2017; Stylidis, 2018; Mason,
2020; Kogoglu et al., 2020). The most important addressee of these impacts is the local people
living in the tourism region. All positive or negative developments in the tourism sector have a
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direct response, positive or negative, in the lives of the local people. The approach of local people
to tourism has a direct impact on the development process of tourism in that region. It will not be
possible to achieve adequate development in this sector in a destination where local people do not
have a positive approach to tourism and where tourism activities are not adequately supported.
The aim of this research is to reveal the role of residents-tourist emotional solidarity on support
for tourism development. In this context, a survey was conducted with 317 people using simple
sampling technique in Safranbolu, which is considered an important cultural tourism destination.
The reason why Safranbolu was chosen as the research universe is that it will be the 30th
anniversary of its entry into the UNESCO World Heritage List in 2024 and that it will receive the
title of Slow City in the same year. According to the analysis results, it has been determined that
the emotional solidarity of residents with tourists has a significant impact on support for tourism
development. Thus, ensuring resident-tourist solidarity, especially in destinations, will increase
support for tourism development to higher levels.

Keywords: Emotional solidarity, Residents-tourist solidarity, Support for tourism development,
Safranbolu.
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TURIZM OGRENCILERININ KARIiYER GELECEGI ALGISI: VAN
YUZUNCU YIL UNIiVERSITESI TURIZM FAKULTESI ORNEGI

Dog. Dr. Tugce OZOGUL BALYALI
Van Yiiziincii Y1l Universitesi
tugceozogulbalyali@yyu.edu.tr

Dr. Ogr. Uyesi Bahadir inang¢ OZKAN
Van Yiiziincii Y11 Universitesi
bahadirinancozkan@yyu.edu.tr
Aras. Gor. Ezgi BAYRAM OZ
Van Yiiziincii Y1l Universitesi

ezgibayramoz@yyu.edu.tr

Ozet

Aragtirmanin amaci lisans diizeyinde turizm egitimi alan 6grencilerin kariyer gelecegi algilarinin
demografik ozelliklere gore farklilik gosterip gostermediginin incelenmesidir. Aragtirmanin
verileri, 2023-2024 egitim dgretim yilinda Van Yiiziincii Y1l Universitesi, Turizm Fakiiltesi’nde
O0grenim goren toplam 133 lisans Ogrencisinden anket teknigi kullanilarak toplanmuistir.
Ogrencilerin kariyer gelecegi algilarmin belirlenmesi icin 5°1i Likert tipi Kariyer gelecegi dlcegi
(KARGEL) kullanilmigtir. Oncellikle turizm &grencilerinin yas, cinsiyet, kariyer danismanligi
alma, boliimil isteyerek segme, mezun olduktan sonra meslegi yapma istegi, staj deneyimi, aile
egitim diizeyi, staj disinda ¢alisma deneyimi, sinif ve bolim gibi demografik bilgilerine yer
verilmistir. Elde edilen sonuglara gore 6grencilerin kariyer gelecegi algilarinin cinsiyete, kariyer
danigmanlig1 alip almamalarma ve boliimii isteyerek secip se¢gmelerine gére anlamli bir farklilik
sergilemedigi tespit edilmistir. Yine dgrencilerin Kariyer iyimserligi ve algilanan bilgi boyutlarina
iliskin algilart staj dist ¢alisma deneyimine gore anlamli bir farklilik gdstermezken, kariyer
uyumlulugu boyutuna iligkin algilari staj disi ¢alisma deneyimine goére anlamli bir farklilik
gosterdigi anlagilmistir. Ogrencilerin kariyer uyumlulugu ve algilanan bilgi boyutuna iliskin
algilart mezun olduktan sonra meslegi yapma isteklerine gore anlamli bir farklilik sergilememistir.
Bununla birlikte, 6grencilerin kariyer iyimserligi boyutlarina yonelik algilari mezun olduktan
sonra meslegi yapma isteklerine gére anlamli farkliliklar gostermistir. Analiz sonuglarina gore
ogrencilerin Kariyer uyumlulugu, Kariyer iyimserligi ve algilanan bilgi boyutlarina iliskin algilari
yas gruplarina, sinif diizeylerine, aile egitim diizeylerine ve yabanci dil bilgilerine gére anlamli
farkliliklar gdstermemistir. Ogrencilerin kariyer iyimserligi ve algilanan bilgi boyutlarina iliskin
algilar1 okuduklar1 boliimlere gore anlamli bir farklilik sergilememistir. Bununla birlikte,
o0grencilerin kariyer uyumlulugu boyutuna iliskin algilar1 okuduklar1 boliimlere gére anlamh
farklilik gostermistir.

Anahtar Kelimeler: Turizm 6grencileri, Kariyer gelecegi, Kariyer algisi, Kariyer beklentileri,
Istihdam beklentileri

TOURISM STUDE"NT'_S' CAREER FUTURE PERCEPTION: THE EXAMPLE
OF VAN YUZUNCU YIL UNIVERSITY TOURISM FACULTY
Abstract

The research examines whether undergraduate tourism students' career future perceptions differ
according to demographic characteristics. The data of the research was collected using the survey
technique from a total of 133 undergraduate students studying at Van Yiiziincii Y1l University,
Faculty of Tourism in the 2023-2024 academic year. A 5-point Likert-type Career Future Scale
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(KARGEL) was used to determine students' career future perceptions. First, demographic
information of tourism students such as age, gender, receiving career counseling, choosing the
department willingly, desire to do the profession after graduation, internship experience, family
education level, working experience outside of internship, class, and department are included.
According to the results obtained, it was determined that students' career future perceptions did
not differ significantly according to gender, whether they received career counseling or not, and
whether they chose the department willingly. Again, while students' perceptions of career
optimism and perceived knowledge dimensions did not show a significant difference according to
their non-internship working experience, it was understood that their perceptions of the career
compatibility dimension showed a considerable difference compared to their non-internship
working experience. Students' perceptions of career compatibility and perceived knowledge did
not differ significantly according to their desire to pursue the profession after graduation.
However, students' perceptions of career optimism dimensions showed significant differences
according to their desire to pursue the profession after graduation. According to the analysis
results, students' perceptions of career compatibility, career optimism, and perceived knowledge
dimensions did not show significant differences according to age groups, grade levels, family
education levels, and foreign language knowledge. Students' perceptions of career optimism and
perceived knowledge dimensions did not differ significantly according to the departments they
studied. However, students' perceptions of the career compatibility dimension differed
significantly depending on the departments they studied.

Keywords: Tourism students, Career future, Career perception, Career expectations,
Employment expectations
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TURIZM EGITiMi ALAN ON LiSANS OGRENCILERININ
SURDURULEBILIR TURIZME ALGISI
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Ozet

Siirdiiriilebilirlik, diinya ¢apinda turizmin biiyiimesi ve kalkinmasi i¢in hayati bir 6neme sahiptir.
Turizm endiistrisine siirdiiriilebilir turizm seklinde yansiyan; Kitle turizminin aksine ziyaret edilen
destinasyonda c¢evreye verilecek olan zararin en aza indirmeyi amaglayan, yerel halkin
imkanlarindan faydalanan bu turizm seklinin basarilt olabilmesi igin yerel halkin, ¢aliganlarin ve
ogrencilerin bilinglendirilmesi ve ilgili konu tizerine egitim almas: gerekmektedir. Bu ¢alismada
stirdiiriilebilir turizm algis1 iizerine gelismekte olan bir iilkenin gengligini ele alinarak bir kesit
olusturulmustur. Arastirmanin amaci turizm egitimi alan 6n lisans dgrencilerinin siirdiiriilebilir
turizm algisini ortaya ¢ikarmaktir. Nicel yontemin benimsendigi ¢alismada anket tekniginden
faydalanilmistir. Arastirma evrenini, Gaziantep Universitesi Turizm ve Otelcilik Meslek
Yiiksekokulunda turizm egitimi alan 258 &n lisans 6grencisi olusturmustur. Ogrencilerin
stirdiiriilebilir turizm algilarina gore; yerel halkin turizmden faydalanmasinin, yerel paydaslarla
iletigim ve katilim saglamasinin, destinasyon altyapisi ve tesislerin iyilestirmelerinin, kiltirel ilgi
cekici alanlar envanterinin 6nemli oldugu ortaya ¢ikmistir. Ogrencilerin siirdiiriilebilir turizmi
bolgelerinin gelismesi i¢in bir ara¢ olarak gordiikleri gdzlenmistir. Siirdiiriilebilir turizmin
gelisimi saglanirken kiiltiirel mirasin korunmasinin 6nemli bir faktdr oldugu sonucuna
ulagtlmugtir.

Anahtar Kelimeler: Siirdiiriilebilir turizm, Turizm egitimi, Algi, On lisans, Ogrenci

THE PERCEPTION OF ASSOCIATE DEGREE STUDENTS
RECEIVING TOURISM EDUCATION TO SUSTAINABLE TOURISM

Abstract

Sustainability is of vital importance for the growth and development of tourism worldwide.
Reflected in the tourism industry in the form of sustainable tourism; unlike mass tourism, in order
for this form of tourism to be successful which aims to minimize the damage to the environment
in the destination visited, benefiting from the opportunities of local people, local people,
employees and students need to raise awareness and receive education on the relevant topic. In
this study, a cross-section has been created on the perception of sustainable tourism by considering
the youth of a developing country. The aim of the research is to reveal the perception of sustainable
tourism of associate degree students receiving tourism education. In the study where the
quantitative method was adopted, the survey technique was used. The research universe was
composed of 258 associate degree students studying tourism at Gaziantep University Vocational
School of Tourism and Hotel Management. According to students' perceptions of sustainable
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tourism, it has become clear that the local population benefits from tourism, communication and
participation with local stakeholders, improvements to destination infrastructure and facilities,
inventory of cultural attractions are important. It has been observed that students see sustainable

tourism as a means for the development of their regions. It has been concluded that the protection
of cultural heritage is an important factor in ensuring the development of sustainable tourism.

Keywords: Sustainable tourism, Tourism education, Perception, Associate degree, Student
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ANILARI PiSIRMEK: GASTRONOMIi OGRENCILERININ MUTFAK
KiMLiGi UZERINDE ANNE ROLU

Doc¢. Dr. Cagdas ERTAS
Sirnak Universitesi
ertascagdas@hotmail.com
Ogr. Gor. Taner NUR
Strnak Universitesi
tanernur@gmail.com

Ozet

Bu calismada, gastronomi Ogrencilerinin mutfak kimlikleri {izerinde anne etkisinin rolii
incelenmektedir. Calismanin &rneklemini Sirnak Universitesi Gastronomi ve Mutfak Sanatlar
Boliimii 6grencileri olusturmaktadir. Nitel bir yaklasim kullanilarak, 6zellikle annelerin dahil
oldugu erken ailevi yemek etkilesimlerinin &grencilerin mutfak uygulamalarini nasil
sekillendirdigini kesfetmek i¢in yari yapilandirilmis goriismeler yapilmistir. Bulgular,
ogrencilerin anneleriyle ¢ocukluklarindaki mutfak deneyimlerini canli bir sekilde hatirladiklarini
ve geleneksel yemeklerin kokularinin ve tatlarinin kalict bir etki biraktigini ortaya koymaktadir.
Bu anne 6gretileri yalnizca pratik yemek pisirme becerileri saglamakla kalmamis, ayni zamanda
kiiltiirel degerleri ve geleneksel mutfak tekniklerine olan takdiri de asilamistir. Ogrenciler,
annelerinin gastronomi ve mutfak sanatlarina olan ilgilerine 6nemli katki sagladigini kabul
etmiglerdir. Ancak, geleneksel yemeklerin ve tekniklerin kaybolmasi konusunda endigelerini de
dile getirerek, bunlarin ¢agdas mutfak egitiminde siirekli olarak Oneminin vurgulanmasi
gerektigini belirtmislerdir. Bu ¢aligma, yemegin kiiltiirel ve duygusal boyutlarinin mutfak egitim
programlarina entegre edilmesinin 6nemini vurgulamaktadir.

Anahtar Sozciikler: Mutfak kimligi, An1, Anne rolii, Mutfak kiiltiirii, Yemek sosyolojisi

COOKING THE MEMORIES: THE ROLE OF MOTHERS ON THE
CULINARY IDENTITY OF GASTRONOMY STUDENTS

Abstract

This study examines the role of maternal influence on gastronomy students’ culinary identities.
The population of the study consists of students from the Gastronomy and Culinary Arts
Department of Sirnak University. Using a qualitative approach, semi-structured interviews were
conducted to explore how early familial food interactions, especially involving mothers, shaped
students’ professional aspirations and culinary practices. The findings reveal that students vividly
recall their childhood culinary experiences with their mothers and that the smells and tastes of
traditional dishes left a lasting impression. These maternal teachings not only provided practical
cooking skills but also instilled cultural values and an appreciation for traditional culinary
techniques. Students acknowledged that their mothers significantly contributed to their interest in
gastronomy and culinary arts. However, they also expressed concerns about the loss of traditional
dishes and techniques, stating that their importance should be continuously emphasized in
contemporary culinary education. This study emphasizes the importance of integrating the cultural
and emotional dimensions of food into culinary education programs.

Keywords: Kitchen identity, Memory, Mother role, Kitchen culture, Food sociology
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TURIZM-EDEBIYAT iLiSKiSi BAGLAMINDA AHMET HASIM’IN
FRANKFURT SEYAHATNAMESI

Abdiilmecit CATANAK
Van Yiiziincii Y11 Universitesi

Ozet

Turizm ve edebiyat, genel olarak birbirlerine uzak alanlar olarak kabul edilen iki disiplindir.
Ancak modern zamanda disiplinler arasi mesafenin neredeyse yok olugunun yani sira turizm
sektoriindeki gelismeler turizm-edebiyat iligkisinin de 6nemli kilmistir. Batida bu konudaki
bilimsel yaymlar, ozellikle turizm ve kiiltiir bilimi alanlarinin zaman zaman ortakligina,
birlikteligine isaret etmistir. Edebi eserlerin, yazar ve sairlerin; siyaset, psikoloji ve turizm gibi
farkli alanlar i¢in 6nemini aragtirmak aragtirmacilarin ilgi odagi olmaya baglamisgtir. Turizmin
edebiyatla iliskisi ya da etkilesimi, edebiyat eserlerinin birey ve toplum iizerindeki dogrudan veya
dolayli etkileri kapsaminda degerlendirilebilir. Bunun yani sira okuma ve gezme ya da seyahat
etme arasinda agik bir iliski oldugunu sdyleyebiliriz. Zira okuma olgusu seyahat etmeyi, seyahat
etme de okumay1 dogurabilir. Tiirk Edebiyatinin 6énemli isimlerinden biri olan Ahmet Hagim’in
Frankfurt Seyahatnamesi bu minvalde okunabilecek eserlerden biridir. Ahmet Hasim 1924’ten
1932’ye kadar Italya, Fransa ve Almanya’da bulunus ve bu seyahatlerle ilgili izlenim ve fikirlerini
kaleme almistir. Sairin degisik bir bakis agisina dayanan bu izlenim ve fikirleri dikkat gekicidir.
Kendisinin tedavi amagh yaptigi son seyahati, Frankfurt seyahatidir. Frankfurt Seyahatnamesi
yirmi yazidan olusmaktadir. Bu tebligde s6zii edilen eser turizm ve edebiyat iliskisi baglaminda
degerlendirilecektir.

Anahtar Kelimeler: Turizm, Edebiyat, Ahmet Hasim, Frankfurt Seyahatnamesi

AHMET HASIM'S FRANKFURT SEYAHATNAMESI (FRANKFURT TRAVEL
BOOK) IN THE CONTEXT OF TOURISM-LITERATURE RELATIONSHIP

Abstract

Tourism and literature are two disciplines that are generally considered distant from each other.
However, in modern times, in addition to the almost disappearance of interdisciplinary distance,
developments in the tourism sector have made the tourism-literature relationship important.
Scientific publications on this subject in the West have occasionally pointed out the partnership
and unity of the fields of tourism and cultural science. Literary works, writers and poets;
Investigating its importance for different fields such as politics, psychology and tourism has
become the focus of attention of researchers. The relationship or interaction of tourism with
literature can be evaluated within the scope of the direct or indirect effects of literary works on the
individual and society. In addition, we can say that there is a clear relationship between reading
and traveling. Because the phenomenon of reading can lead to travelling, and traveling can lead
to reading. Frankfurt Travel Book by Ahmet Hagim, one of the important names of Turkish
Literature, is one of the works that can be read in this context. Ahmet Hagim was in Italy, France
and Germany from 1924 to 1932 and wrote down his impressions and ideas about these travels.
These impressions and ideas of the poet, based on a different perspective, are remarkable. His last
trip for treatment was to Frankfurt. Frankfurt Travelogue consists of twenty articles. The work
mentioned in this paper will be evaluated in the context of the relationship between tourism and
literature.

Keywords: Tourism, Literature, Ahmet Hasim, Frankfurt Travelog
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YAPAY ZEKA YEME DAVRANISINI TAHMIN EDEBILIiR Mi?

Dr. Ogr. Uyesi Yusuf BAYRAKTAR
Atatiirk Universitesi
yusuf.bayraktar@atauni.edu.tr

Ozet

Yapay zeka uygulamalar1 son yillarda oldukga ilgi ¢eken bir teknoloji olarak gériilmektedir. Bu
teknoloji yasamin her alaninda etkisini gosterirken akademik arastirmalarda da siklikla bagvurulan
bir alan haline gelmistir. Buna gére bu aragtirmada yapay zekanin insan psikolojisini anlama
yetenegi incelenmistir. iki asamadan olusan arastirma siirecinde nicel arastirma metodolojisini
benimsemistir. Birinci asamada katilimcilarin sokak lezzetlerine iliskin hedonik deger ve faydaci
deger algilari tarama deseni esas alinarak incelenmistir. 116 katilimecidan anket teknigiyle veri
toplanmis ve gercek veri seti olusturulmustur. ikinci asamada gergek veri setine benzer dzellikte
olacak sekilde yapay zekd uygulamasiyla ve fine-tuning teknigiyle yeni bir veri seti
olusturulmustur. Bu iki veri setinin karsilastirildig1 arastirma sonuglarina gére normallik dagilima,
giivenilirlik analizi, korelasyon, regresyon analizlerinde iki veri setinde benzer sonuglar elde
edilmistir. Iki veri setinin birlestirilmesiyle birlikte yapilan diizenleyici etki analizi sonucunda veri
tiirlinlin hedonik deger ile faydaci deger degiskenleri arasindaki iliskide diizenleyici rol oynadigi
tespit edilmistir. Arastirma sonuglar1 incelendiginde yapay zekanin gergek drneklem veri setiyle
benzestigi noktalarin daha fazla oldugu, fakat yapay zeka veri setinin tam olarak gergek veri setiyle
ortiismedigi noktalarin mevcut oldugu tespit edilmistir.

Anahtar Kelimeler: Yapay Zeka, Makine Ogrenmesi, Sokak Lezzetleri, Yeme Davranist

CAN ARTIFICIAL INTELLIGENCE PREDICT EATING BEHAVIOUR?
Abstract

Artificial intelligence applications are seen as a technology that has attracted a lot of attention in
recent years. While this technology shows its effect in all areas of life, it has become a frequently
used field in academic research. Accordingly, in this research, the ability of artificial intelligence
to understand human psychology is examined. In the research process consisting of two stages,
quantitative research methodology was adopted. In the first stage, the hedonic value and utilitarian
value perceptions of the participants regarding street flavours were examined based on the survey
design. Data were collected from 116 participants by questionnaire technique and a real data set
was created. In the second stage, a new data set was created with an artificial intelligence
application and fine-tuning technique similar to the real data set. According to the research results
comparing these two data sets, similar results were obtained in normality distribution, reliability
analysis, correlation and regression analyses. As a result of the regulatory effect analysis
conducted by combining the two data sets, it was determined that the data type played a regulatory
role in the relationship between hedonic value and utilitarian value variables. When the results of
the research were analysed, it was found that there are more points where artificial intelligence is
similar to the real sample data set, but there are points where the artificial intelligence data set
does not fully overlap with the real data set.

Keywords: Artificial intelligence, Machine learning, Street food, Eating behaviour
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HANGISi? GASTRONOMI TURIZMi, GASTRONOMIK TURIZM, MUTFAK
TURIZMi, YEMEK TURIZMIi Mi? KAVRAMSAL BiR TARTISMA

Dog. Dr. Sait DOGAN,
Iskenderun Teknik Universitesi
sait.dogan@iste.edu.tr
Ogr. Gor. Dr. Yasin OZASLAN
Yalova Universitesi
yasinozaslan@yalova.edu.tr
Ozet

Giliniimiiz turizm hareketlerinin biiyiimesine paralel olarak, yemek kiiltiiriine yonelik seyahatler
de siirec igerisinde artig gostermistir. Literatiirde Mutfak Turizmi, Yemek turizmi, Gastronomik
turizm, Gastronomi turizmi gibi farkli isimlerle tanimlanan bu seyahatler, son yillarda sosyal
medya platformlar1 ve diinyaca iinlii seflerin, restoranlarin ve etkinliklerin yer aldigi yemek
televizyonu programlarinin yardimiyla ana akim haline donligmistiir. Bu akim iilkemizde,
ozellikle 2010 sonrasinda aggilik ile gastronomi ve mutfak sanatlar1 egitimine olan ilgiyi artirmus,
alanda egitim veren egitim kurumu sayisinin ve ilgili alanda ¢alisan akademisyen sayisinin da
ciddi oranda artmasina etki etmistir. Bunun sonucu olarak alanda yapilan akademik ¢aligma sayisi
da giin gectikge artis gostermistir. Ulkemizde ilgili alanda yapilan galismalarin genel egilimine
turizm agisindan bakildiginda, konunun ¢ok biiylik ¢ogunlukta “Gastronomi Turizmi” olarak ele
alindig1 goriilmektedir. Oysaki yabanci literatiirde arastirmacilarin konuyu sadece “Gastronomi
Turizmi” olarak ele almadigi; “Gastronomik Turizm”, “Yemek Turizmi” ve “Mutfak Turizmi”
gibi farkli bagliklarla da konuyu ele aldiklar: tespit edilmistir. Bu kapsamda ¢aligmanin temel
amaci, yabanci literatirdeki yemek turizmine yonelik olarak kullanilan bu farkli
basliklandirmalarin kullanimini irdeleyerek literatiire ve alana katki sunmaktir. Caligma, yabanci
literatiirde kullanilan “Gastronomi turizmi”, “Gastronomik Turizm”, “Yemek Turizmi” ve
“Mutfak Turizmi” baglikli arastirmalarin kullanim yerlerini tanimlayarak, bu kavramlarin birbiri
yerine gecebilecek/ikame kavramlar olup olamayacagi sorusuna cevap arama ugrasi icerisindedir.
Amag dogrultusunda Web of Science’da Ingilizce olarak yayimlanmis olan ilgili bashktaki
¢aligmalar irdelenmis, arastirma sonucunda giiniimiize dek 294 arastirmanin yayimlandigi tespit
edilmistir. Ulkemizin aksine yemek turizmi iizerine yapilan galismalarda “Gastronomi turizmi”
konulu galigmalarin toplam arastirmalarin yaklasik yiizde 12’sini; “Gastronomik Turizm” konulu
caligmalar ylizde 17’sini; “Mutfak Turizmi” konulu ¢alismalar yiizde 25’ini; “Yemek Turizmi”
konulu ¢aligmalar ise toplam aragtirmalarin yiizde 46’sin1 olusturmustur.

Anahtar Kelimeler: Gastronomi turizmi, Gastronomik turizm, Yemek turizmi, Mutfak turizmi

WHICH ONE? GASTRONOMY TOURISM, GASTRONOMIC TOURISM,
CULINARY TOURISM, FOOD TOURISM? A CONCEPTUAL DISCUSSION

Abstract

In parallel with the growth of today's tourism movements, travels for food culture have also
increased in the process. These travels, defined by different names in the literature such as
Culinary Tourism, Food Tourism, Gastronomic Tourism, Gastronomy Tourism, have become
mainstream in recent years with the help of social media platforms and food television programs
featuring world-famous chefs, restaurants and events. This trend has increased the interest in
Cookery and Gastronomy & Culinary Arts education my education in our country, especially after
2010, and has affected the significant increase in the number of educational institutions providing
education in the field and the number of academicians working in the relevant field. As a result,
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the number of academic studies in the field has increased day by day. When we look at the general
trend of the studies carried out in the relevant field in our country from the perspective of tourism,
it is seen that the subject is mostly addressed as "Gastronomy Tourism". However, in foreign
literature, researchers do not address the subject only as "Gastronomy Tourism"; It has been
determined that they discuss the subject under different titles such as "Gastronomic Tourism",
"Food Tourism", "Culinary Tourism". In this context, the main purpose of the study is to contribute
to the literature and the field by examining the use of these different headings used for food tourism
in foreign literature. The study attempts to find an answer to the question of whether these concepts
can be interchangeable/substitute by defining the usage areas of the research titled "Gastronomy
tourism", "Gastronomic Tourism", "Food Tourism" and "Culinary Tourism" used in foreign
literature. In line with the purpose, studies on the relevant title published in English on Web of
Science were examined, and as a result of the research, it was determined that 294 studies have
been published in the relevant field to date. Unlike in our country, in studies on food tourism,
studies on "Gastronomy tourism™ constitute approximately 12 percent of the total research; Studies
on "Gastronomic Tourism™ account for 17 percent; Studies on "Culinary Tourism" account for 25
percent; Studies on "Food Tourism™ constituted 46 percent of the total research.

Keywords: Gastronomy tourism, Gastronomic tourism, Food tourism, Culinary tourism
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GASTRONOMI TURIZMI iLE iLGILi CALISMALARIN BIBLIYOMETRIK
ANALIZ YONTEMIYLE iNCELENMESI

Ogr. Gor. Dr. Yasin OZASLAN
Yalova Universitesi
yasinozaslan@yalova.edu.tr
Dog. Dr. Sait DOGAN,
Iskenderun Teknik Universitesi
sait.dogan@iste.edu.tr

Ozet

Gastronomi turizmi, giderek daha fazla ilgi ¢eken bir alan haline gelmistir ve bu dogrultuda
yapilan akademik ¢alismalarin sayisi artmaktadir. Bu ¢aligma, 1998-2024 yillar1 arasinda Web of
Science veri tabaninda yer alan 154 farkli dergiden elde edilen 368 makale (ingilizce) {izerinden
yapilan bibliyometrik analizle gastronomi turizmi literatiiriindeki gelisimi ve trendleri incelemeyi
amaclamaktadir. Degerlendirmeye alinan yayinlarin c¢ogunlugunu makaleler olustururken,
calismalarin ¢ogunlukla birden fazla yazar tarafindan kaleme alindig: tespit edilmistir. Son on
yilda yayimlanan yayin sayisinda belirgin bir artis gézlenmistir. Ayrica son bes yildaki ortalama
yaym sayist 50°dir. Arastirmacilarin %92,2’sinin gastronomi turizmi alanindaki caligmalara
sadece bir yayinla katkida bulunduklar1 tespit edilmis, Lotka yasasina gore bu verinin literatiir
acisindan yetersiz oldugu sonucuna varilmigtir. Caligmalar incelendiginde gastronomi turizmi
yerine kullanilabilen kavramlar (gastronomik turizm, mutfak turizmi ve yemek turizmi) disinda
siklikla  kullanilan  anahtar kelimelerin;  siirdiirilebilirlik, memnuniyet, motivasyon,
bolimlendirme, kiiltiir, otantiklik, yerel yiyecek, kirsal kalkinma gibi kavramlardan olustugu
goriilmektedir. Ulkeler bazinda en yogun arastirmalarin gergeklestirildigi bolgeler arasinda
Ispanya, Tiirkiye, Portekiz, Sirbistan ve Cin 6ne ¢ikmaktadir. Bu calisma, gastronomi turizmi
alanindaki akademik gelisimleri ve gelecekteki arastirmalara yonelik potansiyel odak noktalart
belirlemek adina kapsamli bir analiz sunmaktadir. Elde edilen bulgular, aragtirmacilar ve endiistri
profesyonelleri i¢in gelecekteki ¢aligmalarina yon verme konusunda degerli bir kaynak olabilir.

Anahtar Kelimeler: Gastronomi, Mutfak, Turizm, Bibliyometrik analiz, Bibliyoshiny

INVESTIGATION OF STUDIES ON GASTRONOMY TOURISM USING
BIBLIOMETRIC ANALYSIS METHOD

Abstract

Gastronomy tourism has become an increasingly interesting field and the number of academic
studies in this field is increasing. This research aims to examine the development and trends in
gastronomic tourism literature through a bibliometric analysis of 368 English-language articles
obtained from 154 different journals indexed in the Web of Science database between 1998 and
2024. While articles constitute the majority of the publications considered, it was observed that
studies are often authored by multiple contributors. A significant increase in the number of
publications in the last decade was noted, with an average of 50 publications in the last five years.
Furthermore, 92.2% of researchers have contributed only one publication in the field of
gastronomic tourism, indicating a potential inadequacy in the literature according to Lotka's law.
Keywords frequently used, aside from terms interchangeable with gastronomic tourism
(gastronomic tourism, culinary tourism, and food tourism), include sustainability, satisfaction,

57


mailto:yasinozaslan@yalova.edu.tr
mailto:sait.dogan@iste.edu.tr

International West Asia
IWA Congress of Tourism
Research
25th-27th Apr 2024 SIRNAK, TURKIYE IWACT'24
motivation, segmentation, culture, authenticity, local food, and rural development. Notable
regions where intensive research has been conducted include Spain, Turkey, Portugal, Serbia, and
China. This study provides a comprehensive analysis to identify potential focal points for future

research in gastronomic tourism, offering valuable insights for researchers and industry
professionals to guide their future work.

Keywords: Gastronomy, Culinary, Tourism, Bibliometric Analysis, Biblioshiny
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ESKIi TURKCEDE TURIZMLE iLGIiLi SOZCUKLER

Sevda Ozen ERATALAY
Van Yiiziincii Yil Universitesi
sevdaeratalay@hotmail.com
Ozet

Tirk Dil Kurumu Sézliigiinde “dinlenme, eglenme, gérme, tanima vb. amaglarla yapilan gezi”
tanimiyla kargimiza c¢ikan turizm sozciigii, Fransizca kokenlidir. Tiirk¢ede turizmle ilgili
sozciiklerin ¢ogu yabancidir. Ornegin Arapcadan Tiirkgeye gecmis seyahat sozciigii, yolculuk ve
gezi anlamlarina gelir. Giiniimiizde turizm denilince ilk akla gelen otel sdzctigii Fransizca hotel
ve devamli seyahat eden, gezen kisilere de turist denmektedir. Bu sozciiklerin yani sira daha ¢ok
edebi metinlerde ve bazi giinliik konusmalarda karsilagtigimiz Arapca seyyah sozciigiinii de
kullaniriz. Oysa gezme, gezinti, gezgin sozciikleri, Tiirk¢enin tarihsel metinlerinden giliniimiize
turizmle ilgili s6zciiklerden sadece bir kagidir. Bu giin turizm, turist, otel vb. sozciikler Tiirk¢eye
o kadar yerlesmistir ki kullanimlarinin siklig1 neredeyse fark edilemeyecek seviyededir. Peki,
bunun zarari ne olabilir? Aslinda 6zgiin dilde kabul gérmiis, alisilmis ya da dile uydurulmus
yabanci sozciikler ve kavramlar konusma dilinde pek de rahatsiz edici degildir. Ancak yazma
noktasinda bu ve benzeri sdzciikler sorun olusturabilmektedir. Bugiin {iniversitedeki 6grenciler de
dahil pek ¢ok kisi, yabanct baz1 sdzciiklerin yazimimni karistirabilmektedir. Spor, Hristiyan gibi
sozciiklerde ilk iki ses arasina iinlii koyan (sipor, Hiristiyan) cogu kisi bunu, konusma ve
sOylemden otiirli yapmaktadir. Yani bu sozciikler sdylenirken ilk iki {insiiz arasinda {inlii varmis
gibi sdylenmektedir. Iste buradan hareketle turizm ya da turist gibi sozciiklerin yazilis1 da zor
olabilmektedir. Oysa Tiirk¢ede gezi, gezgin, gezenti, gezegen gibi hem sdylenisi hem de yazilist
kolay sozciikler bulunmaktadir. Elbette giinliik hayatta dil, var olan ve uzun siiredir kullanilan
alistlmig sozciikleri tercih eder. Ancak giinimiizde yeni olarak diigiiniilen turizmin ve turizmle
ilgili sozciiklerin, cogunun, Tiirk¢enin eski donemlerinde kullanilmis olmasi dikkate deger bir
durumdur. Caligmada, Tirkc¢enin tarihsel metinlerinden hareketle turizmle ilgili sdzciiklerin
(gezegen, keziig, kezgiig, yerlendiirmek, yerciigez, yolaget, yolgt, yurtei...) bigimleri ve anlamlari
tizerinde durulacaktir. Caligmayla Tiirk¢enin soz varligina katki sunmasi amaglanan sozciiklerin
ayn1 zamanda sdylenmesi zor yabanci sozciiklere de segenek olabilecegi diisiiniilmiistiir.

Anahtar Kelimeler: Turizm, Turist, Yabanc1 s6zciik, Gezgin, Gezegen, Tiirkce

WORDS RELATED TO TOURISM IN OLD TURKISH
Abstract

In the Turkish Language Association Dictionary, it is defined as “rest, entertainment, seeing,
recognition, etc. The word tourism, defined as "a trip for the purpose of travelling”, is of French
origin. Most of the words related to tourism in Turkish are foreign. For example, the word travel,
transferred from Arabic to Turkish, means journey and excursion. Nowadays, when tourism is
mentioned, the first word that comes to mind is hotel in French, and people who constantly travel
and wander are called tourists. In addition to these words, we also use the Arabic word traveler,
which we encounter mostly in literary texts and in some daily conversations. However, the words
wandering, wandering and traveler are just a few of the words related to tourism from historical
Turkish texts to the present day. On this day, tourism, tourists, hotels, etc. The words are so
ingrained in Turkish that the frequency of their use is almost unnoticeable. So, what harm could
this do? In fact, foreign words and concepts that are accepted, habitual or adapted to the original
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language are not very disturbing in spoken language. However, these and similar words can cause
problems when writing. Today, many people, including university students, may confuse the
spelling of some foreign words. Most people who put a vowel (spor, Christian) between the first
two sounds in words such as sports and Christian do this due to speech and discourse. In other
words, when these words are said, they are said as if there was a vowel between the first two
consonants. From this point of view, spelling words such as tourism or tourist can be difficult.
However, there are words in Turkish that are easy to pronounce and write, such as Gezi, Traveler,
Gezinti, and Planet. Of course, in everyday life, language prefers familiar words that exist and
have been used for a long time. However, it is noteworthy that most of the tourism and tourism-
related words, which are considered new today, were used in the old periods of Turkish. In the
study, we will focus on the forms and meanings of words related to tourism (gezegen, kereiig,
keregiic, serdiirmek, yerciligez, yolagci, yolci, yurtci...) based on historical Turkish texts. It is
thought that the words that are intended to contribute to the vocabulary of Turkish with the study
can also be an alternative to foreign words that are difficult to say

Keywords: Tourism, Tourist, Foreign word, Traveler, Traveling, Turkish.
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KULTUR ROTALARININ KURGULANMASININ KIRSAL KALKINMA
UZERINDEKI ETKIiSi: ADIYAMAN ORNEGI

Prof. Dr. Faruk ALAEDDINOGLU
Van Yiiziincii Y1l Universitesi
alaeddinoglu@yyu.edu.tr
Zafer BABACAN
Van Yiiziincii Y1l Universitesi
22920007011@yyu.edu.tr
Ozet

Tarih boyunca bereketli topraklar olarak bilinen ve 6nemli ticaret yollarinin kavsaginda bulunan
Adiyaman ili birgok medeniyete ev sahipligi yapmistir. Ancak giiniimiizde stratejik 6nemini
kaybeden kent zamanla ekonomik fonksiyonu da biiyiik 6l¢iide yitirmistir. Bu ¢alismanin amact
kentte bir donem varliklarini siirdiiren medeniyetlere ait kiiltiir varliklarini biitiinciil bir yaklagim
icerisinde kiiltiir rotas1 kurgulayarak turizme kazandirmak ve yerelde ekonominin canlanmasini
saglamaktir. Kiiltiirel varliklarin korunmasinda 6nemli bir arag olan kiiltiir rotalar1 gelenek, yasam
tarzlari, el sanatlari, inang, dogal peyzaj, mimari ve tarihi degerler gibi miraslarin kesfini
ziyaretcilere kazandirmaktadir. Bu kesif turizm varliklarin korunmasini saglarken bir taraftan da
bu varliklarin ulusal ve uluslararasi 6lgekte taninirligini artirdigi gibi kirsal kalkinma agisindan da
onemli katkilar1 vardir. Bu katkilar ise yerel halkin sosyal yapisini, beklentilerini ve
potansiyellerini iist diizeye tagir. Adiyaman i¢in kurgulanan kiiltiir turizm rotasinin ana temasint
Nemrut Dagi Milli Parki olusturmakla beraber birbirinden bagimsiz ve farkli ¢ekicilikleri bulunan
turizm varliklar1 da rota icerisinde yer almaktadir. Adiyaman ilinin kirsal kalkinmasinda énemli
bir potansiyele sahip olan turizm varliklarinin belirlenmesi ve bir rota i¢erisinde biittiinciil bir bakis
gelistirilebilmesi i¢in ¢alismada anket yontemi kullanilmigtir. Anket 18 yasini doldurmus kentteki
turistik destinasyonlardan birini veya birkagini ziyaret eden farkli 6grenim seviyesine sahip 188’
erkek 162’si kadin olmak iizere toplamda 350 katilimciya uygulanmistir. Adiyaman igin
diistiniilen kiiltir rotas1 kapsamina merkez dahil 5 il¢e ve 29 koy eklenmistir. Toplamda 391,6 km
mesafeye sahip giizergahin gezi programi iki giin seklinde planlanmis rota tizerinde pansiyonlar
ve butik oteller kirsal konaklama tesisleri olarak diigiiniilmiistiir. Bilinirligi fazla olan turizm
varliklart ile az olan varliklar rota igerisinde birbirine entegre edilerek biitiinciil bir bakis agist
gelistirilmistir. Bu sayede bilinirligi az olan turizm varliklarinin 6n plana ¢ikmasi saglanarak
buralara yeni taleplerin olugmasi: hedeflenmistir. Ayrica hazirlanan rota iizerindeki yerlesmelerde
kiigiik capli isletmelerin, hediyelik esya veya yoresel iiriinlerin satist ile ekonomide canliligin
saglanmasi da hedeflenmektedir. Bu canlilik kirsalda yeni isi alanlaria ve isttihdama doniisecegi
gibi kapasite biiyiikliigiine bagli gogii yavaslatabilecek veya tamamen ortadan kaldirabilecektir.
Boylelikle ekonomik kazang elde eden kirsal yerlesimciler bu destinasyonlar i¢in birer goniillii
koruyuculara doniiseceginden turizme konu olan varliklarin siirdiiriilebilirligi de saglanmis
olacaktir. Zamanla rota iizerindeki destinasyonlarin hizmet alanlari, alt yapilar1 ve ulasim
sistemleri de gelen turist sayisina bagl olarak sekillenecektir.

Anahtar Kelimeler: Adiyama ili, Kiiltiir rotalar1, Kirsal kalkinma

THE EFFECT OF DESIGNATING CULTURAL ROUTES ON RURAL
DEVELOPMENT: ADIYAMAN EXAMPLE

Abstract
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Adiyaman province, known as fertile lands throughout history and located at the crossroads of
important trade routes, has hosted many civilizations. However, the city, which has lost its
strategic importance today, has also largely lost its economic function over time. The aim of this
study is to bring the cultural assets of the civilizations that continued their existence in the city for
a period of time to tourism by creating a cultural route in a holistic approach and to ensure the
revival of the local economy. Cultural routes, which are an important tool in the protection of
cultural assets, enable visitors to discover heritage such as traditions, lifestyles, handicrafts,
beliefs, natural landscape, architecture and historical values. While this discovery ensures the
protection of tourism assets, it also increases the recognition of these assets on a national and
international scale and has important contributions to rural development. These contributions raise
the social structure, expectations and potential of the local people to a higher level. Although the
main theme of the cultural tourism route designed for Adiyaman is Nemrut Mountain National
Park, tourism assets that are independent of each other and have different attractions are also
included in the route. The survey method was used in the study to identify tourism assets that have
an important potential in the rural development of Adryaman province and to develop a holistic
view within a route. The survey was applied to a total of 350 participants, 188 men and 162
women, with different education levels, who were over 18 years old and visited one or more of
the tourist destinations in the city. 5 districts and 29 villages, including the center, have been added
to the cultural route planned for Adiyaman. The itinerary of the route, which has a total distance
of 391.6 km, is planned as two days, and hostels and boutique hotels are considered as rural
accommodation facilities on the route. A holistic perspective has been developed by integrating
well-known tourism assets with less well-known ones within the route. In this way, it is aimed to
create new demands for tourism assets that are less well-known by bringing them to the fore. It is
also aimed to stimulate the economy by selling small-scale businesses, souvenirs or local products
in the settlements along the prepared route. This vitality will turn into new business areas and
employment in rural areas, as well as slow down or completely eliminate migration due to capacity
size. In this way, the sustainability of assets subject to tourism will be ensured, as rural settlers
who gain economic gain will turn into volunteer guardians for these destinations. Over time, the
service areas, infrastructures and transportation systems of the destinations on the route will also
be shaped depending on the number of incoming tourists.

Keywords: Adiyaman Province, Cultural routes, Rural development
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KULTUREL ROTALARIN OLUSTURULMASININ KULTUR MIRAS
ALANLARININ KORUNMASINA VE TANITIMINA ETKIiSI ADIYAMAN
BESNI ORNEGI: “BETHESNA KULTUR YOLU”

Prof. Dr. Faruk ALAEDDINOGLU
Van Yiiziincii Y1l Universitesi
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Zafer BABACAN
Van Yiiziincii Y1l Universitesi
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Ozet

Adiyaman ilinin Besni il¢esi birgcok medeniyetin u¢ bolgesi olmustur. Konumundan dolay1 ¢ok
hareketli askeri ve ticari bir kent olan ilge tarihi, kiiltiirel ve dogal varliklartyla turizm agisindan
Ozel bir yere sahiptir. Ayn1 zamanda sulak ve ormanlik arazilerin varlig1 kenti ¢ekici bir alan haline
getirmis bu da kentin siirekli canli kalmasini saglamistir. Bu yiizden tarihsel siiregte kente cennete
es anlaminda kullanilan “Bethesna” ismi verilmistir. Ancak kentin sahip oldugu bu ¢ekiciliklere
doniik gercek anlamda potansiyel bir alan ¢aligmast yapilmamis ve kent merkezinin ¢eperlerinde
kalan varliklarin 6nemli bir boliimii maalesef kendi kaderlerine terkedilmistir. Bu arastirma
¢alismasinin amaci da kentin turizm potansiyelinin belirlenmesini saglayarak turizme konu olan
varliklart biitiinciil bir bakis acist igerisinde kiiltlir rotasinda toplamaktir. Calismada CBS
kullanilarak turizm rotalarin planlanmasi, rotalardaki uygun ulasim yollarimin ve ¢ekiciliklerin
belirlenmesi, turizm gelisim bolgelerindeki alternatif rotalarin olusturulmasi ve rotalarin
gorsellestirilerek haritalanmasi konularinda; kamu, 6zel kesim ve destinasyon yoneticilerine,
turizm sektoriinde faaliyet gosteren isletmelere yardimei olmak amaciyla hazirlanmastir.
Calismamiz Besni Miizesi’nden baglayip Besni c¢evresinde bulunan tarihi, kiiltiirel ve dogal
varliklart kapsayan bir kiiltiir rotast olarak hazirlanmistir. Giizergahimizda tiimiiliisler, anit
mezarlar, kopriiler, lejyon yollari, hamamlar, camiler, eski ticaret yollari, kesme ve yigma tepeler,
eski ¢aglardan kalan magara yerlesmeleri ve magara mezarlar1 bulunmaktadir. Kiiltiir rotasinin
olusturulmastyla bilinirligi fazla olmayan destinasyonlar 6n plana ¢ikarilacak, turizm varliklarina
ev sahipligi yapan yerlere gelen turistlerin agirlanmasindan elde edinilen ekonomik kazang ile
kirsal kalkinma desteklenecek ayrica bu varliklarin korunmasinda yerel ve goniillii koruyucular
olusturtulacaktir.

Anahtar Kelimeler: Bethesna, Kiiltiir rotasi, Siirdiiriilebilir turizm, Kirsal kalkinma

THE EFFECT OF CREATING CULTURAL ROUTES ON THE PROTECTION
AND PROMOTION OF CULTURAL HERITAGE AREAS ADIYAMAN BESNI
EXAMPLE “BETHESNA CULTURAL ROAD

Abstract

Besni district of Adiyaman province has been the extreme region of many civilizations. The
district, which is a very active military and commercial city due to its location, has a special place
in terms of tourism with its historical, cultural and natural assets. At the same time, the presence
of wetland and forested lands has made the city an attractive area, which has ensured that the city
remains constantly alive. That is why, throughout history, the city was given the name "Bethesna",
which means equivalent to heaven. However, no real potential field work has been carried out on
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these attractions of the city, and unfortunately, a significant part of the assets remaining on the
periphery of the city center have been abandoned to their own fate. The purpose of this research
study is to determine the tourism potential of the city and to collect the assets subject to tourism
along the cultural route in a holistic perspective. In the study, planning of tourism routes using
GIS, determining suitable transportation routes and attractions on the routes, creating alternative
routes in tourism development areas and visualizing and mapping the routes; It has been prepared
to assist public, private sector and destination managers, as well as businesses operating in the
tourism sector. Our study has been prepared as a cultural route starting from the Besni Museum
and covering the historical, cultural and natural assets around Besni. On our route there are tumuli,
mausoleums, bridges, legion roads, baths, mosques, old trade routes, cut and stacked hills, cave
settlements and cave tombs from ancient times. By creating a cultural route, destinations that are
not well known will be brought to the fore, rural development will be supported with the economic
gain obtained from hosting tourists coming to places that host tourism assets, and local and
volunteer guardians will be created to protect these assets.

Keywords: Bethesna, Cultural route, Sustainable tourism, Rural development
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SIRNAK’TAKI iISLAM VE HIRISTIYAN MIMARISI

Dog¢. Dr. Mehmet TOP
Van Yiiziincii Y1l Universitesi
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Elvan OFLAS
Van Yiiziincii Y1l Universitesi
elvanoflas3528@gmail.com
Ozet:

Anadolu cografyasinin her bir kosesi dogal giizellikleri yaninda kiiltiirel zenginlikleri ile dikkat
¢cekmektedir. Bu cografyanin giineydogusunda yer alan Sirnak’in yeni il olmasina ragmen;
iizerinde barindirdigt zengin kiiltiirel dokunun biiyiik bir kismi ortagag ve sonrasina aittir.
Bolgenin daglik ve engebeli cografyalarindan birini teskil etmesi mimari ve kent dokusunu
etkileyen bir faktor olarak karsimiza ¢ikmaktadir. Bunun diginda Sirnak’in gegmiste merkez olma
ozelligi gostermemesi il merkezinden ziyade gevresi ve Cizre ile kazandigi bir deger soz
konusudur. Ciinkii Cizre, ge¢cmiste Cezire bolgesinin yonetim merkezi oldugundan kiiltiir ve
medeniyet a¢isindan daha 6nemli, bu nedenle ortagag ve sonrasinda parlak bir sehir durumundadir.

Sirnak ili topraklarinin bir kismi Giineydogu Anadolu, diger kismi ise Dogu Anadolu
cografyasinda yer almaktadir. Namaz Dagi’nin yamaglarina kurulan il merkezinin ge¢misi ve
merkez olma 6zelligi cok eskiye inmemektedir. Ciinkii 1990 yilinda il olmustur. Onceleri Siirt
iline bagli bir ilge iken, il olunca Siirt, Mardin ve Hakkari’den alinan topraklarla olusturulmustur.
Ilgelerinden Cizre, Idil ve Silopi Mardin’den; Merkez ilge ve Giigliikonak Siirt’ten Beytiissebap
ve Uludere Hakkari’den dahil edilmistir. Bu sekilde ilin sinirlar1 belirginlesmistir.

Sirnak topraklari ge¢miste birgok medeniyeti iizerinde barindirmakla beraber, bunlar bir
biitiinsellik teskil etmemektedir. Tarih 6ncesi donemlerden itibaren gerek Mezopotamya, gerek
Iran ve gerekse Anadolu’da kurulan devletlerin egemenliginde kalmistir. Bunlar sirasiyla Asur,
Babil, Hitit, Pers, Biiyiik Iskender, Roma, Bizans, Sasani devletleri olup, bdlge Hz Omer
déneminde Islam topraklarina katilmistir. Bundan sonra Emevi, Abbasi, Biiyiik Sel¢uklu, Artuklu,
Musul Atabekleri ve Eyyiibi hakimiyetinde kalmistir. Bir ara Akkoyunlu idaresine gegen ydre,
XVL. yiizyil baslarindan itibaren Cizre merkezli Cizre (Botan) Beyleri ’nin idaresine ge¢mis ve
Osmanli Devleti’ne déneminde de, bu beyligin yonetimi devam etmistir. Osmanli Devleti 1627
yilinda Cizre Beyleri ‘nin yonetimine son vererek kendi hakimiyetini tesis etmistir. Osmanlt son
doneminde (1875-1885 yillari arasinda) Sirnak, Diyarbakir Eyaleti, Mardin Livasina bagh kaza
olarak gegmektedir. Cumhuriyet devrinde Siirt iline bagli ilge iken, 1990 yilinda il olmus ve halen
ilin merkezi konumundadir.

Cizre yorede Islam kiiltiiriinii temsil eden yerlerin baginda gelmektedir. Botan Bélgesi’nin merkezi
durumundadir. Mardin Musul ticaret yolu iizerinde bulunmasi Cizre’nin 6nemini arttirmaktadir.
Bu durum mimari eserlere de yansimstir. Selgukludan Osmanli’ya uzanan Cizre Kalesi, Ulu
Cami, Kirmiz1 Medrese, Abdaliye Medresesi, Hamidiye Kislasi, Belediye Binasi, Dest Koriisii ve
Yafes Kopriisii ile bazi sivil mimarlik drnekleri bunu gostermektedir. Cizre’nin de son yillarda
asir1 ve kontrolsiiz biiylimesi bu yapilara bilylik zarar vermistir. Ulu Cami, Kirmizi1 Medrese,
Abdaliye Cami ve Medresesi ile bunun igindeki Memo Zin Tiirbesi’nin restorasyonlar: Bitlis
Vakiflar Bolge Miidiirliigii tarafindan gergeklestirilmistir.

Sirnak’mn ilgelerinden Idil ve gevresi Tur Abdin bolgesi iginde kalmaktadir. Kiiltiirel olarak
Mardin ve Midyat’in bir uzantis1 konumundadir. Burada ve ¢evresinde daha ¢ok Siiryani Ortodoks
mimarisi goriilmektedir. Mimari olarak bunlara ait kiliseler cogunluktadir. Degisik plan tipleri ve
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mimari 6zellikleri ile dikkat ceken kiliselerin bazilar1 faal durumdadir. Beytiissebab ve Uludere
ise, cografi ve killtiirel Ozellikler nedeniyle Hakkari ve 6zellikle Cukurca’nin uzantisi
durumundadir. Gegmiste burada Hiristiyan Nesturilerin yasadigini giiniimiize ulasan kiliseler
ortaya koymaktadir. Ayn1 kiiltiire ait Hiristiyan yerlesmeleri Dicle Nehri’nin dogusunda kalan
Cudi dagi eteklerinde de goriilmektedir. Uludere’ye bagli Andag ve Yarma Mahallesinde bulunan
iki kilise ile Silopi’de bunu belgeleyen kiliseler ve yerlesme Hiristiyan yerlesmeleri bunu
gostermektedir. Bu bildiri kapsaminda Sirnak’ta farkli kiiltiir ve medeniyetlere ait, islam ve
Hristiyan mimarisine ait basta kaleler olmak {izere, camiler, medreseler, kilise ve manastirlar,
tirbe ve zaviyeler, hanlar, kamu yapilari, kasir ve evler ile su yapilart ele alinip,
degerlendirilecektir.

Anahtar Kelime: Mimari, islamiyet, Hristiyanlik, Sirnak
ISLAMIC AND CHRISTIAN ARCHITECTURE IN SIRNAK
Abstract

Each corner of Anatolia attracts attention with its cultural richness as well as its natural beauties.
Although Sirnak, located in the southeast of this geography, is a new province; most of the rich
cultural texture it harbors belongs to the medieval period and later. The fact that it constitutes
one of the mountainous and rugged geographies of the region is a factor affecting its architectural
and urban texture. Apart from this, the fact that Sirnak did not show the characteristic of being a
center in the past is a value gained with its surroundings and Cizre rather than the provincial center.
Because Cizre was the administrative center of the Jazira region in the past, it was more important
in terms of culture and civilization, and for this reason it was a brilliant city in the Middle Ages
and later.

Sirnak is located partly in Southeastern Anatolia and partly in Eastern Anatolia. The provincial
center, which was established on the slopes of Mount Namaz, does not go back very far. Because
it became a province in 1990. Previously a district of Siirt province, it was formed with the lands
taken from Siirt, Mardin and Hakkari when it became a province. Cizre, 1dil and Silopi were added
from Mardin; the central district and Giigliikonak from Siirt; and Beytiissebap and Uludere from
Hakkari. In this way, the borders of the province became clear.

Although the lands of Sirnak have hosted many civilizations in the past, they do not constitute a
unity. Since prehistoric times, it has been under the sovereignty of states established in
Mesopotamia, Iran and Anatolia. These were Assyrian, Babylonian, Hittite, Persian, Persian,
Alexander the Great, Roman, Byzantine, Sassanid states respectively, and the region was annexed
to Islamic lands during the reign of Hz Omer. After that, it remained under Umayyad, Abbasid,
Great Seljuk, Artugid, Mosul Atabek and Ayyubid rule. The region, which was under the rule of
Akkoyunlu for a while, came under the rule of the Cizre (Botan) Beys centered in Cizre from the
beginning of the 16th century and the rule of this beylik continued during the Ottoman Empire.
The Ottoman Empire ended the rule of the Beys of Cizre in 1627 and established its own
sovereignty. In the last period of the Ottoman Empire (between 1875-1885), Sirnak was mentioned
as an accident under Mardin Liva of Diyarbakir Province. While it was a district of Siirt province
in the Republican period, it became a province in 1990 and is still the center of the province.

Cizre is one of the places representing Islamic culture in the region. It is the center of Botan
Region. Being on the Mardin-Mosul trade route increases the importance of Cizre. This situation
is also reflected in architectural works. Cizre Castle, Great Mosque, Red Madrasa, Abdaliye
Madrasa, Hamidiye Barracks, Municipality Building, Dest Koriisii and Yafes Bridge and some
civil architecture examples dating back to the Seljuks and Ottomans show this. The excessive and
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uncontrolled growth of Cizre in recent years has caused great damage to these buildings. The
restoration of the Great Mosque, the Red Madrasa, the Abdaliye Mosque and Madrasa, and the
Memo Zin Tomb within it was carried out by the Bitlis Regional Directorate of Foundations. Idil,
one of the districts of Sirnak, and its surroundings fall within the Tur Abdin region. Culturally, it
is an extension of Mardin and Midyat. Syriac Orthodox architecture is mostly seen here and its
surroundings. Architecturally, churches belonging to them are the majority. Some of the churches,
which attract attention with their different plan types and architectural features, are still active.

Beytiigsebab and Uludere are extensions of Hakkari and especially Cukurca due to their
geographical and cultural characteristics. Surviving churches reveal that Christian Nestorians
lived here in the past. Christian settlements of the same culture can also be seen on the slopes of
Mount Cudi, east of the Tigris River. The two churches in the Andag and Yarma neighborhoods
of Uludere and the churches and Christian settlements in Silopi document this. Within the scope
of this paper, the castles, mosques, madrasahs, churches and monasteries, tombs and dervish
lodges, inns, public buildings, pavilions and houses and water structures belonging to different
cultures and civilizations in Sirnak, belonging to Islamic and Christian architecture, will be
discussed and evaluated.

Keyword: Architecture, Islam, Christianity, Sirnak
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GELENEKSEL 9 KASIM ETKINLIKLERI KAPSAMINDA NENE HATUN
TARIHiI MiLLi PARKINI ZiYARET EDEN KATILIMCILARIN KATILIM
MOTIVASYONLARININ DEGERLENDIRILMESI
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Ozet

Bu arastirmada Erzurum ilinde bulunan Nene Hatun Tarihi Milli Parki ziyaretgilerinin katilim
motivasyonlarinin  degerlendirilmesi ve ziyaretcilerin milli parka yo6nelik diistincelerini
belirlenmesi amaglanmistir. Nene Hatun Tarihi Milli Parkina 9 Kasim Etkinlikleri kapsaminda
gelen ziyaretgilerin profillerini, ziyaret nedenlerini ve katilim motivasyonlarint belirlemek igin
430 anket yiiz yiize goriisme ile katilimcilara uygulanmistir. Bunlardan 387 anket iizerinden
analizler yapilmistir. Veriler frekans, normallik, t testi ve anova analizine tabi tutularak
tablolastirilmig ve yorumlanmistir. Arastirmaya katilan ziyaretcilerin motivasyon diizeylerini
belirlemede; atalarmin savastiklar1 yerleri gorme istekleri, onlarin duygularimi hissetme, tarihe
taniklik etme ve onlara dua etme gibi bir¢ok temel motivasyon faktorleri yer almaktadir.

Anahtar Kelimeler: Ozel ilgi Turizmi, Savas Alanlar1 Turizmi, Hiiziin Turizmi, Seyahat
Motivasyonu, Nene Hatun Tarihi Milli Parki

EVALUATION OF PARTICIPATION MOTIVATIONS OF PARTICIPANTS VISITING
NENE HATUN HISTORICAL NATIONAL PARK WITHIN THE SCOPE OF
TRADITIONAL NOVEMBER 9TH ACTIVITIES

Abstract

In this study, it was aimed to evaluate the participation motivations of the visitors of Nene Hatun
Historical National Park in Erzurum province and to determine the thoughts of the visitors towards
the national park. In order to determine the profiles, reasons for visiting and motivations for
participation of the visitors who came to Nene Hatun Historical National Park within the scope of
November 9th Activities, 430 questionnaires were applied to the participants through face-to-face
interviews. Of these, 387 questionnaires were analyzed. The data were subjected to frequency,
normality, t-test and anova analysis, tabulated and interpreted. In determining the motivation
levels of the visitors participating in the research; there are many basic motivation factors such as
the desire to see the places where their ancestors fought, to feel their emotions, to witness history
and to pray for them.

Keywords: Special Interest Tourism, Battlefield Tourism, Sadness Tourism, Travel Motivation,
Nene Hatun Historical National Park
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TURKCEDE GEZGIN SOZCUKLER

Doc. Dr. Silleyman ERATALAY
Van Yiiziincii Y1l Universitesi
s.eratalay@gmail.com

Ozet

Turizm faaliyetinde bulunan kisilerin yanlarinda goriinmez hazineleri olan dilleri de
bulunmaktadir. Dolayisiyla sozciikler de bu faaliyetten etkilenmektedir. Dil iliskilerinde en kolay
gerceklesen degisim sozciik degisimi olarak kabul edilmektedir. Sozciik aligverisi i¢in odak
noktalarma gore verinti (dilden ¢ikan sozciik), alint1 (dile giren sézctik), kopyalama (dilin ihtiyag
duydugu sozctigii edinmesi), gibi cesitli terimler kullanilagelmistir. Bazi durumlarda sézctikler bir
dilden digerine gegerek onun ses envanteri ile doniisiim gegirdikten sonra baskalagmis sekilde
yeniden kaynak dile donebilir. Sozcliglin degisim gegirmis bigimi onun yabanci olarak
algilanmasma ve taninamamasina yol agmaktadir. Kiiltlirel bir deger olarak bdyle sdzciiklerin
tespit edilmesi detayli arastirmalar yapilmasini gerektirmektedir. Bu ¢abalar sonucunda oldukga
ilging gezgin sozciikler tespit edilebilmektedir. Gerek kaynak dil kokenli gerekse yabanci kokenli
bir sdzciik kaynak dil araciligiyla baska bir dile ya da dillere kopyalanir sonra yeniden kaynak dile
alinir. Buna en giizel 6rneklerden biri cafe sozctigiidiir. Arapga kahve sozciigii Tiirkceye girdikten
sonra Ermeniceye kahve, Macarcaya kave, Cekceye kava, Bulgarcaya kayve, Sirpcaya kafa,
Italyancaya caffe, Yunancaya kafe, Fransizcaya cafetier ve Ingilizceye coffee ve cafe seklinde
gecmistir. Sézciik en sonunda tekrar Tiirkceye ‘kahvehane’ anlaminda Ingilizce kékenli olarak
girmistir. Tiirk¢e kokenli ‘iri, kokulu ve tatli bir tiir armut’ anlamina gelen Beyarmudu sézciigii
Farscaya ve Arapgaya bergamut, Ermeniceye bergamot, Italyancaya bergamotta, Almanca ve
Fransizcaya bergamotte ve Ingilizceye bergamot seklinde gegmistir. Bu sekliyle Tiirkceye geri
gelmistir. Bu bilinen 6rneklerin 6tesinde ilk etapta akla gelmeyecek Fr. bilet sdzciigiiniin E. Tii.
bilig sézciigiiyle, /1. borsa sézciigiiniin E. Tii. bor sézciigiiyle, Fr. vampir sozciigiiniin E. 7. obur
sozcligiiyle ilgili olabilecegi one siiriilebilir. Calismada Tiirk¢ede bulunmus, baska dillere gegmis
ve geri donmiis sozciikler tespit edilerek koken bilgisi ve sozciikbilim arastirmalarina bir hareket
noktas1 saglanmaya g¢alisilacaktir.

Anahtar Sozciikler: Alinti, Verinti, Gezgin, Yeniden alinti, S6zciikbilim.
TRAVELING WORDS IN TURKISH
Abstract

People engaged in tourism activities are also accompanied by their language, which is their
invisible treasure. Therefore, words are also affected by this activity. The easiest exchange in
language relations is considered to be the exchange of words. Various terms have been used for
lexical exchange depending on their focus, such as loan (a word leaving the language), quotation
(a word entering the language), copying (the language acquires the word it needs). In some cases,
words may pass from one language to another, transformed by its sound inventory, and then return
to the source language in a transformed form. The altered form of the word causes it to be
perceived as foreign and unrecognizable. Identifying such words as a cultural value requires
detailed research. As a result of these efforts, very interesting traveling words can be identified. A
word of either source language origin or foreign origin is copied into another language or
languages through the source language and then reintroduced into the source language. One of the
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best examples of this is the word cafe. After the Arabic word kahve entered Turkish, it was entered
Armenian as kahve, Hungarian as kave, Czech as kava, Bulgarian as kayve, Serbian as kafa, Italian
as caffe, Greek as kafe, French as cafetier and English as coffee and cafe. The word eventually re-
entered Turkish as cafe 'café house' with an English origin. The Turkish word Beyarmudu,
meaning 'a large, fragrant and sweet kind of pear’, entered into Persian and Arabic as bergamut,
Armenian as bergamot, Italian as bergamotta, German and French as bergamotte and English as
bergamot. It came back to Turkish in this form. Beyond these known examples, which may not
come to mind in the first place, it can be suggested that Fr. bilet, may be related to E. T%. bilig, It.
borsa to E. Tii. bor, Fr. vampire to E. Tii. obur. In this study, it will be tried to provide a starting
point for etymology and lexicology researches by identifying the words that were found in
Turkish, passed to other languages and returned.

Keywords: Loan, Quotation, Travelling, Reborrowing, Lexicography.

70



International West Asia
IWA Congress of Tourism
Research
25t-27t Apr 2024 SIRNAK, TURKIYE IWACT' 24

INANC TURIZMIi VE TOPLUMSAL HAFIZA ILIiSKiSi

Prof. Dr. Faruk ALAEDDINOGLU
Van Yiiziincii Y1l Universitesi
alaeddinoglu@yyu.edu.tr
Meryem iZi
Van Yiiziincii Y11 Universitesi

Ozet

Sosyal ve beseri bilimlerin son yillarda popiilerlesen konusu toplumsal hafiza, turizm
calismalarinda heniiz ¢cok yenidir. Literatiire bakildiginda, turizmin toplum hafizasiyla olan
irtibatina yonelik calismalar neredeyse hi¢ ¢alisgilmamis. Bu durum, turizm gibi insanlarin yogun
bir sekilde sosyallestigi ve ayn1 zamanda grup hafizalarint pekistirerek, siirdiirdiigii ve yeni
hafizalara dahil oldugu bir endiistri i¢in bir eksiklik olarak goriilebilmektedir. Zira, Maurice
Halbwachs’in ortaya attig1 gibi, hafiza sanildiginin aksine insanin fizyolojik siireciyle ilintili olan
tamamzyla bireysel bir mesele degil, tam aksine insanin sosyal yasantisinda kurdugu etkilesimlerin
neticesinde olusan toplumsal bir olgudur. Her toplum, gegmisiyle bag kurarak gelecegini inga etme
gayesini tasir. Bireylerde oldugu gibi, toplumlarin ge¢misine baglanmasina imkan taniyan hafiza,
topluluklarm diinii ile bugiinii birbirine baglayarak gelecegi insa etmesine imkan tanimaktadir.
Clinkii bugiin, ancak diniin var ettigi dini, kiiltiirel, tarihi ve sosyal degerler tizerinden kurulabilir.
Insanligin tarihsel birikimini gelecege aktarilmasina ve belirli bir siireklilik dahilinde onu yeniden
kurmasina imkan tanityan toplumsal hafiza, inang turizmiyle de yakin bir temas icerisindedir. Insan
gruplarinin bir yere seyahat etmesini yonlendiren baglica motivasyon kaynaklarindan biri olan
inang/din, toplum hafizasini kuran, koruyan, aktaran ve hatirlatan en eski sosyal kurumdur. Ayrica
inanglar yahut dinler daha 6zelde kolektif gruplara 6zgiidiir. Bu noktada belirli gruplar igin salt
hatirlatma ve yeniden insa gérevi goren giiclii bir sosyal aidiyetliktir. Assmann (2018), inang/din
hafizasinin tiim toplumlarda canl ve etkili oldugunu belirtir. Ayn1 zamanda inanglar turizmde de
koklii bir gecmise sahiptir. Nitekim turizmin tarihine bakildiginda, insanlarin seyahat karari
tizerinde belirleyici olan en eski gekiciliklerden birinin inang oldugu goriilmektedir. Bu noktada,
hem turizm hem de hafiza ¢alismalarmin ayn1 baglamda bulusturan inang, turizmde hafiza
¢aligmalar1 i¢in uygun bir zemin saglamaktadir. Ciinkii inang turizminin baglamini olusturan din
ve inanca konu olan unsurlar, toplumlarin kiiltiirii, gelenekleri, anlatilari, yasama tarzlari, davranis
kaliplari, hayat algilayislari, mekan diizenlemeleri, insan ve mekan adlandirmalar1 gibi birgok
unsur tizerinde ciddi etkilere sahiptir. Ve bu agidan, toplumsal hafizanin insasinda belirleyici olan
giiclii bir etkendir. Toplumsal hafizay1 inang turizmi tizerinden okumay1 amaglayan bu ¢aligma bir
literatiir ¢alismasidir. Bu baglamda, inang turizmi ile toplumsal hafizanin kesistigi ve birbirini
etkiledigi noktalar kapsamli bir literatiir incelemesine tabi tutulmus ve tartigilmistir.

Anahtar Sézciikler: inang, Inang turizmi, Toplumsal hafiza, Hafiza aktarimi, Maurice Halbwachs

THE RELATIONSHIP BETWEEN FAITH TOURISM AND SOCIAL
MEMORY

Abstract

Social memory, a popular subject of social sciences and humanities in recent years, is still very
new in tourism studies. When we look at the literature, studies on the connection between tourism
and social memory have almost never been studied. This can be seen as a shortcoming for an
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industry such as tourism, where people socialize intensively, at the same time reinforce, maintain
group memories, and become involved in new memories. Because, as Maurice Halbwachs put it,
memory, contrary to popular belief, is not a completely individual issue related to human
physiological processes, but on the contrary, it is a social phenomenon that occurs as a result of
the interactions that humans establish in their social life. Every society aims to build its future by
connecting with its past. Just like individuals, memory, which allows societies to connect to their
past, allows communities to build the future by connecting yesterday and today. Because today
can only be established on the religious, cultural, historical and social values created by yesterday.
Social memory, which allows humanity to transfer its historical accumulation to the future and re-
establish it within a certain continuity, is also in close contact with religious tourism.
Belief/religion, which is one of the main sources of motivation that directs groups of people to
travel to a place, is the oldest social institution that establishes, preserves, transmits and reminds
the memory of society. In addition, beliefs or religions are specific to collective groups. At this
point, it is a strong social belonging that serves only as a reminder and reconstruction for certain
groups. Assmann (2018) states that the memory of faith/religion is alive and effective in all
societies. At the same time, beliefs have a deep-rooted history in tourism. As a matter of fact,
when we look at the history of tourism, it can be seen that one of the oldest attractions that
determines people's travel decisions is belief. At this point, the belief that brings together both
tourism and memory studies in the same context provides a suitable basis for memory studies in
tourism. Because the elements of religion and belief that constitute the context of religious tourism
have serious effects on many elements such as the culture, traditions, narratives, lifestyles,
behavioral patterns, life perceptions, spatial arrangements, people and place naming of societies.
And in this respect, it is a powerful factor that determines the construction of social memory. This
study, which aims to read social memory through religious tourism, is a literature study. In this
context, the points where religious tourism and social memory intersect and affect each other were
subjected to a comprehensive literature review and discussed.

Keywords: Faith, Faith tourism, Social memory, Memory transfer, Maurice Halbwachs
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MUGLA SITKI KOCMAN UNIVERSITESI OGRENCILERININ MUGLA YA
0ZGU GASTRONOMIK URUNLERIi DENEYIMLEMELERINE YONELIK
BiR ARASTIRMA

Dog. Dr. Saban KARGIGLIOGLU
Mugla Sitki Kogman Universitesi
sabankargiglioglu@mu.edu.tr
Ozet

Mugla, Diinya’da en fazla ziyaret edilen 100 sehir arasinda ve ayrica Tiirkiye’de en fazla turist
¢eken ilk bes ilden birisidir. Mugla mutfak kiiltiirii; genellikle sebzeler, yabani ot ¢esitleri, yorede
yetisen mantar gesitleri, gdce tarhanasi, zeytin, zeytinyagi, ¢cam bali ve deniz iriinlerinden
olustugu bilinmektedir. Yiiksekogretim sinavinda aldiklari puanlara gore tercih yapan dgrencilerin
genelinin yasadiklar1 sehirden daha farkli sehirde tiniversite tercihi yaptigi gortilmektedir. Egitim
Ogretim hayatlar1 i¢in yasadiklari sehirden farkli bir sehre giden tiniversite 6grencileri en az iki y1l
o sehirde ikamet etmektedirler. Farkli sehirde tiniversite 6grenimi yasayan dgrencilerin o sehrin
mutfak kiiltiirtinii ne kadar 6grendigi bu ¢aligmanin 6zgiin degerini olusturmaktadir. Mugla ile
ilgili olarak Mugla Sitki Kogman Universitesi dgrencilerine yonelik bu tarz bir ¢alisma
yapilmamis olmast da konunun 6zgiinliiglinii per¢inlemektedir. Arastirmanin amaci, Mugla’da
Ogrenim goren iiniversite Ogrencilerinin Mugla’nin gastronomik {irlinlerini deneyimleme
durumlarmi belirlemektir. Bu arastirmada nicel veri toplama teknigi uygulanmistir. Mugla ilinin
mutfak kiiltiiriine ait yiyecek ve igeceklerle ilgili literatiir aragtirmasi yapildiktan sonra hazirlanan
anket formlar1 MSKU &grencilerine yiiz yiize ve elektronik posta yoluyla ulasilarak
doldurtulmustur. Calismanin ¢iktilarinin; tniversiteye, yerel yonetimlere ve sivil toplum
kuruluslarina yon gosterecegi, Mugla mutfak kiltiriiniin tanitilmas: ve siirdiiriilebilirligi
noktasinda 6nemli oldugu diisiiniilmektedir.

Anahtar Kelimeler: Mugla, Gastronomi, Mugla Sitk1 Kogman Universitesi

A STUDY ON MUGLA SITKI KOCMAN UNIVERSITY STUDENTS'
EXPERIENCES OF MUGLA-SPECIFIC GASTRONOMIC PRODUCTS

Abstract

Mugla is among the 100 most visited cities in the world and also one of the top five cities in Turkey
that attracts the most tourists. Mugla culinary culture is known that it usually consists of
vegetables, wild herbs, mushrooms grown in the region, goce tarhana, olives, olive oil, pine honey
and seafood. It is seen that the majority of the students who choose according to the scores they
get in the higher education entrance exam prefer a university in a different city than the city they
live in. University students who go to a city different from the city they live in for their education
life, reside in that city for at least two years. The unique value of this study is how much the
students who have university education in a different city learn about the culinary culture of that
city. The fact that such study has not been conducted for the students of Mugla Sitki Kogman
University reinforces the originality of the subject. The aim of the study is to determine the
experience of the gastronomic products of Mugla by university students studying in Mugla.
Quantitative data collection technique was applied in the study. After a literature research on the
food and beverages of the culinary culture of Mugla province, the questionnaire forms prepared
were filled in by contacting MSKU students face-to-face and via e-mail. As the outcomes of the
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study it is thought that promotion and sustainability of Mugla culinary culture is important, which
will guide the university, local governments and non-governmental organizations.

Keywords: Mugla, Gastronomy, Mugla Sitk1 Kogman University
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AZERBAYCAN'IN ORTA ARAN EKONOMIK BOLGESINDE TURIZMIN
MEVCUT POTENSIYELINiN DEGERLENDIRILMESi VE GELiSME
YOLLARI

Ogr. Uyesi Hicran NADIROVA
Azerbaycan Devlet Pedagoji Universitesi
nadirova_hicran@mail.ru

Ozet

Azerbaycan'da bulunan 14 ekonomik bdlgeden biri olan Orta Aran bolgesi Cumhuriyet
topraklarinin yaklasik %25'ini, niifusun ise %20'sini olusturmaktadir. Cok uygun ekonomik-
cografi konuma sahiptir ve 7 ilgeden olugmaktadir: Mingegevir, Yevlah, Agdas, Goycay,
Kurdemir, Ucar ve Zardab. Cumhuriyetimizin diger bolgeleriyle karsilastirildiginda bu
bolgede turizmin oldukc¢a zayif oldugu goriilmektedir. Calismamizda, Orta Aran ekonomik
bolgesinin mevcut turizm potansiyeli incelenecek ve turizmin gelismesi igin neler
yapabiliriz? sorusuna cevap vermeye ¢alisacagiz. Azerbaycan'in her bolgesinin kendine has
tarihi, kiiltiirel gelisimi, fiziki ve ekonomik-cografi 6zelligi oldugu gibi Aran ekonomik
bolgesi de turizmin gelismesi icin biiyiik kiiltiirel ve tarihi potansiyele sahiptir. Oyle ki,
Avrupa-Asya ulasim koridoru olan tarihi ipek Yolu ve Bakii-Tiflis-Kars demiryolunun bolge
topraklarindan gegmesi turizm iliskilerinin genigletilmesinde biiyiikk 6nem tagimaktadir.
Ayni zamanda, Orta Aran ekonomik bolgesinde dogal giizellige sahip nehirler, goller, ulusal
ve yerel 6nem arz eden tarihi ve kiiltiirel anitlar, maden kaynaklari bulunmaktadir. Bunlarin
taninmasi ve onarilmasina ihtiya¢ vardir; Yevlah sehrinden gecen Kur nehrinin kiyisi,
Mingegevir rezervuari ve burada bulunan plajin imkanlarindan daha verimli yararlanmak
miimkiindiir. Bélge gemi ve hava tagimaciligina da (Mesela, Yevlah sehrinde havalimani
bulunmaktadir) uygun, ancak bu firsat ekonomik ve turizm amacli kullanilmiyor. Bu
sehirlerde kiirek c¢ekmek, tekne gezileri, balik tutmak, avcilik vb. 6zel etkinliklerin
diizenlemesi turistlerin bélgeye olan ilgisinin artmasinda nemli bir rol oynayabilir. Ornegin,
Goycay bolgesinde her yil diizenlenen nar festivali oldukca giizel bir etkinliktir. Bolgede
bulunan konaklama tesislerinin, sanatoryum-tatil kaynaklarinin, restoranlarin modernize
edilmesi gerekiyor. Bunlarin yani sira, turist, bolgede bulunan turizm sirketleri tarafindan
niifusun tarihi, mimari anitlari, dogasi, ulusal yemekleri, dinlenme ve eglence kosullari
hakkinda bilgi edinme firsatina sahip olmalidir. Son olarak, halkin milli geleneklerini, tarihi
ve kiiltiirel mirasini yansitan el sanatlar1 ve hediyelik esya triinlerinin iiretim ve satiginin
yayginlastirilmast ana hedefler arasinda olmalidir. Tim bu oneriler bdlgede turizminin
gelismesi agisindan 6nemli faktorlerdir ve dogru kullanilirsa Orta Aran ekonomik bolgesi
gelecekte Azerbaycan'in 6nde gelen turizm bolgelerinden biri haline gelebilir.

Anahtar Kelimeler: Azerbaycan, Aran, Mingegevir, Yevlah, Turizm, Gelisme yollar

ASSESSMENT OF THE CURRENT POTENTIAL OF TOURISM
IN THE CENTRAL ARAN ECONOMIC REGION OF AZERBAIJAN AND
WAYS OF DEVELOPMENT
Abstract
The Central Aran region, one of the 14 economic regions in Azerbaijan, constitutes
approximately 25% of the Republic's territory and 20% of the population. It has a very suitable
economic-geographical location and consists of 7 districts: Mingegevir, Yevlah, Agdas,
Goycay, Kurdemir, Ucar and Zardab. Compared to other regions of our Republic, tourism in
this region is quite weak. In our study, we will examine the current tourism potential of the
Central Aran economic region and try to answer the question of what we can do for the
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development of tourism. Just as each region of Azerbaijan has its own historical, cultural
development, physical and economic-geographical characteristics, the Aran economic region
also has great cultural and historical potential for the development of tourism. So much so
that the passage of the historical Silk Road and the Baku-Thilisi-Kars railway, which are the
Europe-Asia transportation corridor, through the region is of great importance in expanding
tourism relations. At the same time, the Central Aran economic region contains naturally
beautiful rivers, lakes, historical and cultural monuments of national and local importance,
and mineral resources. These need to be recognized and repaired; It is possible to make more
efficient use of the banks of the Kur river passing through the city of Yevlakh, the
Mingachevir reservoir and the opportunities of the beach located there. The region is also
suitable for ship and air transportation (for example, there is an airport in the city of Yevlah),
but this opportunity is not used for economic and tourism purposes. Organizing special events
such as rowing, boat trips, fishing and hunting in these cities can play an important role in
increasing tourists' interest in the region. For example, the pomegranate festival held every
year in the Goychay region is a very beautiful event. Accommodation facilities, sanatorium-
holiday resources and restaurants in the region need to be modernized. Besides these, the
tourist should have the opportunity to learn about the history, architectural monuments,
nature, national cuisine, conditions of rest and entertainment of the population by tourism
companies located in the region. Finally, the main goals should be to popularize the
production and sale of handicrafts and souvenir products that reflect the national traditions,
historical and cultural heritage of the people. All these recommendations are important factors
for the development of tourism in the region, and if used correctly, the Central Aran economic
region can become one of the leading tourism regions of Azerbaijan in the future.

Keywords: Azerbaijan, Aran, Mingachevir, Yevlakh, Tourism, Development paths
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VAN’IN DESTINASYON iMAJI: TRIPADVISOR YORUMLARININ
NETNOGRAFIK ANALIZi

Asef SUBASI
Van Yiiziincii Y1l Universitesi
asefsubasi@yyu.edu.tr
Serkan ROL
Van Yiiziincii Y1l Universitesi
serkanrol@yyu.edu.tr
Dog. Dr. Sedat SAHIN
Van Yiiziincii Y1l Universitesi
sedat_sahin@hotmail.com.tr
Dr. Seda IDIKUT SAHIN
sedaidikut@hotmail.com

Ozet

Destinasyon se¢iminde 6nemli bir rolii oldugu bilinen destinasyon imaji, basitce insanlarin
zihinlerinde bir yere iliskin algi ve izlenimlerin biitiinlidiir. Ziyaret 6ncesinde, esnasinda ve
sonrasindaki tiim siireclerde turist davraniglarini etkileyebilen destinasyon imaji, destinasyona
yonelik memnuniyet ve sadakatin olusumu i¢in de 6nem arz etmektedir. Destinasyon imaji, genel
olarak biligsel ve duygusal olmak fiizere iki alt boyutuyla ele alinmaktadir. Biligsel imaj,
destinasyonun niteliklerine yonelik algilart ifade ederken, duygusal imaj ise o yere yonelik
duygular1 ve baglihgi icermektedir. Bu dogrultuda mevcut arastirmada, bir turizm destinasyonu
olan Van iline ve cekiciliklerine yonelik TripAdvisor platformunda paylasilmis kullanici
yorumlarinin, destinasyon imaji baglaminda igerik analizi ydntemi ile incelenmesi
amaclanmaktadir. Platformda ilk 10 sirada yer alan gekiciliklere yonelik yorumlar analize dahil
edilecektir. Yapilan 6n incelemede bu kapsamda toplam 1569 yorum oldugu goriilmistiir. Cesitli
veri On igleme asamasindan sonra analiz i¢in hazir hale getirilen yorumlar, biligsel ve duygusal
destinasyon imaji1 kategorileri altinda incelenecektir. Boylelikle Van’in destinasyon imajinin genel
bir degerlendirmesinin ortaya konulmasi hedeflenmektedir. Arastirma sonucunda elde edilecek
bulgular ve yapilacak tartigmanin, ilin yerel yénetimi oldugu kadar diger turizm paydaslar1 igin de
onemli bilgiler igerecegi disiiniilmektedir.

Anahtar Kelimeler: Destinasyon imaji, TripAdvisor, Destinasyon yonetimi, Van

DESTINATION IMAGE OF VAN: NETNOGRAPHIC ANALYSIS OF
TRIPADVISOR COMMENTS

Abstract

Destination image, which is known to have an important role in destination selection, is simply
the entirety of perceptions and impressions about a place in people's minds. Destination image,
which can affect tourist behavior in all processes before, during, and after the visit, is also
important for the formation of satisfaction and loyalty towards the destination. The two sub-
dimensions of destination image that are usually taken into account are cognitive and emotional.
While cognitive image expresses perceptions about the qualities of the destination, emotional
image includes feelings and attachment to that place. In this regard, the current research aims to
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examine the user comments shared on the TripAdvisor platform regarding the province of Van
and its attractions, in the context of destination image, using the content analysis method.
Comments on the top 10 attractions on the platform will be included in the analysis. In the
preliminary examination, it was seen that there were a total of 1569 comments in this context.
Comments made ready for analysis after various data pre-processing stages will be examined
under cognitive and emotional destination image categories. Thus, it is aimed to reveal a general
evaluation of Van's destination image. It is thought that the findings and discussion to be obtained
as a result of the research will contain important information for the local government of the
province as well as other tourism stakeholders.

Keywords: Destination image, TripAdvisor, Destination management, Van

78



International West Asia
IWA Congress of Tourism
Research
25t-27t Apr 2024 SIRNAK, TURKIYE IWACT' 24

EKOTURIZM VE REKREASYON ALANI TOPRAK KALITESIi ARASINDAKI
ETKILESIMLER

Fiisun GULSER
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atekelim@yyu.edu.tr
Ozet

Ekoturizm, dogal kaynaklarmm korunmasi ve yerel ge¢im, kiiresel olarak en ¢ok konusulan
konulardan biridir. iki temel 6zelligi ele alan doga temelli turizm olarak goriilmektedir: Gegim
kaynaklarmin iyilestirilmesi ve biyolojik ¢esitliligin korunmasi. EKoturizmin etkisi kiigiik 6l¢ekli
ingaat, SU ve sanitasyon ile yollarn etkisine benzer, ancak hassas ortamlara yonelik ilave endiseler
de bulunmaktadir. Son yillarda diinya genelinde milli parklar ve korunan alanlar, rekreasyon ve
turizm agisindan giderek daha popiiler hale gelmistir. Bir¢ok ¢alisma, rekreasyonel faaliyetlerin
dogal ekosistemler tizerinde gesitli etkiler sagladigini ortaya koymustur. Ayaklar altina alma ve
kamp yapma faaliyetleri gibi insan faaliyetleri en yaygin olanlardir ve kolaylikla dogal
ekosistemlerin rekreasyonel bozulmasina yol agabilir. Bakimin bir pargasi olarak, korunan alanda
ekolojik rahatsizligin minimum diizeyde olmasini saglamak ve dogal kosullar1 korumak igin yol
kosullarinin korunmasi gerekmektedir. Ziyaretcilere rekreasyonel firsatlar saglamak igin park
yoneticileri tarafindan resmi yollar gelistirilebilir ve dolayisiyla ziyaretcileri rahatsiz edilmeye
daha az egilimli alanlara yonlendirmek i¢in planlanip tasarlanir. Bu resmi yollar, toprak ve bitki
ortiisii gibi ayaklar altinda ezilme hasarmin alansal kapsamini en aza indirmek igin yaya trafigini
ve ilgili etkileri yogunlagtirmak iizere yonlendirilmeli, insa edilmeli ve bakimi yapilmalidir. Bu
calismada ekoturizm ile rekreasyon alani toprak kalitesi arasindaki etkilesimler ele alinmis ve
turistik faaliyetlerden kaynaklanabilecek olumsuzluklara yonelik ¢6ziim 6nerileri sunulmustur.

Anahtar Kelimeler: Ekoturizm, Toprak kalitesi, Rekreasyon, Siirdiiriilebilirlik

INTERACTIONS BETWEEN ECOTOURISM AND RECREATION AREA
SOIL QUALITY

Abstract

Ecotourism, conservation of natural resources and local livelihoods are one of the most talked
about topics globally. It is seen as nature-based tourism that addresses two key aspects: improving
livelihoods and preserving biodiversity. The impact of ecotourism is similar to the impact of small-
scale construction, water and sanitation, and roads, but there are additional concerns for sensitive
environments. In recent years, national parks and protected areas around the world have become
increasingly popular for recreation and tourism. Many studies have revealed that recreational
activities provide various impacts on natural ecosystems. Human activities such as trampling and
camping are the most common and can easily lead to recreational degradation of natural
ecosystems. As part of the maintenance, road conditions need to be maintained to ensure minimal
ecological disturbance to the protected area and to preserve natural conditions. Formal trails may
be developed by park managers to provide recreational opportunities for visitors and are therefore
planned and designed to direct visitors to areas less prone to disturbance. These formal roads
should be oriented, constructed and maintained to concentrate foot traffic and related impacts to
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minimize the areal extent of trampling damage to soil and vegetation. In this study interactions
between ecotourism and recreation area soil quality were discussed and were offered Solution
suggestions for the negativities that may arise from touristic activities.

Keywords: Ecotourism, Soil quality, Recreation, Sustainability

80



International West Asia
IWA Congress of Tourism
Research
25t-27t Apr 2024 SIRNAK, TURKIYE IWACT' 24

TURIZM PAZARLAMASINDA OYUNLASTIRMANIN ETKISi
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Ozet

Turizm, ¢ok boyutlu ekonomik, sosyal, kiiltiirel ve ¢evresel gelisim igin 6nemli bir ara¢ olarak
algilanmaktadir. Turizm pazarlama literatiirii alaninda, tiiketici davranigini olumlu yodnde
etkileyen cesitli faktorler tanimlanmigtir. Miisteri deneyimini artirmak i¢in yeni pratik
kavramlardan biri olan oyunlastirma, bu faktorlerden biridir. Bu aragtirmanin amaci, turizm
pazarlamasinda oyunlastirmanin etkisini arastirmaktir. Bir destinasyona turist ¢ekmenin ve onlari
elde tutmanin 6nemini goz Oniinde bulundurarak, bu alandaki baskin arastirma yontemi
tanimlayici-analitiktir. Veriler ve gerekli bilgiler, konuyla ilgili arsiv kaynaklarindan, dergi ve
kitaplardan elde edilmistir. Caligmanin sonuglari, turizm endistrisinin turistler ve hizmet
saglayicilar tarafindan yaratilan deneyimleri biiyiik 6l¢iide vurgulayan bir hizmet odakli endiistri
oldugunu gostermektedir. Oyunlagtirma, kullanici etkilesimini artiran yonetimsel ve isletme
acisindan yenilik¢i bir yontemdir. Oyunlar, kullanicilarin aktif olarak katilim saglamasma ve
etkileyici bir deneyim yasamasina olanak tanir. Bu etkilesimler, kuruluslar ve misteriler
arasindaki olumlu tutum ve iliskilerin artmasina dogrudan yol agar. Dahasi, oyunlastirma
araciligiyla miisteri sadakatinde onemli iyilestirmeler elde edilebilir. Genel olarak, miisteri
deneyiminin isletmeler igin 6nemli bir faktor oldugu disiiniildiigiinde, oyunlastirma, turistleri
destinasyonlara ¢cekmeye ve miisteri sadakatini artirmaya yardimci olur.

Anahtar Kelimeler: Turizm, Oyunlastirma, Pazarlama, Gelisim, Sadakat.

GAMIFICATION IN TOURISM MARKETING
Abstract

Tourism is perceived as one of the important tools for multidimensional economic, social, cultural,
and environmental development. In the realm of tourism marketing literature, various factors have
been identified that positively influence consumer behavior. One of the new practical concepts for
enhancing customer experience is gamification. The aim of this research is to investigate the
impact of gamification in tourism marketing. Considering the importance of attracting and
retaining tourists to a destination, the dominant research method in this regard is descriptive-
analytical. Data and necessary information have been collected through archival sources,
consulting journals and books related to the subject. The results of the study indicate that the
tourism industry is a service-oriented industry that greatly emphasizes the experiences created by
tourists and service providers. Gamification is an innovative method in management and business
that increases user interaction. Games provide facilities for users to actively participate and have
an engaging experience. These interactions directly lead to increased positive attitudes and
relationships between organizations and customers. Moreover, significant improvements in
customer loyalty are achievable through gamification. Generally, considering that customer
experience is considered a key factor in businesses, gamification helps attract tourists to
destinations and fosters customer loyalty to the destination.

Keywords: Tourism, Gamification, Marketing, Development, Loyalty.
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IZMIR YARIMADASINDA TURK DONEMI DiNi MiIMARININ KULTUR VE
INANC TURIZMi ACISINDAN DEGERLENDIRILMESI

Doc¢. Dr. Mehmet TOP
Van Yiiziincii Y1l Universitesi
mtop@yyu.edu.tr
Sevgi CALIS
Van Yiiziincii Y1l Universitesi
sevgi.cls1905@gmail.com
Ozet

Inang ve kiiltiir turizmi, alternatif turizm tiirleri icerisinde 6nemi gittikce artan bir turizm tiirii olup,
stirekli ve hizli bir gekilde gelismektedir. Bu baglamda Anadolu Yarimadasinin kiiltiirel zenginligi
inang turizminin bir pargasi haline gelmis ve giinimiizde kiiltiir turlariyla birlikte kiiltiir yolariin
belirlemesinde &nemli bir faktdr olmustur. Izmir ilinin batisinda yer alan izmir Yarimada bdlgesi;
inang Vve kiltiir turizmi agisindan 6nemli bir konuma sahiptir. Yarimada bolgesi Glizelbahge, Urla,
Karaburun, Cesme ve Seferihisar merkezlerinden olugmaktadir. Bu merkezlerde birgok ziyaret
yeri ve tarihi mekan bulunmakla beraber farkli din ve medeniyetlere ait kiiltiirel degerler inang
turizminin en dnemli merkezleri arasinda yer almaktadir. Bolgede Tiirk donemi yapilasmasi
Aydmogullart doneminde baglamig ve Osmanli donemi ile siireklilik kazanmistir. Bolgede
giiniimiize ulagan eserler inang ve kiiltiir turizmi agisindan 6neme sahiptir ve bu yapilagmanin ilk
ornekleri Urla’da karsimiza ¢ikmaktadir. Ornegin Urla Fatih Bey Camii ilgedeki en erken tarihli
camii olarak kabul edilmektedir. Diger erken tarihli camii olan Kapan “Hac1 Turan” Camii’dir.
Bu yapilar giiniimiizde merkezi konumunda olup bir¢ok ziyaretgiye ev sahipligi yapmaktadir.
Karaburun ilgesi inang turizmi i¢in 6nemli kaynaklara sahip olmasina ragmen ulagim agisinda sapa
bir noktada bulunmasi sebebi ile ziyaretgilerin daha az ziyaret ettikleri nokta arasinda yer
almaktadir. Kiiltiir turizmi agisindan 6neme sahip olan Cesme, bu turizm potansiyelinin yaninda
inan¢ turizmini de canli tutmaktadir. Canli turizm potansiyeline sahip olan Cesme Kale, Kervan
Saray ve camii yapilart ile dikkat gekmektedir. Cesme giizergahi ile Efes Antik kent giizergahi
arasinda kalan Seferihisar ara bir konuma sahiptir. Kale ve dini yapilart ile yére 6n plana
ctkmaktadir. Bu bildiri kapsaminda Giizelbahge, Urla, Karaburun, Cesme ve Seferihisar
ilgelerinde yer alan Tiirk donemine ait dini ziyaret alanlari ele alinip, turizm agisindan
degerlendirilmesi yapilacaktir. Genel olarak bu sanat eserleri Aydinogullari ve Osmanli
doneminden kalma mimari ve sanat mimarisi bulunmakla beraber bu eserlerin her biri giiniimiizde
turizmin 6nemli bilesenleri haline gelmistir. Bu baglamda Yarimada bdlgesi tarihi ve turizmi
acisindan dikkat ¢ceken merkezler arasinda yer almasi, dini mimari dokusunun inang¢ turizmi
acisindan bir biitiin olarak anlasilmasi hedeflenmistir.

Anahtar Kelimeler: izmir Yarimadasi, Aydmogullart Dénemi, Osmanli Dénemi, inang Turizmi,
Kiiltiir Turizmi

EVALUATION OF TURKISH PERIOD RELIGIOUS ARCHITECTURE IN
IZMIR PENINSULA IN TERMS OF CULTURE AND FAITH TOURISM

Abstract

Faith and cultural tourism is a type of tourism that is increasingly important among alternative
tourism types and is constantly and rapidly developing. In this context, the cultural richness of the
Anatolian Peninsula has become a part of religious tourism and has become an important factor
in determining cultural routes together with cultural tours today. Izmir Peninsula region, located
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in the west of Izmir province; It has an important position in terms of faith and cultural tourism.
The peninsula region consists of the centers of Giizelbahce, Urla, Karaburun, Cesme and
Seferihisar. Although there are many visiting places and historical sites in these centers, cultural
values of different religions and civilizations are among the most important centers of religious
tourism.

Turkish period construction in the region started during the Aydmogullar1 period and
continued with the Ottoman period. The works that have survived to the present day in the region
are important in terms of faith and cultural tourism, and the first examples of this construction can
be seen in Urla. For example, Urla Fatih Bey Mosque is considered the earliest mosque in the
district. Another early mosque is the Kapan “Haci1 Turan” mosque. These buildings are in a central
location today and host many visitors. Although Karaburun district has important resources for
religious tourism, it is among the points visited less by visitors because it is located at a remote
point in terms of transportation. Cesme, which is important in terms of cultural tourism, keeps
religious tourism alive in addition to this tourism potential. Cesme, which has a vibrant tourism
potential, attracts attention with its Castle, Caravan Palace and mosque structures. Seferihisar,
located between the Cesme route and the Ephesus Ancient City route, has an intermediate location.
The region stands out with its castle and religious buildings.

Within the scope of this paper, religious visitation areas from the Turkish period in
Giizelbahge, Urla, Karaburun, Cesme and Seferihisar districts will be discussed and evaluated in
terms of tourism. In general, these works of art are from the Aydinogullar1 and Ottoman periods,
and each of these works have become important components of tourism today. In this context, it
is aimed to make the Peninsula region among the remarkable centers in terms of history and
tourism, and to understand its religious architectural texture as a whole in terms of faith tourism.

Keywords: Izmir Peninsula, Aydmogullar1 Period, Ottoman Period, Faith Tourism, Culture
Tourism
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Her bolgenin en 6nemli kiiltiirel ve ekonomik unsurlarindan biri olan el sanatlari, turist gekmede
ve kdylerin ekonomik kalkinmasinda 6nemli rol oynayabilir. Bu aragtirmanin temel amaci kirsal
turizm destinasyonlarinda el sanatlarmin girisimciligin gelistirilmesine etkisini aragtirmaktir. Bu
destinasyonlarda el sanatlarmin girigimciligin gelistirilmesi siirecindeki rolii ve konumu analiz
edilerek kdylerin ekonomik ve sosyal biiyiimesine olumlu ve olumsuz etkileri elde edilmekte ve
kirsal turizmle iligkisi arastirilmaktadir. Bu arastirmada nitel ve nicel arastirma yontemleri
kullanilmistir. Bu arastirma betimsel analitik yontem kullanilarak gergeklestirilmistir. Bu
baglamda arsiv belgeleri ve saha caligmalar1 aracilifiyla gerekli veri ve bilgiler toplanmistir.
Verilerin analizinde tanimlayici istatistiklerden yararlanilmigtir. Sonuglar, el sanatlarinin
girisimciligi gelistirmede ve kirsal turizm destinasyonlarina turist ¢gekmede 6nemli bir faktor
olabilecegini gostermektedir. Bu endiistriler yalnizca ekonomik katma degeri artirmakla kalmiyor,
ayni zamanda yerel istihdam firsatlarimi da gelistiriyor. Kdye bagli el sanatlart sektoriiniin
biiytiylip gelismesi, yore sakinlerinin aidiyet duygusunu canlandirabilecegi gibi, koy sakinlerinin
goclerinin de azalmasina yol acabilir. Elde edilen sonuglara gore kirsal turizm destinasyonlarinda
el sanatlarinin gelistirilmesine 6nem verilmesinin bu alanlarin ekonomik ve sosyal kalkinmasi i¢in
etkili bir strateji olarak vurgulanabilecegi kabul edilebilir. Bu makale, kirsal turizm
destinasyonlarinda el sanatlarinin ve girisimciligin gelistirilmesi i¢in gerekli dnlemlerin alinmasi
ve tanitilmasi i¢in yetkililerin ve politika yapicilarin dikkatini bu konuya cekmeyi ve el
sanatlarinin 6nemi konusunda gerekli farkindalig1 olugturmay1 amaglamaktadir.

Anahtar Kelimeler: El Sanatlar1, Kalkinma, Girisimcilik, Kirsal Turizm, Destinasyon.

THE ROLE AND POSITION OF HANDICRAFTS ON THE DEVELOPMENT
OF ENTREPRENEURSHIP IN RURAL TOURISM DESTINATIONS

Abstract

Handicrafts, as one of the most important cultural and economic elements of any region, can play
an important role in attracting tourists and economic development of villages. The main purpose
of this research is to investigate the effect of handicrafts on the development of entrepreneurship
in rural tourism destinations. By analyzing the role and position of handicrafts in the process of
entrepreneurship development in these destinations, their positive and negative effects on the
economic and social growth of villages are obtained and its relationship with rural tourism is
investigated. In this research, qualitative and quantitative research methods have been used. The
present research was carried out using a descriptive-analytical method. In this regard, the required
data and information have been collected through archival documents and field studies.
Descriptive statistics were used to analyze the data. The results show that handicrafts can act as
an important factor in developing entrepreneurship and attracting tourists in rural tourism
destinations. These industries not only increase economic value added but also improve local
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employment opportunities. The growth and development of the handicraft sector related to the
village can stimulate the sense of belonging of the local residents, and it can also lead to the
reduction of the migration of the village residents. According to the obtained results, it can be
acknowledged that attention to the development of handicrafts in rural tourism destinations can
be emphasized as an effective strategy for the economic and social development of these areas.
This article hopes to draw the attention of officials and policy makers to this issue and create the
necessary awareness about the importance of handicrafts in them so that the necessary measures
for the development of handicrafts and entrepreneurship in rural tourism destinations are carried
out and promoted.

Keywords: Handicrafts, Development, Entrepreneurship, Rural Tourism, Destination.
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Sosyal ve ekonomik degisimlerin en 6nemli faktorlerinden biri olan teknoloji, turizm endiistrisi
iizerinde 6nemli bir etkiye sahiptir. Teknoloji iletigsimi gelistirebileceginden ve turizm hizmetlerini
iyilestirebileceginden kirsal turizmin gelismesindeki rolii hayati 6neme sahiptir. Bu arastirmanin
amaci, teknolojinin kirsal turistlerin deneyim kalitesini artirmaya etkisini aragtirmak olup,
turistlerin deneyimlerini gelistirmede etkili olabilecek teknolojik araglari kullanan kirsal turizm
destinasyonlariin deneyimlerinin incelenmesiyle yapilmaktadir ve bunlarin turistlerin deneyimi
iizerindeki olumlu ve olumsuz etkileri incelenecektir. Bu arastirma betimsel-analitik yontem
kullanilarak gergeklestirilmistir. Bu baglamda arsiv belgeleri ve saha ¢aligmalari araciligiyla
gerekli veri ve bilgiler toplanmistir. Verilerin analizinde tanimlayic1 istatistiklerden
yararlanilmigtir. Arastirma sonuglari, teknoloji kullanimimin kirsal turistlerin deneyimini dnemli
Olciide gelistirebilecegini goéstermektedir. Bu alanda etkili olabilecek teknolojiler arasinda
internet, mobil uygulamalar, egitim rehberleri ve rezervasyon sistemlerini sayabiliriz. Sonuglar,
yukaridakilerin her birine erisim diizeyinin, turistlerin deneyimlerinin kalitesi ve yeniden
secimleri tizerinde biiyiik bir etkiye sahip olabilecegini kabul etmektedir; Ayrica uygulamalar
turistlerin tercihinde ¢ok etkili bir rehber ve etkili bir geri bildirim platformu olabilir. Elde edilen
sonuglara gore teknolojinin kirsal turistlerin deneyim kalitesinin artirilmasinda énemli bir arag
olarak gorev yapabilecegi agiktir. Teknolojinin optimum kullanimi turistlerin memnuniyetini ve
bagliligini arttirir, turizm hizmetlerini iyilestirir ve kirsal turizmin stirdiiriilebilir kalkinmasin
saglar.

Anahtar Kelimeler: Teknoloji, Kalite, Tecriibe, Kirsal Turist, Turizm.

THE IMPORTANCE OF TECHNOLOGY IN IMPROVING THE QUALITY OF
EXPERIENCE OF RURAL TOURISTS
Abstract

Technology, as one of the key factors in social and economic changes, has a significant impact on
the tourism industry. Since technology can improve communication and improve tourism services,
its role in the development of rural tourism is vital. The purpose of this research is to investigate
the impact of technology on improving the quality of the experience of rural tourists, and it is done
by examining the experiences of rural tourism destinations that have used technological tools that
can be effective in improving the experience of tourists, and their positive and negative effects on
the experience of tourists will be examined. The present research was carried out using a
descriptive-analytical method. In this regard, the required data and information have been
collected through archival documents and field studies. Descriptive statistics were used to analyze
the data. The research results show that the use of technology can significantly improve the
experience of rural tourists. Among the technologies that can be effective in this field, we can
mention the Internet, mobile applications, educational guides and reservation systems. The results
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acknowledge that the level of access to each of the above can have a great impact on the quality
of tourists' experience and their re-choice; Also, applications can be a very effective guide in the
choice of tourists and a platform for effective feedback. According to the obtained results, it is
clear that technology can act as an important tool in improving the quality of experience of rural
tourists. Optimal use of technology increases the satisfaction and loyalty of tourists, improves
tourism services and sustainable development of rural tourism.

Keywords: Technology, Quality, Experience, Rural Tourist, Tourism.
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Teknolojik yenilikler, her endiistriyel sektorde artan verimliligi destekler. Yapay zeka (Al), turizm
gibi farkli endiistrilerde yenilik¢i ¢oziimlerden biridir. Al, turizm pazarlamasinda giderek daha
onemli hale gelmektedir. Bu ¢alisma, yapay zekanin (Al) turizm pazarlamasi alanindaki roliinii ve
Onemini aragtirmaktadir. Bu baglamda baskin arastirma yontemi agiklayici-analitiktir. Veriler ve
gerekli bilgiler, konuyla ilgili arsiv kaynaklarindan, dergi ve kitaplardan danigilarak toplanmustr.
Verilerin analizinde agiklayici istatistikler kullanilmistir. Calismanin  sonuglari, miisteri
perspektifinden, Al ve robotiklerin yapilandirilmig otomatik hizmetler ve gelistirilmis deneyimler
saglayabilecegini gostermektedir. Bir firma perspektifinden, misteri etkilesimini destekler, zengin
hizmet sunumunu ve artan ¢aligan iiretkenligini ve verimliligini desteklerler. Al'nin miikemmel
oldugu alanlardan biri, igletmelerin seyahat tercihleri, davraniglart ve trendler hakkinda genis
bilgilerden iggoriiler toplamalarini saglayan veri analizidir. Genel olarak, Al, isletmelerin seyahat
edenlerle etkilesim kurma ve operasyonlarini optimize etme seklini devrimci bir sekilde
degistiriyor, turizm sirketlerinin misteri deneyimini her noktada kisisellestirmelerine olanak
taniyor. Bu sorunsuz deneyimler, miisteri sadakatini ve is biiytimesini artirir. Turizm isletmelerini
daha ¢evik, rekabetgi ve gelisen tiiketici taleplerine duyarli hale getirir.

Anahtar Kelimeler: Turizm, Al, Pazarlama, Miisteri deneyimi, Rekabetgi.

THE ROLE AND IMPORTANCE OF ARTIFICAL INTELLIGENCE IN
TOURISM MARKETING

Abstract

Technological innovations support increased efficiency in every industrial sector. Artificial
intelligence (Al) is one of the innovative solutions in different industries, such as tourism. Al is
becoming increasingly important in tourism marketing. This paper explores the role and
significance of artificial intelligence (Al) in the field of tourism marketing. The dominant research
method in this regard is descriptive-analytical. Data and necessary information have been
collected through archival sources, consulting journals and books related to the subject.
Descriptive statistics were used to analyze the data. The results of the study indicate that from the
customer perspective, Al and robotics can provide structured automated services and enhanced
experiences. From a firm perspective, they support customer engagement, the delivery of rich
service, and increased employee productivity and efficiency. One of the key areas where Al excels
is in data analysis, allowing businesses to gather insights from vast amounts of information about
traveler preferences, behaviors, and trends. Generally, Al is revolutionizing the way businesses
engage with travelers and optimize their operations, enabling tourism companies to personalize
the customer experience at every point. These seamless experiences drive customer loyalty and
business growth. It makes tourism businesses more agile, competitive, and responsive to evolving
consumer demands.

Keywords: Tourism, Al, Marketing, Costumer experience, Competitive.
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AZERBAYCAN'DA TURIZMIN GELISIMININ TARIHSEL YOLU

Giilnar Zakeryayeva
Van Yiiziincii Y1l Universitesi
gulnar.zakarya@gmail.com,
Elnare Memmedova
Azerbeycan Devlet Pedoqoji Universitesi
Elnare_miran@mail.ru

Ozet

Modern diinyada turizm, tilke ekonomisinin ilerlemesini etkileyen alanlardan biridir. Ekonominin
en biiyiik, en karli ve dinamik sektorlerinden biridir. Gelismekte olan bir¢ok iilke i¢in doviz
kazancinin ana kaynaklarindan biridir. 2011 yili Azerbaycan'da "Turizm Y1li" ilan edildi. Turizm
Azerbaycan'm en hizli biiyliyen alanlarindan biridir. Son yillarda turizm, iilkenin yurtdisindaki
imajmin olusmasinda ¢ok onemli bir unsur haline geldi. Azerbaycan Cumbhuriyeti, Avrupa ile
Asya'nin kavsaginda, eski ve modern ticaret ve kiiltiir yollarinin kavsaginda yer almaktadir.
Azerbaycan'da ¢ok sayida tarihi ve kiiltiirel mekanin yani sira aktif rekreasyon igin tiim firsatlar
bulunmaktadir. Cesitli antik tarihi eserler, doga ve manzaralar, cografi bolgeler bulunmaktadir.
Biitiin bunlar iilkeyi turizm agisindan oldukg¢a ¢ekici kiliyor. Azerbaycan'da dogal, cografi ve
isgiicii kaynaklarinin yerlestirilmesine yonelik bir takim turizm tiirleri, bolgelerde i¢ turizmin
gelismesinin 6nemini arttirmaktadir. Boylece, turizme yatirilan sermayenin giderek artmasi,
gayrimenkul, altyapi, modern yollar, su, elektrik ve diger tlirdeki kaynaklara yonelmekte ve
giivenilir isbirligi agisindan yabanci yatirimcilari daha da fazla g¢ekmektedir. Azerbaycan'da
turizmin tarihsel gelisimi karmasik ve 6zel bir karaktere sahiptir. SSCB'nin dagilmasindan sonra
Azerbaycan topraklarinda bir kaos yasandi: Karabag sorunu, hiikiimet krizi ve biiyiik giiglerin
baskisi. Bu olumsuz olaylar iilkenin kalkinmasini ve genel olarak turizmi olumsuz etkilemistir.
Biskek Protokolii'niin imzalanmasindan sonra iilkede ekonomi ve kiiltliriin yani sira turizm de
gelisti. Devlette istikrar saglandiktan sonra hiikiimet, iilke ekonomisini gelistirme goéreviyle kars
karsiya kaldi. Bu da turizmin yaratilmasi i¢in temel olusturacakti. "Asrin Anlagmasi "nin
imzalanmasiyla Azerbaycan kalkinmasinin yeni bir asamasina giriyor ve bununla birlikte geng ve
gelecek vaat eden devlete ilgi yaratiliyor. Ulkede turizmi gelistirmek icin hiikiimet, birka¢ doneme
ayrilabilecek ¢ok asamali bir gorev belirlemistir. 2001 y1linda XIV. oturumda Azerbaycan DTO'ye
tam tiye olarak kabul edilmistir. Geng neslin tarihi ve milli gelenekler dogrultusunda egitilmesi ve
ulusun fiziksel ve ruhsal sagligi, Azerbaycan Cumhuriyeti Hiikiimeti tarafindan izlenen kalkinma
stratejisinin Oncelikleri arasindadir.

Anahtar sozciikler: Turizm, Azerbaycan, Tarih, Geligim

HISTORICAL PATH OF TOURISM DEVELOPMENT IN
AZERBAIJAN

Abstract

In the modern world, tourism is one of the areas that affects the progress of the country's economy.
It is one of the largest, most profitable and dynamic sectors of the economy. It is one of the main
sources of foreign exchange earnings for many developing countries. 2011 was declared the "Year
of Tourism" in Azerbaijan. Tourism is one of the fastest growing areas in Azerbaijan. In recent
years, tourism has become a very important element in the formation of the country's image
abroad. The Republic of Azerbaijan is located at the crossroads of Europe and Asia, at the
crossroads of ancient and modern trade and cultural routes. Azerbaijan has a large number of
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historical and cultural sights, as well as all opportunities for active recreation. There are various
ancient historical artifacts, nature and landscapes, and geographical regions. All this makes the
country very attractive in terms of tourism. In Azerbaijan, a number of tourism types aimed at
settling natural, geographical and labor resources increase the importance of the development of
domestic tourism in the regions. Thus, the increasing capital invested in tourism is directed
towards real estate, infrastructure, modern roads, water, electricity and other types of resources,
further attracting foreign investors in terms of reliable cooperation. The historical development of
tourism in Azerbaijan has a complex and special character. After the collapse of the USSR, there
was chaos in Azerbaijan: the Karabakh conflict, the government crisis and the pressure of the great
powers. These negative events negatively affected the development of the country and tourism in
general. After the signing of the Bishkek Protocol, the economy and culture as well as tourism
developed in the country. After the signing of the Bishkek Protocol, tourism, as well as economy
and culture, developed in the country. After stabilization was achieved in the state, the government
faced the task of developing the country's economy. This would form the basis for the creation of
tourism. With the signing of the "Deal of the Century”, Azerbaijan enters a new phase of its
development, and with it, interest in the young and promising state is created. To develop tourism
in the country, the government has set a multi-stage task that can be divided into several periods.
In 2001, XIV. At the session, Azerbaijan was accepted as a full member of the WTO. Education
of the young generation in line with historical and national traditions and the physical and spiritual
health of the nation are among the priorities of the development strategy followed by the
Government of the Republic of Azerbaijan.

Keywords: Tourism, Azerbaijan, History, Development
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TURIZM VE YAPAY ZEKA ARASINDAKI iLiSKiNiN BiBLIYOMETRIiK
ANALIZi: EGILIMLER VE ONGORULER

Dr. Ogr. Uyesi Serhan ORAL
Atatiirk Universitesi
serhan.oral@atauni.edu.tr
Ozet

Turizm sektorii giderek artan teknolojik gelismelere kendini hizlica adapte edebilme yetenegine
sahip bir sektordiir. Yapay zeka ise giiniimiiz diinyasinin en 6nemli teknolojik gelismelerinin
basinda gelmektedir. Bu c¢alisma, turizm ve yapay zekad arasindaki iliskiye dair literatiirdeki
gelismeleri incelemeyi amaglamaktadir. Arastirma Web of Science (WoS) veri tabaninda yer alan
¢aligmalari, “tourism OR tourism sector OR tourism industry” bununla birlikte “artifical
intelligence OR AI” kelimelerini kapsayan arama kriterleri ile arama yapilmistir. Elde edilen
sonuclara son bes yil, Ingilizce dili ve “hospitality and Leisure Sport Tourism” filtreleri
uygulanmistir. Toplanan veriler, yayin yili, yazarlar, atif sayisi, anahtar kelimeler gibi
bibliyometrik 6lgiitler agisindan analiz edilmistir. Bibliyometrik analizlerin goérsellestirilmesi ve
iliskilerin belirlenebilmesi i¢in VOSviewer programi kullanilmigtir. Yapilan analizler sonucunda,
turizm ve yapay zeka alanlarinin giderek daha fazla bir araya geldigi ve bu kesisimde 6nemli bir
aragtirma faaliyeti oldugu belirlenmistir. Ozellikle son bes yil icinde bu alandaki yaym sayisinda
belirgin bir artis gézlemlenmistir. Analiz sonuglar1 elde edilen kavramlar ile ana temalar
belirlenmeye c¢alisilmis, yapay zeka-turizm iligkisi ortaya konmasi ana hedef olmustur. Sonug
olarak, turizm ve yapay zeka arasindaki iliski giderek daha fazla incelenmeye caligildig1 ve bu
alandaki aragtirmalarin 6neminin artig1 belirlenmistir. Bu galisma, gelecekteki aragtirmacilara yol
gosterecek ve turizm endiistrisinin yapay zeka tarafindan nasil doniistliriildiglini anlamalarina
yardimct olacaktir.

Anahtar Kelimeler: Turizm, Yapay zeka, Bibliyometrik, VOSviewer.

BIBLIOMETRIC ANALYSIS OF THE RELATIONSHIP BETWEEN TOURISM
AND ARTIFICIAL INTELLIGENCE: TRENDS AND FORECASTS

Abstract

The tourism sector is capable of rapidly adapting to increasingly advancing technological
developments. Artificial intelligence stands out as one of the most significant technological
advancements in today's world. This study aims to examine the relationship between tourism and
artificial intelligence by reviewing the developments in the literature. The research conducted
searches in the Web of Science (WoS) database using the criteria covering the terms "tourism OR
tourism sector OR tourism industry” along with "artificial intelligence OR AL" The results
obtained were filtered for the last five years, English language, and "hospitality and Leisure Sport
Tourism." The VOSviewer program was utilized for visualizing bibliometric analyses and
determining relationships. The collected data were analyzed in terms of bibliometric criteria such
as publication year, authors, citation count, keywords, etc. The analysis revealed that the fields of
tourism and artificial intelligence are increasingly coming together, with significant research
activity in this intersection. Particularly, a notable increase in the number of publications in this
area has been observed over the past five years. Based on the analysis, attempts were made to
identify main themes through the obtained concepts, with the main goal of elucidating the
relationship between artificial intelligence and tourism. In conclusion, it has been determined that
the relationship between tourism and artificial intelligence is increasingly being investigated, and
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the importance of research in this area is increasing. This study will guide future researchers and
help them understand how the tourism industry is being transformed by artificial intelligence.

Keywords: Tourism, Artificial intelligence, Bibliometric, VOSviewer.
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KARABAG'IN KULTUREL OZELLIKLERIi: SUSA'NIN TURIZM
POTANSIYELININ DEGERLENDIRILMESI

Dr.Ogrencisi, Aynur Nazarova
Van Yiiziincii Y1l Universitesi
Xubanova77@mail.ru.
Dr. Ogr. Uyesi Niikhet Eltut Kalender
Van Yiiziincii Y1l Universitesi
nukhetkalender@gmail.com.
Ozet

Azerbaycan'mm ayrilmaz parcasit Karabag bolgesi, Azerbaycan halkinin etnogenezi, tarihi ve
kiiltiiriinde 6nemli rol oynayan bolgelerden biridir. Tarih boyunca birgok medeniyete ev sahipligi
yapmig Karabag'in zengin kiiltiirel 6rnekleri, sanati, tarihi eserleri, halk sanat1 6rnekleri, diinyaca
inlii miizigi ve kendine 6zgii mugam tarzi vardir. Zaman zaman bilimsel aragtirmalar ve arkeolojik
kazilarda bulunan halk sanati 6rnekleri, ev esyalari, lizerlerindeki desenler, takilar {izerindeki
resimler Karabag'in kadim kiiltlirinii kanitlar niteliktedir. Dogal-cografi kosullar, tatli su
kaynaklari, flora ve fauna zenginligi, Azih Magarasi gibi dogal magaralar, eski ¢aglardan beri ilkel
insanlarin buraya yerlesmelerine olanak saglamistir. Ayrica Karabag halilari, Karabag atlari,
“Karabag” Mugam Okulu kiiltiir turizmiyle ilgilenen turistlerin ilgisini ¢ekmistir. Karabag'da
ekoturizm, dag turizmi, kig turizmi, av turizmi, saglik turizmi gibi birgok turizm tiiriiniin gelismesi
icin tiim firsatlar mevcuttur. Bolgenin baslica turizm merkezi Susa mevsim ve tedavi acisindan
hem de kendine 6zgli mimari tarziyla kesintisiz turizm potansiyeline sahiptir. Orta Cag'da bile
Dogu'ya, Azerbaycan'a giden Avrupali seyyahlar, doktorlar, bilim adamlar1 ve yazarlar Karabagh,
ozellikle Susa'yt gormeyi arzulamis, onun dogasindan ve giizelliginden bahsetmislerdir. Susa,
isgalden kurtulusun ardindan cumhuriyetin kiltiir bagkenti ilan edilmistir. Susa sehrinin yeniden
canlandirilmasi Tiirk diinyas: tarafindan gururla karsilanan sosyo-ekonomik kalkinmanin ivmesi
olarak degerlendirilmektedir. Susa, siirdiiriilebilir kalkinmanin saglanmasinda, Azerbaycan
halkinin ve ayni zamanda eski Tiirk gelenek ve goreneklerinin yasatilmasinda ve diinyaya
aktarilmasinda ciddi sorumluluklari yerine getiren bir kiltiir besigi olacaktir. Tiirkiye ile iligkilerin
yeni asamast olarak degerlendirilen Susa Deklarasyonu'nu &zellikle belirtmek gerekir. Bu
calismanin degeri Deklarasyon'un Azerbaycan'n dis politikasindaki 6nemini uluslararasi
iliskilerin temel teorilerine dayanarak bilimsel bir perspektiften anlatacak olmasidir. Arastirmanin
amact Karabag'in tarihi-kiiltiirel 6zelliklerinin tespiti, Susa'nin tarihi-kiiltiirel mirasinin
restorasyonu  hakkinda farkindalik olusturmak ve Susa’nin turizm potansiyelinin
degerlendirilmesidir. Burada Susa sehrinin dogasi, Sovyet doneminde Susa'da bulunan turistik
tesisler, mevcut turizm potansiyeli, imar ¢alismalar1 arastirilacaktir. Caligmada nitel arastirma
yontemlerinden gézlem ve dokiiman/metin analizi tekniklerinden yararlanilmaistir.

Anahtar Kelimeler: Azerbaycan, Karabag, Susa, Tiirk diinyas1, Kiiltiir, Turizm

CULTURAL FEATURES OF KARABAKH: ASSESSMENT OF THE TOURISM
POTENTIAL OF SHUSHA

Abstract

The Karabakh region, an integral part of Azerbaijan, stand out as a provotal area deeply
intertwined with the ethnogenesis and history of the Azerbaijani people. Throughout history,
Karabakh has been a melting pot of diverse civilizations, boasting cultural expressions, artistry,
artifacts, folk traditions, globally renowned music, and its mugham style. Discoveries of folkart,
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intricately patterned household items, and ornate jewelry unearthed through scientific research
and archaeological digs serve as tangible evidence of Karabakh's ancient culture legacy. The
region's unique natural geography, abundant freshwater sources, diverse flora and fauna, and
intriguing natural formations like the Azykh Cave have provided a hospitable environment for
human settlement since time immemorial. The allure of Karabakh carpets, horses, and the
“Karabakh” Mugham school has captivated cultural enthusiasts and tourists alike, paving the way
for a myriad of tourism opportunities ranging from ecotourism, mountain excursions to winter
getaways, wellness retreats. Shusha, has uninterrupted tourism potential in terms of season,
treatment and its unique architectural style. Shusha reclaimed its status as a cultural capital of the
republic following liberation from occupation. With its seasonal charm, therapeutic offerings and
distinctive architectural allure, Shusha presents an enduring appeal for visitors. Even in the
medieval era, European travelers, physicians, scholars and writers venturing to the East and
Azerbaijan harbored a profound desire to behold he wonders of Karabakh, extolling its cultural
richness. The revitalization of Shusha is viewed as an impetus for socio-economic development,
warmly embraced by the Turkish world. In the near future, Shusha is poised to serve as a cultural
hub-playing vital roles in fostering sustainable development, preserving Azerbaijani and ancient
Turkish traditions and sharing them with the global community. The Shusha Declaration, which
is considered as the new stage of relations with Turkey, should be particularly mentioned. The
value of this study is that it will explain the importance of the Declaration in Azerbaijan's foreign
policy from a scientific perspective, based on the basic theories of international relations. The
research aims to identify the historical-cultural features of Karabakh, raise awareness about the
restoration of Shusha’s historical-cultural heritage, and evaluate the tourism potential of Shusha.
Here, the nature of the city of Shusha, the tourist facilities in Shusha during the Soviet period, the
current tourism potential, and the development works will be investigated. The study utilized
qualitative research methods such as observation and document/text analysis technigues.

Keywords: Azerbaijan, Karabakh, Shusha, Turkic world, Culture, Tourism
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KOCAELI ILINiN SPOR TURiZMi MEVCUT DURUMU VE
POTANSIYELININ BELIRLENMESI

Dr. Fatih TURGUT
Sakarya Uygulamali Bilimler Universitesi
fatihturgut100@gmail.com

Ozet

Kocaeli, Asya ile Avrupa’y1 birbirine baglayan Marmara Bolgesi’nin dogusunda yer alan sanayi
sektoriiniin 6n planda oldugu bir ildir. Bununla birlikte Tiirkiye Istatistik Kurumu 2023 verilerine
gore % 55,7 ile en ¢ok sporla ilgilenen sehir olan Kocaeli, dogal ve beseri kaynaklari agisindan da
onemli bir turizm kentidir. Bu aragtirma, Kocaeli ilinin spor turizmi mevcut durumunun ve
potansiyelinin belirlenmesi amaciyla yapilmistir. Arastirmada nitel bir yontem tercih edilmistir.
Dokiiman incelemesi yapilarak ikincil veriler elde edilmistir. Spor turizmi baglaminda sehrin zayif
yonleri, giiglii yonleri, firsatlar1 ve tehdit eden unsurlar ortaya konmustur. Arastirma sonucunda
Kocaeli’nin altyap1 olanaklari, jeopolitik konumu, spor turizmi ¢esitleri ve turizm kaynaklari
acisindan ¢ok gii¢lii oldugu sonucuna ulasilmistir. Spor turizmi agisindan en zayif yonleri ise sehir
merkezinin kii¢lik olmasi, trafik alternatifinin az olmasi, konaklama imkanlarmin kisitli olmasi,
spor organizasyonlarinin Istanbul ve Ankara’ya verilmesi ve paydaslar arasinda is birliginin az
olmasidir. En énemli firsatlar1 Istanbul, Ankara ve Bursa gibi iig biiyiiksehirin tam merkezinde yer
almast, turizmin dort mevsim yapilabilmesi, iki deniz ve bir géle kiyisinin olmasidir. Spor turizmi
acisindan tehdit eden unsurlar, Istanbul’a sigmayan fabrikalarin Kocaeli’ye tasinmasi, artan hava
kirliligi, sanayinin giderek yayilmasi, deprem sonrasinda yesil alanlarin sehirlesmeye agilmasidir.
Anahtar Kelimeler: Spor, Turizm, Spor turizmi, Kocaeli

CURRENT SITUATION OF SPORTS TOURISM IN KOCAELI PROVINCE
AND DETERMINING THE POTENTIAL

Abstract

Kocaeli is a province where the industrial sector is at the forefront, located in the east of the
Marmara Region, which connects Asia and Europe. However, according to the 2023 data of the
Turkish Statistical Institute, Kocaeli, which is the city most interested in sports with 55.7%, is also
an important tourism city in terms of its natural and human resources. This research was conducted
to determine the current status and potential of sports tourism in Kocaeli province. A qualitative
method was preferred in the research. Secondary data was obtained by document review. In the
context of sports tourism, the city's weaknesses, strengths, opportunities and threats are revealed.
As a result of the research, it was concluded that Kocaeli is very strong in terms of infrastructure
facilities, geopolitical location, sports tourism types and tourism resources. The weakest aspects
in terms of sports tourism are the small size of the city center, few traffic alternatives, limited
accommodation opportunities, sports organizations being allocated to Istanbul and Ankara, and
lack of cooperation between stakeholders. Its most important opportunities are that it is located in
the center of three metropolitan cities such as Istanbul, Ankara and Bursa, that tourism can be
done in all seasons, and that it has a coastline to two seas and a lake. Threatening factors for sports
tourism are the relocation of factories that do not fit in Istanbul to Kocaeli, increasing air pollution,
the gradual expansion of industry, and the opening of green areas to urbanization after the
earthquake.

Keywords: Sports, Tourism, Sports tourism, Kocaeli
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VAN'IN EKONOMIK BUYUMESINDE TURIZM SEKTORUNUN ROLU VE
KALKINMA STRATEJILERI

Doc.Dr. Sakir iISLEYEN
Van Yiiziincii Y1l Universitesi
sakirisleyen@yyu.edu.tr
Ozet

Van gibi sehirler egsiz dogal ve kiiltiirel 6zellikleriyle turistlerin ilgisini ¢ekmekte ve artan turizm
gelirleriyle ekonomik biiyiimeyi destekleyebilmektedir. Ancak turizm sektoriiniin ekonomik
biiyiime iizerindeki etkisi cesitli faktorlerin karmasikligiyla sekillenmektedir. Oncelikle altyap:
eksiklikleri turizm potansiyelini sinirlayabilmektedir. Konaklama, ulagim ve rehberlik
hizmetlerinin yetersiz olmasi turistlerin rahat seyahat etmesine ve sehirde uzun siire kalmasina
engel olabilmektedir. Dolayisiyla turizm altyapisinin gelistirilmesi sehrin turistlere daha iyi
hizmet sunmasini ve turizm gelirlerinin artmasini saglayabilir. Ikincisi, zayif tamitim ve pazarlama
stratejileri Van gibi sehirlerin turizm potansiyelini tam olarak gerceklestirememesine neden
olabilmektedir. Ulusal ve uluslararasi platformlarda etkili bir tanitim yapilmazsa, potansiyel
ziyaretgilerin sehri kesfetme olasiliklar1 azalacaktir. Bu baglamda dijital pazarlama, sosyal medya
kampanyalari, turizm fuarlar1 gibi modern tanitim yontemlerinin kullanilmasi gerekmektedir.
Ugiinciisii, siyasi istikrarsizlik turizm endiistrisini olumsuz etkileyebilmektedir. Siyasi
belirsizlikler turizm yatirimlarini ve turistlerin giivenini azaltabilir. Bu nedenle yerel yonetimlerin
ve ilgili paydaslarin siyasi istikrarin saglanmasina odaklanmasi gerekmektedir. Son olarak yerel
isletmelerin ve girisimcilerin desteklenmesi Van'in turizm potansiyelini artirabilmektedir.
Turistlere yerel kiiltiir ve el sanatlari {irlinlerinin sunulmasi yerel ekonominin canlanmasina
yardimc1 olabilir. Ayrica yerel isletmelere yonelik tesvik ve egitim programlar1 diizenlenerek
sektorde rekabet giicli artirilabilir. Yukaridaki bilgiler géz Oniine alinarak mevcut makalede
kalkinma stratejileri incelenmektedir.

Anahtar kelimeler: Van, Turizm, Altyap:

THE ROLE OF THE TOURISM SECTOR IN VAN'S ECONOMIC GROWTH
AND DEVELOPMENT STRATEGIES
Abstract

Cities such as Van attract the attention of tourists with their unique natural and cultural features
and can support economic growth with increasing tourism revenues. However, the impact of the
tourism sector on economic growth is shaped by the complexity of various factors. First of all,
infrastructure deficiencies can limit tourism potential. Inadequate accommodation, transportation
and guidance services may prevent tourists from traveling comfortably and staying in the city for
a long time. Therefore, developing the tourism infrastructure can enable the city to provide better
service to tourists and increase tourism revenues. Secondly, weak promotion and marketing
strategies may cause cities such as Van to fail to fully realize their tourism potential. If effective
promotion is not made on national and international platforms, potential visitors will be less likely
to explore the city. In this context, modern promotion methods such as digital marketing, social
media campaigns and tourism fairs should be used. Third, political instability can negatively affect
the tourism industry. Political uncertainties may reduce tourism investments and tourists'
confidence. Therefore, local governments and relevant stakeholders need to focus on ensuring
political stability. Finally, supporting local businesses and entrepreneurs can increase Van's
tourism potential. Offering local cultural and handicraft products to tourists can help stimulate the
local economy. In addition, competitiveness in the sector can be increased by organizing incentive
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and training programs for local businesses. Considering the above information, development
strategies are examined in the current article.

Keywords: Van, Tourism, Infrastructure
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INVESTIGATING THE ROLE AND IMPORTANCE OF RECREATIONAL
CENTERS IN THE DEVELOPMENT OF URBAN TOURISM

Mohammad Mokhtari
University Of Tabriz

mohammad.mokhtari97@gmail.com

Abstract

Urban tourism is considered as one of the important factors in the sustainable development of
cities; because it contributes to the development of the city by emphasizing on the internal
resources and capabilities of cities. Cities always have various attractions for tourists due to their
historical roots, recreational and entertainment facilities, medical centers, educational institutions,
and shopping centers. The diversity of attractions, especially recreational and entertainment
attractions, doubles the necessity to examine the role of each tourist attraction in the development
of urban tourism. In this regard, the present study investigates the role and importance of
recreational centers in the development of urban tourism. Given the nature of the subject and the
research objective, the dominant research method is descriptive-analytical. The required data and
information have been collected through archival sources, by referring to journals and books
related to the subject. The results indicate that although recreational and entertainment centers
may not be the first and most important factor attracting tourists in the urban environment, they
play a very important role in attracting tourists. Recreational and entertainment attractions, due to
their nature, are considered among those attractions that are not exclusive to a specific age group
and play an important role in attracting tourists from all age groups such as: children, teenagers,
young adults, etc. In addition to attracting tourists from other areas, recreational and entertainment
centers also play an important role in leisure time activities of the people of that city. Recreational
and entertainment attractions inject enthusiasm, joy, and excitement into tourists and society,
increasing hope in society and leading to dynamism and liveliness in urban environments.
Ultimately, it can be said that planning for the development of recreational facilities can contribute
to the sustainable development of the city and can be used by both citizens and tourists.

Keywords: Urban tourism, Development, Recreational Centers, Tourists, City
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TASARLANMIS ALANLARIN COCUKLU AILELERIN TURISTIK SEYAHAT
TERCIHLERINDEKI YERI: OKUL ONCESINDE COCUGU OLAN
EBEVEYNLERIN GORUSLERI

Prof. Dr. Faik Ozgiir Karatas
Trabzon Universitesi
fokaratas@trabzon.edu.tr
Ashhan Doganay
doganasli904@gmail.com
Ozet

Aile i¢i gegirilen serbest zaman, 'ebeveynlerin ve ¢ocuklarin bos zamanlarinda veya eglence
aktivitelerinde birlikte gegirdikleri zaman' olarak tanimlanmaktadir (Fountain vd., 2018). Kiigiik
cocuklari olan ailelerin birlikte zaman gecirdikleri yer genelde evleri olsa da turistik seyahatler de
planlamalara dahil olmaktadir. Miize, bilim merkezi, akvaryum gibi tasarlanmis alanlar daha ¢ok
egitim amagh goriilse de ailelerin ¢cocuklariyla siklikla ziyaret ettikleri yerler arasindadirlar. Diger
yandan turist arastirmalar1 alayazininda bu tiir tasarlanmis alanlar biiyiik 6l¢iide ihmal edilmis,
¢ocuklu ailelerin seyahat planlar1 arasinda bu tiir mekanlarin ne dl¢iide 6nem arz ettigi yeterince
incelenmemigtir. Bu ¢alismanin amaci miize, bilim merkezi, akvaryum vb. tasarlanmig alanlarin
cocuklu ailelerin turistik seyahat tercihlerindeki yerini belirlemektir. Bu kapsamda uygun
ornekleme yoluyla 76 aileye ulasilmig ve arastirmacilar tarafindan gelistirilen 14 soruluk bir anket
uygulanmistir. En az bir ¢ocugu okuldncesi donemde olan ebeveynlerden sorulara cevap veren
ebeveynlerin yas ortalamasi 33 ve sahip olunan ¢ocuk sayisi ise ikidir. Anketten toplanan verilerin
analizleri neticesinde katilimeilarin bityiik gogunlugunun yilda en az bir kez is dig1 seyahat ettikleri
bulunmustur. Seyahatlerinde dikkat ettikleri hususlarda g¢ocuklar igin sunulan hizmetlerin sayist
ve niteligi 59 kisi tarafindan ifade edilerek en ¢ok dikkat edilen se¢cim sebebi olarak ortaya
¢ikmigtir. Dogal giizellikler ile tarihi ve kiiltiirel zenginlikler seyahat edilecek yeri belirlemede en
¢ok dikkat edilen diger iki faktdr olarak belirtilmistir. Ziyaret edilen yerler arasinda dogal
giizellikler ve piknik alanlari, hayvanat bahgesi ve AVM’ler ilk siralarda yer alirken miize, park,
akvaryum gibi tasarlanmig alanlar da katilimcilarin yarsindan fazlasi tarafindan tercih edildigi
belirlenmistir. “Miize, bilim merkezi, hayvanat bahgesi vb. alanlara gocuklarimla ziyaret etmekten
keyif alinm.” ve benzeri ifadeleri igeren Likert tipi sorularda da katilimcilarin yiiksek oranda
“kesinlikle katiliyorum” se¢enegini isaretledikleri goriilmiistiir. Elde edilen bu bulgular 1s1ginda
turizm faaliyetlerini gesitlendirmek ve daha fazla turist kazanmak amaciyla tasarlanmig alan
yatirimlarina daha fazla yer verilmesi gerektigi sonucuna varilabilir. Ozellikle ¢ocuklu ailelerin
harcamalarinin daha fazla oldugu diisiiniildiigiinde bu ailelerin bdlge ve sehirlere ¢ekilmesinin
turizm gelirlerine olumlu katki yapacagina inanilmaktadir.

Anahtar Kelimeler: Tasarlanmis alanlar, Seyahat tercihleri, Cocuklu aileler

THE PLACE OF DESIGNED SPACES IN THE TOURISTIC TRAVEL
PREFERENCES OF FAMILIES: OPINIONS OF PARENTS WITH
PRESCHOOL CHILDREN

Abstract

Family leisure is defined as 'the time that parents and children spend together in leisure or
recreational activities' (Fountain et al., 2018). Although families with young children generally
spend time together at home, touristic trips are also included in the planning. Although designed
spaces such as museums, science centers and aquariums are seen mostly for educational purposes,
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they are among the places that families frequently visit with their children. On the other hand,
such designed areas have been largely neglected in tourist research, and the importance of such
places in the travel plans of families with children has not been adequately examined. The aim of
this study is to determine the place of designed areas such as museums, science centers and
aquariums in the touristic travel preferences of families with children. In this context, 76 families
were reached through convenience sampling and a 14-question survey developed by the
researchers was applied. The average age of parents who answered the questions with at least one
child in preschool is 33 and the number of children they have is two. As a result of the analysis of
the data collected from the survey, it was found that the majority of the participants travel outside
of work at least once a year. The number and quality of services offered for children were
expressed by 59 people as the most important reason for choosing them when traveling. Natural
sightseeing areas and historical and cultural riches places are stated as the two most important
factors in determining the place to travel. While natural beauties and picnic areas, zoos and
shopping malls ranked high among the places visited, it was determined that designed areas such
as museums, parks and aquariums were preferred by more than half of the participants. It was also
observed that in Likert-type questions containing expressions such as “I enjoy visiting the areas
including museum, science center, zoo, with my children.” and similar expressions, participants
marked the "strongly agree" option at a high rate. In the light of these findings, it can be concluded
that more investment should be made for desired spaces to diversify tourism activities and attract
more tourists. Considering that especially families with children spend more money, it is believed
that attracting these families to regions and cities will make a positive contribution to tourism
revenues.

Keywords: Designed spaces, Travel preference, Families with children
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COVID-19 PANDEMISi SONRASI SAGLIK TURIZMi CALISMALARININ
BiBLIYOMETRIK ANALIZi

Siddik KESKIN
Van Yiiziincii Y1l Universitesi
skeskin@yyu.edu.tr
Reyyan KESKIN
Uluslararas1 Balkan Universitesi Van Yiiziincii Y1l Universitesi
keskin.reyyan@ibu.edu.mk
Harika TEKINTANGAC
Van Yiiziincii Y1l Universitesi
harikatekintangac@yyu.edu.tr
Ozet

Bibliyometrik analiz kisaca; belirli bir alanda ve aragtirici tarafindan belirlenen, belirli bir
donemde yayimlanmis ¢alismalarin, nicel analizi ile birlikte bu ¢alismalarin; yazar, iilke, dergi ve
organizasyon gibi birimlerle iliskilendirildigi bir analiz yontemi olarak tanimlanabilir. COVID-
19, 2019 Aralik aymin sonunda Cin’de ortaya ¢ikmig ve kisa silirede tiim diinyaya yayilim
gostermistir. Bu ¢alismada, COVID-19 pandemisi sonrasi, 2022-2024 yillar1 aras1 Web of Science
veri tabanindaki dergilerde, yayimlanan ve “health toursim” anahtar kelimesi ile belirlenen
makalelerin bibliyometrik analizi yapilmistir. Bu amagla, 5029 makale ¢alismaya dahil edilmistir.
Ag haritas1 ile birlikte, diiglimler aras1 baglantilar1 belirlemek iizere VOSviewer (ver: 1.6.20)
programi kullanilmigtir. Ag haritasina, en fazla kullanilan anahtar kelimenin “health tourism”
oldugu ve bunu “medical tourism” ile “health and wellness toursim” anahtar kelimelerinin izledigi
gOriilmistiir. Ortak atif aginda, en ¢ok atif yapilan makalenin Konstantakopoulu (2022)’nun
¢aligmasi, oldugu, en ¢ok atif yapilan derginin ise “International Journal of Environmental
Research and Public Health” dergisi oldugu gozlenmistir. Bibliyografik eslesme analizinde iilke
ve kurum isbirliginde baglant1 giicli en yiiksek iilkenin Cin ve kurumun ise bu iilkede yer alan
“University of Macau” oldugu belirlenmistir. Sonug olarak, COVID-19 pandemisi sonras1 saglik
turizminin genig bir arastirma alani buldugu goézlenmistir. Bu ¢alismanin, saglik turizmi
caligmalar ilgili genel bir perspektif sunmasi agisindan, konu ile ilgili ¢caligsacak arastirmacilara
onemli bir bakis agis1 saglamasi diisiiniilmektedir.

Anahtar Kelimeler: Bibliyometrik analiz, Saglik turizmi, Medikal turizm, COVID-19

BIBLIOMETRIC ANALYSIS OF HEALTH TOURISM STUDIES AFTER THE
COVID-19 PANDEMIC

Abstract

Bibliometric analysis briefly; studies published in a certain field and in a certain period determined
by the researcher, together with the quantitative analysis of these studies; It can be defined as an
analysis method in which it is associated with units such as author, country, journal and
organization. COVID-19 emerged in China at the end of December 2019 and spread all over the
world in a short time. In this study, a bibliometric analysis was performed with the articles
published in the journals in the Web of Science database between 2022 and 2024 after the COVID-
19 pandemic and determined with the keyword "health tourism". For this purpose, 5029 articles
were included in the study. Along with the network map, the VOSviewer (ver: 1.6.20) program
was used to determine the connections between nodes. On the network map, the most used
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keyword is "health tourism" and this is “medical tourism” and "health and wellness tourism"
keywords. In the co-citation network, the most cited article is the work of Konstantakopoulu
(2022) and the most cited journal is “International Journal of Environmental Research and Public
Health’. In the bibliographic coupling analysis, it was determined that the country with the highest
connection strength in country and institution cooperation was China and the institution was
"University of Macau" located in this country. As a result, it has been observed that health tourism
has found a wide research area after the COVID-19 pandemic. It is stated that this study will
provide an important perspective for researchers who will study on the subject, in terms of
providing a general perspective on health tourism studies.

Keywords: Bibliometric analysis, Health tourism, Medical tourism, COVID-19
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HATAY ILiNIN SOKAK LEZZETLERI!

Ata Melih GUNAY
Selguk Universitesi
star_ata_1996@hotmail.com.
Birsen BULUT SOLAK
Selcuk Universitesi
birsenbulut@selcuk.edu.tr.

Ozet

Insanlar var olduklarindan beri yemek yemege ve igecek icmeye ihtiyag duymaktadir. htiyac
olunan bu yiyecek ve icecekler, farkli malzemeler ile farkli iiriinler yapmaya ya da ayni
malzemeler ile farkli pisirme teknikleri ile farkli iiriinler ortaya c¢ikarmistir. Ayrica insanlar,
yasadiklar1 yerdeki yetisen iiriinlerin dogrultusunda gesitli iiriinler de ortaya ¢ikarmislardir. Oyle
ki bu ¢ikan trtinler, belli bir kiiltiiriin olusmasina katki saglamaktadir ki; insanoglu, gegmisten
giiniimiize kadar yaptiklar1 bu {irtinleri gelistirmek ve tanitmak istegi i¢in de olmustur. Yapilan
bu iriinlerin tanitma isteginden kaynakli olarak, yiyecekler sokaklarda ve agilan restoranlarda
sunulmaktadir. Ulkemizde birgok yoresel mutfagimiz, yemek ve icecekleri ile 6n plana ¢ikmistir.
Bunlardan 6nemli olan birisi de Hatay mutfagidir. Hatay, mutfagindaki yemeklerin zenginligi ile
bilinmekte olan bir ilimiz olup, Tiirkiye’nin ilk gastronomi sehridir. Ayrica Hatay’da bir¢ok yerde
sokak lezzetlerine rastlamak miimkiindiir. Bu ¢alisma, Hatay ilinin sokak lezzetlerinin
cesitliligine deginmektedir. Calismada on bes uzman kisiye Hatay sokak lezzetleri hakkinda agik
uclu sorular sorularak yiiz yiize goriismeler sayesinde bilgiler edinilmistir. Arastirmada, nitel
aragtirma yaklagimlarindan gériisme teknigi ve gozlem kullanmistir. Goriigmelerde katilimcilara
yoneltilen sorulara verilen cevaplarin analizinde, betimsel analizden faydalanilmistir. Ayrica
bulgularin eldesinde, Hatay’in bazi yiyecekleriyle karsilagtirmali olarak literatiir taramasi da
detayli olarak yapilmaya calisilip, bilgiler giincel olarak aktarilmaya c¢alisilmigtir. Hatay ilindeki
sokak yiyecekleri ¢esitliligi de fazla olup yaklasik yirmi bir adet sokak lezzeti vardir. Son yirmi
yillik bir siire¢ igerisinde Hatay Sokak lezzetlerindeki baz1 degisiklikler belirlenmistir. Sonugta,
Hatay mutfag: icerisindeki sokak lezzetlerine yeterince deginilerek, giincel tanitimi yapilmaya
calistlmistir. Yapilan bu g¢alismayla, Hatay’in sokak lezzetlerini Tiirkiye basta olmak iizere
tanitimini yapmada 6nemli bir katki saglayacagi 6n goriilmektedir.

Anahtar kelimeler: Hatay, Sokak lezzetleri, Yemek.

STREET FOODS OF HATAY

Abstract

People have needed to eat and drink since human beings’ existence. These essential foods and
beverages have led to the creation of different products with different ingredients and/or different
products with the same ingredients and different cooking techniques. People have also created

1 *Bu caligma Ata Melih Giinay’in Selguk Universitesi Sosyal Bilimler Enstitiisii’nde Hatay
Sokak Lezzetlerinin Gida Giivenligi Agisindan Degerlendirilmesi isimli tez ¢aligmasinin bir
kismindan yararlanilarak hazirlanmistir.
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various products in line with the products grown where they live. Moreover, these products
contribute to the formation of a certain culture. In addition to these, human beings have desired to
develop and promote these products from past to present. These food products are offered on the
streets and in restaurants due to the desiring to promote them. Many of local cuisines in Turkey
have come to the forefront with their foods and drinks. One of the most important of these is Hatay
cuisine. In addition to all, Hatay was selected as the first Gastronomy city in Turkey because of
being a famous province for the richness of its cuisine. It is possible to have street foods in many
places in Hatay. The variety of street foods in Hatay is also more. This research mentions about
the diversity of street foods in Hatay. Additionally, some information was obtained by asking
open-ended questions to fifty five experts conducted face-to-face interviews about Hatay’s street
delicacies in the study. Interview technique and observation from qualitative research approaches
were also used in the research. Descriptive analysis was used to analyze the answers given to the
questions asked to the experts in the interviews. The variety of street food in Hatay is also high
and there are approximately twenty-one street foods In addition, a detailed literature review was
attempted to obtain more findings in order to present them up to date in comparison with some
foods of Hatay. Some different changes in Hatay’s street foods have been tried to be reflected over
the last twenty years. So far, street foods in Hatay’s cuisine have been mentioned in details. It is
supposed that they have been tried to promote sufficiently. In this sense, it is expected that this
study will make a significant contribution to promoting Hatay's street foods, especially in Turkey.

Keywords: Cuisine, Food, Hatay, Street foods.
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SOMUT OLMAYAN KULTUREL MiRAS OLARAK YORESEL
YEMEKLERIN METAFORIK INCELENMESI: BALIKESIR ORNEGI

Rana SAT
Balikesir Universitesi
rana_sat_95@hotmail.com
Ozet

Bu calisma ile somut olmayan kiiltiirel miras olarak Balikesir yoresel yemeklerinin metaforik
olarak incelenmesi ve Balikesir yoresel yemeklerinin bilinirliginin arttirilmasi ile Sneminin
vurgulanmasi amaglanmaktadir. Balikesir’de yerel halkin yoresel yemekler ile gelistirmis
olduklar1 metaforlarin belirlenmesi icin nitel arastirma yontemi kullanilmigtir. Veriler 19 Subat-
11 Mart 2024 tarihleri arasinda toplanmistir. Katilimceilardan toplanan verilerin analizleri toplam
75 adet veri formu iizerinde gerceklestirilmistir. Bulgulara gore katilimcilarin ¢ogunlugunun
erkek, evli, lisans ve lisansiistii mezunu ve 35-45 yas araliginda oldugu gortilmektedir. Balikesir
mutfagina yonelik olarak ortaya ¢ikan metafor kategorileri toplam alt1 baslik altinda toplanmustir.
Bu basliklar doga, renk, yiyecek, hayvan, antik simge ve endemik bitkiler olarak tespit edilmistir.
Doga ile ilgili gelistirilen metaforlarda, c¢ogunlukla gokkusagi kelimesinin kullanildigt
goriilmektedir. Renklerle ilgili gelistirilmis olan metaforlarda ise; yesil ve mavi renk agirlikli
olarak tekrarlanirken agirlikli olarak ortaya ¢ikan diger renklerden birkaci da beyaz ve turkuazdir.
Yiyeceklerle ilgili gelistirilen metaforlar sirasiyla; sarap, zeytin, peynir, zeytinyagi, kavun,
mandalina, sarikiz otu ve yiiksiik otu olarak tespit edilmistir. Son olarak Balikesir’de yasayan yerel
halkin Balikesir mutfagina iliskin olarak gelistirmis olduklari metaforlar degerlendirildiginde en
fazla gelistirilen metaforlar; beyaz zambak, kaymakli, hdgmerim ve balik olarak tespit edilmistir.

Anahtar Kelimeler: Somut olmayan kiiltiirel miras, Balikesir Mutfagi, Y oresel mutfak,
Metafor

METAPHORICAL INVESTIGATION OF LOCAL FOODS AS INTANGIBLE
CULTURAL HERITAGE: BALIKESIiR EXAMPLE

Abstract: This study aims to metaphorically examine Balikesir local dishes as intangible cultural
heritage and to emphasize their importance by increasing the awareness of Balikesir local dishes.
Qualitative research method was used to determine the metaphors that local people in Balikesir
developed with local dishes. Data was collected between February 19 and March 11, 2024.
Analyzes of the data collected from the participants were carried out on a total of 75 data forms.
According to the findings, the majority of the participants are male, married, have undergraduate
and graduate degrees, and are between the ages of 35-45. The metaphor categories that emerged
for Balikesir cuisine are grouped under six headings in total. These titles have been identified as
nature, color, food, animals, ancient symbols and endemic plants. It is seen that the word rainbow
is mostly used in metaphors developed about nature. In the metaphors developed regarding colors;
While the colors green and blue are predominantly repeated, a few of the other colors that appear
predominantly are white and turquoise. Metaphors developed about food are as follows, wine,
olives, cheese, olive oil, melon, tangerine, apricot and foxglove. Finally, when the metaphors
developed by the local people living in Balikesir regarding Balikesir cuisine are evaluated, the
most developed metaphors are; They were identified as white lily, cream, hogmerim and fish.

Keywords: Intangible cultural heritage, Balikesir Cuisine, Local cuisine, Metaphor
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__TURIZM FAKULTESINDE iKINCi YABANCI DiL OLARAK RUSCA
OGRENIMINDE OYUNLASTIRMA VE OGRENCI BASARISINA ETKILERI

Dr. Ogr. Uyesi Niikhet ELTUT KALENDER
Van Yiiziincii Y1l Universitesi
nukhetkalender@yyu.edu.tr.
Ozet

Dil edinimi giiniimiizde toplumsal ve kiiresel bir ihtiyag olarak karsimiza ¢ikmaktadir. Bu ihtiyaci
karsilayabilmek tizere bireyler mesleki gelisim siirecindeki donanimlari igin birden fazla yabanci
dile ihtiya¢ duyabilmektedir. Meslek gruplarina ve hizmet verilen bolgeye gore yabanci dil
yelpazesinde de ¢esitlilik s6z konusudur. Bu duruma en iyi 6rnek turizm sektdriiniin farkll
alanlarinda gdzlenebilmektedir. Sebebi lokasyon, agirlikli konuk gruplari, sektorel arz ve talep
dengesi gibi degiskenlere baglanabilir. Tiirkiye’de Akdeniz ve Ege bolgelerinde agirlikli konuk
grubunu Ruslar ya da Rusg¢a konusan tilkelerden gelmis kisiler olusturmaktadir. Dolayisiyla s6z
konusu bélgelerde uluslararasi temel iletisim dili olan Ingilizce disinda Ruscaya da ihtiyac
duyulmaktadir. Bu nedenle Tiirkiye’deki yiiksek Ogretim kurumlarinin turizm fakiiltelerinde
yabanci dil alternatifleri arasinda en popiiler yabanci dillerden birinin Rusca oldugunu sdylemek
miimkiindiir. Bu calismada Van Yiiziincii Y11 Universitesi biinyesinde Turizm Fakiiltesi’nde ikinci
yabanct dil olarak Rusga 6greniminde oyunlastirma ve etkileri {izerinde durulacaktir. Oyunlar
masa oyunlari ve dijital oyunlar olmak tizere iki baslik altinda ele alinacaktir. Arastirmanin amaci
Rusca dgretiminde oyunlastirma yonteminin klasik siif i¢i uygulamalara gore basari oraninin
yiikselisine etkisini ortaya ¢ikarmaktir. Arastirma yontemi olarak nitel arastirma yontemleri i¢inde
siklikla tercih edilen gdzlem tekniginden yararlanilmistir.

Anahtar Kelimeler: Turizm fakiiltesi, Ikinci yabanci dil, Rus¢a, Oyunlastirma.

GAMIFICATION IN LEARNING RUSSIAN AS A SECOND FOREIGN
LANGUAGE AT THE FACULTY OF TOURISM AND ITS EFFECTS ON
STUDENT ACHIEVEMENT

Abstract

Today, the acquisition of language emerges as a social and global necessity. To fulfill this
requirement, individuals may require proficiency in multiple foreign languages to enhance their
professional growth. There is also diversity in the variety of foreign languages based on
occupational groups and the region served. The primary example of this can be seen in various
sectors of the tourism industry. The reason for this can be attributed to various factors, including
location, dominant guest groups, sectoral supply, and demand balance. In the Mediterranean and
Aegean regions of Tiirkiye, most of the guests are from Russia or Russian-speaking countries.
Therefore, in these areas, Russian is also essential alongside English, the primary global language
of communication. For this reason, it can be stated that Russian is one of the most commonly
chosen foreign languages in the tourism faculties of higher education institutions in Tiirkiye. This
study focuses on the use of gamification and its effects on learning Russian as a second foreign
language at the Faculty of Tourism of Van Yiiziincii Y1l University. Games will be categorized
into two main topics: board games and digital games. The study aims to determine the effect of
using gamification on enhancing the effectiveness of teaching the Russian language compared to
traditional classroom methods. Observation technique, commonly favored among qualitative
research methods, was utilized in this study.

Keywords: Faculty of tourism, Second foreign language (L2), Russian, Gamification.
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ORGUTSEL UTANC DAVRANISI VE TURIZM SEKTORUNDEKI YERI

Prof. Dr. Erdogan Kaygin
Kars Kafkas Universitesi
erdogankaygin@hotmail.com
Dr. Ogr. U. Burcu Turan Torun
Van Yiiziincii Y1l Universitesi
burcuturan@yyu.edu.tr
Mehmet Ali Armagan Agyol
Kars Kafkas Universitesi
mehmetaliarmaganagyol@hotmail.com

Ozet
Orgiitsel Utang hem kisisel hem de orgiitsel anlamda hissedilebilecek bir duygu ya da hisler
toplulugudur. Utang ya da orgiitsel utang duygusu kisisel anlamda da 6rgiitsel anlamda da kisi ve
orgiitsel ya da sosyal imaj agisindan tehlike olusturabilir. Orgiitsel utang, sorunlarin mevcudiyetini
ve yapici tartigmalart engelleyebilecegi igin, Orgiit i¢i doniisiimiin gerceklesecegi zamanda
gerceklesecek olursa orgiitsel dgrenmeyi de etkileme potansiyeline sahiptir. Orgiitsel utang
iizerine yapilan calisma sayist olduk¢a azdir. Bu ¢aligmadaki amag orgiitsel utang kavramlarinin
gelisimini ortaya koyarak turizm sektoriinde orgiitsel utang kavramlarinin incelenmesi ve turizm
sektoriinde motivasyon ve gelisim agisindan orgiitsel utang kavraminin ¢alisanlarina ve gelisimine
etkisi ortaya konulmasina ¢alisilmistir. Turizm sektoriinde orgiitsel utang seviyeleri agamalari ve
calisanlarin 6rgiitsel utanglar1 ne derece ortaya koyabilecekleri de ortaya konulmaya ¢aligilacaktir.

Anahtar Kelimeler: Orgiitsel utang, Orgiitsel dgrenme, Motivasyon

ORGANIZATIONAL SHAME BEHAVIOR AND ITSPLACE IN THE
TOURISM SECTOR

Abstract

Organizational shame is an emotion or set of feelings that can be felt both personally and
organizationally. Shame or organizational the feeling of shame can pose a danger both personally
and organizationally for the person and the organizational or social image. Because organizational
shame can prevent the existence of problems and constructive discussions, it also has the potential
to affect organizational learning if it occurs at the time of intra-organizational transformation. The
number of studies on organizational shame is quite low. The aim of this study is to examine the
concepts of organizational shame in the tourism sector by revealing the development of the
concepts of organizational shame and to reveal the effect of the concept of organizational shame
on its employees and development in terms of motivation and development in the tourism sector.
It will also be tried to reveal the levels of organizational shame in the tourism sector and the extent
to which employees can reveal organizational shame.

Keywords: Organizational shame, Organizational learning, Motivation
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KABARDEY-BALKAR CUMHURIYETI’NDE TURIZM CESITLILIGINE
GENEL BAKIS

Dilek NiSANCI
Erciyes Universitesi
niseltut@gmail.com
Ozet

Kabardey-Balkar Cumhuriyeti Kafkasya bolgesinde yer alan Cerkes yerlesim yerlerinden biridir.
Bolge hem dogal giizellikleriyle hem kiiltiirel hem de tarihi degerleriyle olduk¢a zengindir.
Bolgenin daglik olmasi dag sporlarina genis imkan sunmaktadir. Ayrica iilkede diinya ¢apinda
iinlii kayak pistlerine rakip olacak nitelikte yerel pistler mevcuttur, bu durum Kabardey-Balkar't
kis sporlari tutkunlari i¢in aranan bir destinasyon haline getirir. Ag¢ik ve yesil alanda
gerceklestirilen rekreasyonel aktiviteler ile ¢amur terapi merkezleri ve gelismis spa merkezleri
etkinlikleri bagkent Nalcik’i turistler i¢in cazibe merkezi kilmaktadir. Nalgik tatil merkezi spa
sulartyla, iyot-brom, nitrik termal, silfiirli ve mineral sularla saglik turizmine ve iilke
ekonomisine sundugu katkilarla anilmaktadir. Diger taraftan Kabardey-Balkar'm “Dolven” adi
verilen mezar yapilar turistlerin kiiltiirel miras bakimindan dikkatini ¢eken yerler arasindadir. Bu
yapilar disinda Agubek yerlesimi ve Dolinskoye yerlesimi gibi birgok tarihi mekan One
cikmaktadir. Ulkede Federal, bdlgesel ve yerel éneme sahip 500'den fazla kiiltiirel anit titizlikle
muhafaza edilmektedir. Bu yoniiyle s6z konusu anitlar, bolgenin tarihine de 151k tutar. Bélgenin
turizm ve ekonomi anlaminda kalkinmasina Kabardey Balkar Devlet Universitesi tarafindan
akademik olarak 6zel destek verilmektedir. Calismamiz, Kabardey-Balkar Cumhuriyetindeki
turizm cesitliligine vurgu yapmaktadir. Arastirmanin amaci herkes tarafindan bilinmeyen ancak
macera tutkunlari, kiiltiirel kesif meraklilar: i¢in ilgi ¢ekici bir destinasyon oldugu kadar saglik
hizmetlerinden yararlanmak ve ¢esitli spor tiirlerini deneyimlemek isteyen kisiler i¢in bdlgedeki
turizm ¢esitliligi  hakkinda farkindalik olusturmaktir. Arastirma i¢in nitel arastirma
yontemlerinden yararlanilmstir.

Anahtar Kelimeler: Kabardey-Balkar, Turizm cesitliligi, Doga turizmi, Saglik turizmi, Kiiltiir
turizmi.

AN OVERVIEW OF THE DIVERSITY OF THE TOURISM INDUSTRY IN
THE REPUBLIC OF KABARDINO-BALKARIA

Abstract

Kabardino-Balkaria is a republic situated in the Caucasus region, renowned for its Circassian
communities. Its geography abounds in natural beauty, cultural, and historical significance. The
area's mountainous landscape provides ample chances for mountain sports. Kabardino-Balkaria is
a favored spot for winter sports lovers because of its slopes that rival those of renowned ski resorts.
Recreational activities in open green spaces, mud therapy centers, and advanced spa resorts make
Nalchik a popular tourist destination. The Nalchik resort center is famous for its iodine-bromine,
nitrate thermal, sulfur, and mineral waters, which contribute to health tourism and the national
economy. However, the burial structures in Kabardino-Balkaria, known as 'Dolven’, are a
significant cultural heritage site that attracts tourists' attention. In addition to these structures, there
are various historical sites, such as the Agubek and Dolinskoye settlements. More than 500 cultural
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monuments of federal, regional, and local significance are meticulously preserved in the country.
In this regard, these monuments illuminate the region's history. Kabardino-Balkaria State
University has supported the academic advancement of the region's tourism and economic
development. Our research emphasizes the variety of tourism in the Republic of Kabardino-
Balkaria. The research aims to increase awareness of the region's diverse tourism offerings, which
may not be well-known to everyone but is an intriguing destination for adventure enthusiasts,
cultural explorers, and individuals seeking health services and a variety of sports experiences.The
study utilized qualitative research methods.

Keywords: Kabardino-Balkaria, Tourism diversity, Nature tourism, Health tourism, Cultural
tourism.
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VAN GOLU HAVZASI SAGLIK TURIZMi POTANSIYELIi?

Dog. Dr. Songiil DUZ OZER
Van Yiiziincii Y1l Universitesi
Turizm Fakiiltesi
songulduz@yyu.edu.tr
Dog. Dr. Sagbetullah MERIC
Van Yiiziincii Y1l Universitesi
Turizm Fakiiltesi
smeric@yyu.edu.tr
Mete Yiicel OZER
meteozer.4444@gmail.com

Ozet

Van Goli, Tirkiye'nin en biiyiik ve diinyanin ise en biiyiik sodali gélleri arasinda yer almaktadir.
Ayrica Van Goli, yiiksek miktarda sodyum ve mineraller igmektedir. Bu 6zelligi ile Van Goli
suyunun bazi cilt hastaliklari, romatizmal rahatsizliklar ve eklem agrilar1 gibi rahatsizliklar
hafifletici etkileri bulunmaktadir. Bu da Van ilinin saglik turizmi potansiyeline sahip olduguna
vurgu yapmaktadir. Ayrica Van ilinin saglik turizmini destekleyecek kiiltiir, doga, inan¢ turizmi
gibi alternatif turizm tiirleri potansiyeli olmast, iran ile komsu olmasi, uluslararasi demiryolu hatt
tizerinde bulunmasi da ilin saglik turizmi potansiyelini giiclendirmektedir. Bu arastirmanin amaci,
Van Goli havzasindaki saglik turizmi potansiyelini ortaya koymaktir. Bu potansiyelin
belirlenmesi ve yerel yoneticilerin bu alternatif turizm uygulamasina yaklagiminin nasil olacagi
aragtirma kapsaminda cevap aranan sorular olarak karsimiza g¢ikmaktadir. Bu arastirmanin
evrenini Van Golii havzast olusturmaktadir. Arastirmanin temelini olusturan birincil kaynaklar
saha ¢aligmasiyla toplanacak olup nitel ve nicel veri setini kapsamaktadir. Aragtirmanin hazirlik
asamasinda, alan yazinda yapilan ilgili okumalar dogrultusunda olusturulan yar1 yapilandirilmis
goriigme sorulari ve taslak soru formu ile sahaya inilerek, se¢ilmis saglik turizm hizmeti veren
isletme personeli (boliim miidiirli, uzmanlar, destek personel vb.) ve temel aktor olan Saglik
Bakanlig: yetkilileri ile yiiz yiize goriismeler yapilacaktir. Kesfedici 6zellik igeren bu aragtirmada
nitel aragtirma yontemlerinden derinlemesine miilakat teknigi kullanilacak olup Van Goli havzasi
icin igerik analizi yapilacaktir. Miilakat sorular1 (Heung, Kucukusta ve Song, 2011)
¢aligmalarindan esinlenerek hazirlanmistir.

Anahtar Kelimeler: Turizm, Saglik turizmi, Van Goli.

VAN LAKE BASIN HEALTH TOURISM POTENTIAL
Abstract

Van Lake is the largest lake in Turkey and among the largest soda lakes in the world. Van Lake
contains high amounts of sodium and minerals. With this feature, Van Lake water has alleviating
effects such as some skin diseases, rheumatic diseases and joint pain. This emphasizes that Van
province has a potential for health tourism. In addition, the fact that Van province has the potential

2 Bu arastirma, Van Yiiziincii Y1l Universitesi Bilimsel Arastirma Projeleri Koordinasyon Birimi
tarafindan SYD-2022-9608 nolu proje kapsaminda gerceklestirilmistir.
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for alternative tourism types such as culture, nature and faith tourism to support health tourism,
that it is adjacent to Iran, and that it is located on the international railway line strengthens the
health tourism potential of the province. The aim of this study is to reveal the potential of health
tourism in the Van Lake basin. Determining this potential and how local administrators will
approach this alternative tourism application are the questions sought to be answered within the
scope of the research. The universe of this research consists of the Van Lake basin. The primary
sources that form the basis of the research will be collected through fieldwork and include
qualitative and quantitative data sets. In the preparation phase of the research, face-to-face
interviews will be held with selected health tourism service personnel (department manager,
experts, support personnel, etc.) and Ministry of Health officials, who are the main actors, by
going to the field with semi-structured interview questions and draft questionnaires created in line
with the relevant readings in the literature. In this exploratory research, in-depth interview
technique, which is one of the qualitative research methods, will be used and content analysis will
be made for the Van Lake basin. The interview questions (Heung, Kucukusta and Song, 2011)
were inspired by his work.

Keywords: Tourism, Health tourism, Van Lake.
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MARDIN KIZILTEPE ULU CAMI’NIN KULTUR VE INANC TURIZMI
ACISINDAN DEGERLENDIRILMESI

Ogr. Gor. Hatice BALTA AVUT
Batman Universitesi
hatice.balta@batman.edu.tr
Ozet
Turizm, her donem varligini aktif bir sekilde devam ettirmis ve zamanla c¢esitli turizm tiirleri
ortaya ¢ikmustir. S6z konusu turizm tiirlerinden biri olan Kiiltiir ve inang turizmi zamanla geliserek
biiyiik ilgi gormiistiir. Tarihi mekanlar1 gorme arzusu beraberinde kutsal mekanlari gérme istegini
de ortaya ¢ikartmugtir. Kiiltiirel turizm ile bir toplumun kiiltiirel mirasini, tarihi eserlerini, yerinde
gorerek, s6z konusu toplumun yasam tarzi, orf, adet, dini ritiielleri ve sanatsal etkinliklerini de
tanimaya, anlamaya ¢aligmaktir. Mardin 1li de cesitli etnik gruplarin bir arada yasamasindan
dolay1 ve tarihi siire¢ icerisinde gegirmis oldugu degisim ve doniisiimler neticesinde inang ve
kiiltiir turizmi agisindan OSnemli bir merkez haline gelmistir. 1108-1408 yillar1 arasinda
Artuklularin baskenti olan Mardin, Cami, medrese, sivil mimari, kilise ve manastirlari ile turizmin
onemli pargalari haline gelmistir. Artuklularin Mardin ve gevresinde yaptirmis olduklari camiler
arasinda avlu ve sahin diizenlemesine gore farklilik gosteren Kiziltepe (Koghisar- Dunaysir) Ulu
Cami Anadolu bolgesinin 6nemli yapilari arasinda yer almaktadir. Bu baglamda cami her donem
birgok misafiri agirlamaktadir. 1184 yilinda yapimma baglanan cami, 1204 yilinda
tamamlanmistir. Cami plan o6zellikleri, mimari dokusu ve striiktiirel elemanlart ile sembolik
anlamda sehrin genel dokusuna uyum saglayan 6nemli bir inan¢ merkezine doniismiistiir. Bu
bildiri kapsaminda, incelenen Kiziltepe Ulu Cami, turizm agisindan ele alinarak degerlendirilmis.
Ayrica mimari eserin kiiltiir ve inang turizmi acisindan gerekli ilgiyi goriip gormedigi ve son
olarak da ziyaret edilme olanaklar1 ortaya konmaya c¢alisilmistir.
Anahtar Kelimeler: Kiiltiir mirasi, Mardin, Artuklular, Kiziltepe, Ulu Cami

EVALUATION OF MARDIN KIZILTEPE GRAND MOSQUE IN TERMS OF
CULTURAL AND RELIGIOUS TOURISM

Abstract
Tourism has remained prevalent across different eras, giving rise to various forms of tourism over
time. Cultural and religious tourism, a type of tourism that has gained significant popularity over
time. The longing to visit historical sites has also led to a longing to visit sacred places. Cultural
tourism entails experiencing and comprehending a society's cultural heritage, historical artifacts,
lifestyle, customs, religious rituals, and artistic activities through personal visits. Due to the
presence of diverse ethnic groups in Mardin Province and its historical evolution, it has emerged
as a significant hub for religious and cultural tourism. Between 1108 and 1408, Mardin, the capital
of the Artuqids, has gained importance in tourism due to its mosques, madrasas, civil architecture,
churches, and monasteries. Among the mosques constructed by the Artugids in Mardin and its
vicinity, the Kiziltepe (Koghisar-Dunaysir) Grand Mosque is notable as one of the significant
buildings in the Anatolian region, known for its distinctive courtyard and layout. In this context,
the mosque has welcomed numerous visitors over the years. The mosque's construction
commenced in 1184 and was finished in 1204. The mosque has evolved into a prominent religious
hub that blends seamlessly with the city's overall aesthetic, thanks to its architectural
characteristics and symbolic structural elements. In this paper, the Kiziltepe Grand Mosque has
been analyzed and assessed from a tourism standpoint. Furthermore, an effort has been made to
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evaluate if the architectural work is receiving the required attention in terms of cultural and
religious tourism, and ultimately, the opportunities for visitation have been emphasized.
Keywords: Cultural Heritage, Mardin, Artugids, Kiziltepe, Great Mosque
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BOTAN VADISI’NDE DOGA, KULTUR VE ARKEOLOJIiYE DAYALI
TURIZM FAALIYETLERI ICERISINDE TURIST REHBERLERININ
ROLLERINE YONELIK BiR ARASTIRMA
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Ozet

Doga, kiiltiir, tarih, arkeolojik degerler; bolgenin turizm potansiyelini ortaya ¢ikaran onemli
cekiciliklerdendir. Turist rehberleri, bolgenin kesfedilmesi ve tanitilmasi konusunda turizmin
onemli bilesenlerinden biridir. Bu baglamda tur/turist rehberlerinin turizm faaliyetleri icerindeki
rollerinin incelenmesi ve bdlgenin tanitilmasinda nasil sorumluluklara sahip olduklarinin ortaya
c¢ikarilmast siirdiiriilebilir turizmin gelisimi agisindan olduk¢a dnemlidir. Bu arastirmanin amaci,
Botan Vadisi turizm faaliyetlerinin siirdiiriilebilir gelisimi agisindan turist rehberlerinin rol ve
sorumluluklarmi ortaya ¢ikarmaktir. Bolgenin bir kisminda giliven sorunlart dolayisiyla
dezavantajlar yasanmasi, turizm sektoriinde istedigi payr alamamasina sebep olmustur. Bu
bolgenin turizm amagli ziyaret edilmesi ve tanitilmasinda turist rehberleri 6nemli Onciiler
niteligindedir. Aragtirmada nitel yontemden faydalanilarak bolgede aktif ¢aligma kartina sahip 15
tur rehberi ile yiiz yiize goriismeler gergeklestirilecektir. Botan vadisinde (Sirnak, Siirt, Van,
Hakkari, Mardin ve Batman) gerceklestirilen turizm faaliyetlerine yonelik tur/turist rehberlerinin
gorev ve rollerinin incelenmesi boélgenin siirdiiriilebilir bir turizm plant olusturabilmesi igin
onemli acilimlar yaratabilecek nitelikte olacagi diisliniilmektedir. Arastirmanin bolgede
gergeklestirilen turizm faaliyetleri i¢in olusturulan plan ve politikalara turist rehberleri
perspektifinden katki saglamasi beklenmektedir. Arastirma sonuglart dogrultusunda turist
rehberligine yonelik uygulamalarin niteligine dair degerlendirmeler yapilarak bu dogrultuda
oneriler sunacaktir.

Anahtar Kelimeler: Turist rehberi, Siirdiiriilebilir turizm, Doga, Kiiltiir, Arkeoloji, Botan
Vadisi.

A RESEARCH ON THE ROLES OF TOUR GUIDES IN TOURISM
ACTIVITIES BASED ON NATURE, CULTURE AND ARCHEOLOGY IN
BOTAN VALLEY

Abstract

Nature, culture, history, archaeological values are the important attractions of that reveal the
tourism potential of the region. Tourist guides are one of the important components of tourism in
discovering and promoting the region. In this context, examining the roles of tour/tourist guides
in tourism activities and revealing what responsibilities they have in promoting the region is very
important for the development of sustainable tourism. The aim of this research is to reveal the
roles and responsibilities of tourist guides in terms of the sustainable development of Botan Valley
tourism activities. The fact that some of the region experienced disadvantages due to trust issues
caused it not to get the share it wanted in the tourism sector. Tourist guides are important pioneers
in visiting and promoting this region for tourism purposes. Using the qualitative method in the
research, face-to-face interviews will be held with 15 tour guides who have active work cards in
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the region. It is thought that examining the duties and roles of tour/tourist guides regarding tourism
activities carried out in the Botan valley (Sirnak, Siirt, Van, Hakkari, Mardin and Batman) will
create important breakthroughs for the region to create a sustainable tourism plan. It is expected
that the research will contribute to the plans and policies created for tourism activities in the region
from the perspective of tourist guides. In line with the research results, evaluations will be made
regarding the quality of tourist guiding practices and suggestions will be made accordingly.

Keywords: Tourist guides, Sustainable tourism, Nature, Culture, Archeology, Botan Valley.
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ALTERNATIF TURIZM CESITLERI VE ZONGULDAK MADEN TURIiZMi
ORNEGI
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muratcavus67@hotmail.com
Ozet

Insan toplulugunun giiniimiize kadar gelisiminde 6nem arz eden madenler uygarlik tarihinin belirli
donemlerinde adlar ile anilmistir: Yontma tas, cilali tas, bakir, tung (bronz) ve demir ¢ag1 gibi
isimler tarihin ilk donemlerinde yer bulmustur. Tarihin sekillenmesinde belirleyici olan
madenlerin olusum siiregleri, dogadan ¢ikarilmalari ve metalin olusturma tekniklerinin tarihgesi
acisindan yeryiiziinde madencilik mirasi olarak kabul edilir. Madencilik mirasi, tarih, arkeoloji,
mimari, sanayi, teknoloji alanlarinda kiiltiirel mirasla da iligkilidir. Maden turizm iceresinde son
yillarda ¢ok sik kullanilmaya baslanilan bir kavramdir. Turistik seyahatlerin en onemli
unsurlarindan birini olusturan maden sahalari, turistin gidilecek yer ziyaretinde ortaya c¢iktigi
goriilmektedir. Toplumlarin kiiltiirel zenginligini ortaya koyan unsurlarin basinda maden kiiltiirii
gelmektedir. Maden kiiltiiriiniin olusmasinda geleneksel sanatlar ve maden igletmeciligi ¢ok
biiylik dneme sahiptir. Tarihsel siiregte var olan tiim uygarliklar, degerli ve yar1 degerli taslar1
metalle birlikte veya ayr1 igleyerek sanatsal nitelikli eserler liretmislerdir. Bu eserleri geleneksel
kiyafetlerle birlikte kullanarak takilar olusturmustur. Maden kiiltiirdi, tarih boyunca insanlarin
yaraticiligini ve zanaat becerilerini yansitan 6nemli bir pargadir. Aragtirmanin amaci, Zonguldak
Madencilik Miizesi tanitimina yonelik ilgili bireylere ve kuruluglara oneriler sunmaktir. Bu
aragtirma, yorenin miizecilik kiltiiriinlin 6ne ¢ikartilmasi, maden turizmi amagli Oneriler
getirilmesi ve yoresel kalkinma agisindan 6nem verilmesi amaci tagimaktadir. Bu baglamda,
calisma nitel arastirma deseni lizerinden literatiir taramasi yontemiyle gerceklestirilmistir.
Dokiiman, kitap ve makalelerden yararlanilarak hazirlanan bu ¢alisma tarama modeli ile
yiriitiilmiis betimsel bir ¢alismadir. Ortaya ¢ikan betimleyici ¢aligma, madencilik mirasina ve bu
mirasin Zonguldak'in 6zgiin kimligi baglamindaki 6nemine 151k tutmaktadir.

Anahtar Kelimeler: Alternatif Turizm, Maden Turizmi, Maden Miizesi

ALTERNATIVE FORMS OF TOURISM AND THE EXAMPLE OF
ZONGULDAK MINING TOURISM

Abstract

Throughout the development of human societies, minerals have played a significant role and have
been mentioned by name in various periods of civilization history: from flint and polished stones
to copper, bronze, and the Iron Age. The processes of mineral formation, extraction from nature,
and the history of metal production techniques are considered part of the mining heritage on Earth.
Mining heritage is also related to cultural heritage in the fields of history, archaeology,
architecture, industry and technology. Mining is a concept that has started to be used frequently
in tourism in recent years. Mining sites, which constitute an essential element of tourist travel,
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have gained prominence as destinations for tourists. Among the factors that showcase a society’s
cultural richness, mining culture stands out. Traditional arts and mining operations have played a
crucial role in shaping this culture. Throughout history, civilizations have produced artful works
using precious and semi-precious stones, either combined with metals or processed separately.
These creations, often worn alongside traditional clothing, have given rise to a distinct mining
culture. Mining culture is an important part of reflecting people's creativity and craft skills
throughout history. The aim of the research is to provide recommendations to relevant individuals
and organizations regarding the promotion of Zonguldak Mining Museum. This research aims to
highlight the museum culture of the region, to make suggestions for mining tourism and to give
importance to regional development. In this context, the study was carried out with the literature
review method using a qualitative research design. The study follows a qualitative research design,
utilizing a literature review method based on documents, books, and articles. The resulting
descriptive study sheds light on the mining heritage and its significance in the context of
Zonguldak’s unique identity.

Keywords: Alternative Tourism, Mining Tourism, Mining Museum
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SIRNAK TURIZM POTANSIYELININ GELISTIRILMESINDE SOZLU
KULTUR URUNLERININ YERI

Dog. Dr. Metin EREN
Van Yiiziincii Y1l Universitesi
metineren@yyu.edu.tr
Nalin TASKIN
Sirnak Universitesi
Ozet

Cografi kesifler sonrasi baglayan siire¢ eski diinya disinda yeni ve daha once fark edilmemis
kiiltiirlerin kesfedilmesini sagladi. Bu siire¢ kesfedilen kiiltiirlerin verilerinin toplanmasi ve
sergilenmesi sonuglarim1 da ortaya ¢ikardi. Modernlesme siireglerinin  derinlesmesi ve
yayginlagmasi, sanayi devriminin dogurdugu sonuclar arasinda diinyanin kiiltiirel cogullugunun
kaybolmaya baslamasi ve yerel kiiltiirlerin aginmasi ve yok olmaya baslamasi da yer almistir. 1945
sonras1 Birlesmis Milletler Teskilati’nin kiiltiirel kolu olarak kurulan UNESCO’nun faaliyet
alanlar1 arasinda kaybolmaya baglayan kiiltiirel geleneklerin tespit edilip korunmaya alinmasi da
yer almigtir. Somut Olmayan Kiiltiirel Miras ¢alismalar1 bu kapsamda baslamistir. Somut olmayan
kiiltiirel miras; sozIi kiiltiirli, gelenekleri, el sanatlarini, festivalleri ve dogal unsurlari da igerir.
Turizm faaliyetlerinin 1945 sonrasi kiiresel bir boyut kazanmasi ile somut olmayan kiiltiirel miras
caligmalar1 birlikte gelisme gostermis ve yerel kiiltiirel miras turizm faaliyetlerinin 6nemli bir
bileseni olmustur. Sirnak, geleneksel yasamin ¢esitli unsurlarinin canli oldugu tarihi bir yerlesim
yeridir. Modernlesme siireglerinin doniistiiriicii etkileri goriiniir hale gelirken mevcut kiiltiirel ve
tarihi mirasin korunup turizme kazandirilmasi ¢alismalarina da hiz verilmelidir. Bu bildiride
Sirnak’in somut olmayan kiiltiirel miras potansiyeli degerlendirilecektir. Bu kiiltiirel mirasin
masal, dengbejlik, Mem u Zin gibi sozlii {irlinlerinin toplumdaki karsilig: tespit edilip bu sozlii
kiiltiir tirtinlerinin turizm potansiyeline ne sekilde katki saglayacag ile ilgili 6neriler sunulacaktir.

Anahtar Kelimeler : Somut olmayan kiiltiirel miras, Sozlii kiiltiir, Turizm, Sirnak

THE PLACE OF ORAL CULTURE IN THE DEVELOPMENT OF
TOURISM POTENTIAL OF SIRNAK

Abstract

The process that began after geographical discoveries led to the discovery of new and previously
unrecognized cultures outside the old world. This process also resulted in the collection and
exhibition of the data of the discovered cultures. The deepening and widening of modernization
processes and the consequences of the industrial revolution included the loss of the world's cultural
plurality and the erosion and disappearance of local cultures. Established after 1945 as the cultural
arm of the United Nations Organization, UNESCO's areas of activity included the identification
and protection of cultural traditions that were beginning to disappear. Intangible Cultural Heritage
studies started in this context. Intangible cultural heritage includes oral culture, traditions,
handicrafts, festivals and natural elements. With the globalization of tourism activities after 1945,
intangible cultural heritage studies have developed together, and local cultural heritage has
become an important component of tourism activities. Sirnak is a historical settlement where
various elements of traditional life are alive. As the transformative effects of modernization
processes become visible, efforts to preserve the existing cultural and historical heritage and bring
it to tourismshould be accelerated. In this paper, the intangible cultural heritage potential of Sirnak
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will be evaluated. The equivalent of oral products of this cultural heritage, such as fairy tales,
dengbejlik, Mem u Zin, in society will be determined and suggestions will be made about how
these oral cultural products will contribute to the tourism potential.

Keywords: Intangible cultural heritage, Oral culture, Tourism, Sirnak.
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ISYERI SOSYAL CESARET DAVRANISI VE TURIZM SEKTORUNE ETKIiSi

Dr. Ogr. U. Burcu Turan Torun
Van Yiiziincii Y1l Universitesi
burcuturan@yyu.edu.tr
Prof. Dr. Erdogan Kaygin
Kars Kafkas Universitesi
erdogankaygin@hotmail.com
Rozerin OZGOKCE
Van Yiiziincii Y1l Universitesi
ozgokcerozerin@gmail.com

Ozet

Cesaret olarak goriilen davranislar ve 6zellikler kisiye 6zgiidiir ¢iinkii herkese gore cesaret olarak
tanimlanan davraniglar farklilik gosterebilir. Cesaret cogu zaman pozitivist bir yaklasim olarak
incelenmektedir. Cesaret genel olarak fiziksel cesaret ve ahlaki cesaret olarak ikiye ayrilmaktadir.
Cesaret davranist ¢ogu kitlelerin sdyleyemedigi géze alamadigi hareket ve davranisi gesitli
sekillerle ortaya koymaktir. Sosyal cesaret ise, “bagkalarinin beklentilerine uymamak, sosyal
onaylanmama veya ceza alma riskine ragmen gergek benligini géstermeye istekli olmaktir.
Herkesin goriis ve tercihleriyle uyumlu olup olmadigini kontrol etmeden fikir ve tercihleri ifade
edebilmek” anlamina gelmektedir. Sosyal cesaret davraniglart bazen kisinin sosyal imajini riske
atabilir ve kisisel iliskilerinde degisime yol acabilir. Sosyal cesaret cesur bir davranis oldugu i¢in
bazen olumsuz olarak da imaj ya da itibara zarar verebilir. Bu anlamda sosyal cesaret ceza alma
pahasina ya da imaj pahasina olursa olsun bazen dogruluk pahasina cesur davranislari
sergilemektir. Bu caligmada igyeri sosyal cesaret davranislari cesitleri arastirilarak turizm
sektoriindeki yansimalari ve etkilerinin incelenmesine ¢aligilacaktir. Sosyal cesaretin turizm
sektoriindeki olasi orgiitsel vatandaslik davraniglart ve is performanslart boyutlarinda oldugu
distiniiliirse Turizm sektoriinde bu davranisi sergileyecek calisanlarin sektore art1 ve eksi degerleri
teorik olarak siniflandirilmaya c¢alisilarak katki boyutlari incelenmeye caligilacaktir. Olumlu ve
olumsuz katkilar1 tartigilarak orgiitsel davranis 6zellikleri ve turizm sektoriindeki 6nem boyutu
incelenmeye ¢aligilacaktir.

Anahtar Kelimeler: Cesaret, Sosyal cesaret, Fiziksel cesaret, Ahlaki cesaret

WORKPLACE SOCIAL COURAGEMENT BEHAVIOR AND ITS IMPACT ON
THE TOURISM SECTOR

Abstract

The behaviors and characteristics that are considered courage are specific to the individual because
the behaviors defined as courage may vary from person to person. Courage is often examined as
a positivist approach. Courage is generally divided into two: Physical courage and moral courage.
Courage behavior is showing in various ways the actions and behavior that most masses cannot
say or dare to say. Social courage, on the other hand, is “not conforming to the expectations of
others and being willing to show one's true self despite the risk of social disapproval or
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punishment.” It means being able to express ideas and preferences without checking whether they
are compatible with everyone else's views and preferences. Acts of social courage can sometimes
put a person's social image at risk and lead to change in personal relationships. Since social
courage is a brave behavior, it can sometimes negatively damage the image or reputation. In this
sense, social courage means displaying courageous behavior at the expense of punishment or
image, sometimes at the expense of integrity. In this study, the types of workplace social courage
behaviors will be investigated and their reflections and effects in the tourism sector will be
examined. Considering that social courage is in the dimensions of possible organizational
citizenship behaviors and job performances in the tourism sector, the positive and negative values
of the employees who will exhibit this behavior in the tourism sector will be tried to be
theoretically classified and their contribution dimensions will be examined. The importance of
organizational behavior characteristics in the tourism sector will be examined by discussing their
positive and negative contributions.

Keywords: Courage, Social courage, Physical courage, Moral courage
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SIRNAK'IN COK DILLI YAPISININ KULTUR VE INANC TURIZMI
ACISINDAN ONEMIi

Dog. Dr. Yasar ACAT
Sirnak Universitesi
yasaracat@hotmail.com

Ozet

Sirnak, Tiirkiye'nin giineydogusunda yer alan, tarihi, kiiltiirel ve dini ¢esitliligiyle dikkat ¢eken bir
sehirdir. Sirnak ayni1 zamanda farkli etnik gruplar arasinda birgok dilin konusuldugu bir sehirdir.
Tiirkge, Kiirtce, Bat1 Siiryanicesi, Dogu Siiryanicesi ve Arapga gibi dillerin varligi, ziyaretgilere
¢ok dilli bir deneyim sunmaktadir. Bu tebligde, simdiye kadar dile getirilmeyen ve hakkinda az
sey bilinen ¢ok dilli yapisinin inang¢ ve kiiltiir turizmi agisindan tasidigi potansiyel iizerinde
durulacaktir. Bu potansiyeli degerlendirmek igin yerel yonetimler, turizm sektorii ve sivil toplum
kuruluslari is birligi yapmali ve siirdiiriilebilir turizm projeleri gelistirmelidirler. Boylece, Sirnak
¢ok dilli yapisiyla hem yerel ekonomiye katki saglayacak hem de kiiltiirel mirasint koruyarak
turizm alaninda 6nemli bir nokta haline gelecektir.

Anahtar Kelimeler: Sirnak, Cok dilli, Tiirkce, Kiirtce, Siiryanice, Arapca

THE IMPORTANCE OF SIRNAK'S MULTILINGUAL STRUCTURE IN
TERMS OF CULTURE AND FAITH TOURISM

Abstract

Sirnak is a city located in southeastern Turkey, attracting attention with its historical, cultural and
religious diversity. Sirnak is also a city where many languages are spoken among different ethnic
groups. The presence of languages such as Turkish, Kurdish, West Syriac, East Syriac, and Arabic
offers visitors a multilingual experience. In this paper, we will focus on the potential of its
multilingual structure, which has not been mentioned until now and little is known about it, in
terms of faith and cultural tourism. To utilize this potential, local governments, the tourism sector
and non-governmental organizations should cooperate and develop sustainable tourism projects.
Thus, Sirnak will contribute to the local economy with its multilingual structure and become an
important point in the field of tourism by preserving its cultural heritage.

Keywords: Sirnak, Multilingual, Turkish, Kurdish, Syriac, Arabic
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SIRNAK ILININ (TURKIYE) JEOTURIZM POTANSIYELI

Dr. Ogr. Uyesi Salih DINC
Batman Universitesi
sdinc@batman.edu.tr

Prof. Dr. M. Tahir NALBANTCILAR
Ankara Hac1 Bayram Veli Universitesi
tahir.nalbantcilar@hbv.edu.tr

Ozet

Jeoturizm, jeosit ve jeopark benzeri dogal ortamlardaki magara, vadi, kanyon, su yapilari, fosiller
gibi etkileyici yer sekillerini gérmek, tanimak veya incelemek amaciyla yapilan turizm gesididir.
Sirnak’ta yiizlek veren jeolojik yapilar, cografik ve morfolojik sekiller, turizm acisindan ilgi
¢ekici, hayranlik uyandiran ve birgok etkinligin yapilabilmesine olanak saglayan dogal eserlerdir.
Bunlar turizm g¢esitliliginin olusmasinda rol oynayan, ozellikle kentin turizm alt yapisinin
sekillenmesinde etkili olan ve kirsal bolgelerin canlanmasina aracilik eden dnemli faktorlerdir.
Sirnak ilinin her bir kosesinde ayr1 6zellikler sunan dogal yapilar gézlenmektedir. Bunlardan 6ne
¢ikan bazilar1; bazik volkanik kayaclarla sekillenmis Idil Platosu ile Farasin Platosu, Cehennem
Deresi ve Evil Kanyonlari, menderesli dere yapilari, derin vadiler, stratigrafik ve tektonik izlerin
gozlemlendigi yiizlekler, Tirkiye’deki tek asfaltit olusuklart ile benzersiz sedimanter yapilar,
jeotermal kaynaklar, Uzungegit Selalesi gibi bir¢ok jeolojik olusumlardir. Bunlar turizm agisindan
ilgi odag1 olma durumundadir. Kentin gii¢lii jeolojik alt yapisi turizm agisindan degerlendirildigi
takdirde, 6nemli jeoturizm rotalar1 belirlenebilecek ve bazi bdlgelerin jeosit ve jeopark alanlart
olarak korunmasi ve Kiiresel Jeopark alanlari arasina kazandirilmasi amaciyla UNESCO’ya
onerilebilecektir. Bu amacla; Sirnak ilinin jeoturizm potansiyelinin ortaya ¢ikarilabilmesi i¢in
detayli saha (arazi) caligmalari ile jeolojik, sedimantolojik, tektonik ve yapisal incelemelerin
yapilmasi gerekmektedir.

Anahtar Kelimeler: Jeoturizm, Jeosit, Kanyon, Sirnak, Tiirkiye
GEOTOURISM POTENTIAL OF SIRNAK PROVINCE (TURKIYE)

Abstract

Geotourism is a type of tourism that aims to see, recognize or examine impressive landforms such
as caves, valleys, canyons, water structures and fossils in natural environments such as geosites
and geoparks. The geological structures, geographical and morphological shapes exposed in
Sirnak are natural works that are interesting and admirable in terms of tourism and enable many
activities to be carried out. These are important factors that play a role in the formation of tourism
diversity, are especially effective in shaping the tourism infrastructure of the city and mediate the
revitalization of rural regions. Natural structures offering different characteristics can be observed
in every corner of Sirnak province. Some of the prominent ones are There are many geological
formations such as the idil Plateau and Farasin Plateau, which are shaped by basic volcanic rocks,
Cennet Stream and Evil Canyons, meandering stream structures, deep valleys, outcrops where
stratigraphic and tectonic traces are observed, unique sedimentary structures with the only
asphaltite formations in Turkey, geothermal resources, Uzungec¢it Waterfall. These must be the
center of attention in terms of tourism. If the strong geological foundation of the city is evaluated
in terms of tourism, important geotourism routes can be determined and some regions can be
recommended to UNESCO in order to be protected as geosites and geopark areas and to be
included among the Global Geopark areas. To this end, In order to reveal the geotourism potential
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of Sirnak province, detailed field studies and geological, sedimentological, tectonic and structural
investigations need to be carried out.

Keywords: Geotourism, Geosite, Canyon, Waterfall, Sirnak, Tiirkiye
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DESTINASYON SECIMINDE ETKIiLI OLAN FAKTORLER: X,Y VE Z
KUSAKLARI ARASINDA BiR KARSILASTIRMA

Dr. Ogr. Uyesi Giirkan ALAGOZ
Erzincan Binali Yildirim Universitesi
galagoz@erzincan.edu.tr
Dog. Dr. Erkan GUNES
Erzincan Binali Yildirim Universitesi
egunes@erzincan.edu.tr
Ozet

Turistik destinasyonlarin sahip oldugu konaklama, ulasim, yeme igme ve yerel halkin turistlere
davranisi gibi turistik altyapr imkanlari, bilgilendirme imkanlar1 ve ¢ekicilikler turistik satin alma
kararinin verilmesinde rol oynamaktadir. Destinasyonun tercih edilmesinde ve sahip oldugu
imkanlarin  degerlendirilmesinde  bireylerin sahip oldugu Ozelliklerin etkili oldugu
diisiiniilmektedir. Bu arastirma, X, Y ve Z Kusagi arasinda destinasyon se¢iminde etkili olan
faktorler agisindan farklilik olup olmadigini tespit etmeyi amaglamaktadir. Bu kapsamda son bir
yil iginde tatil amach bir seyahate ¢ikmis, 18 yas ve lizeri katilimcilar iizerinde bir anket
gergeklestirilmistir. Elde edilen verilerin analizi sonucunda destinasyon se¢iminde etkili olan
altyap1 olanaklari, enformasyon olanaklar1 ve destinasyonun turistik cekiciliklerine ydnelik
kusaklarin tutumunda anlamli farkliliklar ortaya ¢ikmugtir. Ayrica aragtirmaya katilanlarin
demografik 6zellikleriyle destinasyon se¢im davranislari arasinda da farkliliklar tespit edilmistir.
Elde edilen aragtirma sonuglar1 destinasyon pazarlama orgiitlerine etkili pazarlama stratejileri
gelistirmesine imkan saglayacak, farkli kusaklarin satin alma davranis niyetinin daha iyi
anlasilmasina katki sunacaktir.

Anahtar Kelimeler: Destinasyon, Destinasyon Se¢imi, X, Y ve Z kusagi

FACTORS INFLUENCING DESTINATION CHOICE: ACOMPARISON
BETWEEN GENERATIONS X, Y AND Z

Abstract

Touristic infrastructure amenities such as accommodation, transportation, food and beverage the
behavior of local people towards tourists, information amenities and attractions of tourist
destinations play a role in buying touristic purchasing decisions. It is thought that the
characteristics of individuals are effective in choosing a destination and evaluating its amenities.
This research aims to determine whether there are differences between Generations X, Y and Z in
terms of factors affecting destination choice. In this context, a survey was conducted on
participants aged 18 and over who had gone on a holiday trip within the last year. As a result of
the analysis of the data obtained, significant differences emerged in the attitudes of the generations
towards the infrastructure amenities, information amenities and touristic attractions of the
destination, which are effective in destination choice. In addition, differences were detected
between the demographic characteristics of the participants and their destination choice behavior.
The obtained research results will enable destination marketing organizations to develop effective
marketing strategies and contribute to a better understanding of the purchasing behavior intentions
of different generations.

Keywords: Destination, Destination Choice, Generation X, Y and Z
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CORUM'DA UNUTULMAZ TURIZM DENEYIMLERININ ARKEOTURIZME
KATILIM NiYETINE ETKISININ ARASTIRILMASI: GECMIS DAVRANIS
SIKLIGINA DAYALI KARSILASTIRMALI BiR CALISMA

Do¢.Dr. Uzeyir KEMENT
Ordu Universitesi
uzeyirkement@hotmail.com
Ogr. Gor. Berkan BASAR
Ordu Universitesi
Ogr. Gor. Zekiye Tuce GUNGOR
Akdeniz Universitesi

Ozet

Bu arastirma, arkeoturizm kapsaminda Corum'u ziyaret eden turistlerin unutulmaz turizm
deneyiminin, arkeoturizm faaliyetlerine katilma niyetlerine etkisini belirlemeyi amaglamaktadir.
Ayrica ge¢gmis davranis sikligina gére ¢coklu grup analizi yapilmistir. Bu kapsamda Nisan 2023 ile
Kasim 2023 tarihleri arasinda Corum'u arkeoturizm amaciyla ziyaret eden 18 yag istii 281
katilimer yiiz yiize anket formunu doldurdu. Veri toplama siirecinde basit tesadiifi 6rnekleme
yontemi kullanilmistir. Verilerin analizinde WarpPLS istatistik programi kullanilmistir. Bu
baglamda hazcilik, yenilik¢ilik, yerel kiltiir, canlandirma, anlamlilik, baglilik ve bilgi alt
boyutlarinin arkeoturizme katilma niyetini olumlu yonde etkiledigi belirlenmistir. Ayrica ¢oklu
grup analizi sonucunda katilimecilarin ge¢mis davraniglarinin sikliginin hipotezlerde anlamli
farklilik yarattig1 tespit edilmistir.

Anahtar Kelimeler: Arkeoturizm, Unutulmaz turizm deneyimi, Corum, Arkeoloji turizmi

THE INVESTIGATE OF EFFECT OF MEMORABLE TOURISM
EXPERIENCES ON INTENTION TO PARTICIPATE IN ARCHEOTOURISM
IN CORUM: A COMPARATIVE STUDY BASED ON PAST FREQUENCY OF

BEHAVIOR

Abstract

This research aims to determine the effect of the memorable tourism experience of tourists who
visit Corum within the scope of archeotourism on their intention to participate in archeotourism
activities. Additionally, multiple group analysis was conducted based on past behavior frequency.
In this context, 281 participants who visited Corum for archeotourism purposes and were over the
age of 18 filled out a face-to-face survey form between April 2023 and November 2023. Simple
random sampling method was used during the data collection process. WarpPLS statistical
program was used for data analysis. In this context, it was determined that the sub-dimensions of
hedonism, innovation, local culture, revitalization, meaningfulness, commitment, and knowledge
positively affected the intention to participate in archeotourism. In addition, it was determined as
a result of the multi-group analysis that the frequency of past behavior of the participants made a
significant difference in the hypotheses.

Keywords: Archeotourism, Memorable tourism experience, Corum, Archeology tourism
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EXAMINING THE IMPLEMENTATION OF DIGITAL MARKETING IN
RURAL TOURISM DEVELOPMENT: A CASE OF KHOUR AND BIABANAK
IN ISFAHAN PROVINCE, IRAN

Dr. AhmadReza Sheikhi
Narxoz University
ahmad.sheikhi@narxoz.kz
Faezeh Soltani
Tehran University
Soltany.faezeh@ut.ac.ir

Abstract

This study addresses the gap in research concerning the impact of innovative marketing strategies
in rural communities, with a focus on the Khour and Biabanak regions of Isfahan Province. Despite
the growing presence of information technology in rural areas, these regions face challenges in
achieving significant economic growth due to inadequate communication infrastructure and their
geographical remoteness from urban centers like Isfahan. Through an investigation into the
adoption of innovative survey methods, this research aims to uncover the current status of
businesses in these areas and shed light on the barriers hindering their progress. The study,
conducted in dispersed villages including Haftouman, Iraj, Abgarm, Ardib, Arousan, Garmeh,
Mesr, and Farahzad, reveals a lack of essential infrastructure despite the potential for tourism
development. Findings indicate that only a small percentage of participants utilize online
marketing for their travel businesses. However, business research entities are shown to have a
significant positive impact on employment, product and service sales, and tourist traffic. One
notable aspect of this study is its use of structured questionnaires to explore the strategies and
challenges faced by small and medium-sized tourism enterprises in adapting to digital
transformation, with a particular focus on social media usage. By highlighting the importance of
improving digital infrastructure and providing training in modern research and marketing tools,
the research aims to provide actionable insights for policymakers, businesses, and other
stakeholders. In summary, this research contributes to the existing literature by offering a
comprehensive analysis of the unique challenges and opportunities associated with implementing
innovative marketing strategies in rural areas. It fills a critical gap in knowledge and provides
valuable guidance for future interventions and policy decisions aimed at fostering economic
growth and enhancing tourism in these underserved regions.

Keywords: New marketing methods, Khour and Biabanak, Rural Tourism.
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TOURISM DEVELOPMENT AND VIRTUAL REALITY INSELECTED ECO-
DESTINATIONS IN WEST AFRICA

Chigozie Jude ODUM
University of Nigeria Nsukka
jude.odum@unn.edu.ng

Abstract

Tourism development (TD) in Africa varies regionally, while competition in the sector is high.
Therefore, there is a need for innovation in the tourism business in the region. Innovations like
virtual reality (VR) seem like a plausible means of tourism recovery after the coronavirus
pandemic of 2020, but its values in countries like Nigeria remain scarcely documented. Moreover,
it is necessary to comprehend the concept from a supply perspective since the demand dimension
is already in the literature. Such studies hold enormous value for TD in West Africa and other
emerging economies across the globe. Because VR offers opportunities for tourists to view
destinations without physical movement, it is a compelling and persuasive marketing tool,
supports environmental conservation, and aids in tourism planning for developers and visitors,
among other inherent benefits. Therefore, the study focuses on the advantages and disadvantages
of applying VR in Nigeria and its implications for TD from the supply side of tourism, vis-a-vis
the current state of TD in southeastern Nigeria. The qualitative research method was adjudged the
best for the study, and the result was presented and discussed thematically. Preliminary coding
reveals that VR has high marketing values and creates repeat visitation, but job gains and losses
are associated with VR. Secondly, the study supports earlier theoretical postulation of VR
applications in emerging economies in Nigeria. Therefore, there is a need for restraint in applying
VR in the Nigerian tourism sector due to the country’s current level of TD. Besides, VR needs an
operational policy to function effectively in Nigeria and beyond. These, among others, call for
intensive scholarship in applying VR in West Africa and other emerging economies. This study
seems to be the first attempt to understand VR from a supply perspective.

Keywords: Africa, Eco-destination, Tourism, Virtual reality.
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HISTORICAL TOURISM'S IMPACT ON THE EVOLUTION OF SOCIO-
CULTURAL ASPECTS

Majid RAHMANI SERYASAT
Dokuz Eylul University
Dog. Dr. Emir OZEREN
Dokuz Eylul University
emirozeren@yahoo.com

Abstract

The aim of this research was to identify the capabilities and strengths of historical tourism in the
Fahadan neighborhood and present an appropriate approach for socio-cultural development due
to tourism potential. The research is one of the practical studies, and it is based on descriptive and
analytical research. The population of interest was the families living in Fahadan; 363 of them
were chosen as samples by using the Cochran formula. In order to collect information, a mixture
of library research and field research methods, like questionnaires, were used. The reliability of
this had been confirmed by interviewing the experts and calculating Cronbach’s alpha (0.8). The
final data had been analyzed using SPSS and LISREL software in two aspects: descriptive and
inferential statistics. According to the data that had been gathered from a single sample T test,
there was a direct and meaningful relationship among the three main variables of the research,
which were “socio-cultural development, preserving the historical heritage, and historical tourism
development,” and historical tourism can lead to socio-cultural development, protection, and
revival of the Fahadan neighborhood.

Keywords: Historical Neighborhood, Social Development, Cultural Development, Historical
Tourism.
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TURKIYE'DE TURIZM GELIRLERI iLE EKONOMIK BUYUME ILiSKiSi
(1990-2020)

Hasan DURGUN
Sirnak Universitesi
hasandurgun@sirnak.edu.tr
Dr. Ogr. Uyesi Sahin NAS
Sirnak Universitesi
snas@sirnak.edu.tr
Ozet

Tarihi bir ge¢mise sahip, kiiltlirel degerlerin yogun oldugu iilkelerde turizm sektorii ekonomik
politikalar1 i¢in giderek daha fazla 6nem kazanmaktadir. Bu baglamda, turizm sektorii 6zellikle
doviz geliri ve yeni istthdam olanaklart saglama agisindan ekonomik biiyliime igin énemli bir
dinamiktir. Bu kapsamda g¢alismanin temel motivasyonu 1990-2020 doénemi igin Tiirkiye’de
turizm gelirleri ve ekonomik biiyiime arasinda nedensellik iligkisini analiz etmektir. Bununla
birlikte ekonomik biiyiime iizerinde etkili olan gayri safi sabit sermaye olusumu, istihdam ve
kiiresellesme degiskenleri de analize dahil edilmistir. Analizi yapabilmek i¢in Toda-Yamamoto
(1995) nedensellik testi uygulanmistir. Analiz sonucunda elde edilen bulgular, turizm gelirleri ve
istihdamdan ekonomik biiyiimeye dogru tek yonlii nedensellik iligkisi oldugunu gostermektedir.
Kiiresellesme, gayri safi sabit sermaye olusumu ve bilyiime arasinda ise bir nedensellik iligkisi
tespit edilmemigtir. Ayrica turizm gelirlerinden gayri sabit sermaye olusumuna dogru tek yonlii
nedensellik iligkisi vardir. Fakat turizm, kiiresellesme, istihdam ve gayrisafi sabit sermaye
olugumu arasinda bir nedensellik iliskisi tespit edilmemistir. Dolayisiyla bulgular, 1990-2020
doneminde Tiirkiye’de turizm gelirlerinin ekonomik biiylimeyi etkiledigini gostermektedir.
Ayrica, turizm sektorii emek yogun sektdr olmast sebebiyle de gelir dagilimi tizerinde pozitif bir
katkisinin oldugu soylenebilir. Bu nedenle daha dinamik etkili turizm politikalar1 iretilmeli,
turizm sektorii ile diger sektorlerin etkilesimini artiracak politikalar kalici hale getirilmelidir.

Anahtar Kelimeler: Ekonomik Biiyiime, Turizm, Toda-Yamamoto (1995) Nedensellik Testi

THE RELATIONSHIP BETWEEN TOURISM REVENUES AND ECONOMIC
GROWTH IN TURKIYE (1990-2020)

Abstract

In countries with a historical background and intense cultural values, the tourism sector is gaining
more and more importance for economic policies. In this context, the tourism sector is an
important dynamic for economic growth, especially in terms of foreign exchange receipts and
providing new employment opportunities. Within this framework, the main motivation of this
study is to investigate the causality relationship between tourism revenues and economic growth
in Tirkiye for the period 1990-2020. In addition, gross fixed capital formation, employment, and
globalization variables, which have an impact on economic growth, are also included in the
analysis. Toda-Yamamoto (1995) causality test was applied to test the causality relationship. The
findings indicate that there is a unidirectional causality relationship from tourism revenues and
employment to economic growth. According to the results, no causality relationship was detected
between globalization, gross fixed capital formation, and economic growth. Moreover, results
prove that a unidirectional causality relationship from tourism revenues to gross fixed capital
formation. However, no causality relationship was found between tourism, globalization,
employment and gross fixed capital formation. As a result, the findings indicate that tourism
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revenues affect economic growth in Tirkiye over the period 1990-2020. Moreover, since the
tourism sector is a labor-intensive sector, it can be said that it has a positive contribution to income
distribution. For this reason, more dynamic and effective tourism policies should be produced and

policies that will increase the interaction between the tourism sector and other sectors should be
made permanent.

Keywords: Economic Growth, Tourism, Tourism, Toda-Yamamoto (1995) Causality Test
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A TOURISM FRAMEWORK FOR SOCIO-ECONOMIC RECONSTRUCTION
AND PEACE IN LIVE CONFLICT ZONE: JAMMU & KASHMIR

Vishnee SOWAMBER
Coventry University

Abstract

Although extensive research has been carried out on tourism crisis management frameworks, no
single study exists which covers tourism crisis management frameworks in “live” human-induced
social protracted armed conflict regions. Previous tourism crisis management frameworks studies
were mainly done in post-conflict regions. This research uses Jammu and Kashmir (J&K), which
is constantly impacted by human-induced social protracted armed conflicts, to explore the
challenges and opportunities to continue tourist activity under extreme circumstances. The study
uses a qualitative research approach for data collection through semi-structured interviews among
key stakeholders in J&K. The findings show that safety, security, fear, uncertainty, and
unpredictability are key impacts in a conflict destination like J&K. The uncertainty brings a high
element of financial and investment risks. Media plays a key role in impacting J&K image. The
findings show that stakeholder engagement, communication and peace education are important
factors to reduce “othering” and promote tourism development in J&K. Confidence building, a
sustainable and responsible approach in planning and policy is essential for the destination’s
resilience and sustainability. The findings will be used to contribute to the formulation of an
integrated conceptual tourism framework for socio-economic reconstruction and peace in J&K.
The research provides avenue for further research in this area of crisis management.

Keywords: Crisis Management, Tourism Frameworks, Peace, Resilience; Sustainability
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A COMPREHENSIVE STUDY OF RELIGIOUS TOURISM INFLUENCE ON
SUSTAINABLE DEVELOPMENT IN BAGHDAD

Dr. AhmadReza Sheikhi
Narxoz University
ahmad.sheikhi@narxoz.kz
Ahmed Ghazi Muhammad
Mustansiriva University
agaze72@uomustansiriyah.edu.iq

Abstract

This study explores the intricate relationship between religious tourism and sustainable growth in
Baghdad, emphasizing the need for a comprehensive examination of both positive and negative
impacts. Positioned within the broader tourism sector, religious tourism is identified as a powerful
force shaping economic, social, and environmental dimensions. Targeting policymakers and
stakeholders, the research advocates for a nuanced understanding of the complex interplay
between religious tourism and sustainable development. Examining Baghdad's historical
significance as a center for religious tourism, the study highlights its influence on both cultural
and economic aspects. Iconic tourist sites, associated with ancient places of worship, contribute to
economic development by attracting pilgrims and spiritual seekers, creating investment
opportunities, jobs, and economic diversification. However, challenges such as waste
management, pollution control, and resource conservation necessitate a balanced assessment of
the overall impact. Emphasizing the global relevance of evaluating religious tourism's impact on
sustainable development, the study draws parallels with experiences in various regions. It
underscores the interdependence between religion and tourism, advocating for effective plans that
harness the potential of religious tourism while preserving cultural institutions. The approach to
promoting sustainable development through religious tourism involves strategic policies,
community empowerment, and responsible tourism practices. Advocating for maximizing positive
effects on GDP, job creation, culture preservation, community development, waste management,
and pollution control, the research also highlights the commitment to mitigating potential negative
consequences on local culture and historical sites. In conclusion, this study provides valuable
insights for informing future policies and strategies, guiding stakeholders in optimizing the role
of religious tourism for the sustainable development of Baghdad, supported by relevant literature.

Keywords: Religious Tourism, Sustainable Development, Baghdad.
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A COMPREHENSIVE STUDY OF RELIGIOUS TOURISM INFLUENCE ON
SUSTAINABLE DEVELOPMENT IN BAGHDAD

Ahmed Ghazi Muhammad
Al-mustansiriya University
agaze72@uomustansiriyah.edu.iq

Abstract

This study explores the intricate relationship between religious tourism and sustainable growth in
Baghdad, emphasizing the need for a comprehensive examination of both positive and negative
impacts. Positioned within the broader tourism sector, religious tourism is identified as a powerful
force shaping economic, social, and environmental dimensions. Targeting policymakers and
stakeholders, the research advocates for a nuanced understanding of the complex interplay
between religious tourism and sustainable development. Examining Baghdad's historical
significance as a center for religious tourism, the study highlights its influence on both cultural
and economic aspects. Iconic tourist sites, associated with ancient places of worship, contribute to
economic development by attracting pilgrims and spiritual seekers, creating investment
opportunities, jobs, and economic diversification. However, challenges such as waste
management, pollution control, and resource conservation necessitate a balanced assessment of
the overall impact.Emphasizing the global relevance of evaluating religious tourism's impact on
sustainable development, the study draws parallels with experiences in various regions. It
underscores the interdependence between religion and tourism, advocating for effective plans that
harness the potential of religious tourism while preserving cultural institutions. The approach to
promoting sustainable development through religious tourism involves strategic policies,
community empowerment, and responsible tourism practices. Advocating for maximizing positive
effects on GDP, job creation, culture preservation, community development, waste management,
and pollution control, the research also highlights the commitment to mitigating potential negative
consequences on local culture and historical sites. In conclusion, this study provides valuable
insights for informing future policies and strategies, guiding stakeholders in optimizing the role
of religious tourism for the sustainable development of Baghdad, supported by relevant literature.

Keywords: Religious Tourism, Sustainable Development, Baghdad
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THE IMPORTANCE OF HUMAN CAPITAL FOR TOURISM INNOVATIONS
IN THE DIGITAL TRANSFORMATION CONTEXT

Dog. Dr. Mariya IVANOVA
New Bulgarian University
maivanova@nbu.bg
Do¢. Dr. Milena KARAILIEVA
New Bulgarian University
mkarailieva@nbu.bg

Abstract

The main purpose of the present study is the impact of human capital, including the cross-cultural
knowledge of leaders, on innovation in tourism in the context of a multifaceted crisis and
ubiquitous digitalization of business. The research methodology includes conceptual clarification
of the problem by systematizing the theoretical positions of leading researchers; critically
summarized personal experience of the specific aspects of transformational management;
interviews, conversations and shared life stories of leaders of innovative teams in tourism
enterprises. The collected information makes it possible to analyze the process of human capital
formation and approaches to promoting innovative thinking. A narrative approach through life
history research is used to explore organizational discourse. We base our study of life stories on
dialogic constructivism, which is a theoretical and methodological framework focused on
narratives. Examining how different teams work in tourism enterprises through the narratives of
their leaders, we find a pattern valid at a global level. Sustaining high growth can only be achieved
through investments in physical and human capital, through activation of the innovation process
and the application of information and communication technologies. This transformation means
acquiring entirely new and different overarching skills. There is a growing need for thinking
modeling - re-design in the direction of adaptation to the continuous transformations in tourism.
Innovations guarantee sustainability in the conditions of the competitive market - from the
implementation of new products and technologies to the development of human potential. An
important part of the tourism industry's investments are directly related to the field of education
and human capital development. We propose three strategic guidelines and a new competency
model for tourism workers. We share our experience of creating adequate educational programs
based on the knowledge and skill requirements of the competence profile of managers in the
tourism industry.

Keywords: competence profile, innovation strategies, transformational management, education.
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FEEDING OF TOURISTS AND FOOD WASTE RECYCLING IN THE
CONTEXT OF SUSTAINABLE TOURISM DEVELOPMENT

Teodora RIZOVA
New Bulgarian University
Abstract

The article analyzes the understanding of sustainable tourism as a systemic interaction between
various elements that are included in the general tourism product. In the context of the systemic
characteristics of sustainable development, the process of feeding tourists is also considered. The
main parameters of modern approaches to nutrition are given, as well as the modern means of
ensuring nutrition for tourists. The models of sustainable development, which are in force for the
tourist activity in general, are applied to the process of feeding the tourists. Food waste processing
is also seen as one of the essential subsystems of sustainable development. The idea that nutrition
and processing of food waste in tourism are two-sided and mutually dependent processes is
considered, as innovative approaches to one subsystem enable the innovative development of the
other subsystem as well. The technical part of the article analyzes the modern technical methods
of food preparation in tourism and also innovative approaches to the process of processing waste
from the food system.

Keywords: Sustainable tourism, nutrition in tourism, systematicity, synergistic,waste processing,
Food security
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IMPACT OF EURO/TL RATE ON TOURISM DEMAND FROM BOSNIA AND
HERZEGOVINA TO TURKEY: AN EMPRICIAL ANALYSIS

Dog¢. Dr. Mustafa SIT
Harran University
msit@harran.edu.tr
Abstract

Besides the friendship between Bosnia-Herzegovina and Turkey; historical, religious, cultural and
economical relation also shows itself in the field of tourism. Demand for Turkey tourism of
Bosnia-Herzegovina citizens was increased for years. The number of Bosnian tourists in Turkey
increased approximately three times since 2002. There are many factors that affecting tourism
demand. One of the most important of these factors is exchange rate. In this paper, the exchange
rate impact on demand for Turkey tourism of Bosnia-Herzegovina citizens is being researched. In
this context, Toda-Yamamoto and Bootstrap causality tests was done by using monthly datas that
number of tourists from Bosnia-Herzegovina to Turkey and exchange rate (Euro/TL). As a result,
it has been determined that bidirectional causality relationship between demand for Turkey
tourism of Bosnia-Herzegovina citizens and exchange rate for being talked of period.

Keywords: Bosnia Herzegovina&Turkey, Tourism Demand, Euro/TL Exchange Rate, Toda-
Yamamoto Causality Test.
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EGIL ILCESININ (DIYARBAKIR) CITTASLOW YERLESIM YERI
POTANSIYELI, EKO-TURIZM VE KULTUR TURIZMi ACISINDAN
COGRAFI ANALIZI

Deniz Hatun KALKAN
Dicle Universitesi
dnzklc3@gmail.com
Muhammed Said ISIK
Dicle Universitesi
isikmsaid@gmail.com.

Ozet

Son yillarda kiiresel diizeyde yayginlasan eko-turizm ve kiiltiirel turizm kavramlari literatiire yeni
girmesine ragmen diinya ¢apmda 6nem kazanip, ¢esitli turizm faaliyetlerine kaynaklik etmistir.
Dogal ve kiiltiirel mirasin korunmasina sagladigt katki ve ekonomiye sagladigi katkidan dolay1
kiiltiir turizmi, eko turizm ve siirdiiriilebilir turizm faaliyetleri tercih edilen ilk siralarda yerini
almistir. Bu kavramlarmn turizme kattig1 ve yavaslamanin esas alindigi, italya’nin onciiliigiinii
yapmis oldugu “sakin sehir” akimi olan Cittaslow iilkemizde de hizla yayilmaktadir. 2023 yili
itibari ile tilkemizde Cittaslow yerlesimlerinin sayisi 25°e ¢ikmis, ¢ok daha fazla yerlesim yerinin
ise bagvuru siireci devam etmektedir. Anadolu cografyasi, Paleolitik dénemden bu yana
matematiksel konumu geregi sahip oldugu elverisli iklim, yer sekilleri, bolca besin vb.
nedenlerden dolay insanlar igin ¢ekim kaynagi olmustur. Ozellikle Neolitik dénem ile birlikte
onemli bir yerlesim destinasyonlarindan biri olan “Bereketli Hilal’in” (miimbit hilal) kuzey
kesiminde, Gilineydogu Toroslarin Giiney Uzantisinda kurulu Egil ilgesi sahip oldugu 6zellikler
ile kiiltiir ve eko-turizm agisindan ciddi bir cazibe merkezi haline gelmeye baglamistir. Giineydogu
Anadolu Boélgesi i¢in 6nemli turizm alanlarina sahip olan Diyarbakir ilinin Egil ilgesi Cittaslow
Ozellikleri tasidigi ve bu nedenle sakin sehir akimiyla kiiltiir, eko-turizm ve siirdiiriilebilir turizme
kazandirilmasi Kentin turizmi i¢in 6nemli bir adim olacaktir. Egil ilgesinde bulunan Asurlulara ait
kale ve kral mezarlari ile tarih turizmine, ilgede bulunan peygamberlere ait mezarlar inang
turizmine, karstik ve engebeli bir topografya olmasi nedeniyle doga turizmine, egil baraj golii
iizerinde yapilan tekne gezileri ve ilgede bulunan evlerin mimarisi ve sanatsal ¢izimler igceren
sokaklar1 ile gergek bir Cittaslow {iyesi olmaya hazir olan egil ilgesi ve ozellikleri hem kendi
icerisindeki yerel halka hem de Diyarbakir kentine 6nemli turizm katkis1 sunup bdlgeyi canli
kilacaktir. Bu ¢aligmanmn amaci Diyarbakir ilinin Egil ilgesinin kiiltiir turizmi, eko-turizm ve
Cittaslow potansiyelini degerlendirerek siirdiiriilebilirlige yonelik onerilerde bulunmaktir. Diinya
capinda anlam kazanmig olan Cittaslow yerlesim merkezlerine bir yenisini eklemek ve
stirdiiriilebilir turizm kavraminin bolgemizde de aktif sekilde yapilmasimi saglamaktir. Egil
ilgesine yapilan turizm faaliyetini arttirmak, bilingli ve anlamli kilmaya yardimci olmaktr.
Calisma alanindan toplanan veriler Cografi Bilgi Sistemleri metodolojisi ile haritalandirilmistir.
Kiiltiirel ve ekolojik planlamalarin amaglarinin ekonomik olmamas1 gerektigi saptanmis, yerel
halk 6zelinde sahip olunan degerler ve dogal koruma konusunda farkindaligin arttirilmasina
yonelik olmasi vurgulanmistir.

Anahtar Kelimeler: Ekoturizm, Kiiltiirel Turizm, Cografya, Cittaslow
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GEOGRAPHICAL ANALYSIS OF EGIL DISTRICT (DIYARBAKIR) IN
TERMS OF CITTASLOW SETTLEMENT POTENTIAL, ECO-TOURISM AND
CULTURE TOURISM

Abstract

The concepts of eco-tourism and cultural tourism, which have become widespread globally in
recent years, have only recently entered the literature , they have gained importance worldwide
and have become the source of various tourism activities. Cultural tourism, eco-tourism and
sustainable tourism activities have taken their place in the first places preferred due to their
contribution to the preservation of natural and cultural heritage and their contribution to the
economy. Cittaslow, which is the "slow city" movement pioneered by Italy, which these concepts
add to tourism and is based on slowing down, is also rapidly spreading in our country. As of 2023,
the number of Cittaslow settlements in our country has increased to 25, and the application process
for many more settlements continues. Anatolian geography has had a favorable climate,
landforms, abundant food etc. due to its mathematical position since the Paleolithic period. It has
become a source of attraction for people for various reasons . Egil district, located in the Southern
Extension of the Southeastern Taurus Mountains, in the northern part of the "Fertile Crescent",
which was one of the important settlement destinations especially during the Neolithic period ,
has begun to become a serious center of attraction in terms of culture and eco-tourism with its
features. Egil district of Diyarbakir province, which has important tourism areas for the
Southeastern Anatolia Region, has Cittaslow characteristics and therefore bringing it into culture,
eco-tourism and sustainable tourism with the calm city movement will be an important step for
the city's tourism. The castles and king tombs of the Assyrians in Egil district serve as historical
tourism, the tombs of the prophets in the district serve as religious tourism, the karst and rugged
topography provides nature tourism, boat trips on the Egil dam lake and the architecture of the
houses in the district and the streets with artistic drawings attract real attention. Egil district and
its features, which are ready to become a Cittaslow member, will make a significant tourism
contribution to both the local people and the city of Diyarbakir and make the region lively. The
aim of this study is to evaluate the cultural tourism, eco-tourism and Cittaslow potential of Egil
district of Diyarbakir province and make suggestions for sustainability. Our aim is to add a new
one to the Cittaslow settlement centers that have gained worldwide significance and to ensure that
the concept of sustainable tourism is actively implemented in our region . To increase the tourism
activity in Egil district and to help make it conscious and meaningful. The data collected from the
study area was mapped with Geographic Information Systems methodology . It has been
determined that the aims of cultural and ecological planning should not be economic, and it has
been emphasized that they should be aimed at increasing awareness of the local people's values
and natural protection.

Keywords: Ecotourism , Cultural Tourism, Geography, Cittaslow
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FOOD WASTE, ARAB HOSPITALITY, AND ISLAM: APARADOX STUDY

PROF. DR. Omar MOUFAKKIR
Gulf University For Science And Technology
moufakkir.o@gust.edu.kw

Abstract

Food waste is a real environmental challenge worldwide. About 40% of total global food is lost
or wasted annually. Food waste is considered an injustice, a human activity causing climate change
and associated negative impacts on the environment and society. The Food and Agriculture
Organization of the United Nations (FAO 2013) defines food waste as “food appropriate for
human consumption being discarded, whether or not after it is kept beyond its expiry date or left
to spoil. Often this is because food has spoiled but it can be for other reasons such as oversupply
due to markets, or individual consumer shopping/eating habits” (p. 8). Plate food waste is a global
crisis that warrants the attention of hospitality and tourism academics and practitioners. Many
studies have focused on food waste and prevention from the industry side. However,
comparatively, only a few have looked into the topic from a consumer behavior perspective. Food
waste has no frontiers. It is prevalent in the Arab Muslim society. Grounded in paradox and Arab
hospitality [Karam] and religious studies, a conundrum this qualitative study tries to unravel is
why food waste is widespread in a cultural context where the majority of the population says that
religion is very important in their life. Propositions grounded in participants’ interviews and Islam,
for plate food waste prevention, from a consumer perspective, are offered.

Keywords: Food waste, Arab hospitality, Islam, Sustainability.
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BEYSEHIR GOLU VE CEVRESINDE YAPILAN TURIZM VE
REKREASYONEL AKTIiVITELER

Dog. Dr. Serdar CEYLAN
Kastamonu Universitesi
serdar_ceylan_51@hotmail.com
Prof. Dr. ihsan BULUT
Akdeniz Universitesi
ihsanbulut@akdeniz.edu.tr

Ozet

Arastirmanin amaci, Beysehir Golii ve ¢evresinde yapilan turizm ve Rekreasyonel aktivitelerin
neler oldugunu anlamaktir. Caligmada, nitel aragtirama yonteminin goériisme ve gozlem teknigi
kullanilmustir. 2023-2024 yillarinda g6l ve gevresinde saha aragtirmasi yapilmistir. Turizm hizmeti
veren yerel halk ve idari yetkililerden olusan toplam 12 kisi ile yiiz yiize goriismeler yapilmis ve
sahada gozlemlerde bulunulmustur. Beysehir Goli, Isparta ve Konya il idari sinirlari igerisinde
kalmaktadir. Isparta il sinirinda kalan bélge, Kizildag Milli Parki, Konya sinirlarinda kalan kismi
ise Beysehir Milli Parki icerisinde yer almaktadir. G6l1 gevresinde yiizme, kamp ¢adir1 ve karavan
etkinlikleri, tekne turu, su bisikleti ile gol iginde gezinti, olta balik¢ilig1, kus gozlemciligi, tekne
ile ag balik¢ili1, gol ¢evresinde yiiriiyiis ve bisiklete binme etkinlikleri yapilmaktadir. Tarihi
Esrefoglu Cami ¢ok sayida ziyaret¢iyi kendisine ¢ekmektedir. Beysehir ilgesi gol cevresinde 5
otel ve ¢ok sayida balik restorani bulunmaktadir. Ancak gece eglence aktiviteleri ve canliligi yok
denecek kadar azdir.

Anahtar Kelimeler: Gol turizmi, kirsal turizm, rekreasyon, Beysehir golii, Beysehir, Konya.
TOURISM AND RECREATIONAL ACTIVITIES MADE IN BEYSEHIR LAKE
Abstract

The aim of the study is to determine tourism and recreational activities made in Beysehir lake.
The research was made qualitative method, in interview and observation in 2023-2024 years. The
interviews were made with 9 local people which made tourist operator, and 3 local administrators.
According to research results, Beysehir lake is inside borders of Isparta and Konya province.
Moreover, the lake is conservation area which is Beysehir national park and Kizildag national
park. The visitors in coming to the lake, have made different recreational activities like swimming,
tents camping, caravan, boat tours, water bike rides, hand-line fishing, bird-watching, walking and
cycling around the lake. Moreover, local people which living in Beysehir district, made fishing
with boats as livelihood. The Esrefoglu Mosque which is a historical monument in coast of the
Beysehir lake, attracts many tourist and visitors. There are 5 hotels and many fish restaurants in
coast of the lake. However, night entertainment activities and liveliness are almost non-existent in
the study area.

Keywords: Lake tourism, rural tourism, recreation, Beysehir lake, Beysehir, Konya.
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SON YILLARDA TURKIYE’YE GELEN YABANCI TURISTLERIN
MILLIYETLERINE GORE DAGILIMI

Dog. Dr. Serdar CEYLAN
Kastamonu Universitesi
serdar_ceylan_51@hotmail.com
Prof. Dr. ihsan BULUT
Akdeniz Universitesi
ihsanbulut@akdeniz.edu.tr

Ozet

Arastirmanmn amaci, son donemde Tiirkiye’ye gelen yabanci turistlerin milliyetlerine gore
dagilimint ortaya koymaktir. Arastirma, ikincil veriler {izerinden yiiriitiilmiis ve veriler betimsel
olarak analiz edilerek yorumlanmistir. Aragtirma bulgularina gére, diinya turizm destinasyonlari
icerisinde Akdeniz iilkeleri 6nemli bir yer tutmaktadir. Tiirkiye de Akdeniz destinasyonu olan
tilkeler igerisinde diinyada en fazla turist agirlayan ilk 10 iilke igerisinde yer almaktadir. 2023 yili
istatistiki verilerine gore Tiirkiye’ye gelen yabanci ziyaretci dagiliminda Almanya ilk sirada yer
almakta; bu iilkeyi sirastyla Rusya, Ingiltere, Bulgaristan, Iran, Fransa, Hollanda ve Giircistan
takip etmektedir. 2022 yilinda Tiirkiye’ye en fazla turist gonderen iilkeler Avrupa kitasindan
sirastyla Almanya, Ingiltere, Bulgaristan, Hollanda, Fransa; Asya kitasindan Rusya, [ran,
Giircistan, Irak, Israil; Amerika kitasindan ABD ve Kanada’dir. 2023 yilinda Tiirkiye’ye gelen
yabanci ziyaretgi sayisi toplam 56 milyon iizerindedir. 2023 yilinda Istanbul’u 17 milyon iizeri
yabanci turist ziyaret etmistir. 2022 yili diinya turizm gelirleri siralamasinda Tiirkiye, 41,2 milyar
dolar ile diinyada 6. sirada yer almakta olup, bu rakam iilke GSMH nin yiizde 5,1’inine karsilik
gelmektedir. Yabanci turistlerin Tirkiye’yi segmesinde; iilkelerin cografi yakinlik durumu,
turistlerin satin alma giicii, daha 6nce Tirkiye’ye gelmis olmak, Tiirkiye’deki paket tur fiyatlari
gibi faktorlerin etkili oldugu sdylenebilir.

Anahtar Kelimeler: Yabanci turist, ziyaretci, turist sayisi, milliyet, Tiirkiye

DISTRIBUTION OF FOREIGN TOURISTS ARRIVING TO TURKEY IN LAST
YEARS BY NATIONALITY

Abstract

The aim of the study is to determine distribution of foreign tourist arriving to Turkey in the last
period years by nationality. The research was made with second data, and it analysed as
descriptive, and it interpreted. According to research results, the Mediterranean countries have an
important place among world tourism destinations. Turkey which is among the Mediterranean
destination countries, is among the top 10 countries that host the most tourist in the world.
According to 2023 statistical data, Germany ranks first in the distribution of foreign visitors
coming to Turkey, and follow respectively Russia, England, Bulgaria, Iran, France, Holland and
Georgia citizens. The countries sending the most tourist to Turkey in 2022, are Germany, England,
Bulgaria, Holland and France from the European continent, respectively, and are Russia, Iran,
Georgia, Iraq and Israel from the Asian continent, and are USA and Canada from the American
continent. The total number of foreign visitors coming to turkey in 2023 is over 56 million, and
Istanbul city held 17 million foreign visitors in 2023. In the 2022 world tourism revenues ranking,
Turkey was rank 6" in the world with 41.2 billion dollars, and this figure corresponds to 5.1
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percent of the GNP of Turkey. In foreign tourists prefer to Turkey, have effective the many factors
like geographical proximity of countries, purchasing power of tourists, have been to Turkey
before, package tour prices in Turkey.

Keywords: Foreign tourist, visitor, number of tourist, nationality, Turkey.
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PROSPECTS AND OBSTACLES IN THE TOURISM AND
HOTEL&NBSP;INDUSTRY

NEELU VERMA
Delhi University
neeluverma.230185@gmail.com
VIJAY KUMAR
Jamia Millia Islamia
vkumar@jmi.ac.in

Abstract

Tourism is one of the key economic engines for nations, accounting tourism direct gross domestic
product (TDGDP) point to USD 3.3 trillion in 2023, or 3% of global GDP.. Tourism can only
thrive if the business can hire competent or sustainable labor, which is the foundation of an
excellent and timely service delivery system. Thus, this assessment was created to provide
summary information about the obstacles and potential in tourist and hospitality employment. A
narrative review was utilized to compare including summarize selected and relevant papers,
reports, and studies on the topic. Tourism and hospitality generate a wide range of job opportunities
in a variety of industries, including lodging, food and beverage businesses, transportation services,
travel agents, tour operation firms, and natural and cultural attractions. The difficulties are poor
salary and working conditions, sexual harassment, discrimination, unequal treatment, low
education and training, undemocratic. This paper will Concerned stakeholders, including
academicians, policymakers, and company owners of tourism and hospitality, shall take measures
to bring a sustainable workforce for the development of tourist and hospitality sectors.

Keywords: HR, Tourism Challenges, Opportunities, Tourism
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WAGNERIAN ROUTES IN MADRID, SPAIN

Dr. Maria Dolores CASTELLON-PEREZ
King Juan Carlos University
md.castellon.2018@alumnos.urjc.es

Abstract

This work analyses and studies the impact of Ricard Wagner's music in Madrid between the years
1876 and 1925 that gives as a result the Wagnerian Routes. The main objective of this study is got
to know the Wagnerian routes as a result of the big impact of Richard Wagner music in the city.
To get this objective it had been to analyse and study the reception of Wagnerian music in Madrid
and how this music introduces in everyday life in the city. The methodology that it was followed
qualitative and quantitative. It was a mixed methodology. On one hand, it has been used
specialized bibliography on musical topics and the history of the city. In addition posters, hand
programs, newspapers, and magazines was obtain the necessary information and analyse it. On
the other hand, it was done some questionnaires and interviews to the public that used to go to the
Royal Theatre of Madrid, and another people who works there. All this information has been
analysed and included in this study. The Wagnerian Routes collect the places visited by those who
had an interest in music and the innovations of scene and thought that accompanied the music of
Ricard Wagner. These routes include Wagnerian meeting places, such as cafes, restaurants, hotels,
and theatres where Ricard Wagner's music was performed. Of all the theatres that existed in
Madrid from 1876 to 1925, it has been selected only those that performed fragments of Wagner's
operas. Since the complete operas were only performed in the Royal Theatre. There are six
Wagnerian Routes. Currently, in order to carry out the routes, it has been organized them
according to the metro stops in the city of Madrid: Wagnerian route 1. Goya — Coldn metro;
Wagnerian route 2: Retiro metro; Wagnerian route 3: Banco Espafia — Seville metro; Wagnerian
route 4: Seville — Sol metro; Wagnerian route 5: Sol — Opera metro; Wagnerian route 6: La Latina,
Chueca, Tirso de Molina and Atocha metro. Finally, it is told how these Wagnerian Routes appear
and what places are visited on them.

Keywords: Musical Cultural Heritage, Wagnerian Routes, Madrid — Spain, Tourism
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EDEBIYATIN PERSPEKTIFINDEN SIRNAK’IN KULTUREL IMGELEMINI
YENIDEN DUSUNMEK

Prof. Dr. Fethi DEMIR
Van Yiiziincii Y1l Universitesi,
fethidemir@yyu.edu.tr,

Ozet

Edebiyatin temel islevlerinden biri de kentlerin kiiltiirel imgelemini yeniden iiretmesidir. Bugiin
Diinya’nin neresinde olursa olsun kiiltiirel, turistik, cografi veya sosyal anlamda 6ne ¢ikan
kentlerin pek ¢cogunun pariltili imajinin arkasinda sanatin ama 6zellikle de edebiyatin giiclii bir
pay1 vardir. Ancak yolu edebiyatin paftalariyla cakisan, adeta 6nemli edebiyatgilari kaleminden
yeniden iiretilmis izlenimi tasiyan kentler, diinya haritasinin esas noktalarini olusturur. Nitekim
¢aglar boyunca giiclii bir birikimi edebiyat araciligiyla kusaktan kusaga aktarma konusunda
O6nemli avantajlar elde eden bu kentler, sadece kendi iilkeleri i¢in degil tim insanlik agisindan da
dnemli bir merkez konumundadirlar. Iste Istanbul, Roma, Paris, Saint Petersburg, Prag, Siraz,
Floransa, Dublin ve Berlin hemen aklimiza ilk gelen edebiyat sehirleri arasinda sayilabilir. Bu
sehirlerin kiiltiirel imgelemi ile edebiyat arasindaki iliskinin karakteri i¢in de diyalektik bir tarzdan
sz edebiliriz. Oyle ki edebiyatin kiiltiirel kimligini iirettigi bu medeniyet merkezleri de benzer
bicimde edebiyatgilara kucak a¢makta, bir bakima onlarin edebiyatgr  kimligini
sekillendirmektedir. Ozcesi edebiyatc1 kenti, kent de edebiyatciyr iiretmektedir. Bu sayede
kentlerin goriintirliigii, tanmirhigr artmakta ve sadece o kentte yasayanlar i¢in degil tiim iilke hatta
diinya i¢in dnemli bir destinasyona doniismektedir. Fakat bdylesi bir potansiyele sahip olmasina
ragmen bu potansiyelini yeterince acgiga ¢ikaramamis kadim kentlerden s6z edebiliriz. Nitekim
“Sehr-i Nuh” diye bilinen Sirnak, 6zellikle onun tarihi ve kiiltiirel birikiminin belirleyici mekéanlari
olan Cizre ve Cudi ile birlikte diisiiniirsek bu baglamda degerlendirilebilir. Insanligin tarihi
koklerine dair kadim bir mirasa sahip olmasinin yani sira teolojinin en kiilt anlatilarindan Nuh
Tufani ile olan iligkisi ve elbette Klasik Kiirt siirinin en 6énemli sahsiyetlerinden olan Melayé
Cizir’nin memleketi olmast Sirnak’mn kiiltiirel imgelemini edebiyatin perspektifinden yeniden
diisinmemizi zorunlu kiliyor.

Anahtar Kelimeler: Edebiyat ve Kent, Kiiltiirel imgelem, Sirnak, Nuh Tufani, Melayé Ciziri.

146


mailto:fethidemir@yyu.edu.tr

International West Asia
IWA Congress of Tourism
Research
25t-27t Apr 2024 SIRNAK, TURKIYE IWACT' 24

RETHINKING THE CULTURAL IMAGE OF SIRNAK FROM THE
PERSPECTIVE OF LITERATURE

Abstract

One of the basic functions of literature is to reproduce the cultural imagination of cities. Today,
art, but especially literature, has a strong share behind the shining images of many of the cities
that stand out in cultural, touristic, geographical or social terms, wherever they are in the world.
However, cities whose path coincides with the maps of literature and which have the impression
of being reproduced from the pens of important literary figures constitute the main points of the
world map. As a matter of fact, these cities, which have gained significant advantages in
transferring a strong accumulation of knowledge from generation to generation through literature
throughout the ages, are an important center not only for their own countries but also for all
humanity. Istanbul, Rome, Paris, Saint Petersburg, Prague, Shiraz, Florence, Dublin and Berlin
can be counted among the literary cities that first come to our mind. We can also talk about a
dialectical style for the character of the relationship between the cultural imagination of these
cities and literature. So much so that these centers of civilization, where literature produces its
cultural identity, likewise welcome literary figures and, in a way, shape their literary identity. In
short, the literary man produces the city, and the city produces the literary man. In this way, the
visibility and recognition of cities increases and they become an important destination not only
for the people living in that city, but also for the whole country and even the world. However, we
can talk about ancient cities that, although they had such a potential, could not adequately reveal
this potential. As a matter of fact, Sirnak, known as “Sehr-i Nuh”, can be evaluated in this context,
especially if we consider it together with Cizre and Cudi, which are the determining places of its
historical and cultural accumulation. In addition to having an ancient heritage regarding the
historical roots of humanity, its relationship with Noah's Flood, one of the most cult narratives of
theology, and of course being the hometown of Melayé Ciziri, one of the most important figures
of Classical Kurdish poetry, necessitates us to rethink the cultural imagination of Sirnak from the
perspective of literature.

Keywords: Literature and City, Cultural Imagination, Sirnak, Noah's Flood, Melayé Ciziri.
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TURK MUTFAK KULTURUNDE COGRAFI ISARET TESCIL BELGESINE
SAHIP PEYNIRLER UZERINE BiR ARASTIRMA

Dr. Ogr. Uyesi Adem ADEMOGLU
Gaziantep Islam Bilim ve Teknoloji Universitesi
adem.ademoglu@gibtu.edu.tr

Ozet

Cografi isaret kavrami, bir {irlinii digerlerinden ayirmaya ve iriiniin 6zelliklerini vurgulamaya
yonelik bir mekanizma olarak islev gormektedir. Ayni zamanda tiiketicilerin seyahat
motivasyonlari, destinasyon tercihleri ve satin alma niyetlerini etkileyebilmektedir. Cografi isarete
sahip olan iilkeler, bolgeler ve sehirler daha belirgin hale gelmektedir. Bu aragtirmada, Tiirkiye’de
gergeklestirilen cografi isaret tescil islemlerinin “peynirler” kategorisindeki mevcut durumunu
ortaya koymak ve bu mirasi gelecek nesillere devrederken cografi isaretli peynirlerin tanitilmast
amaclanmaktadir. Arastirmanin bir diger amaci ise cografi isaretin 6nemine dikkat gcekmektir. Bu
hedef dogrultusunda yapilan aragtirmada, “Tiirkiye nin cografi isaret belgesine sahip peynirlerinin
varliginin bolgelere ve illere gore gosterdigi dagilim nasildir?”, “Cografi isaret belgesine sahip
peynirlerin tescil tarihlerine ve tiizel kisiliklere gore gosterdigi dagilim nasildir?” ve “Tescil
basvurusu yapilmis peynirlerin basvuru tarihlerine ve bolgelere gore gosterdigi dagilim nasildir?”
sorularina cevap aranmustir. Bu ¢alismada, Tiirk Patent ve Marka Kurumu’nda bulunan verilerden
yararlanilmigtir. Tiirkiye’de gastronomi unsuru olarak kabul edilebilecek cografi isaretli
peynirlerin 6zellikleri (mense-mahreg-geleneksel {iriin) ile tescil sahipleri, il, bdlge ve yil
bazindaki dagilimlari tablolastirilarak sunulmustur. Calismanin sonuglarina gore, peynir tescil
sayis1 en yiiksek bolgenin Marmara Bolgesi oldugu tespit edilmistir. Ege Bolgesi’nde ise tescil
belgesine sahip sadece bir adet peynire rastlanmistir. Ayrica, ¢alisma sonuglari, peynir tescillerinin
¢ogunlukla Ticaret ve Sanayi Odasi tarafindan gergeklestirildigini ve bagvurularin zaman iginde
arttigin1 gostermektedir.

Anahtar Kelimeler: Peynir, Tiirk Mutfagi, Cografi isaret, Gastronomi Turizmi

A STUDY ON CHEESES WITH GEOGRAPHICAL INDICATION
CERTIFICATION IN TURKISH CULINARY CULTURE

Abstract

The concept of geographical indication serves as a mechanism to distinguish a product from others
and highlight its characteristics. Simultaneously, it can influence consumers’ travel motivations,
destination preferences, and purchase intentions. Countries, regions, and cities with geographical
indications are becoming more prominent. This research aims to reveal the current status of
geographical indication registration processes for “cheeses” in Turkey and to promote the
introduction of these cheeses with geographical indications to future generations while
transferring this heritage. Another aim of the research is to draw attention to the importance of
geographical indication. In line with this objective, the research seeks answers to questions such
as “What is the distribution of cheeses with geographical indication certificates in Turkey
according to regions and provinces?”, “What is the distribution of cheeses with geographical
indication certificates according to registration dates and legal entities?”, and “What is the
distribution of cheese applications according to application dates and regions?” This study utilized
data from the Turkish Patent and Trademark Office. The characteristics of cheeses with
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geographical indications that can be considered as a gastronomic element in Turkey (origin-
source-traditional product) and the distribution of registrants, provinces, regions, and years were
tabulated and presented. According to the results of the study, it was found that the region with
the highest number of cheese registrations is the Marmara Region. Only one cheese with a
registration certificate was found in the Aegean Region. Additionally, the study results indicate
that cheese registrations are mostly conducted by Chambers of Commerce and Industry and that
applications have increased over time.

Keywords: Chees, Turkish Cuisine, Geographical Indication, Gastronomy Tourism
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TOUR GUIDING TRAINING AND QUALIFICATION PROGRAMS IN
JORDAN: AN ANALYTICAL STUDY

Muna Alfukaha
Yarmouk University
2021755005@ses.yu.edu.jo
Prof. Dr. Abdelkader Ababneh
Yarmouk University
abdelkader@yu.edu.jo

Abstract

The tourism sector is ever-changing and dynamic. A vital component in ensuring the tourism
industry's sustainability is the training of tour guides. Little research has assessed the importance
of training tour guides and how to enhance their training. Thus, this study can be considered one
of the few studies that have examined the importance of training programs for tourist guides in
national terms. To achieve this goal, the researchers have adopted a qualitative approach based on
interviews with academics and professional tour guides, personal observation, a checklist, and
content analysis of the available curriculum offered to certified tour guides. The study found that
all training programs for tour guides work to qualify them in general with general knowledge and
professional guiding skills, and there are some challenges facing tour guide training programs.
The study highlights the strengths and weaknesses of tour guide training programs, emphasizing
the need for continuous updates, practical experience, relevant courses, and a partnership
curriculum that encourages collaboration among academics, professionals, and students for
enhancing the effectiveness of the existing Certification for Tour Guides Program.

Keywords: Tour Guides, Training Programs, Curriculums, Jordan.
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KiSILIK OZELLIKLERININ TATIL SATIN ALMA KARARINA ETKIiSI
KAMU PERSONELINE YONELIK BiR ARASTIRMA®

Recep AYHAN
Van Yiiziincii Y1l Universitesi
recepayhan65@gmail.com
Dog¢. Dr. Hacer ARSLAN KALAY
Van Yiiziincii Y1l Universitesi
hacerkalay@yyu.edu.tr
Ozet

Bu ¢aligmanin amaci bes faktor kisilik 6zelliklerinin tatil satin alma karar1 iizerindeki etkisini
ortaya ¢ikarmaktir. Bu amagla Van Yiiziincii Y1l Universitesi’ndeki idari kadro ¢alisanlarina anket
uygulamasi yapilmistir. Calismanin evrenini 2021-2022 doéneminde {iniversitede gérev yapan
idari kadro calisanlar1 olusturmaktadir. Orneklemin evreni karsilamasi acisindan 450 kisiye
ulasilmistir. Ancak geri doniis saglayan 408 kisiden alinan veriler analiz kapsaminda
degerlendirilmigtir. Uygulanan anket iceriginde 44 sorudan olugan bes faktor kisilik analizi testi
ve 16 sorudan olusan bir tatil satin alma karari testi yer almaktadir. Arastirmada, istatistiki
verilerin elde edilebilmesi amact ile SPSS programi kullanilmistir. Arastirma sonucunda
tiniversite personelinin kisilik 6zellikleri ile tatil satin alma kararlar1 arasinda yiiksek diizeyde
pozitif bir iligki bulunmustur. Katilimcilarin deneyime agiklik 6zellikleri ile tatil satin alma
kararlar1 arasinda pozitif ve orta diizeyde bir iliski tespit edilmistir. Yine katilimcilarin nevrotik
ozellikleri ile tatil satin alma kararlar1 arasinda pozitif ve yiiksek bir iligki bulunmaktadir.
Katilimcilarin sorumlu olma ve digsa doniik 6zellikleri ile tatil satin alma kararlar1 arasinda ¢ok
zay1f bir iliski ortaya ¢ikarken, uyumluluk 6zelligi ile tatil satin alma karar1 arasinda yine zayif bir
iligki tespit edilmistir.

Anahtar Kelimeler: Kisilik Ozellikleri, Tatil, Tatil Satin Alma, Turizm.

THE EFFECT OF PERSONALITY TRAITS ON THE HOLIDAY
PURCHASING DECITION: ASTUDY ON PUBLIC PERSONNEL WORKING
AT VAN YUZUNCU YIL UNIVERSITY
Abstract

The aim of this study is to reveal the effect of five factor personality traits on the holiday
purchasing decision. For this purpose, a survey was conducted to the administrative staff at VVan
Yiiziincii Y1l University. The population of the study consists of administrative staff working at
the university in the 2021-2022 period. In order for the sample to meet the universe, 450 people
were reached. However, data from 408 people who responded were evaluated within the scope of
the analysis. The content of the survey includes a five-factor personality analysis test consisting
of 44 questions and a holiday purchasing decision test consisting of 16 questions. In the research,
SPSS program was used to obtain statistical data. As a result of the research, a highly positive
relationship was found between the personality traits of university staff and holiday purchasing
decisions. A positive and moderate relationship was determined between the participants'

3 Bu galisma Van Yiiziincii Y1l Universitesi, Sosyal Bilimler Enstitiisii, Turizm Isletmeciligi
ABD’da Dog. Dr. Hacer ARSLAN KALAY danigmanliginda yiiksek lisans tezi olarak kabul
edilmistir.
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openness to experience characteristics and their holiday purchasing decisions. Again, there is a
positive and high relationship between the neurotic characteristics of the participants and their
holiday purchasing decisions. While a very weak relationship emerged between the participants'
responsibility and extroversion characteristics and their holiday purchasing decisions, a weak
relationship was also detected between the agreeableness feature and the holiday purchasing
decision.

Keywords: Personality Traits, Vacation, Vacation Purchase, Tourism.
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KAMPUS TURIZMi

Dog. Dr. Hacer ARSLAN KALAY
Van Yiiziincii Y1l Universitesi
hacerkalay@yyu.edu.tr
Gokhan AYDINAY
Van Yiiziincii Y1l Universitesi

gokhanaydinay@gmail.com

Ozet

Kampiis turizmi, ziyaretgilerin bir iiniversite veya kolej kampiisiinii, kurumu kesfetmek ve
hakkinda bilgi edinmek amactyla ziyaret ettikleri bir turizm ttirtidiir. Turistler giiniimiizde daha
fazla benzersiz ve egitici seyahat deneyimleri aradigindan, bu turizm tiirti son yillarda popiiler hale
gelmistir. Kampiis turizmi, ziyaret¢ilere bir kurumun tarihi, mimarisi, kiltiirii ve akademik
programlar1 hakkinda bilgi edinme firsati saglamakta ve tiniversiteyi veya koleji daha genis bir
kitleye tanitmanin farkli bir yolu olarak goriilmektedir. Uluslararast turizm literatiirii
incelendiginde kampiis turizminin kavram olarak tanimlandigi ve konuyla ilgili ¢esitli
¢alismalarin yapildigr goriilmektedir. Ancak yerel literatiirde bu kavrama yonelik herhangi bir
calismaya rastlanmanustir. Ozgiin bir konu oldugu diisiiniilen bu calismanin amaci, yerel turizmde
pratik olarak var olan ancak teorik olarak heniiz tanimlanmayan kampiis turizmi kavramini
kavramsal olarak agiklamaktir. Bu kapsamda oncelikle kampiis ve kampiis turizmi kavramlarina
deginilmis, kampiis turizminin gelismesi i¢in gerekli faktdrler ve kampiis turizminin yerel
ekonomiye ve kiiltiire olan etkileri ortaya konulmaya calisilmistir. Arastirma sonucunda,
Diinya’daki 6rnekler dikkate alinarak kampiis turizminin gelisimine katki saglayacak oOneriler
sunulmustur.

Anahtar Kelimeler: Kampiis, turizm, alternatif turizm, tiniversite.

CAMPUS TOURISM
Abstract

Campus tourism is a type of tourism in which visitors visit a university or college campus to
explore and learn about the institution. This type of tourism has become popular in recent years as
tourists today want more unique and educational travel experiences. Campus tourism provides
visitors with the opportunity to learn about an institution's history, architecture, culture, and
academic programs and is seen as a distinctive way to promote the university or college to a
broader audience. When the international tourism literature is examined, it is seen that campus
tourism is defined as a concept and various studies have been conducted on the subject. However,
no study on this concept has been found in the local literature. The aim of this study, which is
considered to be an original subject, is to conceptually explain the concept of campus tourism,
which practically exists in local tourism but has not yet been defined theoretically. In this context,
firstly, the concepts of campus and campus tourism were mentioned, and the factors necessary for
the development of campus tourism and the effects of campus tourism on the local economy and
culture were tried to be revealed. As a result of the research, suggestions that will contribute to the
development of campus tourism are presented, taking into account examples from around the
world.

Keywords: Campus, tourism, alternative tourism, university.

153


mailto:hacerkalay@yyu.edu.tr
mailto:gokhanaydinay@gmail.com

International West Asia
IWA Congress of Tourism
Research
25t-27t Apr 2024 SIRNAK, TURKIYE IWACT' 24

INDIAN DIPLOMACY AND SOFT POWER: ABUDDHIST PERSPECTIVE
AND CULTURAL AND HISTORICAL BACKGROUND

Research Scholar Babuli Chandra Nayak
Central University of Jharkhand, Ranchi.
sumibabuli@gmail.com

Abstract

This paper presents the foreign policy of India regarding soft power from the perspective of
Buddhist philosophy in the 21% century, which has milestone diplomacy especially the regime of
Prime Minister Mr. Narender Modi. India is in a position to claim legitimacy, which it’s, promotes
Buddhist diplomacy. There is expanding engagement with its Asian countries based on Buddhist
philosophy potentially, a large aspect of national interest namely, the Fast Neighbourhood policy
and Act East policy. From the historical aspect, India hosted the international Buddhist conference
in Sanchi that was attended by over three thousand Buddhist nuns, monks, and historians. At that
time, this was one of the largest gatherings of Buddhist preachers and followers in the world. Now,
Modi's current Government is placing a strong engagement in the use of soft power values in
Indian foreign policy. One of the more novel manifestations of these initiatives has been
engagement in Buddhist diplomacy. The Buddhist faith due to its emphasis on peaceful
coexistence and its wide pan-Asian presence lenses itself well to soft power diplomacy. The
science spirituality, art, and faith that developed over millennia in the subcontinent found their
way across other regions, earning India a considerable amount of soft power. Thus, it is within
this context that one can understand the efforts of the Indian government at incorporating Buddhist
heritage form a basis for further diplomatic, economic cultural and strategic links within its foreign
policy. This paper will attempt to explore the values of soft power and the principles of Buddhist
philosophy affecting foreign policy in the changing international Buddhist environment.

Keywords: Foreign policy, Diplomacy Buddhism Philosophy, Soft Power, Buddhist.
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EVALUATING REGIONAL TOURISM PLANNING APPROACHES

Majid RAHMANI SERYASAT
Dokuz Eylul University
Doc. Dr. Emir OZEREN
Dokuz Eylul University
emirozeren@yahoo.com

Abstract

The aim of the current study is to determine Marivan City's potential for both human
and natural tourism, and then to establish growth strategies based on these potentials.
Based on both descriptive and analytical research, the study is one of the practical
studies. Based on the collected data, the SWOT analytical model was used to identify
the city's tourism potential and constraints, and the QSPM matrix was used to prioritize
the findings.The findings demonstrate that Marivan City can be promoted as a tourism
destination both domestically and internationally given its unique and potential location
in the country's northwest, its close proximity to Iragi Kurdistan and other tourist
destinations, and its proximity to Tabriz, Urmia, and Zanjan, among other densely
populated centers in the nation. Additionally, "Commercial Tourism Development"
ought to be given priority in light of this city's strong commercial tourism capabilities
and the QSPM matrix results.

Keywords: Tourism, Tourism Planning, Regional Planning, QSPM, SWOT.
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TURIZM VE PSIKOLOJI KONULU CALISMALARIN BiBLIYOMETRIK
ANALIZi

Dr. Ogr. Uyesi Birsen CEVIK UNLU
Sirnak Universitesi
birsencvkunlu@sirnak.edu.tr
Ars. Gor. Dr. Gamze ALP
Bitlis Eren Universitesi
galp@beu.edu.tr
Ozet

Turizm olaymin temelinde insan unsuru yer almaktadir. Turizm sektorii insan psikolojisine dayal
olarak devamliligini siirdiirmektedir. Bireyler, psikolojik olarak tatmin olmak amaciyla turizm
faaliyetlerine katilim gostermektedir. Bundan dolay1 da turizme iligkin arastirmalarda psikolojiye
ihtiya¢ duyulmaktadir. Bu kapsamda ¢aligma dahilinde, turizm ve psikoloji konularinda
yayimlanan akademik g¢aligsmalarin siitun ve ag grafikleri incelenmistir. Grafikleri incelemek
amaciyla Excel ve Bibliyometrik yazilimlardan VOSviewer kullanilmistir. Calisma kapsaminda
kullanilacak olan veriler 13.02.2024 tarihinde Web of Science (WOS) veri tabanindan alinmugtir.
Veriler arastirilirken “Turizm” ve “Psikoloji” kelimeleri segilmis ve “konu” sekmesine gore
tarama yapilmistir. Tarama neticesinde 1984 — 2024 yillar1 arasinda yayimlanmis 975 dokiimana
ulasilmistir. Dokiimanlar incelendiginde ¢ogunlugunun makale (745) oldugu ve Ingilizce (930)
yazildig1 goriilmiistiir. En ¢ok atif ve yaymin 2022 yilinda gergeklestirildigi goriilmektedir. Ayrica
583 dokiiman Social Science Citation Index’te (SSCI) yer alirken iilkeler siralamasinda Cin (255)
birinci sirada yer almaktadir. WOS’tan elde edilen veriler bibliyometrik aglarin
gorsellestirilmesinde tercih edilen ve bilimsel bir haritalama sunan VOSviewer programi
araciligiyla analiz edilmistir. Yazar anahtar kelimelerin Dbirbiriyle iligkililik durumuna
bakildiginda, en yiiksek baglanti sayilara sahip kavramlar; turizm (75 baglanti), psikoloji (52
baglanti), pozitif psikoloji (39 baglant1), iyi olma hali (39 baglanti), Covid-19 (31 baglanti) ve
duygulardir (24 baglanti). Yazarlar aras1 baglanti temelinde ise en fazla atif alan ve en ¢ok baglanti
giiciine sahip olan yazarin Noel Scott (19 baglanti, 15 dokiiman) oldugu belirlenmistir. Dokiimana
gore agirliklandirma yapilarak atif ve kaynak iliskisi incelendiginde Annals of Tourism Research
dergisi 51 dokiiman, 3780 atif ve 53 baglant ile birinci sirada yer almaktadir. Atif ve tilke iligkisi
analizinde ise 5060 atif ve 55 baglanti ile Avustralya ilk sirada yer almaktadir.

Anahtar Kelimeler: Turizm, Psikoloji, Bibliyometrik

BIBLIOMETRIC ANALYSIS OF STUDIES ON TOURISM AND
PSYCHOLOGY

Abstract

Tourism is based on the human element. The tourism sector maintains its continuity based on
human psychology. Individuals participate in tourism activities in order to be psychologically
satisfied. Therefore, psychology is needed in research on tourism. In this context, column and
network graphs of academic studies published on tourism and psychology were analyzed. Excel
and VVOSviewer, one of the bibliometric software, were used to analyze the graphs. The data to be
used within the scope of the study were taken from the Web of Science (WOS) database on
13.02.2024. While searching the data, the words "Tourism" and "Psychology" were selected and
searched according to the "subject” tab. As a result of the scanning, 975 documents published
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between 1984 and 2024 were accessed. When the documents were examined, it was seen that the
majority of them were articles (745) and written in English (930). It is seen that the most citations
and publications were made in 2022. In addition, while 583 documents are included in the Social
Science Citation Index (SSCI), China (255) ranks first in the country ranking. The data obtained
from WOS was analyzed through the VOSviewer program, which is preferred in visualizing
bibliometric networks and offers scientific mapping. When looking at the interrelatedness of
author keywords, the concepts with the highest number of links are; tourism (75 links), psychology
(52 links), positive psychology (39 links), well-being (39 links), Covid-19 (31 links) and emotions
(24 links). On the basis of inter-author linkage, it was determined that Noel Scott (19 links, 15
documents) was the author with the highest number of citations and the highest link strength.
When the citation and source relationship is examined by weighting according to the document,
Annals of Tourism Research journal ranks first with 51 documents, 3780 citations and 53 links.
In the citation and country relationship analysis, Australia ranks first with 5060 citations and 55
links.

Keywords: Tourism, Psychology, Bibliometric
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COGRAFI ISARET TESCILLi ANTEP BAKLAVASININ GAZIANTEP
ILINDE TURISTIiK URUN OLARAK DEGERLENDIRILMESI

Dog¢. Dr. Ahmet CAVUS
Atatiirk Universitesi
ahmetcavus@atauni.edu.tr
Ogr. Gor. Dr. Erkan DENK
Atatiirk Universitesi
erkan.denk@atauni.edu.tr
Gamze NACAR
Gaziantep Universitesi
gamzencrr44@gmail.com

Ozet

Cografi isaretler tiretildikleri bolgelere prestij saglayan, tirtine Kimlik kazandiran, standart tiretimi
tesvik eden, siirdiiriilebilirlige katk: sunan ve turizmin gelisimini tetikleyen bir sinai miilkiyet hak
tiirii olarak ifade edilebilir. Gerek bolgesel kalkinmada gerek ulusal ve uluslararas1 pazarlamada
gerekse de turizm gelirlerinin artisinda bu 6zel {irtinler destekleyici olmakta ve 6nemi her gecen
glin daha iyi anlagilmaktadir. Bu nedenle arastirmada, Tirkiye’nin ilk Avrupa Birligi (AB)
standartlarinda cografi isaret (CI) tescilli iiriinii olan Antep baklavasi ele almmustir. Calismada,
Antep baklavasi tireticilerinin cografi isaretler hakkindaki bilgi diizeylerini, Antep baklavasinin
sehrin turizmine katkisini belirlemek, sorunlari tespit etmek ve 6neriler gelistirmek amaglanmustir.
Nitel arastirma yontemi ile gergeklestirilen ¢alismada 19 Antep baklavasi iireticisi ile yiiz yiize
goriigme yoluyla veriler elde edilmis ve igerik analizine tabi tutularak yorumlanmistir. Antep
baklavasi tireticilerinin cografi isaret bilgi diizeyleri yiiksek (%78,9) olarak degerlendirilebilecek
seviyededir. Antep baklavasi, iireticiler tarafindan sehrin en 6nemli Tiirkiye’nin ise basta gelen
turistik iiriinlerinden biri olarak gériilmekte ve sahiplenilmektedir. Ozellikle AB cografi isaret
tescili sonrasi turistik bir iiriin olarak Antep baklavasi, Gaziantep’in tanitimina, yore halkinin
gelirine, bolge istihdamina ve sehrin turizmine dnemli katkilar sunmaktadir. Ancak iireticilerin,
hammadde temini, standart {iretim, degisken fiyatlarin etkisiyle birlikte stok¢uluk gibi sorunlar
yasadigi tespit edilmistir. Sorunlarin ¢6ziimii i¢in 6neriler gelistirilmistir.

Anahtar Kelimeler: Cografi Isaret, Antep Baklavasi, Turistik Uriin, Antep Baklavasi Ureticileri,
Turizmin Etkileri.

EVALUATION OF GEOGRAPHICAL INDICATION REGISTERED ANTEP
BAKLAVA AS A TOURISTIC PRODUCT IN GAZIANTEP PROVINCE
Abstract

Geographical indications can be expressed as a type of industrial property right that provides
prestige to the regions where they are produced, gives identity to the product, encourages standard
production, contributes to sustainability and triggers the development of tourism. These special
products support both regional development, national and international marketing and the increase
of tourism revenues, and their importance is better understood day by day. For this reason, Antep
baklava, Turkey's first geographical indication (GI) registered product in European Union (EU)
standards, was discussed in the research. The study aimed to determine the knowledge level of
Antep baklava producers about geographical indications, the contribution of Antep baklava to the
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city's tourism, to identify problems and to develop suggestions. In the study conducted with the
qualitative research method, data were obtained through face-to-face interviews with 19 Antep
baklava producers and interpreted by subjecting them to content analysis. The geographical
indication knowledge level of Antep baklava producers can be considered as high (78.9%). Antep
baklava is seen and embraced by the producers as one of the city's most important and Turkey's
leading tourist products. Especially after the EU geographical indication registration, Antep
baklava, as a touristic product, makes significant contributions to the promotion of Gaziantep, the
income of the local people, employment in the region and the tourism of the city. However, it has
been determined that manufacturers are experiencing problems such as raw material supply,
standard production, and stockpiling due to the effect of variable prices. Suggestions have been
developed to solve the problems.

Keywords: Geographical Indication, Antep Baklava, Touristic Product, Antep Baklava
Producers, Effects of Tourism.
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URARTU YAZITLARINI TURIZMDE
“KONUSAN TASLAR” UYGULAMASI iLE DEGERLENDIRME

Do¢. Dr. Orhan VAROL
Yiiziincii Y1l Universitesi
ovarol@yyu.edu.tr

Ozet
Urartu Kralligi’nin, 6zellikle kiklopik ve volkanik taglarla 6riilii kaleleri ve ¢ogunlugu bu tiirden
taslar iizerine islenmis yazitlar1 onemli tarihsel ve kiiltiirel miraslardir. Basta Dogu Anadolu
Bolgesi olmak iizere kralligin yayilim alanlarindaki bu eserler degerlendirildiklerinde dnemli
turistik potansiyellere de sahip olmaktadirlar. Kalelerin korunma ve restorasyonlart i¢in resmi ve
sivil kurumlardan destekler saglanarak ¢alismalar yapilmaktadir. Ote yandan kale yerlesimlerine
ve iclerindeki tapinaklara ait yazitlarin igeriklerinin turizme katki saglayacak bi¢imde sunumlart
konusunda yetersizlikler bulunmaktadir. Cogu miizelere tasinmis olsa da yazitlar, igerdikleri
bilgilerle bu yapilarin insa nedenleri, islevsellikleri ve tarihsel olaylar konularinda aydinlanma
saglamaktadirlar. Miize ziyaretleri gergeklestiren yerli ve yabanci turistler yaninda
akademisyenler ve rehberler de yazitlardaki bilgilerin sunumuna dair ihtiyaci dile
getirmektedirler. Ciinkii tarihi yapilar ve eserleri gormek igin ilgiye, kavramak ve yasamak i¢in
iliskili yazitlardaki dilsel bilgiye ve anlamsal igerige ihtiya¢ vardir. Diinya mirasi olarak da
degerlendirilebilecek yazitlar, cesitli diinya dilleriyle ve dolayisiyla giiniimiiz toplumlariyla iligkili
bilgileri barindirmaktadirlar. Yazitlarin anlamsal igeriklerinin dilbilimsel analizler ve glinlimiiz
teknolojik imkanlari ile yerli ve yabanci turistlerin faydalanacaklar1 bicimde degerlendirilmeleri
onemli kazanimlar saglayacaktir. Bu baglamda konusan taslar uygulamasi ile orijinal yazitlarin
bulundugu miize ortamlarinda aydinlatici verilerin ve bilgilerin ziyaretgilerle paylasiimasi
gerceklesebilir. Yazitlarin kaynak yazi sistemleri yaninda sesletimleri, bilinen alfabe ile yazimlari,
Tiitkce ve Ingilizce hedef dillerdeki cevirileri ziyaretcilere sunulabilir. Yaztlarin dijital
platformda gorsel ve isitsel sunumlari, gorme ve isitme engelli ziyaretgilerin de faydalanacaklar
bir ortam saglayacaktir. Bu uygulamalar igin en ¢ok Urartu yazitinin bulundugu Van Miizesi’nde
kullanilacak dijital bilgi biifeleri araciligiyla, yazitlar hakkinda bilgiler sunmak yaninda miize
ziyaretlerinde artig, bagiglarin veya gelirin artirilmasi, ¢ok kanalli bir deneyim yaratilmasi ve
ziyaret sonrasi etkilesimin tesvigi saglanabilir.
Anahtar Kelimeler: Urartu Yazitlari, Konusan Taslar, Yazit Turizmi, Bilgi Biifeleri, Van Miizesi

EVALUATION OF URARTIAN TEXTS FOR TOURISM WITH “TALKING
STONES” APPLICATION
Abstract

The fortress of the Urartian Kingdom, especially built with cyclopean and volcanic stones, and the
inscriptions, most of which are engraved on such stones, are important historical and cultural
heritage. These cultural assets in the expanding regions of the kingdom, particularly in the Eastern
Anatolia Region, have significant tourism potential. With the assistance of governmental and civic
organizations, fortress preservation and restoration efforts are undertaken. However, in a way that
will promote tourism, there are shortcomings in how the contents of the inscriptions belonging to
the fortress areas and the temples within them are presented. Although most of them have been
moved to museums, the inscriptions provide enlightenment about the reasons for the construction
of these structures, their functionality and historical events with the information they contain. In
addition to local and foreign tourists visiting museums, academics and tourist guides also express
this need. Because interest is needed to see historical structures and artifacts, and linguistic
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knowledge and semantic content in the related inscriptions are needed to comprehend and live.
Inscriptions, with can also be considered as world heritage, contain linguistic data related to
various world languages and therefore world societies. Evaluating the semantic contents of the
inscriptions in a way that local and foreign tourists can benefit from today's technological
opportunities will provide significant gains. In this context, with the application of talking stones,
enlightening data and information can be shared with visitors in museum environments where
original inscriptions are located. In addition to the source writing system of the inscriptions, their
pronunciations, spellings with the known alphabet, and translations in the target languages,
Turkish and English, can be presented to visitors. Visual and audio presentations of the
inscriptions on the digital platform will provide an environment that visually and hearing impaired
visitors will also benefit from. For these applications, digital information kiosks to be used in the
Van Museum, where the most Urartian inscriptions are located, will provide information about
the inscriptions, as well as increasing museum visits, and donations or income, creating a multi-
channel experience and encouraging post-visit interaction. can be provided.

Keywords: Urartian Texts, Talking Stones, Text Tourism, Information Kiosks, Van Museum
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SOSYAL MEDYA ILETISIMININ ORTAYA CIKAN GORSEL
OZELLIKLERIi: YAVAS SEHIR YANSIMALARI

Ars. Gor. Eda YAYLA
Bitlis Eren Universitesi
eyayla@beu.edu.tr

Ozet

Sosyal medya aglari hem kullanicilar hem de isletme ve destinasyonlar agisindan oldukga popiiler
ve uygun fiyatl bir arag olarak goriilmektedir. Dolayisiyla sosyal medyanin rolii yadsinamaz bir
oneme sahip hale gelmistir. Destinasyon yonetim orgiitleri sosyal medya araglarini destinasyon
pazarlamasi, imaj1 Ve tanitimi agisindan siklikla tercih etmektedir. Kullanicilar ise i¢erik olusturup
paylasarak birbirleriyle iletisim kurmaktadir. Caligmanin amaci, yavas schirlerin sosyal medya
(instagram) iletisiminde One c¢ikan gorsel Ozelliklerini destinasyon yonetim Orgiitleri ve
kullanicilar tarafindan olusturulan igeriklerin perspektifiyle ortaya koymaktir. Bu amag
dogrultusunda nitel aragtirma tekniklerinden netnografi kullanilmistir. Sosyal medya araglarindan
biri olan instagramda, kullanicilar ve destinasyon yonetim orgiitleri tarafindan olusturulan
igerikler ele alinmistir. Gorsel iletisimde 6ne ¢ikan igerikler dort asama (tematik analiz, gorsel
analiz, nesne tespiti ve metin madenciligi) kullanilarak incelenmistir. Arastirmanin drneklemi
olarak Tiirkiye’den ii¢ yavas sehir; Ahlat, Egirdir ve Halfeti segilmistir. Yavas sehirlerin
instagrama yansiyan gorsel ozellikleri, yavas sehir olma kriterleri agisindan degerlendirildiginde
one ¢ikan ozelligin sadece cevre politikalarina yonelik 6zellikler oldugu goriilmiistiir. Ayrica
tematik analizde 6n plana ¢ikan alt1 tema tespit edilmistir. Gorsel analiz ve metin madenciligi
analizlerinde {i¢ yavas sehirde farkli egilimler bulgulanmigtir. Yavas sehir 6zelliklerinin dne
¢ikartlmasi, sehrin markalagmasi ve tanitilmast agisindan 6nem arz etmektedir. Bu sebeple
¢alismanin sonucunda yavas sehirlerin destinasyon yonetim orgiitlerine yavas sehir 6zelliklerini
sosyal medya platformlarinda 6ne ¢gikarma konusunda dnerilerde bulunulmustur.

Anahtar Kelime: Sosyal Medya, Yavas Sehir, Gorsel Iletisim

EMERGING VISUAL FEATURES OF SOCIAL MEDIA COMMUNICATION:
SLOW CITY REFLECTIONS

Abstract

Social media networks are seen as a very popular and affordable tool for both users, businesses
and destinations. Therefore, the role of social media has become undeniably important.
Destination management organizations often prefer social media tools for destination marketing,
image and promotion. Users communicate with each other by creating and sharing content. The
aim of the study is to reveal the prominent visual features of slow cities in social media (Instagram)
communication from the perspective of content created by destination management organizations
and users. For this purpose, netnography, one of the qualitative research techniques, was used.
Content created by users and destination management organizations on Instagram, one of the
social media tools, was discussed. The prominent contents in visual communication were
examined using four stages (thematic analysis, visual analysis, object detection and text mining).
Three slow cities from Turkey are used as samples of the research; Ahlat, Egirdir and Halfeti were
selected. When the visual characteristics of slow cities reflected on Instagram are evaluated in
terms of the criteria of being a slow city, it is seen that the prominent feature is only the features

162


mailto:eyayla@beu.edu.tr

International West Asia
IWA Congress of Tourism
Research
25th-27t Apr 2024 SIRNAK, TURKIYE IWACT 24

related to environmental policies. In addition, six prominent themes were identified in the thematic
analysis. Visual analysis and text mining analyzes revealed different trends in the three slow cities.
Highlighting slow city features is important for branding and promoting the city. For this reason,
as a result of the study, suggestions were made to destination management organizations of slow
cities about highlighting slow city features on social media platforms.

Key Words:Social Media, Slow City, Visual Communication

163



International West Asia
IWA Congress of Tourism
Research
25t-27t Apr 2024 SIRNAK, TURKIYE IWACT' 24

GASTRONOMI EGITIMINDE EKMEKCILIK UYGULAMALARI: TEDARIK
ZINCiRi YONETIMIi UZERINE BiR ARASTIRMA

Ogretmen Faruk UNAL
Sinop/Boyabat, Mevlana Mesleki ve Teknik Anadolu Lisesi,
farukunaal@gmail.com
Dr. Ogr. Uyesi Serkan CALISKAN
Kastamonu Universitesi
serkancaliskan@kastamonu.edu.tr

Ozet

Insanligin saglikli kalabilmesi ve hayatim1 idame ettirebilmesi igin cesitli besinler tiiketmesi
gerekmektedir. Tiiketilen bu besinlerin yapisinda ki en 6nemli 6gelerden biri de karbonhidrattir.
Ekmek ise karbonhidrat ihtiyacini karsilamak i¢in en fazla tercih edilen ve kolay tedarik edilebilen
bir besin olarak bilinmektedir. Ozellikle Covid-19 salgini gibi kriz donemlerinde temel
besinlerden biri olan ekmek iiretimi nem kazanmaktadir. Bu kapsamda Milli Egitim Bakanligi’na
bagl Mesleki ve Teknik Anadolu Liselerinin Yiyecek icecek Hizmetleri Alam atdlyelerine ekmek
firmi1 kurulumlari ile sektoriin is ylikiine yardimer olmaya baglanmustir. Bu galigma ile Ortadgretim
kurumlarinca gastronomi egitimi verilen okullarin biinyesinde var olan firin sisteminin tedarik
zinciri yonetiminin arastirilip literatiire kazandirilmasi amaglanmistir. Arastirma kapsaminda
gastronomi egitimi veren kurumlarin biinyesinde firin sistemi kurulu olan okullarinda gérev yapan
miidiir, miidiir yardimecilari, alan sefleri, atdlye sefleri ve alan Ogretmenlerinin de iginde
bulundugu 29 kisi ile anket ve goriismeler gegeklestirilerek betimsel analiz uygulanmustir.
Katilimcilardan elde edilen bilgiler dogrultusunda olusturulan bulgular gostermektedir ki okullar
bilinyesinde faaliyet gosteren ekmek firinlarinin sayisi 6zellikle 2020 yili sonrasinda artisa
gecmistir. Ozel sektdre bir alternatif olmaktan ziyade kurum ici ihtiyaglarin giderilmesi dnceligi
ile birlikte meslek liseleri arasinda bir ekosistem olusturulmasinin da amaglandigt dikkat
¢ekmektedir. Bu sonuglara gore var olan mesleki egitim kurumlarindaki firinlarin devamliliklarini
siirdiirmeleri ve diger kurumlarda firinlarin a¢ilmasima onciilikk edilmelidir ki alan 6gretmenleri,
ogrencileri ve usta Ogreticilerinde icerisinde bulundugu bir uyum saglama siireci
gerceklestirilebilsin. Bununla birlikte meslege 6zgii bilgi, beceri ve is alisgkanliklarin
kazandirmay1 hedefleyen ayni zamanda okullarin hem kendi biinyelerine hem de sektoriin is
yiikiine yardimci olmalari 6nerileri getirilmistir.

Anahtar Kelimeler: Gastronomi, Ekmek, Tedarik zinciri, Yiyecek icecek.

BAKERY PRACTICES IN GASTRONOMY EDUCATION: A RESEARCH ON
SUPPLY CHAIN MANAGEMENT

Abstract

Humanity needs to consume various foods to stay healthy and survive. One of the most important
elements in the structure of these consumed foods is carbohydrates. Bread is known as the most
preferred and easily available food to meet carbohydrate needs. Bread production, one of the basic
foods, gains importance especially during crisis periods such as the Covid-19 epidemic. In this
context, we started to help the workload of the sector by installing bread ovens in the Food and
Beverage Services Area workshops of VVocational and Technical Anatolian High Schools affiliated
with the Ministry of National Education. With this study, it is aimed to investigate the supply
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chain management of the bakery system within the schools where gastronomy education is
provided by secondary education institutions and to introduce it to the literature. Within the scope
of the research, descriptive analysis was conducted by conducting surveys and interviews with 29
participant, including principals, deputy principals, field chiefs, monitor chiefs and teachers, who
work in schools that have a bakery system in institutions that provide gastronomy education. Based
on the information obtained from the participants, the findings show that the number of bakeries
operating within schools has increased, especially after 2020. Notably, the aim is to create an
ecosystem among vocational high schools, prioritising meeting in-house needs rather than being
an alternative to the private sector. According to these results, the continuity of the bakeries in
existing vocational education institutions should be maintained and the opening of bakeries in
other institutions should be pioneered so that an adaptation process can be carried out among field
teachers, students and master trainers. In addition, suggestions have been made that aim to provide
profession-specific knowledge, skills and work habits, and that schools should help both their own
bodies and the workload of the sector.

Keywords: gastronomy, bread, supply chain, food and beverage.
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THE EFFECT OF OCCUPATIONAL HEALTH AND SAFETY CLIMATE ON
ORGANIZATIONAL COMMITMENT: A RESEARCH ON HOTEL
EMPLOYEES IN DIYARBAKIR

Halime Adigiizel
Van Yiiziincii Y1l Universitesi
eylul-21-21@hotmail.com
Ozet

Uretim faktorlerinden biri olan emek insanlarm {iretimin vazgecilmez bir pargast oldugunun
gostergesidir. Gelisen teknoloji ve degisen diinya diizenine ragmen iiretimin gergeklesebilmesi
icin insanlara ihtiya¢ vardir. Turizm sektorii insan emeginin yogun oldugu bir sektordiir.
Konaklama isletmeleri turizm sektoriiniin énemli bir boliimiinii icermektedir ve birgok insan otel
isletmelerinde ¢aligmaktadir. Bu arastirmada miisteri memnuniyeti saglamakta énemli olan is
saglig1 ve giivenligi iklimi ile ¢alisanlarin drgiitsel baglilik davranisi ele almmustir. Is saglig1 ve
giivenligi insan hayatinin zarar gérmemesi icin gelistirilmis kural ve uygulamalardir. Orgiitsel
baglilik ise calisanlarin orgiite karst sahip oldugu olumlu hisleri ifade etmektedir. Aragtirmanin
amact; i saglig1 ve giivenlik ikliminin orgiitsel baglihiga etkisini ortaya koymaktir. Arastirma ile
ayrica is saghgi ve giivenligi iklimi ile orgiitsel baglilik davranisinin demografik 6zelliklere gore
farklilik gosterip gostermedigi incelenmistir. Arastirmanin evrenini Diyarbakir’daki otel
isletmelerinde ¢alisan 370 personel olusturmaktadir. Arastirma verileri nicel arastirma
yontemlerinden biri olan anket teknigi ile elde edilmistir. Arastirma sonucunda, is sagligi ve
giivenlik iklimi ile orgiitsel baglilik arasinda pozitif anlaml bir iligki oldugu ve is saglig1 ve
giivenlik iklimin Orgiitsel baglilik davranigini pozitif yonde etkiledigi bulunmustur. Ayrica
aragtirmada; is saglig1 ve giivenligi iklimi ile orgiitsel baglilik davranisinin egitim durumu, aylik
maas, turizm sektoriinde ¢aligmaktan memnuniyet ve isletmenin yildiz sayisi gibi degiskenlere
gore farkliliklar tespit edilmistir. Bu farkliliklar genel olarak degerlendirildiginde; egitim diizeyi
ve aylik maas arttikca Orgiitsel baglilik ve is sagligi ve giivenligi iklimi algis1 artmaktadir. Turizm
sektoriinde calismaktan memnun olan ¢alisanlarin 6rgiitsel baglilik ve is sagligi giivenligi algist
daha yiiksektir. Isletme yildiz say1s1 yiiksek olan isletmelerin calisanlarinin drgiitsel baglilik ve is
saglig1 ve giivenligi iklimi algis1 daha yiiksektir.

Anahtar Kelimeler: s saghg ve giivenligi iklimi, érgiitsel baghlik, Diyarbakir.

THE EFFECT OF OCCUPATIONAL HEALTH AND SAFETY CLIMATE ON
ORGANIZATIONAL COMMITMENT: A RESEARCH ON HOTEL
EMPLOYEES IN DIYARBAKIR

Abstract

Labor, one of the factors of production, is an indication that people are an indispensable part of
production. Despite the developing technology and changing world order, people are needed for
production to take place. The tourism sector is a sector where human labor is intensive.
Accommodation businesses constitute an important part of the tourism industry and many people
work in hotel businesses. In this research, occupational health and safety climate, which is
important in ensuring customer satisfaction, and employees' organizational commitment behavior
are discussed. Occupational health and safety are rules and practices developed to prevent harm
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to human life. Organizational commitment refers to the positive feelings employees have towards
the organization. Purpose of the research; To reveal the effect of occupational health and safety
climate on organizational commitment. The research also examined whether occupational health
and safety climate and organizational commitment behavior differ according to demographic
characteristics. The population of the research consists of 370 personnel working in hotel
businesses in Diyarbakir. Research data was obtained using the survey technique, which is one of
the quantitative research methods. As a result of the research, it was found that there is a positive
significant relationship between occupational health and safety climate and organizational
commitment and that occupational health and safety climate positively affects organizational
commitment behavior. In addition, in the research; Differences were determined between
occupational health and safety climate and organizational commitment behavior according to
variables such as educational status, monthly salary, satisfaction with working in the tourism
sector and the number of stars of the business. When these differences are evaluated in general;
As education level and monthly salary increase, organizational commitment and perception of
occupational health and safety climate increase. Employees who are satisfied with working in the
tourism sector have higher levels of organizational commitment and occupational health and
safety perception. Employees of businesses with a high number of business stars have higher levels
of organizational commitment and perception of occupational health and safety climate.

Keywords: Occupational health and safety climate, organizational commitment, Diyarbakir.
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DOGAL AFETLERIN TURIZME ETKIiSi

Doktora Program Ogrencisi Firat EROL
Van Yiiziincii Y1l Universitesi,
efirat65@gmail.com
Dog¢. Dr. Faruk KALAY
Van Yiiziincii Y1l Universitesi,
kalayfaruk@hotmail.com

Ozet

Afetler, yavas yavas veya aniden ortaya ¢ikan, meydana geldigi zamanda insanlarin sosyal,
ekonomik ve psikolojik yasamsal pratiklerini ¢ok yonlii olarak etkileyen, etkisinin uzun siirmesi
bakimindan genel bir panik veya endise havas: yaratan olaylar déngiistidiir. S6z konusu bu dongii;
dogal afetler, insan kaynakl afetler, jeolojik, klimatik, biyolojik, teknolojik ve sosyal afetler gibi
pek cok boyutlarla ger¢eklesebilmektedir. Bu baglamda dogal afetler; basta deprem, sel-su
baskinlari, yanginlar, ¢18, firtina, heyelan, kurakliklar, siddetli soguklar ve kitliklar gibi olaylar1
kapsamaktadir. Diger taraftan turizm ise en basit ifadeyle; insan unsurunun ¢ok ¢esitli olarak farkli
ihtiyaglart karsilayabilmek adina, bulunduklar1 yerden ayrilarak tekrar geri gelinceye kadarki
stirecte yaptiklar: her tiirlii faaliyetleri iceren bir biitiindiir. Yani bir bolgeye yapilacak turistik
ziyaretler, gerek bolge ve iilke ekonomisine saglayacagi katki bakimindan gerekse de yerel ve
kiiltiirel zenginliklerin sermayeye doniismesi bakimindan ¢ok gesitli olarak olumlu etkilere
sahiptir. Bu dogrultuda muhtemel dogal afetlerin turizm sektoriine ¢ok bilesenli olarak etkisini,
ayrt bir yerden degerlendirmek gerekmektedir. Zira bu mekanizmay1 etkileyen birgok etkenin
varlig1 ortadayken dogal afetlerin de sistemin ¢alismasina yonelik olumsuz etkileri s6z konusudur.
Ornegin Tiirkiye’de, Cumhuriyet sonras1 6.5 ve iizeri yasanan 18 depremden en yikici iiciinciisii
olan “6 Subat 2023 Kahramanmarag Depremi”, her sektérde oldugu gibi turizmi de ¢ok yonlii
olarak olumsuz etkilemistir. Dolayisiyla yapilan bu ¢alisma, dogal afetlerin turizme olan etkilerini
kapsamakta ve derinlemesine irdelemektedir.

Anahtar Kelimeler: Dogal afet, Deprem, Turizm, Afetlerin Turizme etkileri.

EFFECT OF NATURAL DISASTERS ON TOURISM

Abstract

Disasters are a cycle of events that occur slowly or suddenly, affect people's social, economic and
psychological life practices in many ways when they occur, and create a general atmosphere of
panic or anxiety due to the long-lasting effect. This cycle in question; It can occur in many
dimensions such as natural disasters, human-made disasters, geological, climatic, biological,
technological and social disasters. In this context, natural disasters; It covers events such as
earthquakes, floods, fires, avalanches, storms, landslides, droughts, severe colds and famines. On
the other hand, tourism is, in the simplest terms; It is a whole that includes all kinds of activities
carried out by the human element in order to meet a wide variety of different needs, from leaving
their current location until they come back. In other words, touristic visits to a region have a wide
range of positive effects, both in terms of their contribution to the economy of the region and the
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country and in terms of turning local and cultural riches into capital. In this regard, it is necessary
to evaluate the multi-component impact of possible natural disasters on the tourism sector from a
separate perspective. While it is obvious that there are many factors affecting this mechanism,
natural disasters also have negative effects on the operation of the system. For example, the
"February 6, 2023 Kahramanmarag Earthquake", which was the third most devastating of the 18
earthquakes of 6.5 and above experienced after the Republic in Turkey, negatively affected
tourism in many ways, as in every sector. Therefore, this study covers and examines in depth the
effects of natural disasters on tourism.

Keywords: Natural disaster, Earthquake, Tourism, Effects of the disaster on tourism.

169



International West Asia
IWA Congress of Tourism
Research

25t-27t Apr 2024 SIRNAK, TURKIYE IWACT' 24

YESIL TURIZM KAPSAMINDA HAKKARI TURIZMININ SWOT ANALIZi
iLE DEGERLENDIRILMESI

Ogr. Gor. Dr. Sibel CANAN
Hakkari Universitesi
sibeldildacanan@gmail.com
Ozet
Turizm sektorii tamamen g¢evre ve insan arasindaki iliskiye dayanmaktadir. Turizm sektorii, hem
iklim degisikliginden etkilenen hem de iklim degisikligini etkileyen bir sektordiir. Bu nedenle bu
sektorilin siirdiiriilebilir olmasi i¢in yesil turizm kavrami géz 6ntinde bulundurulmalhidir. Turizmin
cevresel etkileri turistlerin gezdikleri ¢evreyi tahrip etmeleriyle ve iklimi etkilemeleriyle ortaya
¢ikmaktadir. Ayrica turistik tesislerin insas1 asamasinda olumsuz ¢evresel etkilerin ortaya ¢ikmasi
da bagka bir risk unsurudur. Turizmin geligmesiyle ziyaret edilen yerlerdeki degerlere olan
farkindaligin artmasiyla bu degerlerin korunmasi da miimkiindiir. Dolayistyla turizm
faaliyetlerinin devam edebilmesi i¢in Onemli stratejilere ihtiya¢ vardir. Bu stratejilerden biri
turizmde siirdiiriilebilirligi saglamak igin turistik degerlerin kullanilmasindan elde edilen kazancin
bu degerlerin korunmasi i¢in yeniden kullanilmasi olabilir. Bu ¢alismanin amac1 Hakkari turizmini
siirdiiriilebilirlik ¢ergevesinde degerlendirmektir. Bu nedenle SWOT analizi kapsaminda
Hakkari’nin yesil turizmi degerlendirilmistir. Bu ¢alismada literatiirde Hakkari ile ilgili yapilan
caligmalardan yararlanmakla birlikte ayrica yapilandirilmamis gézlem teknigi kullanilmigtir. Son
yillarda tanitim faaliyetlerinin artmasiyla birlikte Hakkari’yi ziyaret eden turist sayisinda artig
gbzlenmis olsa bile turistik faaliyetlerin 6nemli bir boliimiiniin profesyonel kisiler tarafindan
yiriitiilmedigi sonucuna ulagilmigtir. Bu durum hem dogal ve kiiltlirel varliklar igin hem de
ziyaretciler i¢in dnemli bir risk olmaktadir.
Anahtar Kelimeler: Yesil Turizm, Hakkari, SWOT Analizi
EVALUATION OF HAKKARI TOURISM WITH SWOT ANALYSIS WITHIN
THE SCOPE OF GREEN TOURISM
Abstract

The tourism sector is entirely based on the relationship between people and the environment. The
tourism sector is a sector that is both affected by climate change and affects climate change.
Therefore, for this sector to be sustainable, the concept of green tourism should be taken into
consideration. The environmental impacts of tourism occur when tourists destroy the environment
they visit and affect the climate. In addition, the emergence of negative environmental impacts
during the construction of touristic facilities is another risk factor. With the development of
tourism, it is also possible to protect these values by increasing awareness of the values in the
places visited. Therefore, important strategies are needed for tourism activities to continue. One
of these strategies can be the reuse of the profits from the use of touristic values for the protection
of these values in order to ensure sustainability in tourism.

The aim of this study is to evaluate Hakkari tourism within the framework of sustainability. For
this reason, Hakkari's green tourism was evaluated within the scope of SWOT analysis. In this
study, unstructured observation technique was used in addition to utilizing the studies on Hakkari
in the literature. Even though there has been an increase in the number of tourists visiting Hakkari
with the increase in promotional activities in recent years, it has been concluded that a significant
part of the touristic activities are not carried out by professionals. This is a significant risk for both
natural and cultural assets and visitors.

Keywords: Green Tourism, Hakkari, SWOT Analysis

170


mailto:sibeldildacanan@gmail.com

International West Asia
IwA Congress of Tourism
Research
25t-27t Apr 2024 SIRNAK, TURKIYE IWACT' 24

GAZIANTEP MUTFAGINA OZGU COGRAFI ISARET TESCIL BELGESINE
SAHIP YOGURTLU YEMEKLER UZERINE BiR ARASTIRMA

Dr. Ogr. Uyesi Adem ADEMOGLU
Gaziantep Islam Bilim ve Teknoloji Universitesi
adem.ademoglu@gibtu.edu.tr
Ozet

Gaziantep mutfak kiiltiirli, cografyanin sahip oldugu zenginliklerin yani sira gerek kiiltiirel
cesitlilik gerekse de etnik ¢esitlilikten beslenerek ortaya ¢ikmis koklii bir mutfaktir. Bu ¢aligmada,
Gaziantep yeme i¢me kiiltiiriinde yer alan yogurtlu yemekleri belirlemek ve yo6rede uygulanmakta
olan diger yogurtlu yemekler ile ilgili 6zel uygulamalarin belirlenmesi amaglanmigtir. Bu amagla,
goriigmeler yapilarak kiiltiirel miras kayit altina alinmaya g¢alisilmistir. Caligmada olgu bilimi
(fenomenoloji) deseni kullanilmistir. Bu calismanin evrenini Gaziantep'te yasayan bireyler
olustururken, 6rneklemini ise Araban, Islahiye, Nizip, Oguzeli, Sahinbey ve Sehitkamil ilgelerinde
yasayan, Gaziantep dogumlu ve halen bu bolgede yasamini siirdiiren 14 kisi olusturmaktadir.
Ornekleme yéntemi olarak amagl &rnekleme ve kartopu orneklemesi kullamlmistir. Verilerin
toplanmasinda goriisme tekniginden yararlanilmis ve veriler yari1 yapilandirilmig gériisme formu
ile toplanmistir. Toplanan verilerin derinlemesine incelenmesini ve anlamli desenlerin ortaya
cikarilmast amactyla icerik analizi ve betimsel analiz yOntemlerinden faydalanimistir.
Calismadan elde edilen sonuglara gore, toplamda 25 adet yogurtlu yemekler oldugu tespit
edilmistir. Bunlar arasinda ise 12 adet yemegin cografi isaretli oldugu goériilmiistiir. Sonug olarak
tescillenmemis bu yemeklerin de cografi isaretli yemekler arasina eklenmesi igin galismalara
agirlik verilmesi gerekmektedir. Aragtirmanin sonunda, elde edilen bulgularin 1s181nda teorik ve
pratik sonuglar ¢ikarilmis, gelecege yonelik oneriler sunulmustur.

Anahtar Kelimeler: Yogurtlu Yemekler, Gaziantep Mutfagi, Yerel Yemekler

A STUDY ON YOGURT-BASED DISHES HOLDING GEOGRAPHICAL
INDICATION REGISTRATION CERTIFICATE SPECIFIC TO GAZIANTEP
CUISINE

Abstract

The cuisine of Gaziantep emerges as a rich culinary tradition rooted in the region's geographical
abundance, as well as nourished by both cultural and ethnic diversity. This study aims to identify
yogurt-based dishes in Gaziantep's culinary culture and determine region-specific practices. To
achieve this goal, efforts were made to document cultural heritage through interviews.
Phenomenology was employed as the design framework for this study. The population consisted
of individuals living in Gaziantep, while the sample comprised 14 individuals who were born in
Gaziantep and currently reside in the Araban, Islahiye, Nizip, Oguzeli, Sahinbey, and Sehitkamil
districts. Purposeful sampling and snowball sampling were utilized as sampling methods. Data
collection relied on interview techniques, and data were gathered using a semi-structured
interview form. Content analysis and descriptive analysis methods were employed to delve into
the collected data and reveal meaningful patterns. According to the findings of the study, a total
of 25 yogurt-based dishes were identified, among which 12 were found to have geographical
indications. Consequently, efforts should be prioritized to include these unregistered dishes among
the dishes with geographical indications.

Keywords: Yogurt-based Dishes, Gaziantep Cuisine, Local Cuisine
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TEMATIK YILLAR KAPSAMINDA 2019 GOBEKLITEPE YILININ
DEGERLENDIRILMESI

Doc¢. Dr. Mahmut BARAKAZI
Harran Universitesi
mahmutbarakazi@harran.edu.tr
Dr.Ogr. Uyesi Ahmet ERDEM
Harran Universitesi
ahmeterdem@harran.edu.tr
Dr.Ogr. Uyesi Merve OFLUOGLU
Harran Universitesi
m.ofluoglu@harran.edu.tr

Ozet

Arastirmanin amaci, 2019 Gobeklitepe tematik yili etkinlikleri kapsaminda Sanlurfa ilinin
degerlendirilmesidir. Sanliurfa’da tematik yil kapsaminda yapilan veya hedeflenen faaliyetler ele
alinarak tiim siirece yonelik bilgiler ortaya konulmaktadir. Calisma nitel arastirma desenlerinden
durum ¢aligmasi olarak planlanmistir. Analiz siirecinde nitel ve karma yontemler igin profesyonel
veri analizi yazilimi kullanilarak igerik analizi uygulanmistir. Bu kapsamda arastirmada
Sanliurfa’da ¢esitli turizm alanlarinda (kamu kurumu, yiyecek-igecek isletmeleri, konaklama
isletmeleri, Seyahat acentalar1, hediyelik esya isletmeleri gibi) gorev yapan ve yonetici konumunda
olan 36 kisiyle yar1 yapilandirilmis goriigme yapilmistir. Goriismelerde katilimcilara 5 soru
sorulmustur. Arastirmada elde edilen bulgular neticesinde 2019 Gébeklitepe Yili'nin Sanlurfa’ya
prestij sagladigi, reklam ve tanitim noktasinda etkili oldugu ve bu dogrultuda turist sayisinin arttig
ifade edilmistir. Dezavantajlar1 agisindan ise, altyapi eksikligi ve siirdiiriilebilirliginin olmadigt
katilimcilar tarafindan vurgulanmustir. Isletmelerin doluluk oranlarinda artis yasansa da
destinasyonda kapasite sorunlar1 gézlenmistir. 2019 Gobeklitepe Y1l kapsaminda yapilan ulusal
ve uluslararasi tanitim faaliyetleri rekabet avantaji saglamis, yatirimlar tesvik etmis ve bolgesel
on yargilarin giderilmesine katki sunmustur. Son olarak 2019‘un Gobeklitepe Yilinin 6zellikle
ziyaretcilerin deneyim kaliteleri ve memnuniyet diizeylerinde olumlu etkiler biraktig
anlagilmaktadir. Dolayisiyla kamu kuruluslari, sivil toplum kuruluslari ve 6zel isletmelerin 6znel
veya paydas is birligiyle ortak yaptigi ¢alismalar dikkate alindiginda tematik yilin Sanlurfa ili
6zelinde pek ¢ok olumlu yansimasi bulunmaktadir. Ulasilan sonuglar neticesinde ileride yapilacak
aragtirmalara ¢esitli Oneriler sunulmustur.

Anahtar Kelimeler: Tematik yil, Gébeklitepe, Sanlurfa,

EVALUATION OF THE 2019 GOBEKLITEPE YEAR WITHIN THE
FRAMEWORK OF THEMATIC YEARS

Abstract

The aim of the study is to evaluate the city of Sanliurfa within the scope of the 2019 Gobeklitepe
thematic year activities. Information pertaining to all activities conducted or aimed at within the
scope of the thematic year in Sanlurfa is presented, encompassing the entire process. The study
is designed as a case study within the qualitative research framework. During the analysis process,
professional data analysis software was employed for both qualitative and mixed methods, and
content analysis was applied. Within this scope, semi-structured interviews were conducted with
36 individuals holding managerial positions in various tourism sectors in Sanlwurfa, including
public institutions, food and beverage establishments, accommaodation facilities, travel agencies,
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and souvenir shops. Participants were asked five questions during the interviews. The findings of
the research indicate that the 2019 Gobeklitepe Year has brought prestige to Sanlurfa, proving
effective in terms of advertising and promotion, leading to an increase in tourist numbers. In terms
of disadvantages, participants emphasized the lack of infrastructure and sustainability. While there
has been an increase in the occupancy rates of businesses, capacity issues have been observed in
the destination. The national and international promotional activities carried out within the scope
of the 2019 Gobeklitepe Year provided a competitive advantage, encouraged investments, and
contributed to the elimination of regional prejudices. Finally, it is understood that the year 2019,
particularly with regard to Gobeklitepe, had positive effects on visitors' experience quality and
satisfaction levels. Therefore, considering the subjective or stakeholder collaborations between
public institutions, non-governmental organizations, and private enterprises, it is evident that the
thematic year has had numerous positive impacts on the province of Sanlhurfa. Based on the results
obtained, various recommendations have been provided for future research endeavors.

Keywords: Thematic Year, Gobeklitepe, Sanlurfa
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MEDIKAL TURIZMIN PAZARLANMASINDA SANAL GERCEKLIK VE
ARTIRILMIS GERCEKLIiK UYGULAMALARININ ROLU VE ONEMi

Ecem DENIZ
Aydin Adnan Menderes Universitesi
ed.ecem.deniz@gmail.com

Dr. Ogr. Uyesi Erhan COSKUN
Aydin Adnan Menderes Universite
erhancoskun@adu.edu.tr
Ozet

Gelisen medikal turizm alani, saglik hizmeti saglayicilar1 ve pazarlamacilar igin firsatlar ve
zorluklar sunmaktadir. Sektor gelistikge sanal gerceklik (VR) ve arttirilmis gerceklik (AR) gibi
yenilik¢i teknolojiler, medikal turizm destinasyonlarinin hizmetlerin pazarlama yonteminde
devrim yaratmaktadir. Bu calismada, sanal gerceklik ve arttirtlmis gergeklik uygulamalariin
medikal turizm pazarlanmasindaki rolii ve 6nemi anlatilmaktadir. Son yillarda sanal gergeklik ve
arttirtlmig gerceklik teknolojileri, cografi engelleri ortadan kaldiran ve benzeri goriilmemis bir
erisim saglayan siiriikleyici bir deneyim sunarak endiistriler arasinda ilgi kazanmaktadir. Medikal
turizm alaninda bu teknolojiler, saglik hizmetlerinin sinir Stesi pazarlanmasindaki zorluklara
ilging bir ¢dziim sunmaktadir. Saglik turizmi destinasyonlar, VR ve AR uygulamalarin
kullanarak tesislerini, tibbi uzmanliklarint ve ilgi ¢ekici yerlerini etkilesimli ve siiriikletici bir
sekilde sergileyebilmektedir. Saglik turizmi pazarlamasinda VR ve AR’in temel avantajlarindan
biri, saglik turizmi destinasyonlarina sanal turlar sunma yetenekleridir. Potansiyel hastalar
hastaneleri, klinikleri ve rehabilitasyon merkezlerini evlerinin rahatliginda ziyaret edilebilmekte,
mevcut tedavi ve hizmetlerin kalitesi hakkinda fikir sahibi olabilmektedir. Sanal gergeklik ve
arttirtlmig gergeklik uygulamalari, medikal turizm pazarlanmasinda devrim niteliginde bir rol
oynamaktadir. Kapsamli teknolojileri kullanarak medikal turizm siteleri hizmetlerini
tanitabilmekte, uluslararasi hastalar1 ¢ekebilmekte ve hasta deneyimini gelistirebilmektedir. VR
ve AR uygulamalari gelismeye devam ettik¢e saglik hizmetleri pazarlama stratejilerine
entegrasyonlari artacak ve kiiresel saglik sektoriinde biiylimegi ve yenilikgiligi arttirmaktadir.

Anahtar Kelimeler: Saghk turizmi, turizm, teknoloji, sanal gerceklik, arttirilmis gergeklik,
pazarlama

THE ROLE AND IMPORTANCE OF VIRTUAL REALITY AND
AUGMENTED REALITY APPLICATIONS IN THE MARKETING OF
MEDICAL TOURISM

Abstract

The burgeoning field of medical tourism presents opportunities and challenges for healthcare
providers and marketers. As the industry evolves, innovative technologies such as virtual reality
(VR) and augmented reality (AR) are revolutionizing the way medical tourism destinations market
services. In this study, the role and importance of virtual reality and augmented reality applications
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in medical tourism marketing are explained. In recent years, virtual reality and augmented reality
technologies have been gaining traction across industries, offering an immersive experience that
breaks down geofences and provides unprecedented access. In the field of medical tourism, these
technologies offer an interesting solution to the challenges of cross-border marketing of health
services. By using VR and AR applications, medical tourism destinations can showcase their
facilities, medical specialties, and attractions in an interactive and immersive way. One of the main
advantages of VR and AR in health tourism marketing is their ability to offer virtual tours to health
tourism destinations. Potential patients can visit hospitals, clinics, and rehabilitation centers from
the comfort of their homes and get an idea of the quality of treatment and services available.
Virtual reality and augmented reality applications play a revolutionary role in the marketing of
medical tourism. By using comprehensive technologies, medical tourism sites can promote their
services, attract international patients, and enhance the patient experience. As VR and AR
applications continue to evolve, their integration into healthcare marketing strategies will increase,
driving growth and innovation in the global healthcare industry.

Keywords: Health tourism, tourism, technology, virtual reality, augmented reality, marketing
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KALKINMA PLANLARINDA _TURiZM SEKTORU VE DIiGER SEKTORLERE
YAPILAN YATIRIMLARA YONELIK KARSILASTIRMALI BiR INCELEME

Doc¢. Dr. Mehmet BOZKOYUN
Harran Universitesi
mbozkoyun@harran.edu.tr

Ozet

Insanlarin yasam standartlarim1 yiikseltmeyi, yoksullugu azaltmayi, temel hizmetlere erisimi
saglamayr ve genel anlamda toplumun yasam kalitesini iyilestirmeyi amaglayan kalkinma,
iilkelerin sosyo-ekonomik, siyasi vb. agilardan ilerleme ve gelisme siirecini ifade etmektedir. Bu
baglamda diistiniildiigiinde, iilkeler zaman zaman kalkinmaya yonelik planlari hayata gegirmeye
caligmaktadir. Tarihsel siiregte kalkinma planlarini hayata gegiren iilkelerden biri de Tiirkiye’dir.
Ulkemizde planli kalkinmaya yonelik ilk adimlar 1960’11 yillarda atilmistir. Siireg, 1963-1967
doénemini kapsayan birinci kalkinma plani ile baglamistir. Tiirkiye’de, 1963°ten 2023 yilina kadar
toplam 11 kalkinma plan1 hazirlanmistir. Kalkinma planlarinda genel itibari ile en biiyiik
yatirimlar basta ulastirma olmak tizere, imalat ve konut sektoriine yapilmistir. Buna karsilik en az
yatirim ise genelde turizm sektoriine yapilmistir. Ornegin, 1963-1967 kalkinma déneminde toplam
yatirimlarin konut sektoriindeki pay1 %20,3 iken turizm sektoriindeki yatirimlarin pay1 %1,4 tiir.
Bununla birlikte, 2019-2023 kalkinma donemindeki toplam yatirimlarin ulastirma sektoriindeki
pay1 %34,8 iken, turizm sektoriindeki pay1 yalnizca %0,3’tiir. Dolayisiyla, altmis yillik kalkinma
planlari incelendiginde, turizm sektdriine yonelik yapilan yatirimlarin, diger sektorlere yapilan
yatirnmlarla karsilastirildiginda, belirgin bir sekilde daha diisiik seviyede kaldigi goriilmektedir.
Kalkinma planlarin1 kapsayan bu c¢alismanin amaci, Tiirkiye Cumhuriyeti Strateji ve Biitge
Bagkanligi'nin yayimladig1 kalkinma planlarinda yer alan istatistiksel verilerin incelenmesi ve
analiz edilmesi yoluyla, turizme yonelik yapilan yatirimlar ile diger sektorlere yapilan yatirimlarin
karsilastirilmasi ve degerlendirilmesidir. Bu analiz, Tiirkiye'nin kalkinma stratejileri iginde turizm
sektoriiniin agirligint ve 6nemini belirlemeyi amaglamaktadir.

Anahtar Kelimeler: Kalkinma Planlari, Turizm Sektorii, Diger Sektorler, Karsilastirma

A COMPARATIVE ANALYSIS OF INVESTMENTS IN THE TOURISM
SECTOR AND OTHER SECTORS IN DEVELOPMENT PLANS

Abstract

Development, which aims to raise people’s living standards, reduce poverty, provide access to
basic services and improve the quality of life of society in general, refers to the progress and
development process of countries in terms of socio-economic, political, etc. In this context,
countries try to implement development plans from time to time. Turkey is one of the countries
that have implemented development plans in the historical process. The first steps towards planned
development in our country were taken in the 1960s. The process started with the first
development plan covering the period 1963-1967. In Turkey, a total of 11 development plans have
been prepared from 1963 to 2023. In general, the largest investments in development plans have
been made in the manufacturing and housing sectors, especially in transportation. On the other
hand, the least investment was generally made in the tourism sector. For example, in the 1963-
1967 development period, the share of total investments in the housing sector was 20.3%, while
the share of investments in the tourism sector was 1.4%. However, the share of total investments
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in the 2019-2023 development period in the transport sector is 34.8%, while its share in the tourism
sector is only 0.3%. Therefore, when the sixty-year development plans are examined, it is seen
that the investments made in the tourism sector remain at a significantly lower level compared to
the investments made in other sectors. The aim of this study, which covers development plans, is
to compare and evaluate the investments made in tourism with the investments made in other
sectors by examining and analyzing the statistical data in the development plans published by the
Strategy and Budget Presidency of the Republic of Turkey. This analysis aims to determine the
weight and importance of the tourism sector in Turkey's development strategies.

Keywords: Development Plans, Tourism Sector, Other Sectors, Comparison
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KARAMAN DiVLE OBRUK PEYNiRi: GASTRONOMI TURIZMINDE BIiR
DEGERLENDIRME

Dr. Ogr. Uyesi Ali SEN
Karamanoglu Mehmetbey Universitesi

alisen.gastronomi@gmail.com

Ars. Gor. Serkan SEMINT
Karamanoglu Mehmetbey Universitesi

semintserkann@gmail.com

Ozet

Divle Obruk Peyniri, Karaman iline bagl Ayranci il¢esine ait Divle kdyii ve ¢evresinde iiretilen,
ayn1 zamanda 6zel 6zelliklerinin kazandig1 Divle Obruk magarasinda olgunlastirilan bir peynirdir.
2017 yilinda Karaman Ticaret Odasi tarafindan yapilan bagvuru sonucunda Tiirk Patent Enstitiisii
tarafindan cografi isaret almistir. Uretiminde genellikle koyun siitii kullanilsa da keci ve diger
hayvanlarmn siitii de koyun siitiine karistirilarak kullanilabilmektedir. Divle Obruk Peyniri'nin
tiretimi geleneksel yontemlerle yapilmakta olup Tiirkiye’de tiretilen tulum peynirlerine benzer bir
yapim agamasina sahiptir. Bu ¢alismanin amaci, Karaman iline ait cografi isaretli bir iirlin olan
Karaman Divle Obruk Peyniri'ni tanitmak ve gastronomi turizminde nasil bir unsur olarak
degerlendirilebilecegini incelemektir. Amag¢ dogrultusunda ilgili literatiir taranmig ve Karaman
Divle Obruk Peyniri hakkinda bilgiler verilmistir. Karaman Divle Obruk Peyniri’nin sosyal
medyadaki yeri, kamu kurum ve kuruluslarinin sitelerindeki durumu, haber sitelerindeki yeri ve
onemi gibi konu basliklar ile bilgiler derlenmistir. Caligmanin amacina ulasmasi igin nitel
aragtirma yontemlerinden olan durum ¢alismasi yontemi tercih edilmistir. Arastirmanin evrenini
cografi isaretli peynirler olustururken Orneklemini ise Karaman Divle Obruk Peyniri
olugturmaktadir. Sonug olarak, Karaman Divle Obruk Peyniri’nin hem haber sitelerinde hem de
sosyal medya sitelerinde siurlt sayida da olsa yer aldigina ulagilmig ve gastronomi iiriinii olarak
kullanilmas1 saptanan bulgular arasindadir. Elde edilen sonuglara yonelik aragtirmacilara ve resmi
kurumlara oneriler gelistirilmistir.

Anahtar Kelimeler: Karaman, Divle, Obruk, Peynir, Gastronomik Unsur

KARAMAN DIVLE OBRUK CHEESE: AN EVALUATION IN GASTRONOMY
TOURISM

Abstract

Divle Obruk Cheese is a cheese produced in and around the Divle village of Ayranci district of
Karaman province, and is also ripened in the Divle Obruk cave, where it acquires its special
properties. It received a geographical indication by the Turkish Patent Institute as a result of the
application made by the Karaman Chamber of Commerce in 2017. Although sheep's milk is
generally used in its production, goat and other animal milk can also be used by mixing it with
sheep's milk. Divle Obruk Cheese is produced using traditional methods and has a production
stage similar to tulum cheese produced in Turkey. The aim of this study is to introduce Karaman
Divle Obruk Cheese, a geographically indicated product of Karaman province, and to examine
how it can be evaluated as an element in gastronomy tourism. For this purpose, the relevant
literature was scanned and information was given about Karaman Divle Obruk Cheese.
Information has been compiled under topics such as the place of Karaman Divle Obruk Cheese in
social media, its status on the websites of public institutions and organizations, its place and

178


mailto:alisen.gastronomi@gmail.com
mailto:semintserkann@gmail.com

International West Asia
IWA Congress of Tourism
Research
25th-27t Apr 2024 SIRNAK, TURKIYE IWACT 24

importance in news websites. In order to achieve the purpose of the study, the case study method,
which is one of the qualitative research methods, was preferred. While the population of the
research consists of geographically indicated cheeses, the sample consists of Karaman Divle
Obruk Cheese. As a result, it was found that Karaman Divle Obruk Cheese was included in both
news sites and social media sites, albeit in limited numbers, and its use as a gastronomy product
was among the findings. Recommendations have been developed for researchers and official
institutions regarding the results obtained.

Keywords: Karaman, Divle, Obruk, Cheese, Gastronomic Element
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TURISTIiK DESTINASYONLARDA JEOMIRAS KORUMA YAKLASIMLARI

Asst. Prof. Dr. Sajad FERDOWSI
University of Tehran
sajad.ferdowsi@ut.ac.ir

Ozet

Son yillarda turistik destinasyonlara gelen turist sayisinin artmasiyla birlikte ziyaretgilerin zarar
verme ve tahrip etme riski de artmistir. Bu durum onemlidir ¢linkii jeomiras, doganin
yenilenemeyen bir kaynag olarak kabul edilir. Bu nedenle, bu degerli mirasin korunmasi i¢in teori
ve bilimsel yaklasgimlara dayali uygun koruyucu onlemlerin uygulanmasi gerekmektedir. Bu
amagcla, mevcut arastirma jeomiras korumasina yonelik etkili yaklagimlari tanimlamak ve analiz
etmek icin gerceklestirilmistir. Bu hedefe ulagmak i¢in, konuya iliskin teoriler ve metinler
niteliksel olarak incelenmis ve analiz edilmistir. Bu baglamda koruma alanindaki arastirmalarin
sistematik incelemesi yoluyla bu alana ait teoriler elde edilmistir. Sonugta toplanan teoriler analiz
edildikten sonra jeomirasin dogast ve ozelliklerine uygun ii¢ vaka tespit edilmis ve detayli bir
sekilde incelenmistir. Aragtirma bulgulari, jeomirasi korumak icin ii¢ koruma yaklagimini
onermektedir: deger odakli koruma, onleyici koruma ve degere dayali yonetim. Deger odakl
koruma yaklagimi, jeomiraslarin korunmasint bilimsel, ekolojik, estetik, kiiltiirel, egitimsel ve
turizm degerleri gibi cesitli degerlere dayandirmaktadir. Onleyici koruma yaklasiminda, jeomiras
degerlerinin zarar gormesine katkida bulunan faktorlerin belirlenmesi igin ¢aba sarf edilmelidir.
Son olarak, agiklama, iletisim ve hizalama olmak iizere ti¢ temel prensibi birlestiren deger temelli
yOnetim yaklagimi, jeomiras degerlerinin kirilganligma katkida bulunan faktorleri azaltmak veya
ortadan kaldirmak i¢in yonetim miidahaleleri uygulanmasini Onerir. Sonug olarak, jeomiras
degerlerinin hassasiyet diizeyi yonetim miidahaleleri yoluyla azaltildiginda, jeomiras korumasinin
fiziksel, islevsel ve gorsel diizeylerde saglanmasi beklenebilir.

Anahtar Kelimeler: Jeomiras, Koruma Yaklagimlari, Yo6netim, Koruma, Deger.

APPROACHES OF GEOHERITAGE CONSERVATION IN TOURISTIC
DESTINATIONS

Abstract

In recent years, along with the increase in tourists visiting touristic destinations, the risk of damage
and destruction by visitors has also increased. This is significant because geoheritage is considered
a non-renewable resource of nature. Therefore, it is necessary to implement appropriate protective
measures based on theory and scientific approaches to conserve this valuable heritage. Based on
this, the current research was done with the aim of describing and analyzing effective approaches
to geoheritage conservation. To achieve this goal, theories and texts related to the subject were
qualitatively examined and analyzed. In this regard, through a systematic review of research in the
field of conservation, the theories of this field were extracted. In the end, after analyzing the
collected theories, three cases were found to be in line with the nature and characteristics of
geoheritage, and they were analyzed in detail. The research findings suggest three conservation
approaches: value-led conservation, preventive conservation, and value-based management,
which can be utilized to protect geoheritage. According to the approach of value-led conservation,
the protection of geoheritage should be based on their various values, including scientific,
ecological, aesthetic, cultural, educational, and tourism values. Meanwhile, according to the
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approach of preventive conservation, efforts should be made to identify the factors that contribute
to the vulnerability of geoheritage values. Finally, based on the approach of value-based
management, which incorporates three key principles: clarifing, communicating, and aligning,
management interventions should be implemented to decrease or eliminate the factors contributing
to the vulnerability of geoheritage values. Consequently, when the level of vulnerability of
geoheritage values can be mitigated or reduced through management interventions, it can be
expected that the geoheritage conservation will be achieved at three levels: physical, functional,
and visual.

Keywords: Geoheritage, Conservation Approaches, Management, Conservation, Value
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DOES TOURISM CONTRIBUTE TO THE REDUCTION OF POVERTY AND
INEQUALITY IN DESTINATION REGIONS?
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University Of Jaén
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University Of Jaén
pcgarcia@ujaen.es

Abstract

Currently, a topic of special interest in tourism is its capacity to contribute to poverty reduction
and the reduction of inequalities among the resident population, with various international
organizations arguing that tourism activity can contribute to achieving these objectives. This
context has led to the appearance of some relevant empirical studies that attempt to confirm this
relationship, which have been carried out almost exclusively using a country-level analysis.
However, the development of tourism activity within a country, in general, is not carried out
uniformly, so that within the geographic space of a nation there may be regions with a greater or
lesser specialization in tourism and, therefore, the impacts produced by tourism at the regional
level may differ. Therefore, there is an important gap between the knowledge generated by the
scientific literature, linked to the consideration of tourism as an activity at the national level, and
the need to guide the policies of public administrations, linked to the consideration of tourism as
an activity at the regional level. To overcome this limitation, this paper analyzes the capacity of
tourism to reduce poverty and reduce inequalities, using a regional level analysis in Spain during
the period 1995-2019. First, the dynamics of the regions with respect to the variables analyzed are
analyzed to find homogeneous clusters and, second, a causality analysis differentiated by clusters
is carried out for the different variables through the Granger causality test, with the aim of
determining the relationship between tourism activity and the reduction of poverty and the
reduction of inequalities.

Keywords: Tourism, Poverty alleviation, Inequality, Regions of Spain.
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TURKIYE’NiN TURIZM YUKSEKOGRETIM PROGRAMLARI:
KRONOLOJIK BiR INCELEME
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Sakarya Uygulamali Bilimler Universitesi
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Doktorant Vildan TOYSUZ
Sakarya Uygulamali Bilimler Universitesi
vildantuysuz@outlook.com
Ars. Gor. Serkan SEMINT
Karamanoglu Mehmetbey Universitesi
serkansemint@kmu.edu.tr

Ozet

Bu ¢alismanin amaci; Cumhuriyet déneminde 6n lisans ve lisans diizeyinde turizm egitimi veren
yiiksekogretim kurumlarmi kronolojik olarak siralayarak bu boliimlerle ilgili bir durum tespiti
yapmaktir. Nitel aragtirma yontemlerinden veri madenciligi tekniginden yararlanilmig ve turizm
egitimi alani ile ilgili ikincil kaynak verilerinden yararlanilarak derleme yapilmigtir. Caligmanin
evrenini Tirkiye’de turizm alaninda egitim veren yiiksekdgretim kurumlari olustururken
orneklemini ise Tirkiye’de turizm alaninda 6n lisans ve lisans diizeyinde turizm egitim veren
yiiksekdgretim kurumlari olusturmaktadir. i1k olarak “YOK Atlas” veri tabanindan turizmle ilgili
tim boliimler taratilmig ve on lisans ve lisans diizeyinde turizm egitimi veren kurumlara
erisilmistir. Daha sonra bu kurumlarin web sayfalarindan kurumlarin tarihgeleri incelenmis, egitim
verdikleri boliimler tespit edilmis ve kronolojik olarak siralanmistir. Aragtirma sonucunda 6n
lisans diizeyinde turizm alaninda 10 boliim ve turizm egitimi veren 332 kurum; lisans diizeyinde
ise turizm alaninda sekiz boliim ve turizm egitimi veren 235 kurum oldugu tespit edilmistir. Ayrica
on lisans diizeyindeki yiiksekogretim kurumlarinin %81’inin, lisans diizeyindeki ytiksekdgretim
kurumlarmin ise %77 sinin devlet statiisinde oldugu goriilmiistiir. Kronolojik siralama
incelendiginde 6n lisans diizeyinde ilk turizm egitiminin 1980 yilinda, lisans diizeyinde ise ilk
turizm egitiminin 1965 yilinda verildigi tespit edilmistir.

Anahtar Kelimeler: Turizm Egitimi, Kronolojik inceleme, Yiiksekogretim Programlari, Tiirkiye

TURKEY'S TOURISM HIGHER EDUCATION PROGRAMS: A
CHRONOLOGICAL REVIEW ABSTRACT

Abstract

The purpose of this study; The aim of this study is to chronologically list the higher education
institutions that provide tourism education at associate and undergraduate levels during the
Republic period and to make a current assessment of these departments. Data mining technique,
one of the qualitative research methods, was used and a compilation was made using secondary
source data related to the field of tourism education. While the population of the study consists of
higher education institutions providing education in the field of tourism in Turkey, the sample
consists of higher education institutions providing tourism education at the associate and
undergraduate level in the field of tourism in Turkey. First, all departments related to tourism were
scanned from the "YOK Atlas" database and institutions providing tourism education at associate
and undergraduate levels were accessed. Then, the history of these institutions was examined on
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their web pages, the departments they provided education were identified and listed
chronologically. As a result of the research, there are 10 departments in the field of tourism at the
associate degree level and 332 institutions providing tourism education; It has been determined
that there are eight departments and 235 institutions providing tourism education at the
undergraduate level. In addition, it was observed that 81% of higher education institutions at the
associate degree level and 77% of higher education institutions at the undergraduate level have
state status. When the chronological order was examined, it was determined that the first tourism
education at the associate degree level was given in 1980, and the first tourism education at the
undergraduate level was given in 1965.

Keywords: Tourism Education, Chronological Review, Higher Education Programs, Turkey
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Ozet

Genel olarak, jeositlerin minerallerin ve fosillerin yasadisi toplanmasi, ziyaretgilerin verdigi zarar,
yanlis kullanim, madencilik ve yetersiz yasal diizenlemeler gibi pek ¢ok tehditle karst karsiya
olmasindan dolay1 jeomirasin korunmasi esastir. Uygun koruyucu onlemler olmadan jeoturizm
faaliyetlerinin yayginlagtirllmasinin, mirasin kademeli olarak yok olmasina, asindirici faktorlerin
agirlasmasina ve trafik nedeniyle toprak dokusunun bozulmasina yol agabilecegini hatirlamak
o6nemlidir. Bu durum, jeoturizm alanlarinda kritik kosullar yaratarak bolgenin ¢evresel istikrarini
tehdit edebilir. Bu baglamda, jeomirasa yonelik tehditleri ele alan koruma yonergeleri sunmak, bu
mirasin kirllganliklarini anlamaya dayanir. Bu nedenle bu arastirma, jeomiras i¢in bir kirllganlik
stirecini tanimlamak amaciyla yapilmistir. Jeomirasin kirilganlik siirecini formiile etmek icin
konuyla ilgili belgeler, teoriler ve metinler niteliksel olarak incelenmistir. Arastirma bulgularina
gore, jeomirasin dnemi hem igsel hem de aragsal degerlerle temsil edilmektedir. Ayn1 zamanda,
jeomirasin biitiinliigii, bu mirasa hem igsel hem de aragsal degerlerin atfedilmesinde dnemli bir
rol oynamaktadir. Jeomirasin biitiinliigii dogal ve beseri tehditlerle tehlikeye atildiginda,
degerlerinin  bozulmasiyla sonuglanir. Degerlerdeki diislis, jeomirasin Onemini azaltarak
kirilganliklara zemin hazirlar. Genel olarak, bu aragtirmanin bulgulari, jeomirasin dogal ve beseri
tehditlere kars1 korunmasi alaninda teorik bilginin artirilmasina katkida bulunmaktadir.

Anahtar Kelimeler: Jeomiras, Jeoturizm, Destinasyon, Koruma, Savunmasizlik.

VULNERABILITY PROCESS OF GEOHERITAGE IN TOURISTIC
DESTINATIONS

Abstract

In general, the geoheritage conservation is essential because geosites face numerous threats,
including illegal collection of minerals and fossils, damage by visitors, misuse, mining, and
inadequate legislation. It's crucial to remember that the expansion of geotourism activities, without
appropriate protective measures, can lead to the gradual destruction of heritage and the
aggravation of erosive factors and the destruction of soil texture due to traffic. This situation can
create critical conditions in geotourism areas, posing a threat to the environmental stability of the
region. In this regard, offering protection guidelines to address threats to geoheritage relies on
understanding their vulnerabilities. Therefore, this research was done with the aim of identifying
a vulnerability process for geoheritage. To formulate the vulnerability process of geoheritage,
documents, theories, and texts related to the subject were qualitatively analyzed. According to the
findings of the research, the significance of geoheritage is represented by both intrinsic and
instrumental values. Meanwhile, the integrity of geoheritage plays a crucial role in attributing both
intrinsic and instrumental values to this heritage. If the integrity of geoheritage is compromised
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by natural and human threats, it will result in the degradation of its values. The decline in values
diminishes the significance of geoheritage, consequently creating grounds for their vulnerability.
In general, the findings of this research contribute to enhancing theoretical knowledge in the field
of protecting geoheritage against natural and human threats.

Keywords: Geoheritage, Geotourism, Destination, Conservation, Vulnerability.
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Abstract

The tourism industry has seen a significant transformation with the introduction of artificial
intelligence (Al), which has improved client satisfaction, efficiency, and customization. This
paper investigates Al's present uses and possible long-term effects on tourism-related businesses.
It demonstrates how Al-powered tools like chatbots, virtual assistants, personalized marketing,
and predictive analytics are being used to improve resource allocation, expedite processes, and
provide travelers with unique experiences. Al-powered solutions allow organizations to examine
massive volumes of data in order to foresee trends, enhance pricing tactics, and better manage
client relationships. The study addresses how artificial intelligence (Al) might reduce monotonous
jobs, allowing people to participate in more meaningful and creative activities, potentially
increasing job satisfaction. However, it also tackles concerns about job displacement and the
necessity for worker upskilling and reskilling in order to adapt to Al-powered settings. Besides
that, examples from major hotel chains, travel agencies, airlines, and other tourism-related
businesses are offered to demonstrate Al's wide usage and influence on many parts of the tourism
industry. At the study's conclusion, stakeholders in the tourist industry are given advice on how to
use Al technology to satisfy changing customer expectations and maintain competitiveness.
Businesses in the tourist industry may enhance customer satisfaction and operational efficiency
while also developing a more creative and flexible staff by embracing Al. This will ultimately
lead to the industry's sustainable growth.

Keywords: Tourism Businesses, Artificial Intelligence, Tourism

YAPAY ZEKANIN TURIZM ISLETMELERI UZERINDEKI ETKILERI
Ozet

Turizm endstrisi, yapay zekanin (YZ) entegrasyonu ile 6nemli bir doéniisiim gegirmis ve bunun
sonucunda miisteri memnuniyeti, operasyonel verimlilik ve kigisellestirme oranlar1 artmistir. Bu
calismada, turizmle ilgili isletmelerde YZ'nin mevcut uygulamalar1 ve potansiyel uzun vadeli
etkileri aragtirilmaktadir. Caligma; sohbet robotu, sanal asistanlar, kisisellestirilmis pazarlama ve
Ongoriicii analizler gibi YZ destekli araglarin kullanimini iyilestirmek, siirecleri hizlandirmak ve
gezginlere benzersiz deneyimler sunmak i¢in nasil kullanildigin1 vurgulamaktadir. YZ destekli
¢oztimler, kuruluslarin biiyiik veri setlerini analiz ederek trendleri 6ngérmelerine, fiyatlandirma
stratejilerini optimize etmelerine ve misteri iliskilerini daha iyi yonetmelerine olanak
tanimaktadir. Calismada, YZ'nin tekrarlayan gorevlerinin azaltilarak ¢alisanlarin daha anlamli ve
yaratici faaliyetlerle mesgul olmalarini saglama potansiyeli ve bununla birlikte is tatminini artirma
olasiligr da tartisilmaktadir. Bununla birlikte is kaybi endiseleri ve calisanlarin YZ destekli
ortamlara uyum saglamak i¢in yeniden egitim ve beceri kazanmalarinin gerekliligi konularma da
deginilmektedir. Ayrica, dnde gelen otel zincirleri, seyahat acenteleri, havayolu sirketleri ve
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turizmle ilgili diger isletmelerden Ornekler sunularak YZ'nin turizm endistrisinin gesitli
alanlarindaki genis kullanimini ve etkisini ortaya koymaktadir. Turizm sektoriinde faaliyet
gosteren isletmeler, YZ'yi benimseyerek miisteri memnuniyetini ve operasyonel verimliligi
artirabilir, ayn1 zamanda daha yenilikgi ve uyumlu bir is gilicii gelistirerek endiistrinin
stirdiiriilebilir bityiimesine katkida bulunabilirler. Calismanin sonunda, turizm endiistrisindeki
paydaslara, YZ teknolojisini kullanarak degisen miisteri beklentilerini karsilamak ve rekabetci
kalmak i¢in onerilerde bulunulmaktadir.

Anahtar Kelimeler: Turizm isletmeleri, Yapay Zeka, Turizm
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SOSYAL MEDYANIN SEYAHAT URUNU TANITIMINDAKI iLETi§iM
ETKINLIGININ DEGERLENDIRILMESI: INSTAGRAM ORNEGI

Dr. Ogr. Uyesi Muhammed TAS
Erzincan Binali Yildirim Universitesi
muhammed.tas@erzincan.edu.tr
Ozet

Bu ¢alisma, Instagram’in seyahat iiriinlerinin tanitimindaki iletisim etkinligini degerlendirmeyi
amaclamaktadir. Bu amag dogrultusunda dikkat, ilgi, arzu ve eylem (AIDA) pazarlama iletisimi
modelini benimseyerek Instagram’da seyahat acentelerinin {riinlerinin pazarlanmasina yonelik
iletisim etkinlikleri incelenmistir. Amagli Ornekleme yontemi kullanilarak Instagram
kullanicilarindan 174 oOrnekleme ulasilmistir. Verilerin toplanmast i¢in anket teknigine
bagvurulmus ve Google Form’da hazirlanan anket ¢evrimigi platformlardan toplanmustir. Verilerin
analizinde SPSS ve AMOS paket programlarindan yararlanilmistir. Arastirma sonuglarina gore
dikkat’in eylem iizerinden dogrudan etkisi ve dikkatin ilgi araciligiyla Eylem iizerinde araci
etkisinin olmadig anlagilmistir. Arzunun dikkatle eylem arasinda araci rolii vardir. Ayrica ilgi ve
arzunun dikkatin eylem {izerindeki etkisinde seri aracilik roliiniin oldugu anlasilmistir. Sonuglar
Instagram’in seyahat acentelerinin {irlinlerini pazarlamasinda potansiyel miisterileri ile iletisimin
gerceklesmesi igin AIDA modeli ile etkili bir platforma oldugu tespit edilmistir.

Anahtar Kelimeler: AIDA modeli, Instagram, Seyahat Uriinleri

EVALUATING THE COMMUNICATION EFFECTIVENESS OF SOCIAL MEDIA IN
TRAVEL PRODUCT PROMOTION: THE CASE OF INSTAGRAM

Abstract

This study aims to evaluate Instagram's communication effectiveness in promoting travel
products. For this purpose, communication activities for the marketing of travel agencies' products
on Instagram were examined by adopting the attention, interest, desire and action (AIDA)
marketing communication model. Using the purposeful sampling method, 174 samples from
Instagram users were reached. Survey technique was used to collect data and the survey prepared
in Google Form was collected from online platforms. SPSS and AMOS package programs were
used to analyze the data. According to the results of the research, it was understood that attention
has no direct effect on action and attention does not have a mediating effect on action through
interest. Desire acts as a mediator between attention and action. In addition, it has been understood
that interest and desire have a serial mediating role in the effect of attention on action. Results: It
has been determined that Instagram is an effective platform with the AIDA model for travel
agencies to communicate with their potential customers in marketing their products.

Keywords: AIDA model, Instagram, Promotion, Travel Products
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OLGESEL BiR TURIZM DESTINASYONU OLARAK HATAY HOYUKLERIi

Dr. Ogr. Uyesi Sinan KILIC
Van Yiiziincii Y1l Universitesi
sinankilic@yyu.edu.tr
Ozet

Yap1 malzemeleri ile yasam igin gerekli diger arag-gere¢ ve materyalin disaridan getirilmesi,
ayrica atiklarin birikmesi nedenleriyle yerlesim yerlerinde zaman iginde belli bir yiikselme s6z
konusudur. Tiirk¢e “hdyiik” diye adlandirilan eski yerlesim yerleri, bu yilizden arazide yiikselen
kiigiik tepeler halinde goriiniir. Farkli donemlerde ayni yerin se¢ilmis olmasi bazi hoyiiklerin
devasa boyutlara ulasmasina neden olur. Yapilan arkeolojik arastirmalarda Tiirkiye’de binlerce
hoyiik kayit altina alinmistir. Eski donenlerde ¢esitli nedenlerle yogun yerlesime sahne olan bazi
ovalarda ¢ok sayida hoyiik bir arada goriilebilir. Buna diinyadaki en iyi 6rnek, dar bir alanda ¢ok
sayida hoyliglin yer almasi bakimmdan Hatay il sinirlart i¢indeki Amik Ovasi’dir. Burada
herhangi bir yerden goriis mesafesinde ¢ok sayida hoylik bir arada goriilebilir. Bu bildiri
kapsaminda, Roma Cagi’nda da 6rnekleri olan bolgesel turizm destinasyonu faaliyetlerine Hatay-
Amik Ovasi 6rnek verilmektedir. Mevcut karayolu agi kullanilarak araglarla ya da yiiriyiis
rotalartyla diizenlenecek turizm faaliyetlerinde ziyaretgiler hoyliklerde ve kazi yerlerinde
arkeolojik gegmis, bolge tarihi ve kiiltiirel miras konularinda oldugu kadar, diger dogal 6zellikleri
olan noktalarda dogal gevre 6zellikleri konularinda da bilgi alabilir. Boyle bir turizm faaliyeti,
bugiine kadarki uygulamalarda oldugu gibi eski bir kentin kalintilarinin ziyaret edilmesi ya da
modern bir kentin gezilmesi gibi yaklasimlara yeni bir boyut kazandirarak, hoyiikler baglaminda
genis bir bolgenin ¢ok yonlii tanitilmasini amaglamaktadir. Tiirkiye’de ve ¢evresindeki iilkelerde
bolgesel turizm faaliyetleri uygulayabilecek ¢ok sayida yer bulunmaktadir.

Anahtar Kelimeler: Hoyiik, Hatay, Amik Ovasi, Bolgesel Turizm Destinasyonu, Kiiltiir Mirast

THE SETTLEMENT HILLS IN HATAY AS A REGIONAL TOURISM
DESTINATION

Abstract

Due to the import of building materials and other necessary tools and materials for life, as well as
the accumulation of waste over time, there is a gradual increase in settlements. Ancient
settlements, called "hoyilik" in Turkish, therefore appear as small hills rising in the ground. The
selection of the same location in different ages can cause some hills to reach colossal sizes.
Thousands of settlement hills have been recorded in archaeological research in Turkey. In some
valleys that witnessed intense settlement in ancient times for various reasons, numerous hills can
be observed together. The best example of this in the world is the Amik Valley within the borders
of Hatay province, where numerous settlement hills are located in a small area. From any point
here, several hills can be seen together within eyesight. In this paper, the Hatay-Amik Valley is
cited as an example of regional tourism destination activities, which also had examples in the
Roman Age. In tourism activities organized utilizing the existing road network, either by vehicles
or hiking trails, visitors can acquire information about the archaeological past, regional history,
and cultural heritage at settlement hills and excavation sites, as well as about natural environmental
characteristics at other points with natural features. Such tourism activities aim to provide a new
dimension to approaches such as visiting the remains of an ancient city or touring a modern city,
as practiced until today, by promoting the multifaceted promotion of a wide region in the context
of archaeological settlement hills. There are many places in Turkey and surrounding countries
where regional tourism activities can be implemented.

Keywords: Settlement Hill, Hatay, Amik Valley, Regional Tourism Destination, Cultural
Heritage
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TARIHIN KiLERINDEN BiR TURK MUTFAGI MiRASI: PATLICAN
TURSUSU
Halime KAVAS

Eskisehir Anadolu Universitesi
halimekavas@anadolu.edu.tr
Do¢. Dr. Osman GULDEMIR
Anadolu Universitesi
osmanguldemir@gmail.com

Ozet

Tarihte gidalar gesitli saklama ve muhafaza yontemleri ile islenmistir. Bu yontemlerden bir tanesi
laktik asit fermantasyonu yontemi ile kurulan tursulardir. Glinlimiizde Tiirk mutfak kiiltiiriinde
tursular hem besinleri muhafaza etme yontemi olarak hem de sofralarda lezzetleri pekistiren bir
istah agic1 6zelligi ile varligini siirdiirmektedir. Osmanlt Devleti’nin zengin ve kiiltiirel cografi
yapist tursu g¢esitliliginin kiimiilatif olarak fazla olmasina vesile olmustur. Gegmisten giiniimiize
ana yemeklerde tiiketimi yaygin olan patlican, tursusu ile de dikkat ¢eken bir sebzedir. Tiirk
mutfagiyla 6zdeslesebilme ve gastronomi turizmine katki saglayabilme potansiyeli bulunan
patlican tursusunun akademik olarak calisilmasi 6nemlidir. Arastirma kapsaminda Osmanlt
doneminde yapilan patlican tursusunun standartlastirilmasi ve enerji besin degerinin analiz
edilmesi amaglanmistir. Ilk asamada Osmanli tursulari listelenmis ve uzmanlarca secilmis olan
patlican tursusu Tarihi Yemekleri Giiniimiize Uyarlama Modeli kullanilarak gliniimiize
uyarlanmigtir. Bu stirecte nitel veri toplama tekniklerinden dokiiman analizi ile mutfak teknikleri
kullanilmustir. Tkinci asamada ise BeBiS (Beslenme Bilgi Sistemi) ile bir porsiyonunun enerji ve
besin degeri hesaplanmustir. Patlican, kereviz, sarimsak, tane kirmizi biber, taze nane, tuz ve sirke
ile yapilan turgunun duyusal olarak 6zgiin yonleri oldugu tespit edilmistir. Cesitli disiplinlere katk1
saglanabilecegi i¢in, ileriki ¢aligmalarda s6z konusu standartlastirilmis tursunun, kimyasal ve
mikrobiyolojik testlerinin arastirmalarinin yiiriitiilmesi 6nerilmektedir.

Anahtar Kelimeler: Osmanli tursusu, Turk tursusu, patlican tursusu, tursu, standartlagtirma.

A TURKISH CULINARY HERITAGE FROM THE PANTRY OF HISTORY:
PICKLED EGGPLANT

Abstract

Foods have been processed with various storage and preservation methods in throughout history.
One of the most common is the pickle technique that made by lactic acid fermentation. The
diversity of the rich and geographical structure of the Ottoman Empire enabled to the variety of
pickles. In fact, pickles currently in Turkish cuisine remains its existence as an appetizer that
enhances the flavors rather than being a method of preserving foods. The product eggplant, widely
consumed by Anatolian people from past to today, has a potential that can be attributed to Turkish
culinary culture. Therefore, it is important to examine Ottoman time eggplant pickle from an
academic perspective. In this context, the aim of the research study is to standardize recipe of the
eggplant pickle and to determine its energy-nutritional value. In the first stage, A Model of
Adapting Historical Dishes to the Present was implemented. Through this process, document
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analysis and cooking techniques, which are qualitative data collection techniques, were used. In
the second stage, the energy and nutritional value of a portion was calculated with BeBiS
(Nutrition Information System). It has been determined that pickles made with eggplant, celery,
garlic, red pepper, fresh mint, salt, and vinegar have unique sensory properties. Since it can
contribute to various disciplines, it is recommended to conduct chemical and microbiological tests
on the standardized pickle for future studies.

Keywords: Turkish pickles, eggplant pickles, pickles, standardization.
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ALTERNATIF TURIiZM BAGLAMINDA BiTLiS iLi BiISIKLET TURIiZMi
ROTALARININ DEGERLENDIRILMESI

Ogr. Gor. Abdullah KOSEOGLU
Bitlis Eren Universitesi
a.koseoglu@msn.com
Ogr. Gor. Ozge KORKMAZ
Bitlis Eren Universitesi
krkmzozgee@gmail.com

Ozet

Insanlarin dogaya ¢ikma, macera ve degisim arayisi, bisiklet kullaniminin artmasina katki
saglamasinin yani sira bisikleti giinliik yasamin bir pargast haline getirmistir. Bisiklet, alternatif
bir ulasim arac1 olarak kullanilmasinin yaninda turistler tarafindan da alternatif bir aktivite araci
olarak tercih edilmektedir. Bu durum bisikletli turist profilinin ortaya ¢ikmasina ve bisiklet turizmi
olarak adlandirilan yeni bir turizm tiirliniin dogmasina da katki saglamistir. Turizm sektoriinde
yeni bir turistik aktivite olarak kabul edilen bisiklet turizmi genellikle dogal ve kirsal alanlarda
gergeklesmekte, ulusal ve bolgesel diizeyde turizmi ¢esitlendirmek ve gelistirmek i¢in alternatif
bir turizm ¢ekiciligi olarak kullanilmaktadir. Bisikletlerin bos zaman, eglence ve turizm igin
kullanimu arttik¢a, destinasyon planlayicilari ve yerel aktorler bisiklet turizmini tesvik etmeye
yonelik ¢abalar gostermektedirler. Bu ¢abalar sonucunda, destinasyonlarda bisiklet turizmine olan
talebi artirmak ve bisiklet turistlerini destinasyonlara c¢ekmek amaciyla bisiklet rotalart
olugturmuslardir. Bu sayede, bolgeyi ziyaret eden bisikletli turistler, turizm destinasyonlarina
ekonomik, sosyal ve gevresel katkilar saglamakta ve bolgesel kalkinmaya destek olmaktadirlar.
Bitlis ili ve ¢evresi gibi gelismekte olan turizm bolgelerinde bolgesel kalkinma, turizm cesitliligi
ve ziyaret¢i sayisiin artirtlmast gibi nedenlerle bisiklet turizmi rotalar1 olusturulmustur.
Olusturulan bisiklet rotalariyla bélgeyi ziyaret eden bisikletli turistlerin, Bitlis ili ve ¢evresi gibi
gelismekte olan turizm bolgelerine hem ekonomik hem de sosyo-kiiltiirel anlamda katki
saglamalar1 beklenmektedir. Tiim bunlardan yola ¢ikarak arastirmanin amaci, Bitlis ilinde bulunan
bisiklet rotalarmin mevcut durumunun degerlendirilmesi ve bu degerlendirme kapsaminda
bolgenin bisiklet turizm rotalarinin potansiyelini arttrmak i¢in Oneriler gelistirmektir.
Arastirmada nitel arastirma yontemi benimsenmis olup, bisiklet turizmi rotalarina katilan
ziyaretgilere yliz yiize yar1 yapilandirilmig goriisme formu uygulanmistir. Gértismeler sonucunda
Bitlis ilindeki bisiklet rotalarinin diizensiz ve bakimsiz oldugu, mevsimsel zorluklar ve altyapi
eksiklikleri nedeniyle kullanimimim smirli oldugu ortaya ¢ikmistir. Bu olumsuzluklar gz 6niinde
bulundurularak Bitlis ili turizm rotalarmin iyilestirilmesi ig¢in Oneriler sunularak arastirma
tamamlanmigtir.

Anahtar Kelimeler: Bisiklet Turizmi, Bisiklet Rotalar1 , Bitlis Turizmi

AN ASSESSMENT OF BICYCLE TOURISM ROUTES IN THE PROVINCE OF
BIiTLiS WITHIN THE FRAMEWORK OF ALTERNATIVE TOURISM
Abstract

Bicycle use has increased and cycling has become more interwoven into daily life as a result of
people's desire for adventure, change, and a return to nature. Cycling is a popular pastime among
tourists in addition to being a substitute mode of transportation. cycling tourism has emerged as a
new form of tourism as a result of this, along with a cycling tourist profile. Bicycle tourism is a
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relatively new tourist activity in the tourism industry that is mostly found in rural and natural
settings. It is utilized as a substitute tourist attraction to boost and diversify travel at both national
and local levels. Destination managers and local actors are working to promote bicycle tourism as
more people utilize bicycles for travel, entertainment, and leisure. These initiatives have led to the
creation of cycling routes, which will draw bicycle visitors and raise demand for bicycle tourism
in the destinations. Bicycle tourists, therefore, help regional development and make a positive
economic, social, and environmental impact on the tourism destinations. Bicycle tourism routes
have been formed in places that are experiencing tourism development, such as the province of
Bitlis and its environs, for a variety of reasons, including tourism diversification, regional
development, and visitor growth. The province of Bitlis and its environs are anticipated to
experience a growth in tourism due to the creation of these bicycle routes, which will bring about
a socio-cultural and economic impact on the area. This study's objective is to assess the state of
cycling routes in the province of Bitlis in light of all these variables, and as part of that assessment,
to formulate recommendations for augmenting the potential of the area's bicycle tourist routes.
The study used a qualitative research methodology, and participants in the bicycle tourism routes
were interviewed face-to-face using semi-structured interview forms. The results of the interviews
showed that the province of Bitlis has inconsistent and badly maintained bicycle paths, and that
seasonal difficulties and inadequate infrastructure have restricted their use. The study concludes
with recommendations for enhancing the bicycle tourist routes in Bitlis province in light of these
unfavorable circumstances.

Keywords: Bicycle Tourism, Bicycle Routes, Bitlis Tourism
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ILKOGRETIMDE TURiZM EGITiMiNIN ONEMI:
SOSYAL BILGILER DORDUNCU SINIF DERS KiTABINDA TURIZM VE
BILESENLERINE YER VERILME DUZEYI

Dog¢. Dr. Kemal KAYA
Van Yiiziincii Y1l Universitesi
kemalkaya@yyu.edu.tr

Ozet

Ulkelerin ekonomik olarak kalkinmasina ve toplumlarin refahinin artmasina bircok firsat saglayan
o6nemli endiistrilerden biri de turizmdir. Turizm, gegmisten bugiine kadar insanlarin ilgisini ¢ceken,
farkli sosyal ve ekonomik ihtiyaglara gére dinamik olmayi stirdiiren bir olgudur. 20.ytizyilin ikinci
yarisindan itibaren yasam standartlarinin iyilesmesiyle turizm en Onemli gelir getiren
faaliyetlerden biri haline gelmistir. Egitim sisteminde turizm ve bilesenlerinin tanitilmasi ve
Ogretilmesi turizmin gelismesine yol agabilecek en nemli ¢oziimlerden biridir. Bilindigi gibi
egitim sisteminin temeli olan ilkdgretim evresi sonraki dénemler i¢in bir temel olma 6zelligi
nedeniyle olduk¢a Onemli bir siire¢ olarak degerlendirilmelidir. Egitim sisteminde turizm ve
bilesenlerinin tanitilmasi ve 6gretilmesi turizmin biiyiimesine ve gelismesine katki saglayabilecek
en 6nemli ¢oziimlerden biridir. Ders igeriginin turizm kavramlarinin 6gretimindeki rolii ve 6nemi
dikkate alindiginda bu konunun ders kitaplarinda ele alinmasi gerekli goriilmektedir. Ders
kitaplarinda turizmle ilgili kavramlarin sunulmasi, 6grencilerin kiiltiirel mirasa, tarihi ve dogal
giizelliklere, seyahat ulagim yol ve araglarina, farkli {ilkelerin kiiltiirel zenginliklerine agina
olmalarint saglar. Bu aginalik, insanlarin i¢ gorii diizeyinin artmasinda ve diinyay: algilayis
gelisimini olumlu etkileyerek antik, tarih ve dogal ¢evrenin korunmasinda oldukga etkili olabilir.
Bu hedeflerin gergeklestirilmesinde ilkogretim dordiincii sinif programinda yer alan sosyal bilgiler
dersi, 6grencileri toplumsal hayata hazirlayip iilke ekonomisi agisindan dnemli bir gelir kaynagi
olan turizmin 6nemini kavramalarini saglayabilir. Bu aragtirmanin amact ilkokul dérdiincii sinifta
okutulan sosyal bilgiler ders kitabmnin igerigini turizm bilesenleri agisindan incelemektir. Ders
kitabindaki metin, resim ve etkinlikler icerik analizi yontemi ile incelenmistir. Mevcut verilerden
hareketle dordiincii sinif sosyal bilgiler ders kitabinda turizm ve bilesenlerine yer verilme oraninin
turizmin 6nemi ile orantililik arz etmedigi bulgulanmistir.

Anahtar Kelimeler: Tlkégretim, Turizm, Sosyal bilgiler ders kitab

IMPORTANCE OF TOURISM EDUCATION IN PRIMARY EDUCATION:
THE LEVEL OF INVOLVING TOURISM AND ITS COMPONENTS IN THE
FOURTH GRADE SOCIAL STUDIES TEXTBOOK

Abstract

Tourism is one of the important industries that provides many opportunities for the economic
development of countries and the increase in the welfare of societies. Tourism is a phenomenon
that has attracted people's attention from past to present and continues to be dynamic according to
different social and economic needs. With the improvement in living standards since the second
half of the 20th century, tourism has become one of the most important income-generating
activities. Introducing and teaching tourism and its components in the education system is one of
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the most important solutions that can lead to the development of tourism. As it is known, the
primary education phase, which is the basis of the education system, should be considered as a
very important process because it serves as a basis for the following periods. Introducing and
teaching tourism and its components in the education system is one of the most important solutions
that can contribute to the growth and development of tourism. Considering the role and importance
of the course content in teaching tourism concepts, it seems necessary to address this issue in
textbooks. Presenting tourism-related concepts in textbooks enables students to become familiar
with cultural heritage, historical and natural beauties, travel and transportation routes and vehicles,
and the cultural riches of different countries. This familiarity can be very effective in increasing
people's level of insight and positively affecting the development of their perception of the world,
thus preserving the ancient, historical and natural environment. In achieving these goals, the social
studies course in the fourth grade primary school program can prepare students for social life and
enable them to understand the importance of tourism, which is an important source of income for
the country's economy. The aim of this research is to examine the content of the social studies
textbook taught in the fourth grade of primary school in terms of tourism components. The text,
pictures and activities in the textbook were examined using the content analysis method. Based on
the available data, it has been found that the rate of inclusion of tourism and its components in the
fourth grade social studies textbook is not proportional to the importance of tourism.

Key words: Primary education, Tourism, Social studies textbook
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MAKROEKONOMIK DEGIiSKENLER iLE TURIiZM GOSTERGELERI
ILISKISi: VAR ANALIZI

Dr. Ogr. Uyesi Seda BASAR YILMAZ
Van Yiiziincii Y1l Universitesi
sedabasar@yyu.edu.tr
Ozet

Hizmet sektoriiniin biiyiik bir kismini olusturan Turizm sektorii Tiirkiye ekonomisi i¢in de ¢ok
biiyiik 6nem arz etmektedir. Bu nedenle turizm sektdriiniin gostergelerinin ekonomi lizerindeki
etkisi ¢ok sayida calismanin konusu olmustur. Bu c¢aligmanin amaci Tirkiye’nin turizm
sektoriiniin  gostergeleri ile makroekonomik degiskenleri arasindaki iligkinin incelenmesidir.
Turizm sektoriiniin gostergesi olarak yabanci turist ziyaretci sayisi, ziyaretgilerin geceleme sayisi
ve ziyaretgilerin ortalama harcama miktarlari, makroekonomik degiskenler i¢in ise enflasyon ve
biiyiime verileri kullanilmistir. Veriler TCMB (EVDS) ve TUIK ’ten 2012-2022 yillar1 igin 3’er
aylik olarak temin edilmigtir. Degigkenlerin yapist nedeniyle mevsimsellik icerdigi goriilmiis bu
nedenle 6ncelikle mevsimsellikten arindirilmis, sonrasinda uygun gecikme uzunlugu belirlenerek
VAR analizi uygulanmistir. Analizin normallik varsayimini sagladigi, otokorelasyon ve degisen
varyans sorununun olmadigi gorilmistiir. VAR Analizi sonrasinda Varyans ayristirmasi ve
degiskenler arasindaki iligkinin boyutu belirlemek amaciyla etki-tepki analizleri yapilmistir.
Belirlenen etki tepki fonksiyonlarinda enflasyonun diger 4 degisken iizerinde azaltici, ziyaretgi
sayisinin ise enflasyonu azaltici ancak ortalama harcamay: arttirict etkisi goriilmistiir. Ayrica
degiskenlerinin ayr1 ayr1 bagimh degisken olarak yer aldiklar1 regresyon modelleri analizlenmistir.
Bu analizler sonucunda bilyiime degiskeninin turizm gostergeleri iizerinde anlamli olmadigini
ancak enflasyon degiskenin tiim modellerde anlamli oldugu goriilmistiir. VAR analizinden sonra
degiskenlere Granger Nedensellik testi uygulanmis ziyaretci sayisi, ortalama harcama, geceleme
sayisi ve enflasyon degiskeninin biiylime degiskeninin Granger nedeni oldugu goriilmiistiir.
Ayrica biliyiimenin ortalama harcamanin Ve ziyaret¢i sayisinin Granger nedeni olmadig: sonucuna
vartlmigtir.

Anahtar Kelimeler: Turizm, VAR Analizi, Granger Nedensellik Testi

RELATIONSHIP BETWEEN MACROECONOMIC VARIABLES AND
TOURISM INDICATORS: VAR ANALYSIS

Abstract

The tourism sector, which constitutes a large part of the service sector, is also of great importance
for the Turkish economy. For this reason, the impact of tourism sector on the economy has been
the subject of many studies. The aim of this study is to examine the relationship between tourism
sector indicators and macroeconomic variables. The number of foreign visitors, the number of
visitors” overnight stays and the average spending of visitors were used as indicators of the tourism
sector, and inflation and economic growth were used for macroeconomic variables. The data was
obtained from the TCMB (EVDS) and TUIK on a quarterly basis for the years 2012-2022. It was
seen that the variables contained seasonality due to their structure, so they were first seasonally
adjusted, and then the appropriate lag length was determined and VAR analysis was applied. It
was observed that the analysis met the assumption of normality and there was no problem of
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autocorrelation and heteroscedasticity. After VAR Analysis, variance decomposition and impulse-
response analyses were carried out to determine the size of the relationship between variables. In
the determined impulse-response functions, it was seen that inflation had a decreasing effect on
the other 4 variables, and the number of visitors had a decreasing effect on inflation but increasing
effect the average spending of visitors. In addition, regression models in which the variables were
included separately as dependent variables were analysed. As a result of these analyses, it was
seen that the economic growth variable was not significant on tourism indicators, but the inflation
variable was significant in all models. After VAR analysis, Granger Causality test was applied to
the variables and it was seen that the number of foreign visitors, the average spending of visitors,
number of visitors’ overnight stays and inflation variables were the Granger cause of the growth
variable. It was also concluded that growth was not Granger cause of the average spending of
visitors and the number of foreign visitors.

Keywords: Tourism, VAR, Granger Causality
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GELiSMEKTE OLAN ULKELER BAGLAMINDA DESTiNASYON
YONETIMINDE SAGLIKLI VE DAYANIKLI KURUMLAR: SORUNLAR VE
COZUMLER

Asst. Prof. Dr. Faranak RANJBAR MOTALEGH
University of Tehran
faranak.ranjbar@ut.ac.ir
Asst. Prof. Dr. Sajad FERDOWSI
University of Tehran
sajad.ferdowsi@ut.ac.ir

Ozet

Turizm sektoriiniin gesitli krizlere karsi kirilganligi, turizm destinasyon yonetim kurumlarinin
(DMO) kurumsal saglik ve dayaniklilik kapasitesini gelistirme ihtiyacini vurgulamaktadir. Bu
sayede kriz kosullarinda bu kurumlarin hayatta kalmasini saglamakla kalmayip, kriz oncesi
istikrara donmenin Otesine gecerek daha iyi bir duruma ulagsmalarinin &nii acilmaktadir.
Gelismekte olan iilkelerdeki DMO'larin gesitli krizlerle basa ¢ikmadaki yetersiz performanslart,
ozellikle de COVID-19 salgini sirasinda, literatiirde kapsamli bir sekilde belgelendirilmistir. Bu
calisma, gelismekte olan iilkelerdeki DMO'lar1 saglikli ve dayanikli kurumlara (HERO)
donistiirmenin oniindeki zorluklari tespit etmeyi ve bunlart ele almak igin stratejiler sunmay1
amaglamaktadir. Arastirmada temel analiz yontemi olarak, iilkelerdeki DMQ'larin faaliyetlerine
iliskin belgeler, raporlar ve ilgili literatiiriin nitel icerik analizinden yararlanilmigtir. Bulgular,
doniistimdeki temel zorluklar olarak; kurum patolojisine geleneksel odaklanmayi, katilimer karar
alma modellerinin eksikligi de dahil olmak iizere yetersiz kurum yapisini, kurumda giiciin {ist
yonetimde toplanmasi, diisiikk kurumsal yaraticilik ve yenilik¢iligi, ¢alisanlar arasinda diisiik
motivasyon seviyesi, etkili ig stratejileri olusturmada basarisizlik ve yerel toplulukla is birligi
eksikligini ortaya koymaktadir. Bu caligmada, zorluklari ele almak i¢in onerilen ¢dziimlerden
bazilar1 sunlardir: pozitif kurumsal davranig, kurumsal saglik ve kurumlarin yonetiminde faaliyet
odakli bir yaklasimi vurgulayarak kurum kiiltiiriinde degisim icin bir ortam yaratmak, daha
kapsayic1 karar alma icin katilimer bir model benimsemek, yaraticiligt ve yenilik¢iligi
desteklemek, yetkilendirme, egitim, kariyer gelisimi, g¢alisma-yasam dengesi programlari
uygulama gibi gesitli insan kaynaklar1 yonetimi uygulamalar1 yoluyla ¢alisanlarin is kaynaklarini
iyilestirerek kurumsal esnekligi artirmak, pazar arastirmasi yapmak ve kurumlarin turizm pazarini
genisletmek icin stratejik pazarlama planlari gelistirmek ve yerel toplulukla is birligi projeleri
olusturmaktir. Bu ¢oziimleri uygulayarak, gelismekte olan iilkelerdeki DMOQ'lar sadece hayatta
kalmayip, krizlerden giiclenerek ¢ikabilirler.

Anahtar Kelimeler: Kurumsal Saglik, Dayaniklilik, turizm Destinasyon Yoénetim Kurumlari
(DMO), Kriz, Faaliyet Odakli Bakis Acist (or) Eylem Odakli Perspektifler

HEALTHY AND RESILIENT ORGANIZATIONS IN DESTINATION
MANAGEMENT IN THE CONTEXT OF DEVELOPING COUNTRIES:
CHALLENGES AND SOLUTIONS

Abstract

The vulnerability of the tourism industry to various crises emphasizes the need to enhance the
capacity of organizational health and resilience of tourism destination management organizations
(DMOs). It leads to the survival of these organizations in crisis conditions and paves the way for
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achieving a better state than the past beyond returning to pre-crisis stability. The poor performance
of DMOs in developing countries in dealing with various crises, especially during the COVID-19
pandemic, is well documented in the literature. This paper aims to identify the challenges of
transforming DMOs in developing countries into healthy and resilient organizations (HERO) and
to offer strategies to address them. Qualitative content analysis of documents, reports related to
the activities of DMOs in the countries, and the relevant literature served as the main analysis
method. The findings point out the prevalent traditional focus on organizational pathology, poor
organizational structure including lack of participatory decision-making patterns, concentration of
power at the top levels of the organization, low levels of organizational creativity and innovation,
low levels of motivation among employees, failure in formulating effective business strategies and
deficiency in engaging with the local community as the main challenges of transforming DMOs
into HEROs. Creating a context for change in organizational culture by emphasizing positive
organizational behavior, organizational health, and an action-oriented approach to the
management of the organizations, adopting a participatory model in decision-making, supporting
creativity and innovation as well as enhancing organizational flexibility through improving the
job resources of employees through the implementation of a variety of human resource
management operations such as empowerment, training, career development, applying work-life
balance programs, market research and developing strategic marketing plans to expand the tourism
market of organizations and create collaborative projects with the local community are some of
the solutions identified in this paper to address the challenges.

Keywords: Organizational Health, Resilience, Destination Management Organizations, Crisis,
Action-Oriented Perspectives
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GASTRONOMIK DENEYIM KAVRAMI HAKKINDA BiR LITERATUR
TARAMASI

Ars. Gor. Samuray Hakan BULUT
Atatiirk Universitesi
samuraybulut@atauni.edu.tr

Ozet

Bu ¢alisma gastronomik deneyim kavramini konu edinmektedir. Arastirmanin amaci gastronomik
deneyim kavramini tanimlamak ve kavrami konu edinen calismalar iizerinden kavramin
doniisiimiinii incelemektir. Bu dogrultuda Web of Science (WoS) veri tabaninda basliginda
“gastronomic experience”, ‘“gastronomy experience”, “dining experience”, ‘“restaurant
experience”, “food experience” anahtar kelimeleri gegen Ingilizce ve Tiirkce dilinde yazilmus
makalelerden bir secki sistematik olmayan tarama yontemiyle ele alinmaktadir. Literatiir
incelendiginde gastronomik deneyim, bu deneyimi olusturan ogeler (yemek, atmosfer, sosyal
etkilesim, servis kalitesi gibi) ve gastronomik deneyimin tiikketici/turist davraniglarma etkisi
(tekrar ziyaret etme niyeti, miisteri tatmini, miisteri sadakati gibi) ve destinasyonlara etkisi (marka
imaj1 gibi) a¢isindan degerlendirilen, nicel ve nitel tekniklerle 6l¢iimlenebilen bir degisken olarak
karsimiza ¢ikmaktadir. Bununla birlikte gastronomik deneyim, deneyim ekonomisi teorisi
baglaminda ele alinan, turizm ve gastronomi literatiirii icerisinde siklikla ¢alisilan bir konudur.
Kisaca gastronomik deneyim restoran ya da diger yiyecek igecek hizmeti sunan isletmelerde
tiketicilerin sectikleri yemekleri, yemegi yedikleri mekani olusturan dgeleri, alinan servis
hizmetini bir biitiin olarak diisiiniip yasadiklar1 deneyimin hatirlanabilir, 6gretici, eglendirici, keyif
verici olma durumlarini degerlendirmelerini tanimlayan ve bu degerlendirmeler {izerinden
deneyimin gelistirilmesini hedefleyen gastronomi ¢alismalarinda ele alinan bir kavramdir.

Anahtar Kelimeler: Gastronomik deneyim, yemek deneyimi, restoran deneyimi, WoS.

A LITERATURE REVIEW ON THE CONCEPT OF GASTRONOMIC
EXPERIENCE

Abstract

This study is about the concept of gastronomic experience. The aim of the research is to define the
concept of gastronomic experience and to examine the transformation of the concept through
studies on the concept. In this regard, a selection of articles written in English and Turkish with
the keywords "gastronomic experience", "gastronomy experience", "dining experience",
"restaurant experience", "food experience" in the title of the Web of Science (WoS) database were
selected by non-systematic scanning method. is being addressed. When the literature is examined,
gastronomic experience, the elements that make up this experience (such as food, atmosphere,
social interaction, service quality), the effect of gastronomic experience on consumer/tourist
behavior (such as revisit intention, customer satisfaction, customer loyalty) and its effect on
destinations (such as brand image). It appears as a variable that can be evaluated in terms of quality
and measured with quantitative and qualitative techniques. However, gastronomic experience is a
frequently studied subject within the tourism and gastronomy literature, discussed in the context
of experience economy theory. In short, gastronomic experience defines the consumers' evaluation
of the meals they choose, the elements that make up the place where they eat, the service received
as a whole, and whether the experience is memorable, instructive, entertaining and enjoyable in
restaurants or other establishments that provide food and beverage services, and aims to improve
the experience through these evaluations. It is a concept discussed in gastronomy studies.

Keywords: Gastronomic experience, dining experience, restaurant experience, WoS.
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UNUTULMAZ TURIZM DENEYIMI ONCULLERININ DAVRANISSAL
NIYETLE ILISKiSi: KAPADOKYA ORNEGI

Do¢.Dr. Ebru GUNEREN
Nevsehir Hac1 Bektas Veli Universitesi
ebruguneren@nevsehir.edu.tr
Ogr. Gor. Ozge KORKMAZ
Bitlis Eren Universitei
okorkmaz@beu.edu.tr

Ozet

Deneyim bir olay1 veya etkinligi planlama, 6ngérme, hikayeler anlatma ve anilar1 animsama
asamalarini igeren bir siiregtir. Bu asamalar, bireyde duygusal tepkileri uyandirarak yasanan olaya
anlam yiiklenmesini saglamakta ve soyut bir kavram olmasina ragmen deneyimlere biiyilk 6nem
atfedilmektedir. Giinlimiizde turistlerin yasam tarzlarindaki degisiklikler, turistik deneyimlere
yonelik farkli istek ve taleplerin ortaya ¢ikmasina neden olmaktadir. Turistler seyahatlerinde
cesitli aktivitelere katilarak, turistik tiriinleri deneyimleyerek, farkli faaliyetler gerceklestirerek,
yeni yerler kesfederek ve yerel kiiltiirler hakkinda bilgi edinerek kendilerini yenilemek
istemektedirler. Turizm deneyimleri ise bireyin olumlu degerlendirmeleri ve duygusal
bagliliklartyla hatirladigi anlar olarak bilinmektedir. Bu deneyimler, turistlerin seyahatlerinde
yasadiklar: olumlu deneyimlerle dogrudan iligkili oldugundan turistlere sunulan turizm tiriiniiniin
degeri yasanan unutulmaz deneyimlere dayanmaktadir. Bunun yani sira, bir turizm
destinasyonunun basgarisi, turistik kitleye unutulmaz deneyimler sunabilme yetenegiyle de
dogrudan baglantilidir. Unutulmaz turizm deneyimi, bir etkinlik sonrasinda olumlu hatirlanan ve
zihinde tekrar canlandirilan deneyimler olarak bilinmektedir. Bu deneyimlerin 6nciilleri hazeilik,
yenilik, yerel kiiltiir, anlamlilik, yenilenme, bilgi ve katilim olarak bilinmekte ve bireylerin ge¢mis
deneyimlerini degerlendirmesine ve turizm endiistrisinin temelinin olusturulmasma katkida
bulunmaktadir. Turistlerin tatillerinden memnun ayrilmalari, yasadiklart olumlu deneyimlerin
unutulmaz birer an1 olarak zihinlerinde kalmasini saglamaktadir. Bu agidan geleneksel pazarlama
yaklagimlarindan farkli olarak turizm sektdriinde artarak 6nem kazanan tiiketici deneyimlerinin
anlagilmasi ve degerlendirilmesi dnem tagimaktadir. Tiim bunlardan yola g¢ikarak arastirmanin
amaci, Kapadokya Bolgesi'ni ziyaret eden yabanci turistlerin deneyimlerini degerlendirerek
unutulmaz turizm deneyimi onciillerinin davranigsal niyet tizerindeki etkisini aragtirmaktir. Ayni
zamanda arastirma, turizm literatiiriine katki saglamakla beraber destinasyon paydaslarina yol
gosterici olabilecek sonuglar sunarak yonetimsel fayda saglamayi hedeflenmektedir. Bu amag
kapsaminda yapilan anketler, Kapadokya Bolgesi’ni ziyaret eden yabanci turistlere uygulanmis ve
toplamda degerlendirilmek iizere 388 anket formu dikkate alinmigtir. Arastirma sonucunda,
unutulmaz turizm deneyimlerinden hazcilik, yenilik, yenilenme, yerel kiiltiir, anlamlilik ve bilgi
degiskenlerinin davranigsal niyet iizerinde etkisi oldugu goriiliirken, katilim degiskeninin
davranissal niyet iizerinde bir etkisi olmadig1 goriilmiistiir.

Anahtar Kelimeler: Unutulmaz turizm deneyimi, Davranigsal niyet, Kapadokya
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THE RELATIONSHIP BETWEEN ANTICIPATORS OF UNFORGETTABLE
TOURISM EXPERIENCE AND BEHAVIORAL INTENTION: THE CASE OF
CAPPADOCIA

Abstract

Experience is a process that involves planning an event or event, anticipating it, telling stories,
and recalling memories. These stages provide meaning to the event by arousing emotional
reactions in the individual, and although it is an abstract concept, great importance is attached to
experiences. Today, changes in tourists' lifestyles lead to the emergence of different desires and
demands for touristic experiences. Tourists want to renew themselves by participating in various
activities during their travels, experiencing touristic products, performing different activities,
discovering new places and learning about local cultures. Tourism experiences are known as
moments that the individual remembers with positive evaluations and emotional attachments.
Since these experiences are directly related to the positive experiences that tourists have during
their travels, the value of the tourism product offered to tourists is based on unforgettable
experiences. In addition, the success of a tourism destination is directly linked to its ability to offer
unforgettable experiences to the tourist audience. Unforgettable tourism experiences are known
as experiences that are remembered positively and revived in the mind after an event. The
antecedents of these experiences are known as hedonism, innovation, local culture,
meaningfulness, renewal, knowledge and participation and contribute to individuals' evaluation of
their past experiences and the formation of the basis of the tourism industry. When tourists leave
their holidays satisfied, their positive experiences remain in their minds as unforgettable
memories. In this respect, unlike traditional marketing approaches, it is important to understand
and evaluate consumer experiences, which are becoming increasingly important in the tourism
sector. Based on all these, the aim of the research is to investigate the effect of unforgettable
tourism experience antecedents on behavioral intention by evaluating the experiences of foreign
tourists visiting the Cappadocia Region. At the same time, the research aims to contribute to the
tourism literature and provide managerial benefits by providing results that can guide destination
stakeholders. The surveys conducted within the scope of this purpose were applied to foreign
tourists visiting the Cappadocia Region, and a total of 388 survey forms were taken into
consideration for evaluation. As a result of the research, it was seen that the variables of hedonism,
innovation, renewal, local culture, meaningfulness and knowledge, which are among the
unforgettable tourism experiences, had an effect on behavioral intention, while the participation
variable had no effect on behavioral intention.

Keywords: Unforgettable tourism experience, Behavioral intention, Cappadocia
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Ozet

Arastirma Eskisehir’i ziyaret eden turistlerin seyahat motivasyonlarinin, memnuniyet seviyesinin
tespit edilmesi ve bu verilere bagh olarak kiiltiirel turist tipolojilerin belirlenmesi amaglanmustir.
Bunun i¢in Eskisehir’e ziyarette bulunan yerli turistlerle yiiz yiize gorligme yoluyla anketler
uygulanmis ve ¢aligmaya 407 turist katilim gostermistir. Arastirma verilerinin analizi i¢in SPSS
programi kullanilmistir. Kullanilan 6lgek ve sorularin giivenirliginin testi i¢in Cronbach’s Alpha
analizi, turist tipolojilerinin demografik degiskenlerinin ve dagilimlarinin belirlenmesi igin
frekans analizi, demografik degiskenlerdeki farklarin ortaya koyulabilmesi i¢in t-testi ve ANOVA
testleri uygulanmistir. Arastirma sonuglart turist tipolojilerinin demografik degiskenlere, seyahat
motivasyonlarina ve amaglarina gore degisiklikler gosterdigi tespit edilmistir. Ayrica cinsiyete
gore yapilan t-testi sonuglarina gore, seyahat motivasyonunun diger kiiltiirleri tanima deneyim ve
bilgi boyutuna iligkin algilari arasinda anlamli farklilik tespit edilmistir. Diger kiiltiirleri tanima,
bilgi ve deneyim boyutuyla alakali algilarin ortalamalar1 incelendiginde, kadm katilimcilarin
erkek katilimcilara kiyasla daha yiiksek motivasyona sahip olduklar1 gézlemlenmistir. Turistlerin
ziyaret motivasyonlarmin dinlenme, prestij/statii, destinasyona olan merak, ilgi, sosyallesme,
bireyler arasi iliski kurma istegi, akraba ve arkadaslari ziyaret etme gibi basliklar altinda
degerlendirilebilecegi belirlenmistir. Eskisehir'i tercih eden yerli turistlerin profili kiiltiirel
turizme ilgi duyan, geng ve orta yas araligindaki bireylerden olustugu tespit edilmistir.

Anahtar Kelimeler: Turist Tipolojileri, Kiiltiir Turisti, Turist Motivasyonu, Eskisehir

MOTIVATION-BASED CULTURAL TOURIST TYPOLOGIES: THE CASE OF
ESKISEHIR

Abstract

The aim of the research was to determine the travel motivations and satisfaction levels of tourists
visiting Eskisehir, and to identify cultural tourist typologies based on this data. For this purpose,
face-to-face surveys were conducted with domestic tourists visiting Eskisehir, and 407 tourists
participated in the study. The SPSS program was used for the analysis of research data. Cronbach's
Alpha analysis was used to test the reliability of the scales and questions used, frequency analysis
was conducted to determine the demographic variables and distributions of tourist typologies, and
t-tests and ANOVA tests were applied to reveal differences in demographic variables. The
research results indicated that tourist typologies varied according to demographic variables, travel
motivations, and purposes. Additionally, according to the t-test results conducted by gender, a
significant difference was found in the perception of participants' travel motivation related to the
dimension of recognizing other cultures, knowledge, and experience. When the averages of
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perceptions related to recognizing other cultures, knowledge, and experience were examined, it
was observed that female participants had higher motivation compared to male participants. The
motivations of tourists visiting Eskigehir were found to be categorized under titles such as
relaxation, prestige/status, curiosity about the destination, interest, socialization, desire to establish
interpersonal relationships, and visiting relatives and friends. The profile of domestic tourists
preferring Eskisehir was determined to consist of individuals interested in cultural tourism,
predominantly young and middle-aged.

Keywords: Tourist Typologies, Cultural Tourist, Tourist Motivation, Eskisehir.
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Ozet

Termal turizm tiim diinyada insanlarin gesitli saglik problemlerine sifa amagh kullanilan en eski
tedavi yontemlerindendir. Termal turizm faaliyetleri tiim yila yayilabilen turizmin ender
cesitlerindendir. Termal turizm merkezlerinin bulundugu destinasyonlar, bdlge imajina
katkilarindan dolay1 ziyaretgiler tarafindan daha ¢ekici bulunmaktadir. Calismanin temel amaci,
termal turizm ile destinasyon imaji arasindaki iligskiyi incelemektir. Bu anlamda Haymana
bolgesinde son donemlerde sayilari artan termal tesislerin yoneticilerinin bakis agilariyla
Haymana destinasyon imajima yonelik olugan degisikliklerin neler oldugu ydneticiler ile yapilan
goriigmelerle belirlenmeye ¢alisilmistir. Bu baglamda arastirmada nitel aragtirma yontemi
kullanilarak problemin ¢oziimiine iliskin derinlemesine bilgi elde edilmesi planlanlanmustir.
Veriler yiizyiize goriisme teknigi kullanilarak elde edilmistir. Elde edilen veriler betimsel analiz
teknigi kullanilarak analiz edilmistir. Arastirmanin sonucunda elde edilen verilere gore, termal
turizm isletmelerinin destinasyon imaj1 a¢isindan son derece 6nemli oldugu ortaya gikmustir.

Anahtar Kelimeler: Termal Turizm, Destinasyon imaji, Haymana

EVALUATION OF THERMAL TOURISM BUSINESSES IN TERMS OF
DESTINATION IMAGE: HAYMANA CASE

Abstract

Thermal tourism is one of the oldest treatment methods used all over the world for healing various
health problems. Thermal tourism activities are one of the rare types of tourism that can spread all
year round. The destinations where thermal tourism centers are located are more attractive from
visitors because of their contribution to the image of the region. The main purpose of this study is
to investigate the relationship between thermal tourism and destination image. In this sense, the
changes in Haymana destination image were tried to be determined by interviews with the
perspectives of the managers of the thermal facilities which have recently increased in the
Haymana region. In addition, interviews with the managers of thermal tourism enterprises have
taken their thoughts on the tourism potential, infrastructure, thermal facilities and general publicity
of the district. In this context, it is planned to obtain in-depth information about the solution of the
problem by using qualitative research method. Data were obtained using face-to-face interview
technique. The data obtained were analyzed using descriptive analysis technique. According to
the data obtained as a result of the research, it has been revealed that thermal tourism enterprises
are extremely important in terms of destination image.

Keywords: Thermal Tourism, Destination Image, Haymana

4 Bu ¢alisma 2020 yilinda yazilan “Termal Turizm Isletmelerinin Destinasyon Imaji Agisindan

=99

Degerlendirilmesi: Haymana Ornegi” isimli yiiksek lisans tezinden iiretilmistir.
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TURIZM OGRENCILERININ KiSiLiK OZELLIKLERI iLE BIREYSEL
YENILIKCILIK ALGILARI ARASINDAKI ILISKiNIN INCELENMESI

Do¢. Dr. Tuba TURKMENDAG
Atatiirk Universitesi
tuba.gezen@hotmail.com
Ozet

Bireylerin yenilik¢i olma 6zellikleri kisiden kisiye farklilik gosterebilmektedir. Ayrica bireylerin
yenilik¢i olma Ozellikleri ¢esitli durumlardan ve faktorlerden etkilenebilmektedir. Yasanan
gelismelerin bir sonucu olarak ortaya g¢ikan sosyal, kiiltiirel ve teknolojik yenilikler ve yenilik¢i
davraniglar, bireylerin hem sosyal hayatta hem de is hayatindaki yenilikgilik becerileri ve
yetenekleri tizerinde etkili olmaktadir. Bu baglamda arastirmada bireylerin sahip oldugu kisilik
ozellikleri ile bireysel yenilik¢ilik arasindaki iligkinin belirlenmesi ve kisilik 6zelliklerinin
bireylerin yenilik¢ilik davranist iizerinde nasil bir etkiye sahip oldugunu tespit etmek
amaclanmaktadir. Arastirma nicel arastirma yontemiyle yiriitiilmistiir. Kisilik 6zelliklerini
belirlemek amaciyla bes faktor kisilik 6zelligi olcegi kullanilmis ve Agiklik, Diiriistliik, Disa
daoniikliik, Uyumluluk, Nevrotiklik boyutlar1 belirlenmistir. Bireysel yenilikgilige iliskin ise Fikir
Onderligi, Risk Alma, Degisime Diren¢ boyutlari tespit edilmistir. Arastirmanin temel bulgular
arasinda elde edilen kisilik 6zelliklerinin “agiklik”, “nevrotiklik” ve “disadoniikliik” boyutlarinin
bireysel yenilik¢iligin “fikir 6nderligi” boyutu iizerinde anlamli etkisi oldugunu gostermektedir.
Kisilik 6zelliklerinin yalnizca “Agiklik” boyutunun bireysel yenilikgiligin “Risk Alma” boyutu
tizerinde anlamli etkisi oldugu tespit edilmistir. Kisilik 6zelliklerinin “Agiklik”, “Nevrotiklik”,
“Diiriistlik” ve “Uyumluluk” boyutlarinin bireysel yenilik¢iligin “Degisime Direng” boyutu
tizerinde anlamli etkisi oldugu tespit edilmistir. Elde edilen sonuglar, turizm egitimi alan
ogrencilerin yenilik¢ilik potansiyellerini degerlendirmek ve gelistirmek icin 6nemli bir anlayis
sunmaktadir. Bu gergevede arastirmada; bireyin kendisi, isletme liderleri, insan kaynaklar1
uzmanlart ve egitimciler i¢cin dnemli oneriler sunulacak ve bireysel yenilik¢iligi desteklemeye
yonelik stratejilere rehberlik edecek sonuglara yer verilmistir.

Anahtar Kelimeler: Bireysel Yenilikgilik, Kisilik Ozellikleri, Turizm Ogrencileri

EXAMINATION OF THE RELATIONSHIP BETWEEN TOURISM
STUDENTS' PERSONALITY TRAITS AND THEIR INDIVIDUAL
INNOVATIVENESS PERCEPTIONS

Abstract

Individuals' innovative characteristics can vary from person to person. Additionally, individuals'
innovative traits can be influenced by various situations and factors. The individual innovative
characteristics that individuals possess can be determined based on the extent to which they are
positively or negatively affected by these factors. Personality is the sum of internal and external
characteristics that can affect an individual's behavior (Abdullah et al., 2016). Social, cultural, and
technological innovations and innovative behaviors resulting from ongoing developments affect
individuals' innovative skills and abilities in both social and professional life. In this context, the
aim of the research is to determine the relationship between individuals' personality traits and
individual innovation and to determine how personality traits affect individuals' innovative
behavior. The research was conducted using quantitative research methods. The Five-Factor
Personality Trait Scale was used to determine personality traits, and the dimensions of Openness,
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Honesty, Extraversion, Agreeableness, and Neuroticism were identified. Regarding individual
innovation, the dimensions of “Idea Leadership”, “Risk Taking”, and “Resistance to Change”
were determined. Among the main findings of the research, the personality traits of “Openness”,
“Neuroticism”, and “Extraversion” were found to have a significant effect on the dimension of
“Idea Leadership” of individual innovation. It was found that only the “Openness” dimension of
personality traits had a significant effect on the dimension of “Risk Taking” of individual
innovation. It was found that the personality traits of “Openness”, “Neuroticism”, “Honesty”, and
“Agreeableness™ had a significant effect on the dimension of “Resistance to Change” of individual
innovation. The results obtained provide important insights for evaluating and developing the
innovative potential of students studying tourism. In this context, the research provides important
recommendations for individuals themselves, business leaders, human resources professionals,
and educators and includes results guiding strategies to support individual innovation.

Keywords: Individual Innovativeness, Personality Traits, Tourism Students
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GASTRONOMI TURIZMi KAPSAMINDA SANLIURFA GELENEKSEL
MUTFAGI

Prof. Dr. ibrahim HAYOGLU
Harran Universitesi
ihayoglu@harran.edu.tr

Berika  HAYOGLU
Acibadem  Universitesi
bhayoglu01@gmail.com

Dr. Ogr. Uyesi Ahmet Sabri UNSAL

Harran Universitesi

asabri@harran.edu.tr

Ozet

Tiirkiye'nin Giineydogu Anadolu Bdlgesi'nde yer alan on iki bin yillik tarihi ge¢misi, koklii
gastronomi kiiltiirii ve inang turizmi ile tilkemizin 6nemli bir turizm merkezi olan Sanlwurfa, turizm
alanindaki ¢ekiciligini her gecen giin daha da arttiran bir destinasyondur. Geleneksel iiriinler
acisindan zengin ve dnemli avantajlara sahip olan iilkemizde bu tiriinlerin dogru kullanimi ve
bozulmadan degerlendirilmesi biiyiik 6nem arz etmektedir. Nesiller boyunca aktarilan geleneksel
gidalarimizin degigen yasam bigimleri nedeniyle unutulmas: ve yok olmasi s6z konusu
olabilmektedir. Sanlmrfa tarihin sifir noktast olarak kabul edilen Gobekli Tepe’den baglamak
iizere tarih boyunca bir¢gok medeniyete ev sahipligi yapmus, icerisinde farkl kiiltiirel kimliklerin
uzun yillardan beri bir arada huzur iginde yasadig tarihi, arkeolojik, teolojik ve mitolojik gegmisi
olan kadim bir sehirdir. Sanliurfa, bu medeniyetlerin katkist ile olugsmus mutfak kiltiirii ile
glinimiizde gozde bir Gastronomi Turizmi merkezi olma ozelligi tasimaktadir. Sanliurfa'nin
gastronomik zenginligi, cografi isaretli tirtinlerle de tescillenmistir. Patlican kebab1, ciger kebab,
menengic kahvesi, Urfa isotu, kiymali ¢ig kofte, lahmacun, sillik tatlis1 gibi Girlinler sehrin 6zgiin
lezzetlerini temsil etmektedir. Bu arastirma, geleneksel yontemlerle hazirlanmis yoéresel gida
iiriinlerini ve sehrin gastronomik yapisini tanitmaya katki saglamak i¢in yapilmig bir ¢aligmadir.

Anahtar Kelimeler: Sanlurfa, gastronomi, geleneksel, mutfak, turizm

SANLIURFA TRADITIONAL CUISINE WITHIN THE SCOPE OF
GASTRONOMY TOURISM

Abstract

Located in the Southeastern Anatolia Region of Turkey, Sanlurfa, an important tourism center of
our country with its twelve thousand years of historical past, deep-rooted gastronomy culture and
religious tourism, is a destination that increases its attractiveness in the field of tourism day by
day. In our country, which is rich in traditional products and has significant advantages, it is
important to use these products correctly and use them without spoiling. Our traditional foods,
passed down through generations, may be forgotten or destroyed due to changing lifestyles.
Sanlurfa is an ancient city with a historical, archaeological, theological, and mythological past
that has hosted many civilizations throughout history, starting with Gobekli Tepe, which is
considered the zero point of history, and where different cultural identities have lived together in
peace for many years. Sanliurfa is a popular Gastronomy Tourism center today with its culinary
culture formed with the contribution of these civilizations. Sanlurfa's gastronomic richness is also
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registered with geographically indicated products. Products such as eggplant kebab, liver kebab,
terebinth coffee, Urfa isot, raw meatballs with minced meat, lahmacun, and sillik dessert represent
the unique tastes of the city. This research is a study conducted to contribute to introducing local
food products prepared with traditional methods and the gastronomic structure of the city.

Keywords: Sanlwrfa, gastronomy, traditional, cuisine, tourism
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TRIPADVISOR ZIYARETCi YORUMLARININ ICERIK ANALIZi:
HASANKEYF ORNEGI

Dr. Ogr. Uyesi Nur KULAKOGLU DILEK
Batman Universitesi
nurkulakoglu@hotmail.com
Doc. Dr. Sebahattin Emre DILEK
Batman Universitesi
s.emre.d@hotmail.com
Dog. Dr. Mustafa DOGAN
Batman Universitesi
mustafadoganmustafa@gmail.com

Ozet

Calismanin amaci, 6énemli bir kiltiir turizmi destinasyonu olan Hasankeyf’e iligskin ¢evrimigi
ziyaret¢i yorumlarimin incelenmesi, Hasankeyf'e yapilan baraj projesi ile ilgili goriislerin ortaya
¢ikarilmasi ve bu dogrultuda siirdiiriilebilir gelisimi agisindan onerilerde bulunmaktir. Cevrimigi
seyahat platformu olan TripAdvisor’da Hasankeyf ile ilgili Eyliil 2017 ile Mart 2024 tarihleri
arasinda toplam 90 ziyaret¢i yorumu bulunmaktadir. Bu yorumlar igerik analizi yontemiyle
incelenmistir. Cevrimi¢i deneyim paylasim platformu olan TripAdvisor, ziyaretcilerin bir
destinasyon i¢in yaptiklar1 seyahat plani agisindan 6nemli bir referans kaynagi olmaktadir. Ayrica
destinasyon yerel yonetimleri ve diger turizm paydaslart i¢in de fikir verici olabilmektedir.
Yazinda turistik destinasyonlara iligkin ziyaret¢i yorumlarini inceleyen ¢alismalar olmakla birlikte
Hasankeyf ziyaretgilerine yonelik arastirmalarin kisitli olmasi bu ¢alismanin hazirlanmasinda
belirleyici olmustur. Calisma bulgularina gére Tiirkce yetmis alti, Ingilizce yedi, Almanca bes,
Rusca bir ve Italyanca bir olmak iizere bes farkli dilde yorum bulunmaktadir. Ziyaretgilerin
yarisindan fazlasi (56) Hasankeyf icin mitkemmel oyu kullanilmisken, sekiz adet berbat ve ii¢ adet
koti oyu kullanilmustir. 11 ziyaret¢i yorumunda “mutlaka ziyaret edin” bagligimi vermistir. Analiz
sonucunda somut kiiltiirel miras, dogal miras ile yerel halk ve kiiltlir olmak iizere li¢ ana tema
ortaya ¢tkmustir. Yorumlarda genel olarak olumsuz ifadeler olumlu ifadelere oranla daha fazladir.
Olumlu yorumlar arasinda sik tekrarlanan kodlar; muhtesem, miikemmel, tarih kokan, huzur,
samimi iken; olumsuz yorumlar arasinda sik tekrarlanan kodlar ise yazik, hayal kirikligi, ruhsuz
seklindedir. Caligmanin sonuglar1 kiiltiirel, cevresel ve sosyal agilardan yerel halkin refahina etki
edebilecek Oneriler sunarken yerel yonetimler ve karar alicilar igin siirdiiriilebilir destinasyon
gelisimine yonelik bir vurgu yapilmaktadir. Calismadan 6zellikle yerel halk, yerel yonetimler,
politika yapicilar ve bu alanda ¢alisan akademisyenlerin yararlanmasi hedeflenmektedir.

Anahtar Kelimeler: Kiiltiir Turizmi, Kiiltiirel Miras, TripAdvisor, Icerik Analizi, Hasankeyf

CONTENT ANALYSIS OF TRIPADVISOR VISITOR COMMENTS: A CASE
OF HASANKEYF

Abstract

The aim of the study is to examine online visitor comments about Hasankeyf, an important cultural
tourism destination, to reveal opinions about the dam project in Hasankeyf and to make
suggestions for its sustainable development in this direction. There are a total of 90 visitor
comments about Hasankeyf on TripAdvisor, an online travel platform, between September 2017
and March 2024. These comments were examined using the content analysis method.
TripAdvisor, an online experience sharing platform, is an important reference source for visitors
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in terms of their travel plans for a destination. It can also be informative for destination local
governments and other tourism stakeholders. Although there are studies examining visitor
comments about tourist destinations in the literature, the limited number of studies on Hasankeyf
visitors was decisive in the preparation of this study. According to the study findings, there are
seventy-six comments in Turkish, seven in English, five in German, one in Russian and one in
Italian. While more than half of the visitors (56) voted excellent for Hasankeyf, there were eight
terrible and three poor votes. 11 visitors gave the title "must visit" in their comments. As a result
of the analysis, three main themes emerged: tangible cultural heritage, natural heritage and local
people and culture. In general, negative expressions are more than positive expressions in the
comments. Frequently repeated codes among positive comments are magnificent, perfect,
historical, peaceful, sincere, while frequently repeated codes among negative comments are pity,
disappointment, soulless. While the results of the study provide suggestions that may affect the
welfare of local people in cultural, environmental and social aspects, an emphasis is placed on
sustainable destination development for local governments and decision makers. It is aimed to
benefit from the study especially local people, local governments, policy makers and academics
working in this field.

Keywords: Culture Tourism, Cultural Heritage, TripAdvisor, Content Analysis, Hasankeyf
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TURIZM ALANINDA YAPILMIS OLAN KAHVE KONULU CALISMALARIN
VOSVIEWER iLE BiBLIYOMETRIK ANALIZi °

Tolgahan DOGAN
Nevsehir Hac1 Bektas Veli Universitesi
tolgahan11@windowslive.com
Ozet

Kahve, yiizyillardir insanlara keyif verici bir igecek olarak tiiketilen, farkli iiretim ve tiiketim
sekilleri olan son derece 6nemli bir maddedir ve ayrica kahve, diinyada petrolden sonra en fazla
alim1 ve satim1 yapilan 6nemli bir ticari iiriindiir. Kahvenin bu denli ilgi géren bir iiriin olmasi
nedeniyle son yillarda kahve ile ilgili yazilarda biiyiik bir artis gézlemlenmisgtir. Bundan dolay1 bu
calismada 2000-2023 yillar1 arasinda konu bakimindan kahve ile ilgili olup turizm alaninda
kaleme alinmis makalelerin gesitli kriterler kapsaminda degerlendirilmesi amaglanmistir. Bu amag
dogrultusunda 1 Mart 2024 tarihinde Web of Science veri taban1 vasitasiyla 255 adet yayin nitel
bir arastirma yontemi olan dokiiman inceleme teknigi kullanilarak analiz edilmistir. Konu
bakimindan kahve ile ilgili ve turizm alaninda yapilmis ¢aligmalardan elde edilen veriler
VOSviewer 1.6.20, Excel, Paintmaps.com programlar: kullanilarak incelenmistir. Elde edilen
sonuglara gére konu bakimindan kahve ile ilgili olup turizm alaninda kaleme alinmig makale say1si
son yillarda artig gostermekte ayrica arastirmacilar tarafindan siklikla ele alinan bu konu yiiksek
etkileri ve impact faktorleri yiiksek olan dergilerde yayimlanmaktadir. Genel olarak ¢aligmalara
bakildiginda en ¢ok tekrar eden anahtar kelimelerin kahve, turizm ve marka sadakati oldugu
gozlemlenmektedir. Yapilan ¢aligmalara bakildiginda bu konuya en ¢ok katki saglayan yazarlarin
Song, Jang, Han, Hwang, Li, Altinay, Busser, Tegegne, Ferraro ve Kim oldugu goriilmektedir.
Konu bakimindan kahve ile ilgili olup turizm alaninda kaleme alinmis makalelere toplamda 68
tilkeden destek saglanmistir ve bu iilkeler arasindan en fazla destek saglayanlar ise sirasiyla
Amerika, Giiney Kore, Cin, Tiirkiye, Ingiltere, Avustralya, Tayvan, ispanya, Brezilya ve Meksika
oldugu tespit edilmistir. Yayimlanan makalelerde en fazla pay1 olan kurumlar ise sirasiyla Sejong
University, State University System of Florida, University System of Georgia, Kyung Hee
University, Georgia State University, Youngsan University, National Kaohsiung University of
Hospitality Tourism, Pai Chai University, Dongguk University, Griffith University oldugu
goriilmektedir. Yapilan bu ¢aligma konu bakimindan kahve ile ilgili olup turizm alaninda kaleme
alinmis makalelerin haritalandirilarak detayli bir sekilde incelendigi ilk ¢alisma olma &zelligi
bakimindan 6nem tagimaktadir ve ayrica c¢aligma, kahvenin siire¢ icerisindeki evrimini
gostermekle birlikte bu konu hakkinda gelecekle ilgili bizlere fikir vermektedir.

Anahtar Kelimeler: Bibliyometrik, Kahve, Turizm, VOSviewer

BIBLIOMETRIC ANALYSIS OF STUDIES ON COFFEE IN THE FIELD OF
TOURISM WITH VOSVIEWER

Abstract

Coffee is an extremely important substance that has been consumed as a recreational beverage by
people for centuries and has different production and consumption methods. Moreover, coffee is
an important commercial product that is bought and sold the most in the world after oil. Since

5 Bu calisma Nevsehir Hac1 Bektas Veli Universitesi’nde gérev yapan Dog. Dr. Ozan ATSIZ
danismanliginda yiriitiilen ‘‘Kahve Tiiketicilerinin Tiiketim Aligkanliklar1, Motivasyonlari ve
Siirhiliklart: Kusaklar Arasi Bir Degerlendirme’’ adli tez konusundan iiretilmistir.
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coffee is such a popular product, there has been a huge increase in articles about coffee in recent
years. Therefore, in this study, it was aimed to evaluate the articles related to coffee and written
in the field of tourism between 2000 and 2023 within the scope of various criteria. For this purpose,
255 publications were analyzed through the Web of Science database on March 1, 2024, using the
document review technique, which is a qualitative research method. In terms of subject matter,
data obtained from studies conducted in the field of coffee and tourism were examined using
VOSviewer 1.6.20, Excel, Paintmaps.com programs. According to the results obtained, the
number of articles related to coffee and written in the field of tourism has increased in recent years,
and this subject, which is frequently discussed by researchers, is published in journals with high
impact and impact factors. When we look at the studies in general, it is observed that the most
recurring keywords are coffee, tourism and brand loyalty. When we look at the studies, it can be
seen that the authors who contributed the most to this subject are Song, Jang, Han, Hwang, Li,
Altmay, Busser, Tegegne, Ferraro and Kim. In terms of subject matter, articles related to coffee
and written in the field of tourism received support from a total of 68 countries, and it was
determined that the countries that provided the most support among these countries were America,
South Korea, China, Turkey, England, Australia, Taiwan, Spain, Brazil and Mexico, respectively.
This study is related to coffee and is important as it is the first study in which articles written in
the field of tourism are mapped and examined in detail. Moreover, the study shows the evolution
of coffee in the process and gives us an idea about the future on this subject.

Keywords: Bibliometric, Coffee, Tourism, VOSviewer
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ARKEOBOTANIK KALINTILARIN KULTUREL MIRAS ACISINDAN
DEGERLENDIRILMESIi: DEMIR CAGI ORNEGI

Erdal 0ZGUNER
Van Yiiziincii Yil Universitesi
erdalozguner83@gmail.com

Ozet

Arkeobotanik (paleoetnobotanik), antik c¢aglardaki iklim ve g¢evresel degisikliklerin yani sira
bitkilerin gida ve yem igin insanlar ve onlarin evcillestirdikleri hayvanlari tarafindan tiikketilmesine
iliskin ¢aligmalar yapan bir bilim dalidir. Son yillarda, fitolitler ve palinoloji kapsaminda polen
spor gibi mikrofosillerin de arkeobotanik arastirmalara dahil edilmesiyle bu bilim dali siirekli
genislemektedir. Bu bitki mikrofosilleri, ¢evre bitki Ortlisiiniin ve iklim kosullarinin
aydinlatilmasina katki saglamaktadir. Ayrica insan-bitki etkilesimleri -beslenme, evcillestirme,
tarimsal uygulamalar, bitki isleme ve depolama alanlari, gida maddelerine erisimini diizenleyen
sosyo-ekonomik faktorler ve ritiieller bu alandaki calismalari gesitlendirmistir. Ornegin Yeni
Diinya’daki son arkeobotanik buluntular, act biberin en eski baharatlardan biri oldugunu ve 6.000
yil dnce yetistirildigini gostermistir. Yine Orta Avrupa’nin Alp ¢evresi bolgesinde 6.000 yillik
insan diskisinda (koprolitler) elde edilen polen formunda dogal sarimsagin (Allium spp.) kullanilip
tiiketildigi belirlenmistir. Ulkemizde ise makroskobik bitki kalintilari {izerine yapilan son
¢alismalar, Anadolu’nun bugdayin evcillestirilmesinde stratejik rolii oldugunu gostermistir.
Nitekim arkeobotanik arastirmalar, bir bugday tiirii olan yeni kavuzlu bugday (Triticum) tiiriiniin
MO dokuzuncu binyildan beri Anadolu’da kullamldigini isaret etmistir. Bu calismada, MO 1. bin
yilda Anadolu’nun dogusunda ilk merkezi devlet olan Urartu Kralligina tarihlendirilen arkeolojik
alanlarda 6zellikle Ayanis Kalesi, Yoncatepe Kalesi ve Patnos bolgesi kazilarindan belgelenmis
arkeobotanik kalintilarin degerlendirilmesi ve arkeobotanik verilerin birer kiiltiirel miras olarak
ele alinmasi gerekliligi tartisilacaktir.

Anahtar Kelime: Arkeobotanik, Bitki, Urartu, Anadolu.

EVALUATION OF ARCHAEOBOTANICAL REMAINS IN TERMS OF
CULTURAL HERITAGE: IRON AGE EXAMPLE

Abstract

Archaeobotany (paleoethnobotany) is a branch of science that studies climate and environmental
changes in ancient times, as well as the consumption of plants for food and feed by humans and
their domesticated animals. In recent years, this branch of science has been constantly expanding
by including microfossils such as pollen spores within the scope of phytoliths and palynology in
archaeobotanical research. These plant microfossils contribute to the elucidation of the
surrounding vegetation and climatic conditions. In addition, human-plant interactions - nutrition,
domestication, agricultural practices, plant processing and storage areas, socio-economic factors
and rituals regulating access to foodstuffs have diversified the studies in this field. For example,
recent archaeobotanical finds in the New World have shown that chili pepper is one of the oldest
spices and was cultivated 6,000 years ago. It has also been determined that natural garlic (Allium
spp.) was used and consumed in the form of pollen obtained from 6,000-year-old human feces
(coprolites) in the Alpine region of Central Europe. In our country, recent studies on macroscopic
plant remains have shown that Anatolia had a strategic role in the domestication of wheat. As a
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matter of fact, archaeobotanical research has indicated that the new spelled wheat (Triticum), a
type of wheat, has been used in Anatolia since the ninth millennium BC. This study will discuss
the evaluation of documented archaeobotanical remains in archaeological sites especially from the
excavations of Ayanis Fortess, Yoncatepe Fortress and Patnos region. dating back to the Urartian
Kingdom, the first centralized state in the east of Anatolia in the 1st millennium BC, and the
necessity of treating archaeobotanical data as cultural heritage.

Keywords: Archaeobotany, Plant, Urartian, Anatolia.
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TURIZM iSLETMELERINDE INSAN KAYNAKLARI YONETIMI NASIL BIR
SUREC iZLEMEKTEDIR: SIRNAK ILi ORNEGI

Doc. Dr. Ramazan Vedat SONMEZ
Sirnak Universitesi
rvsonmez@gmail.com
Ozet

Ulusal ve uluslararasi pazarlarda yagsanan yogun rekabet ortaminda entellektiiel sermaye stratejik
bir rol iistlenmektedir. Bu sermayenin yonetimi, etkin ve verimli kullanilmasi drgiitsel hedeflere
ulastlmast agisindan kritik bir éneme sahiptir. Turizm sektdriiniin emek yogun ve ozellikle
miigteri-igsgéren etkilesiminin siirekli olmasi entelektiiel sermayenin Onemini daha da
artirmaktadir. Turizm sektoriinde aranilan nitelikte, uygun maliyette ve ihtiya¢ duyulan zamanda
is giicliniin temini yoneticilerin énem verdigi bir konu olarak 6n plana ¢ikmaktadir. Bu agidan
degerlendirildiginde, insan kaynaklarimin temini, se¢imi, egitimi, ise yerlestirilmesi, ticret ve diger
politikalarin belirlenmesi orgiitlerin stratejik karar ve uygulamalar1 arasinda yer almaktadir. Bu
¢alismanin amaci; turizm sektoriinde faaliyet gosteren isletmelerin insan kaynaklari yonetimi ile
ilgili uyguladiklar1 politikalar1 belirlemektir. Bir baska ifade ile turizm isletmelerin, insan
kaynaklarmin temini, ige alim, yerlestirme, ticret, kariyer, egitim gibi uygulamalarini belirlemek
ve siireg iginde karsilasilan sorunlari tespit etmektir. Bu amagla ¢alisma da nitel arastirma yontemi
kullanilmistir.  Calismanin  evrenini  Sirnak ilinde faaliyet gosteren turizm isletmeleri
olugturmaktadir. Turizm sektoriinde ¢alisan yoneticiler ile yapilan goriismeler sonucunda elde
veriler betimsel analiz ile degerlendirilmeye tabi tutulmustur. Calisma sonucunda, turizm
isletmelerin nitelikli isgéren temininde sorunlar yasadigi, insan kaynaklari planlamalarim is yiiki,
mevsimsel donem ve is giicline bagl olarak gerceklestirdikleri, kariyer planlamalarinda igletme-
isgdren beklentilerini dikkate aldiklari, {icretlendirme politikalarini egitim, tecriibe ve yas
kriterlerine gore belirledikleri, ige alim siireglerinde, miilakat, ilan ve isgdren ¢evresini tercih
ettikleri, performans degerleme siirecinde, miisteri memnuniyeti, is yeri disiplini ve zaman
kriterlerinin 6nemli oldugu, ise yerlestirme agsamasinda isgbren-is uyumuna onem verdikleri
sonucuna ulagilmistir.

Anahtar Kelimeler: Turizm Isletmeleri, Is géren, Insan kaynaklari, Y&netim,

WHAT KIND OF PROCESS IS HUMAN RESOURCES MANAGEMENT
FOLLOWED IN TOURISM BUSINESSES: THE EXAMPLE OF SIRNAK
PROVINCE

Abstract

Intellectual capital plays an important role in the intense competitive environment in national and
international markets. Effective and efficient use of this capital is of critical importance in
achieving organizational goals. The fact that the tourism sector is labor intensive and especially
the customer-employee interaction is continuous increases the importance of intellectual capital.
Supplying the workforce with the required qualifications and at the time needed in the tourism
sector stands out as another issue that managers attach importance to. When evaluated from this
perspective, the procurement, selection, training, job placement, determination of wages and other
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policies of human resources are among the strategic decisions and practices of organizations. The
purpose of this study is to determine the policies implemented by businesses operating in the
tourism sector regarding human resources management. In other words, it is to determine the
practices of businesses such as the provision of human resources, recruitment, placement, wages,
career and training, and to identify the problems encountered in the process. For this purpose,
qualitative research method was used in the study. The population of the study consists of tourism
enterprises operating in Sirnak province. The population of the study consists of tourism
enterprises operating in Sirnak province. The data obtained as a result of interviews with 17
managers working in the tourism sector are evaluated with descriptive analysis. As a result of the
study, it was concluded that tourism enterprises had problems in supplying qualified employees
and that they carried out their human resources planning depending on workload, seasonal period
and workforce. They take into account business-employee expectations in their career planning,
determine their remuneration policies according to education, experience and age criteria, prefer
interviews, advertisements and employee environments in the recruitment processes, data were
obtained that customer satisfaction, workplace discipline and time criteria are important in the
performance evaluation process, and that they attach importance to employee-job harmony during
the job placement phase.

Keywords: Tourism businesses, Working, Human Resources, Management
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TURIZMIN DiNi VE ETiK BOYUTLARININ DEGERLENDIRILMESI

Dr. Ogr. Uyesi Mustafa Cabir ALTINTAS
Sirnak Universitesi
mcabiraltintas@sirnak.edu.tr

Ozet

Insanlar seyahat etme egiliminde olduklar1 zaman, sadece kesfetme arzusuyla degil, ayn1 zamanda
etik ve dini boyutlar1 da dikkate almalidir. Bu ¢aligsma, turizm endiistrisinde siklikla ihmal edilen
ancak onemli olan dini ve etik konular1 elestirel bir bakis agisiyla incelemektedir. Maneviyat,
ahlak ve seyahatin kesisme noktalarini inceleyerek, dini inanglarin ve etik diisiincelerin bireylerin
turist olarak deneyimlerini nasil sekillendirdigine ve destinasyon se¢imlerini nasil etkiledigine 151k
tutmaktadir. Sosyoloji, antropoloji ve dini ¢alismalardan yararlanan disiplinler aras1 bir mercekle,
bu makale inan¢ turizmi ile ¢agdas turizm uygulamalarinin kesisme yollarmi incelemektedir.
Ayrica, kiiltirel duyarlilik, ¢evresel siirdiiriilebilirlik ve sosyal sorumluluk konularini ele alarak
turizm faaliyetlerinin etik sonuglarini aragtirmaktadir. Bu boyutlart degerlendirerek, bu ¢aligma
turizmdeki ¢ok yonlii dinamiklerin kapsamli bir sekilde anlasilmasini saglamay: ve alandaki
sorumlu ve etik uygulamalara iligkin tartigmalari tesvik etmeyi amaglamaktadir. Bu calisma,
yazarin turizm literatiir taramasi ve burada tartisilan konulardaki diinya tizerindeki giincel
¢aligmalarin incelenmesine dayanmaktadir; ancak sistematik bir literatlir taramasi olmasi
amaglanmamustir.

Anahtar Kelimeler: Cagdas Turizm, Inang Turizmi, Dini Boyutlar, Etik boyutlar.

EVALUATION OF RELIGIOUS AND ETHICAL DIMENSIONS OF TOURISM

Abstract

When people tend to travel, they should not only be motivated by the desire to explore, but also
consider ethical and religious dimensions. This study critically examines the often neglected but
important religious and ethical issues in the tourism industry. By examining the intersections of
spirituality, ethics and travel, it sheds light on how religious beliefs and ethical considerations
shape individuals' experiences as tourists and influence their choice of destinations. Through an
interdisciplinary lens that draws on sociology, anthropology and religious studies, this article
examines the ways in which faith tourism and contemporary tourism practices intersect. It also
explores the ethical implications of tourism activities by addressing issues of cultural sensitivity,
environmental sustainability and social responsibility. By considering these dimensions, this study
aims to provide a comprehensive understanding of the multifaceted dynamics in tourism and to
stimulate debate on responsible and ethical practices in the field. This study is based on the author's
review of the tourism literature and a review of recent studies from around the world on the topics
discussed here but is not intended to be a systematic literature review.

Keywords: Contemporary Tourism, Faith Tourism, Religious Dimensions, Ethical Dimensions.
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AN EMPIRICAL STUDY ON INFLUENTIAL FACTORS IN SUSTAINABLE
TOURISM DEVELOPMENT IN SUNDERBANS, WEST BENGAL, INDIA

Lovely Biswas
Birsha University
Dr. Malay Kumar Ghosh
Birsha University

Abstract

The tourism industry is a vital component of the global economy, offering enriching experiences
of tourists and contributing significantly to various regions. Talking about the region, the
Sunderbans, located in West Bengal, India, as the largest conglomeration of forest islands
globally. While the Sunderbans possess remarkable ecological significance and attract a
considerable number of tourists, there are also influential aspects associated with the region This
research delves into the intricate interactions of influential social aspects on the Sunderbans'
tourism business, focusing on economic, socio-cultural, environmental, and technical
components. Employing a statistical tools , the researcher collected primary data through surveys,
interviews, and participant observations, supplemented by secondary data from literature and
reports. By adopting statistical approach, the study explores the significant influence of various
factors on the tourism industry. Through examination and hypothesis testing, the research
scrutinizes these contributing elements and their significance. Additionally, it emphasizes
understanding the interplay of these factors and their impact on the tourism industry of the
Sunderbans. Ultimately, this study contributes a comprehensive analysis and proposes control
measures to mitigate the growth of these influencing factors, ensuring sustainable tourism
development in the region.

Keywords: Tourism Industry, Environment, Influential, Exploitation on tourist, Overpricing, Non
biodegradable, commercialisation, Negative aspect.
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KULTUREL DEGERLER ESLIGINDE ESKi BAGLARI iLE BiR BOZKIR
0Z2UMU: HASANDEDE

Prof. Dr. Birhan KUNTER
Ankara Universitesi
marasali@agri.ankara.edu.tr
Dog. Dr. Nurhan KESKIN
Van Yiiziincii Y1l Universitesi
keskin@yyu.edu.tr

Do¢. Dr. Ozkan KAYA
North Dakota Universitesi
kayaozkan25@hotmail.com

Ozet

Hasandede koyti Kirikkale iline bagli ve sehir merkezine yaklasik 14 km mesafede, tarim, sanayi
ve kiiltiirel zenginliklere sahip bir bélgenin 6zel bir pargasidir. Bu kdyden ismini alan Hasandede
tiziim ¢esidi ise kadim Anadolu bozkirinda yalmiz cografik yapimin degil, sosyo-kiiltiirel yapinin
da mirasi olan atasal bir gesittir. Orijinal ekolojisinde ge¢misten bugiine gelmis ¢ok yash
Hasandede baglar1 zamana kars1 koymus ve degerini korumustur. Hasandede koyiiniin Hasandede
tiirbesiyle inang turizmi i¢in 6nemli bir durak olmasi, Hasandede baglarmin turizm agisindan
degerini de giiclendirmektedir. Ulkemiz asma gen kaynaklari igerisinde Hasandede iiziim ¢esidi,
beyaz saraplik tiziim ¢esidi olarak 6nem tagimaktadir. Diger yandan Ankara, Kirikkale, Corum ve
Cankiri illerinde, tutkuyla sofralik olarak da tiiketilmektedir. Yesil-sar1 tane rengine sahip ve
¢ekirdeklidir. Kokeninin ¢ok eski olmasi ve farkli mikro-klima alanlarinda yetistirilmesi nedeniyle
bagcilikta klon ad1 verilen varyasyonlari bulunmaktadir. T.C.Tarim ve Orman Bakanligi, Tarimsal
Arastirmalar ve Politikalar Genel Midirliiglinin yetkisi altinda yiiriitilmekte olan klon
seleksiyonu islahi ile farkli karakterler kazanmis Hasandede genotiplerinin belirlenmesi, klonlarin
korunmas: ve gelecek kusaklara aktarilmasi saglanacaktir. Hasandede iiziimii bagcilik ve
sarapgilik icin eski, ancak yeni teknolojilerle nitelikleri gelistirilebilecek ulusal bir degerdir. Bu
¢alismada, Hasandede iiziim ¢esidinin Hasandede kdyiiniin turizm degerlerine katkisimin ifade
edilmesi amaglanmistir. Bu kapsamda ¢esidin 6zgiin morfolojik tanimlanmasi, eski baglarin
ozellikleri, yerinde gergeklestirilen 6zgiin incelemeler ile degerlendirilmistir.

Anahtar Kelimeler: Eski baglar, atasal tiziim ¢esidi, kiiltiirel miras, Hasandede koyii

HASANDEDE: A STEPPE GRAPE ENRICHED BY ANCIENT VINEYARDS
AND CULTURAL HERITAGE

Abstract

Hasandede village, about 14 km away from the city of Kirikkale, is a special part of the province
that has agricultural, industrial and cultural riches. The Hasandede grape, named after this village,
is an ancient cultivar that is a legacy of the geographical and socio-cultural structure of the ancient
Anatolian steppe. The old Hasandede vineyards have stood against time in their original ecology,
for ages. The fact that the Hasandede village is an important point for the faith tourism with
Hasandede tomb that strengthens the tourism value of the Hasandede vineyards. In the grapevine
genetic resources of Tiirkiye, Hasandede is important as a white wine grape cultivar. On the other
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hand, it is also passionately consumed as a table grape in the provinces of Ankara, Kirikkale,
Corum and Cankar1. It has the color of a green-yellow berry with seeds. Since its origin is very old
and it is grown in different micro-climatic areas of central Anatolia, there are some variants called
clones. Clonal selection breeding, which has carried out under the authority of the Ministry of
Agriculture and Forestry, General Directorate of Agricultural Research and Policies, will ensure
the identification, protection and transfer of the Hasandede clones to the future generations. The
Hasandede grape is an ancient national value for viticulture and enology, it also has qualities
capable of gaining improvements with the new technologies. This study aims to express the
contribution of 'Hasandede cv. to the tourism values of Hasandede village. In this context, the
original morphological description of the cultivar, the properties of old vineyards and the
properties of the village have been evaluated through site-spesific investigations.

Keywords: Old vineyards, ancient grape cultivar, cultural heritage, Hasandede village
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GASTRONOMI VE MUTFAK SANATLARI ALANINDA DOKTORA
DUZEYINDE YAZILAN LiSANSUSTU TEZLERIN BiBLIYOMETRIK
ANALIZI

Doktorant Dilek KARAKAS
Sakarya Uygulamali Bilimler Universitesi
karakasdilekdk@gmail.com
Doktorant Melisa CELENK
Sakarya Uygulamali Bilimler Universitesi
melisacelenk@gmail.com

Ozet

Tiirkiye’de gastronomi ve mutfak sanatlari alani son yillarda biiyiik gelisme gostermistir. Bu
alanda egitim veren iiniversiteler de bu gelismeden etkilenmis ve neticesinde iiniversite
sayilarinda hizli bir artig goriilmiistir. Bu baglamda arastirmanin temel amaci, Ulusal Tez
Merkezi’nde doktora diizeyinde “gastronomi ve mutfak sanatlar1” iizerine yazilmis tezlerin
bibliyometrik analizini yaparak bu alanda hangi konular {izerinde calisildigini tespit etmektir.
Arastirmanin amacina ulasmak icin nitel arastirma yontemlerinden olan durum analizine
basvurulmustur. Ulusal Tez Merkezi’nden elde edilen bulgularla toplamda 89 adet doktora tezine
ulagilmistir. Arastirmanin evrenini 2017-2023 yillar1 arasinda yazilmig olan doktora tezleri
olusturmaktadir. Tezlerin siniflandirilmasinda bazi parametreler kullanilmistir. Parametreler
dogrultusunda bulgular elde edilmistir. Bu parametreler; tezlerin yayin yillarina, yayinlandigi dile,
aragtirma yontemlerine, konularina, ana bilim dallarina, Gniversitelere, enstitiilere ve basliklara
gore ayrilmasiyla degerlendirilmistir. Doktora diizeyinde yazilmis ilk tezin 2017 yilinda oldugu,
yazim dilinin %96,63 oranla Tiirkge olarak tercih edildigi, % 57,30 oranla nicel arastirma
yontemlerine bagvuruldugu, %42,70 oranla gastronomi ve mutfak sanatlar1 ana bilim dalinda
yazildig1 belirlenmistir. Bununla beraber tezler enstitiilere gore ayrildiginda sosyal bilimler
enstitiisiinde yazilmis tezlerin %61,80 oranla ¢ogunlukta oldugu ve tez basliklarinin %23,60
oranla gastronomi ve tiiketici davranislar1 ve %24,72 oranla gastronomi turizmi olarak yazildig1
tespit edilmistir. Gastronomi alaninda yapilan doktora tezleri, bu yerel lezzetlerin tespit edilmesi,
korunmast ve ulusal/uluslararasi platformlarda tanitilmast konusunda O6nemli bir rol
oynamaktadir. Tezler sayesinde, unutulmaya yiiz tutmus geleneksel yemeklerin ve yoresel
malzemelerin yeniden kesfedilmesi ve yasatilmast miimkiin olacaktir. Bununla beraber
gastronomi egitimi alaninda yapilan doktora tezleri, akademik alanda yeni bilimsel bulgularin
ortaya ¢ikmasina ve bu alandaki bilgi birikiminin artmasma katki saglamaktadir. Bu sayede
gastronomi alanindaki bilimsel literatiir zenginlesecek ve bu alanda c¢alisan diger arastirmacilar
icin referans kaynaklari olugturulmus olacaktir.

Anahtar Kelimeler: Bibliyometri, Gastronomi, Doktora Egitimi.
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BIBLIOMETRIC ANALYSIS OF GRADUATE THESISWRITTEN AT THE
FIELD OF GASTRONOMY AND CULINARY ARTS AT THE LEVEL OF
DOCTORAL

Abstract

The field of gastronomy and culinary arts in Turkey has shown great development in recent years.
Universities providing education in this field were also affected by this development, and as a
result, there was a rapid increase in the number of universities. In this context, the main purpose
of the research is to determine which topics are being studied in this field by making a bibliometric
analysis of theses written on "gastronomy and culinary arts" at the doctoral level at the National
Thesis Center. To achieve the purpose of the research, situation analysis, one of the qualitative
research methods, was used. A total of 89 doctoral theses were reached with the findings obtained
from the National Thesis Center. The population of the research consists of doctoral theses written
between 2017 and 2023. Some parameters were used to classify theses. Findings were obtained in
line with the parameters. These parameters; The theses were evaluated by separating them
according to their publication years, published language, research methods, subjects, main science
branches, universities, institutes and titles. It was determined that the first thesis written at the
doctoral level was in 2017, the writing language was preferred as Turkish with a rate of 96.63%,
quantitative research methods were used with a rate of 57.30%, and it was written in the
department of gastronomy and culinary arts with a rate of 42.70%. However, when the theses were
separated according to institutes, it was determined that the majority of theses were written in the
social sciences institute with a rate of 61.80% and the thesis titles were written as gastronomy and
consumer behavior with a rate of 23.60% and gastronomy tourism with a rate of 24.72%. Doctoral
theses in the field of gastronomy play an important role in detecting, preserving and promoting
these local delicacies on national/international platforms. Thanks to theses, it will be possible to
rediscover and keep forgotten traditional dishes and local ingredients alive. In addition, doctoral
theses in the field of gastronomy education contribute to the emergence of new scientific findings
in the academic field and to increase the knowledge in this field. In this way, the scientific
literature in the field of gastronomy will be enriched and reference sources will be created for
other researchers working in this field.

Keywords: Bibliometrics, Gastronomy, Doctoral Education.
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ATATURK UNIiVERSITESi KAMPUSUNDE OGRENCi MEMNUNIYETI VE
CEVRESEL FARKINDALIKTA YESIiL ALANLARIN VE REKREASYONEL
TERCIHLERIN ROLU

Furkan Zirzakiran
Atatiirk Universitesi
frkzirza@hotmail.com
Dog¢. Dr. Ahmet Cavus
Atatiirk Universitesi
ahmetcavus@atauni.edu.tr

Ozet

Bu caligsma, iiniversite dgrencilerinin kampiis i¢indeki yesil alanlarla olan etkilesimlerini, bu
alanlarmn giinliik kullaniminy, yesil altyapiya yonelik farkindaliklarini ve yeni rekreasyonel tesisler
eklenmesine iliskin goriislerini kapsamli bir sekilde incelemektedir. Ozellikle, &grenci
memnuniyeti ve liniversite ortami ile olan etkilesimlerine bu faktdrlerin nasil katki sagladigini
anlamay1 hedeflemistir. Universite kampiislerinin, dgrencilerin akademik, sosyal ve psikolojik
ihtiyaglarini desteklemede 6nemli bir rol oynayan dinamik ortamlar oldugu bilinmektedir. Bu
baglamda, yesil alanlarin Ggrenci yasam kalitesine ve memnuniyetine olan etkisini
degerlendirmek amaciyla derinlemesine bir analiz gergeklestirilmistir.  Arastirma, 1506
ogrenciden olusan bir 6rneklem iizerinden gergeklestirilmistir. Veri toplama siireci, 6grencilerin
yesil alanlarla olan etkilesimlerine dair genis bir perspektif saglayan yapilandirilmis bir anket
yaklagimini igcermektedir. Anket, kampiis igindeki yesil alanlarin kullanimi, gevresel farkindalik,
rekreasyonel tercihler ve yeni rekreasyonel tesislere yonelik goriigler gibi cesitli konulara
odaklanmaktadir. Bu yaklagim sayesinde, Ogrencilerin yesil alanlari nasil algiladiklart ve
kullandiklar1 konusunda kapsaml bilgiler elde edilmistir. Bulgular, 6grencilerin yesil alanlar1 ve
rekreasyonel tesisleri yaslarina gore farkl sekillerde kullandiklarini ortaya koymustur. 18-25 yas
grubuna ait 6grencilerin bu alanlarda daha fazla sosyal ve rekreasyonel etkinliklere katildigi, 25
yas Ustli 6grencilerin ise dinlenme ve g¢alisma icin yesil alanlar tercih ettigi gézlemlenmistir.
Ayrica, tim demografik gruplar arasinda yesil altyapiya yonelik farkindalik yiiksek olup, bu
durum &grenciler arasinda c¢evresel konulara genis bir ilgi ve anlayis oldugunu gostermistir.
Calismanin sonuglari, iiniversite yoneticileri ve kampiis planlamacilari ig¢in 6nemli Oneriler
sunmaktadir. Farkli yas gruplarindaki 6grencilerin yesil alanlari nasil algiladigi ve kullandigi
hakkindaki bilgiler, kampiis yesil alanlarinin tasarimi ve gelistirilmesi siireglerinde dikkate
alinabilir. Yesil alanlarin ve yeni rekreasyonel tesislerin eklenmesine yonelik belirgin ilgi,
gelecekteki kampiis gelistirme projelerinde degerlendirilebilir. Bu ¢alisma, &grenci
demografilerinin kampiis ¢evresel planlamasinda nasil dikkate alinabilecegine dair degerli
icgoriiler saglamakta ve yesil alanlarin iniversite deneyimini nasil zenginlestirebilecegini
vurgulamaktadir.

Anahtar Kelimeler: Yesil Alanlar, Ogrenci Memnuniyeti, Cevre Bilinci, Eglence Tesisleri,
Kampiis Planlama
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THE ROLE OF GREEN SPACES AND RECREATIONAL PREFERENCES IN
STUDENT SATISFACTION AND ENVIRONMENTAL AWARENESS AT ATATURK
UNIVERSITY CAMPUS

Abstract

This study comprehensively examines university students' interactions with green spaces within
the campus, their daily use of these areas, awareness towards green infrastructure, and views on
the addition of new recreational facilities. Specifically, it aims to understand how these factors
contribute to student satisfaction and interaction with the university environment. It is
acknowledged that university campuses play a crucial role in supporting the academic, social, and
psychological needs of students, serving as dynamic environments. In this context, an in-depth
analysis was conducted to assess the impact of green spaces on student life quality and satisfaction.
The research was carried out on a sample of 1506 students. The data collection process involved
a structured survey approach that provides a broad perspective on students' interactions with green
spaces. The survey focused on various topics such as the use of green spaces within the campus,
environmental awareness, recreational preferences, and opinions on new recreational facilities.
This approach enabled the gathering of comprehensive information on how students perceive and
utilize green spaces. Findings revealed that students use green spaces and recreational facilities
differently according to their ages. It was observed that younger students are more involved in
social and recreational activities in these areas, while older students prefer green spaces for resting
and studying. Furthermore, awareness towards green infrastructure was high across all
demographic groups, indicating a broad interest and understanding of environmental issues among
students. The results of this study offer significant recommendations for university administrators
and campus planners. Information on how students of different age groups perceive and utilize
green spaces can be considered in the design and development processes of campus green areas.
The apparent interest in the addition of green spaces and new recreational facilities can be taken
into account in future campus development projects. This study provides valuable insights into
how student demographics can be considered in campus environmental planning and highlights
how green spaces can enrich the university experience.

Keywords: Green Spaces, Student Satisfaction, Environmental Awareness, Recreational
Facilities, Campus Planning
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EVLiYA CELEBI’NIN BiTLiS YOLCULUGU: DIiJITAL KULTUR ROTASI
ILE TARIHIN YENIDEN CANLANDIRILMASI

Doc¢. Dr. Adnan ALKAN
Ankara Hac1 Bayram Veli Universitesi
adnan.alkan@hbv.edu.tr

Ozet

Bireylerin turizm faaliyetine katilmada temel motivasyonlarindan biri farkl kiiltiirel deneyimler
gerceklestirmektir. Bu kapsamda son zamanlarda oldukca popiiler hale gelen kiiltiirel miras
turizmi, bolgenin veya uluslarin gegmisteki yasam tarzlarini, inanglarini, sanatin1 ve geleneklerini
kesfetmeyi igermektedir. Kiiltiirel miras turizmi, bir bélgenin veya iilkenin tarihini, kiltiiriinii ve
kimligini koruma ve tanitma agisindan 6nemlidir. Kiiltiirel miras turizminin modern yasamdaki
en etkili tezahiirlerinden biri turizm rotalaridir. Turizm rotalar: turistlerin bolgeyi kapsamli bir
sekilde kesfetmek amaci ile izledikleri giizergahlardir. Bu rotalar genellikle belirli bir tema veya
konsept etrafinda organize edilmektedir. Temali rotalarin amaci, belirli bir konu hakkinda
derinlemesine bilgi sunarak ziyaretcilere daha odakli ve zenginlestirilmis bir deneyim saglayarak
turizmi gesitlendirmek ve turistik ¢ekiciligi artirmaktir. Ayni zamanda gelismekte olan bolgeler
icin de 6nemli bir kalkinma aracidir. Bu tiir rotalar, bolgenin dogal, tarihi ve kiiltiirel 6zelliklerini
on plana ¢ikararak turist cekmek, yerel halkin gelir seviyesini yiikseltmek ve bolgesel kalkinmay1
tesvik etmek igin kullanilabilir. Ozellikle Cografi Bilgi Sistemleri gibi interaktif programlar
araciligi ile olusturulan rotalar ziyaretgilere fiziksel smirlarin Gtesinde dijital ortamda
kisisellestirilmis bir deneyim sunar. Bu tiir rotalar, kullanicilara haritalar {izerinden bilgi alma,
karar verme asamasinda hizli ve giivenilir olma firsat1 sunarak gezi planlar1 olusturmasina olanak
tanir. Bu tiir ¢alismalar bireylere tarihi yerleri, 6nemli kisiliklerin yasamini ve kiiltiirel mirasi
yeniden kesfetme imkani sunarak, ge¢misten giiniimiize bir koprii gorevi istlenir. Caligmada
tarihte pek cok medeniyete ev sahipligi yapmig olan Bitlis’in zengin kiiltiirel mirasin1 turizm
acisindan degerlendirmek amaciyla bu mirasin canli taniklarindan biri olan Evliya Celebi'nin 17.
yiizy1lda kaleme aldig1 Seyahatnamesi referans alinmistir. Osmanli Imparatorlugu'nun cografi,
sosyal ve kiiltiirel yapisina dair kapsamli bilgiler sunan Evliya Celebi'nin eserleri, giiniimiizde
turizm agisindan biiyliik bir potansiyel tasimakta olup, ozellikle Bitlis gibi tarihi ve dogal
giizellikleriyle one gikan bdlgeler igin dnemli bir kaynaktir. Ote yandan Evliya Celebi, Bitlis’i iig
defa ziyaret etmistir. Ilk ziyareti Melek Ahmed Pasa ile birlikte Diyarbakir’dan Van’a dogru
giderken 1655 yilinin mayis sonlarinda ger¢eklesmistir. Bitlis’in girisinde Melek Ahmed Pasa ve
kafilesi, Bitlis Han1 Abdal Han tarafindan karsilanmis ve on giin boyunca Bitlis’te Han tarafindan
misafir edilmislerdir. Evliya Celebi ve Melek Ahmed Pasa, Bitlis’te Han tarafindan agirlandiktan
sonra Van’a gecmislerdir. Melek Ahmed Pasa, Van’a yerlestikten bir siire sonra bolgedeki bazi
beyler ve ileri gelenler Abdal Han’1 Pasa’ya sikayet etmeye baslanug, Han’1 bozgunculuk, yagma
ve isyankarlikla suglamiglardir. Pasa ile Han arasinda ge¢misten gelen bazi anlagsmazliklar da
bulunmaktaydi. S6z konusu kiskirtmalar ve ge¢cmiste yasanan problemlerin de etkisi ile Pasa, Han
iizerine sefer yapma karar1 almigtir. 1655 yilinin temmuz sonlarinda Melek Ahmed Pasa
komutasindaki biiyiik bir Osmanli ordusu Bitlis’i kusatmistir. Bu kusatmada Pasa’ya Evliya
Celebi de eslik etmistir. Dolayisiyla Evliya Celebi’nin yolu ikinci sefer Bitlis’e diismiistiir. Evliya
Celebi’nin yolu li¢iincii defa Bitlis’e bir yil sonra yani 1656 yilmin kisinda diismiistiir. Melek
Ahmed Pasa’nin vergisini tahsil etmek i¢in Van’dan Bitlis’e gelen seyyah, Bitlis’e vardiginda
Abdal Han’1 tekrar emirligin basinda bulmus ve rehin olarak Han’la bir siire zaman gegirmistir.
Bu siire zarfinda da Bitlis sehri ve hanlik ile ilgili birtakim bilgiler vermektedir. Sonug olarak
calismada, Evliya Celebi'nin Bitlis'teki glizergahi detayl bir sekilde incelenmis, bu seyahatleri
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CBS ile dijital ortama aktarilarak bir turizm rotasina donistiiriilmiistiir. Bu sayede, Evliya
Celebi'nin gozlemleriyle zenginlesen Bitlis'in tarihi, modern zamanlarda yeniden canlandirilarak
dijital ortamda erisilebilir hale getirilmistir. Béylece, bolgenin tarihi ve kiiltiirel miras1 daha genis
kitlelere ulastirilabilecek, bolge turizm agisindan daha cazip hale gelecek ve kiiltiirel miras
unsurlar1 korunarak gelecek nesillere aktarilabilecektir.

Anahtar Kelimeler: Evliya Celebi, Kiilttir, Turizm, Rota, Bitlis

THE Bi TLIS JOURNEY OF EVLI YA CELEBI : REVITALISING HISTORY
WITH ADIGITAL CULTURE ROUTE

Abstract

One of the main motivations of individuals to participate in tourism activities is to realise different
cultural experiences. In this context, cultural heritage tourism, which has recently become very
popular, involves exploring the past lifestyles, beliefs, art and traditions of the region or
nations. Cultural heritage tourism is important in terms of protecting and promoting the history,
culture and identity of a region or country. One of the most effective manifestations of cultural
heritage tourism in modern life is tourism routes. Tourism routes are the routes that tourists follow
in order to explore the region comprehensively. These routes are usually organised around a
specific theme or concept. The aim of themed routes is to diversify tourism and increase touristic
attractiveness by providing visitors with a more focused and enriched experience by providing in-
depth information on a specific topic. It is also an important development tool for developing
regions. Such routes can be used to attract tourists, increase the income level of local people and
promote regional development by highlighting the natural, historical and cultural features of the
region. In particular, routes created through interactive programs such as Geographical
Information Systems offer visitors a personalised experience in a digital
environment beyond physical boundaries. Such routes provide users with the opportunity to get
information on maps, to be fast and reliable in decision-making, and to create travel
plans. Such studies serve as a bridge from the past to the present by offering individuals the
opportunity to rediscover historical places, the lives of important personalities and cultural
heritage. In this study, in order to evaluate the rich cultural heritage of Bitlis, which has been home
to many civilisations in history, in terms of tourism, Evliya Celebi's 17th century Seyahatname,
which was written by one of the living witnesses of this heritage, is taken as a reference.
The works of Evliya Celebi, who provides comprehensive information on the geographical, social
and cultural structure of the Ottoman Empire, have a great potential in terms of tourism today and
are an important resource especially for regions such as Bitlis that stand out with their historical
and natural beauties. On the other hand, Evliya Celebi visited Bitlis three times. His first visit took
place in late May 1655 while travelling from Diyarbakir to Van with Melek Ahmed Pasha. At the
entrance of Bitlis, Melek Ahmed Pasha and his entourage were welcomed by Abdal Khan, the
Khan of Bitlis, and were hosted by the Khan in Bitlis for ten days. After being hosted by the Khan
in  Bitlis, Evliya  Celebi and  Melek Ahmed Pasha travelled to  Van. Sometime
after Melek Ahmed Pasha settled in VVan, some beys and notables in the region began to complain
about Abdal Khan to Pasha, accusing him of corruption, plunder and rebellion. There were also
some disagreements between Pasha and Khan from the past. With the effect of these provocations
and the problems in the past, Pasha decided to make an expedition against the Khan. In late July
1655, a large Ottoman army under the command of Melek Ahmed Pasha besieged Bitlis. Evliya
Celebi accompanied the Pasha during this siege. Therefore, Evliya Celebi travelled to Bitlis for
the second time. Evliya Celebi travelled to Bitlis for the third time one year later, in the winter of
1656. The traveller, who came to Bitlis from Van to collect the tax of Melek Ahmed Pasha, found
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Abdal Khan at the head of the emirate again when he arrived in Bitlis and spent some time with
the Khan as a hostage. During this time, he gives some information about the city of Bitlis and the
khanate. As a result, in the study, Evliya Celebi's route in Bitlis was examined in detail, and these
travels were converted into a tourism route by digitising them with GIS. In this way, the history
of Bitlis, enriched by Evliya Celebi's observations, has been revitalised in modern times and
made accessible in digital environment. Thus, the historical and cultural heritage of the region will
be accessible to a wider audience, the region will become more attractive in terms of tourism, and
cultural heritage elements will be preserved and transferred to future generations.

Keywords: Evliya Celebi, Culture, Tourism, Route, Bitlis
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X, Y ve Z KUSAGININ TUKETiCi DAVRANISLARI

Prof. Dr. Faruk KALAY
Van Yiiziincii Y1l Universitesi
farukkalay@yyu.edu.tr
Doktora Ogrencisi Suna TATAR ASLAN
Van Yiiziincii Y1l Universitesi
sunattr@gmail.com

Ozet

Geleneksel olarak, pazarlama ile ilgili kararlar verilirken ilk akla gelen sey yastir. Marka ve {iriin
yoneticileri yast genellikle cinsiyet, medeni durum, meslek ve hane halki sayis1 gibi diger
demografik faktorlerle birlikte pazart segmentlere ayirmanin bir yolu olarak goriir. Yas,
tiketicilerin fiziksel, psikolojik, sosyolojik ve kiiltiirel 6zelliklerini etkileyerek, iiriinler ve
markalarla olan iliskilerini etkiledigi i¢in pazarlama stratejisinde de kagmnilmazdir. Bu dogrultuda
X, Y, Z kusaklart incelenip, tiketimde konusunda davranis farkliliklart {izerine literatiir
aragtirmasi yapilmistir. Yapilan aragtirma sonucunda X kusagi tiyelerinin 6nceki kusaklara nazaran
daha az gelenekselci olmalari, dijitallesmenin ilk zamanlarini yasamisg, video oyunlarina 6nciiliik
etmis ve kendilerinden sonraki kusaklarla olan ebeveynlik miinasebetleri nedeniyle teknolojiye,
bilgisayarlara ve internete aligmis olduklart goriilmektedir. Y kusagi, teknoloji ile dogan, dijital
olan her seye uyum saglayan, yenilige agik, verileri hizli sekilde elde eden, pratik, gelecek ile ilgili
plan yapmayan ve ani yasayan bireylerdir. Hizli yasamaktan hoslanan bu neslin genellikle ¢abuk
sikildiklart da goriilmektedir. Dijital diinyadaki gelismelerin canli sahidi olan ve bu siirece katki
sunan bu nesil zamanla sosyal medya, akilli telefonlar ve tabletler konusunda da kendini
gelistirmistir. Z kusagi, dijital ¢agda sanal gerceklige ve c¢evrimigi ortama yatkinlikla dogan
tiketicilerdir. Cogunlukla yeni teknolojilere, perakende magazalarina veya marka sadakatine
yoneliktirler. Bu nesil, keyifle dolu deneyimler i¢in giiclii arzulara sahip, yenilik¢i ve yaratici
olarak nitelendirilir. Her ne kadar giinlimiiziin ¢alisanlart ve miisterileri Y kusagi olsa da,
gelecegin calisanlarinin ve miisterilerinin Z kusagi tiyeleri olacagi s6ylenebilir. Dijital diinya bu
kusaktaki bireylerin digerlerine gére daha bilinir olmasini da saglamistir. Dolayisiyla isverenlerin,
yoneticilerin ve markalarim bu bilinirlikten yararlanarak gelecek planlarini iyi yapmalar
gerekmektedir. Z kusaginin para harcama konusunda inanilmaz bilingli tiiketiciler olduklari
sOylenebilir. Bu bireyler bir iiriinii satin almadan 6nce iiriin hakkinda gerekli aragtirmalari yapar,
tiriin hakkindaki yorumlar1 inceler, tiriinii gorsel veya fiziksel olarak dener ve internet araciligiyla
en iyi firsatlar1 bulmaya galisir.

Anahtar Kelimeler: Tiiketici, Uriin, Kusak

CONSUMER BEHAVIORS OF GENERATION X, Y AND Z
Abstract

Traditionally, age is the first thing that comes to mind when making marketing decisions. Brand
and product managers often view age as a way to segment the market along with other
demographic factors such as gender, marital status, occupation and number of households. Age is
inevitable in marketing strategy as it affects consumers' physical, psychological, sociological and
cultural characteristics and their relationships with products and brands. In this regard, generations
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X, Y and Z were examined and a literature research was conducted on behavioral differences in
consumption. As a result of the research, members of Generation It seems that they are accustomed
to technology, computers and the internet. Generation Y are individuals who were born with
technology, adapt to everything digital, are open to innovation, obtain data quickly, are practical,
do not plan for the future and live in the moment. It is also seen that this generation, which likes
to live fast, often gets bored easily. This generation, which has witnessed the developments in the
digital world and contributed to this process, has also improved itself in social media, smartphones
and tablets over time. Generation Z are consumers born in the digital age with a predisposition to
virtual reality and online media. They are mostly aimed at new technologies, retail stores or brand
loyalty. This generation is characterized as innovative and creative, with strong desires for joy-
filled experiences. Although today's employees and customers are Generation Y, it can be said
that the employees and customers of the future will be members of Generation Z. The digital world
has also made individuals in this generation more known than others. Therefore, employers,
managers and brands need to make good plans for the future by taking advantage of this awareness.
It can be said that Generation Z is incredibly conscious consumers when it comes to spending
money. Before purchasing a product, these individuals do the necessary research about the
product, examine the comments about the product, try the product visually or physically, and try
to find the best deals via the internet.

Keywords: Consumer, Product, Generation
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TURIZMDE INOVASYON
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Ozet

Turizm, trendlerin ve miisteri se¢imlerinin hizla degistigi devasa bir sektordiir ve bu da kar
maksimizasyonunun en ideal karigimi i¢in uygulanabilir tiim yenilik¢i yaklagimlarin kapsaml
bir sekilde aragtirilmasini gerekli kilmaktadir. Turizm sektoriinde siirdiiriilebilir kalkinmaya
6n ayak olan unsurlardan biri de turizm hizmet sunumunda yenilik ve gesitliliktir. Bu sekt6riin
gelismesi ile ozellikle gelismekte olan iilkeler doviz getirilerini artirabilecek ve ulusal
ekonominin biiyiimesine ve refahina katki saglayabilecektir. Bu dogrultuda, bu ¢alismanin
amac1 turizmde inovasyon ve turizmde inovasyonun etkisi, 6nemi ve giincel uygulamalarinin
incelenmesidir. Bu amag ¢ergevesinde turizmde inovasyon ile ilgili literatiir sistematik sekilde
incelenmistir. Yapilan incelemeler sonucunda, turizmde inovasyonun ¢ok onemli bir yere
sahip oldugu, inovasyonun robotlar, ¢evrimigi haritalar, yapay iklimlendirme, karekod, ortak
para birimi ve para birligi, dijital tur rehberi, uzay turizmi, sanal gergeklik vb. alanlarda
kullanilmaya baslandigi, bu yeni uygulamalar ile inovasyonun turizm ekonomisine, farkli
toplum, kiiltiir ve isletmelere cesitli etkilerde bulundugu gériilmektedir. inovasyon isletmelere
maliyetliyetlerin diisiiriilmesi, yeni iiriin ve hizmet gelistirerek ¢esitliligi arttirilmasi, yiikselen
satislar ile pazar pay1 ve kalitesinin artmasi, ekonomik biiylime, yiikselen yasam kalitesi ve
artan istthdam gibi konularda katkilarda bulunmaktadir. Bu nedenle inovasyon, hiikiimetler
icin en 6nemli dnceliklerden biri olarak goriilmelidir. Bu da basarili bir sekilde isleyen bir
sistemin kurulmasini ve etkili politikalarin tasarlanarak uygulanmasini gerektirmektedir.

Anahtar Kelimeler: Turizm, Inovasyon, Miisteri, Ekonomi
INNOVATION IN TOURISM
Abstract

Tourism is a huge industry where trends and customer choices are changing rapidly, making
it necessary to thoroughly investigate all applicable innovative approaches for the optimal mix
of profit maximization. One of the elements that pave the way for sustainable development in
the tourism sector is innovation and diversity in tourism service provision. With the
development of this sector, especially developing countries will be able to increase their
foreign exchange earnings and contribute to the growth and welfare of the national economy.
In this regard, the aim of this study is to examine innovation in tourism and its impact,
importance and current applications. For this purpose, the literature on innovation in tourism
was systematically examined. As a result of the examinations, it was concluded that innovation
in tourism has a very important place, and innovation can be used in robots, online maps,
artificial air conditioning, QR code, common currency and monetary union, digital tour guide,
space tourism, virtual reality, etc. It is seen that these new applications and innovation have
various effects on the tourism economy, different societies, cultures and businesses. Innovation
contributes to businesses such as reducing costs, increasing diversity by developing new
products and services, increasing market share and quality with increasing sales, economic
growth, increasing quality of life and increasing employment. Therefore, innovation should be
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seen as one of the most important priorities for governments. This requires the establishment
of a successfully functioning system and the design and implementation of effective policies.

Anahtar Kelimeler: Tourism, Innovation, Customer, Economy

233



International West Asia
IWA Congress of Tourism
Research
25t-27t Apr 2024 SIRNAK, TURKIYE IWACT' 24

KAYADAN OYMA OTEL VE RESTORANLARDA EKOLOJIiK
SURDURULEBILIRLIK: KAPADOKYA ORNEGI

Ogr. Gor. iskender HAKAN
Yiiziincii Y1l Universitesi
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Batman Universitesi
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Ozet

Arastirmanin temel amaci, Kapadokya turizminde agirligt gittikce artan kayadan oyma
isletmelerin  bolgede siirdiiriilebilir turizm ve ekolojik ¢evre iizerindeki etkilerini
degerlendirmektir. Nitel arastirma deseni ¢ercevesinde tasarlanan calismanin verileri
Kapadokya’da faaliyet gosteren kayadan oyma otel ve restoran isletmesi yoneticilerinden
toplanmistir. Calisma grubu olarak Kapadokya’da faaliyet gosteren isletmeler arasindan kartopu
ornekleme yontemi ile belirlenen 10 isletmeci se¢ilmistir. Sonuglar, kayadan oyma otel ve restoran
isletmesi yoneticilerinin ekolojik ¢evreye duyarlilifa sahip oldugunu goéstermektedir. Buna ek
olarak, isletme yoneticilerinin siirdiiriilebilirlik konusunda biling diizeylerinin yiiksek oldugu ve
varliklarinin ekoloji olgusuna dayandiginin farkinda olduklari tespit edilmistir. Arastirmada,
isletmelerin ve yerel yonetimlerin enerji ve atik yonetimi konusunda sorumlu davrandiklar
belirlenmis, isletme sahibi ve yoneticilerinin yesil igsletmecilik kavramina iliskin yeterli bilgiye
sahip olmadiklar1 sonucuna varilmistir. Mevcut arastirmanin bulgulari, kayadan oyma otel ve
restoran igletmeleri igin siirdiiriilebilirlik bilincinin ve ekoloji anlayisinin gelistirilmesi
baglaminda hem bolgenin dogal goriiniimiin korunmasi hem de isletmelerin varliklarini
koruyabilmeleri, bu sayede turizm faaliyetlerinin dengeli gelisimi ve devamliligini saglamak adina
faydali olabilecegi asikardir.

Anahtar Kelimeler: Siirdiiriilebilirlik, ekoloji, kayadan oyma otel ve restoran, Kapadokya

ECOLOGICAL SUSTAINABILITY IN ROCK-HEWN HOTELS AND
RESTAURANTS: THE CAPPADOCIA EXAMPLE

Abstract

The main purpose of the research is to evaluate the effects of rock-carved businesses, which are
increasingly gaining importance in Cappadocia tourism, on sustainable tourism and ecological
environment in the region. The data of the study, which was designed within the framework of a
qualitative research design, was collected from the managers of rock-carved hotels and restaurants
operating in Cappadocia. 10 operators determined by snowball sampling method among the
enterprises operating in Cappadocia were selected as the study group. The results show that rock-
carved hotel and restaurant business managers have sensitivity to the ecological environment. In
addition, it has been determined that business managers have a high level of awareness about
sustainability and are aware that their existence is based on the phenomenon of ecology. In the
research, it was determined that businesses and local governments acted responsibly regarding
energy and waste management, and it was concluded that business owners and managers did not
have sufficient knowledge about the concept of green business. It is obvious that the findings of
the current research can be useful in the context of developing sustainability awareness and
ecological understanding for rock-carved hotel and restaurant businesses, both in protecting the
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natural appearance of the region and in protecting the assets of the businesses, thus ensuring the
balanced development and continuity of tourism activities.

Keywords: Sustainability, ecology, rock-hewn hotel and restaurant, Cappadocia
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COCUKLU AILELERIN RESTORAN TERCIHLERINI ETKILEYEN
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Ozet

Ailelerin restoran tercihleri, restoran sektoriinde dnemli bir arastirma konusu olmustur ¢iinkii bu
tercihler, isletmelerin basarisini etkileyen 6nemli faktorlerden birini olusturmaktadir. Ozellikle
¢ocuklu ailelerin restoran tercihleri, son yillarda giderek daha fazla dikkat c¢ekmektedir.
Cocuklarin varligi, ailelerin yeme-igme aligkanliklarimi, tercihlerini ve beklentilerini dnemli
Olciide etkilemektedir. Bu baglamda, ¢ocuk dostu restoranlar, ailelerin siklikla tercih ettigi ve
sadik miisteri tabani olusturdugu yerler haline gelmistir. Bu arastirma, ailelerin restoran
tercihlerini sekillendiren faktorleri ve c¢ocuk dostu restoranlarin stratejik 6nemini anlamak
amaciyla gergeklestirilmistir. Nitel arastirma yaklagimiyla yiiriitiilen bu ¢alisma, iki yas ve altt
¢ocuk sahibi olan ailelerle yapilan derinlemesine goriigmelerden elde edilen verilere
dayanmaktadir. Aragtirma sonuglar1, meni gesitliligi, cocuklar i¢in uygun aktivitelerin saglanmasi
ve oyun alanlarinin varliginin, ailelerin restoran tercihlerinde belirleyici faktorler oldugunu
gostermektedir. Bu c¢alismanin bulgulari, restoran isletmelerine, ¢ocuklu ailelere yonelik
hizmetlerini gelistirmeleri ve rekabet avantaji saglamalart konusunda 6nemli bir yol gosterici
olacaktir. Ozellikle, cocuklu aileler i¢in 6zel hizmetler sunmanin rekabette avantaj saglayabilecegi
ve ¢ocuk dostu restoranlarin aileler tarafindan daha tercih edilebilir hale gelmesi i¢in ¢ocuklara
yonelik ek hizmetlerin 6neminin vurgulanmasi, bu arastirmanin 6nemli bulgular arasindadir. Bu
caligma, restoran sektoriinde ¢ocuklu ailelerin ihtiyaglarina daha iyi yanit verebilmek ve miisteri
memnuniyetini artirmak isteyen isletmeler igin 6nemli katkilar saglayacagi diisiniilmektedir.

Anahtar kelimeler: Cocuklu aileler, Restoran tercihi

A QUALITATIVE STUDY ON DETERMINING THE FACTORS
INFLUENCING RESTAURANT PREFERENCES OF FAMILIESWITH
CHILDREN

Abstract

The preferences of families regarding restaurants have been a significant research topic in the
restaurant industry as these preferences constitute one of the crucial factors affecting the success
of businesses. Especially, the restaurant preferences of families with children have increasingly
garnered attention in recent years. The presence of children significantly influences the eating and
drinking habits, preferences, and expectations of families. In this context, child-friendly
restaurants have become places frequently preferred by families, establishing a loyal customer
base.
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This research aims to understand the factors shaping the restaurant preferences of families and the
strategic importance of child-friendly restaurants. Conducted through a qualitative research
approach, this study is based on data obtained from in-depth interviews with families with children
aged two and below. The research findings indicate that menu variety, providing suitable activities
for children, and the presence of play areas are decisive factors in the restaurant preferences of
families.

The findings of this study will provide important guidance to restaurant businesses in improving
their services for families with children and gaining a competitive advantage. Particularly,
emphasizing the importance of offering special services for families with children in gaining a
competitive edge and highlighting the significance of additional services for children to make
child-friendly restaurants more preferable for families are among the important findings of this
research. This study is believed to provide significant contributions to businesses in the restaurant
sector aiming to better respond to the needs of families with children and enhance customer
satisfaction.

Keywords: Families with children, Restaurant preference.
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SMART TOURISM: THEORETICAL ASPECTS AND RELATED
ISSUES&NBSP

Dr. Amit Kumar Chakrabarty
Nabadwip Vidyasagar College
dr.amitkbb@gmail.com

Abstract

The dynamic linking of human experiences with smart technologies is termed as smart tourism. It
is strongly related to the development of Smart Cities and goes hand in hand with advancements
in technology such as Al, loT, Big Data, and 5G. The present paper deals with the conceptual
aspects of smart tourism and its related issues. This study is purely based on the information
collected from different sources like websites, articles published in reputed national and
international journals, books, newspapers and reputed reference books related to this field. The
idea of smart tourism originates from the concept of smart city. The study reveals that smart
tourism is purely technology based tourism which facilitates tourists by all means. Smart tourism
depends upon the development of smart cities, artificial intelligence, 5G network, innovative
technologies and some applications. There are some adverse impacts and risk perceptions of smart
tourism. It threatens environmental sustainability.

Keywords: Smart Tourism, Smart City, Al, 5G, 10T, Big Data
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APPLICATION OF AGILE PROJECT MANAGEMENT METHODS IN THE
EVENT ORGANIZATION IN THE HOTEL INDUSTRY

Djurdjina NOVAKOVIC
University of Kragujevac
djinanovakovic1999@gmail.com
Dragana PESIC
University of Kragujevac
dragana.nedeljkovic@kg.ac.rs
Danko MILASINOVIC
University of Kragujevac
dmilashinovic@kg.ac.rs

Abstract

In business organizations, regardless of their size or industry sector, it becomes evident that
successful project management and leadership are crucial. This emphasis on projects arises from
continuous and rapid technological changes that require organizations to be agile and adapt to new
conditions. This has resulted in increasingly complex business processes. Technological
advancement has also led to a proliferation of software solutions, increasing the need for more
effective and quality project management. Considering the growing demand for IT projects,
various methodologies have been developed to define processes, phases and guidelines for project
management to ultimately deliver a high-quality product. In the world of project management, two
main approaches stand out: traditional and agile. Traditional approaches and methodologies are
no longer sufficient to overcome the challenges of hew and modern project management methods,
which is why modern and agile methods have evolved. In the context of software development,
agile approaches in IT project management are dominant because they are more adaptable and
flexible than traditional approaches. This has resulted in greater project success and increased
satisfaction among all stakeholders. The aim of this study is to consider the possibilities of
applying agile project management methods in the event organization in the hotel industry.
Through a case study, this work aims to determine whether project management methodology can
be applied to the organization of business events and what impact it will have on the organization,
organizational culture, employees and their interaction. The paper represents the possibility of
organizing business events at the "Fontana" hotel in Vrnjacka Banja, Serbia. The research
unquestionably confirmed that it is possible to organize a business event using agile project
management methods. Also, agile methodology can be an extremely useful and efficient approach
in event organization within the hotel industry.

Keywords: Agile methods, Project management, Event organization, Hotel industry

239


mailto:djinanovakovic1999@gmail.com
mailto:dragana.nedeljkovic@kg.ac.rs
mailto:dmilashinovic@kg.ac.rs

International West Asia
IWA Congress of Tourism
Research
25t-27t Apr 2024 SIRNAK, TURKIYE IWACT' 24

GASTRONOMIi ETKINLIiKLERININ GASTRONOMIi TURIZMi
KAPSAMINDA DEGERLENDIRILMESI: DUZCE ORNEGI

Dr. Ogr. Uyesi Emrah OZTURK
Diizce Universitesi
emrahozturk@duzce.edu.tr
Bilim Uzmam Sezer YAMAN
sezer2106@gmail.com
Ozet

Son zamanlarda ziyaretcileri seyahate yonlendiren nedenler arasinda gidilen destinasyonlarin
yeme-igme kiiltliriinii igeren gastronomi etkinlikleri de yer almaktadir. Bu etkinliklerin yer aldigi
gastronomi turizmi ise giiniimiizde popiiler hale gelmis 6nemli alternatif turizm tiirleri arasinda
yer almaktadir. Bu ¢aligmanin amact Diizce ilinde gerceklestirilen gastronomi etkinliklerini
gastronomi turizmi kapsaminda degerlendirmektir. Arastirmada nitel arastirma yontemi
uygulanacaktir. Arastirmaya iligkin veriler literatiir taramasi ve dokiiman analizi teknigi ile elde
edilecektir. Diizce iline ait ikincil veriler gastronomi etkinliklerini olusturan yiyecek-igecek
festivalleri, restoran ziyaretleri, yoresel pazarlar, iirlin toplama faaliyetleri, liretim yeri ve iiretici
ziyaretleri, yemek kurslar1 ve yarigsmalari, mutfak/gastronomi miizeleri, gastronomi turlar1 ve
rotalar1 boyutlart altinda degerlendirilecektir. Bu degerlendirme igerik analizi teknigi ile
gastronomi turizmi kapsaminda yapilacaktir. Bu baglamda Diizce’de uygulanan gastronomi
etkinliklerinin gastronomi turizmi potansiyelini olusturup olusturmadigi incelenecektir.
Arastirmada beklenen genel sonug, yukarida belirtilen gastronomi etkinlikleri boyutlar
kapsaminda Diizce’de gastronomi turizmi potansiyelinin olusmasi yoniindedir.

Anahtar kelimeler: Diizce, gastronomi turizmi, gastronomi etkinlikleri, festival, nitel aragtirma

EVALUATION OF GASTRONOMY EVENTS WITHIN THE SCOPE OF
GASTRONOMY TOURISM: DUZCE EXAMPLE

Abstract

Recently, gastronomy events that include the food and beverage culture of the destinations are
among the reasons that drive visitors to travel. Gastronomy tourism, which includes these
activities, is among the important alternative tourism types that have become popular today. The
aim of this study is to evaluate the gastronomy activities carried out in Diizce within the scope of
gastronomy tourism. Qualitative research method will be applied in the research. Data related to
the research will be obtained by literature review and document analysis techniques. Secondary
data of Diizce province will be evaluated under the dimensions of food and beverage festivals,
restaurant visits, local markets, product collection activities, production site and producer visits,
cooking courses and competitions, kitchen/gastronomy museums, gastronomy tours and routes,
which constitute gastronomy activities. This evaluation will be made within the scope of
gastronomy tourism with the content analysis technique. In this context, it will be examined
whether the gastronomy activities implemented in Diizce create the potential for gastronomy
tourism. The general result expected in the research is the creation of gastronomy tourism potential
in Diizce within the scope of the gastronomy activities dimensions mentioned above.

Keywords: Diizce, gastronomy tourism, gastronomy events, festival, qualitative research
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ANADOLU’DA DENiZ KABUGU KULLANIMININ KULTUREL
YANSIMALARI

Doktora Ogrencisi Selma SANCAK
Van Yiiziincii Y11 Universitesi
selmasancak30@gmail.com

Ozet

Dogal ve dayanikli malzemelerden biri olan deniz kabuklar1 kolay taginabilir ve iglenebilir objeler
arasinda yer almasinin yani sira estetik bir goriintilye sahip olmasindan dolay1 antik ¢aglardan
giiniimiize kadar insanlar tarafindan tercih edilmektedirler. Antik dénem insanlari, firtinalar veya
kuvvetli dalga hareketleri nedeniyle kiyilara siiriiklenen s1g ve derin dip deniz kabugu canlilarimi
hem besin tiiketiminde hem de ¢esitli amaglar1 dogrultusunda toplamiglardir. Deniz kabuklar1 Orta
Paleolitik’in baglangicindan itibaren bilingli bir sekilde toplanip besin olarak tiiketildikleri gibi
deniz kabuklarinin farkli islevler i¢inde kullanildig: bilinmektedir. Ancak Deniz kabuklarin kisisel
stislenme i¢in kasitli olarak delik acildigin1 gdsteren en erken kanit Giiney Afrika’daki Blombos
Magarasi’ndaki Orta Tag Devri ¢okellerinde yaklasik 76.000 yil 6ncesine aittir. Deniz kabuklart
kiy1 seridi disindaki arkeolojik alanlarda ¢ogunlukla dekoratif veya sembolik 6neme sahip kiigiik
delikli boncuklar seklinde ortaya ¢ikmaktadir. Ozellikle mezarlarda kisisel siis esyalar1 igerisinde
hatir1 say1l1 bir yere sahiptirler. Ulkemizde 6zellikle Anadolu’nun i¢ kesimlerindeki arkeolojik
merkezlerde bulunmus denizel kdkenli kabuklarin nerdeyse tiimii mezarlardan gelmektedir. Bu
sebeple bu objelerle ilgili aragtirmalar giinimiizde hiz kazanmig durumdadir. Nitekim arkeolojik
alanlarda bulunmus deniz kabugu topluluklarinin tanimlanmasi ve kullanim amacinin belirlenmesi
insanlarm ve topluluklarin tercihleri hakkinda yorum yapilmasmi saglamaktadir. Ornegin
yenilebilir biyiik tiirlerin fazlaligs, titkketim i¢in toplandigina isaret ederken, daha kiigiik kabuklar
stis olarak toplanmig olabilecegini gdsterebilir. Hatta deniz kabugu arastirmalart donemin meslek
ve is koluna, modasina, estetigine, manevi veya sembolik anlamina,
bireylerin/gruplarin/topluluklarin statiileri hakkinda yorumlamalar yapilmasina imkan saglar.
Bununla birlikte deniz kabuklari toplumlar arasinda iletisim aglarin1 6rnegin degis tokus ile ticari
giizergahlar1 da ortaya cikarabilirler. Bu calismada, deniz kabuklarinin birden ¢ok alanda
kullanilmast ve katti1 anlam arastirilmistir. Gegmisten giliniimiize kadar gelen bu geleneksel
materyal kiiltiirii hakkinda bilgiler verilerek, Anadolu’da deniz kabugundan iiretilmis siis objeler
ve bu objelerin igerdikleri anlamlar tartigilacaktir.

Anahtar Kelimeler: Anadolu, Deniz Kabugu, Kiiltiirel Miras.

CULTURAL REFLECTIONS OF THE USE OF SEA SHELL IN
ANATOLIA

Abstract

Sea shells, which are one of the natural and durable materials, are preferred by people from ancient
times to the present day because they are among the easily portable and processable objects as
well as having an aesthetic appearance. Ancient people collected shallow and deep-bottom shell
creatures that drifted to the shores due to storms or strong wave movements, both for food
consumption and for various purposes. Since the beginning of the Middle Paleolithic, shells have
been consciously collected and consumed as food as well as used for different functions. However,
the earliest evidence of deliberate perforation of shells for personal adornment dates back to about
76,000 years ago in Middle Stone Age deposits from Blombos Cave in South Africa. Seashells
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occur in archaeological sites outside the coastline, mostly in the form of small perforated beads of
decorative or symbolic significance. They have a significant place among personal ornaments,
especially in tombs. In our country, almost all of the shells of marine origin found in
archaeological centers, especially in the interior of Anatolia, come from graves. For this reason,
research on these objects has gained momentum today. Indeed, the identification of shell
assemblages found in archaeological sites and the determination of their intended use allow us to
comment on the preferences of people and communities. For example, the abundance of large
edible species indicates that they were collected for consumption, while smaller shells may have
been collected as ornaments. In fact, shell research allows interpretations to be made about the
occupation and line of work, fashion, aesthetics, spiritual or symbolic meaning of the period, and
the status of individuals/groups/communities. In addition, shells can reveal communication
networks between societies, such as exchange and trade routes. This study investigates the use of
seashells in multiple fields and the meaning they add. By giving information about this traditional
material culture from the past to the present, ornamental objects produced from seashells in
Anatolia and the meanings of these objects will be discussed.

Keywords: Anatolia, Sea Shell, Cultural Heritage.
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THE INFLUENCE OF TURKISH VISITORS ON THE ECONOMY, CULTURE,
AND SOCIETY OF THE ISLAND OF CHIOS AND THEIR CONTRIBUTION
TO THE TOURISM DEVELOPMENT OF THE DESTINATION

Dr. Moschos PSIMOULIS
University of the Aegean
m.psimoulis@aegean.gr
Styliani ZOANOU
Metropolitan College
szoanoul8b@amcstudent.edu.gr
Abstract

This paper examines the influence of Turkish visitors on the economy, society, and culture of the
island of Chios in Greece. The literature review combined with the primary research focuses on
the impact of tourism on this island, which is an attraction for many tourists especially the Turks
due to its geographical location. During the research, one hundred and fifty-two questionnaires
were collected and processed by representatives of the local authorities and business owners of
Chios who are directly or indirectly related to tourism and come in contact with Turkish visitors.
The results confirm the value of inbound tourism to the specific island and underline the
importance of investing in tourism from Turkey, as well as the need to attract tourists from other
countries. In addition, the maintenance of the quality of the services provided by tourism
companies and the improvement of the infrastructure are highlighted as key factors that will
influence the perceived quality of the destination attracting a higher number of visitors. The lack
of similar research in this field and the extraction of valid conclusions based on the analysis of
quantitative data highlight the originality of this article which on a practical level can be used as
a guide for the local authorities of Chios for the formulation of future strategies aimed at the
development of tourism on the island, but also for local businesses to enhance their performance
from inbound tourism.

Keywords: Chios Island, inbound tourism, Turkish visitors, local economy, tourism contribution
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VAN ILINDEKIi TURIZM OGRENCILERININ HIZMET EGILIMLERININ
DEMOGRAFIK OZELLIKLER ACISINDAN INCELENMESI

Giil DOLAZ
gdolaz89@gmail.com
Van Yiiziincii Y1l Universitesi
Prof. Dr. Oznur BOZKURT
Diizce Universitesi
oznurbozkurt@duzce.edu.tr
Dog. Dr. Sagbetullah MERIC
Van Yiiziincii Yil Universitesi
smeric@yyu.edu.tr

Ozet

Hizmet, tiiketici ihtiyaglarini karsilamak ve insanlarin yasam kalitesini artirmak amaciyla
saglanan fiziksel olmayan bir degerdir. Turizm sektorii tilke ekonomilerinde 6nemli bir yere sahip
olup hizmet sektoriiniin 6nemli bir alt dalidir. Turizm sektoriinde ¢alisanlarin hizmet egilimleri
onlarin verimliligini belirleyen énemli bir faktdrdiir. Hizmet egilimi, bir kisinin hizmet sunma
istekliligini ifade eder. Bu isteklilik ¢alisanin bagarisini 6nemli Sl¢lide belirlemektedir. Bu
aragtirmanin amaci turizm 6grencilerinin hizmet sektoriindeki basarisini etkileyen hizmet etme
egiliminin cinsiyet, yas, egitim durumu, turizm sektorii tecriibesi ve ailenin yagadigi yer gibi
degiskenlere gore farklilik gosterip gostermedigini tespit etmektir. Arastirmanin evrenini 2023
yilinda Van Yiiziincii Y1l Universitesi Turizm Fakiiltesi, Van Yiiziincii Y1l Universitesi Gevas
Meslek Yiiksekokulu, Van Yiiziincii Y1l Universitesi Van Meslek Yiiksekokulu, Vestel Mesleki
ve Teknik Anadolu Lisesi, Erek Mesleki ve Teknik Anadolu Lisesi, Evliya Celebi Mesleki ve
Teknik Anadolu Lisesi Halide Edip Adivar Mesleki ve Teknik Anadolu Lisesi olmak iizere
Van’da turizm egitimi veren kurumlarda egitim alan 6grenciler olusturmaktadir. Evreni temsil
eden Ogrencilerin tamamia ulasmak miimkiin olmadigindan o6rnekleme gidilmis ve 408
ogrenciden alinan anketten elde edilen bilgiler veri olarak kullanilmistir. Hizmet sunma egilimi
dort boyut ve 13 ifadeyle belirlendi: miisteriye kendini 6zel hissettirme, miisteri isteklerini anlama,
hizmetleri basariyla sunma ve kisisel iliskiler kurma. Arastirma sonucunda yas, egitim diizeyi ve
turizm sektorii tecriibesi agisindan farkliliklar tespit edilmistir. Genel olarak yas, egitim diizeyi ve
turizm sektorii deneyimi arttik¢a hizmet sunma egiliminin de arttigi sonucuna ulasilmistir.

Anahtar Kelimeler: Hizmet, Hizmet sunma egilimi, Demografik dzellikler

EXAMINATION OF THE SERVICE PROPENSITY OF TOURISM STUDENTS
IN VAN PROVINCE IN TERMS OF DEMOGRAPHIC CHARACTERISTICS

Abstract

A service is a non-physical value provided to meet consumer needs and improve people's quality
of life. The tourism sector has an important place in the country's economy and is an important
sub-branch of the service sector. The service tendencies of employees in the tourism sector are an
important factor that determines their productivity. Service propensity refers to a person's
willingness to provide service. This willingness significantly determines the success of the
employee. The aim of this research is to determine whether the tendency to serve, which affects
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the success of tourism students in the service sector, differs according to variables such as gender,
age, educational status, tourism sector experience and where the family lives. The population of
the research consists of students studying in institutions providing tourism education that are Van
Yiiziincii Y1l University Faculty of Tourism, Van Yiiziincii Y1l University Gevag Vocational
School, Van Yiiziincii Y1l University Van Vocational School, Vestel Vocational and Technical
Anatolian High School, Erek Vocational and Technical Anatolian High School, Evliya Celebi
Vocational and Technical Anatolian High School Halide Edip Adivar Vocational High School and
Technical Anatolian High School in 2023. Since it was not possible to reach all the students
representing the population, sampling was used and the information obtained from the survey
taken from 408 students was used as data. Propensity to provide service was identified with four
dimensions and 13 statements: making the customer feel special, understanding customer requests,
delivering services successfully, and establishing personal relationships. As a result of the
research, differences were determined in terms of age, education level and tourism industry
experience. In general, it has been concluded that as age, education level and tourism industry
experience increases, the tendency to provide services also increases.

Keywords: Service, Tendency to provide service, Demographic characteristics
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TURIZM SEKTORUNDE YENGEC SEPETi SENDROMU VE OLASI
SONUCLAR

Murad Alizade
Ondokuz Mayis Universitesi
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Doc¢. Dr. Ayse Atar Yilmaz
Ondokuz Mayis Universitesi
ayse.atar@omu.edu.tr
Ozet

Turizm sektoriinde sikca rastlanan "yengeg sepeti sendromu”, bireylerin veya gruplarin igyerinde
gelisme veya degisim arayigini engelleyen bir dinamik olarak tanimlanmaktadir. Yengec sepeti
sendromu, bir kisinin is hayatinda veya kariyerinde basarili olmaya ¢alisgirken, ¢evresindeki diger
kisilerin onu engelleme veya sinirlama egiliminde olmasiyla ortaya ¢ikar. "Ben basaramiyorsam
sen de basaramazsin" mantigina dayanan yengeg sepeti sendromu, igsletmelerde olumsuzluklara
yol agar. Turizm sektorii yiiksek rekabet, degisken calisma kosullar1 ve belirsizliklerin hakim
oldugu bir alan oldugu igin yenge¢ sepeti sendromu burada siklikla gdzlemlenmektedir. Turizm
sektori insan odakli bir sektér oldugundan, yogun is temposu, siirekli degisen miisteri talepleri ve
mevsimsel dalgalanmalar gibi faktdrler c¢alisanlar arasinda ciddi diizeyde stres ve baski
yaratmaktadir. Bu durum, calisanlarin is memnuniyetini ve verimliligini olumsuz etkileyerek
sektordeki genel is atmosferini zedeleyebilmektedir. Bu caligma, yenge¢ sepeti sendromunun
turizm sektoriindeki etkilerini ve bu sendromun sonuglarini arastirarak farkindalik yaratmayi
amaclamaktadir. Literatiir derlemesine dayanan bu ¢alismada, yenge¢ sepeti sendromuna sahip
bireylerin 6zelliklerini, nedenlerini arastirarak ¢evrelerine yansittiklar1 davraniglar: ele alinmustir.
Bunun disinda, turizm sektoriinde yengeg sepeti sendromun sonuglart ve minimize edilmesi i¢in
neler yapilabilecegi hakkinda bilgi verilmistir. Sonug olarak, turizm sektoriinde yengeg¢ sepeti
sendromunun olumsuz etkilerinin azaltilmasi i¢in Oneriler sunularak hem akademik hem de
uygulayicilara yol gosterecek bilgi ve stratejiler paylasiimistir. Bu baglamda, ¢aligma hem alana
katki saglamay1 hem de isletmelerde daha saglikli bir ¢alisma ortami olusturmay1 amaglamaktadir.

Anahtar Kelimeler: Turizm, Sendrom, Yenge¢ Sepeti Sendromu.

CRAB BUCKET SYNDROME IN THE TOURISM SECTOR AND POTENTIAL
OUTCOMES

Abstract

The "crab basket syndrome", which is frequently encountered in the tourism industry, is defined
as a dynamic that prevents individuals or groups from seeking development or change in the
workplace. Crab basket syndrome occurs when a person tries to be successful in his business life
or career and others around him tend to hinder or limit him. Crab basket syndrome, which is based
on the logic of "If | cannot succeed, neither can you", causes negativities in businesses. Since the
tourism sector is a field dominated by high competition, variable working conditions and
uncertainties, crab basket syndrome is frequently observed here. Since the tourism sector is a
people-oriented sector, factors such as intense work tempo, constantly changing customer
demands and seasonal fluctuations create serious levels of stress and pressure among employees.
This situation can negatively affect the job satisfaction and productivity of employees and damage
the general business atmosphere in the sector. This study aims to raise awareness by investigating
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the effects of crab basket syndrome on the tourism sector and the consequences of this syndrome.
In this study, based on a literature review, the characteristics of individuals with crab basket
syndrome, their causes, and the behaviors they reflect on their environment are discussed. Apart
from this, information is given about the consequences of crab basket syndrome in the tourism
sector and what can be done to minimize it. As a result, suggestions are presented to reduce the
negative effects of crab basket syndrome in the tourism sector, and information and strategies that
will guide both academics and practitioners are shared. In this context, the study aims to both
contribute to the field and create a healthier working environment in businesses.

Keywords: Tourism, Syndrome, Crab Bucket Syndrome
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TURIZM GELISIMININ KIRSAL KALKINMAYA ETKISI
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Sanatlar1 Ana Bilim Dali

Yiikseklisans Ogrencisi
nevalyildirim@hotmail.com

Ozet

Giliniimiizde hizli bir gelisim ve degisim igerisinde olan turizm sektorii gerek {ilkemizde gerekse
diinyada ekonomik, sosyal, ¢evresel ve kiiltiirel anlamda 6nemli bir kalkinma araci olmustur.
Kiiresellesme ile birlikte insanlarin farkli ihtiya¢ ve talepleri dogrultusunda bir¢ok yeni turizm
tiirleri olusmustur. Bu taleplere bagl olarak ekonomik kalkinmay1 ve gelismeyi olumlu yonde
etkileyen kirsal turizm onemli bir yere sahiptir. Kirsal kesimlerde yasayan insanlarin yasam
kosullarinin daha yasanabilir bir hale getirilmesi, sehir ve kirsal yasam arasindaki ekonomik
yonden gelisme farkliliklarin1 en aza indirgenmesi, kirsal kesimde yasayan halkin ekonomik,
sosyal ve tarimsal faaliyet alanlarinda kalkinmaya destek olmasi acisindan kirsal kalkinma
uygulamalari 6nemli bir siirectir. Kirsal kesimlerde ge¢im kaynagi daha ¢ok tarim ve hayvanciliga
baghdir. Ancak sadece bu faaliyetler tek basina kalkinma unsuru olamamakta ve istihdamm tegvik
edilmesinde yetersiz kalmaktadir. Bu baglamda gelir getirici, istihdam yaratici bir kalkinma araci
olan kirsal turizm 6nemli bir alternatiftir. Bu ¢alismada giiniimiizde 6nemli bir gelisme gosteren
turizm sektorii ile ilgili literatiir taramast yapilarak turizmin lilkemizde ve diinyadaki tarihsel
gelisimi, bir kalkinma aract olarak ne gibi etkileri olabilecegi, ayrica kirsal kalkinma ekseninde
sekillenen kirsal turizmin siirdiiriilebilirligi agisindan 6nemi vurgulanmigtir. Ayrica turizm
gelisiminin yerel ekonomik kalkinmadaki 6nemi, sosyokiiltiirel etkileri, kirsal turizm gergevesinde
turizm sektoriiniin kirsal kalkinmaya olan etkilerinden s6z edilmistir.

Anahtar Kelimeler: Kalkinma, Kirsal Kalkinma, Kirsal Turizm
THE EFFECT OF TOURISM DEVELOPMENT ON RURAL DEVELOPMENT

Abstract

Today, the tourism sector, which is in rapid development and change, has become an important
development tool in economic, social, environmental and cultural terms both in our country and
in the world. With globalization, many new types of tourism have emerged in line with people's
different needs and demands. Depending on these demands, rural tourism has an important place,
positively affecting economic development and development. Rural development practices are an
important process in terms of making the living conditions of people living in rural areas more
livable, minimizing the differences in economic development between urban and rural life, and
supporting the development of people living in rural areas in the fields of economic, social and
agricultural activities. In rural areas, livelihood depends mostly on agriculture and animal
husbandry. However, these activities alone cannot be an element of development and are
insufficient to promote employment. In this context, rural tourism, which is an income-generating,
employment-creating development tool, is an important alternative. In this study, a literature
review was conducted on the tourism sector, which is showing significant development today, and
the historical development of tourism in our country and in the world, its effects as a development
tool, and its importance in terms of sustainability of rural tourism, which is shaped on the axis of
rural development, are emphasized. In addition, the importance of tourism development in local
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economic development, its sociocultural effects, and the effects of the tourism sector on rural

development within the framework of rural tourism were mentioned.
Keywords: Development, Rural Development, Rural Tourism
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KUDAVAS SELALESI VE CEVRESININ REKREASYON POTANSIYELI
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Prof. Dr. Mehmet ZAMAN
Atatiirk Universitesi
mzaman@atauni.edu.tr
Ozet

Doga temelli turizm ¢ok boyutlu sonuglari olan ve turizm endiistrisi i¢erisinde en hizli biiyiime
gosteren uluslararasi bir turizmdir. Ayrica gliniimiizde turizmin en énemli aragtirma alanlarindan
bir tanesini olusturmaktadir. Diinya genelinde yasanan Onemli gelismeler turizm sektoriini
¢esitlendirmis, alternatif turizm kaynaklarina yonlendirmis ve iilkelerin, bolgelerin ve yorelerin
kalkinma araci olarak goriilmesini saglamistir. Tiirkiye dogal alanlar bakimindan oldukga yiiksek
bir potansiyel tasiyan iilkedir. Ancak bilinmeyen ve kesfedilmeyi bekleyen, az 6nem verilen
birgok dogal kaynak vardir. Bunlardan birini orman igerisinde sakli kalan, kanyon vadi
gorliiniimiinde olan Kudavas Selalesi olusturmaktadir. Selale boélgede turizmin ve doga
turistlerinin yeni bir niivesidir. Bu baglamda ¢aligmada ele alinan Kudavas Selalesinin tanitilmasi,
rekreasyon potansiyelinin belirlenmesi ve turizme kazandirilmasi amacglanmigtir. Kudavas
Selalesinin rekreasyon potansiyeli, Giilez’in 1990 yilinda gelistirmis oldugu Agikhava ve Orman
Ici Rekreasyon Potansiyelinin Degerlendirilmesi yontemi ile hesaplanmaya calisiimistir.
Olaganiistii goriinime sahip olan Kudavas selalesinin rekreasyon potansiyeli uzman
degerlendirmeleri sonucu uygulanan yontem bakimdan orta diizey olarak saptanmustir.
Arastirmanin sonuglarina gore alanda yapilacak olan uygulamalar ve planlamalarda dogru karar
alma, sosyal ve ekonomik ag¢idan siirdiiriilebilir bir gelisime katki saglamak igin 6neriler sunulmus
ve bu baglamda yerel yoneticilere 6nemli gorevler diistiigli vurgulanmistir.

Anahtar Kelimeler: Kudavas Selalesi, Doga, Doga Turizmi, Rekreasyon, Giilez Y6ntemi

RECREATION POTENTIAL OF THE KUDAVAS WATERFALL AND
ROUNDS (TONYA / TRABZON)

Abstract

Nature-based tourism is an international type of tourism that has multidimensional results and is
the fastest growing within the tourism industry. It also constitutes one of the most important
research areas of tourism today. Important developments around the world have diversified the
tourism sector and directed it to alternative tourism sources. This has enabled the tourism sector
to be seen as a means of development for countries, regions and localities. Turkey is country with
a very high potential in terms of natural areas. However, there are unknown and undervalued
natural resources waiting to be discovered. One of these is Kudavas Waterfall, which is secret in
the forest and looks like a canyon valley. The waterfall is a new point of tourism and nature tourists
in the region. The aim of this study is to introduce the Kudavas Waterfall, determine its recreation
potential and bring it into tourism. The recreation potential of Kudavas Waterfall was tried to be
calculated by the Evaluation of Outdoor and Forest Recreation Potential method developed by
Giilez in 1990. The recreation potential of Kudavas Waterfall, which has an extraordinary view,
was determined as medium level in terms of the method applied as a result of expert evaluations.
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According to the results of the research, suggestions were made to make the right decisions in the
practices and planning in the field and to contribute to a socially and economically sustainable

development, and it was emphasized that local administrators have important duties in this
context.

Keywords: Kudavas Waterfall, Nature, Nature Tourism, Recreation, Visual Quality, Giilez
Method
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GASTRONOMIi VE MUTFAK SANATLARI OGRENCiLERiNn\{ KADININ
CALISMASI VE CALISAN KADINA YONELIK AYRIMCILIGA DAIR
ALGILARININ iNCELENMESI

Dr. Ogr. Uyesi. Begiim Dilara EMIROGLU
Sirnak Universitesi
begum-88@outlook.com

Ozet

Giintimiizde kadinlar ve erkekler arasinda toplumsal cinsiyetten kaynakli birtakim farkliliklar
bulunmaktadir. Toplumsal cinsiyet farkliliklari, toplumlar tarafindan cinsiyetlere gére tanimlanan,
kadin ve erkekler arasinda duygu, davranis, tutum, sorumluluk ve roller bakimindan birtakim
farkliliklarin  bulundugunu belirten 6nyargi, inamig ve uygulamalardan kaynaklanmaktadir.
Toplumsal cinsiyetten kaynaklanan bu farkliliklar kadinlarin hem toplumsal alanda hem de is
diinyasinda esitsizliklere ve ayrimciliklara maruz kalmalarinda biiyiik rol oynamaktadir. Diinyanin
cesitli iilkelerinde bulunan pek ¢ok kadin is hayatlarinda iicret esitsizlikleri, terfi engelleri ve
diistik pozisyonlarda calistirilma gibi pek ¢ok ayrimciliga maruz kalmaktadirlar. Emek yogun bir
sektor olan turizm sektoriinde de durum benzer olmakla birlikte, kadinlar genellikle diisiik ticretli,
diisiik statiilii, niteliksiz ve ev islerinin bir uzantis1 olarak goriilen kat hizmetleri gibi islerde
istihdam ettirilmektedir. Toplumsal cinsiyet kaynakli farkliliklarin toplumsal ve Kkiiltiirel
ozelliklerden kaynaklanmasi ve toplumsal cinsiyet esitsizliginden kaynaklanan sorunlarin
belirlenip bu ydnde egitici adimlarin atilabilmesi igin toplumun toplumsal cinsiyete yonelik
algisin1 ortaya ¢ikarmak gerekmektedir. Bu nedenle bu arastirma ileriki yillarda turizm
endiistrisinde istihdam edecek olan gastronomi ve mutfak sanatlari &grencilerinin kadinin
calismas1 ve caligan kadina yonelik ayrimciliga dair algilar1 ve bu algilarda demografik
degiskenlere ve diger belirli yordayici degiskenlere gore farklilasma olup olmadigini ortaya
¢ikarmay1 amaglamaktadir. Arastirmada basit tesadiifi ornekleme yontemi kullanilarak Sirnak
Universitesi Gastronomi ve Mutfak Sanatlari boliimiinde okuyan 99 6grenciye ulasilmistir.
Arastirma sonucunda g¢alisma hayati ve evlilik uyumu ve ¢alisan kadina yonelik ayrimciligin
cinsiyet degiskenine gore farklilastigi, kadimin caligabilecegi islere yonelik ayrimciligin ise
ogrencinin cekirdek ailesinde calisan bayan olup olmamast durumuna gore farklilik gosterdigi
ortaya ¢ikartlmistir.

Anahtar Kelimeler: Toplumsal Cinsiyet,Toplumsal Cinsiyet Rolleri ,Toplumsal Cinsiyet
Esitsizligi, Toplumsal Cinsiyet Esitsizligi ve Turizm Sektorii.

INVESTIGATION OF GASTRONOMY AND CULINARY ARTS STUDENTS'
PERCEPTIONS ABOUT DISCIRIMINATION TOWARDS WOMEN’S WORK AND
WORKING WOMEN

Abstract

Today, there are some differences between men and women due to gender. Gender differences
arise from prejudices, beliefs and practices defined by societies according to gender and indicating
that there are some differences between men and women in terms of emotions, behavior, attitudes,
responsibilities and roles. These differences arising from gender play a major role in women's
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exposure to inequalities and discrimination both in the social and business world. Many women
in various countries of the world are exposed to many discriminations in their work lives, such as
wage inequalities, promotion barriers and being employed in low positions. Although the situation
is similar in the tourism sector, which is a labor-intensive sector, women are generally employed
in low-paid, low-status, unqualified jobs such as housekeeping, which are seen as an extension of
housework. It is necessary to reveal society's perception of gender in order to determine the
problems arising from gender inequality and to take educational steps in this direction, as gender
differences arise from social and cultural characteristics. Therefore, this research aims to reveal
the perceptions of gastronomy and culinary arts students who will be employed in the tourism
industry in the future, regarding women's work and discrimination against working women, and
whether there are differences in these perceptions according to demographic variables and other
certain predictive variables. In the research, 99 students studying at Sirnak University Gastronomy
and Culinary Arts department were reached by using simple random sampling method. As a result
of the research, it was revealed that working life and marriage adjustment and discrimination
against working women differ according to the gender variable, and discrimination against the
jobs that women can work in varies depending on whether there are working women in the
student's nuclear family.

Keywords: Gender, Gender Roles, Gender Inequality, Gender Inequality and Tourism Sector,
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AGRO-TURIZM KAVRAMI; VAN ORNEGI
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Ozet

Turizm denilince akla deniz, kum ve giines ti¢liisii gelmektedir. Agro turizm, alternatif turizmde
karsal turizmin bir alt dali olarak karsimiza ¢ikmaktadir. Agro-turizm tarim kesimindeki tireticilere
ek gelir olanaklar1 saglayan, yore ve iilke ekonomisini, sosyal ve kiiltiirel yapisini olumlu yénde
etkileyen bir faaliyet olarak tanimlanabilir. Agro-turizm tarimsal faaliyetleri engellemeden, kirsal
yorelerin huzur verici-dinlendirici etkisinden yaralanmay1 saglar. Tarim turizmi agri ya da agro
turizm olarak da bilinmektedir. insanlarin dogaya kagis noktast olan Agro turizm, her gecen yil
daha da deger kazanmaktadir. Agro-turizm topragi ve hayvansal iiretim siireclerini seven, sehir
kesmekesliginden uzaklasmak isteyen insanlar icin bir firsat sunmaktadir. Yaklasik rakimi 1000
metre olan Dogu Anadolu Bolgesi genel gecim kaynagi tarim ve hayvanciliga dayanmaktadir. Bu
¢alismanin amac1 Dogu Anadolu Bolgesi igerisinde yer alan Van ilinin 1400 iin iizerinde ki rakimi,
daglik alanlari, mera ve g¢ayir alanlar1 ve endemik hayvancilik ve bitkisel {iretimlerinin kirsal
alanda Agro-turizm agisindan potansiyelini ortaya koymaktir. Boylece, Van ilini Agro-turizm
acisindan one plana ¢ikarmaktadir. Norduz Koyun irki, organik aricilik (Bahgesaray bali), Sadece
sodali sularda yasayan Inci kefali, Van Kedisi, Kirmiz1 Benekli Alabalik (Catak ve Bahgesaray
Yoresi), Otlu peynir, Uskun, Yabani Sarimsak (Sirmo) ve Mendi, Ters lale, Bahgesaray cevizi ve
Ercis tiztimi gibi endemik tiirler yillarca tiretilmekte ve yetistirilmektedir. Caligmanin yonteminde
betimsel nitelik tagiyan, betimsel tarama modeli kullanilmistir. Elde edilen veriler 1s18inda, Van
ilinin Agro-turizm potansiyeli degerlendirilmis ve 6nemine vurgu yapilmistir. Van ilinin sahip
oldugu bozulmamis dogast ile kirsal alanda tarimsal {iretimin mozaigini olusturmasi, Agro-turizm
acisindan biiyiilk 6nem tasimaktadir. Ancak bilingsiz davranilmasi sonucunda bu zengin doganin
bozulmasi kacinilmaz olacaktir. Ge¢ olmadan bu tehlikenin farkinda olmak, ¢evreye dost
yontemlerle bu potansiyeli katma degere doniistirmek gerekir.

Anahtar Kelimler: Agro turizm, Kirsal turizm, Van, Tarim
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THE CONCEPT OF AGRO-TOURISM; EXAMPLE OF VAN

Abstract

When tourism is mentioned, the trio of sea, sand and sun comes to mind. Agro tourism appears as
a sub-branch of rural tourism in alternative tourism. Agro-tourism can be defined as an activity
that provides additional income opportunities to producers in the agricultural sector and positively
affects the local and country economy, social and cultural structure. Agro-tourism allows you to
benefit from the peaceful and relaxing effect of rural areas without hindering agricultural
activities. Agricultural tourism is also known as agri or agro tourism. Agro tourism, which is a
place for people to escape to nature, is gaining more value every year. Agro-tourism offers an
opportunity for people who love the soil and animal production processes and want to get away
from the chaos of the city. The Eastern Anatolia Region, which has an altitude of approximately
1000 meters, is based on agriculture and animal husbandry as its main source of income. The aim
of this study is to reveal the potential of VVan province, located in the Eastern Anatolia Region,
with its altitude of over 1400 meters, mountainous areas, pasture and meadow areas and endemic
livestock and plant productions in terms of Agro-tourism in rural areas. Thus, it brings the province
of Van to the fore in terms of Agro-tourism. It has been produced and grown endemic species such
as Norduz Sheep breed, organic beekeeping (Bahgesaray honey), Pearl mullet that lives only in
soda waters, Van Cat, Red Spotted Trout (Catak and Bahgesaray Region), Herbed cheese, Uskun,
Wild Garlic (Sirmo) and Mendi, Inverted tulip, Bahgesaray walnut and Ercis grapes for years. In
the method of the study, a descriptive scanning model was used. In the light of the data obtained,
the Agro-tourism potential of Van province was evaluated and its importance was emphasized.
The undisturbed nature of Van province and the mosaic of agricultural production in rural areas
are of great importance in terms of Agro-tourism. However, as a result of unconscious behavior,
the degradation of this rich nature will be inevitable. It is necessary to be aware of this danger
before it is too late and to turn this potential into added value with environmentally friendly
methods.

Keywords: Agro Tourism, Rural Tourism, Van, Agriculture
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TURKIYE’DE KALKINMA PLANLARINDA SURUDURULEBILIR
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Ozet

Turizm giiniimiizde iletisim (telekomiinikasyon) ve bilgi (enformasyon) kavramlarindan sonra 21.
ylizyila damgasini vuran, diinyanin ii¢ temel hizmet sektoriinden biridir. Gelismis ve 6zellikle de
gelismekte olan tilkelerde sosyal ve kiiltiirel etkilerinin yan1 sira ekonomik getirilerinden dolay1
vazgecilmez sektorlerden biri olmustur. Turizm olgusu biiyiikk olgiide gevre kalitesine baglt
olmasina ragmen ¢evreyi olumsuz etkileyen etmenlerin basinda gelmektedir. Ozellikle, 1970°1i
yillarin sonu ve 1980’li yillarin basinda turizmin gelismesi ile ortaya ¢ikan negatif etkiler
stirdiiriilebilir turizm kavrami tartigmalarini giindeme getirmistir. Siirdiiriilebilir turizmin amaci,
insanin etkilesim i¢inde bulundugu ¢evrenin korunarak, kiiltiirel ekonomik ve biyolojik gesitliligin
idame ettirildigi ve ayn1 zamanda o bdlgeye gelen turistlerin ekonomik, sosyal ve estetik
ihtiyaglart ile gelecek nesillerin ayni ihtiyaclart karsilayabilmesi olarak ifade edilmektedir.
Aslinda siirdiiriilebilirlik ve turizm birbirini tamamlayan iki kavramdir. Bu nedenle turizm
sektoriinde ileriye yonelik gelistirilen tiim politikalarda, artik siirdiiriilebilirlik olgusu en 6ncelikli
konularin baginda yer almaktadir. Dogal, tarihi ve kiiltiirel ¢evrenin korunmasi, tekrarlanan turist
ziyaretlerinin artarak gelistirilmesi ve rekabet giiciinlin arttirilmast i¢in “Siirdiiriilebilir Turizm
Politikalarinin” uygulanmasina ihtiya¢ vardir. Turkiye’de ekonomik, sosyal ve kiiltiirel alanlarin
dahil edildigi ve biiyiime hedefinin ortaya konuldugu 5 yillik kalkinma planlar ilk kez 1963
yilinda Devlet Planlama Teskilat1 (DPT) tarafindan hazirlanmistir. Kalkinma planlar1 kapsaminda
olan turizm sektorii ve turizm sektorii ile ilgili planlamalarda, bir donemde turizm sektoriinde
ulagilmak istenen hedefler, bu hedeflere varabilmek igin yararlanilabilecek araglar, yapilacak isler
gosterilmektedir. Dokiiman incelemesine dayanan bu ¢alismanin temel amaci, Tiirkiye’de 1963
yilindan itibaren uygulanmaya baslanan kalkinma planlarinda, turizmle ilgili olarak yapilmig olan
politikalar ile belirlenmis olan hedef ve ilkelerde, turizm-gevre iliskisi, siirdiiriilebilir turizm ve
stirdiiriilebilir turizm kapsamimda degerlendirdigimiz turizm tiirlerine ne 6lgiide yer verildigini
incelemektir. Bu baglamda politika yapicilarin 1963-2028 yillarin1 kapsayan 65 yillik déneminde
kalkinma planlarinda turizm c¢evre iligskisi ve siirdiiriilebilir turizme bakis acilart
degerlendirilebilecektir.

Anahtar Kelimeler: Turizm, Cevre, Siirdiiriilebilir Turizm, Kalkinma Planlari
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SUSTAINABLE TOURISM IN DEVELOPMENT PLANS IN TURKEY: 1963-
2028 PERIOD

Abstract

Tourism is one of the three main service sectors of the world, which has left its mark on the 21st
century after the concepts of communication (telecommunication) and information (information).
It has become one of the indispensable sectors in developed and especially developing countries
due to its social and cultural effects as well as its economic returns. Although the tourism
phenomenon is largely dependent on environmental quality, it is one of the factors that negatively
affect the environment. In particular, the negative effects of the development of tourism in the late
1970s and early 1980s brought the concept of sustainable tourism to the agenda. The aim of
sustainable tourism is to preserve the environment in which people interact, to maintain cultural,
economic and biological diversity, and at the same time to meet the economic, social and aesthetic
needs of tourists coming to that region and the same needs of future generations. In fact,
sustainability and tourism are two complementary concepts. For this reason, sustainability is now
one of the top priorities in all policies developed for the future in the tourism sector. There is a
need to implement "Sustainable Tourism Policies™ in order to protect the natural, historical and
cultural environment, to increase repeat tourist visits and to increase competitiveness. In Turkey,
the State Planning Organization (SPO) prepared 5-year development plans for the first time in
1963, which included economic, social and cultural areas and set the growth target. Within the
scope of the development plans, the tourism sector and the plans related to the tourism sector show
the goals to be achieved in the tourism sector in a period, the tools that can be used to achieve
these goals, and the work to be done. The main purpose of this study, which is based on document
analysis, is to examine the extent to which the tourism-environment relationship, sustainable
tourism and the types of tourism that we consider within the scope of sustainable tourism are
included in the policies, objectives and principles determined in the development plans that have
been implemented in Turkey since 1963. In this context, it will be possible to evaluate the
perspectives of policy makers on tourism-environment relationship and sustainable tourism in
development plans in the 65-year period covering the years 1963-2028.

Keywords: Tourism, Environment, Sustainable Tourism, Development Plans
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Ozet

Dogal afetlerin en korkulani olan deprem felaketi Tiirkiye gibi fay hatlar1 tizerine kurulu olan
iilkeler igin ciddi tehdittir. Tirkiye bu deprem felaketi tehdidi ile yillardir miicadele etmekte ve bu
felakette fazla kayiplar vermektedir. 6 Subat 2023 Kahramanmaras ve Hatay merkezli
depremlerde Tiirkiye’nin 11 ili (Adana, Adiyaman, Diyarbakir, Elaz1§, Gaziantep, Hatay,
Kahramanmaras, Kilis, Malatya, Osmaniye, Sanliurfa) etkilenmis, binlerce can kaybi yasanmis ve
¢ok biiyiik yikimlar meydana gelmistir. Turizm sektoriiniin, dogal afetlerden en ¢ok etkilenen
sektorlerin baginda gelmesi de dis olaylara karsi1 dayaniksiz ve hassas oldugunu gosterir. Turizm
sektoriintin bu tiir (dogal afetler, ekonomik-siyasi krizler, ter6r vb.) dis olaylar karsisindaki hassas
yapist oldugu gibi bu olaylarin meydana getirdigi yikimlar1 ve kayiplari bir an evvel toparlama
islemlerinde de en etkili yollardan biri oldugu sdylenebilir. Alternatif turizm tiirlerinden olan
hiiziin turizmi dogal afetler, savaglar, gegmiste meydana gelen toplu 6limler, kaza ve deprem gibi
ac1 veren olaylarin diger nesiller aktarilmak amaciyla tercih edilen bir turizm tiiriidiir. Bu turizm
tiriinde empati yoluyla ziyaretcilerin yasanan olay1 hissetmeleri ve diger nesillere aktarmalari
amacglanir. Bu amacla UNESCO tarafindan tescillenen bir¢ok tarihi yapist olan, kiiltiirel
mirasimizin bir¢ok ¢esidine ev sahipligi yapan, sadece somut degerleri ile degil somut olmayan
kiiltiirel zenginliklerimize de ev sahipligi yapan Hatay ilinin hiiziin turizmi acisindan
degerlendirilmesi yapilacaktir.

Anahtar Kelimeler: Turizm, Alternatif Turizm, Hiiziin Turizmi, 6 Subat Depremleri
DISCOURSE ANALYSIS IN TERMS OF THE APPLICABILITY OF SADNESS

TOURISM IN HATAY

Abstract

Earthquake disaster, the most feared of natural disasters, is a serious threat for countries like
Turkey that are built on fault lines. On February 6, 2023, 11 provinces of Turkey (Adana,
Adiyaman, Diyarbakir, Elaz1g, Gaziantep, Hatay, Kahramanmaras, Kilis, Malatya, Osmaniye,
Sanlwrfa, Kilis, Malatya, Osmaniye, Sanliurfa) were affected by earthquakes centered in
Kahramanmarags and Hatay, resulting in thousands of casualties and massive destruction. The fact
that the tourism sector is one of the sectors most affected by natural disasters shows that it is
vulnerable and sensitive to external events. It can be said that the tourism sector is sensitive to
such external events (natural disasters, economic-political crises, terrorism, etc.) and is one of the
most effective ways to recover from the destruction and losses caused by these events as soon as
possible. Sadness tourism, which is one of the alternative tourism types, is a type of tourism
preferred to transfer painful events such as natural disasters, wars, mass deaths in the past,
accidents and earthquakes to other generations. In this type of tourism, it is aimed for visitors to
feel the event through empathy and to pass it on to other generations. For this purpose, Hatay
province, which has many historical structures registered by UNESCO, hosts many types of our
cultural heritage, and hosts not only tangible values but also intangible cultural richness, will be
evaluated in terms of grief tourism.

Keywords: Tourism, Alternative Tourism, Sadness Tourism, February 6 Earthquakes
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ENGELLI TURISTLER ICIiN ERISILEBILIR TURIZM UYGULAMALARI
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Prof. Dr. Oznur BOZKURT
Diizce Universitesi
oznurbozkurt@duzce.edu.tr
Dog. Dr. Sagbetullah MERIC
Van Yiiziincii Yil Universitesi
smeric@yyu.edu.tr

Ozet

Erisilebilir turizm, engelli ve 6zel ihtiyagli bireylerin diger insanlar gibi tatil ve seyahat
imkanlarindan ayn1 sekilde yararlanabilmelerini saglayan bir turizm tiiriidiir. Erisilebilir turizm,
engelli bireyler dahil olmak iizere yaslilar, hamileler, ¢cocuklu aileler ve gegici sakatlik yasayan
bireyleri de kapsayarak bagimsiz sekilde seyahat etmelerini ve turistik faaliyetlere katilabilmeleri
icin gerekli olan altyap1 ve hizmetlerin sunulmasini saglamaktadir. Bu baglamda olduk¢a genis
kitlelere hitap eden erisilebilir turizm uygulamalarinin potansiyeli de biiyiiktiir. Engelli turistlerin
ihtiyaglarini ve beklentilerini karsilamak turizm faaliyetlerinden memnuniyet duymalar1 agisindan
onemli oldugundan bu konuda iyilestirmeler yapmak turizm sektériindeki mevcut isletmeleri 6n
plana ¢ikaracaktir. Turistlerin ihtiyag ve beklentileri engellilik tiirline ve tercihlerine gore
degiskenlik gosterebilir. Genel beklentiler degisiklik gdsterse de engelli bireyler diger insanlar
gibi seyahat edip tatil yapmak istemektedirler. Erisilebilir turizmin gelismesi engelli turistlerin
ihtiya¢c ve beklentilerinin daha iyi karsilanmasma yardimci olacaktir. Bu gelisim igin birgok
paydasin birlikte ¢aligmasi gerekir. Sivil toplum kuruluslari ve kamu sektorii bu paydaslarin
basinda gelir. Engelli turistlerin haklarini savunarak erisilebilir turizmin gelismesinde sivil toplum
kuruluglar1 6nemli rol oynar. Aymi zamanda turizm sektoriindeki isletmelerin hizmetlerini
erigilebilir hale getirmesi de bu turizm tiiriiniin gelismesinde dnemlidir. Gelismeler sonucunda
engelli turistler icin erisilebilir turizm uygulamalar1 da 6n plana cikacaktir. Engelli haklar1 ve
erigilebilirlik konusundaki farkindalik son yillarda artmaktadir. Bu durum, turizm sektoriiniin de
engelli turistlerin ihtiyaglarinm dikkate almasina ve erisilebilirlik konusuna yatirim yapmasina yol
acmaktadir. Tiirkiye’de erisilebilir turizm hakkinda ¢aligmalar devam etmektedir. Bu baglamda
caligmanin amaci, engelli bireylerin de diger bireyler gibi seyahat etme ve tatil yapma olanagina
sahip olmasini saglayacak olan&nbsp; erisilebilirlik uygulamalarni avantaj ve dezavantajlari ile
ortaya koymaktir. Erisilebilir turizm uygulamalarindan Orneklerin de degerlendirildigi bu
calismada konu kavramsal bir gerceveden ele alinacaktir ve erisilebilir turizmin gelismesi i¢in
oneriler sunulacaktir.

Anahtar Kelimeler: Erigilebilir turizm, Engelli turistler, Turizm uygulamalari, Turizm.
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ACCESSIBLE TOURISM APPLICATIONS FOR DISABLED TOURISTS
Abstract

Accessible tourism is a type of tourism that enables disabled and special needs individuals to
benefit from holiday and travel opportunities in the same way as other people. Accessible tourism
includes the elderly, pregnant women, families with children and individuals with temporary
disabilities, including disabled individuals, and provides the infrastructure and services necessary
for them to travel independently and participate in touristic activities. In this context, the potential
of accessible tourism applications that appeal to a wide range of audiences is also great. Since
meeting the needs and expectations of disabled tourists is important for their satisfaction with
tourism activities, making improvements in this regard will bring existing businesses in the
tourism sector to the fore. Tourists' needs and expectations may vary depending on the type of
disability and preferences. Although general expectations vary, disabled individuals want to travel
and vacation like other people. The development of accessible tourism will help to better meet the
needs and expectations of disabled tourists. For this development, many stakeholders need to work
together. Non-governmental organizations and the public sector are among these stakeholders.
Non-governmental organizations play an important role in the development of accessible tourism
by defending the rights of disabled tourists. At the same time, it is important for businesses in the
tourism sector to make their services accessible in the development of this type of tourism. As a
result of the developments, accessible tourism practices for disabled tourists will also come to the
fore. Awareness of disability rights and accessibility has been increasing in recent years. This
situation causes the tourism sector to take into account the needs of disabled tourists and invest in
accessibility. Studies on accessible tourism continue in Turkey. In this context, the aim of the
study is to reveal the advantages and disadvantages of accessibility applications that will enable
disabled individuals to have the opportunity to travel and vacation like other individuals. In this
study, where examples of accessible tourism practices are also evaluated, the subject will be
discussed from a conceptual framework and suggestions will be presented for the development of
accessible tourism.

Keywords: Accessible tourism, Tourists with disabilities, Tourism practices, Tourism.
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KORZUT KALESI’NIN TURIZM POTANSIYELI ACISINDAN
DEGERLENDIRILMESI

Yiiksek Lisans Ogrencisi Nazmi ORENLI
Van Yiiziincii Y11 Universitesi
Ozet

Urartu Krallig1 Orta Demir Caginda bu bélgede 6nemli merkezler kurmuslardir. Bu merkezlerden
en 6nemli olan1 Kral Minua (MO 810-785/780) tarafindan kurulan Koérziit Kalesidir. Kale
Muradiye Ilge merkezinin 9 km giineyinde Ulusar mahallesi sinirlar icerisinde yer almaktadir.
Korziit Kalesi, Muradiye Ovasinda, ovay1 tamamen goren dogal bir tepe tizerinde kurulmustur.
Kalenin kuruldugu tepeyle bitisik giineydogu tarafinda bulunan tepede ise nekropol alant
bulunmaktadir. Kale simdiye kadar bir¢ok arastirmaci tarafindan incelenmistir. Korziit Kalesinin
turizm potansiyeli acisindan 6nde gelen 6zgiin degerleri sur duvarlari, tapinak ve yazitlaridir.
Korziit kalesi ve ¢evre kdylerde ¢ogu bugiin Van Miizesine tasinmis ¢ok sayida Urartu donemine
ait ¢ivi yazili kitabeler tespit edilmistir. Kalede yapilan son ¢alismalarda susi tapinaginda ii¢ adet
yazit tespit edilmis bu yazitlar ile Van miizesine gotiiriilen yazitlar arasinda benzerliklerinden
dolay1 bu yazili kitabelerin Koérziit Kalesi’nden gittigi disiiniilmektedir. Korziit kalesi’nin Urartu
krallik doneminde bolgedeki 6nemini anlamamizi saglayacak verileri ortay ¢ikartmasi agisindan
biliylik 6nem tasimaktadir. Kale ve tapinakta yapilacak Roleve, Restitiisyon ve Restorasyon
projeleri ile birlikte kale, turizm destinasyonuna eklenmesi Bolge Kiiltiir ve turizmine katki
saglayacag diisiiniilmektedir.

Anahtar Kelimeler: Urartu, Korziit, Yazit, Turizm
EVALUATION OF KORZUT FORTRESS IN TERMS OF TOURISM POTENTIAL
Abstract

The Urartu Kingdom established important centres in this region during the Middle Iron Age. The
most important of these centres is the Korziit Fortress founded by King Minua (810-785/780 BC).
The fortress is located 9 km south of Muradiye district centre within the borders of Ulusar
neighbourhood. Korziit Castle is located on a natural hill in the Muradiye Plain, overlooking the
plain completely. There is a necropolis area on the southeast side of the hill adjacent to the hill
where the fortress was built. The castle has been analysed by many researchers so far. The
prominent unique values of Korziit Fortress in terms of tourism potential are the fortification walls,
temple and inscriptions. In Korziit fortress and the surrounding villages, many cuneiform
inscriptions belonging to the Urartian period, most of which have now been moved to the Van
Museum, were found. Three inscriptions were found in the temple of Susi during the recent works
carried out in the fortress. Due to the similarities between these inscriptions and the inscriptions
taken to the Van Museum, it is thought that these inscriptions came from Korziit Fortress. It is of
great importance in terms of revealing the data that will enable us to understand the importance of
the Korziit fortress in the region during the Urartian kingdom period. With the Relief, Restitution
and Restoration projects to be carried out in the fortress and temple, it is thought that adding the
fortress to the tourism destination will contribute to the culture and tourism of the region.

Keywords: Urartian, Korziit, Inscriptions, Tourism
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GIDA DEMOKRASISIi: SISTEMATIK BiR DERLEME
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Ozet

[Ik kez Tim Lang (1999) tarafindan ortaya atilan gida demokrasisi kavrami son yillarda gida
yonetimi alaninda 6nemli bir tartisma ve arastirma konusu haline gelmistir. Clinkii, mevcut gida
sistemi yogun iiretimden kaynaklanan gevresel sorunlara, suyun asir1 tiikketimine, toprak yapisinin
bozulmasina, hava kirliligine yol agmas1 ve biyolojik cesitlilik kaybina neden olmasi sebebiyle
elestirilmektedir. Ayrica, gida lizerindeki somiiriicii ekonomik iliskiler, gida giivensizligi, yetersiz
beslenme, gegim sikintisi, yag, seker acisindan zengin islenmis gidalarin tiiketilmesine bagl
olarak dejeneratif hastaliklarin ¢cogalmasi diinya giindemindeki 6nemli konulardir (Bornemann ve
Weiland, 2019). Lang (1999), "yeterli, uygun fiyath, giivenli, insani ve kiiltiirel agidan uygun
beslenmeyi" saglayacak bigimde "gidaya erisimin ve gida sisteminden kolektif olarak
yararlanmanmn" 6nemini vurgulamigtir. Gida demokrasisi kavrami da bu noktada ortaya ¢ikmakta
olup stirdiirtilebilir bir gida sistemi olusturmay1 amaglamaktadir. Gida demokrasisi, gidanin nasil
tretilip tiiketilmesi gerektigi konusunda alternatif bir bakis a¢isi sunan ve gida sisteminin
sekillenmesine halkin aktif katiliminin saglanmasi gerektigini savunan toplumsal bir harekettir.
Yurttaslik kavrami iizerine temellendirilen gida demokrasisi 6zel tesebbiisiin kiiresel gida iiretim
zinciri tizerindeki artan baskici yaklagimina karsi tim yurttaglarin giivenli kosullarda iiretilen,
uygun fiyatli, saglik agisindan faydali gidalara erisim hakki oldugunu savunmaktadir. Bu
calismanin amaci gida demokrasisi konusuyla ilgili olarak yapilan arastirmalari inceleyerek
sistematik ve bilimsel bir sentez sunmaktir. Bu baglamda ¢aligmada gida demokrasisi kavraminin
ve kapsaminin ne oldugu sorusuna yanit aranmistir.

Anahtar kelimeler: Gida demokrasisi, Gida Sistemi, Gida Politikas1, Siirdiiriilebilirlik. -
FOOD DEMOCRACY: ASYSTEMATIC REVIEW
Abstract

The concept of food democracy, first put forward by Tim Lang (1999), has become an important
topic of discussion and research in the field of food management in recent years. Because the
current food system is criticized for causing environmental problems resulting from intensive
production, excessive consumption of water, deterioration of soil structure, air pollution and loss
of biodiversity. In addition, exploitative economic relations on food, food insecurity, malnutrition,
financial difficulties, and the proliferation of degenerative diseases due to the consumption of
processed foods rich in fat and sugar are important issues on the world agenda (Bornemann and
Weiland, 2019). Lang (1999) emphasized the importance of “access to food and collectively
benefiting from the food system” to ensure “adequate, affordable, safe, humane and culturally
appropriate nutrition.” The concept of food democracy also emerges at this point and aims to
create a sustainable food system. Food democracy is a social movement that offers an alternative
perspective on how food should be produced and consumed and advocates the active participation
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of the public in shaping the food system. Food democracy, based on the concept of citizenship,
defends that all citizens have the right to access food produced under safe conditions, at affordable
prices and beneficial to health, against the increasingly oppressive approach of private enterprise
on the global food production chain. The aim of this study is to examine the research on food
democracy and present a systematic and scientific synthesis. In this context, the study sought an
answer to the question of what the concept and scope of food democracy is.

Keywords: Food democracy, Food system, Food policy, Sustainability-
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SURDURULEBILIR TURIZM VE OTANTIK DENEYIMLERIN BIRLESIMI:
YEREL KULTURLERIN KORUNMASI

Dr. Ogr. Uyesi Gizem CORMAN
Istanbul Nisantas1 Universitesi
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Ozet

Turizm deneyimlerinde turistlerin moderniteden kagisi modern yasamin getirdigi stres, karmasa
ve rutinden uzaklagma arzusunu ifade etmektedir. Modern hayatin hizi, rekabeti, teknolojik
bagimliligi ve endiistriyellesmenin getirdigi standartlasma, bazi insanlari dogal ve otantik
deneyimler aramaya yonlendirmektedir. Modernitenin getirdigi standardizasyon ve Kkiiltiirel
homojenlesme karsisinda birgok turist yerel kiiltiirlerin, geleneklerin ve dogal giizelliklerin otantik
deneyimler sunabilecegi yerlere yonelmektedir. Yerel mutfagi deneme, el sanatlarini gozlemleme,
yerel festivallere katilma gibi aktiviteler turistlere modern yasamin disinda gergek ve 6zgiin
deneyimler sunmaktadir. Alternatif turizm olarak adlandirilan bu tiir turizm deneyimleri dogal,
tarihi ve kiiltiirel kaynaklar1 korumaya ve siirdiiriilebilir turizm uygulamalarini desteklemeye
odaklanmaktadir. Bu tiir deneyimler, yerel ekonomileri ve topluluklart olumlu yonde etkiledigi
kadar kiiltiiriin metalagtirilip sahnelenmesi konusunda olumsuz yonde de etki saglayabilmektedir.
Bu caligma destinasyonun sahip oldugu otantik degerlerin siirdiiriilebilir turizm anlayisiyla
korunmasi, kullanilmast ve gelecek kusaklara aktarilmasimi konu edinmistir. Dolayisiyla bu
caligma ile destinasyon rekabet avantaji saglamasi, ziyaretc¢i sayisinin artirilmasi amaci ile dogal,
tarihi ve kiiltiirel degerlerin metalastirilmasi arastirilmis ve kiiltiirel degerlerin gelecek kusaklara
aktarilmasinda turizm sektoriinde otantik unsurlarin siirdiiriilebilir turizm anlayis1 perspektifinde
incelenmesi amaglanmaktadir. Calismanin temel yontemi literatiir incelemesine dayanmaktadir.
Calismada kullanilan ikincil kaynaklar ile turizmde somut ve somut olmayan kiiltiirel miras
unsurlarmin otantiklik ve siirdiiriilebilirlik eksininde kuramsal bir degerlendirmesi yapilmustir.

Anahtar Kelimeler: Otantiklik, Stirdiiriilebilir Turizm, Yerel Kiiltir

THE COMBINATION OF SUSTAINABLE TOURISM AND AUTHENTIC
EXPERIENCES: PRESERVING LOCAL CULTURES

Abstract

In tourism experiences, tourists' escape from modernity expresses their desire to get away from
the stress, chaos and routine that modern life brings. The speed of modern life, competition,
technological dependence and standardization brought about by industrialization lead some people
to seek natural and authentic experiences. In the face of standardization and cultural
homogenization brought about by modernity, many tourists turn to places where local cultures,
traditions and natural beauties can offer authentic experiences. Activities such as trying local
cuisine, observing handicrafts, and participating in local festivals offer tourists real and original
experiences outside of modern life. This type of tourism experiences, called alternative tourism,
focuses on preserving natural, historical and cultural resources and supporting sustainable tourism
practices. While such experiences have a positive impact on local economies and communities,
they can also have a negative impact on the commaodification and staging of culture. This study is
about preserving, using and transferring the authentic values of the destination to future
generations with the understanding of sustainable tourism. Therefore, this study investigates the
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commodification of natural, historical and cultural values in order to provide a destination
competitive advantage and increase the number of visitors, and aims to examine authentic
elements in the tourism sector from the perspective of sustainable tourism understanding in
transferring cultural values to future generations. The basic method of the study is based on
literature review. A theoretical evaluation was made of the secondary sources used in the study
and the tangible and intangible cultural heritage elements in tourism in terms of authenticity and
sustainability.

Keywords: Authenticity, Sustainable Tourism, Local Culture
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SIRNAK IDIiL ILCESINDE HRISTIYANLARA AIT MiMARI ESERLER

Ars. Gor. Hiiseyin SAN
Van Yiiziincii Y1l Universitesi
huseyinsan@yyu.edu.tr
Ozet

Tiirkiye'nin dogusunda bulunan Sirnak ili, Anadolu ve Mezopotamya kiiltiirlerinin bulustugu ve
etkilesimin fazla oldugu bir konumda yer almaktadir. Tarihsel acidan zengin bir ge¢mise sahip
olan bu bolge, cesitli medeniyetlerin izlerini barmdirmaktadir. Uzun yillar boyunca birgok
uygarligin merkezi olan ve gegis yolu olarak kullanilan Sirnak topraklari, Kiirtler, Siiryaniler,
Tirkler ve Araplar gibi farkli milletlere, Hristiyan, Miisliman ve Ezidi gibi farkli inang
topluluklarma da ev sahipligi yapmustir. Turabdin Bolgesi’nin sinirlarinda yer alan Idil’de, M.S.
2 ve 3. yiizyillarda Hristiyanlik inanci yayilmaya baglamis, buna paralel olarak da birgok manastir
ve kilise insa edilmistir. Bu bildirinin temel hedefi, Sirnak'in 1dil ilgesindeki Hristiyan topluluguna
ait manastir ve kiliselerin plan tiplerini ve mimari 6zelliklerini detayli bir sekilde inceleyip
glinimiizdeki durumlarini degerlendirmektir. Tarafimizca gerceklestirilen saha g¢alismalart
kapsaminda, 1dil ilgesi ve gevresinde toplam kirk bes adet manastir ve kilise tespit edilmistir. Bu
yapilardan yedisi ilge merkezinde bulunurken geri kalanlari gesitli kdylerde yer almaktadir.
Incelenen yapilarin plan ve mekan anlayisi, mimari dgeleri ve yapilarda kullanilan malzemeler
anlatilmis ayrica Sirnak, Mardin, Hakkari ve Van gibi diger bolgelerdeki Hristiyan kiliseleriyle
kargilagtirilarak ayrintili bir degerlendirme yapilmistir. Elde edilen dénemli bilgilerden biri bu
yapilarin ¢ogunun 2000’li yillardan itibaren Siiryani cemaati tarafindan onarildig1 veya yeni
bastan insa edildigidir. Bir baska sonug ise ¢ok sayida mimari eserler bulunmasina kargin siisleme
programi acisindan oldukga sade olmalaridir. Idil ilgesi ve kdylerinde bulunan Hristiyan inancina
ait dini kiilttir varliklari, tilkemizde 6nemli kiltiirel miras eserleri olarak kabul edilmekte olup her
yil binlerce yerli ve yabanci turistin ziyaret ettigi onemli turistik yerlerinden biridir.

Anahtar Kelime: Sirnak, idil, Siiryani, Manastir, Kilise, Mimari

CHRISTIAN ARCHITECTURAL MONUMENTS IN THE DISTRICT OF IDIL,
SIRNAK

Abstract

Located in the eastern part of Turkey, Sirnak province stands at a crossroads of Anatolian and
Mesopotamian cultures, where significant interaction has taken place. This region, with a rich
historical past, bears traces of various civilizations. For many years, the lands of Sirnak have been
home not only to different ethnic groups such as Kurds, Assyrians, Turks, and Arabs but also to
various religious communities including Christians, Muslims, and Yazidis. In the town of Idil,
situated within the Tur Abdin region, Christianity began to spread in the 2nd and 3rd centuries,
leading to the construction of numerous monasteries and churches over time. The primary aim of
this study is to analyze in detail the architectural characteristics and layout types of monasteries
and churches belonging to the Christian community in the district of idil in Sirnak, and to evaluate
their current situation. Through fieldwork conducted by our team, a total of 45 monasteries and
churches have been identified in and around the district of idil. While seven of these structures are
located in the town center, the rest are situated in various villages. The study provides a
comprehensive analysis of the layout, spatial concept, architectural elements, and materials used
in these structures, along with a detailed comparison with Christian churches in other regions such
as Sirnak, Mardin, Hakkari, and Van. One significant finding is that many of these structures have
been renovated or rebuilt since the 2000s, often through endowments by the Syriac community.
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Another notable observation is that despite the abundance of architectural monuments, they tend
to be relatively modest in terms of decorative programs. The cultural assets pertaining to the
Christian faith found in the district of idil and its villages are considered significant cultural
heritage sites in our country, attracting thousands of local and foreign tourists annually.

Keywords: Sirnak, Idil, Syriac, Monastery, Church, Architecture
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Gastronomi festivalleri, yerel yemek kiiltliriiniin tanitimmi ve turizm destinasyonlarinin
¢ekiciligini artirmada 6nemli bir rol oynamaktadir. Bu festivaller genellikle belirli bir bolgenin ya
da tilkenin yemek ve igecek cesitliligini, yerel lezzetlerini ve mutfak kiiltiiriinii tanitmay1 amaglar.
Ayrica, gastronomi festivalleri genellikle miizik, sanat ve eglence etkinlikleriyle de desteklenir.
Bu tiir etkinlikler, turizmi tegvik etmek, yerel ekonomiyi canlandirmak ve gastronomik mirasi
korumak i¢in 6nemli bir rol oynar. Bu arastirma, gastronomi festivallerinin turizmi canlandirma
ve ekonomiye katki saglama potansiyelini belirlemek i¢in yapilmistir. Caligmanin amaglari
dogrultusunda ilk olarak gastronomi festivallerini konu alan literatiir ayrtili bir sekilde
incelenmistir. Bu islemin ardindan ulasilan bilgiler igerik analizine tabi tutulmustur. Yapilan igerik
analizi sonucunda gastronomi festivallerinin ¢ekicilik unsurlarinin lezzet, kesfetme, ¢esitlilik ve
yerli / yabanci sefler ile tanigma seklinde adlandirilabilecek dort tema etrafinda kiimelendigi
goriilmiistiir. Calismada ayrica gastronomi temali festivaller diizenleyen destinasyonlarin
ekonomik girdilerinde genel olarak bir artig oldugu tespit edilmistir. Elde edilen bulgularin basta
yerel yoOnetimler olmak tiizere sektér temsilcilerine yeni bakis agilari kazandiracagi
diisiiniilmektedir.

Anahtar Kelimeler: Gastronomi, Gastronomi festivalleri, Turizm, Ekonomi

TOURISM ATTRACTIVENESS AND CONTRIBUTION OF
GASTRONOMY FESTIVALS TO THE ECONOMY::

Abstract

Gastronomy festivals play an important role in promoting local food culture and increasing the
attractiveness of tourism destinations. These festivals generally aim to introduce the food and
drink diversity, local flavors, and culinary culture of a particular region or country. Additionally,
gastronomy festivals are often supported by music, art, and entertainment events. Such events play
an important role in promoting tourism, stimulating the local economy, and preserving
gastronomic heritage. This research was conducted to determine the potential of gastronomy
festivals to stimulate tourism and contribute to the economy. For the purposes of the study, firstly,
the literature on gastronomy festivals was examined in detail. The information obtained after this
process was subjected to content analysis. As a result of the content analysis, it was seen that the
attractive elements of gastronomy festivals were clustered around four themes that can be named
as taste, discovery, diversity, and meeting local/foreign chefs. The study also found that there is a
general increase in the economic input of destinations that organize gastronomy-themed festivals.
It is thought that the findings obtained will provide new perspectives to sector representatives,
especially local governments.

Keywords: Gastronomy, Gastronomy festivals, Tourism, Economy
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YAYLA TURIZM DESTINASYONLARININ GELISIMDEKI ENGELLER:
ORDU iLi ORNEGI®

Dog¢. Dr. Zafer TURKMENDAG
Atatiirk Universitesi
zafer.turkmendag@gmail.com
Zehra TURAN
Atatiirk Universitesi
zehratrn5252@gmail.com

Ozet

Tiirkiye’nin 6zellikle Dogu Karadeniz Bdlgesi’nde bulunan zengin ve gesitli yaylalari turizm
acisindan biiylik 6nem arz etmekte ve turistler tarafindan sik¢a ziyaret eden popiiler
destinasyonlara ev sahipligi yapmaktadir. Buna ragmen bazi ¢ok bilinen yaylalarin yeterli diizeyde
gelisemedigi ve turist ¢ekemedigi bilinmektedir. Bu nedenle yayla destinasyonlarinin neden
gelisemedikleri ve gelisiminin Oniindeki engelleri belirlemek bu aragtirmanin amacini
olugturmaktadir. Nitel arastirma yontemi yaklasimiyla 30 katilimci ile yar1 yapilandirilmis form
araciligiyla miilakatlar yapilmistir. Aragtirmanin bulgularina gére kodlar kategoriler belirlenerek
fiziki ¢evre, pazarlama, sosyo-kiiltiirel ve ekonomik engeller olmak {izere temalara ulagilmistir.
Arastirmacilar ve planlamacilar i¢in destinasyon gelisimine yonelik teorik ve pratik Oneriler
sunmaktadir.

Anahtar Kelimeler: Destinasyon, Destinasyon Gelisimi, Yayla turizmi, Karadeniz.

OBSTACLES IN THE DEVELOPMENT OF HIGHLAND TOURISM DESTINATIONS:
THE CASE OF ARMY PROVINCE

Abstract

Turkey's varied and diverse plateaus, especially in the Eastern Black Sea Region, are of great
importance in terms of tourism and are home to popular destinations frequently visited by tourists.
Despite this, it is known that some of the well-known highlands are not sufficiently developed and
cannot attract tourists. For this reason, the aim of this research is to determine why highland
destinations cannot develop and the obstacles to their development. With a qualitative research
method approach, interviews were conducted with 30 participants through a semi-structured form.
According to the findings of the research, codes and categories were determined and themes were
reached as physical environment, marketing, socio-cultural and economic barriers. It offers
theoretical and practical suggestions for destination development for researchers and planners.
Keywords: Destination, Destination Development, Highland tourism, Black Sea.

Keywords: Destination, Destination Development, Highland tourism, Black Sea.

® Bu arastirma TUBITAK tarafindan 2209A projesi olarak desteklenmistir.
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SEHIR PAZARLAMASINDA SPOR REKABET AVANTAJI OLABILIR Mi?
TURKIYE VOLEYBOL KADINLAR 2.LiGi UZERINDEN ICERIK ANALIZi

Dr. Ogr. Uyesi Kazinm MERT
Sakarya Universitesi
kmert@sakarya.edu.tr

Ozet

Bu calisma, spor endiistrisinin sehir pazarlamasinda nasil etkili oldugunu voleybol bransi
tizerinden arastirmaktadir. Caligmanin arastirma evrenini Tiirkiye Voleybol Federasyonu 2023-
2024 sezonu Kadin 2. Ligi olusturmaktadir. Lig etabini 16 grupta 139 kadin voleybol takimi kendi
gruplarinda yer alan takimlarla deplasmanli olarak tamamlamistir. Ceyrek final karsilamalart
toplam 32 takim Eskisehir’de 4 grup, Kiitahya ve Afyonkarahisar’da 2 grup olmak fizere
tamamlanmistir. Yari final ve final maglar1 Eskigehir’de yapilmistir. Lig etabinda gruplarda yer
alan takimlar maglarin1 kendi il ve ilge disinda deplasmanl olarak tamamlamiglardir. Ceyrek, yari
final ve finale kalan takimlar karsilamalarini organizasyonun yapildig: illerde yapmuislardir.
Calismada farkli il ve ilgelerde yer alan takimlarda oynayan oyuncularin kendi ile ve il¢elerinin
disinda yeni yerler gormeleri ve yasamlarina farkindalik olusturacak daha 6nce gitme firsat1 ya da
imkanin olmadigi il ve ilgeleri goérmelerinin etkilerini gehir pazarlamasi bakimindan
incelemektedir. Sporun sehir pazarlamasinda turizm, gastronomi, ulasim, tesislesmenin etkisi gibi
konularda olusturacagi rekabet avantajlarinin ve gelecekte yapilmasi gerekli olan yatirimlarin
neler olabilecegi konular1 incelenmistir.

Anahtar Kelimeler: Spor Pazarlamasi, Voleybol, Sehir Pazarlamasi

CITY MARKETING CAN SPORT BE ACOMPETITIVE ADVANTAGE?
CONTENT ANALYSIS ON TURKISH VOLLEYBALL WOMEN'S 2ND
LEAGUE

Abstract

This study investigates how the sports industry is effective in city marketing through the volleyball
branch. The research population of the study consists of the Women's 2nd League of the Turkish
Volleyball Federation for the 2023-2024 season. The league stage was completed by 139 women's
volleyball teams in 16 groups away from the teams in their groups. Quarterfinal matches were
completed with a total of 32 teams in 4 groups in Eskisehir and 2 groups in Kiitahya and
Afyonkarahisar. Semi-final and final matches were held in Eskisehir. In the league stage, the teams
in the groups completed their matches away from their provinces and districts. Teams that reached
the quarter, semi-final and final matches played their matches in the provinces where the
organization was held. The study examines the effects of the players playing in teams located in
different provinces and districts seeing new places outside their own provinces and districts and
seeing provinces and districts where they did not have the opportunity or opportunity to go before
to create awareness in their lives in terms of city marketing. The competitive advantages that sports
will create in city marketing in areas such as tourism, gastronomy, transportation, and the impact
of facilities and the investments that need to be made in the future are examined.

Keywords: Sports Marketing, VVolleyball, City Marketing
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TURIZM ALANINDA SOSYAL MEDYA CALISMALARINA ILiSKIN
PERSPEKTIF: 2010- 2024 YILLARI ARASINDA BiBLiYOMETRIK BiR
iINCELEME

Dr. Ogr. Uyesi Meral BUYUKKURU
Nevsehir Hac1 Bektas Veli Universitesi
mbuyukkuru@nevsehir.edu.tr
Yasin GUNDEN
Nevsehir Hac1 Bektas Veli Universitesi
yasingunden@nevsehir.edu.tr
Ozet

Sosyal medya kullanicilar1 seyahate ¢ikmadan Once turistik iiriin ve hizmetler hakkinda bilgi
almak, planlamak, organize etmek ve 6grenmek icin seyahat bilgileri ve dnerileri aramaktadir.
Diger yanda bunlari Onceden deneyimlemis kullanicilar daha oOnce deneyimledikleri
destinasyonlar, turistik {irin ve hizmetler hakkindaki deneyimlerini ve degerlendirmelerini
paylasmak i¢in sosyal ag platformlarini kullanmaktadir. Bu araci sayesinde insanlar, bir turistik
destinasyonu ziyaret etmeye karar verirken diger tiiketicilerin goriislerine giderek daha fazla
giivenmekte ve bu da seyahat planlamasi ve turizm pazarlamasi igin merkezi 6neme sahiptir.
Sonug olarak, incelemeler ve goriisler turistik tirin ve detsinasyonlara olan talep iizerinde 6nemli
bir etkiye sahiptir. Akademik olarak sosyal medyaya iligkin literatiir internet agmin hizla
yayginlagmasina paralel olarak son 10 yilda 6nemli oranda artmistir. Bu durumda, turizmde sosyal
medyanin durumu konusundaki arastirmalarin 6zetlenmesi ve gelecekteki aragtirma yonlerinin
belirlenebilmesi i¢in bir inceleme yapilmasi dnemlidir. Bu ¢alismada 2010-2024 yillar1 arasinda
Web of Science veri tabaninda taranan dergilerde yayimlanan, baslik ve anahtar kelimeler
igerisinde “turizm” ve “sosyal medya” kavramlariin gectigi 781 arastirma makalesinde, sosyal
medya ile ilgili dinamik egilimleri ve akademik noktalar1 ortaya g¢ikarmak i¢in bibliyometrik
analize dayali yontem uygulanmistir. Sonuglar gostermektedir ki arastirmalarin yayimlandigi
kategoriler arasinda Konaklama Eglence Spor Turizmi %58 oraninda ilk sirada, %20 Yonetim
kategorisinde, %11 Cevre Calismalar1 kategorisinde, %10 Isletme kategorisindeki dergiler
icerisinde yayimlanmistir. En fazla yayimlanan dergiler arasinda ise sirasiyla Sustainability,
Current Issuues in Tourism, Tourism Management, Journal of Travel Research bulunmaktadir. En
cok yayma ve uluslararasi ortak yazarhiga Cin Halk Cumhuriyeti, ABD ve Ispanya yazarlari
sahipken, en etkili kurum ise Cin Ulusal Doga Bilimleri Vakfi’dur.

Anahtar Kelimeler: Turizm, sosyal medya, bibliyometri,

PERSPECTIVE ON SOCIAL MEDIA STUDIES IN THE FIELD OF TOURISM:
A BIBLIOMETRIC REVIEW BETWEEN 2010 AND 2024

Abstract

Social media users are looking for travel information and recommendations to plan, organize and
learn about tourist products and services before traveling. On the other hand, users who have
experienced these before use social networking platforms to share their experiences and
evaluations about the destinations, touristic products and services they have experienced before.
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Thanks to this intermediary, people increasingly rely on the opinions of other consumers when
deciding to visit a tourist destination, which is central to travel planning and tourism marketing.
As a result, reviews and opinions have a significant impact on the demand for tourist products and
destinations.Academic literature on social media has increased significantly in the last 10 years in
parallel with the rapid spread of the internet network. In this case, it is important to summarize the
research on the state of social media in tourism and conduct a review to identify future research
directions. In this study, 781 research articles published in journals scanned in the Web of Science
database between 2010 and 2024, where the concepts of "tourism" and "social media" were
mentioned in the titles and keywords, were analyzed based on bibliometric analysis to reveal
dynamic trends and academic points related to social media. method has been applied.The results
show that among the categories in which the research was published, Hospitality Leisure Sports
Tourism ranked first with 58%, 20% were published in the Management category, 11% were
published in the Environmental Studies category, and 10% were published in the Business
category. Among the most published journals are Sustainability, Current Issues in Tourism,
Tourism Management, Journal of Travel Research, respectively. While the authors from the
People’'s Republic of China, the USA and Spain have the most publications and international co-
authorships, the most influential institution is the National Natural Science Foundation of China.

Keywords: Tourism, social media, bibliometric
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KARANLIK TURIZMIN KURESEL VE YEREL BOYUTLARI:
KAHRAMANMARAS DEPREMLERI UZERINDEN BiR MODEL CALISMASI

Mine KORKUT
mnkrkt2@gmail.com
Ayse Riimeysa Giiden
Erciyes Universitesi
rumeysaaysel12@gmail.com
Ozet

Trajik ve felaket olaylar ile iligkilendirilen “Dark Tourism” kavrami Tiirk¢e’de karanlik, kara
turizm ya da hiizin/keder turizmi olarak ifade edilmektedir. Karanlik turizm; savaglarin,
soykirimlarin, katliamlarin ve biyiik afetlerin etkilerini ve izlerini merak edenlerce
gerceklestirilen seyahatleri ifade etmektedir. Son yillarda degisen turist motivasyonu karanlik
turizmin yerel ve ulusal katkilarni giindeme tagimaktadir. Insani krizler, karanlik turizm
destinasyonunu ortaya ¢ikarmaktadir. Srebrenitsa ve Canakkale anit mezarlar, Ruanda’da
soykirim anitlar1 ve Amerika’daki kolelik tarihini anlatan yerler, Tiirkiye'deki bazi cezaevleri,
Almanya’da Berlin Yahudi Miizesi ve Polonya’daki Auschwitz Nazi toplama kampi karanlik
turizmin 6nemli drnekleri arasinda yer almaktadir. Karanlik turizm destinasyonlarinin en 6nemli
ozelligi soz konusu olaylara farkindalik saglamaktir. Karanlik turizm destinasyonlari, tarihi
olaylara veya toplumsal gergeklere taniklik etme firsati sunmaktadir. Afet sonrasi hasar almis
bolgeler, afet bilinci ve farkindaligiin arttirilmasi amaciyla karanlik turizmin destinasyon alani
acisindan biiyiik bir 6neme sahiptir. Afet destinasyonlarina; 2004 Hint Okyanusu depremi ve
tsunamisinin sembolik aniti, egitim ve sigmak amaci tagiyan Endonezya’da bulunan Aceh
Tsunami Miizesi, Ukrayna’daki Cernobil Miizesi, Veziiv Yanardagi’nin patlamasi sonucu sehrin
kalintilarinin bulundugu italya’daki Pompeii Miizesi ve ABD’deki New Orleans I1. Diinya Savasi
Miizesi 6rnek olusturmaktadir. Hirosima ve Nagasaki'de niikleer bomba sonrasi olusan zararin
etkisini gosteren miizeler sadece hayatini kaybedenlere bir onurlandirma ya da yasanan acilara
saygl gosterme amact tasimamaktadir; ayni zamanda hem yerli turistlere milli ve manevi
duygulari olusmasini desteklerken, hem de yabanci turistlere tarihi bir perspektif sunarak niikleer
silahsizlanma konularinda farkindalik saglamaktadir. Tehlike ve risklerin boyutlari, etkileri ve
yasanan zorluklarin gorsellestirilmesi gelecek afetlere karst direncin arttirilmas: amaciyla afet
hasarli bolgelerin turizm alanina doniistiiriilmesi afet topluluklarmin egitim ve kalkinmasini
desteklemektedir. Bu caligma ile karanlik turizmin diinya genelindeki farkli modelleri ele
almmistir. Bu modellerin bolgelere sagladigi katkilarin 1s1ginda 6-8 Subat 2023 tarihli
Kahramanmaras merkezli depremlerin karanlik turizm destinasyonu ig¢in iilkemizde
uygulanabilecek etkili bir model ¢aligmasi dnerilmektedir.

Anahtar Kelimeler: Afet turizmi, karanlik turizm, afet bilinci ve farkindaligi, Kahramanmarag
depremi

THE GLOBAL AND LOCAL DIMENSIONS OF DARK TOURISM: A MODEL
STUDY BASED ON THE KAHRAMANMARAS EARTHQUAKES

Abstract

The concept of "Dark Tourism," associated with tragic and catastrophic events, is expressed in
Turkish as karanlik turizm, kara turizm, or hiiziin/keder turizmi. Dark tourism refers to travels
undertaken by those interested in exploring the effects and traces of wars, genocides, massacres,
and major disasters. The changing motivations of tourists in recent years have brought local and
national contributions of dark tourism to the forefront. Humanitarian crises are revealing dark
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tourism destinations. Examples of such destinations include the Srebrenica and Canakkale
memorial graves, genocide memorials in Rwanda, sites depicting the history of slavery in
America, some prisons in Turkey, the Berlin Jewish Museum in Germany, and the Auschwitz
Nazi concentration camp in Poland, all of which are significant examples of dark tourism. The
primary characteristic of dark tourism destinations is to raise awareness of the events in question.
These destinations provide an opportunity to witness historical events or societal realities. Post-
disaster areas are of great importance in terms of dark tourism destinations for increasing disaster
awareness and consciousness. Examples of disaster destinations include the symbolic monument
of the 2004 Indian Ocean earthquake and tsunami, the Aceh Tsunami Museum in Indonesia
serving educational and shelter purposes, the Chernobyl Museum in Ukraine, the Pompeii
Museum in Italy, where remnants of the city destroyed by the eruption of Mount Vesuvius are
found, and the World War Il Museum in New Orleans, USA. Museums in Hiroshima and Nagasaki
depicting the damage caused by nuclear bombs not only serve to honor the deceased or show
respect for the suffering but also support the formation of national and spiritual sentiments among
local tourists and provide a historical perspective to foreign tourists, thus raising awareness of
nuclear disarmament issues. Visualizing the dimensions, effects, and hardships of dangers and
risks supports the transformation of disaster-damaged areas into tourism areas to increase
resistance to future disasters and support the education and development of disaster communities.
This study discusses different models of dark tourism worldwide. In the light of the contributions
of these models to regions, an effective model study is recommended for the dark tourism
destination of the earthquakes centered in Kahramanmaras on February 6-8, 2023, which can be
implemented in our country

Keywords: Disaster tourism, dark tourism, disaster awareness and consciousness,
Kahramanmarag earthquake
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OTEL YONETICILERININ SOSYAL MEDYA ARACLARININ
KULLANIMINA ILISKIN GORUSLERININ DEGERLENDIRILMESI: KUZEY
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Ozet

21. Yizyilda her sektorde oldugu gibi Kuzey Kibris Tiirk Cumhuriyeti’nde de turizm sektoriinde
yer alan otel isletmelerinin ayakta kalabilmeleri ve uzun vadede varliklarin1 devam ettirebilmeleri
icin sosyal medya araglarini etkili ve verimli bir sekilde kullanmalar1, Facebook, Instagram ve
Twitter gibi popiiler sosyal medya uygulamalarinda reklam firsatlarin1 degerlendirmeleri biiytik
bir 6neme sahiptir.&nbsp;Bu arastirmanin amaci, Kuzey Kibris Tirk Cumhuriyeti’nde hizmet
veren ve Kibris Tiirk Otelciler Birligine iiye olan otel isletmelerinde gorev alan ydneticilerin
(miidiir ve miidiir yardimcilar1) Isletmelerinin Sosyal Medya Araglarinin Kullammima iliskin
goriiglerinin 6grenilmesi ve bu baglamda yorumlanmasidir.Bu arastirmada nicel veri toplama
yontemlerinden olan anket yontemi kullanilmistir. Arastirmact tarafindan hazirlanan anket
formunda; katilimeilarin yasi, medeni durumu, cinsiyeti, egitim durumu, turizm sektériinde kag
yil yoneticilik yaptigina yonelik sorularin yanisira, sosyal medya ile ilgili tutumlarini 6l¢en sorular
da bulunmaktadir. Bu ¢aligmanin evreni, KKTC Turizm Bakanligi’na kayith otel isletmelerinde
gorev alan 90 yoneticiden meydana gelmektedir. Yapilan c¢alisma neticesinde Orneklem
belirlenirken, aragtirma gecerliligi ve giivenilirligini artirmak maksadiyla tiim evrene ulasilmaya
calistlmaya gayret edilmis ve 62 yoneticiye ulagilmistir.Bu arastirmanin bulgularina gore,
teknolojinin turizme girmesi ile birlikte farkli yas grubundaki Personellerin teknolojiyi kullanirken
zorluk yasadigi ve bu yiizden etkili kullanamadigi, teknolojik cihazlarin fiyatinin yiiksek
olmasindan kaynakli olarak sorunlar yasandigi ortaya ¢ikmigtir.&nbsp;Aragtirma sonucunda otel
yoneticilerinin igletmelerinde dijital pazarlama araglarim1 kullanmaya istekli olduklar1 ve
miisterilere ulagmak icin agirlikli olarak sosyal medya, kurumsal web siteleri, uygulamalar ve
Google reklam araglarini kullandiklari tespit edilmistir.Otel igletmelerinin paylastigi fotograflara
tilketici etkilesimini gosteren begeni ve diisiince degerlerine bakildiginda ise, tiiketicilerin
fotograflar1 yorum yapmaktan ziyade begenmeyi ve otel igletmeleriyle etkilesime gegmeyi tercih
ettikleri goriilmektedir. Bu kismen tiiketici tercihinden kaynaklanabilecegi gibi, otel sirketlerinin
paylasimlarina yorum sayisimi artiracak faaliyetlere tam anlamiyla girmemesinden de
kaynaklaniyor olabilir. Ayrica otel isletmelerinin tiiketici ihtiyag ve beklentilerini tespit etmek
amactyla mevcut ve potansiyel misterileriyle iletisim kurmak ve siirdiirmek igin tiiketicilerin aktif
olarak kullandiklar1 sosyal medya araclarina katilmalar1 yararli olmaktadir.

Anahtar Kelimeler: sosyal medya, otel, sosyal medya araglari
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EVALUATION OF HOTEL MANAGERS' OPINIONS ON THE USE OF
SOCIAL MEDIA TOOLS: THE EXAMPLE OF NORTHERN CYPRUS

Abstract

In order to survive and continue their existence in the long term, hotel businesses in the tourism
sector in the Turkish Republic of Northern Cyprus, as in every sector in the 21st century, must use
social media tools effectively and efficiently, advertise on popular social media applications such
as Facebook, Instagram and Twitter. It is of great importance for them to take advantage of their
opportunities.The purpose of this research is to learn the opinions of managers (managers and
assistant managers) working in hotel businesses that serve in the Turkish Republic of Northern
Cyprus and are members of the Turkish Cypriot Hoteliers Association, regarding the Use of Social
Media Tools in their Businesses and to interpret them in this context.In this research, the survey
method, which is one of the quantitative data collection methods, was used. In the survey form
prepared by the researcher; In addition to questions about the participants' age, marital status,
gender, education level, and how many years they have been working as a manager in the tourism
sector, there are also questions measuring their attitudes towards social media. The population of
this study consists of 90 managers working in hotel businesses registered with the TRNC Ministry
of Tourism. As a result of the study, while determining the sample, efforts were made to reach the
entire population in order to increase the validity and reliability of the research and 62 managers
were reached.According to the findings of this research, with the introduction of technology into
tourism,&nbsp;Employees have difficulty using technology and therefore cannot use it
effectively,&nbsp;It has been revealed that there are problems due to the high price of the
technological devices.As a result of the research, it was determined that hotel managers are willing
to use digital marketing tools in their businesses and they mainly use social media, corporate
websites, applications and Google advertising tools to reach customers.When we look at the likes
and comments values that show consumer interaction with the photos shared by hotel businesses,
it is seen that consumers prefer to like the photos and interact with hotel businesses rather than
commenting. This may be partly due to consumer preference, but it may also be due to hotel
companies not fully engaging in activities that will increase the number of comments on their
posts. In addition, it is beneficial for hotel businesses to participate in social media tools that
consumers actively use in order to establish and maintain communication with their current and
potential customers in order to identify consumer needs and expectations.

Keywords: social media, hotel, social media tools
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Ozet

Kadim bir mutfak kiiltiiriine sahip olan Cizre’nin kendine has 6gilinleri ve toplu yemek kiiltiirii
vardir. Cizreliler yemek kiiltiirlerine 6zel bir deger ve dnem verirler. Cizreliler her gelenek ve
6gline 6zel yoresel lezzetlerini adeta bir seremoni edasiyla hazirlar ve sunarlar. Bu ¢calismada Cizre
geleneginde bulunan toplu yemek ve 6giinlere ait sofra kiiltiiriine yer verilmistir. Giin dogmadan
evvel cifteilerin hayvanlari agil/ahirdan salmak gibi bazi isleri erkenden yapmalar1 gerektiginden
kahvalt1 dncesi hizli bir atistirmaliga ihtiyag duyarlar. Buna “berdilik” denir. Kahvaltida (taste);
mutlaka “sirik (Cizre otlu peyniri)” yenir. Bunu ekmek, cay, sebze veya meyve tamamlar. Ogle
yemeklerinde (firavin); giin ortasinda ihtiya¢ duyulan yogun enerji ihtiyacini karsilayan yoresel
etli veya yagh yemekler tercih edilir. Aksam 6giiniinde (siv) ise daha ¢ok hafif, sebzeli yemekler
yapilir ve giin batimmdan hemen sonra erkenden yenir. Diiglin yemekleri; aileler mutluluklarini
paylasmak amaciyla konuklar diigiine davet edilir ve imkanlar1 dahilinde biiyiik kazanlarda
pisirilen diigiinlere 6zel yoresel yemekler hazirlanir ve genellikle agik havada toplu olarak yenir.
Babaevi (malbabi) yemegi; gelin ailesi, diigiinden bir hafta sonra aileler aras1 muhabbet ve
kaynagmay1 pekistirmek amaciyla; kizlarimi ve damadin ailesi davet edilerek yapilan yemektir.
Bayram yemekleri; dini bayramlarinin sabahinda hazirlanir ve kahvalt1 yerine (bayram yemegi)
yenilen etli - yagli yemeklerdir. Mevlit yemekleri; Hz. Muhammed (s.a.v.) dogum giiniinde
hazirlanan ve mevlit okunduktan sonra toplu olarak yenilen yemektir. Ozel davetiye yemekleri;
misafir agirlanirken hazirlanan ve yenen yoresel yemeklerdir. Asker ugurlama yemekleri; aileler
¢ocuklarini askere gonderecekleri giiniin bir 6nceki aksaminda miistakbel asker ve arkadaglariin
eglenmeleri i¢in yapilan davet yemegidir. Bunlar disinda Cizre kiiltiiriinde siinnet tdreni
yemekleri, uzlagma/barig yemekleri, geleneksel piknik yemekleri (seyranlar), kara ¢carsamba kir
piknikleri yemekleri, asureler, medrese talebeleri i¢in hazirlanan yemek (ratip), iftar yemekleri,
sahur yemekleri ve taziye yemekleri olmak iizere 19 ayr1 yemek gelenegi siirdiiriilmektedir.

Anahtar Kelimeler: Cizre, yemekler, 6gtinler, sofra gelenegi

CIZRE MEALS AND COLLECTIVE MEAL TRADITION
Abstract

Cizre, which has an ancient culinary culture, has its own unique meals and communal dining
culture. People of Cizre attach special value and importance to their food culture. People of Cizre
prepare and present their special local delicacies for every tradition and meal in a ceremonial
manner. In this study, the table culture of communal meals and meals in the Cizre tradition is
included. Farmers need a quick pre-breakfast snack because they need to do some early work,
such as releasing animals from the pen/barn before sunrise. This is called "berdilik". For breakfast
(taste); You should definitely eat "sirik (Cizre traditional cheese with herb)". This is
complemented by bread, tea, vegetables or fruit. At lunch (firavin); Local meat or fatty dishes that
meet the intense energy needs needed in the middle of the day are preferred. For dinner (siv),
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mostly light, vegetable-based dishes are made and eaten early, just after sunset. Wedding meals;
In order for families to share their happiness, guests are invited to the wedding and special local
dishes are prepared for weddings, cooked in large cauldrons within their means, and are usually
eaten collectively outdoors. Babaevi (malbabi) meal; The bride's family, one week after the
wedding, in order to reinforce the love and bond between families; It is a meal prepared by inviting
the daughters and the groom's family. Festive meals; They are meaty and fatty dishes prepared on
the morning of religious holidays and eaten instead of breakfast (festive meal). Malid meals; It is
a meal prepared on the birthday of prophet Muhammad and eaten collectively after reading the
Mawlid poem. Special invitation dinners; These are local dishes prepared and eaten while hosting
guests. Soldier farewell dinners; It is an invitation dinner for the new soldier and his friends to
enjoy, held on the evening before the families send their son to the army. Apart from these, there
are 19 different meals in Cizre culture, including circumcision ceremony meals,
reconciliation/peace meals, traditional picnic meals (seyrans), Black Wednesday picnic meals,
asure meals, the meals prepared for madrasah (traditional education centers) students (ratip), iftar
meals, sahur meals and condolence meals.

Keywords: Cizre, food, meals, table tradition
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DIN KULTURU VE AHLAK BIiLGiSI OGRETMENLERININ HELAL TURIZM
ALGISI’

Saliha Amine NUR CELIK
aminenur07@gmail.com
Dr. Ogr. Uyesi A. Vahap ALTURK
Mardin Artuklu Universitesi
vahapalturk@artuklu.edu.tr

Ozet

Helal turizm, Islam dininin rehberliginde gerceklestirilen turistik faaliyetlerin biitiiniinii kapsayan
bir kavramdir. Bu turizm anlayisi, sadece spesifik bir turizm ¢esidi degil, ayn1 zamanda genel
olarak turistik faaliyetlerin ve ziyaret edilen destinasyonlarin Islami 6lgiilere uygun bir sekilde
diizenlenmesini igerir. Bu calismada belirli dini hassasiyetlere sahip oldugu varsayilan Din
Kiiltiirii ve Ahlak Bilgisi Ogretmenlerinin helal turizmi nasil algilandigini tespit etmeyi
hedeflemektedir. Arasgtirmada nitel yontem benimsenmis ve yar1 yapilandirilmis goriismeler
gergeklestirilmistir. Arastirmada 17 Din Kiiltiirii ve Ahlak Bilgisi Ogretmeniyle yari
yapilandirilmig goriisme gergeklestirilerek Ogretmenlerin helal turizme bakis acgis1 ortaya
konulmaya g¢alisilmistir.

Anahtar Kelimeler: Helal turizm, Din Kiiltiirii ve Ahlak Bilgisi Ogretmenleri

RELIGIOUS CULTURE AND MORAL KNOWLEDGE TEACHERS'
PERCEPTION OF HALAL TOURISM

Abstract

Halal Tourism is a concept that encompasses all tourism activities conducted in accordance with
Islamic principles. This includes not only a specific type of tourism, but also the organization of
tourist activities and destinations visited in accordance with Islamic standards. The aim of this
study is to determine how Religious Culture and Ethics Teachers, who are assumed to have certain
religious sensitivities, perceive the Halal tourism. The study adopted a qualitative method and
conducted semi-structured interviews with 17 Religious Culture and Moral Knowledge Teachers
to reveal their perspective on halal tourism.

Keywords: Halal tourism, Religious Culture and Moral Knowledge Teachers

7 Bu galisma Mardin Artuklu Universitesi Lisansiistii Egitim Enstitiisii Turizm Rehberligi Tezsiz
Yiiksek Lisans Programinda hazirlanan ayni baglikli donem projesinden tiretilmistir.
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SANLIURFA GASTRONOMI IMAJININ DAVRANISSAL NiYETE ETKIiSI

Bekir Eke
Batman Universitesi
bekireke634@gmail.com
Dr. Ogr. Uyesi Biilent Aydin,
Batman Universitesi
baydin1986@gmail.com

Ozet

Bu arastirmanim amaci Sanliurfa gastronomi imajinin davranigsal niyete etkisini belirlemektir.
Arastirmanin amacima ulagmasi i¢in nicel yontem tercih edilerek anket teknigi uygulanmstir.
Anket tekniginde daha oOnceden gegerliligi ve giivenirliligi saptanan Olgekler kullanilarak
¢alismaya yon verilmistir. Arastrmanin evrenini Sanlwrfa ili olusturmakta ve dolayisiyla
Sanliurfa’y1 ziyaret eden 450 yerli ziyaretgiye anket teknigi uygulanarak veriler toplanmistir.
Toplanan bu verilerin 6ncelikle betimsel istatistikleri incelenmis daha sonra normallik dagilimi,
Faktor Analizi, Regresyon Analizi, T-testi, ANOVA ve Korelasyon Analizl uygulanarak
aragtirmanin bulgular1 elde edilmistir. Bu baglamda aragtirmanin bulgularinda Sanlmurfa
gastronomi imajinin yani yiyecek imaju ile restoran imajinin davranissal niyetler tizerinde olumlu
etkileri olduguna dair bulgular belirlenmistir. Sonug¢ olarak katilimcilarin davranigsal niyetine
bagli olarak Sanlhurfa gastronomi imajinin, yiyecek imaji ve restoran imaj unsurlarinin davranissal
niyet lizerinde olumlu etkileri oldugu belirlenmistir.

Anahtar Kelimeler: Gastronomi, Gastronomi imaji1, Davramgsal Niyet, Sanlurfa.

THE EFFECT OF SANLIURFA GASTRONOMY IMAGE ON BEHAVIORAL
INTENTION

Abstract

The purpose of this research is to identify the effect of Sanliurfa gastronomy image on behavioral
intention. In order to reach the purpose of the research, quantitative method was preferred, and
survey technique was applied. In the survey technique, the study was guided by using scales whose
validity and reliability were previously identify. The population of the research is the province of
Sanlurfa, and therefore data was collected by applying the survey technique to 450 local visitors
visiting Sanlwurfa. Firstly, the descriptive statistics of the collected data were analyzed, and then
the findings of the research were obtained by applying normality distribution, Factor Analysis,
Regression Analysis, T- test, ANOVA and Correlation Analysis. In this context, the findings of
the study revealed that Sanlurfa gastronomy image has positive effects on food image and
behavioral intentions of restaurant image. As a result, depending on the behavioral intention of the
participants, it is determined that Sanlurfa gastronomy image, food image and restaurant image
elements have positive effects on behavioral intention.

Keywords: Gastronomy, Gastronomy Image, Behavioral Intention, Sanlurfa.
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SORUNLARININ TURIST VATANDASLIK DAVRANISI VE ELEKTRONIK
AGIZDAN AGIZA (E-WOM) UZERINE ETKIiSi

Leyla GUNES
Batman Universitesi
Ig_gns@hotmail.com

Dog. Dr. Feridun DUMAN
Batman Universitesi
feridun.duman@batman.edu.tr

Ozet

Tirkiye'nin Giineydogu Anadolu Bélgesi'nde yer alan Hasankeyf ilgesi, tarihi ve kiiltiirel
zenginliklere sahip bir turizm destinasyonudur. Dicle Nehrinin kiyisinda bulunan bu antik sehir,
binlerce yillik tarihi gecmisi ve dogal giizellikleriyle turistlerin ilgisini ¢ekmektedir. Bu kent
bir¢cok medeniyetin izlerini tagimaktadir ve tarih boyunca Asur, Urartu, Roma, Bizans, Sel¢cuklu
ve Osmanl gibi pek ¢ok 6nemli uygarligin merkezi olmustur. Hasankeyf cesitli tarihi, kiiltiirel ve
dogal kaynaklara sahip olmasina ragmen istenilen diizeyde gelisim saglayamamistir. Bu nedenle
bu aragtirmada Hasankeyf ilgesinde turizm gelisim sorunlarinin turist vatandaslik davranist ve
elektronik agizdan agiza iletisim {izerine etkilerini ortaya koymak amac¢lanmistir. Bu ¢alisma,
Eyliil 2022 ile May1s 2023 tarihleri arasinda Hasankeyf"i ziyaret eden turistlerin Hasankeyf turizm
gelisim sorunlarinin vatandaslik duygusu ve elektronik agizdan agiza (e-WOM) iletisim ilizerine
etkisini 6lgmeye yonelik anket ¢aligmasit yapilmistir. Toplamda 500 kisiye anket dagitilarak 404
anketin verileri anket formuna eksiksiz bir sekilde doldurulmustur. Arastirmada elde edilen
verilerin degerlendirmesinde SPSS (Statistical Package for Social Sciences) programi
kullanilmistir. Arastirma sonuglarinda, turizm gelisim sorunlarinin turist vatandaglik davranist
tizerine etkisi oldugu tespit edilmistir (p:0,000; B:0,484; t: 11.092). Diger taraftan, turizm gelisim
sorunlarinin e-WOM iizerine etkisi olmadig tespit edilmistir (p: 0,112). Ancak turist vatandaslik
davraniginin e-WOM iizerine anlaml etkisi oldugu tespit edilmistir (p: 0,000; B:0,430; t: 9,561).
Hasankeyf ilgesini ziyaret eden turistlerin vatandaslik davraniglari olumlu degerlendirilmektedir.
Bu da Hasankeyf ilgesini ziyaret eden turistlerin turizm sorunlar1 karsisinda Hasankeyf’i daha
fazla savunma, yardim etme, tolere etme ve geri bildirim saglama egiliminde olmalarina katki
saglayacaktir. Turistlerin Hasankeyf ilgesi deneyimlerini ve goriislerini turist vatandaslik
davranisiyla, e-WOM iizerinden diger turistlerle paylasacaktir.

Anahtar Kelimeler: E-WOM, Hasankeyf, Turist vatandaslik davranisi, Turizm gelisim sorunlari,
Tiirkiye

EFFECTS OF HASANKEYF'S TOURISM DEVELOPMENT ISSUES ON
TOURIST CITIZENSHIP BEHAVIOR AND ELECTRONIC WORD OF
MOUTH (e-WOM)

Abstract

Hasankeyf, located in the Southeastern Anatolia Region of Turkey, is a tourist destination with
rich historical and cultural heritage. This ancient town, situated on the banks of the Tigris River,
attracts tourists with its millennia-old history and natural beauty. Thus, Hasankeyf carries the
traces of many civilizations and has been a central point for several significant empires throughout
the history including the Assyrians, Urartians, Romans, Byzantines, Seljuks, and Ottomans.
Despite having various historical, cultural, and natural resources, Hasankeyf has not achieved the
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desired level of tourism development. Therefore, this research aimed to reveal the effects of
tourism development issues in the town of Hasankeyf on tourist citizenship behavior and
electronic word of mouth (e-WOM). This study conducted a survey between September 2022 and
May 2023 to measure the effects of Hasankeyf's tourism development issues on citizenship
behavior and e-WOM among tourists visiting Hasankeyf. A total of 500 questionnaires were
distributed, and the data from 404 questionnaires were fully completed and analyzed. The SPSS
(Statistical Package for Social Sciences) program was used to evaluate the data obtained from the
research. The findings indicated that tourism development issues have an effect on tourist
citizenship behavior (p:0,000; B:0,484; t: 11.092). On the other hand, it was found that tourism
development issues do not have an effect on e-WOM (p: 0,112). However, it was determined that
tourist citizenship behavior has a significant effect on e-WOM (p: 0,000; B:0,430; t: 9,561).
However, the citizenship behaviors of tourists visiting Hasankeyf are positively evaluated. This
contributes to tourists being more inclined to advocacy, helping, tolerance, and provide feedback
regarding Hasankeyf in the face of tourism issues. Finally, this study suggests that tourists share
their experiences and opinions about Hasankeyf with other tourists through e-WOM regarding
their citizenship behavior.

Keywords: E-WOM, Hasankeyf, Tourist Citizenship Behavior, Tourism Development Issues,
Turkiye
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GASTRONOMIK URUN BAGLAMINDA BIiTLIiS’TE YENIiLEBILiR OTLAR
VE KULLANIM SEKILLERI

Dr. Ogr. Uyesi Cesim BEHREMEN
Bitlis Eren Universitesi
cesim.behremen@gmail.com
Ozet

Dogada kendiliginden yetisen yenilebilir otlar sahip oldugu zengin besin 6geleri agisindan insan
beslenmesi igin 6nemli bir kaynak olusturmaktadir. Diinyanin pek ¢ok bolgesinde toplumlar
tarafindan ¢esitli islemlerden gegirilerek tiiketilmektedir. Taze, kurutulmus veya tursusu kurularak
yemeklerde kullanilmaktadir. insan saghg igin pek gok faydasi bulunan yenilebilir otlar, saglikli
beslenme bilincinin artmastyla tercih edilmektedir. Bu otlar insan saglig1 acisindan daha saghkli
olmakla birlikte besin ¢esitliligi de saglamaktadir. Tiirkiye nin de sahip oldugu cografi konumu
ve iklimsel 6zelliginden dolayi her bir bolgesinde endemik yenilebilir otlar yetismektedir.
Dolayistyla bolgelerin gastronomik {irlinlerinin g¢esitlenmesinde olanak saglamaktadir. Bu
kapsamda bu ¢aligmanin temel amaci Bitlis ilinde dogal ortamda kendiliginden yetisen yenilebilir
otlar1 tespit etmek ve bu otlarin kullanim bi¢imlerini ortaya ¢ikarmaktir. Bu amag¢ dogrultusunda
kavramsal bir ¢ercevede olusturulacak bu c¢alisma ikincil verilerden yararlanilacaktir. Genelde
ilkbahar mevsiminde daglarin yiiksek kesimlerinde dogal ortamlarinda yetisen tirsik, jag, kenger,
¢iris, uckun gibi yenilebilir otlar Bitlis ilinde yetigsmektedir. Bu otlarin bir kismi taze
yenilebiliyorken bir kismi ise kurutularak veya turcusu kurularak daha sonraki mevsimlerde de
farklt pisime yontemleri ile pisirilerek tiiketilebilmektedir. Bu calisma sonucunda ortaya
konulacak betimleyici bilgilerle Bitlis ilinde dogal ortamda yetisen otlar ve bu otlarin
kullanilmasiyla yapilan yemeklerin biitiinsel bir kaynak olusturacag: diisiiniilmektedir. Boylece
farkli bir gastronomi turizmi deneyimi arayiginda olan turistlerin ilgisini ¢ekecek ve bolgeye
gelmesini tesvik edecek bir kaynak olmasi agisindan dnem teskil etmektedir.

Anahtar Kelimeler: Bitlis, yenilebilir otlar, gastronomi, mutfak

EDIBLE PLANTS AND THEIR USAGE IN THE CONTEXT OF
GASTRONOMIC PRODUCTS IN BITLIS

Abstract

Wild edible plants, growing spontaneously in nature, constitute an important source of nutrition
for humans due to their rich nutrient content. They are consumed by communities worldwide,
having undergone various processes. These plants are used fresh, dried, or pickled in cooking.
Edible plants, known for their numerous health benefits, are increasingly preferred with the rise
of awareness about healthy nutrition. With its geographical location and climatic features, Turkey
harbors endemic edible plants in each region, contributing to the diversification of regional
gastronomic products. In this context, the primary goal of this study is to identify spontaneously
growing edible plants in the Bitlis province and reveal their utilization methods. To achieve this
aim, a conceptual framework will be established, drawing on secondary data. Generally found in
the high-altitude environments of mountains during the spring season, edible plants such as tirsik,
jag, kenger, ¢iris, and ugkun thrive in the natural habitats of Bitlis. While some of these plants can
be consumed fresh, others can be dried or pickled and later cooked using various methods in
different seasons. It is believed that the descriptive information presented in this study will
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constitute a comprehensive resource on the edible plants growing naturally in Bitlis and the dishes
prepared using these plants. Consequently, this resource is expected to attract the interest of
tourists seeking a unique gastronomic tourism experience, encouraging them to visit the region.

Thus, it holds significance in promoting different gastronomic tourism experiences and enticing
tourists to explore the region.

Keywords: Bitlis, edible plants, gastronomy, cuisine
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SOUTH AFRICA TRAVEL INDABA, YOUTH ENTREPRENEURSHIP AND
TOURISM MARKETING

umoh Adetola Elizabth
University Of Autonomous University

ollytola@yahoo.com

umoh Samuel uwem
University Of Hradeklove

samumo800@gmail.com
Abstract

South Africa's Travel Indaba is a three-day tourism marketing event that showcases the variety
of South Africa's tourism products and attracts international buyers-sellers and media worldwide.
The event gives tourism exhibitors the best stage to present their products to local and foreign
consumers, destination marketing firms, and partners in tourist services (luxury, mid-range, and
chain hotels), accommodation, tour operators, transport, game lodges, online travel and industry
associations Lodging, tour companies, game lodges and trade groups amongst others. In light of
this, the paper examines the significance of South Africa's Indaba and the importance of Africa's
Indaba for South African Tourism. It discusses how Indaba facilitates the growth of the tourism
industry and employment creation. Why is the Indaba important for tourism, and to what extent
do tourism marketing events showcase South Africa's tourism products on the continent by
attracting international buyers? It examines what type of tourists are attracted to Indaba and the
marketing tourism growth strategy for South Africa. Data was generated from South Africa’s
Indaba Facebook, South Africa's tourism policy analysis, 50 surveys and interviews with buyers
and exhibitors at South Africa 2023 Indaba. Findings suggest that Indaba gives young
entrepreneurs a platform to market tourism products-services and collaborate. Thousands of
employment are supported by the tourist and hospitality industries in South Africa, which provide
a substantial economic contribution. Over 350 products from more than 20 nations are displayed
during the event. Through its Market Access Support Program, the Department of Tourism assist
local small inbound tourism businesses to display their goods and services at the Hidden Gems
pavilion during the Indaba

Keywords: Travel Indaba, Hidden Gems pavilion, marketing tourism growth
strategyEntreprenuers
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COGRAFI ISARETLi YORESEL URUNLER UZERINE BiR
DEGERLENDIRME: SIRNAK iLi ORNEGI

Mehmet Miirsid MUNIS
Cizre Kaymakamlig1 {lge Tarim ve Orman Miidiirliigii
mehmetmursid@gmail.com
Prof. Dr. Orhan OZCATALBAS
Akdeniz Universitesi
oozcatalbas@gmail.com
Ozet

Tim diinyada tarihsel ve kiiltiirel birikimini koruyarak bugiine ulagmis bulunan kadim sehirler,
geemisten bugiine gelen mutfak (gastronomi) kiiltiiriiyle iliskili olarak yoresel iiriinlere ve
geleneksel yasami devam ettirmektedirler. Bu siirecte ortaya cikan kiiltlir; esasen yasanilan
cografya ve cografyanin getirdigi tabiat, flora ve fauna, tarih ve sosyo- kiiltiirel yap1 ve ekonomi
gibi pek cok faktorden etkilenerek hayat bulmustur.isaret kavramsal olarak iinlii, farkli, uzun
yillardir bilinen, cografi alanla gii¢lii bir iligkisi olan ve tescil ile kayit altina alinan tirinlere verilen
isimdir. Cografi isaret; iriiniin kaynagini, karakteristik 6zelliklerini ve {riiniin s6z konusu
karakteristik 6zellikleri ile cografi alan arasindaki iliskiyi belirten ve garanti altina alan bir kalite
isaretidir. Bu c¢aligmada; cografi isaretli yoresel iriinler iizerine bir degerlendirme yapmak
hedeflenmis olup, Sirnak ilinin bu alandaki potansiyeli tartisilacaktir. Ozellikle cografi isaret
tescilli tirtinleri ile tescil siirecinde bulunan iriinler ve ayirt edici 6zellikler ile toplumun ilgisi
tizerinde durulacaktir. Yine herhangi bir yoreye ait bir iiriiniin, ait oldugu ydrenin gevresel ve
beseri oOzellikleri geregi farkliliklar gosterdigi dikkate alinarak, s6z konusu bu iiriinlerin
ozelliklerinin korunmasi, devamliliginin saglanmasi ve korunmasmin Cografi Isaret Tescili ile
miimkiin oldugundan hareketle; calismada, gastronomi turizminin 6nemi ve Sirnak il ve
ilgelerinde cografi isaret tescili alan/tescil siireci devam eden ve tescile aday yoresel iiriinlerden
bazilart anlatilacak ve Cografi isaret tescili alan yoresel {irlinlerin, yore halkinda nasil karsilik
buldugunu degerlendirilmesi yapilacaktir.

Anahtar Kelimeler: Sirnak, cografi isaret, tescil, turizm, gastronomi; tescil, yoresel

AN EVALUATION ON GEOGRAPHICALLY INDICATED LOCAL
PRODUCTS: THE CASE OF SIRNAK PROVINCE

Abstract

Ancient cities all over the world, which have survived to the present day by preserving their
historical and cultural heritage, continue to produce local products and traditional life in relation
to the culinary (gastronomy) culture that has come from the past to the present. The culture that
emerged in this process; It came to life under the influence of many factors such as the geography
in which it lives and the nature, flora and fauna, history, socio-cultural structure and economy
brought by the geography. &nbsp; &nbsp; &nbsp; &nbsp; &nbsp; &nbsp; &nbsp; Geographical
indication is the name given to products that are conceptually famous, different, known for many
years, have a strong relationship with the geographical area and are registered. Geographical
indication; It is a quality mark that indicates and guarantees the source of the product, its
characteristic features and the relationship between the product's characteristic features and the
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geographical area. In this study; It is aimed to make an evaluation on geographically indicated
local products, and the potential of Sirnak province in this field will be discussed. Particularly,
geographical indication registered products and products in the registration process and their
distinctive features and the interest of the society will be emphasized. Again, considering that a
product belonging to any region varies due to the environmental and human characteristics of the
region it belongs to, and that the preservation, continuity and preservation of the properties of
these products are possible with Geographical Indication Registration; In the study, the importance
of gastronomy tourism and some of the local products that have received geographical indication
registration/are in the registration process and are candidates for registration in Sirnak provinces
and districts will be explained and how the local products that have received geographical
indication registration will be evaluated by the local people.

Keywords: Sirnak, geographical indication, registration, tourism, gastronomy; registration, local
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TURIST REHBERLIiGIiNIN ONEMi VE UZMANLASMA GEREKLILiGi

Prof. Dr. Mustafa BOZ
Canakkale Onsekiz Mart Universitesi, Turizm Fakiiltesi
m.b.istanbul@gmail.com

Ozet

Turizm enddistrisi yarattigr doviz gelirleri ve istthdam olanaklari ile 6zellikle gelismemis ve
gelismekte olan iilkelerin kalkinmasi igin bilylik dnem arz etmektedir. Turizm bir¢ok sektdrii
dogrudan ve dolayli olarak etkilemekte, tilkenin ekonomik, sosyo-kiiltiirel geligsimine, bilinirligine
ve imajina olumlu katkilar saglamaktadir. Turizmin en 6nemli paydaslarindan birisi de turist
rehberleridir. Turistlerle dogrudan ve siirekli iligki igerisinde olan turist rehberleri, iilkenin
tanitiminda, pazarlanmasinda, halkla iligkiler ¢abalarinda, turist memnuniyetinin artmasinda
onemli roller iistlenmektedirler. Bu giinlerde giindeme gelen yeni turist rehberligi kanun teklifi ile
turist rehberlerinin ¢alisma alanlarinin kisitlanmaya, niteliklerinin disiiriilmeye ve bazi haklarinin
kisitlanmaya calisildig1 goriilmektedir. ikincil verilerden yararlanilarak hazirlanan bu ¢alismada;
gelisen ve ¢esitlenen turizm endiistrisi ile birlikte, turist rehberlerinin gorevleri, iistlendigi roller
ve sahip olmalar1 gereken nitelikler ortaya konulmaya calisilmakta, gergeklestirilen benzer
caligmalardan yararlanarak turist rehberliginde uzmanlasmanin énemi iizerinde durulmaktadir.

Anahtar Kelimeler: Turist rehberligi, Rehberlikte uzmanlasma, Turizmde iiriin gesitliligi

THE IMPORTANCE OF TOURIST GUIDANCE AND THE NECESSITY OF
SPECIALIZATION

Abstract

Tourism industry, which creates foreign exchange income and employment opportunities has great
importance especially for underdeveloped and developing countries. Tourism has impact on many
sectors directly or indirectly, and contributes positively to the economic, socio-cultural
development, awareness and image of the country. One of the most important stakeholders of
tourism is tourist guides. Tourist guides, who are in direct and constant relationship with tourists,
play important roles in the promotion, marketing, public relations efforts of the country and
increasing tourist satisfaction. With the new tourist guidance law proposal that has come to the
fore these days, it is seen that there are attempts to restrict the working areas of tourist guides,
reduce their qualifications and restrict some of their rights.

In this study prepared by using secondary data; together with the developing and diversifying
tourism industry, the duties, the roles they undertake and the qualifications they should have, of
tourist guides are tried to be revealed. The importance of specialization in tourist guidance is
emphasized by researching similar studies.

Keywords: Tourist guidance, Specialization in guidance, Product diversity in tourism
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GERILLA PAZARLAMA: SEYAHAT VE TURIZM ENDUSTRISINDEN
ORNEKLER

Prof. Dr. Mustafa BOZ
Canakkale Onsekiz Mart Universitesi, Turizm Fakiiltesi
m.b.istanbul@gmail.com
Ozet

Kiiresellesmenin yayginlagmasi, piyasalarin liberallesmesi, teknolojinin biiyiik bir hizla gelismesi
sonucu ulusal ve uluslar rekabet gittikce artmaktadir. Bu rekabet ortaminda isletmelerin,
tireticilerin ve turizmde destinasyonlarin, potansiyel tiiketicilere ulagmasi, {rlinlerini ve
markalarini tanitmalari, onlarmn ilgilerini ¢ekmeleri ve ikna etmeleri gittik¢e zorlagsmaktadir.
Reklam, sponsorluk, tatitim, halkla iligkiler gibi utundurma ¢abalart biiyiik Dbiitceler
gerektirmektedir. Hedef kitlelere ulagma ¢abalar1 igerisinde, gerilla pazarlama stratejileri,
taktikleri ve teknikleri kii¢iik kuruluglar i¢in oldugu kadar uluslararasi biiyiik isletmeler ve
destinasyonlar i¢inde alternatifler sunmaktadir. Calismanin konusunu, giiniimiiz yogun rekabet
ortaminda hedef tiiketici kitlelerinin dikkatini ¢ekmek, onlar1 ikna etmeye c¢aligmak ve
bilinirliklerini arttirmak isteyen sirketlerin, kuruluslarin ve turizm destinasyonlarinin klasik
tutundurma karmasima gore diisiik biitgelerle uygulanabilen gerilla pazarlama olusturmaktadir.
Calismanin arastirma ydntemi, nitel aragtirma yontemlerinden dokiiman taramasina, ikincil
kaynaklarm incelenmesine dayanmaktadir. Calismanin ilk boliimiinde, gerilla pazarlama kavram,
ozellikleri, tarihgesi, basarili olma sartlari ve kullanilan yontemler ortaya konulmaya
¢alisilmaktadir. Calismanin ikinci boliimiinde, seyahat ve turizm endiistrisinden basarili 6rneklere
yer verilmektedir.

Anahtar Kelimeler: Gerilla pazarlama, Tutundurma karmasi, Destinasyon pazarlamasi

GUERILLA MARKETING: CASES FROM THE TRAVEL AND TOURISM
INDUSTRY
Abstract

National and international competition is increasing as a result of the spread of globalization,
liberalization of markets and rapid development of technology. In this competitive environment,
it is becoming increasingly difficult for businesses, producers and tourism destinations to reach
potential consumers, introduce their products and brands, attract their attention and persuade them.
Promation efforts such as advertising, sponsorship, and public relations require large budgets.
Guerrilla marketing strategies, tactics and techniques offer alternatives for small organizations as
well as large international businesses and destinations in efforts to reach target audiences. The
subject of the study is guerrilla marketing, which can be applied with low budgets compared to
the classical promotion mix of companies, organizations and tourism destinations that want to
attract the attention of target consumer groups, try to persuade them and increase their awareness
in today's intensely competitive environment. The research method of the study is qualitative
research method, based on document analysis and examination of secondary sources. In the first
part of the study, the concept of guerrilla marketing, its features, history, conditions for success
and the methods used are tried to be revealed. In the second part of the study, successful examples
from the travel and tourism industry are given.

Keywords: Guerrilla marketing, Promotional mix, Destination marketing
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VAN ILININ iNANC TURIZMi ACISINDAN DEGERLENDIRILMESI

Dr. Ogr. Uye. Liitfullah Sadi TOPRAK
Van Yiiziincii Y1l Universitesi
lutfullahsaditoprak@yyu.edu.tr

Ozet

Inang olgusu insanlik tarihiyle yasittir ve tarih boyunca insanoglu “inanma, hakikati veya kutsal olani
arama” motivasyonu ile manevi ihtiyacin1 giderme arzusundadir. Bir dine mensup olsun veya olmasin
inanma giidiisii insanoglu icin vazgecilmez bir ihtiyag olarak degerlendirilmektedir. Din “Insanin kaderini
bagl gordiigi iistiin bir gii¢ veya ilkeye inanci, bu inancin sonucu olan ve bir yasama kural1 yaratabilecek
zihni ve ahlaki tutum” olarak tanimlanmaktadir (Dogan, 2011). Dini nedenli seyahatler, yeryiiziinde
turizm faaliyetlerinin bilinen ve ekonomik olmayan seyahatin en eski bigimi olarak kabul edilmektedir
(Sharma, 2014; Jackowski ve Smith 1992; Olsen ve Timothy, 2006). Inan¢ temelli turizm sadece eglence
veya zevk i¢in degil, manevi ihtiya¢ ve tatmin arayisi i¢inde seyahat etmek isteyen insanlarin dikkatini
¢ekmektedir. Vukoni¢ (1996: 80) inang turizmini geleneksel ve tarihsel olarak hakikati aramak, kutsal ya
da mukaddes olan1 aramak igin yapilan fiziksel bir yolculuk olarak tanimlamaktadir. Dolayisiyla en eski
donemlerden beri inang, seyahat igin giiglii bir motivasyon kaynagi1 olmustur (Stausberg, 2011; Henderson,
2002: 447). Glinlimiizde inang turizmi uluslararasi turizmin 6nemli bir boliimiinii olusturmaktadir. Diinya
turizm Orgiitiine gore her y1l yiiz milyonlarca turist inang turizmi kapsaminda seyahat etmektedir. Bilindigi
uizere, farkli dinlerde kutsal kabul edilen mekanlar vardir. Omegin, islamiyet’te Medine, Mekke ve Kudis,
Hiristiyanlik’ta Kudiis, Roma ve Efes, Musevilik’te Kudiis inang¢ turizmi kapsaminda en ¢ok ziyaret edilen
merkezlerdir. Bu arastirmanin amaci, Van ilinin inan¢ turizmi potansiyelinin degerlendirilmesidir.
Arastirma nitel bir arastirma deseni lizerinden ve literatiir taramasi yontemiyle gerceklestirilmistir. Bu
kapsamda ilgili literatiir incelenmis ve yapilan ¢aligmalar ortaya konulmustur. Gerek dogal ve gevresel
cekicilikleri gerekse tarihi ve kiiltiirel dokusuyla Van, Tirkiye’nin en 6nemli turizm merkezlerinden
biridir. Cografi konumu ile kentin Asya’ya agilan kapit konumunda olmasi ve birgok alternatif turizm
tirlerine sahip olmasi ilin zengin bir potansiyelinin oldugunu goéstermektedir (Duman, 2016: 403-404;
Alaeddinoglu, 2007: 2). Inang turizmi bakimindan oldukga farkli ve zengin dini yapilara sahip Van ili
ylizyillar boyunca farkli din ve kiiltiire mensup uygarliklara ev sahipligi yapmistir. Bu nedenle ilde farkli
inan¢ degerlerini yansitan onlarca camii, kilise, manastir, mezar anitlari ve medresler bulunmaktadir.
Kiiltiir ve Turizm Bakanlig1 “Inan¢ Turizmi Projesi” kapsamia alman Van ilinde Akdamar Adasindaki
Akdamar Kilisesinin inang turizmi kapsamina alinmasi inang turizmi potansiyeli bakimindan énemlidir
(Ayaz ve Eren, 2020; Seving ve Azgiin, 2012). Sonug olarak bu gelismeler yeterli olmasa da Van ili ulusal
ve uluslararasi turistlerin de dikkatini ¢eken inang turizmi destinasyonlarindan biri olmaya adaydir.

Anahtar Kelimeler: Van, Inan¢ Turizmi, Din, Van Turizmi.

EVALUATION OF VAN PROVINCE iN TERMS OF RELIiGIOUS TOURISM
Abstract

The phenomenon of belief is as old as human history, and throughout history, human beings have been
seeking to fulfill their spiritual needs with the motivation of "believing, seeking the truth or the sacred".
The motive to believe is considered an indispensable need for human beings, whether they belong to a
religion or not. Religion is defined as "the belief in a superior power or principle on which one's destiny
depends, and the mental and moral attitude that is the result of this belief and can create a rule of life"
(Dogan, 2011). Religiously motivated travel is considered to be the oldest known form of non-economic
travel in the world (Sharma, 2014; Jackowski and Smith 1992; Olsen and Timothy, 2006). Faith-based
tourism attracts the attention of people who want to travel not only for entertainment or pleasure, but also
in search of spiritual needs and fulfillment. Vukoni¢ (1996: 80) defines faith tourism traditionally and
historically as a physical journey in search of truth, in search of the sacred or holy. Therefore, faith has
been a strong motivation for travel since the earliest times (Stausberg, 2011; Henderson, 2002: 447).
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Today, faith tourism constitutes an important part of international tourism. According to the World
Tourism Organization, hundreds of millions of tourists travel every year within the scope of faith tourism.
As it is known, there are places that are considered sacred in different religions. As it is known, there are
places that are considered sacred in different religions. For example, Medina, Mecca and Jerusalem in
Islam, Jerusalem, Rome and Ephesus in Christianity, and Jerusalem in Judaism are the most visited centers
within the scope of religious tourism. The aim of this research is to evaluate the religious tourism potential
of Van province. The research was conducted through a qualitative research design and literature review
method. In this context, the relevant literature was examined and the studies conducted were presented.
Van is one of the most important tourism centers of Turkey with its natural and environmental attractions
as well as its historical and cultural texture. The fact that the city is the gateway to Asia with its
geographical location and has many alternative tourism types shows that the province has a rich potential
(Duman, 2016: 403-404; Alaeddinoglu, 2007: 2). Van province, which has very different and rich
religious structures in terms of religious tourism, has been home to civilizations belonging to different
religions and cultures for centuries. For this reason, there are dozens of mosques, churches, monasteries,
tomb monuments and madrasas reflecting different belief values in the province. The inclusion of the
Akdamar Church on Akdamar Island in Van province, which is included in the scope of the "Faith
Tourism Project" of the Ministry of Culture and Tourism, is important in terms of faith tourism potential
(Ayaz and Eren, 2020; Seving and Azgiin, 2012). As a result, although these developments are not
sufficient, the province of Van has become a religious tourism center that attracts the attention of national
and international tourists.

Keywords: Van, Religious Tourism, Religion, Van Tourism.
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